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Lake Ozark to consider new housing concept

proval process, the developer
will be required to follow strin-

By Nancy Zoellner

A development under con-
sideration could be a dream
come true for those looking
for an affordable place to call
home.

On Wednesday, October 7
the Lake Ozark Planning and
Zoning Commission will hold
a public hearing on a rezoning
request to allow development
of a tiny home complex on
School Road. The city defines a
tiny home as “A detached, self-
contained dwelling unit with
basic functional areas that
support normal daily routines
such as cooking, sleeping and
sanitation.” The board of alder-
men recently approved chang-
es in the city’s zoning code to
include tiny homes in multi-
family residential districts.

Matt Wright, owner of LCMC
Enterprises and the devel-
oper of the proposed project,
is requesting a change from
R-1 Residential to C-2 General
Commercial on a 1 Y2-acre plat.

Harrison Fry, assistant city
administrator of Lake Ozark,
explained that multifamily
dwellings are allowed in two
districts — C-2 and R-3. “That
part of town already has a lot
of C-2 but no R-3. The rationale
behind changing to C-2 is that
we would be expanding an ex-
isting district rather than cre-
ating an island of R-3,” he said.

If the P&Z recommends ap-
proval of Wright’s request, the
board of aldermen will con-
sider the rezoning at a future
meeting before the project can
proceed. As part of that ap-

gent guidelines that state:

* The units must be between
300 and 800 square feet exclud-
ing lofts. The minimum square
footage would not account for
the required cooking facili-
ties, toilet facility areas or lofts
which would be in addition to
the minimum clear floor area
of 120 square feet for a single
occupant, 220 square feet for
two occupants and 320 square
feet for three occupants. Habit-
able rooms must be at least 70
square feet.

* The homes will be built on
site on a permanent concrete
slab. “The biggest thing we're
trying to avoid is in some areas

tiny homes are allowed to be
mobile. We don’t want that,”

Fry said.

¢ The homes will remain un-
der common ownership and
will be rented on annual leases.

¢ No more than three occu-
pants will be allowed per unit.

e The homes cannot exceed
one story (excluding lofts) and
must be hooked up to the city’s
water and wastewater systems.

e All tiny homes must be
placed a minimum of 10 feet
apart, with no fewer than four
and no more than 16 homes al-
lowed within a cluster.

¢ Each unit should include at
least two parking spaces with
no on-street parking within the
development.

¢ Units must meet structural
requirements as defined in the
adopted ordinance.

e Stairways must not be less
than 36 inches wide.

e The clusters would share
a common open space which
would include storm shelters,
mail receptacles and commu-
nity recreation areas, “Some-
thing like a park pavilion,” Fry
said. “The city is pretty fluid on
what that means. If he’s orient-
ing towards younger families
he might include a traditional
playground, for instance. Or
he could include community
grills. I think it depends on the
clientele he wants to attract.”

e The storm shelters must
be large enough to accommo-
date the maximum number of
people that could be living in
the cluster development. Ac-
cording to the city’s currently
adopted building code, these
shelters must meet ICC 500
standards- in Missouri, this
means withstanding winds
with speeds of up to 250 miles
per hour.

“In a traditional home you
could go into a basement or
a bathroom surrounded by
load-bearing walls, away from
the exterior. With these being
smaller structures, to get that
same level of security you'll
need a storm shelter,” Fry ex-
plained.

Letters to property owners
(not renters) within 185 feet of
the proposed rezoning were
sent to inform them of the
hearing. Fry said they’ve since

continues on page 19
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By Nancy Zoellner

PACK THE GRASS SKIRTS! Ha-
waii’s governor just announced
that mandatory quarantine rules
for visitors have been lifted as
long as those visitors can prove
they do not have COVID-19. Ac-
cording to Travel and Leisure
magazine, travelers must com-
plete an FDA-approved nasal
swab test within 72 hours of
their arrival in Hawaii and be
able to provide evidence of nega-
tive results. They must also pass
a health screening that includes
a temperature check to forego
the state’s 14-day quarantine re-
quirement. The new program is
scheduled to begin October 15. It
was initially set to begin August
1 but was delayed due to surges
in COVID-19 cases.

IRELAND, ON THE OTHER
HAND, has added travel restric-
tions on inbound flyers. As of
September 21, every inbound
flyer — except those coming in
from Cyprus, Finland, Germany,
Iceland, Latvia, Lithuania and
Poland - is required is quaran-
tine for 14 days upon arrival. Ac-
cording to a story in Flyer Talk,
the restriction was put into place
in an attempt to prevent the
spread of COVID-19. Ireland is
currently seeing 50 cases of the
coronavirus per 100,000 people.
The nations allowed to visit re-
striction-free are reporting half
that number.

WONDERING WHERE you can
satisfy your wanderlust? Check
out these two interactive maps
that were recently launched.
United Airlines provides a map
showing travel restrictions in
the United States. That map can
be accessed by visiting https://
www.united.com/ual/en/us/fly/
travel/restrictions-map.html.
The International Air Transpor-
tation Association (IATA) offers
flyers an international guide
to local COVID-19 regulations.
https://www.iatatravelcentre.
com/world.php. A disclaimer
on the IATA site states, “The in-
formation is correct to the best
of IATA’s knowledge at the time
of publication and is being re-
viewed and updated on an on-
going basis by IATA staff, given
the rapidly evolving nature of
the international response to the
COVID-19 outbreak IATA cannot
guarantee its accuracy and can
accept no liability for any errors
or omissions. IATA reserves the
right to add or change informa-

tion at any time.”

FLIGHTS TO NOWHERE are
picking up speed as people be-
come increasingly bored with
staying home and miss the thrill
of the whole flying experience.
The flights, which take off and
land at the same airport, have
sold out quickly when offered. A
seven-hour sightseeing flight of
Australia, offered by Qantas, sold
out within 10 minutes, according
to the airline. Other airlines are
reporting similar experiences
which is causing more airlines to
hop on board.

THE CENTERS FOR DISEASE
CONTROL and Prevention has
changed its quarantine guide-
lines, suggesting that travelers
follow local recommendations
rather than sticking to the 14-day
quarantine rule put in place ear-
lier this year for travel between
states or countries. However, the
CDC is still advising travelers to
take extra precautions if they
participate in a higher risk ac-
tivity, including visiting an area
that is experiencing high levels
of COVID-19 spread and/or trav-
eling on a cruise ship. In those
cases, the CDC recommends
staying home when possible,
avoiding contact, especially
with immune comprised or older
people, and getting tested for the
virus.

WORRIED ABOUTYOURHEALTH
while vacationing? Don't be. Ac-
cording to a study published last
year in the journal “Psychology
and Health,” vacation getaways
can provide physical health
benefits by protecting against
metabolic syndrome, which can
cause, among other things, in-
creased blood pressure, high
blood sugar levels, excess fat
around the waist, high triglycer-
ide levels and low levels of good
cholesterol, or HDL. The study
examined the extent to which
vacationing behavior is associ-
ated with metabolic outcomes
- specifically, how total vaca-
tion episodes and total vacation
days from the past 12 months re-
late to metabolic syndrome and
metabolic symptoms. The study
looked at 63 workers eligible for
paid vacation who agreed to have
their blood drawn and complete
an interview assessing their va-
cationing behavior. Those par-
ticipants used their two weeks
of vacation time to take five va-
cations. The study showed that
as vacation episodes increased,
metabolic syndrome incidence
and the number of metabolic
symptoms decreased by nearly a
quarter with each additional va-
cation taken by participants. The

conclusion: Overall, vacations
are viewed as “positive experi-
ences” which may translate into
physical health benefits.

WHILE MOST TRAVELERS are
willing to wear face masks while
flying, there have been some —
more than 700, actually - who
refused to do so and as a result,
have been placed on no-fly lists
until the pandemic comes to an
end. According to a story car-
ried by the Los Angeles Times,
Delta has 270 on their no-fly list,
United Airlines has banned 150
flyers, Spirit Airlines has banned
128, Alaska Airlines has banned
78 passengers and Hawaiian Air-
lines has banned six. American
Airlines, JetBlue and Southwest
Airlines did not share numbers.
The airlines are not sharing pas-
senger information, the story
states, so there’s no way of know-
ing how many are banned from
flying on more than one airline.
The CDC and the airlines have
asked the Federal Aviation Ad-
ministration to implement a na-
tional face mask policy but so far,
it has not done that.

UNTIL A VACCINE IS DEVEL-
OPED United Airlines expects
to remain 45 percent of its pre-
pandemic size. That’s accord-
ing to CEO Scott Kirby, who was
quoted in an article in Skift, an
online travel magazine. The
time it takes to operate at full
capacity will be determined at
how quickly they can bring back
staff, Kirby said, explaining that
the payroll support received
through the CARES Act was set
to expire September 30 so the
airline would be furloughing
approximately 16,000 workers.
Airlines that took the federal
aid were prohibited from lay-
ing workers off until October 1.
Another 25,000 are already on
voluntary leave or unpaid leave
of absence.

THOSE WHO WONDERED why
smoke and fire was coming from
an area near St. Louis Lambert
International Airport in mid-
September should be happy to
know it was the Aircraft Rescue
and Firefighting crew partici-
pating in a live-burn training
exercise — not a crash. The ex-
ercise, required by the Federal
Aviation Administration for air-
port emergency response per-
sonnel, is done on a mobile air-
craft trainer, a 50-foot fuselage
capable of producing simulated
fires, provided by the Univer-
sity of Missouri Fire and Rescue
Training Institute. That group
conducts more than a dozen
firefighting courses annually
across the country.
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Give and take could bring new music to area ears

By Nancy Zoellner

What is music to one per-
son’s ears, can be noise -
really irritating noise — to
another’s. Such is the case
with rap — at least to many of
those who live along Sunset
Road in Osage Beach. Those
residents asked the develop-
ers of the proposed amphi-
theater not to invite rap mu-
sic artists to perform if the
project is allowed to move
ahead.

To appease those neigh-
bors, the developers agreed.
Instead, they said they hope
to attract artists like Ray Wi-
ley Hubert, James McMur-
try, Robert Earl Keen,Tyler
Childers, Sturgil Simpson,
Ben Harper, Chris Stapleton
— “big bands. Mostly coun-
try.”

Earlier in the year Arapa-
ho LLC, owned by the Gary
Prewitt Irrevocable Trust,
submitted a request to re-
zone a l4-acre parcel adja-
cent to Backwater Jack’s for
construction of a 2,000-seat
amphitheater and a parking
lot to serve the venue. The

land is currently zoned to
allow commercial lodging;
Prewitt is asking to rezone
the land to General Com-
mercial with an E-3 overlay.
Zoning on surrounding land
is A-1 Agriculture on the va-
cant land to the north; C-1
and R-3 on the Lakefront
land to the south that cur-
rently houses Backwater
Jack’s; A-1 on vacant land
to the east; and C-1 General
Commercial on the com-
mercial land used by the res-
taurant to the west.

After a traffic study and
much back-and-forth be-
tween the developer and the
Osage Beach Planning and
Zoning Commission, the
commission voted to recom-
mend approval to the city’s
board of aldermen, which
has the final say.

In the meantime, Andy
Prewitt met with residents
of the area who oppose the
project. As part of those dis-
cussions, the Prewitts also
agreed to several other con-
cessions which were incor-
porated into the ordinance

that allows the rezoning.
The first reading of that or-
dinance was approved by
aldermen at their September
17 meeting. It is scheduled
to be voted on again at the
meeting board meeting on
Thursday, October 1 — after
this edition of the “Lake of
the Ozarks Business Jour-
nal” went to press.

According to that ordi-
nance, the subject property
will now be governed by the
regulations pertaining to
E-3 overlays as specified in
the Land Use Chapter of the
City of Osage Beach Munici-
pal Code, the submitted site
development plan, and the
following:

* A maximum of 12 events
will be held at the facility per
year.

¢ All events will end at or
prior to 11:45 p.m.

e Events will not take place
concurrent with bands play-
ing at the existing Backwater
Jacks facility.

¢ All construction will be
in conformance with the
codes that are adopted by

the city at the time that a
building permit is requested
for any portion of the devel-
opment where a permit is re-
quired.

¢ The appropriate number
of parking spaces must be
provided to serve the venue,
shuttles will be provided to
and from the event if it is
necessary to use the over-
flow lot and if additional
parking is needed, the de-
veloper will construct lots
on the commercially zoned
property on site

e There will be no parking
allowed along the roadways
of Beach Drive or Sunset
Drive. Any vehicles parked
in these locations will be
subject to tow.

e The applicant is re-
quired to work with the
Osage Beach Police Depart-
ment to provide officers to
direct traffic 2 hours prior to
the gates opening and after
the event until the lots are
substantially clear; that as-
sistance must be requested
a minimum of 30 days prior
to each event; and the sala-

ries of officers assisting with
parking will be paid for by
the applicant.

e Signage at the Sunset
Drive entrance will be a
monument style sign; it can-
not be backlit or have a digi-
tal reader board or running
display.

