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‘Senior’ Sport is easy to start, hard to stop

By Nancy Zoellner

Pickleball — a cross between
badminton and tennis - is one
of the fastest growing sports in
the country, especially among
the “senior set.” It's taking off
at Lake of the Ozarks too — but
organizers say it can’t grow too
much larger because of alack of
space to play.

“We've been trying to get
more outdoor - and indoor
— courts for quite some time
but haven't been successful,”
said Billie Rhoades, secretary/
treasurer for the 107-mem-
ber Lake West Pickleball Club.
“Currently the club plays at the
Community Christian Church
in Camdenton and Bass Point
Resort in Laurie but we'd really
like to get a few courts in Osage
Beach because several players
live there and they wouldn’t
have to drive as far.”

She said although the Osage
Beach Parks Department add-
ed pickleball striping to the
newly completed tennis courts
in Peanick Park on State Route
42, the use fees charged by the
city are high and the tiles used
to surface the courts are not
conducive to the sport. The
balls don’t bounce well and
when they hit the edges of the
tile, they bounce in a way that
makes them difficult to play.
Osage Hills Baptist Church has
courts but play is available only
inthe afternoon and club mem-
bers like to play in the morning
so they have the rest of the day
available.

Several condo complexes
and the Four Seasons Property

Owners Association on Horse-
shoe Bend also have courts but
they are open only to residents
and their guests.

“We talked to the City of
Camdenton when we learned
they were getting ready to line
their tennis courts in the park.
We told them there were just as

of the end of the discussion,”
Rhoades said.

According to the U.S. Pickle-
ball Association, a court needs
to be 20 by 44 feet - similar to
a double’s badminton court.
The net is hung at 36 inches
on the ends with a height of 34
inches at the center. The court
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ally, alocation would have two
or three courts, which allows
doubles teams to rotate in and
out of play as they win or lose.

“I usually play five days a
week. Today we had 17 or 18
people on three courts so there
were 12 people playing and four
or five waiting. You play to 11,

TR

A couple dozen people regularly gather at Community Christian Church in Camdenton to play a few
rounds of pickleball. Organizers said they need more space to handle the growing number of players.

many, if not more, people play-
ing pickleball rather than ten-
nis and asked if there was any
way they could line the courts
for both - you don’t have to
make it just for one or the other.
We even invited a representa-
tive of the city out to watch the
games, but the city didn’t want
to add the stripes until they
saw how big of a turnout they
had for tennis. That was kind

is striped similarly to a tennis
court with right and left ser-
vice courts and a 7-foot non-
volley zone in front of the net
(referred to as the “kitchen”).
Courts can be constructed
specifically for pickleball or
they can be converted using
existing tennis or badminton
courts.

BruceMitchell, thevice pres-
ident of the local club, said ide-

you only score when your side
is serving, and you have to win
by 2 points. The way we do it is
the people who lost leave the
court and the winners split up
and two new people come in. If
there are a lot of people waiting
and your team wins two games
in a row, you rotate off anyway
to give others a chance to play,”
he explained, adding that for

continues on page 8

For the Latest Market Status and
Real Estate Info, turn to Page 18 for this
month’s “As The Lake Churns”

C. Michael Elliott & Associates, Realtors
3738 Osage Beach Parkway, Suite 103
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By Nancy Zoellner

THE U.S. CENTERS for Disease
Control and Prevention (CDC)
recently issued new recommen-
dations for international travel-
ers: Get tested 1 to 3 days before

your flight and make sure you
get the actual results before you
leave. If your test is positive, stay
home. Get tested again three to
five days after arriving at your
destination. If you test posi-
tive, isolate yourself and do not
travel until you are no longer
contagious. If you test negative,
stay home for seven days after
traveling, even if you don’t have
symptoms. If you don’t get test-
ed, self-quarantine for 14 days
after returning.

MANY AMERICANS obviously
decided it was worth the risk
to get to spend time with fam-
ily. Although the CDC asked ev-
eryone to spend Thanksgiving
at home this year instead of at
large gatherings, many chose to
ignore that advice. Over the six-
day period between November
19 and 24, TSA checkpoints re-
ported handling 5.7 million fly-
ers. Two of those days exceeded
1 million passengers. According
to a report on Flyer Talk online
travel magazine, “the surge at
airports is commensurate with
consumer data, suggesting that
while holiday spending will de-
crease, domestic travel may be
on the rise. A recent report by
Piplsay suggests 36 percent of
Americans will travel during
the holiday season, with 53 per-
cent electing to stay within the
United States.” And even though
the numbers seem high, they’re
still substantially lower than
those reported during the 2019
holiday season when the TSA
reported screening around 14.2
million passengers during the
same time period.

DETERMINING WHERE YOU
can and can'’t travel during the
pandemic can take a lot of fun
out of the trip-planning process.
Some states have mandatory
quarantines, some require test-
ing after arrival and then some

—like Missouri—have no rules at
all. To make it easier to keep up
with the ever-changing guide-
lines, Afar travel magazine com-
piled alist of the best interactive
maps. United Airlines’ Destina-
tion Travel Guide is available
online at www.united.com un-
der the “Travel Info” tab. The In-
ternational Air Transport Asso-
ciation’s Interactive COVID-19
Map is also available online at
https://www.iatatravelcentre.
com/world.php. COVID Con-
trols, found by visiting https://
covidcontrols.co/traveller-en-
try, was developed by a team of
engineers from the Massachu-
setts Institute of Technology
(MIT) and provides a wide range
of detail: mask mandates, arriv-
al requirements, whether quar-
antine or testing is needed, and
what kind of lockdown mea-
sures are in effect. According to
Afar, the map is accessible both
on desktop and mobile devices
and also allows you to sign up
(for a fee) for a COVID-19 travel
alert which provides real-time
notifications for all travel up-
dates related to the pandemic.
The magazine promises that
you'll be “hard-pressed to find
an international travel resource
updated as frequently as this
one.” In the meantime, several
airlines have announced that
once a virus vaccine becomes
widely available, they will likely
require passengers to get it in
order to fly.

IN AN ATTEMPT to further pro-
tect passengers, United Airlines
says they will cut their avail-
able seats by at least 55 percent
compared to 2019. n November
2020, the airline reported that it
planned to add 1,400 flights dur-
ing Thanksgiving week, which
is about half of their 2019 holi-
day season schedule. However,
a sharp increase of reported
COVID-19 cases across the na-
tion caused United to instead
make further cuts, which is
projected to cut revenues by 67
percent in the fourth quarter of
2020. Bookings had continued
to drop since the CDC recom-
mended Americans stay home
for the holidays.

ALTHOUGH MASK MANDATES
have been in place for several
months, some rebellious trav-
elers still refuse to follow the
rules. In early November, a
Southwest Airlines flight out
of the Nashville International
Airport was delayed for more
than an hour after a passenger
on board refused to don a face
mask or exit the plane. An air-
port spokesperson said the pilot

did the only thing he could to
protect the other passengers —
he returned to the gate and ev-
eryone deplaned. Then officers
escorted the woman from the
aircraft to a Southwest gate for
a ticket refund. Facebook posts
report that passengers were
yelling at the woman, thanking
her for ruining their plans and
causing them to miss connec-
tions. She allegedly screamed,
“I'm allowed! I'm allowed!”
while many passengers re-
sponded in unison yelling back,
“No you are not!”

A TRAVELER HAS ALLEGEDLY
been banned from Spirit Air-
lines for two years after post-
ing a TikTok video showing a
boarding pass “hack” that lets
fliers check bags without pay-
ing fees. The poster wrote that
he didn’t actually use the hack
because his bag fit under the
seat in front of him. However,
that apparently wasn’t enough
to smooth things over. In a sub-
sequent video, the poster shows
a letter on Spirit letterhead in-
forming him that he was no lon-
ger welcome aboard the airline.
According to Flyer Talk online
travel magazine, the letter, dat-
ed Oct. 2, 2020, stated, “In light
of this egregious misconduct,
Spirit Airlines has determined
you are no longer permitted to
fly with us, and have put you on
a list for that purpose.” The let-
ter goes on to read that Spirit
will reconsider its decision in
two years — as long as the flyer
promises to conduct himself
“appropriately.”

THE MISSION of the Depart-
ment of State’s Bureau of Con-
sular Affairs is to protect the
lives and serve the interests of
U.S. citizens abroad. To meet
that goal, it provides informa-
tion to help American travelers
assess for themselves the risks
of international travel and what
steps to take to ensure their
safety if and when they decide
to go abroad. Clear, timely, and
reliable safety and security in-
formation about every country
in the world can be accessed at
home or on the go on a mobile-
friendly website, travel.state.
gov. The State Department
advises everyone to check the
Travel Advisory and Alerts for
their planned destination(s)
at travel.state.gov/destination.
That site provides up-to-date
information on such things as
entry/exit requirements, local
laws and customs, health condi-
tions, transportation, and other
relevant topics.
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Business Shutdowns and mask mandates elsewhere
mean more money for Lake area businesses

By Nancy Zoellner

As everyone knows, President
Donald Trump refused to imple-
ment a national mask mandate.
Instead he left the decision to re-
quire masks up to the individual
governors. And many governors
did just that. As of late November,
37 states had implemented some
sort of requirement, although
guidelines vary by age, activity
and location.

Some mandates are more re-
laxed, some are more stringent
- like Pennsylvania’s, which re-
quires everyone age 2 and up to
cover their faces indoors when
people from other households
are present — even in their pri-
vate homes and even when so-
cial distancing is possible. Those
mandates are costing business
owners dearly. According to an
article in Fortune magazine,
nearly 100,000 establishments
- everything from hair salons to
daycare centers - that temporar-
ily shut down due to the pandem-
ic are now out of business.

Missouri Gov. Mike Parson
has made it clear - he will not or-

der businesses to close nor will
he implement a statewide mask
mandate. Instead, he said he will
allow those decisions to be made
at the local level. It appears that
is working. Missouri’s unemploy-
ment rate dropped to 4.6 percent
in October, putting the state at
9th in the nation for lowest un-
employment rate.

So far, around two dozen com-
munities — and most school dis-
tricts — have adopted some sort
of mask requirement and some
communities have put restric-
tions on certain businesses like
limiting restaurants to carry-out
only. Camden, Miller and Mor-
gan county commissioners have
not.

Many business owners and of-
ficials said they believe the man-
dates in other areas helped boost
the Lake’s tourism and sales to
record levels this summer. Not
surprisingly, many of those same
people said they wouldn'’t be sur-
prised if those numbers continue
to stay up through the winter.

Osage Beach City Administra-
tor Jeana Woods is one.

“Our taxes are always running
behind but if the traffic is any in-
dication, I think we're going to
have a great winter, especially if
surges in COVID cause schools to
shut down again. So many people
have said if they have to be home,
either with their kids or because
their workplace has switched to
online, they’d prefer to be ‘home’
at Lake of the Ozarks,” she said.
“And who could blame them!”

Lake Ozark City Administra-
tor Dave Van Dee expressed simi-
lar sentiments.

“Business has  remained
steady on the Strip. Of course,
some of the shops are closed
down for the winter but the ones
who stayed open are all report-
ing that business has been good.
It sure seems that way when you
drive down there in the eve-
ning. Even during the week there
aren’t many parking spaces to be
found,” he said.

Woods said she has been up-
dating numbers for the Decem-
ber 3 public hearing for the bud-
get and believes everyone will be
happy with the report.

“Overall, between all of the
city’s revenue sources — taxes,
fees, everything — we're prob-
ably going to come in about 1
percent less than what we bud-
geted. That’s awesome news!
Taxes actually ended up being up
a percent or two from last year,
which is really good considering
we took a big dip in the spring,
but some of our fees are down.
However, we're very pleased, es-
pecially when you consider that
in April we were anticipating a
15-percent decrease,” she said.

Woods said although there
may be some businesses that are
not doing as well as expected,
she’s not heard of any that closed
due to lack of business caused by
the pandemic.

“The only actual issues I've
come across are lack of stock
because so many factories shut
down - and I've dealt with that
personally. The dishwashers
in both my own house and my
rental property broke within two
weeks of each other. Both times I
had to order because they weren't
in stock and both times I had to

wait three to four weeks to get
them because factories had been
shut down,” she said.

Both Woods and Van Dee
agree on another point - they
don’t foresee the counties or their
cities implementing any mask
mandates or forcing closures of
businesses any time in the fu-
ture.

‘'m not saying that we
shouldn't all take whatever per-
sonal responsibility we need to
take in order to stay safe, but
the states that had all the shut-
downs aren’t proving that helped
them tremendously,” Woods
said. “Shutting down Illinois, for
instance, didn’t stop the same
surges seen elsewhere.”

Those who are thinking about
traveling over the Christmas
holiday might want to check out
AARP’s list of coronavirus-re-
lated restrictions in every state
because many have adopted
mandatory quarantines for non-
residents. The list, published in
late November, can be found at
www.aarp.org under the “Gov-
ernment and Elections” tab.

WE ANSWER TO A HIGHER AUTHORITY.
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Building an effective
web presence

with Mike Waggett,
MSW Interactive Designs LLC

What's this
PARLER thing
and do | need it?

Parler is a new social media
platform that is being pitched
as an alternative to Twitter. Ac-
cording to founder and CEO John
Matze Jr. it's a place where you
can “speak freely and express
yourself openly, without fear of
being "“deplatformed” for your
views. Engage with real people,
not bots. Parler is people and
privacy-focused and gives you
the tools you need to curate your
Parler experience.”

