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Business owners host Whiteman USAF pilots
By Nancy Zoellner-Hogland

The 393rd Bomb Squadron 
played a decisive role in achiev-
ing victory during WWII when 
its aircraft released atomic 
bombs over Hiroshima and Na-
gasaki, Japan. 

The B-2 stealth bombers 
flown today may be different 
than the B-29s used on those 
fateful days in 1945, but the 
squadron’s mission remains the 
same – to enforce national se-
curity by remaining ever ready 
to execute a strike mission any-
time, anywhere, at whatever the 
cost.

Randy Kelly, who with his 
wife Jane owns Kelly’s Port Ma-
rina in Osage Beach, said that’s 
why he was so pleased that he 
could arrange a “thank you” for 
members of that squadron and 
their families this past August.

“I met Jonathan, one of the 
pilots, over Thanksgiving week-
end last year while we were at 
our family’s duck hunting cabin. 
We just struck up a friendship 
and got to be buddies, hanging 
out a few times over the winter 
and playing golf in the spring. I 
was so impressed with him and 
what his squadron is doing for 
our country because they’re the 
real deal – they’re the top guns 
of today – and they’re all re-
ally great guys. They make long 
flights that have them in the air 
for more than 24 hours at a time, 
refueling in mid-air, and they 
carry out dangerous bombing 
missions. I just felt I needed to do 
something to thank them for the 
sacrifices they make to defend 
our country, so I put together a 

weekend for them at Lake of the 
Ozarks,” he explained. 

Thanks to Tan-Tar-A Resort 
General Manager Fred Dehner 
and his crew, all 12 pilots, their 
wives and their combined 19 
children, as well as their squad-
ron commander and his family, 
were able to enjoy rooms at the 
Lake’s most popular resort.

Kelly said he also called in a 
favor from Randy Scism, a good 
friend and the owner of MTI 
(Marine Technology Inc.) pow-
erboats. 

“Because of him, the guys 
that fly the neatest aircraft in 
the world got to take a ride in 
one of the neatest boats in the 
world. They really enjoyed that! 
Everyone also enjoyed the op-
portunity to go skiing and tub-
ing and just enjoy a fun day 
on the Lake from Kelly’s Port 
Marina. Then on their last day, 
seven of us played golf at Porto 
Cima,” Kelly said. “It was really 
gratifying to see how receptive 
everyone was to making a con-
nection between the Air Force 
and our community over this 
great weekend.”

Jonathan said he and the 
members of his squadron were 
overwhelmed by the outreach of 
Kelly and those who partnered 
with him to provide the oppor-
tunity for rest and relaxation.

“The weekend came just af-
ter our squadron was returning 
from a month-long Air Force 
integration exercise in Nevada 
and we really needed some 
down time with our family,” he 
said, describing the Red Flag 
training as “quite intense.”

The USAF describes Red Flag 
as the world’s largest combat 
training exercise, incorporat-
ing ground, air, space and cy-
ber space elements to prepare 
aircrews for future threats and 
environments. 

“As you can imagine, cama-
raderie and ‘esprit des corps’ is 
crucial in the work we do. We 

have to trust each other with 
our lives when we’re flying mis-
sions, so it’s very important that 
we’re able to spend time to-
gether, building that trust, when 
we’re not at work. This weekend 
allowed us to do that,” Jonathan 
said, adding that it was also 
good for the wives of the airman, 
who have developed a strong 
support group. “They all got to 
go to the spa and get massages 
and manicures and pedicures 
while the dads played with the 
kids at the pool. We really have 
a great group – we all work really 
well together – but this weekend 
at the Lake helped us grow even 

stronger. I know everyone came 
together on this to thank us for 
the job we do, but it’s us that 
needs to say ‘Thank you.’”

Jonathan also said he’s hope-
ful that weekend getaway is just 
the first of many annual gather-
ings. 

“Everyone loved Lake of the 
Ozarks. Since we’re based at 

Whiteman Air Force Base, some 
of the guys had been there be-
fore, but for most, it was their 
first time visiting – and they 
were impressed! There are so 
many great restaurants that are 
right on the water, the people 
were all so friendly and the Lake 
is absolutely beautiful. Even the 
weather was good. I can’t imag-
ine how things could have been 
any better,” 

Editor’s note: Jonathan’s last 
name was not used as a protec-
tive measure for him and his 
family.
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Armchair 
Pilot
By Nancy Zoellner-Hogland

Frequent fliers – or even 
those less traveled who just 
like convenience – might want 
to invest in tech-friendly lug-
gage. Multi-purpose travel bags 
have come a long way in recent 
years so it’s fairly easy to find 
something that will double as 
a laptop case and a carry-on 
large enough to hold overnight 
necessities, while still fitting 
under the seat in front of you. 
If you’re a fan of checking your 
luggage, you might also want to 
consider While costing more, 
“smart luggage” comes outfitted 
with built-in universal travel 
power plug adapters and USB 
ports, impenetrable polycar-
bonate shells, remote locking 
devices that allow users to lock 
and unlock the bags with their 
phones, interior compression 
systems, scales built into the 
suitcases handles and remote 
Bluetooth GPS tracking devices 
in case your bags don’t make it 
to the same plane you’re using. 
Several styles can be found on 
Amazon.com. 

Price gouging on currency 
exchanges? It sounds like an 
oxymoron but that’s exactly 
what’s happening at some air-
ports overseas where travel-
ers are getting 15 to 19 percent 
below bank rate for their dol-
lars. That’s why Smarter Travel 
suggests that travelers skip the 
airport exchange ATMs or ex-
change desks and instead use 
credit cards to get into town 
where they can find an ATM 
operated by a legitimate bank. 
“Don’t exchange cash, and par-
ticularly don’t exchange cash at 
an airport. Even the 3 percent 
foreign-charge ‘gouge’ on some 
credit card charges pales by 
comparison to the typical air-
port gouge,” the site advises.

A Hawaiian Airlines pas-
senger may feel like he was 
“gouged” when a federal judge 
ruled he must pay the airlines 
nearly $100,000 after his disrup-
tive behavior forced the flight 
to make an emergency landing. 
The man allegedly was drunk 
when he became verbally abuse 
to his girlfriend, her children 
and other passengers on the 
plane and slapped a flight atten-
dant on the shoulder. After the 
plane landed, police placed him 
under arrest. In August, he pled 
guilty to interfering with flight 
crew members and attendants. 

In addition to the fine, his pun-
ishment included three months 
of probation.

Eight inches of snow and 
Frontier Airlines’ failure to 
plan ahead resulted in a $1.5 
million fine. The U.S. Depart-
ment of Transportation fined 
the airlines after it kept passen-
gers stuck on a dozen aircraft 
on the Denver airport tarmac 
for more than three hours last 
December. The good news for 
the airline is DOT will forgive 
$900,000 because of the $1.2 
million in compensation and 
flight vouchers the airline al-
ready paid to passengers. DOT 
said Frontier didn’t delay or di-
vert enough flights to alleviate 
congestion at gates nor did they 
bring on enough staff to handle 
passengers. The airline was also 
blamed for using one open gate 
to load passengers on a depart-
ing flight rather than unloading 
a plane sitting on the tarmac. 
According to the DOT, the fine 
was the second-highest im-
posed on an airline for tarmac 
delays. 

There weren’t any delays for 
passengers who chose to “Board 
in a Snap” on JetBlue Airway 
flights out of Boston’s Logan 
International Airport this sum-
mer. Those heading to Aruba’s 
Queen Beatrix International 
Airport were given the option 
of getting their pictures taken 
with facial recognition technol-
ogy rather than providing pass-
ports. According to JetBlue, the 
majority chose the photo. SITA, 
the airport technology firm, said 
the system provided to be accu-
rate, providing nearly a 100-per-
cent match rate, which means 
the technology will soon be put 
into place on other flights.

Federal Aviation Administra-
tion (FAA) evacuation tests are 
decades old and don’t account 
for the newer, more compact 
arrangement inside many of 
today’s aircraft, according to a 
review of U.S. DOT documents 
by The Daily Beast. The review 
was the result of a petition filed 
by activist group Flyers Rights, 
which is attempting to create 
new rules for seat sizes and cab-
in space. The review found that 
two tests are done on planes 
- one to see if an airplane can 
successfully be evacuated in 
90 seconds and another to test 
seat design and cabin safety in 
the event of a crash. To conduct 
the first test, planes, which are 
tested inside hangers, are filled 
with volunteers who are aware 
of what will be happening and 
what they should do. Accord-

ing to the review, passengers in 
economy class, where seats are 
even smaller and closer togeth-
er, would not be able to assume 
the brace position and would 
likely suffer traumatic head and 
neck injuries in a crash.

This year’s active hurricane 
system makes it even more im-
portant to check the FAA’s Flight 
Delay Information - Air Traffic 
Control System Command Cen-
ter before heading to the air-
port. The site, found at http://
www.fly.faa.gov/flyfaa/usmap.
jsp, allows travelers on domestic 
flights to view a map and then 
search by region or by airport. 
The map updates provide gen-
eral arrival departure delays 
from 15 minutes to longer than 
45 minutes. Although the site 
indicates general airport con-
ditions, it is not flight-specific 
so passengers will still have to 
check with airlines to determine 
if their flights are affected. The 
site also provides information 
on wait times at some security 
checkpoints.

Those wanting to expand 
their horizons might want to 
consider a job with the airline 
industry. A Passenger Airline 
Employment Data report re-
cently released by the U.S. DOT 
Bureau of Transportation Statis-
tics showed that U.S. scheduled 
passenger airlines employed 3.5 
percent more workers in July 
2017 than in July 2016. July was 
the highest monthly full-time 
equivalent (FTE) employment 
total (428,209) since January 
2005 (430,780) and was the 45th 
consecutive month that U.S. 
scheduled passenger airlines’ 
FTEs exceeded the same month 
of the previous year. Month-to-
month, the number of fulltime 
employees (FTEs) rose 0.1 per-
cent from June to July. The four 
network airlines - Alaska Air-
lines, Delta Air Lines, American 
Airlines and United Airlines - 
reported 2.3 percent more FTEs 
in July 2017 than in July 2016 and 
the six low-cost carriers - Spirit 
Airlines, Frontier Airlines, Jet-
Blue Airways, Allegiant Airlines, 
Virgin America and Southwest 
Airlines - reported 7.3 percent 
more FTEs in July 2017 than in 
July 2016. The BTS also reported 
that U.S. airlines carried an all-
time high number of passen-
gers during the first six months 
of 2017 – 414.4 million system-
wide, 360.9 million domestic 
and 53.5 million international 
– surpassing the previous highs 
reached in 2016573-340-NERD  
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Let’s meet 
about your 

upcoming 
project.re  mark  a  ble |riˈmärkəbəl|

adjective - worthy of  attention; striking.
• ••

new CommerCial & remodeling projeCts

101 Crossing West Drive - Suite 200 - Lake Ozark, MO - 573-552-8145 or toll free at 888-318-1346

+ creative design  + quality construction  + competitive pricing + professional turn-key execution 

erformancP eBoat Center

our work and reputation continues 
to grow with the expansion of our 
custom new design-build commercial 
and remodeling projects. one reason 
for our success is our unique ability 
to design remarkable properties that 
carefully reflects our Clients goals and 
personalities.

an architect led design-build 
firm (aldB) best understands the 
projects intent and uses that intimate 
knowledge to faithfully execute the 
design and details.

as always, competitively bidding the 
subcontracted project components, 

hand-picking the construction team 
and managing their work in strict 
accordance with the project intent, 
codes and specifications, coupled with 
open-book project accounting, results 
in a completed project value that is 
simply unattainable by other methods. 

Thomas B. Roof, AIA
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Ameren Missouri crews back home after helping 
restore power knocked out by hurricane
By Nancy Zoellner-Hogland

Ameren Missouri crews are 
home after a 10-day mission to 
restore power to Florida resi-
dents impacted by Hurricane 
Irma. 

Two of those crew members, 
part of an army of 60,000 utility 
workers who mobilized to as-
sist with restoration and recov-
ery efforts, are from Lake of the 
Ozarks.

According to Jenifer Hagen, 
communications executive 
with the Ameren Corporation, 
this was the largest power resto-
ration effort in U.S. history. 

“To go, we have to be asked. 
This time, Duke Energy and 
Florida Power and Light re-
quested our assistance. Senior-
ity comes into play but we never 
have a problem finding people 
who want to go. It’s actually 
more of a case of us determining 
how many we could let go be-
cause we also have to make sure 
we can handle whatever may 
happen here,” she said.

Hagen said the agency re-

questing the assistance takes 
care of lodging arrangements 
and food for the crews. Some-
times they have stayed in a 
gymnasium or in a large hall 
where cots have been set up. 
Other times, like this trip, they 
got to sleep in hotel rooms. 

She said she got to go this 
time and was glad she did. 

“It was pretty heartwarm-
ing to see the way people came 
together to help each other. We 
happened to stay in a hotel with 
crews that drove from Canada 
to help. It was also neat to meet 
with residents and hear how ap-
preciative they were, recogniz-
ing that these linemen are put-
ting their lives on hold to come 
down and help out, not knowing 
how long they’ll be there and 
not knowing what kind of condi-
tions they’ll run into when they 
get there,” she said, adding that 
thousands of trucks from power 
companies all over the country 
lined the Florida highways.

In total, Ameren Missouri, 
Ameren Illinois and Ameren 

Transmission deployed more 
than 1,000 full-time line work-
ers, restoration support staff 
and contractors to assist in re-
pairing damage to the electric 
system caused by the hurricane. 

According to the Edison Elec-
tric Institute, at Irma’s peak on 
Sept. 11, there were more than 
7.8 million Floridians experi-
encing a disruption in electric 
service. With the help of mu-
tual assistance, more than 97 
percent of impacted residents 
had service restored within two 
weeks of the hurricane.

In a prepared statement, Mi-
chael Moehn, chairman and 
president of Ameren Missouri, 
said extreme heat and difficult 
conditions were just a few of the 
challenges crews faced.

“I am thankful to everyone – 
line workers, logistics and sup-
port staff  -- who have spent 
countless hours working safely 
to help those in need. The resi-
dents of Florida showed an out-
pouring of gratitude for these 
tremendous efforts,” he said in 

the release.
Hagen said although they 

had not yet been asked to help 
restore power in Puerto Rico, 
where 100 percent of the island’s 
power grid is down, she felt find-
ing crews to go would not be a 
problem.

According to Puerto Rican 

Gov. Ricardo Rosselo, without 
help, restoring power to the is-
land could take months.

To learn more about Ameren 
Missouri’s support during the 
restoration efforts, visit https://
www.youtube.com/playlist?list
=PLfahu9whCsv3PC2LYJmbAG
mmiotm3IlZE

Convoys carrying some 60,000 workers traveled to Florida where mil-
lions of customers were without power. Photo provided.
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Located at the entrance of the Osage Village Outlet Mall 4558 Osage Beach Parkway, Suite 100, Osage Beach, MO 65065
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make tomorrow’s dreams a reality! 

Trust in Your 

Hometown Bank 

for Safe and Secure 

Investments!

