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This month, it’s all about Orange
Lake of the Ozarks striving to be best place to celebrate the season

According to a poll by the 
National Retail Federation, 
which queried 6,791 shoppers, 
this year Halloween revelers 
will spend $8.4 billion, or an 
average of $82.93 per shopper 
(up from last year’s $74.34), 

on the holiday. It is the highest 
amount reported since the NRF 
began conducting the survey in 
2005.

Costumes account for the 
biggest portion of the spend-
ing - $3.1 billion, to be exact. 

Snacks for trick-or-treaters 
come in second at $2.5 billion 
and $2.4 billion will be spent 
by consumers on decorations. 
Another $390 million will go to-
wards cards wishing family and 
friends a happy Halloween.

Organizations hope to en-
courage people to spend a por-
tion of it in the Lake area and 
have been busy creating rea-
sons why they’d want to.

Family friendly fall 
festival expects to 
draw big crowds
By Nancy Zoellner-Hogland

Have you ever seen a pump-
kin launched through the air by 
a giant slingshot of sorts?

If not, you’re in for a big 
treat at the first annual Pumkin 
Chunkin Palooza, set for Sat-
urday, October 15 at the Ozark 
Amphitheater on Highway 5 
north of Camdenton.

The day will kick off at 9 a.m. 
with a 5k Run/2.5k Kids Fun 
Run and Walk and Costume 
Contest. Adults will run from 
the amphitheater to Bridal 
Cave and back; the kids’ event 
will end at Bridal Cave. Prizes 
will be awarded for Best Adult 
Costume, Best Child Costume 
and Best Group Costume.

Then from 11 a.m. to 6 p.m., 
the public is invited to the 
grounds and amphitheater for 
the family fall festival. Accord-

ing to organizers, the Pumkin 
Chunkin Palooza will feature 
numerous booths by local ar-
tisans, breweries, wineries and 
food vendors. A craft beer keg 
will be tapped ever hour with 
voting for “Best Beer” near the 
end of the event. 

Children’s events will in-
clude face painting, a bounce 
house, hayrides, a petting 
zoo, a climbing wall and other 
games and activities.

A Largest Pumpkin Contest 
is expected to draw partici-
pants from around the state. 
Pumpkins must be entered by 
11:30 a.m. and the weigh-in is 
at 12:30 with the winner getting 
a cash prize of $1 per pound of 
pumpkin. To compete in the 
Pumpkin Decorating Contest, 
with categories of Elementary 
School age, Secondary School 

age, Adult and Business/Cor-
porate, pumpkins also must be 
dropped off by 11:30 a.m. the 
day of the festival for judging at 
12:30. Prizes of festival tickets 
and ribbons will be awarded at 
1 p.m.

Live music performed by 
well-known, as well as local 
groups, will go on throughout 

the day. And the namesake 
“Pumkin Chunkin” will take 
place throughout the day on 
the amphitheater grounds. 

“Our trebuchet was de-
signed and built by a member 
of our organization to throw a 
standard Jack-o-lantern-sized 
10-pound pumpkin 200 to 250 
yards,” said Mark House, presi-
dent of the Camdenton Ro-
tary Club and the of the group 
formed to hold the festival. 
“There’s nobody else doing 
anything like that in the area 
so we thought that would be a 
good base draw for the event. 
This year, we’ll be launching 
the pumpkins but we’re think-
ing that in future years, we 
might allow corporate spon-
sors to build and bring their 
own trebuchets for a compe-
tition or maybe just allowing 
them to shoot a pumpkin as 
part of the benefit of being a 
sponsor. But those are just ear-
ly stage thoughts.”

He said the idea for the 
event came to them last sum-
mer when members of the 

continues on page 9

Pumpkin launching will be just 
one of the offerings at the all-
new event. Photo provided.
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Armchair Pilot
By Nancy Zoellner-Hogland

IF YOU GOT TO GO on vaca-
tion this year, consider your-
self blessed. According to a 
September 2016 Google Con-
sumer Survey of the U.S. adult 
internet population, 48.4 per-
cent of those responding said 
that they had taken either no 
vacation (37.4 percent) or just 
1 to 3 days off (11 percent) 
this year. That’s not good for 
the economy, some say. Ac-
cording to the advocacy group 
Project Time Off, “If American 
workers used all of their avail-
able time off, the U.S. econo-
my could reap an additional 
$160 billion in total business 
sales each year, supporting 1.2 
million new American jobs. 
Furthermore, this additional 
economic activity would gen-
erate more than $21 billion in 
taxes.”

IN LIGHT OF RECENT INCIDENTS 
and concerns raised by Sam-
sung about its Galaxy Note 7 
devices, the Federal Aviation 
Administration is strongly ad-
vising passengers not to turn 
on or charge these devices on 
board aircraft and not to stow 
them in any checked bag-
gage. The warning was issued 
in September after Samsung 
issued a global recall of the 
phones as a result of receiving 
reports of the phone’s lithium 
batteries sparking fires. One 
of those reports came from a 
man whose phone caught fire 
while sitting on the dash of his 
Jeep, totally destroying the ve-
hicle. 

IN ADDITION TO restricting 
certain phones, the FAA might 
also want to stop passengers 
from carrying cigarette light-
ers on board. In September, a 
passenger on a JetBlue flight 
from John F. Kennedy Inter-
national in New York to Mer-
cedita Airport in Puerto Rico 
used her lighter to set blankets 
on fire. According to a report, 
the fire damaged the in-flight 
control panel of the seat next 
to hers before it was put out. 
The flight landed safely in 
Puerto Rico and the woman 
was taken into custody by lo-
cal police, then handed over 
to the FBI. If convicted, she 
could face up to 25 years in 
prison.

A PASSENGER on a flight 
from Thailand to Australia 
also risked his life when he 
attempted to smuggle more 
than 2 pounds of cocaine into 
the country – in his stomach. 
The man admitted to swallow-
ing 110 pellets of the drug after 
he had cleared security. Some 
of the plastic-coated pellets 
were passed after the man 
was taken into custody; oth-
ers were removed surgically. 
Police did not reveal details of 
the man’s confession.

“LAMBERT” AND “ST. LOUIS” 
are trading places. In Septem-
ber, the airport commission 
unanimously voted to recom-
mend changing the name to St. 
Louis-Lambert International 
Airport. Airport officials had 
discussed changing the moni-
ker to St. Louis International 
Airport at Lambert Field, but 
some, including descendants 
of Albert Bond Lambert, who 
sold the airport land at a dis-
count to the city, opposed that 
idea. Lambert, who learned 
to fly with the Wright broth-
ers, also helped create the St. 
Louis Aero Club in 1907; he 
taught Army balloon cadets 
during World War I at a south 
St. Louis field; he led a group 
in establishing the St. Louis 
Flying Field in north St. Louis 
County; and he was respon-
sible for bringing the 1923 
International Air Races to the 
area. He also was one of the 
first to pledge financial sup-
port for Charles Lindbergh’s 
1927 nonstop flight from New 
York to Paris. Airport officials 
decided to change the name 
because few outside the re-
gion were familiar with the 
Lambert name and felt lead-
ing with “St. Louis” would 
help them better market the 
region globally. The airport 
currently operates some 250 
daily departures to nearly 70 
nonstop destinations, serving 
an average of more than 1 mil-
lion passengers per month.

ALTHOUGH PROUD OF ITS 
HISTORY, the airport also has 
an eye on the future. In Sep-
tember, Lambert-St. Louis 
International Airport was pre-
sented with the Governor’s 
Leader in Energy Award. For 
the past 36 years, the airport 

has worked to become more 
energy efficient, to use alter-
native/renewable fuels and 
to keep waste from landfills. 
In 2012, it implemented a 
facility-wide Environment 
Management System, which 
includes, among other things, 
water conservation measures 
and a centralized waste/recy-
cling system, food waste com-
posting, construction material 
and equipment reuse and re-
cycling that has been respon-
sible for diverting more than 
350,000 tons of solid waste 
from area landfills. The air-
port also established a 20-hive 
honey bee colony on its prop-
erty. Savings in energy costs 
have been estimated at more 
than $40,000 per month. 

REGULARLY SCHEDULED AIR-
LINE service to Cuba has been 
offered since August. JetBlue 
and American Airlines are two 
carriers that have been oper-
ating non-charter flights to 
the island since the Obama 
administration moved to relax 
flight restrictions. However, 
some may want to rethink 
travel plans to the Caribbean 
Island nation. According to a 
recent report by CBN News, 
more than 1,000 churches 
were confiscated by the gov-
ernment during the first sev-
en months of 2016, with 100 
threatened with demolition. 
The Cuban regime is reported 
as saying the churches were 
unregistered and therefore, 
illegal. The group Christian 
Solidarity Worldwide said pas-
tors and other Christians also 
are being dragged from their 
homes and places of worship, 
then held for questioning for 
hours. The group is urging the 
U.S. to put pressure on Cuba 
to stop violating human rights.

NO MATTER WHERE you’re 
flying, SmarterTravel maga-
zine suggests avoiding what 
they deem the “worst seats” 
on the plane. Don’t sit behind 
a seat with the entertainment 
box underneath. In addition 
to not allowing you to stuff a 
bag, you also won’t be able to 
stretch your legs. If you like to 
recline, don’t take a seat at the 
back of a section or in the row 
in front of exit rows, and if you 
need stowaway room and a 
little more width, or if you chill 
easily, avoid the chair

continues on page 18
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Anti-smoking group continues to push for clean air
By Nancy Zoellner-Hogland

If nothing else, the Smoke 
Free at the Lake group is per-
sistent.

In September, they visited 
the Osage Beach Board of Al-
dermen meeting to ask alder-
men to consider adopting a 
city-wide ban on smoking. It 
was the group’s second visit to 
the city in recent years and the 
third time they’ve spoken at lo-
cal municipal board meetings 
this year. In July, members of 
the group, whose stated mis-
sion is to inform citizens of the 
dangers of second-hand smoke 
and get local governments 
committed to smoking bans, 
visited both the Camdenton 
and Lake Ozark board of alder-
men meetings to ask for their 
support. This fall, they also 
brought the matter to the Sun-
rise Beach Board of Trustees.

“At Lake Regional, we’re 
committed to helping improve 
the wellness of our communi-
ties, so we’re a proud partner 
of the Smoke Free at the Lake 
Coalition,” Tom Williams, vice 

president of employee and 
community development for 
Lake Regional Hospital, told 
the board. “Some say that 
common sense needs to di-
rect an issue like this – that 
we need to leave it up to the 
people. Yet common sense 
tells us that people should not 
be exposed to known carcino-
gens. Second-hand smoke has 
been proven to make people ill 
and has a lot of harmful effects. 
The public has an expectation 
that when we go out to eat, the 
food is safe and the water that 
we drink is safe. I think it’s also 
important to insure that when 
we go out, the air is safe as well. 
What we know is that smoke-
free ordinances will save lives 
and they’ll improve the health 
of our communities. That’s 
something we can get behind 
and that’s why we’re happy to 
support anything that would 
bring smoke-free ordinances 
here. We look forward to a time 
when all the communities we 
serve in the Lake area will move 
to adopt smoke-free ordinanc-

es. The sooner that time comes, 
the better and the healthier our 
communities will be.”