Twitter has 166 million
monthly average users and Face-
book has 2.6 billion each month.
Parler says it has a total audience
of just 2.8 million users. Parler
is marketing itself as the “the
World's Town Square” but is still
not profitable according to Ma-
tze.

Matze say it will not be push-
ing ads (for now) on its central
platform but will instead be us-
ing influencers to bring in money.
Here is what that means: their
business model is going to be an
ad revenue model. The idea of
how they are going to do it isn't
going to be a centralized model
for ads, it will be specific around
influencers. That means advertis-
ers (businesses) will target those
influencers and those people
with a large reach, rather than
the platform directly. The “influ-
encers” will be the people driving
the ads the business owners pay
them to drive to the platform.

They advertise that they don't
“sell” the information you pro-
vide to third parties. Note the
keyword, “sell”.. let's take a
closer look. When you dive into
their Privacy Policy, they are no
different than any other social
media platform. They can't be ...
they have to pay the bills some-
how. That's done through paid
ads and ads have to be targeted

Mike Waggett

to be effective. (Great news for
advertisers, by the way!)

TAKE THIS TO THE BANK

Social media platforms are pri-
vate companies that make money
from advertising dollars. To target
ads (so they are effective for the
paying advertisers), the platforms
have to collect data about people
and their behaviors to serve up
the right ads to the right audience.

If you are not paying for some-
thing on the platform (like ads),
YOU ARE THE PRODUCT.
Make no mistake about it. But
that's what makes social media
marketing so powerful for busi-
nesses.

Social media is a great thing,
but If your audience isn't there,
then you don't need to be. If your
audience is spending substantial
time there, then you need to be.
It's that simple.

The jury is out on Parler ... right
now it's just trending. It has a very
long way to go to prove itself as
a viable and beneficial marketing
platform for small local business-
es. If you want to try it out person-
ally, go for it! But for small busi-
ness marketing, we are a “no” ...
right now.

Facebook: http://Facebook.com/
putthewebtowork

Twitter: @PutTheWebToWork
Blog: http://put-the-web-to-work.
blogspot.com

Mike Waggett, MSW Interactive
Designs LLC ~ We put the web to
work for you!

573-552-8403
www.PutTheWebToWork.com




Lake of the Ozarks Business Journal

December, 2020

Page 7

In-store, Black Friday ‘bombs’ as shoppers
scoop up online deals from home

By Nancy Zoellner

The word “lackluster” could
be used to describe the turn-
out for Black Friday sales at
the Lake area’s largest retail-
ers. Just 10 minutes before the
Osage Beach Walmart was due
to open at 5 a.m., fewer than
three dozen - all masked -

shoppers were waiting in line
for “door-busters.” Sale items

Unlike other years, fewer than 50 people were waiting in line at

and sells electronic article
surveillance and sales track-
ing equipment, shows that na-
tionwide, in-store Black Friday
traffic dropped by 52.1 percent
from last year.

Online sales, however, were
just the opposite. According
to Adobe Analytics, which is
tracking ecommerce transac-
tions in real time for 80 of the

<38

Walmart for Black Friday sales. However, according to store person-
nel, the website crashed more than once as shoppers overloaded the
system. This was the first time in more than 30 years that Walmart
stores were closed on Thanksgiving. Close to 50 other major chain

retailers followed suit.

sat on pallets lined up in the
three mail aisles of the store
and shoppers were asked to fol-
low the marked path to search
for their wanted items.

A similar crowd was found at
Menard’s, which opened a few
minutes earlier than its sched-
uled time of 6 a.m., and when
Target opened at 7 a.m., fewer
than 50 were waiting in line. A
tour of the Osage Beach Outlet
Mall found few cars parked in
the lot.

Although no local numbers
were available, preliminary
data from Sensormatic Solu-
tions, which manufactures

top 100 retailers in the nation,
this year’s Black Friday sales
hit a new record with con-
sumers spending $9 billion
online. That’s up from $7.4 bil-
lion last year. Hot items online
were the same things shop-
pers fought over in person,
pre-COVID - gaming consoles
and video games; technology
—TVs, smart phones and smart
watches; Legos, Barbies and
Hot Wheels.

Thanksgiving Day online
purchases also hit new highs.
Adobe reported that $5.1 bil-
lion was spent while Ameri-
cans were gobbling turkey—an

increase of 21.5 percent over
lastyear.

Adobe anticipated that Cy-
ber Monday 2020 would follow
the trend and also break re-
cords, projecting that shoppers
would spend as much as $12.7
billion, 35 percent more than
2019.

In addition to avoiding
crowds amid the COVID-19
pandemic, some speculated

that shoppers could have been
influenced to shop online by
the cost of getting those items
in hand. Projections showed
that 70 percent of all online
purchases made over Black Fri-
day weekend would come with
free shipping.

According to a consumer
survey conducted by Sezzle, a
buy-now-pay-later company:

- 80 percent of Baby Boomers

plan to do the majority of their
shopping online this holiday
season

- 66 percent of Gen Z con-
sumers plan to do the majority
of their shopping online this
holiday season

- 40 percent of those sur-
veyed plan to give more prac-
tical gifts this year because of
COVID-19

Wishing you and your loved ones
a safe and joyous Holiday Season!
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REMODELING, LLC

Our Award-Winning
staff can handle
projects at any price
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specialize in making
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New Bathroom Remodel!
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National Kitchen & Bath Association
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Golden Rule Insurance
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Nationwide.
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New Senior Sport

continued from page 1
those who are serious about the
sport, there are national cham-
pionships with classifications
based on skill levels. “We even
have a couple people at the
Lake who have been national
champions.”

It’s not expensive to get
into the sport. Mitchell said
it depends on where games
are played but at Community
Christian Church, everyone
typically throws a couple dol-
lars in the bucket to help the
church cover the cost of utili-
ties. Each player needs a pick-
leball paddle, which is smaller
than a tennis racquet but larger
than a ping-pong paddle, and
paddles range in price from
$30 to several hundred. Origi-
nally, paddles were made only
from wood, however, today’s
paddles are primarily made of
lightweight composite materi-
als, including aluminum and
graphite. The ball is plastic
and has holes through it like a
whiffle ball. Balls come in sev-
eral colors, including white,
yellow and green, but must be
a single color to meet Interna-
tional Federation of Pickleball
(IFP) specifications.

Rhoades said although near-
ly every club member has his or
her own paddle, the club also
furnishes wood paddles for
newcomers so they can try out
the game to see if they like it
before spending any money on
equipment. The club also pays
for the net and the balls for club
play.

“This is a fast-growing sport
and it’s everywhere in great
numbers - except here. If you
go to Kansas City, St. Louis,
Denver - and throughout
Florida, Arizona and Texas —
you have courts everywhere!
Here we have little to nothing.
In cold weather — or even if it

Warranty, Work

Engine Repair &
Replacement

OutDrive
Specialists

Rebuilding

~ Replacements
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rains when it’s warm outside
- the church is so overloaded
with people we have to wait
for a long time to even get into
a game,” she said, adding that
special sessions are also of-
fered at 1 p.m. on Mondays,
Wednesdays and Fridays for
those who are new to the sport
and want to learn the basics be-
fore they take part in club play.
“When they get better at it and
feel comfortable, they can join
the more experienced players
in the morning.”

Open play is also offered at
the Tri-County YMCA from
noon to 3 p.m. on Tuesdays and
Thursdays and from noon to 2
p.m. on Sundays.

The U.S. Pickleball Asso-
ciation website states the sport
was invented in 1965 on Bain-
bridge Island, “a short ferry
ride from Seattle, Washington”
by three dads whose kids were
bored with their usual sum-
mertime activities. The origi-
nal paddles were fashioned
from repurposed wood. The
game caught on and in 1972,
Pickleball, Inc. was founded
to help people get the paddles,
nets, and balls they needed to
play the game. Eventually, “of-
ficial” rules were adopted. The
sport is now played through-
out the US and Canada as well
internationally in many Euro-
pean and Asian countries. In
2002 pickleball was added to
the Special Olympics.

For more information on
joining the club, call Rhoades
at 573-286-5589. Any munici-
pality, church or other facil-
ity that has space that could
be used for play should call
Rhoades or club president Sue
Melville at 660-221-0939. Visit
YouTube and type in “Pickle-
ball” to watch how games are
played.

GLEAN
GONSIGNMENTS
2 v__WANTED_! 4
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UNPARALLELED EXPERIENCE. UNPARALLELED RESULTS.

CONSTRUCTION LAW COMMERCIAL LITIGATION CONDOMINIUMS

The Lake area is awash with new residential developments, particularly
condominiums. However, along with this comes a wave of challenges for
condominium and homeowners associations. All too often, developers of new
construction projects cut corners to reduce costs and avoid delays.
Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for
homeowner associations and their members.

SELECT THE FIRM WITH PROVEN RESULTS. LEARN MORE AT
WWW.LONGROBINSON.COM OR CALL 816-541-2100 TO ARRANGE A CONSULTATION

LONG & ECC)BINSON

1800 BAaLTIMORE AVENUE, STE. 500, Kansas City, MO 64108

THE CHOICE OF A LAWYER IS AN IMPORTANT DECISION AND SHOULD NOT BE BASED SOLELY UPON ADVERTISEMENTS.
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Audio visual upgrades will allow
better meeting broadcasts

By Nancy Zoellner

Anyone who has tried to
watch a meeting of the Osage
Beach Board of Aldermen on-
line knows it can be extremely
difficult to hear what is being
discussed. Voices are garbled,
at best, and it can be hard to
see who is talking. That’s going
to change in January 2021, if all
goes as planned.

City Administrator Jeana
Woods said the board of alder-
men will be asked to approve a
measure at their December 3
meeting that will allow Morgan
Music to make upgrades to the
city’s audio/visual equipment.
Those upgrades, estimated to
cost no more than $17,054, will
allow video streaming with en-
hanced cameras and sound ca-
pabilities.

“During COVID, T've been
watching what other cities have
been doing and came across
Branson’s. I watched one of
their board meetings and after
that, asked my assistant to con-
tact Branson to see what they
did and who they used because
it works! They used Morgan
Music in Lebanon so we asked
them to give us a bid,” Woods
said, explaining that because
it's a specialized field and there
aren’t many companies offer
the service in this area, the city
did not have to go out to bid.

However, time is of the es-
sence, she said, explaining that
in order to use COVID reim-
bursement funding through
the CoronavirusAid, Relief, and
Economic Security (CARES)
Act, they have to spend the
money and complete the proj-
ect by the end of the year.

The CARES Act established
the $150 billion Coronavirus
Relief Fund and the U.S. De-
partment of Treasury made
payments from the fund to
states and eligible units of lo-
cal governments. The act re-
quires that the payments from
the Coronavirus Relief Fund
only be used to cover expenses
that—

1. Are necessary expendi-
turesincurred due to the public
health emergency with respect
to the COVID-19;

2. Were not accounted for
in the budget most recently
approved as of March 27, 2020
(the date of enactment of the
CARES Act) for the state or gov-
ernment; and

3.Were incurred from March
1,2020 thru December 30, 2020.

“We initially upgraded some
aspects of our hardware so we
could hold our meetings on-
line, but we've continued to
have sound and video issues.
This purchase would integrate
additional hardware upgrades

that will allow more effective
video streaming (with en-
hanced cameras and sound ca-
pabilities) and archiving. This
will be a CARES Funding pur-
chase at 100% reimbursement,”
she said.

And the addition of the cam-
eras will be permanent.

“Once we have it set up,
we’ll be broadcasting all public
meetings — Planning and Zon-
ing, the various commissions
—they’ll all be set up the same
way. The city has a YouTube
channel so that will serve as
the archiving source. Every-
thing we do will be put on our
YouTube channel so it will all
be there, readily accessible to
the public,” Woods said. “We
have a few things on there now,
but we’'ve been using it more
just for in-house.”

The city has also received
money through the CARES Act
to install plexiglass barriers at
walk-up windows in city hall
that are used by the public and
to make changes in the office to
provide social distancing space
between desks. Woods said she
is still working out some of the
payroll details on overtime that
was required due to COVID so
the city can be reimbursed for
that as well.
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Advertise in the Business Journal!

It's a great way to reach the thousands of visitors the Lake area has each year! Your
advertisement is delivered to hundreds of locations all around and in the Lake area! Call today!
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A Matter of Trust

Is it Time to
Review Your
Beneficiary
Designations?

As we approach the end of
this crazy year, it's a good time to
do a quick financial check-up. One
aspect of a complete financial
check-up would be to make sure
that those you love and care about
will be taken care of in the future
by reviewing your beneficiary
designations.

While aWill or aTrust is important
to the transfer of your assets, they
do not necessarily control how ALL
of your assets will be distributed to
your beneficiaries. You are likely to
have designated beneficiaries for
specific assets during your lifetime.
These assets are sometimes referred
to as “non-probate” assets because
upon your death, they pass directly
to your named beneficiaries without
the requirement of going through
the Probate process. And just as you
review your Will or Trust document,
a review of your beneficiary choices
for these non-probate assets
is extremely important. Some
examples of types of non-probate
assets are life insurance policies,
annuities, IRAs, and retirement
plans.