MONEY MARKET ACCOUNTS
0-$24,999.99 ............................................... 0.10% APY*
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Join symposium for a look at where the Lake is headed
By Nancy Zoellner-Hogland

For the past 9 years, RE/
MAX Lake of the Ozarks has 
provided valuable informa-
tion on sales trends, changes 
in property values, market 
trends, upcoming develop-
ments and more at their Real 
Estate Symposium. 

They’ll be doing that again 
from 3 to 5 p.m. Thursday, 
October 5 at the Clubhouse 
at Osage National.

The current lineup of 

speakers includes Jeff 
Krantz and Jason Whittle, 
co-owners of RE/MAX Lake 
of the Ozarks, who will share 
plenty of statistics that show 
trends and provide predic-
tions for real estate at the 
Lake, and Steve Snook, a 
business development con-
sultant for RE/MAX Mid-
States and the Dixie Region. 
Snook will provide a nation-
al perspective on real estate 
trends. 

George Bogema, also an 
owner of RE/MAX Lake 
of the Ozarks, said repre-
sentatives from Driftwood 
Acquisitions and Develop-
ment and Osage Commons 
will round out the panel 
of speakers. Osage Com-
mons, a $30.4 million, 
120,000-square-foot retail 
center is planned for some 
14 acres along Osage Beach 
Parkway. When completed, 
the center will house a mix 

of junior anchors, smaller 
retail tenants, and fast food 
and quick serve restaurants. 

Driftwood Acquisitions, 
which has completed the ac-
quisition and development 
of more than 100 hotels since 
1994, recently partnered 
with Margaritaville Hold-
ings to rebrand Tan-Tar-A 
Resort. A huge variety of 
changes – everything from 
the exterior paint scheme 
all the way to new artwork 
in the guest rooms - will be 
coming over the next year. 

“The representative from 
Tan-Tar-A won’t be Jimmy 
Buffet, of course,” Bogema 
quipped, “but that person 
will share some information 
with us that will provide us a 
perspective of what is going 
to happen with that devel-
opment. To be truthful, it’s 

already improved property 
values in the area because 
people expect it to grow. 
They’re spending quite a bit 
of money and people are ex-
cited to see how it’s going to 
affect the community.”

There is no charge to at-
tend and the symposium is 
open to everyone. Sponsors 
just ask those who plan to 
attend to pre-register.

“We just want to be pre-
pared – have the right num-
ber of chairs set up – those 
sorts of things,” Bogema 
explained, adding that past 
events have drawn from 200 
to 400 people.

Cocktail reception follow-
ing presentations. For more 
information and to register, 
visit www.laketrends.com. 
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OB revisits idea of raising age to purchase tobacco
By Nancy Zoellner-Hogland

An Osage Beach alderman 
has once again asked the board 
to consider an ordinance ban-
ning the sale of tobacco prod-
ucts and e-cigarettes to anyone 
younger than 21. Missouri law 
currently states: “No person 
less than 18 years of age shall 
purchase, attempt to purchase 
or possess cigarettes, other 
tobacco products, alternative 
nicotine products or vapor 
products as defined unless as 
part of an employment obliga-
tion or for enforcement pur-
poses by the state Division of 
Liquor Control.”

Although aldermen said they 
understood the reasoning be-
hind Alderman Jeff Bethurem’s 
request, made at the September 
7 meeting, those who spoke 
said they felt it was a matter 
better left to the state.

City Administrator Jeana 
Woods said she thinks she 
knows why.

“They could be concerned 
about the unintended con-
sequences on the business 
side of it. Adopting the ordi-
nance could possibly change 
the course of peoples’ spend-
ing habits and unintention-
ally cause that spending to take 
place in another city,” she said, 
explaining, “Most people have 
their favorite gas station – they 
don’t go to one gas station for 
one product and then go to an-
other gas station for another. 
They stop to get gas and grab 
a soda and a pack of cigarettes. 
But if you’re 18 and you can no 
longer purchase your cigarettes 
there, you might go to another 
gas station in another city to 
make all those purchases. So 
now the business owner has 
not just lost the sale of the ciga-
rettes, he or she has also lost the 
sale of all those other items.”

Bethurem said Lake Ozark 
was waiting to see if Osage 
Beach moved forward before 
taking action. However, Lake 
Ozark Mayor Johnnie Franzes-
kos said he didn’t believe that 
city’s aldermen would support 
the move.

“Everybody knows that 
smoking is bad for you, and I 
don’t think anyone supports 
tobacco use by kids, but allow-
ing – or disallowing it – should 
be a decision made by their par-
ents. If 18-year-olds are buying 
cigarettes for 14-year-olds, the 
parents need to step in and stop 
it. That shouldn’t be the city’s 

responsibility. I also think that 
it’s ironic that we can send an 
18-year-old off to the military to 
fight for his or her country but 
when they get back, they can’t 
go to the store and buy a pack 
of cigarettes. That just doesn’t 
seem right. Of course, the al-
dermen would be the ones that 
would make that decision but I 
sure don’t support it,” he said.

Woods said she too didn’t 
think anyone disagreed with 
the idea that keeping the com-
munity healthy should be a 
priority – or that youngsters 
shouldn’t smoke. 

“I just think that some don’t 
believe this is the path we 
should follow to do that,” she 
said, adding that Alderman 
Bethurem was still free to move 
forward with his plan to pres-
ent his suggestion in ordinance 
form for a vote. “He submitted 
his draft immediately before 
the meeting and it’s my under-
standing that Ed (Rucker, city 
attorney) has already perfected 
it and put it in ordinance form. 
However, it’s strictly at Alder-
man Bethurem’s pleasure when 
and if this ever comes to the 
board for a vote. If he decides 
to move forward, he’ll have to 
request that it be placed on the 
agenda in time to include it in 
the packet.”

Agendas are posted on the 
city’s website, www.osage-
beach-mo.gov, at least 24 hours 
in advance of the meeting. 

Woods said the rest of the 
board members were also 
asked to submit any sugges-
tions they might have but said 
she didn’t think any had been 
received.

Bethurem, who admitted 
to first using chewing tobacco 
when he was 17, first brought 
the idea to the board in April of 
this year. 

“If we can keep the children 
in our community from start-
ing that process, we should. I 
think if we can postpone that 
decision for a few years when 
they have a little more – ummm 
– thought process in their 
brains, we should. I chewed 
for 37 years before I quit last 
September or October. I wish 
something had been in place to 
keep me from starting,” he told 
the board.

That initially proposed or-
dinance included penalties 
for the youthful offenders. 
He withdrew that ordinance 
in May, citing issues with the 

wording.
The latest version presented 

by Bethurem removed those 
penalties but included fines of 
$250 for the first violation and 
$500 for each subsequent vio-
lation “for any person or entity 
who sells or distributes tobacco 
products, alternative nicotine 
products or vapor products to 
any person younger than 21.”  

At the September meeting, 
some of the same community 
members that addressed the 
board in April spoke again.

Jean Horrall, a member of 
the Smoke-free at the Lake Co-
alition and a retired nurse who 
previously worked at the Osage 
Middle School, said many sev-
enth and eighth graders smoke 
and the majority said they got 
their cigarettes from their high 
school friends. 

“I have a 50-year career as a 
nurse and I’ve taken care of a 
lot of patients in their 30s and 
40s who are dying of diseases 
caused by smoking. They were 
very open to sharing with me 
that they were so sorry they 
had access to cigarettes when 
they were 14 and 15 – that it was 
so easy to start smoking,” she 
said. “As responsible adults, we 
should do anything we can to 
reduce accessibility to tobacco 
to our children.”

According to the website, To-
bacco 21.org, communities that 
have raised the legal limit to 
21 are seeing a measurable de-
cline in the numbers of young-
er kids who smoke. To date, 12 
different Missouri cities have 
adopted ordinances similar to 
the one proposed by Bethurem. 
Excelsior Springs is the most 
recent, adopting the ordinance 
in May, 2017; Columbia was the 
first, adopting the measure in 
2014. 

On its website, Tobacco 21 
stated although 95 percent of 
all Americans support raising 
the legal age to purchase to-
bacco products to 21, “Missouri 
currently has an above average 
rate of high school and adults 
smoking. These rates would 
eventually result in the prema-
ture death of 128,000 children 
now under the age of 18, with 
3,500 children becoming daily 
smokers each year. The high 
school student’s e-cigarette us-
age rate is 22 percent; driving 
up Missouri’s overall youth to-
bacco use rates.”

The website also states the 
direct health care costs of to-

bacco amount to $3.03 billion 
annually, and lost productiv-
ity due to smoking amounts 
to $3.04 billion. “Despite this, 
the state only spends 2.2 per-
cent of the CDC recommended 
amount on tobacco prevention. 
The state also has the lowest per 
pack tax in the nation, at $0.17.”

In addition to sales tax, a 
separate tax is collected on cig-
arettes and other tobacco prod-
ucts sold in Missouri. Money 
received from the tax is depos-
ited in the State School Money 
Fund, the Health Initiatives 
Fund, and the Fair Share Fund. 
State law sets the tax based on 

mills (1/10 of one cent) per ciga-
rette. The State School Money 
Fund receives 4 ½ mills per cig-
arette (or 9 cents per pack of 20, 
for example); the Health Initia-
tives Fund receives 2 mills per 
cigarette (or 4 cents per pack of 
20); and the Fair Share Fund re-
ceives 2 mills per cigarette (or 4 
cents per pack of 20).

According to the Missouri 
Department of Revenue Finan-
cial and Statistical Report for 
the fiscal year ending June 30, 
2016, the cigarette tax brought 
in $108,717,273, a 3.8-percent 
increase over 2015’s collected 
tax of $104,720,458.

“Insurance Talk”
with Belinda Brenizer of 
Golden Rule Insurance

Do You Volunteer 
Your Time AND 
Insurance?

Millions of Americans donate 
time—their most valuable asset—to 
serve as a volunteer board member 
on non-profi ts, booster clubs, church-
es, PTAs and civic organizations, just 
to name a few. The decisions these 
folks make can have a dramatic 
impact on their respective organiza-
tion—and not always for the better. 
If a volunteer endeavor goes bad, 
would a volunteer board member 
have coverage against a lawsuit un-
der his or her homeowner’s policy? 
Unfortunately, this policy may be of 
little assistance. 

The reason homeowners’ policies 
do not usually cover liability stem-
ming from actions as a volunteer is 
the nature of the claim. The policy is 
designed to cover claims of “bodily 
injury,” such as someone slipping on 
cracked pavement in your driveway; 
and/or “property damage,” such as 
accidentally setting your neighbor’s 
house ablaze when burning some 
brush on a windy day.

Claims against board members 
do not usually involve bodily injury 
or property damage. Rather, they 
involve bad decision making that re-
sults in fi nancial loss to the organiza-
tion, such as the decision to invest in 
an IT system that turns out to be a 
debacle, costing the organization tre-
mendous time and money. Another 
issue with the homeowners is they 
do not cover “professional services”.  
Lots of times professionals are asked 
to be on boards to serve in capacity 
consistent with their profession such 
as a CPA serving on a fi nance com-

mittee for local church. Even though 
he is not paid for services, it would 
still be excluded on the homeowners.

How is this problem fi xed?  The 
best method to cover actions of 
board members is for the organiza-
tion to purchase directors/offi cers 
liability. These policies are relatively 
inexpensive for most non profi ts.  
BEFORE Volunteering, be sure and 
check to see if the organization has 
their own directors/offi cers liability 
policy and check the limits of cover-
ages and deductible. Some policies 
have a deductible per offi cer which 
you should be aware of how the 
board will handle that in case of a 
claim upfront and in the bylaws. 

Remember the absence of this in-
surance leaves you at risk of having 
no personal insurance to defend a 
suit and you should weigh your deci-
sion to serve if the organization will 
not provide protection.

Belinda Brenizer is a Certifi ed In-
surance Counselor with the Golden 
Rule Insurance Agency in Osage 
Beach. She can be reached at 573-
348-1731 or at Belinda@goldenru-
leinsurance.com for additional com-
ments or questions.

Belinda Brenizer CIC,RWCS
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U N P A R A L L E L E D  E X P E R I E N C E .   U N P A R A L L E L E D  R E S U L T S .

Long & Robinson, LLC, isn’t 
your typical law firm. You 

won’t find stuffy, pretentious 
attitudes or inflexibility here. 

Instead, you’ll find a team 
of experts with a practical, 

down-to-earth approach and 
a winning track record.

Our clients include 
condominiums, homeowners 

associations, property 
management companies, 
oil and gas contractors, 
commercial contractors, 

subcontractors, construction 
companies, and sureties.

The Lake area is awash with new residential developments, particularly 
condominiums. However, along with this comes a wave of challenges for 

condominium and homeowners associations. All too often, developers of new 
construction projects cut corners to reduce costs and avoid delays. 

Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for 
homeowner associations and their members.

S E L E C T  T H E  F I R M  W I T H  P R O V E N  R E S U L T S .   L E A R N  M O R E  A T
 W W W . L O N G R O B I N S O N . C O M  O R  C A L L  8 1 6 - 5 4 1 - 2 1 0 0  T O  A R R A N G E  A  C O N S U L T A T I O N

1 8 0 0  B A L T I M O R E  A V E N U E ,  S T E .  5 0 0 ,  K A N S A S  C I T Y ,  M O  6 4 1 0 8



Lake of the Ozarks Business JournalNovember, 2017Page 10

Mortgage $ense
with Michael Lasson of First State 
Bank Mortgage 

How Credit Card 
Usage Affects Your 
Credit Score

Knowing what affects your credit 
score will help you through your Lake 
of the Ozarks mortgage loan process. 
The way that you use your credit cards 
can have a signifi cant impact on your 
credit score. Keep reading to learn 
about actions that can negatively af-
fect your credit score. Some of these 
items may come as a surprise to you.
1. Not Having Credit Cards 
at All

Many people think that avoiding 
credit cards altogether keeps them 
from ruining their credit. However, 
not using credit cards at all can ac-
tually hurt your credit. Part of your 
credit score is based on the types of 
credit you have, and having no credit 
cards at all will make you lose points. 
If you’ve never had any type of credit 
account, you won’t have a credit score 
at all. Having a credit score is vital to 
obtaining a home loan at the Lake 
of the Ozarks because it shows the 
lender how you’ve paid debts in the 
past, and the likelihood of you paying 
future debts on time and in full.
2. Requesting a Credit Limit 
Increase

When requesting a credit limit in-
crease, some credit card issuers will 
do a “hard” pull or inquiry on your 
credit. Doing this is similar to what 
happens when you submit a new 
credit card application. These inquiries 
are 10% of your credit score, and ev-
ery new inquiry could drop your credit 
score by a few points.
3. Closing a Credit Card

While you may think having less 
credit cards is a good thing, closing 
credit accounts can actually hurt your 
credit score. Closing an account will 
increase your credit utilization, as you 
are reducing the amount of credit you 
have available to you. Rather than 
closing the account, keep it open and 
just keep the balance low.
4. Applying for Multiple 
Credit Cards at Once

Every time you apply for a credit 
card, a credit inquiry is made. Putting 
in multiple credit accounts adds mul-
tiple credit inquiries to your credit re-
port. This can cause your credit score 

to drop by dozens of points. Opening 
a new credit card can also hurt your 
score.
5. Maxing Out Your Credit 
Cards

Your credit utilization is one of the 
factors that goes into determining 
your credit score. When you max out 
a credit card, you’re increasing your 
credit utilization. It’s important to try 
to keep your credit card balances at 
around 30% of the credit limit. This 
minimizes your credit utilization and 
increases your credit score.