Leah Martin, a member of 
the American Lung Associa-
tion, an Eldon resident and a 
Lake Ozark business owner, 
also addressed the board. 

“What the American Lung 
Association has found is that 
when it’s not socially accept-
able in communities to smoke, 
it helps reduce the number of 
people who start smoking,” she 
said, adding that the coalition 
asked for input from citizens 
at Lake-area events held last 
summer and fall and collect-
ed more than 2,000 signature 
cards from those who favor 
smoking bans. She also said 
many of the tourists who filled 
out cards expressed surprise 
that smoking was allowed in 
public in the Lake area. 

However, none of the Osage 
Beach aldermen expressed in-
terest in moving forward with 
smoke-free ordinances.

Aldermen Kevin Rucker said 
when they looked into such a 

move in 2011, the majority felt 
individual business owners 
should decide whether or not 
they would allow smoking in 
their establishments.

Alderwoman Phyllis Marose 
said although she was against 
smoking, she felt the same way 
– adding it “should be up to ho-
tels and resorts to set their own 
policies.”

They also said that since the 
matter was first brought up in 
2011, many restaurants already 
have banned smoking inside.

At the meeting, Williams 
shared the following statistics:

·Tobacco use is the leading 
cause of preventable death in 
Missouri.

·Second-hand smoke puts 
non-smokers at risk of con-
tracting the same diseases as 
smokers.

·Employees exposed to sec-
ond-hand smoke on the job are 
one-third more likely to devel-
op lung cancer.

·In Missouri, it’s estimated 
that 1,200 people die each year 
from the effects of second-

hand smoke.
·Currently, 30 states have 

comprehensive smoke-free 
workplace policies. Additional 
states, including Arkansas, 
have no-smoking policies for 
public places.

·Missouri is only one of 15 
states with no smoke-free laws.

·Iowa, Illinois, Nebraska and 
Kansas all have comprehensive 
smoke-free laws in place.

·More than 33 Missouri 
communities, including Bran-
son, Springfield, Kansas City, 
Columbia, Sedalia, Rolla and 
Jefferson City, as well as the 
majority of the St. Louis met-
ropolitan area, have adopted 
smoke-free ordinances.

According to informa-
tion provided by the Ameri-
can Cancer Society, Camden 
County averaged 51 cases of 
lung or bronchus cancer each 
year from 2009 to 2013. Miller 
County averaged 28 and Mor-
gan County averaged 29 for the 
same period of time and for the 
same types of cancer.
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We Put The Professional In 
Property Management

As the Developer and General Contractor 
of several Condominium Communities at the Lake, 

we understand the inner workings of your property like no other 
company can. You can trust Property Management Professionals, LLC 

for expertise in all areas of Property Management from infrastructure and 
building maintenance, to personal service and interaction 

with Homeowners. With 14 years of “Hands On – On Site” with Homeowners. With 14 years of “Hands On – On Site” 
experience we deliver with Professionalism. 

Halloween fun set for Bagnell Dam Strip
By Nancy Zoellner-Hogland

Girls and boys, ghosts and 
goblins of all ages are all invit-
ed to dress up in their Hallow-
een best and head to the Bag-
nell Dam Strip on October 29.

There, during the after-
noon, the Bagnell Dam Strip 
Association and participating 
retailers will be sponsoring 
a free family-friendly event 
featuring trick-or-treating, 
costume contests, a cookie 
walk, several interactive skill 
games like bean bag toss and 
hoop shooting, and police and 
fire equipment for the kids to 
see and experience. A pump-
kin decorating contest and a 
pumpkin pie eating contest 
for both kids and adults cat-
egories also have been added.

This year, for the first time, 
the committee also plans to 
add a vendor village offering 
a variety of seasonal items. 
Vendors tentatively plan to be 
set up from 11 a.m. to 4 p.m. 
Courtney Franzeskos, chair-
man of the Vendor Village 
Committee, said she hopes 

groups like the local Boy Scout 
troop will participate with 
their hot dog and burger bar-
becue or pumpkin sales.

“The more we can get in-
volved, the better the event 
will be and the more people 
it will attract, not only this 
year but also in coming years. 
I’d like to see this continue to 
grow and grow until it’s a ma-
jor draw for people outside 
the area,” she said.

DJ Leo Case will be spinning 
ghoulish favorites throughout 
the day.

Planned activities are set to 
begin at 1 p.m. with children’s 
games at Luby’s Plaza and 
trick-or-treating at partici-
pating businesses. However, 
pumpkins should be brought 
to Luby’s stage by noon to be 
eligible for judging.

The costume contest, with 
four categories from babies to 
adults, is set for 4 p.m. on the 
stage with the pie eating con-
test, also with age categories, 
to follow. The pie eating con-
test will be limited to 12 con-

testants in each category. If 
more than 12 sign up in an age 
category, names will be drawn 
to pick participants.

The festivities don’t end 

when the kids go home. Sev-
eral restaurants on the Strip 
will be offering Halloween 
specials and sponsoring cos-
tume contests for adults.

To add to the atmosphere, 
the BDSA will be purchasing 

decorations for the Strip and, 
although all the details had 
not yet been worked out by 
deadline of this issue of the 
“Lake of the Ozarks Business 

Journal,” businesses along 
Bagnell Dam Boulevard were 
to be invited to participate in 
a Scarecrow Decorating con-
test. 

“We’re going to start deco-
rating and promoting the 

event early in October to get 
people thinking about it,” said 
BDSA board member Jeff Van 
Donsel. “We usually draw a 
huge crowd – hundreds of 
people. Those are all potential 
future customers so even if 
they don’t all make purchas-
es that day, it at least gives 
businesses the opportunity 
to showcase their merchan-
dise and draw those shoppers 
back at a later time. It’s really 
a great opportunity for our 
small businesses to make a 
big impression on people who 
might not otherwise visit that 
store.” 

To help make the daytime 
activities moving along, more 
helpers are needed to run the 
games. To volunteer, contact 
Van Donsel at 573-365-2460.

Now in its 17th year, the 
event typically draws some 
600 participants. It’s always 
held the Saturday prior to Hal-
loween unless Halloween falls 
on a Saturday. Then it’s on 
Halloween. 
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ABOUT YOUR 

UPCOMING 
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adjective - worthy of  attention; striking.
• ••

NEW COMMERCIAL & REMODELING PROJECTS

101 Crossing West Drive - Suite 200 - Lake Ozark, MO - 573-552-8145 or toll free at 888-318-1346

+ creative design  + quality construction  + competitive pricing + professional turn-key execution 

ERFORMANCP EBOAT CENTER

Our work and reputation continues 
to grow with the expansion of our 
custom new design-build commercial 
and remodeling projects. One reason 
for our success is our unique ability 
to design remarkable properties that 
carefully reflects our Clients goals and 
personalities.

An Architect led design-build 
firm (ALDB) best understands the 
projects intent and uses that intimate 
knowledge to faithfully execute the 
design and details.

As always, competitively bidding the 
subcontracted project components, 

hand-picking the construction team 
and managing their work in strict 
accordance with the project intent, 
codes and specifications, coupled with 
open-book project accounting, results 
in a completed project value that is 
simply unattainable by other methods. 

Thomas B. Roof, AIA

2015 LAKE AREA CHAMBER SMALL BUSINESS OF THE YEAR
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Managing Rental Property
Get It While 
It’s Hot?

Understanding our vacation 
rental season is the key to maximiz-
ing your property.  Since we have a 
very unique vacation season here 
at the Lake of the Ozarks, properly 
understanding that season can help 
you be more successful in your va-
cation rental ownership experience.  

Effectively the rental season 
at the Lake runs from Memorial 
Weekend through Labor Day Week-
end.  Most years about 85% of all 
our rentals occur during that time 
period.  Within that rental season 
there is a nine week “prime” rental 
season that runs from the middle 
of June through the middle of Au-
gust.  About 65% of all our rentals 
occur during that short time frame.  
Compared with many other vaca-
tion destinations this is a very short 
rental season.  Once you realize that 
85% of all your rentals may occur 
in the span of 15 weekends, which 
represents only 29% of the entire 
year, you can prepare for that short 
rental season.

During the prime season don’t be 
so quick to give discounts.  During 
those nine prime weeks there is very 
little availability around the Lake, so 
there is not much need to discount. 
Also try to avoid shorter rentals dur-
ing that time.  Depending on the 
size (number of bedrooms) of your 
property, especially larger proper-
ties (four bedrooms or more) you 
should not take a two night rental.  
Our larger homes average about 4.5 
nights per rental.  So taking a two 
night rental would mean giving up 
50% of your potential income dur-
ing that period.

If you are going to discount, 
do so wisely.  Obviously you will 
have to discount during the winter 
months where almost any rental is 
like found money.  During the spring 
and fall, prior to Memorial Day and 
after Labor Day you may have to 

discount to compete with other 
rental properties.  During the sum-
mer a good time to discount is dur-
ing the week.  If you typically only 
fi ll up the weekends then discount-
ing Monday through Thursday may 
increase your rentals and fi ll your 
unoccupied nights.  

The other way to maximize your 
property is by ensuring you have 
what the vacationing public is look-
ing for in a rental.  These days you 
need to have wifi , fl at screen TVs, an 
updated nice looking décor and ev-
erything needs to be in good work-
ing order.  If not, potential guests 
will pass you over for places that 
look nicer and that have better ame-
nities.  It is also very important to 
build your repeat business clientele.

If you’re in the market and look-
ing for a great rental property or 
think you might have a great poten-
tial rental property, don’t hesitate to 
give me a call.  I would love to speak 
with you!  Happy renting and have 
a great day!

Russell Burdette is the owner of 
Your Lake Vacation, a professional 
vacation rental management com-
pany at the Lake of the Ozarks since 
1986.  If you would like more info 
on renting your home or condo as a 
vacation rental, please call 573-365-
3367 or e-mail russell@yourlakeva-
cation.com.

Russell Burdette

573-365-2002   www.millsinsurance.com
2701 Bagnell Dam Blvd, Lake Ozark  MO 65049

Thrills and chills await at Lake’s first haunted trail 
Ghost hunters, thrill seekers 

and those who just like to be 
frightened out of their minds 
are invited to take a walk 
through the Haunted Holler … 
if they dare.