¢ Sound levels are limited
to those permissible in resi-
dential areas.

e Lighting must be shield-
ed to direct light inward and
limit light intensity within
adjoining properties or the
Lake of the Ozarks.

* A wooded buffer area is
required to be maintained
around the facility to miti-
gate the noise pollution to
surrounding properties.

The developer also agreed
to pay half the cost of a wave
break to be placed at the
mouth of the cove where
Backwater Jack’s is located if
the residents come up with
the other half and if they
can get permission from the
Missouri State Highway Pa-
trol. That is not part of the
ordinance.
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Tips for keeping kids, yourself safe from predators

By Nancy Zoellner

All across the country, nu-
merous Facebook posts have
claimed that child traffickers
are tagging cars with codes to
identify and target potential
victims. In mid-September, one
such post was put up by local
resident.

According to the woman
who created the post, she and
four other women and two chil-
dren were shopping in an Osage
Beach store when they noticed a

3le

This writing on the back of a van
was found by the vehicle’s owner
when she returned to the parking
lot after finishing her shopping.

man following them and “star-
ing atthem.” The woman wrote
that they checked out and left
the store but as they were ap-
proaching their vehicle, they
noticed writing on the back of
theirvan:3F2Lg.

Her post states, “Alexis (one
of the women in the group)
looked it up and it’s a way for
people to track others for hu-
man trafficking! We did go to
the police and they are check-
ing (the store) cameras. But be
veryvery careful! ... Also watch
and make sure there’s no writ-
ing in ur (sic) vehicle when you
come out. Edit: Also me and my
aunt walked away before (the
three other people) did so we
are guessing the tag means 3
females, 2 little girls.”

Lt. Michael O’'Day with the
Osage Beach Police Depart-
ment confirmed officers had
been contacted by the woman
but couldn’t discuss details.
He did say that while many
victims are trafficked by some-
one they know, parents should
use precautions whenever they
have their children with them
out in public.

He provided the following

advice:

¢ People should always keep
an eye on their children and
keep them close by, especially
younger children.

e Strap children into their
car seats before loading gro-
ceries or other items into their
vehicles, butif the children are
not inside the vehicle, be con-
stantly aware of where they
are.

e People who feel threat-
ened inside the store should
let a store employee know and
they should call the police.

e Those approached by a
stranger in the parking lot
and who fear for their safety
or their child’s safety should
hit the alarm button on their
car key to attract attention and
head back inside to get help.

e When that’s not possible
and something strange or un-
expected is on the vehicle, do
not investigate further. Get in-
side the car, lock the doors and
drive to somewhere safe, like
the local law enforcement of-
fice, and report the suspicious
circumstances to the local law
enforcement agency.

e Teach children to shout
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“Stranger” if they are ap-
proached by someone they don’t
know. “The old Stranger Danger
program that’s been taught in
schools for years still works,”
O’Day said.

e Teach older children to walk
in pairs whenever possible and
not to walk up to a stranger’s ve-
hicle - anywhere.

* Always be aware of your sur-
roundings - take notice of cloth-
ing and vehicle descriptions and
get the license plate, if possible,
if suspicious behavior is seen in
the parkinglot.

Although it tends to get the
most attention, according to the
Federal Bureau of Investigation,
fewer than 350 people under the
age of 21 have been abducted by
strangers in the United States
per year since 2010.

Numerous organizations
provide information online
about how to spot and help stop
human trafficking and they all
agree that the most pervasive
myth about human trafficking
is that it often involves kidnap-
ping or physically forcing some-
one into a situation.

The Polaris Project, which
tracks human trafficking and

advocates for awareness, says
the reality is “most traffickers
use psychological means such
as, tricking, defrauding, manip-
ulating or threatening victims
into providing commercial sex
or exploitative labor; 25 million
people are trafficked worldwide.
We cannot end this one person,
one survivor at a time. But with
your help, we can target the sys-
tems that make human traffick-
ing possible.”

Polaris operates the U.S. Na-
tional Human Trafficking Hot-
line and provides detailed infor-
mation on its website. https://
www.polarisproject.org/

Learn more about how to rec-
ognize when someone is being
trafficked and the dangers of
online predators on the federal
Department of Homeland Secu-
rity website. https://www.dhs.
gov/blue.../indicators-human-
trafficking.

The National Center for Miss-
ingand Exploited Children web-
site also provides information
on how to identify sexual ex-
ploitation of children and report
it to authorities. https://www.
missingkids.org/theissues/on-
lineenticement
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Officers to have ‘less than lethal’ use of force option

By Nancy Zoellner

All detectives and patrol of-
ficers with the Osage Beach Po-
lice Department will soon have
another tool to aid in the appre-
hension of suspects who are ac-
tively resisting arrest.

In September, aldermen ap-
proved a motion to purchase 22
Taser 7 Electronic Control De-
vices, holsters, batteries, dock-
ing stations, training equip-
ment, access licenses and duty
cartridges from Axon Enterpris-
es, Inc. at a cost of $60,456.

“The purchase of the Taser 7
will also help reduce injuries to
both the officers and suspects
we're attempting to take into
custody. Axon Enterprises Inc.
is the sole source vendor of the
Taser products and the attached
quote of $60,456 is for every-
thingwe need - 22 Taser 7s along
with the necessary accessories,
software, training materials,
and duty cartridges. This was an
item that was recommended in
the Police Operations and Data
Analysis completed by CPSM,”
Police Chief Todd Davis told the
board of aldermen.

He said the quote also in-
cluded a voucher for an instruc-
tor course so they could even-
tually have their own in-house

department except the com-
mand staff will be equipped,
explaining why the quote was
higher than the amount bud-
geted.

“Last year when we put the
budget together we requested
15 Tasers that came in at around
$33,000. During the budget pro-
cess we dropped it to five. Each
officer would check the Taser
out at the beginning of his shift.
However, in discussions with
the city administrator we felt
that, with everything that’s go-
ing on, we should just issue one
per officer and they would be re-
sponsible for them,” Davis said.

City Administrator Jeana
Woods said the additional fund-
ing would come from savings
they’ve seen through cuts made
due to COVID. “I concur that
this is needed for the depart-
ment as recommended by the
recent police study conducted.
I recommend purchasing the
equipment without encum-
bering future budgets with a
payment plan and purchasing
equipment for each officer.”

Alderman Tom Walker said
he felt the city should only
purchase five Tasers this year
- enough to equip each officer
on a shift, and they would be

instructor to handle training.
Each officer carrying a Taser
will be required to requalify an-
nually and any new officers will
be required to go through the
OBPD training, even if they've
been qualified with another
law enforcement agency. In the
meantime, the chief said he had
been working with the city at-
torney to draft the city’s use of
force policy and Taser policy.

He also said that by purchas-
ing 22 Tasers, everyone in the

shared by shifts. He said they
could purchase additional Tas-
ers in coming years.

However, Alderman Kevin
Rucker disagreed.

“I know this would be a big-
ger chunk out of the budget
than anticipated but I think,
given the situation we have go-
ing on in society today, we need
to equip each officer. We never
know when those officers are
going to be called out. There
could be a situation where the

chief would call every one of
them out tonight. I would want
them to be equipped properly
so they could handle the situa-
tion,” Rucker said, adding that
although he is not an attorney,
he also felt it would be better
for officers to be familiar with
the Taser they were using if
they ever had to defend their
use of the weapon in court. “It’s
just like their gun. We don’t
pass guns —or even handcuffs —
from officer to officer so I think
we should ‘bite the bullet’ so to
speak and get each officer their

own Taser.”

According to the Axon web-
site, the Taser-7 utilizes rapid-
arc technology which results
in spiral darts flying straighter
and faster with more kinetic
energy to compress loose and
hanging clothes. They are
sand, dust and rain repellant
and can be used in tempera-
tures ranging from -4 degrees F
to 122 degrees F.

In late September, Gov. Mike
Parson activated the Missouri
National Guard as a precau-
tionary measure in response

to civil unrest taking place
around the nation.

“We are saddened by recent
acts of violence that have oc-
curred in some cities across the
nation,” the governor said. “We
fully support the right of citi-
zens to peacefully protest and
are committed to protecting
that right. At this time, we are
taking a proactive approach
in the event that assistance is
needed to support local law en-
forcement in protecting Mis-
souri and its people.”
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Virtual job fair helps get Missouri back to work

The Missouri Office of Work-
force Development is hosting a
series of Return Strong Virtual
Job Fairs from now until the end
of the year.

The Return Strong Virtual
Job Fairs are free to both the job
seeker and participating em-
ployers. The fairs are part of the
state’s efforts to help Missouri-
ans skill up and get back to work
following the economic down-
turn caused by layoffs from the
COVID-19 pandemic.

CARES Act Funding will pro-
vide use of a new software that
enables employers to showcase
their companies through vir-
tual booths and connect with
job seekers throughout Mis-
souri. Businesses can cut costs
by avoiding the costs of travel,
housing and booth rental while
getting more responses. And
because the event is digital, em-
ployers will also be able to track
data.

Two weeks before the events,
employers will receive a live on-
line training session complete
with tips, as well as a welcome
package with all the informa-
tion that will be needed to par-
ticipate. Then during the live

day, employers can log in and
chat with the visitors and will
have access to all of the resumes
of the candidates who visit the
booth. The program is 100-per-
cent “mobile friendly.”

Job seekers statewide will be
able to conveniently search job
listings, meet with hiring com-

panies, receive tips for resume
writing and job interviews —
and learn more about Missouri
Job Center services and train-
ing opportunities — also from

their phones.

The first of the scheduled vir-
tual job fairs took place Sept. 22
and was considered successful,
with more than 120 registered
job seekers participating.

“We were pleased with the
turnout and feedback from our
first virtual job fairs in July and

MO Return Strong Job Fair

a safe and completely virtual
setting.”

Interested job seekers can
register for any of the upcom-
ing fairs at returnstrongmo.
easyvirtualfair.com. Regis-
tering is as easy as entering
your name, phone number
and email address; setting up

August,” said Mardy Leathers,
director of workforce develop-
ment. “With our new software,
we'll be able to connect more
job seekers and employers —in

Its Movie

Night!

We've got the technology, and the expertise to make your home entertainment

a password and selecting the
desired fair time and date. Job
seekers are advised to create
a profile and upload their re-
sumes so employers can easily

reach out after the fairs.

Employers can register and
set up their virtual booths by
visiting returnstrongmo.gety-
ourbooth.com.

Throughout September, the
MDHEWD celebrated Work-
force Development Month by
raising awareness for its many
job training and career ad-
vancement initiatives. In addi-
tion to hosting virtual job fairs,
the department launched the
state’s new Missouri Apprentice
Connect portal, opened all re-
maining closed Job Centers, and
hosted the annual Chief Local
Elected Officials Summit.

Upcoming fairs will take
place from 10 a.m. - 2 p.m. on
the following dates:

Tuesday, Oct. 6

Tuesday, Oct. 13

Tuesday, Oct. 20

(Manufacturing specific)

Tuesday, Oct. 27

Tuesday, Nov. 3

(Agriculture specific)

Tuesday, Nov. 10

Tuesday, Nov. 17

Tuesday, Dec. 1

(Information Tech specific)

Tuesday, Dec. 8

Tuesday, Dec. 15

unbelievable! Give us a call today for a no-obligation consultation!

Curt (816) 215-2425 « cgordy@SmartSystemsGallery.com

GALLERY

Home & Business Automation e Access Control ® Security Systems & Cameras ¢ Audio/Video

MART SYST=

¢ Home Theater Systems e Cabling & Wireless Networking e Dock Lifeguard™ Reseller
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UNPARALLELED EXPERIENCE. UNPARALLELED RESULTS.

CONSTRUCTION LAW COMMERCIAL LITIGATION CONDOMINIUMS

The Lake area is awash with new residential developments, particularly
condominiums. However, along with this comes a wave of challenges for
condominium and homeowners associations. All too often, developers of new
construction projects cut corners to reduce costs and avoid delays.
Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for
homeowner associations and their members.

SELECT THE FIRM WITH PROVEN RESULTS. LEARN MORE AT
WWW.LONGROBINSON.COM OR CALL 816-541-2100 TO ARRANGE A CONSULTATION

LONG & ECC)BINSON

1800 BAaLTIMORE AVENUE, STE. 500, Kansas City, MO 64108

THE CHOICE OF A LAWYER IS AN IMPORTANT DECISION AND SHOULD NOT BE BASED SOLELY UPON ADVERTISEMENTS.
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REINHOLD
ELECTRICinc

Reinhold Electric, Inc. proudly serves the St. Louis Metro,
St. Charles, Wentzville, lllinois and Lake of the Ozarks areas.
We offer 24 Hour Emergency Service

Residential-Commercial-Industrial

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com
or Email: Katie@reinholdelectric.com
Please visit our website at: REINHOLDELECTRIC.COM

BUSINENS JOURNAL

Advertise in the Business Journal!

