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By Nancy Zoellner-Hogland
Earlier this year, the Federal 

Energy Regulatory Commis-
sion (FERC) issued an order 
banning all “non-conforming 
structures” that lie within Ame-
ren Missouri project boundar-
ies. Those structures include 
some 1,200 homes and nearly 
3,000 gazebos, boat houses, 
pools, decks and similar struc-
tures scattered from one end of 
the Lake to the other.

FERC issued the decision as 
part of its approval of Ameren 
Missouri’s Shoreline Manage-
ment Plan (SMP), required 
when Ameren applied for a 
new 40-year license to operate 
Bagnell Dam and its electric 
generating facility. Soon after, 
Ameren filed a petition ask-
ing FERC to reconsider certain 
parts of its order that gave the 
power company until May 1, 
2012 to identify and take action 
against those “non-conform-
ing structures and encroach-
ments.” In September, FERC 
agreed to give Ameren more 
time.

The regulatory agency 
hasn’t been quite as lenient in 
other areas of the country.

Crescent Bar, a 160-acre is-
land in the Columbia River, 
is about 20 miles southeast of 
Wenatchee, Washington. Its 
use is subject to FERC con-
trol because it falls within the 
boundaries of the Wanapum 
and Priest Rapids electricity-
producing dams. FERC’s new 
license to operate the dams re-
quires the Grant County Public 

Utility District, the project li-
censee and operator, to protect 
the beauty of the island and 
enhance public recreation and 
access opportunities.

According to a letter from 
FERC, that means a park, golf 
course, natural areas, public 
beach, boat launch, trail, picnic 
area and shopping mall, which 
occupy approximately 75 per-
cent of the island, can stay and 
even be improved. However, 
FERC said the island’s 400 con-
dominium and homeown-
ers have to go when their land 
leases expire in 2012.

In March 2010, the power 
company received a letter from 
FERC stating, “The commis-
sion does not condone residen-
tial development and occupan-
cy on project lands, since such 
residential use is inconsistent 
with the commission’s policy 
of maximizing public recre-
ational development. Conse-
quently, your plan must dem-
onstrate compliance with the 
commission’s policies on this 
issue.” 

When Oklahoma’s Grand 
River Dam Authority (GRDA) 
submitted its SMP for Grand 
Lake, required by FERC for 
relicensing, FERC responded 
with a 90-page document that 
stated more attention needed 
to be placed on fish and wild-
life needs. As a result, highly 
developable land was classified 
as “sensitive;” dock density was 
addressed as a “concern” and 
additional docks were prohib-
ited in some areas; wetlands 

were established and removal 
of vegetation was no longer al-
lowed; surveys were required 
for bald eagle nesting activ-
ity and monitoring of boat-use 
density was ordered. In addi-
tion, GRDA was required to 
lower the lake’s elevation in 
mid-August to facilitate a mil-
let seeding project on exposed 
mudflats of the lake. This year, 
the power company requested 
delaying the drawdown until 
after Labor Day to provide bet-
ter boating opportunities. Al-
though FERC allowed the lake 
to stay at full pool this year, 
they would not agree to do 
the same in future years until 
further modeling and stud-
ies could be completed by the 
United States Army Corps of 
Engineers.

This summer, marinas on 
Lake Norman, near Charlotte, 
North Carolina, were forced to 
remove slips for personal wa-
tercraft because they were not 
included in the original leases. 
Under FERC’s license with 
Duke Energy, only a set num-
ber of boat slips are allowed 
on the lake. That license also 
prevents more than one ves-
sel to be stored in any slip so 
a boat cannot be doubled up 
with a personal watercraft and 
two PWCs occupying one slip 
is a definite “no-no.” In addi-
tion, the license does not con-
tain any provision for appeals 
by marinas. Residential docks 
that are in compliance can at-
tach two PWC lifts however 
regulations state they can only 

continues on page 26

CURB FERC’s power, group petition says

The petition’s page lacked the needed signatures as of October 24.
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This year’s Black Friday sales 
mean an opportunity for many 
businesses both national and 
local, to make up for lackluster 
revenue this year. 

The recovery isn’t quite 
reaching all the way to the 
isles of the smaller retailers, 
as shoppers use their money 
elsewhere, avoiding big-ticket 
purchases in droves. Bigger 
stores are also still feeling the 
pinch as buyers play the “wait 
and see” game when it comes 
to shopping for big ticket items.

This year, major retailers 
aren’t going to be shy about 
telling consumers what they 
have in store.

They are counting on the big 
day to generate as much as 25% 
of the season’s revenue. Look 
for leaks and blatant advertise-
ments on popular items days or 
even a week or two in advance. 

Also expect many national 
retailers to lengthen the event 
as in the past, extending the of-
fers for the entire weekend.

Specifi cs for the big day? 
Here’s a few:

HDTVs -- Those of you look-
ing to replace your aging tube 
TV can fi nd some real bargains 
in starter LCD fl at screens.

We could see loss-leader 42” 
LCD TVs starting at $299. Big-
ger sizes from lesser-known 
names will also be cut to the 
bone with 47” HD models per-
haps as low as $399 and 55” HD 
screens for $549.

Some LED models will be in-
cluded from the big box outlets, 
with stickers down to $199 for 
a 32” HD model and the magic 
mark of $999 for a 55” 3D HD.

Cell Phones -- Expect free 
phones across the board with 
signup and a two-year con-
tract, as carriers vie for dol-
lars-- the HTC Android mod-
els, Sony’s popular tablet and 
Apple’s 4S iPhone will likely be 
included in some offers.

Computers -- What else but 
laptops and tablets? With the 
surge in sales on these, desk-
tops will be bottom mentioned 

deals at major retailers. Look 
for the $99 mark on mini lap-
top/netbooks with some even 
lower-- dual-core 14” laptop 
models as low as $199, Core i3 
laptops for perhaps as little as 
$399 well-equipped.

Dual-core desktops may 
enter at the $149 price point 
with monitor extra, Core i3 
loss-leaders in at $299 well-
equipped, quad-core models 
perhaps as low as $399-$429.

Tablets -- HP’s foray into the 

sub-$100 area for it’s instantly 
sold-out tablet set the price 
point. 

Android tablets in the 7” 
smaller form factor could sell 
for an astonishingly low $49.

These are sure to be single-
core with slower interfaces, 
from no-name vendors how-
ever.

Look for 10” tablet models 
for less than $150. These will be 
the red-hot items of the season 
so if one of these is on your list 

get there early.
Game Consoles will also be a 

huge sell point with the XBox 
360 again at $199 or less, and 
Nintendo’s Wii at $99. The Play-
station 3 may get cut as low as 
$189 at the big boxes. Look for 
slightly reduced popular game 
titles on sale to accompany the 
units, with some bundled.

GPS - If you are in the market 
this is your time. Look for en-
try-level units 3.5” LCD for un-
der $40, and better units from 

the big brands for less than 
the century mark, at $99. You 
could see premium 5” models 
for $129 so you may want to 
wait and save if you’re looking 
to upgrade. 

MP3 Players - iPods and the 
rest of the contenders are al-
ways a big gift item, this year 
should prove to be no excep-
tion. While you won’t see cheap 
iPods, look for low cost acces-
sories to put in the box with it. 

continues
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Introducing the Can-Am® Commander.™   Featuring industry-leading power, 
an unmatched power-to-weight ratio, pinpoint handling, rider-focused features  
and an ergonomically advanced interior that’s built around you. The result is  
a ride you need to experience to believe.  

Handling THaT Turns 85 Hp inTo performance.
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•  TTi rear suspension 
onlY independenT rear suspension THaT eliminaTes 
scrub and camber cHanges.
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– auTomoTive-liKe ergonomics 
– loW Hip posiTion/ “H” poinT 
– easier ingress/egress 
– opTimal comforT WHen riding 
– more legroom
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Black Friday Bargains
Which retailers will have the biggest deals of the year?
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NEW ATTITUDE, NEW WAY OF DOING BUSINESS, 
INTRODUCING RICK BELLUCHI, General Manager
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By Nancy Zoellner-Hogland
According to the latest airline 

survey conducted by “Business 
Travel News,” Delta Air Lines 
earned the highest ratings from 
corporate travelers, bumping 
continental Airlines, who took 
the top spot in 2010, to No. 2. US 
Airways moved up to third place, 
after finishing last in 2010; and 
American Airlines took fourth. St. 
Louis based Southwest Airlines 
finished last. Delta’s flexibility, 
complaint problem resolution 
and quality of communications 
all were cited as reasons why the 
airline was chosen as the leader 
in business travel. Those polled 
are considered “experts” - travel 
managers and buyers who spend 
more than $500,000 a year on 
flights booked in the U.S.

Frequent fliers may find it 
easier to get through security. A 
“known-traveler” program was 
put into place last month at At-
lanta, Detroit, Dallas-Fort Worth 
and Miami airports, where Delta 
Air Lines and American Airlines 
have hubs. The program is de-
signed to make security checks 
simpler for a few thousand trav-
elers who frequently fly on those 
airlines, as long as they are will-
ing to provide airlines with de-
tailed personal information and 
biometric data that includes fin-
gerprints and iris scans. Those 
passengers who pass the test will 
have their information imbedded 
in a bar code on their boarding 
passes and will then be allowed 
to pass through a special lane 
that won’t include additional 
screening measures. Transpor-
tation Security Administration 
(TSA) Administrator John Pistole 
said the program will allow of-
ficers to focus more attention on 
other, lesser-known passengers.

Travelers soon will have an-
other option when heading to the 
Northwest. Alaska Airlines plans 
to begin nonstop service be-
tween Kansas City International 
Airport and Seattle beginning in 
March 2012. Alaska will operate 
the route with Boeing 737 air-
craft. Officials said they made the 
decision to start up the route be-
cause Kansas City is the nation’s 
seventh largest market for airline 
travel.

According to airfarewatchdog.
com, an online fare alert site, to 
be on the safe side, travelers need 
to keep receipts for every piece of 
clothing and luggage purchased. 
That’s because if bags are lost 
during domestic flights, travelers 
can claim up to $3,300 in com-
pensation from the airline. How-
ever, in order to collect, receipts 
for every item claimed to be in 
the bag must be produced. Other 
items, such as electronics, jew-
elry and cash are not covered so 
they should always go in carryon 
bags. Rules are different for in-
ternational flights. Many airlines 
limit liability for loss to $9 per 
pound up to $640 unless a higher 
value is declared in advance and 
additional charges are paid. The 
site also suggests purchasing ad-
ditional coverage, which ranges 
from 50 cents to $1 or $2 per $100 
of coverage, whenever available.

A new mobile app allows trav-
elers to plan their trips with ad-
vice from those who know them 
best. The app, called “Trippy,” 
links the user with “friends” in 
their social networks that have 
posted information on the des-
tinations they’re visiting. The 
friends, who can offer recom-
mendations to the user, could 
have posted comments or could 
have lived, studied or worked in 

the destination. The app is de-
signed to allow users to get perti-
nent information without sifting 
through thousands of reviews 
and comments posted by people 
who may have entirely different 
interests or ideas than the user 
and instead, just base travel de-
cisions on advice provided by 
those who have an understand-
ing of the likes and dislikes of the 
person planning the trip. In ad-
dition, the app, available on the 
iTunes store, allows users to book 
hotels, obtain phone numbers 
and addresses, and pull up maps 
and directions to venues.

In the future, airline passen-
gers facing long layovers or can-
celled flights may be able to pass 
the time in an on-site hotel room. 
Hilton Hotels and Resorts recent-
ly opened a 320-room hotel, com-
plete with seven restaurants and 
bars, ballrooms, meeting rooms 
and a spa and fitness center, in-
side the Beijing Capital Airport 
in China. The chain expects to 
open similar hotels at JFK airport 
in New York and the Frankfurt 
airport in Germany by the end 
of the year with plans to con-
struct three more hotels inside 
airports by 2014. This year Shera-
ton Hotels and Resorts opened a 
hotel inside the Milan Malpensa 
Airport in Italy and by the end 
of next year, will open hotels in 
Detroit and Pittsburg airports 
and overseas in Azerbaijan and 
Moscow. Yotel, a no-frills hotel 
chain now in London’s Heathrow 
airport, that rents 75-square-foot 
rooms equipped with a bed, desk 
and shower, expects to build five 
more in-airport hotels in 2012. 
Travelers pay $45 for a four-hour 
block of time or $90 for an over-
night stay.

Armchair Pilot

Tuesday, October 11th, the 
second Annual Totes for Ta-Ta’s 
was held at the Elks Lodge in 
Osage Beach.  The event fea-
tured a silent auction of new and 
gently used purses, totes, wal-
lets and other items.  For a $20 
admission fee, guests received 
heavy hors d’oeuvres, a drink 
of choice, a chance to win door 
prizes, and live entertainment 
by Sax on the Beach.  All pro-
ceeds are benefitting the Susan 
G. Komen foundation to assist 
with ongoing breast cancer re-
search and Lake Regional Can-
cer Center to assist patients with 
cancer treatments, transporta-

tion and other services.  
Over 500 purses and nearly 

100 wallets were collected at var-
ious drop-off points around the 
lake area, including Willmore 
Lodge, Essentials Salon & Spa, 
Blinds & More, Lake Printing, 
Lake Sun Camdenton Office, 
The Mother’s Shrine, Lake Re-
gional Fund Development Office 
and The Lake Regional Cancer 
Center.

Last year, more than $4,000 
was raised with just over 100 
participants.  This year, organiz-
ers are pleased to announce pro-
ceeds totaled over $5,500 and 
well over 100 individuals were 

in attendance.   Event Chairper-
son, Melissa Carroll comments, 
“We are extremely happy with 
the growth of the event and are 
working hard to make improve-
ments for parking, and the effi-
ciency of how the event is orga-
nized and executed.”

Susan G. Komen for the 
Cure®, is the global leader of the 
breast cancer movement, having 
invested nearly $1.5 billion since 
inception in 1982. 

The 3rd Annual Totes for Ta-
tas event will be held on Tues-
day, October 9, 2012 from 5-8 
pm at The Elks Lodge in Osage 
Beach.

TOTES for TA-TA’s Event raises over $5,500



Lake of the Ozarks Business Journal November, 2011 Page 3

Bobbi Bash  ABR, CRS GRI

of Bobbi Bash Realty

Life is 
Good!

It can be FUN to have 
a Shaving Party!

First Grandbaby 
“Who has the 
Baby Fuzz?”

Breast Cancer is  
NOT SAD!Self Exam and have 

a Mammogram!

After a “DOUBLE” 
Mastectomy in 2000

Poppy Bash

2001 2002

2011

By Nancy Zoellner-Hogland
For the past four years, Hot 

Summer Nights has offered 
visitors a quintessential ‘50s 
“American Graffiti” atmosphere. 
Held the second Friday of each 
month from May to September, 
the event has attracted visitors 
from throughout the Midwest to 
see all makes, models and years 
of cars, trucks and motorcycles 
and to enjoy music, food, games, 
shopping and family fun on the 
famed “Strip.”

This year, the event also at-

tracted the attention of the Mis-
souri Division of Tourism. 

Hot Summer Nights, put on 
by the Bagnell Dam Strip Asso-
ciation, was awarded the 2011 
Innovator Award at the Gover-
nor’s Conference on Tourism. 
Jeff Van Donsel, owner of Rock-
wood Resort Motel; Joe Page, 
owner of Summer USA; and Bob 
Schwartz, owner of Bob’s Mar-
keting, the three men who run 
the event, attended the banquet 
to accept the award.

“It was pretty exciting to be 

chosen because that means 
we’re doing what we set out to do 
– get good exposure for the Lake 
and increase visitation to the 
Strip to help the businesses,” Van 
Donsel said.

Lori Simms, deputy direc-
tor of marketing for the Mis-
souri Division of Tourism, said 
the award, now in its 10th year, 
goes to small tourism entities 
operating on modest budgets yet 
achieving outstanding results. 
“We have a panel of judges that 
reviews all the submissions and 
looks at all the documentation 
that’s submitted and then makes 
their selection of which group 
best meets those guidelines,” she 
said. “This year, the Bagnell Dam 
Strip Association did that with 
Hot Summer Nights by greatly 
increasing tourism to the area 
and revitalizing interest in the 
historic Strip.”

Van Donsel said the event has 
expanded its reach over its short 
history, now drawing car owners 
from other states to participate. 
In fact, because the event draws 
participants from out of the area, 
which results in overnight stays, 
this year the Tri-County Lodging 
Association also kicked in.

“In fact, people from Florida 
attended one event and now 

they’re starting a Hot Summer 
Nights in their hometown, pat-
terning it off ours. St. Genevieve 
has also started hosting an event 
that’s also patterned after ours. 
We’re delighted that they cop-
ied our idea. As they say, that’s 
the highest form of flattery,” he 
quipped, adding that the huge 
influx of people that normally 
wouldn’t visit the area, is what 
convinced the out-of-towners it 
would help their communities.

Eddie Jordan, owner of Casa-
blanca Pub and Grill, said he can 
attest to the success of the event.

“It’s great! And it certainly has 
helped us boost our Friday night 
business. We love it,” he said.

Van Donsel said he loves hear-
ing those kinds of reports from 
business owners on the Strip.

“Joe Page actually came up 
with the idea. He approached 
me and asked what I thought – 
if it was something we could get 
going. I thought it was a great 
idea but never dreamed that 
it would grow so large, so fast. 
The Strip is about one mile long 
and this year, we had cars lined 
up from top to bottom and fill-
ing most of the parking spaces 
alongside the road. And the at-
mosphere has been great. It’s not 
a drunken party – it’s a clean, 

family atmosphere where people 
feel comfortable bringing their 
children and hanging out for the 
evening,” he said, adding that 
the affair has grown so much, 
they are faced with a dilemma. 
“We need more help! So far, Joe, 
Bob and I have been the three-
man committee that does all the 
work. We operate on an annual 
budget of $10,000 that, except 
for the Tri-County money, we 
raise entirely through contribu-
tions and sponsorships to pay for 
lighting, the DJ, advertising and 
liability insurance. And we have 
to go out and solicit that or throw 
in ourselves.

Van Donsel said because he, 
Page and Schwartz also take care 
of the rest of the details and then 
work the event, and because it’s 
grown so large, they need to get 
more people involved and also 
to provide ideas and suggestions 
on how to improve the event. To 
achieve that, Van Donsel said 
he’s contacted all business own-
ers on the Strip to ask them to 
start attending the BDSA meet-
ing. 

Although the BDSA oversees 
the event, anyone can join the 
Hot Summer Nights committee 
– they don’t have to live or own a 
business in Lake Ozark.

Local event chosen 
Missouri’s best
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As the Developers and General Contractor for several communities at the Lake, we understand the inner workings of your 
property like no other group can. You can trust Property Management Professionals for expertise in all areas of property 
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With over 10 years of “Hands On - On Site” experience we deliver with Professionalism.

We Put The Professional In Property Management

Phone: 573-302-1300 After hours: 573-216-0605
info@pmplakeozarks.com • www.pmplakeozarks.com

1222 Lands’ End Parkway • Osage Beach, MO
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Fellowship Trained Cosmetic Surgeon 
Board Certified in: Cardiovascular/Thoracic 
Surgery, General Surgery and Phlebology

FINANCING AVAILABLE  Call for more information.

By Nancy Zoellner-Hogland
To stop or delay the 4,257 new 

regulations that Obama admin-
istration currently has in the 
works, U.S. Senator Roy Blunt co-
sponsored the Regulatory Time-
Out Act. 

