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Sports complex on track to open in 2016
By Nancy Zoellner-Hogland

Being billed as a place where 
America’s favorite pastime 
meets up with mid-America’s 
greatest resort community, 
Ballparks of the Ozarks soon 
will be moving forward with 
construction. In November, 
paperwork was being finalized. 
Bulldozers were scheduled to 
arrive at the site to start clear-
ing land in early December.

“We’re really excited that 
things are on track to have 
some ball next year,” said 
Bob Ramsey, Ballparks of 
the Ozarks, LLC co-owner 
and chief operating officer. 

He said the project, to be 
built on 239 acres off Highway 
54 in Macks Creek, seemed to 
get off to a slow start because 
engineering tests to determine 
the amount of rock and type 
of dirt at the site took a little 
longer than anticipated. How-
ever, the results were worth 
waiting for as those tests all 
produced good results and 
proved that they had cho-
sen a good site for the project.

Now that they’ve gotten the 
go-ahead from the engineer, 
Ramsey said they’ll be using 
the winter months to clear as 
much land as possible. Once 
the ground thaws in the spring, 
construction will begin on 
Phase I. That phase will in-
clude eight lighted baseball/
softball fields and two large 
rectangle, multipurpose fields 
where football or soccer could 
be played. All the fields will be 
lighted and will include park-
ing nearby. All eight fields will 

have artificial turf infields.
Phase I will also include an 

indoor facility where batting 
cages, specialty training space 
and corporate offices will be 
housed, and a concession 
area that will offer restaurant-
quality fare. Phase II, to be 
constructed as need demands, 
will include additional fields 
and supporting amenities.

“A project like this is always 
evolving and, due to the to-
pography of the land, we’ve 
tweaked a few things since 
our original announcement, 
but the heart and soul of the 
project remains the same,” 
said co-owner and Chief Ex-
ecutive Officer Jeff Vernetti. 

Both men said they also 
used the past few months to 
complete the paperwork re-

quired to apply for Community 
Improvement District (CID) 
and Transportation Develop-
ment District (TDD) financing 
mechanisms through Cam-
den County. Those programs 
will allow the developers to 
sell bonds and then to collect 
special fees or taxes on sales 
inside the ballpark to repay the 
bonds. No county money will 
be involved. The project will 
be built with private financ-
ing only, the owners promised.

Ramsey and Vernetti also 
said construction manager 
Sal Ruffino, who was the lead 
construction manager on 
both the Edward Jones Dome 
and the Scottrade Center in 
St. Louis, and architect Matt 
Adams, who was responsible 
for the design of the Alton, Il-

linois redevelopment project, 
which included Raging Rivers 
Water Park, were still on board. 

“We’re really happy with 
our team – our partnership 
group, our construction peo-
ple and our design people. 
We’re really fortunate and 
delighted to have so much 
experience to work with us 
to build what will be a world-
class facility,” Ramsey said.

Both men expect that the 
combination of a state-of-the-
art ball facility and proximity 
to so many top-quality resorts, 
restaurants and shopping, en-
tertainment and amusement 
venues, as well as the Lake it-
self and all it has to offer, will 
quickly make Ballparks of the 
Ozarks a sure hit with those 

	 continues on page 19

The master plan for Ballparks of the Ozarks.
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Armchair 
Pilot
By Nancy Zoellner-Hogland

Travel site airfarewatchdog.
com recently posted an “ul-
timate checklist for traveling 
abroad.” The site states that 
travel insurance and register-
ing with the State Department 
are “musts.” Although the des-
tination may not be a hotbed of 
activity, which could require 
evacuation assistance or pro-
tection, by signing up for the 
alerts, travelers will be alerted 
to any impromptu strikes, trav-
el restrictions and political un-
rest and insurance, which can 
run as little as a few dollars per 
travel day, can protect travel-
ers whose plans are changed 
because of harsh weather 
conditions. The site also says 
travelers should prepare for 
their trips by making sure 
passports and travel visas are 
up to date; contacting banks 
and credit card companies 
so purchases aren’t denied; 
and providing a copy of their 
itinerary to family members 
or friends. The site also sug-
gests taking cell phone shots of 
passports to make it easier to 
replace them if lost while trav-
eling and reminds travelers to 
obtain the necessary vaccina-
tions well in advance. Vacci-
nation certificates should be 
kept with travelers at all times 
because they are required for 
entry into some countries.

To funnel some of that travel 
abroad through its hubs, Air 
Canada recently announced 
it will be adding four new des-
tinations and 12 new routes 
between the U.S. and Canada. 

This May, flights from Toronto 
will begin flying to Jackson-
ville, Salt Lake City and Wash-
ington Dulles. Flights between 
San Jose and Vancouver will 
also begin this spring. Be-
yond those new destinations, 
Air Canada also is expanding 
service to eight U.S. cities it 
already serves - Portland, Or-
egon, Denver, Houston Bush 
Intercontinental, Philadelphia, 
Phoenix, San Francisco, San 
Diego and Chicago O’Hare. 

Merrill Lynch and Virtuoso, 
a global luxury travel network, 
recently released a list of the 
10 fastest growing travel desti-
nations. Number 1 on the list 
was Australia, with a 137-per-
cent increase over the previous 
year, followed by China, with a 
101-percent increase, Ecuador, 
with an 84-percent increase, 
Iceland, with a 49-percent in-
crease, Greece, with a 41-per-
cent rise, Japan, with an in-
crease of 35 percent, Turkey, 
with a 29-percent increase, 
the United Arab Emirates with 
an increase of  22 percent, 
Canada, with a 20-percent 
rise; and  Croatia, with an in-
crease of 18 percent over 2014.

English-speaking Americans 
might be happy to learn that Ja-
pan Airlines recently launched 
a mobile site in English for do-
mestic services. The app offers 
access to flight booking and 
purchases, as well as the ability 
to view reservations. The num-
ber of foreign visitors to Japan 
was expected to reach 20 mil-
lion by the end of 2015. Travel-
ers of any origin may be pleased 
to know that Japan Airlines will 
now be serving Champagne 
Salon 2004 in first class on all 
international routes. Cham-
pagne Salon, established at the 

beginning of 20th century, is 
produced only in years when 
the harvest is considered to be 
of high enough quality and is 
only released for consumption 
once it has reached full matu-
rity – on average, 10 years after 
the grapes were first harvested. 
In more than a century of pro-
duction, only 37 vintages have 
been released to the public.

Those flying on JetBlue’s 150-
plus aircraft equipped with 
free broadband Internet can 
now enjoy unlimited stream-
ing entertainment on Amazon 
Video. Amazon Prime mem-
bers can sign in to access mov-
ies and TV programs for free 
and those who aren’t members 
can rent or purchase titles from 
Amazon on their portable elec-
tronic devices. JetBlue said it 
plans to add WiFi to the rest of 
its fleet by next fall. In addition, 
the agreement between JetBlue 
and Amazon is to expand in the 
future to include access in the 
airline’s home Terminal 5 at 
Kennedy Airport in New York.

And new app-based commu-
nication platforms mean hotels 
can now text guests to learn 
when they will be arriving, let 
them know when room up-
grades are available or ask them 
if they’d like to extend their 
stays. They can also use the 
apps to text receipts to guests, 
who will be able to use the app 
to ask for things they forgot to 
pack, check out or negotiate 
better deals – or even to report 
problems with their rooms.

If airline passengers could 
text complaints when they en-
countered travel delays, you 
can be sure that many of those 
phones would be blowing 
up. According to an analysis

continues on page 25
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Prewitt back in court with Bittersweet development
By Nancy Zoellner-Hogland

Attorneys for developer Gary 
Prewitt and Camden County’s 
Planning and Zoning attor-
ney Ryan Harding once again 
found themselves in court. 
However, this time they were 
defending the same position 
against a group of Horseshoe 
Bend residents. Those resi-
dents, who are represented 
by attorney Michael Berry, 
are trying to stop develop-
ment of 44 nightly rental units 
on a 22-acre piece of ground 
located on the north side of 
Bittersweet Road between 
Anemone and Primrose roads. 

After hearing their argu-
ments, Cole County Circuit 
Court Judge  ordered that Pre-
witt “individually and in any 
capacity he has with defen-
dants Yellowstone Lot, LLC 
and/or Enowski Farms, Inc. 
and all members, agents, em-
ployees and contractors work-
ing under any agreement of 
Prewitt or Yellowstone” were 
prohibited from conduct-
ing any further land clearing, 
grubbing, removing trees and/

or excavating and grading for 
paths, detention basins, pads, 
parking areas and/or cabins 
and any other related activi-
ties on the Bittersweet prop-
erty until a trial could be held 
to determine if a permanent 
injunction will be issued.

According to the prelimi-
nary injunction, the court 
found that the planning ad-
ministrator for Camden Coun-
ty issued a land disturbance 
permit for a project clearly not 
authorized by the current zon-
ing of the property and that 
the goal of the project of day 
rentals was acknowledged in 
the application for a land dis-
turbance permit submitted to 
the Missouri Department of 
Natural Resources (MoDNR) 
by a representative of the de-
veloper. The injunction also 
states that land disturbance 
activities constitute improve-
ments, a term not defined in 
the Camden County Unified 
Land-Use Code, and that Sec-
tion 104 of the code provides 
that no land shall be used 
and no improvement shall be 

made which is designed, ar-
ranged or intended to be used 
or maintained for any purpose 
or in any manner except in 
accordance with the require-
ments established in the zon-
ing district in which such land 
or improvement is located.

Ryan Harding, attorney for 
the Camden County’s Plan-
ning and Zoning Commission, 
said it is the county’s position 
that the current R-1 zoning 
with an underlying Planned 
Unit Development (PUD) 
would allow the cabins - just 
not the convenience store. He 
also said that the order found 
that although the permit was 
dually authorized, the work 
that was being done exceed-
ed the scope of the permit. 

Harding also explained that 
developers often clear land 
without a final sense of what 
they’re going to do with the 
property and that once brush 
is removed, developers find 
that their original plans aren’t 
suitable to the topography.

“The county doesn’t have 
different land disturbance 

permits for different proj-
ects. There’s one land distur-
bance permit that gets issued, 
whether it’s for a single family 
dwelling or for a strip mall,” he 
said. “The permit for this proj-
ect specifically states that the 
land is zoned R-1 and not B-1 
so the county’s view is clear-
ing, grubbing, grading can 
all be performed regardless 
of what the ultimate goal of 
the project is. The county isn’t 
endorsing a project when it is-
sues a land disturbance per-
mit. We’re simply saying that 
as long as the property owner 
meets the requirements of the 
DNR for handling storm wa-
ter, they can clear their land.”

Michael Berry, the attor-
ney representing the plain-
tiffs, has a different take. 
He said because the land is 
zoned R-1 residential, even the 
rental cabins are prohibited.

“Because of that, the land 
disturbance permit should 
never have been issued in the 
first place. In an R-1 zoned 
parcel of property, you can 
have one residential struc-

ture. Period. Camden Coun-
ty’s codes aren’t clear about 
whether daily rentals are al-
lowed in a single structure, 
but they certainly aren’t al-
lowed in 44 structures on one 
lot located in R-1. That’s some-
thing called ‘lodging,’” he said

Harding said he believes 
that if a final injunction blocks 
any further progress, the de-
velopment company could re-
apply for a land disturbance 
permit for the cabins only or 
they could file an application 
to change the zoning and if it 
was granted, ask for a land dis-
turbance permit for a plan per-
mitted under the new zoning.

However, Berry said he be-
lieves a final injunction will 
stop the plan altogether. He 
also said he doesn’t under-
stand why the county sent 
two attorneys to evidentia-
ry hearings to fight a battle 
against its own homeowners.

“It puzzles me. We’re not 
asking the county zoning ordi-
nances to be stricken. I’d think 
the county would be interested 

continues on page 27’
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Mary Albers - 2005 Bagnell Dam
Association Realtor of the Year

573-216-2139
mary@albersandalbers.com

Jim Albers
Selling Lake Ozark Real Estate Since 1973

573-216-5144
jim@albersandalbers.com

The #1 Team in 2012 at the #1
Independently Owned Real Estate

Organization at the Lake of the Ozarks

BUS 54 BAGNELL DAM BLVD  
LAKE OZARK

LOCATION – LOCATION – LOCATION
Super Visibility – 7 Acre +/- Parcel

Endless Business Possibilities

MLS# 3109829 $825,000

COFFMAN BEND DR
CLIMAX SPRINGS

3600’ Lake Frontage – 85 Acres
Subdivide or Corporate Retreat

Survey Copy Available

MLS# 3091952 $500,000

93 RIDLE
KAISER

Most BEAUTIFUL Farm in Area!
Mile of River Frontage – 157 Acres

Creeks – Hills – Ponds – Pasture – Timber

MLS# 3111664 $1,800,000

COMMERCIAL/RESIDENTIAL PROPERTIES COMMERCIAL/LAND

248 DEEPWATER – LAKE OZARK
Grand Waterfront Lake Home

4BR/4BA – 4041 SF – Miles & Miles of VIEW
Gorgeous NEW Kitchen – Native Stove Fireplace

Convenient HH Horseshoe Bend Location
Minutes from Town – The GOOD Life Begins HERE!

MLS# 3111400 $759,000

188 FLYNN ROAD – LAKE OZARK
Unbelievable VALUE -  6 +/- Acres  -  over 550’ of Lakefront - City of Lake Ozark has zoned 
property LMU-1 - Lakefront Mixed Use District - Operations Permitted in a R-3 Multiple-
Family Dwelling District are: Hotels & Motels;  Marine-Related Commercial Operations, 

Lakefront Eating & Drinking Establishments & similar Water-Related uses qualify. Steal of a 
DEAL for someone w/VISION -  31 Large Boat Slips Permitted.

MLS# 3105710 $795,000

Lots of ways to enjoy Christmas at the Lake
By Nancy Zoellner-Hogland

December brings with it nu-
merous opportunities to cel-
ebrate the Christmas holiday.

As in years past, light parks 
will be open to the public. The 
Enchanted Village of Lights 
at the Hillbilly Fairgrounds 
in Laurie opened November 
20 and will run until January 
2. It’s open nightly from 5 to 
9 Monday thru Thursday but 
will stay open until 10 p.m. on 
weekends. There is no charge 
to view the display, which, 
spread out on 27 acres, has be-
come one of the largest drive-
thru holiday light parks in mid-
Missouri. However, donations 
will be accepted and, accord-
ing to sponsors, appreciated. 

While you’re on the west 
side of Lake of the Ozarks, you 
might want to consider driv-
ing north on Highway 5 to 
view St. Patrick’s Festival of 
Lights. That display, which 
portrays the true meaning of 
Christmas, is open daily from 
6 to 10 p.m. through January 1. 

The City of Osage Beach will 
again be hosting a free holiday 
lights drive through park in the 
City Park on Hatchery Road. 

The display will be open to the 
public from 5 to 9 p.m., Wednes-
day through Sunday, through 
Sunday, January 3. During that 
same time period, participating 
businesses along Osage Beach 
Parkway will also be showing 
off holiday light displays that 
were provided by the city. Santa 
will be at the City Park from 3 to 
9 p.m. on Saturday, December 
19. During that time, hot cocoa 
will be available for purchase 
from the concession stand.

For those who would like 
a slightly more exotic view of 
Christmas lights, Celebration 
Cruises will again be offering 
a festive dinner cruise aboard 
to view waterfront homes and 
docks that are decorated for 
the holiday season. Deck the 
Docks benefits Dogwood Ani-
mal Shelter. Live entertainment 
and appetizers will be donated 
by local entertainers and res-
taurants. The cost is $25 per 
person. Reservations for tables 
of eight are available. All Pas-
sengers must book reservations 
in advance. Cruises board Fri-
day and Saturday evenings at 
5:30 pm on the following dates:
Friday, December 4

Saturday, December 5
Wednesday, December 9
Friday, December 11
Saturday, December 12
Wednesday, December 16
Friday, December 18
Saturday, December 19
Wednesday, December 23
Saturday, December 26
Wednesday, December 30

For more information or res-
ervations, call 573-480-3212.

Throughout the season, you 
can enjoy the Christmas Village 
at Old Kinderhook, on Highway 
54 west of Camdenton, where 
carriage rides, gingerbread 
house decorating, elf storytell-
ing, s’mores around the firepit, 
Christmas caroling, ice skat-
ing and visits from Santa and 
Mrs. Claus will be the order of 
the day. Ice skating is available 
throughout the week after 4:30 
p.m. Special Christmas activi-
ties are offered on the week-
ends. For more information, 
visit www.oldkinderhook.com.

“A Community Christmas” is 
the theme for Lake Ozark’s 31st 
Annual Christmas Parade, set 
for 1 p.m. Saturday, December 
12. The parade committee is ac-
tively seeking participants for 

the parade. The fee is $20. Cat-
egories include youth, business 
and civic with 1st, 2nd and 3rd 
place prizes for each category. 
The grand prize winner will 
receive a minimum $250 cash 
award. As the afternoon turns 
to dusk, at 4:30 Santa will lead 
a caravan of vehicles, starting 
at Eagles’ Landing, down to the 
bonfire and stage situated below 
Bagnell Dam. Everyone is invit-
ed to join in the caravan. After 
arriving, Santa will visit with 
the children; warm beverages 
and sweet treats can be enjoyed 
around the bonfire while music 
of the holidays fills the air. Fol-
low updates by visiting www.
la ke ch r i st ma spa r ade.c om .