For purposes of discussion here,
let's focus on a non-probate asset
that is particularly important in
the estate planning process: your
retirement plan assets (for example
company retirement plans and
IRAs). Because your retirement plan
assets are likely to be substantial
portion of your overall estate, you'll
want to give special attention to
integrating them with your overall
estate planning goals.
Beneficiaries and retirement
plan assets

Your employer or the trustee
of your retirement plan will have
asked you to fill out a form naming a
primary beneficiary and, probably, a
secondary or contingent beneficiary

Trenny Garrett, J.D., CTFA
Senior Vice President

at the time that your account was
created. The trustee or custodian of
your IRA will also have a beneficiary
designation form for you to fill out.

If you haven't revisited the
beneficiary designations for your
company retirement plan or any
of your IRAs in the past few years,
you may want to do so—especially
if you have divorced, remarried
or had children since you became
a participant in your company's
retirement plan. Perhaps you named
a charity as your beneficiary. Is the
charity still in existence? Is there
another charity that you may want
to name as a beneficiary of your
retirement plan account?

My point is that life changes.
Don't let a lack of proper planning
result in an undesirable distribution
of your assets. | encourage you
to take a moment to review your
beneficiary designations or even
take the opportunity to sit down
with our wealth management
professionals at Central Trust
Company for a thorough review of
your planning needs. Contact Trenny
Garrett today at (573) 302-2474 or
at trenny.garrett@centraltrust.net.

The information in this article is
not presented as personal, financial,
or legal advice and should not
be relied upon as a substitute for
obtaining advice specific to your
situation.

Send Your Public Event Information and
News Releases to
Lakebusjournal@gmail.com

Please remember to include photos if available, captions detailing
the photographs and your information in Word (.doc) files
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St. Nicholas, Santa and the Holiday Season

By Michael Gillespie

It began with Nicholas, the
“real” St. Nicholas, and bishop
of Myra. He lived during the
fourth century in what is now
western Turkey. Few details of
his life are known. The most au-
thentic biography of the saint
was written some five hundred
years after his death.

It is said that he came from a
wealthy family, though his par-
ents died when he was still quite
young. Embarking on a life of
piety and miracle working, he
determined to spend his in-
heritance on charitable works. A
serendipitous opportunity pre-
sented itself. A nearby family re-
cently had lost its money. There
were three sisters in the family
and their father could neither
support them nor supply their
dowry.

Barring miraculous interven-
tion, they faced a life of prosti-
tution. Nicholas heard of their
plight. One night he threw a bag
of gold through the window of
their house, and repeated the
good deed three times. This pro-
vided the dowry that enabled all
three women to avoid a life of
sin.
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Saint Nicholas, Bishop of Myra

Some scholars believe this
gave rise to the custom of pre-
senting gifts on the feast day of
St. Nicholas, December 6. Sev-
eral miracles are attributed to
Nicholas, in life and death.

The most enduring holds that
long after his death, St. Nicho-
las resurrected three boys after
their brutal murder, Nicholas

then becoming the patron saint
of children.

The tradition of mid-winter
gift giving, long associated with
the feast day of St. Nicholas,
probably had its roots in an-
cient Roman custom, in honor
of a god. The practice was trans-
formed by early Christians to
commemorate the life of Nicho-
las and, concurrently, the birth
of Christ.

In medieval times peasants
brought gifts of food that had
been grown on the manor to the
local lords, who in turn invited
them to a feast. The lords, in
turn, would present more sub-
stantial gifts to higher nobility.
As early as the twelfth century,
children began receiving pres-
ents as a way of honoring their
patron saint, Nicholas. Some
variations of the practice had
poor families with children re-
ceiving anonymous presents on
their doorsteps.

During the Middle Ages, on
December 26— the feast of St.
Stephen— priests would open
the poor boxes at church and
distribute the money to the
needy. And common laborers
added a new dimension to the

practice by soliciting tips from
those who benefited from their
labors. They placed the tips
in clay boxes that they would
break open on the day after
Christmas.

Hence the name "Boxing
Day," which is still a holiday in
England and Canada.

Then came the Protestant
reformation. The notion that
children were receiving gifts
attributed to a Catholic saint
abhorred the reformers. Some
elders tried to suppress the
practice, but to no avail. Instead,
the emphasis was changed.

Instead of giving gifts on
December 6, in honor of the
saint, the practice was moved
to Christmas, and the gift-giver
was portrayed as the Christ
child, Christ kindlein. Over-
time the word and its meaning
corrupted into “Kris Kringle”
in English-speaking countries.
Kris Kringle was a fatherly figure
that more resembled the origi-
nal St. Nicholas than the Christ
child. In Germany the term be-
came Weihnactsmann, mean-
ing "Christmas man".

In some places the Christ
child was the invisible spirit that

left presents on Christmas while
Nicholas became Belsnickle,
or "Nicholas with fur". This
descriptive name came about
because he was portrayed by
adults wearing costumes and
fake whiskers. Belsnickle visited
children while they were awake
and scared them into good be-
havior. Gradually, Belsnickle,
the visible spirit, overshadowed
the unseen image of the Christ
child.

This opened the door to the
emergence of Santa Claus. San-
ta Claus came to America with
Dutch settlers of the 1600’s.The
name Santa Claus was a corrup-
tion of "Sinterklaas", which in
turn was a convoluted form of
St. Nicholas. The celebration of
St. Nicholas day and Christmas,
while occasioned with much
merrymaking in the Dutch col-
ony of New Amsterdam (New
York), was declared illegal in Pu-
ritan New England. Only after
the Revolution did the celebra-
tion of Christmas gain wide-
spread acceptance in America.

This came about as much the
result of German immigration
as from Dutch influences, for
the Germans were enthusias-
tic celebrants of the Christmas
season. It was the Germans who

continues on page 13
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Eero Mesh Wifi System

If you have Wi-fi, you know it can be a pain at best-- spotty coverage,
signal strength variances, new technologies, matching frequencies
and ... well the list goes on. If you are tired of range extenders and
routers look into the Eero Mesh Wifi System. It will likely improve your
coverage and save you sanity. $175-479 eero.com

Dash Sous Vide

If you don't know what Sous Vide is, you can probably skip This. If you
do (or want to) know, here’s an affordable and easy way to get into
cooking via water immersion. Meat more flavorful, juices kept inside
and doneness to an exact science. Automatic timer and precision
temperature control allow you to set it and walk away. Includes a hand
pump vacuum sealer, 10 sealer bags, recipe book and recipe database
access. $149 at retailers.

Marshall Embertone

Marshall Embertone strikes a balance between vintage vibe and
modern high quality sound — the Embertone is tiny, weather-resistant,
and portable. It can get real loud. It has a battery life that's unbelievable.
It's not cheap but it is super retro-cool. It's engineered to deliver 360°
true stereophonic sound. Your audio is pumped out of the front and
back of the speaker via two 2" 10W full-range drivers with two passive
radiators. $130 at retailers.
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REINHOLD
ELECTRICinc

Reinhold Electric, Inc. proudly serves the St. Louis Metro,
St. Charles, Wentzville, lllinois and Lake of the Ozarks areas.
We offer 24 Hour Emergency Service

Residential-Commercial-Industrial

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com
or Email: Katie@reinholdelectric.com
Please visit our website at: REINHOLDELECTRIC.COM

CELEBRATING 20 YEARS

of keeping businesses like yours

TOP of SEARCH
TOP of MIND

MSW ¢ Interactive Designs u.
We il The webo To-wot for you!
573.552.8403

www.MSWinteractiveDesigns.com

Mortgage $ense

Reasons We
Are Thankful
for Lake of the
Ozarks

At Team Lasson, we have in-
grained ourselves in the Lake of the
Ozarks community over the years by
living, working, and prioritizing assist-
ing others in realizing their dreams of
homeownership in this amazing area.
We thought, with Thanksgiving Day
right around the corner, that it would
be fitting to tell you why we are
thankful for the Lake of the Ozarks
and the community in which we live
and serve.

COMMUNITY LOVE

You'd be hard-pressed to find an-
other community that circulates so
much love and compassion for their
fellow man. The community here is
really what makes the biggest differ-
ence, with every individual coming
together for the betterment of the
community and the quality of life here
at the Lake. No matter if the need is
personal or business-related, the sup-
port system the community provides
here at the Lake is second to none. We
bolster our fellow neighbors and com-
munity members here and strive to
create greatness for all who live here.

NEW INNOVATIONS

There’s no shortage of fresh ideas
when it comes to the Lake of the
Ozarks community. The residents of
the Lake are constantly working to
provide new innovations to the Lake
area such as new dining options,
activities, lodging, and industry. All
in efforts to continuously improve
upon the great quality of life that we
already have. It's an ever-changing
market that adapts, overcomes, and
creates opportunities for its citizens.
Our community consists of people
from all walks of life, giving us valu-
able insights from across the country
and generations.

FUN ATMOSPHERE

The vacation destination of the
Midwest, Lake of the Ozarks is re-
nowned for its exhilarating summer
season, and we're thankful for it. The
Lake is THE place to be during the
summer months to experience some
of the best recreational boating in
the country. It's filled with top-notch
boating events, live music, fine din-
ing, signature golf courses, and much
more! But let's not forget the winter
months, just because the tourists
leave for the season doesn't mean
the fun stops. Lake of the Ozarks has
great activities year-round including
indoor go-karts, natural caves, and
hiking trails, springs, an outdoor ice-
skating rink, and many of the amaz-
ing restaurants are still open. Lake of

the Ozarks is the place to be for year-
round activity & scenic beauty.

UPCOMING LAKE GENERATION

The upcoming generations have a
bright future at Lake of the Ozarks.
The community focuses so much ef-
fort on providing them the resources
and support that they need to thrive.
From top-rated school systems and
facilities to a multitude of extracur-
ricular activities, there’s no shortage
of dedication to providing the next
generation with the essentials they
need to live at the Lake, as well as
opportunities to grow and make a
great impact in the community. We
have several organizations that are
dedicated to child advocacy, living
resources, special needs, personal and
financial support. The upcoming Lake
generation has a bright future, and it
all starts with the community.

Team Lasson is proud to call Lake
of the Ozarks home, so much so that
we are passionate about providing
that experience to others who seek
it. This is why we set out to provide
mortgages at the Lake of the Ozarks,
assisting others in realizing their goals
of becoming a part of this fabulous
community. We hope that you have
enjoyed your read and found our Lake
community to be as charming as we
think it is. If you've considered buy-
ing a vacation home at Lake of the
Ozarks, or even a primary residence,
we would be proud to assist you in
securing a mortgage here. Here's
to all that help to make Lake of the
Ozarks the thriving and loving com-
munity that it is. Thank you!

LIKE my Facebook Page, Follow me
on Twitter or Connect on LinkedIn
Michael Lasson, Senior Loan Officer
NMLS #: 493712
4655 B Osage Beach Parkway
Osage Beach, MO 65065
Direct: (573) 746-7211
Cell: (573) 216-7258
e-Fax: (866) 397-0318
Email: mlasson@fshfinancial.com
Website: www. YourLakeLoan.com

A Division of First State Bank of
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affiliate of the Year 2011,
2014, & 2015.
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Saint Nick

continued from page 11
brought over the tradition of the
Christmas tree. This, in turn,
furthered the custom of gift-
giving, for what better place to
set one’s present than under
the beautifully trimmed tree?
The early Santa Claus, the Santa
Claus of Europe, was tall, skinny,
and wrapped in fur clothing. He
traveled by foot or by horseback.
Within a hundred years or so of
his arrival in the Dutch colonies,
Santa had put on considerable
weight and was conveyed about
in a wagon.

Washington Irving mentions
his appearance in a satirical
history of New York published
in 1812. The old saint coursed
the rooftops and found chim-
neys the preferred entrance to
the homes of sleeping children.
(In 1893, a devoted father im-
personating Santa attempted
a similar feat. He got stuck.
Neighbors had to tear down the
chimney until they could get a
rope on the bewildered and em-
barrassed man.)

In 1821, a short poem de-
scribed a fur-clad “Sante-claus”
riding a sleigh pulled by a single
reindeer. The next year, howev-
er, saw the publication of what
was to become the quintessen-
tial Christmas poem popularly
known as “T’was the Night Be-
fore Christmas”.

That wonderful spread of
stanzas holds three footnotes
in the annals of historical trivia.
First, its real title is virtually for-
gotten. It actually was entitled
“An Account of a Visit from St.
Nicholas”. Second, its purported
author, Clement Clarke Moore.
Moore claimed to have penned
the classic to entertain his chil-
dren on Christmas eve, but
probably didn’t write it.

The verse was published
anonymously in a Troy, New
York, newspaper, and Moore
laid no claim to it for some 20
years after its initial publication.
Only after checking to make
sure no one was alive who had
handled the original manu-
script, did Moore step forward.

Recent scholarly research
strongly suggests that the true
author was Henry Livingston,
Jr., a poet of minor acclaim. And
third, a printer’s error resulted
in a name change for two of
the reindeer. Donder and Blit-
zen were identified in original
printings as Dunder and Blix-
em, which are Dutch words for
thunder and lightning.

Nevertheless, “T’'was the

Night Before Christmas” estab-
lished some of the hallmarks of
the accepted Santa Claus leg-
end. The poem states that Santa
rode in a sleigh pulled by eight
reindeer (Rudolph, a commer-
cial contrivance, wasn't invent-
ed until 1939).