The legislation, introduced 
in mid September by U.S. Sena-
tor Susan Collins from Maine, 
would place a one-year moratori-
um on new regulations, govern-
ing everything from greenhouse 
gasses to how food is advertised, 
that could potentially hurt pri-
vate sector job creation. Legis-
lators estimate that 219 of those 
regulations will cost at least $100 
million apiece to implement.

 “I’ve met with countless 
job creators in Missouri who 
have told me that regulatory 
uncertainty is one of the great-
est obstacles to growing their 
businesses,” said Blunt. “As the 
nation struggles with high un-
employment and record debt, 
this bill would give small busi-
ness owners the certainty they 
need to create new jobs without 

the risk of facing burdensome 
new regulations.”

Blunt said two Democrat gov-
ernors have already put similar 
regulatory moratoriums in place.

“I believe President Obama 
should have followed their lead 
and included this measure as 
part of his recent jobs plan,” Blunt 
continued. “While the President 
unfortunately bypassed this im-
portant opportunity to help job 
creators, I’m proud to support 
Senator Collins’s bill, which will 
benefit small business owners 
across America.”

Under the Regulatory Time-
Out Act, “significant” rules in-
clude those costing more than 
$100 million per year – a defini-
tion consistent with the policies 
of past administrations.  How-
ever, the moratorium would not 
apply to rules that address im-
minent threats to human health 
or safety or other emergencies, or 
that apply to the criminal justice 
system, military or foreign af-
fairs.

According to U.S. Rep. Peter 

Roskam, R - 6th District Illinois, 
one proposed guideline would 
“eliminate Sara Lee-owned Ball-
park Hot Dogs’ sponsorship of 
baseball’s Detroit Tigers, restrict 
athletes from appearing on Gen-
eral Mills’ Wheaties cereal and 
restrict Sara Lee from advertis-
ing a lean turkey sandwich on 
whole wheat bread during the 
Super Bowl, all because people 
under 18 represent large audi-
ences for these advertisements.” 
Sara Lee is based in Illinois.

Roskam said restricting Sara 
Lee’s ability to advertise would 
mean fewer sales and less pro-
duction. Less production would 
mean less work for the employ-
ees making the products, less for 
those transporting them and less 
for those selling them – ultimate-
ly resulting in fewer jobs and 
higher prices for the consumer.

The bill is also cosponsored 
by U.S. Senators Lamar Alex-
ander from Tennessee, John 
Barrasso from Wyoming, John 
Boozman from Arkansas, Saxby 
Chambliss and Johnny Isakson, 

both from Georgia, Dan Coats 
from Indiana, Tom Coburn from 
Oklahoma, John Cornyn and Kay 
Bailey Hutchison, both from Tex-
as, John Hoeven from North Da-
kota, Jon Kyl from Arizona, Jerry 
Moran from Kansas, and John 
Thune from South Dakota.

The “Regulatory Time-Out 
Act” is also supported by the 
National Federation of Indepen-
dent Business (NFIB), the U.S. 
Chamber of Commerce and the 
Small Business & Entrepreneur-
ship Council. This bill, in the 
first steps of the legislative pro-
cess, was read twice and referred 
to the Committee on Homeland 
Security and Governmental Af-
fairs. Introduced bills and reso-
lutions first go to committees 
that deliberate, investigate, and 
revise them before they go to 
general debate.

The Federal Register, which 
lists all federal rules and regula-
tions, now stands at 83,000 pages 
– 77 percent larger than it was 
under President Ronald Reagan, 
according to Blunt. 

A list of all regulatory and 
deregulatory actions that have 
been taken or that are under 
consideration can be found at 
http://www.reginfo.gov/public/
do/eAgendaMain.

New regulation requires 
asthmatics to ‘cough up’ 
more money for treatment

As of December 31, asthma 
patients will no longer be able 
to purchase over-the-counter 
epinephrine inhalers. A new 
regulation, agreed upon by 
the United States and other 
nations as a way to protect the 
earth’s atmosphere, bans in-
halers that use chlorofluoro-
carbons, an aerosol substance 
once found in a variety of spray 
products. According to the 
EPA, chlorofluorocarbons de-
plete the ozone layer, a region 
in the atmosphere that helps 
block harmful ultraviolet rays 
from the Sun.

Because of the new policy, 
the Food and Drug Admin-
istration announced in Sep-
tember that asthmatics will 
be required to switch from 
the aerosol inhalers, which 
have been available in phar-
macies for approximately $20, 
to “greener” inhalers, which 
contain the drug Albuterol. 
However, those environmen-
tally friendly inhalers are not 
pocked-book friendly – they 
require a prescription and cost 
from $30 to $60.

Legislators attempt to block
regulations harmful to business
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(573) 348-1443
STONECREST MALL • OSAGE BEACH
http://www.bootleggersgrill.com/

The Lake’s Best Kept Secret For Food!
Daily Lunch & Dinner Specials

your SPORTS headquarters!
Your Football Headquarters with 23+ Flat Screens
and 125 Inch Big Screen to catch all the Action of
NFL Sunday Ticket, ESPN College Game Day Plan, 

Mizzou Football and the NFL Network!

E N T E RTA I N M E N T
KARAOKE EVERY THURSDAY NIGHT!

Live Bands Every Friday and Saturday at 9pm
November 19th-80’s Cover Band-Members Only

By Nancy Zoellner-Hogland
There’s one road out – and 

one road in – to the Village 
of Four Seasons, located on 
Horseshoe Bend. That’s why 
officials have been putting 
together a plan that will help 
them help their residents sur-
vive a disaster that may shut 
them off from the rest of the 
world.

As part of that plan, trust-
ees approved a plan to expand 
Village Hall approximately 
2,100 square feet and provide 
garage bays in the lower level 
for two trailers – one 16-foot 
flatbed to house a generator – 
and the other to house a 12-foot 
enclosed trailer that will be 
outfitted with emergency re-
sponse equipment. They plan 
to break ground any day. Of-
ficials said the project should 
take 120 days to complete but 
that schedule is dependent on 
the weather.

“We’ve been thinking about 
this for quite a while. The tor-
nado in Joplin just put a little 
more urgency into our plans,” 
said Gordon Ellison, chairman 
of the Village Board of Trustees.

Several years ago the Federal 
Emergency Management Agen-
cy (FEMA) supplied the Village 
with a 12 kilowatt generator 
and a flatbed trailer to haul it. 
However, the generator weighs 
4,800 pounds and the trailer is 
designed to carry 3,600 pounds 
so replacing the trailer was one 
of the first orders of business.

“We couldn’t safely haul it 
anywhere, even if it was need-
ed for an emergency, so we 
decided to spend money on a 
larger trailer. Mrs. Longergan 
(a Village trustee) has been 
involved in disaster prepared-
ness planning and started dis-
cussing a plan that would help 
us help our residents should we 
ever get cut off from the rest of 
the world. It could be a flood 
caused by an earthquake – it 
could even be a major fire. Who 
knows? We just knew we have 
enough trained medical people 
that live on the Bend who could 
treat people if we had the sup-
plies,” Ellison explained.

In the wake of record-set-
ting hurricanes, tornados and 
earthquakes, emergency man-
agement agencies are urging 

residents and communities to 
be better prepared to “cope” on 
their own for at least the first 72 
hours – the time needed to mo-
bilize a significant relief effort - 
following a major disaster. 

The lower level of the build-
ing addition will also provide 
space for the park department 
equipment. Upstairs, the add-
on will create needed storage 
space and space for the ex-
panding building department. 
Removing equipment and files 
from the basement will also 
open up more space for the 
Camden County Sheriff’s Of-
fice, which occupies the lower 
level of the existing building.

Village Clerk Tom Laird said 
the project was tied into the 
need to replace a crumbling 
retaining wall holding up the 
employee parking lot at the end 
of the building. The new wall 
will double as the back wall of 
the garage, he said.

At their October meet-
ing, Village officials hiked the 
amount that could be spent 
on the project from $130,000 
to $145,000, which will come 
from the capital improvement 
fund. Village Building Inspec-
tor Robert Davis will act as gen-
eral contractor with assistance 
from engineer Rocky Miller, of 
Miller Companies, and Dan 
Mills, of Architectural & Engi-
neer Services in Lake Ozark. 
Trustees also approved bids 
at their October meeting. Ap-
proved bids were from:

∙Martin Heating and Cool-
ing for HVAC - $18,255

∙Cooper Siteworks for exca-
vation - $18,900

∙Terry Evans DBA ECO for 
framing - $16,890

∙A&W Concrete for concrete 
work - $55,625

∙Hog Electric for rough-in 
and installation of fixtures - 
$7,445

∙RP Lumber for lumber - 
$15,667

∙Riback Supply Co. for 
plumbing fixtures and supplies 
- $1,810

∙Butler Electric for electrical 
components - $2,179

The Village did not receive 
qualified bids on the roof, dry-
wall and garage doors so they 
will be contacting contractors 
and suppliers to request bids.

Village of Four Seasons 
prepares for worst case 
scenario
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Mitchell Mills

Tami Brown

3535 Osage Beach Parkway, Suite 401
Osage Beach, MO

www.millsinsurance.com

573-302-1616

Trust.

We’re on your side...  because life happens!

Place your Trust in Mills & Sons Insurance to design a 
personalized policy at a competitive price.

Liz Brown

Teresa Bollenbach

Visit Our Website for FREE Listings!

Mobile Ads - Web Design 
Lead Generation

Toll-Free 1-855-333-0383

www.3gmobilemarketing.com

By Nancy Zoellner-Hogland
The National Labor Rela-

tions Board (NLRB) postponed 
the start date of a rule requir-
ing employers to display 11-by-
17-inch posters informing 
workers of their rights to join 
a union. The board said there 
was still confusion among 
businesses about whether the 
rule, which was to take effect 
November 14, applied to them.

“The provision will now 
take effect Jan. 31, 2012. The 
NLRB will use that time to ed-
ucate employers, particularly 
those who operate small and 
medium sized businesses,” 
said a NLRB spokeswoman.

That spokeswoman said 
the rule applies to employers 
bound by the National Labor 
Relations Act (NLRA), the fed-
eral law enacted in 1935 that 
governs labor relations. She 
said that includes most of the 
nation's private-sector com-
panies – even those that don’t 
have a unionized work force. 
The agency will exempt re-
tail employers with less than 
$500,000 in gross annual vol-
ume of business and nonretail 
employers with annual inflow 
or outflow of goods and ser-
vices sold or purchased of less 
than $50,000. The NLRB es-
timated the “great majority” 
of the nation’s 6 million small 
businesses would be required 
to comply.

One business owner in the 
Lake area who asked not to be 
identified said the NLRB “way 
overstepped their authority.”

“This is absolutely ridicu-
lous! I’m a small business. I 
employ a handful of people 
and between Worker’s Com-
pensation, taxes, insurance, 
Social Security and other 
operating expenses, I barely 
make enough money to stay 
in the black – especially in this 
economy. And they expect me 
to help my employees organize 
a union? To do what? Tell me I 
have to pay them more? The 
same way you can’t get blood 
from a turnip, you can’t get 
higher wages from an empty 
bank account,” he said.

The agency also exempted 
employers of airline, railroad 

and agricultural workers, who 
aren't bound by NLRB laws 
and the U.S. Postal Service “for 
the time being.” 

The NLRB spokeswoman 
said the agency’s educational 
campaign will target indus-
tries and employers that have 
made the most inquiries with 
the board. However, she also 
said they are telling employ-
ers, “When in doubt, post. If 
businesses already display the 
other Department of Labor 
notices, then, to be on the safe 
side, they should also display 
this one.”

Those “other notices,” in-
clude minimum wage, over-
time and hours, the Civil 
Rights Act of 1964, the Occu-
pational Safety and Health Act 
and several other federal em-
ployment laws.

According to the NLRB 
spokeswoman, copies of the 
“right to unionize” posters are 
available free of charge on the 
NLRB website and from NLRB 
regional offices. They can also 
be downloaded from the web-
site and printed in color or in 
black and white, on one 11-by-
17-inch paper or two 8-by-11-
inch papers taped together. 
Translated versions are avail-
able on the website and are re-
quired at workplaces where at 
least 20 percent of employees 
are not proficient in English. 
Employers are also required 
to post the notice on their in-
ternet sites if personnel rules 
are policies are posted there.  
However, they are not required 
to email the notice to employ-
ees.

The NLRB spokesperson 
said while employers who fail 
to post the notice may be inves-
tigated if employees, unions or 
other employers report them 
to the board, no fines can be 
levied because the NLRB has 
no enforcement power.

In the meantime, the U.S. 
Chamber of Commerce, the 
National Association of Man-
ufacturers and several other 
business groups have filed 
suits against the agency, stat-
ing it has overstepped its au-
thority. The NLRB countered, 

continues on page 9

Business know-how:
Employers soon must 
inform workers on how 
to unionize
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Heart of Osage Beach

$180,000

137’ of Lakefront

$149,900

5200 Sq Ft    

$289,000

Furnished DOLLHOUSE!

$159,950

JUST REDUCED!

$561,000

Country Paradise

$279,500                                                              

Perfect Starter Home     

$98,000

Lakefront Retreat

$344,900

Park-Like Setting     

$179,900

• Great Y Road Location
• Fabulous View and Cove Protected
• Motivated Seller
• MLS #3076685

• In Kaiser Industrial Park
• 4 Overhang Doors-Entire Building Central Air/Heat
• Vaulted Ceilings and Offi ce/Home Set Up as Well
• MLS #3075941

• 3 Bedroom, 3 Bath 
• 3,085 SF 1.24 Acres 
• Wants to Downsize-Potential Trade
• MLS 3077044

 • 4 Bedroom, 1 Bath
 • 1,520 SF on 10 Acres
 •  Wants Larger Home-Potential Trade
 • MLS 3080009

• 4 BR/3 BA-2,900 Sq Ft, Mostly Furnished
• Stainless Appliances - Granite Stone Fireplaces 
• Hardwood Floors - Protected Deep Water Cove 
• Magnifi cent View • MLS #3080617

• Easy, Main Level Living w/1500+ SQ FT
• 4 BR, 4 BA, Offi ce, Family Room, 3400 Total Sq Ft
• Roomy, Light & Bright, Beautiful Décor
• MLS 3077064

• Picture Perfect-Move in Ready
• MILLION DOLLAR VIEWS!
• Blacktop to the Door
• MLS #3080704

• Home on Oversized Lot
• 50 Ft. Lakefront Easement
• Large Private Dock
• MLS #3075683

• 3 BR, 2 BA Ranch
• Within Walking Distance to Schools
• LARGE, Flat Yard in a Quiet Neighborhood
• MLS #3080595

• Easy To Use
• Real-Time 

Property Updates
• Log-In Today & 

Let Your Mouse 
Do The Work!

Style for your windows, savings for you. With their beautiful colors, fabrics and 
designs, Hunter Douglas window fashions are always a smart choice for creating 
inviting, attractive spaces. And now through December 12, 2011, mail-in rebates let 
you enjoy select styles at a savings of $25 to $300 per unit.* Purchase and install 
energy-effi cient Duette® Architella® Honeycomb Shades before the end of this year, 
and you may qualify for a federal tax credit of up to $500.** Ask us for details.
Clockwise from top left: Silhouette® Window Shadings, Luminette® Privacy Sheers, Duette® Architella® Honeycomb Shades, Skyline® Gliding Window Panels 

*Manufacturer’s rebate offer valid for purchases made 9/13/11 – 12/12/11. Rebate offers may not be combined; there is a limit of one rebate per qualifying unit. For each qualifying unit purchased, 
the higher applicable rebate amount will apply. Other limitations and restrictions apply. All rebates will be issued in U.S. dollars, in the form of an American Express® Prepaid Reward Card. **For 
tax credit details and restrictions and a list of qualifying products, ask a salesperson or visit hunterdouglas.com/taxcredit. Hunter Douglas and its dealers are not tax advisors. The tax credit for 
2011 is subject to a limitation based in part on the amount of Section 25C credits taken in prior years. It is recommended that you consult your tax advisor regarding your individual tax situation 
and your ability to claim this tax credit. ©2011 Hunter Douglas. ® and TM are trademarks of Hunter Douglas.

24830

Blinds And More
5509 Osage Beach Pkwy 
Osage Beach MO
M-F: 10:00-5:00 
10:00-2:00 
By Appointment
573-348-4708
LakeDesignCenter.com

At a recent ribbon cutting, the Lake West Chamber welcomed Jessie’s 
Home Service into their membership.  You can reach Jessie’s Home 
Service at 573-216-9382. Pictured l to r: Skylar Deters, Niece;  Jean 
Deters, Mother; Nicole Deters, Sister-in-Law; Gene Deters, DECO In-
surance; Brandi Peterson, Phoenix Renovation & Restoration; Mike 
Kenagy, LWCC Exec Director; Austin Deters, Nephew; Dakota Deters, 
Daughter; Jess Wadle and Stan Field, Ambassadors; Karie Maasen, 
Budget Blinds, Cooper Deters, Nephew; Hunter Deters, Niece; Bud 
Kidder, Ambassador, Jessica Deters, Owner; Donnie Simpson, Fiancé; 
Liz Brown, Mills & Sons Insurance; Amber Martin, Boater’s Choice Ma-
rine; Ellen Bozich, LWCC Membership Coordinator and Brad Deters, 
DECO Insurance. 
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THE LANDMARK CENTER
3535 OSAGE BEACH PARKWAY  |  SUITE 303  |  OSAGE BEACH

Libby Holland 
Loan Production Manager

28 year Lake resident
30+ years of experience

Bob Cotter
Branch Manager
18 year Lake resident

30+ years of experience

Robert Cotter
Financial Advisor

ESTABLISHED 1883

Your Local
Loan Production

Specialist

Your Local
Raymond JamesTM

Representative*

• *Securities offered through Raymond James Financial Services, Inc. • Member FINRA/SIPC
• Not FDIC insured or guaranteed by any government agency., not a deposit

• NOT GUARANTEED by Iroquois Federal • Subject to risk and may lose value
• Iroquois Financial, Libby Holland and Iroquois Federal are independent of RJFS.

olden Rule Insurance Agency

 

4065 Osage Beach Parkway Osage Beach, MO 
573-348-1731  www.goldenruleinsurance.com

Services Provided Include:
Boat Dealers     Boat Repair     Marinas       Boats     PWC     Docks    

Providing a full-time staff located here at The Lake to 
serve all your personal and commercial needs.

continued from page 7
saying it is within its rights be-
cause the poster also informs 
employees about their rights 
not to unionize.

The NLRA poster states 
employees have the right to 
do such things as organize 
a union to negotiate wages, 
hours or other terms of em-
ployment; bargain collec-
tively; take action to improve 
working conditions; strike and 
picket – or choose not to take 
part in any of these activities. 

According to the NLRA, it 
is illegal for employers to take 
part in such activities as pro-
hibiting employees from talk-
ing about or soliciting for a 
union during non-work time; 
questioning employees about 
union support; taking adverse 
action against employees who 
choose to join a union; threat-
ening to close the workplace if 
workers unionize; or do any of 

the above if employees refuse 
not to unionize.

Under the NLRA, it is also 
illegal for a union to do such 
things as threaten or coerce 
employees in order to gain 
their support; refuse to pro-
cess a grievance because an 
employee criticized union 
officials; take adverse action 
against any employee who 
chooses not to support the 
union.

The complete poster can be 
found at http://www.nlrb.gov.

