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BOATING ON BACK

TDD possibly taking another turn
By Nancy Zoellner-Hogland

Before he was elected may-
or, Gerry Murawski drew up 
plans to establish a Transpor-
tation Development District 
(TDD) in Lake Ozark to help 
repair and resurface Bagnell 
Dam Boulevard, cover the 
costs of building a parking ga-
rage on the Strip and purchase 
a trolley shuttle that would op-
erate free-of-charge with stops 
at the Fish Haven Senior Cen-
ter, Woods Supermarket Plaza, 
Port Arrowhead Resort and 
other locations along Bagnell 
Dam Boulevard.

If approved by the voters 
who reside inside the desig-
nated district, the TDD would 
allow addition sales tax to be 
charged on taxable sales inside 
that district only. The word-
ing of this TDD would allow a 
maximum tax of up to 1 cent 
on every dollar, which means 
if the full penny was added 
customers would pay an ad-
ditional 10 cents on a $10 pur-
chase. The tax money would be 
forwarded on to the Missouri 
Department of Revenue along 
with the other sales tax collect-
ed. The special TDD tax would 
then be returned to the TDD 
commission to pay off bonds 
used to cover the costs of the 
outlined projects.

Murawski continued to 
move forward with the TDD 
after being elected but in late 
November said he is contem-
plating stepping away from the 
project and turning it over to 
the Lake Ozark Citizens Advi-
sory Committee, formed to ex-

plore funding options for street 
repair throughout the city. He 
said he’s thinking of doing 
that because business owners 
along the Strip can’t seem to 
separate him from the city. 

“People see me as the may-
or so they see this TDD as the 
city’s project. They think the 
city is increasing their taxes, 
which isn’t true at all. It’s not 
complicated but if you don’t 
understand the inner work-
ings, I guess it can be confus-
ing,” he said.

The confusion was appar-
ent at both the November 12 
Lake Ozark Board of Alder-
men meeting and again at a 
special town hall meeting held 
November 19 when some busi-
ness owners talked about the 
thousands of dollars the TDD 
would cost them and how it 
would harm them and their 
business.

Rick Hasty, head of the Citi-
zens Advisory Committee, 
spoke at both.

“Our roads are terrible. Not 
just mine. Unless we want to go 
back to the days of driving on 
gravel – if we’re going to see the 
Strip gain any ground at all to 
bring new business to the city 
– we have to fix our roads. The 
TDD could be very important 
to the city…The TDD will bring 
in funding to help us with this 
project. It would really be to 
our advantage,” he told the 
board of aldermen at their reg-
ular November meeting.

Lake Ozark City Adminis-
trator Dave Van Dee discussed 
the possibility of adopting a 

use tax that would be collected 
from Lake Ozark residents who 
shopped online, and the prob-
ability of having to increase 
property taxes – to the tune of 
up to 30 to 35 cents per $100 
valuation – to fund the road 
projects – and the Bagnell Dam 

reconstruction if the TDD was 
taken off the table.

Michael Sasseen, own-
er of America’s Swim-
ming Pool Company in 
Lake Ozark, said he felt that 
would be more palatable.

continues on page 12

Lake Ozark Mayor Gerry Murawski put together a funding package that 
he felt could painlessly cover the costs of repairing the crumbling Bag-
nell Dam Boulevard. However, the owners of many businesses along that 
route said they don’t want any part of it. Nancy Zoellner-Hogland photos.
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Look for us on
Facebook

Your favorite songs from yesterday,
24 hours a day on Cool 102.7 FM

Armchair 
Pilot
By Nancy Zoellner-Hogland

ARE YOU A WORRIER? Life 
hacker suggests snapping a 
quick pix of your stove dials be-
fore heading out the door for va-
cation. That way you can avoid 
wasting precious moments 
wondering if you forgot to turn 
the stove off before leaving. And 
if you’re forgetful, download 
the Don’t Leave It app on your 
phone. The app, which is free, 
uses geofencing to determine 
an area around your location, 
then sends an alert to the phone 
when you get a few steps away 
from the boundary to remind 
you of those things you don’t 
want to leave behind. It has 
default settings for things like 
keys, glasses and wallets but 
you can also enter additional 
items. Flyer Talk recommends 
that, when traveling, people 
should place one of the shoes 
they plan to wear home in the 
safe with other valuables. That 
will avoid getting to the airport, 
then remembering the passport 
is back in the hotel room safe.

TO HELP FAMILIES NAVIGATE 
their rights, avoid extra fees or 
deal with in-flight separation 
anxiety, the Department of 
Transportation released guide-
lines regarding family seat-
ing on planes: When booking 
basic economy tickets, which 
often don’t allow passengers 
to choose their own seats, in-
form the airline that you will be 
traveling with children and ask 
about policies regarding fam-
ily seating. Whenever possible, 
make all reservations at the 
same time. If you book through 
a third-party site, contact the 
airline directly to confirm your 
reservation and discuss the sit-
uation at that time. Arrive early 
to the airport and again explain 
your situation to gate agents. 
The DOT said airlines usually 
try to seat each child next to an 
adult in the family because it 
causes less problems for every-
one. However, if the thought of 
sitting separately is too stress-
ful, pay the extra to reserve 
seating.

STILL HAVE A NERVOUS 
STOMACH? Enjoy a glass of gin-
ger ale on your flight. Nutrition-
ists say the drink eases stomach 

upset. However, it also tastes 
better in the air. According to 
an article published on Flyer 
Talk’s website, taste buds work 
differently at high altitudes, 
causing everything to taste a 
bit duller. Ginger ale’s sweeter 
and sharper flavor withstands 
the test.

Once the door is closed and 
the aircraft is full, there are no 
options. That’s why Flyer Talk 
recommends speaking up im-
mediately if passengers are 
having problems with things 
like grossly overweight seat-
mates. Airline rules vary but 
some require customers to 
purchase an additional seat or 
upgrade if they don’t meet any 
of the following criteria: they 
must be able to properly wear 
the seat belt, with one exten-
sion if necessary; they must be 
able to remain seated with the 
seat armrest(s) down for the en-
tirety of the flight and they must 
not significantly encroach upon 
the adjacent seating space. Fly-
er Talk suggests reaching out to 
a flight attendant, saying some-
thing like “I can’t safely fit in my 
seat,” which makes it a safety 
concern and should prompt a 
quicker solution.

OVERWEIGHT OR UNDER-
WEIGHT - if you don’t have a 
Real ID driver’s license — the 
ones with the little star up in 
the top right corner — you need 
to do that ASAP because start-
ing in October 2020, you won’t 
be able to get through TSA se-
curity checkpoints at airports 
without one. And the longer you 
wait, the longer the line will be 
at the DMV. To get the new li-
cense, which the 9/11 Commis-
sion addressed after the terror-
ist attacks of 9/11, you’ll need to 
show a Social Security card and 
two proofs of residency.

ARE YOU ALWAYS RUNNING 
behind? USA Today Travel re-
ports that using a digital pass-
port app can save time at the 
airport. To use the app, you set 
up your profile in advance, an-
swering a few questions – the 
same ones you’d find on the 
declaration form. The answers 
are sent to Customs and Bor-
der Protection, then back to the 
user with a QR code. The Cus-
toms agent can then just scan 
the code. You’ll still need your 
passport. The app just reduces 
work for the agent by stream-
lining the process. Mobil Pass-
port is an option at 27 different 

airports and four cruise ports 
in the U.S. and Canada.  In the 
meantime, Airside Mobile, the 
company behind the Mobile 
Passport app, ranked 25 ma-
jor U.S. airports based on their 
customs wait lines. The worst 
- San Francisco International 
Airport, with an average wait 
time for U.S. passengers of 13.8 
minutes and an overall aver-
age maximum wait time of 44.4 
minutes. The best - Phoenix Sky 
Harbor International Airport 
with an average wait time for 
U.S. passengers of 4.9 minutes 
and overall average maximum 
wait time of 18.7 minutes.

WANT TO TAKE A SPECIAL 
TRIP in 2020? Trip Advisor re-
leased its 2019 Travelers’ Choice 
of Top 25 Vacations and Lon-
don, United Kingdom took 
the top spot. This is why. “The 
crown jewels, Buckingham Pal-
ace, Camden Market…in Lon-
don, history collides with art, 
fashion, food, and good British 
ale. A perfect day is different for 
everyone: culture aficionados 
shouldn’t miss the Tate Modern 
and the Royal Opera House. If 
you love fashion, Oxford Street 
has shopping galore. For food-
ies, cream tea at Harrod’s or 
crispy fish from a proper chippy 
offers classic London flavor. 
Music and book buffs will love 
seeing Abbey Road and the 
Sherlock Holmes Museum (at 
221B Baker Street, of course). 
London was followed by Paris, 
France; Rome, Italy; Crete, 
Greece and Bali, Indonesia.

DO YOUR VACATION EXPERI-
ENCES always seem to fall short 
of expectations? You might 
want to consider taking the 
Myers-Briggs Type Indicator, 
a questionnaire designed to 
identify your personality type, 
strengths, and preferences be-
fore planning because the test 
could help you figure out how 
you should travel. Results will 
place you in 1 of 16 categories 
named using a scramble of let-
ters that stand for different fac-
ets of your personality. The test, 
of course, indicates whether 
you’re an introvert or extrovert, 
but the full profile is much more 
nuanced. Although employees 
of AFAR travel magazine re-
port having varying success, it 
might still be fun to try it out. 
Visit https://www.mbtionline.
com/Aboutthembti for more 
info.
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101 Crossings West Drive - Suite 200 - Lake Ozark, MO - 573-552-8145 or toll free at 888-318-1346

+ creative design  + quality construction  + competitive pricing + professional turn-key execution 
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Ameren warns against scams
For the fourth consecutive 

year, Ameren Missouri part-
nered with Utilities United 
Against Scams (UUAS) to con-
duct an advocacy and aware-
ness campaign, “It Happened 
to Me, Don’t Let it Happen to 
You,” to educate customers 
and expose the tactics used by 
scammers. Ameren Missouri 
and UUAS members through-
out the United States and 
Canada work together to raise 
awareness of scams and edu-
cate customers so they don’t 
become victims.

“The best way to combat 
scams is to know the tactics 
that scammers use,” said Ma-
ria Gomez, security supervi-
sor for Ameren. “Never pro-
vide or confirm personal or 
financial information or make 
a payment to anyone initiat-
ing contact with you – whether 
by phone, in-person or email 
– claiming to be a utility com-
pany representative. With the 
holidays being just days away, 
scammers will become more 
aggressive in their attempts to 
steal from unknowing victims. 
Today provides an opportunity 
for all of us to remain vigilant 

about utility scams.”
Ameren shared some of the 

scam tactics:
Scammers typically use 

phone, in-person and online 
tactics to target customers.

Posing as electric, water or 
natural gas company employ-
ees, scammers threaten to dis-
connect or shut off service if 
customers fail to make an im-
mediate payment.

Typically they demand pay-
ment via a prepaid card or 
other non-traceable form of 
payment.

They also often mask in-
coming calls as coming from 
the utility company on caller 
identification systems but then 
give a different phone number 
to make a payment.

Signs You’re Being Scammed
Threat to disconnect: Scam-

mers may aggressively tell you 
that your utility bill is past due 
and service will be discon-
nected if a payment isn’t made. 
Typically, the scammer will tell 
you that a disconnection will 
come within an hour.

Request for immediate pay-
ment: Scammers may instruct 
you to purchase a prepaid card. 

The scammer will ask you to 
return a call for immediate bill 
payment. When you return the 
scammer’s call, the scammer 
asks you for the number on the 
prepaid card. This allows the 
scammer to gain instant ac-
cess to the card’s funds. 

Fake case number and/or 
fake truck identification num-
ber: Scammers are known to 
record a voice message and 
use it to trick customers into 
thinking they’ve called the 
utility company. The scammer 
gives a fake case number and/
or fake identification number 
of a company truck that is in 

the vicinity of the customer’s 
home. 

Equipment or repair bogus 
fee: Scammers may call de-
manding a separate payment 
to replace or install a utility-
related device or meter.

Overpayment trick: When 
scammers call claiming that 
you’ve overpaid your utility 
bill and need to provide per-

sonal bank account informa-
tion or a credit card number to 
facilitate a refund.

Power restoration rip off: 
Scammers may call offering to 
restore power quickly or in a 
preferential order for immedi-
ate payment typically in the af-
termath of a severe storm caus-
ing widespread power outages. 

How to protect yourself
Never give your credit card, 

debit card, Social Security, 
ATM, checking or saving ac-
count numbers to anyone who 
calls, sends an email or comes 
to your home requesting this 
information.

Don’t trust anyone asking 
for immediate payment. If you 
suspect that someone is im-
personating an Ameren em-
ployee, end the conversation 
and immediately call Ameren 
Missouri at 1.800.552.7583.

Sign up to manage your ac-
count online at Ameren.com 
where you can immediately 
check the status of your ac-
count. 

Never purchase a prepaid 
card to avoid service discon-
nection or shutoff. Legitimate 
utility companies don’t specify 
how customers should make a 
bill payment and always offer 
a variety of ways to pay a bill. 
Ameren customers can make 
payments online, by phone, 
electronic check, mail or at pay 
in person locations.

For more information, visit 
A meren.c om/stop-sc a m s. 
Customers should also follow 
Ameren on social media to 
receive the latest updates on 
scams.
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10% discount on all work
Yearly plumbing inspection
Yearly heating inspection
Yearly cooling inspection
Yearly mold inspection

Benefits Include:Become a Member

Today!

Honest Abe’s 
Presidential Partner

Call us at 573-309-9110 to learn 
more about our Presidential Plan 

and schedule service today!

$19.99 per month

Keep your plumbing and HVAC equipment in tip-top shape! 
573-309-9111  •  www.callhonestabes.com

Service Area: Eldon, Camdenton, Lake Ozark, Sunrise Beach, Linn Creek, 
Gravois Mills, Laurie, Versailles & Edwards
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It’s Movie 
Night!

We’ve got the technology, and the expertise to make your home entertainment 
unbelievable! Give us a call today for a no-obligation consultation!

Curt (816) 215-2425 • cgordy@SmartSystemsGallery.com

Home & Business Automation • Access Control • Security Systems & Cameras • Audio/Video 
• Home Theater Systems • Cabling & Wireless Networking • Dock Lifeguard™ Reseller

(573) 693-1686 • 2820 Bagnell Dam Blvd. A-1 • Lake Ozark, MO • www.SmartSystemsGallery.com

Christmas parade will be ‘cutting edge’
By Nancy Zoellner-Hogland

Coming up with a unique 
theme for each year’s Christ-
mas parade can be challeng-
ing. But Loretta Srch, who 
is helping organize the 35th 
annual event, said she thinks 
this year’s, “A Mow Town 
Christmas,” will be hard to 
beat. 

The parade will feature the 
Lawn Rangers from Arcola, Il-
linois.