On Saturday, December 19, 
the Tri-County YMCA will be 
presenting the first of what 
they hope will become an an-
nual event – the YMCA 5K Run/
Walk Jingle Jog. Registration 
will begin at 8 a.m. and the race 
will begin at 9. The early bird 
registration, which runs until 
December 11, is $20.00. After 
December 11, registration will 
be $25. Participants will be di-
vided into age divisions and 
the overall 5K male and female 

winners will each receive a free 
Christmas ham.  The number of 
entries in each class will deter-
mine how many hams will be 
given out.  For those who want 
to participate but don’t want to 
do an entire 5K, there will be a 2 
mile walk; however that will be 
for fun and no prizes awarded. 
Both the start and finish will 
take place at the YMCA parking 
lot located at 950 Airport Road 
in Osage Beach. The lobby will 
be open so spectators can stay 
warm during the race. After the 
race, Santa will be on hand to 
take photos with the kids and 
there will be a hot cocoa bar, 
music and games for the kids. 
Volunteers and sponsors are 
need to help support this event. 
For more information con-
tact Ben Jacobi or Cierra Grein 
at the YMCA at 573 348 9230.

If you love this time of year be-
cause of Christmas music, you’ll 
want to include a visit to Main 
Street Opry, where a special 
Christmas show will be offered 
through Sunday, December 20. 
For more information, includ-
ing times and ticket prices, 
visit www.lakemusichall.com.
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St. Louis / Lake Ozark / Kansas City   
      toll free at  888-318-1346

+ creative design  + quality construction  + competitive pricing  + professional turn-key execution 

re  mark  a  ble • •   • 
riˈmärkəbəl| adjective - 
worthy of  attention; striking.

Our work and reputation continues to 
grow with the expansion of our custom 
design-build and estate home portfolio.  

One reason for our success is our unique 
ability to design a remarkable home. One 
that carefully reflects our clients goals and 
personalities.

An Architect led design-build firm (ALDB) 
best understands the projects intent and 
uses that intimate knowledge to faithfully 
execute the design and details.

As always, competitively bidding the 
subcontracted project components, hand-
picking the construction team and 

managing their work in strict accordance 
with the project intent, codes and 
specifications, coupled with open-book 
project accounting, results in a completed 
project value that is simply unattainable by 
other methods. 

Thomas B. Roof, AIA

We would be honored to create a remarkable home for you.

TXR IS A

PLATINUM BUILDER

See us on  

and  

101 Crossing West Drive - Suite 200 - Lake Ozark, MO - 573-552-8145
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Toll Free 1.866.306.FRAN 
573.302.2390  |  573.280.1110 
Osage Beach Parkway, Osage Beach, MO

Lake of the Ozarks
Each office independently owned and operated

FranCampbell.com

Click. 
Site. 
Team.O

N
E

VIEW ALL LAKE AREA PROPERTIES AT 
FRANCAMPBELL.COM

24 hours a day, 7 days a week

EXPERIENCE MATTERS
Our team doesn’t just list your home... We work around the clock to find the right buyer for you.

                                     READY TO SELL?  LET’S TALK.

Lodge of Four Seasons TDD kicks into high gear
By Nancy Zoellner-Hogland

In November, crews started 
rebuilding roadways that run 
through the Lodge of Four 
Seasons. According to Kevin 
Luttrell, superintendent of the 
Horseshoe Bend Special Road 
District, they are being built 
to Camden County standards 
and once completed and the 
agreement is approved, they 
will be taken into the HBSRD 
system. Luttrell said the road 
district and the owners of 
Chase Resorts are currently in 
the process of negotiating an 
annual maintenance agree-
ment that will be adjusted 
each year based on the costs. 
“Maintenance” will include 
snow plowing and asphalt 
work, as needed. It will not in-
clude landscaping or mowing 
along the roadways, he said.

“It’s important to note that 
all the work is being paid for by 
the bonds – the road district is 
not doing the work and we’re 
not paying for any portion of 
the work that’s being done. I 
know that people see my truck 
there and probably wonder 
why. I am only overseeing the 

project to make sure they’re fol-
lowing county guidelines but 
we will be reimbursed for all of 
the time I spend there,” he said.

The project is being com-
pleted in two phases. The first 
phase, which is to be com-
pleted by the end of April 2016, 
includes improvements to the 
entrance and widening three 
roads – Four Seasons Drive, 
Avila Road and Lake Spur 
Drive, which runs behind the 
main lodge. The roads, which 
total less than one miles, all 
lead to cul-de-sacs and then 
come back out. Miller Compa-
nies, who is the engineer for the 
HBSRD, designed the roads. 
The work is being done by Ap-
person Utility Contracting.

Standards require two, 
10-foot-wide lanes but Lut-
trell said the new pavement 
will actually exceed county 
standards once curbs and 
guttering are added. In the 
turns, the roads will be 14 
feet wide to accommodate 
commercial trucks, he said.

The work is being completed 
under a Transportation Devel-
opment District (TDD) pro-

gram approved in 2008. That 
funding mechanism allowed 
Chase Resorts, Inc., the parent 
company of the Lodge of Four 
Seasons, to sell bonds to fund 
construction and then to col-
lect an additional 1-cent tax 
at Lodge properties only for 
a period up to 35 years – the 
maximum allowed by state law 
– to repay the bonds. The TDD 
district encompasses the Cove 
Golf Course, the Lodge of Four 
Seasons and all its amenities 
including Spa Shiki and HK’s.

To create a TDD, an ap-
plicant has to submit a peti-
tion to the local circuit court. 
In order for the petition to be 
approved, the Missouri De-
partment of Transportation, 
and in this case, the village 
of Four Seasons and Cam-
den County were included. 

The Horseshoe Bend Pe-
destrian Corridor Transpor-
tation Development District 
TDD agreement already was 
used to construct a 1.5-mile 
hiking and biking trail that 
started at the Lodge and 
ended at Duckhead Road. 

Luttrell also said that once 

the roads are turned over to the 
county, the Lodge will not be 
able to close them down during 
holiday fireworks displays. In 
the past, the Lodge has posted 

security at both entrances to 
the property and only regis-
tered guests or those attending 
holiday barbecues have been 
allowed to enter the grounds.

Crews have been busy tearing up old pavement to begin the process to 
put in new roads through the Lodge of Four Seasons. Photo provided.
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Bank Hours: Lobby Hours Monday thru Friday 8:30am to 4pm • Drive Thru Hours:  M - F 8am to 5pm • Saturday Lobby/Drive Thru Hours 8am to Noon

www.FirstBankLake.com
(573) 348-2265

At the entrance of the Osage Village Outlet Mall
4558 Osage Beach Pkwy, Suite 100, Osage Beach

fi rstbk@fi rstbanklake.com

CD Specials
9 Month 1.0% APY*
15 Month 1.25% APY*

Money Market Accounts
Up to $24,999.99-.10% APY*

$25,000-$49,999.99-.15% APY*

$50,000-$99,999.99-.25% APY*

$100,000 and up-.50% APY*
* Annual Percentage Yield 
$5,000 minimum to open, Penalty for early withdrawal.  
Other Terms and Conditions May Apply.  Contact Bank for More Details.

Earning Your Trust & 
Business Daily

Earning Your Trust & 
Business Daily

Talk to one of our bankers today 
about the right investment to 

meet your needs.
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• Grid Tied 
or Off Grid

• Licensed 
and Bonded

• Financing 
Available

Osage Beach aldermen look at redesign of Parkway
By Nancy Zoellner-Hogland

Osage Beach aldermen 
voted to spend up to $70,000 
on a study that, in part, could 
determine whether a rede-
sign of the Parkway would 
help or hinder business 
growth in the city’s west end. 

At the November 19 board 
of aldermen meeting, repre-
sentatives from Cochran En-
gineering, which is providing 
engineering services for Phase 
4 of the city’s sidewalk project, 
presented two plans for the 
stretch of Osage Beach Park-
way from Jeffries Road near the 
west end of the Grand Glaize 
Bridge to Route KK. One pro-
posal would include ripping 
out the existing five-lane road-
way and existing lighting and 
sidewalk and replacing it with 
a two-lane boulevard with a 
landscaped center median, a 
bike lane and new 6-to-8-foot-
wide sidewalks. The other plan 
left the existing sidewalk and 
four lanes of roadway in place 
but turned the center turn lane 
into a landscaped median. 

The engineers said a va-
riety of methods, including 

input from the owners them-
selves, would be employed 
to determine placement of 
access points and round-
abouts to serve the 120-
some west end businesses.

Although solid figures 
couldn’t be provided be-
cause of the number of vari-
ables, Mayor Penny Lyon said 
rough estimates done by the 
city’s engineering depart-
ment determined the cost 
could run anywhere from 
$5 million to $8 million. 

At the meeting, Richard Tut-
tle, manager of Cochran’s Cam-
denton office, and Dave Chris-
tensen, manager of Cochran’s 
St. Louis office, said because 
reallocating a street’s space to 
better serve a full range of us-
ers, sometimes called “Road 
Diets” or “Complete Streets,” 
currently is popular with the 
federal government, the city 
could apply for grant funding 
through the Transportation 
Alternatives Program (TAP).

During the public comment 
portion of the meeting, which 
was moved from the begin-
ning of the meeting to after 

Cochran’s presentation, a few 
business owners expressed 
guarded support for the beau-
tification portion of the project. 
Others questioned the wisdom 
of a plan that would make it 

harder to get to their businesses. 
Joni Walden, owner of 

Blinds and More, said beauti-
fication was badly needed and 

she would support a plan that 
would make for a better envi-
ronment for shopping, but add-
ed that it should be done with 
as little disruption as possible.

Mike Atkinson, the 20-year 

owner of Victoria Station, said 
he too supported beautification 
but said limiting access to busi-
nesses was not the way to do it.

“We still have problems with 
people finding our store from 
the new highway,” he said, 
adding that Phase 4 of the cur-
rent sidewalk project promises 
to “tear up his spring. A proj-

ect like this would tear up our 
business for months or years.”

continues on page 10

Source: Esri, DigitalGlobe, GeoEye, Earthstar Geographics, CNES/Airbus DS, USDA, USGS, AEX, Getmapping, Aerogrid, IGN, IGP, swisstopo, and the GIS User Community
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MLS# 3103337                    $299,900 
 3BR/ 3BA  3,000 SQ.FT.  

Exclusive Broker for: 

Residential           Commercial           Condominiums           Lots and Land 

19MM 
3MM 

35MM 

Tina Stotler 
Broker/Owner 
573.480.7760 

The Knowledge, Experience & Commitment 
For All Your Real Estate Needs 

2086 Horseshoe Bend Pkwy 
Lake Ozark, MO 65049 

573-693-1100 

PropertyShopAtTheLake.com 

Nicole Blake 
Sales 

573.999.5589 

Bruce Phillips 
Sales 

573-434-6285 

Annie Glascock Faulstich 
Broker/Sales 
573.216.4350 

Rhonda Lettow 
Sales 

417.793.0092 

 PRICE REDUCED 

MLS# 3110419                    $294,900 
 3BR/ 2BA  1,419 SQ.FT.  

MLS# 3110382                    $225,000 
3BR/ 3BA  TWO Boat Slips 

MLS# 3109908                    $124,900 
2BR/ 2BA 10’ x 28’ Boat Slip 

MLS# 3110293                    $189,900 
 3BR/ 3BA  1,900 SQ.FT.  

MLS# 3108513                    $299,900 
4BR/ 3BA             2,520 SQ.FT. 

MLS# 3110521                    $275,000 
3BR/ 2BA   12’ X 36’ Boat Slip  

MLS# 3109350                    $264,900 
 3BR/ 2BA    14’ x 40’ Boat Slip 

MLS# 3109179                    $175,000 
 3BR/ 2BA  TURNKEY 

MLS# 3111349                    $254,900 
 3BR/ 2BA   Garage/Boat Slip Available  

MLS# 3109672                    $132,500 
 3BR/ 3BA  1,800 SQ.FT.  

MLS# 3111416                  $39,900 
 Lot 19          Lake View 

MLS# 3110842                    $249,900 
 3BR/ 3BA       12’ X 32’  Boat Slip   

MLS# 3110964                      $62,000 
 2BR/ 2BA     10’ x 28’ Boat Slip 

MLS# 3110084                    $199,900 
 3BR/ 3BA    12’ x 40’ Boat Slip 

MLS# 3111522                    $187,500 
3BR/ 3BA 10’ x 28’ Boat Slip 



Lake of the Ozarks Business JournalDecember, 2015Page 10

continued from page 8
Mark Krantz who recently 

moved his business, Keys to 
the Lake, from Lake Ozark to 
Osage Beach, expressed con-
cern about the limited access 
he would have with a median 
in front of his office.

“My company – in the sum-
mer especially – is extremely 
dependent upon traffic flow 
into our parking lot. We have a 
lot of vacation rentals that take 
place – hundreds of them, ac-
tually – and probably 30 to 40 

percent are towing boats. I also 
see a lot of contractors pull-
ing big trailers, so going back 
to two lanes really concerns 
me,” he said, adding that he 
foresees numerous problems 
with traffic backup as drivers 
try to make U-turns to get to 
their destinations – especially 
if the redesign drops the road-
way to one lane on each side. 

He said while he loved the 
idea of improving esthet-
ics, he and others he talked 
to also were concerned about 

the cost to the city not only to 
redesign the Parkway but also 
to maintain the landscaping 
over the years, and also about 
the potential traffic pileups 
that would occur once Gary 
Mitchell’s and Dan Foster’s de-
velopments came to fruition. 

Mitchell is in the process of 
designing a 220-acre, $385 mil-
lion dollar mixed use develop-
ment of Route KK that will in-
clude contain approximately 
761,014 square feet of retail and 
commercial uses, 401 senior 
living units, 222 residential 
apartment units and 90 hotel 
rooms. Foster is in the process 

of developing a 250-room wa-
terfront resort and public event 
space featuring restaurants, 
convention space, entertain-
ment, a full-service marina, 
rentals, community facilities 
and more a 37-acre tract near 
the intersection of Business 
Highway 54 and Route KK.

Others asked why the city 
didn’t spend money to en-
hance the exits from the Ex-
pressway to attract more 
visitors and also questioned 
problems that could be occur 
with the busses that would be 
traveling to the new elemen-
tary school on Nichols Road.

Drew Murray with 
ZZZZZZZ’s Sleep Shop, said 
although he felt the city 
should improve the entire 
Parkway roadbed before it 
took on any redesign proj-
ects, he supported the plan.

“I think you’re on the right 
track. The traffic right now 
thru this end of town is not 
there. Anything you can do 
to raise tourism, to increase 
traffic and raise property val-
ues – I’m all for it,” he said.

After the meeting, Jim 
Handel, a long-time resident 
of the Lake and realtor with 
several years’ experience 
in commercial real estate, 
said he understands busi-
ness owners’ desire to bring 
more traffic to the west side of 
Osage Beach, but said he fears 
the recent proposals would 
have just the opposite effect.

“This would really be ex-
tremely detrimental to the 
value of the property located in 
that stretch because national 
corporations – whether they be 
fast food, restaurants or even 
larger commercial retailers – 
will not even consider property 
with reduced access or one-
way access. And that whole 
corridor is about the only 
place that the city has to ex-
pand because everything else 
is boxed off either by the Lake 
or by other municipalities,” he 
said. “Once when we start see-
ing an upturn in the economy, 
the area between the (Grand 
Glaize) bridge and Linn Creek 
is going to be developed. How-
ever, reducing lanes of traffic – 
and especially reducing access 
– could severely hamper that.”

He also said although put-
ting a row of trees down the 
middle of the road would im-
prove the esthetics of the area, 
they would limit line of sight.

“It’s all well and good that 
people want to beautify the city 
but don’t do something that’s 

going to reduce property value 
and stifle development. But no 
one should take my word for it. 
The board members that are for 
this plan should talk to some 
of the national retailers - they 
should talk to some of the fast 
foods. They need to call some of 
the national headquarters and 
find that out for themselves,” 
Handel said. “I’m all for doing 
things that make the city look 
better but don’t shoot yourself 
in the foot by doing something 
that’s counter-productive.”

Background on the Parkway
The idea of the Parkway 

modification plan was origi-
nally proposed at the Octo-
ber 22 Osage Beach Board of 
Aldermen meeting by Ward 2 
Alderman Jeff Bethurem, who 
said he felt a “boulevard-style” 
roadway with more green 
space, decorative landscaping 
and bike lanes would reflect 
the more residential tone of 
the west side and would also 
attract more boutique-type 
businesses and residential-
service businesses to that area. 
He said he came up with the 
idea while attending a Mis-
souri Municipal League con-
ference and hearing ideas of 
boulevard-style parkways and 
street concepts that were be-
ing carried out in other cit-
ies. At the conference, he met 
with Cochran engineers to 
discuss ideas for the Parkway. 

Lyons said because she be-
gan getting a lot of calls from 
concerned west end business 
owners soon after the October 
meeting, she asked City Engi-
neer Nick Edelman to create 
an overhead of the Parkway 
that included not only the 
median but also all the busi-
nesses that are located along 
the route. She said she wanted 
the public – and particularly 
the west-end business owners 
– to understand the difficulties 
that might be faced in decid-
ing where to place curb cuts.

However, at the November 
5 meeting, Alderman John 
Olivarri said he didn’t like the 
maps that were on display in 
the board room, adding that 
he didn’t want the public to 
see them because they were 
“premature” and misrepre-
sented what the board would 
like to see. Bethurem made a 
motion to remove the maps, 
Olivarri seconded the motion, 
the rest of the board agreed 
and they were taken down. 

Redesign of Parkway
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“Tax Time”
with Bobby Medlin CPA

Retention 
of Key 
Employees

Does your business have one or 
two employees that you want to keep 
on board for a long, long time?

Key employees don’t just stay 
around because you hope they will.  
Often, action by ownership is needed 
to ensure that the best of the best will 
be there for the long haul.

Halloween has come and gone, 
but let’s explore a concept with a 
ghoulish name:  Phantom Stock.

Phantom stock is what the name 
sounds like.  It is stock that doesn’t 
really exist. 

Issuing actual stock, or ownership 
shares, in your business to employees 
can bring all sorts of complications.  
Employees have to recognize income 
and pay tax on the value of the shares 
received. Further, your business has 
the daunting task of determining 
the value of the company each time 
the business issues shares to an em-
ployee.  The value of each business is 
unique and is impacted by the exis-
tence of fractional ownership.  The re-
lationship with an employee holding 
an ownership stake in your business 
is different than that of an employee 
that is not an owner.  