It describes Santa as dressed
in fur, carrying a bundle of toys,
with a white beard, smoking a
pipe, himself of short, round
stature, “chubby and plump.”

The poem does not state the
color of his clothes (unless it
was fox fur it probably wasn't
red), nor does it identify the jolly
old elf as Santa Claus, only as St.
Nicholas. But that was enough,
the American Santa was born.

Now it would take an art-
ist to fill in the details. At about
the same time that the poem
appeared, a children’s maga-
zine showed Santa in red suit
of clothing that bore slight re-
semblance to a bishop’s robe. In
1837, Robert Weir, who taught at
West Point, painted Santa as a
short man in high boots, waist-
length coat, and stocking cap.
This Santa also smoked a long
Dutch pipe, but had no beard.
Interestingly, in his sack he car-
ried not only toys for good chil-
dren, but birch switches for the
bad.

In 1841, a Philadelphia mer-
chant created a “live” Santa
scene. The merchant hired a
man to dress in appropriate
Santa clothing and pose on the
store’s chimney top. The cor-
rect attire for this occasion was
described as an “antique cos-
tume, with striped pants and
stockings, and flying doublet;
a tasseled cap on his head and
abroad, benevolent grin on his
face.”

Goody Santa

Various editions of Godey’s,
a popular women’s magazine,
depicted Santa in diverse forms.
One had him in a long tunic,
another in flowing robes and
a tall hat. He was bewhiskered
and coiffed with flowing white

hair. One issue featured a crafts
project for making “Old Father
Christmas” out of pine cones.
Other nineteenth century ren-
derings had Santa large and
small in stature, usually but not
always rotund, bearded or clean
shaven, in long stockings or
boots, and in outfits that looked
like anything from woolen long
underwear to arctic explorer
overcoats and hoods. Cloth suits
ran from red to green, blue, or
purple.

While these permutations
continued in print for much of
the century, they slowly were
being standardized due to the
work of illustrator Thomas Nast.

Thomas Nast’s Santa

Thomas Nast might rightly
be called the inventor of the
American image of Santa Claus.
While still in his teens Nast be-
gan drawing for national maga-
zines. In 1862, during the Civil
War, he capitalized on the sen-
timental longings for a simpler
time and created a Santa Claus
drawing that seemed to come
directly from the Moore/Liv-
ingston poem. Indeed, it had.

Nast, who could barely read
or write, would work on his
sketches while his wife read
the poem to him. Many more
renderings followed, each one
establishing or refining some
additional aspect of the Santa
Claus legend.

It was Nast who depicted
Santa as a toymaker. Another
drawing clearly identified San-
ta's home as the North Pole.
Nast’s Santa had stockings to
stuff, ledgers filled with the
names of good and bad chil-
dren, workshops of elves, and
even Mrs. Claus.

Santa, according to the draw-
ing pen of Nast, smoked a long
Dutch pipe, displayed a rosy
complexion, wore an infec-
tious smile and a snowy white-
beard, packed an ample belly,
and donned a furry red suit. In
time, Nast's Santa became the
Santa; all other renderings were

doomed to obscurity. In real-
ity, none of Nast’s artistic inven-
tions regarding Santa were en-
tirely his own, save for the North
Pole residence.

Sundblom’s Santa

At the time of Nast’s popular-
ity, the North Pole had not been
explored. Given Santa’s heavy
garb, it seemed quite appropri-
ate to Nast that St. Nick should
reside in a very cold region.
Nast’s grandson stated that the
artist chose the North Pole be-
cause it was equidistant from
most northern hemisphere
counties, and that no country
could claim the pole as its own.
Although Nast’s Santa was a
distinctly American Santa, (his
most famous pose shows him
carrying a belt buckle bearing
the initials “U.S.”) he was at the
same time a man of the world.

The Nast Santa would un-
dergo a modernization in the
twentieth century at the hands
of a commercial artist named
Haddon Sundblom. Beginning
in the 1930s Sundblom created
a series of paintings for the Co-
ca-Cola Company.

retained the ruddy cheeks and
red nose of Nast’s elf, but went
further by depicting him with a
fuller— even luxurious— beard,
an adult sized torso (Nast drew

Santa in various sizes), a red
suit with white ermine trim, a
wide belt with brass buckle, and
heavy black boots.

Coke Santa variations

And, quite understandably,
Sundblom’s Santa seems to have
traded his pipe for a Coke. The
idea behind the ad campaign
was to spur Coke sales during
the slower winter months. It
worked. The original campaign
ran for 35 years, and it has been
revived more than once. The
company still pulls one of its
original Sundblom paintings
each year for use in advertise-
ments. They are kept on display
at their headquarters in Atlanta,
Georgia.

No matter how he appears on
paper and canvas, Santa Claus
is the personification of charity
and gift-giving— the true spirit
of the season.

Merry Christmas!

Sundblom'’s Santa

Taking his cue from Nast,
Sundblom put the finishing
touches on an already popu-
lar image. Sundblom’s Santa

Mike is no longer with us sad-
ly, but his delightful story of the
holiday icon can still be enjoyed

from time to time. --ed.
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EXCEPTIONAL VACATION RENTAL
MANAGEMENT

Your Lake Vacation is one of the Lake’s premiere professional
vacation rental companies conveniently located in the
heart of Osage Beach. We provide exceptional customer
service, housekeeping, maintenance, accounting, marketing,
interior design and 24 hour emergency services. Join our
family of 100+ private homes and condos today!

- The Lake of the Ozarks leading innovator in professional
vacation rental management

- Over 30 years of experience in the vacation rental industry

- We are a local brick and mortar, family owned and
operated company

- Experience effective communication with our team of over 10
dedicated employees

4571 Osage Beach Pkwy
Osage Beach, MO 65065
573-365-3367
www.YourlLakeVacation.com

Your Lake Vacation

Nightly vacation rentals @ Lake of the Ozarks

We make it simple.

Paperless. Keyless. Stress-less.

Give someone special a gift card to Baxter’s,
and we will give you a bonus gift card
- our gift to you!

Purchase $100 in gift cards,
get a $25 gift card bonus.

Purchase $500 in gift cards,
get a $150 gift card bonus.

Purchase $1000 or more,
get a gift card bonus
equal to 35% of your purchase!

Call 573-365-2669
or stop by Baxter’s to get yours today!

Purchased gift cards activate 48 hours after purchase (cannot be used day of purchase). Bonus gift cards are
valid January 1 through May 31. Bonus offer is only available for gift cards purchased by phone or in person.

BAXTER’S

LAKESIDE GRILLE

2124 Bagnell Dam Blvd. Lake Ozark, MO 65049 « baxterslakesidegrille.com

“Insurance Talk”

with Nick Brenizer of
Golden Rule Insurance

What happens
when we're
gone?

Most business owners have plans
for everything; they have plans for
new growth, plans for a different lo-
cation or adding a location, and plans
for hiring and firing. One plan that a
large majority of businesses forget to
plan is a business continuation plan.

What happens when we're gone?
What happens to everything that you
have built and worked so hard for?
A lot of times people’s retirement are
the sale of their own business. If you
fail to plan your own exit strategy,
forces beyond your control may cre-
ate a plan for you.

Owners tell me all the time they
don't have to worry because of the
following reasons:

‘My family can just take it
over’ This might work, but what
if they don't want to take it over or
don't have the ability to do what you
do. There are tax ramifications with
this if this is not done properly, that
could cost the business substantial
funding. Also banks may not be as
quick to loan the company money if
their KEY person is not around any-
more.

‘One of my employees can
take it over’ Again this might
work and never be an issue, but most
people want to be compensated for
taking on that much more work. Also
how do you pay off surviving heirs of
the business? How will the employee
buy them out of their portion or if the
business tanks after the employee
takes it over then how do they recoup
their loss?

‘My competitor has been
trying to buy me out anyway’
This might happen but mostly likely
once they hear the KEY person is
out of the business they will go after
your customers directly without a pur-
chase. Also if they do purchase they
know that the business is now worth
less without the KEY person and will
offer “fire sale” pricing.

L
Nick Brenizer, AIP, RWCS

This is where Life insurance can
come into play. There are multiple
ways life insurance can help out busi-
nesses in these situations.

Key Person Insurance. This
policy is owned by the business on
the owner or KEY person of the busi-
ness and in the case that something
happens to them the business is paid
to hire one or possibly two employees
to replace them. It can also can be
used to market the sale of the busi-
ness --or however the business needs
to use it going forward.

Life Insurance. If your business
is a partnership you can buy life in-
surance on each of you through the
business. This would pay when one
of the owners dies, the business is
paid money to buyout the spouse of
the deceased partner. This eliminates
the spouse having to be stuck in a
business they know nothing about
and want nothing to do with. It also
guarantees the amount the spouse/
heirs will be paid, instead of having
to worry about the partner not mak-
ing it and running the business in the
ground.

These are just a few ways that life
insurance can help with business con-
tinuation. As always you should talk
with your lawyer and accountant to
see the best ways to fund these and
to set them up to your financial plan.

As the saying goes “you can ei-
ther fail to plan or plan to fail".

Nick Brenizer is a risk manager
at Golden Rule Insurance Agency in
Osage Beach, MO. Nick has an AIP
and a RWCS designation. He can
be reached at 573-348-1731 or at
Nick@goldenruleinsurance.com
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Feeding Camden County through
the generosity of others

By Nancy Zoellner

On average, LAMB House
provides food for more than 700
people and assistance with utili-
ties and prescription medicine
for more than two dozen fami-
lies each month. Miraculously,
it’s all done by two part-time
employees and 80-some volun-
teers representing 10 different
churches in the Lake area.

It'sallmade possible through
the generosity of the com-
munity because LAMB House
receives no government as-
sistance. Funding comes from
churches who partner with the
ministry; donations from lo-
cal organizations, businesses
and individuals; and through
the sale of donated items in the
thrift shop.

In late November, the min-
istry, which has been serving
area residents since 1989, got
a big boost in finances when

the Community Foundation of
Lake of the Ozarks presented
Director Gary Mitchell and the
ministry’s executive board with
a check for $10,000.

"We are so grateful that the
Community Foundation of
Lake of the Ozarks chose us as
one of their grant recipients.
Although tourism and business
were good over the summer, a
lot of workers got behind in the
spring when everything was
shut down and as a result, they
struggled all season to catch
up. Now that we're heading into
the winter season when many
people are laid off, we expect
the need to increase even more.
This will help us continue to
serve the people who need help
the most," said Lake House Di-
rector Gary Mitchell.

If you would like to part-
ner with LAMB House to help
your community, donations of

household items, toys, clothes,
shoes and accessories can be
dropped off at the thrift store
from 9:30 a.m. to 1 p.m. Monday
through Friday or from 9 a.m.
to noon the first and third Sat-
urdays of every month. Those
items are then sold in the thrift
store, which is open to the pub-
lic. The proceeds from those
sales are used to cover operat-
ing expenses — things like utili-
ties, the manager’s salary and
insurance. Due to lack of dis-
play space, LAMB House does
not accept books, electronics,
furniture or large appliances.

Donations of all types of food
can also be brought to the min-
istry during normal operating
hours, which are stated above.
Cash donations are used in a
variety of ways, but 100 percent
of all money goes back to the
community.

In November, the Community Foundation of Lake of the Ozarks presented LAMB House, a non-profit,
501C3 faith-based organization, with a check to help cover the costs of assisting those who are having a
difficult time making ends meet. On hand for the presentation were (left to right, back row) LAMB House
Director Gary Mitchell, Board President Terry Gentry and Thrift Store Manager Kathy Besancenez, and
(left to right, front row) Vice President Nancy Zoellner, Secretary Betty Moyer and Treasurer Susie Fuhrer.

Like us on:
facebook.

WWW.MIX927.COM

Managing Rental Property

Investment
Property?

| have probably talked more
potential vacation rental prop-
erty owners out of purchasing a
property than | have talked them
into purchasing something. The
first thing | hear is, “I'm looking
for an investment property.” That
usually means that the “investor”
needs the property to completely
cash flow and pay all the ex-
penses including insurance, prop-
erty taxes, etc. In this day and
age that would be the exception
rather than the rule. Having the
proper perspective when it comes
to owning a vacation rental prop-
erty will make a huge difference in
your overall experience.

ROl or return on investment
is what most people are looking
for. Let's look at the basics when
it comes to getting a good return
here at the Lake of the Ozarks.
Keep in mind that we have a re-
ally short vacation rental season
compared to other locations like
Florida or California. Here we are
looking at approximately 90 days
and depending on the type of
property you are only going to get
weekend rentals for the most part,
or 15 weekends between Memo-
rial Day and Labor Day. You will
also get a few outside of that time
frame but more than 80% of your
rentals will fall within that 90-day
window.

Let's use a two-bedroom
condo as our model. The aver-
age selling price right now for a
two-bedroom waterfront condo
in the Osage Beach area is right
around $140,000.00. Based on
a 30-year mortgage at 4.5% in-
terest and 20% down, your pay-
ments will be around $567.00 per
month. A typical two-bedroom
rents for around $185.00 per
night in the summer and you can
expect around 40 summer nights
and around 10 off-season nights
in the $140.00 per night range.
That gives you around $8,800.00

Russell Burdette

in rentals for the season. Your
average cost is going to be some-
where around $12,000.00 for the
year. That would include your
mortgage, insurance, taxes, quar-
terly assessments and electricity.
Also, over time you will need to
set aside some of your earnings
to update your property, repaint,
replace worn items, etc.