If you have questions about your 
credit score and how it could affect 
your mortgage process, give your Lake 
of the Ozarks mortgage lender a call 
at 573-746-7211. As your lender, I’m 
here to assist you every step of the 
way. I’ll discuss your fi nancing op-
tions, offer competitive interest rates 
and back it up with the fi rst-class ser-
vice you deserve. Let me help you get 
into your dream home at the Lake of 
the Ozarks!

For Lake area news, resources and 
tips on fi nancial services, please 
LIKE my Facebook Page, Follow me on 
Twitter or Connect on LinkedIn
Michael H. Lasson, 
Senior Loan Offi cer, NMLS #493712
First State Bank Mortgage
NMLS #416668
4655-B Osage Beach Pkwy, Osage 
Beach, MO 65065
Direct:  (573) 746-7211
Cell: (573) 216-7258
Fax: 866-397-0138
www.yourlakeloan.com 
Email: mlasson@fsbfi nancial.com

A Division of First State Bank of 
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affi liate of the Year 2011, 
2014, & 2015.B
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OB aldermen give green light to 
overnight lodging development
By Nancy Zoellner-Hogland

If everything goes as 
planned, a Prewitt entity will 
be building five to eight, four-
bedroom homes on a parcel 
of land within walking dis-
tance of Backwater Jack’s. The 
boardwalk that runs between 
the newly built pool at the en-
tertainment complex and the 
Lake will be extended to the 
homes, which will be used as 
overnight rentals.

In September, Lakeshore 
Holdings and Development 
requested rezoning on 14 of 
19 acres located in the back of 
the cove occupied by Back-
water Jacks. The request was 
for a change from A-1 General 
Agriculture to C-1b Commer-
cial Lodging. The purchase 
of the property by the as yet 
unnamed Prewitt entity was 
contingent upon the rezoning, 
which was given final approval 
September 21.

According to Osage Beach 
City Planner Cary Patterson, 
the developer’s plans include a 
185-foot “buffer” on three sides 
of the property to separate it 
from neighbors and that buffer 
will remain under A-1 zoning. 
He also said the city’s compre-
hensive plan calls for moderate 
density residential in that area. 
However, he said while the de-
veloper’s plan will accomplish 
a use intensity similar to that 
of a residential development, it 
will include a commercial front 
that is more compatible with 
its surroundings.

“Quite candidly, this is 
somewhat the ‘best case sce-
nario’ in that, while it is not 
exactly a single-family use, 
it will bring the same type of 
intensity to the location. The 

thing that we can avoid in this 
situation is incompatible use. 
The folks that will be staying 
here will be here to take ad-
vantage of Backwater Jacks 
lakefront entertainment facil-
ity as opposed to being owned 
by someone who buys a home 
in February, not realizing what 
Backwater Jacks is like in the 
summer. These folks will know 
and enjoy the use of the facil-
ity,” Patterson told the board of 
aldermen, explaining that the 
location and the lay of the land 
do not make it conducive to 
any other type of development.

Pat Cantwell, who lives on 
Sunset Drive and who attended 
the September 7 public hear-
ing for the project, said he was 
opposed to the development 
because he felt Backwater Jacks 
was “a little bit out of control” 
and because the proposed de-
velopment was not appropriate 
for a street occupied by fami-
lies with children and pets.

He questioned the financial 
feasibility of the project and 
also said while he understood 
that there was already other 
commercial business on the 
street, he felt this development 
would bring additional traffic 
and crime and asked if it would 
receive the same amount of 
due diligence as other com-
mercial developments around 
the city. Mayor John Olivarri 
assured him the project would 
be treated the same as any oth-
er.

Patterson also told Cantwell 
that the city engineer gave as-
surance that Sunset has the 
capacity to hold the additional 
traffic, adding that if the land 
was developed according to the 
city’s master plan, a developer 

could build as many as 200 
units on the property. 

Osage Beach Police Chief 
Todd Davis also responded to 
Cantwell’s concern about an 
increase in crime. In a memo 
to Patterson, he wrote:

“Regarding your question, 
“Do short term rental proper-
ties cause more issues for the 
police than other rental prop-
erties within the city?” Unfor-
tunately, the police depart-
ment does not have a way to 
track this information. We do 
not ask whether a person owns 
or rents the property when we 
respond to a call for service. 
We all know that in our city 
we have several short-term 
rental properties. They range 
from the hotel/motel type, 
apartments, condominiums, 
single and multi-family dwell-
ings and boats. You can find 
these units advertised in the 
newspapers, internet, word of 
mouth, etc. 

I cannot say that short term 
rental properties generate any 
more calls for service for the 
police department than any 
other residence or business 
within the city.

Earlier this year, Gary Pre-
witt, the registered agent for 
Grand Teton Mountain Invest-
ments, LLC, the parent com-
pany for Backwater Jacks, built 
a sizable entertainment pool 
with swim-up tiki bar on an 
8.69-acre piece of vacant com-
mercial property adjacent to 
the restaurant. The heated pool 
includes extensive deck space, 
a zero entry for easy access and 
in-water tables and seating. 
Sixteen additional dock slips 
were also added.
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Golden Rule Insurance 
has gone mobile!

Conveniently 
contact us with 
the touch of
a button or easily 
submit claims or 
policy changes 
whenever works 
best for you.

4065 Osage Beach Parkway, Suite 1 Osage Beach, MO 65065 
573.348.1731 | www.GoldenRuleInsurance.com

Cabinets | Countertops | Kitchen & Bath Faucets & Fixtures | Appliances

Kitchen & Bath Showroom
924 Hwy 42, Osage Beach MO 65065 | 573-348-4464

Need personalized service.  Call Now and make an 
appointment with a member of our experienced sta�.

Remodeling or Updating your home - stop by and see our 
huge selection of products for every style and every budget.

www.dkbshowroom.com

Li’l Rizzo’s owner hoping 
to expand his borders
By Nancy Zoellner-Hogland

The owner of Li’l Rizzo’s Res-
taurants has requested rezon-
ing of an empty lot next to his 
restaurant on Horseshoe Bend 
in order to open either a drive-
up restaurant or a food truck. 

Camden County maps cur-
rently show the 27,387 square-
foot parcel, Lot 8 of Ravenwood 
Estates, as being zoned R-1, al-
though, owner Bill Borders said 
it has always been assessed and 
taxed as commercial property. 
A real estate office is located 
on the other side of Li’l Rizzo’s; 
a cemetery and water district 
station is to the northwest and 
a golf course is catty-corner to 
the southwest.

At the September 20 meeting 
of the Camden County Planning 
and Zoning Commission meet-
ing, Borders said he was sur-
prised to learn that he needed 
to request rezoning.

“Restrictions originally pro-
hibited commercial activity on 
the lot. However, in 1984, the 
developer amended the restric-
tive covenants to allow Lots 2, 
3, 8, 9 and 10 to be sold as Com-
mercial. In 1989, we bought 
Lot 9 and my mom bought Lot 
8 about a year later. We used it 
as an employee parking lot,” he 
said, adding that at that time, it 
showed up on maps as commer-
cial. Initially a gravel lot, Bor-
ders said he paved Lot 8 several 
years ago.

At the public hearing, Kim 
Willey, P&Z administrator for 
Camden County, said she went 
back to the original maps and 
found that the lot was zoned 
R-1.

However, Willey said it was 
brought to her attention after 
the public hearing that there 
is a Second Amendment to the 
Ravenwood Declaration that is 
dated February 29, 1984 and re-
corded with the Camden Coun-
ty Recorder of Deeds in Book 
254, Page 985.  

She said the Amended Decla-
ration is applicable to Lots 2, 3, 
8, 9 and 10 and states, “said lots 
can be used for the construc-
tion of multi-family dwellings 
thereon and commercial activi-
ties.” 

Wiley said that information 
will be provided to the P&Z 
Commission with their hearing 
packets for the next meeting on 
October 18.

“All zoning map changes 
have to go through the entire 
process. The next step is the rec-
ommendation vote of the P&Z 
Commission and then it goes to 
public hearing before the Coun-
ty commission,” she explained.  

Two people spoke at the hear-
ing – one for and one against 
the addition of an eatery. Fred 
Newell, a 16-year-resident of 
the area and frequent custom-
er of Li’l Rizzo’s, said he fully 
supported Border’s request, 
however, John Mackey, a resi-
dent of the neighboring Black-
hawk Estates, a member of the 
Blackhawk Board of Trustees, 
and also a member of the Cam-
den County P&Z Commission, 
spoke against the plan.

He said the Blackhawk trust-
ees were opposed to the zoning 
change because the paved lot 
already created problems with 
storm water runoff, He said the 
development would cause a re-
duction in property values of 
nearby homes and would create 
an exponential increase in traf-
fic. Mackey also said that would 
make it more difficult for people 
to exit the subdivision from the 
street that runs alongside Lot 
8. He read a letter from another 
resident that echoed some of 
those sentiments.

Wiley said if the commission 
determined the lot was already 
approved for commercial use 
and Borders wanted a refund of 
his $800 rezoning fee, that deci-
sion would have to be made by 
the Camden County Commis-
sion.

Two other requests for land 
on Horseshoe Bend came be-
fore the P&Z Commission at the 
meeting. The owners of Mad-
den Manufacturing asked to 
rezone 1.73 acres to industrial 
zoning. The land is adjacent to 
3.19 acres rezoned in 2015 and 
is needed to add a structure to 
house equipment. 

Owners of property on Duck-
head Road also asked to re-plat 
lots in order to develop homes. 
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Building an effective 
web presence
with Krysti Rice, Social Media 
Coordinator, MSW Interactive 
Designs LLC 

Market Stats you 
NEED to Know

Running a business is challeng-
ing.  There’s never enough time or 
marketing dollars to do everything 
you want (or need) to do. Your com-
petitors are growing in numbers and 
it can feel like your message gets lost 
in the noise. When you know what 
your prospects & customers are doing 
online and how they are doing it, it 
empowers you to make informed deci-
sions about where to best spend your 
valuable time and limited marketing 
dollars.

These Marketing Stats Say It All 
(stats from Hubspot.com)  

81% of shoppers conduct 
online research before making 
large purchases.

What does this mean to your busi-
ness? How are your testimonials and 
reviews? Not just in rating, but in 
quantity? Consumers trust reviews 
and the data shows they READ re-
views before making purchases. Lack 
of reviews on social channels, review 
channels, and Google reviews, could 
be costing you more business than 
you know.

78% of local-mobile searches 
result in offl ine purchases.

What does this 
mean to your business?
People are searching on mobile de-
vices. Is your website mobile-friendly? 
That means fast loading, click-to-call, 
and a map to your location if you are 
brick and mortar. How about your 
hours?

72% of adult internet users 
use Facebook.

What does this mean to your busi-
ness? You better have an active busi-
ness Facebook presence that’s con-
stantly in GROWTH mode. As Jeffery 
Gitmer would say, “Online is forever.” 
By investing in social growth, you are 
investing in the FUTURE of your busi-
ness.

74% of people say they use 
Facebook for professional ser-
vices.

What does this mean for your 
business? See above ... only read it in 
bold this time.

86% of consumers would like 
to receive promotional e-mails 
from companies they do business 
with at least monthly, and 15% 
would like to get them daily.

What does this mean for your 
business? Are you sending out regu-
lar, professionally branded emails to 
stay in touch with and in front of your 
existing customers to keep them com-
ing back? Clearly, they want you to.

51.9% of marketing profes-
sionals worldwide name video 
as the type of content with the 
best ROI.

What does this mean for your 
business? Stop being afraid of it. 
Video is simple these days. If you 
have a smartphone, you carry a video 
camera around with you 24/7. Install 
an easy video editing app, take some 
video and use it on your website and 
social media. You’ll be instantly ahead 
of most of your competitors.

The important takeaways 
from the numbers

Mobile matters. Social matters. 
Correct directory listings matter. 
eNewsletter marketing matters. 
Rankings matter. Interesting content 
matters. Reviews matter. 

Do a quick analysis of where your 
business is in each area. It can be 
overwhelming but tackle one at a 
time if you need to.  Let us know if 
we can help!

Follow MSW Interactive Designs
Twitter:  @PutTheWebToWork
Facebook:  http://Facebook.com/put-
thewebtowork
Blog: http://put-the-web-to-work.
blogspot.com
Krysti Rice, MSW Interactive Designs 
LLC ~ We put the web to work for 
you!
573-552-8403
www.PutTheWebToWork.com

Krysti Rice

OB aldermen again ignore advice 
of the city’s airport manager
By Nancy Zoellner-Hogland

In July, the Osage Beach 
Board of Aldermen voted 3 
to 2 to rescind an earlier vote 
and to go against Airport 
Manager Ty Dinsdale’s rec-
ommendation to continue 
with the purchase of a new jet 
refueling truck for Lee C. Fine 
Airport.

The new truck, priced at 
$171,645, was to replace the 
28-year-old Ford refueler 
that’s currently being used. 
According to Dinsdale, that 
truck breaks down regularly 
and has multiple mechanical 
problems. 

The board’s decision was 
made eight months after 
approving a budget that in-
cluded the lease-purchase of 
a new fuel truck, and a month 
after approving a contract 
with low bidder Garsite Avia-
tion Refueling Equipment. 
Backing out of the deal with 
Garsite resulted in the loss of 
the city’s $17,165 deposit.

After voting to cancel the 
contract, aldermen asked 
Dinsdale to come back with a 
new set of options. He did that 
at the September 21 meet-
ing. However, aldermen once 
again ignored his recommen-
dation and instead went with 
the option that Dinsdale sug-
gested they avoid.

“Option 1 is to purchase a 
$15,000 truck from Iowa. That 
way we’d have a truck to use so 
we could take our other truck 
out of service and have it re-
paired locally by the low bid-
der. Option 2 is to purchase 
the truck for $15,000 and then 
send our current truck out to 
Houston International Air-
craft Support (HIAS) and have 
them re-chassis it at a cost of 
$55,000. Option 3 is to pur-
chase a new, used truck from 
HIAS for $85,000. This would 
be a used truck but would be 

rebuilt entirely to our speci-
fications. Then we could take 
our current truck and have it 
refurbished by a local dealer. 
Option 4 is to purchase HIAS 
refurbished truck for $85,000 
and then send our current 
truck to HIAS to be refur-
bished for $55,000,” he said. 

Dinsdale said while any of 
the options would be viable, 
he recommended option No. 
3 because it would provide 
the city with an updated 
truck that would be built to 
their specifications. Option 2 
was his second choice. 