Phantom stock is a way to provide 
the right to an employee to receive 
cash at a future point in time with-
out the employee currently receiving 
an ownership stake in the business.  
Phantom stock is like a cash bonus 
deferred until the future and is typi-
cally larger than an annual cash bo-
nus.  Creating a phantom stock plan 
would be done by a legal document 
that includes contingencies such as 
the employee’s continued employ-
ment with the company.  

Key employees are more likely to 
stay with the company if they know 
that at some future point they will 
share in the benefi ts of ownership.  
Typical benefi ts of ownership include 
receiving cash dividends periodically 
and receiving a share of the sale of 
the business when that time comes.  
As the value of the company grows, 
the value of the phantom stock also 

grows.  When a key employee can 
see that their efforts to make the 
company more profi table and thus, 
more valuable, that employee begins 
to think like an owner.  As an entre-
preneur, you could now have a cohort 
that is invested in the success of your 
company.  Many business owners 
hope for this type of arrangement, 
but never take the steps to make it 
happen.

Once you have a phantom part-
ner, include that person in the process 
of reviewing budgets, fi nancial state-
ments, and management reports.  
Showing the person how their efforts 
are paying off will help with retention 
and help with improving the profi t-
ability of your enterprise.

Bringing key employees into 
ownership can be challenging.  Fac-
ing transition such as a shift in roles 
and ownership requires leadership, 
communication, and cooperation 
from family members, employees, 
and advisors.  Don’t let the fear of the 
unknown stymie the growth of your 
business nor risk the future of your 
business.  Learn about and explore 
how retention plans, such as phan-
tom stock, can help your business be 
the best.  Take steps to make it hap-
pen.

Bobby Medlin, CPA is a founding 
partner of Bobby Medlin CPA Group, 
LLC and has been advising businesses 
in areas of estate planning, succes-
sion planning, and tax strategy for 
over 30 years.

Bobby Medlin CPA has offi ces in 
Tipton, California and Lake Ozark. 
Bobby can be reached by phone at 
573-365-9400 or online at www.
bobbymedlincpa.com

Bobby Medlin, CPA

The holiday gift that can’t go wrong... 
Baxter’s gift cards.

Purchase $100 in gift cards - receive a $25 bonus gift card. 
Purchase $500 in gift cards - receive a $150 bonus gift card. 

Great for staff, co-workers, family, teachers, and more!
Order by phone at 573-365-2669 or at the restaurant.   

Bonus gift cards are valid January 1 through May 31.

Let Baxter’s make your holiday divine  
with easy gift giving and catering.

Catering available.
Your place or ours?

Call us at 573-365-2669 to plan your holiday gathering.

2124 Bagnell Dam Boulevard  •  Lake Ozark, MO 65049
573-365-2669  •  BaxtersLakesideGrille.com

HEALTH INSURANCE

Open Enrollment
November 1, 2015 - January 31, 2016

You may be eligible for low cost insurance! Setup an in-person or phone 
appointment today with our award-winning, licensed & certifi ed professionals!

573-348-1731
4065 Osage Beach Parkway, Suite 100

Osage Beach, Mo 65065

SUBSCRIPTIONS
Are available from our business office! Receive the paper each 

month via mail and never miss an issue! 573-348-1958

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files



Lake of the Ozarks Business Journal December, 2015 Page 13

pmplakeozarks.com  •  info@pmplakeozarks.com
1222 Lands’ End Parkway  •  Osage Beach, MO

573-302-1300 Scott FrisellaBonnie BurtonKevin Brown

We Put The Professional In 
Property Management

As the Developer and General Contractor 
of several Condominium Communities at the Lake, 

we understand the inner workings of your property like no other 
company can. You can trust Property Management Professionals, LLC 

for expertise in all areas of Property Management from infrastructure and 
building maintenance, to personal service and interaction 

with Homeowners. With 14 years of “Hands On – On Site” with Homeowners. With 14 years of “Hands On – On Site” 
experience we deliver with Professionalism. 

573-302-1300  •  1222 Lands’ End Parkway, Osage Beach  MO  65065  •  ProBuildLLC.com

ProBuild sets the standard for Excellence in Condominium, Multi-Family and Commercial 
construction at Lake of the Ozarks. Over the last 14 years, ProBuild has developed and built several of the 
Lake’s highest quality projects. We offer Clients a unique combination of Construction and Development expertise.

BRIDGE VIEW TRINITY POINTE LANDS’ END SUNSET PALMS

• Professional Design & Construction

• From Conception to Completion

• Superior Oversight & Management

• Result Driven for Success
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“Insurance Talk”
Do I Need 
Insurance 
for My Small 
Business? 

Unforeseen circumstances are 
the worst enemy of any business. 
Fire, theft, employee accidents and 
lawsuits can destroy a business and 
possibly even the owner’s personal 
fi nances. Although there’s no way 
to know for certain what obstacles 
your business may face, it’s smart 
to make plans now to protect your 
future.

In addition, most businesses are 
required by law to have some form 
of coverage, and the idea of prepar-
ing for the worst is cost-effective 
when you think big picture.

How You Can Afford Business 
Insurance

Insurance costs should be fac-
tored in to any business plan. Be-
fore an individual even starts a new 
business, it’s wise to budget money 
for insurance. Nobody enjoys pay-
ing premiums, but having to make 
restitution or pay out-of-pocket for 
claims can cost much more money in 
the end. One unforeseen issue, big 
or small, can cause the demise of a 
small, uninsured business.

A common misconception among 
the uninsured is that small business 
insurance is expensive. Annual pre-
miums are minimal in comparison to 
not having insurance when things 
go sour. Packaged insurance solu-
tions cover basic property and li-
ability risks at affordable costs. Opt-
ing to pay a higher deductible also 
can lower premiums. This results in 
higher out-of-pocket costs when an 
owner needs to make a claim, but 
expenditures linked to large claims 
will be adequately covered.

How You Can Keep Insurance 
Costs Manageable

Risk management is the key to 
successfully controlling insurance 
costs. Determining the probability of 
claims, recognizing potential areas 
of concern and focusing your cov-
erage on those areas will prevent 
unnecessary insurance expenditures. 

Identifying potential risks in the 

workplace for employees and con-
sumers can prevent frequent claims. 
Additional safety precautions, regu-
lar monitoring and claim evalua-
tions will help prevent future claims. 
Reoccurring claims should not be 
ignored -- this should be an early 
warning sign that risk management 
needs to be addressed. If something 
in your business continues to cause 
injury, property damage or any 
other claim that costs you money, it 
should be identifi ed and corrected. 

Vulnerability to other situations, 
such as embezzlement and fraud, 
also should be factored into this 
process. 

What Types of Insurance You 
Should Carry

Each business is different. There 
is no textbook answer to the types 
of insurance a business should carry. 
As a business owner, you are liable 
for what happens in the proximity of 
your business. Therefore, at the very 
least, you should have some form 
of liability insurance to protect your 
personal assets. Workers’ compen-
sation coverage should be in place 
not only to cover employee medical 
and disability expenses, but also to 
buffer the complications associated 
with handling employee claims. The 
keys to managing your Workers’ 
Compensation are good safety prac-
tices and good claims management.

Jeff Bethurem, RWCS, is a li-
censed insurance agent at Golden 
Rule Insurance. To learn more about 
insurance for your business, contact 
him at 573-348-1731 or jeff@gold-
enruleinsurance.com.

Jeff Bethurem

SUBSCRIPTIONS
Are available from our business office! Receive the paper each 

month via mail and never miss an issue! 573-348-1958

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files

to Order Call: Dennis B. Wedding
dwedding@bellsouth.net

Phone: 864-579-2695 • Cell: 864-205-5005 La
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  Lake of the Ozarks Christmas Ornament

Take Advantage of our 3 Year Tax Review Today!

Also:

Bobby Medlin, CPA Adam Wolfe, CPA Haley Homan, CPA Brett Rugen, CPA

Christine Dean, CB Patricia Higgins Tammy Hoellering

Angela Hedgpeth

Kelly McGill

Amanda 
Hunnacutt

Sarah Kurtz

More than 

• Income Tax Planning
 & Preparation 
• Financial Accounting
 & Reporting
•Payroll Services
•Real Estate Taxation
 We can explain and handle 
 Real Estate TransactionsTaxation
• Estate Planning
• Business Set Up 
 Including Entity Choice

Review Your Account 
Anytime With Our

24/7 Online Access!

BUSINESS ADVISORS AND CONSULTANTS

A FRESH APPROACH FROM A TAX STRATEGY VIEWPOINT

Established 1987
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L AK E-S I L HOUET T ES . COM
 
• Furniture Grade Birch Wood, UV coated.
• Two frame styles: Walnut Stained or 

Distressed White
• Framed in 2 sizes: 15.5” x 27.5”, 

or 29” x 41” 
• Laser cut “Lake Silhouette” showing the mile 

markers every 5 miles, the bridges and the 
different arms of the lake.

• Professionally framed and glass covered, 
complete with all hardware required to hang 
on your wall.

• Special Engraving Available
• Available at Lake of the Ozarks
• Beautiful small “Crystal” to pinpoint where 

your home is located on the lake shore.
Call and get yours today!

Lake Silhouettes of the Midwest

Lake Silhouettes
A beautiful addition to 

any home or offi ce decor...

to Order Call:
Dennis B. Wedding

dwedding@bellsouth.net
Phone: 864-579-2695

Cell: 864-205-5005

White Distressed Frame
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Mortgage $ense
with Michael Lasson of First 
State Bank Mortgage 

6 Factors that 
Infl uence Your Home 
Loan Interest Rate
You’ve heard that interest rates are at 
historically low levels. However, what 
exactly is that interest rate going to be 
when you walk in to apply for a Lake 
of the Ozarks mortgage loan? It’s hard 
to say an exact rate because the num-
bers differ based on the person and 
the situation. Let’s take a look at the 
different factors that will affect your 
interest rate.
1. Credit Score.
Your credit score is the best indicator 
how reliable you’ll be in paying off 
your loan. It takes into account your 
payment history, amounts owed, types 
and length of credit, and new credit in-
quiries. Generally, the higher the credit 
score you have, the better the rate 
you’ll qualify for. 
2. Downpayment Amount.
The larger the amount you choose to 
pay upfront on your home will not only 
decrease the amount of the loan, but 
can also help you get a better inter-
est rate. Mortgage lenders at the Lake 
of the Ozarks see less of a risk when 
you’re more invested in the property.   
3. Property Type.
The type of property you’re purchasing, 
including size and location, will also 
have an affect on the interest rates 
you’re offered. Lake of the Ozarks 
homes are often second homes or 
vacation homes for many people, and 
therefore, that rate will be different 
than if the home were going to be your 
primary residence.  
4. Loan Type and Term.  
Rates can vary depending on the type 
of loan that you choose, such as Con-
ventional, FHA, VA, USDA, etc. In ad-
dition, the term of your loan can also 
impact the rate. While 30-year mort-
gages are the most typical, choosing 
a 15-year mortgage could get you a 
lower rate. This would also lower your 
overall costs, but you would be making 
higher monthly payments.   
5. Home Price and Loan 
Amount.  
The price of the home minus the 
amount of your down payment will 

determine the loan amount or the 
amount you will need to borrow. Typi-
cally, your rate will be higher if you’re 
taking out a particularly small or a par-
ticularly high loan. 
6. Interest Rate Type. 
There are two basic types of interest 
rates: fi xed and adjustable. Fixed rates 
never change throughout the life of 
the loan. Adjustable rates will start at 
a fi xed rate for a period of time and 
then can increase or decrease depend-
ing on the market. You can typically 
get a better initial rate on adjustable 
rate mortgages, however, you then risk 
the chance of it increasing signifi cantly 
over the life of the loan.  

When it comes to your fi nancing 
needs, your Lake of the Ozarks mort-
gage lender is committed to working 
with you every step of the way. I’ll dis-
cuss fi nancing options, offer competi-
tive interest rates and back it up with 
the fi rst class service you deserve. Give 
me a call at 573-746-7211 for more 
information on getting in on these low 
interest rates and applying for a home 
loan at the Lake of the Ozarks today!

For Lake area news, resources and 
tips on fi nancial services, please 

LIKE my Facebook Page, Follow me 
on Twitter or Connect on LinkedIn  

Michael Lasson
Sr. Residential Mortgage Lender
NMLS #: 493712
2265 Bagnell Dam Blvd, Suite B
PO Box 1449
Lake Ozark, MO 65049
Direct:  (573) 746-7211
Cell: (573) 216-7258
Fax: 866-397-0138
www.yourlakeloan.com 
Email:  mlasson@fsbfi nancial.com

How to make writing a business 
plan less intimidating

Submitted by Bruce Mitch-
ell, Lake of the Ozarks SCORE

A business plan is not only 
important for starting your 
business, it’s also an indis-
pensable tool for helping you 
manage and grow your busi-
ness. Your business plan is 
your roadmap in operating 
your company, and it’s essen-
tial if you intend to request 
funding from outside sources.

A business plan spells out 
specific details about your 
business related to business 
concept, marketplace, and fi-
nancials. The length of your 
business plan can depend on 
the complexity and scale of 
your business. Even short one-
page business plans have pur-
pose and can affect success.

Too many entrepreneurs 
make the mistake of not pre-
paring a business plan. That’s 
not terribly surprising, be-
cause writing one can seem 
a daunting task. It requires 
time, careful thought, re-
search, and patience as you 
define your business’s criti-
cal success factors and goals.

Are you intimidated by the 
thought of writing a business 
plan? Know that the benefits 
are well worth the effort. The 
value of a business plan isn’t 
so much in the document you 
create, but the discovery pro-
cess you embark upon to cre-

ate it. As you work on your 
business plan, you answer key 
questions about your busi-
ness that you may not have 
otherwise considered. That 
can help you recognize risks 
and opportunities—and bet-
ter position you for success. 

Here are some tips to 
make writing your busi-
ness plan less intimidating:

· Don’t try to do it all at once.
If you tackle it in smaller 

bits and pieces, the project 
will be more manageable.

· Schedule time to work on it.
Plan time to work on 

your business plan. You’ll 
feel less stressed about it if 
you reserve time on your 
calendar to dedicate to it.

· Use technology and re-
sources to your advantage.

Although business plan tem-
plates and software can’t do it 
all for you, they can save time. 
Consider using Small Busi-
ness Administration’s (SBA) 
online Business Plan Tool and 
the full range of free business 
planning tools and templates 
that SCORE offers. The SBA 
assistance can be accessed 
by visiting: https://www.sba.
gov/tools/business-plan/1.

According to the SBA, the 
planning tool provides a step-
by-step guide to help entre-
preneurs get started. All in-
formation entered into this 

tool can only be viewed by ac-
cessing the personal account 
using the password specified 
by the owner. The plan can 
be saved online as a PDF file 
so it can be accessed and up-
dated at any time, making this 
a living plan that can be used 
for the life of the business.

· Get feedback along the way.
As you work on the differ-

ent sections of your business 
plan, ask a SCORE mentor 
or other unbiased business 
professional to review it 
and provide suggestions for 
improvement and clarity.

Even though writing a busi-
ness plan will require effort, 
it doesn’t have to be a har-
rowing experience. Follow 
the tips shared here, and keep 
your eye on the prize. With a 
business plan, you’ll be bet-
ter able to move your business 
in the right direction from 
the start and navigate chang-
es more easily in the future.

You’ll find a wealth of small 
business-related information, 
resources, and training, plus 
free, confidential counseling 
from more than 11,000 business 
experts. For more information 
contact the Lake of the Ozarks 
SCORE Chapter at www.Lake-
oftheOzarks.SCORE.org, by e-
mail at admin.0493@scorevol-
unteer.org or call 573-346-5441.  

Take Control of Your Finances 
Managing and budget-

ing your bills and your 
money can be stressful 
when you don’t have a plan. 

Just in time for Christmas – 
and living with the aftermath 
- two free workshops are being 
held to help you keep control of 
family finances. The programs 
will be held at the Linn Creek 
Career Center at 204 Busi-
ness Park Road in Linn Creek. 

The workshops will 
be taught by Rebecca J. 
Travnichek, University of Mis-
souri Extension Family Fi-
nancial Education Specialist. 

Topics include: 
• How to track your spending 

and how to develop a spending 
plan (budget) 

• How to cut expenses 
• How to prioritize debts and 

how to maintain good rela-

tions with creditors 
• Understanding health insur-

ance coverage options 
• How to avoid debt and credit 

scams that target unemployed 
victims 

• How to identify resources in 
your community that can help 
you save money 

Learning more about these 
topics will help relieve financial 
strain on you and your family. 

The two workshops will be 
offered on December 8. The 
first workshop will be held 
from 9:30 a.m. to 11:30 a.m. 
The second workshop will be 
offered from 1:30 p.m. to 3:30 
p.m. Future workshops will 
be held on a monthly basis.

To register or for more in-
formation, contact the Linn 
Creek Career Center at 573-
346-1766 or the Camden 

County Extension Center at 
573-346-2644. Each work-
shop requires at least 5 indi-
viduals to be pre-registered 
by 4:30 p.m. on December 7. 

SUBSCRIPTIONS
Are available from our business office! Receive the paper each 

month via mail and never miss an issue! 573-348-1958

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files



Lake of the Ozarks Business Journal December, 2015 Page 17



Lake of the Ozarks Business JournalDecember, 2015Page 18

A Matter of Trust
with Trenny Garrett,
Central Trust Company

Tax-free 
capital gains

I often get asked about tax-free 
capital gains, especially during tax 
season. Here are several different 
scenarios to help you navigate the 
ins and outs of capital gains. 

The maximum tax on long-term 
capital gains is 23.8% at top income 
levels. The lowest possible tax on 
long-term gains is 0%. This bargain 
rate is available for those in the two 
lowest income tax brackets, 10% 
and 15%. That means marrieds fi l-
ing jointly with taxable income up to 
$74,900 and singles up to $37,450. 
The same 0% rate applies to quali-
fi ed dividends. Here are three ex-
amples of how to take advantage of 
this tax benefi t.