Depending on who you use
you are going to give 35% to
40% of your rental income to
the management company. That
leaves you with around $5,250.00
to $5,700.00 in net income from
rentals. If you are looking to cover
some of your expenses like your
electric, insurance and taxes then
you are probably going to find
the experience a lot more satisfy-
ing than if you need your rental
income to cover your mortgage
and assessments which will total
right around $9,400.00 on a two-
bedroom condo. Even if you man-
age the property yourself you will,
in most cases, come up a bit short.
But your perspective will make all
the difference!

Russell Burdette is the owner
of Your Lake Vacation, a profes-
sional vacation rental manage-
ment company at the Lake of the
Ozarks since 1986. If you would
like a vacation rental market
analysis or more info on renting
your home or condo as a vacation
rental, please call 573-365-3367
or e-mail russell@yourlakevaca-
tion.com.
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Lake of the Ozarks' premier historian dies

Long-time Lake of the Ozarks
Business Journal contributor,
friend, distinguished author
and historian H. Dwight Weaver
passed away in late November.

“Dwight was with us since
the very earliest days of the
paper, and has since shared
hundreds of his historic images
and fascinating stories about
the Lake of the Ozarks with
our readers. He will be sorely
missed,” said Business Journal
Editor Darrel Willman.

Weaver grew up in the area.
In an interview with the Lake
Sun, he shared that as a child,
he was interested in the history
of Lake of the Ozarks - and in
caves. His love for spelunking
eventually led him to jobs with
local commercial caves, then
to the Missouri Department
of Natural Resources where he
worked for many years as pub-
lic information officer for the
DNR'’s Division of Geology.

During that time, he au-
thored five books on the subject
of caving. His most recent book
on caves, “Missouri Caves in
History and Legend,” was pub-
lished in 2008 by the University
of Missouri Press. He was also
a fellow of the National Speleo-
logical Society and past presi-

JACOB'S CAVE

From the beginning days of
Lake of the Ozarks, caves and
caverns have been among the
natural wonders promoted by
local chambers of commerce
when extolling the beauty and
resources of the Lake area. The
first promotional booklet pro-
duced in 1939 by the Lake of the
Ozarks Association said “With-
in this outdoor wonderland,
great caverns of unbelievable
beauty and proportions exhibit
the patient handiwork of a mys-
terious nature in these art gal-
leries of [the] ages.”

Through the decades a va-
riety of local caves have been
shown to the public and the
most popular and enduring of
them has been Jacob’s Cave,
Bridal Cave, River Cave, Ozark
Caverns and Stark Caverns
(Fantasy World Caverns).

Jacob’s Cave, on Old Five
Road between Gravois Mills
and Versailles was the first cave
opened to the publicin the area
and began showingin 1932. Itis
still open to the public.

Tarnh’e Cave wae diecnvered

dent of the Missouri Speleologi-
cal Survey.

In 1965 he joined the Cam-
den County Historical Society
because, in hiswords, he wasin-
trigued with the Lake’s history.
“At the historical society I met a
lot of Old Linn Creek people and
I began collecting everything
I could find — pictures, post-
cards, brochures, chamber of
commerce publications —
anything that could provide
me with vintage Lake infor-
mation,” he told Reporter
Susan Croce Kelly, adding
that once he retired from
the DNR and knew he his
age and his health wouldn’t
allow him to continue cav-
ing, he decided to start re-
searching and cataloging
his collection.

After learning about Ar-
cadia Press, an American
publisher of neighborhood,
local, and regional history
of the United States in picto-
rial form, Weaver contracted to
write two books for their “Im-
ages of America” series.

His first book about this area
was titled “Lake of the Ozarks,
The Early Years.” Written in
2000, itbegan with construction
of Bagnell Dam and followed

Highways 54 and 5 around the
Lake. His second book, “Lake
of the Ozarks, Vintage Vacation
Paradise,” came out two years
later and quickly drew interest
from “people who wanted to
know more.” He wrote several
more books over the years but
said “A Pictorial Guide to Ha Ha
Tonka State Park” remained the

No. 1 seller.

Weaver told Kelly he also
continued to collect items over
the years that he felt would
someday be important to those
who wanted to preserve history.

At the time of the Lake Sun
article, which was written in
2016, Weaver said he had a da-
tabase with images and infor-

mation on more than 1,000 for-
mer resorts that had operated
in Benton, Camden, Miller and
Morgan counties.

Passionate about Lake his-
tory, he felt his collection of his-
toric materials was his legacy
for the people of the Lake of the
Ozarks region. “The Missouri
State Archives has expressed an
interest in the collection and so

I plan to leave it to them so
- itwill all be saved for poster-

ity.”

Many have recognized
his contribution, as he was
the recipient of several re-
gional and national awards.

In 2006, he was presented
with the Historical Preser-
vation Award by the Eldon
Chapter of the National So-
ciety of the Daughters of the
American Revolution for his
efforts at preserving the his-
tory and images of the Lake
of the Ozarks area. In 2012,

he was given the Distinguished
Citizen award by the City of
Lake Ozark, Missouri, for docu-
menting, recording and pre-
serving local history and he was
also recognized by the Bagnell
Dam Strip Association and the
Lake Ozark Betterment Com-
mittee for his many contribu-

tions to the preservation of the
history of Lake Ozark and the
surrounding area.

These achievements also
earned him the 2015 Exem-
plary Community Achievement
Award from the Missouri Hu-
manities Council.

He was also presented with
the Peter M. Hauer Spelean His-
tory Award in 2015 by the Na-
tional Speleological Society for
a lifetime of work documenting
and preserving the history of
Missouri caves.

His memories and his life ac-
complishments will continue
to live on in his books, which
are sold at Dogpatch and Rich-
ard’s Relic Shack in Lake Ozark,
Stonecrest Book and Toy in
Osage Beach, local historical
societies, at Ha Ha State Park,
online at amazon.com and on
his website, www.lakeoftheo-
zarksbooks.com.

Nancy Zoellner

This month’s “Glimpses of
the Lake’s Past” is a pickup
from 2011. Dwight fell ill before
he could complete December’s
entry. We'll re-run some of his
best over the coming months.

--Ed.

With Dwight Weaver

lead miner. While he never
owned the cave, he did give
people guided tours for the un-
believable price of 25 cents per
person, so, in a sense, one could
say the cave has been exhibited
as a show-cave for 135 years.

In the 1920s and 30s a por-
tion of the cave was used for
apple storage by the Versailles
Orchards Company.

Until the 1960s, all the traf-
fic coming to the Lake by way of
Highway 5 passed the entrance
to the cave where a lighted
neon sign beckoned, and the
cave was often open until well
into the evening hours. The
cave is large and festooned
with countless formations of
great beauty. The cave trail is
so level the cave can be toured
by wheelchair. Jacob’s Cave is
owned and operated by Frank
and Jane Hurley. For more
about the cave’s history see the
author’s book History & Geogra-
phy of Lake of the Ozarks, Vol-
ume One. Photo by H. Dwight
Weaver 1967. W Visit wwuw.

lakeoftheozarksbooks.com  for
manre informatinn

The author’s latest book

on Lake history — Images of
America, Osage Beach - is
now locally available and is a
pictorial history of Osage Beach
from 1880 to 1980.
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Repairs to Bagnell Dam
Boulevard could come
‘sooner rather than later’

By Nancy Zoellner

The Lake Ozark Citizens
Advisory Committee, formed
to explore funding options for
street repairs throughout the
city, believes it has found a
rather painless way to cover the
costs of repairing Bagnell Dam
Boulevard - and the city is sup-
porting the plan.

The Advisory Committee
has drawn up plans to estab-
lish a Transportation Develop-
ment District (TDD) that would
extend from one end of Bagnell
Dam Boulevard to the other.
If approved by the voters who
reside inside the designated
district, the TDD would allow
addition sales tax to be charged
on taxable sales inside that dis-
trict only. The wording of this
TDD would allow a maximum
tax of up to 1 cent on every
dollar, which means if the full
penny was added, custom-
ers would pay an additional 10
cents on a $10 purchase made
inside the district.

The tax money would be for-
warded on to the Missouri De-
partment of Revenue by busi-
ness owners, along with the
other sales tax they collected.
The special TDD tax would
then be returned to the TDD
commission to pay off bonds
used to cover the costs of the
outlined projects.

When the idea was initially
presented a year ago, several
business owners expressed
concern that the TDD would
take money out of their pock-
ets. However, Rick Hasty, chair-
man of the Advisory Commit-
tee, said he spent quite a bit of
time over the past year meet-
ing with business and property
owners up and down the street
to explain the workings of the
TDD and to garner their back-
ing. He was successful in his

mission and on November 23,
brought a long list of signatures
and letters from those who
support creation of the district
to the city’s Board of Aldermen
meeting.

After Hasty's presenta-
tion, aldermen voted to adopt
a resolution authorizing the
Advisory Committee to move
forward with the plan. Accord-
ing to City Administrator Dave
Van Dee, the next step will be to
submit the petition to the Mill-
er County Circuit Court.

“Then the judge has to de-
cide if there’s going to be a vote
of the people in that district
and what form it will take —if it
will be done through the mail
or if votes will have to be cast
in person. When that step is
completed, the Advisory Com-
mittee will determine how to
move forward,” he said, ex-
plaining that if voters inside
the proposed district approve
the plan, the city will be able
to borrow the money needed
to repair the roads. The TDD
board will oversee the distri-
bution of funds to pay back the
bonds.

Van Dee said if the measure
isadopted and the districtis es-
tablished, whoever sits on the
TDD board will make the de-
cisions on how the money will
be spent. However, it will have
to be spent strictly on Bagnell
Dam Boulevard.

“Ihave years of experience in
public bonds and public proj-
ects and will offer that insight
and expertise to them in an
advisory capacity, but I would
like to see this start sooner
rather than later,” he said. “Mo-
DOT (Missouri Department of
Transportation) has plans for
some projects that will happen
in late 2021 or early 2022 that I
think we could jump on and get

atleast a chunk of Bagnell Dam
Boulevard included. They ac-
tually have 180 feet of Bagnell
Dam Boulevard on the Strip
side of the dam and they’re
talking about resurfacing the
road over the dam so it would
be smart for us to jump on to
that contract with them.”

A study completed in 2019
by Cochran Engineering found
that “due to the current state
of Bagnell Dam Boulevard, it
is recommended to mill and
overlay the road to provide the
best driving surface and ability
to repair the aggregate base if
necessary.” The cost of repair-
ing the road between Bagnell
Dam and Osage Beach Parkway
was estimated at $1,831,099.98.
However, Van Dee said the cost
did not include construction
engineering and design and
the estimate was for a 2-inch
asphalt overlay, “so the actual
costs would be substantially
higher because we’d want at
least 3 inches of asphalt and
there’s no way of telling how
many additional problems we
might find once we get started.
I believe we need to anticipate
spending much more.”

The idea of the TDD was
originally presented by Gerry
Murawski before he was elect-
ed mayor. After being elected,
he continued to be a propo-
nent of the TDD. However, in
November 2019, he said he felt
it was best to turn it over to the
Advisory Committee because
business owners along the
Strip couldn’t seem to separate
him from the city.

“People see me as the may-
or, so they see this TDD as the
city’s project. It’s not com-
plicated but if you don’t un-
derstand the inner workings,
I guess it can be confusing,” he
said in an earlier interview.
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As the Lake Churns

A Year Like
No Other at a
Lake Like No
Other

2020 has been a year of bless-
ings. That may not be most peo-
ple's first thought as they reflect
on this past year. It has also been
a year of fear, loss, upheaval, and
unforeseen events. | feel we have
been particularly blessed at Lake of
the Ozarks.

As an unknown virus made its
appearance during the first quarter
of this year and traveled across the
country; businesses, schools and
events were closed or cancelled.
At a time when most Lake area
businesses were gearing up for the
2020 season, suddenly everything
and everyone was in limbo.

As people began to realize that
schools were not going to resume
session and employers set up work
from home situations, the nation
collectively looked to areas where
they could spread out, be safe and
still possibly enjoy life while we
waited to see what came next.

Those fortunate enough to own
a home at the lake headed this
way. Spring boating at the lake
was at an all-time high with plen-
ty of space to socially distance in
the fresh air. Businesses cautiously
opened. Memorial Weekend gave
us widespread news coverage (all
press is good press?) as the world
learned about our piece of heaven
here in the Ozarks and vacation
rentals began to rapidly fill up.
Property sales began to skyrocket
with sales increasing over 100 per-
cent during the summer months.

| know there have been terrible
hardships suffered across the coun-
try. Loss of lives and loss of income
has devastated many areas and
many people. | feel we have been
truly fortunate here at the lake to
have an environment that allowed
us to continue working and gave
us an outlet to enjoy life and time
with our immediate families. There

i [~
Real Estate and Lake News
with C. Michael Elliott

is a spirit of comradery among
“Lake People”; a willingness to
help one another and a common
bond in our love of Lake Life.

As 2020 winds down and a
vaccine seems close to being dis-
tributed for medical personnel
and first responders, | pray that
it is successful. | am thankful
for so many things. | appreciate
my clients who allow me to pro-
vide for my family. | am thankful
for my work family of staff and
agents who support me. | enjoy
the Lake's extended Realtor fami-
ly, all of whom also help me to be
successful and to enjoy this busi-
ness. | am grateful to live in such
a beautiful and prosperous area as
Lake of the Ozarks.