It's a great way to reach the thousands of visitors the Lake area has each year! Your
advertisement is delivered to hundreds of locations all around and in the Lake area! Call today!

BA821958
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Convention Travel to the

Lake s Up Over 2010

A Matter of Trust

What if Your
Financial
Advisor Retires?

As you transition through life,
your needs will change, particularly
with your investments and estate
plan. It can be difficult to know
when you should take action in
anticipation of these changes or
how you can adjust as a result of
these changes.

As you focus on the future, you
may be wondering what would
happen if your financial advisor
decides to retire. Do they have a
succession plan to avoid disruption
in service? Who will your family
members consult in the future? If
your advisor has already retired,
has the firm been proactive in terms
of calling you? What will motivate
your new advisor to consider the big
picture for you?

If your advisor has retired, here
are several things to consider before
establishing a new relationship.
Depth and Breadth of Staff

Is it time to work with a
comprehensive  wealth advisor?
You are more than your investment
portfolio. You need a company with
bench strength and different types
of expertise. If you have sold a
business, are near retirement, or
preparing for multi-generational
wealth transfer, you may have
outgrown your current adviser.

Consider this, what if your
needs were served by a team of
experts? A team approach could
help you plan for the future by
thinking holistically. Your team of
advisors should be made up of
dedicated professionals who pursue
continuing  education  through
certifications.

Why? A single person can't be
an expert in all areas, so a team
provides the range of experience
and collaboration to create the
best strategy for you. Your team
should be forward-looking in terms
of economic events and changes in
your personal situation. They can
explain how your portfolio will work
in concert with your estate plan.
Fiduciary Standard

Now, let's go one step further
and hold this team to a high level of
accountability. In other words, this
team should serve you in a fiduciary

capacity.

Trenny Garrett, J.D., CTFA
Senior Vice President

What does this mean? A
fiduciary relationship is based on
trust. It's a legal obligation to
provide advice and make decisions
that are always in your best interest.
The fiduciary standard differs from
the suitability standard that many
financial advisors may follow.

Second Opinions

When meeting with a successor,
consider whether their personality
is a good fit with yours and if their
investment philosophy lines up with
your goals and preferences. If you
don't feel a strong connection, you
can interview other firms and learn
about the people who will be taking
care of you and your family.

Ask what they love about
their jobs and if they offer other
services that may benefit you. A
comprehensive wealth manager
should have a lot of people on
staff to take care of clients whether
that's through complimentary bill-
pay services, financial planning,
the facilitation of family meetings,
or proactive meetings with your
attorney and tax professional.

Before you're handed off to
the “new person”, take charge of
your financial future and interview
several firms. This is an opportune
time to get a second opinion on
your current portfolio to learn
what you are paying and how your
investments have performed. There
may be a better way to achieve
your goals! Contact Trenny Garrett
today at (573) 302-2474 or trenny.
garrett@centraltrust.net

The information in this article is
not presented as personal, financial,
or legal advice and should not
be relied upon as a substitute for
obtaining advice specific to your
situation.
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thinking of
BUYING or
SELLING?

]
REALTY GROUP
~advice , s,
¢ Pl fxpemence ~ Dedication ~ Results

B
i

|
|
-
]

AL

* {NRRRRRERE

‘u ‘ ‘\‘

EXPERIENCED

LEIGH ANN BAUMAN /- LAG E N T

When it comes to buying or selling your home, it is
important to trust in a Real Estate Agent who
cares about your neighborhood as much as you
do. When you are ready to buy or sell, CALL ME

ERSAL-REALTYGROUP.COM
573 821 0388

email: la@lasellsthelake.com
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M Did yow s
that at the DKB showroom you can shop 1« .
n for cabinetry, countertops, sinks, faucets,
== 1 | tubs, showers, hardware and more? Let
i DKB help you select the right products
to create your next one of a kind space.
Whether it’s the kitchen, bath, laundry,
drop zone, craft room or home office,

DKB can help you select the right prod-
ucts, that fit your life style and budget.

i

DESIGNER
Kitehens « Baths
@MS’M

We Do Kiohens & Bl B2

924 Hwy 42, Osage Beach, MO
573-348-4464

dkbshowroom.com

) |
| ??
| - f QP ‘ ‘;

Visit our website at dkbshowroom.com to see the wide

selection of products we have to offer and build your wish list or
schedule a one-on-one consultation with our kitchen and bath experts.

CELEBRATING 20 YEARS

of keeping businesses like yours

TOP of SEARCH
TOP of MIND

MSW ¢ Interactive Designs u.
We il The webo To-wot for you!
573.552.8403

www.MSWinteractiveDesigns.com

Building an effective
web presence

with Sandy Waggett of MSW
Interactive Designs

Do THIS and
You'll Convert
More Sales
Every. Single.
Time.

SHOW UP.

BE CONSISTENT.
BE PERSISTENT.
BE A GIVER.

Oh, and don't be afraid to ask for
help!

Opportunities  are  presented
daily, in life and in business. Most
people either don't recognize them,
they decline them, or they make ex-
cuses about why they can't explore
and leverage them. BUT ... those
who actually show up to opportuni-
ties, are consistent with their efforts,
are persistent in their follow-up, and
bring value to the relationships they
develop through those opportunities,
will ALWAYS convert more sales.

Look, we're all investing dollars
in marketing and advertising with
the goal of getting more sales. But
the reality is that your marketing and
advertising campaigns don't actually
close the sale for you. The goal of your
marketing and advertising is to get
the prospects (or leads) to your door,
website, or funnel.

Ultimately, YOU have to actually
close the sale. Here's the rub.

Most people fail to invest a por-
tion of their marketing budget to get-
ting better at this part.

Let's be clear, by “budget” | don't
just mean dollars. | mean time and en-
ergy, too. If you aren't investing time,
energy, and dollars into building your
personal and business brand, you are
actually WASTING a huge portion of
your marketing dollars.

By “brand”, I don't mean your
logo, or your website, or your bro-
chure, or your signage.

By “brand”, | mean how people
FEEL about your business. How they
perceive your business. How they talk
about you and your business in the
marketplace...

The first thing you have to do is
show up. You need to be in “the
room."

When you're presented an op-
portunity to meet people and start
forming relationships in the market
you serve (or those who have con-
nections in the market you serve), it

Sandy Waggett

is so important that you show up. This
one step puts you head and shoulders
over most of your competition imme-
diately.

Ask for help.

Leverage your connections to
enhance areas of weakness in your
business. Look at mastermind groups,
business coaches, business network-
ing groups, Chamber of Commerce.
You get it - the resources are plenti-
ful. If you are going at it alone, you
will always have a lower ceiling than
the competitor who is leveraging the
experience, influence, and ingenuity
of others. It's imperative that you po-
sition yourself as an expert resource.
You want to be open, be reachable.
Add value to relationships and you'll
get value from your relationships.

Stay in front of the people that
you want to do business with. Con-
sistency is key.

And follow up - every time.

Persistence in your follow-up and
adhering to your commitments makes
you a stand-out ... in a big way.

Here's the thing ... marketing and
advertising drive leads and prospects.

But it's your relationship efforts
that help you close the sales. If your
personal and business “brand” is that
of leadership, contribution, consisten-
¢y, and expertise, you will be the “go
t0" - every single time.

Forget the “sales pitch.”

This is how you REALLY close more
sales and earn lifetime customers.

Facebook:  http://Facebook.com/
putthewebtowork

Twitter: @PutTheWebToWork

Blog: http://put-the-web-to-
work.blogspot.com

Sandy Waggett, MSW Interactive
Designs LLC ~ We put the web to
work for you!

573-552-8403

www.PutTheWebToWork.com
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Mortgage $ense

with Michael Lasson of First State
Bank Mortgage

Are you ready
to purchase a
Vacation Home
at Lake of the
Ozarks?

Buying your first home is a huge
step in many people’s lives. It is excit-
ing and provides a sense of accom-
plishment. You know what provides
nearly the same level of excitement
and pride? Buying the vacation home!
When you purchase a vacation home
at Lake of the Ozarks, you're entering
into the lake lifestyle, a luxurious and
leisurely experience.

When the time comes to secure
your dream vacation home, financing
can be a powerful asset. Let my years
of lending expertise work for you to
secure your second home mortgage
at Lake of the Ozarks. Continue read-
ing our blog to discover ways to se-
cure your new home away from home.

Types of Financing

When it comes to financing a
vacation home, there are a couple
options that homeowners can uti-
lize. Below we will describe the two
options available and go into some
details about each.

Conventional:

Conventional loans for vacation
homes are structured very similarly
to that of a primary residence loan.
There will be a required initial down
payment, which can vary in percent-
age based on qualifying factors, but
they can be as low as 10% down. The
loan payment plan will be amortized
over the course of 10-30 years. This
type of loan can be secured as fixed
or adjustable interest rates.

HELOC:

A Home Equity Line of Credit (HE-
LOQ) is just what it sounds like, a line
of credit tied to the equity you have
built up in your home via continued
regular payments. This type of loan
is separate from your conventional
loan, so if you already have a con-
ventional loan on your primary home,
this would count as a second lien.
HELOC's typically offer adjustable in-
terest rates and have varying draw/
payment terms.

Vacation Home
Checklist

If you're in the market for a vaca-
tion home, it's likely that you have
some experience in purchasing real
estate. However, it never hurts to
have a friendly reminder every now
and then. When preparing to secure
financing for a vacation home, it is im-
portant to have a few items covered
before you start house hunting to
ensure a smooth and timely closing.

Good credit

Ability to make down payment/
closing costs

Assets/Reserves

Low debt-to-income ratio

Proof of vacation home status vs.
investment property

Let's Get Started

Team Lasson has been assisting
clients in securing their very own va-
cation homes at Lake of the Ozarks
for years. We are proud to be able to
serve the homeownership and financ-
ing needs of our community, as well
as helping to expand the community
by establishing quality vacation home
mortgages at Lake of the Ozarks. So,
when you're ready to purchase your
second home, let us help you get to
the beautiful Lake of the Ozarks.
Michael Lasson
Senior Loan Officer
NMLS #: 493712
4655 B Osage Beach Parkway
Osage Beach, MO 65065
Direct: (573) 746-7211
Cell: (573) 216-7258
e-Fax: (866) 397-0318
Email: mlasson@fsbfinancial.com
Website: www.YourLakeLoan.com

A Division of First State Bank of
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affiliate of the Year 2011,
2014, & 2015.

Mortgage

X
NSURANCE AGENCY

Nationwide’

Nationwide.

Golden Rule Insurance
573.348.1731
www.goldenruleinsurance.com

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home
Office: Columbus, OH 43215. Subject to underwriting guidelines, review, and approval. Availability
varies. Nationwide, Nationwide Is On Your Side, and the Nationwide N and Eagle are service marks
of Nationwide Mutual Insurance Company. ©2017 Nationwide CPO-0836A0 (08/16) 6831741

Send Your Public Event Information and
News Releases to
Lakebusjournal@gmail.com

Please remember to include photos if available, captions detailing
the photographs and your information in Word (.doc) files

Your Home Loan..Your Way

Michelle Lasson
NMLS #934557

(573) 746-7212
malasson@fsbfinancial.com

Michael Lasson
NMLS # 493712

(573) 302-0909
mlasson@fsbfinancial.com

& o\

fsbfinancial.com | 573.365.LOAN (5626)

First State Bank
MORTGAGE

A Division of First State Bank, NMLS #416668

Multi-year recognition as Bagnell Dam Association of
REALTORS'’ Affiliate of the Year

4655B Osage Beach Pkwy | Osage Beach, MO 65065

EQUAL HOUSING
LENDER
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FBI warns about election crimes

Fair elections are the foun-
dation of our democracy in the
United States, and the FBI is
committed to protecting the
rights of all Americans to vote.
The FBI is issuing this warning
to educate voters about fed-
eral election crimes and how to
avoid them, and to encourage
voters to report suspected viola-
tions.

“Every year, Americans pick
their leaders and make their
voices heard through elections,”
said Calvin Shivers, assistant
director for the Criminal Inves-
tigative Division. “Those elec-
tions must remain free and fair
to ensure voters’ voices are truly
heard. As Americans get ready
to vote, the FBI is asking each
citizen to remain vigilant and
report any suspected criminal
scheme targeting voters to the
FBI immediately.”