According to the group’s 
blog, more than three decades 
ago a handful of Arcola area 
citizens decided it was time to 
be a part of that town’s famous 
Broom Corn Festival Parade. 
They took a talent inventory 
and came to the conclusion 
that pushing mowers and 
twirling brooms was probably 
the best they could do – but 
they did it with gusto and soon 
after, invitations to appear in 
other festival parades starting 
pouring in. The Rangers took 
their show on the road and are 
still mowing strong.

Srch said how their partici-
pation came about is quite the 
story.

“The pirate and I were talk-

ing at one of the Hot Summer 
Nights events about doing 
a song together. So we were 
talking about it later in an 
email and I wrote that I pre-
ferred Motown over surfer 
music - but I spelled Motown 
wrong. I typed in ‘Mowtown.’ 
I laughed and said it must be 
my vision for the Christmas 
parade! I had remembered 
hearing something about this 
fun lawn mower group so I 
started down a long YouTube 
rabbit hole and finally found 
the Lawn Rangers out of Ar-
cola, Illinois. Coincidentally, 
while researching I realized 
that I had gone to grade school 
with one of them so I thought, 
‘Ah ha – there’s my contact!’ 
I talked to them a few times 
over the summer and they 
agreed to come and perform 
at our parade,” she said. “So 
what better theme than ‘A 
Mow Town Christmas!’”

To make it even more fun, 
Srch said the group is hoping 
locals will bring their push 
mowers up and “march” with 
them. A mini boot camp to 
provide a little instruction 
and “marching practice” will 

be held 30 minutes before the 
parade for anyone who would 
like to be part of the festivities. 
The group will be meeting 
near the intersection of State 
Route 242 and MM, the road 
that leads to the Lake of the 
Ozarks Community Bridge.

Srch said this year’s parade 
will be special for another 
reason. The family of Jeff Van 
Donsel, who passed away ear-
lier this year from cancer, will 
serve as grand marshals. 

“Jeff served his community 
for many years in many ways. 
In addition to acting as pa-
rade chairman and organiz-
ing Christmas events year af-
ter year, he also spearheaded 
several other BDSA (Bagnell 
Dam Strip Association) events 
like Halloween on the Strip 
and Hot Summer Nights. And 
he also served several years as 
alderman for the City of Lake 
Ozark. He was just always 
there – always there when-
ever he was needed. I’m help-
ing with the parade this year 
and so many times I’ve found 
myself wanting to ask for his 
advice. He’s missed very much 
by all of us so I’m so happy we 

can honor him and his family 
in this way,” Srch said.

As in years past, Santa will 
be on hand after the parade to 
meet with little girls and boys 
and pose for pictures. This 
year Santa will be at Luby’s 
Plaza, where other family ac-
tivities will be going on. There 
will also be free refreshments 
and each child who visits with 
Santa will get a small gift. To 
avoid confusion, the parade 
committee prohibits any oth-
er “Santa” from participating 
in the parade. Santa hats are 
okay, however.

The parade is set for Satur-
day, December 14 and will kick 
off at 1 p.m. – a different time 
than originally announced in 
order to avoid conflict with 
the Eldon parade. The parade 
will turn right at the intersec-
tion and head toward Bagnell 
Dam. Everyone exiting Horse-
shoe Bend will be able to turn 
right to continue on their way.

Line-up starts at 11:30 a.m. 
at the junction of Horseshoe 
Bend Parkway/State Route 
242 and Bagnell Dam Boule-
vard. Entries will line up on 
242 in the order they arrive. 

Santa will be riding in the 
last float. Srch said everyone 
on the committee wants to 
extend a special thanks to 
Steve Lemens, Brian and An-
gie Schuster, Summerset Boat 
Lifts and Big Thunder Marina 
for continuing the tradition.

Judging of entries will oc-
cur before the parade. To be 
eligible, entrants must be in 
line by 12:30 p.m. The over-
all winner chosen for “Best 
Depiction of Theme” will go 
home with a $200 prize; $100 
prizes will be given out for 1st 
place in each category – Busi-
ness, Civic and Youth, which 
includes grades k thru 12 and 
churches. All vehicles – even 
those not competing for a 
prize - must be decorated for 
Christmas. Entries forms are 
downloadable and available 
on the parade website http://
w w w.lakechristmasparade.
com/. They can be mailed to 
the address included on the 
form or turned in at Phat Sal’s 
on the Strip.

For more information con-
tact Kim Miller, chairman, at 
417-365-0849 or Mike Page at 
573-280-4589 or email lakepa-
radeinfo@gmail.com.
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$585,000
MLS 3520161  

5 bed/4 bath, 3912 sq ft
2 living rooms

2 screened in decks
Many Custom features!

Old Kinderhook Golf Course Home!

Happy Holidays!

Bobbi Bash 
Team

573-365-2622
www.bobbibashteam.com

The Lake Area Chamber, Camdenton Chamber and Lake West 
Chamber recently held a joint ribbon cutting for Lindyspring at 
1063 Industrial Drive in Osage Beach. The ribbon cutting took 
place on November 8th, 2019 at 1:00 pm. Attendees included 
Lindyspring staff members, as well as several Lake Area Cham-
ber staff, Camdenton Chamber staff, Lake West Chamber staff, 
board members, volunteers and many Lindyspring customers. 
For more information, visit their website at www.lindyspringlake-
oftheozarks.com  or call (573)-348-5044.

The Lake Area Chamber recently held a ribbon cutting for Smart Spot 
Storage at 4595 Osage Beach Parkway in Osage Beach. The ribbon 
cutting took place on November 12th, 2019 at 4:30 pm.  Attendees 
included Smart Spot Storage staff members, as well as several Lake 
Area Chamber staff, board members, and volunteers.  The ribbon cut-
ting celebrated the grand opening of their new facility in Osage Beach 
and their new membership with the Lake Area Chamber. For more in-
formation, visit their website at www.smartspotstorage.com or call 
(573)-552-1125.

The Lake Area Chamber recently held a ribbon cutting for Pean-
ick Park at 800 Highway 42 in Osage Beach. The ribbon cutting took 
place on October 24th, 2019 at 11:30 am.  Attendees included City of 
Osage Beach staff members, as well as several Lake Area Chamber 
staff, board members, Elks Club board members, and volunteers.  The 
ribbon cutting celebrated the grand re-opening of Peanick Park. For 
more information, visit their website at www.osagebeach-mo.gov or 
call (573)-302-7460.
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Make it yours...
Your New Retail Store Space
New Service Industry Space
or New Project Space...

Reserve your space now!

Picture the possibilities!

Osage Beach central location on Osage Beach Parkway 
starting at $795 per month for 1,000 sq. ft ., with glass 
storefront or glass overhead door.  Build out your space 
or rent with improvements and loft  in place! Well 
insulated, sewer and water included.
� e best location and views at the Lake!

Space above for Signage

 Osage Beach • 602.692.6813
Technology Park

Lots of parking!

Double units! (or more)
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Mortgage $ense
with Michael Lasson of First State 
Bank Mortgage 

Types of 
Mortgages to 
Consider - Part 1

Whether you’re purchasing your 
fi rst home or you have several scat-
tered around in your favorite locations 
- purchasing a house will always be 
a big decision. For a large number of 
the population, getting a mortgage 
is the fastest and easiest way to 
complete your purchase, and that is 
where Team Lasson comes into play! 
Because there are so many different 
components to a mortgage, from the 
interest rate to the terms of the loan, 
it’s important to have a mortgage 
lender at the Lake of the Ozarks who 
you can trust. Here are a few things 
you may want to keep in mind as you 
work through the mortgage process, 
and how we can help!
Fixed vs. Adjustable Interest 
Rates

This will be one of the fi rst major 
decisions you make in your mortgage 
process. Knowing how your interest 
rate is treated is going to make a dif-
ference in the long run, so you want 
to make sure you understand before 
moving forward. Here are a few pros 
and cons to the different types:
Fixed-Rate Mortgages

The pros of this type of mortgage 
are that the interest rate stays the 
same for the entire time it takes you 
to pay off the loan. This means that 
the size of your monthly payment 
stays the same, and it’s easier for 
budget planning. The cons are that 
should mortgage rates lower at any 
time during the term of your mort-
gage, your rate is going to stay the 
same throughout the term.
Adjustable-Rate Mortgages 
(ARMs)

Pros can include that ARMs offer 
a lower interest rate (which can mean 
a lower monthly payment) for the fi rst 
few years. However, the cons are that 
while the low-interest rate at the be-
ginning is appealing, there is a risk of 
higher interest rates down the road.
Mortgage Terms

Your mortgage term refers to the 
length of the loan in years. This is the 
agreement you make with your lender 
on the maximum amount of time it 
will take you to pay off the loan in full.

15-Year Mortgages
Pros are that a 15-year term can 

keep you on track to pay off your 
home quickly, and it can often have 
a lower interest rate and even cost 
less in total interest compared to 
other loan options. Cons are that this 
term comes with a higher monthly 
payment compared to options with a 
longer term.
30-Year Mortgages

A pro is that you will have lower 
monthly payments with a 30-year 
term, compared to a 15-year term. 
A con is that you could end up with 
a higher interest rate, and could end 
up paying more in interest than you 
would have with a shorter term.
Securing Your Mortgage at the 
Lake of the Ozarks

Team Lasson looks forward to 
helping you buy the home of your 
dreams at the Lake. From a primary 
residence to a vacation home at the 
Lake of the Ozarks, we have done it 
all. Now is proving to be an AMAZING 
time to lock in your interest rate and 
get your mortgage or refi nance fi n-
ished up. If you have questions about 
this, we would love to chat with you! 
Start by visiting our website (www.
YourLakeLoan.com) and fi lling out the 
application - we look forward to help-
ing you buy the home of your dreams!

Michael Lasson
Senior Loan Offi cer
NMLS #: 493712
4655 B Osage Beach Parkway
Osage Beach, MO 65065
Direct: (573) 746-7211
Cell: (573) 216-7258
e-Fax: (866) 397-0318
Email: mlasson@fsbfi nancial.com
Website: www.YourLakeLoan.com

A Division of First State Bank of 
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affi liate of the Year 2011, 
2014, & 2015.

THE BEST LOCAL 
INSURANCE AGENCY

CITY  •  000-000-0000
www.bestinsuranceagency.com

Do you run a  
local business?

So do we.
Your Auto-Owners Insurance  
policy comes with a local agent–
someone who understands  
you and the protection  
you need.

573-365-2002  •  www.millsinsurance.com

2701 Bagnell Dam Blvd. Lake Ozark 65049

Advertise in the Business Journal!

573-348-1958
It’s a great way to reach the thousands of visitors the Lake area has each year! Your 
advertisement is delivered to hundreds of locations all around and in the Lake area! Call today!
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REGALIA HOTEL & CONFERENCE CENTER
250 Racquet Club Dr. (7.43 mi.)

Village of Four Seasons, MO, 65049
573-723-3000

JOIN US NEW YEAR’S EVE FOR THE ROARING 20’S WITH AN 80’S TWIST!

New Year’s Eve Buffet
Assorted Rolls w/ whipped butter 

Chef’s Holiday Salad with House Made Dressing, Candied Walnuts, 
and Herd Goat Cheese

Peel & Eat Shrimp with Classic Lemon Cocktail
Anti-Pasta Skewers
Oysters Roca Fella’s 

Prosciutto Wrapped Shrimp w/ Bourbon BBQ Sauce
Broccolini and Carrots w/ Brown Butter & Toasted Almonds

New Years Eve Black Eyed Peas

Carving Station
Rosemary Pepper Rubbed Prime Rib w/ Aujus and Horseradish Crème

Herb Lacquered Grill Tenderloin w/ Burgundy Demi Sauce

Additions
Slow Roasted Salmon w/ French Herb Salsa

Wild Rice Pilaf
Roasted potatoes

Herb Roasted Vegetables

Dessert Station
Assorted Mini Cheescakes

Assorted Pies and cakes & MUCH MORE!

HAPPY
NEW

YEAR
2020
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Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM

continued from page 1
“Then we could get all of the 

roads in the city repaired - not 
just the Strip,” he said.

After business owners at the 
town hall meeting questioned 
who would be making deci-
sions on the TDD, Hasty said 
his group would be more than 
happy to take it over. 

A study completed earlier 
this year by Cochran Engi-
neering found that “due to the 
current state of Bagnell Dam 
Boulevard, it is recommended 
to mill and overlay the road to 
provide the best driving sur-
face and ability to repair the 
aggregate base if necessary.” 
The cost of repairing the road 
between Bagnell Dam and 
Osage Beach Parkway was esti-
mated at $1,831,099.98

However, Van Dee said the 
cost did not include construc-
tion engineering and design 
and the estimate was for a 
2-inch asphalt overlay, “so the 
actual costs would be substan-
tially higher because we’d want 
at least 3 inches of asphalt and 
there’s no way of telling how 
many additional problems we 
might find once we get started. 
I believe we need to anticipate 
spending much more.”

In the meantime, both Van 
Dee and Murawski said they 
remained optimistic about the 
city’s chance to get assistance 
through the Missouri Gover-
nor’s Cost Share Program, the 
first of its kind to allow mu-
nicipalities to apply for match-

ing funding for local roadway 
projects. Applications were 
submitted to both the Depart-
ment of Economic Develop-
ment/Missouri Department of 
Transportation, which would 
be reviewing and deciding 
which requests to approve. 

The mayor said although 
they were competing against 
approximately 90 other cities 
for the money, and although 
about $90 million had been re-
quested while the state has just 
$50 million to give away, he felt 
Lake Ozark would get at least 
some assistance.

“We’ll find out on December 
12. But my hope is we’ll win 
what we requested and then 
use funds from the TDD to 
cover the other half of the cost 
of repairing Bagnell Dam Bou-
levard,” he said.

Last month Murawski an-
nounced the TDD would not 
include The Shoppes at Eagles’ 
Landing after Menard’s said 
the additional 1-cent sales tax 
would negatively affect their 
ability to be competitive with 
other home improvement 
stores in the area.

And although it was recom-
mended that the city approve 
a resolution in support of the 
TDD, city officials said that 
support is not needed for the 
project to move forward and to 
be placed on a special ballot in 
April. However, the decision to 
do that must be made by mid-
January.

TDD could change

Shootout Committee  
Broadcast Contract 
Awarded to Benne Media

Ron Duggan, president of 
the Lake of the Ozarks Shoot-
out announced today that 
Benne Media has retained the 
broadcast contract for a 3-year 
period. 

Said Duggan, “We’ve looked 
at every aspect of the Shootout 
and are constantly striving to 
better our event.  Benne Media 
has brought another level of 
professionalism to the event 
and we’re very comfortable 
with our relationship”.  

In 2019 the Shootout TV 
coverage aired statewide and 
on several regional cable sys-
tems and internet streaming.  

Denny Benne said “We’ll con-
tinue to designate Cool 102.7 
as the only radio outlet for the 
event.”