Merry  Christmas and Hap-
py New Year. | hope you all find
peace and joy this season.

C. Michael Elliott and Associ-
ates is a boutique, privately owned
office with a great group of knowl-
edgeable, topnotch agents and
staff that will work in your best
interest and are enjoyable to work
with. Please give us a call if you
are considering buying or selling,
we'll explain our services in de-
tail and you can decide if we are
a good fit for you. Michael Elliott
has been selling real estate at the
Lake of the Ozarks since 1981. He
is one of the most respected bro-
kers in the area. You can contact
him at 573.365.SOLD or cme@
yourlake.com or stop by C. Mi-
chael Elliott & Associates, 3738
Osage Beach Parkway.
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SCORE needs help fostering small business

By Nancy Zoellner

The local SCORE chapter
is looking for volunteers who
want to give back to the com-
munity. They will do that by
helping those who want to go
into business or those who are
already in business but need
mentoring services. That assis-
tance is provided free of charge.

Bruce Mitchell, the adminis-
trator of the local SCORE chap-
ter, said they are looking for
men and women with diverse
backgrounds in business — and
they don’t need to be retired to
getinvolved.

SCORE previously was an
acronym that stood for “Service
Corp of Retired Executives.”
However, in 2019 the name was
changed simply to “SCORE”
because volunteers were not
onlyretired executives, but also
people who were actively work-
ing. The nonprofit, which is af-
filiated with the Small Business
Administration, provides men-
toring and educational work-
shops nationwide.

“We currently have 22 volun-
teers in our local chapter and
last year we had about 130 new
clients so we really need more
help. And we're really hoping
to find people who might have
a background in social media
who would be willing to share
their expertise,” Mitchell said,
explaining that SCORE has
several levels of opportunities

for volunteers to provide assis-
tance. “The local chapter also
needs administrative volun-
teers — people who are willing
to help keep the local chapter
running by helping with any
number of projects - every-
thing from paperwork to serv-
ing on the chapter board.”

Those who want to work
with business owners are not
justassigned clients and turned
loose. Instead, volunteers are
required take online training
based on the work they want to
do.

“If someone wants to be-
come a mentor, for instance,
there’s a certain level of online
training that they go through. If
they're interested in putting on
workshops, there’s another lev-
el of training provided, and if
they’re a subject matter expert
- someone like an attorney or
CPA who wants to be available
as a co-mentor when there’s a
specific need for that service
— there’s training for that too,”
Mitchell said.

A certain level of commit-
ment is also required.

After meeting with clients,
mentors are expected to enter
notes into the system about
when they met, how long they
met, what they discussed, and
what the follow-up steps should
be.

“In theory, it’s not supposed
to be a ‘one-and-done’ type of

Gloves for Love

The Lake Ozark Police Department has kicked off its annual
Gloves for Love campaign. The LOPD collects gloves, hats and
mittens for children who might not have warm items for the cold
winter months. The winter clothing is then donated to School of
the Osage Heritage School before the Christmas break. Area resi-
dents who would like to help can drop off winter items at the Lake
Ozark City Hall, 3162 Bagnell Dam Boulevard from 8 a.m. to 5 p.m.
Monday through Friday. Helping decorate the tree with items col-
lected so far are LOPD Officers Kelly Lowe (left) and Mark Kordula.

Photo provided.

relationship. For instance, if
someone needs help writing
a business plan, the mentor
would talk about the business
plan process and then might
say, ‘Let’s get together again
nextweek and in the meantime,
I want you to determine your
competitive advantage — what
sets you apart from the compe-
tition. The mentor might also
ask them to do a little research
to find out who is in that same
field and why should someone
come to them instead of their
competitor. Or they might
discuss financial projections.
Whatever the need might be,
the mentor is to help them work
through that process,” Mitchell
said.

Those who are interested in
learning more should visit the
website at www.lakeoftheo-
zarks.score.org and click on the
link to volunteer.

“Once they fill that out, their
contact information is sent
to our chapter administrator,
who happens to be me, and
then I'll contact the person and
interview him or her to make
sure they're a good ‘fit” We're
not looking for people who are

[/
Located in the heart of Osage Beach,
across from Home Depot & McDonald's.

1500 sq ft building with ample parking

and road signage.

Can be split into two units.

Newly remodeled paint, floors,
kitchenette, and bathrooms.

looking to expand their busi-
ness — SCORE is not designed
for people who only want to
generate leads for themselves,”
Mitchell explained. “SCORE is
strictly designed for business
professionals to help others
succeed.”

To that end, all volunteers
are required to annually com-
plete a code of ethics. Those
who don’t are dropped from the
rolls.

Volunteers are also asked
to take the two-hour online
“SLATE”  training course.
SLATE stands for:

S — Stop and Suspend Judg-
ment

L-Learn and Listen

A - Assess and Analyze

T -Test Ideas and Teach

E-Expectation Setting & En-
courage the Dream

According to the SCORE
website, the SLATE methodol-
ogy ensures a consistent learn-
ing experience for all volun-
teers in all chapters.

Mitchell said that because of
COVID-19 pandemic, SCORE
is not currently providing in-
person mentoring service. In-
stead, everything is being done

via email, telephone or Zoom.
However, once the pandemic
has ended, mentors and other
volunteers will be matched
geographically to avoid trav-
eling. The Lake of the Ozarks
SCORE chapter covers a large
geographic area that encom-
passes Lebanon, Rolla, the Lake
of the Ozarks area, Columbia
and Jefferson City.

More on SCORE

- SCORE was launched in
1964 under President Lyndon
Johnson.

- With the nation’s largest
network of volunteer, expert
business mentors, SCORE has
helped more than 11 million
entrepreneurs since its incep-
tion.

- SCORE currently includes
more than 10,000 expert vol-
unteers who provide business
mentoring and education in
more than 250 chaptersin 1,500
communities nationwide.

In 2019, SCORE mentors
helped start 29,681 new busi-
nesses and create 97,387 new
jobs. In the same year, SCORE
also helped 67 percent of its cli-
ents to increase their revenue.

CALL FORMORE
INFORMATION

(573) 348-1731
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NeecHannsaoman - AMGIENT

When it comes to buying or selling your home, it is
important to trust in a Real Estate Agent who
cares about your neighborhood as much as you
do. When you are ready to buy or sell, CALL ME

"573.821-0388

email: la@lasellsthelake.com
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Crossword Puzzle

THEME: DOCTOR'S ORDERS Solution page 22
ACROSS DOWN

1. "Back to the Future” antagonist 1. Feathery scarf

5. Government Printing Office 2. ofMan

8. Frugal driver's acronym 3. Linseed

11. 1952 Olympics site 4. Do without

12. Afghanistan’s neighbor 5. Last Supper cup

13. Letter-shaped girder

15. Wing-shaped

16. Narcotics agent, for short
17. Call it quits

18. *One way to improve health
20. She played a TV genie

21. Cunning

22. Golfer's goal

23. “Kiss the Cook” garment, pl.
26. Keyboard instrument

30. Prefix for before

31. Greek god's libation

34. Door-stopping wedge

35. Full of meaning
37.Fleur-de-

38. Do penance

39. Type of parrot

40. *Ask for procaine when at this
office

42. *Unavoidable risk factor for
many diseases

43. Rock grinding

45. *Take a spoonful of sugar to
avoid this taste

47. Genetic info carrier

48. Aqua-lung 46. Gridiron position INTRODUCTORY PRICE: $79°°
50. S”“Clsm 48. R?COI’d amovie 4 (5 oz.) Butcher's Cut Filet Mignon
52. *Annual ____ 49. Diogenes, e.g. 4 (4 oz.) Boneless Pork Chops

55. Fill with spirits

56. First rate

57. Purl partner

59. Vandalized a car
60. Coconut fiber

61. Bulgarian money
62. Filling station filler
63. More of the same

6. Break down or analyze

7. Fairy-tale beginning

8. Internet share-able

9. Stepping stone to gain

10. Greenwich time

12. *Use a scalpel

13. Like the Vitruvian Man
14. *Stay in bed

19. *Take antihistamines to avoid
this kind of nose

22. A pop

23. *Eat one a day?

24. Rap sheet listing

25. So out it's in

26. *Worn until a bone heals
27. Piglet

28. Lightly color

29. Different spelling of emir
32. Horsefly

33. “Wizard of 0z" man

36. *Increase fluid intake
38. Elsewhere, in a courtroom
40.%  test

41, Maltreater

44, Tattooed

50.  market
51. Big name in chips

52. Show worry

53. All over again

54. In real-time

55. *It checks your heart health

58. Road crew supply

57

59

ORDER NOW! 1.833.406.1259 ask for 63281KXJ

61

AMERICAS ORIGINAL BUTCHgn

+ 4 MORE BURGERS FREE

THAT'S 20 COURSES + SIDES & DESSERT!

64

GET THE GRILLER’S BUNDLE

4 (4 oz.) Omaha Steaks Burgers
4 (3 oz.) Gourmet Jumbo Franks
4 (2.8 oz.) Potatoes au Gratin

4 (4 oz.) Caramel Apple Tartlets
Omaha Steaks Seasoning Packet
$224-5¢" separately

*Savings shown over aggregated single item base price.

Standard S&H applies. ©2020 Omaha Steaks, Inc.

www.OmahaSteaks.com/family588

© StatePoint Media

64. Water carrier Exp. 10/31/20

CIPASSIL,
C HITS

L ﬂﬂLlﬂZ.]

’\‘




Page 22

December, 2020

Lake of the Ozarks Business Journal

Hottest Gifts for the 2020 Holiday Season

With Christmas upon us, we
all struggle to find just the right
gift. If you're searching for last-
minute gift-giving ideas, here’s
a short list of some of the hot-
test gifts this season as com-
piled from retailer purchases.

NINTENDO SWITCH WITH JOY-
CONS (HAC-001, $425) New for

news and much more.

TCL SERIES 6 TV IN 4K ($1,100)
The 65” 4K offering from TCL
includes QLED Quantum dot
for better brightness and color
volume, with Dolby Vision
HDR (High Dynamic Range)
for a more lifelike picture.
Built-in THX certified game

sound from the four internal
speakers featuring Dolby Au-
dio. Built-in Bluetooth lets you
stream audio from you con-
nected device. Control the vol-
ume and content from a single
remote.

THE LEGO TECHNIC GETAWAY
TRUCK KIT ($20) Let your kids

2020, the Switch features three
play styles; TV mode, Tabletop
mode and Handheld mode. It’s
6.2 inch multi-touch capaci-
tive touch screen lets you use it
anywhere without the need for
a separate display device over
the built-in high-speed wifi
adapter. Battery life is stated as
4.5to 9 hours depending on the
title being played. The detach-
able Joy-Cons allow for multi-
player, or single player when
connected. Connect the Switch
to the TV for a traditional con-
sole style experience, Attach
the Joy-Cons to a grip acces-
sory for a traditional controller
feel.

AMAZON ECHO SHOW 8 ($65)

Grandma

o

Alexa comes to an 8” screen
with stereo sound! The Echo
show can provide video calling
and messaging, movie trailers,
tv shows, movies, news and
more. The Echo Show can con-
trol compatible devices with
your voice, as well as manage
them on-screen. Alexa can help
you with calendars, recipes,
weather, traffic alerts, photos,
audiobooks, reminders, music,

build a super-rugged Getaway
Truck with a powerful pull-
back motor, huge chunky tires,
heavy-duty bumper and an
awesome color scheme with
flame stickers! Combine it with

TCL  RokuTVv

My Feed

Movie Store

TV Store

News

Search

Streaming Channels

Settings

Cable

prime v
NETFLIX videg, ‘
=

-/T‘/

Game console Antenna

mode for big-screen play with
no smear, lag or response time
issues. Voice control with Ama-
zon Alexa or the Google Assis-
tant. Four HDMI input ports
to connect all your devices, in-
cluding one eARC to easily sync
audio and video sources.

ROKU STREAMBAR ($99) 4K/

the Police Pursuit for action
packed chases! Measures over
two inches high, seven inches
long and thre inches wid. 128
pieces, for boys and girls seven
and older.

Apple makes some of
the best tech gifts, and the

STAR WARS THE CHILD ANIMA-
TRONIC EDITION ($59) Hasbro

HD/HDR streaming media
player with premium audio in-
cludes the Roku voice remote
when combined with an Alexa
device. Enjoy all your favorite
channels streaming in brilliant
HD, 4K and HDR with sharp
resolution and vivid colors. Big

unveiled this now highly antic-
ipated animatronic version of

The Child, aka Baby Yoda, back
in February. When you touch
the top of The Child’s head,
you activate 25-plus sound
and motion combinations, in-
cluding happy sounds, giggles
and babbles. The figure’s head
moves up and down, the ears
move back and forth, and the
eyes open and close. When you
lay The Child down, it closes its
eyes and takes a “Force nap.”
Order now and receive in Janu-
ary.
CURLIGIRLS ($10) These col-

lectible dolls feature Magi-
Curl hair that instantly curls
when you pull on it along with
beads, hair bands and a clip.
The longer you pull on the hair,
the tighter the curl. Dunk the
hair in warm water to watch
it straighten and start all over
for endless styling opportuni-
ties. Three dolls are currently
available: Charli, the Pop Star;
Hayli, the Ballerina; Bayli, the
Birthday Girl.