He warned the board 
that if they chose Option 1, 
it would only be a “fast fix.” 
And although it would save 
money now, with that option, 
the city would be “stuck with 
two, very old vehicles” that 
are no longer manufactured, 
that no longer have replace-
ment parts available and that 
would “make maintenance 
a challenge.” Dinsdale also 
pointed out that the $15,000 
truck, which would not come 
with a warranty, was a year 
older than the truck the city 
currently owns and the hours 
and miles on the truck are 
unknown because the gauges 
don’t work. It would also need 
to be trailered to the city be-
cause the drive from Ames, 
Iowa could prove to be hard 
on the vehicle. He said he 
found that truck, available 
on a first-come, first-served 
basis, on the Trade-A-Plane’s 
website.

However, Alderman Jeff 
Bethurem made a motion 
that the city move forward 
with Option 1, spending up to 
$15,000 to purchase the 1988 
Ford refueling truck, spend-
ing up to $2,000 to transport 
the truck to Osage Beach and 
spending up to $17,563 with 
Precision Auto to repair the 

existing truck for a total ex-
penditure of $34,563. His mo-
tion carried with “Yes” votes 
by all aldermen except Alder-
man Kevin Rucker, who also 
voted in July to purchase the 
new truck for safety reasons.

“I worry about fire,” he told 
the board. “When someone 
is up there fueling a jet, we 
should make sure (the truck) 
has every safety feature and 
that all the valves and the 
hoses are doing what they’re 
supposed to be doing. When 
equipment gets old, those 
things start to fail. In ad-
dition, technology has im-
proved over the last 10, 20, 30 
years. Liability is extremely 
important.”

With the loss of $17,165, 
that means the city will be 
spending $51,728 this year to 
own one 28-year-old refuel-
ing truck and one 29-year-old 
refueling truck. City officials 
said that dollar amount could 
go higher if the 2008 truck 
also needs refurbishing.

Under the lease purchase 
plan, the city would have 
borrowed $171,645 from Cen-
tral Bank, which submitted a 
bid to finance at 100 percent 
of the purchase price with 
a 5 year term, at an inter-
est rate of 2.39 percent, and 
with an annual payment of 
$30,422.28.

In July, Dinsdale told alder-
men that fuel sales “carried” 
Lee C. Fine where, in 2016, 
170,000 gallons of jet fuel 
were sold.

“In fact, for the past four 
or five years, 64 to 65 percent 
of my gross revenue at Lee C. 
Fine has come from fuel sales 
from that one truck,” he said, 
explaining that the truck 
would have paid for itself in a 
very short time.

Strength building program to be offered 
This eight-week series of six-

teen, one-hour sessions can 
help you get started on the road 
to better health. The Stay Strong 
program is built on simple, 
strength building exercises that 
will improve balance, health, 
and state of mind. No, it’s not 

strenuous weight-lifting; you’ll 
start at a level that’s right for 
you. No one is too inactive to 
participate. Building strength 
promotes quality of life and 
independence: especially for 
adults over 50.  

Classes beginning Thurs-

day, October 19 at the Camden 
County Library in Camdenton. 
To register, contact MU Exten-
sion in Camden County at 573-
346-2644 or email camdenco@
missouri.edu to register.  The 
fee is $40.
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Village transferring 
municipal court functions 
to Camden County
By Nancy Zoellner-Hogland

After a heated, hour-long dis-
cussion, the Village of Four Sea-
sons voted to disband its mu-
nicipal court.

Those who voted for the move 
– Trustees Dave Purdue and Jim 
Holcomb, and then Chairman 
of the Board of Trustees Arnold 
Sandbothe, who broke the tie, 
said it was necessary to keep 
costs down for the already cash-
strapped Village.

Although there was disagree-
ment about the exact amount 
the Village should be paying 
for the judge, financial records 
for 2017 show the court was op-
erating in the red by $14,000 to 
$20,000. Officials blamed the 
problem on two pieces of legis-
lation – Senate Bill 5 and Senate 
Bill 572, which place additional 
constraints on municipal courts 
while also capping fines.

Camden County Circuit 
Clerk Jo McElwee said although 
moving the court duties to Cam-
den County may bring relief to 
municipalities, it promises to 
promises to place a burden on 
her office.

“If more municipalities do 
this, we’re going to have a huge, 
huge workload and no more 
people to help handle it because 
we’re under a hiring freeze. But 
we’ll just do what we can do 
and hope for the best,” she said, 
adding that unless something 
changes in the next six months, 
the time the circuit court has 
been given to get prepared, 
cases will be heard by Associate 
Court Judge Aaron Koeppen. 

Because his docket is already 
overloaded, he will most likely 
be required to add another 
day to his schedule to handle 
municipal cases, according to 
McElwee.

“This Tuesday, for instance, 
he has 202 associate court crim-
inal cases. Wednesday he han-
dles bench trials, where cases go 
to court without a jury, and pre-
trials. He’s also a probate judge, 
which means he handles wills, 
conservatorships, appointing 
guardians – that sort of thing,” 
she said.

Judge Koeppen also handles 
cases in other counties as need-
ed.

And then there’s the problem 
of finding an open court room. 

A clerk in the judges’ office said 
many days, they are holding 
court in all four courtrooms, “so 
finding an open courtroom on a 
day when the judge is available 
is going to be a challenge!”

Although the court will pro-
vide the clerks, some of whom 
are paid by the state and some 
of whom are paid by the coun-
ty, municipalities will have to 
provide their own individual 
prosecuting attorneys, McElwee 
said. At the same meeting where 
the Village voted to dissolve the 
court, Village attorney Todd 
Miller said he intended to con-
tinue to handle that duty. Linn 
Creek’s prosecuting attorney 
plans to do the same.

McElwee said she spoke 
with many other circuit court 
clerks at the Missouri Munici-
pal League conference in Sep-
tember, and learned that sev-
eral counties had been handling 
court duties for their municipal-
ities for years.

“If it’s just the Village and 
Linn Creek, I don’t think we’ll 
have problems but if Camden-
ton and Osage Beach also dis-
solve their courts, we are going 
to have our hands full,” she said.

However, Jeana Woods, city 
administrator for Osage Beach, 
said they currently have no in-
tention of dissolving the court.

“I am keeping a close eye 
how other municipalities are 
responding to the new man-
dates and what changes they are 
making and why. I am also curi-
ous to see how operations and 
case activity will/may change 
for those who have moved their 
court to the counties. For in-
stance, at what point will the 
counties become overloaded 
and how will that effect things 
for the municipalities,” she said. 
“We are currently working on 
our FY2018 budget and although 
some minor enhancements will 
be made, I have no plans, at this 
time, to make a decision to do 
anything different than what 
our practice is currently. I plan 
to take it one step at a time and 
learn from the changes of the 
others. To date our court is op-
erating in the positive; costs are 
being covered by the incoming 
funds.”

A Division of First State Bank
NMLS # 416668

NMLS # 493712

(573) 302-0909
mlasson@fsb�nancial.com

NMLS # 332983

(573) 746-7214
bosteen@fsb�nancial.com

Bob O’Steen

Michael Lasson

...has a new home of their own!
Your  Trusted Lake Home Lender  

NMLS #  934557

(573) 746-7212
malasson@fsb�nancial.com

Michelle Lasson

4655B Osage Beach Pkwy
Osage Beach, MO 65065
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A Matter of Trust
Planning for 
Digital Assets

One important new aspect of 
estate planning concerns “digital 
assets,” a form of property that only 
recently has come into existence. 
Simply stated, digital assets are 
those non-tangible assets that are 
stored in some electronic form. 
Common types of digital assets 
include:
Personal digital assets include 
e-mail and text messages, e-books, 
word processing and PDF fi les, 
photographs, videos, music 
fi les, spreadsheets, PowerPoint 
presentations, tax records and 
returns, and similar materials. 
They may be stored on a variety of 
devices, and each of these storage 
techniques often requires different 
means of access, including user 
names, passwords, answers to 
“secret” questions, etc.
Social media assets involve 
interactions with other people 
on websites such as Facebook, 
LinkedIn, Twitter, and Instagram.  
These sites are used not only for 
messaging and social interaction, 
but they also can serve as storage 
for photos, videos, and other 
electronic fi les.
Financial Accounts. Many people 
manage their fi nancial affairs 
online, including bank accounts, 
investment accounts, bill payment, 
and income taxes. 
Business Accounts. Business 
owners are likely to have 
customer databases containing 
names, addresses, and credit card 
information, along with information 
such as order history and pending 
orders.  A professional such as a 
physician, attorney, or CPA may 
have client records, many of 
which will contain confi dential 
information.
Other Digital Assets. In this 
category are items such as domain 
names, blogs, loyalty program 
benefi ts (e.g., frequent fl yer miles, 
credit card rewards, and business 
discounts or vouchers), and gaming 
property (e.g., virtual money, 
avatars, or other assets earned 
when playing online games).
So, why is it important to 
include digital assets in your 
estate plan?

When individuals are prudent 
about their online life, they have 
many different usernames and 
passwords for their accounts. This is 
the only way to secure identities, but 
this devotion to protecting sensitive 
personal information can wreak 
havoc on families and fi duciaries 
upon incapacity and death as their 
rights to access digital assets are 

often unclear. Proper planning may 
make this process less complicated.

In addition to needing access 
to online accounts for personal 
reasons and closing probate, family 
members need this information 
quickly so that a deceased’s identity 
is not stolen. Until authorities 
update their databases regarding 
a new death, criminals can open 
credit cards, apply for jobs, and get 
state identifi cation cards under a 
dead person’s name.

Failure to plan for digital assets 
upon death and disability could 
cause fi nancial loss to your estate. 
Electronic bills for utilities, loans, 
insurance, and other expenses need 
to be discovered quickly and paid to 
prevent cancellations. For example, 
without power, the furnace may not 
run and keep pipes in the house 
from freezing, or the security system 
may not work if the residence is 
burglarized.

Finally, many digital assets are 
not inherently valuable, but are 
valuable to family members, who 
extract meaning from what the 
deceased leaves behind. Historically, 
people kept special pictures, letters, 
and journals in albums, scrapbooks, 
or shoeboxes for future generations. 
Today this material is stored on 
computers or online and often is 
never printed. Personal blogs and 
Twitter feeds have replaced physical 
diaries, and e-mail messages have 
replaced letters. Without alerting 
family members that these assets 
exist and without telling them how 
to get access to them, the story of 
the life of the deceased may be lost 
forever.

If you have ignored this part of 
your estate planning, now would 
be a good time to start paying 
attention to it. Our estate planning 
professionals are always happy to 
assist you whether your assets are 
on paper or in the cloud. Contact 
Trenny Garrett today at (573) 
302-2474 or at trenny.garrett@
centraltrust.net.

Trenny Garrett, J.D., CTFA
Senior Vice President

"Selling Lake Real Estate for 34 years total...Trust US to have YOUR Best Interest at the Forefront!"

Side by Side Lakefront Lots - 191’ Frontage
Great Spot For Water Play

Gentle Driveway - Lots of Privacy
MLS#3119968   $399,000

29 & 30 Grand Cove - Porto Cima

Prime Location Commercial Property
2 Acres - 1,800 Sq.Ft. - Expansion Potential
Paved Parking - Easy Access - Large Signage

MLS#3118488  $589,000

1800 Bagnell Dam BLVD - Lake Ozark

Residential Duplex w/Seasonal Lake View
Rental Income or Multifamily Living
Each Side has 2BR/1BA, 832 Sq.Ft.

MLS#3125163   $106,500

30/32 Cardinal Rd., Lake Ozark

Building lot with 111’ of lakefront
Cove Protection - Great View

Four Seasons Amenities
MLS#3123803   $219,900

129 Waterford Terrace - Porto Cima

 ASSOCIATION MANAGEMENT & PROPERTY SERVICES

Condos, Homes & Communities 

We provide the following services; accounting, record keeping, lawn care & 
grounds, maintenance, pool maintenance, security, pest control, dock repairs

 
We offer full service, full time association management or for smaller associa-
tions we have ala carte services so that you can pay for just what you need.

 

 
Providing property

management services to 
the Lake Area 
since 1986.

Now offering 

full service association 

management.  Call for a bid 

today! 573-365-3367!

RBL Properties
4571 Osage Beach Parkway

Osage Beach, MO 65065
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As the Lake Churns
Market Trends 
and Indicators 

Last year in September I compared 
the sales YTD to the previous year of 
2015.  At the time, we were seeing a 
2% overall increase in the number of 
properties closed.  However, there was 
a decrease in closed sales for most 
property types year to date compared 
to the same time in 2015 with just a 
couple of categories making up the 
difference.

Compiling the data to compare 
this year to 2016 shows an overall 
increase of 13.3% in the number 
of properties closed.  Most property 
types have an impressive increase in 
the number of closed sales with the 
sales prices showing a modest uptick 
in the residential market.

Lakefront home sales increased 
by 33.5% compared to 2016 and 
the average sales price rose 3.8%.  
Non-Lakefront homes saw a 8.6% in-
crease in the number sold and a 13% 
increase in average sales price.

Condominium resales increased by 
20.3% while their average sales price 
increased 1.7%.  New construction of 
condominiums has picked up over the 
past couple of months and I expect 
2018 to see a big increase in the sale 
of new units.  Right now, the supply is 
very limited and there have been 18 
new units sell in 2017.   These primar-
ily represent units that were still avail-
able when the bottom dropped out.

Lakefront land sales increased 
40% in 2017 and saw a 14.2% de-
crease in average sales price.  This is 
the � rst time in over a decade that 
lake lot sales have shown a substan-

tial increase.
Non-lakefront land sales have 

been increasing steadily year over 
year but took a hit this year with a 
29.6% decrease in the number of 
sales as well as a 13% decrease in the 
average sales price.  

Lake area sales data has been 
obtained from the Lake of the Ozarks 
MLS based on all property type sales 
over the time frame from January 1, 
2015 to September 25, 2017 and all 
other times represented in the data.

Michael has been selling real es-
tate at the Lake of the Ozarks since 
1981.  He is one of the most respect-
ed brokers in the area.  If you would 
like to work with Michael in the sale 
or purchase of property, contact him 
at 573.365.SOLD or cme@yourlake.
com  View thousands of lake area list-
ings at www.YourLake.com $1 million 
plus homes at www.LakeMansions.
com   You can also view each months’ 
article, ask questions and offer your 
opinion on Michael’s real estate blog, 
www.AsTheLakeChurns.com

Real Estate and Lake News 
with C. Michael Elliott

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files

Send us Your Press
Releases, Public Events and 

Business News!

Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM

Advertise in the 
Business Journal!

573-348-1958

It’s a great way to reach the thousands of visitors the Lake area 
has each year! Your advertisement is delivered to hundreds of 
locations all around and in the Lake area! 
Call Amber Baumgart today for more information!
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Ameren upgrades power distribution lines in Village
By Nancy Zoellner-Hogland

Many of the underground 
power lines serving the Village 
of Four Seasons were installed 
by Union Electric in the late 
1960s. 

At the time it wasn’t common 
practice to encase the cable in 
conduit, according to Jennifer 
Hagen, communications spe-
cialist for the Ameren Corpora-
tion.

“While folks have a tendency 
to think if the lines are under-
ground, they’re protected, that’s 
only partially true. They are 
protected in one way but there 
are still critters, water and wear 
that cause wear and tear on the 
lines,” she said.