Election crimes threaten the
legitimacy of elections and un-
dermine public confidence in
our democracy. Election crimes
fall into four broad categories:

BALLOT FRAUD

Campaign finance violations

Patronage offenses

Civil rights violations, such
as voter suppression or voter in-
timidation

While individual states and
localities have the constitution-
al authority and responsibility
to manage elections and have
their own election laws, an elec-
tion crime becomes a federal
crime when one or more of the
following occurs:

¢ A ballot includes one or
more federal candidates

¢ Election or polling place of-
ficials abuse their office

* The conduct involves false
voter registration

¢ The crime is motivated by
hostility toward minority pro-
tected classes

e The activity violates federal
campaign finance law

Examples of federal elec-
tion crimes include, but are not
limited to:

¢ Giving false information
when registering to vote

¢ Voting more than once

¢ Changing ballot markings
or otherwise tampering with
ballots

e Compensating voters

e Threatening voters with
physical or financial harm

¢ Intentionally lying about
the time, manner, or place of
an election to prevent qualified
voters from voting

¢ Political fundraising by
federal employees

e Campaign contributions
above legal limits

e Conduit contributions

e Contributions from foreign
or other prohibited sources

¢ Use of campaign funds
for personal or unauthorized

purposes
VOTER SUPPRESSION
Intentionally deceiving

qualified voters to prevent them
from voting is voter suppres-
sion—and it is a federal crime.

Do you know when, where,
and how you will vote? If not,
you can find this information
at eac.gov and usa.gov/how-to-
vote.

Not all publicly available vot-
ing information is accurate, and
some is deliberately designed to
deceive you to suppress turnout.
Bad actors use various methods
to spread disinformation about
voting, such as social media
platforms, texting, or peer-to-
peer messaging applications on
smartphones. These bad actors
may provide misleading infor-
mation about the time, manner,
or place of voting. This can in-
clude inaccurate election dates
or false claims about voting

qualifications or methods, such
as false information suggesting
that one may vote by text, which
is not allowed in any jurisdic-
tion.

Always consider the source
of voting information and verify

that it is accurate.
Report any suspected in-
stances of voter suppres-

sion—especially those received
through a private communica-
tion channel like texting—to
your local FBI field office.

RECOMMENDATIONS FOR
PROTECTING YOUR VOTE

Know when, where, and how
you will vote.

Seek out election information
from trustworthy sources, veri-
fy who produced the content,
and consider their intent.

Report potential election
crimes—such as disinformation
about the manner, time, or place
of voting—to the FBI.

If appropriate, make use of
in-platform tools offered by
social media companies for re-
porting suspicious posts that
appear to be spreading false or
inconsistent information about
voting and elections.

Research individuals and
entities to whom you are mak-
ing political donations. If some-
thing seems suspicious, recon-
sider the donation.

The FBI encourages the pub-
lic to report information con-
cerning suspicious or criminal
activity to their local FBI field
office. For additional election-
related assistance and resourc-
es, please visit the following FBI
webpage:

Election Crimes and Security
https://www.fbi.gov/scams-
and-safety/common-scams-
and-crimes/election-crimes-
and-security

Usage Based
Insurance Offers
Rewards for Good

Drivers

You might think that you are pay-
ing too much for your automobile
insurance even though you have
never had an accident or a traffic
ticket. Being a good driver is not
just about not getting traffic tickets
or not getting into accidents, its all
safe driving habits. Most companies
offer discounts for being an accident
free or ticket free driver but are you
earning the maximum discount you
can?

If you are looking for a way to
make your automobile insurance
reflect your safe driving habits, then
usage-based insurance just might be
the tool you need. Usage based auto
insurance has potential benefits that
might be a better fit for you then
your traditional automobile insur-
ance, but it is not for everyone.

The technology used to track
your car's date depends on the au-
tomobile insurance company. Some
companies offer a device that plugs
into the vehicle’s on-board diagnos-
tics port, some use an app on your
smart phone, and some companies
are even using the systems built into
your car (example: OnStar). With the
mobile application it does not mat-
ter if your vehicle has the port under
the dash. The plug-in device might
be a better fit if you have multiple
vehicles and one of them just sits.

Depending on the insurance com-
pany's window of time they collect
data for you could be using the pro-
gram anywhere from 90-365 days
typically. Some of the items that the
company's usage-based insurance
programs look at are rapid accelera-
tion, hard breaking, idle time, miles
driven, time of day your driving, and
if you are using your phone while
driving.

“Insurance Talk”

l_dl

Katie Peacock, CISR

On the mobile app side of the
programs they can tell if you are a
passenger in a vehicle or riding the
bus. With most companies on the
mobile app side you have the capa-
bility to change or delete trips. For
example, if you were a passenger on
one of the logged trips but it regis-
tered wrong you would be able to
change that. Some company pro-
grams have the capability to send
notifications if a driver has gone
over the speed limit or the driving is
outside of the good driving param-
eters; this would be a great thing for
parents of teen drivers.

Some usage-based insurance
programs could have a negative
impact on your auto insurance, but
others usage-based programs give
you a discount for signing up to
use the program; like Nationwide &
SafeCo.

| would recommend checking
with your auto insurance agent to
see what kind of usage-based insur-
ance program is available with your
insurance company and find out if its
going to be a good fit to save you
money.

To discuss this and other matters,
give Katie a call at 573-348-1731,
and she will be more than happy to
sit down and discuss it.
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Retail center a slow starter but still moving forward

By Nancy Zoellner

On September 23, 2017, the
Osage Beach Board of Alder-
men approved a Tax Incre-
ment Financing plan to help
fund the development of Osage
Beach Commons. The pro-
posed $30.5-million project is
to be built on a 13.7-acre par-
cel previously occupied by the
Golden Door Motel and Jake’s
Steak and Fish Restaurant.
When completed, the center is
to contain a mix of stores and
restaurants.

This September 3, aldermen
granted an extension on the
project after it was requested by
the developer and recommend-
ed by City Attorney Ed Rucker
as a “reasonable response to
the impact of the Coronavirus
Covid-19 Pandemic.” Accord-
ing to the initial agreement,
public improvements were to
be completed by September 21,
2020 and the developer was to
achieve “substantial comple-
tion” of the project no later
than September 21, 2020.

Rucker told the board that
the unprecedented nature of

GLIMPSES OF THE LAKE'S PAST

the pandemic invoked the ex-
cusable delay provisions of the
redevelopment agreement and
by extending the deadlines
with specific dates, it would
give the developer room to
adjust the timeline and at the
same time, protect the city’s in-
terests. The alternative would
require the city to declare a
breach of contract and then
struggle over the length of the
excusable delay.

“Three years ago you passed
the Osage Beach Commons Tax
Increment Financing plan. Due
to the unprecedented nature
of the COVID-19 emergency,
the developer will not meet
the deadline. In conversations
with the developer over the last
couple weeks it’s become clear
that they are very interested in
building, they want to proceed
and they want to keep the proj-
ect alive. It does no good for
us to let this project sit and let
them default because, accord-
ing to the TIF agreement, this
is an excusable delay,” Rucker
said, adding that while the de-
veloper requested a three-year

extension, it does not mean
that the developer will take an-
other three years. “Instead, the
developer will be given a three-
year window.”

Under the new schedule, the
developer must complete con-
struction of public improve-
ments no later than September
21, 2023 and achieve “substan-
tial completion” of the project—
approximately 100,000 square
feet of retail space — no later
than September 21, 2024.

The ordinance also amend-
ed the revenue schedule.

In early September, City
Administrator Jeana Woods
said although rumors were fly-
ing she had not heard of any
tenant contracts signed yet,
“But I think a lot of people as-
sumed the project wasn’t going
anywhere so it’s good to have
something positive to report.”

HOW A TIF WORKS

Local TaxIncrement Financ-
ing (TIF), created by the Mis-
souri General Assembly, allows
a portion of the new taxes that
a development generates to be
used by the developer to repay

the costs of the project itself.

Woods said the Osage Beach
Commons project is a “pay-as-
you-go TIFE,” which means the
city will not be spending any
of its funds and instead, will
see some immediate money
“because we don’t let them TIF
100 percent of the new tax.”
She also said the developer was
proposing a 12-year payoff.

According to the Missouri
Department of Revenue, TIFs
may be used to pay certain
costs incurred with a redevel-
opment project. Such costs may
include, but are not limited to:

e Professional services such
as studies, surveys, plans, fi-
nancial management, and le-
gal counsel;

e Land acquisition and de-
molition of structures;

¢ Rehabilitating, repairing
existing buildings on site;

¢ Building necessary new in-
frastructure in the project area
such as streets, sewers, park-
ing, lighting; and

* Relocation of resident and
business occupants located in
the project area.

Areas eligible for a local TIF
must contain property classi-
fied as a “blighted,” “conserva-
tion,” or an “economic develop-
ment” area, or any combination
thereof, as defined by Missouri
Statutes.

A property may be declared
blighted in an area which, by
reason of:

e The predominance of de-
fective or inadequate street
layout;

 Unsanitary or unsafe con-
ditions;

e Deterioration of site im-
provements;

e Improper subdivision or
obsolete platting; or

¢ The existence of conditions
which endanger life or property
by fire and other causes, or any
combination of such factors,
and results in one of the fol-
lowing - retards the provision
of housing accommodations or
constitutes an economic or so-
cial liability or a menace to the
public health, safety, morals, or
welfare in its present condition
and use.

With Dwight Weaver

THE FOUNTAIN

In last month’s column we
visited the old Rock Island Rail-
road Bridge spanning the Osage
40 miles downstream from Ba-
gnell Dam. It was abandoned
decades ago. The little hamlet
of Hoecker south of the bridge
is extinct. As you journey down

the Osage from Bagnell you
quickly find yourself embedded
in the topography with muddy
riverbanks on both sides often
well above your head. This of-
ten blocks your view of the sur-
rounding land except for distant
hills and bluffs making it diffi-
cult to determine exactly where

you are with regard to more fa-
miliar landmarks of the coun-
tryside.

The small settlement of
Hoecker, where a son of Joseph
Hoecker operated ageneral mer-
chandise store, never amounted
to much. The settlement came
into existence in 1904 and its

post office closed in 1921. It had
a school, a few houses, Joseph'’s
business and a building that
served as a railroad depot. St.
Elizabeth is six miles away, Meta
seven miles away. Today, down-
stream about two miles is the
Osage Tavern State Wildlife Area
with a campground. Adjacent
and high on the bluff is the inac-
cessible Bat Cave with its huge
entrance. The town of Henley,
which is closest to the bridge,
is noted for having a splendid
natural arch and bridge as well
as Natural Bridge Cave. This au-
thor explored the modest sized
cave more than 50 years ago and
is in the photo at age 16, a photo
by my late caving buddy Bob
Rothwell. The photo features
a stalagmite column known as
The Fountain. When I was there
as a teenager the land owner
told me the stalagmite column
had an opening containing wa-
ter that people drank from. At
the time, the hole and pool con-
tained a dipper people used for
drinking. My flashlight revealed
bat droppings and even small
critters in the water so we didn’t
take a drink.

The author’s latest book

on Lake history — Images of
America, Osage Beach - is
now locally available and is a
pictorial history of Osage Beach
from 1880 to 1980.

Vouune Ose
H.Duight Weaver
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Lots of fall fun taking place at the Lake thls month

By Nancy Zoellner

Officials all agree — the sum-
mer of 2020 was possibly the
busiest in history. With many
businesses continuing to allow
employees to work from home
and numerous school districts
both near and far holding vir-
tual classrooms only, they
agree the Lake might set a re-
cord for fall too.

Although some events have
been cancelled due to the pan-
demic, calendars show the
Lake will continue to offer a
wide variety of activities for ev-
ery age and every taste.

This month will kick off with
the OFFSHORE AT THE OZARKS - a
SuperStock & SuperCat power-
boat racing event set for Octo-
ber 2 and 3 and headquartered
at Camden on the Lake. Spec-
tators will be allowed to line
the race course, set to run be-
tween the 6 and 8 mile marks of
the Osage.

May’s HOT SUMMER NIGHTS,
a classic cruise for vintage and
custom cars, trucks and mo-
torcycles, was moved to Satur-
day, October 10. The theme is
“Invasion of the Rat Rods.” The
event, to be held from 11 a.m. to
4 p.m., will offer entertainment
and family fun activities on the
Historic Bagnell Dam Strip. No
registration is required — just
show up and show off your ride.
There is no entry fee and every-
one is welcome. Masks are not
required and hand sanitizer
stations are offered at several
locations on the Strip.

The FALL FESTIVAL AT THE
FARM is set for October 10 at the
Missouri Forget-Me-Not Horse
Rescue and Sanctuary, 1025
Heritage Road in Linn Creek.
Hay rides, music, a pumpkin
patch and food will be avail-
able at the fundraiser.