AIR HOGS SUPER SOFT STUNT
VEHICLE ($30) This recharge-

able RC stunt vehicle is light-
weight with an easy-to-use
dual joystick controller. Its gi-
ant wheels can take on a vari-
ety of terrains, both inside and
outside. The vehicle flips, does
360-degree spins, wheelies and
rebounds off walls. And the
wheels are made from foam,
meaning no damage to walls,
floors, baseboards or furnish-
ings.

APPLE WATCH SERIES 6 ($350)
is topping lists of the best
Christmas gifts of 2020. There
are a lot of great smartwatches
from brands like Garmin, Fit-
bit and Samsung, but the new
Apple Watch Series 6 outpaces
them easily. This smartwatch
boasts a large always-on Reti-
na OLED display that makes it
easy to take calls and answer
texts on the go. As a fitness
tracker, the swim-proof Apple
Watch SE offers heart rate and
blood pressure monitoring,
GPS tracking and advanced fit-
ness tracking features just to
name a few.

IPHONE 12 ($880+) Prices

vary by model and -carrier,
plans and installed storage
options. The world’s iconic
smartphone has a new ver-
sion with 5G speeds and a new
A-14 Bionic chip. Edge to edge
OLED (Organic Light Emitting
Diode) screen and Night mode
on every model. The iPhone 12
mini at 5.4”, and the iPhone 12
at 6.1” both feature the Super
retina XDR display with Ultra-
Wide and Wide lenses for the
cameras, while the Pro model
includes Telephoto. iPhone XS
Max and Pro Max are 6.68” di-
agonally.
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PEOPLE FASHION TRAVEL

CLITE HOMES & YACHTS
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HOME REMODELING
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AUTO & TIRE SERVIGE LLC

Complete Auto Repair & Fleet Management

|¢ck up I:-O PROFILE’S newest issue statewide 172£3q: 1%281\ Eﬂggggﬁw

: INING AND
pLUS: YOUR PROFESSIONALS [N EVENT PLAN

I
or visit www.loprofile.com to download! WWW.PRECISIONAUTOANDTIRE.COM
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Listen to the radio stations Santa listens to! ~ * S
Giving YOU the presents;h*s year! N E
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Don't Forget!
Send Your News Tips, Public Event
Information and News Releases to
Lakebusjournal@gmail.com

Please remember to include photos if available, captions detailing
the photographs and your information in Word (.doc) files
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Property title theft rare but rising during COVID-19

By Dr. Jarrod Sadulski

Identity theft continues to be
a major concern for citizens in
the United States and around
the world. According to one
identity theft study, more vic-
tims are paying out of pocket
for fraud and there has been an
increase in new account fraud
where someone opens a new
account under a victim’s name.
This study found that the most
common targets include mort-
gages, student loans, car loans,
and credit cards.

Identity thieves who engage
in property title theft often
target people who own second
homes, abandoned homes, va-
cation homes that are not con-
sistently occupied, the homes
of recently deceased people,
and investment properties.

Last year, there was over 3.2
million identity theft and fraud
reports, but that only includes
what was noticed and reported
by victims. In terms of cyber-
crime, the Insurance Informa-
tion Institute estimates that

there is a loss to the global
economy of $445 billion per
year.

While it is rarer compared
to other forms of identity theft
and cybercrime, it is important
for homeowners to be aware of
property title theft. Some ex-
perts believe that property title
theft is one of the fastest grow-
ing cybercrimes in the United
States.

How Property Title Theft Occurs

Property title theft occurs
when someone fraudulently

LakeArea

e —
Chamber of Commerce

Join us at:

Wilmore Lodge

1 Willmore Ln, Lake Ozark, MO 65049

(573) 964-1008

obtains the title of a home
or property through identity
theft. The criminal steals the
owner’s identity, forges a deed
to change ownership on the
title of the property, and has
that deed recorded by local
authorities. Once the theft oc-
curs, the criminal can sell or
borrow against the property
that is now in his or her name.
Their goal is to make money on
the home before the legitimate
homeowner becomes aware
that they are a victim. Victims
may not become aware of the
crime until a title search is con-
ducted when the home is to be
sold.

For homeowners who fall
victim to this crime, it can be
a challenging and costly pro-
cess to defend the ownership of
their property.

How Homeowners Can Avoid
Becoming Victims

According to the Better
Business Bureau (BBB), there
are several steps homeowners
can take to avoid becoming
victims. Protecting personal
information and being suspi-
cious of unsolicited communi-
cation by someone asking for

personal information is impor-
tant. Homeowners should also
regularly check their credit
reports and frequently review
bank statements.

The BBB also recommends
knowing when your bills are
due and to be alert for home-
related bills that stop arriving.
Scammers will often change
the address associated with
victims’ accounts, so home-
owners won't receive their
normal bills. Another warning
sign includes receiving bills
that were not for authorized
expenses.

The BBB advises checking to
see if your county offers con-
sumer notification services any
time a document is recorded
involving your property. You
can also periodically check
with your local recorder of
deeds for suspicious behavior.
Reporting Property Title Theft

If you become a victim of
property title theft, file a com-
plaint with the Federal Trade
Commission and file a report
with both local law enforce-
ment and the FBI through their
Internet Crime Complaint
Center.

Local benevolent

sorority donates to
make a difference

The XiXi Delta Chapter of Beta Sigma Phi provided the Lake Ozark
Police Department with a dozen stuffed animals to be given out
to children facing some type of trauma in a difficult situation -
domestic violence or traffic accident. Xi Xi Delta is a service and
social sorority in the Lake area that supports organizations such
organizations as Kids’ Harbor and Citizens Against Domestic Vi-
olence. The group has provided blankets to be given to those in
need and items to the Osage Beach Police Department for distri-
bution. From left are: Corky Greene, Beth Spencer, LOPD Officer
Robert Mullett, Betty Coleman, LOPD Officer Evan Meyers, Velma
Kirchner and Karen Robinson. Photo provided.
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(800) 765-7772 Connect every home device
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*$50 off installation fees when you sign-up for Wisper Autopay!
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-Steve's

‘Pest Control, Inc. /

Professional Pest and Termite Elimination Services

5-STAR LAKE SERVICES

Steve's Pest Control’s 5-Star Lake Services are designed to ensure that you, your family, and your lake property are protected year
‘round from invading and damaging pests. Our 5-Star Services are not only designed to protect your property (and dock if
present) but to also to eliminate and prevent pest infestations before they get started. Steve’s 5-Star Services will prevent, control,
and eliminate: ants, beetles, boxelder bugs, centipedes, clover mites, crickets, mice, millipedes, mosquitoes, pill bugs scorpions,
spiders, springtails, termites, wasp & bees (within 10" of the structure), and other “seasonal invaders”. Steve's Pest Control will solve
your pest and spider problems... that’s a personal promise from Steve!

For more information or to schedule an appointment call us today at
573-365-9555 or go on-line to StevesPestControl.com

Now you’ve got a friend in the pest control business!
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All About Boats

3597 Osage Beach Parkway Osage Beach MO
65065 (573) 302-4100
miylersanders@yahoo.com
http://www.boatozarks.com

Aqua Pest Solutions, LLC

1105 Runabout Drive Osage Beach MO
65065(800) 718-1869
aquapestsolutions@gmail.com
http://www.aquapestsolutions.com

Atlas Docks, LLC

248 Keystone Industrial Park Dr
Camdenton MO 65020 (573) 346-3625
jason@atlasdocks.com
http://www.atlasdocks.com

B & M Manufacturing Company

1150 0ld South 5 Camdenton MO 65020
(573) 346-7246 mb@haulritetrailers.net
http://www.haulritetrailers.net

Benne Media 160

highway 42 Kaiser M0 65047

(573) 348-1958 gsullens@mix927.com
http://www.lakebusjournal.com

Bergers Marina

PO Box 517 Lake Ozark MO 65049

(573) 365-2337 dan@bergersmarina.com
http://www.bergermarina.net

Big Thunder Marine

PO BOX 759 Lake Ozark MO 65049

(573) 964-3499 sales@bigthundermarine.com
http://www.bigthundermarine.com

BoBo Ladders

PO Box 280 Maberly MO 65270

(660) 269-3404 janiman@orscheln.com
http://www.orschelnproducts.com

Bob’s No Wake Zone Boating Radio Show
4655 Osage Beach Parkway, StA

Osage Beach MO 65065 (660) 492-2720
nowakebob@gmail.com
http://www.bobsnowakezone.com

Bridgeport Jet Ski

PO Box 186 Osage Beach MO 65065

(573) 348-1020 sales@bridgeportjetski.com
http://bridgeportietski.com

Camdenton Area Chamber of Commerce

PO Box 1375 Camdenton MO 65020

(573) 346-2227 info@camdentonchamber.com
http://www.camdentonchamber.com

Captain Ron’s Bar & Grill

PO Box 568 Sunrise Beach MO 65079
(573) 374-8400 duggan@usmo.com
http://www.captainronsatthelake.com

Captain’s Choice

PO Box 321 Osage Beach MO 65065

(573) 216-0630 boatliftremotes@gmail.com
http://boatliftremotecontrol.com

Castaway Customs Midwest

PO Box 155 Jackson MO 63755 (573) 579-1334
ellie@castawaycustoms.com
www.castawaycustomsmwsc.com

lake of the ozarks

ARINE

dealers association

SERVING THE LAKE OF THE OZARKS AREA

Catalyst Electric

31 Rockhouse Road Linn Creek MO 65052
(573) 552-8488 office@catalystelectric.com
www.catalystelectric.com

Crabco/Rough Water Dock

PO Box 1225 Sunrise Beach M0 65079
(573) 374-0470 john@roughwaterdock.com
www.roughwaterdock.com

D & B Dock, Inc.

166 Sparrow Drive Climax Spring MO 65324
(573) 347-2327 dbdock@att.net
www.dbdocks.com

Dock Dealers

183 Conquistador Drive Camdenton MO 65020
(573) 347-0505 steve@dockdealers.com
www.dockdealers.com

Dock Realty/Dock Lifeguard
PO Box 8 Lake Ozark MO 65049 (573) 374-8849
dave@dockrealty.com www.dockrealty.com

DockGlide

54 Kays Point Ct Four Seasons MO 65049
(573) 693-0041 lisa@dockglide.com
www.dockglide.com

DockWorks, LLC

18 Penrose Drive Eldon MO 65026

(573) 964-1919 dockworks@dockworks.net
www.dockworks.net

Dog Days, LLC

1232 Jeffries Road Osage Beach MO 65065
(573) 348-9797 barrettrestaurants@gmail.com
www.dogdays.ws

Econo Lift Boat hoist Inc.

PO Box 377 Camdenton MO 65020

(573) 346-7161 econoliftmegan@gmail.com
www.econolift.com

Fibersteel Boat Lifts

3910 N 0ld Hwy 5 Camdenton MO 65020
(573) 346-9688 fibersteel@socket.net
www.lakeboatlifts.com

First State Bank Mortgage

4655 B Osage Beach Parkway Osage Beach MO
65065 (573) 746-7211 mlasson@fshfinancial.com
www.yourlakeloan.com

Firstmate, Inc.

410 Century Business Drive Labadie MO 63055
(866) 570-9707 support@firstmatecontrols.com
www.firstmatecontrols.com

Formula Boats of Missouri

4810 Formula Drive Osage Beach MO 65065
(573) 302-8000 chadn@formulaboatsmo.com
www.formulaboatsmo.com

G & G Marina

1528 Maritime Lane Roach M0 65787

(573) 346-2433 larry@ggmarina.com
WWW.ggmarina.com

Golden Rule Insurance Agency

PO Box 810 Osage Beach MO 65065

(573) 348-1731 nick@goldenruleinsurance.com
www.goldenruleinsurance.com

lguana Marine Group

4773 Osage Beach Parkway Osage Beach MO
65065 (573) 321-5677
info@iguanamarinegroup.com
WWW.iguanamarinegroup.com

Jesse Your Lake Friend-RE/MAX

4595 Osage Beach Parkway #27 Osage Beach MO
65065 (573) 302.2335 jesse@yourlakefriend.com
www.yourlakefriend.com

Kelly's Port

5250 Dude Ranch Rd Osage Beach MO 65065
(573) 348-4700 kyle@Kkellysport.com
www.kellysport.com

Kwik Kar Dockside Boat Cleaning

3730 Osage Beach Parkway Osage Beach MO
65065 (573) 552-8460

Jesse. Witt@kwikkarmo.com
www.kwikkarmo.com/dockside

Studio M Publishing, LLC

PO Box 1457 Lake Ozark MO 65049
(573) 365-2288 jennifer@lakeprofile.com
www.loprofile.com

Lake Area Chamber of Commerce

PO Box 1570 Lake Ozark MO 65049

(573) 964-1008 keloke@lakeareachamber.com
www.lakeareachamber.com

Lake Media

4427 Osage Beach Parkway A-300 Camdenton
MO 65020 (573) 346-2132
tgoessmann@localig.com
www.lakenewsonling.com

Lake of the Ozarks Convention & Visitor Bur
PO Box 1498 Osage Beach MO 65065
(573) 348-1599 tim@funlake.com
www.funlake.com

Lake Printing Company

6815 Hwy 54 Osage Beach MO 65065

(573) 346-0600 brad.sprieck@Iakeprinting.com
www.lakeprinting.com

Lake Race LLC

P.0. Box 219, Lake Ozark MO 65049
(573) 434-0611 Tom@ozarksamp.com
www.lakerace.com

Lake West Chamber of Commerce

PO Box 340, 125 Oddo Dr. Sunrise Beach MO
65079 (573) 374-5500
director@lakewestchamber.com
www.lakewestchamber.com

Lake West Maring, LLC

350 South Main Laurie MO 65037

(573) 372-8115 hob@lakewestmarine.com
www.lakewestmarine.com

LakeExpo

PO Box 1805 Osage Beach MO 65065
(573) 207-9004 brent@Iakeexpo.com
www.lakeexpo.com

Lakefront Living Realty

4631 Windsor Drive Lake Ozark MO 65049
(573) 6931613 stacey@lakefrontliving.com
www.lakefrontliving.com/mo

Laurie Tent & Event Rental

14120 North State Hwy 5 Sunrise Beach MO
65079 (573) 374-8368
laurietentrental@gmail.com
www.laurierental.com

LOTO Lift, Inc.