In closing, Benne said 
“In addition to raising over 
$350,000 for Lake Area chari-
ties in 2019, it’s the lakes single 
largest event and a great op-
portunity to showcase every-
thing the lake offers.  It de-
serves this type of effort and 
coverage.  We’ll continue to 
explore even more opportuni-
ties for exposure in other mar-
kets.”
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Group organizes to address Lake’s housing shortage
By Nancy Zoellner-Hogland

If more than 30 percent of 
a household’s gross income is 
spent on housing costs – rent 
or mortgage, utilities, real es-
tate taxes, homeowner’s or 
renter’s insurance, and as-
sociation fees –  a household 
is considered “housing-cost 
burdened.” 

Personal money-manage-
ment expert and popular na-
tional radio personality Dave 
Ramsey recommends keeping 
housing costs below 25 per-
cent.

Unfortunately – but not 
surprisingly – the Lake of the 
Ozarks/Truman Lake area has 
been identified as the densest 
area of cost-burdened owner-
occupied and senior housing 
in the state. That’s according 
to the U.S. Census Bureau, 
whose statistics show that 
from 2012 to 2016, 28 percent 
to 33.7 percent of all house-
holds in the Lake’s tri-county 
area were considered “hous-
ing-cost burdened.” 

That’s why several area 
leaders came together earlier 
this year to form the Commu-
nity Development Corpora-
tion (CDC). The not-for-profit 
is designed to serve as a one-
stop resource where builders 
and developers can get in-
formation on special financ-
ing mechanisms – grants, tax 
credits, low-interest loans – 
any programs that will make 
it easier to build workforce 
housing.

To move forward, that 
group is inviting everyone 
with a stake in housing – 
lenders, realtors, developers, 
builders, insurance com-
panies – to attend the next 
meeting of the CDC, set for 2 
p.m. Tuesday, December 17 at 
Osage Beach City Hall.

“We want the CDC to serve 
as a one-stop resource where 
builders and developers can 
get information on special 
financing mechanisms – 
grants, tax credits, low-inter-
est loans – any programs that 
will make it easier to build but 
to do that,” said Roger Corbin, 
city planner for Sunrise Beach 
and a member of the CDC and 
the Lake of the Ozarks Region-
al Economic Development 
Council (LOREDC Housing) 
Study Steering Committee. 
“The CDC’s 501-(c)3 status 
was recently approved, we 
received a pledge of $5,000 to 

get started and the group has 
drafted a mission statement. 
That’s a start but now we need 
to start the fundraising pro-
cess because we have people 
who are interested in putting 
money into this project.”

He said the Community Re-
investment Act (CRA) will al-
low banks to pool money and 
then write that off with the 
IRS as a community contribu-
tion. “The idea will be to lever-
age that to get more funding to 
get this going.”

Corbin also said Senator 
Roy Blunt’s office pledged 
that once the CDC is up and 
running, it will convert to a 
CHDO (Community Housing 
Development Organization - a 
private nonprofit, communi-
ty-based, service organiza-
tion that has, or intends to 
obtain, staff with the capacity 
to develop affordable housing 
for the community it serves). 
“CHDOs across the nation 
receive a certain amount of 

money from HUD based on 
the population and the area 
they cover so we intend to be 
a CHDO for mid-Missouri. 
The CDC would receive ad-
ministrative funds from HUD 
to keep it going and pay staff. 
That’s sustainment for a long-
range basis. That’s the key and 
will be very important.”

Lake Ozark Mayor Gerry 
Murawski, who is serving as 

chairman of the CDC, said 
because one of the biggest 
challenges to building ‘afford-
able’ housing – something in 
the $150,000 range – is the ex-
pense of site preparation, the 
CDC will also be looking into 
federal grants that could help 
reduce those costs.

Corbin said the numbers 
demand it.

In Camden County, 28.3 
to 33.1 percent of homeown-
ers with a mortgage are con-
sidered “housing-cost bur-
dened.” In Miller and Morgan 
counties that number jumps 
up to 39.4 percent. For rental 
households, the numbers are 
even higher: 47 to 54 percent 
of Camden County renters 
and 40.7 to 47 percent of Miller 
and Morgan county renters 
are considered “housing-cost 
burdened.” 

“That’s a big deal. We have 
never been cited by the Cen-
sus for housing. This is im-
portant because when we get 

into a situation like this – once 
people get into the 40 percent 
range – they don’t have much 
disposable income to spend 
on anything else. That affects 
retail because people won’t be 
shopping and then you have 
the trickle-down effect that 
will eventually affect every-
thing else in the area,” Corbin 
said. “That’s why it’s impera-
tive for everyone to work to-

gether to find a solution. Ac-
cording to a report by Mark 
Beeler (a real estate consul-
tant), if new home construc-
tion doesn’t pick up, we’re go-
ing to have a critical shortage 
of homes by the end of next 
year. Next year. We can’t sit on 
this any longer.”

They have a good head 
start. Board members include 
Murawski; Corbin; Osage 
Beach Alderman Richard 
Ross; Mark J. Shellenberg, 
vice president of Commercial 
Loans for Central Bank of Lake 
Of the Ozarks; Brian Thomp-
son, president and CEO of 
Lebanon Regional Economic 
Development, Inc.; Jeff Han-
cock, former city administra-
tor of the city of Camdenton; 
and three gainfully employed 
Lake-area residents making 
from 60 percent to 120 percent 
of Area Median Income (AMI) 
and who would benefit from 
having additional workforce 
housing options. Ed Thomas, 
the executive director of the 
Camden County Develop-
mental Disability Resources, 
which represents individuals 
with intellectual and develop-
mental disabilities, is serving 
as an advisor for the CDC.

“We will strive to be the 
central organization that will 
implement housing programs 
with the intent on empower-
ing and educating our resi-
dents and community as to 
the various available hous-
ing resources. ‘We will build 
a partnership with our resi-
dents and business commu-
nity, by connecting with lo-
cal officials, state and federal 
agencies, and all entities in-
volved in housing.’

In 2016, LOREDC commis-
sioned RDG Planning and 
Design of Omaha to conduct 
a study of the Lake’s housing 
market. Some nine months 
later, the report confirmed 
what most already knew – 
that quality, affordable hous-
ing was hard to come by. Al-
though the term “affordable” 
is subjective, the study stated 
that for most households, an 
affordable owner-occupied 
home will be approximately 
2.5 times the household’s an-
nual income. Housing that 
costs more than three times 
a household’s income or less 
than two times both indicate 
issues in the market.

According to the study’s 

findings, “Ahead of the reces-
sion, construction activity 
focused mostly on higher end 
homes around the Lake. The 
region’s smaller communities 
were seeing some construc-
tion, but even that tended to 
be more move-up housing for 
individuals with the equity to 
purchase just slightly bigger 
family homes. However, many 
of these homes are out of the 
reach of the region’s work-
force. Entry level housing, of-
ten in price points that have 
lower profit margins for the 
private sector, are the type of 
housing needed by the work-
force. Little of this housing 
has been built in the last ten 
years.”

Research indicates that 
building middle-priced hous-
ing also increases affordabil-
ity through “filtering.”

“A study by economist Evan 
Mast described in Daniel Her-
riges’s, ‘The Connectedness 
of Our Housing Ecosystem,’ 
used an innovative approach 
to measure filtering impacts. 
It tracked the previous resi-
dences of the occupants of 
802 new multifamily devel-
opments in 12 North Ameri-
can cities, and the previous 
residences of the households 
that replaced them, through 
six cycles. It found that build-
ing market-price apartments 
causes a kind of housing mu-
sical chairs, as households 
move into new units. This 
analysis indicates that for ev-
ery 100 new market-rate units 
built, approximately 65 units 
are freed up in existing build-
ings, accommodating up to 48 
moderate- and low-income 
families,” Plantizen.com 
shared on its blog.

“We’re already housing 
deprived,” Corbin said. “And 
when you look at Mark’s 
data, we’re going to be run-
ning out of housing next year. 
The alarm that needs to be 
sounded is that this is going to 
start affecting middle-income 
folks. Low income is already 
off the table – prices have gone 
out of sight. But if our inven-
tory is depleted, it’s going to 
affect not only our locals who 
might want to buy a different 
house, it’s also going to af-
fect people who want to buy a 
second home and people who 
want to retire to the lake. It’s 
going to be a sad deal for ev-
eryone.”

Although several homes are under construction around the Lake area, 
housing experts say they aren’t being built fast enough – or inexpen-
sively enough – to meet the demand. Nancy Zoellner-Hogland photo.
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Building an effective 
web presence
with Mike Waggett, 
MSW Interactive Designs LLC

CONSUMERS 
ARE BUYING

But are they fi nding YOU and 
CHOOSING you over your com-
petitors?

Let’s face it, in today’s world, con-
sumers are in control. Sales people are 
not. They have searched on Google, 
gone to Facebook and Instagram, 
checked multiple review sites, and 
asked for validation on their choice 
from their friends. This is BEFORE they 
ever call a company.

If you’ve worked consistently on 
your search and social reach, they 
probably found you in the mix. Are they 
choosing you in the slew of other wor-
thy choices?

Your social media presence sends a 
message. The question is, what KIND of 
message?

Don’t have a social media 
presence?

That’s a very loud and clear mes-
sage. The consumer thinks: “What?? 
How can you not be on social media? 
That’s where everyone is - that’s where 
I am. Probably not a good company - 
they’re probably afraid of what people 
will say about them.”

Have a Facebook page, but don’t 
do much with it?

Yep, that’s a message, too. The 
consumer thinks: “Hmm. They haven’t 
posted in three months. There’s no re-
views. I wonder if they are still in busi-
ness? Probably not a good choice. I’ll 
keep searching.”

Have a Facebook page, and post 
“buy from me” messages all the 
time?
There’s a message here. The consumer 
thinks: “That’s pretty annoying. Unfol-
low.”
Consistency & Value
Messages Win

In a newsfeed full of political rants, 
baby photos, food images, bad news, 
competitors’ spammy sales messages, 
and other “junk”, it’s the consistent 
value messages that win and keep a 
business top of mind.

It’s the messages that resonate with 
the prospective customer because they 
provide something relevant, timely, use-
ful, humorous, or meaningful. Business-

es who do this consistently and do it 
well are the ones who win in the online 
marketing arena.

Think about these value messages 
as small, consistent deposits in your on-
line presence. This analogy comes from 
Jeffrey Gitomer, and has resonated with 
us since the fi rst time we heard it. The 
deposits never go away, they earn on-
line interest, and massively grow your 
social reach and infl uence over time. 
Ever heard of the power of compound 
interest? This is what you’re building 
with great social media marketing.

Bottom Line Take Away 
David Arvin, Author of Vis-

ibility Marketing, articulates it best.
“You have to market to two different 
audiences consistently: For the ones 
who know and like you, you need to 
increase frequency. For the ones who 
don’t know you, it’s all about aware-
ness.”

This is where the power of social 
media comes in. You can easily market 
to both effectively.

Businesses who understand that so-
cial media marketing is a commitment, 
not a campaign, are the ones who get 
the gold. No time to do it on your own 
(the right way)? Our team is here to 
help!

Twitter:  @PutTheWebToWork
Facebook:  http://Facebook.com/put-
thewebtowork
Blog:   http://put-the-web-to-work.
blogspot.com
Mike Waggett, MSW Interactive De-
signs LLC ~ We put the web to work 
for you!
573-552-8403
www.PutTheWebToWork.com

Mike Waggett 

Your  only
Locally Owned

Lake of the Ozarks 
Magazine. 

Statewide 
Award Winning 

Publication.

Pick up L•O PROFILE’S newest  issue statewide 

Send Your Public Event Information and 
News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files
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Osage Beach, MO
924 Hwy 42, Osage Beach, MO 65065

573-348-4464
dkbshowroom.com

Isn’t She    
worth it?

AT DKB you can see, touch and compare.
And, you’ll appreciate working with kitchen 
and bath experts whose knowledge level is 

second to none.

We do Kitchens & Baths Better.

D    E    S    I    G    N    E    R

by

Michael Lasson
NMLS # 493712

(573) 302-0909
mlasson@fsb�nancial.com

Michelle Lasson
NMLS #934557

(573) 746-7212
malasson@fsb�nancial.com

fsb�nancial.com  |  573.365.LOAN (5626)
4655B Osage Beach Pkwy  |  Osage Beach, MO 65065 

Multi-year recognition as Bagnell Dam Association of 
REALTORS’ A�liate of the YearA Division of First State Bank, NMLS #416668

Your Home Loan...Your Way

The Lake Area Chamber recently held a ribbon cutting for USA Mort-
gage at 3570 Osage Beach Parkway in Osage Beach. The ribbon cutting 
took place on September, 10th 2019 at 4:30 pm. Attendees included 
USA Mortgage staff members, as well as several Lake Area Chamber 
staff, board members, and volunteers. The ribbon cutting celebrated 
the grand opening of their new office in Osage Beach and their new 
membership with the Lake Area Chamber. For more information, visit 
their website at www.usa-mortgage.com or call (573) 552-4402 for 
their office or (573)-216-1231 for Bob O’Steen or (573) 410-5282 for 
Michael Richards. 

The Lake Area Chamber recently held a ribbon cutting for Castle De-
fense 360 Consulting at #1 Willmore Lane in Lake Ozark. The ribbon 
cutting took place on September 26th, 2019 at 11:30 am.  Attendees 
included Castle Defense 360 Consulting owners, as well as Lake Area 
Chamber staff, board members, and volunteers.  The ribbon cutting 
celebrated their new membership with the Lake Area Chamber. For 
more information, visit their website at www.castledefense360.com 
or call (417)-664-0173.

The Lake Area & Camdenton Chamber recently held a joint ribbon 
cutting for Dylan Caver with Edward Jones at 1026 Palisades Blvd in 
Osage Beach. The ribbon cutting took place on September 19th, 2019 
at 4:30 pm.  Attendees included Edward Jones staff members, as well 
as Lake Area Chamber staff, Camdenton Chamber staff, board mem-
bers, and volunteers.  The ribbon cutting celebrated their grand open-
ing of their new offices. For more information, visit their website at 
www.edwardjones.com or call (573)-348-1450.
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“Insurance Talk”
Inland marine 
insurance: Do you 
need it?

Don’t let the term “inland 
marine” confuse you. Unlike “marine 
insurance,” which covers products 
when transported over water, inland 
marine insurance covers products, 
materials and equipment when 
transported over land—by truck 
or train, for example—or while 
temporarily warehoused by a third 
party. Collisions and cargo theft are 
the two most frequent causes of 
inland marine losses.

For many businesses, the property 
insurance provided by your business 
owners policy may be suffi cient. 
In general, this type of insurance 
covers property housed at a specifi c 
location, but tools and equipment 
that travel with employees to nearby 
job sites also may be covered.