Pre-retirees. Sam and Janet 
have a combined taxable income 
of $100,000, so they will be taxed if 
they sell the $20,000 worth of stock 
this year, stock that they bought 
for $5,000 years ago. Their gain is 
$15,000. As they are in the 25% tax 
bracket, the gain would be taxed at 
15%, $2,250. Next year Janet will 
retire, and the couple’s combined 
income will fall to $60,000. If they 
can wait until then to sell, the entire 
gain will be tax free. Note that if the 
gain lifts the couple’s income beyond 
the 15% tax bracket, the excess will 
be taxed.

Free-lancers. Jack’s income 
is subject to some variability from 
year to year. This year he expects his 
taxable income to be only $30,000. 
Jack has $8,000 worth of mutual 
funds that he bought for $4,000. He 
doesn’t need to tap the money, but 
Jack has an opportunity to capture a 
tax-free basis step-up. Jack can sell 
his shares one day and repurchase 
them the next. His $4,000 gain will 
be taxable, but the 0% rate applies. 
Jack’s new tax basis will be $8,000 
when he decides to liquidate this 
investment in the future. Note that 
the rule against wash sales, which 
applies to a sale and repurchase of 
the same investment to secure a tax 
loss, does not apply to wash sales 
that lock in capital gains.

Students. Kathy just fi nished 
grad school, and she has a low in-

come and lots of debt. Grandpa 
and Grandma are very well off and 
would like to help. The grandparents 
have $28,000 worth of stock with 
a tax basis of $8,000 that they are 
considering tapping for this pur-
pose. Should they sell the stock, the 
$20,000 gain will be taxed at 23.8%, 
leaving net proceeds of $20,240 for 
Kathy. The better course is to give 
the shares to Kathy and have her 
sell them. The entire $4,760 capital 
gains tax will be avoided, so long as 
the sale does not lift Kathy’s taxable 
income above $37,450. Note that 
no gift tax will be due either, and 
Grandpa and Grandma each have 
a $14,000 gift tax annual exclusion.

When creating an estate plan, 
ownership of property is very im-
portant, so please seek the advice of 
your attorney, tax advisor or estate 
planning professional.

Trenny Garrett is senior vice presi-
dent at Central Trust’s Lake of the 
Ozarks location. You can contact her 
at 573-302-2474, or visit central-
trust.net.

If you’re facing a complicated fi -
nancial issue, Central Trust can help! 
They have an experienced team of 
investment professionals that deals 
with these issues on a daily basis. 

Central Trust Company is af-
fi liated with Central Bank of Lake 
of the Ozarks. Products and services 
offered by Central Trust Company 
are not insured by the FDIC; are not 
deposits of or guaranteed by any de-
pository institution or affi liate bank; 
and are subject to investment risks, 
including possible loss of the princi-
pal amount invested.

Trenny Garrett, J.D., CTFA

Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM
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Public-private partnership 
provides venison to food pantries  

Gov. Jay Nixon visited the 
food pantry at Crossline Min-
istries in Lebanon in November 
to promote Share the Harvest 
and encourage Missouri hunt-
ers to donate their venison to 
families in need. Share the Har-
vest is a partnership between 
the Conservation Federation 
of Missouri, the Missouri De-
partment of Conservation, re-
gional food banks, local food 
pantries and meat processors 
to provide venison donated 
by hunters and processors 
to Missouri families in need. 

“Share the Harvest is a suc-
cessful partnership that com-
bines two strong Missouri tra-
ditions: hunting and helping 
families in need,” said Gov. 
Nixon. “I was very proud to 
once again donate my deer to 
Share the Harvest this year, and 
encourage all Missouri hunters 
to get involved as we fight hun-
ger and foster hope for families 
all across the Show-Me State.” 

Share the Harvest subsidizes 
a portion of the cost of butcher-
ing and packaging whole deer 

donated by Missouri hunters. In 
many communities, local part-
ners cover the remainder of the 
processing costs. To participate, 
hunters take their deer to an ap-
proved processor and indicate 
how much venison they wish 
to contribute, ranging from a 
few pounds to a whole deer. 

Now in its 24th season, 
Share the Harvest is continu-
ing to help local food banks 
and pantries provide venison 
to hungry families. Last year, 
3,967 hunters donated 213,443 
pounds of venison through 
Share the Harvest. Since 2009, 
more than 1,588,000 pounds 
of venison have been donated.

Hundreds of pounds of 
venison have been donated 
over the years to Lamb House, 
a food pantry in Camdenton.

During opening weekend 
of firearms deer season ear-
lier this month, Gov. Nixon 
harvested an 8-point buck 
while deer hunting in Clark 
County.  The Governor took 
the buck to Kahoka Meat Pro-
cessing in Kahoka, Mo. where 

the venison was packaged for 
distribution to a local food 
bank, shelter or feeding center. 

In addition to the Conser-
vation Federation of Missouri 
and the Department of Con-
servation, statewide sponsors 
of Share the Harvest include 
Bass Pro Shops, Shelter In-
surance, Missouri Chapter 
Whitetails Unlimited, Missouri 
Chapter Safari Club Interna-
tional, Missouri Chapter Na-
tional Wild Turkey Federation, 
Drury Hotels, Midway USA 
Inc., the Missouri Deer Hunt-
ers Association and the Mis-
souri Food Banks Association. 

The November firearms 
deer season has ended, but 
there are several opportuni-
ties for hunters to participate, 
including antlerless season, 
which runs until early Decem-
ber, the muzzleloader season 
in December and archery sea-
son that runs until January 15. 

To learn more about the Share 
the Harvest Program and to find 
a complete list of participating 
meat processors, visit MO.gov.
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www.divinitygiftshop.com

Divinity Religious Gift Shop

573-636-5470

The Largest Collection of Fontanini 
Figurines in Central Missouri!

Use Our Year-
Round Fontanini 
Registry to Track 

Yours!

Holiday Memories are Made Here

continued from page 1 
seeking a place to hold weekend 
and weeklong tournaments.

“Of course, we hope that 
local residents will take ad-
vantage of our facility too, but 
we’re primarily designing it to 
attract large groups from out-
side the area – St. Louis, Kan-
sas City, Memphis, Omaha – to 
the Lake. We know they will be 
thrilled to play tournaments 
where they’re a 15-to-25-min-
ute drive away from hotels, 
a 20-minute drive from the 
outlet mall and a five-minute 
drive to the Niangua Arm,” 
Vernetti said, adding that they 
also plan to offer sports camps 
and clinics that will keep 
the facility open year round.

And that means jobs will be 
created – more than 100 part-
time and full-time – on an an-
nual basis. However, Ramsey 
said they believe that’s just 
the beginning. He said they 
expect many other new de-
velopments will spring up in 
the area because of the traf-

fic the complex will bring.
“We really expect that 

this project will be great for 
everyone – ballplayers and 
their families as well as the 
community,” Ramsey said.

Camden County Presid-
ing Commissioner Greg 
Hasty said he shares the 
developers’ optimism.

“This will help the entire 
area,” he said. “The Lake is 
wonderful and it certainly is re-
sponsible for making our coun-
ty what it is today but this is an 
exciting opportunity to expand 
our offerings even further. This 
ballpark complex will bring 
in a whole new set of people – 
people who otherwise might 
never have made the trip. We 
know the history of many resi-
dents. They came here as va-
cationers, returned regularly 
as second-home owners and 
eventually ended up as full-
timers. Anything we can do 
to get people here is a bonus 
because the beauty of the area 
and all it has to offer sells itself.”

Sports complex Missouri exports top $10 billion
On track to surpass 2014, 

the second best year on record
Missouri total export sales 

for the first three quarters of 
2015 reached $10.1 billion, a 
2.3 percent increase over the 
same period last year. Gov. Jay 
Nixon made the announce-
ment during a panel discussion 
with a bipartisan group of five 
former Missouri governors in 
support of the Hawthorn Foun-
dation, a nonprofit organiza-
tion dedicated to promoting 
economic growth in Missouri. 

“Export sales topping 10 bil-
lion dollars with three months 
still left in the year is great news 
for Missouri’s economy and 
for job creators throughout the 
state,” said Gov. Nixon. “When 
we export more Missouri-made 
goods overseas, we create jobs 
here at home. I appreciate the 
hard work of manufacturers and 
producers throughout the state 
who have helped to get more 
Missouri products into more 
markets around the globe.”

Missouri export sales reached 
$14.1 billion in 2014, the second 
best year on record for Missouri 
exports after 2012. Missouri’s 
top export sector for the third 

quarter was transportation 
equipment, with sales reach-
ing $2.7 billion, an 18.7 per-
cent increase when compared 
to the same quarter of 2014. 

This top selling sector was 
led by motor vehicles. Missouri’s 
major auto plants, which include 
Ford in Kansas City and GM in 
Wentzville, are manufacturing 
some of the country’s top-sell-
ing and ranking vehicles. As a 
result, Missouri’s large network 
of automotive supplier compa-
nies are expanding and hiring 
new workers to keep up with the 
demand for parts production. 

Over the past few years, 
more than 60 suppliers have 
added or announced plans 
to add nearly 4,700 jobs, re-
tain 220 existing workers, and 
make more than $613 mil-
lion in capital investments. 

Just last week, Continental 
Casting announced plans to 
expand its workforce at both 
the Monroe City and Palmyra 
production facilities, creat-
ing 75 new full-time positions. 
This is the second expansion 
in three years for the compa-
ny. A $2.6 million expansion 
in 2012 included 80 new jobs 

for the company’s two pro-
duction facilities in Missouri.  

 “The market has seen re-
surgence in the demand for top 
quality American made prod-
ucts,” said Tina Brown, chief 
financial officer for Continen-
tal Casting. “As a result, we are 
expanding employment oppor-
tunities in our two production 
facilities to meet that demand.” 

 “Thanks to exporters and 
job creators throughout the 
state, Missouri’s unemployment 
rate has dropped to 5 percent, 
an eight-year low,” Gov. Nixon 
said. “We will continue to fo-
cus on those efforts which will 
grow our economy, create jobs 
and bring prosperity to every 
corner of the Show-Me State.” 

Increasing exports has been 
a central focus of Gov. Nixon’s 
efforts to create jobs and grow 
Missouri’s economy. The Gov-
ernor’s Strategic Initiative for 
Economic Growth recom-
mended developing a “Best 
in Class” foreign trade initia-
tive and since taking office. 

For more information 
about expanding export op-
portunities for Missouri 
businesses, visit MO.gov

The Lake Area Chamber recently held a ribbon cutting for Lake Area 
Promise Alliance at Willmore Lodge. Join them at their monthly meet-
ing on the 3rd Wednesday of the month, 9am at Lake Regional’s 
3rd floor conference room. For more information visit https://sites.
google.com/site/lakeareapromisealliance/home or contact Gerry Wil-
liams at (573)374-9147.
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Building an effective 
web presence
with Sandy Waggett of MSW 
Interactive Designs

Internet 
Marketing 
Trends for 2016

Another year has passed and we’ve 
identi� ed some trends you should keep 
an eye on for your business internet 
marketing plan in 2016.   As we noted 
in last month’s column, your website 
alone is no longer enough for you to 
stay on top and these trends seem to 
back up our thinking.
1) Mobile will dominate the 
market and your desktop

Google is paying more attention 
to mobile searches than ever before.  
In April of this year, Google starting 
factoring mobile ”friendliness” into 
its 200+ ranking factors for mobile 
search. This does not yet affect desk 
top searches, but there’s no doubt 
that’s coming.  Get a mobile optimized 
version of your website for 2016 if you 
don’t already have one.
2)  Facebook is still the King of 
social media

According to Statista.com, Face-
book users will rise to 161 MILLION in 
2016 and continue to rise to 172 mil-
lion by 2019.  That’s a lot of potential 
customers.  Facebook is also at the top 
when it comes to adding new func-
tionality.  They have added “Instant 
Articles”, an in-post search engine, 
plus videos that now play when scroll-
ing.   Facebook has also indicated they 
are developing a “digital assistant” 
(think SIRI for Facebook).  Your busi-
ness NEEDS to have a robust Facebook 
business presence for 2016.
3)  Streaming is now the “in-
the-moment” experience

Social media has had an element of 
“in-the-moment” marketing all along, 
but now it’s becoming even more 
prevalent.  Twitter recently acquired 
“Periscope”, offering an unprec-
edented opportunity to give real time 
information to customers.   According 
to Fastcompany.com, Periscope users 
watch 40 years’ worth of video per day.  
In April 2015, Twitter shared that Peri-
scope had reached 1 Million users just 
10 days after launch.   Want to touch 
your potential clients every day?  Get 
a Periscope account for 2016 and try 
offering “in-the-moment” content. 
4) The Internet of Things (IoT) 
is here

Here’s the de� nition of IoT from 

Wikipedia.com : The Internet of Things 
(IoT) is the network of physical objects 
or “things” embedded with electronics, 
software, sensors, and network con-
nectivity, which enables these objects 
to collect and exchange data.  In other 
words, think of Apple’s Smart Watch.  
This is a very rudimentary IoT device, 
but MSW expects to see an explosion 
of new wearable devices that will al-
low the internet to track and share your 
day-to-day habits.  Access to this data 
can dramatically expand ways your 
business (or your marketing company) 
engages your potential clients.  

We think 2016 (like 2015) will be 
an exciting year offering many new 
(and cool) ways to keep your business 
top of mind (and top of search). While 
Periscope and IoT may not overly excite 
you right now, pay special attention to 
mobile and social media. If you don’t 
have a mobile website and a robust so-
cial media presence, you will be start-
ing 2016 behind the curve. Put those 
two items at the top of your to do list 
for 2016!

The team at MSW researches new 
trends daily.  As a business owner, it’s 
important for you to be aware of new 
ideas and technologies to help you 
grow your business through the pow-
er of the Internet.  If we can answer 
any questions about these upcoming 
trends or other marketing opportuni-
ties, give us a call!
Follow MSW Interactive Designs
Twitter:  @PutTheWebToWork
Facebook:  http://Facebook.com/put-
thewebtowork
Blog:   http://put-the-web-to-work.
blogspot.com
Sandy Waggett, MSW Interactive De-
signs LLC ~ We put the web to work 
for you!
573-552-8403
www.PutTheWebToWork.com

Sandy Waggett

A Division of First State Bank
NMLS # 416668

NMLS # 493712

(573) 302-0909
mlasson@fsb�nancial.com

573-365-LOAN | www.fsb�nancial.com
2265 Bagnell Dam Blvd. | Lake Ozark, MO 65049

NMLS # 332983

(573) 746-7214
bosteen@fsb�nancial.com

Bob O’Steen

Michael Lasson

...over 148 years as a community lender 
Your  Trusted Lake Lender  

Your Lake Vacation
4571 Osage Beach Parkway, 
Suite A • Osage Beach, MO 65065
573-365-3367 • 877-284-0267
www.yourlakevacation.com
www.knollsresort.com
www.lazydaysrentals.com

Vacation Rental Management
Serving the Lake since 1986

Over 100 vacation homes and condos 
located in Osage Beach, Lake Ozark, 
Horseshoe Bend, Camdenton and on 

Located next to Vista Grande across 
from the outlet mall. Now 

offering full 

service association 

management.  Call 

for a bid today! 

573-365-3367!
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TERRI BOSWELL/COX CALL TODAY! (314) 581-8574

No Job
Too Small!

Snow way! Road district’s safety guidelines
By Nancy Zoellner-Hogland

Many forecasters are pre-
dicting a “strong” El Nino event 
for the fall and winter – stron-
ger than any seen since the 
experts started tracking the 
weather systems in 1950. For 
the Midwest, and most par-
ticularly Missouri, that could 
mean warmer than normal 
temperatures coupled with 
heavier amounts of precipita-
tion. Meteorologists disagree 
on how much warmer and 
on the type of precipitation 
the winter will bring. They do 
seem to agree, however, that 
while past El Niño events can 
help inform them about cer-
tain expected conditions, there 
are some limitations. For in-
stance, in the Midwest region, 
El Nino is not known to im-
pact a single weather system 
nor does it affect the potential 
for ice storms or blizzards.

At least one online weath-
er site is warning resi-
dents of the Midwest to 
keep snow shovels handy.

Kevin Luttrell, superinten-
dent for the Horseshoe Bend 
Special Road District, also has 
some winter-weather advice 
for residents: when snow is in 
the forecast and people are 
parking at the top of the drive-
way, keep vehicles as far off 
the right-of-way as possible. 

“The hard-packed snow 
that comes off the blade of the 
plow is heavy and can do a lot 
of damage. We know there are 
lots of steep driveways that 
make it hard to get out in the 
morning, but when people 

park too close to the side of the 
road, they risk getting damage 
to their vehicles,” he said, add-
ing that in some cases, vehicles 
parked along the sides of the 
streets have forced snow plow 
drivers to back out of dead-end 
streets because there wasn’t 
enough room to turn around.

Luttrell also suggested resi-
dents eye up their mailboxes 
to determine if they need to 
be moved – or if they’re sturdy 
enough to hold up through 
what some are saying could 
be an extra-snowy winter.

“I’d estimate that 90 percent 
of all mailboxes and trash con-
tainers are on our right-of-way 
– and too close to the pave-
ment. Our drivers don’t try to 
hit them but when the blade 
is pushing the snow and the 
wind is blowing, it’s very dif-
ficult to see more than a few 
feet past the end of the nose 
of the trucks,” he explained, 
adding that everyone – and es-
pecially children – also need 
to stay back from the edge of 
the street when they hear the 
plows coming. “It’s extreme-
ly difficult to stop quickly.”

Nick Edelman, director of 
Public Works for the city of 
Osage Beach, said they have 
the same problems. He also 
said they have accepted a few 
streets that are so narrow that 
when vehicles are parked on the 
street, it makes it nearly impos-
sible to even get a snow plow in.