After tests found that some of 
the Village lines needed replace-
ment, the area was included in 
Ameren’s Reliability Project for 
Jefferson City and Central Mis-
souri. As part of that project, 
Ameren is replacing more than 
8,000 feet of wire in the Village 
with wire that will be encased 
in conduit, and adding switch 
gear, which will enable the pro-
vider to “back feed” power from 
a different direction in the event 
of an outage.

“If power is coming in from 
one direction, and we locate an 
outage, we could possibly bring 
power to that area from another 
direction,” Hagen explained, 
adding that if people were expe-
riencing outages, this work will 
mean they’ll experience fewer 
of them and power shouldn’t 
be out as long as it had been in 
the past. “Outages shouldn’t 
have been a problem, however, 
because we are always doing 
testing to find corrosion or other 
issues and we try to replace the 
lines before any problems start 
occurring. That’s what we’re do-

ing in this case.”
According to representatives 

with ADB Utility Contractors, 
hired by Ameren to do the work, 
by rerouting and looping the 
power lines, Ameren can also do 
away with some of the old power 
lines that run under Lake of the 
Ozarks. One such line is at the 
end of Cornett Branch.

“We have to dig down, or bore 
through the ground when we’re 
going through front yards, then 
run the conduit, then feed the 
new wire through it,” said Rod 
Krueger, an operator with ADB.

He said property owners, 
some unhappy about the work 
that’s been taking place in their 
front yards, have been surprised 
to learn that 20-foot-wide utility 
easements run behind the road 
right-of-way.

“We’ve been running the 
line as close to the right of way 
as possible and we’re trying to 
leave things the way we found 
them but in some areas, the 
trees had to be cut down,” he 
said, adding that they’re also 
adding underground concrete 
boxes to house the switch gears 
and 10-feet-deep underground 
concrete manholes to access the 
wire, which will eliminate the 
need for digging in the event of 
future problems. 

“If a line goes bad, they can 
simply come in, cut it, pull it and 
replace it,” Krueger explained.

When the work is completed, 
new pad-mount transformers – 
forest green metal boxes – will 
be mounted on the concrete 
squares.

Krueger and others said the 
terrain has made the job more 
difficult and required them to 
employ the hydro hammer to 
break through the limestone 
bedrock that lies just below the 

surface. 
Hagen said Ameren is con-

stantly upgrading service not 
only to accommodate past 
growth in communities but also 
to support projected potential 
growth that could be happening 
in the future.

According to the power com-
pany, the Village is just one of 
several Reliability Projects in 
the mid-Missouri area. Ameren 
also:

·Invested almost $800,000 to 
make power more reliable by 
replacing switchgear at their 
St. Louis Road substation and 
by installing 48 sets of “smart 
fault” indicators throughout Jef-
ferson City. These fault indica-
tors will help identify problem 
areas so Ameren can restore 
service more quickly in case of 
an outage. 

·Completed a $270,000 proj-
ect designed to improve the de-
pendability of electric service 
for the Villa Marie senior hous-
ing community and the sur-
rounding Jefferson City com-
munity.  

·Relocated overhead power 
lines on Monroe Street and Sta-
dium Boulevar. to support im-
proved traffic flow around Capi-
tal Regional Medical Center.  

·Completed a $2.6-million 
upgrade of the Tisdale Substa-
tion in Boonville, improving 
service reliability and accom-
modating growth in Boonville, 
Prairie Home, Jamestown, 
Franklin and New Franklin. 

·Invested approximately $15 
million to install a state-of-the-
art, 660,000-pound transformer 
and make other system up-
grades at the Bland Substation, 
improving service dependabil-
ity for customers in Franklin, 
Gasconade, Osage, Maries, Mill-
er and eastern Camden coun-
ties. 

·Added six “smart” switches 
along area power lines serving 
customers in Hermann, Berger 
and Eldon, making service more 
dependable. 

According to the Ameren 
website:

·On average, an Ameren Mis-
souri customer experiences 
fewer than one outage a year.  

·That reliability has placed 
Ameren in the top 25 percent 
among utilities in the U.S.  

·Electric rates for Ameren 
customers are 19 percent below 
the Midwest average and 20 per-
cent below the national average.  

PRECISION
AUTO & TIRE SERVICE LLC
Complete Auto Repair & Fleet Management

348-2233348-2233
WWW.PRECISIONAUTOANDTIRE.COM

1024 INDUSTRIAL DR.
OSAGE BEACH MO

OVERSTOCK TIRE 
SALE ON ALL MAJOR 

BRANDS!

1100 Bluff Drive • Osage Beach

573-302-0229
 "Quality Repair with

People Who Care"

According to Rod Krueger, operator with ADB Utility Contractors, sev-
eral transformer pads like this one will be added along Cornett Branch 
and connecting streets after the new power lines are run. 
Anthony Busby has been spending his days operating the Dooson 
Hydro Hammer, which chisels away the bedrock. Nancy Zoellner-Ho-
gland photos.

Come walk the quarter 
mile trail in the woods

OCTOBER 13, 14, 20, 21, 27 & 28 • 8PM- MIDNIGHT
FRIDAYS $10 • SATURDAYS $15

1 MILE BEHIND HYVEE • 651 HILAND CIR., OSAGE BEACH

Encounter Zombies and other fearful Creatures!

Sponsored by:SUNDAY, OCTOBER 29
KIDS COSTUME CONTEST 
& TRICK-OR-TREATING

Prizes for top 3 places!

STARTS AT 4pm

OPENING  

FRIDAY, OCTOBER 13
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OZARK DEER FARM/ 
ANIMAL WORLD

Tourists coming to the Lake 
in the 1950s, 60s and 70s on U.S. 
Highway 54 encountered a vari-
ety of roadside entertainments 
between Eldon and Bagnell 
Dam.  Just past El Rancho of the 
Ozarks at the junction of 54/52 
was Nickerson Farms Restau-
rant and Stuckey’s Pecan Shop. 
Adjacent to the Pecan Shop was 
Max Allen’s Zoological Gardens 
and adjacent to the Gardens was 
the Ozark Deer Farm, an animal 
attraction that was established 
about 1951 by Bill Krueger. 

By the 1960s the Ozark Deer 
Farm was owned by the Fedojan 
family who were originally from 
Germany.  Advertising for the at-
traction said they featured more 
than 50 live deer that included 
White Fallow deer from Africa 
and northern Europe, Black 
Fallow deer from Sweden and 
the Southern Alps, tiny midget 
Japanese Sika deer from Japan 
and Korea, and the American 
Whitetail deer. Visitors could ac-
tually feed the deer which were 
characterized as “professional 
beggars.” In addition, the Farm 

featured ornamental birds like 
pheasants and peacocks, as well 
as buffalo, goats, midget cattle 
and a live 5-legged Ox. The Farm 
was much like a petting zoo and 
appealed to families, children 
in particular. (The accompany-
in g photo shows the Ozark Deer 
Farm entrance building, circa 
1960.)

In the 1970s, Hwy. 54 was 
upgraded to a divided, 4-lane 
highway that by-passed most 

of these attractions. The old 
stretch of highway became Mid-
way Road and because the Deer 
Farm occupied property front-
ing both the old and new high-
ways as well as a connecting 
road, they simply relocated their 
entrance. By this time the Fedo-
jan family’s daughter Sonya and 
her husband Doug Campbell 
operated the attraction, which 
was renamed Animal World. 
Upgraded, the entertainment 

featured trained animal shows 
and many more animals in-
cluding monkeys, ostriches and 
bears. Today, almost no vestiges 
of these once thriving, educa-
tional attractions exist except a 
few obscure ruins along Midway 
Road.

This historical sketch is from 
the collection of H. Dwight 
Weaver. He is the author of six 
books on the history of Lake of 
the Ozarks.

The author’s latest book on 
Lake history – Images of Amer-
ica, Osage Beach – is now lo-
cally available and is a picto-
rial history of Osage Beach from 
1880 to 1980. Contact him at: 
dwightweaver@charter.net or 
call 573-365-1171. Visit www.
lakeoftheozarksbooks.com to 
obtain more information or to 
purchase one of his books on 
line.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver

Thursday
NightSocial

THURSDAY, november 9,  2017 •  5-7 PM

Stop by for a bite to eat or a cocktail, and 
decompress. Meet some new people or 

catch up with old friends. Maybe even 
stick around for dinner! Good friends, 
great food, it’s a super way to spend a 

Thursday evening at the Lake!

Join Us this Week at: With Your Host:

1650 Yacht Club Dr, Osage Beach, MO 65065
Phone: (573) 873-2300

2007 US-54 BUS, Eldon, MO 65026
573-392-3333
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MoDOT launches statewide survey for Long Range 
Transportation Plan, safety changes to Lake Ozark
By Nancy Zoellner-Hogland

With 1,800 lane miles, Cam-
den County is tied for third 
place in miles of roadway that 
it maintains but it is fifth from 
the bottom on the amount of 

funding it has available to take 
care of those roads. Commis-
sioners are struggling to find 
a way to increase funding in 
order to divert a crisis.

With 10,403 bridges and 

33,873 miles of highways - the 
seventh largest transporta-
tion system in the country, but 
ranking 47th in revenue per 
mile – the Missouri Depart-
ment of Transportation (Mo-
DOT) finds itself in the same 
predicament. Missourians pay 
one of the lowest fuel taxes in 
the country - 17 cents per gal-
lon.

In a prepared release, Mo-
DOT officials stated that they 
feel balancing the preserva-
tion and maintenance of the 
current system with new de-
mands and infrastructure 
priorities requires strategic 
decision-making that can 
only be accomplished with 
insights from the public and 
stakeholders. To solicit input 
about the vision for the state’s 
transportation priorities, the 
state’s transportation depart-
ment recently launched a 
statewide survey. That results 
will be used as a guide to de-
velop a Long Range Transpor-
tation Plan (LRTP), a federally 
required process that sets the 
state’s 25-year vision for trans-
portation. 

“Our long range planning 
process is a critical time for 
our department to assess the 
needs of our system and hear 
directly from our customers 
- the citizens of Missouri - to 
ensure our priorities match 
the needs of our people,” said 
MoDOT Director Patrick McK-
enna. “As we work to be good 
stewards of taxpayer dollars, 
the LRTP gives us the ability to 

review public and stakeholder 
input and address those cus-
tomer needs.”

Missouri’s current plan was 
approved in February 2014, 
but new federal laws and regu-
lations require additional con-
tent, including system perfor-
mance metrics and targets. As 
MoDOT updates its LRTP, the 
department will review the 
goals established in 2014, in-
cluding preservation, safety, 
economic development, and 
connections and choices. In 
addition, this year’s plan will 
be the first time Missouri ex-
amines how to prepare for 
autonomous and connected 
vehicles.

As part of the survey, Mo-
DOT asks participants to rank 
by importance the four goals 
from the current LRTP. The 
public can also leave a com-
ment for each goal, or use that 
space to suggest something 
else.

The survey will remain 
open through Wednesday, 
Oct. 11. 

According to MoDOT Dis-
trict Engineer Bob Lynch, 
in July a new interchange at 
Highway W in Lake Ozark was 
added to the transportation 
department’s five-year plan.

“The long range plan is 
what MoDOT should be look-
ing at over the next 25 years 
for transportation in Missouri. 
The five-year plan, which is 
updated yearly, is specific on 
projects like this interchange 
or a new bridge,” he explained, 

adding that while the specif-
ics of the interchange design 
have yet to be determined, the 
signal will be eliminated and 
there will be on and off ramps. 
“We’re looking to have this un-
derway in late 2019. We look at 
this as a safety project because 
we’re eliminating that signal 
where there have been fatali-
ties so we’ll be using safety 
funds to make up the money 
that’s going to be needed to 
build this interchange.”

Take the survey by visit-
ing https://modotlrtp.metro-
quest.com/ on a computer, 
smartphone or tablet. MoDOT 
encourages those who need 
access to a computer to visit 
their local public library or 
MoDOT District Offices, which 
will also have paper copies of 
the survey available.

The final plan will be avail-
able for public comment in the 
spring and will be presented 
to the Missouri Highways and 
Transportation Commission 
for review and consideration 
for approval at its May 2018 
meeting.

The 2014 LRTP can be 
viewed by visiting https://ar-
chive.org/details/2014MODO
TLongRangeTranPlan.

Additional questions about 
the survey and the long range 
planning process can be ad-
dressed by calling customer 
service centers at 1-888-ASK-
MoDOT (275-6636), or by mail 
to Transportation Planning, 
P.O. Box 270, Jefferson City, 
MO 65102.

Let’s Go Boating!

Protect Your 
Investment

Professional winterization servic-
es are the best way to protect your 
boat and promise fun for next year.

Some boat owners think that 
sloshing in some fuel stabilizer, 
draining the engine and adding anti-
freeze is all it takes. The truth is  win-
terization is a methodical process 
that runs from bow to transom, and 
it’s likely the single most important 
maintenance duty that you’ll have 
to perform as a boat owner living in 
colder climates. 

As the boating season begins 
to wind down, you want to be pre-
pared and protected. Winter weather 
can wreak havoc on a vessel that’s 
not suitably prepared for hiberna-
tion. But, when winterized correctly, 
very little work is needed to prepare 
the boat ready for use in the spring. 
Proper winterization can also extend 
the life of your boat and its engine(s) 
by protecting the components from 
freezing, corrosion and lying idle for 
months at a time.

Specifi c winterization services 
will vary, but a MarineMax winter-
ization will protect your vessel’s 
engine(s), generator, freshwater sys-
tem, head system(s), air-condition-
ing system, washer/dryer, seawater 
washdown, heat exchanger, shaft 
cooler(s), transmission oil cooler(s), 
icemaker and sea strainer(s). 

Other recommended products 
and services that go hand-in-hand 
with boat storage include oil chang-
es, engine impeller changes, lower 
unit fl uid changes, anti-mildew bags, 

odor and moisture absorbing prod-
ucts, gas or diesel treatment and sta-
bilizer, full mooring covers. 
What You Can Do To Protect Your 
Investment And Prep For The 
Next Boating Season:

• Make sure your holding tanks 
are empty and fuel tanks are ¾-full 
before winterization is performed.

• Remove all perishable and 
freezable items (food, beverages, 
etc.) from your boat before storage.

•Remove any valuable items, in-
cluding portable electronics.

• Open all lockers, drawers and 
compartments and clean thoroughly.

• Open and clean the refrigerator 
and freezer.

• Consider purchasing a mildew-
free product to protect against mois-
ture and mildew.

• Turn your cushions on edge to 
allow air to circulate around them, or 
take them home and clean and store 
them in a climate-controlled space.

• Inspect your lines, fenders and 
other mooring gear for wear and 
tear, and replace as necessary. 

• Inventory all safety equipment 
— PFDs, fi re extinguishers, fl ares.