The Camdenton Parks FIRST
ANNUAL CHILI COOK OFF will
also be held from 10 a.m. to 3
p-m. October 10 at the Cam-
denton City Park. In addition to
getting to taste award-winning
chili, you can also enjoy live
music and entertainment, bal-
loon artists and yard games
like corn hole, badminton,
croquet and sand volleyball. A
tractor led hayride will run to
and from the parking lots and
around the circle drive to cook-
ing stations all day long. Like to
cook? Plan to enter! The con-
test will include four divisions
- Youth, Family, Business and
Restaurant/Professional. Four

styles of chili will be judged
for each division - Texas Red,
Homestyle, Veggie and Open;
1st, 2nd and 3rd place will be
awarded for the 4 styles in each
division and a People’s Choice
Award to the chili chosen most
often by those sampling the
chili. The cost is $20/team to
compete. Chili tasting by the
public is $5 for 5 samples. Pro-
ceeds will benefit the Concerns
of Police Survivors (C.O.P.S.),
headquartered in Camdenton.
Pre-registration is required to

compete. Visit https://cam-
denton.recdesk.com to sign up.
Contact Parks Director, Larry
Bennett at 573-346-3600 for
more information.

Lake of the Ozarks Food
BankAdvisoryCouncilwillhost
the 2ND ANNUAL HALLOWEEN
COSTUME 9 HOLE GOLF TOURNA-
MENT on October 11 at the Oaks
Golf Course at Margaritaville
Resort. The fee is $240 per team
or $60 per individual and it in-
cludes on-course proxy prizes,
games, and mulligans. A few
friendly contests will also be
held - Best Overall Score, Best
Themed Team Costume, Best
Overall Costume and Scariest
Costume. For more informa-
tion or to register a team e-mail
Jasen Jones at jjones@oldkin-
derhook.com. Proceeds will be
used to support food pantries
in Camden, Miller and Morgan
counties. Allmoney staysin the
Lake of the Ozarks community.

Surdyke Yamaha's GO FISH
CRAPPIE TOURNAMENT will also
be held October 11 from Sur-
dyke’s Port 20, located at 5395
Spruce Lane in Osage Beach.
Participants will fish from 7
a.m. to 2 p.m. and the weigh-in

will run from 2 to 3 p.m. A fish
fry will follow. The entry fee is
$50 per fisherman or $20 for
Youth Division (12 and under).
The fish fry is free to all par-
ticipants. There’s a guaranteed
$3000 payout to top five teams.
$10 entry into the Big Crappie
Contest. Other prizes, includ-
ing a CFMoto 4x4 ATV for the
Big Crappie taken in an Alumi-
num boat, will be offered. Pre-
register and you have an open
start anywhere on Lake of the
Ozarks at 7 a.m.

A FALL FESTIVAL AT STARK
CAVERNS is set for 10 a.m. to
5 p.m. Saturday, October 17.
Bring the whole family and
book a cave tour, shop vendor
booths featuring local and re-
gional artisans, try your hand
at sluice mining or geode
cracking and enjoy delicious
food. Stark Caverns is located
7 miles north of Bagnell Dam,
just outside of Eldon.

BALLPARKS NATION FALL FES-
TIVAL from 4 to 10 p.m. Satur-
day, October 17 and from 11
a.m. to 4 p.m. Sunday, October
18. It’s a free event open to the
community and ball teams.
Organizers say bring lawn
chairs and plan to spend the
day enjoying food, drink, cari-
cature artist, and more - some
with fees. Saturday will include
a ribbon cutting ceremony at
5 p.m. BBQ, a beer garden and
bonfire for Smores will also be
offered and a laser light show,
fireworks and DJ will take place
after sundown. Sunday’s ac-
tivities will include face paint-
ers, balloon artist, caricature
artist, tricycle races, corn pit
for kids, bounce houses, giant
slide, hay ride, pumpkin paint-

ing, Palasota’s Place BBQ ..
much more!

Those in the market for
home improvements should
stop by the LAKE WEST CHAM-
BER OF COMMERCE'S BUSINESS
EXPO. The event is set for 9
a.m. to 4 p.m. October 24 at the
Lake Christian Academy, 17178
North State Hwy 5 in Sunrise
Beach. Visitors will find a wide-
range of products under one
roof and business represen-
tatives from Lake-area busi-
nesses will be available to an-
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swer any questions. Parking is
free asis admission. Lunch and
snacks will be sold as a fund-
raiser for the Academy.
Although the Bagnell Dam
Strip Association won’t be
hosting its annual Halloween

Crosswords Solution

on the Strip event, several oth-
er activities will be taking place
around the Lake.

You can take the little trick
or treaters to HYVEE HOLLOW in
Osage Beach from 3 to 6 p.m.
on Halloween. More than 40
booths manned by vendors,
organizations, and business
owners will feature candy and
non-candy treats in a fun out-
door setting. A $2 admission is
charged. In addition to trick-
or-treating, kids can enjoy the
hay maze and take advantage
of free hot dogs and drinks
while they last. Those who
would like a booth/candy sta-
tion to promote their business
or organization should contact
Mike Clayton with Wonderland
Camp at 573-280-5648. Pro-
ceeds from the event will go to
The Dream Factory and Won-
derland Camp.

Adults looking for an oppor-
tunity to dress up and get their
spooky on can have a “HOPPIN’
HALLOWEEN" at the Horny Toad
with DJ Lou Diesel. The event
will include a costume contest
and spooky drink specials.
There’s no cover charge — it’s
free to attend. H. Toads is lo-
cated at 2359 Bittersweet Road
on Horseshoe Bend.

Trick or Treaters are invited
to attend the Annual Trunk or
Treat to be held from 5 to 7 p.m.
Saturday, October 31 at Kent
Memorial Lutheran Church,
located at 184 Sunset Hill Drive
in Sunrise Beach.

Puzzle on page 21
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The Times We
Live In

Here we are six months plus
into the “Pandemic”. At this point
we all know someone who has
gotten sick or possibly even died
from Covid19. To say that the vi-
rus has affected our rentals is an
understatement!

We seemingly break a sales
record every week these days.
Some examples; we had more
revenue in July of this year than
we did for the entire year in 2009.
We beat the all-time, one-week
sales record from last year, each
week from the second week of
May through the end of June, sev-
en consecutive weeks! We also
beat our record for monthly sales
for the months of May through
October and the list could go on
and on.

The questions that remain un-
answered are, “how long with
this affect rentals” and “is this the
new normal”? At this point | am
hesitant to base any projections
for 2021 based upon our numbers
from this year. But what does that
mean going forward?

Our area received a lot of extra
television exposure this summer
that we normally would not get.
That exposure added up to record
rentals for not only our company
but others as well. Also, many
businesses had a much better
summer due to all of the extra
“free” exposure that our area gar-
nered. In fact we ended up with
guests that had originally planned
on going to Europe or Hawaii but
couldn’t due to restrictions in
those areas.

In planning for the 2021 sea-
son we will be watching develop-
ments very carefully. If areas are
still shut down, that could be good
for rentals here at the Lake of the
Ozarks. If restrictions are lifted
then things could shift back to the
old normal. We plan on pushing
the fact that we have plenty of

Managing Rental Property

Russell Burdette

out-door space to social distance
including three state parks and a
lake that is almost 100 miles long.
And we have seen that guests feel
more comfortable renting a pri-
vate home or condo where they
can stay with their family and yet
be socially distanced from other
people.

While many of our fall festivals
have been cancelled there will still
be plenty to do at the Lake. Peo-
ple can enjoy the fall colors, scenic
parks, scenic drives around the
lake, the crisp cooler weather and
the wide variety of places to enjoy
a great meal, either by dining in or
by taking food back to their home
or condo.

We are currently working on
some creative promotions for
the fall and winter that will allow
guests to social distance while still
enjoying our beautiful area here
at the Lake of the Ozarks. Fish-
ing, hiking and bike trails are just
a few fun outdoor activities that
guests can enjoy this fall.

Russell Burdette is the owner
of Your Lake Vacation, a profes-
sional vacation rental manage-
ment company at the Lake of the
Ozarks since 1986. If you would
like a vacation rental market
analysis or more info on renting
your home or condo as a vacation
rental, please call 573-365-3367
or e-mail russell@yourlakevaca-
tion.com.

Send Your Public Event Information and

News Releases to
Lakebusjournal@gmail.com

Please remember to include photos if available, captions detailing

the photographs and your information in Word (.doc) files

Lake Area Chamber Fall Dinner
& Awards October 22nd 2020

“The Show Must Go On”
is the fitting theme selected
by the Lake Area Chamber of
Commerce for their upcoming
Annual Fall Dinner & Awards.
Members and Guests are
invited to attend this annual
occasion on Thursday, October
22nd from 5:30 — 8:30pm at The
Regalia Hotel & Conference
Center.

“With the facility allowing
the opportunity to space
tables further apart as well as
transitioning from the usual
tables of 10 to tables of 6, we
felt these along with a few
other updates, will allow us to
continue with hosting this in
person event” stated Executive
Director, K.C. Cloke.

Many traditions
will  continue this year
including honoring the 25th
year Chamber Member
anniversary’s in addition to
presenting the prestigious

annual awards for Small &
Large Business, Non-Profit,
Young  Professional, and
Distinguished Citizen of the
year.

We hope to see all of our
Chamber supporters who
contribute to the prosperity
and growth of our wonderful

community in attendance.
Tickets can be purchased
online at LakeAreaChamber.
com or by calling the chamber
office at (573) 964-1008.
Reservations are required and
must be made by October 16th,
2020.

In-Water Boat Show touts
highest attendance in history

The Lake of the Ozarks
Marine Dealers Association
announced today that the
In-Water Boat show held
September 25th through 27th
was the highest attended in-
water show of all time. LOMDA
always produces 2 in-water
shows per year, the firstin April
at Dog Days, and this Fall show
in September at Capt Ron’s.
After a record breaking year
for sales in the marine industry
at the lake, this boat show’s
overall attendance surpassed
that of both in-water shows
since records have been kept.

Mike Kenagy, Executive
Director of the Marine
Dealers Association said, “We
are pleased with the record
breaking attendance of this
show. There are now so many
more families in and around
Lake of the Ozarks choosing
boating as a leisure activity,
and our dealers are here to
service all of them.”

The in-water show had a
record number of vendors
displaying this year as well. Of
course the dealers exhibited
the latest water craft, but
vendors also showcased docks,

accessories and

boat lifts,
everything else to complete
your boating experience.

Roger Hulett, owner of the

marketing firm MBC that
promotes the show said, “Our
team got very targeted with
our marketing efforts this year
for the show, reaching out to
specific customers with a real
interest in these products.
It’s been a different year, and
we’ve had to reach out to these
customers through  more
targeted means”.

Over the Winter months
LOMDA will produce shows

in Overland Park Kansas on

January 28th through 31st of
2021, and then in St Charles
Missouri on March 4th through
7th. The in-water shows will
return to the lake April 16th
through 18th at Dog Days at
the 19 mile marker. The Marine
Dealers Association is made up
of over 40 individual boating
related companies, and for
more information on members
or upcoming shows, you can
visit their website at www.
lakeozarkboatdealers.com
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32nd Annual Magic Dragon
Street Meet Nationals Rallies
at the Lake of the Ozarks

The Magic Dragon Street
Meet Nationals held on Sep-
tember 11-13, 2020 rolled out a
showcase of epic “rides” for all
to see on the Historic Bagnell
Dam Strip. The almost perfect

September 11th. Throughout
the three day event, partici-
pants and spectators explored
all the Bagnell Dam Boulevard
and our Community has to of-
fer, as many were seen driv-

weather allowed for a comfort-
able distanced crowd! Hosting
over 700 show vehicles along
with thousands of onlookers
from local and afar, there was
a steady flow of admirers’ dur-
ing all hours of the show; not to
mention the wonderful flow of
friends and visitors of the Hot
Summer Nights event shoul-
dering Magic Dragon on Friday,

ing around the Lake Area. The
strip and host site remained ac-
tive from the early hours of the
morning, into the later hours
of the night! “To be able to host
this event this 32nd year, con-
sidering our current environ-
ment, adding the acute focus
of everyone’s safety, was a huge
success in itself!” stated Lake
Area Chamber Executive Di-

rector K.C. Cloke.

An event of this magnitude
takes tremendous planning
and hard work. There are many
entities and individuals to
thank for their time and sup-
port including the 75+ volun-
teers, the City of Lake Ozark,
Lake Ozark Fire Protection
District, the Lake Ozark Police
Department, our Presenting
Sponsor Summer USA, and our
other sponsors and businesses
who provided various forms
of support. Lastly, but cer-
tainly not least, we would like
to thank all the Magic Dragon
Street Meet Nationals partici-
pants, especially our newcom-
ers, who spent the weekend
with us showcasing their in-
credible vehicles ensuring the
quality of our show year after
year.

Mark your calendars for the
33rd Annual Magic Dragon
Street Meet Nationals being
held on April 30 -May 2, 2021 on
the Historic Bagnell Dam Strip!
Registration will open on Janu-
ary 1st, visit our website Magic-
DragonCarShow.com and like
us on Facebook for additional
information and to keep up to
date on all the event details.
Get your motors running in
2021! We will see you here!