However if your business 
frequently ships products or 
equipment, you may want to 
consider purchasing inland marine 
insurance. This type of coverage 
is especially important if you ship 
high-value products or materials, 
which are often excluded from basic 
property coverage. Inland marine 
insurance can cover a wide range of 
specialty equipment and products, 
including:

• Computers, everything from 
servers to laptops

• Communications and 
networking equipment

• Construction and contracting 
equipment

• Medical and scientifi c 
equipment

• Photography equipment
When weighing the need for 

inland marine insurance, consider 
the nature of your business and 
operations. Inland marine insurance 
isn’t just for companies that ship 
products to retailers and customers. 
For example, if you have a valuable 
tradeshow booth that is frequently 
shipped around the country and 
stored offsite by a vendor, you 
may want the protection provided 

by inland marine insurance. In 
addition, if someone else’s property 
is temporarily in your possession, 
inland marine insurance can provide 
coverage against the loss of this 
property. Special inland marine 
coverages include:

• Bailee’s Customer Coverage—
Protects clients’ property that is left 
in the care of your business; for 
example, if you operate a warehouse 
or repair shop.

• Builder’s Risk—Protects 
structures and materials during new 
construction projects or renovations.

• Exhibition and Fine Art 
Coverage—Keeps valuable items 
protected while on exhibit, in transit 
or on loan.

• Installation Floater—
Covers materials from the moment 
they are loaded onto a truck until 
they are put to use or installed.

• Motor Truck Cargo 
Coverage—Keeps clients’ goods 
protected while your business 
transports and delivers them.

Your insurance professional can 
help you determine whether or not 
purchasing inland marine insurance 
makes sense for your business. If 
you opt for this type of coverage, 
your insurer may provide services 
to help you evaluate and minimize 
your inland marine risks and control 
losses.

For more information, please 
contact Jeff Bethurem at Golden 
Rule Insurance at 573-348-1731 or 
jeff@goldenruleinsurance.com.

Jeff Bethurem

For your many 
sides, there’s
Nationwide®.

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home 
Office: Columbus, OH 43215. Subject to underwriting guidelines, review, and approval. Availability 
varies. Nationwide, Nationwide Is On Your Side, and the Nationwide N and Eagle are service marks 
of Nationwide Mutual Insurance Company. ©2017 Nationwide CPO-0836AO (08/16) 6831741
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Send Your Public Event Information and 
News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files
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Crosswords Solution
Puzzle on page 26

Family Owned & Operated Since 1987 • Down State Road “Y” Past Big Surf

Call Us On All Your Repair Needs! 

Denny J. Berberich
Owner

Factory Authorized Mercury Mercruiser Service • Factory Certi� ed Technicians

Warranty Work

Engine Repair & 
Replacement

OutDrive
Specialists

Rebuilding

Replacements

CLEAN
CONSIGNMENTS

WANTED!

Authorized

573-346-3696

Schedule Your
Winterization
And Repair Work Now!

Protect Your Investment! Winter is Approaching

Send Your Public Event Information and 
News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files
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Celebrating 66 YEARS of service to the Lake of the Ozarks FREE

ALSO INSIDE

CHOCOLATE FOR
CHARITY

LAKE AREA GOLF
TOURNAMENTS

LIVE MUSIC AND
ARTIST Q&A

THE BIGGEST CAR SHOW IN
THE MIDWEST COMES TO
LAKE OZARK, OTHER EVENTS
HELD THIS SUMMER

CAR SHOWSCAR SHOWS

W W W . T H E L A K E O N L I N E . C O M
Get YourOfficialCincode MayoT-Shirt

World Famous

MArgaritas
Cantina & Restaurant

4 Flatscreen
TV’S to catch

the games

Dreamsicle Margaritas

LARGEST

celebration at the Lake!

HAPPY
HOUR
4-6PM

MON-FRI

44 F
TV

F
VTVV’VV’
F

TV
F

V
F
’

44 FlF tsF sccrrs ec nr
hS h’SSS

FllFFl
to

laa
o
tat

cat atttctcc chcha
e

hhtt hcch
tssccrres eecr nFlllaatat ee nen L

Cinco
Officiala
Ci

ourouGet YYo LLLAARRGL GEA ESAR STRG TGER ESTARGELARGESTAR

Cantina & Re
MArAr
WWorlWorlWo

VV

estaurant

VVTV
hthhhhht

TVVVV

D

V

D

asas
ous

rgarit
ld Famold F
gar

Fa

he
too c

hee gahh amhe meg esesa ssmh ee
S t

Dr clreeaD amDr msre siea icam csDr a si leec Male arrgM gaa ararg rirg itga taar asritastc Margar taa

MON-
4-6P

M

HO
HA
H

-ShirtT
de MayoTT-

yo
ShT

Cincoo

c tceel
-FRI

lecc ebce brel rale teb tbratiio
RI

t ont ontiotiono6PM tM
OUR
APPYY

c acelebraraation aaation aation a tttt tht heheheetht th Lathth akkeL e!ake!akt e Lake!ke!aaaat the Lake!at the Lake!at the Lake!

THE BIGGEST CAR SHOW IN
THE MIDWEST COMES TO
LAKE OZARK, OTHER EVENTS
HELD THIS SUMMER

CELEBRATING

Celebrating 66 Years!

Celebrating 15 Years!

Quality of Life
at the LAKE!

Purchase $100 in gift cards,  
get a $25 gift card bonus.

Purchase $500 in gift cards,  
get a $150 gift card bonus.

Purchase $1000 or more,  
get a gift card bonus  

equal to 35% of your purchase!

Call 573-365-2669  
or stop by Baxter’s to get yours today!

Purchased gift cards activate 48 hours after purchase (cannot be used day of purchase). Bonus gift cards are 
valid January 1 through May 31. Bonus offer is only available for gift cards purchased by phone or in person.

Give someone special a gift card to Baxter’s, 
and we will give you a bonus gift card  

– our gift to you!

2124 Bagnell Dam Blvd. Lake Ozark, MO 65049 • baxterslakesidegrille.com
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As the Lake Churns
Fool’s Gold:

 Name given to iron pyrites, which 
looks a little like gold but is worthless

The ‘biggest liar gets the listing’ 
is a common thought among real 
estate agents.  In order to gain a 
listing, agents have an incentive to 
in� ate a home’s value.  Sellers often 
think their home is worth more than 
market value, and every homeowner 
wants to receive the highest price 
possible, who wouldn’t?

Unfortunately, when a homeown-
er interviews agents as part of the 
listing process, they tend to gravi-
tate toward the one who agrees to 
the highest price necessary to get 
the sellers to sign.   Sellers are in 
for a harsh reality when their home 
is overpriced.  It will linger on the 
market and sell for less than it would 
have if properly priced and marketed 
correctly from the onset.

You should always hire an agent 
and brokerage that will put your best 
interests above “getting the listing”.  
Armed with an honest pricing eval-
uation and customized marketing 
plan; you’ll attract the highest num-
ber of quali� ed buyers.  You’ll also 
create the greatest opportunity to 
sell your home for top dollar.  

When interviewing an agent, fo-
cus on their track record, reputation 
in the community, marketing plan, 
negotiating skills and wide range of 
services necessary to handle the sale 
of your home.  The designated broker 
is who your listing contract is really 
with, so check out the broker behind 
each agent.  Choose professionals 
who are dedicated to real estate as a 
career and who reside full time, year-
round at Lake of the Ozarks.  We can 
handle a great deal via technology 
but real estate still requires showing 
up in real time and being available 
when clients and customers need 
assistance.

Our limited, � rst-class inventory 
enables us to provide personal ser-
vice to each client.  Priced correctly 
and marketed expansively, our list-
ings are only on the market for a 
short time.        

For almost 40 years, C. Michael 
Elliott & Associates have done things 
the right way.  We will present a 
strategy for pricing and the best way 
to debut your home into the market-
place. If you are preparing to sell, 
call us for an interview appointment 
before you make any decisions about 
listing your property. 

Michael Elliott has been selling 
real estate at the Lake of the Ozarks 
since 1981.  He is one of the most 
respected brokers in the area.  If you 
would like to work with Michael in 
the sale or purchase of property, or 
have interest in a career in real es-
tate, contact him at 573.365.SOLD 
or cme@yourlake.com  or stop by C. 
Michael Elliott & Associates, 3738 
Osage Beach Parkway.  View thou-
sands of lake area listings at www.
YourLake.com.  You can also view 
each months’ article, ask questions 
and offer your opinion on Michael’s 
real estate blog, www.AsTheLake-
Churns.com

Real Estate and Lake News 
with C. Michael Elliott

Medical Marijuana halfway

One year after Missouri voters approve medical marijuana, 
the program is more than halfway through the process 

Although the Missouri 
Medical Marijuana Regulatory 
Program has not yet approved 
licenses that will allow appli-
cants to grow, manufacture, 
dispense, test or transport 
medical marijuana, they’re 
getting close.

Lisa Cox, communications 
director for the Missouri De-
partment of Health and Senior 
Services, said all applications 
have been reviewed, redacted 
and passed on to the blind 
scoring team for further re-
view. 

“We’ll award licenses by 
facility type, since they are 
scored against one another. We 
hope to release our first batch 
of awardees - testing labs – 
very soon,” she said, adding 
that once approved, using the 
rules for the program they will 
need to work to pass an initial 
compliance inspection so they 
can begin operations. “From 
the date of license issuance, 
the facility has one year to be-
come operational.”

Cox said they received more 
than 2,100 facility applications 
during the application period, 
57 of which were for the Lake 
area. 

Article XIV and associated 
rules require the state to ap-

prove at least 60 commer-
cial growers (cultivation), 86 
facilities that manufacture 
marijuana-infused products, 
192 dispensaries – 24 for each 
of the states eight congressio-
nal districts, and 10 laboratory 
testing licenses, transporter 
certifications, facility agent 
certifications, and seed to sale 
certifications. The application 
period for cultivation, dispen-
sary, infused-manufacturing, 
and laboratory testing facili-
ties is closed to new applicants; 
however, the program is still 
accepting new applications for 
transporter and seed to sale 
certifications.

No one in the Lake’s tri-
county area applied for a li-
cense to operate a testing facil-
ity or to transport.

The full list of applicants 
can be found at https://health.
mo.gov/safety/medical-mar-
ijuana/pdf/facility-applicant-
identifying-info.pdf.

Cox said that in addition to 
paying a non-refundable ap-
plication fee, applicants were 
required to fill out a nine-page 
questionnaire that looked into 
the character, veracity, back-
ground, qualifications, and rel-
evant experience of principal 
officers or managers. And the 

majority of the questions re-
quired much more than “Yes” 
or “No” answers. For instance, 
one question required the ap-
plicant to describe how the 
background of the principal 
officers and managers would 
positively reflect or align with 
the community in which the 
business would be located. 

Those applying for a dispen-
sary or cultivation license had 
to describe their plan for mak-
ing medical marijuana avail-
able to low income qualifying 
patients. All applicants had 
to describe how they would 
recruit qualified employees, 
train employees on diversity, 
cultural awareness, sexual ha-
rassment, workplace violence 
and security and safety.

The questionnaire can be 
viewed by visiting https://
health.mo.gov/safety/medi-
cal-marijuana/pdf/final-ques-
tion-point-values-draft.pdf

Wise Health Solutions was 
chosen to act as the scoring 
contractor.

Cox said that as of mid-
November, more than 23,000 
Missourians had applied for 
patient and/or caregiver cards 
(over 22,000 of these are pa-
tients) but she did not have 
demographic breakdown on 
applicants.

continues on page 20

The Facility Application Review Lifecycle of testing, cultivation, infused product manufacturing and 
dispensary. Reviewers are nearing completion of the yellow stage where a blind scoring is taking place.

Cool1027.com • Your Favorite Songs from the 60s - 70s - 80s
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TRADITIONALLY 
STEWART’S RESTAURANT 

Have you eaten breakfast 
at Traditionally Stewart’s Res-
taurant on The Strip? My wife 
and I eat breakfast there often 
because the food and service is 
so good. I recently overheard a 
man say while eating “If every-
thing in this life was as good as 
this food the world would be a 
better place.” Many customers 
over the years have probably 

expressed such sentiments.
The restaurant has been 

in business since 1953. Stew-
art’s was established by Harry 
F. Stewart and his wife Ruby 
(Moss) Stewart. They were in 
business on The Bagnell Dam 
Strip even before 1953 as Stew-
art’s Grill located closer to the 
dam. Donuts used to be the sig-
nature delicacy of the restau-
rant but today it’s a giant two- 
pound cinnamon roll the size 

of a football, and huge cookies 
baked by Jennifer Dietz, man-
ager of the dining room. The 
kitchen staff are managed by 
chef Richard Cramins who is 
General Manager. The restau-
rant is owned by Steve Beck, a 
St Louis area businessman who 
owns other places on The Strip. 

Harry Stewart was an active 
member of the Lake Ozark Li-
ons Club and the Lake Ozark 
Chamber of Commerce. Ruby 

was the sister of Mrs. V “Red” 
Moore. She and her husband 
were among the fi rst business 
entrepreneurs on The Strip. 
Harry Stewart passed away in 
November 1970 after a car ac-
cident. If he could return he’d 
be proud to know that his old 
kitchen is doing so well and 
that Steve Beck has spread 
the good news. There is now a 
Stewart’s Restaurant in Cam-
denton and one in Greenview. 
The photo (photographer un-
known) shows the interior of 
Stewart’s on The Strip as it ap-
peared in the 1960s.  Except 
for a few modest changes (the 
booths have been replaced by 
free-standing tables and more 
tables added) the interior still 
looks pretty much the same.

This historical sketch is from 
the collection of H. Dwight 
Weaver. He is the author of six 
books on the history of Lake of 
the Ozarks.

Contact him at: dwightweav-
er@charter.net or call 573-365-
1171. Visit www.lakeoftheo-
zarksbooks.com to obtain more 
information or to purchase one 
of his books on line.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver

The author’s latest book 
on Lake history – Images of 
America, Osage Beach – is 
now locally available and is a 
pictorial history of Osage Beach 
from 1880 to 1980. 

Solopreneur Tips: Ways to grow a one-person business
Submitted by Bruce Mitchell, 

Lake of the Ozarks SCORE
Solopreneurs encounter 

many of the same challenges 
that other business owners 
face—and some unique ones, 
as well. Tasked with single-
handedly managing all as-
pects of their businesses—
sales, marketing, production, 
office management, account-
ing, etc.—they can quickly 
become overworked and 
overwhelmed. They may also 
find it difficult to grow their 
businesses as they deal with 
competing priorities and not 
enough hours in the day.

Fortunately, with dedica-
tion to working smarter not 
harder, solopreneurs can gain 
the capacity to devote more 
time and energy to revenue-
growth.

If you’re starting or run-
ning a one-person company, 
consider the following sugges-
tions:

Tips for Growing a Solo-
Business

Here are five ways you can 
empower yourself to have the 
time and focus to grow your 
business.