With 62 locations nationwide, 
MarineMax is the nation’s largest 
recreational boat dealer.  Marine-
Max compliments its industry lead-
ing brands with dedicated delivery 
captains, educational classes, or-
ganized customer events, and un-
paralleled service.  We invite you 
to visit our highway store in Osage 
Beach and our on water location in 
Lake Ozark.  Always open at www.
marinemax.com

Camden County youth to 
celebrate National 4-H Week

For the 75th consecutive 
year, millions of youth, parents, 
volunteers and alumni across 
the country will be celebrating 
National 4-H Week during the 
first full week of October. Cam-
den County 4-H will leverage 
National 4-H Week this year by 
show casing the incredible ex-
periences that 4-H offers young 
people, and will highlight the 
remarkable 4-H youth in the 
community who work each day 
to make a positive impact on 
those around them. 

In Camden County, more 

than 46 youth and16 volun-
teers from the community are 
involved in 4‑H.

 “The Camden County 4-H 
program provides an excellent 
chance for youth to develop 
leadership, citizenship, and 
community service opportu-
nities.  These opportunities 
may include equine, robotics, 
shootings sports, as well as 
many other local, regional, and 
state projects and events.” Said 
Sam Lower, 4-H Youth Devel-
opment Specialist.

One of the most anticipated 

events of National 4-H Week is 
National Youth Science Day, in 
which hundreds of thousands 
of youth across the nation 
take part in the world’s largest 
youth-led science challenge. 
The theme for this year’s chal-
lenge is “Incredible Wearables.” 

On Oct. 4, youth will use the 
engineering design process 
to build a prototype wearable 
technology that will gather 
data to help solve a real-world 
problem. To learn more about 
National Youth Science Day, 
visit 4-h.org/nysd.
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Crossword Puzzle
THEME: HOLLYWOOD
ACROSS
1. *____ Jessica Parker
6. Bag, in Paris
9. Diplomat’s forte
13. Opposite of cathode
14. *”Chinatown” sequel: “The 
____ Jakes”
15. Chocolate tree
16. Considering everything
17. Pro vote
18. Sleep spoiler?
19. *Famous filmmaker Cecil
21. *”The Jazz Singer” was the 
first one
23. “To Kill a Mockingbird” recluse
24. *Cary Grant in “His ____ 
Friday”
25. FedEx competitor
28. Family room staple
30. *Hollywood, a.k.a. ____town
35. Not kosher
37. Perfect houseplant spot
39. Mother-of-pearl
40. Tiny amount
41. _____ Island, NY
43. Pre-college school
44. Opposite of rappel
46. *Japanese American actor with 
star on Hollywood Blvd.
47. Religious offshoot
48. Trojan hero
50. Superbright
52. Pilot’s deadline
53. “____ we forget”
55. Ballerina’s support
57. *Famous boulevard
60. *Grauman’s ____ Theatre
64. A mood disorder
65. Before
67. Did not smell good
68. Discrimination against seniors
69. Immeasurable period
70. Fear-inspiring
71. *Scorcese and De Niro flick
72. “____ the wild rumpus 
begin!”
73. Goes down

Solution page 6
DOWN
1. Aforementioned
2. *Hathaway or Bancroft
3. Knock about
4. Impromptu
5. How-do-you-dos
6. Eye affliction
7. Leave speechless
8. Raccoon’s South American 
cousin
9. *Feature film actors first did it in 
the 1920s
10. Antioxidant-rich berry
11. Kind of package
12. *Director Ford or actor Hanks
15. Summon one to enter
20. *Clint Eastwood’s “Every 
Which Way but ____”
22. *Motion picture, a visual ____ 
form
24. Dandy
25. Carthage’s ancient rival
26. Proletarian, for short
27. Become established
29. *The industry
31. Takes a siesta
32. Rocks at mountain base
33. Upright
34. Former Greek coin
36. *Walk of ____
38. Facebook button
42. Truth, in the olden days
45. Type of fir
49. “Savvy?”
51. Made noise
54. Stainless stuff
56. *Bruce Lee’s “____ the 
Dragon”
57. *”Hollywood ____” by brother 
of 19 Across
58. Computer operating system
59. Inconclusive
60. Copper coin
61. Eurozone money
62. Edward Scissorhands’ sound
63. Augments
64. Dojo turf
66. Future fish

Painting, Sealing & Staining Inside & Out
    Lawn Care - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
 Snow Removal - Powerwashing Decks & Docks

LLC

This offer is subject to availability and is not valid in all areas.
Dish Network: 1-855-397-7631

The Lake’s Country Station
J.T. Gerlt • Mornings 6 a.m. -10 a.m. 

Today’s Country And Your All Time Favorites! 
News-Weather-Sports-Country Sale 

KS95 • 95.1fm • 573-378-5669 • www.lakeradio.com
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Email marketing rules every small business owner needs to know
Submitted by Bruce Mitchell, 
Lake of the Ozarks SCORE

According to the Direct Mar-
keting Association, the typical 
return on investment (ROI) for 
email marketing is about 4,300 
percent. With that kind of effec-
tiveness, it’s definitely a mar-
keting activity worth consider-
ing for your small business. But 
before you blast out your first 
message, you need to know the 
rules. There are laws to protect 
people from unwanted email 
solicitation—you need to abide 
by the CAN-SPAM Act, the Fed-
eral Trade Commission’s rules 
and regulations for commer-
cial marketing.

According to the FTC’s com-
pliance guide for businesses, 
“It covers all commercial mes-
sages, which the law defines as 
‘any electronic mail message 
the primary purpose of which 
is the commercial advertise-
ment or promotion of a com-
mercial product or service,’ 
including email that promotes 
content on commercial web-
sites. The law makes no excep-
tion for business-to-business 
email. That means all email—
for example, a message to for-

mer customers announcing a 
new product line—must com-
ply with the law.”

If you fail to comply, you 
might find yourself paying 
a lofty fine. Each individual 
email in violation of the rules 
could penalize you up to 
$16,000.

Here are the FTC’s main re-

quirements to keep in mind ev-
ery time you create and launch 
an email marketing campaign:

·Do not try to disguise who is 
initiating the message by using 

false or misleading informa-
tion in the “To,” “From,” and 
“Reply To” fields. Routing in-
formation (such as the domain 
name in the originator’s email 
address) must also be accu-
rate so recipients know who is 
sending them the message.

·Do not use subject lines that 
are deceptive. You can be cre-

ative with subject lines to make 
them interesting, but don’t 
attempt to trick readers into 
opening your email by making 
them think the contents will 

be something other than what 
it is. 

·Make sure that people know 
what you’re sending is an ad-
vertisement or a promotion if 
that’s what it is. In other words, 
don’t use a subject line like, “An 
Update On Your Account” or 
something similar that would 
lead recipients to believe you’re 
sharing information relevant 
to their accounts when instead 
you’re promoting a new prod-
uct line. 

·Provide your physical post-
al address (street address, P.O. 
box, or mailbox through a com-
mercial mail service that fol-
lows U.S. Postal Service regula-
tions. 

·Let recipients know how 
they can stop receiving future 
emails from you. Include a di-
rect and clear explanation of 
how they can opt out of your 
email list, and give them a re-
turn email address or another 
easy electronic way (like an 
unsubscribe link) to inform 
you that they don’t want to re-
ceive any more email messages 
from you.

·Act on opt-out requests as 
quickly as possible—you have 

10 business days to honor re-
cipients’ wishes. 

·Make sure others doing 
marketing on your behalf are 
complying with the law. If you 
contract another company to 
manage your email marketing, 
you both bear legal responsi-
bility for complying with the 
law. 

Those points cover the main 
requirements of the CAN-
SPAM Act, and we recommend 
you read the FTC’s compliance 
guide for more details to make 
sure your small business fol-
lows the rules. 

You’ll find a wealth of small 
business-related information, 
resources, and training, plus 
free, confidential counseling 
from more than 11,000 busi-
ness experts. For more infor-
mation about contacting a 
mentor or volunteering contact 
the Lake of the Ozarks SCORE 
Chapter at www.LakeoftheO-
zarks.SCORE.org, by e-mail at 
admin.0493@scorevolunteer.
org or call 573-346-5441.  Serv-
ing Camden, Dallas, Hickory, 
Laclede, Miller, Morgan and 
Pulaski Counties.

We mean business.
We’re all here to make money.
Time you spend without internet service 
is time you can’t spend working.
Whether the connection is down, or 
you’re waiting for tech support on hold, 
it costs money.

We’ve been providing professional 
internet connectivity for decades.  
It’s our business; it’s all we do.
We’ve helped thousands of companies 
large and small get the service they need 
to conduct business on the internet.
Whether it’s hosting your domain and 
online store, or giving your employees 
the high-speed reliable no-hassle internet 
they need to do their jobs--
We can help you too- with less down 
time, better tech support and great rates.
Give us a call today and � nd out just how 
easy getting the internet you deserve is.

1-866-670-YHTI

The Internet with no strings 
attached! Get broadband in areas 
where no other service can go! 
Up to 2Mbps download speeds!

WIRELESS
ACCESS

“Always on” high speed internet 
broadband at speeds to 6 Mbps! 
Award-winning tech support!

No extra charge for business accounts!

BUSINESS 
DSL ACCESS

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

backbone! Lightning-fast response for your customers!

BUSINESS 
HOSTING

$4995

$2895

$1995

*

*

*

*Prices listed are ‘as low as’, rates vary depending on service. Prices listed are per-month, with no charge for DSL modem use, 
$10 monthly for wireless modem use. Never any hidden fees, gimmicks or surprise charges.

GET THE INTERNET YOU DESERVE!
YHTI IS YOUR HOMETOWN INTERNET
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Managing Rental Property
Insurance

Insurance is one of those things 
that we hate to pay for but are glad 
that we have it when we need it!  If 
you are going to rent your home or 
condo to the vacationing public you 
defi nitely want to make sure that you 
have your property properly insured.

One of the fi rst things that I tell 
new owners that are joining our va-
cation rental program is to let their 
insurance agent know that they will 
be renting their property to vaca-
tioners.  If there is a claim situation 
that is not the time to let your agent 
know that you have been renting 
your property.  You don’t want any 
surprises when it comes time to 
make a claim.

Some insurance companies of-
fer rental property insurance and 
some don’t.  So it is very important 
to check with your current company 
and not just assume that you will be 
covered if something happens.  Also 
different companies will have differ-
ent limits on their policies.  You may 
need to shop around to ensure that 
you can get the coverage you need.  
Some agencies won’t go above 
$500,000.00 in coverage while oth-
ers will go up to $2,000,000.00.

Also in addition to letting your 
agent know that you are renting 
your property, you will want to en-
sure that you are now covered for 
loss of income.  While some home-
owner policies would cover you 
in a rental situation, they may not 
provide for loss of income.  We had 
this happen to one of our owners this 
past year when the unit above had 
a water leak.  It took three months 
for all the repairs to be completed 
and he lost income in May, June and 
most of July.  He was able to collect 
because he had the proper policy.

Ask if there are any policy exclu-
sions and exactly what is covered 
and what is not covered.  Again you 

don’t want to fi nd out that you are 
not covered when you need it most.

If you go with an out of town 
insurer, make sure they know your 
market.  For instance they may as-
sume that property values are similar 
when they could be quite different.  
Also if your property is a condo you 
may only be responsible for the in-
terior and your association would be 
responsible for the exterior, so you 
may only need coverage on what 
you are responsible for replacing, 
any upgrades (and contents) and not 
the entire value (sale price) of your 
condo.

If you are thinking of renting your 
property and have questions about 
insurance, ask an expert!  Two great 
local agents that we deal with are 
Chris Wagner of Farmers Insurance 
573-302-0001 and Nathan Reid of 
American Family Insurance 573-348-
5451.  Either one of them would be 
glad to speak with you about your 
vacation rental insurance needs.

Russell Burdette is the owner of 
Your Lake Vacation, a professional 
vacation rental management com-
pany at the Lake of the Ozarks since 
1986.  If you would like more info 
on renting your home or condo as a 
vacation rental, please call 573-365-
3367 or e-mail russell@yourlakeva-
cation.com.

Russell Burdette

Your favorite hits from Yesterday!
Pick up L•O PROFILE’S newest  issue statewide 

Your  only
Locally Owned

Lake of the Ozarks 
Magazine. 

Statewide 
Award Winning 

Publication.

Studio M Publishing
573-365-2288

Contact me for a free savings analysis!

Barbara@SynergyRxConsultants.com 
2111 Bagnell Dam Blvd #37

Lake Ozark, MO 65049

Please contact me with any questions!
Barbara Bartelsmeyer (314) 406-1417
Owner and Consultant

  If you are self-insuring your medical bene� ts
  Is it time to reconsider your pharmacy bene� ts?
  Would you like 10-20% prescription cost savings?

We are uniquely positioned to provide 
Pharmacy Bene� t Management from selection 
to annual audits! You get the pricing and 
options typically reserved for exclusive entities!

Take a Look!  Go to:
www.SynergyRxConsultants.com

Our Synergy Elite Marketplace delivers coalition pricing, state-of-the-art auditing 
technology, high-cost drug management annual contract audits and 2-year rate guarantees!
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Lake Regional Cares
for Kids Festival7:30-11 a.m. Thursday, Oct. 19

Elks Lodge, 5161 Osage Beach Pkwy.

Osage Beach Health Fair

• blood chemistry profile — $10 
• complete blood count — $5 
• hemoglobin A1c (diabetes) — $10 
• prostate cancer (PSA) screenings — $15 
• thyroid stimulating hormone (TSH) — $15

Many free screenings available. Flu shots available 
for $35 or will bill Medicare for eligible participants.

Registration is not required. Some screenings require 
fasting 12-14 hours in advance.

For more information, call 573-348-8222 or visit 
www.lakeregional.com/events.

10 a.m. Saturday, Oct. 21
Lake Regional Hospital
There will be a free hot dog lunch,  helicopter 
and ambulance tours, an obstacle course 
for kids, pumpkin painting, car seat safety 
checks and much more.

Come join the fun! Free t-shirt given to the 
first 200 kids.

September Events

Lake Regional Health System’s
Upcoming Events

Coping with Grief 
During the Holidays
2 p.m. Thursday, Nov. 9
Lake Regional Hospital

This commemorative event is for those 
who have lost a loved one and are 
wondering how they will get through 
the holiday season.  Whether your loss is 
recent or happened years ago, we invite 
you to attend. Register at 573-348-8222

MADE TO MOVE
2017 CLEARANCE EVENT

SAKELARIS CADILLAC OF LEBANON

2017 ATS SEDAN

1.9% APR2

2400 EVERGREEN PARKWAY, LEBANON, MO 65536

SAKELAR I SCAD I L LACOFLEBANON.COM

1.9% APR2 1.9% APR2 1.9% APR2

417-413-5089 417-238-4258

39 39 39 36
$500 $500 $4556 $3449

$339 $339 $556 $449
2017 CTS SEDAN 2017 LTS LUXURY 2017 XTS LUXURY

ULTRA-LOW MILEAGE LEASE FOR QUALIFIED LESSEES

OR CHOOSE

PER MONTH1 PER MONTH1 PER MONTH1 PER MONTH1

OR CHOOSE OR CHOOSE OR CHOOSE

MONTHS MONTHS MONTHS MONTHS

No security deposit required. Tax, title, license extra. 
Mileage charge of $.25 per mile over 32,500 miles.