Online human resource and 
employment law sites suggest 
that employers use the next 
two months to learn the dif-
ferences between union and 
non-union workplaces, in-
cluding the process that must 
be followed during collective 
bargaining, and then share 
those findings with employees 
– and to wait until January 31 
to hang the posters.

Business know-how:
Employers soon must inform 
workers on how to unionize
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Limo & Bus Service
14 Passenger
SUV Limos

14-30 Passenger Party Buses & Vans

Zee Only Way to Travel!

Any And All Occasions!

(573) 365-2366 • (800) 958-5655

Zee Express, Inc.
Illinois: (618) 248-5655
Missouri (314) 621-9884

www.zexpressbusandlimo.com

Rent it Right Away!
BUSINESS 54 • LAKE OZARK  www.zeelakeautorentals.com

ZEE LAKE AUTO RENTALS, INC.
Vans and Pickups
Available for Rent! (573) 365-2366

Simply a Wonderful Dining Experience!

5384 Hwy. 54 • Osage Beach
573-302-0848

Dining!

Dancing!

Live
Comedy!

Comedy Night
Every Wednesday
Live Professional 

Comedians!

Jazz Night Last Thurs. of Month for the Business 
Journal Social!

Executive Ladies NightFirst Tuesday each Month!

The best place in town for football-
Catch all your favorite college and 

NFL teams on 33 TVs!

LIVE D.J.’S 
Nightly

Wed. - Sat.

Open 
11 a.m. 
Lunch & 
Dinner

Steaks
Seafood

Pasta
Sandwiches

Book Your Holiday 
Parties Now!

THE BIGGEST & BEST SELECTION OF

OFFICE SUPPLIES
EASY ONLINE ORDERING - QUICK FREE DELIVERY 

EXCEPTIONAL SERVICE - GREAT PRICES

15% Off First On-Line Order • Use Promo Code 0411
www.datacomminc.com • 573-348-1440

The Lake Area Chamber of Commerce was on hand to celebrate the 
first anniversary of the Ozark Yacht Club Ship Shop with a ribbon 
cutting. For more information stop by 1800 Bagnell Dam Blvd., call 
573.552.8401 or visit www.OzarkYachtClub.com Pictured along with 
Chamber Active Volunteer Ambassador from left to right are:  Holly 
Woodman, Tim Shields, Sara Clark, and Dieter Ungerboeck.

Airlake Aviation was welcomed into the Lake West Chamber with a 
ribbon cutting event.  Call 573-346-0300 or go to airlakeaviation.com 
to find out more!  Pictured are l to r: Bud Kidder, Corey Leuwerke, Jess 
Wadle, Rob Record and Ken Terry, Gary Cummins and Steve Rasmus-
sen and Karie Maasen.

Brett Burri, President and 
CEO of Providence Bank is 
pleased to announce the addi-
tion of Mary P. Sherrill as Exec-
utive Vice President and Chief 
Operating Officer. 

Sherrill will focus on the 
long range strategic plans for 
the bank, manage and oversee 
technology, system and secu-
rity solutions, as well as deposit 
operations. 

Sherrill has over 30 years of 

bank operation and executive 
management experience. She 
has a BS in Urban Affairs from 
the University of Minnesota 
and is a Graduate of Stonier 
Graduate School of Banking.

In 2000, she was awarded 
top 25 Most Influential Busi-
nesswomen by St. Louis Busi-
ness Journal.

She previously served as a 
Board Member of American In-
stitute of Banking for six years. Mary P. Sherrill

Mary P. Sherrill joins Providence 
Bank as Chief Operating Officer
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Our Specialty is Non Shed Hypo Allergenic Companion Puppies

We offer Designer Hybrids and Purebred Puppies.
All  Puppies are sold with a 1 YEAR HEALTH GUARANTEE and a  LIFETIME RETURN POLICY.

Across from Osage Beach WALMART 
Hours: 11 am - 5 pm - 7 Days a Week!

Email:  joy@puppystop.net

(573) 348 5400

A Unique Professional 
Breeder-Owned Store.

State Farm, Bloomington, IL

We all feel the same commitment to care for our 
families. Helping you meet your insurance needs 
is part of my commitment to you. Like a good 
neighbor, State Farm is there.® 
CALL ME TODAY.

Family is 
why we 
do it all.

0907504 

Malcolm Decker, Agent
1179 E Highway 54

Camdenton, MO 65020
Bus: 573-346-5920

mac.decker.le2o@statefarm.com

PRECISION
AUTO & TIRE SERVICE LLC
Complete Auto Repair & Fleet Management

BEST PRICES ON ALL MAJOR TIRE BRANDS

WWW.PRECISIONAUTOANDTIRE.COM
348-2233348-2233 1024 INDUSTRIAL DR.

OSAGE BEACH MO

www.lakeliquor.net Laurie:
212 S. Main

(573) 374-4850

Osage Beach: Dumar Plaza 
3715 Highway 54

(573) 348-3838

Please drink responsibly.

Enjoy Lake of the Ozarks!

The Lake West Chamber was excited to have a ribbon cutting for T & 
T Artistry welcoming them into the Chamber membership.  T&T Art-
istry is at 118 S. Main in Laurie.  Pictured with owners Diana & Robert 
Trimble is their son Robert and several Chamber business members 
and Ambassadors.

The Lake West Chamber was pleased to welcome Veda’s Discount 
Cigarettes into its membership with a recent ribbon cutting.  Veda’s is 
located on Hwy 5 in Laurie at Hwy 5 & O Road.  Pictured with owners 
Veda & Scott Reeves are some employees, Chamber business mem-
bers and Ambassadors.
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McDANIEL’S
SMALL ENGINES
346-3007

Sales and Service • Your Full Service Dealer
49 Court Circle NE • Camdenton

www.mcdanielssmallengines.com

2124 Bagnell Dam Boulevard
Lake Ozark, MO 65049

T (573) 365.2669 F (573) 365.2686
w w w . B a x t e r s L a k e s i d e G r i l l e . c o m

And don’t forget to ask about our Gift Card Program! 
With every $100 of gift card purchases made 

between Nov.15 and Dec.31, you will receive a $25 
gift card FREE for a future visit.

Looking for a great gift idea? A

   
would make a great present for holidays, 

birthdays, employee incentives, or  “just because.”  

Book your holiday party NOW - we  can also make your  
HOLIDAY PARTY special at your HOME or OFFICE!

BAXTER’S GIFT CARD

Where the locals meet!
NEW & CONSIGNED LADIES BOUTIQUE

FallingPrices!
FallingPrices!

HOURS: 
Mon-Fri 10am-5pm

Sat 10-4

On the Square, Camdenton
573-692-3310 

• New Jewelry
• Ladies Dresses
• Coats     
• Formals
• Casual Wear
• Shoes     
• Jeans
• Complete Outfits
• Wedding Gowns
• Greeting Cards Now 6 New

Sizes to Choose
From!BIGGER STORE ~ BETTER COLLECTION

www.pmglake.com
3524 Osage Beach Parkway, Osage Beach 

573 365-3800 •  800 237-3434

Offering the largest selection of condos 
and homes for Vacation Rentals

In mid October, Lowe’s 
Companies, Inc. announced 
they’ll close 20 underperform-
ing stores in 15 states. Ten loca-
tions closed at the end of busi-
ness October 16. The remaining 
10 locations will close within 
about a month, following an in-
ventory sell-through. However, 
the store at Lake of the Ozarks 
was not on the list. In fact, none 
of the planned closings are in 
Missouri. The majority are tak-
ing place on the East Coast.

Osage Beach Lowe’s not on closing list
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Building an effective 
web presence
with Sandy Waggett of MSW 
Interactive Designs

Step #14 – Setup a 
Google Profi le

Over the past thirteen months 
we’ve identifi ed many steps in the 
process of building an effective web 
presence: 1) Defi ne your ideal client; 
2) Identify specifi c goals; 3) Create 
a call to action; 4) Give customers 
what they expect; 5) Be a better 
communicator; 6) Get found; 7) Im-
prove Your Link Popularity; 8) Setup 
and optimize your free Google Plac-
es listing; 9) Make it easy to share; 
10) Be analytical; 11) Start a Blog; 
12) Get LinkedIn; and 13) Tweet.

The fourteenth step is: 
Setup a Google Profi le.

What is a Google Profi le? (http://
profi les.google.com)

With a Google Profi le, you can 
decide what the world sees when 
it searches for you. Over the past 
year, Google has changed the Pro-
fi le confi guration to integrate with 
Google+, making it an even more 
important piece in building and 
defi ning your web presence. With a 
Google Profi le you can literally help 
Google fi nd all content and social 
elements of your web presence.

How to Get Started
Go to http://profi les.google.com 

and click on “Create My Profi le.” 
You will be prompted to either login 
to your existing Google account, or 
to setup a new Google account. If 
you have an existing account, use 
that login. Google will walk you 
through the steps and ask you to 
complete some basic information 
about yourself, including your name, 
location, a short description, work 
history, school history, etc. You can 
decide how much or what informa-
tion you want to share. The more 
you share the better. More on this 
later…

Why It Matters for Business
Google has recently made 

bold moves directed toward social 
search, and business owners want-
ing to be found online need to pay 
attention. With the latest Panda up-
date Google is looking differently at 
what type of online content is the 
most relevant for its search results, 
placing greater emphasis on origi-
nal social content. Having a Google 
Profi le enables you to tell Google 
about your own Social Graph (social 
reach) and all your Social Content.

Important Elements of Your 
Google Profi le

You need to complete the ba-
sic information in your profi le as 
completely and as accurately as 
possible, but what I really want to 

call your attention to in this article 
are the three elements listed down 
the right side of your Profi le page: 
1) Other profi les (What pages are 
about you?); 2) Contributor to 
(What pages feature your work?); 
and 3) Recommended links (What 
pages interest you?).

These three elements give you 
the opportunity to help Google 
discover your entire business social 
graph. Google indexes more than 
just business web sites, so you want 
to let them know the full scope of 
your reach and infl uence … your 
complete social graph. Take some 
time to complete these sections … 
thoroughly. Include links to your 
blogs, your business Facebook page, 
your Twitter page, your LinkedIn 
Profi le, articles you’ve written that 
are published online, and all of your 
business websites. In short, include 
everything related to your social 
reach and infl uence online. Because 
your Profi le is personal to you and 
your business, including feeds from 
your business blog and links to your 
social channels will elevate your so-
cial infl uence in your business com-
munity, as seen by Google. 

Social and local search is not 
where search is headed, it’s where 
it is. Completing your Google Profi le 
is a simple step that you can take 
today to enable Google to discover 
your social graph, reach, and infl u-
ence … which can ultimately im-
pact your search engine rankings in 
a positive way!

Follow MSW Interactive Designs
Twitter: @PutTheWebToWork
Facebook: http://Facebook.com/put-
thewebtowork
Blog: http://put-the-web-to-work.
blogspot.com
Sandy Waggett, Owner
MSW Interactive Designs LLC ~
We put the web to work for you!
573-552-8403
www.PutTheWebToWork.com
Sandy@MSWInteractiveDesigns.com

Sandy Waggett

McDANIEL’S
SMALL ENGINES
346-3007

Sales and Service • Your Full Service Dealer
49 Court Circle NE • Camdenton

www.mcdanielssmallengines.com

Physicians for 
Women 980 Parkside Village Lane

Osage Beach • (573) 302-1114
www.lakesideobgyn.com

A Personal Experience...

Rene Galan, MD Kevin Hooker, MD

Ask our patients about their experience with our 

practice. We look forward to meeting you!

You will find caring physicians that 
are focused on Womens Health, 

Wellness and Life Cycle changes.

At Lakeside OBGYN we know your 
time is valuable, we will work with 

YOUR schedule for appointments and 
check on your insurance.
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F R I E N D S
Laughter and

MAKE IT UNFORGETTABLE...

4050 Osage Beach Parkway
Osage Beach, MO 65065 • 573.348.3332
Custom Designed Jewelry since 1974
www.Duncan2Jewelry.com

Our services include:
Nursing - Caregiving

Personal Care
Physical, Occupational

and Speech � erapies
Transportation

Special Needs Pediatrics
24 Hour Care

Integrity Lifeline
Integrity Pharmacy

Wireless Telemonitoring
General Housekeeping

Meal Preparation

W W W . I N T E G R I T Y H C . C O M
TOLL-FREE 888.793.1795

980 EXECUTIVE DRIVE, SUITE C • OSAGE BEACH MISSOURI 65065
ADDITIONAL LOCATIONS IN KANSAS CITY, JOPLIN, SPRINGFIELD, 

COLUMBIA, GLADSTONE, MO AND LEAWOOD, KS

Home Care 
From � e

Heart!Heart!

By Nancy Zoellner-Hogland
Those receiving postcards 

advising them to visit the 
website showmemoney.com 
should take the recommenda-
tion seriously.

According to State Trea-
surer Clint Zweifel, at least one 
Camden County person could 
learn that he or she is entitled 
to more than $100,000 in what 
is termed “unclaimed proper-
ty.” He explained.

“Missouri state statute re-
quires financial institutions, 
insurance companies, public 
agencies and other business 
entities to turn over assets 
to the state treasurer’s of-
fice when there have been no 
documented transactions or 
contacts with the owner of the 
account for five years. Most of 
the time the unclaimed prop-
erty is cash from bank ac-
counts or stocks and bonds but 
it also can include things like 
uncollected insurance policy 
proceeds, tax refunds, util-
ity deposits – even wages from 
past jobs,” he said, adding that 
last year, his office handled 

120,000 cases. “And although 
we return the contents from 
safe deposit boxes, we don’t 
handle real property such as 
land, houses, cars and boats.”

Recently, his office returned 
$235,000 to a woman in the 
Kansas City area, $169,000 to 
a St. Louis area business and 
$137,000 to a company do-
ing business throughout Mis-
souri. They are three of some 
15 accounts worth more than 

$100,000 that have been re-
turned since January, Zweifel 
said, adding that the $235,000 
returned to the Kansas City 
woman was made up of 26 in-
dividual securities accounts; 
the $169,000 returned to the 
St. Louis business was made 
up of 23 individual accounts, 
including escrow funds and 
un-cashed checks; and the 
$137,000 return was made up 
of 11 separate accounts, in-
cluding payroll and un-cashed 
checks. 

However, 38 accounts worth 
more than $100,000 each re-
main to be returned. Fifteen 
are from St. Louis County; 12 
are in Jackson County; three 
are from St. Louis City; two 
in Boone County; and he has 
one each in Buchanan, Butler, 
Camden, Cole, Franklin and 
Jasper counties. The money 
turned over to the state trea-
surer’s office will stay in the 
unclaimed property account 
until it’s returned. It never be-
comes the property of the state

“People ask how that can 
happen but actually, it’s fair-

ly simple. Someone’s great 
grandparent could have taken 
out a life insurance policy but 
the grandparents died without 
claiming it. Maybe they didn’t 
know the policy existed. This 
money is sitting there, waiting 
to be claimed, but the great 
grandchildren know nothing 
about it. Finally, the policy 
proceeds get turned over to 
the state, but it might take our 
office a while to track down 
the people it should go to,” he 
said.

In fact, Zweifel said he has 
several people in his office 
who do nothing but work on 
tracking down the rightful 
owners of the accounts. Inter-
net has made it easier to both 
find people and to verify that 
they are who they say they are. 
It’s also made it easier to pro-
cess the claims. Zweifel said 
when the investigators find a 
link, they send postcards to 
the people they believe are 
the owners of the property. 
However, he said although the 
postcards contain his picture 
and signature, some people 

still think they are “bogus,” 
and toss them into the trash. 
That can be a costly mistake, 
he said.

“We are getting millions of 
dollars of Unclaimed Prop-
erty out the door each month 
in amounts as small as $1 and 
sometimes well over $1 mil-
lion. Since I took office, we 
have put $93 million back into 
the economy, and more is go-
ing out each week. Our rate of 
return is up 30 percent over 
what it was last year – but we 
need to hear back from peo-
ple when they get those post-
cards,” he said.

Two years ago all claims 
had to be submitted through 
paperwork. Now, 50 percent 
of the claims are handled on-
line, Zweifel said, adding that 
residents can sign up to be 
notified via email should any 
“found” money that is linked 
to them show up.

To check for unclaimed 
property or to sign up for the 
notifications, visit www.Show-
MeMoney.com. 

State treasurer helping people ‘lost’ money

State Treasurer Clint Zweifel
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CALL NOW FOR YOUR POOL CLOSING SERVICES!
1040 Hwy KK • Osage Beach (573) 480-7511

Specializing in 

maintaining and 

repairing pools 

and spas!

www.pacifi cpoolsatthelake.com

www.CheckSamco.com

“Locally owned, Locally focused for 57 years”.

2221 Bagnell Dam Blvd. Suite 112
Lake Ozark, MO 65049

573-365-9980

SERVING THE LAKE AREA

“I’m excited to be working with my customers again.  
Call me for ALL your furniture, supply and design needs”.

Don Miller, Lake Market Manager
Formerly the GM of Osage Office Products

Furniture – From efficient to elegant.

Design – In house interior design staff.

Supplies – On-line ordering and award winning 
customer service!

Contact Don Today!
Cell: 573-280-6108

donm@checksamco.com

By Nancy Zoellner-Hogland
In less than 30 days, Lake 

Ozark will have close to 600 
acres of virgin land accessible for 
development. Eagles’ Landing, 
which last month held a ground 
breaking ceremony, will see its 
first store open for business by 
then as well. 

Lake Ozark City Administra-
tor Dave Van Dee said the two 
projects have been drawing a lot 
of interest from outside the im-
mediate community. 

In September, Van Dee was 
invited to address a group of 
commercial real estate agents at 
the annual Missouri Association 
of Realtors (MAR) business con-
ference and tell them about the 
Tax Increment Financing (TIF) 
used to develop Eagles’ Landing 
and about the Route 242 corridor 
project.

“We asked Mr. Van Dee to 
speak because everyone is inter-
ested in the Lake of the Ozarks 
right now because of all that’s 
going on,” said Betsy Woodruff, 
MAR’s director of Marketing and 

Communications. “It’s a popular 
destination not only for business 
development but also for per-
sonal enjoyment – shopping and 
recreation. All the new road in-
frastructure makes it even more 
so.”

According to projections, 
Route 242, an extension of Horse-
shoe Bend Parkway which links 
to Route MM and the Lake of the 
Ozarks Community Bridge, will 
see an of 14,500 vehicles per day. 

Gary Markus, president of the 
Bagnell Dam Association of Re-
altors Board of Directors, said 
these factors make it “prime area 
for development.”

“You can be sure that once 
Route 242 opens... that’s going to 
be one of the ‘hottest’ spots at the 
Lake,” he said. 

In September, Van Dee and 
Brian Meisel, president of the 
Lake of the Ozarks Regional Eco-
nomic Development Council 
(LOREDC) also met with Gary 
Laffoon, executive director at 
Missouri Core Partnership, and 
Clint O'Neal, the vice president 

of Business Recruitment at Mis-
souri Partnership, to tour Eagles’ 
Landing and Route 242.

LOREDC promotes a regional 
approach to economic develop-
ment in the Lake area, working 
to bring growth to communities. 
Missouri CORE is a regional eco-
nomic development organiza-
tion encompassing 12 counties 
in central Missouri. Their pri-
mary goal is to market the area 
as a “region” rather than on an 
individual community basis. 
O’Neal’s group works with other 
economic development organi-
zations at the state, regional and 
local levels to bring new business 
and industry to the state of Mis-
souri.