1.    Get organized.
2.    Boost efficiency and pro-

ductivity.
3.    Don’t sell yourself short.
4.    Outsource tasks.
5.    Ask for guidance from a 

SCORE mentor.
Get organized.

Use technology tools to 
help you keep track of to-dos, 
deadlines, and important in-
formation. For example, block 
out time on your calendar for 
all of the projects and tasks 
you need to accomplish. Also, 
use platforms like Evernote 
or Dropbox to save and orga-
nize information you’ll need 
to reference later. For keeping 

projects on track, cloud-based 
software services like Trello 
provide collaborative features 
that streamline communica-
tion with project partners and 
maintain all project informa-
tion in a central place. 

Boost efficiency and pro-
ductivity.

Figure out the times of the 
day when you’re at your peak 
performance and schedule 
your work for clients during 
those timeframes. This will 
help ensure you’re putting 
your best foot forward on the 
tasks that matter most. Also, 
consider using platforms and 
features that allow you to au-
tomate certain aspects of your 
business. For example, you can 
streamline social media ef-
forts by composing and sched-
uling posts with Hootsuite or 
Buffer. And if you have clients 
that you bill the same amount 
to at regular intervals, you can 
save time by scheduling recur-
ring invoices in Quickbooks. 

Don’t sell yourself short.
If you bill hourly for your 

services, use a time-tracking 
app (like Toggl or Hours) that 
you can turn on and off easily 

whenever dedicating time to 
a client. This will help ensure 
you’re not missing out on bill-
ing for 5 minutes here and 10 
minutes there—those short 
increments can add up! Also, 
review your rates to make sure 
you’re getting paid fairly for 
your services. Often, startup 
solopreneurs will charge a 
little less to ramp up their cli-
ent base. If this is the case with 
you, you may want to revisit 
your rate schedule and adjust 
it upward as demand for your 
services increases and you 
build a reputation of depend-
ability and value.

Outsource tasks.
Just because you don’t want 

to hire employees doesn’t 
mean you can’t get help with 
different aspects of your busi-
ness. To give yourself more 
time to work on revenue-gen-
erating activities, consider out-
sourcing tasks that you either 
aren’t adept at, or dislike to 
freelancers and independent 
contractors. Some activities 
you might consider outsourc-
ing include bookkeeping, writ-
ing blog posts, and researching 
(competition, industry, etc.).

And of course, you can al-
ways ask for guidance from a 
SCORE mentor!

Mentoring is free of charge 
and SCORE volunteers have 
expertise in all aspects of start-
ing and growing a small busi-
ness. They can provide you 
with guidance on how to scale 
your one-person operation.

Just because you’re a “solo”-
preneur, doesn’t mean you 
have to go it alone! Contact 
SCORE to request a mentor 
and get the insight and feed-
back you need to grow your 
business.

You’ll find a wealth of small 
business-related informa-
tion, resources, and training, 
plus free, confidential coun-
seling from more than 12,000 
business experts. For more 
information about contact-
ing a mentor or volunteering 
contact the SCORE Lake of the 
Ozarks Chapter at www.Lake-
oftheOzarks.SCORE.org, by 
e-mail at admin.0493@scor-
evolunteer.org or call 573-346-
5441.  Serving Mid-Missouri 
with offices in the Lake of the 
Ozarks, Columbia, Jefferson 
City and Lebanon.
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Managing Rental Property
The Early 
Bird Gets The 
Worm

One of the big questions that I am 
asked quite often is “when is the best 
time to put my property on a vacation 
rental program?”  The answer is that 
there isn’t a bad time, but some times 
are defi nitely better than others, es-
pecially if you are looking to purchase 
and depending on the income to de-
fer some of your expenses.

So if I was going to pick, the worst 
possible time, I would have to say 
that it would at the beginning of Oc-
tober.  You’ve just missed the entire 
summer and quite possibly will not 
have a rental until May of the follow-
ing year.  That is eight months without 
any income.  If you are depending on 
your property to help pay some of 
your costs it will be a long wait.

The best time would probably be 
the end of November for a home and 
no later than the end of February for a 
condo.  As families gather for the holi-
days many people (at least the smart 
ones) begin planning their summer 
vacations.  Typically by January 1st 
of the year we have booked 20% of 
our entire year, by April 1st we have 
booked 44% of our year and by June 
1st we have normally booked 64% of 
our expected revenue for the entire 
year.  So you can see the importance 
of having your property ready to ad-
vertise as early as possible.

Here are a couple of examples; we 
had a home join our program for the 
2016 season right around the begin-
ning of the year which ended up rent-
ing 68 nights which is great for a fi rst 
year property.  Another home joined 
around the beginning of April (these 
homes are fairly close in size and 
bedrooms) and rented for 43 nights. 

Not bad, but not as good as the other 
home.

Sometimes you cannot help when 
your property becomes available for 
rent.  You may be waiting on the clos-
ing, you’ve ordered furniture but it 
hasn’t arrived, you have repairs that 
need to be completed or you inher-
ited a property and it just took a while 
to get it ready.  There are many factors 
that come into play but as you can 
see timing can make a huge differ-
ence in how successful you are your 
fi rst year.  However after that you will 
always be ahead of the curve.

If you are planning on purchas-
ing a vacation rental property you 
may want to consider looking in the 
fall or winter.  However if the perfect 
property comes along it may be bet-
ter to throw caution to the wind and 
purchase the home or condo before 
someone else does.  

Russell Burdette is the owner of 
Your Lake Vacation, a professional va-
cation rental management company 
at the Lake of the Ozarks since 1986.  
If you would like a vacation rental 
market analysis or more info on rent-
ing your home or condo as a vacation 
rental, please call 573-365-3367 or e-
mail russell@yourlakevacation.com.

Russell Burdette

PRECISION
AUTO & TIRE SERVICE LLC
Complete Auto Repair & Fleet Management

348-2233348-2233
WWW.PRECISIONAUTOANDTIRE.COM

1024 INDUSTRIAL DR.
OSAGE BEACH MO

OVERSTOCK TIRE 
SALE ON ALL MAJOR 

BRANDS!

Although the state had initially 
tried to keep secret the identities of 
those filing the applications, in June 
Circuit Judge Daniel R. Green ruled 
the names had to be released to 
the public. Following is a list of ap-
plicants from the Lake’s tri-county 
area: 
Cultivator Camden County
Holistic Missouri LLC - 14541 N. State 
Highway 5, Sunrise Beach
Lake Mountain Farms LLC - 73 Elliott 
Drive, Macks Creek
Missouri Medical Options LLC - 877 
State Road TT, Sunrise Beach
Missouri OZ, LLC - 400 Dogwood Road, 
Lake Ozark
MOAZ Industries LLC - 24 Putt N Bay 
Drive, Sunrise Beach
Roots Canna LLC - Bannister Hollow, 
Macks Creek
Cultivator Miller County
ACME Farms, LLC - 705 E 5TH Street, 
Eldon
Kobayoshi Farms, LLC - 120 Highway D, 
Kaiser 
Missouri Grown ReLeaf, LLC - 25 Castle-
wood Road, Eldon
Northern Roots LLC - 14 Allen Road, 
Eldon
Western Edge Productions 1 LLC - 1175 
Industrial Drive, Eldon
Cultivator Morgan County
BTMD Holdings LLC - 28744 Highway 5, 
Gravois Mills
Missouri Medical Manufacturing LLC - 
154 Sherman Ridge, Gravois Mills
Seven Points Agro-Therapeutics MO, 
LLC - 30894 Copperfield Road, Gravois 
Mills
Dispensary Camden
Blue Arrow Holdings LLC - 12077 N 
State Highway 5, Sunrise Beach
BSD Camdenton Inc - 1356 E US High-
way 54, Camdenton

Cresco Labs Missouri, LLC - 6605 Osage 
Beach Pkwy, Osage Beach
Genius Missouri Corp - 5923 Osage 
Beach Pkwy, Osage Beach
GTI Missouri, LLC - 6385 Osage Beach 
Pkwy, Osage Beach
Heartland Enterprises L.L.C. - 1000 E. 
US Hwy 54, Camdenton
Holistic Missouri LLC - 19 Highway 5, 
Sunrise Beach
Horizon Growth LLC - 14327 Hwy 5, 
Sunrise Beach
Lake Area Caregivers LLC - 163 Turner 
Pkwy, Camdenton
Missouri Grown ReLeaf, LLC - 8954 N 
Highway 5 (8950 N Highway 5), Cam-
denton 
Missouri Grown ReLeaf, LLC - Lot 3 
Shawnee Bend Landing (30 Shawnee 
Four Dr), Sunrise Beach 
Missouri Grown ReLeaf, LLC Camden 
1356 E Highway 54, Camdenton 
Missouri Valley Med Inc - TBD 54 High-
way Jefferies Road, Osage Beach
MOAZ Industries LLC - 24 Putt N Bay 
Drive, Sunrise Beach
MOCO Team, LLC - 4357 Osage Beach 
Pkwy, Osage Beach
MOrganic Ventures LLC - 538 State 
Road F, Sunrise Beach
Nature’s Alternative Care BLT, Inc. - 
1155 N Business Route 5, Camdenton
Premium Medicine of Missouri LLC - 
4817 Osage Beach Pkwy, Osage Beach
Tellus Health Centers, LLC - 4691 Osage 
Beach Pkwy, Osage Beach
Total Health Camdenton LLC - 2006 
N.Bus.Rt. 5, Camdenton
Turning Leaf Centers Missouri LLC - 
3613 Osage Beach Pkwy, Osage Beach
Western Edge CD3 Retail LLC - 6257 
Osage Beach Pkwy, Osage Beach
Dispensary Miller County
Earths Medicinal Botanicals LLC, 6 Mid-
way Road, Eldon

Heya Eldon Retail LLC - 1812 Highway 
54, Eldon
Missouri Grown ReLeaf, LLC - 25 Castle-
wood Road, Eldon
ROI Wellness Center IV LLC - 3285 Bag-
nell Dam Blvd, Lake Ozark
Seven Points Agro- Therapeutics MO, 
LLC - 3525 Osage Beach Pkwy, Osage 
Beach
Dispensary Morgan County
BTMD Holdings LLC - 28744 Highway 5, 
Gravois Mills
Curaleaf MO, Inc. - 26850 Highway 5, 
Gravois Mills
MM Jade LLC - 412 S State Highway 5, 
Versailles
Paradigm Missouri, LLC - 102 Brook 
Lane, Laurie
SSSPB LLC - 315 Highway 5, Gravois 
Mills
Manufacturer Camden
Esmeralda Holdings LLC - 5611 Old 
Route 5, Camdenton
Lake Mountain Farms LLC - 73 Elliott 
Drive, Macks Creek
Missouri Medical Options - 877 State 
Road TT, Sunrise Beach
MOAZ Industries LLC - 24 Putt N Bay 
Drive, Sunrise Beach
Manufacture Miller
JUM Mixers, LLC - 120 Highway D, Kai-
ser
Magic Dragon Edibles, LLC - 705 E 5TH 
St, Eldon
Missouri Grown ReLeaf, LLC - 25 Castle-
wood Rd, Eldon
Northern Roots LLC - 14 Allen Rd, Eldon
Manufacture Morgan
BTMD Holdings LLC - 28744 Highway 5, 
Gravois Mills
Missouri Medical Products, LLC - 154 
Sherman Ridge, Gravois Mills
Seven Points Agro-Therapeutics MO, 
LLC - 30894 Copperfield Road, Gravois 
Mills

Medical Marijuana halfway
continued from page 18
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A Matter of Trust
Trust Services 
Beyond the 
Investment 
Realm

It’s an honor to be our clients’ trusted 
advisors and we are here to serve you 
through our team approach.  What’s 
unique about working with Central Trust 
Company is that we can advise you about 
our many service offerings outside of just 
the investment realm. Our professional 
staff is highly experienced and has 
specifi c relevant credentials including 
attorneys, accountants, Certifi ed 
Financial Planner practitioners™, and 
Certifi ed Trust and Financial Advisors.

Did you know there are many services 
that Central Trust Company provides as a 
“value add” and at no additional cost 
to our clients?  One popular service is 
bill-pay. At any time, Central Trust can 
pay some or all of your bills, including 
your quarterly tax estimates.  Many of 
our clients appreciate the convenience 
of this service as everything fi nancially 
relevant is consolidated with one wealth 
management provider overseeing one 
comprehensive strategy.  Of course, you 
can regularly review this information 
online by computer or mobile device or 
by physical statement.  The convenience 
and peace of mind is invaluable.

We can also pay bills associated 
with real estate, such as vacation homes. 
Central Trust will pay and oversee 
property expenses such as taxes, lawn 
care, housecleaning, and property 
management personnel. If you are the 
only person in your family managing 
these types of expenses, it may be the 
perfect time to let Central Trust handle 
this responsibility.

Did you know that fi nancial planning 
services are available to our clients? If 
you have ever worried about how much 
money and/or assets will be transferred 
to the next generation or whether or not 
you have enough assets to last through 
your retirement, these are the types of 
questions that are addressed through 
our fi nancial planning services. 

For example, we can create a 
fi nancial plan that is based upon your 
goals and incorporates Social Security 
payments, IRA required minimum 
distributions, and the projected impact 
of forecasted infl ation rates.  Once this 
plan is completely customized with your 
specifi c asset allocation and investments, 
you will have a comprehensive view 
of how your portfolio works and the 
probability of living a comfortable 
retirement.

Many clients want to control the 
disposition of assets once they have 
passed away.  This control may include 
how much money is distributed to each 

benefi ciary/person or charity and the 
timing thereof.  Financial planning can 
reveal multiple scenarios, including the 
use of a trust(s), allowing you to take 
the necessary steps today to ensure 
that your estate plan meets your unique 
needs and goals.

It is critical that your estate 
planning documents are current and 
representative of your intentions. Your 
estate plan documents are some of the 
most important documents for you and 
your family.  As such, we regularly review 
the estate planning documents of our 
clients to ensure they are congruent with 
their goals and expectations as well as 
the current income tax and estate and 
gift tax laws. Working with you and your 
attorney, your Central Trust Company 
wealth management team will make 
sure there are no surprises and that 
your intentions are memorialized and 
executed upon. 

Once the estate planning is fi nalized, 
some, but not all, of our clients request 
that we host a family meeting to share 
the fi nancial and estate plans with 
their loved ones and other named 
benefi ciaries.  The Central wealth 
management team is experienced and 
knowledgeable about the best way to 
plan for and conduct a family meeting.

Finally, we offer a second opinion 
service to review any other assets that 
you have, such as, insurance policies, 
annuities, or other investments. Your 
wealth management team can review 
these types of products to determine 
your overall asset allocation, level of risk, 
performance and/or coverage. We offer 
an objective review to determine if any 
legacy assets you own are appropriate 
for your current situation.

Contact Trenny Garrett today at 
(573) 302-2474 or at trenny.garrett@
centraltrust.net.