No security deposit required. Tax, title, license extra. 
Mileage charge of $.25 per mile over 32,500 miles.

No security deposit required. Tax, title, license extra. 
Mileage charge of $.25 per mile over 32,500 miles.

No security deposit required. Tax, title, license extra. 
Mileage charge of $.25 per mile over 30,000 miles.

FOR QUALIFIED BUYERS FOR QUALIFIED BUYERS FOR QUALIFIED BUYERS FOR QUALIFIED BUYERS

MON.-FRI. 8AM-6PM
SAT. 9AM-5PM

SALES

MON.-FRI. 8AM-5PM
SAT. CLOSED

SERVICE

DUE AT SIGNING
AFTER ALL OFFERS

DUE AT SIGNING
AFTER ALL OFFERS

DUE AT SIGNING
AFTER ALL OFFERS

DUE AT SIGNING
AFTER ALL OFFERS

ULTRA-LOW MILEAGE LEASE FOR QUALIFIED LESSEES ULTRA-LOW MILEAGE LEASE FOR QUALIFIED LESSEES ULTRA-LOW MILEAGE LEASE FOR QUALIFIED LESSEES

1. Payments for a 2017 ATS Sedan with an MSRP of $36,860 monthly payments total 13,221. Payments for a 2017 CTS Sedan with an MSRP of $49,090 monthly payments total $13,221. Payments for a 2017 XTS Luxury with an MSRP of $52,485 monthly payments total $21,684. Payments for a 2017 
XTS Luxury with an MSRP of $46,290 monthly payments total $16,164. Option to purchase at lease end for an amount to be determined at lease signing. GM Financial must approve lease. Take delivery by 10/31/2107. Mileage charge of $.25 per mile over 32,500 miles. Lessee pays for maintenance, 
excess wear and a disposition fee of $595 or less at end of lease. Not available with some other offers. 2. Length of contract limited. Not available with some other offers. Some customers will not qualify. Take delivery by 10/31/2107. See dealer for details. ©2017 General Motors . Cadillac ®
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WINE, VIEWS, MUSIC, 
FOOD, AND FUN... 

2430 Bagnell Dam Blvd, Lake Ozark 8 Tolwood Road, Eldon

S H AW N E E B L U F F W I N E R Y. C O M

You can find it all at 
SHAWNEE BLUFF WINERY

has options for every palate, from salad  
and appetizers to brick oven pizza, to  

indulgent entrees like our Grilled Salmon,  
or our delicious Pork Belly Sandwich. Or try 

our Wine & Cheese Pairing Trays! Artisan 
Cheeses Paired with Shawnee Bluff Wines.

SHAWNEE BLUFF VINEYARD  
is the perfect spot to enjoy one of our 
signature pizzas or flatbreads, made to 

order with your choice of gourmet  
toppings. Enjoy with a glass of vino in  

our intimate wine bar, or take in the lush 
vineyard views in our patio dining area.

TECHNOLOGY AND LIFESTYLE Gadgets and Gizmos for
the Geek in All of Us

The Google Hardware Event in San Francisco featured the introduction 
of many new devices. Of greatest interest were the Pixel 2 and Pixel 2 
XL smartphones, second generation Pixel devices. LG’s Pixel 2 XL boasts 
a new six-inch display, while HTC’s Pixel 2 appears much the same as 
the original. Both phones however, now have stronger waterproofi ng—
they’re now able to remain watertight in fi ve feet of water for 30 
minutes. Consumer’s major disappointment with the fi rst generation 
Pixels was the limited water resistance when compared to Galaxy and 
iPhone models. Pricing for the much-improved duo? Pixel 2 starts at 
$650, while the Pixel 2 XL is $850.

Google’s Pixel 2 and 2XL

Is it perpetual motion? No, but it gets really close, and it’s fun to build. 
If you have a child with an inquisitive mind this may be the Christmas 
gift they will cherish. Easy to build wood kit (requires minor soldering) 
once completed will give your child a sense of accomplishment, as it 
collects solar energy, then uses it to produce pulses to turn the gear. The 
gear wheels move the marbles to the top and then drops them down a 
twisting slide. In bright sunlight, it will drop a marble a minute. Ages 12 
and up, $25 www.thinkgeek.com

Marble Perpetual Motion

Perfect for any doo-dad lover is the Personalized Gadget Key Chain, full 
of esssential tools for jobs in and around the home or auto. Made of 
brushed stainless, just 2”x2”x3/4”, it contains an LED light, 3 ft. tape 
measure, bottle opener, knife, foil cutter, and screwdriver.  Any 3 initials 
engraved. $30. www.personalcreations.com

Gadget Key Chain
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Lake Area Chamber
PO Box 1570, Lake Ozark, MO 65049
(573) 964-1008
kcloke@lakeareachamber.com
www.lakeareachamber.com

Lake CVB
PO Box 1498, Osage Beach, MO 65065 
(573) 348-1599
tim@funlake.com
www.funlake.com

Lake Media
918 North Bus. Route 5, Camdenton, MO 
65020 • (573) 346-2132
tbookstaver@gatehousemedia.com
www.lakenewsonline.com

Lake Spider Netting
4837 Wilson Drive
Osage Beach, MO 65065
Spider Netting
573.434.0673
Tgregg3434@gmail.com

Lake Tow, LLC
PO Box 1402
Lake Ozark, MO 65049
(573) 216-4701
cap10dave@charter.net
www.laketow.blogspot.com

Lake30
PO Box 174 • Ridgedale MO 65739 
(417) 593-3510 
lake30@lake30.com
www.lake30.com

Lake West Chamber
PO Box 340, 125 Oddo Dr.
Sunrise Beach, MO, 65079
(573) 374-5500
director@lakewestchamber.com
www.lakewestchamber.com

Lake West Marine
350 South Main, Laurie, MO 65037
(573) 372-8115
bob@lakewestmarine.com
www.lakewestmarine.com

Lake Expo
PO Box 1805
Osage Beach, MO 65065
573.207.9004
brent@lakeexpo.com
www.lakeexpo.com 

Laurie Tent & Event Rental
14120 North State Hwy 5
Sunrise Beach, MO 65079
(573) 374-8368
laurietentrental@gmail.com
www.laurierental.com

L O Pro� le
PO Box 1457, Lake Ozark, MO 65049
(573) 365-2288
studiompublishing@gmail.com
www.lopro� le.com

Marine Concepts
415 Kaiser Industrial Park, 
Kaiser, MO 65047
(913) 908-7223
marineconcepts@ymail.com
www.worldsbestboatcover.com

MarineMax
3070 Bagnell Dam Blvd
Lake Ozark, MO 65049
(573) 365-5382
Thad.jameson@marinemax.com
www.marinemax.com

Midwest Touchless Boat Covers
613 SE Brentwood, Lee’s Summit
MO 64063
(816) 985-6542
boatcoverguy@outlook.com
www.midwestboatcovers.com

Mike’s Lake Services
60 Knox Road
Rocky Mount, MO 65072
314.346.0990
mike@gonitetrack.com
www.gonitetrack.com 

Orscheln Products, LLC
1177 N. Morley St.
Moberly, MO 65270
660.269.2036
bgose@orscheln.com
www.orschelnproducts.com 

Otto Construction Inc.
PO Box 1821, Lake Ozark, MO 65049
(573) 693-3772
tony@ottoconstruction.biz
www.ottoconstruction.biz

Ozark Yacht Club
500 Yacht Club Landing Drive
Lake Ozark, MO 65049
(573) 552-8401
Sara.Clark@OzarkYachtClub.com
www.ozarkyachtclub.com

Paradise Upholstery & Canvas
PO Box 786, Linn Creek, MO 65052
(573) 216-7214
iaff198@hotmail.com
www.paradiseupholstery.com

PDQ Marine Services
197 Hidden Acres Road
Lake Ozark, MO 65049
(573) 365-5900
pdqmarineservice@hotmail.com
www.pdqmarine.com

Performance Boat Center
1650 Yacht Club Drive
Osage Beach
MO 65065
(573) 873-2300
brett@performanceboatcenter.com
www.performanceboatcenter.com

Poly Lift Boat Lifts
17163 North State Hwy 5, PO Box 135, 
Sunrise Beach, MO 65079
(573) 374-6545
mark@polylift.com
www.polylift.com

Premier 54 Motor Sports, LLC
4370 Osage Beach Parkway
Osage Beach, MO 65065
(573) 552-8550
rich@premier54.com
www.premier54.com

Raftup, LLC • Corey Boelkens
4211 Wesley Drive
Little Rock, AR 72223
479.422.0868
corey@raftup.com
www.raftup.com 

Rogers Manufacturing, Inc.
19882 West 156 St, Olathe, KS
66062 • (913) 829-1211
mrogers@rmigolfcarts.com
www.rmigolfcarts.com

Showcase Publishing
2820 Bagnell Dam Blvd, #B 1 Lake 
Ozark, MO 65049 • (573) 365-2323
spublishingco@msn.com
www.lakeoftheozarkssecondhome.com

Summerset Boat Lifts, Inc.
1165 Jeffries Rd, Osage Beach
MO 65065 • (573) 348-5073
brian@summersetboatlifts.com
www.summersetboatlifts.com

Surdyke Yamaha & Marina
5863 Osage Beach Pkwy
Osage Beach, MO 65065
(573) 348-6575
greg@surdykeyamaha.com
www.surdykeyamaha.com

The Real Estate Book
30 Old Duckhead Road,
Lake Ozark, MO 65049 
573-219-0326 • hcpage@aol.com

Village Marina & Yacht Club
107 Village Marine Road, Eldon
MO 65026 • (573) 365-1800
bpecenka@villagemarina.com
www.villagemarina.com

Wake Effects LLC
4773 Osage Beach Parkway, 
Osage Beach • MO 65065
(573) 348-2100
blake@wakeeffects.com
www,wakeeffects.com

Yacht Club Powersports
4760 Formula Drive
Osage Beach, MO 65065
(573) 348-6200
jeff@ycpowersports.com
www.ycpowersports.com
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Advantage Marine LOTO, LLC
48 Beachwood Drive, Sunrise Beach, MO 
65079 • (573) 374-2231
jessica@advantagemarineloto.com
www.advantagemarineloto.com

Aqua Pest Solutions, 
LLC 2840 S Natural Bridge Drive, Spring-
� eld MO 65809 
(800) 622-4547 
gregfears@icloud.com 
www.aquapestsolutions.com

All About Boats
3597 Osage Beach Parkway, Osage 
Beach, MO 65065 • (573) 302-4100
sales@boatozarks.com
www.boatozarks.com

Aqua Stack Mat
2785 West 247th Street
Louisburg, KS 66053
913.927.8061
sales@aquastackmat.com
www.aquastackmat.com

B & M Manufacturing
1150 Old South 5, Camdenton, MO 
65020 • (573) 346-7246
mb@haulritetrailers.net
www.haulritetrailers.net

Basys Processing
15423 West 100th Terrace
913.647.5800
Lenexa, KS 66219
kurt@basyspro.com
www.basyspro.com 

Benne Media
160 Highway 42, Kaiser, MO 65047
(573) 348-1958
gsullens@mix927.com
www.lakebusjournal.com

Bergers Marina
PO Box 517, Lake Ozark, MO 65049
(573) 365-2337
carolyn@bergersmarina.com
www.bergersmarina.net

Big Thunder Marine 
PO BOX 759 Lake Ozark MO 65049 (573) 
365-4001 
sales@bigthundermarine.com 
www.bigthundermarine.com 

Bob’s No Wake Zone
4655 Osage Beach Parkway, Ste A
Osage Beach, MO 65065
(660) 492-2720
nowakebob@gmail.com
www.bobsnowakezone.com

Bridgeport Jet Ski Sales and Service
PO Box 186, Osage Beach, MO 65065
(573) 348-1020
bridgeportjetski@yahoo.com
www.bridgeportjetski.com

Camdenton Area Chamber
Highway 54, Camdenton, MO 65020
(573) 346-2227
tcreach@camdentonchamber.com
www.camdentonchamber.com

Captains Choice
PO Box 321 Osage Beach MO 65065 
(573) 216-0630 
boatliftremotes@gmail.com 
www.boatliftremotecontrol.com 

Camden on the Lake Resort, Spa & Yacht Club 
2359 Bittersweet Road, Lake Ozark,
MO 65049 • (573) 365-5620
marty@camdenonthelake.com
www.camdenonthelake.com

Captain Ron’s Bar & Grill
PO Box 568, Sunrise Beach, MO 65079 • 
(573) 374-5852
duggan@usmo.com
www.captainronsatthelake.com

Crabco/Rough Water Dock
PO Box 1225 Sunrise Beach MO 65079
(573) 374-0470 
john@roughwaterdock.com 
www.roughwaterdock.com

D & B Dock, Inc.
166 Sparrow Drive, Climax Springs, MO 
65324 • (573) 347-2327
dbdock@att.net
www.dbdocks.com

Dock Realty/Dock Lifeguard
2820 Bagnell Dam Blvd, Unit 5A
Lake Ozark, MO 65049
(573) 374-8849
dave@dockrealty.com
www.dockrealty.com

DockWorks, LLC
18 Penrose Drive
Eldon, MO 65026
573.964.1919
dockworks@dockworks.net
www.dockworks.net 

Dog Days, LLC
1232 Jeffries Road, Osage Beach, MO 
65065 • (573) 348-9797
barrettrestaurants@gmail.com
www.dogdays.ws

Econo Lift Boat Hoist Inc.
3847 Old Hwy 5, Camdenton, MO 65020
(573) 346-7161
econolift7@gmail.com
www.econolift.com

Farmers Insurance-
The Wagner Agency LLC
PO Box 724 Lake Ozark MO 65049 (573) 
302-0001 
cwagner1@farmersagent.com 
www.farmersagent.com/cwagner1 
 
Fibersteel Boat Lifts
3910 North State Hwy 5, PO Box 113
Camdenton, MO 65020
(573) 346-3088
� bersteel@socket.net
www.lakeboatlifts.com

Firstmate, Inc.
130 Century Commerce Loop, 
Labadie, MO 63055 • (866) 570-9707 
julief@� rstmatecontrols.com
www.� rstmatecontrols.com

First State Bank Mortgage
4655 B Osage Beach Parkway
Osage Beach, MO 65065
(573) 746-7211
mlasson@fsb� nancial.com
www.yourlakeloan.com

Formula Boats of Missouri
4810 Formula Drive, Osage Beach, MO 
65065 • (573) 302-8000
info@formulaboatsmo.com
www.formulaboatsmo.com

Fort Knox Alarm & Security, LLC
PO Box 795, Camdenton, MO 65020
(573) 347-3800
alarms_01@yahoo.com
www.ftknoxalarmusa.com

G & G Marina, Inc.
1528 Maritime Lane
Roach, MO 65787
573-346-2433
larry@ggmarina.com
www.ggmarina.com 

Gladon Company
1350 S. Kingshighway Blvd
Saint Louis, MO 63110
314.449.8205
mike@gladon.com
www.gladon.com

Golden Rule Insurance Agency
PO Box 810
Osage Beach, MO 65065
573.348.1731
nick@goldenruleinsurance.com
www.goldenruleinsurance.com 

HydroHoist of the Ozarks
4065 E US Hwy 54, Linn Creek, MO 
65052 (573) 346-7505
jclark@boatlift.com
www.boatlift.com

Iguana Boat Sales
4363 Osage Beach Parkway
Osage Beach, MO 65065
573-355-5027
davidp@iguanawatersports.com
www.iguanaboatsales.com

Iguana Rip Rap & Dock
1206 Bagnell Dam Blvd
Lake Ozark, MO 65049
573.693.9411
todd@riprap-gurus.com
www.riprap-gurus.com
 
Kelly’s Port
5250 Dude Ranch Rd, 
Osage Beach, MO 65065
(573) 348-4700
kyle@kellysport.com
www.kellysport.com

Kwik Kar
3730 Osage Beach Parkway
Osage Beach, MO 65065
573.552.8460
Jesse.witt@kwikkarmo.com
Www.kwikkarmo.com 
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YourNEWboat
is only as good as

the dealer that BACKS IT UP
The days of a tech running down to your boat with a crescent wrench 

and a straight-edge screwdriver and � xing your boat are over. . . 