Visitors to the attraction, 
located at 651 Hiland Circle, 
one mile down D Road behind 
HyVee, will journey through 
the darkness on a half-mile 

trail cut through the woods, 
and experience the Lake ar-
ea’s most intense haunted at-
traction. The heart-grabbing, 
terrifying trail will feature a 
butcher shop, gorilla cage, 
wild animals, haunted camp-
ground and spooky sets with 
rotting corpses, ghouls, zom-
bies, chain-saw wielding ma-
niacs – and much, much more. 

Because the trail promises to 
provide an intense scare fac-
tor, it is not recommended for 
those 6 and younger.

“It’s pretty scary. I’m the 
one that built it and it scares 
me! Most people should be 
able to get through it in 15 or 
20 minutes – or less, depend-
ing on how fast they run,” 
quipped owner and creator 

Rich Scharlott.
He also reminded people to 

dress appropriately to increase 
their chances of making it out 
alive.

The Halloween Holler scare 
zone will debut October 7 
and will be open rain or shine 
from 8 p.m. to midnight every 
Friday, Saturday and Sunday 
night until Halloween, as well 

as Halloween night. Admis-
sion is $10 (cash) per person. 
There will be plenty of park-
ing, which is free, and a small 
concession area with soft 
drinks and snacks will be on 
the grounds. Alcohol will not 
be allowed.

For more information, visit 
the Haunted Holler Facebook 
page.
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U N P A R A L L E L E D  E X P E R I E N C E .   U N P A R A L L E L E D  R E S U L T S .

Long & Robinson, LLC, isn’t 
your typical law firm. You 

won’t find stuffy, pretentious 
attitudes or inflexibility here. 

Instead, you’ll find a team 
of experts with a practical, 

down-to-earth approach and 
a winning track record.

Our clients include 
condominiums, homeowners 

associations, property 
management companies, 
oil and gas contractors, 
commercial contractors, 

subcontractors, construction 
companies, and sureties.

The Lake area is awash with new residential developments, particularly 
condominiums. However, along with this comes a wave of challenges for 

condominium and homeowners associations. All too often, developers of new 
construction projects cut corners to reduce costs and avoid delays. 

Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for 
homeowner associations and their members.

S E L E C T  T H E  F I R M  W I T H  P R O V E N  R E S U L T S .   L E A R N  M O R E  A T
 W W W . L O N G R O B I N S O N . C O M  O R  C A L L  8 1 6 - 5 4 1 - 2 1 0 0  T O  A R R A N G E  A  C O N S U L T A T I O N

1 8 0 0  B A L T I M O R E  A V E N U E ,  S T E .  5 0 0 ,  K A N S A S  C I T Y ,  M O  6 4 1 0 8



Lake of the Ozarks Business JournalOctober, 2016Page 8

“Insurance Talk”
Trusted Choice

In the world today we as con-
sumers have so many choices. Just 
at lunch I was asked what side I 
wanted for my sandwich and the 
list of choices were fi ve things 
long, all delicious options of 
course.  Often I trust my server to 
choose their favorite side and go 
with that choice.  Allowing some-
one to choose for me is a slight 
relief in responsibility for the day 
and could become a new favorite 
of mine. Trusting a reference is im-
portant in choosing your insurance 
provider as well.  The same trust 
and open choices should be given 
to you each year at renewal.

Is your agent local, as in eas-
ily accessible and community 
minded?  What type of services do 
they provide to keep your business 
running seamlessly? Have they 
offered loss control and claims 
assistance? Statistics state that 
the majority of insurance is sold 
not on the premium but on the 
relationship and how much value 
is given in product. I know in my 
own personal experiences when 
purchasing any type of product I 
want to feel customer service at its 
best.  No one wants to feel as if 
they do not matter and are being 
processed. We want service, the 
good ole fashion kind with friendly 
smiles and kindness.  No rushing 
to your next client or checking 
your watch for text messages. 

Trusted Choice has approxi-
mately 140,000 independent in-
surance agents licensed with them 
today. Multiple companies team 
up with these agents to widen the 
opportunity to better serve their 
customers. Not everyone has a 
business that fi ts inside a square. 
While some businesses are similar 
there is uniqueness to each one. 
With a Trusted Choice agent there 
is a fl exibility and broader range of 
options offering competitive prices 
and personally tailoring a policy 
that suits your need while keeping 
the added value. 

Another wonderful way to 

choose an insurance agent that 
will have your best interest is to 
listen to your friends and business 
colleagues.  What type of experi-
ences are they having with their 
insurance? Can they refer a local 
community involved agent? One 
who continually builds their edu-
cation and background to better 
serve the customer? 

A good trait of an effective and 
value driven insurance agent is 
where they stand on the cutting 
edge of technology? Apps on your 
mobile devices are still dominating 
the market and what better way to 
request an ID card, report a claim 
or look up a certifi cate than from 
your phone while on a jobsite or 
pulled over with lights fl ashing 
from behind?

Look for a Trusted Choice 
agent whom is kind, listens to 
your unique needs, and offers 
great service not just processing 
on to the next customer. Choose 
someone whom is educated, gives 
more than one option of coverage, 
along with value added services 
such as loss control and claims 
management. When given the op-
portunity of choice a successful 
outcome should be attained.

Amanda Fagan is a licensed in-
surance agent and Certifi ed Insur-
ance Counselor at Golden Rule In-
surance Agency. For questions she 
can be reached at 573-348-1731 
or amanda@goldenruleinsurance.
com.

Amanda Fagan

Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM

Osage Beach: 924 Hwy 42 (573) 343-4464
Kitchen & Bath Products, Cabinetry, Countertops & Appliances

dkbshowroom.com

“Discover the Possibilities”

We partner 
with our 
customers to 
create their 
perfect room 
and select the 
right products. 

Listen each Weekday Morning 6 am - 10 am!
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Toll Free 1.866.306.FRAN 
573.302.2390  |  573.280.1110 
Osage Beach Parkway, Osage Beach, MO

Lake of the Ozarks
Each office independently owned and operated

FranCampbell.com

MLS 3114426  ~  $1,275,000 MLS 3117618  ~  $264,900 MLS 3117265  ~  $259,000

VIEW ALL LAKE AREA PROPERTIES AT 
FRANCAMPBELL.COM

continued from page 1
Camdenton Rotary Club and 

the other three Rotary Clubs at 
the Lake met to discuss part-
nering on a joint project to pro-
mote Rotary and raise money 
for charity. 

“We ended up organizing 
and forming a not-for-profit 
corporation named the “Lake 
Area Power of Four, Inc.” 
which includes three members 
each from the Laurie Sunrise 
– Beach Rotary, Lake Ozark 
Daybreak Rotary, Lake Ozark 
Rotary Club and the Camden-
ton Rotary, to give the Lake an-
other big draw,” House said. 

Derrick Brauner, a member 
of the Power of Four group 
and one of the Pumkin Palooza 
organizers, said that in the be-
ginning, they were consider-
ing a summer event similar to 
the Rock ‘n Ribs BBQ Festival 
in Springfield or the Roots N 
Blues N BBQ Festival the Ro-
tary Clubs hold in Columbia, 
“but then we decided there 
wouldn’t be as much competi-

tion in the fall because there’s 
not as much going on.” 

However, they still drew on 
the experience of the leaders 
of those other two events, who 
helped them organize the fall 
festival, and they envision the 
same success they have seen 
with a multiple-day event in-
volving music and food. House 
and Brauner both said they 
also hope to follow the same 

business plan with corporate 
sponsors covering the expens-

es of the event and admissions 
going to local charities. This 
year, the board chose Kids Har-
bor, Lake Area Food Pantries, 
Westlake Aquatic Center and 
Lake Regional Hospital Fetal 
Monitor Program as recipients.

“A committee of board 
members chose those four 
from the more than 15 that 

applied. We hope to provide 
multiple charities with funds 

from this event, year after year, 
eventually getting into six fig-
ures that we can turn over to 
them,” House said.

Because the Pumkin Paloo-
za is being promoted outside 
the area by the Rotary, a Face-
book page, advertising and 
through garden clubs and ag-
riculture/growers associations 

and groups all over the state of 
Missouri, they expect a good 
crowd.

Admission is $8 for adults, 
$5 for children 6 to 12 and free 
for 5 and under. They also plan 
to offer a family plan with one 
price, regardless of the number 
of children. There is an addi-
tional charge, albeit small, for 
some of the children’s activi-
ties.

“The run has a fee to partici-
pate, the food, drinks and craft 
items will be sold, and the hay-
ride and bounce house have 
a small admission fee but the 
music and pumpkin chunkin’ 
is free – that’s part of the ad-
mission – so if you just want 
to sit and listen to music and 
watch us throw pumpkins all 
day, it won’t cost you another 
dime,” quipped House.

To watch a competitive tre-
buchet in action, or for more 
information about the event, 
visit http://pumkinchunkin-
palooza.com/.

Family friendly fall festival expects to draw big crowds
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POLICE LINE DO NOT CROSS    POLICE LINE DO NOT CRO

come walk the quarter 
mile trail in the woods

Be Afraid

1 MILE BEHIND HYVEE
651 HILAND CIR. OSAGE BEACH, MO 65065

thehauntedholler@gmail.com

OPEN FRI-SAT-SUN - 8PM - MIDNITE
BEGINNING OCT. 7 - $10 ADMISSION

THROUGH HALLOWEEN MONDAY

The Ultimate Haunted Trail Experience!

A Matter of Trust
with Trenny Garrett, J.D.
Central Trust Company

Risks of 
Amateur 
Trustees

More and more affl uent families 
are turning to trust-based solutions 
for their wealth management 
needs. However, a trust is only as 
good as its trustee. Have you been 
asked to serve as trustee, perhaps 
for a parent’s trust? Do you plan to 
ask your child to be your trustee?  
Although such a course of action 
may be a natural impulse, it may 
not be the best approach.

While a family member 
has the advantage of personal 
understanding of the trust 
benefi ciaries, unfortunately they 
usually lack experience and ability 
in several other crucial areas.

Here are fi ve of the most 
common traps for amate ur 
trustees.
1. Faulty records. There’s much 
more to trust accounting than 
balancing checking accounts 
and keeping track of portfolio 
statements.  Income, asset values 
and distributions must be reported 
to the benefi ciaries on a regular 
basis.  
2. Failure to diversity. Laws 
governing the prudent investment 
of trust assets vary from state to 
state.  In general, concentration of 
assets should be avoided.
3. Biased distributions. One 
of the most important benefi ts of 
trust-based wealth management 
is delivery of fi nancial resources 
to multiple generations, today and 
in the future. Trouble is, fi nding 
the appropriate balance between 
current and future interests is not 
easy.

4. Expecting a payday. Trustees 
should be paid, but benefi ciaries 
don’t always see it that way.  When 
the trustee is a family member with 
an interest in the trust, the payment 
issues can be especially sensitive.
5. False sense of safety. Some 
amateur trustees assume that, 
given their relationships to the 
family and trust benefi ciaries, their 
work won’t be scrutinized closely. 
However, the role of trustee has 
potentially unlimited liability.  
Trustees may be called to account 
for their investment choices, as 
well as for the quality of their 
fi duciary judgments about trust 
distributions.  
Consider the professional 
alternative.