Van Dee said after touring 
the properties, both Laffoon and 
O’Neal were impressed with the 
new roadways and with the con-
struction projects that were un-
derway, remarking that not too 
many other communities in the 
state or around the nation were 
seeing the same type of growth.

“It was a great meeting. I ap-
preciated the opportunity to 
talk to first-line contacts to get 
our name and projects out there. 
When people are looking to 
move or start up a new business, 
people like Clint and Gary are 

their primary contacts. That’s 
why it’s so important that they 
know what we have to offer. Eco-
nomic development has become 
very sophisticated – it’s about 
passing information up and 
down to organizations that know 
the market. Because of that, it’s 
important to stay uppermost in 
everyone’s mind,” he said.

On the 26th, Van Dee had an-
other opportunity to plug the 
new projects when Lafoon re-
turned to the Lake with four pro-
fessional site locators – two from 
the east coast, one from the west 
coast and one from the Midwest. 
The site locators accompanied 
officials from several munici-
palities, power companies and 
tourism-related organizations 
on a 45-minute boat tour of the 
Lake between Bagnell Dam and 
the Grand Glaize Bridge. The 
visitors got a “bird’s eye view” 
as they were then flown over the 
lake area in a private plane. The 
tour was followed by a round of 
golf.

Van Dee said the site locators 
seemed to like what they saw. 

“One of them had been here 
on vacation several years ago and 
was surprised and impressed by 
all the growth. The Lake area has 
a lot of potential and a lot to of-

fer by way of quality of life. And 
although it is a little more costly 
to develop here because of the 
earthwork, that can be offset by 
lower taxes. I’m just happy that 
we have a more coordinated ef-
fort to market the lake as more 
than just a tourist destination. 
That can certainly be our ‘bread 
and butter,’ but we need to also 
start attracting more year-round 
business that can sustain a year-
round workforce. I think the eco-
nomic downturn of the last few 
years proves we can no longer be 
dependent on just that one in-
dustry,” he said.

Not only are several new busi-
nesses opening in Lake Ozark, 
one entrepreneur found a new 
use for a very old establishment.

A change in zoning by the city 
will allow developer Bruce Elliott 
to re-open the Shawnee Bluff 
Inn, which features nostalgic 
rock cabins on a bluff offering a 
14-mile view; operate it as a bed-
and-breakfast complete with a 
winery; and, at the same time, 
move forward with a new con-
dominium project on adjoining 
property.

Earlier, Elliott applied for re-
zoning from CR-3 to R-3 for the 
4-acre piece of property.

continues on page 17

The city of Lake Ozark 
ready, set to grow
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A Matter of Trust
with Trenny Garrett, Central 
Trust & Investment Company

Dealing with 
Sudden Wealth

With the fragile economy, this 
might seem like an unlikely time 
to explore the issues that attend 
“sudden wealth.” But, even in dif-
fi cult economic times, people can 
suddenly come into money. The 
most routine sources of sudden 
wealth are inheritances and lump 
sum distributions from employer 
retirement plans. Other events 
that can affect one’s fi nancial 
landscape include: divorce settle-
ments, insurance settlements, sale 
of a business, signing bonus, ini-
tial public offering, and exercise of 
employer stock options.

As much as we all might wish 
for a windfall, there is a well-
documented record showing 
evaporation of sudden wealth. For 
example, many lottery winners are 
broke within a few years. 

Inexperience with tax and in-
vestment issues is one part of 
the problem. But there’s also an 
emotional component. That’s one 
reason for the advice to avoid 
rushing into any major decisions. 
Especially if the wealth is an in-
heritance, there may be issues of 
grief and loss intermingled with 
the possibility of fi nancial security. 
This is even more pronounced with 
the death of a spouse.

Signs of Trouble
When the wealth transfer trig-

ger is one of life’s major turning 
points, such as retirement or the 
death of a family member, the 
recipient of the windfall may be 
put into a vulnerable posture. The 
sudden change of fi nancial circum-
stances can itself be bewildering 
and can lead to unfortunate deci-
sions. Behavioral worries to watch 
for include: recurrent money-relat-
ed ruminations, “ticker shock” (a 
cycling of hope and anxiety that 
parallels the stock market’s volatil-
ity), sleep disorders, guilt over the 
good fortune, inhibiting decision-
making and undermining pleasure, 
fears of loss of control, paranoid 
thinking, and concern about being 
exploited or hurt by others. 

These are signs that profession-
al fi nancial management guidance 
is likely to prove helpful.

Deferrable Decisions
The fi rst steps one needs to 

take upon receiving a windfall in-
volve setting goals and developing 
strategies. A realistic assessment 
of long-term needs may not be 
easy, but provides an important 
foundation. Matching resources 
to those needs comes next, fol-
lowed by a strategy for investing 
and managing one’s new assets. 
Until these steps have been taken, 
major temptations such as the fol-
lowing should be avoided: 1) Early 
retirement: As alluring as jumping 
off the treadmill of daily work life 
may be, one needs to plan for lon-
gevity as well. You need enough 
fi nancial resources to cover the 
unexpected as well as what you 
can foresee. 2) Major gifts: Family 
members, friends, even charities 
may approach the recipient of sud-
den wealth with requests for help. 
Keep in mind that a gift is forever, 
and the income that gift might 
earn goes along with it. Be certain 
that you really can afford to part 
with the capital. Don’t overlook 
the fact that major gifts to friends 
and family may trigger gift tax ob-
ligations as well.

If You Will Be Giving a Fortune
If your estate plan includes a 

substantial legacy for a younger 
family member lacking full fi nan-
cial maturity, consider using a trust 
for the bequest – this option can 
provide for a lifetime of fi nancial 
security.

Trenny Garrett is Senior Vice 
President at Central Trust & Invest-
ment Company, Osage Beach. You 
can contact her at 573-302-2474 
or visit www.centrustco.com. Cen-
tral Trust & Investment Company 
is affi liated with Central Bank of 
Lake of the Ozarks. 

Trenny Garrett, J.D., CTFA



 Carpet, Upholstery & Duct CLEANING    
Water & Fire Damage RESTORATION 
 Mold & Smoke REMEDIATION 
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A Matter of Trust
with Trenny Garrett, Central 
Trust & Investment Company

Dealing with 
Sudden Wealth

With the fragile economy, this 
might seem like an unlikely time 
to explore the issues that attend 
“sudden wealth.” But, even in dif-
fi cult economic times, people can 
suddenly come into money. The 
most routine sources of sudden 
wealth are inheritances and lump 
sum distributions from employer 
retirement plans. Other events 
that can affect one’s fi nancial 
landscape include: divorce settle-
ments, insurance settlements, sale 
of a business, signing bonus, ini-
tial public offering, and exercise of 
employer stock options.

As much as we all might wish 
for a windfall, there is a well-
documented record showing 
evaporation of sudden wealth. For 
example, many lottery winners are 
broke within a few years. 

Inexperience with tax and in-
vestment issues is one part of 
the problem. But there’s also an 
emotional component. That’s one 
reason for the advice to avoid 
rushing into any major decisions. 
Especially if the wealth is an in-
heritance, there may be issues of 
grief and loss intermingled with 
the possibility of fi nancial security. 
This is even more pronounced with 
the death of a spouse.

Signs of Trouble
When the wealth transfer trig-

ger is one of life’s major turning 
points, such as retirement or the 
death of a family member, the 
recipient of the windfall may be 
put into a vulnerable posture. The 
sudden change of fi nancial circum-
stances can itself be bewildering 
and can lead to unfortunate deci-
sions. Behavioral worries to watch 
for include: recurrent money-relat-
ed ruminations, “ticker shock” (a 
cycling of hope and anxiety that 
parallels the stock market’s volatil-
ity), sleep disorders, guilt over the 
good fortune, inhibiting decision-
making and undermining pleasure, 
fears of loss of control, paranoid 
thinking, and concern about being 
exploited or hurt by others. 

These are signs that profession-
al fi nancial management guidance 
is likely to prove helpful.

Deferrable Decisions
The fi rst steps one needs to 

take upon receiving a windfall in-
volve setting goals and developing 
strategies. A realistic assessment 
of long-term needs may not be 
easy, but provides an important 
foundation. Matching resources 
to those needs comes next, fol-
lowed by a strategy for investing 
and managing one’s new assets. 
Until these steps have been taken, 
major temptations such as the fol-
lowing should be avoided: 1) Early 
retirement: As alluring as jumping 
off the treadmill of daily work life 
may be, one needs to plan for lon-
gevity as well. You need enough 
fi nancial resources to cover the 
unexpected as well as what you 
can foresee. 2) Major gifts: Family 
members, friends, even charities 
may approach the recipient of sud-
den wealth with requests for help. 
Keep in mind that a gift is forever, 
and the income that gift might 
earn goes along with it. Be certain 
that you really can afford to part 
with the capital. Don’t overlook 
the fact that major gifts to friends 
and family may trigger gift tax ob-
ligations as well.

If You Will Be Giving a Fortune
If your estate plan includes a 

substantial legacy for a younger 
family member lacking full fi nan-
cial maturity, consider using a trust 
for the bequest – this option can 
provide for a lifetime of fi nancial 
security.

Trenny Garrett is Senior Vice 
President at Central Trust & Invest-
ment Company, Osage Beach. You 
can contact her at 573-302-2474 
or visit www.centrustco.com. Cen-
tral Trust & Investment Company 
is affi liated with Central Bank of 
Lake of the Ozarks. 

Trenny Garrett, J.D., CTFA

“Insurance Talk”
with J.L. Brenizer of 
Golden Rule Insurance

Are you tired of 
losing money on 
your investments?

If you have money in the stock 
market you have been losing mon-
ey fast. If you take your money out 
what do you do with it? Property 
has been going down in value. The 
bank might give you 1% interest. 
You could buy that new car. (May-
be that is not a good idea). Well 
did you ever think about an annu-
ity? Annuities are easy to do. They 
can give you guaranteed interest 
percentage or be fl exible. They are 
a lot like a bank deposit but usu-
ally pay you more interest and give 
you a lot more options.

Annuities have a lot of other 
good traits and many ways to use 
them. Here are a few examples:

Annuities can be used to guar-
antee you a monthly income for 
life or a period of time you desig-
nate. You have money from your 
retirement but you are not sure 
how to budget so you will have 
an income for the rest of your life? 
Here is a great way to be sure of 
what you can spend. 

You can put a lump sum 
amount into an annuity or month-
ly deposits. So it can be used as a 
way just save money monthly until 
you need it.

They can be used in conjunc-
tion with life insurance to leave 
a legacy to children or grandchil-
dren. You could do the same for 
a charity, church or whatever you 
want. 

You could also then limit 
the amount the heir will receive 
each year instead of a lump sum 
amount that may be gone to fast 
with out some control. 

Annuities can be used as a re-
tirement account (IRA) and defer 
income taxes until you withdraw 

the money.
As with anything there are dif-

ferences in each annuity. One of 
the things you need to look at is 
what are the penalties for early 
withdrawals. These vary between 
the different kinds of annuities 
and the different company you buy 
it from. They can be an immediate 
annuity where you can withdraw 
immediately or they may have 
penalties if you withdraw from 
them in the fi rst years.

This are just a few ways you 
can use annuities to plan for the 
future without having to worry 
about what the stock market did 
today or will do in the future. You 
know the old saying; a bird in the 
hand is worth two in the bush. 
Well, maybe today it should be: a 
guaranteed rate is better than the 
risk of losing it all in this economy.

If you have any questions or 
would like to talk about how to 
do any of the things I talked about 
you can contact me at Golden Rule 
Insurance Agency 573-348-1731. 
I would be happy to talk to you.

JL Brenizer, LUTCF is a Certifi ed 
Insurance Counselor with the Golden 
Rule Insurance Agency in Osage Beach. 
He can be reached at 573-348-1731 
for additional comments or questions.

J.L.  Brenizer, CIC, LUTCF
President Golden Rule Agency

FOUR SEASONS Lodge-Style Home on 12+ ACRES 
$499,000 (MLS #3076248)

Charlie Welek
573-365-1555
573-216-1767

Www.LilCedar.com

 continued from page 15
Located across the street from 

Our Lady of the Lake Catholic 
Church, the property, accord-
ing to Tom Roof, architect for 
the project, had an original plan 
calling for the demolition of the 
inn and then replacing it with 
three, six-story condominium 
buildings, 72 garages, boat slips 
and a host of amenities. Howev-
er, Roof said after the final survey 
was completed, they learned a 

large ravine running through the 
property would prohibit them 
from carrying out that plan and 
building three like buildings.

“In the meantime, the city 
changed C-2 zoning to permit 
multi-family on the same prop-
erty with commercial. That will 
allow us to re-open the motel, 
add a winery and operate them 
both while we’re moving ahead 
with construction of the two 
condominium buildings,” Roof 

explained, adding that since the 
portion of land housing the mo-
tel was to be the third phase of 
the project, it worked well with 
the plan.

Lake Ozark City Administra-
tor Dave Van Dee said the zoning 
change was purposely designed 
to be more flexible so a devel-
oper could build a condominium 
complex that also included an 
on-site restaurant.

The city of Lake Ozark ready, set to grow
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A Green Home is a 
Healthy Home
with David Braddy LEED GA 
of Bolivar Insulation Systems 

Who does Green 
Building Benefi t?

In the 19th and early 20th cen-
tury Architects and Urban Reform-
ers set out to radically change the 
way we lived  by improving build-
ings, streets, neighborhoods and 
clean water systems to drastically 
reduce the spread of infectious 
disease and generally improve 
public health.  Can you believe 
there were people back then that 
thought it was just a fad and that 
we didn’t really need all that new 
technology. 

My Grandmother was born in 
1900 and when I was a young 
kid I still remember her saying 
she didn’t understand why people 
needed to have the toilet inside 
the house. I remember her resist-
ing when her son’s added one to 
her house; she said “I have lived 
this long without it”. 

Sometimes we have to change 
and adapt to preserve our way of 
living, whether we want to or not. 
We are in a different world today. 
We have VOC’s in building prod-
ucts that didn’t even exist back 
then; we have air conditioning and 
central heat and air. Many things 
changed, but homes were built the 
same and didn’t adapt to accom-
modate these new compounds 
and technologies.   

Well here we are now in the 
21st Century and some things 
never change, there are many 
who believe green building is a 
fad or not needed and simply an 
unnecessary expense. The fact of 
the matter is green building is a 
necessary and needed progres-
sion in building technology. We do 
not have to look very far to fi nd 
sick homes and homes that make 
people sick. 

I was in a home this week, 
you know, one of those homes 
that breathe naturally through 
the walls using the same build-
ing technology from the early 
20th century that we are still us-
ing today, but this home was only 
built a few short years ago.  This 
home was un-inhabitable due to 
the amount of mold in the walls 
and was being totally gutted and 
rebuilt. Many have mistakenly be-
lieved this is from poor workman-
ship or an unqualifi ed builder. This 
is not always the case.  I have seen 
many homes with mold issues that 

were built with excellent crafts-
manship; the fault was with the 
technology not the builder. 

Let me give you a tip; if your 
home smells musty it has mold. Do 
not ignore it.

This is why green building 
technology is the fastest growing 
segment in the building industry. 
Green building is not a fad or gim-
mick or something a slick marketer 
came up with to charge you more 
money for.  It is simply a better 
way. 

A green built home is much 
cheaper to live in and much 
healthier if built correctly. So the 
person that benefi ts is you the 
homeowner.  No one has ever built 
an energy effi cient home that’s 
more comfortable and healthier 
and regretted it, but many have 
cut corners and regretted it. 

Cutting corners in something 
as important as the place you are 
going to be doing most of your 
breathing is never a good idea. 

I know there are many that are 
still not convinced, just as there 
were a hundred years ago with 
technology that we now accept as 
the norm. Change and new ideas 
are never accepted without some 
resistance, this is simply human 
nature.  There will always be a way 
to save some money or do some-
thing cheaper. 

An outhouse is much cheaper 
than indoor plumbing, but how 
many of those do you see today?  

For ideas on how to make 
your home more energy effi cient 
and healthier visit http://LakeEco-
Group.com

David Braddy is the Gen-
eral Manager of Bolivar Insu-
lation Systems in Linn Creek 
Missouri, you can contact him 
at 573-346-3321 for more in-
formation.

Soft Water 101
with Professor Culligan

 Softer Skin & Hair
 Save time on cleaning and money 

on supplies
 Cleaner and fresher laundry 

and dishes 

It's Pure
and simple!

R A D I O

365-CULL-11-Ozark-Professor-5.65x5.65-FA.indd   1 10/18/11   3:39:41 PM
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Lake Market 
News

News continues to be promising 
in the Lake of the Ozarks real estate 
market. Sales of lakefront homes are 
up again over last year with 8.8% 
more homes sold in 2011 vs. 2010, 
both up from 2009 numbers. The av-
erage lake home sales price is up 12% 
and sales of condos continue to hold 
steady both in units sold and value. 
Existing home sales in the Midwest 
have experienced large increases over 
the other regions in the country.

The luxury home market saw 
an increase of 45.4% in 2011 over 
2010 and the luxury home inventory 
is down to levels we saw four to fi ve 
years ago. This should help owners of 
luxury building lots since that market 
has been fl at for several years due in 
large part to the decrease of values in 
the luxury home market. Some values 
fell as much as 30%, making buying 
an existing home much more afford-
able with the market offering a large 
inventory of options. According to in-
formation from Camden County plan-
ning and zoning just 17 new home 
permits were issued through August 
of this year.

Home foreclosures in 2011 are 
even with last year; the majority 
of these foreclosures are off-water 
homes. There are 14% less Lake-
front home foreclosures vs. off-water 
homes. All home foreclosures in the 
area are 7% below the national av-
erage.

With the volatile real estate en-
vironment we’ve experienced here 
at the lake along with the rest of 
the country, it is important that you 
understand property values. I’d like 
to stress the importance of seeking 

out a professional who has the expe-
rience and knowledge to guide you 
through the potential pitfalls of buy-
ing or selling in today’s market and 
protect your investment. They should 
be familiar with properties that have 
sold as well as ones currently on the 
market. A skilled Realtor can also 
assist you on how to best position 
yourself in the negotiation process, 
help buyers through today’s more 
stringent fi nance process and guide 
all parties through escrow to a suc-
cessful closing. They can also help 
you to stay calm and neutral through 
what is for many a very personal and 
sometimes emotional situation. 

Sales data is from the Bagnell 
Dam Association of Realtors MLS 
from January 1, 2010 to October 15, 
2011.  

If you would like a detailed sales 
report on your specifi c property type 
or neighborhood, or would like in-
formation on the best buys at the 
lake, contact C. Michael Elliott & As-
sociates at 866.Your.Lake or cme@
yourlake.com View thousands of 
lake area listings at www.YourLake.
com. You can also log your opinions 
on Michael’s real estate blog, www.
AsTheLakeChurns.com

As the Lake Churns

Real Estate and Lake News 
with C. Michael Elliott

Make this Your Atmosphere
It is what’s missing from most 

businesses today.
In order for us to be successful 

and maintain our reputation 
we must pay attention to

every last detail.

It is often what separates us 
from the competition. We 

guarantee it.

562 Highway 42, Osage Beach
www.picksgallery.com

573-348-9100

...beyond ordinary

Pick’s Gallery

108 High St. • Jefferson City Mon. - Fri. 9-5:30
Sat. 10-4:30 www.divinitygiftshop.com

One of Missouri’s 
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Divinity Religious Gift Shop

573-636-5470

Serving the 
Catholic 

Community!
Over 2700
Different 
Religious 
Books!