“We realize that the ter-
rain can make it difficult to 
get your car up the driveway 
but when vehicles are parked 

on the right-of-way, it keeps us 
from doing our job,” he said.

Luttrell provided a list of 
winter-weather safety tips:
∙	 When possible, don’t drive 
until roads are cleared
∙	 Park vehicles off the road as 
far as possible to leave room 
for plows and to avoid damage, 
including “sand-blasting” by 
salt-sand spreaders

∙	 Stay back at least 50 feet 
when following salt-spreading 
snow plows
∙	 Try not to park in blind-spots, 
on curves or steep hills
∙	 Warn children to stay far 
away from the road’s edge until 
the snow has stopped and the 
streets are clear.
∙	 Walk facing traffic and carry 
or wear reflective gear or flash-

lights at night
∙	 When weather permits, re-
examine placement of mail-
boxes and trash receptacles
∙	 Call Luttrell at 573-365-2832 
to determine if there’s room to 
build a safe parking area at the 
top of the driveway

Road district officials say plowing snow can be challenging enough without trying to dodge cars parked 
on the side of the road.
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As the Lake Churns

Real Estate and Lake News 
with C. Michael Elliott

National Real 
Estate Market 
Activity

I want to share an overview this 
month of the national real estate mar-
ket activity.  Also, when compared with 
the statewide market activity in Mis-
souri and Lake of the Ozarks activity, 
sales are continuing to look very good 
with continued growth for our area. 

Nationally, existing-home sales fell 
3.4 percent in October but despite the 
decline, year to date sales are still 3.9 
percent above a year ago. 

According to Lawrence Yun, Nation-
al Association of Realtors® chief econ-
omist, the sales slowdown in October 
was likely due to the pullback in con-
tract signings. “New and existing-home 
supply has struggled to improve so far 
this fall, leading to few choices for buy-
ers and no easement of the ongoing 
affordability concerns still prevalent in 
some markets,” he said.  “Furthermore, 
the mixed signals of slowing economic 
growth and volatility in the � nancial 
markets slightly tempered demand and 
contributed to the decreasing pace of 
sales.”

Adds Yun, “As long as solid job 
creation continues, a gradual easing of 
credit standards even with moderately 
higher mortgage rates should support 
steady demand and sales continuing to 
rise above a year ago.”

The median existing-home price for 
all housing types was $219,600 in Oc-
tober – 5.4 percent higher than a year 
ago and marks the 44th consecutive 
month of year-over-year gains.  

The following is an overview of 
how sales fared in October across the 
country:

• October existing-home sales in 
the Northeast were at an annual rate 
of 760,000 home sales, unchanged 
from September and 8.6 percent above 
a year ago. The median price in the 
Northeast was $248,900, which is 1.3 
percent above October 2014.

• In the Midwest, existing-home 
sales declined 0.8 percent to an annual 
rate of 1.30 million home sales in Octo-
ber, but are 8.3 percent above October 
2014. The median price in the Midwest 
was $172,300, up 5.7 percent from a 
year ago.

• Existing-home sales in the South 
decreased 3.2 percent to an annual rate 
of 2.14 million home sales in October, 
but are still 0.5 percent above October 
2014. The median price in the South 
was $188,800, up 6.2 percent from a 
year ago.

• Existing-home sales in the West 
fell 8.7 percent to an annual rate of 
1.16 million home sales in October, 
but are still 2.7 percent above a year 
ago. The median price in the West was 
$319,000, which is 8.0 percent above 
October 2014.

According to the Missouri Associa-
tion of Realtors October Market Sum-
mary the number of residential proper-
ties sold was up 10.7% YTD this year 
compared to 2014 and the median sell-
ing price rose by 7.3% to $173,106.  At 
mid-October 10.15% of currently listed 
properties were under contract. 

On a � nal note, I hope all of you had 
a wonderful Thanksgiving, and I would 
like to thank all of our family, friends, 
clients and the realtor community who 
have helped us have such a successful 
year in 2015. Best wishes to everyone 
and a Merry Christmas & Happy New 
Year!!

Michael has been selling real estate 
at the Lake of the Ozarks since 1981.  
He is one of the most respected brokers 
in the area.  If you would like to work 
with Michael in the sale or purchase of 
property, contact him at 573.365.SOLD 
or cme@yourlake.com  View thousands 
of lake area listings at www.YourLake.
com $1 million plus homes at www.
LakeMansions.com   You can also view 
each months’ article, ask questions and 
offer your opinion on Michael’s real es-
tate blog, www.AsTheLakeChurns.com

The Lake’s Country Station
24 Hours a day, 95.1 FM

Law enforcement, public officials 
face new threats by ‘hacktivists’

Law enforcement personnel 
and public officials may be at 
increased risk of being targeted 
by hacktivists. Hacking collec-
tives are effective at leveraging 
open source, publicly available 
information identifying officers 
and public officials, their em-
ployers or associates, and their 
families. With this in mind, offi-
cers and public officials should 
be highly aware of their email 
account security and their on-
line presence and exposure. For 
example, posting images wear-
ing uniforms displaying name 
tags or listing their police de-
partment on social media sites 
can increase an officer’s risk 
of being targeted or attacked.

Many legitimate online 
posts are linked directly to 
personal social media ac-
counts. Law enforcement per-
sonnel and public officials 
need to maintain an enhanced 
awareness of the content they 
post and how it may reflect 
on themselves, their family, 
and their employer, or how it 
could be used against them in 
court or during online attacks.

In a recent threat, a threat ac-
tor typically contacts the Inter-
net Service Provider (ISP) of the 
target, poses as an employee of 
the company, and requests de-
tails regarding the target’s ac-
count. Utilizing these details, 
the caller then contacts the tar-
get’s email provider, successful-
ly provides answers to security 
questions established for the 
email account, and is granted a 
password reset for the account. 
Ultimately, the actor gains ac-
cess to the victim’s email ac-
count and begins to harvest 
personal or other information.

Threat actors may also tar-
get law enforcement personnel 
and public officials through 
doxing. Doxing is the act of 
compiling and posting an in-
dividual’s personal informa-
tion without permission. The 
personal information gathered 
from social media and other 
Web sites could include home 
addresses, phone numbers, 
email addresses, passwords, 
and any other information 
used to target an individual 
during a cyber attack. The in-
formation is then posted on 
information-sharing Web sites 
with details suggesting why the 
individual should be targeted.

Recent activity suggests 
family members of public of-
ficials and law enforcement 
officers are also at risk for 
these types of targeting ac-
tivity. Targeted information 
may include personally iden-
tifiable information and pub-
lic information and pictures 
from social media Web sites.

While eliminating your 
exposure in the current digi-
tal age is nearly impossible, 
law enforcement officers 
and public officials can take 
steps to minimize their risk 
in the event they are targeted.

• Enable additional email secu-
rity measures, including two-
factor authentication on your 
personal email accounts. This 
is a security feature offered 
by many email providers. The 
feature will cause a text mes-
sage to be sent to your mobile 
device prior to accessing your 
email account.

• Turn on all privacy settings on 
social media sites and refrain 
from posting pictures showing 
your affiliation to law enforce-
ment.

• Carefully evaluate the user set-
tings for your online profiles. 
The default settings for some 
sites may allow anyone to see 
a user’s profile. Settings can be 
customized to restrict access to 
certain people.

• Keep your social media foot-
print to a minimum, where 
possible, and actively monitor 
any accounts you maintain.

• When posting on social media 
sites, do not provide details re-
garding your workplace, work 
associates, official position, or 
duties.

• Do not promote your personal 
or professional importance in 
online profiles or postings, as 
this may make you a poten-
tial target for adversaries to 
exploit.

• Limit your personal postings 
on media sites and carefully 
consider your comments.

• Be aware of your security set-
tings on your home computers 
and wireless networks.

• Routinely update hardware 
and software applications, as 
old versions may be exploited 
by criminals as a way to ac-
cess a computer. In addition, 
maintain up-to-date antivirus 
software, as attackers are con-
tinually writing new viruses.

• Pay close attention to all work 
and personal emails, especially 
those containing attachments 
or links to other Web sites. 
These suspicious or phishing 
emails may contain infected 
attachments or links.

• When setting up security ques-
tions for any of your accounts, 
avoid choosing questions with 
answers that can be easily 
verified (e.g., “What is your 
mother’s maiden name?”). 
Devise questions and answers 
that are known only to you. If 
the questions are already pro-
vided, devise answers known 
only to you. Try using secret 
meanings, irony, metaphors, 
or even “incorrect” responses 
that no one but you would be 
able to guess.

• Passwords should be changed 
regularly. It is recommended 
that you create a password 
phrase of 15 characters or 
more, using a combination 
of uppercase and lowercase 
letters, numbers, symbols, and 
special characters.

• Do not store your login creden-
tials on or near your computer. 
Memorize them or store them 
in a secure location away from 
your devices.

• Be aware of pretext or suspi-
cious phone calls or emails 
from people phishing for 
information or pretending to 
know you. Social engineering 
is a skill often used to trick you 
into divulging confidential in-
formation and continues to be 
an extremely effective method 
for criminals.

• Advise family members to turn 
on security settings on ALL 
social media accounts. Fam-
ily member associations are 
public information and family 
members can become online 
targets of opportunity.

• Restrict your driver license and 
vehicle registration informa-
tion with the Department of 
Motor Vehicles.

• Request real estate and 
personal property records be 
restricted from online searches 
with your specific county.

• Closely monitor your credit 
and banking activity for 
fraudulent activity.

• Routinely conduct online 
searches of your name to iden-
tify what public information is 
already available.
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Estate Planning
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Retirement Planning
Tax Preparation
Tax Planning
Business Consulting

Accounting Services
Payroll Services

Employee Bene� ts
Audit & Review Services

Business Succession Planning
Accounting Software

Wilson, Toellner & Associates, L.L.C.

Certi� ed Public Accountants
& Business Consultants

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
YOUR PARTNERS IN PROGRESS

www.wtcpa.com

2729 Bagnell Dam Blvd. Lake Ozark, MO • 573-964-5739
810 S. Highway 5 • Camdenton, MO • 573-346-6822

The Lake Area Chamber recently held a ribbon cutting for Scentsy by 
Shelly Davenport at Willmore Lodge on November 18th, 2015. Shelly 
Davenport is a local Scentsy consultant. She delivers products all over 
the lake area for free. Shelly Davenport can be reached at askshelly@
gmail.com or 785-969-9869.  Her website is www.WicklessRedhead.
com.

The Lake Area Chamber recently held a ribbon cutting for Wall’s HVAC 
Service.  Wall’s HVAC Service Established in 2015, although they are a 
factory authorized Rheem dealer, they sell and service all makes and 
models of commercial and residential heating and cooling products. 
To learn more call (573)286-4155 or email rangerjustin@hotmail.com 
for more information.

GIVE To the LAKE, a 24 hour 
event on December 15th

To donate, go to communi-
tyofthelakefoundation.com.  
This is a secure page.  With your 
donation you will join the CFL 
in “Partnering for Possibilities”.

During the past four years 
the CFL has given more than 
$100,000 to numerous area non-
profits serving the many unmet 
needs in the area by awarding 
more than 50 grants for:  Schol-
arships for  area residents to at-
tend Camp Wonderland; Fees 
for local elementary school age 
children to learn to swim, and 
have life jackets thru the West-
lake Aquatic Center; Building 
confidence in children through 
funds to the Lake Arts Coun-
cil for 62 children to partici-
pate and perform in Children’s 
Theater and entertain the 
Lake community; Camdenton 
School Foundation, Training 
for local teachers and coaches 

on ethical role modelling for 
area youth and others. 210 Cam-
denton School students were 
involved in the award winning 
Laser Robotics program;  shoes 
for students through the Lamb 
House assuring new shoes that 
fit and build self- esteem to 
more alike than different; En-
couraging students to better 
understand and give to others 
with financial support to Osage 
School Art Department Empty 
Bowl event that 500 staff and 
students made bowls to raise 
more funds to help others.

The CFL continues to sup-
port other well know programs 
in our community includ-
ing: Lake Area Senior Centers, 
Citizens Against Domestic 
Violence, Medical Missions 
for Chris, Buddy Packs, Share 
the Harvest, Kids Harbour and 
more.
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GLAIZE FISH 
HATCHERY / OSAGE 
BEACH CITY PARK

Today, where people 
play ball and pursue 
other types of recreation 
at the Osage Beach City 
Park, there were once 
eleven ponds, each about 
one acre in size designed 
for rearing fi sh to stock 

Lake of the Ozarks. The 
photo accompanying 
this article (circa 1960, 
courtesy of the Missouri 
State Archives) shows six 
of the ponds that range 
from 18 inches to six feet 
in depth.

Union Electric Light 
and Power Company of 
St. Louis constructed the 

ponds in early 1932 fol-
lowing the completion 
of Bagnell Dam in accor-
dance with state law that 
required the erection of 
a fi sh ladder or mainte-
nance of a fi sh hatchery 
whenever a dam ob-
structs the free passage 
of fi sh in any rivers of 
the state.  According to a 

1953 article in the Central 
Missouri Leader, a news-
paper once published in 
Camdenton, at the time 
the dam was construct-
ed there were no known 
workable fi sh ladders 
designed for dams of Ba-
gnell Dam’s height. The 
ponds were operated in 
groups of two to four and 
their depths provided 
both shallow water for 
spawning and deep wa-
ter to protect fi sh during 
severe cold weather when 
the water freezes.

Millions of fi sh were 
reared in the ponds and 
later released annually at 
various places in the lake 
including all arms and 
the main channel from 
Warsaw to the Dam. One 
of the more popular fi sh 
reared at the hatchery 
were Striped Bass, which 
were introduced to the 
Lake in 1967.  Some old 
time residents of Cam-
den, Miller and Morgan  
counties predicted, as 

water began fi lling the 
basin, that it would be 
ten years before there 
would be any good fi sh-
ing. Their predictions did 
not come true thanks to 
the foresight of the dam 
builders, state law and 
the fi rst Fish Commission 
of Missouri.    

This historical sketch 
is from the collection of 
H. Dwight Weaver. He is 
the author of six books on 
the history of Lake of the 
Ozarks.

The author’s latest book 
on Lake history – Images 
of America, Osage Beach 

– is now locally available 
and is a pictorial history 
of Osage Beach from 1880 
to 1980. Weaver’s book 
“A Pictorial Guide to Ha 
Ha Tonka State Park” 
contains more than 300 
photos of the park, which 
include all of the park’s 
signifi cant natural and 
man-made features along 
its trails and boardwalks.

Contact him at: 
dwightweaver@charter.
net or call 573-365-1171. 
Visit www.lakeoftheo-
zarksbooks.com to 
obtain more information 
or to purchase one of his 

b o o k s 
on line.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver

St. Nicholas, Santa and the Holiday Season
By Michael Gillespie

It began with Nicholas, the 
“real” St. Nicholas, and bishop 
of Myra. He lived during the 
fourth century in what is now 
western Turkey. Few details of 
his life are known. The most au-
thentic biography of the saint 
was written some five hundred 
years after his death.

It is said that he came from a 
wealthy family, though his par-
ents died when he was still quite 
young. Embarking on a life of 
piety and miracle working, he 
determined to spend his in-
heritance on charitable works. A 
serendipitous opportunity pre-
sented itself. A nearby family re-
cently had lost its money. There 
were three sisters in the family 
and their father could neither 
support them nor supply their 
dowry.

Barring miraculous interven-
tion, they faced a life of prosti-
tution. Nicholas heard of their 
plight. One night he threw a bag 
of gold through the window of 
their house, and repeated the 
good deed three times. This pro-
vided the dowry that enabled all 
three women to avoid a life of 
sin.

Saint Nicholas, Bishop of Myra
Some scholars believe this 

gave rise to the custom of pre-
senting gifts on the feast day of 
St. Nicholas, December 6. Sev-
eral miracles are attributed to 
Nicholas, in life and death.

The most enduring holds that 
long after his death, St. Nicho-
las resurrected three boys after 
their brutal murder, Nicholas 

then becoming the patron saint 
of children.

The tradition of mid-winter 
gift giving, long associated with 
the feast day of St. Nicholas, 
probably had its roots in an-
cient Roman custom, in honor 
of a god. The practice was trans-
formed by early Christians to 
commemorate the life of Nicho-
las and, concurrently, the birth 
of Christ.

In medieval times peasants 
brought gifts of food that had 
been grown on the manor to the 
local lords, who in turn invited 
them to a feast. The lords, in 
turn, would present more sub-
stantial gifts to higher nobility. 
As early as the twelfth century, 
children began receiving pres-
ents as a way of honoring their 
patron saint, Nicholas. Some 
variations of the practice had 
poor families with children re-
ceiving anonymous presents on 
their doorsteps.

During the Middle Ages, on 
December 26— the feast of St. 
Stephen— priests would open 
the poor boxes at church and 
distribute the money to the 
needy. And common laborers 
added a new dimension to the 

practice by soliciting tips from 
those who benefited from their 
labors. They placed the tips 
in clay boxes that they would 
break open on the day after 
Christmas.

Hence the name "Boxing 
Day," which is still a holiday in 
England and Canada. 

Then came the Protestant 
reformation. The notion that 
children were receiving gifts 
attributed to a Catholic saint 
abhorred the reformers. Some 
elders tried to suppress the 
practice, but to no avail. Instead, 
the emphasis was changed.

Instead of giving gifts on 
December 6, in honor of the 
saint, the practice was moved 
to Christmas, and the gift-giver 
was portrayed as the Christ 
child, Christ kindlein. Over-
time the word and its meaning 
corrupted into “Kris Kringle” 
in English-speaking countries. 
Kris Kringle was a fatherly figure 
that more resembled the origi-
nal St. Nicholas than the Christ 
child. In Germany the term be-
came Weihnactsmann, mean-
ing "Christmas man".