Caller-IP Sells Camden Co. Wireless
Internet Operations to Wisper ISP, Inc.

Caller-IP is happy to an-
nounce Wisper Internet will
be taking over their wireless
Internet operations in Camden
County, MO.

When asked about the ac-
quisition, Caller-IP CEO, Bret
Fisher stated, “Caller-IP has
maintained wireless Internet
operations in the state of Mis-
souri and Florida since 2005.
As you can imagine, traveling
between the two has always
been a hassle. After 12 years,
I decided to no longer pursue
operations in the state of Mis-
souri and to settle in Florida.
I believe our customers are in
good hands with Wisper. They
will take what we have built
and expand upon it.”

The need for reliable, high-

speed Internet in Camden
County, MO is great. Millions
of vacationers’ flock to the Lake
of the Ozarks every summer,
which produces alarge boost to
the county’s economy. Without
a reliable Internet connection,
businesses risk losing these
vacationers. Margery Tomain,
the owner of the Blue Cat Tav-
ern and Grill has turned away
customers because of her cur-
rent unreliable Internet con-
nection. She stated, “When my
Internet goes down, I can’t pro-
cess customer’s credit cards.
Expecting and asking our cus-
tomers to carry around cash is
unacceptable in today’s age of
technology. Plus - It’'s embar-
rassing to have to explain to
customers when it goes down.

If the customer has already
started eating, we usually just
have to write off the tab. It af-
fects our reputation and our
revenue takes a big hit as con-
sequence.”

Wisper has provided Inter-
net service in Camden Coun-
ty, MO since 2017. The funds
to continue expansion in the
area were difficult to muster
up until Wisper was named the
winning bidder of $220.3 Milli
on in the Federal Communica-
tion Commission’s (FCC) rural
broadband auction, the Con-
nect America Fund Phase II
(CAF II). Wisper’s CAF 1II fund-
ing began in February 2020.
Visit the FCC’s CAF II Auc-
tion 903 Map to view required
build- out areas.

As the Lake Churns

Upturn Market
Despite COVID

At the start of 2020, it appeared
that this year would bring a slight
easing of existing property sales as
new construction started to take off.
| also felt that property values would
not continue to increase as quickly
as last year. Then COVID-19 made it's
appearance and turned all real estate
predictions upside down.

January and February residential
sales had increased by 18.9 percent
in 2020 versus 2019. This includ-
ed all homes and condos closed in
those months. In March, lake area
sales slowed down. We watched to
see what the various restrictions and
shutdowns across the country would
bring. Businesses pivoted to allow
employees to work from home and
schools shifted to online learning.
Thousands who had access to a lake
home packed up and moved tempo-
rarily, many permanently, to Lake of
the Ozarks.

By the end of May, lake area real
estate sales had fallen in comparison
to last year. The number of lakefront
home closings had decreased by 2.5
percent. The sale of homes not directly
on the water decreased 4.5 percent
compared to 2019 and condo sales
were down 13 percent.

Beginning in June, closing num-
bers roared and property values ac-
celerated rapidly. It was unusual for
any properly priced property NOT to
receive multiple offers. The months of
June through September had record
increases in residential sales. During
those four months, lakefront homes
sold increased by 78 percent com-
pared to 2019. Non lakefront home
sales increased 21.4 percent and con-
do sales increased 57 percent.

Current YTD sales as of the end of
September show that 2020 lakefront
home sales increased by 41.2 percent
compared to 2019. Non lakefront

ea/ Estate nd Lake News
with C. Michael Elliott

home sales increased 8.7 percent
YTD and condo sales increased 22.8
percent.

Weekly sales stats for the last
week of September indicate that sales
remain strong into the Fall market. A
review of the data for all homes and
condos show that 68 new residen-
tial listings hit the market and 100
residential listings were marked as
under contract. There also have been
a total of 103 residential sales closed
in the last seven days. All sales data
obtained from the Lake of the Ozarks
Board of Realtors Multiple Listing Sys-
tem for the years 2019 and 2020.

C. Michael Elliott and Associates is
a boutique, privately owned office with
a great group of knowledgeable, top-
notch agents and staff that will work in
your best interest and are enjoyable to
work with. Please give us a call if you
are considering buying or selling, we'll
explain our services in detail and you
can decide if we are a good fit for you.

Michael Elliott has been selling real
estate at the Lake of the Ozarks since
1981. He is one of the most respected
brokers in the area. If you would like to
work with Michael in the sale or pur-
chase of property, or have interest in
a career in real estate, contact him at
573.365.50LD or cme@yourlake.com
or stop by C. Michael Elliott & Associ-
ates, 3738 Osage Beach Parkway.
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New Housing Concept

continued from page 1
heard from people on both
sides.

“A few people have ex-
pressed concern that this will
turn into subsidized housing
— which the developer has as-
sured us won’t happen — but
most support the idea because
they know there’s a great need
for workforce housing,” he
said, adding that he got a first-
hand look at the problem. “I
just came here in July when I
started with the city. The city
was gracious enough to give
me three weeks to find a place
tolive before I had to move here
and I spent day in and day out
trying to find something. I'd
see a place, call and it would
be taken by the time I got there
to look at it! Just from my own
experience, I know there’s a
definite shortage of housing for
working folks. Hopefully this is
the first step toward addressing
thatneed.”

Fry also said that although
Wright has not worked in tiny
home development before, he’s
done extensive research and
reached out to those who have
to get best practices and advice

AUTO & TIRE SERVIGE LLC

Complete Auto Repair & Fleet Management

3482233

WWW.PRECISIONAUTOANDTIRE.COM

on things to avoid or things
that should have been done dif-
ferently.

“Inmy opinion he’s done due
diligence — it’s something he’s
committed to and he wants to
do it right,” Fry said. “We've
got a lot of million-dollar Lake
homes but realistically, that’s
not affordable for many people
working through their career
so this will hopefully be of ben-
efit to a lot of people and a step
towards them getting estab-
lished in the community. We're
excited about it.”

Fry said the board of alder-
men will hear the rezoning at
their October 13 regular meet-
ing. If aldermen approve the
measure, the developer will
have to apply for a special use
permit, which would likely be
voted on in November. “Realis-
tically, if everything went as ef-
ficiently as possible, the devel-
oper could begin construction
in December.”

In 2016 the Lake of the
Ozarks Regional Economic De-
velopment Council sponsored
a four-county housing study
that unveiled a critical need for
affordable housing.
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EXCEPTIONAL VACATION RENTAL
MANAGEMENT

Your Lake Vacation is one of the Lake’s premiere professional
vacation rental companies conveniently located in the
heart of Osage Beach. We provide exceptional customer
service, housekeeping, maintenance, accounting, marketing,
interior design and 24 hour emergency services. Join our
family of 100+ private homes and condos today!

- The Lake of the Ozarks leading innovator in professional
vacation rental management

- Over 30 years of experience in the vacation rental industry

- We are a local brick and mortar, family owned and
operated company

- Experience effective communication with our team of over 10
dedicated employees

4571 Osage Beach Pkwy
Osage Beach, MO 65065
573-365-3367
www.YourlLakeVacation.com

Yourn Lake Vaeation

Nightly vacation rentals @ Lake of the Ozarks

We make it simple.

Paperless. Keyless. Stress-less.
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SCORE webinars present best strategies for starting or growing

By Nancy Zoellner

The pandemic caused many
to slow down, stay home and
maybe even think about what
they want their lives to look
like moving forward. If that
soul searching has brought
thoughts of starting a business
or making changes to an exist-
ing business, SCORE is ready,
willing and able to help! One
way they’re doing that is by
providing a series of webinars
this month.

For each webinar, partici-
pants are asked to connect at
least 5 minutes in advance to
be sure they have a good con-
nection. Upon registering, par-
ticipants will receive a confir-
mation email with the SCORE
Zoom link to attend. A Zoom
account is not needed to par-
ticipate.

eLearn WhatIt Takes to Start
a Business will be held from 6
to 8:30 p.m. Monday, October 5.

Those who dream of start-
ing a business can learn what it
takes to be successful in Part 1
of the Simple Steps to Starting
Your Business.

In this free online workshop,
participants will learn the ad-
vantages and disadvantages
of owning a business; legal
and insurance considerations;
fundamentals of formation,
organization, marketing, cash
flow and funding sources; and
business plan basics. Register
by visiting http://events.r20.
constantcontact.com/register/
event?llr=qdjt7ycab&oeidk=a0
7eh9uadqra5ce4127.

e Human Resources 101 -
You're ready to hire people-
now what? is a two-part series
focusing on human resources
(HR). SCORE recruited lo-
cal expert Danielle Bearden,
leader of the HR Department
at Leverl, to help participants
understand important HR is-
sues and to manage employ-
ees more effectively. These
sessions explore workable
strategies with a step-by-step
guide. Learn how to navigate
the challenges ranging from
discrimination and wrongful
termination to harassment and
employee paperwork.

Part 1 will be held on Octo-
ber 8. It will cover recruitment,
job descriptions, exempt vs.
non-exempt, 1099 vs W2, on-
boarding, employee compli-
ance, performance evaluations
and the value of an employee
handbook. Participants will

also explore why business lead-
ers fail and how to avoid the
pitfalls; they’ll also learn how
to better implement and track
key HR objectives and how to
set behavioral expectations
and audit performance.

Part 2, set for October 15,
will discuss such topics as dis-
crimination, discipline, time
and attendance, payroll, safety
and workers’ compensation
and employee benefits.

Bearden leads the HR de-
partment at Leverl, a Kansas
City-based professional em-
ployer organization (PEO)
providing integrated services
which allow business owners
to cost-effectively outsource
the management of human
resources, payroll, employee
benefits and Workers’ Compen-
sation. She has over 10 years of
experience working directly
with clients on their HR needs
and brings her HR experience
to the Leverl team focusing
on organization, growth, and
employee relations. Her knowl-
edge of local, state and federal
laws influencing personnel
actions helps Leverl clients
maintain the highest level of
integrity and confidentiality at
all times.

Both webinars start prompt-
ly at 9 a.m. and conclude at
noon. Registration is $20 and is
non-refundable.

Attend one or both HR we-
binars but register separately.
Register for Part 1 by visiting
https://events.r20.constant-
contact.com/register/eventRe
g?oeidk=a07eh9s6fk5c1d28292
&oseq=&c=&ch=.

Register for Part 2 at https://
events.r20.constantcontact.
com/register/eventReg?oeidk=
a07eh9s9pex29d169c5&oseq=
&c=8&ch=

e Fundraising Events for
Nonprofits is planned for Oc-
tober 21.

Whether the goal is to raise
money or to build friendships,
this webinar will provide an
overview of approaches to
creating events for nonprofits.
The webinar will be conducted
by Beth Chappelow, owner of
Chappelow Events, and Alex
Shapiro, Kansas City Sympho-
ny Director of Development. It
will cover the various advan-
tages and potential drawbacks
to event fundraising. Topics
will include choosing the right
event for your organization,
strategies for successful plan-

ning and implementation,
building realistic budgets,
working with volunteers, com-
mon pitfalls to avoid, and con-
structive evaluation after the
event.

Beth Chappelow is a veteran
event planner with expertise
in logistics, event design, and
the art of diplomacy. She spent
more than a decade in nonprof-
it fundraising and event plan-
ning with posts at The Points
of Light Foundation, Nonprofit
Leadership Alliance, and The
Kansas City Symphony before
launching Chappelow Events.

Alex Shapiro has worked at
non-profits for almost 30 years.
He is currently director of de-
velopment for the Kansas City
Symphony, where he supervis-
es a team of six staff members

-

who are responsible for raising
$7.5 million annually. In 2017,
he oversaw the successful com-
pletion of the Symphony’s $55
million endowment campaign.
Previously, he served as direc-
tor of Institutional Advance-
ment at the Institute of Ameri-
can Indian Arts, a four-year
arts college in Santa Fe, N.M.
He was also director of devel-
opment for the AIDS Founda-
tion of Chicago.

Register by visiting https://
events.r20.constantcontact.
com/register/eventReg?oeidk=
a07eh9s11ru2f017307&o0seq=&
c=&ch=.

¢ Developing Your Online
Presence is absolutely critical
for all businesses. In this we-
binar, participants will learn
step-by-step how to create a

THIS YEAR’S;
IS EVERYWHERE.

Your health and safety are our top priorities. For this year’'s Walk to End Alzheimer'se
we invite you to walk on your own or with a small team of family and friends
wherever you choose. Together, we can raise important funds and awareness for a
world without Alzheimer’s and all other dementia.

Register and get a
free set of 5 walk
flags. Then get
interactive with the
enhanced Walk to
End Alzheimer's
mobile app!

o ik

Gather with your closest friends, family,
and co-workers and walk around the
block of your neighborhood, up the
street of downtown, or through the
halls of your workplace!

business online
presence.