20% off Boxed 
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www.fsbfinancial.com 
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By Nancy Zoellner-Hogland
This month, Osage 

Beach aldermen will decide 
whether full-time city em-
ployees will have a little ex-
tra money to pump into the 
economy.

Aldermen are scheduled 
to vote on a 3-percent Cost of 
Living Adjustment (COLA) 
for those staff members at 
their November 3 meeting. 
City Administrator Nancy 
Viselli said because the pay 
period ends November 4, if 
the paperwork can be pro-
cessed quickly enough, the 
majority of the employees 
could see the addition on 
their November 10 pay-
checks. The only full-time 
employees that wouldn’t 
receive the increase at that 
time would be those who 
were initially hired between 
November 3 and December 
31 of any year. 

“Those people would 
see the COLA on the next 
check issued after their an-
niversary date. However, 
because it will require a 
budget amendment, the 
matter has to come before 
the board as an ordinance,” 
she explained, adding that 
although a couple aldermen 
voted against the move at 
their third-quarter budget 
review meeting, because 
revenues have been better 
than expected, she is hope-
ful the COLA will be ap-
proved. 

In mid October, with to-
tal receipts at a few dollars 
shy of $3.7 million, the city’s 
sales tax revenues are more 
than $213,000 over projec-
tions. A tally of all accounts 
by Alderman Ron Schmitt 
found the city had seven 
and a half months’ reserve 
on hand.

Viselli said aldermen 
can also take heart that the 
city should see a portion of 
the money come right back 
through sales taxes. “One 
of the guys said if alder-
men approve the increase, 
the first thing he’s going to 
do is go out and buy tires 

for his vehicle. Many more 
will be using it to Christmas 
shop so this certainly won’t 
be lost money,” she said, 
adding that not all of the 
$135,266 needed to cover 
the 3-percent COLA would 
have to come from general 
revenues. 

Instead, some could come 
from the pension forfei-
ture account. The city puts 
6 percent of the employees’ 
salaries into a retirement 
account. However, if em-
ployees leave before five 
years, when they’re fully 
vested, they get only a por-
tion of the money. The rest 
goes into the forfeiture ac-
count which currently holds 
some $100,000. She said that 
two years ago the city start-
ed using some of that money 
to pay a portion of the pen-
sion and could do that again 
on the 6 percent portion of 
the COLA.

The COLA issue first came 
up at the July 21 meeting at 
the request of Mayor Penny 
Lyons. At budget workshops 
in 2010, aldermen voted 3 
to 3 for a wage freeze. Ly-
ons broke the tie, voting 
in favor of the freeze, with 
the understanding that the 
board would revisit the is-
sue in six months. When 
the six months were up, and 
revenues were up as well, 
she asked that the item be 
placed on the agenda. How-
ever, aldermen again put off 
a vote, saying they wanted 
to wait until the third-quar-
ter budget review.

At their third-quarter 
budget review meeting Al-
dermen Lois Farmer, Ron 
Schmitt and John Olivarri 
voted in favor of the COLA; 
Aldermen Kevin Rucker and 
Steve Kahrs voted against it. 
Alderman Fred Catcott was 
out of town on business and 
unable to attend.

COLA is based on the U.S. 
Inflation Calculator, which 
uses the United States Con-
sumer Price Index data to 
set the rate of inflation.

Osage Beach
aldermen to vote 
on COLA
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SERVICES, LLC

PROPERTY MANAGEMENT

COMMERCIAL/RESIDENTIAL CLEANING
RELOCATION CLEANING

CARPET CLEANINGWINDOW WASHING
FORECLOSERS

PAINTING/MINOR MAINTENANCE

MIKE: 618-779-2908
MONIQUE: 618-558-8019
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Bolivar Insulation of Camdenton, LLC
David Braddy LEED GA, General Manager 573-216-0500
Curt Skinner, Production Manager 573-216-1493
Wayne Montgomery, Sales 573-286-2322
689 Lower Business Pk Rd., POB 628
Linn Creek, MO 65052 • 573-346-3321

Commercial and Residential

Free Energy Consultations & Estimates

www.bolivarinsulation.com
573-346-3321

Windows, Siding, Sof� t & Fascia - Seamless Gutters - Spray Foam - Closed & Open Cell 
Crawl Space & Mold Prevention Systems - Energy Audits & Green Building Services

Serving the Lake and Central Missouri

Mention This Ad 
and Receive a 
10% Discount!

By Nancy Zoellner-Hogland
This year’s Christmas shop-

ping season will once again kick 
off with a parade and party be-
low Bagnell Dam. Michelle Cook, 
marketing director for the Lake 
Area Chamber of Commerce, 
said everyone is invited to meet 
at the corner of KK and Highway 
54 in the Providence Bank and 
Sonic parking lots by 5:30 p.m. 
Saturday, November 19, when 
the caravan, led by Santa, will 
depart for Bagnell Dam River 
Park. The annual party will in-
clude free hot chocolate, cookies, 
entertainment, a patriotic salute 
complete with fireworks and 
possibly even Christmas carol-
ing near the huge bonfire.

“And although we won’t be 
holding a contest this year, we 
are still encouraging businesses 
to decorate and flip their lights 
on as Santa passes by,” Cook said.

 This year’s festivities also 
won’t include a drive through the 
Holiday Light Park. The cham-
ber’s annual lighting display that 
has been held at the Osage Beach 
City Park for the last three years, 
and at the river park in previous 
years, was cancelled for 2011. 

Jim Divincen, executive di-
rector for the Tri County Lodging 
Association, said a couple issues 
factored into the decision.

“One – we had numerous 
problems with wiring and sever-
al displays were damaged when 
they were blown over during a 
storm. In addition, our traffic 
was way down last year and we 
attribute a lot of that to the open-
ing of the Expressway. A lot of our 
traffic is generated by impulse – 
people drive by, see the sign and 
decide to drive through. Even 
though you could see some of the 
displays from the Expressway, 
because we didn’t have signage, 
people didn’t know which exit to 
use to find us. We decided to take 
the year off and think about how 
we want to move forward in the 
future,” he said.

In the meantime, lights will 
continue shining on the west 
side. The 18th Annual Enchanted 
Village of Lights, sponsored by 
the city of Laurie, will run from 
5 to 9 p.m. from November 19 
to January 1 in the Laurie Fair-
grounds off Highway 5. Orga-
nizer Susann Huff said last year’s 

show, which drew more than 
8,000 people in more than 2,600 
vehicles, was the second best on 
record. She anticipates an even 
larger crowd to tour the 27-acre, 
200-plus display event this year 
and hopes to even offer a little 
extra to guests.

“We’re planning to have hot 
chocolate, hot cider, pictures 
with Santa and Christmas car-
oling but we don’t have all the 
details worked out yet,” she said, 
adding that time times and dates 
will be posted on the city’s web-
site, www.cityoflaurie.com, as 
soon as they are available. Huff 
also said that while the drive-
thru park is free, donations are 
“accepted and appreciated.” 
Business owners or individual 
that want to sponsor an exhibit 
or remember a friend or loved 
one on a memorial board should 
call Huff at 573-374-8776.

The Shrine of St. Patrick Festi-
val of Lights, the oldest light park 
in the area, also will be open 
from 6 to 10 p.m. November 26 
thru December 31. The display, 
which features more than 4,000 
strings of lights, focuses on the 
true meaning of Christmas, is 
open to the public and free. For 
more information, call 573 374-
7855. 

The Lake West Chamber will 
hold a Christmas parade at 6 
p.m. on Saturday, November 26. 
The parade, themed “The bells of 
Christmas,” will start at Central 
Bank and end at the Laurie Ter-
race Mall, where Santa will be 
on hand to meet with children 
and collect their Christmas wish 
lists. Everyone is invited to deco-
rate their vehicles and partici-
pate. Prizes will be awarded to 
1st, 2nd and 3rd place winners. 
For more information, call the 
chamber at 573-374-5500.

A Christmas parade is also 
planned for Saturday, Decem-
ber 3 in Lake Ozark. Organized 
by the Bagnell Dam Strip Asso-
ciation (BDSA), the parade will 
feature Santa, who will greet 
children and give away stockings 
after the parade at the White 
House.

Jeff Van Donsel, a member 
of the BDSA, said they hope to 
change the route to start the pa-
rade on the new Route 242, then 

continues on page 22

Eastside Christmas 
light display off, 
but party is still on
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Does your property have a steep incline 
that’s dif� cult to get up and down?
Lake Shore Tram has a great alternative to steps!
Lake Shore Tram Li�  Systems are designed to integrate versatility and 
convenience with safety and an attractive appearance. 
Installation of a Lake Shore Tram Li�  System will help you fully realize the 
enjoyment of your unique hillside setting. You will enhance the value of your 
property and forever eliminate the climb up and down your hillside. Wide 
doorways & ‘so� ’ starts & stops also make it ideal for the elderly and handicapped.

800-730-3665
www.LakeShoreTram.com

Lake Shore Tram
Since 1994

According to results of a recent 
survey, Christmas ranks with di-
vorce, moving and changing jobs 
as one of the most stressful life 
events.

The poll learned that 86 per-
cent of the respondents found it 
difficult to buy the “right present;” 
60 percent worried about having 
enough money to purchase all the 
gifts they felt were necessary. An-
other 65 percent viewed Christmas 
shopping as “stressful,” and 30 
percent reported getting stressed 
just thinking about Christmas. 

However, time management 
and financial gurus have come 
up with long lists of ideas on how 
to take the stress and frustration 
out of holiday shopping. We took 
some of their suggestions and 
combined them into our own top 
10 list of ways to keep your holi-
days happy.

1. Prioritize activities. Don’t try 
to make every party, volunteer for 
every cause, participate in every 
function, bake for every event and 
still think you’ll be relaxed and 
ready to enjoy the holiday.

2. Listen for hints dropped 
about things your gift recipients 
want or need. A thoughtful gift 
will mean more than an expensive 
one.

3. Make a thought-out list on 
paper. This will help avoid impulse 
purchases.

4. Limit your gift list. Talk with 
the people in your “giving circle,” 
and come up with an agreement, 
like drawing names or donating 
money to a cause. 

5. Make a budget before start-
ing to shop. Set aside a reason-
able amount of money for gifts 
and make a commitment that 
you won’t add to the amount ev-
ery time you see something that 
someone “can’t live without.”

6. Use cash and not credit. 
Studies show shoppers will spend 
12 to 18 percent more when they 
use plastic instead of paper, which 
usually means they’ll also be pay-
ing off those gifts well into the 
coming year.

7. Shop around, check sale ads 
and do comparative price check-
ing online to save money, time and 
stress.

8. Wrap as you shop, using a 
labeling system so you’ll know 
what’s in each package.

9. Don’t wait until the last min-
ute to shop. In fact, wise shoppers 
start planning as soon as Christ-
mas is over by watching for sales.

10. Above all - remember why 
you celebrate.

continued from page 21
make a right at the Horseshoe 
Bend Parkway intersection and 
continue to the parking lot above 
Bagnell Dam. For more informa-
tion or to obtain an entry form, 
contact Retha Wilson at 573-280-
0576; Pat Thurston at 573-280-
1533; or Van Donsel at 573-365-
2460.

What’s Christmas without 
gifts?

In the midst of all the fes-
tivities, retailers, some of whom 
make as much as 40 percent of 
their annual revenue during this 
period, are expecting a modest 
rise in holiday shopping. The Na-
tional Retail Federation forecast-
ed a 2.8 percent increase in holi-
day revenue over last year. The 
group said while this is signifi-
cantly lower than the 52 percent 
increase reported in 2010, it’s 
slightly higher than the 10-year 
average holiday sales increase of 

2.6 percent. 
The federation also projected 

that retailers would hire 480,000 
to 500,000 temporary holiday 
workers nationwide during the 
busiest period of the year – in line 
with the 495,000 hired in 2010.

Jim Dickerson, director of the 
Workforce Development Divi-
sion of the Missouri Career Cen-
ter in Camdenton, said as of mid 
October, the Osage Beach Premi-
um Outlets stores were the only 
retailers seeking seasonal help. 
However, he said he expected 
that to soon change.

“The mall faxes us a list of job 
openings every week but once we 
get a little closer to Christmas, 
I’m sure we’ll be getting more 
job openings for retailers in the 
area,” he said.

Target Corp. already an-
nounced they plan to hire slight-
ly more seasonal employees than 
they did last year.

How to make your 
Christmas merry

Eastside Christmas
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Compact 
Fluorescent 
Lamps 

In passing the Energy Indepen-
dence and Security Act of 2007, 
Congress mandated that 1 January 
2012, light bulbs use at least 25% 
less energy for the same amount 
of light. That bipartisan law, signed 
by President George W. Bush, will 
also phase out Thomas Edison’s 
75-watt bulb in January 2013, and 
his 60-watt and 40-watt ones in 
January 2014. It exempts appliance, 
three-way, colored and 19 other less 
commonly used incandescents.  This 
month we’ll cover Compact Fluores-
cent Lamps (CFLs) or, as everyone 
calls them, those curly lamps.

Compared to incandescent 
lamps, CFLs have the following ad-
vantages when used properly:
• Last up to 10 times longer
• Use about one-fourth the energy
• Produce 90% less heat, while 
    producing more light per watt. 

Now let’s see what is “when 
used properly” means. Like other 
fl uorescent lamps, CFLs energy and 
cost savings happen when they are 
turned on, and left on, at least 15 
– 30 minutes.  Starting a fl uorescent 
lamp causes wear and tear on the 
electrodes and when they’re turned 
on and off frequently their life is dra-
matically reduced (they don’t last as 
long).

CFLs are designed for applica-
tions where you want the light left 
on for a long period of time and 
should be used for:  

• Commercial applications
• Restaurants
• Family Rooms
• Game Rooms
• Outdoors 
• Bug lights 
• Some Security Applications

CFLs ARE NOT RECOMMENDED FOR: 
• Bedrooms, Bathrooms or Clos-

ets. In places where light is only 
needed for minutes at a time, it is 
recommended Light Emitting Diodes 
(LED) bulbs be used (we’ll cover LED 
lamps next month). 

• Timers. Photo cell timers bleed 
electricity that shortens the life of 
a CFL and Mechanical timers allow 

trickle voltage to cycle through the 
lamp when it is off. Both of these 
cause the lamp to try to start itself 
when there is not the proper voltage 
present. CFLs are labeled as unsuit-
able for these uses because of the 
shorter lamp life. 

• Dimmers. Generally, no. How-
ever, there are CFLs designed spe-
cifi cally for dimmers. Those designed 
for dimmers are actually 3 or 4 CFLs 
combined into one unit and thus 
cost more.  

• Recessed or enclosed fi xtures. 
It is not recommended that you use 
CFLs in an enclosed indoor ceiling 
fi xture unless they are designed for 
that purpose. Because these fi xtures 
don’t have any airfl ow, the tempera-
ture of the bulb gets very warm, and 
again, the life is shortened. However, 
there are CFLs specifi cally made for 
recessed ceilings fi xtures and track 
lighting referred to as fl ood lamps 
that should last the full fi ve years. 

• Freezing Temperatures. Many 
CFL products are rated to start at 0 
degrees Fahrenheit, but temperature 
affects how effi ciently a CFL will 
light and at low temperatures CFLs 
may provide 50% less light

• Spotlights. Fluorescent lights 
provide a more diffused, soft light. 
They do not have the ability to pro-
vide a concentrated narrow beam 
of light as there is no single point 
source where the light is produced. 

Next month we’ll discuss the 
Light Emitting Diode.

Roger Bequette
VP, $martmoves Cost Reduction 

Systems, Inc.
www.smartmoves-cr.com
rb@smartmoves-cr.com
573 317-4666 / 877 659-7979

SmartMoves

Roger Bequette, VP, $martmoves
Cost Reduction Systems, Inc.
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• Real Estate Taxation Agriculture • Small Business • Contractors • Individuals
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“Helping you keep more of what you make!”  www.bdm-cpa.com
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COMPLETE AUTO SERVICE

4587 Highway 54
Across from Merchants Outlet Mall

Osage Beach, MO 65065

573-348-1111

It’s Winter
Check Up Time!

Stop in, We’ll Check Your
Belts, Hoses, Antifreeze
and Battery to Keep You
Running all Winter long!

Eastside Christmas

Letters to the Editor are Welcomed!
Of course we reserve the right to edit material submitted to us 

for content, clarity, space and spelling. We will not print any
material that personally attacks any person, public or private.
All submissions become the property of Benne Publishing, Inc., 

and are Copyright 2011 as part of the magazine’s contents. Sub-
mitted materials cannot be returned.
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Accounting Software
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To Receive Your Free 
“Cost Recovery” Survey Call Today!
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www.smartmoves-cr.com

“This week $martmoves saved a company $15,000.00, let’s see 
what $martmoves can do for your bottom line”!

(573) 317-4666

By Nancy Zoellner-Hogland
A petition circulating 

throughout the state calls for 
placing a measure on the No-
vember 2012 ballot that asks 
voters if the state’s minimum 
wage should be increased 
from $7.25 to $8.25 per hour.

The petition is led by Mis-
souri Jobs with Justice, the 
group that organized the 
“Occupy St. Louis We Are One 
- We Are the 99 Percent” rally 
last month in downtown St. 
Louis. Lara Grinich, director 
of Missouri Jobs with Justice, 
said the increase is needed 
because many families, who 
have had one or more in-
come-earners laid off from 
higher-paying jobs, now find 
themselves trying to make 
ends meet on minimum-
wage salaries.

“And no one can get by 
on $7.25 an hour,” she said, 
adding that the additional 
money on paychecks, which 
would most likely be spent 
locally, could help boost the 
economy.

However, Joe Roeger, 
chairman of the Lake Area 
Chamber of Commerce legis-
lative committee, said while 
he hadn’t heard about the 
petition, he felt it might have 
the opposite effect.

“If employers have to pay 
higher wages, they may de-
cide to employ fewer work-
ers. It’s hard to find a job 
now. That might make it even 
harder,” he said.

The Missouri Chamber 
of Commerce and Industry, 
which also opposed the 2006 
wage hike, has taken the 
same stance, vowing to ag-
gressively fight the matter if 
it reached the ballot. 

Missouri's minimum wage 
is the same as the federal 
minimum wage, which was 
hiked from $6.50 an hour in 
2009. According to the U.S. 
Department of Labor, 18 
states and the District of Co-
lumbia currently have mini-
mum wages above $7.25 an 
hour. 

The proposed ballot ini-
tiative would allow exempt 
small retail and service-
oriented businesses with 
annual sales of less than 
$575,000, adjusted annually 
for inflation. Currently, busi-

nesses with sales of $500,000 
are exempt from the law. The 
initiative also would require 
tipped employees to be paid 
a minimum of 60 percent of 
the minimum wage instead 
of the 50 percent currently 
paid. If adopted, those vio-
lating the law would be re-
quired to pay the employee 
an amount double the under-
paid wage.

According to the website, 
w w w.m i n i mu mwage.org, 
the Federal Fair Labor Stan-
dards Act (FLSA) does allow 
some exceptions. The “Youth 
Minimum Wage Program” 
allows workers aged 20 and 
younger to be paid a special 
minimum wage of $4.25 per 
hour for the first 90 days of 
employment with any em-
ployer. After the first 90 days 
have passed (or when the 
employee turns 20, whichev-
er comes first) the employee 
must be given a raise to the 
full minimum wage. 