In some places the Christ 
child was the invisible spirit that 

left presents on Christmas while 
Nicholas became Belsnickle, 
or "Nicholas with fur". This 
descriptive name came about 
because he was portrayed by 
adults wearing costumes and 
fake whiskers. Belsnickle visited 
children while they were awake 
and scared them into good be-
havior. Gradually, Belsnickle, 
the visible spirit, overshadowed 
the unseen image of the Christ 
child.

This opened the door to the 
emergence of Santa Claus. San-
ta Claus came to America with 
Dutch settlers of the 1600’s.The 
name Santa Claus was a corrup-
tion of "Sinterklaas", which in 
turn was a convoluted form of 
St. Nicholas. The celebration of 
St. Nicholas day and Christmas, 
while occasioned with much 
merrymaking in the Dutch col-
ony of New Amsterdam (New 
York), was declared illegal in Pu-
ritan New England. Only after 
the Revolution did the celebra-
tion of Christmas gain wide-
spread acceptance in America.

This came about as much the 
result of German immigration 
as from Dutch influences, for 
the Germans were enthusias-
tic celebrants of the Christmas 
season. It was the Germans who 

continues on page 33
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conducted by the Associated 
Press, airplanes spent an aver-
age of 23minutes and 32 sec-
onds taxiing between gates 
and runways during the first 
nine months of 2015 – the lon-
gest time since the Bureau of 
Transportation Statistics be-
gan tracking taxi times in 1995 
and nearly one minute more 
than what was recorded in 
2014. The increase is attributed 
to several things- runway con-
struction projects at some air-
ports, schedule changes that 
increase the number of flights 
and new and distant runways 
that take longer to reach. The 
delays are not just aggravating 
travelers – they’re also costing 
airlines money in operating 
costs. Chicago’s O’Hare Air-
port is guilty of racking up the 
most taxi delays with one out of 
every five extra minutes being 
traced to the windy city. With 
227,358 flights during the first 

nine months of 2015, the delays 
add up. Delays have also been 
increasing at Dallas’ two air-
ports. Construction problems 
and scheduling issues have 
been causing those problems.

Black Friday and Cyber Mon-
day sales weren’t limited to big 
box retailers. Deals also were 
flying off the shelf on Expedia’s 
travel app with deep discounts 
of up to 75 percent off at such 
vacation hotspots as Las Vegas, 
Hawaii and Jamaica and up to 
90 percent off to destinations 
such as Los Angeles, Cancun 
and New Orleans. Numerous 
hotel chains and luxury re-
sorts also were offering special 
prices, and Alaska Airlines, Fiji 
Airways and RailEurope were 
offering travel deals at up to 
40 percent off when shoppers 
used special codes and made 
their purchases and reserva-
tions online during those two 
days. The city of New York even 
got in on the Cyber Monday 
action on their website, www.
newyork.com, offering dis-
counts of up to 50 percent on 
various packages and attrac-
tions centered on the Big Apple.

Armchair 
Pilot



Lake of the Ozarks Business JournalDecember, 2015Page 26

Corporate Employment
Background Screening Service

www.one2verify.com

Background Investigation/Verification Services:
Name Verification  -  Date of Birth Verification  -  SSN Verification  -  Address Verification
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Company’s growth brings more job opportunities
By Nancy Zoellner-Hogland

Madden Manufacturing, 
located on Dogwood Road 
on Horseshoe Bend, will be 
expanding and, if things go 
as planned, will be hiring up 
to an additional 25 employ-
ees by this time next year.

“And that’s a conserva-
tive estimate,” said Dan 
Hall, vice president of Sales 
and Product Develop-
ment for the manufacturer.

At the November19 meeting 
of the Camden County Plan-
ning and Zoning Commission, 
the company, which produces 
such products as aluminum 
railing systems, screen enclo-
sures, patio covers and roof 
systems for big-name retail-
ers like Home Depot, Lowe’s, 
Walmart and Menards, got 
approval to rezone 3.16 acres 
from low density residential to 
industrial. This will allow Mad-
den to expand operations with 
a new 18,000 square foot ware-
house to be built across the 
street from its’ current location. 

Hall said the expansion 
can’t come soon enough.

“We are so very, very full 
on this side of the street so 

as soon as the building is 
completed, we’ll start using 
some of the space for packag-
ing and shipping,” he said.

They spent the previous 
five weeks chipping the hill 
away and using the fill to level 
the plat where the building 
will be located. Hall said be-

cause Harms Engineering had 
already completed the engi-
neering needed to start pour-
ing the building’s foundation, 
construction was scheduled to 
begin immediately. Weather 
permitting, Hall said they hope 
to be under roof by February.

Owner Mike Madden said 

the expansion, which also 
will include a parking lot 
large enough to allow large 
trucks to turn around with-
out stopping passing traffic, 
was needed to consolidate op-
erations and improve speed 
and efficiency of shipping.

“It took a long time to get to 

this point so it’s exciting to see 
that ‘light at the end of the tun-
nel,’” Hall quipped. “Madden 
has been here 14 years, I’ve been 
with them for 10 years and it’s 
taken that long to get our foot in 
the door and prove ourselves. 
Now we’re seeing all that hard 

continues next page

Construction is scheduled to begin immediately on Madden Manufacturing's expansion, located directly across from it's existing plant on 
Dogwood Road. Nancy Zoellner-Hogland photos.
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continued from previous page
work paying off. It’s pretty ex-
citing.”

It’s also good for the econo-
my. According to Hall, for every 
$1 earned by the manufactur-
ing company, approximately 
83 cents is returned to the local 
economy through salaries and 
local spending. News of the ex-
pansion has also brought more 
local contractors to their doors, 
Hall said, further increas-
ing the money that will be in-
jected into the local economy.

The rezoned site is part of a 
currently undeveloped 42-acre 
tract surrounded by a variety 
of zonings. Four Seasons Rac-
quet and Country Club Condo-
miniums are on the tier above 
Madden’s manufacturing site; 
Glencove Marine is on the tier 
below. However, the land is 
more than a quarter mile from 
the nearest property line, thus 
meeting Camden County’s 
buffer-zone requirements.

 

continued from page 3
in protecting its property own-
ers and their rights and the 
investments they’ve made in 
good homes and a good qual-
ity neighbors. But that doesn’t 
seem to interest the Camden 
County Commission,” he said. 

Although the judge stated in 
the injunction that the court 
was not persuaded Prewitt 
would incur all of the dam-
ages he alleged when construc-
tion was stopped, and that the 

damages alleged by Prewitt 
were created by Prewitt and in-
curred at the risk of Prewitt, the 
judge still required the plain-
tiffs to post a $10,000 bond, 
which was done November 20.

According to Harding, if 
the court finds the plaintiffs 
are wrong about the merits 
of their lawsuit and Yellow-
stone is right, Yellowstone 
can recoup that $10,000.

Both sides believe a hearing 
will be held in early December 

to determine a date for a trial.
This is not the first time the 

property has been the source of 
legal action. In 2014, after the 
county commission approved 
zoning that allowed construc-
tion of a parking lot to serve the 
Shady and Lazy Gators com-
plex but sent a zoning request 
for the rest of the tract back 
to P&Z when residents com-
plained, Prewitt filed a lawsuit 
against the county. Due to a 
mapping error, the land was 
mistakenly overlooked during 
the original zoning process.

Prewitt back in courtCompany’s growth
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The Great Dam Duck Drop Golf Tournament 
Benefits Lake Area Big Brothers Big Sisters

After all the monies were 
collected and the bills were 
paid, two area organizations 
benefitted from the Great Ba-
gnell Dam Duck Drop & Golf 
Tournament.  In 2015, the Duck 
Drop Committee decided to 
partner the golf tournament 
portion of the event with Lake 
Area Big Brothers Big Sisters.  
With combined efforts BBBS 
was able to receive $2085 as a 
result of the golf tournament.  

“For the first year joining forces 
we were very pleased with the 
results,” shared Scottie Martin, 
Lake Area BBBS President.  “We 
look forward to continuing and 
building this new fundraising 
opportunity for this valuable 
organization,” Martin conclud-
ed.  Plans are already underway 
for the 2016 Great Bagnell Dam 
Duck Drop & Golf Tourna-
ment.  Look for more details to 
come after the first of the year.

Lake Area Big Brothers Big 
Sisters is a mentoring pro-
gram that helps local children 
between the ages of 6 and 14. 
Spending just an hour per 
week with a child who needs 
an adult role model can be life 
changing for the child ... and 
for you. Don't have 60 minutes 
to give? Consider donating 
$60 to Lake BBBS. All money 
stays local and helps support 
the Lake of the Ozarks Big 

Brothers Big Sisters program.
Kiwanis Club Ozark Coast 

serves the Osage Beach and 
Lake Ozark region. The club 
was organized in April 1988, 
and will celebrate the 27th 
Anniversary this year!  It are a 
501(c)(3) not-for-profit chari-
table foundation. Club mem-
bers are service-minded men 
and women from all segments 
of the the community. The 
chapter meets every Thurs-
day, 12 noon to 1:00 pm for 
lunch, fellowship, discussion 
of club business, and a pro-
gram presented by commu-
nity business people on topics 

of interest such as community 
issues, public affairs, service, 
or entertainment.  Visitors are 
always welcome to attend for 
good times as everyone works 
together to better the lives of 
the children in the community.

Pictured Left to Right:  Scot-
tie Martin, BBBS President; 
Buck Cueni-Smith; Lee Knern-
schield, BBBS Director Jef-
ferson City; Becky Panchot; 
Alison Martin, BBBS Lake Area 
Coordinator; Michelle Cook & 
Mike Waggett, Duck Drop Co-
Chairs; Jenny Adams; Victo-
ria Smith and Sandy Waggett.

Managing Rental Property
Why?

I have received a number of calls 
over the past few months from peo-
ple looking at the option of purchas-
ing a home or condo and putting 
that property on a vacation rental 
program.  I tell each of them that 
they have made a great choice in 
reaching out to a property manager 
“prior” to making their purchase.  
Why?  Well I have come across a 
few owners who made the mistake 
of purchasing a property that either 
could not be rented or that would 
be very diffi cult to rent.

Although we live in a summer 
vacation area, which in fact was 
recently voted as the number one 
recreational lake destination in the 
entire United States by readers of 
US Today, there are some areas that 
do not allow nightly rentals.  There 
are also some areas and some prop-
erties that just are not very desirable 
to someone vacationing at the Lake 
of the Ozarks.

A few years ago I received a 
call from someone who had pur-
chased a home in an area that did 
not allow nightly rentals.  There 
was dead silence on the other end 
of the phone when I explained that 
they had purchased in an area that 
did not allow nightly rentals.  I can 
only imagine the conversation they 
had with their real estate agent.  It 
is possible that they didn’t tell the 
agent that they wanted to use the 
home as a vacation rental property 
or that the agent just didn’t know 
that there were restrictions on that 
type of usage.

I have also had a number of calls 
from people who have purchased a 
condo at a complex that just is not 
very desirable for rentals.  The com-
plex may have a really small pool, a 
lack of boat slips, horrible location or 
no elevator and they just purchased 
a fourth fl oor unit.  I recently looked 
at a condo with a Realtor friend 

of mine and her client.  When you 
opened the blinds you were looking 
directly at another building on one 
side and a large tree with just a hint 
of water on the other side.  Fortu-
nately her client didn’t purchase 
that unit.  That would have been a 
real challenge!

Why do people visit our beautiful 
area?  The Lake!  A waterfront home 
or condo with a good view of the 
water is possibly the most important 
selling point that your property can 
have.  We frequently get asked by 
guests whether the property is “on 
the water”.  And while other fac-
tors play a part in a guest’s choice 
of properties including location, 
amenities and how many people 
the property will sleep, at the end of 
the day, the single most important 
fact is that your home or condo be 
on the water with a good or better 
yet, a great view of the lake.

Russell Burdette is the owner of 
Your Lake Vacation, a professional 
vacation rental management com-
pany at the Lake of the Ozarks since 
1986.  If you would like more info 
on renting your home or condo as a 
vacation rental, please call 573-365-
3367 or e-mail russell@yourlakeva-
cation.com.

Russell Burdette

vacation news
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CELEBRATING

Celebrating 66 Years!

Celebrating 15 Years!

Quality of Life
at the LAKE!
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Countdown to
 Christmas!

Tune in to win this holiday season and have a  
     Ho-Ho-Whole lot of fun!

Listen to the radio stations 
Santa listens to! Giving YOU 

the presents this year!
Listen to KS 95.1 FM and 

Mix 92.7 FM from 
Black Friday until Christmas 
Eve for a chance to win a 

sleigh-load of gifts!
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Crossword Puzzle
Solution page 21

ACROSS
1. Boreal bursts
6. Soldier’s bed
9. Microbrewery product
13. *”We all will be together if the fates 
____”
14. Romanian money
15. Plural of pupa
16. Stupid and silly
17. Eyeball shape
18. Bornean ape
19. *”Feliz ____”
21. *”...with your nose so ____, won’t 
you guide my sleigh...”
23. Gourmet mushroom
24. Windows to the soul?
25. “Hee ___” variety show
28. Persian backgammon
30. Knowledgeable
35. Shining armor
37. Oriental ware, pl.
39. One of seven dwarfs
40. St. Louis’ Gateway
41. *”Mele Kalikimaka is the ____ to 
say”
43. Singer-songwriter Amos
44. Scout’s mission
46. End of line
47. Mint product
48. Mrs. Potts of “Beauty and the 
Beast”
50. Falling-out
52. Lamb serving
53. Thomas the Engine’s warning
55. Plays for pay
57. Part of a flower, pl.
60. *The weather is frightful but this is 
so delightful
64. Natural talent
65. Nightcap rocks
67. Run ____ of the law
68. Full of curd
69. *”Jolly Old Saint Nicholas, Lean 
your ____ this way”
70. First light, pl.
71. Algonquian people
72. Dashboard acronym
73. Wipe it clean to start fresh

DOWN
1. No this without pain?
2. Longer forearm bone
3. Member of people of eastern Europe
4. Second T in T&T
5. ABBA’s home
6. Doofus
7. *”____ the fields we go laughing all 
the way”
8. Short and plump
9. Town
10. Sashimi choice
11. “____ Buy Me Love”
12. Liquor store pony
15. Composed and self-assured
20. Like exes
22. Christian minister, abbr.
24. Most avant-garde
25. *”It” in “...but the very next day 
you gave it away”
26. Come to terms
27. Neopagan religion
29. German industrial valley
31. Drilling group
32. Thread holder
33. Chill-inducing
34. *”The fire is slowly ____, and my 
dear, we’re still goodbying”
36. Do this until you drop?
38. Finger move
42. Charted record
45. *”You better watch out! You better 
____ ____”
49. Beneficiary of holiday toy drives
51. Found on a tire
54. Basketry stick
56. Butcher’s refuse
57. Its out of focus
58. Like pink steak
59. Assistant
60. 4 years to a President
61. Caucus state
62. Litter member
63. Someone ____
64. TV monitor, acr.
66. Part of graduate’s ensemble

Painting, Sealing & Staining Inside & Out
    Lawn Care - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
Leaf Removal - Powerwashing Decks & Docks

LLC

Located ¼ mile west 
of the Grand Glaize Bridge 
on Osage Beach Parkway
Open Seven Days a Week

365 Days a Year
Reservations Recommended

573.348.2966 | www.jbruners.com

   THE LAKE’S 
Fine Dining Choice
   S i n c e  1 9 8 0

US-54 EXPY

Osage Beach Pkwy

W
inn Rd

Je�ries Rd

Grand 
Glaize 
Bridge

THEME: HOLIDAY SONGS
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Featuring:
• MudPie
• Lolita
• Periwinkle by Barlow
• ReSails

Formerly, OYC Ship Shop, the new 
Nautical Shoppe will offer a larger 
selection of nautical home furnishings, 
gifts, lake and coastal accents, including:

• Wall Décor
   Globes &
   Instruments
• Decorative Accessories
• Nautical Jewelry
•  Apparel, Model Ships–

Economy to Museum 
Quality

(573) 552-8401 • 300 Yacht Club Landing Dr., Lake Ozark, MO 65049

New Name! New Location!

www.NauticalShoppe.comCheck out our New Location!

We’re STILL the Gift 
Headquarters for 

Boating Enthusiasts

New
Location

Now
Open!

Saving money while holiday 
shopping may sound impos-
sible, but you don’t need to be 
a Scrooge to budget. Through 
smart strategizing, you can 
find the perfect gift for friends 
and family and keep your wal-
let intact.

Here are some tips to give 
you a leg up on your New Year’s 
financial resolutions:

Just Say No
When it comes to purchas-

ing warranties, there are times 
you can just say no. Refusing 
extended warranties doesn’t 
strip you of all protection. 
Reputable manufacturers will 
back products for three to six 
months and some credit cards 
extend or even double manu-
facturers’ warranties. If you do 
purchase a warranty, be sure 
the terms are worth the cost.

Avoid Layaway
Layaway may sound great, 

but without discipline, it can be 
costly. If you’re using a credit 
card to make small payments 
on your layaway purchase, and 
you don’t pay your balance in 
full, you may ultimately pay 
both a layaway fee and interest 

on your credit card. And if you 
cancel the purchase, you could 
pay an additional fee too. Stick 
to buying what you can afford 
today.

Manage Your Money
If you have trouble sticking 

to your shopping budget, con-
sider using tools to help keep 
you honest. Traditional finan-
cial software programs, which 
help you set budgets and man-
age money, are now providing 
access from mobile devices. 
For example, Quicken 2013’s 
free iPhone, iPad and Android 
apps allow you to securely 
manage your money, view up-
to-date information about your 
accounts and check your bud-
gets, encouraging you to make 
sound financial decisions in 
real-time.

“Consumers who go into 
debt from holiday shopping 
often do so because they are 
unaware of what they have in 
their bank accounts and are 
spending unmindfully,” warns 
Aaron Patzer, VP of Innovation 
at Intuit. “Tracking your bud-
gets and spending as you go 
will help you stay on track.”