The webinar will cover how
to brand your business and
connect to customers online;
building an online presence
asset inventory; what business
owners need to know about
starting or improving a web-
site; the basics of how search
engines work; getting started
on social media and develop-
ing a posting plan and imple-
menting an email marketing
program.

The webinar starts prompt-
ly at 9 a.m. and concludes by
noon. Register now by visiting
https://events.r20.constant-
contact.com/register/eventRe
g?oeidk=a07ehb6239t75a5b108
&oseq=&c=&ch=.

marketing

Join us for promise garden
experiences across the community.
Visit alz.org/LakeFB to join our
Facebook group and stay up to date
on upcoming events!

Lake of the Ozarks Area

Walk to End Alzheimer’s
Sunday, October 25th

2020 National Presenting Sponsors

Edward Jones

®¥CVSHealth

END

ALZHEIMER’S

alzheimer’s % association*
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Crossword Puzzle

THEME: IN THE KITCHEN
ACROSS

1. Capital of Ghana

6. Paris in Tour de France

9. Wild ox of India

13. Admiral’s group

14. "Mele Kalikimaka" wreath

15. Julian Barnes' “The ____ ofan
Ending”

16. Telephone company

17. Acronym in a bottle

18. Birth-related

19. *Set briefly on fire

21. *Separate solids from fat in
melted butter

23. *Crusty dessert

24. Uncouth person

25. Westminster broadcaster, acr.
28. Coffee break spot

30. *Scald quickly in boiling water
35. Like desert

37. Like Civil War reenactment
battle

39. *Like old chips

40. Delhi dress

41. Subculture language

43. *Good or bad it emanates
from stoves

44. "AstheWorld "

46. Like Jekyll and Hyde's
personality

47. This over matter?

48. Encryption device, a.k.a. __
machine

50. Practice in the ring

52. Low-____image

53. Competitive advantage

55. NBA coach “____" Rivers
57. *Dissolve browned food bits
with liquids

61. *Thicken by simmering

64. Love, to Catherine Deneuve
65. Pigeon sound

67. Pianist's exercise

69. Resembling a fish

70. Hawaiian Mauna

71. Smart candy?

72. Tire swing holder

73. Bruin legend Bobby

74. *Yummy reward

Solution page 16

DOWN

1. Back of the boat

2. Staff symbol

3. Text messenger

4. Short version

5. Like number 1 to hydrogen
6. Besides

7. Opposite of paleo-

8. '70s music genre

9. Wheel in grandfather clock
10. ____-perspirant

11. Defender of skies

12. Count on

15. Growls angrily

20. What lighthouse does
22. Williams sister’s return
24. On account of

25. *Turkey action

26. Hitler's Eva

27. Wispy clouds

29. *Incorporate an ingredient
31. Niels Bohr's study object
32. Rock bottom

33. Star Wars attacker

34. Shepherds' flocks

36. Sound at door

38.___ sack

42. Clearing in the woods
45. Viscous

49. Wood-shaping tool

51. Capybara, e.g.

54. GEICO's mascot

56. Like a button, but more so
57. Cuckoo

58. Dubai dignitary

59. Departed

60. Debussy's “Clairde ____"
61. Serengeti sound

62. *Preserve by adding salt
63. Old Norse texts
66."____ theramparts...”
68.D.C. time

GET THE GRILLER’S BUNDLE
INTRODUCTORY PRICE: $799°

4 (5 oz.) Butcher’s Cut Filet Mignon
4 (4 oz.) Boneless Pork Chops

4 (4 oz.) Omaha Steaks Burgers

4 (3 oz.) Gourmet Jumbo Franks

4 (2.8 oz.) Potatoes au Gratin

4 (4 oz.) Caramel Apple Tartlets
Omaha Steaks Seasoning Packet
$224-5¢" separately

54
iz ok

+ 4 MORE BURGERS FREE

THAT'S 20 COURSES + SIDES & DESSERT!
ORDER NOW! 1.833.406.1259 ask for 63281KXJ

www.OmahaSteaks.com/family588

© StatePoint Media

*Savings shown over aggregated single item base price.
Standard S&H applies. ©2020 Omaha Steaks, Inc.
Exp. 10/31/20

Office: 573-374-4041
Toll Free: 800-437-8848
635 N Main Street
Laurie, Missouri 65037
M-F 8:30am-5pm
Sat. 9am-4pm

Our custom build modular homes are built
to the state electrical and construction
code, also financed like a traditional home.
Our homes are fully customizable from
layout, appliance package, master suites,
and so much more!

OWN A CUSTOM BUILT MODULAR HOME FOR LESS THAN ®90/sq. ft.

0zark Homes has been family owned and
operated for more than 30 years. We have
been providing beautiful homes to the lake
of the Ozarks and all across the entire
state of Missouri.

Own Your Own

Home for Much

Less Than You
Imagined!
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UNLIMITED

INTERNET

UNLIMITED data
Call Work, play, and stream

(800) 765-7772 Connect every home device

No hidden fees or taxes

*$50 off installation fees when you sign-up for Wisper Autopay!

WWwW.WISPERISP.com
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BENEFITTING WONDERLAND CAMP

) - Cgaturc[ay, %V. 14

MARGARITAVILLE | NORTHWINDS BALLROOM

Entertainment by the i-Berrys
Complimentary cocktails | Fantastic food

Live and silent auction

Tickets available at wonderlandcamp.org.
For sponsorship information, call 573-392-1000.

Proceeds benefit Wonderland Camp, a non-profit serving
campers with disabilities ages 6 and up since 1969.




Page 24 October, 2020 Lake of the Ozarks Business Journal

Trick or Treating Maze

$2 per kid and proceeds go to Dream Factory and Wonderland Camp
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Serving the Lake Area for Over 35 Years!

4 V4
pm,z )evk NO JOB T0O BIG!

Largest, Most
7 Equipped Fiberglass

Facility in the State.

www.PaintRiteLK.com

Over 3G Y | Experlence. &

Pickup and
Delivery 4 Mi. North of Gamdenton on Old Route 5

Insurance Repairs
Back To Pre Accident I |
Condition!
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All About Boats

3597 Osage Beach Parkway Osage Beach MO
65065 (573) 302-4100
miylersanders@yahoo.com
http://www.boatozarks.com

Aqua Pest Solutions, LLC

1105 Runabout Drive Osage Beach MO
65065(800) 718-1869
aquapestsolutions@gmail.com
http://www.aquapestsolutions.com

Atlas Docks, LLC

248 Keystone Industrial Park Dr
Camdenton MO 65020 (573) 346-3625
jason@atlasdocks.com
http://www.atlasdocks.com

B & M Manufacturing Company

1150 0ld South 5 Camdenton MO 65020
(573) 346-7246 mb@haulritetrailers.net
http://www.haulritetrailers.net

Benne Media 160

highway 42 Kaiser M0 65047

(573) 348-1958 gsullens@mix927.com
http://www.lakebusjournal.com

Bergers Marina

PO Box 517 Lake Ozark MO 65049

(573) 365-2337 dan@bergersmarina.com
http://www.bergermarina.net

Big Thunder Marine

PO BOX 759 Lake Ozark MO 65049

(573) 964-3499 sales@bigthundermarine.com
http://www.bigthundermarine.com

BoBo Ladders

PO Box 280 Maberly MO 65270

(660) 269-3404 janiman@orscheln.com
http://www.orschelnproducts.com

Bob’s No Wake Zone Boating Radio Show
4655 Osage Beach Parkway, StA

Osage Beach MO 65065 (660) 492-2720
nowakebob@gmail.com
http://www.bobsnowakezone.com

Bridgeport Jet Ski

PO Box 186 Osage Beach MO 65065

(573) 348-1020 sales@bridgeportjetski.com
http://bridgeportietski.com

Camdenton Area Chamber of Commerce

PO Box 1375 Camdenton MO 65020

(573) 346-2227 info@camdentonchamber.com
http://www.camdentonchamber.com

Captain Ron’s Bar & Grill

PO Box 568 Sunrise Beach MO 65079
(573) 374-8400 duggan@usmo.com
http://www.captainronsatthelake.com

Captain’s Choice

PO Box 321 Osage Beach MO 65065

(573) 216-0630 boatliftremotes@gmail.com
http://boatliftremotecontrol.com

Castaway Customs Midwest

PO Box 155 Jackson MO 63755 (573) 579-1334
ellie@castawaycustoms.com
www.castawaycustomsmwsc.com

lake of the ozarks

ARINE

dealers association

SERVING THE LAKE OF THE OZARKS AREA

Catalyst Electric

31 Rockhouse Road Linn Creek MO 65052
(573) 552-8488 office@catalystelectric.com
www.catalystelectric.com

Crabco/Rough Water Dock

PO Box 1225 Sunrise Beach M0 65079
(573) 374-0470 john@roughwaterdock.com
www.roughwaterdock.com

D & B Dock, Inc.

166 Sparrow Drive Climax Spring MO 65324
(573) 347-2327 dbdock@att.net
www.dbdocks.com

Dock Dealers

183 Conquistador Drive Camdenton MO 65020
(573) 347-0505 steve@dockdealers.com
www.dockdealers.com

Dock Realty/Dock Lifeguard
PO Box 8 Lake Ozark MO 65049 (573) 374-8849
dave@dockrealty.com www.dockrealty.com

DockGlide

54 Kays Point Ct Four Seasons MO 65049
(573) 693-0041 lisa@dockglide.com
www.dockglide.com

DockWorks, LLC

18 Penrose Drive Eldon MO 65026

(573) 964-1919 dockworks@dockworks.net
www.dockworks.net

Dog Days, LLC

1232 Jeffries Road Osage Beach MO 65065
(573) 348-9797 barrettrestaurants@gmail.com
www.dogdays.ws

Econo Lift Boat hoist Inc.

PO Box 377 Camdenton MO 65020

(573) 346-7161 econoliftmegan@gmail.com
www.econolift.com

Fibersteel Boat Lifts

3910 N 0ld Hwy 5 Camdenton MO 65020

(573) 346-9688 fibersteel@socket.net
www.lakeboatlifts.com

First State Bank Mortgage

4655 B Osage Beach Parkway Osage Beach MO

65065 (573) 746-7211 mlasson@fshfinancial.com

www.yourlakeloan.com

Firstmate, Inc.

410 Century Business Drive Labadie MO 63055
(866) 570-9707 support@firstmatecontrols.com
www.firstmatecontrols.com

Formula Boats of Missouri

4810 Formula Drive Osage Beach MO 65065
(573) 302-8000 chadn@formulaboatsmo.com
www.formulaboatsmo.com

G & G Marina

1528 Maritime Lane Roach M0 65787

(573) 346-2433 larry@ggmarina.com
WWW.ggmarina.com

Golden Rule Insurance Agency

PO Box 810 Osage Beach MO 65065

(573) 348-1731 nick@goldenruleinsurance.com
www.goldenruleinsurance.com

lguana Marine Group

4773 Osage Beach Parkway Osage Beach MO
65065 (573) 321-5677
info@iguanamarinegroup.com
WWW.iguanamarinegroup.com

Jesse Your Lake Friend-RE/MAX

4595 Osage Beach Parkway #27 Osage Beach MO

65065 (573) 302.2335 jesse@yourlakefriend.com
www.yourlakefriend.com

Kelly's Port

5250 Dude Ranch Rd Osage Beach MO 65065
(573) 348-4700 kyle@Kkellysport.com
www.kellysport.com

Kwik Kar Dockside Boat Cleaning

3730 Osage Beach Parkway Osage Beach MO
65065 (573) 552-8460

Jesse. Witt@kwikkarmo.com
www.kwikkarmo.com/dockside

Studio M Publishing, LLC

PO Box 1457 Lake Ozark MO 65049
(573) 365-2288 jennifer@lakeprofile.com
www.loprofile.com

Lake Area Chamber of Commerce

PO Box 1570 Lake Ozark MO 65049

(573) 964-1008 keloke@lakeareachamber.com
www.lakeareachamber.com

Lake Media

4427 Osage Beach Parkway A-300 Camdenton
MO 65020 (573) 346-2132
bschneider@lakemediaonline.com
www.lakenewsonling.com

Lake of the Ozarks Convention & Visitor Bur
PO Box 1498 Osage Beach MO 65065
(573) 348-1599 tim@funlake.com
www.funlake.com

Lake Printing Company

6815 Hwy 54 Osage Beach MO 65065

(573) 346-0600 brad.sprieck@Iakeprinting.com
www.lakeprinting.com

Lake Race LLC

P.0. Box 219, Lake Ozark MO 65049
(573) 434-0611 Tom@ozarksamp.com
www.lakerace.com

Lake West Chamber of Commerce

PO Box 340, 125 Oddo Dr. Sunrise Beach MO
65079 (573) 374-5500
director@lakewestchamber.com
www.lakewestchamber.com

Lake West Maring, LLC

350 South Main Laurie MO 65037

(573) 372-8115 hob@lakewestmarine.com
www.lakewestmarine.com

LakeExpo

PO Box 1805 Osage Beach MO 65065
(573) 207-9004 brent@Iakeexpo.com
www.lakeexpo.com

Lakefront Living Realty

4631 Windsor Drive Lake Ozark MO 65049
(573) 6931613 stacey@lakefrontliving.com
www.lakefrontliving.com/mo

Laurie Tent & Event Rental

14120 North State Hwy 5 Sunrise Beach MO
65079 (573) 374-8368
laurietentrental@gmail.com
www.laurierental.com

Marine Concepts, LLC

415 Kaiser Industrial Park Kaiser MO 65047
(913) 908-7223 marineconcepts@ymail.com
www.worldsbestboatcover.com

MarineMax

3070 Bagnell Dam Bivd Lake Ozark MO 65049
(573) 365-5382 dale.law@marinemax.com
Www.marinemax.com

Marty’s Marine

6755 Hwy 54 Osage Beach MO 65065
(573) 346-0023 sales@martysmaring.com
www.martysmarine.com

Midwest Touchless Boat Covers

613 SE Brentwood Lee’s Summit MO 64063
(816) 985-6542 boatcoverguy@outlook.com
www.midwestboatcovers.com

Nauti Renovations

22024 Saddlefield Court Warrenton MO 63383
(636) 359-5899 nautirenovations@gmail.com
www.aquatraction.com

One Source Services, LLC

305 North Locust Ave, PO Box 487 Linn Creek MO
65052 (573) 502-9350
marty@onesourceservices.net
WWW.0nesourceservices.net

Otto Construction Inc.