Many exemptions also ap-
ply to high school and college 
workers. Under the “Full-
Time Student Program,” 
certain employers, includ-
ing retail or service stores, 
agriculture, or colleges and 
universities, are permitted 
to pay full-time students 
as little as 85 percent of the 
minimum wage as long as 
they are registered students. 
The business must get a cer-
tificate allowing them to do 
so from the Department of 
Labor (DOL). The “Student-
Learner Program” allows 
any student age 16 or older 
and enrolled in a vocational 
school to be hired for as little 
as 75 percent of the regular 
minimum wage as long as 
employers obtain a certifi-
cate from the DOL.

The law also allows em-
ployers to pay sub-minimum 
wage to any worker with a 
physical or mental disabil-
ity that affects the amount 
and/or quality of their work – 
again, with permission of the 
DOL. Certain nonprofit and 
educational organizations 
can apply for a certificate 
from the DOL that will allow 
them to hire workers for as 
little as 85 percent of the ap-
plicable minimum wage.

MAGAZINE

What the Lake’s been waiting for�…

sophisticated.
edgy. bold.

M NEM

Representing the Successful Businesses 
at the Lake of the Ozarks and Reflecting 

the Quality of Life We Know and Love.
ELITE HOMES • PEOPLE • FASHION • TRAVEL • CULTURE AND MORE

GAZGAZG INNE

Representing the Successful Businesses 

LOProfile_Shootout10.pdf   7/22/10   10:47:59 AM

Group solicits support to 
raise minimum wage



Lake of the Ozarks Business Journal November, 2011 Page 25

 573-302-2474 | CENTRUSTCO.COM 

 Affiliated with Central Bank of Lake of the Ozarks

This is your life savings. You need a team of  people you 
can meet with face-to-face to get answers. You also need 
those answers to be based on comprehensive research  
from around the industry.

Contact Trenny Garrett to get the answers you’re looking 
for, and to schedule a no obligation consultation.

Local Decisions.  
National Expertise.

Trenny Garrett, J.D., CTFA

Lake-Business-Journal_9-2011_5.65x5.65.indd   1 9/9/2011   4:41:39 PM

nesses with sales of $500,000 
are exempt from the law. The 
initiative also would require 
tipped employees to be paid 
a minimum of 60 percent of 
the minimum wage instead 
of the 50 percent currently 
paid. If adopted, those vio-
lating the law would be re-
quired to pay the employee 
an amount double the under-
paid wage.

According to the website, 
w w w.m i n i mu mwage.org, 
the Federal Fair Labor Stan-
dards Act (FLSA) does allow 
some exceptions. The “Youth 
Minimum Wage Program” 
allows workers aged 20 and 
younger to be paid a special 
minimum wage of $4.25 per 
hour for the first 90 days of 
employment with any em-
ployer. After the first 90 days 
have passed (or when the 
employee turns 20, whichev-
er comes first) the employee 
must be given a raise to the 
full minimum wage. 

Many exemptions also ap-
ply to high school and college 
workers. Under the “Full-
Time Student Program,” 
certain employers, includ-
ing retail or service stores, 
agriculture, or colleges and 
universities, are permitted 
to pay full-time students 
as little as 85 percent of the 
minimum wage as long as 
they are registered students. 
The business must get a cer-
tificate allowing them to do 
so from the Department of 
Labor (DOL). The “Student-
Learner Program” allows 
any student age 16 or older 
and enrolled in a vocational 
school to be hired for as little 
as 75 percent of the regular 
minimum wage as long as 
employers obtain a certifi-
cate from the DOL.

The law also allows em-
ployers to pay sub-minimum 
wage to any worker with a 
physical or mental disabil-
ity that affects the amount 
and/or quality of their work – 
again, with permission of the 
DOL. Certain nonprofit and 
educational organizations 
can apply for a certificate 
from the DOL that will allow 
them to hire workers for as 
little as 85 percent of the ap-
plicable minimum wage.

MAGAZINE

What the Lake’s been waiting for�…

sophisticated.
edgy. bold.

M NEM

Representing the Successful Businesses 
at the Lake of the Ozarks and Reflecting 

the Quality of Life We Know and Love.
ELITE HOMES • PEOPLE • FASHION • TRAVEL • CULTURE AND MORE

GAZGAZG INNE

Representing the Successful Businesses 

LOProfile_Shootout10.pdf   7/22/10   10:47:59 AM



Lake of the Ozarks Business JournalNovember, 2011Page 26

continued from page 1
be used by the owner of the 
lot where the dock is locat-
ed.

When approving the Ap-
palachian Power Compa-
ny’s SMP for Smith Moun-
tain Lake in Virginia, FERC 
ordered docks that had been 
on the lake for years had to 
conform to new standards 
or be removed. The regula-
tory agency also established 
wetland areas at the backs 

of coves and, in at least one 
instance, the new regula-
tions required residents 
to plant hundreds of trees 
to replace overgrown veg-
etation they removed while 
clearing their property to 
make room for a dock. FERC 
now requires the power 
company to grant permis-
sion for piers, boat docks, 
landscape plantings, and 
shoreline stabilization, but 
only as long as these “uses” 

protect and enhance the 
project’s scenic, recreation-
al and other environmental 
values.

Smith Mountain Lake 
resident William Brush said 
it was actions like these that 
made him realize FERC 
needed to be stopped – but 
that could only happen with 
legislative action. That’s 
why he formed Cut Unnec-
essary Regulatory Burdens, 
Inc. (CURB), a grassroots 

organization petitioning 
President Barak Obama to 
“CURB FERC regulations 
which overreach and over-
regulate the shorelines of its 
hydroelectric projects.”

The petition, signed by 
more than 3,500 people and 
growing at a rate of about 
200 per day, can be found at 
http://wh.gov/4V0. (The last 
character is a zero, not the 
letter “O.”) Camden County 
Commissioner Kris Franken 
is among those requesting 
Lake area residents go on-
line and sign the petition, 
which needed 5,000 signa-
tures by October 28, after 
this issue of the “Lake of the 
Ozarks Business Journal” 
went to press, in order to be 
considered.

In the petition, CURB, 
found at http://www.curb-
ferc-aep.com, explains the 
purpose behind its plea:

“The Federal Energy 
Regulatory Commission is 
enforcing shoreline man-
agement rules decades after 
hydroelectric projects were 
first developed. Retroactive 
rules are irrational, without 
reason, or scientific basis. 
The burden of this regu-
lation far outweighs any 
public benefit. The impact 
on surrounding communi-
ties cannot be exaggerated 
as FERC rules are discour-
aging private investment, 
lowering property values, 
killing jobs, limiting access 
to project waters, inhibiting 
landowner’s ability to sell, 
violating Federal, State and 
local ordinances, and tram-
pling on personal property 
rights. FERC is ignoring 
Executive Order 13563 and 
the 11 July 2011 supplemen-
tal order for Independent 
Agencies. Wise regulatory 
decisions depend on careful 
analysis of the likely conse-
quences of regulation.”

 “Smith Mountain Lake is 
doing things right. We have 
excellent water quality; we 
have responsible shoreline 
development; we have a 
huge number of visitors each 
year who come from all over 
the world to enjoy great fish-
ing, water sports, shopping 
and dining – things that are 
generating a good income 
for our residents and our 
state,” Brush said. “So why 

is FERC coming in here now 
and trying to restore the 
lake to its predevelopment 
condition? It doesn’t make 
sense – just like it doesn’t 
make sense that FERC is 
ordering removal of homes 
and other structures from 
Lake of the Ozarks. They 
have to be stopped!”

He and a contingency that 
includes representatives 
from other lakes around the 
country are going to Wash-
ington D.C. to meet with 
Senator Mark Warner to dis-
cuss “corrective action.”

Joe Roeger, chairman 
of the Lake Area Chamber 
of Commerce Legislative 
Committee, said he has 
talked at length to Brush 
and was even invited to 
accompany his group to 
Washington D.C. Roeger 
said although he isn’t able 
to travel with them, he and 
representatives from other 
local chambers are urging 
their members to personally 
contact their legislators and 
to send letters to them and 
to FERC.

However, Roeger has a 
slightly different take on the 
regulatory issue. He said he 
believes FERC might just be 
caught in the middle, used 
as a hammer to carry out the 
desires of resource agencies 
charged with environmen-
tal protection – agencies like 
the Missouri Department of 
Conservation and the Mis-
souri Department of Natu-
ral Resources.

“If you read thru the SMP, 
you’ll see their fingerprints 
all over it,” he said, adding 
that a war over property 
rights would be ‘bad for ev-
eryone’. “Hopefully we can 
find the proper balance be-
tween property rights and 
responsible development so 
this won’t turn into a liti-
gious issue.”

In the meantime, Patsy 
Riley, a Camdenton resi-
dent who owns a home on 
land inside Ameren project 
boundaries, is organizing a 
meeting to be held at noon 
on Saturday, November 19 
in the meeting room at First 
National Bank on Highway 
54 in Camdenton. She said 
she hopes to have legisla-
tors in attendance to answer 
questions and listen to con-
cerns.

CURB FERC’s power, group petition says
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This year’s Black Friday sales 
mean an opportunity for many 
businesses both national and 
local, to make up for lackluster 
revenue this year. 

The recovery isn’t quite 
reaching all the way to the 
isles of the smaller retailers, 
as shoppers use their money 
elsewhere, avoiding big-ticket 
purchases in droves. Bigger 
stores are also still feeling the 
pinch as buyers play the “wait 
and see” game when it comes 
to shopping for big ticket items.

This year, major retailers 
aren’t going to be shy about 
telling consumers what they 
have in store.

They are counting on the big 
day to generate as much as 25% 
of the season’s revenue. Look 
for leaks and blatant advertise-
ments on popular items days or 
even a week or two in advance. 

Also expect many national 
retailers to lengthen the event 
as in the past, extending the of-
fers for the entire weekend.

Specifics for the big day? 
Here’s a few:

HDTVs -- Those of you look-
ing to replace your aging tube 
TV can find some real bargains 
in starter LCD flat screens.

We could see loss-leader 42” 
LCD TVs starting at $299. Big-
ger sizes from lesser-known 
names will also be cut to the 
bone with 47” HD models per-
haps as low as $399 and 55” HD 
screens for $549.

Some LED models will be in-
cluded from the big box outlets, 
with stickers down to $199 for 
a 32” HD model and the magic 
mark of $999 for a 55” 3D HD.

Cell Phones -- Expect free 
phones across the board with 
signup and a two-year con-
tract, as carriers vie for dol-
lars-- the HTC Android mod-
els, Sony’s popular tablet and 
Apple’s 4S iPhone will likely be 
included in some offers.

Computers -- What else but 
laptops and tablets? With the 
surge in sales on these, desk-
tops will be bottom mentioned 

deals at major retailers. Look 
for the $99 mark on mini lap-
top/netbooks with some even 
lower-- dual-core 14” laptop 
models as low as $199, Core i3 
laptops for perhaps as little as 
$399 well-equipped.

Dual-core desktops may 
enter at the $149 price point 
with monitor extra, Core i3 
loss-leaders in at $299 well-
equipped, quad-core models 
perhaps as low as $399-$429.

Tablets -- HP’s foray into the 

sub-$100 area for it’s instantly 
sold-out tablet set the price 
point. 

Android tablets in the 7” 
smaller form factor could sell 
for an astonishingly low $49.

These are sure to be single-
core with slower interfaces, 
from no-name vendors how-
ever.

Look for 10” tablet models 
for less than $150. These will be 
the red-hot items of the season 
so if one of these is on your list 

get there early.
Game Consoles will also be a 

huge sell point with the XBox 
360 again at $199 or less, and 
Nintendo’s Wii at $99. The Play-
station 3 may get cut as low as 
$189 at the big boxes. Look for 
slightly reduced popular game 
titles on sale to accompany the 
units, with some bundled.

GPS - If you are in the market 
this is your time. Look for en-
try-level units 3.5” LCD for un-
der $40, and better units from 

the big brands for less than 
the century mark, at $99. You 
could see premium 5” models 
for $129 so you may want to 
wait and save if you’re looking 
to upgrade. 

MP3 Players - iPods and the 
rest of the contenders are al-
ways a big gift item, this year 
should prove to be no excep-
tion. While you won’t see cheap 
iPods, look for low cost acces-
sories to put in the box with it. 

continues
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To learn more, visiT can-am.brp.com

Introducing the Can-Am® Commander.™   Featuring industry-leading power, 
an unmatched power-to-weight ratio, pinpoint handling, rider-focused features  
and an ergonomically advanced interior that’s built around you. The result is  
a ride you need to experience to believe.  

Handling THaT Turns 85 Hp inTo performance.

 
THe ride saYs iT all.

THe facTs saY a loT.

commander™ XT™

•  indusTrY eXclusive  
dual-level™ cargo boX 
iTs dual-level design provides plenTY of versaTiliTY WiTH  
a TilT-assisT dump-bed THaT acTivaTes from boTH sides.

•  QuicK-raTio sTeering
10.2:1 sTeering raTio, THe QuicKesT in THe indusTrY, 
 for more accuraTe, responsive and precise conTrol. 

•  2" diameTer rops-approved cage 

•  visco-loK†

THe onlY progressive auTo-locKing fronT 
differenTial THaT engages all WHeels aT anY speed.

•  TTi rear suspension 
onlY independenT rear suspension THaT eliminaTes 
scrub and camber cHanges.

•  advanced ergonomics   – opTimal seaTing posiTion
– auTomoTive-liKe ergonomics 
– loW Hip posiTion/ “H” poinT 
– easier ingress/egress 
– opTimal comforT WHen riding 
– more legroom

CAN-AM COMMANDER 1000

CAN-AM COMMANDER 800R

ARCTIC CAT 
PROWLER 1000 H2

POLARIS RZR S 800

POLARIS RANGER XP 800

KAWASAKI TERYX 750 

YAMAHA RHINO 700 
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fuel efficiencY mpg** [ l / 100 KilomeTers ]

CAN-AM® COMMANDER™ 1000 85.0

71.0CAN-AM® COMMANDER™ 800R

63.8ARCTIC CAT PROWLER 1000 H2∞

51.0POLARIS RZR 800∞

47.0POLARIS RANGER XP 800∞

45.6KAWASAKI TERYX 750∞

40.2YAMAHA RHINO 700∞ 

41.0ARCTIC CAT PROWLER 
XTX 700 H1∞

36.3HONDA BIG RED∞ 

HorsepoWer*

H POINT

Dealer Imprint
Goes Here

Black Friday Bargains
Which retailers will have the biggest deals of the year?

www.YachtClubMarina.com
NEW ATTITUDE, NEW WAY OF DOING BUSINESS, 
INTRODUCING RICK BELLUCHI, General Manager
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Simply Overwhelming!
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Give the Gift of 
Year-Round Relaxation 

and Enjoyment!
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Lake Ozark, MO 65049 • www. lakeleisurespabath.com
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The other brands should be 

sliced to the bone in order to try 
and capture some of the iPod’s 
strangle hold on the market.

Camcorders & Cameras - Get 
one for yourself and capture 
the moments of the holidays, 
as this is the best time of the 
year to get one. Completely 
digital camcorders that record 
to flash memory (no tapes - no 
discs) will be at the forefront 

with long zooms and compact 
sizes, some as small as a deck 
of cards. You’ll see these types 
of camcorders (are they?) at 
around $49. The full-featured 
models with swing-out screens, 
better quality and big lenses in 
HD resolution should show up 
under $100. Don’t forget the 
memory card to go with them, 
as we’ll see 8GB flash cards for 
$5 and 16GB examples for $10 
as loss-leader pocket fodder.

Black Friday Bargains

Hot Gifts for Christmas 2011
A Black Friday Shopping List
10. Coming in last on the list is the perennial favorite -- Clothes. They were 
a hit when you were little (to the givers) and still are - among buyers. Clothes 
have the “last” factor, they won’t be dismantled in 10 minutes by tiny hands, 
and are suitable for everyone. Hint: Know the size of your recipient, and stay 
away from things that can’t be worn on any given day-- like that red sweater 
with Santa and the reindeer that lights up.
9. Digital Camera.  Just in case there’s someone on your shopping list 
that’s been in a cave for a few years or is newly released from the big house. 
Almost everyone has a digital camera, but it’s still a good idea if they have 
an older one, or are still using film. Many are available under $100 that have 
good features for the price.
8. Amazon Kindle. It was at the top-of-the-heap last year, but since the 
low-cost tablets and other readers have inundated the market they are less 
and less relevant. They can now be had for $79 for the basic version on up to 
$199 for the Fire.
7. The always-the-right-size, never out of style, color-doesn’t-matter Gift 
Certificate. This tried-and-true gift is one you will never have to worry 
they’ll re-gift. They might however, forget to use it or not get into that particu-
lar store very often. Hint: Get them a gift card from someplace close-to-home 
and at a retailer that carries products they shop for -- or a general selection. 
Same thing with restaurant gift certificates-- a $100 certificate to Barney’s 
House of Hunan won’t get used if it’s two hours drive to get there.
6. Gift Basket. Sort of impersonal, kind of like the gift you get for that 
creepy co-worker three cubies over. But, it can be a great gift if you get things 
that are useful, edible, crafty or the favorite of the recipient. Put some thought 
into what to throw into the wicker and it will be appreciated. 
5. Toys. No, don’t worry if it’s not a child you are buying for. Humans of all 
ages appreciate toys-- they just change a bit as they get older. For the kids, 
just ask the store what they’re selling out of and you’re gold. For the teens-- if 
it’s electronic, plays music or has a touch-screen it will be a hit. Bonus points 
if it does all three loudly. For adults, consider an all-in-one remote control, a 
ceramic light-up auto-off straightening iron, a golf range finder, a foot mas-
sage bath-- you get the idea. 
4. Blu-Ray players with internet capability. Prices have now dropped on 
these so that they’re a good gift for almost everyone-- outside of that uncle 
you avoid at Christmas dinner. Whichever fits your price range, the newest 
models up-sample the older discs and play the newer ones in their full high-
definition glory. With more titles being added to the Blu-Ray library every day, 
it’s the way to go.
3. Software. Everyone, well except my Aunt-- has a computer somewhere-- 
at work, home, school, etc. They use software to work, play, surf the web, 
etc. Some good choices are: Games, Anti-Virus, Multi-Use Titles (see the Adobe 
Photoshop/Adobe Premiere Elements 10 review on page 31 ), and Tax Preparation. 
You may want to include the receipt if they have a Mac.
2. Money. Dinero, Greenbacks, Wampum, Simoleans, Clams, Smackers, 
Scratch, Dough... Always good. Sort of like #7 but better.
1. Apple iPhone/iPad. True, a bit of out the range of most casual gifting 
but nonetheless, the most-wanted for Christmas 2011. Hands-down. If you 
want to be worshipped, see eyes light up or make up for that marital indiscre-
tion-- nothing says I love you like these will.

So there we have it! Good shopping, and good luck!
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Are you tired?
Tired of your internet not working when you do?

Tired of getting put on hold for tech support?

Tired of slow internet connections?

Tired of High Prices for internet service?

Business relies on internet service.
We’re all here to make money.
� e time you spend without internet 
service is time you can’t spend working.
Whether the connection is down, or 
you’re waiting for tech support on hold, 
it costs money.
We’ve been providing professional 
internet connectivity for decades.  
It’s our business; it’s all we do.
We’ve helped thousands of companies 
large and small get the service they need 
to conduct business on the internet.

Whether it’s hosting your domain and 
online store, or giving your employees 
the high-speed reliable no-hassle internet 
they need to do their jobs, no problem.
We can help you too, with less down 
time, better tech support and great rates.
Give us a call today and � nd out just how 
easy getting the internet you deserve is.