Given the complexities of mod-
ern trust management, you may fi nd 
that enrolling a corporate trustee 
makes the most sense.  At Central 
Trust Company, we offer you the ex-
perience, technical skills, and fi du-
ciary responsibility that is expected 
when it comes to protecting your 
family’s fi nancial legacy. Contact 
Trenny Garrett at 573.302.2474 or 
trenny.garrett@centraltrust.net to 
learn more about how we can put 
our experience to work for you.

Trenny Garrett, J.D., CTFA

Lake Ozark, MO--The Lake Area Chamber recently held a ribbon cutting for Mike’s Lake 
Services Nite Track Integrated Video Night Vision equipment.  Invented by Rubicon 
Products in High Ridge, Mo, Nite Track uses cutting edge technology to provide an in-
tegrated, cost-effective, easy to use and reliable night time vision product for boating 
at night. For more information about Mike’s Lake Services, call (314) 346-0990, or visit.  
To learn more about the Nite Track, visit www.GoNiteTrack.com.

The Lake Area Chamber recently held a ribbon cutting for Phase 2 New and New to You 
Boutique at their location at 1294 Bagnell Dam Blvd in Lake Ozark. The ribbon cutting 
took place on July 29th at 4 pm, with owner Melissa Warny and her friends and family, as 
well as several Chamber board members, staff members, and volunteers in attendance. 
For more information about Phase 2 Boutique, call (573) 569-2720, or on Facebook at 
www.facebook.com/Phase2Boutique.
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‘Lake-breaking news’ available at your fingertips
By Nancy Zoellner-Hogland

Second home owners can 
find it difficult to keep up 
with Lake-area events. Carol 
Syfert, a second-home owner 
herself, said she knows that 
all too well. That’s why last 
year, she decided to start the 
Lake of the Ozarks Lake Break 
Facebook page.

“Initially, I was looking for a 
way to reduce the damage that 
was being done to docks by all 
the big wakes and I wanted to 
provide a forum where every-
one could share ideas – a page 
where, by having an open 
discourse, we could come up 
with a solution that didn’t in-
fringe on anyone’s rights but 
also might make people a lit-
tle more aware of what those 
wakes were doing,” she said. 
“I know there are a few people 
out there that don’t care but I 
think the majority of boaters 
– especially those who come 
here infrequently – just don’t 
realize the damage they’re 
causing by plowing through 
the water, 20 feet off the end 
of docks.”

Those concerns are still be-
ing shared. However, Syfert 

soon learned that the mem-
bers who were quickly joining 
her page were also interested 
in a whole lot more.

“People started posting all 
kinds of questions about the 
best place to get their boat 
serviced or the best place on 
the water for lunch. Other 
people had questions about 
laws governing the Lake and 
some just wanted to advertise 
a boat for sale,” she said.

The Bethalto, Illinois resi-
dent who grew up vacationing 
at Lake of the Ozarks found 
that soon – very soon – her 
time was consumed with 
answering questions and 
monitoring the page. That’s 
when she met Karie Jacobs, 
a fulltime resident and real-
tor at the Lake. The two were 
at a legislative listening ses-
sion, organized to discuss, 
among other things, damag-
ing boat wakes at the Lake of 
the Ozarks.

“We didn’t know each other 
before that meeting, but after 
we started talking, we found 
that we shared many of the 
same concerns,” Jacobs said. 
“It just seemed like a natu-

ral fit for me to help with the 
Facebook page.”

Now, several months later, 
the page is 2,325 members 
strong and it keeps the two 
women busier than ever. A 
disclaimer states, “Comments 
on the page are the personal 
opinion of the party post-
ing and do not reflect on the 
administrators or other par-
ticipants in the group. People 
may be removed for swearing 
or behavior that is offensive 
to the general public.” That 
statement is added regu-
larly, however both women 
said they have to keep a close 
watch on the page because 
those rules aren’t always fol-
lowed.

“Some people don’t like it 
when we post stories or in-
formation that might be con-
sidered negative and then 
the words start flying. But I 
believe that by getting some 
of this information out in the 
open, we can find solutions. 
Nothing will ever get fixed 
if we continue sweeping the 
problems under the rug. I’m a 
resident here – my livelihood 
depends on the continued 

growth of the Lake – but with 
growth comes challenges. 
However, if we can learn to 
listen to one another, be civil 
to one another and then work 
together to come up with an-
swers, then we all win,” Jacobs 
said. “The unique thing about 
this page is that we were 
formed to discuss issues and 
share opinions. Of course, 
we’re going to get a variety of 
opinions but as long as mem-
bers can remember to be re-
spectful of those whose opin-
ion differs from theirs, we can 
share ideas. Who knows what 
we’ll be able to accomplish 
working together as a team of 
people who all love the Lake.”

Syfert agreed, pointing out 
that the Facebook page car-
ries many more items that 
reflect positively, rather than 
negatively, on Lake of the 
Ozarks.

A quick scroll through the 
posts confirms her state-
ment. Followers of Lake of the 
Ozarks Lake Break will find 
safety tips for boaters caught 
in a storm; upcoming Lake 
events, updates on recent gas 
prices; information about 

legislation, kayaking, wake-
boarding and swimming 
conditions at public beaches; 
lakefront property listings; 
fishing reports and much 
more.

The women agreed that 
while the page does frequent-
ly carry stories about land-
based topics, they primarily 
want to focus on Lake-related 
issues. Another group, Lake 
Area Happenings, adminis-
tered by Christina Alexander 
McGuire, Vickie McGuire 
Eidson, Rhonda Moore Brut-
sman and Maryetta Jennings, 
provides information about 
“weather, traffic, places to 
get help, and anything that 
informs the residents of our 
area. You may speak of na-
tional news that affects us all 
but it is not a place to protest 
for your beliefs or post little 
meme that you would on your 
personal page.”

That page also allows mem-
bers to ask questions and post 
information about events 
and organizations, road and 
weather conditions.
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Building an effective 
web presence
with Laurel Leurquin, 
MSW Interactive Designs LLC 

Tips For Business 
Email Etiquette - 
Part 2

Email is a common way of 
communication, from corporate to 
personal. In part one we talked about 
the difference between “to” and 
“cc”, why you want to keep emails 
short and sweet, and how to be 
aware of your tone. There are still a 
few other ways you can improve your 
email, though.

Use a Signature In Your Email
We would be lacking in our duties 

as Search Engine Optimization experts 
if we didn’t tell you to include a 
signature block in your email. Instead 
of putting “Thanks, Your Name,” 
consider including your offi ce phone 
number, your cell phone number, your 
website, and links to your social media 
channels. Not only does this make 
it easier for someone to reach you, 
it can help improve your marketing 
efforts. Everyone you send an email to 
now has easy access to your website, 
Facebook page, blog, and more. If you 
don’t currently utilize these forms of 
search engine optimization, our social 
media managing team would love to 
help you out with that!

Company Email is Not Private
Did you think that your boss 

wouldn’t fi nd out about the emails 
you’ve been sending to your spouse, 
family member, or other co-workers? 
Think again. Your work email isn’t a 
private platform, and in fact, some 
companies make you sign a waiver 
acknowledging that you realize they 
will be monitoring your email. If you 
wouldn’t want your mother - or in this 
case, your boss - knowing you sent it, 
you probably shouldn’t send it.

Don’t Use “Reply All” More than 
Necessary

Have you been a part of those 
chain messages where it started out 
as an informational email about a 
company meeting, or a community 
get together and then turned into a 
chat forum about event planning or 

even a sales pitch? Keep “reply all” 
usage to a minimum, and only use it 
when necessary. In most cases, you 
can reply to the person who sent 
you the email and achieve the same 
results.

Re-Read Your Email Before 
Hitting Send

Finally, give your email one more 
glance before you send it off through 
cyber space. Look for grammar and 
spelling mistakes, information you 
may have left out, or even the overall 
tone of your email. Once you’ve done 
that, it’s time to hit send and move 
on to the next one hundred and fi fty 
emails awaiting your response.

Communicating Through Email
Does your company send out 

regular e-newsletters to your clients? 
This can be a great way to share new 
details about your company, answer 
FAQs, and share details about sales, 
discounts and more. E-newsletters 
are a wonderful way to use email to 
your advantage, and MSW Interactive 
Designs would love to help you 
achieve your marketing goals! 
Follow MSW Interactive Designs
Twitter: @PutTheWebToWork
Facebook:  http://Facebook.com/
putthewebtowork
Blog:   http://put-the-web-to-work.
blogspot.com
Laurel Leurquin, Social Media 
Coordinator, MSW Interactive 
Designs LLC ~ We put the web to 
work for you!
573-552-8403
www.PutTheWebToWork.com

Laurel Leurquin

Golden Rule Insurance 
has gone mobile!

Conveniently 
contact us with 
the touch of
a button or easily 
submit claims or 
policy changes 
whenever works 
best for you.

4065 Osage Beach Parkway, Suite 1 Osage Beach, MO 65065 
573.348.1731 | www.GoldenRuleInsurance.com

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files

Send us Your Press Releases, Public 
Events and Business News!
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Located at the entrance of the
Osage Village Outlet Mall

4558 Osage Beach Parkway, Suite 100,
Osage Beach, MO 65065

fi rstbk@fi rstbanklake.com 
www.FirstBankLake.com

573-348-2265
Lobby Hours M-F 8:30am to 4:00pm

Drive Thru Hours:  M - F 8:00am to 5:00pm
Saturday Lobby/Drive Thru Hours:  8:00am to 12:00pm

Clay Lindhorst
VP & SBA Loan Offi  cer

MONEY MARKET ACCOUNTS
0-$24,999.99 ............................. .10% APY*

$25,000-$49,999.99 .................. .15% APY*

$50,000-$99,999.99 .................. .25% APY*

$100,000 and up ........................ .50% APY*

CD SPECIALS
9 Month

0.85% APY*

15 Month
1.05% APY*

33 Month
1.50% (1.51% APY*)

Still the BEST Rates at the Lake!

First Bank
of the Lake

*Annual Percentage Yield. Minimum to Open $5,000 CD and $500 Money Market. Penalty for early withdrawal on CDs. Other Terms and Conditions May Apply. Contact Bank for More Details.

Open a new business 
or expand your current business 

with an SBA Loan from First Bank of the Lake
• Long-Term Financing
• Low Down Payments

• Several Loan types to fi t 
your business needs
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We have helped many associations and owners 
recover costs and repair their condominiums. 

Let us help you.

913-707-3726 
Call Mike Hughes today for a 
free consultation and assessment.
or Email: mhughes@mgbp-law.com.

Who Pays?
If your condominium has faulty construction, improper 

installation, or sub-standard materials, Who Pays?