The information in this article is not 
presented as personal, fi nancial, or legal 
advice and should not be relied upon as 
a substitute for obtaining advice specifi c 
to your situation.

Trenny Garrett, J.D., CTFA
Senior Vice President

Painting, Sealing & Staining Inside & Out
    Lawn Care - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
 Snow Removal - Powerwashing Decks & Docks

DECEMBER 17, 2019 • 5-7p.m.
Join us at:

Wilmore Lodge
#1 Willmore Lane

P.O. Box 1570
Lake Ozark, MO 65049

573-964-1008

“All current and future Lake Area Chamber members are invited to attend 
our December Networking Social at Willmore Lodge in Lake Ozark. Enjoy a 
cash bar, complimentary appetizers, and networking with your peers. Santa 

will be at Willmore Lodge, so be sure to bring your little ones! 
For more information, call the Lake Area Chamber of� ce at 

(573) 964-1008, or visit www.LakeAreaChamber.com.”
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U N P A R A L L E L E D  E X P E R I E N C E .   U N P A R A L L E L E D  R E S U L T S .

Long & Robinson, LLC, isn’t 
your typical law firm. You 

won’t find stuffy, pretentious 
attitudes or inflexibility here. 

Instead, you’ll find a team 
of experts with a practical, 

down-to-earth approach and 
a winning track record.

Our clients include 
condominiums, homeowners 

associations, property 
management companies, 
oil and gas contractors, 
commercial contractors, 

subcontractors, construction 
companies, and sureties.

The Lake area is awash with new residential developments, particularly 
condominiums. However, along with this comes a wave of challenges for 

condominium and homeowners associations. All too often, developers of new 
construction projects cut corners to reduce costs and avoid delays. 

Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for 
homeowner associations and their members.

S E L E C T  T H E  F I R M  W I T H  P R O V E N  R E S U L T S .   L E A R N  M O R E  A T
 W W W . L O N G R O B I N S O N . C O M  O R  C A L L  8 1 6 - 5 4 1 - 2 1 0 0  T O  A R R A N G E  A  C O N S U L T A T I O N

T H E  C H O I C E  O F  A  L A W Y E R  I S  A N  I M P O R T A N T  D E C I S I O N  A N D  S H O U L D  N O T  B E  B A S E D  S O L E L Y  U P O N  A D V E R T I S E M E N T S .

1 8 0 0  B A L T I M O R E  A V E N U E ,  S T E .  5 0 0 ,  K A N S A S  C I T Y ,  M O  6 4 1 0 8
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USDA Loans could make home ownership possible for 
the Lake’s lower-income population
By Nancy Zoellner-Hogland

Unless you’re a cash buyer, 
borrowing money to purchase a 
home can be challenging. Find-
ing a bank to loan money to 
those with lower incomes can 
be almost impossible.

Lindsay N. Cheek, public in-
formation officer for Rural De-
velopment, United States De-
partment of Agriculture, said 
they may be able to make that 
process a little easier by offering 
two different but affordable op-
tions - the Single Family Hous-
ing Guaranteed Loan Program 
or the Single Family Housing 
Direct Home Loan program.

“With the Guaranteed Loan 
Program an applicant would 
contact a lender that is signed 
up to participate in the pro-
gram. Because the interest 
rate is set by the lender, we 
also suggest shopping around 
for the best rate. The borrower 
would apply for a loan through 
the bank but as part of that 
process, the bank would pro-
vide that information to USDA 
Rural Development office. If 
approved, the USDA would 
provide a loan note guarantee 
that if there was a loss, such as 
a foreclosure, the USDA would 
reimburse the bank up to 90 
percent of the loss amount but 
the bank would be the bor-
rower’s only point of contact,” 
Cheek said, adding that al-
though there are fees associ-
ated with the loan, borrowers 
aren’t required to purchase 
mortgage insurance, which 
can increase the loan pay-
ment. “So it’s a really good af-
fordable option for the people 
who qualify. The income levels 
are a little higher and interest 
rates are pretty competitive to 
other programs.” 

Perhaps one of the most at-
tractive elements of the loan is 
that home buyers can borrow 
up to 100 percent of the cost, in-
cluding the fee for the guaran-
teed loan, which is part of the 
transaction. More information 
on that program is available at 
https://www.rd.usda.gov/pro-
grams-services/single-family-
housing-guaranteed-loan-pro-
gram/mo.

Cheek said that with the Di-
rect Home Loan Program appli-
cants file applications directly 
with their local USDA Rural 
Development Office. That pro-
gram is for low and very-low 

income participants but that 
definition is different for each 
county based on that county’s 
median household income 
(MHI). Cheek said there is also 
a maximum loan limit that var-
ies by county and is based on 
the borrower’s ability to repay. 

“Unlike the Guaranteed 
program, under the Direct 
program the USDA rather than 
the bank would handle the 
loan processing, they’d have 
it inspected by a third-party 
appraiser of the borrower’s 
choosing, who would check 
to make sure no major repairs 
were required, and after clos-
ing the loan would never get 
sold off to another lender. We 
maintain a portfolio of those 
loans until they are paid off,” 
she said, adding that the Di-
rect Home Loan Program also 
offers 100-percent financing. 
“The borrower would pay a 
$25 application fee, which cov-
ers the credit report process-
ing. There would also be an 
appraisal fee and the typical 
closing costs to the title com-
pany that handles the closing 
but those could be part of the 
loan, which is for 33 years in-
stead of the standard 30-year 
mortgage.”

In late November, the inter-
est rate was 3 percent. Cheek 
said that although the rate is 
fixed for the entire life of the 
loan, based on the applicant’s 
financial situation – their in-
come-to-debt-ratio – the inter-
est could potentially be subsi-
dized down to 1 percent with 
Rural Development covering 
the difference. With that pro-
gram, borrowers are required 
to recertify their income levels 
annually to make sure they still 
qualify for the subsidy. 

For more information on 
that program, visit https://
www.rd.usda.gov/programs-
services/single-family-hous-
ing-direct-home-loans/mo.

Cheek said both the Guaran-
teed and Direct programs are 
governed by maximum income 
guidelines which are split into 
two tiers – for a one-to-four-
person household and for a 
five-to-eight-person household 
– and which vary by county. 
Cheek provided numbers for 
Camden County:

In order to qualify for the 
Guaranteed Program, the gross 
income level (before taxes) for a 

one-to-four-person household 
cannot exceed $86,850. The 
gross income level for a house-
hold with five to eight people 
cannot exceed $114,650.

Under the Direct Program, 
which is for low and very-low 
income borrowers, the gross 
income level for a one-to-four-
person household cannot ex-
ceed $46,950 and for a house-
hold of five to eight people, the 
gross income level cannot ex-
ceed $61,950.

Cheek said although the 
guidelines are revised annual-
ly, the most recent revision was 
July 2019 so those numbers are 
current.

Additionally, all properties 
financed under either program 

must be located in a “rural” 
area. Cheek said that doesn’t 
mean the house has to be in 
the country. “It can be in a city 
but that city’s population or 
the metropolitan area where 
that city is located must have 
a population of fewer than 
35,000,” she said. Because 
Camden County has a popu-
lation of 45,632, Miller County 
has a population of 25,228 and 
Morgan County has a popula-
tion of 20,145, all of Lake of the 
Ozarks qualifies. 

Cheek said the loans can 
also be used to purchase land 
and to build a modular – not 
manufactured – home. How-
ever, the land value must not 
exceed 30% of the total market 

value and the guidelines are 
slightly different.

Neither the Guaranteed nor 
Direct program require a min-
imum credit score, however 
the programs do have credit 
requirements that applicants 
must meet to qualify.

For more information, 
email RD.MO.QUESTIONS@
mo.usda.gov or stop by the El-
don field office, which serves 
the Lake’s tri-county area, at 
101 Industrial Parkway in El-
don or call them at 573-392-
5667.

A free prequalification pro-
cess is also available online at 
the website addresses posted 
above.

Countdown to
 Christmas!

Tune in to win this holiday season and have a   
    Ho-Ho-Whole lot of fun!

Listen to the radio stations 
Santa listens to! Giving YOU 

the presents this year!
Listen to KS 95.1 FM and

Mix 92.7 FM from
Nov. 25-Dec. 20 for a chance 

to win a
sleigh-load of gifts!
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Crossword Puzzle

This offer is subject to availability and is not valid in all areas.

American Family Mutual Insurance Company,
S.I. & Its Operating Companies,
6000 American Parkway, Madison, WI 53783 
006222 – Rev. 4/15  ©2015 – 11216394

Whether you’ve created the business of your dreams or it’s a
dream-in-progress, you can count on me to help you protect it.
Let’s talk, business owner to business owner.

 Christy Fera, Agent 
   Christy Fera Agency LLC   
   Bus: (573) 346-4515   
   309 W Us Highway 54, 
Camdenton   
   Certified Agency in 
Customer Excellence   
      

IT’S YOUR BUSINESS.

THEME: 20TH CENTURY 
INVENTIONS
ACROSS
1. Observation point’s attraction
5. Included for large parties?
8. 252 gallons of wine
11. Soprano’s song, e.g.
12. Pakistani tongue
13. Word with foster or health
14. Lancelot and Mix-a-Lot
15. Unstable particle
16. Orangutan, biologically 
speaking
17. *Car safety invention
19. Caspian Sea, e.g.
20. They flock together?
21. “____ the ramparts...”
22. *Risqué garb named for atoll
25. *Bakelite was first one made 
from synthetics
29. RNs’ org.
30. Like a pumpkin on Halloween
33. €
34. “To Kill a Mockingbird” 
protagonist
36. Columbus Day mo.
37. Unlock
38. Without, in Paris
39. Limestone landscape forms
41. Broke bread
42. *Synthetic for a diabetic
44. Putin’s currency
46. *Willis Carrier’s invention 
conditioned it
47. *Aspartame-based sweetener
49. Hard tale to believe
51. *Scuba diver’s gear
54. “It’s still Rock and Roll” to 
him
55. The Colosseum, e.g.
56. Stage part
58. Bohemian
59. Gold coating
60. Fishing rod attachment
61. Sticky stuff
62. Make a choice
63. Big Bang’s original matter

Solution: Page 17
DOWN
1. Military hospitals
2. Fleur-de-lis
3. Irish word for Ireland
4. Sushi restaurant “burner”
5. Set straight
6. Objects of worship
7. Fourth down option
8. *Little Willie or T-34
9. Egg on
10. Opposite of paleo-
12. Perugia region
13. Make less refined
16. Court bargain
18. Touch of color
21. Antediluvian
22. Low in La Scala, pl.
23. Relating to Quechuan people
24. Unstable mesons
25. Four-legged friends
26. ____ Ligation
27. All worked up
28. Apple leftovers
31. Multicolored horse
32. *Acronym that revolutionized 
TV-watching
35. But not always
37. Like some suspects?
39. Crème de cassis plus wine
40. Like Ferris Bueller
43. Monet’s water flower
45. Out of focus
47. Provide with gear
48. Cover with a story to tell?
49. Beginner
50. Charlie Parker’s sax
51. Golden Fleece ship
52. Season to be jolly
53. High school club
54. *Air____, vehicle restraint
57. Freddie Krueger’s street

11909 N State Highway 5 Sunrise Beach, MO
www.SportWorldBoatCenter.com • 573-374-9111

Aluminum & 
Fiberglass Bass Boats

Ranger Pontoons
Landau Tritoon Boats

Vexus Boats
Evinrude Motors

GARMIN Sales & Installation
 Minn-Kota Trolling Motors

 SALES, SERVICE AND PARTS!
NEW AND USED!
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TCLA refutes claims of presiding commissioner
By Nancy Zoellner-Hogland

Although a regular election 
is planned for March 2020, 
Camden County Presiding 
Commissioner Greg Hasty is 
calling for a certified reelec-
tion of the Tri-County Lodg-
ing Association Board of Di-
rectors. 

Hasty, who will be up for 
reelection in November, 2020, 
made the request in a letter 
sent November 14 to several 
media outlets as well as the 
TCLA after approximately 75 
percent of the voters rejected a 
proposed lodging tax increase 
to fund a destination tourna-
ment soccer complex. 

In his letter, Hasty stated 
that members of the TCLA 
met with the Camden County 
Commission, accusing the 
TCLA of not conducting fair 
and open elections.

“The TCLA has clearly lost 
credibility with much of its 
membership,” Hasty wrote. 
“The results of this of this 
last election proves, that the 
TCLA has lost all credibility 
with the citizens of the three 
counties it is supposed to 
serve. As presiding commis-
sioner of Camden County, and 
in my capacity as an ‘advisory 
member’ of your board, I am 
recommending that you im-
mediately conduct new elec-
tions. These elections need to 
identify each voting member 
of the TCLA and give them 
the opportunity to vote, in an 
election certified by the clerk 
of each county.”

TCLA Executive Director 
Jim Divincen said because 
of claims that the TCLA has 
not been holding a “certified” 
election, they were chang-
ing the voting procedure by 
asking their attorney to draft 
agreements with each county 
clerk’s office saying that they 
will handle the ballots. 

“They’ll collect any absen-
tee ballots and bring them to 
the annual meeting, then stay 
there from designated times – 
9 a.m. to 2 p.m. – to take any 
ballots cast at the meeting. 
However, we were never un-
der the impression that the 
election had to be ‘certified’ 
and felt we were taking ev-
ery reasonable precaution to 
make sure that the election 
process was not breached at 
any point,” he said, describing 
how their elections, which are 
held every March, have been 

held. 
“The statute says that 45 

days ahead of the election day, 
we have to send out a call for 
nominations – a letter asking 
them to nominate someone for 
a board position and whether 
it’s to fill an unexpired term 
or for a new three-year term. 
Those are sent to all accom-
modation facility owners who 
are current in their collection 
of lodging tax. The nomina-
tions must be returned to the 
office by a certain date and 
then a staff members calls all 
people who have been nomi-
nated to confirm that they are 
willing to serve.

“If those nominated do 
want to serve, 30 days before 
the annual March meeting a 
letter is sent to all lodging es-
tablishments informing them 
of who is running for seats 
on the board. They’re divided 
in the following categories: 
Camden County 1 to 50 units, 

Camden County 51 to 299 
units and Camden County 300 
units and more. Miller has two 
categories and Morgan has 
one.

“Everyone who owns a 
lodging facility in Camden, 
Miller and Morgan is eligible 
to vote and they are allowed to 
vote for two representatives in 
each category. Absentee bal-
lots can be taken to the county 
clerk’s office in the appropri-
ate county or they can be cast 
at the annual meeting. Those 
who file an absentee ballot 

must present valid identifi-
cation and the clerk verifies 
that person has cast only one 
ballot. “The day before the 
annual meeting, the county 
clerks from each county are 
required to compile the bal-
lots and notarize a document 
of how many ballots there 
are before placing them in an 
envelope that is sealed and 
signed before it is turned over 
to the TCLA staff member. The 
envelope is opened before wit-
nesses - board members - and 
recorded. All accommodation 
facility owners can also come 
to the annual meeting to vote 
during designated hours. 
But we were never under the 
impression that the election 
had to be ‘certified’ and felt 
we were taking every reason-
able precaution to make sure 
that the election process was 
not breached at any point,” 
Divincen said, adding that by 
holding elections every year, 

it allowed fresh ideas to come 
in while also maintaining the 
stability provided by experi-
enced board members.