1-866-670-YHTI

The Internet with no strings 
attached! Get broadband in areas 
where no other service can go! 
Up to 2Mbps download speeds!

WIRELESS
ACCESS

“Always on” high speed internet 
broadband at speeds to 6 Mbps! 
Award-winning tech support!

No extra charge for business accounts!

BUSINESS 
DSL ACCESS

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

backbone! Lightning-fast response for your customers!

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

BUSINESS 
HOSTING

$3995

$2895

Support for ecommerce, ftp 
support, storage 25MB and up! 

$1995

*

*

*

*Prices listed are ‘as low as’, rates vary depending on 
service. Prices listed are per-month, with no charge for DSL 
modem use, $10 monthly for wireless modem use. Never any 
hidden fees, gimmicks or surprise charges.

Your
Hometown

Internet

GET THE INTERNET YOU DESERVE!
YHTI IS YOUR HOMETOWN INTERNET

Adobe’s duo: professional 
power for amateur users
Adobe Photoshop Elements 10 & 
Adobe Premiere Elements 10 Bundle review
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By Darrel Willman
It is a digital world. It is eas-

ier than ever before to capture 
the moment digitally through 
video and photos. We have un-
precedented access to quality 
digital imaging regardless of in-
come. Buyers can choose from 
a variety of low-cost compact 
high-resolution video cameras 
and digital cameras in every 
price range, smartphones with 
high-resolution cameras built-
in, web cams, and more. With 
so many choices, it is easy to ac-
cumulate a wide variety of me-
dia quickly.

We can shoot hundreds if not 
thousands of images and hours 
of video onto a card that costs 
less than $20. Once imported 
into our computer we can erase 
the card and do it again.

All of this equates to vast 
numbers of files and huge 
amounts of data. It’s become 
more important than ever to 
find a way to manage and opti-
mize the images and video we 
collect.

While you may have figured 
out a system that works for you, 
nothing beats an easy-to-use 
set of programs that handle it 
for you. The bundling of Ado-
be’s Photoshop Elements 10 and 
Premiere Elements 10 into a sin-
gle package provides just such a 
solution.

The package not only cata-
logs and organizes your media 
files, but then lets you make the 
most of them with integrated 
optimization, editing, cre-
ation and sharing tools that are 
geared for everyday users.

The Organizer
When you open either of the 

applications you may be con-
fused—you’re presented with 
options to Organize or Edit. 
Edit will take you into the pro-
gram you launched. Organize 
will lead you into the Elements 
Organizer, a core component of 
the package-- and every bit as 
valuable as the headliners.

The options Organize, Fix, 
Create and Share let you work 
with the image or video you 
have selected. From Photoshop 
Elements 10, Fix gives you a 

mini-set of tools that can quick-
ly make the most of a photo. 
You’ll find things like Auto Lev-
els, Sharpen, Red Eye removal, 
Auto Color and Contrast and 
more. You’ll also find buttons 
to launch either of the full ap-
plications to work on a photo or 
video.

Create gives you tools to 
make prints, photo books, 
greeting cards, calendars, slide-
shows and collages plus video 
options for an instant movie or 
creating a DVD with menus.

Share lets you upload to 
Flickr, Facebook, SmugMug and 
YouTube as well as making an 
online album or attaching the 
media to an email. You’re also 
given options for moving the 
image or video to your phone or 
other portable device.

The Organizer lets you put all 
of your photos and video (and 
audio tracks if you like) in one 
place, organize them with key-
words and tags and more. My 
favorite features of the Orga-
nizer are the facial recognition 
feature which auto tags photos 
that have friends and family in 
them, and the “stack” option 

which lets you group similar 
photos together.

The facial recognition fea-
ture is very cool once you get it 
programmed in on your faces—
but it doesn’t always see a face 
there, sometimes you have to 
add it manually. And, it seems to 
find mystery faces in the photos 
– basically “smile” shapes it sees 
that you can remove. It doesn’t 
like small faces in the images, or 
large groups of people, but you 
can add them in yourself. It also 
prefers straight-on faces as op-
posed to profiles.

Another nice feature is to 
add captions, either to groups of 
photos and videos, or individu-
ally. And, you can add an audio 
caption if you like.

The Organizer is a very pow-
erful part of the combo pack-
age-- with it you can organize 
all your media and then create 
and edit with Photoshop Ele-
ments 10 and Premiere Ele-
ments 10.

ADOBE PHOTOSHOP 
ELEMENTS 10
The applications can be ac-

cessed directly from the open-
ing screen without passing 

through the Organizer, but the 
way you’ll enter Photoshop Ele-
ments 10 most often is to work 
on a specific photo in the Orga-
nizer.

Clicking Edit will take you 
into the Full, Quick or Guided 
Edits, where you can adjust the 
image. The Guided Edits can 
achieve specific looks, like the 
very spiffy Depth of Field ef-
fect or the Orton effect. You can 
also opt to use the full power of 
Photoshop Elements 10, where 
you will be able to dig as deeply 
into image manipulation as 
you care to. In fact, we were 
hard-pressed to find features 
it lacks when compared to the 
full-fledged Photoshop. Profes-
sional users may well want to 
consider purchasing it for their 
laptop for quick on-the-go edits.

Photoshop Elements 10 in-
cludes some nice additions: 
Social networking folks will ap-
preciate the Facebook integra-
tion -- you can use your friends 
list to tag photos and share di-
rectly to your wall -- or theirs. 
You can also integrate with oth-
er sites directly. Also new are 30 
Smart Brush effects that allow 
you to paint into your photos, 
a few new Guided Edits that 
are fun, and an enhanced crop 
function that gives the “rule 
of thirds” and “golden mean” 
looks that pro users are used to. 
You can also add text to a curve 
for creative effects, another nod 
from the pro version.

Adobe Premiere 
Elements 10
The second of the major ap-

plications included in the pack-
age, Premiere Elements 10 lets 
you take video footage from a 
variety of sources, still images, 
artwork, music and sound ef-
fects and combine them into 
your own presentation. You 
can then export it to a variety of 
video formats, burn it to a DVD 
or Blu-Ray disc, or upload the 
video to Photoshop.com (more 
later), YouTube, and others.

You can adjust and edit the 
footage with tools as simple 
as you like or use the full set of 
features Premiere Elements 10 
offers. Add titling, transitions, 
sound effects, overlay video 
tracks, add additional audio 
tracks (including the very nice 
bundled soundtrack applica-
tion) and more. You can color-
correct, adjust cropping and 
scaling, sharpen or blur, as well 
as use the tons of special effects 
included. There are also new 
fun themes to use with the “in-
stant movie” feature that uses 
music and effects pre-selected 

to make your footage look good.
Premiere Elements 10 sports 

a few other new features as well 
over the previous numeration.  
A AutoTone and Vibrance tool 
lets you jazz up the video’s color 
automatically, without altering 
the skin tones. Specific areas of 
your video can now be adjusted 
with the Three Way Color Cor-
rector. Make the roses more 
“rosy”, the sky bluer, the grass a 
bit more lush, without altering 
the rest of the frame. A still pho-
to effect lets you pan and zoom 
through images similar to the 
effect created by Ken Burns-- 
and more.

A neat new trick also includ-
ed is the program’s ability to 
create high-definition Blu-Ray 
discs without the blank, burn-
ing them onto standard, inex-
pensive DVD-R media. These 
will then play in high defini-
tion on your Blu-Ray device. 
Want to share your movie with-
out a disc? No problem, export 
to Facebook, YouTube, your 
smartphone, iPod/iPad, and 
other formats easily.

PHOTOSHOP.COM
The bundle also allows you 

to take advantage of Photoshop.
com, an online resource that 
you can take advantage of from 
either application. You can store 
your files in the cloud free (up to 
20GB), organize and share your 
files, view help and tutorials 
and more.

The Adobe Photoshop Ele-
ments 10/Adobe Premiere Ele-
ments 10 bundle retails at Ado-
be.com for $150 but can also be 
found at major area retailers. 
For the price, you get three fan-
tastic applications for working 
with media files and the bonus 
online offerings at Photoshop.
com.

No matter your age or techni-
cal skills, if you take videos and 
photos and want to make the 
best of them and share them 
with family and friends, The 
Adobe Photoshop Elements 10/
Adobe Premiere Elements 10 
bundle is an essential purchase. 
A do-it-all application set that 
lets you use and enjoy its fea-
tures right out of the box, and 
feel good about your creations.

Tech-savvy kids and grand-
kids take note of the approach-
ing holiday season-- this one’s 
perfect for users of any age-- the 
suite is absolutely littered with 
little helpful hints, guides, links 
and examples that make using 
it fun and intuitive. You can’t 
miss with this gift idea for par-
ents and grandparents.

Adobe’s duo: professional 
power for amateur users
Adobe Photoshop Elements 10 & 
Adobe Premiere Elements 10 Bundle review
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Tired of paying
Flood insurance?

We can
HELP!

573-365-2003
www.schultzandsummers.com

GOOD ROADS AND CAMDEN COUNTY
Camden County is in the midst of 

changing times and much comment 
is heard about the new expressway 
through Osage Beach, as well as the vast 
changes to Highway 5 at Camdenton. 
New comers to the Lake area are not so 
much impacted by these changes be-
cause they are not used to the way the 
roads used to be.  But long timers can 
often be heard grumbling about the 
changes. Old driving habits are hard to 
break.

Most people who live in the Lake area 
today weren’t around in the early 1900s 
when the roads of Camden County were 
described as “horrible.”  Back then the 
natives of the county could not rely on 
their roads to bring them most of the 
necessities of life – they had to depend 
upon the riverboats that plied the wa-
ters of the Osage River (see photo of the 
J. R. Wells Steamer that accompanies 
this article; Courtesy Miller County 
Historical Society). The center of com-
merce was the village of Linn Creek, 

the original Linn Creek whose town site 
now lies beneath 40 feet of water

The Good Roads Movement came in 
the mid-1920s and turned the county’s 
horse trails, wagon-ruts and cow paths 
into smooth gravel roads and every-
body cheered.  “Tucked away in the 
Ozarks and deliberately made easily ac-
cessible to the outside world, through 
the medium of good roads, lies a little 
fairy land, known as Camden County,” 
said the Versailles Leader newspaper in 
October 1925. [The county has] “rugged 
mountains, streams that hurl them-
selves through chasms hundreds of feet 
deep, and subterranean caves whose 
wonders are daily being discovered . . . 
The highways, which are now a source 
of great pride have been carved out of a 
virgin forest and until a few years ago no 
automobiles or other gasoline-driven 
craft had made a voyage over its pre-
carious trails.” 

So cheer up! It has happened before. 
The roads have changed and we’ll soon 
get used to them. 

This historical sketch is from the col-
lection of H. Dwight Weaver.

Weaver is the author of fi ve books on 
the history of the Lake of the Ozarks.

Weaver’s book “Historic Bagnell Dam 
Boulevard, Past and Present” is designed 
as two tours, both beginning at the Dam 

and moving westward. One tour features 
businesses consecutively on the north 
side of the Boulevard, and the other tour 
features businesses consecutively on the 
south side of the Boulevard.  

“Historic Bagnell Dam Boulevard, 
Past and Present” is available now at re-
tail locations around the Lake.

Contact him at dwightweaver@char-
ter.net or call 573-365-1171 for more 
i n f o r m a t i o n .  
Visit www.lake-
o f t h e o z a r k s -
books.com for 
more informa-
tion.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver
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BUSINESS OPPORTUNITY
FOR SALE:  THE PERFECT PLACE 
for a small business and/or build a 
beautiful home on 1.083 acres with 
all infrastructure already in place.  
This property is on the 4mm and has 
a metal building with a nice furnished 
studio apartment that you can live 
in, run your business or stay while 
building a home and then rent out 
for income. It also comes with a very 
heavy duty 2 well covered dock. Call 
for more information. 573-418-3476.
UNIQUE BUSINESS OPPORTU-
NITY: MLM company expanding 
into Mexico.  Looking for Spanish-
speaking bilingual, entrepreneurial-
minded people with integrity, people 
& computer skills, and heart for help-
ing others.  Call Kim after 1pm  206-
650-6303
MAS BUSINESS SOLUTIONS 
BUYING AND SELLING BUSI-
NESSES 573-836-1258  www.mas-
business.biz
PROFESSIONAL PRODUCTS
FARM, RANCH AND COMMER-
CIAL PRODUCTS. Restore all flat, 
metal and rubber roofs. Cost is just 
one reason to call Victor at LaCrosse. 
573-449-2626.
SAVE COMMERCIAL ROOFS. No 
Replacement Metal, Rubber, EPDM, 
Flat, Tpo, Pvc Roofs. Products Work 
On Wet Surface Winter/ Summer.Con-
tractors Welcome . FACTORY DETAILS 
Azteccollc@ Socket.Net
CONTRACTORS WORLDWIDE 
RESTORING existing metal, rubber, 
flat ponding roofs. Save thousands re-
placement costs, fast start packet $35 
US. 573-489-9346. 
INSTANT RENEW ROOF COAT-
INGS sm. Dinosaur Tough. Saves 
Replacement metal, rubber, flat roofs. 
Barns, Silos, Factory, Office. (573) 
823-4037.
PUBLIC NOTICE 
Donald Maggi, Inc. is accept-
ing bids from Disadvantaged Busi-
ness Enterprises for subcontracting 
opportunities on the water & sewer 
Improvements, Lake of the Ozarks 
state park, Osage beach, Missouri. 
Bid date and time, September 29, 
2011 at 1:30 PM. Plans and specifi-
cations are available ($30.00) from 
DOCUCOPY< LLC< 3334 Brown Sta-
tion Road, Columbia, Mo 65202, or 
you may be inspected at our office at 
13104 south US Hwy 63, Rolla, Mis-
souri 65401. Our Telephone number is 
573-364-7733, fax 573-341-5065. An 
Equal Opportunity Employer.
PROFESSIONAL SERVICES
Whether it’s hanging a TV, 
Removing viruses on a Computer or 
anything in between, AV/IS Pro Ser-
vices, can help you solve Technology’s 
little challenges. At a Fraction of the 
price, we offer all the Service. Osage 
Beach 573-434-2192 or jjlayden@
gmail.com. References available.
REAL ESTATE 
3016 SF IN-TOWN OSAGE BEACH 
Lakefront Home just $349,500! 5 BR, 

3Full/2Half Baths on 155’ of lakefront 
on more than an acre. Main level liv-
ing w/Vaulted Ceiling, Great Room, 
Living Room, 4 Bedrooms Up, bright 
open Kitchen w/Frigidaire Smoothtop 
Stove & Dishwasher, GE Side by Side & 
Sharp built-in Microwave. Super lake 
views throughout, dining area opens 
up to lakeside deck, plus 3 gorgeous 
fireplaces, one on each floor & Master 
Suite. Lower level Kitchenette, Living 
Room, Family Room, Master Bedroom 
& large lakefront windows lakeside. 
Wood/tile & carpet on Main Level & 
carpet/tile on Lower Level, cove set-
ting w/channel view. Large 3 well 
cruiser dock, nice gentle lot. This is 
a great floor plan for large family or 
entertaining. 127 Young Drive, Osage 
Beach, MLS#3080665. See this Vir-
tual Tour & all the lake’s properties 
at www.YourLake.com. Call Michael 
Elliott at C. Michael Elliott & Associ-
ates@573-280-0170 or 1-877-365-
cme1. 
A Day at the Beach! Flat, 1+ 
acre point lot has 396’WF in large 
cove, 180 degree main channel view 
faces South. Walk in on main level 
& right out to the lake. Long gentle, 
end of cul de sac drive leads to your 
own private estate. “Upscale casual” 
Hamptons feel. Low maintenance 
design. Brazilian cherry flooring 
thru-out, imported stone in baths. 
Kitchen w/granite tops. Access the 
enormous multi-purpose butler’s 
pantry/mud room/laundry/storage 
from kitchen, garage & grill deck. 
Upper level entertainment area, 
family room, bar w/dishwasher/frig. 
Waterfall, swim beach, dock tiki bar, 
room for pool. Landscaped covered 
by blue hydrangeas, wildflowers & 
perennials. Featured in Lake Area 
Master Gardener’s Tour & Kansas 
City Homes & Gardens. 38 Wild Pines 
Ct., The Villages at Shawnee Bend, 
$1,195,000 MLS#3080640 See this 
Virtual Tour and all the lake’s prop-
erties at www.YourLake.com.Call 
Michael Elliott at C. Michael Elliott & 
Associates@573-280-0170 or 1-877-
365-cme1.
AVAILABLE IMMEDIATELY. 500 
- 5,000 sq. ft., prices start at $6.00 
per sq. ft. Highway 54 frontage, Lake 
Ozark. Office/Retail. 573-216-7002
COMMERCIAL PROPERTY- 4 
Plex-Centrally located in Sunrise 
Beach. Fully maintained investment 
property. Fully rented year round 
and newly remodeled. MLS 3077646 
$199,999 Contact Ed Schmidt at Gat-
termeir Davidson Real Estate at 573-
434-5292 or go to www.gotlake.com. 
COUNTRY CLUB COVE-INCRED-
IBLE display of masterful design 
and functional artistic talent. Span-
ning 2 lots with 234ft of Lake Front 
this home has taken on a total make 
over. Outside faux painted stucco with 
stone entrance, copper guttering, 
beautiful wood garage doors for just 
a start. Lake Front boasts your own 
private pool with waterfall, wood and 
stone exterior, outdoor kitchen and is 
fully landscaped. All set up for enter-

taining. Inside this master piece con-
struction—wood and stone carried 
throughout the home. MLS 3070957 
$1,980,000. Contact Phil and Crystal 
Shafer 573-365-1555 at Gattermeir 
Davidson Real Estate or go to www.
gotlake.com. 
Country Setting located on 
Hwy W. Home features 3 bedrooms, 1 
bath, 1 car attached garage, recently 
updated. Located just minutes from 
Lake Ozark and located in the School 
of the Osage District. ONLY $82,500 
Contact Bobbi Bash Realty 573-365-
2622 bbash@usmo.com www.bob-
bibash.com
Manufactured home on 5 
acres...very nice country setting, 
home recently remodeled with 3 bed-
rooms, 2 baths, fireplace, large kitch-
en w/island, storage shed and located 
in the School of the Osage District. 
Great Buy at $54,900  Contact Bobbi 
Bash Realty for details. 573-365-2622 
or bbash@usmo.com  www.bobbi-
bash.com 
NEWER construction water-
front home built in 2009! Open one 
level floorplan with 3 bedrooms, 2 
baths, large lakeside deck, day/swim 
dock , beach area,85 ft lakefront, 
lakeside martini deck, laminate floor-
ing & tile throughout. Priced to Sell 
$135,000  Contact Bobbi Bash Realty 
573-365-2622  bbash@usmo.com 
www.bobbibash.com 
PEACEFUL, PRIVATE, CLOSE TO 
TOWN, and park-like setting describe 
this well maintained main level living 
home. Detached 2 car garage and 
workshop give lots of room for hob-
bies not to mention plenty of room to 
build other buildings. Home is situated 
in a private setting with park like yard 
both in front and back of home. Yard 
is flat enough for any fun activity-
-football, kickball, baseball, Frisbee, 
badminton--you name it. Land con-
sists of approximately 4 acres of open 
land and 6 acres of wooded land. MLS 
3080009. $179,900 Contact Conda 
Davidson 573-365-1555 at Gattermeir 
Davidson Real Estate or go to www.
gotlake.com. 
RECENTLY UPDATED, PARK 
LIKE setting home features 4 bed-
rooms and 3 full bathrooms. The Mas-
ter bedroom is located on the main 
level. A screened in porch lets you 
enjoy a huge private backyard with 
walkout basement. The lower level 
features a home theater room and ad-
ditional bedroom and bathroom. This 
is a great location, just minutes from 
dining, entertainment, hospital and 
so much more! This is a perfect full 
time residence in the Heart of Osage 
Beach. MLS 3074954-$159,000. Con-
tact Ed Schmidt 573-434-5292 at Gat-
termeir Davidson Real Estate or go to 
www.gotlake.com. 
REMODELED TO PERFECTION, 
PRICE REDUCED. Professional of-
fice/retail, 1500 sq. ft., upscale, ac-
cessible, abundant parking, street 
signage, utilities paid. Camdenton 
573-346-2599