CONDOMINIUM
CONSTRUCTION
ATTORNEYS

 Th e choice of a lawyer is an important decision and should not be based solely upon advertisements.

Many cases taken on a contingent-fee basis, meaning we get paid only if you win.

Protect your investment and property values.

If you have increased HOA Fees due to water leaks, 
wood rot and other problems, call us.

We seek payment from those responsible.
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PRECISION
AUTO & TIRE SERVICE LLC
Complete Auto Repair & Fleet Management

BEST PRICES ON ALL MAJOR TIRE BRANDS
348-2233348-2233
WWW.PRECISIONAUTOANDTIRE.COM

1024 INDUSTRIAL DR.
OSAGE BEACH MO

Tues. - Fri. 9-5:30 Sat. 10-4:30 • Closed Sun. & Mon.
108 High St. • Jefferson City

www.divinitygiftshop.com

Divinity Religious Gift Shop

573-636-5470

The Largest Collection of Fontanini 
Figurines in Central Missouri!

Use Our Year-
Round Fontanini 
Registry to Track 

Yours!

B Y-GONE LAKE 
ATTRACTIONS – PART 5: 
THE WILD MOUSE

The word “attraction” has 
different meanings for different 
people. A “roadside attraction” is 
basically something adjacent to 
a highway that catches a person’s 
attention, appeals to their cu-
riosity or desire for amusement 
and recreation, and is drawn off 
the highway to investigate or en-
gage with the attraction. 

Reasonably well remembered 
theme parks that existed at Lake 
of the Ozarks in the late 1960s 
through the 1970s and not noted 
for their longevity, included the 
well-remembered Gold Nugget 
Junction (already featured in 
this series), Fun City USA in Lake 
Ozark, and Fort of the Osage 
near the junction of Highways 
54-42. But one of the earliest 
parks now almost forgotten was 
the Lake of the Ozarks Amuse-

ment Park and Family Camp-
ground located along Highway 
42 about where School of the 
Osage Middle School is located 
today. Because the park was ad-
vertised as a “campground” it is 
probably best remembered by 
the campers of the 1960s and lo-
cals who drove Highway 42 daily 
on their way to and from work.

The owners had big dreams, 
advertising “the largest public 
swimming pool in the Ozarks” 

as well as “oodles of rides.”  One 
of the rides, a signature feature 
of the park, was called “The Wild 
Mouse.” It was essentially a min-
iature roller coaster and looked 
almost too small for adults to 
ride. The Park barely got open 
with a midway when it fell into 
fi nancial diffi culties. It was diffi -
cult to get tourists and weekend-
ers to drive to an attraction out 
along Highway 42, which wasn’t 
well developed in those days.

After the amusement park 
closed the Wild Mouse was relo-
cated along Highway 54 near the 
Ozark Opry. That is where Todd 
Franklin found it sitting and 
photographed it in its twilight 
years as it was grew up in weeds 
and fell apart.  Such photos are 
hard to come by. Thanks, Todd. 

This historical sketch is from 
the collection of H. Dwight Weav-
er. He is the author of six books on 
the history of Lake of the Ozarks.

The author’s latest book on 
Lake history – Images of Ameri-
ca, Osage Beach – is now locally 
available and is a pictorial his-
tory of Osage Beach from 1880 to 
1980. Weaver’s book “A Pictorial 
Guide to Ha Ha Tonka State Park” 

contains more than 300 photos 
of the park, which include all 
of the park’s signifi cant natural 
and man-made features along its 
trails and boardwalks.

Contact him at: dwight-
weaver@charter.net or call 
573-365-1171. Visit www.
lakeoftheozarksbooks.com to 
obtain more information or to 
purchase one of his books on 
line.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver

A Division of First State Bank
NMLS # 416668

NMLS # 493712

(573) 302-0909
mlasson@fsb�nancial.com

NMLS # 332983

(573) 746-7214
bosteen@fsb�nancial.com

Bob O’Steen

Michael Lasson

...has a new home of their own!
Your  Trusted Lake Home Lender  

NMLS #  934557

(573) 746-7212
malasson@fsb�nancial.com

Michelle Lasson

4655B Osage Beach Pkwy
Osage Beach, MO 65065

Inside Dierbergs!

Visit us at our 

NEW OFFICE
in Dierbergs



Lake of the Ozarks Business Journal October, 2016 Page 17

L AK E-S I L HOUET T ES . COM
 
• Furniture Grade Birch Wood, UV coated.
• Two frame styles: Walnut Stained or 

Distressed White
• Framed in 2 sizes: 15.5” x 27.5”, 

or 29” x 41” 
• Laser cut “Lake Silhouette” showing the mile 

markers every 5 miles, the bridges and the 
different arms of the lake.

• Professionally framed and glass covered, 
complete with all hardware required to hang 
on your wall.

• Special Engraving Available
• Available at Lake of the Ozarks
• Beautiful small “Crystal” to pinpoint where 

your home is located on the lake shore.
Call and get yours today!

Lake Silhouettes of the Midwest

Lake Silhouettes
A beautiful addition to 

any home or offi ce decor...

Example of a
Customized Silhouette

to Order Call:
Dennis B. Wedding

dwedding@bellsouth.net
Phone: 864-205-5005

White Distressed Frame
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Mortgage $ense
with Michael Lasson of First 
State Bank Mortgage 

Why NOW is 
the Time to 
Refi nance Your 
Home

If you’ve been thinking about refi -
nancing your home, now is the time 
to do it. Whether you’re looking for 
a better rate or you want to shorten 
the length of your loan, refi nancing 
now might be the right move. 
Low Interest Rates

Interest rates currently remain in 
historically low territory. Consumer 
infl ation has remained tame over the 
past few months, and tame infl ation 
tends to be good news for Lake of 
the Ozarks home loan rates since 
they are tied to mortgage bonds.

Infl ation is also one of the many 
economic factors the Federal Open 
Market Committee (FOMC) consid-
ers when setting monetary policy. 
July’s meeting notes didn’t provide a 
clear signal regarding when the Fed 
may next change the Fed Funds Rate. 
This is the rate banks use to lend 
money to one another overnight. 
The September meeting provides the 
next opportunity for the Fed to con-
sider an adjustment. An increase in 
the Fed Funds Rate could negatively 
affect home loan rates, so this is 
something to keep an eye on.

One of the main reasons people 
choose to refi nance their home is to 
get a better rate. With the possibil-
ity of an increased Fed Funds Rate, 
now is the time to talk to the best 
mortgage lender at the Lake of the 
Ozarks about refi nancing your home 
before interest rates start rising.   
Changing Loan Terms

Historically low interest rates have 
enticed more homeowners to refi -
nance in order to shorten their loan 
term. Depending on the rate you 
had before and what you can secure 
now, homeowners could possibly cut 
the loan term in half without a huge 
jump in monthly payments. In addi-
tion to the term length, you need to 

consider other factors affecting your 
loan. Do you have an adjustable-rate 
mortgage? If so, you may want to 
consider refi nancing to a fi xed rate, 
as interest rates could start rising in 
the near future. They’ve remained at 
historic lows for a while now, and 
there’s no telling exactly what the 
Fed Funds Rate will do and how 
mortgage rates could be affected in 
the near future.

Refi nancing may not be the right 
move for everyone, and talking to 
a mortgage professional is the fi rst 
step. When it comes to your Lake of 
the Ozarks home fi nancing needs, 
Lakelender Lasson is committed to 
working with you every step of the 
way. I’ll discuss your options, offer 
competitive interest rates and back 
it up with the fi rst class service you 
deserve!

For Lake area news, resources and 
tips on fi nancial services, please LIKE 
my Facebook Page, Follow me on 
Twitter or Connect on LinkedIn.

Michael Lasson
Sr. Residential Mortgage Lender
NMLS #: 493712
2265 Bagnell Dam Blvd, Suite B
PO Box 1449
Lake Ozark, MO 65049
Direct:  (573) 746-7211
Cell: (573) 216-7258
Fax: 866-397-0138
www.yourlakeloan.com 
Email:  mlasson@fsbfi nancial.com

continued from page 2
next to the main exit door. Try 
not to pick a seat that leans at 
a weird angle or seems loose – 
or even the seat behind those 
broken seats – because they’ll 
be uncomfortable and the 
headphone jacks or seatback 
screens frequently don’t work. 
Unpleasant aromas infiltrate 
the air around the seats clos-

est to the bathroom and seats 
in rows of two or different con-
figurations, which allow more 
leg-stretching room for the 
passengers behind you, can 
allow stinky foot odor to per-
meate your space. If you enjoy 
having a view – or an overhead 
light – don’t sit in the seats 
between windows and if you 
want to disembark quickly, 
don’t take the seat in the last 
row. And finally - the middle 
seat of any row can leave you 
feeling like a sardine.

Armchair 
Pilot

The Lake Area Chamber recently 
held a ribbon cutting for Promo 4 
U at the Willmore Lodge in Lake 
Ozark. The ribbon cutting took place 
on August 31st at 12 pm, with owner 
Rhonda Barker, as well as several 
Chamber board members, staff 
members, and volunteers in atten-
dance. Promo 4 U has been located 
at the Lake since 2008, but has been 
in business for 25 years.  Promo 4 U 
offers embroidery, screen print-
ing, and promotional products.  For 
more information, contact Rhonda 
Barker at (573) 552-8196, or at 
http://www.promo4u.co/.
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Your Lake Vacation
4571 Osage Beach Parkway, 
Suite A • Osage Beach, MO 65065
573-365-3367 • 877-284-0267
www.yourlakevacation.com
www.knollsresort.com
www.lazydaysrentals.com

Vacation Rental Management
Serving the Lake since 1986

Over 100 vacation homes and condos 
located in Osage Beach, Lake Ozark, 
Horseshoe Bend, Camdenton and on 

Located next to Vista Grande across 
from the outlet mall. Now 

offering full 

service association 

management.  Call 

for a bid today! 

573-365-3367!

1100 Bluff Drive • Osage Beach

573-302-0229
 "Quality Repair with

People Who Care"

Firefighter Challenge brings new group to Lake
By Nancy Zoellner-Hogland

The Scott Firefighter Com-
bat Challenge came to Osage 
Beach in late September, al-
lowing firefighters to demon-
strate the rigors of the job while 
competing against the clock 
and each other. With a course 
that required them to climb a 
five-story tower, hoist, chop 
and drag hoses and rescue a 
life-sized, 175-pound “victim,” 
all while wearing full gear, the 
public got to see first-hand the 
physical demands of real-life 
firefighting. 

This year, three local fire-
fighters competed in the chal-
lenge – Alex Duley and Brian 
Crumm, both from the Osage 
Beach Fire Protection District, 
and Chris Wagner, a firefight-
er with the Lake Ozark Fire 
Protection District. However, 
Osage Beach Fire District Chief 
Jeff Dorhauer said he’s hopeful 
more will compete if the Lake 
area is successful in drawing 
the challenge back in future 
years.