Know the Refund Policy
Not all stores offer refunds 

for returned items. When buy-
ing gifts, make sure you know 
a store’s policy before your 
purchase. Ask for a gift receipt 
so your friends and family can 
make exchanges or get refunds 
if necessary.

Use Gift Cards
Retailers must now honor 

gift cards for five years from 
the date of issue. So find those 
old gift cards, and use them to-
ward your gift purchases, even 
if they have “expired.” The 
company can send you a new 
card or issue the remaining 
balance in cash.

Do-It-Yourself
Showing your friends and 

family you care about them 
should not put you in debt. If 
the holidays will cause an un-
reasonable financial burden, 
consider making presents. 
From baking to knitting, to 
writing your loved ones poems 
and thoughtful letters, home-
made presents can be more 
meaningful than the store-
bought variety.

More money management 

tips for the holidays can be 
found at www.Quicken.com.

By planning ahead and 
making informed financial de-

cisions this holiday shopping 
season, you can start 2013 on 
the right financial foot. State-
Point 

How to save money this holiday shopping season

New technology can help you keep track of your expenses while 
shopping. Copyright Andres Rodriguez - Fotolia.com
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Are you tired?
Tired of your internet not working when you do?

Tired of getting put on hold for tech support?

Tired of slow internet connections?

Tired of High Prices for internet service?

Business relies on internet service.
We’re all here to make money.
� e time you spend without internet 
service is time you can’t spend working.
Whether the connection is down, or 
you’re waiting for tech support on hold, 
it costs money.
We’ve been providing professional 
internet connectivity for decades.  
It’s our business; it’s all we do.
We’ve helped thousands of companies 
large and small get the service they need 
to conduct business on the internet.

Whether it’s hosting your domain and 
online store, or giving your employees 
the high-speed reliable no-hassle internet 
they need to do their jobs, no problem.
We can help you too, with less down 
time, better tech support and great rates.
Give us a call today and � nd out just how 
easy getting the internet you deserve is.

1-866-670-YHTI

The Internet with no strings 
attached! Get broadband in areas 
where no other service can go! 
Up to 2Mbps download speeds!

WIRELESS
ACCESS

“Always on” high speed internet 
broadband at speeds to 6 Mbps! 
Award-winning tech support!

No extra charge for business accounts!

BUSINESS 
DSL ACCESS

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

backbone! Lightning-fast response for your customers!

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

BUSINESS 
HOSTING

$3995

$2895

Support for ecommerce, ftp 
support, storage 25MB and up! 

$1995

*

*

*

*Prices listed are ‘as low as’, rates vary depending on 
service. Prices listed are per-month, with no charge for DSL 
modem use, $10 monthly for wireless modem use. Never any 
hidden fees, gimmicks or surprise charges.

Your
Hometown

Internet

GET THE INTERNET YOU DESERVE!
YHTI IS YOUR HOMETOWN INTERNET
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continued from page 24
brought over the tradition of the 
Christmas tree. This, in turn, 
furthered the custom of gift-
giving, for what better place to 
set one's present than under 
the beautifully trimmed tree? 
The early Santa Claus, the Santa 
Claus of Europe, was tall, skinny, 
and wrapped in fur clothing. He 
traveled by foot or by horseback. 
Within hundred years or so of 
his arrival in the Dutch colonies, 
Santa had put on considerable 
weight and was conveyed about 
in a wagon.

Washington Irving mentions 
his appearance in a satirical 
history of New York published 
in 1812. The old saint coursed 
the rooftops and found chim-
neys the preferred entrance to 
the homes of sleeping children. 
(In 1893, a devoted father im-
personating Santa attempted 
a similar feat. He got stuck. 
Neighbors had to tear the chim-
ney until they could get a rope 
on the bewildered and embar-
rassed man.)

In 1821, a short poem de-
scribed a fur-clad "Sante-claus" 
riding a sleigh pulled by a single 
reindeer. The next year, howev-
er, saw the publication of what 
was to become the quintessen-
tial Christmas poem popularly 
known as “T’was the Night Be-
fore Christmas”.

That wonderful spread of 
stanzas holds three footnotes 
in the annals of historical trivia. 
First, its real title is virtually for-
gotten. It actually was entitled 
“An Account of a Visit from St. 
Nicholas”. Second, its purported 
author, Clement Clarke Moore, 
who claimed to have penned 
the classic to entertain his chil-
dren on Christmas eve, prob-
ably didn't write it.

The verse was published 
anonymously in a Troy, New 
York, newspaper, and Moore 
laid no claim to it for some 20 
years after its initial publication. 
Only after checking to make 
sure no one was alive who had 
handled the original manu-
script, did Moore step forward.

Recent scholarly research 
strongly suggests that the true 
author was Henry Livingston, 
Jr., a poet of minor acclaim. And 
third, a printer's error resulted 
in a name change for two of 
the reindeer. Donder and Blit-
zen were identified in original 
printings as Dunder and Blix-
em, which are Dutch words for 
thunder and lightning.

Nevertheless, “T’was the 

Night Before Christmas” estab-
lished some of the hallmarks of 
the accepted Santa Claus leg-
end. The poem states that Santa 
rode in a sleigh pulled by eight 
reindeer (Rudolph, a commer-
cial contrivance, wasn't invent-
ed until 1939).

It describes Santa as dressed 
in fur, carrying a bundle of toys, 
with a white beard, smoking a 
pipe, himself of short, round 
stature, "chubby and plump."

The poem does not state the 
color of his clothes (unless it 
was fox fur it probably wasn't 
red), nor does it identify the jolly 
old elf as Santa Claus, only as St. 
Nicholas. But that was enough, 
the American Santa was born.

Now it would take an art-
ist to fill in the details. At about 
the same time that the poem 
appeared, a children's maga-
zine showed Santa in red suit 
of clothing that bore slight re-
semblance to a bishop's robe. In 
1837, Robert Weir, who taught at 
West Point, painted Santa as a 
short man in high boots, waist-
length coat, and stocking cap. 
This Santa also smoked a long 
Dutch pipe, but had no beard. 
Interestingly, in his sack he car-
ried not only toys for good chil-
dren, but birch switches for the 
bad.

In 1841, a Philadelphia mer-
chant created a "live" Santa 
scene. The merchant hired a 
man to dress in appropriate 
Santa clothing and pose on the 
store's chimney top. The cor-
rect attire for this occasion was 
described as an "antique cos-
tume, with striped pants and 
stockings, and flying doublet; 
a tasseled cap on his head and 
abroad, benevolent grin on his 
face."

Goody Santa
Various editions of Godey's, 

a popular women’s magazine, 
depicted Santa in diverse forms. 
One had him in a long tunic, 
another in flowing robes and 
a tall hat. He was bewhiskered 
and coiffed with flowing white 

hair. One issue featured a crafts 
project for making "Old Father 
Christmas" out of pine cones. 
Other nineteenth century ren-
derings had Santa large and 
small in stature, usually but not 
always rotund, bearded or clean 
shaven, in long stockings or 
boots, and in outfits that looked 
like anything from woolen long 
underwear to arctic explorer 
overcoats and hoods. Cloth suits 
ran from red to green, blue, or 
purple.

While these permutations 
continued in print for much of 
the century, they slowly were 
being standardized due to the 
work of illustrator Thomas Nast.

Thomas Nast's Santa
Thomas Nast might rightly 

be called the inventor of the 
American image of Santa Claus. 
While still in his teens Nast be-
gan drawing for national maga-
zines. In 1862, during the Civil 
War, he capitalized on the sen-
timental longings for a simpler 
time and created a Santa Claus 
drawing that seemed to come 
directly from the Moore/Liv-
ingston poem. Indeed, it had.

Nast, who could barely read 
or write, would work on his 
sketches while his wife read 
the poem to him. Many more 
renderings followed, each one 
establishing or refining some 
additional aspect of the Santa 
Claus legend.

It was Nast who depicted 
Santa as a toymaker. Another 
drawing clearly identified San-
ta's home as the North Pole. 
Nast's Santa had stockings to 
stuff, ledgers filled with the 
names of good and bad chil-
dren, workshops of elves, and 
even Mrs. Claus.

Santa, according to the draw-
ing pen of Nast, smoked a long 
Dutch pipe, displayed a rosy 
complexion, wore an infec-
tious smile and a snowy white-
beard, packed an ample belly, 
and donned a furry red suit. In 
time, Nast's Santa became the 
Santa; all other renderings were 

doomed to obscurity. In reality, 
none of Nast's artistic inven-
tions regarding Santa were en-
tirely his own, save for the North 
Pole residence.

At the time of Nast's popular-
ity, the North Pole had not been 
explored. Given Santa's heavy 
garb, it seemed quite appropri-
ate to Nast that St. Nick should 
reside in a very cold region. 
Nast's grandson stated that the 
artist chose the North Pole be-
cause it was equidistant from 
most northern hemisphere 
counties, and that no country 
could claim the pole as its own. 
Although Nast's Santa was a 
distinctly American Santa, (his 
most famous pose shows him 
carrying a belt buckle bearing 
the initials "U.S.") he was at the 
same time a man of the world.

The Nast Santa would un-
dergo a modernization in the 
twentieth century at the hands 
of a commercial artist named 
Haddon Sundblom. Beginning 
in the 1930s Sundblom created 
a series of paintings for the Co-
ca-Cola Company.

Sundblom's Santa
Taking his cue from Nast, 

Sundblom put the finishing 
touches on an already popu-
lar image. Sundblom's Santa 

retained the ruddy cheeks and 
red nose of Nast's elf, but went 
further by depicting him with a 
fuller— even luxurious— beard, 
an adult sized torso (Nast drew 

Santa in various sizes), a red 
suit with white ermine trim, a 
wide belt with brass buckle, and 
heavy black boots.
Coke Santa variations

And, quite understand-
ably, Sundblom's Santa seems 
to have traded his pipe for a 
Coke. The idea behind the ad 
campaign was to spur Coke 
sales during the slower winter 
months. It worked. The original 
campaign ran for 35 years, and 
it has been revived more than 
once. The company still pulls 
one of its original Sundblom 
paintings each year for use in 
advertisements. They are kept 
on display at their headquarters 
in Atlanta, Georgia.

No matter how he appears on 
paper and canvas, Santa Claus 
is the personification of charity, 
of gift-giving— the true spirit of 
the season.

Merry Christmas!

Sadly, Mike Gillespie is no 
longer with us, but his delightful 
story of the holiday icon can still 
be enjoyed.  --ed.

Saint Nick
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SERVING THE LAKE OF THE OZARKS AREASERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

Lake30
PO Box 174 • Ridgedale MO 65739 
(417) 593-3510 
lake30@lake30.com
www.lake30.com

Lake West Chamber
PO Box 340, 125 Oddo Dr.
Sunrise Beach, MO, 65079
(573) 374-5500
director@lakewestchamber.com
www.lakewestchamber.com

Lake West Marine
350 South Main, Laurie, MO 65037
(573) 372-8115
bob@lakewestmarine.com
www.lakewestmarine.com

Laurie Tent & Event Rental
14120 North State Hwy 5
Sunrise Beach, MO 65079
(573) 216-2650
laurietentrental@gmail.com
www.laurierental.com

LO Profile
PO Box 1457, Lake Ozark, MO 65049
(573) 365-2288
studiompublishing@gmail.com
www.lakeprofile.com

Marine Concepts
501 Hwy 42, Osage Beach, MO 65065
(913) 908-7223
marineconcepts@ymail.com
www.worldsbestboatcover.com

Marine Max
3070 Bagnell Dam Blvd
Lake Ozark, MO 65049
(573) 365-5382
mark.higdon@marinemax.com
www.marinemax.com

Midwest Touchless Boat Covers
613 SE Brentwood, Lee’s Summit
MO 64063
(816) 985-6542
boatcoverguy@outlook.com
www.midwestboatcovers.com

Otto Construction Inc.
PO Box 1821, Lake Ozark, MO 65049
(573) 693-3772
tony@ottoconstruction.biz
www.ottoconstruction.biz

Ozark Barge & Dock Service, Inc.
PO Box 140, Gravois Mills, MO 65037
(573) 372-5501
steve@ozarkbarge.com
www.ozarkbarge.com

Ozark Yacht Club
500 Yacht Club Landing Drive
Lake Ozark, MO 65049
(573) 552-8401
Sara.Clark@OzarkYachtClub.com
www.ozarkyachtclub.com

Paradise Upholstery & Canvas
PO Box 786, Linn Creek, MO 65052
(573) 216-7214
iaff198@hotmail.com
www.paradiseupholstery.com

PDQ Marine Services
197 Hidden Acres Road
Lake Ozark, MO 65049
(573) 365-5900
pdqmarineservice@hotmail.com
www.pdqmarine.com

Performance Boat Center
1650 Yacht Club Drive
Osage Beach
MO 65065
(573) 873-2300
brett@performanceboatcenter.com
www.performanceboatcenter.com

Poly Lift Boat Lifts
17163 North State Hwy 5, Sunrise 
Beach, MO 65079
(573) 374-6545
mark@polylift.com
www.polylift.com

Premier 54 Motor Sports, LLC
4370 Osage Beach Parkway
Osage Beach, MO 65065
(573) 552-8550
rich@premier54.com
www.premier54.com

Rogers Manufacturing, Inc.
19882 West 156 St, Olathe, KS
66062 • (913) 829-1211
mrogers@rmigolfcarts.com
www.rmigolfcarts.com

Showcase Publishing
2140 Bagnell Dam Blvd., Lake Ozark
MO 65049 • (573) 365-2323
spublishingco@msn.com
www.lakeoftheozarkssecondhome.com

Summerset Boat Lifts, Inc.
1165 Jeffries Rd, Osage Beach
MO 65065 • (573) 348-5073
brian@summersetboatlifts.com
www.summersetboatlifts.com

Sunset Palms Development, LLC
1222 Lands End Parkway, Osage 
Beach, MO 65065
(573) 302-1300
edschmidt13@gmail.com
www.sunsetpalmscondominiums.com

Surdyke Yamaha & Marina
5863 Osage Beach Pkwy
Osage Beach, MO 65065
(573) 348-6575
greg@surdykeyamaha.com
www.surdykeyamaha.com

Tritoon Town
5965 Osage Beach Pkwy, Osage 
Beach, MO 65065
(573) 302-7539
tritoontown@yahoo.com
www.tritoontown.com

Village Marina & Yacht Club
107 Village Marine Road, Eldon
MO 65026 • (573) 365-1800
bpecenka@villagemarina.com
www.villagemarina.com

Wake Effects LLC
4773 Osage Beach Parkway, Osage 
Beach • MO 65065
(573) 348-2100
ryan@wakeeffects.com
www,wakeeffects.com

Wet Steps
17245 North State Hwy 5, Sunrise 
Beach, MO 65079
(573) 374-9731
info@wetsteps.com
www.wetsteps.com

Who’s Your Captain, LLC
210 Bluff Blvd, Suite 1-B, Camdenton
MO 65020 • (573) 569-5056
ray@whosyourcaptain.com
www.whosyourcaptain.com

Yacht Club Powersports
3864 Osage Beach Parkway, Osage 
Beach, MO 65065
(573) 348-6200
chad@ycpowersports.com
www.ycpowersports.com
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SERVING THE LAKE OF THE OZARKS AREASERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

Adair’s Animal Nuisance Trapping
PO Box 2265 Lake Ozark, MO, 65049
(573) 378-8739
trapperadair@gmail.com
www.adairs-animals.com

Advantage Marine LOTO, LLC
48 Beachwood Drive, Sunrise Beach, 
MO 65079 • (573) 374-7095
connie@advantagemarineloto.com
www.advantagemarineloto.com

All About Boats
3597 Osage Beach Parkway, Osage 
Beach, MO 65065 • (573) 302-4100
mtylersanders@yahoo.com
www.boatozarks.com

B & M Manufacturing
1150 Old South 5, Camdenton, MO 
65020 • (573) 346-7246
mb@haulritetrailers.net
www.haulritetrailers.net

Benne Media
160 Highway 42, Kaiser, MO 65047
(573) 348-1958
gsullens@mix927.com
www.lakebusjournal.com

Bennett Electric
PO Box 1679, Laurie, MO 65038
(573) 374-5792
rita@bennettelectric.net

Bergers Marina
PO Box 517, Lake Ozark, MO 65049
(573) 365-2337
carolyn@bergersmarina.com
www.bergersmarina.net

Bob’s No Wake Zone
4655 Osage Beach Parkway, Ste A
Osage Beach, MO 65065
(573) 348-2772
nowakebob@gmail.com
www.bobsnowakezone.com

Bridgeport Jet Ski Sales and Service
PO Box 186, Osage Beach, MO 65065
(573) 348-1020
bridgeportjetski@yahoo.com
www.bridgeportjetski.com

Camdenton Area Chamber
Highway 54, Camdenton, MO 65020
(573) 346-2227
tcreach@camdentonchamber.com
www.camdentonchamber.com

Captain Choice
PO Box 321, Osage Beach, MO 65065
(573) 216-0630
boatliftremotes@gmail.com
www.boatliftremotecontrol.com

Captain Ron’s Bar & Grill
PO Box 568, Sunrise Beach, MO 
65079 • (573) 374-5852
duggan@usmo.com
www.captainronsatthelake.com

Crabco/Rough Water Docks
PO Box 1225, Sunrise Beach, MO 
65079 • (573) 374-0470
crabcollc@yahoo.com
www.roughwaterdock.net

D & B Dock, Inc.
166 Sparrow Drive, Climax Springs, 
MO 65324 • (573) 347-2327
dbdock@att.net
www.dbdocks.com

Dock Realty/Dock Lifeguard
2820 Bagnell Dam Blvd, Unit 5A
Lake Ozark, MO 65049
(573) 374-8849
dave@dockrealty.com
www.dockrealty.com

Dock Works
PO Box 1180, Lake Ozark, MO 65049
(573) 964-1919
dockworks@dockworks.net
www.dockworks.net

Dog Days, LLC
1232 Jeffries Road, Osage Beach, MO 
65065 • (573) 348-9797
barrettrestaurants@gmail.com
www.dogdays.ws