Section 1 of RSMO 67.1175 
addresses the composition 
and duties of the advisory 
board. However, nothing is in-
cluded on how the actual vot-
ing procedure is to be carried 
out. That section of the law is 
available at https://revisor.
mo.gov/ma in/OneSect ion.
aspx?section=67.1175.

Hasty also wrote that the 
TCLA has “failed to create a 

vision for the joint growth of 
all tourist related industries. 
They have failed to develop a 
strategy to accomplish that 
vision. They have failed tacti-
cally, to execute any plans re-
sulting in a diversified tourist 
industry,” and added that the 
management of TCLA “has 
no vision, strategy, or tactical 
plans, which have been effec-
tive.”

The TCLA responded by 
saying that each year, they de-
velop a comprehensive budget 
and a plan to promote Lake of 
the Ozarks with the funds that 
are available. They then use 
all forms of advertising and 
marketing tactics including 
print, radio and TV; social me-
dia campaigns; and a strategic 
public relations plan to attract 
or help fund the many fishing 
tournaments, special events, 
celebrations and festivals held 
at the Lake. 

Some of the fishing tour-
naments include FLW Costa, 
FLW Wal-Mart Bass Regional, 
Big Bass Bash Spring Tourna-
ment, Big Bass Bash Fall Tour-
nament – which drew some 
3,000 anglers, High School 
Bass Tournament, Anglers 
in Action, Local 148 Ameren 
Engineers, Heaven’s Anglers, 
FLW College Tournament, 
Twisted Cat Tournament, 
Catch A Vet, FLW BFL Region-
al Championship and Major 
League Fishing TV Show. 

Other TCLA-sponsored 
events have included the Lake 
of the Ozarks Air Show in 
Camdenton, Bike Fest, Shoot-
out, Magic Dragon Street Meet 
Nationals, Aquapalooza, Lake 
Race, Hot Summer Nights, 
Liverpool Legends, Wicked 
Wine Run, Bridal Show, Eagle 
Days, Bridge & Dam Half Mar-
athon, Civil War Reenactment 
and Crossover Christian Mu-
sic Festival. 

Most recently, the TCLA 
funded the creation of a 
30-minute episode of Missouri 
Life Television featuring Lake 
of the Ozarks. It will air this 
fall in eight markets includ-
ing St. Louis, KC, Springfield 
and Columbia, and also on the 
Missouri Life YouTube chan-
nel. The episode can be viewed 
by visiting https://vimeo.
com/374421742/6048f98404

Hasty also faulted the TCLA 
for decreased sales tax rev-
enues, but TCLA numbers tell 
a different story.

“Since the inception of the 
lodging tax, collected for the 
first time in fiscal year 1994, 
collections have increased 
17.5 percent and sales and use 
tax collections for the three 
counties has experienced a 
128 percent increase,” TCLA’s 
letter to Hasty stated. “We 
would ask you to consider that 
before TCLA, the former Lake 
Association promoted the 
Lake of the Ozarks with an an-
nual budget of approximately 
$180,000, collected through 
donations raised by calls from 
volunteers to local businesses 
for support. In contrast, last 
year’s lodging tax collections 
were the largest in 18 years, 
totaling $1.78 million to help 
market the Lake.” 

Hasty also wrote that the 
TCLA “has degenerated into 
an entity appearing to serve 
only the lodging industry, 
rather than promoting tour-
ism at the Lake of the Ozarks.”

For not getting promoted as 
a tourist destination, the Lake 
is getting a lot of attention.

A story published over the 
summer by Microsoft News 
(MSN) named the Lake of the 
Ozarks as the “Best Weekend 
Getaway” in Missouri. Titled 
“Every State’s Best Weekend 
Getaway Destination” it read, 
“No matter the season, a get-
away to the Lake of the Ozarks 
is sure to reset your dials. Rent 
a boat (or provide your own) 
in order to spend your Satur-
day in a hidden cove and then 
top it off with a night out at 
one of the many lakeside wa-
tering holes.”

Fox Theater in St. Louis held 
a contest to promote “Escape 
to Margaritaville,” a new mu-
sical comedy featuring both 
original songs and Jimmy 
Buffett classics with a week-
end getaway at the Margari-
taville Lake Resort at Lake of 
the Ozarks as the prize. A stay 
at Margaritaville Lake Resort 
was also recently offered as a 
prize on Wheel of Fortune.

In 2018, USAToday reported 
that according to their 10-Best 
Poll, Lake of the Ozarks was 
named the second-best place 
in the U.S. to view fall foliage 
and in 2015, Lake of the Ozarks 
won first place in their 10-
Best list for Best Recreational 
Lake in the U.S. Ha Ha Tonka 
was chosen as the fourth-best 
state park in the nation in an-
other USAToday poll.
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SERVING THE LAKE OF THE OZARKS AREA SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

Lake Race Corp
2111 Bagnell Dam Blvd, Suite 219 
Lake Ozark MO 65049 (573) 434-0611 
eliteerrandsllc@yahoo.com
www.lakerace.com 

Lake Spider Netting
4837 Wilson Drive Osage Beach MO 
65065 • (573) 434-4887
tgregg3434@gmail.com

Lake West Chamber of Commerce
PO Box 340, 125 Oddo Dr. Sunrise 
Beach MO 65079 • (573) 374-5500 
director@lakewestchamber.com
www.lakewestchamber.com 

Lake West Marine, LLC
350 South Main Laurie MO 65037
(573) 372-8115 bob@lakewestmarine.com
www.lakewestmarine.com 

LakeExpo.com
PO Box 1805 • Osage Beach MO 65065 
(573) 207-9004 • brent@lakeexpo.com 
www.lakeexpo.com 

Lakefront Living Realty
4631 Windsor Drive Lake Ozark MO 
65049 • (573) 693-1613
stacey@lakefrontliving.com
www.lakefrontliving.com/mo 

Laurie Tent & Event Rental
14120 North State Hwy 5 Sunrise Beach 
MO 65079 • (573) 374-8368
laurietentrental@gmail.com
www.laurierental.com 

Marine Concepts, LLC
415 Kaiser Industrial Park Kaiser MO 
65047 • (913) 908-7223
marineconcepts@ymail.com
www.worldsbestboatcover.com 

MarineMax
3070 Bagnell Dam Blvd Lake Ozark MO 
65049 • (573) 365-5382
dale.law@marinemax.com
www.marinemax.com 

Marty’s Marine
6755 Highway 54 Osage Beach MO 
65065 • (573) 346-0023
sales@martysmarine.com
www.martysmarine.com 

Midwest Touchless Boat Covers
613 SE Brentwood Lee’s Summit MO 
64063 • (816) 985-6542
boatcoverguy@outlook.com
www.midwestboatcovers.com 

Nauti Renovations
22024 Saddlefield Court Warrenton MO 
63383 • (636) 359-5899
nautirenovations@gmail.com
www.aquatraction.com 

One Source Services, LLC
305 North Locust Ave,PO Box 487 
Linn Creek MO 65052 (573) 502-9350 
marty@onesourceservices.net
www.onesourceservices.net 

Otto Construction Inc. PO Box 1821 Lake 
Ozark MO 65049 • (573) 693-3772 
james@ottoconstruction.biz
www.ottoconstruction.biz 

Paradise Upholstery, LLC
PO Box 786 Linn Creek MO 65052
(573) 216-7214 • iaff198@hotmail.com 
www.paradiseupholstery.com 

PDQ Marine Services, LLC
PO Box 2489 Lake Ozark MO 65049 
(573) 365-5900 
pdqmarineservice@hotmail.com
www.pdqmarine.com 

Performance Boat Center
1650 Yacht Club Drive Osage Beach MO 
65065 • (573) 873-2300
brett@performanceboatcenter.com 
www.performanceboatcenter.com 

Poly Lift Boat Lifts
PO Box 135 Sunrise Beach MO 65079 
(573) 374-6545 • mark@polylift.com 
www.polylift.com 

Premier 54 Motor Sports, LLC
4370 Osage Beach Parkway Osage 
Beach MO 65065 (573) 552-8550 
brad@premier54.com
www.premier54.com 

Raftup Technologies
417 Main Street Little Rock AR 72201 
(479) 422-0868 • corey@raftup.com 
www.raftup.com 

RMI Golf Carts
19882 West 156 St Olathe KS 66062 
(913) 829-1211
mrogers@rmigolfcarts.com
www.rmigolfcarts.com 

Showcase Publishing
2820 Bagnell Dam Blvd., B-1 Lake Ozark 
MO 65049 • (573) 365-2323
spublishingco@msn.com
www.lakeoftheozarkssecondhome.com

Summerset Boat Lifts, Inc.
1165 Jeffries Rd Osage Beach MO 
65065 • (573) 348-5073
info@summersetboatlifts.com
www.summersetboatlifts.com 

Surdyke Yamaha & Marina
5863 Osage Beach Pkwy Osage Beach 
MO 65065 • (573) 348-6575
greg@surdykeyamaha.com
www.surdykeyamaha.com 

The Dock Box Guy, LLC
PO Box 3627 Camdenton MO 65020 
(573) 836-5304
stephen.doll@sbcglobal.net 

The Real Estate Book
30 Old Duckhead Road Lake Ozark MO 
65049 • (573) 219-0326
hcpage@aol.com
www.realestatebook.com/homes/usa/
mo/lake-ozark

The Wagner Agency, LLC
Farmers Insurance
PO Box 724 Lake Ozark MO 65049
(573) 302-0001
cwagner1@farmersagent.com
www.lakeoftheozarksmarineinsurance.com 

Towboat U.S., Lake of the Ozarks
PO BOX 1356 Lake Ozark MO 65049
(573) 216-4701
laketow1@gmail.com
www.firstmateyachtservices.com 

Trico Open Water Dock Co.
5298 Osage Beach Parkway Osage 
Beach MO 65065 • (573) 280-8299 
patrick@openwaterdocks.com
www.openwaterdocks.com 

Village Marina & Yacht Club
107 Village Marine Road
Eldon MO 65026 • (573) 365-1800 
ryanbrick@villagemarina.com
www.villagemarina.com 

Voyage Marine & Storage, LLC
PO BOX 1060 Lake Ozark MO 65049 
(573) 365-5900
info@voyagemarineandstorage.com 
www.voyagemarineandstorage.net

Yacht Club Powersports
4760 Formula Drive Osage Beach MO 
65065 • (573) 348-6200
dan@ycpowersports.com
www.ycpowersports.com
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SERVING THE LAKE OF THE OZARKS AREA SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

Advantage Marine LOTO, LLC 
48 Beachwood Dr Sunrise Beach MO 65079 
(573) 374-2231 
greg@advantagemarineloto.com 
www.advantagemarineloto.com 

All About Boats 3597 Osage Beach 
Parkway Osage Beach MO 65065 
(573) 302-4100 mtylersanders@yahoo.com
www.boatozarks.com 

Aqua Pest Solutions, LLC 
1105 Runabout Drive Osage Beach MO 
65065 • (800) 718-1869 
aquapestsolutions@gmail.com 
www.aquapestsolutions.com 

Aqua Stack Mat 
2785 West 247th Street Louisburg KS 
66053 • (913) 927-8061 
sales@aquastackmat.com 
www.aquastackmat.com 

Atlas Docks, LLC
248 Keystone Industrial Park Drive Cam-
denton MO 65020 • (573) 346-3625 
jason@atlasdocks.com
www.atlasdocks.com 

B & M Manufacturing
1150 Old South 5 Camdenton MO 65020 
(573) 346-7246 mb@haulritetrailers.net 
www.haulritetrailers.net 

Benne Media
160 Highway 42 Kaiser MO 65047
(573) 348-1958 gsullens@mix927.com 
www.lakebusjournal.com 

Bergers Marina
PO Box 517 Lake Ozark MO 65049
(573) 365-2337 dan@bergersmarina.com
www.bergermarina.net 

Big Thunder Marine
PO BOX 759 Lake Ozark MO 65049
(573) 365-4001 sales@bigthundermarine.com
www.bigthundermarine.com 

BoBo Ladders 1177 North Morley Street 
Moberly MO 65270 (660) 269-3404 
janiman@orscheln.com
www.orschelnproducts.com 

Bob’s No Wake Zone Boating Radio Show
4655 Osage Beach Parkway, St A Osage 
Beach MO 65065 • (660) 492-2720
nowakebob@gmail.com 
www.bobsnowakezone.com 

Bridgeport Jet Ski PO Box
186 Osage Beach MO 65065
(573) 348-1020 sales@bridgeportjetski.com 
bridgeportjetski.com 

Camdenton Area Chamber of Commerce 
PO Box 1375 Camdenton MO 65020 
(573) 346-2227 info@camdentonchamber.com
www.camdentonchamber.com 

Captain Ron’s Bar & Grill
PO Box 568 Sunrise Beach MO 65079 
(573) 374-8400 duggan@usmo.com 
www.captainronsatthelake.com 

Captain’s Choice 
PO Box 321 Osage Beach MO 65065 
(573) 216-0630 boatliftremotes@gmail.com
boatliftremotecontrol.com 

Castaway Customs Midwest
PO Box 155 Jackson MO 63755
(573) 579-1334 ellie@castawaycustoms.com
www.castawaycustomsmwsc.com 

Crabco/Rough Water Dock
PO Box 1225 Sunrise Beach MO 65079 
(573) 374-0470 john@roughwaterdock.com
www.roughwaterdock.com 

D & B Dock, Inc.
166 Sparrow Drive Climax Springs MO 65324
(573) 347-2327 dbdock@att.net
www.dbdocks.com 

Dock Dealers 183 Conquistador Drive 
Camdenton MO 65020 (573) 347-0505 
steve@dockdealers.com
www.dockdealers.com 

Dock Realty/Dock Lifeguard
PO Box 8 Lake Ozark MO 65049
(573) 374-8849 dave@dockrealty.com 
www.dockrealty.com 

DockGlide
54 Kays Point Ct Four Seasons MO 65049
(573) 693-0041 lisa@dockglide.com 
www.dockglide.com 

Dog Days, LLC
1232 Jeffries Road Osage Beach MO 
65065 • (573) 348-9797
barrettrestaurants@gmail.com
www.dogdays.ws

DockWorks, LLC 
18 Penrose Dr., Eldon, MO 65026 
(573) 964-1919 • Dockworks@dock-
works.net • www.dockworks.net