“This is something that’s 

extremely physically intense 
and requires a great amount of 
training, so while our firefight-
ers work out, they don’t typi-
cally train to compete,” he said.

A Junior Firefighter Combat 
Challenge gave children an op-
portunity to see what it feels 
like to be a firefighter, com-
peting against each other on 
a scaled-down version of the 
course.

Although the event provided 
the public with an opportunity 
to develop a greater apprecia-
tion of firefighters, the real ben-
efit was in the new dollars the 
event brought to the Lake area. 
According to Jen West, group 
sales manager for the Tri-
County Lodging Association 
(TCLA), the challenge brought 
more than 100 firefighters, 
many of whom were accom-
panied by their families, from 
departments in eight states - 
California, Oklahoma, Illinois, 
Florida, New Mexico, Ohio, 
Nebraska, Kansas – as well as 
from departments throughout 
the state of Missouri.

“This was a qualifying round 
so a lot of them had to par-
ticipate to go on to the nation-
als, which was great for us. It 
brought in a whole new group 
of people that might not have 
come here otherwise. And 
we heard nothing but posi-
tive comments from everyone. 

They all appreciated the fact 
that it was a great place to visit 
and there were places to go 
that made it a fun trip for the 
whole family,” West said.

She said she and Lagina Fitz-
patrick, director of sales for the 
TCLA, first learned about the 
event while at a convention 

in Pittsburgh. West said they 
brought the idea back to the 
local fire chiefs to see if they 
would be interested in hosting 
the event, they got a resound-
ing “Yes,” and moved forward.

“We’re already making 
plans to meet with them in an 

continues on page 21
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As the Lake Churns

Real Estate and Lake News 
with C. Michael Elliott

Three
Years
Compared

With the close of the 3rd 
quarter in 2016 I have complied 
a spreadsheet showing a com-
parison of the past 3 years sales, 
average sales price and number 
of days on the market.  As I men-
tioned several times over the pre-
vious year, inventory is tight and 
continues to drive sales prices 
upward as well as decreasing 
time on the market.  This is also 

responsible for a decrease in the 
number of closed sales we are 
seeing in many property types.

2014 2015 2016

#SOLD 554 579 530
Avg. Sold Price $298,463 $310,353 $323,029 
Avg. Market Days 147 155 141

#SOLD 586 614 664
Avg. Sold Price $122,350 $127,817 $131,474 
Avg. Market Days 158 151 144

#SOLD 397 491 524
Avg. Sold Price $159,959 $152,753 $154,024 
Avg. Market Days 146 142 146

#SOLD 44 44 40
Avg. Sold Price $77,599 $165,288 $145,995 
Avg. Market Days 268 238 270

#SOLD 115 132 179
Avg. Sold Price $33,569 $43,024 $39,837 
Avg. Market Days 226 208 216

#SOLD 51 54 60
Avg. Sold Price $205,563 $224,235 $282,422 
Avg. Market Days 200 247 222

#SOLD 12 18 11
Avg. Sold Price $191,783 $222,344 $299,764 
Avg. Market Days 169 198 134

All Non-Lakefront Land

Commercial

Farms

Lakefront Homes

Non Lakefront Homes

Resale Condominiums

Lakefront Lots and Land

Michael has been selling real 
estate at the Lake of the Ozarks 
since 1981.  He is one of the 
most respected brokers in the 
area.  If you would like to work 
with Michael in the sale or pur-
chase of property, contact him at 
573.365.SOLD or cme@yourlake.

com  View thousands of lake area 
listings at www.YourLake.com $1 
million plus homes at www.Lake-
Mansions.com   You can also view 
each months’ article, ask ques-
tions and offer your opinion on 
Michael’s real estate blog, www.
AsTheLakeChurns.com

Pick up L•O PROFILE’S newest  issue statewide 

Your  only
Locally Owned

Lake of the Ozarks 
Magazine. 

Statewide 
Award Winning 

Publication.

Made in America

’16’16

 

IssueIssue

 

Studio M Publishing
573-365-2288

The Lake Area Chamber recently held a ribbon cutting for TravelHost 
of Central Missouri at the Willmore Lodge in Lake Ozark. The ribbon 
cutting took place on August 26th at 4 pm, with several Chamber 
board members, staff members, and volunteers in attendance.  For 
more information please call (573) 340-1150, or visit http://centralm-
issouri.travelhost.com.
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continued from page 19
attempt to bring the challenge 
back again next fall. It brought 
in a lot of extra revenue for our 
lodging establishments, res-
taurants and retailers and it 
provided something different 
for people to do. We had quite 
a crowd out there watching 
them both days,” West said.

The challenge served an-
other purpose – it allowed the 
TCLA to promote the CanAm 
Games, an Olympic style sport-
ing event for law enforcement 
officers and fire fighters featur-
ing approximately 45 different 
sports. The Lake will be host-
ing the games in both 2018 and 
2020.

“We’re going to need a lot 
of community support to carry 
this off,” she said.

About the Firefighters Com-
bat Challenge

The challenge was born in 
1976 when the then director of 
Fire/Rescue Services in Mont-
gomery County, Maryland 
sought to develop a physical 
ability test that could deter-
mine whether a job applicant 
had the requisite capabilities to 
perform the essential job func-
tions of a firefighter. According 
to the Scott Safety Firefighter 
Combat Challenge website, 
100 randomly selected fire-
fighters from departments in 
seven Washington, DC, politi-
cal jurisdictions underwent a 
battery of fitness tests designed 
to check, among other things, 
cardiopulmonary performance 
and muscular fitness, at the 
Human Performance Labora-
tory. To accomplish that goal, 
firefighters were asked to per-
form five tasks while wearing 
the same protective they would 
wear at the scene of a fire. 
Over the course of the testing, 
the competitive nature of the 

firefighters was observed and 
in 1991, the idea for the com-
petition came to fruition. The 
concept quickly caught on and 
in coming years, the Challenge 

expanded across the nation.
Today, the challenge annu-

ally attracts hundreds of de-
partments from the U.S. and 
Canada and is in the process 

of expanding to several coun-
tries around the world includ-
ing New Zealand, Germany, 
Argentina, Chile, and South Af-
rica. Photos by Nancy Hogland.

vacation news

lake lifesty
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BEST
PIZZA

Plus... 111 Winners Inside!

ONE FUN
NIGHT
CELTIC IRISH BAND   

IS A LOCAL FAVORITE

GOLF Q&A  
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Celebrating 66 YEARS of service to the Lake of the Ozarks FREE
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THE BIGGEST CAR SHOW IN
THE MIDWEST COMES TO
LAKE OZARK, OTHER EVENTS
HELD THIS SUMMER

CELEBRATING

Celebrating 66 Years!

Celebrating 15 Years!

Quality of Life
at the LAKE!

Firefighters
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Crossword Puzzle
Solution page 14

ACROSS
1. Necklace lock
6. Put into service
9. Slovenly one
13. Center of iris
14. “Platoon” setting
15. Ben Franklin’s invention
16. Naked protozoa
17. First prime number
18. Trail follower
19. *Norman Bates/Janet Leigh movie
21. *2002 horror flick starring Naomi 
Watts
23. Actress ____ Michele
24. Potato’s soup mate
25. Not hook or cross
28. Fodder holder
30. Before Reuse and Recycle
35. Reunion attendee
37. Baptism or shiva
39. Enter user name and password
40. Delhi wrap
41. Abominable snowmen
43. Swine and avian diseases
44. Signs of things to come
46. “Will be,” according to Doris Day
47. Cohen brothers’ “Barton ____”
48. Public announcement
50. Bit attachment
52. #9 Across’ digs
53. Like pinkish cheeks
55. Boston ____ Party
57. Go off on a ____, or deviate
61. *Jeff Goldblum’s unfortunate 
teleportation experiment
64. La ____ opera house
65. Freudian topic
67. Sag
69. Per ____, or yearly
70. Black and white sea bird
71. “Number the Stars” author
72. None of this for the weary
73. Soap-making ingredient
74. English county

DOWN
1. Number cruncher
2. Coal in a stocking
3. *Killer ones attacked in 1995’s 
“Congo”
4. Female oracle
5. “Oh, The ____ You’ll go!”
6. “Do ____ others as...”
7. *Movie featuring the killer Jigsaw
8. Be theatrical
9. Recipe command
10. Mischievous Scandinavian god
11. Baker’s baker
12. Shipping hazard
15. Israeli money
20. *Like “The Wolf Man”
22. Of a female
24. 50-50 draw, e.g.
25. *Avenger in a hockey mask
26. Remember this battle site?
27. Chemistry lab glass device
29. *”What ____ Beneath” with 
Michelle Pfeiffer
31. Remove, as a hat
32. a.k.a. tangelos
33. *Dracula’s title
34. Glorify
36. Short skirt
38. Michael Collins’ country
42. Says, archaic
45. *Neve Campbell vs. Ghostface flick
49. Long period of time
51. Found in a haystack?
54. Diamond datum
56. 1970s big dos
57. Russia’s 1917 abdicator
58. High school breakout
59. Grannies
60. Pig out
61. Puff of marijuana
62. Blues
63. Bygone era
66. Laroche or de Maupassant
68. Eucharist vessel

Painting, Sealing & Staining Inside & Out
    Lawn Care - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
 Snow Removal - Powerwashing Decks & Docks

LLC

Located ¼ mile west 
of the Grand Glaize Bridge 
on Osage Beach Parkway
Open Seven Days a Week

365 Days a Year
Reservations Recommended

573.348.2966 | www.jbruners.com

   THE LAKE’S 
Fine Dining Choice
   S i n c e  1 9 8 0

US-54 EXPY

Osage Beach Pkwy

W
inn Rd

Je�ries Rd

Grand 
Glaize 
Bridge

THEME: HORROR MOVIES
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Camdenton 

573-346-3311 

Camdenton 
54 Branch 

573-317-9317 

Osage Beach 

 573-348-3171

Sunrise Beach 

573-374-9500 

Lake Ozark 

573-365-4212 

The American Dream is alive and well at the Lake AND at  

First National Bank.   

We’ve been helping business owners find success since 1905.   

First National Bank can help your vision grow into a reality.   

Stop in and we’ll find great deals for you!   

Proud Community 

Supporter!
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CAMDENTON LAKE OZARK REGIONAL AIRPORT #20 Airport Dr. Camdenton, MO 65020

573-348-1088

Your Gateway to Aviation!

Nichols Road reconstruction staying close to schedule
By Nancy Zoellner-Hogland

If all goes as planned and 
the weather cooperates, the 
Nichols Road improvement 
project, which will provide a 
softer curve and fewer con-
gestion-causing access points 
on the portion between the 
Expressway and the Parkway, 
should be open to traffic by 
the end of December.

That’s according to Nick 
Edelman, public works direc-
tor for the city of Osage Beach.