PO Box 1821 Lake Ozark MO 65049

(573) 693-3772 james@ottoconstruction.biz
www.ottoconstruction.biz

Paradise Upholstery & Canvas, LLC

1124 Spring Vialley Road Osage Beach MO 65065
(573) 216-7214 pete@paradiseupholstery.com
www.paradiseupholstery.com

PDQ Marine Services, LLC

PO Box 2489 Lake Ozark MO 65049

(573) 365-5900 pdgmarineservice@hotmail.com
www.pdgmaring.com

Performance Boat Center

1650 Yacht Club Drive Osage Beach MO 65065
(573) 873-2300
brett@performancehoatcenter.com
www.performanceboatcenter.com

Poly Lift Boat Lifts

PO Box 135 Sunrise Beach MO 65079

(573) 374-6545 mark@polylift.com
www.polylift.com

The Membership of the Lake of the
Ozarks Marine Dealers Association

Premier 54 Motor Sports, LLC

4370 Osage Beach Parkway Osage Beach MO
65065 (573) 552-8550 hrad@premier4.com
Www.premierb4.com

RMI Golf Carts

19882 West 156 St Olathe KS 66062

(913) 829-1211 mrogers@rmigolfcarts.com
www.rmigolfcarts.com

Showcase Publishing

2820 Bagnell Dam Bivd., B-1 Lake Ozark MO
65049 (573) 365-2323 spublishingco@msn.com
www.lakeoftheozarkssecondhome.com

Summerset Boat Lifts, Inc.

1165 Jeffries Rd Osage Beach MO 65065
(573) 348-5073 info@summersethoatlifts.com
www.summersethoatlifts.com

Surdyke Yamaha & Marina

5863 Osage Beach Pkwy Osage Beach MO 65065
(573) 348-6575 greg@surdykeyamaha.com
www.surdykeyamaha.com

The Dock Box Guy, LLC

PO Box 3627 Camdenton MO 65020

(573) 836-5304 thedockboxguy@gmail.com
www.thedockboxguy.com

The Real Estate Book

30 0ld Duckhead Road Lake Ozark MO 65049
(573) 219-0326 hcpage@aol.com
www.realestatebook.com/homes/usa/mo/lake-ozark

The Wagner Agency, LLC

PO Box 724 Lake Ozark MO 65049 (573) 302-0001
cwagner1@farmersagent.com
www.lakeoftheozarksmaringinsurance.com

Towboat US LOTO

PO BOX 1356 Lake Ozark M0 65049
(573) 216-4701 laketow1@gmail.com
www.firstmateyachtservices.com

Trico Open Water Dock Co.

6000 Baydy Peak Road Osage Beach MO 65065
(573) 348-2737 patrick@openwaterdocks.com
www.openwaterdocks.com

Village Marina & Yacht Club

107 Village Marine Road Eldon MO 65026
(573) 365-1800 markbrick@uillagemarina.com
www.villagemarina.com

Vloyage Marine & Storage, LLC

PO BOX 1060 Lake Ozark MO 65049

(573) 365-5900
info@voyagemarineandstorage.com
www.voyagemarineandstorage.net

Yacht Club Powersports

4760 Formula Drive Osage Beach MO 65065
(573) 348-6200 dan@ycpowersports.com
Www.ycpowersports.com
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-Steve's

‘Pest Control, Inc. /

Professional Pest and Termite Elimination Services

5-STAR LAKE SERVICES

Steve's Pest Control’s 5-Star Lake Services are designed to ensure that you, your family, and your lake property are protected year
‘round from invading and damaging pests. Our 5-Star Services are not only designed to protect your property (and dock if
present) but to also to eliminate and prevent pest infestations before they get started. Steve’s 5-Star Services will prevent, control,
and eliminate: ants, beetles, boxelder bugs, centipedes, clover mites, crickets, mice, millipedes, mosquitoes, pill bugs scorpions,
spiders, springtails, termites, wasp & bees (within 10" of the structure), and other “seasonal invaders”. Steve's Pest Control will solve
your pest and spider problems... that’s a personal promise from Steve!

For more information or to schedule an appointment call us today at
573-365-9555 or go on-line to StevesPestControl.com

Now you’ve got a friend in the pest control business!
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IS YOUR DOCK COMPLE 'l‘l

COME VISIT YOUR LOCAL SOURCE FOR QUALITY DOCK SUPPLIES
CWD Supply - Concrete, Welding & Dock ==

>90 OFF :

fr“:%':‘"s":'ié‘.'.'s" 'i'a“'&“é&';'. ) l f

:

Ll TR
:?!Tj ,w- o1z i 3

/3 ulv iy
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GRAVITYGRAPHIX.COM

Buoys

PWC Lifts
Dock Boxes
Post Bumpers
Dock Winches
CWD SUPPLY Dock Flotation \ Mon-Fri 8-4:30
‘_#—,l_ i Cruiser Cushions Www.cwdsupply.com
B (IR G ol\anized Dock Cables 573-348-0434
e - WetSteps Dock Products HWY D, Osage Beach behind Hyvee
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BOAT LIFT SYSTEMS

Boat Lifts for Speedboats, Pontoons, Fishing Boats, Waverunners & more
Boat Lifts to support up to 20,000 Ibs

' Econo Lift uses only the highest quality
— materials in its boat hoists. We use a totally

enclosed polyethylene tank for more stability in
I“TROD“GI“G open or high traffic water situations & durable,

:EIW completely galvanized metal parts!

SHALLOW
WATER
LIFTS!

U b #6Z cortonct swe sewvice/, Wb fnve swe same

—“o" v

) 5 LifetimejlankdVarranty,
4 5:VrwarrantyfonfourlU SA\Made)G alvanizedlSteel

SafetyAValvesKMGround|Fault!
Deck:Mounted

" No Reground Plasti¢, No Pigment or W
Harsh Chemicals that could weaken the
MADE IN USA

integrity of the tank!

e
S
,"\

Find Us Online!
From)Highway/5ATake]Pierz3llExitiThenIRight/onlOld/Route}5;

Boat Ow

*1573-346:-716]1
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OPEN Monday - Friday
7am - 6pm
& Saturday by Appointment
Elite Roofing & Siding is a Drug Free Company

James]Hardie

OWENS Associate Contractor

CORNING GEN
Preferred Roofing Svet
Contractor KB Al

Residential and Commercial Roofmg ’ ?
Sldmg and Gutter Spemallsts

=
Tt

A+ Rated

WWW. 302ROOF com B e

ASK ABOUT OUR STANDING SEAM
METAL ROOFING and CUSTOM SHEET 1029 Ozark Care Drlve | Osage Beach, MO 65065
N METAI. FABRICATION' 2 (573) 302-ROOF(7663) M sEmail me: ififo@302f oof.com

Endless
Possibilities

Our lenders can help you find an
affordable option to finance your
next watercraft!

Central Bank
» of Lake of the Ozarks

Strong roots. Endless possibilities

centralbank.net S —————
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DDCKS' LIFTS | SLIPS ‘ACCESDRIES SERVICE

DOCKS & LIFTS

electrical drowning

It's your responsibilty to have a safe dock.

CKLIFEGUARD

Dock Warning System
DockLifeguard LLG ‘ Lake Ozark, MO ‘ 573-434-6453

Mvailable at DockRealtym

Factory Authorlzed Mercury Mercrulser Serwce O Factof"y:’c

- R e z
- e e -
-
>

Warranty Work =
Engme Repalr &

Replacement “ m m '.

OutDrlve

GONSIGNMENTS
WANTED'

s"ec'a"Sts = ; Protect Your Investment' Summer |s Approachmg
Rebmldmg - : : e , S s

* 'l,— Replacements

= P
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Lifting your dreams. . . from canoes to cruisers.

pe— Can‘ﬁl’enion WY

= 573-873-5073
NEwW AND USED LIFTS

WWW. S_ummersetBoa_tLifts.com

’s Buy the Best, and Only Cry Once.
adl

Showhoom Manina

: 3545 Osace BeacH Pkwy 5250 Dubpe RancH Rp
y Osace BeacH, MO 65065 Osace BeacH, MO 65065
KELLYSPORT.COM 513'348'3888 513'348'4100

REGAL 25

TAKE YOUR BOATING TO THE NEXT LEVEL.
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LAKE OF THE OZARKS I N"ENT“ HY EHEAPEST /”’

www.kellysport.com
EAS ON THE

$44,900

2004 SEA RAY 290 BR

$129,900

2019 BENNINGTON 25 QXSBWIO

$64,900

2015 BENNINGTON 2575 QWCL

$26,900

2006 RINKER 262

2004 SEARAY 290 BR MERC A ... $4900 1999 COBAT 272 VOUOTA oo $27.900 PONTOONS
1997 FOURWINNS 240 HORIZON VOLVOPENTAS7 .. $17900 1994 REGAL 83 VOO74 ... " LI e %gzggg
2006 RINKER 262 MERC 350 MAG ... 6900 2018 CHPARRAL 2L K20 SKUFH WERC 150XL ....88900 10 pehieron 25 0iBii0 YOG 7 178
CUDDY/CRUISERS gggg §Eﬁ Eg 226900 SNLl)E(Rg”;EC“% ------------------------------ %‘2‘2 ggg 2015 BENNINGTON 2575 QWCL MERC 250 ............ 64900
--------------------------------------- 2003 PLAYCRAFT 2600 PONERTOON 350MAG ... $23.900
2008 FOUR WlNNS 338 VlSTA TWlN VOLVO 5-7 -------------- $93y900 2013 PREM'ER 240 SOLAR'S SUZUK' 200 $44 900
2007 REGAL 4460 TWNVOYOS ... smo0 OTHER 2003 PRENIER Z4030URS SUZUH20D oo '
2011 GRADY WHITE 255 FREEDON TWIN YAMAHA 200 .. $84,500
. 2017 DONZI 22 CLASSIC WTRLMERC6.2 ... 59,900 SHIP’S STORE
G]RESLAII:('EHSIB(EES 2004 FORMULA 292 FASTECH W/TRLTWINMERC 6.2 .. $33.900 OUTDOOR POOL
SERVICE AVAILABLE

MARINA
5250 Dude Ranch Rd.
Osage Beach

973.348.4700

SHOWROOM
3545 Osage Beach Pkwy.
Osage Beach

973.348.3888

2

BENNINGTON

IRESM=A_

BUY THE BEST AND ONLY CRY ONCE. n
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We've Moved! To Better Serve You.

[PrmvCmmET

—_ v — B@AETS
Leave It All Behind.

OSAGE BEACH, MISSOURI

573-346-0023 MARTYSMARINE.COM

3864 Osage Beach Parkway
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lDolylLiF‘ti B'éalt Lifts

THE WORLD’S BEST BOAT LIFTS...
AND SO MUCH MORE!
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WAVE ARMOR | WET STEPS | KE LITE CAPTAIN’S CHOICE

.

PWC PORTS DOCK LADDERS . CONTROL UNIT CONTROL UNITS

.« ,SUNRISE BEACH, MO:573:374-6545 or 800-5355369
Lhe EACH, O, 573-693:9217 '~ g5
. H/‘wwwa yLift.com Email._saleS@polylift.com 2

, il D S /.

TO JOIN OUR NEWSLETTER T )_XT;;/_@OATLIFT/:I'O 22828
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