Drive In Boatwash LOTO
4820 Millridge Shawnee KS 66226
(913) 638-7980
tony@driveinboatwashusa.com
www.facebook.com/dibwloto 

Econo Lift Boat Hoist Inc.
PO Box 377 Camdenton MO 65020
(573) 346-7161 econoliftmegan@gmail.com
www.econolift.com

Fibersteel Boat Lifts
3910 N Old Hwy 5 Camdenton MO 65020
(573) 346-9688 fibersteel@socket.net 
www.lakeboatlifts.com

First State Bank Mortgage
4655 B Osage Beach Parkway Osage 
Beach MO 65065 • (573) 746-7211 
mlasson@fsbfinancial.com
www.yourlakeloan.com 

Firstmate, Inc.
130 Century Commerce Loop Labadie 
MO 63055 • (866) 570-9707
support@firstmatecontrols.com 
www.firstmatecontrols.com 

Formula Boats of Missouri
4810 Formula Drive Osage Beach MO 
65065 • (573) 302-8000 
joe.gibbs@formulaboatsmo.com
www.formulaboatsmo.com 

G & G Marina
1528 Maritime Lane Roach MO 65787 
(573) 346-2433 larry@ggmarina.com 
www.ggmarina.com 

Golden Rule Insurance Agency
PO Box 810 Osage Beach MO 65065 
(573) 348-1731
nick@goldenruleinsurance.com
www.goldenruleinsurance.com 

H & H Dock Works, LLC
18 Penrose Drive Eldon MO 65026
(573) 964-1919 dwight@dockworks.net 
www.dockworks.net 

HydroHoist of the Ozarks
PO Box 1948 Osage Beach MO 65065 
(573) 346-7505 kevin@hhboatlift.com 
www.hhboatlift.com

Kelly’s Port
5250 Dude Ranch Rd Osage Beach MO 
65065 • (573) 348-4700
kyle@kellysport.com
www.kellysport.com 

Kwik Kar
3730 Osage Beach Parkway Osage 
Beach MO 65065 • (573) 552-8460
Jesse.Witt@kwikkarmo.com
www.kwikkarmo.com 

L O Profile
PO Box 1457 Lake Ozark MO 65049 
(573) 365-2288 • jennifer@lakeprofile.com
www.loprofile.com

Lake Area Chamber of Commerce
PO Box 1570 Lake Ozark MO 65049 
(573) 964-1008 kcloke@lakeareachamber.com
www.lakeareachamber.com 

Lake Media
918 North Bus. Route 5 Camdenton MO 
65020 • (573) 346-2132
bschneider@lakemediaonline.com
www.lakenewsonline.com 

Lake of the Ozarks Convention & Visitor 
Bureau • PO Box 1498 • Osage Beach 
MO 65065 • (573) 348-1599
tim@funlake.com
www.funlake.com 

Lake Printing Company
6815 Hwy 54 Osage Beach MO 65065 
(573) 346-0600
brad.sprieck@lakeprinting.com
www.lakeprinting.com
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powered by

Smart Security

REQUEST A FREE QUOTE
NO OBLIGATION | CONTACT US NOW!

Relax. It’s covered while you’re away.

Security Alarm Systems provided 
by ACF Alarm Company 
email: sales@securitystl.com

John Mueller
314-575-1396

A Simple App on your phone to keep an eye on 
your home when you’re not there.
· Remotely control your security system, locks 

and thermostat.
· Receive alerts when activity is detected.
· Watch live or recorded video.
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Lifetime Tank Warranty
5-Yr warranty on our USA Made Galvanized Steel

Safety Valves  •  Ground Fault
Deck-Mounted Boxes

Trusted by Lake of the Ozarks
Boat Owners for more than 30 Years!

We Sell Lifts For Everything From 
PWCs to Cruisers!

Find Us Online!

www.econolift.com  •  573-346-7161

From Highway 5, Take Pier 31 Exit Then Right on Old Route 5

No Reground Plastic, No Pigment or 
Harsh Chemicals that could weaken the 

integrity of the tank!

Boat Lifts for Speedboats, Pontoons, Fishing Boats, Waverunners & more
Boat Lifts to support up to 20,000 lbs

Econo Lift uses only the highest quality 
materials in its boat hoists. We use a totally 

enclosed polyethylene tank for more stability in 
open or high traf� c water situations & durable, 

completely galvanized metal parts!

BOAT LIFT SYSTEMS

We do not contract our service! We have our own 
service team employed by Econo Lift Boat Hoist!

NOW!
 INTRODUCING 

NEW 
SHALLOW 

WATER 
LIFTS!
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11909 N State Highway 5 • Sunrise Beach •  573-374-9111

www.SportWorldBoatCenter.com

Aluminum & Fiberglass Bass Boats • Ranger Pontoons • Landau Tritoon Boats 
• Evinrude Motors • GARMIN Sales & Installation • Minn-Kota Trolling Motors

 SALES, SERVICE AND PARTS! • NEW AND USED!

CLEARANCE ON ALL 2019 
MODELS IN STOCK!

TRITOONS 
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Regal 25 RX Surf
TAKE YOUR BOATING TO THE NEXT LEVEL.

Designed to give water sports enthusiasts the ride of a lifetime.

Kelly’s Port is proud to be Regal’s oldest dealer!

KellysPort.com

Showroom
3545 osage Beach PKwy

osage Beach, mo 65065
573-348-3888

Marina
5250 DuDe ranch rD

osage Beach, mo 65065
573-348-4700

Buy the Best, and Only Cry Once.

11909 N State Highway 5 • Sunrise Beach •  573-374-9111

www.SportWorldBoatCenter.com

CLEARANCE ON ALL 2019 
MODELS IN STOCK!

Ranger Bass
Boats In Stock!
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Hwy 5 & State Road P • Gravois Mills, MO • Phone: 573-372-5501 • Fax: 573-372-3672
e-mail: ninag@socket.net  Steve Gennetten

Buying a dock 
at the lake is one of the biggest 
investments you’ll ever make... 

DON’T MAKE A MISTAKE

WE DO IT ALL
From elaborate to simple–

We use only the best materials and 
we don’t cut corners! 

Our docks are built to last through rough water and 
bad weather. Good construction is the key, 

otherwise you wind up paying more. 
Visit our website for customer testimonials and one 

stop for all your dock needs.

www.ozarkbarge.com

31 Years  of Service

•  10” M/C Jr. Channel 
Sub-Structure

•  Welded 100%
•  Hot Dipped Galvanized After 

Fabrication
 
•  Concrete Decking
•  Underwater Brace
•  Cleats
•  Cable & Clamps
•  Swim Ladder
•  All Dock Padding

•  Arched Structure Walkways
•  2”x4” Gauge Tubing Frame Rails
•  Heavy-Duty Under Structure
•  Galvanized

SUB-STRUCTURE 
FEATURES:

STANDARD
FEATURES

RAMPS
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SPIDERS
on your dock?

5STAR LAKE SERVICES 
SSteve’s Pest Control’s 5-Star Lake Services are designed to ensure that you, your family, and your lake property are protected year 
‘round from invading and damaging pests.  Our 5-Star Services are not only designed to protect your property (and dock if 
present) but to also to eliminate and prevent pest infestations before they get started.  Steve’s 5-Star Services will prevent, control, 
and eliminate:  ants, beetles, boxelder bugs, centipedes, clover mites, crickets, mice, millipedes, mosquitoes, pill bugs scorpions, 
spiders, springtails, termites, wasp & bees (within 10’ of the structure), and other “seasonal invaders”.  Steve’s Pest Control will solve 
your pest and spider pyour pest and spider problems… that’s a personal promise from Steve!

For more information or to schedule an appointment call us today at 
573-365-9555 or go on-line to StevesPestControl.com
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Osage Beach 

573-348-5073 

 

Camdenton 

573-873-5073 

Lifting your dreams…from canoes to cruisers.   

www.SummersetBoatLifts.com 

Exclusive Galva-Hoist Dealer  

New and Used Lifts 

SALES – SERVICE – PARTS – ACCESSORIES

350 S Main Street, Laurie, MO 65037

(573) 372-8115
www.lakewestmarine.com

Lake West Marine is a one-stop-shop boat dealer and service 
center. We are located on the west side of beautiful Lake 
of the Ozarks in Laurie, MO. We o� er new and used boats, 
trailers, parts, accessories, and service. 

2019 Model Year End Clearance Going On Now!!!
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BUY THE BEST AND ONLY CRY ONCE.

Marina
5250 DuDe Ranch RD

Osage Beach, MO

573-348-4700
19 MM Of gRanD glaize

Showroom
3545 Osage Beach Pkwy

Osage Beach, MO
573-348-3888

CHEAPEST 
GAS ON THE 
WATER! 

KellysPort.com

Certified Pre-Owned Inventory

BIGGEST 
SERVICE CENTER 

AT THE
LAKElike us On

$109,900 $69,900 $69,900 $59,900

2018 CHAPARRAL 267 SSX - ................
$109,900.00

2015 BENNINGTON 2575 QCWIO - ........
$69,900.00

2016 REGAL 27 FASDECK - ...................
$69,900.00

2011 REGAL 2700 - ..............................
$59,900.00

OUR TRADE INS
2016  REGAL   27 FASDECK  VOLVO PENTA V8 300 DP ........................... $69,900.00 
2008  RINKER   246   MERC 350 MAG .................................................... $32,900.00
2006  CROWNLINE  270 BR   MERC 5.7L  ............................................... $34,900.00
2005  REGAL   2600   VOLVO PENTA 5.7 GIDP ......................................... $34,900.00
2008  REGAL   2700   VOLVO PENTA 5.7GXIDP ........................................ $41,900.00
2003  FOUR WINNS  240 HORIZON  VOLVO PENTA 5.0 ............................ $24,900.00
2011  REGAL   2700   VOLVO PENTA 8.1 GIDP ......................................... $59,900.00
1994  MARIAH  240Z   MERC 5.0  ............................................................. $9,900.00
2005  SEA RAY  240 SUNDECK  MERC 350   ........................................... $28,900.00
2009  PREMIER  250 SUNSATION EVINRUDE 200 ETEC .......................... $34,900.00
2007  BENNINGTON  2550 RL   HONDA 225  .......................................... $32,900.00
2017  PREMIER  270 INTRIGUE  MERC 300 VERADO ............................... $73,900.00
2016  BENTLEY  253 LOUNGER  MERC 150  ........................................... $39,900.00
2014  MANITOU  25 ENCORE SHP V 250 E-TECH  ................................... $32,900.00
2006  BENTLEY  243   MERC  115   ......................................................... $19,900.00

 BOWRIDERS
2014  REGAL   3200   TWIN VOLVO V8 300 JOYSTICK ........................... $149,900.00
2007  FOUR WINNS  240 HORIZON  MERCRUISER 350 MAG ................... $26,900.00
1992   COBALT   252 CONDURRE  VOLVO PENTA 7.4L ............................. $13,000.00
2002  CROWNLINE  266 BR   MERCURY 5.7L B3..................................... $14,900.00
2010  REGAL   2700 ES BR  VOLVA PENTA 5.7 GXI .................................. $54,700.00
2018  CHAPARRAL  267 SSX   MERCRUISER 8.2 ...................................$109,900.00
2012  SEA RAY  300 SUNDECK  MERC 8.2L  ........................................... $69,900.00
2011  REGAL   2700 ES   VOLVO PENTA 5.7 GI ........................................ $54,900.00
2001  MARIAH  Z302   MERC 7.4 MPI  .................................................... $24,900.00
2003  REGAL   2600 LSR  VOLVO PENTA 5.7 GXI ..................................... $20,000.00
2019  REGAL   3300   VOLVO PENTA TWIN 5.3L ....................................$209,900.00
2007  REGAL   2700 BR  VOLVO PENTA 5.7 GXI ....................................... $41,900.00
2013  REGAL   3200   TWIN VOLVO 5.7 V8300 ......................................$147,000.00

PONTOONS
2014  BENNINGTON  2575 QCWIO  VOLVO PENTA 5.0 GXI DP ................. $59,900.00
2008  SOUTH BAY  917CRTT W/TRL  TWIN OPTIMAX 225 ....................... $49,900.00
2013  BENNINGTON  2875 QCWIOT  VOLVO PENTA V8 DP ....................... $72,900.00
2013  BENNINGTON  2550 RSR  MERC VERADO PRO 250 ...................... $59,900.00
2017  BENNINGTON  25 QCWIO  VOLVO PENTA V8 300 ........................... $79,900.00
2011  BENNINGTON  2575 RCWIO  VOLVO PENTA V8 .............................. $49,900.00
2004  BENNINGTON  2575 RFS  EVINRUDE 150  ..................................... $24,900.00
2015  BENNINGTON  2575 QCWIO  VOLVO PENTA V8 320 ....................... $69,900.00
2013  BENNINGTON  28 QCWIO  VOLVO PENTA 5.7 GXIDP ...................... $67,900.00 

CUDDYS/CRUISERS 
2012  REGAL   3550 CUDDY  VOLVO PENTA 5.7 GXI DUO PROP ............ $124,900.00
1996  SEA RAY  240 SUNDANCER MERCRUISER 5.0L ............................. $16,900.00
1996  SEA RAY  290 SUNDANCER MERCRUISER 7.4L ............................. $26,900.00
2004  REGAL   3560   VOLVO PENTA 8.1 GXIDP ....................................... $99,900.00
2000  RINKER   310 FIESTA VEE  TWIN MERCRUISER 5.7 EFI .................. $36,000.00
1997  MAXUM  4100 SCR  MERCRUISER 8.2L 502 ................................. $53,500.00
2007  FOUR WINNS  318 VISTA  MERC 350 MAG  ................................... $74,900.00
2006  REGAL   3560   VOLVO PENTA 8.1 GI ...........................................$129,900.00
2006  REGAL   4060   VOLVO PENTA 8.1 GXI .........................................$134,900.00
2010  REGAL   3760 HT  VOLVO PENTA 8.1 GI .......................................$159,900.00
2003  CRANCHI  39 ENDURANCE  KAD 300 DP  ...................................... $89,900.00 
    
OTHER
2018  RANGER  1880MS  EVINRUDE 200  ............................................... $49,900.00
2016   SEA DOO  RXT 260     ................................................................... $11,500.00
2007  YAMAHA  FX      ............................................................................... $5,900.00
2001  ENVISION  29 COMBO  MERC 7.4 MPI  .......................................... $23,900.00
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Featuring

BOATS AND TRITOONS

Come See the New

MAKING DEALS
ON NEW TRITOONS!

2ND LARGEST  
LOWE DEALER  
IN THE U.S.A.!

SERVICE:
AT VOYAGE MARINE - 1MM

LAKE OZARK  •  573-365-5900

SALES:
3007 BAGNELL DAM BLVD.

LAKE OZARK  •  573-365-7620

www.pdqmarine.com
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$50OFF
In-Store Only Purchase of 
Wet Steps Ladder!
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