“For a while it seems like we 
were getting more rainy days 
than dry ones and that caused 
us a slight delay but we’re still 
pretty much on schedule – 
and we’re trying to get the 
road open as soon as possible. 
They’re currently in the pro-
cess of doing the earth work 
next to the Imagine Center 
for a new entrance and once 
that’s completed, the road 
will be shut down from the 
Parkway to the Imaging Cen-
ter,” he explained, adding that 
the new driveway for Jim’s Pro 
Auto has already been set and 
is off Armory now instead of 
Nichols. 

The road is also shut down 

between the Expressway and 
the Imagine Center where the 
new hospital entrance will be 
built. 

In June, the Osage Beach 
Board of Aldermen voted 
unanimously to accept the 
nearly $2 million bid from 
Stockman Construction of 
Jefferson City to completed 
the project. The cost was al-
most double what the city ini-
tially budgeted. However, the 
city was able to transfer al-
most $500,000 from its unre-
stricted reserve in the trans-
portation fund and another 
$54,000 in cost savings from 
another project. 

Edelman said the hospital 
is paying for its new entrance. 
Their original price tag of 
$250,217 has changed slightly 
because the hospital decided 
to add a parking lot on their 
property and it’s changing 
the design of the access road, 
Edelman said.

In the meantime, he said 
he’s tried to keep businesses 
in the area updated on their 
progress.

“Everyone is really be-
ing patient and they all seem 

interested in seeing the im-
provements. The sidewalk 
project between Case Road 
and the Arby’s Restaurant is 
also going on so that’s also 
causing some additional 
congestion but so far, no one 
has been upset by the traffic 
rerouting – which is a good 
thing,” he laughed. “It helped 
to take out the divider in 
front of Casey’s and Culver’s 
so traffic can get in and out 
easier and delivery trucks can 
have access.”

Aldermen decided to move 
forward with the project af-
ter a study conducted in 2012 
by HR Green, Inc., found that 
during morning rush hour, 
more than 400 vehicles per 
hour were traveling on Nich-
ols Road between the Ex-
pressway and the entrance 
to Lake Regional Health Sys-
tem. On summer Saturdays, 
the road was carrying some 
500 vehicles per hour – many 
trailering boats. And with the 
extension of Nichols Road 
serving the new State Park 
entrance, weekend traffic 
was expected to climb even 
higher. At that time, Edelman 

said after learning the hospi-
tal was already looking into 
a new entrance, the engineer 
drew up a preliminary de-
sign that included widening 
the 2,000-foot-long stretch of 
road; straightening the sharp 
curve across from the en-
trance to the business park; 
adding sidewalks, landscap-
ing and street lights; and con-
structing a roundabout be-
tween the Imaging Center and 

the Expressway interchange 
that would include a spur for a 
new hospital entrance. When 
completed, Nichols will look 
similar to Passover Road, he 
said.

This map shows the redesign 
of the roadway, which includes a 
roundabout at the new entrance 
to Lake Regional Health Center. 
Photo provided.  

You created this PDF from an application that is not licensed to print to novaPDF printer (http://www.novapdf.com)
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Corporate Employment
Background Screening Service

www.one2verify.com

Background Investigation/Verification Services:
Name Verification  -  Date of Birth Verification  -  SSN Verification  -  Address Verification
Nationwide State Felony and Misdemeanor arrest / conviction Record
Nationwide Federal Felony and Misdemeanor arrest / conviction Record
Financial History - Bankruptcies, Liens. Judgments
Education History (Highest level completed)

How to protect your small business’ intellectual 
property when working with strategic partners

Submitted by Bruce Mitch-
ell, Lake of the Ozarks SCORE

One way to grow your 
business is by reaching out 
to strategic partners who of-
fer complementary products 
or services or who otherwise 
can work with you to the mu-
tual advantage of both your 
businesses. Strategic partner-
ships can expand your market 
reach and help you achieve 
more sales. But giving anoth-
er business intimate knowl-
edge about your company’s 
inner workings may make you 
a bit uneasy. There’s some in-
herent risk involved in shar-
ing confidential information 
and intellectual property (IP). 

According to Bruce Mitch-
ell, a SCORE mentor with the 
Lake of the Ozarks SCORE 
Chapter, “It is very easy to 
steal your ideas or even your 
unique approach to customer 
fulfillment. Very quickly you 
could generate a competitor 
by sharing information with 
the wrong people.”

For that reason, you need to 

take measures to protect your 
ideas, information, and inno-
vations from theft.

Mitchell recommends you 
do these things before work-
ing with a strategic partner:

•Determine what informa-
tion should be considered 
confidential.

The list may be extensive, 
and for a small business it 
could include business plans, 
customer databases, pricing 
programs, strategic plans, 
financial records, employee 
files, R&D projects, marketing 
strategies, and new business 
development initiatives.

“Small businesses in the 
start-up phase that have pro-
prietary information in the 
form of an invention or in-
novative approach should 
take precautions even with 
business partners in the case 
where one might leave before 
the business actually launch-
es,” explained Mitchell.

•Review the potential part-
ner’s website and social me-
dia profiles.

Carefully examine how 
they position themselves and 
what they are saying about 
their company, team, prod-
ucts, services, accomplish-
ments and capabilities. You 
want to be sure you’ll be col-
laborating with a business 
that truly can act as a partner, 
and not as a direct competi-
tor.

•Protect your intellectual 
property as you explore the 
potential relationship.

Mitchell advises, “Don’t 
send originals of anything. 
Use GoToMeeting or a similar 
vehicle to share your materi-
als.” 

Take official legal measures 
to protect your materials be-
fore you share original docu-
ments.

•Ask for a non-disclosure 
agreement (NDA).

A NDA will help protect 
your intellectual property 
when you’re ready to share it. 
You should get an NDA signed 
early on when exploring a 
strategic partnership oppor-

tunity. 
An NDA should accomplish 

these three things:
◦Identify if the NDA is one-

way or mutual (i.e., applicable 
to only one party or both par-
ties). 

◦Specifically define what 
confidential intellectual 
property will be included un-
der the NDA (and consider 
addressing what is NOT in-
cluded). 

◦Define the term of the 
agreement. (Although you 
cannot protect your informa-
tion indefinitely, you should 
specify a time when it can be 
renewed.) 

In addition, Mitchell rec-
ommended that you make 
sure everything you share has 
a copyright notice on it to pro-
tect yourself from IP theft.

•Make sure you own any 
work they do for you.

Create a work-for-hire con-
tract that states you will own 
any work they do for you. That 
will help prevent them from 
claiming they own it.

By leveraging the advan-
tages of a well-researched, 
carefully selected strategic 
partnership, you might expo-
nentially increase your brand 
awareness and sales. Remem-
ber, however, you should al-
ways look out for the interests 
of your business by protecting 
your intellectual property. In 
addition to considering the 
tips here and asking for input 
from a SCORE mentor, also 
consult an attorney knowl-
edgeable about IP legal issues 
including copyright, trade-
mark, patents, etc. 

You’ll find a wealth of small 
business-related information, 
resources, and training, plus 
free, confidential counsel-
ing from more than 11,000 
business experts. For more 
information contact the Lake 
of the Ozarks SCORE Chap-
ter at www.LakeoftheOzarks.
SCORE.org, by e-mail at ad-
min.0493@scorevolunteer.
org or call 573-346-5441.
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BENEFIT 4-PERSON SCRAMBLE
SATURDAY, OCT. 22nd - 11AM

$100 Entry Includes:

Hole Sponsorships $150

at Tan-Tar-A 
Golf Resort

18 Holes of Golf w/cart, Lunch, 
AND all Proxies and Mulligans

Buy a Raf� e ticket to Win 
$1,000 fromTo Register, or for Questions on Hole 

Sponsorships, visit www.tantara.com or call 
Mike Smith @ 573-348-2233

Guaranteed CASH 
purse of $1,000.00!

HAWKEN 

CASH PAYOUTS
1st - 2nd & 3rd in 3 Flights Based on full � eld of 144 Players
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THE LARGEST
AMATEUR BASS

FISHING
TOURNAMENTS

IN THE MIDWEST

THE LARGEST
AMATEUR BASS

FISHING
TOURNAMENTS

IN THE MIDWEST

LAKE OF THE OZARKS
April 23-24               October 1-2

SPRING BIG BASS BASH          APRIL 23-24, 2016

1st: $60,000      |      2nd: $20,000      |      3rd: $10,000      |      4th: $5,000
OVER $183,000 TOTAL PAYOUT

$80,000 IN BI-HOURLY PAYOUTS          OVER 200 PLACES PAID OUT

FALL BIG BASS BASH          OCTOBER 1-2, 2016
10 YEAR ANNIVERSARY TOURNAMENT

OVER $250,000 TOTAL PAYOUT
BIG BASS OF THE EVENT WINS $100,000 CASH

$105,000 IN BI-HOURLY PAYOUTS          OVER 240 PLACES PAID OUT

EARLY BIRD PRIZES  -  EXACT WEIGHT AWARDS  -  T-SHIRT BONUS....AND MORE AT EACH EVENT

WWW.BIGBASSBASH.COM  |  OFFICE: 866-515-0102  |  EMAIL: INFO@MIDWESTFISHTOURNAMENTS.COM

1st: $100,000      |      2nd: $20,000      |      3rd: $10,000      |      4th: $5,000
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Are you tired?
Tired of your internet not working when you do?

Tired of getting put on hold for tech support?

Tired of slow internet connections?

Tired of High Prices for internet service?

Business relies on internet service.
We’re all here to make money.
� e time you spend without internet 
service is time you can’t spend working.
Whether the connection is down, or 
you’re waiting for tech support on hold, 
it costs money.
We’ve been providing professional 
internet connectivity for decades.  
It’s our business; it’s all we do.
We’ve helped thousands of companies 
large and small get the service they need 
to conduct business on the internet.

Whether it’s hosting your domain and 
online store, or giving your employees 
the high-speed reliable no-hassle internet 
they need to do their jobs, no problem.
We can help you too, with less down 
time, better tech support and great rates.
Give us a call today and � nd out just how 
easy getting the internet you deserve is.

1-866-670-YHTI

The Internet with no strings 
attached! Get broadband in areas 
where no other service can go! 
Up to 2Mbps download speeds!

WIRELESS
ACCESS

“Always on” high speed internet 
broadband at speeds to 6 Mbps! 
Award-winning tech support!

No extra charge for business accounts!

BUSINESS 
DSL ACCESS

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

backbone! Lightning-fast response for your customers!

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

BUSINESS 
HOSTING

$3995

$2895

Support for ecommerce, ftp 
support, storage 25MB and up! 

$1995

*

*

*

*Prices listed are ‘as low as’, rates vary depending on 
service. Prices listed are per-month, with no charge for DSL 
modem use, $10 monthly for wireless modem use. Never any 
hidden fees, gimmicks or surprise charges.