4971 0ld Rt. 5, Camdenton, MO 65065
lotolift@gmail.com

www.lotolift.com

Marine Concepts, LLC

415 Kaiser Industrial Park Kaiser MO 65047
(913) 908-7223 marineconcepts@ymail.com
www.worldsbestboatcover.com

MarineMax

3070 Bagnell Dam Blvd Lake Ozark MO 65049
(573) 365-5382 dale.law@marinemax.com
Www.maringmax.com

Marty's Marine

6755 Hwy 54 Osage Beach MO 65065
(573) 346-0023 sales@martysmarine.com
Www.martysmarine.com

Midwest Touchless Boat Covers

613 SE Brentwood Lee’s Summit MO 64063
(816) 985-6542 boatcoverguy@outlook.com
www.midwestboatcovers.com

Nauti Renovations

22024 Saddlefield Court Warrenton MO 63383
(636) 359-5899 nautirenovations@gmail.com
www.aquatraction.com

One Source Services, LLC

305 North Locust Ave, PO Box 487 Linn Creek MO
65052 (573) 502-9350
marty@onesourceservices.net
WWW.0nesourceservices.net

Otto Construction Inc.

PO Box 1821 Lake Ozark MO 65049

(573) 693-3772 james@ottoconstruction.biz
www.ottoconstruction.biz

Paradise Upholstery & Canvas, LLC

1124 Spring Vialley Road Osage Beach MO 65065
(573) 216-7214 pete@paradiseupholstery.com
www.paradiseupholstery.com

PDQ Maring Services, LLC

PO Box 2489 Lake Ozark MO 65049

(573) 365-5900 pdgmarineservice@hotmail.com
www.pdgmarine.com

Performance Boat Center

1650 Yacht Club Drive Osage Beach MO 65065
(573) 873-2300
brett@performancehoatcenter.com
www.performanceboatcenter.com

Poly Lift Boat Lifts

PO Box 135 Sunrise Beach MO 65079

(573) 374-6545 mark@polylift.com
www.polylift.com

The Membership of the Lake of the
Ozarks Marine Dealers Association

Premier 54 Motor Sports, LLC

4370 Osage Beach Parkway Osage Beach MO
65065 (573) 552-8550 rich@premierd4.com
Www.premierb4.com

RMI Golf Carts

19882 West 156 St Olathe KS 66062

(913) 829-1211 mrogers@rmigolfcarts.com
www.rmigolfcarts.com

Showcase Publishing

2820 Bagnell Dam Bivd., B-1 Lake Ozark MO
65049 (573) 365-2323 spublishingco@msn.com
www.lakeoftheozarkssecondhome.com

Summerset Boat Lifts, Inc.

1165 Jeffries Rd Osage Beach MO 65065
(573) 348-5073 info@summersethoatlifts.com
www.summersethoatlifts.com

Surdyke Yamaha & Marina

5863 Osage Beach Pkwy Osage Beach MO 65065
(573) 348-6575 greg@surdykeyamaha.com
www.surdykeyamaha.com

The Dock Box Guy, LLC

PO Box 3627 Camdenton MO 65020

(573) 836-5304 thedockboxguy@gmail.com
www.thedockboxguy.com

The Real Estate Book

30 Old Duckhead Road Lake Ozark MO 65049
(573) 219-0326 hcpage@aol.com
www.realestatebook.com/homes/usa/mo/lake-ozark

The Wagner Agency, LLC

PO Box 724 Lake Ozark MO 65049 (573) 302-0001
cwagner1@farmersagent.com
www.lakeoftheozarksmaringinsurance.com

Towboat US LOTO

PO BOX 1356 Lake Ozark M0 65049
(573) 216-4701 laketow1@gmail.com
www.firstmateyachtservices.com

Trico Open Water Dock Co.

6000 Baydy Peak Road Osage Beach MO 65065
(573) 348-2737 patrick@openwaterdocks.com
www.openwaterdocks.com

Village Marina & Yacht Club

107 Village Marine Road Eldon MO 65026
(573) 365-1800 markbrick@uillagemarina.com
www.villagemarina.com

Vloyage Marine & Storage, LLC

PO BOX 1060 Lake Ozark MO 65049

(573) 365-5900
info@voyagemarineandstorage.com
www.voyagemarineandstorage.net

Yacht Club Powersports

4760 Formula Drive Osage Beach MO 65065
(573) 348-6200 dan@ycpowersports.com
Www.ycpowersports.com
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Y ““ OPEN Monday - Friday
w “0 s 7am - 6pm
& Saturday by Appointment
Y “‘ ““o‘ Elite Roofing & Siding is a Drug Free Company

James]Hardie

OWENS Associate Contractor

CORNING GEN
Preferred Roofing Systems
Contractor

Residential and Commercial Roofmg
Sldmg and Gutter Spemallsts

=
Tt

A+ Rated

www. 302ROOF com B cr il

ASK ABOUT QUR STANDING SEAN
METAL ROOFING and CUSTOM SHEET 1029 Ozark Care Drlve | Osage Beach MO 65065
CMETALFASRCATON | -

77LEBAnun

Kavo vnulh ATV Holldav Deal Offer Excluswe al I.SK'

Offer valid only at LSK in Lebanon Missouri and Subject to Inventory availability, offer applies to individual and multi unit purchases. Offer valid from 11/01/2020 Through 12/24/2020 while supplies last.

801 N. JEFFERSON LEBANON, MO ¢ VISIT US ONLINE AT WWW.LSKLEBANON.COM




IS YOUR DOCK COMPLETE?

COME VISIT YOUR LOCAL SOURCE FOR QUALITY DOCK SUPPLIES
CWD Supply - Concrete, Welding & Dock ==

*90 OFF :

i | In-Store Only Purchase of | :
' Wet SIens Ladder! | -
r — l
TR --

7—— / MR
4 8 ’ . [ I ; N\ (e =
,. - AT h U || g | — e =
| H it A il ‘I‘”l L T e 49 | it | ‘\\ N T . - ' /

iy / ' L 8= 50

I ! |.(~ F=i — -
A o

5

I

oQK BOXE&

GRAVITYGRAPHIX.COM

Buoys

PWC Lifts

Dock Boxes

Post Bumpers

Dock Winches

CWD supm.v Dock Flotation \ Mon-Fri 8-4:30

menp e Cruiser Cushions Www.cwdsupply.com
B (IR Go\anized Dock Cables 573'348'0434
s | WetSteps Dock Products HWY D, Osage Beach behind Hyvee
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BOAT LIFT SYSTEMS

Boat Lifts for Speedboats, Pontoons, Fishing Boats, Waverunners & more
Boat Lifts to support up to 20,000 Ibs

' Econo Lift uses only the highest quality
— materials in its boat hoists. We use a totally

enclosed polyethylene tank for more stability in
I“TROD“GI“G open or high traffic water situations & durable,

:EIW completely galvanized metal parts!

SHALLOW
WATER
LIFTS!

U b #6Z cortonct swe sewvice/, Wb fnve swe same

—“o" v

) 5 LifetimejlankdVarranty,
4 5:VrwarrantyfonfourlU SA\Made)G alvanizedlSteel

SafetyAValvesKMGround|Fault!
Deck:Mounted

" No Reground Plasti¢, No Pigment or W
Harsh Chemicals that could weaken the
MADE IN USA

integrity of the tank!

e
S
,"\

Find Us Online!
From)Highway/5ATake]Pierz3llExitiThenIRight/onlOld/Route}5;

Boat Ow

*1573-346:-716]1
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Lifting your dreams. . . from canoes to cruisers.

pe— Can‘ﬁl’enion WY

= 573-873-5073
NEwW AND USED LIFTS

WWW. S_ummersetBoa_tLifts.com

’s Buy the Best, and Only Cry Once.
adl

Showhoom Manina

: 3545 Osace BeacH Pkwy 5250 Dubpe RancH Rp
y Osace BeacH, MO 65065 Osace BeacH, MO 65065
KELLYSPORT.COM 513'348'3888 513'348'4100

REGAL 25

TAKE YOUR BOATING TO THE NEXT LEVEL.
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]Selly’s PREOWNED

LAKE OF THE OZARKS

www.kellysport.com

SN LA AN N YA VAN N LN
! ! 4

~'$229,900 $254900  $16¢ 68900 | $87.900

2019 REGAL 3300 2020 REGAL 33 0BX 2018 BENNINGTON 30 QSRAX2 2017 REGAL 2700
CERTIFIED PREOWNED BOWRIDERS OTHER
2010 REGAL 2700 VOLVO 8.7 s $52,900 2000 SEARAY 260 MERC 74 MPL.....ooovvcrcrerers $24,900 2001 ENVISION 32 INTRUDER W/TRL TWIN MERC 7.4 MP! ..$36,900
1997 FOUR WINNS 240 HORIZON VOLVO 8.7 ..o $17,900 2013 REGAL 3200 VOLVO V8300 ... $124,900
2017 REGAL 2700 ES VOLVO V8 350 $87,900 2002 SEARAY 290 BR MERC 496........ocvvrcrerervns $39,900 PONTOONS
2019 REGAL 3300 TWIN VOLVO V8 350 .. $229,900 2000 SEA SPRITE 2550 BR MERC 7.4.....oovvrcrrrs $14,900 2019 HARRIS 270 GR MARINER MERC 350........coevve $84,900
2015 REGAL 2800 VOLVO V8 380 ..o $99,900 2019 BENNINGTON 25 QXSBWIO VOLVO 380 DP FWD DR..§129,900
CU DDY/ C RU |S E RS 2020 REGAL 33 OBX TWIN YAMAHA 300.......ccrvrvce $254,900 2014 BENNINGTON 2875 QCWIO VOLVO V8 380............... $74,900
1993 REGAL VENTURA 8.3 VOLVO 8.7 $11,900 2003 REGAL 2900 VOLVO 8.7 oo $34,900 2007 SOUTH BAY 925 CTT HONDA 200.......occvvvre $33,000
2008 FOUR WINNS 338 VISTA TWIN VOLVO 5.7 GXL............ $93,900 1998 SEARAY 280 BR MERC 7.4 §25,900 2017 BENNINGTON 25 QSRA YAMAHA 250 $79,900
1999 FORMULA 31 PC TWINMERC 7.4 $47,500 1998 CROWNLINE 202 BR MERC 350 MAG BL..........cc.. $13,900 2018 BENNINGTON 30 QSRAX2 TWIN MERC 30............. $168,900
2006 REGAL 3560 TWIN VOLVO 8.1 Gl $119,900 2001 REGAL 2800 MERC 350 ... $24,900 2007 PLAYCRAFT 26 POWERTOON HONDA 200................ $29,900
2002 WELLCRAFT 26 EXCALIBER W/TRL VOLV0 5.7 GXI ... $23,500
2004 CROWNLINE 266 BR MERC 9.0 MPI B3..........ccov. §17,900

MARINA SHOWROOM ~
5250 Dude Ranch Rd. 3545 Osage Beach Pkwy. e _
Osage Beach Osage Beach

573.348.4700 573.348.3888 —— BUY THE BEST AND mv CRY nm:. n

BENNINGTON
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We've Moved! To Better Serve You.

[PrmvCmmET

—_ v — B@AETS
Leave It All Behind.

OSAGE BEACH, MISSOURI

573-346-0023 MARTYSMARINE.COM

3864 Osage Beach Parkway
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LCH"é‘ﬁﬁ [ [=AVIVIonos
p—— ‘BOATAND MOTORSALES INC.
573.372.5115 | www.lozboats.com-—.—=

Endless
Possibilities

Our lenders can help you find an
affordable option to finance your
next watercraft!

Central Bank
» of Lake of the Ozarks

Strong roots. Endless possibilities:

EQUAL HOUSING
LENDER

centralbank.net S —————




FREE G:

D Buoys - PWC Lifts - Cruiser Cushions

Dock Boxes - Post Bumpers

su P P L ' Dock Winches - Dock Flotation

Galvanized Dock Cables

CWD supva WetSteps Dock Products
- S e '
| ) - " o i
» - | | (s Mon-Fri 8-4:30
Ca o www.cwdsupply.com

HWY D, Osage Beach behind Hyvee 573 348 0434

%n"
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