SAFE CLIMATE CONTROLLED 
STORAGE. 900 Sq. Ft. Can divide, 
electricity, garage door. $250.00 per 
month. Camdenton 573-346-2599 
SEPARATE GUEST QUARTERS! 
Hard to find cove location with expan-
sive main channel views. This home 
boasts 3 bedrooms in the main house 
plus separate guest quarters at the 
water’s edge with kitchenette, sleep-
ing area and full bathroom! MLS # 
3080043. $259,900.00 Contact Dan 
Ralston, 573-216-8439 at Gattermeir 
Davidson Real Estate or go to www.
gotlake.com.
SPACIOUS UPSCALE OFFICES. 
Must see. Rent individually for office/
professional services or rent three at 
a discount. Reception areas, all utili-
ties paid, ample parking. Across from 
Golden Rock Winery, Camdenton 
573-346-2599
SUNRISE BEACH PLAZA. 1000 
to 3000 sq ft Great location on Hwy 
5.  Paved parking. big sign. Starting 
at $500 a month plus deposit. 573-
374-6900 
WATERFRONT BUILDING LOT: 
Terrific view with 70 feet of shoreline. 
Level driveway, Community water 
& sewer in an Established neighbor-
hood. Less than $1,000/WF FT! Close 
to restaurants, shopping & golf. MLS 

3080470. $69,900 Contact Charlie 
Welek at Gattermeir Davidson Real 
Estate 573-365-1555 or at www.got-
lake.com. 
Waterfront Restaurant/
Bar Just reduced. WAS $850,000 
NOW $650,000. Totally turn-key and 
ready for a new owner. 5000 sq ft, 
190 ft lakefront, 2 docks (18 slip dock 
& 10 slip dock), cottage w/2 seperate 
apartments, ESTABLISHED business at 
the 3 milemarker of the Big Niangua. 
Contact Bobbi Bash Realty for details. 
573-365-2622 bbash@usmo.com 
www.bobbibash.com 
WONDERFUL PORTO CIMA 
Lakefront Home with high-end qual-
ity. Kitchen features custom cherry 
cabinets w/granite tops, 2 built in 
ovens and fully applianced. Formal 
dining room with lovely sun room just 
steps away. Huge living room with 
beautiful gas fireplace and huge lake 
views. Large Master Suite w/beauti-
fully tiled bath and lakeside deck ac-
cess. 2nd bedroom is currently being 
used as office. Lower level is equally 
impressive with floor to ceiling stone 
fireplace, 12 foot ceilings & comes 
with large wet bar. Large screened in 
and tiled porch, bedrooms are roomy 
with large closets. Add the built-in 
bookcases and entertainment cen-
ter, let the fun begin. 424 Oak Drive, 

MLS#3080623, $875,000. See this 
Virtual Tour & all the lake’s properties 
at www.YourLake.com. Call Michael 
Elliott at C. Michael Elliott & Associ-
ates@573-280-0170 or 1-877-365-
cme1. 
The ULTIMATE MAN CAVE! Keep 
all your toys in one spot or share with 
your family and friends. For busi-
ness or personal use, this is a rare 
opportunity for almost 11,000 SF of 
shop and storage space in the heart 
of Horseshoe Bend! Nice building 
with concrete floor, electric, insula-
tion, and three large overhead doors. 
Hookup to community water and 
septic as well. Deed restrictions may 
apply for certain types of businesses, 
due to adjacent townhome commu-
nity. $349,000-MLS#3079721. Con-
tact Ryan Gattermeir 573-365-1555 
at Gattermeir Davidson Real Estate or 
go to www.gotlake.com.
UNIQUE, UNUSUAL, CUSTOM 
BUILT Home 3205 Sq. Ft. with 1188 
sq. ft. living area, 24 x 56 Motor Home 
finished and insulated garage, close 
in, oversized 2 car finished garage 
with full bath – custom kitchen, tons 
of granite. Private cedar deck. Con-
tact Bob Gattermeir – 573-280-0808 
at Gattermeir Davidson Real Estate or 
go to www.gotlake.com. 
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AuthorizedDealer

Come see the NEW 355—2011 Boat of the Year!

Social & Guest Memberships

Lakeside Café, Marine Services, 

Gas & Diesel

Slips for Power & Sail: 20’-60’

ASA Sailing Courses & Sailboat 

Rentals

573-552-8401       www.ozarkyachtclub.com

Sales: 1800 Bagnell Dam Blvd.
Marina: 119 Westwind Dr.

Lake Ozark, MO 65049
(at the 1-Mile Marker)

Select Available Sailboats
 38’  2007 C&C 115 .............................................$189,000
 36’  1981 Lancer Sloop ......................................$45,900
 36’  1987 Catalina 36 .........................................$59,900
 35’  2011 Catalina 355 (New) ........................$169,500
 34’  1991 Catalina 34 .........................................$49,900
 32’  2000 Catalina 320 .......................................$79,900
 32’  1977 Islander 32 ..........................................$29,500
 27’  1992 Hunter ..................................................$14,500
 22’  2005 Catalina Capri w/trailer ..................$17,500
 13’  2007 Catalina 12.5 Expo ..............................$4,050
 9’  2008 Catalina Sabot (New) .........................$2,800

World Class Yacht Club...

Now listing 

Power & 

Sailboats for 

brokerage!
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530 Highway D - Osage Beach, MO 65065

 HYDROPORT 2 for PWC
DOCK FLOTATION & WHEELS 

DOCK LOCKERS & BOXES

Metal Culverts

Join Us Each Week for
Cocktails and Conversation,

it’s the Lake Area’s number
one Networking Event!

Nov. 3 City Grill

Nov. 10 H.K.’S

Nov. 17 Bootleggers

 7 - 9 p.m.
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(573) 346-7161 • (800) 524-7161

Econo Lift will go anywhere in the entire Lake area to serve you. Econo Lift Boat Hoist with its polyethylene
tank and galvanized metal parts makes for the most durable and dependable lift available today!

THE OBVIOUS CHOICE !

Polyethylene bushings 
for quieter operation 

& extended wear!

On The Lake For
Over 30 Years!

econolift@charter.net   www.econolift.com

LOCALLY OWNED AND MANUFACTURED  •  CAMDENTON/PIER 31 EXIT FROM NEW HWY. 5, TURN RIGHT 
ON OLD ROUTE 5.  WE ARE 1.7 MILES ON LEFT SIDE OF THE ROAD

BOAT HOISTS
SALES

SERVICE 
INSTALLATION

FIVE-YEAR WARRANTY ON 
ALL GALVANIZED PARTS!

LIFETIME WARRANTY 
POLYETHYLENE TANKS!

DIFFERENT SIZES OF LIFTS AVAILABLE:
4,500 to 36,000

PERSONAL WATERCRAFT LIFTS
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Phone 573.964.1919 • Fax 573.964.0410
3 MM • Northshore • W-20 in Lake Ozark

The ULTIMATE Custom-Built Dock
CALL SUPER DAVE or GREG

or visit us online at
www.DockWorks.net

RIP RAP & BARGE SERVICE

gorockworks.com  573-280-7654 • 573-964-0016

•  Wave Absorption
•  Ground Reinforcement
•  Beautification
•  Shoreline Protection
•  Bank Stabilization Permits

After

Before
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Buy The Best and Only Cry Once!

573 348-4700

KellysPort.com

34 Years with Same Owner and Manager!
Full-Service On-Water Marina

Wet & Dry Storage • Full Fiberglass and Mechanical Repair

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

2545 HWY 54 • Osage Beach, MO

573 348-3888

OUR TRADE INS
1989 REGAL 210 – 5.7 – 550 HRS. – TRL ...............................................$6,500
1996 SEA RAY 210 SELECT – 5.7 – TRL – 250 HRS. ...............................$9,500
2003 FOUR WINNS 234 FUN SHIP – 350 MAG B3 - 172 HRS. ...............$25,900 
1996 CHAPARRAL 2550 – 7.4 – WT/TL w/TRL ......................................$13,500
1995 CHAPARRAL 2550 – 7.4 DP w/TRL - ............................................$15,500
2006 BENNINGTON 2550 RL – 225 HONDA- WT/BLUE – 80 HRS ..........$37,900
2003 CHAPARRAL 263 SUNSESTA – 350 MAG- W/trl – 240 hrs ............$34,900
1998 WELLCRAFT 2600 MARTINQUE – 7.4 MPI B3 – w/TRL .................$24,900
2010 REGAL 2700 ES – 5.7 GI DP .........................................................$59,900
1994 SEA RAY 280 SR – 454 – 133 HRS. ..............................................$16,000
1998 REGAL 2800 LSR – ENG. 350 – T/GRN – 800 HRS .......................$28,900 
2008 LARSON 288 LXI – 496 MAG B3 – 150 HRS. EAGLE TRL ..............$54,900
1996 REGAL 8.3 SC – 7.4 DP – WHT/GRN – 498 HRS ...........................$16,900 
2004 SEA RAY 290 BR – T5.0 – WHT/BLUE -320 HRS ...........................$55,900 
1997 CRUISER INC 3120 ARIA – T/5.7 ...................................................$32,900
1988 WELLCRAFT 32 ST. TROPEZ – T/350 – WHT .................................$29,900

BOWRIDERS
2008 BAYLINER 185 – 3.0 – 90 HRS. ....................................................$13,500
1996 SEARAY 210 SELECT – TRL ............................................................$9,500
1989 REGAL 2100 VALANTI – MERCURY 5.7 w/TRL – 550 HRS. .............$6,500 
2008 CROWNLINE 230 LS – 350 MAG – WHT/RD w/TRL-30 HRS .........$39,900
2001 MAXUN 2300 – WHT/GLD – 380 HRS ...........................................$16,900
2003 REGAL 2400 LSR – 5.7 GI - ..........................................................$29,900
2010 REGAL 2700 ES – 5.7 GI DP .........................................................$59,900
2008 LARSON 288 LXI – 496 MAG B3- EAGLE TRL – 150 HRS .............$54,900 
1998 REGAL 2800 LSR -350 – T/GRN – 800 HRS ..................................$28,900
2004 SEA RAY 290 – MERC 5.0 – 320 HRS – WT/BLUE ........................$55,900
2001 MARIAH 302 SHABAH – 496 BRAVO III – w/TRL – 300 HRS .........$31,900
2008 MONTEREY 318 SS – T350 – TT/BLY/YL – 73 HRS .......................$69,900
1995 REGAL 8.3 SE – 7.4 – T/TEAL – 600 HRS. ....................................$22,500
1995 REGAL 8.3 SE – 7.4 GLDP – TT/GRN – 252 HRS ...........................$19,900
1996 REGAL 8.3 SE – 7.4V – WHT – 450 HRS .......................................$24,900
2005 ULTRA STEALTH 280 – 496H – BLUE/WHT – 138 HRS. ................$59,900 
2001 BAJA 292 ISLANDER – MERCRUISER 454 MAG MPI – 240 HRS ...$39,900
1999 REGAL 2800 5.7 VOLVO DP 320 HP 470 HOURS ...........................$32,000
2004 ENVISION 2900 COMBO – 6.2 – 230 HRS – WT/PPL ....................$43,000

CRUISERS
1998 WELLCRAFT 2600 MARTINQUE – 7.4 MPI B3 – w/TRL .................$24,900
2001 REGAL 2660 – T4.3 w/TRL – 85 HRS. ..........................................$43,900
2001 REGAL 2760 – T-MERC 4.3’s –. ....................................................$46,900
2006 SEA RAY 280 SUNDANCER ENG. 496 B3 WT/BL STRIPE 210 HRS $84,900 
1997 CRUISER INC. – 3120 ARIA – T/5.7 ...............................................$32,900
1998 REGAL 322 – T350 MAG – NTT/GRN ............................................$59,900
1997 REGAL 322 – T/350 MAG – 410 HRS –NTT/BLUE .........................$57,900
1999 CHRIS-CRAFT 320 EXP. – T/5.7 GI – WHT .....................................$74,900
1988 WELLCRAFT 32 ST. TROPEZ – T/350 – WHT .................................$29,900
2002 REGAL 3260 – T/7.4 MPI B3 – 184 HRS .......................................$81,900
2002 REGAL 3260 – T-5.7 – NTT/SAND – 570 HRS. ..............................$69,900
1999 SEARAY 330 DA – T/454 – 550 HRS. – W/TAN .............................$69,900
1999 SEA RAY 340 SUNDANCER TW 7.4 GEN /A/C –REDUCED! ............$91,000
2004 REGAL 3560 COMMODORE – T8.1 GXI – 140 HRS – TT/BLU ......$149,900
1997 WELLCRAFT 36 MARTINQUE T7.4 260 HOURS .............................$84,000
1995 SEARAY 370 SD –T/7.4L – N/TAN – 600 HRS. ..............................$69,900
2005 REGAL 3860 – ENG. 420 – TT/SAND – 350 HRS. ........................$169,000
2003 REGAL 3880 SEDAN TWIN 8.1 LOADED BOAT! REDUCED! ..........$169,000
1991 MAINSHIP 39 – T8.1 CRUSADER HO - .........................................$ 79,900 
1994 REGAL 400 – T/7.4 – N/GRN – 600 HRS. ......................................$58,000 
1998 REGAL 402 – T/7.4 – WHT/TAN – 250 HRS...................................$84,900
2007 REGAL 4060-T-8.1 - ONLY 9 HOURS! .........................................$285,000
2002 SEARAY 410 EC – T/8.1 – WHT...................................................$170,000
2003 REGAL 4260 – T8.1 – NTT/BLK – 325 HRS .................................$214,900
2003 REGAL 4260 TWIN 8.1 LOADED WITH HARD TOP! .......................$225,000
2003 REGAL 4260 TWIN VOLVO 75P DIESEL LOADED BOAT! ...............$290,000
2004 REGAL 4260 – T/8.1 – BLUE/YL .................................................$199,000
2007 REGAL 4460 – T/8.1 – NTT/BLK – 70 HRS. ................................$298,000
2007 REGAL 4460 – T/496 HO – 300 HRS. ..........................................$225,900

CUDDYS
1995 CHAPARRAL 2550 – VOLVO PENTA 7.4 DP w/TRL ........................$15,500
1996 CHAPARRAL 2550 – 7.4 B3 – WT/TL w/TRL .................................$13,500
2000 COBALT 293 – 8.2G – N/TAN – 170 HRS. .....................................$49,900
1994 SEA RAY 280 SR – ENG. 454 B3 – NTT/GRN ................................$16,000
1996 REGAL 8.3 SC – VOLVO PENTA 7.4 DP – 498 HRS ........................$16,900
1993 REGAL 8.3 SC – 7.4 ......................................................................$19,500

CUDDYS
2005 REGAL 3350 – T/8.1 – 75 HRS - TT/BLK.....................................$118,000 
2005 REGAL 3350 CUDDY – T/5.7 GXI – 140 HRS. – N/TAN ................$109,900
2005 FORMULA 400 SS – T496 – WHT/GRY – 130 HRS. .....................$199,900

DECK BOATS
2003 CHAPARRAL 263 SUNSESTA – 350 MAG w/TRL – 240 HRS .........$34,900
2009 REGAL 2520 – 5.7 – 40 HRS. .......................................................$41,900
1995 CHAPARRAL 250 SUNESTA – WHT/BURG - ...................................$15,000
2003 FOUR WINNS – 234 FUNSHIP – 350 MAG B3 – 172 HRS .............$25,900 

PERFORMANCE
2003 VELOCITY 260 – MERCURY 496 MAG – WHT/MULT – 142 HRS ....$37,900
2001 BAJA H2X MERCURY 454 MAG –RD/PPL w/trl – 350 HRS ...........$29,900
2008 BAJA 30 OUTLAW – WHT/RED/BLK – 150 HRS. – T/496 HO’s ....$115,000
2005 BAJA 30 OUTLAW – 6.2 – WHT/YL ...............................................$64,900
2000 BAJA 302 BOSS 7.4L – WHT/PPL/BLK – 317 HRS ........................$49,000
2001 ADVANTAGE 31 VICTORY 496M 120 HOURS .................................$51,900
1999 FORMULA 353 FASTECH – WHT/RED ...........................................$74,900
1996 APACHE 36 WARRIOR – T/500 – WT/BL/PL – 280 HRS .................$84,900
2006 BAJA 35 OUTLAW – T/496 MAG HO – 190 HRS. .........................$149,900
2006 DONZI 35 ZR – T496 MAGS HO – 120 HOURS – WHT. ................$129,000
2002 ENVISION 36 LEGACY – T/502 – WHT/PPL – 200 HRS ..................$68,900
1997 BAJA 38 SPECIAL – T/502 MAG’s – 390 HRS. – T/BLK .................$69,900
1998 WELLCRAFT 38 SCARAB – T/502 – N/TEAL – 497 HRS. ...............$49,900 
1996 FOUNTAIN 42 LIGHTING TWIN 525 BRAVO 1 129 HOURS .............$80,000
1999 FOUNTAIN 42 LIGHTING – TRP/ -WHT/BL/YL – 99 HRS ................$99,000

PONTOONS
2006 BENNINGTON 2575 RL – 225 – 180 HRS - YELLOW .....................$36,900
2006 BENNINGTON 2550 RL – 225 HONDA – WT/BLUE – 80 HRS ........$37,900
2006 PRINCECRAFT 26 VERSAILLES – 225 – TAN/RUST – 50 HRS .......$36,900 
2008 SOUTH BAY 925 CR – HONDA 225 O/B – 80 HRS .........................$39,900

2004 Sea Ray 290 Bowrider
T5.0 – wht/blue – 320 hrs. Very clean and well 

maintained and loaded!

$28,900$55,900$225,900$59,900
2007 Regal 4460 Sport Yacht

T/8.1 Volvo – t/blk – 270 hrs This boat is very 
clean …loaded with options and only 270 hrs!

2010 Regal 2700 ES
Eng. 5.7 – wht/sand -  140 hrs. Clean with very 
low hours and still has factory warranty through 

July of 2014!

1998 Regal 2800 LSR Bowrider
Eng. 350 – tn/grn – 800 hrs. This is a beautiful 

two-owner boat with great options!!
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LIFTING YOUR DREAMS … 
FROM CANOES TO CRUISERS!

OSAGE BEACH • 573-348-5073 • CAMDENTON • 573-873-5073

of Service
at the Lake!

Come and Browse
Inside Our Air Conditioned

Indoor Showroom!

New Location!
3545 Highway 54 Osage Beach

573-348-3888573-348-4700

Lake Rd. 54-56 to Dude Ranch Rd., 19MM 
past Grand Glaize Bridge, Osage Beach
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