Drew Boat Lifts, Inc.
8161 North State Hwy 5, Camdenton
MO 65020 • (573) 873-0400
craig@drewlift.com
www.drewlift.com

Econo Lift Boat Hoist Inc.
3847 Old Hwy 5, Camdenton, MO 
65020 • (573) 346-7161
econolift7@gmail.com
www.econolift.com

Fibersteel Boat Lifts
3910 North State Hwy 5, PO Box 113
Camdenton, MO 65020
(573) 346-9688
fibersteel@socket.net
www.lakeboatlifts.com

Firstmate, Inc.
130 Century Commerce Loop, Laba-
die, MO 63055 • (636) 239-9707
julief@aqualogicmarine.com
www.firstmateinc.net

Formula Boats of Missouri
4815 Windjammer Drive, Osage 
Beach, MO 65065 • (573) 302-8000
joe.gibbs@formulaboatsmo.com
www.formulaboatsmo.com

Fort Knox Alarm & Security
PO Box 795, Camdenton, MO 65020
(573) 347-3800
alarms_01@yahoo.com
www.ftknoxusa.com

G & G Marina
1528 Maritime Lane, Roach, MO 
65787 • (573) 346-2433
larry@ggmarina.com
www.ggmarina.com

Glencove Marina
PO Box 759, Lake Ozark, MO 65065
(573) 964-3404
sherry@glencovemarina.com
www.glencovemarina.com

High-Tech Services
2840 S Natural Bridge Drive, Spring-
field, MO 65809 • (800) 622-4547
gregfears@icloud.com
www.hightechservice.info

HydroHoist of the Ozarks
4065 E US Hwy 54, Linn Creek, MO 
65052 • (573) 346-7505
jclark@boatlift.com
www.boatlift.com

Iguana Boat Sales
1360 Bagnell Dam Blvd., Lake Ozark
MO 65049 • (573) 365-2399
austin@iguanaboatsales.com
www.iguanaboatsales.com

Kelly’s Port
5250 Dude Ranch Rd, Osage Beach, 
MO • (573) 348-4700
kyle@kellysport.com
www.kellysport.com

Krantz Docks
PO Box 196, Climax Springs, MO 
65324 • (573) 347-2952
dock4u@att.net
www.krantzdocks.com

Lake Area Chamber
PO Box 1573, Lake Ozark, MO 65049
(573) 964-1008
Wwhite@lakeareachamber.com
www.lakeareachamber.com

Lake CVB
PO Box 1498, Osage Beach, MO 
65065 • (573) 348-1599
tim@funlake.com
www.funlake.com

Lake Media
918 North Bus. Route 5, Camdenton, 
MO 65020 • (573) 346-2132
mcarroll@lakemediaonline.com
www.lakenewsonline.com

Lake Ozarks Marine
5874 Osage Beach Parkway
Osage Beach, MO 65065
(573) 693-9290
info@lakeozarksmarine.com
www.midwestboatparty.com

Lake Tow, LLC
12 Recent Court, Camdenton, MO 
65020 • (573) 216-4701
cap10dave@charter.net
www.laketow.blogspot.com
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573-348-4999
�info@boatliftmarine.com

A Lift for Every 
Boat and PWC!

www.boatliftmarine.com

Boat Lifts
A Heavy Duty Lift
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OSAGE BEACH • 573-348-5073 
CAMDENTON • 573-873-5073

www.summersetboatlifts.com

Think outside the box! Looking for a unique 
gift for the boat lover in your life?  Order them 
a remote control, dock locker, or other marine 

accessories from Summerset!

(573)346-7161•(800)524-7161
EconoLiftwillgoanywhereintheentireLakeareatoserveyou.EconoLiftBoatHoistwithitspolyethylene

tankandgalvanizedmetalpartsmakesforthemostdurableanddependableliftavailabletoday!

THEOBVIOUS CHOICE!

Polyethylenebushingsforquieter
operation&extendedwear!

OnTheLakeFor
Over30Years!

SALES
SERVICE 

INSTALLATION

econolift7@gmail.com   www.econolift.com

BOAT HOISTS
FIVE-YEAR WARRANTY ON ALL

GALVANIZED PARTS!
LIFETIME WARRANTY POLYETHYLENE TANKS!

DIFFERENT SIZES OF LIFTS AVAILABLE:
4,500 to 20,000

PERSONAL WATERCRAFT LIFTS

LOCALLY OWNED AND MANUFACTURED  •  CAMDENTON/PIER 31 EXIT FROM NEW HWY 5, TURN RIGHT ON OLD ROUTE 5.  WE ARE 1.7 MILES ON LEFT SIDE OF THE ROAD
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Buy The Best 
and Only
Cry Once!

573 348-4700
KellysPort.com

Since 1977 • 38 Years with Same Owner and Manager!
Full-Service On-Water Marina

Wet & Dry Storage • Full Fiberglass and Mechanical Repair

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 Osage Beach Pkwy., Osage Beach, MO 65065

573 348-3888

2005 BENNINGTON 2550 RL – YAMAHA 225 4/STROKE 
– WHT $37,800 Clean and great running with 30 Day Major 
Mechanical Warranty!!

$54,900$37,800  $61,900
$58,900

2005 CROWNLINE 316 LS BOWRIDER – MERCRUISER TW 350 
MAG BRAVO 3 – 140 HRS – RED/WHT $61,900 New, low hour 
Trade-In, that comes with a 30 Day Major Mechanical Warranty!

2007 MONTEREY 298 SS – MERCRUISER 350 MAG MPI 
BRAVO 3 – 170 HRS – RED/WHT -    $58,900 Very clean, 
loaded with lot of great options. Certifi ed Pre-Owned with full 
annual maintenance and a Major Mechanical Warranty!!

1997 FOUNTAIN 35 LIGHTNING – MERCRUISER TW/500 
– 250 HRS – WHT/RED $54,900 Very clean boat, quick and 
smooth with low hours!!

Our Pre-Owned Inventory - Online! KellysPort.com

See all the boats online at:

Lake’s
Best
Gas

Prices!

OUR TRADE INS
2008 SEA RAY 240 SUNDANCER – 5.0 – 140 HR – WHT ...............................$34,900
2001 MARIAH Z245 JUBILEE – 5.7L B3- .......................................................$17,550
1993 SEA RAY 250EC – 7.4 – 625 HRS - ......................................................$10,900
2008 CREST 250 CARIBBEAN I/O – 350 MAG MPI B3 – 52 HRS ...................$35,775
2005BENNINGTON 2575RL – 5.0L – WT/GRN ...............................................$34,900
2005 BENNINGTON 2575 RLI –  200 H.P. – YELLOW .....................................$37,900
2001 BENNINGTON 25RL – 150 H.P. – WT/GRN ............................................$26,900
2005 RINKER 262 BR – MERCURY 350 MAG – BLUE ....................................$28,900
1996 THOMPSON 2600 MID-CABIN – 7.4L ...................................................$12,900
1995 RINKER FLOTTILLA 26 – 5.0...................................................................$7,900
1999 CHAPARRAL 2830 BR – VOLVO 5.0 GIDP – WT/GRN -  .........................$28,900
2007 MONTEREY 298 SS – 350 MAG MPI B3 – 170 HRS – RD/WHT ............$58,900
2014 CHAPARRAL 298 SSI – TW/350 MAG MPI – RED - ...............................$59,900
1990 WEBBCRAFT 30 CONCORDE - T7.4 – WT/GRY – 500 HRS ....................$11,900
2005 CROWNLINE 316 LS – TW350 MAG B3 – 140 HRS – RD/WHT .............$61,900  
2006 SEA RAY 340 SD – 6.2L – 425 HRS ...................................................$114,900
1997  FOUNTAIN 35 LIGHTNING – 500 H.P. – 250 HOURS .............................$54,900  
2005 FOUNTAIN 35 LIGHTNING- 496 MAG HO – 116 HRS .............................$74,900
1998 FOUNTAIN 38 FEVER -   500 H.P. ..........................................................$72,900                                                                            

CRUISERS
2008 SEA RAY 240 SD – 5.0 MPI B3 – 140 HRS – WHT/TAN ........................$34,900
1993 SEA RAY 250EC – 7.4 – 625 HRS - ......................................................$10,900
1999 LARSON  254 CABRIO – 5.7 GXI DP .....................................................$14,900
1999 REGAL 2660 – T4.3L – 360 HRS – WT/TN ...........................................$33,900
1993 BAJA 290 MY – MERCURY 350 – 600 HRS – N/PPL ............................$24,900
2013 CHAPARRAL 327 SSX – T350 – 120 HRS – BLACK ............................$184,900
2014 CHAPARRAL 398 SSI – TW/350 MAG MPI – RED ..................................$59,900
2000 RINKER 310 FIESTA VEE -  5.0 – 440 HRS – WHITE .............................$34,900                                                     
2004 RINKER 270 FIESTA VEE- MERC 496 MAG – PEWTER/WHT ..................$38,900
2005 CROWNLINE 316 LS – T350 MAG B3 – 140 HRS – RD/WHT ................$61,900

2002 REGAL 3260 – T5.7 – WHT/SAND ........................................................$63,900
2006 REGAL 3360 – T5.7 – TT/TAN – 190 HRS ...............................$109,900   SOLD
2006 SEA RAY 340 SD – 6.2L – 425 HRS ...................................................$114,900
2005 REGAL 3560 – T8.1 GI – 360 HRS ........................................................$99,900
2005 FORMULA 370 SS – T8.1 – WHT – 400 HRS ......................................$139,000
2008 REGAL 3760 – T8.1 GI DP – N/BLUE- 235 HRS .........................$159,900 SOLD
2004 REGAL 3860 – T8.1 GXI – WHT/BGE -320 HRS ..................................$164,900
2002 REGAL 4260 VOLVO T/8.1 V-DRIVE – 640 HRS – WHT ........................$114,900
1996 REGAL 402 COMM – T502 – WHT ........................................................$54,900
2011 REGAL 42 SC – T8.1 – N/GLACIER – 235 HRS. ..................................$399,900
2002 REGAL 4260 – T8.1 – 630 HRS ..........................................................$124,900
2007 REGAL 4460 – T/8.1 – NTT/BLK – 110 HRS. ......................................$259,000
1994 SEA RAY 500 SUNDANCER – DETROIT DIESEL ENG. – 
1050 H.P. – 1150 HRS. WHT - .....................................................................$129,900
2013 REGAL 52 SPORT COUPE – T600 IPS – NTT/BLUE ...................$809,000  SOLD

BOWRIDERS
1996 WELLCRAFT 2600 ECLIPSE – 454 VOLVO – 200 HRS – TL/WHT ..........$12,500
2002 FOUR WINNS 260 HORIZON – 5.7 GXI – 480 HRS ................................$23,900
1996 THOMPSON 2600 – 7.4L – WHT/GRN ..................................................$12,900
2006 RINKER 262 – 350 MAG MPI B3 –BLUE/WHT .......................................$26,900                                                  
2003 CROWNLINE 270 BR – MERC 350 MAG – 322 HRS - ...........................$34,900
2005 CROWNLINE 270 BR – 350 MAG – 320 HRS – WHT/MAROON .............$34,900
2005 SEA RAY 270 – 496 MAG – 415 HRS – RED .........................................$42,900
2007 REGAL 2700 – VOLVO 5.7 GXI – 100 HRS – WHT .................................$49,900
2008 REGAL 2700 – VOLVO 8.1 GI DP – 270 HRS – PREMEIR BLUE .............$49,900
2011 REGAL 2700 – 5.7 GXI DP - .................................................................$64,900
1999 REGAL 2800 LSR – 7.4L – 355 HRS -  WHITE ......................................$24,900
1999 CHAPARRAL 2830 BR – VOLVO 5.0 GIDP – WT/GRN .............................$28,900
2004 REGAL 2900 – 5.7 GXI – 404 HRS – BLUE ...........................................$39,900
2007 MONTEREY 298 – TW/350 MAG MPI – 290 HRS – WHT/RD .................$58,900
2000 SKATER 32 – MERCURY  TW500 EFI -    125 HRS ................................$99,900

CUDDY
1995 SEA RAY  28 SR – RD/WHT -   836 HRS – 7.4L B3 REDUCED! ...............$7,900                       
1993 REGAL 8.3SC – MERCURY 7.4 – TT/GRN ................................................$9,900
2011 REGAL 3350 – T5.7GXI – 300 HRS- WHT ...........................................$129,000

DECK BOAT
2000 BAYLINER 2659 RENDEZVOUS 5.0 – 250 HRS. – WHT .........................$14,900
2001 BAYLINER 2659 RENDEZVOUS – WHT/BLUE - ......................................$13,500
2001 BAYLINER 2659 RENDEZVOUS – 5.7L B3 – WHT ..................................$15,500
1995 FLOTILLA 26 – 4.3L – WHT/GRN ............................................................$7,900

PERFORMANCE
2008 BAJA 30 OL – 496 – 300 HRS – RD/WHT ............................................$71,500                                                        
1990 WEBBCRAFT 30 CONCORDE – T7.4 – WT/GRY – 500 HRS ...................$11,900
1997 FOUNTAIN 35 LIGHTENING – 500 HP – 250 HRS ..................................$54,900
2005 FOUNTAIN 35 LIGHTNING – 496 MAG HO – 116 HRS ...........................$74,900
1998 FOUNTAIN 38 FEVER -   500 H.P. ..........................................................$72,900                                                                      

PONTOONS
2011 HARRIS-FLOTEBOTE  250SL – 250 VERADO 4-STROKE – 201 HRS .....$49,900
2005 BENNINGTON 2550 RL – 225 – 339 HRS - ..........................................$34,900
2008 CREST 250 CARIBBEAN IO – 350 MAG MPI B3 – 52 HRS.....................$39,900
2001 BENNINGTON 25RL – YAMAHA 150 2-STROKE – WHT .........................$26,900
2005 BENNINGTON 2575RL – MERC 5.0L – WHT/GRN .................................$34,900
2005 BENNINGTON 2550 RL – YAMAHA 225 4-STROKE – WHT - .................$37,800
2005 BENNINGTON 2575 RLI – 200 H.P. – YELLOW ......................................$37,900
2008 BENNINGTON 2575 RLI – 250 4-STROKE – 136 HRS – BEIGE/BLUE ....$44,900
2013 BENNINGTON 2575 QCW – YAMAHA 300 H.P. – 176 HRS – BLK ..........$63,900

PWC                        
2008 YAMAHA FX CRUISER SHO – 160 H.P  - 70 HRS .....................................$8,900
2005 YAMAHA FX CRUISER HIGH OUTPUT – 160 H.P. – 70 HRS ......................$8,900
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YourNEWboat is only as good as
the dealer that BACKS IT UP
The days of a tech running down to your boat with a crescent wrench 

and a straight-edge screwdriver and � xing your boat are over. . . 

In today’s environment, it takes education and equipment. 
If  your boat has a re-occurring  problem or is ready for Annual Maintenance, 

     please give us a call.
KELLY’S PORT . . . . . . . . . . . . . . . . . . . . . . . . . . . . THOSE OTHER GUYS
Years in Business . . . . . . . . . . . . . . . . . . .Since 1977 . . . . . . . . . . . . . . . . .??????
Certifi ed Techs . . . . . . . . . . . . . . . . . . . . .9 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Master Techs . . . . . . . . . . . . . . . . . . . . . .4 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Boats . . . . . . . . . . . . . . . . . . . . . .8 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Vehicles . . . . . . . . . . . . . . . . . . . .5 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Fully Insured . . . . . . . . . . . . . . . . . . . . . . .Yes . . . . . . . . . . . . . . . . . . . . . . .??????
Schools attended this year by techs . . .22 . . . . . . . . . . . . . . . . . . . . . . . .??????

573 348-4700

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 Osage Beach Pkwy., Osage 
Beach, MO 65065

573 348-3888

US OR BE ULGY!
Marine Fiberglass

Repair at the
Lake of the Ozarks!

bigboysfi berglassrepair.com

Boat Updates • PWCs •RVs & 5th Wheels • Metal Flake • Bass Boats 
• Gel Coating • Complete Refi nishing Using PPG Paint Systems

4008 Old Route Hwy.5 North Camdenton
Call for FREE Onsite Estimates 573-346-1175

SCHEDULE YOUR 
WINTER WORK NOW!

RESERVATIONS FILL UP FAST

Schedule work by Nov. 
15 and get EITHER free 
pick up and delivery OR 

winterization
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Phone 573.964.1919 • Fax 573.964.0410
3 MM • Northshore • W-20 in Lake Ozark

The ULTIMATE
Custom-Built Dock

CALL SUPER DAVE, MARK or ERIC!
or visit us online at

www.DockWorks.net

RIP RAP & BARGE SERVICE

gorockworks.com  573-280-7654 • 573-964-0016

•  Wave Absorption
•  Ground Reinforcement
•  Beauti�cation
•  Shoreline Protection
•  Bank Stabilization Permits

After

Before
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Trust our team of Lenders 
to help put your family in 
the boat of their dreams. 

cbolobank.com 573.348.2761  

OF THE OZARKS hhloz@boatlift.com 4065 E. US HWY 54, LINN CREEK, MISSOURI

573.346.7505 | boatlift.com

A Gift For
All Seasons BOAT PROTECTION PACKAGE

Boat Bow GuidePWC Bow GuideCorner BumpersBumper Guards

HHLOZ_Ad_BusJournal_9.5x5.6.indd   110/23/15   1:05 PM
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My Clean Boat Mobile Boat Detailing
Gelcoat Repair & Restoration
Boat Upholstery

Serving Lake Ozark, Osage Beach, Camdenton
And Surrounding Lake Areas Since 2006!

www.mycleanboat.com
573-365-5396

From Sad :(

To Glad!

Call us Today!

Member Lake Area Chamber of Commerce
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160 N. Hwy 42 - Kaiser MO 65047 |  573-348-1958 Tel.  |  573-348-1923 Fax.
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