In today’s environment, it takes education and equipment. 
If  your boat has a re-occurring  problem or is ready for Annual Maintenance, 

     please give us a call.
KELLY’S PORT . . . . . . . . . . . . . . . . . . . . . . . . . . . . THOSE OTHER GUYS
Years in Business . . . . . . . . . . . . . . . . . . .Since 1977 . . . . . . . . . . . . . . . . .??????
Certifi ed Techs . . . . . . . . . . . . . . . . . . . . .9 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Master Techs  . . . . . . . . . . . . . . . . . . . . . .4 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Boats . . . . . . . . . . . . . . . . . . . . . .8 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Vehicles . . . . . . . . . . . . . . . . . . . .5 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Fully Insured . . . . . . . . . . . . . . . . . . . . . . .Yes . . . . . . . . . . . . . . . . . . . . . . .??????
Schools attended this year by techs . . .22 . . . . . . . . . . . . . . . . . . . . . . . .??????573 348-4700

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 Osage Beach Pkwy., Osage 
Beach, MO 65065

573 348-3888

Corporate Employment
Background Screening Service

www.one2verify.com

Background Investigation/Verification Services:
Name Verification  -  Date of Birth Verification  -  SSN Verification  -  Address Verification
Nationwide State Felony and Misdemeanor arrest / conviction Record
Nationwide Federal Felony and Misdemeanor arrest / conviction Record
Financial History - Bankruptcies, Liens, Judgments
Education History (Highest level completed)
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Phone 573.964.1919 • Fax 573.964.0410
3 MM • Northshore • W-20 in Lake Ozark

The ULTIMATE
Custom-Built Dock

CALL SUPER DAVE or MARK!
or visit us online at

www.DockWorks.net

RIP RAP & BARGE SERVICE

gorockworks.com  573-280-7654 • 573-964-0016

•  Wave Absorption
•  Ground Reinforcement
•  Beauti�cation
•  Shoreline Protection
•  Bank Stabilization Permits

After

Before
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MarineMax Lake Ozark
 (573) 365-5382

3070 Bagnell Dam Blvd. 

MarineMax Osage Beach
 (573) 348-1299

4543 Osage Beach Parkway 
Always Open at MarineMax.com

WE MAKE IT EASY
• MarineMax will schedule surveys and recommend services to improve 

the marketability and value of your boat.

• MarineMax certifi ed technicians can handle repairs needed in 
getting your boat ready to sell.

• MarineMax provides professional in house fi nancial services with 
expertise in titling, documentation, and insurance ensuring a smooth 
transaction.

• MarineMax will answer phone calls and show your boat while you 
enjoy time with family and friends.

• MarineMax is familiar with current market conditions and knows 
how to price your boat to get it sold quickly.

• MarineMax will handle negotiations between the buyer and seller.

MARINEMAX BROKERAGE BRINGS BUYERS AND SELLERS TOGETHER

#1 BROKER

LAKE OF THE OZARKS

MAXIMUM EXPOSURE
• MarineMax has 300 plus sales consultants 

in 72 locations who will be able to sell your 
boat.

• MarineMax will showcase your boat to 
millions of online customers through 
MarineMax.com, Yachtworld.com, 
Boats.com, Boattraderonline.com, 
PowerandMotorYacht.com, Usedboats.com, 
Yachtbroker.com and more.

• MarineMax Lake Ozark and MarineMax 
Osage Beach have available in water and 
out of water display space for maximum 
exposure of your boat.

2004 Sea Ray 290 Bow Rider  
$49,900

2016 Harris  240 Solstice
$54,900

2006 Sea Ray 340 Sundancer  
$109,900

2005 Sea Ray 39 Sundancer  
$177,500

With more than 30 stores in Florida, Texas, California, Alabama, Georgia 
and the Carolinas fall is a great time to broker your boat with MarineMax. 

With our coastal connection we can expand the reach 
and the selling season of your fresh water boat.
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PUSH BUTTON & REMOTE CONTROLPLANK KIT

BOW GUIDE CORNER BUMPERS

HYDROFENDER™ ULTRAFENDER™

BOAT AND DOCK PROTECTION

573.346.7505 | boatlift.com
hhloz@boatlift.com

HydroHoist
Meet the 

Family

HHLOZ_Ad_BusJournal_9.5x11.3_Family.indd   1 5/16/17   5:54 PM
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Book your Winter Storage Now!

· 24 Hour Security
· Will Pick Up/ Deliver

· Less than a quarter mile off 54
Outside storage secured on 12 acre site

As low as $1 a day/ any size

· Covered storage 70x50 foot building
· As low as $2.50 a foot per month

Runabout Storage  • 1099 Runabout Dr., Osage Beach • 573-216-1118

you name it...we store it !
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Trust our team of Lenders 
to help put your family in 
the boat of their dreams. 

centralbank.net 573.348.2761  
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Buy The Best 
and Only
Cry Once!

573 348-4700
KellysPort.com

Since 1977 • 39 Years with Same Owner and Manager!
Full-Service On-Water Marina

Wet & Dry Storage • Full Fiberglass and Mechanical Repair

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 Osage Beach Pkwy., Osage Beach, MO 65065

573 348-3888

2005 RINKER 342 350 MAG MPI B3 425HRS $89,900

$59,900 $89,900  $129,900 $69,900
2015 SEA RAY 300SLX 88HRS $129,900 2014 BENNINGTON 2874 QCW I/O 5.7 GXIDP 

332HRS $69,900
2015 HARRIS 250 GRAND MARINER  250 VERAFO 
76HRS $59,900

Our Pre-Owned Inventory - Online! KellysPort.com

See all the boats online at:

Lake’s
Best
Gas

Prices!

OUR TRADE INS
2016 REGAL 2700ES 380 140HRS ................................................................ $84,900
2004 ENVISION SOLARIS 29 6.2MPJ 172HRS ............................................... $32,900
2013 REGAL 2700ES 5.7 GXI DP 210HRS ..................................................... $32,900
2014 REGAL 2500 BOWRIDER V8300DP 80HRS ........................................... $59,900
1998 REGAL 2850 7.4 MERC 810HRS .......................................................... $21,500
2014 REGAL 2700ES V8 300DP 80HRS......................................................... $59,900
2003 CROWLINE 288 BR 496 326HRS .......................................................... $39,900
2011 REGAL 3350 5.7GXI 350HRS .............................................................. $109,900
2007N4460 COMMODORE 110HRS ................................................................... S0LD
2005 REGAL 3350 5.7 GXIDP 300HRS .......................................................... $59,900
2015 YAMAHA VXS .......................................................................................... $9,900
2015 YAMAHA VXR .......................................................................................... $9,900
2017 YAMAHA FXHO...................................................................................... $12,500
2007 YAMAHA FX110 ...................................................................................... $5,800
2013 BENNINGTON 2874 QCWI/O 5.7GXI 130HRS ........................................ $65,900
2016 BENNINGTON 28RSRX1 350 VERADO 95HRS ....................................... $89,899
2005 BENNINGTON 2575 RL 150 .................................................................. $27,500
2010 BENNINGTON RCL 225 225HRS ........................................................... $36,900
2016 BENNINGTON24SL 150 25HRS ............................................................ $41,900
2015 BENNINGTON 25QXWI/O V8270 50HRS................................................ $64,900
2005 FOUNTAIN 35 496MAG 150HRS ........................................................... $69,900
1999 FOUNTAIN 47 FEVER T 500 TRL 150HRS ............................................ $109,900
2007 REGAL 2665 SPORT CRUISE 350 MAG  ................................................ $49,900
2007 REGAL 4460 COMMODORE 8.1 GXI 110HRS  ..................................... $239.000
2004 SEA RAY 450 EXPRESS BRIDGE 480CE .............................................. $179,900

CRUISERS 
2007 RINKER 320 EXPRESS 5.7 GIDP 312HRS .............................................. $79,900
2007 REGAL 2665 SPORT CRUISER 350 MAG ............................................... $49,900
1998 SEA RAY 29 SUNDANCER ..................................................................... $39,900
2006 3360 WINDOWS EXPRESS 270HRS ...........................................................SOLD
2005 RINKER 342 350 MAG MPI B3 425HRS ................................................ $89,900
2007 REGAL 4460 COMMOD 8.1 GXI 110HRS ............................................ $239,000
2004 SEA RAY 450 EXPRESS BRIDGE 480CE 145HRS  ............................... $179,900

PONTOONS
2013 BENNINGTON 2874 QCWI/O 5.7GXIDP 130HRS.................................... $65.900
2007 2574 GL  159 FOUR STROKE 275 HRS  .....................................................SOLD
2016 BENNINGTON 28 RSRX1 350 VERADO 95HRS ...................................... $89,900
2005 BENNINGTON 2575RL 150 ................................................................... $27,500
2016 BENNINGTON 24SL 150 25HRS ........................................................... $41,900
2011 2874 RCW I/O 77.7HRS ............................................................................SOLD
2015 SS 230 LOWE 150 MERCURY 85HRS  .......................................................SOLD 
2015 BENNINGTON 25 QXWI/O V8270 50HRS............................................... $65,900
2005 BENNINTON 2550RL 225 YAMAHA 405HRS ......................................... $29,900
2012 BENNINGTON 2874 RCWI/O 5.7 GIDP................................................... $57,900
2012 HARRIS 250 GRAND MARI  225 VERADO 309HRS ................................ $49,900
2014 BENNINGTON 2874 QCWI/O 5.7 GXIDP 332HRS................................... $69,900
2008 CREST 2570 CARIBEAN 200 OPTIMAX  ................................................ $24,900
2008 BENNINGTON 2575 RCW I/O 6.2 MPI B3 300HRS ................................ $37,900
2012 BENNINGTON 28 QCWI/O 5.7 GXIDP 175HRS ....................................... $58,900
2015 HARRIS 250 GRAND MARI 250 VERADO 76HRS ................................... $59,900

DECK BOAT
2003 SEA RAY 240 SUNDECK 5.0 MPI B3 ..................................................... $24,900

BOWRIDERS
2014 REGAL 3200 V8300DP 110HRS.......................................................... $144,900
2000 SEA RAY 2800 BOWRIDER TW 350 MAG B3  ........................................ $29,900
2004 ENVISION SOLARIS 29 6.2MPJ BRAVO 1DR 172HRS............................ $32,900
2013 BOWRIDER 3200 V8 300 118HRS .............................................................SOLD
2013 REGAL 2700 ES 5.7 GXI DP 210HRS  ................................................... $69,900
2014 REGAL 2500 BOWRIDER V8 300 DP 80HRS ......................................... $59,900
1998 REGAL 2850 7.4 MERC 810HRS .......................................................... $21,500
2014 REGAL 2700 ES V8 380 DP 80HRS....................................................... $74,900
2004 REGAL 2900 LSR  455 HRS .......................................................................SOLD 
2003 CROWLINE 288 BR 496 326HRS .......................................................... $39,900
1997 CROWLINE 225 7.4 GIDP 616.6HRS ..................................................... $15,900
2002 MAXUM 230 5.7A1 353 HRS ................................................................ $17,900
2003 CROWNLINE 270 8.1 GI ........................................................................ $29,900
2016 YAMAHA 242X-E SERIES 94 HRS.......................................................... $57,900
2000 TAHOE Q51 4.3A1  ............................................................................... $12,900
2015 SEA RAY 300 SLX 95 HRS  ................................................................. $129,900
2000 FOUR WINNS 280 5.7 SX TWIN............................................................. $24,900
2008 REGAL 2700 5.7 GXIDP 262HRS .......................................................... $47,900

OTHER 
2015 YAMAHA VXS  ......................................................................................... $9,900
2015 YAMAHA VXR .......................................................................................... $9,900
2017 YAMAHA FXHO...................................................................................... $12,500
2007 YAMAHA FX110 ...................................................................................... $5,800
2005 FOUNTAIN 35 496 MAG 150HRS .......................................................... $69,900
1999 FOUNTAIN 47 FEVER T-500 150HRS .................................................. $109,900
2011 REGAL 3350 5.7 GXI 350HRS ............................................................. $109,900
2005 REGAL 3350 5.7 GXI DP 300HRS ......................................................... $59,900
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Osage Beach 

573-348-5073 

 

Camdenton 

573-873-5073 

Lifting your dreams…from canoes to cruisers.   

www.SummersetBoatLifts.com 

Exclusive Galva-Hoist Dealer  

New and Used Lifts 
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Lifetime Tank Warranty
5-Yr warranty on our USA Made Galvanized Steel

Safety Valves  •  Ground Fault
Deck-Mounted Boxes

Trusted by Lake of the Ozarks
Boat Owners for more than 33 Years!
We Sell Lifts For Everything From 
PWCs to Cruisers!

www.econolift.com  •  573-346-7161www.econolift.com  •  573-346-7161

From Highway 5, Take Pier 31 Exit Then Right on Old Route 5 - We Haven’t Moved, The Highway Did!

No Reground Plastic, No Pigment or 
Harsh Chemicals that could weaken the 

integrity of the tank!

Corporate Employment
Background Screening Service

www.one2verify.com

Background Investigation/Verification Services:
Name Verification  -  Date of Birth Verification  -  SSN Verification  -  Address Verification
Nationwide State Felony and Misdemeanor arrest / conviction Record
Nationwide Federal Felony and Misdemeanor arrest / conviction Record
Financial History - Bankruptcies, Liens, Judgments
Education History (Highest level completed)



160 N. Hwy 42 - Kaiser MO 65047 |  573-348-1958 Tel.  |  573-348-1923 Fax.
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Lifetime Tank Warranty
5-Yr warranty on our USA Made Galvanized Steel

Safety Valves  •  Ground Fault
Deck-Mounted Boxes

Trusted by Lake of the Ozarks
Boat Owners for more than 30 Years!

We Sell Lifts For Everything From PWCs to Cruisers!

www.econolift.com  •  573-346-7161
From Highway 5, Take Pier 31 Exit Then Right on Old Route 5

No Reground Plastic, No Pigment or 
Harsh Chemicals that could weaken the 

integrity of the tank!

BOAT LIFT 
SYSTEMS