Your
Hometown

Internet

GET THE INTERNET YOU DESERVE!
YHTI IS YOUR HOMETOWN INTERNET



Lake of the Ozarks Boating October, 2016 Page 30

SERVING THE LAKE OF THE OZARKS AREA SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

Iguana Watersports 
1360 Bagnell Dam Blvd. 
Lake Ozark MO 65049 
(573) 365-2399 
davidp@iguanawatersports.com 
www.iguanaboatsales.com

Kelly’s Port
5250 Dude Ranch Rd, 
Osage Beach, MO 65065
(573) 348-4700
kyle@kellysport.com
www.kellysport.com

Lake Area Chamber
PO Box 1573, Lake Ozark, MO 65049
(573) 964-1008
kcloke@lakeareachamber.com
www.lakeareachamber.com

Lake CVB
PO Box 1498, Osage Beach, MO 
65065 • (573) 348-1599
tim@funlake.com
www.funlake.com

Lake Media
918 North Bus. Route 5, Camdenton, 
MO 65020 • (573) 346-2132
tbookstaver@gatehousemedia.com
www.lakenewsonline.com

Lake Tow, LLC
PO Box 1402
Lake Ozark, MO 65049
(573) 216-4701
cap10dave@charter.net
www.laketow.blogspot.com

Lake30
PO Box 174 • Ridgedale MO 65739 
(417) 593-3510 
lake30@lake30.com
www.lake30.com

Lake West Chamber
PO Box 340, 125 Oddo Dr.
Sunrise Beach, MO, 65079
(573) 374-5500
director@lakewestchamber.com
www.lakewestchamber.com

Lake West Marine
350 South Main, Laurie, MO 65037
(573) 372-8115
bob@lakewestmarine.com
www.lakewestmarine.com

Laurie Tent & Event Rental
14120 North State Hwy 5
Sunrise Beach, MO 65079
(573) 216-2650
laurietentrental@gmail.com
www.laurierental.com

LO Pro� le
PO Box 1457, Lake Ozark, MO 65049
(573) 365-2288
studiompublishing@gmail.com
www.lakepro� le.com

Marine Concepts
415 Kaiser Industrial Park, 
Kaiser, MO 65047
(913) 908-7223
marineconcepts@ymail.com
www.worldsbestboatcover.com

Marine Max
3070 Bagnell Dam Blvd
Lake Ozark, MO 65049
(573) 365-5382
Thad.jameson@marinemax.com
www.marinemax.com

Midwest Touchless Boat Covers
613 SE Brentwood, Lee’s Summit
MO 64063
(816) 985-6542
boatcoverguy@outlook.com
www.midwestboatcovers.com

Otto Construction Inc.
PO Box 1821, Lake Ozark, MO 65049
(573) 693-3772
tony@ottoconstruction.biz
www.ottoconstruction.biz

Ozark Yacht Club
500 Yacht Club Landing Drive
Lake Ozark, MO 65049
(573) 552-8401
Sara.Clark@OzarkYachtClub.com
www.ozarkyachtclub.com

Paradise Upholstery & Canvas
PO Box 786, Linn Creek, MO 65052
(573) 216-7214
iaff198@hotmail.com
www.paradiseupholstery.com

PDQ Marine Services
197 Hidden Acres Road
Lake Ozark, MO 65049
(573) 365-5900
pdqmarineservice@hotmail.com
www.pdqmarine.com

Performance Boat Center
1650 Yacht Club Drive
Osage Beach
MO 65065
(573) 873-2300
brett@performanceboatcenter.com
www.performanceboatcenter.com

Poly Lift Boat Lifts
17163 North State Hwy 5, Sunrise 
Beach, MO 65079
(573) 374-6545
mark@polylift.com
www.polylift.com

Premier 54 Motor Sports, LLC
4370 Osage Beach Parkway
Osage Beach, MO 65065
(573) 552-8550
rich@premier54.com
www.premier54.com

Rogers Manufacturing, Inc.
19882 West 156 St, Olathe, KS
66062 • (913) 829-1211
mrogers@rmigolfcarts.com
www.rmigolfcarts.com

Showcase Publishing
2140 Bagnell Dam Blvd., Lake Ozark
MO 65049 • (573) 365-2323
spublishingco@msn.com
www.lakeoftheozarkssecondhome.com

Summerset Boat Lifts, Inc.
1165 Jeffries Rd, Osage Beach
MO 65065 • (573) 348-5073
brian@summersetboatlifts.com
www.summersetboatlifts.com

Surdyke Yamaha & Marina
5863 Osage Beach Pkwy
Osage Beach, MO 65065
(573) 348-6575
greg@surdykeyamaha.com
www.surdykeyamaha.com

The Real Estate Book
30 Old Duckhead Road,
Lake Ozark, MO 65049 
573-219-0326 • hcpage@aol.com

Village Marina & Yacht Club
107 Village Marine Road, Eldon
MO 65026 • (573) 365-1800
bpecenka@villagemarina.com
www.villagemarina.com

Wake Effects LLC
4773 Osage Beach Parkway, Osage 
Beach • MO 65065
(573) 348-2100
blake@wakeeffects.com
www,wakeeffects.com

Yacht Club Powersports
4760 Formula Drive
Osage Beach, MO 65065
(573) 348-6200
chad@ycpowersports.com
www.ycpowersports.com
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SERVING THE LAKE OF THE OZARKS AREA SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

Advantage Marine LOTO, LLC
48 Beachwood Drive, Sunrise Beach, 
MO 65079 • (573) 374-7095
connie@advantagemarineloto.com
www.advantagemarineloto.com

Aqua Pest Solutions, 
LLC 2840 S Natural Bridge Drive, 
Spring� eld MO 65809 
(800) 622-4547 
gregfears@icloud.com 
www.aquapestsolutions.com

All About Boats
3597 Osage Beach Parkway, Osage 
Beach, MO 65065 • (573) 302-4100
mtylersanders@yahoo.com
www.boatozarks.com

B & M Manufacturing
1150 Old South 5, Camdenton, MO 
65020 • (573) 346-7246
mb@haulritetrailers.net
www.haulritetrailers.net

Big Thunder Marine 
PO BOX 759 Lake Ozark MO 65049 
(573) 365-4001 
jeremy.anderson@bigthundermarine.com 
www.bigthundermarine.com 

Benne Media
160 Highway 42, Kaiser, MO 65047
(573) 348-1958
gsullens@mix927.com
www.lakebusjournal.com

Bennett Electric
PO Box 1679, Laurie, MO 65038
(573) 374-5792
rita@bennettelectric.net

Bergers Marina
PO Box 517, Lake Ozark, MO 65049
(573) 365-2337
carolyn@bergersmarina.com
www.bergersmarina.net

Bob’s No Wake Zone
4655 Osage Beach Parkway, Ste A
Osage Beach, MO 65065
(573) 348-2772
nowakebob@gmail.com
www.bobsnowakezone.com

Bridgeport Jet Ski Sales and Service
PO Box 186, Osage Beach, MO 65065
(573) 348-1020
bridgeportjetski@yahoo.com
www.bridgeportjetski.com

Camdenton Area Chamber
Highway 54, Camdenton, MO 65020
(573) 346-2227
tcreach@camdentonchamber.com
www.camdentonchamber.com

Captains Choice
PO Box 321 Osage Beach MO 65065 
(573) 216-0630 
boatliftremotes@gmail.com 
www.boatliftremotecontrol.com 

Camden on the Lake Resort, Spa & 
Yacht Club 
2359 Bittersweet Road, Lake Ozark,
MO 65049 • (573) 365-5620
marty@camdenonthelake.com
www.camdenonthelake.com

Captain Ron’s Bar & Grill
PO Box 568, Sunrise Beach, MO 
65079 • (573) 374-5852
duggan@usmo.com
www.captainronsatthelake.com

Crabco/Rough Water Dock
PO Box 1225 Sunrise Beach MO 65079
(573) 374-0470 
crabcollc@yahoo.com 
www.roughwaterdock.net

D & B Dock, Inc.
166 Sparrow Drive, Climax Springs, 
MO 65324 • (573) 347-2327
dbdock@att.net
www.dbdocks.com

Dock Realty/Dock Lifeguard
2820 Bagnell Dam Blvd, Unit 5A
Lake Ozark, MO 65049
(573) 374-8849
dave@dockrealty.com
www.dockrealty.com

Dock Works
PO Box 1180, Lake Ozark, MO 65049
(573) 964-1919
dockworks@dockworks.net
www.dockworks.net

Dog Days, LLC
1232 Jeffries Road, Osage Beach, MO 
65065 • (573) 348-9797
barrettrestaurants@gmail.com
www.dogdays.ws

Drew Boat Lifts, Inc.
8161 North State Hwy 5, Camdenton
MO 65020 • (573) 873-0400
craig@drewlift.com
www.drewlift.com

Econo Lift Boat Hoist Inc.
3847 Old Hwy 5, Camdenton, MO 
65020 • (573) 346-7161
econolift7@gmail.com
www.econolift.com

Farmers Insurance-
The Wagner Agency LLC
PO Box 724 Lake Ozark MO 65049 
(573) 302-0001 
cwagner1@farmersagent.com 
www.farmersagent.com/cwagner1 
 
Fibersteel Boat Lifts
3910 North State Hwy 5, PO Box 113
Camdenton, MO 65020
(573) 346-9688
� bersteel@socket.net
www.lakeboatlifts.com

Firstmate, Inc.
130 Century Commerce Loop, Laba-
die, MO 63055 • (866) 570-9707 
julief@� rstmatecontrols.com
www.� rstmatecontrols.com

First State Bank Mortgage
PO Box 1449
Lake Ozark, MO 65049
573.746.7211
mlasson@fsb� nancial.com
www.fsb� nancial.com

Formula Boats of Missouri
4810 Formula Drive, Osage Beach, 
MO 65065 • (573) 302-8000
info@formulaboatsmo.com
www.formulaboatsmo.com

Fort Knox Alarm & Security
PO Box 795, Camdenton, MO 65020
(573) 347-3800
alarms_01@yahoo.com
www.ftknoxusa.com

G & G Marina, Inc.
1528 Maritime Lane
Roach, MO 65787
573-346-2433
larry@ggmarina.com
www.ggmarina.com 

HydroHoist of the Ozarks
4065 E US Hwy 54, Linn Creek, MO 
65052 • (573) 346-7505
jclark@boatlift.com
www.boatlift.com
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30 Years Experience!
Marine Fiberglass

Repair at the
Lake of the Ozarks!

bigboysfi berglassrepair.com

573-346-1175 • Boat Updates • Personal Watercraft •RVs & 5th Wheels • Metal Flake Specialists

4008 Old Rte. Hwy. 5 North - Camdenton • Gel Coating • Bass Boats • Complete Refi nishing Using PPG Paint Systems

Us or Be Ugly
Quality Products

Quality Work
Quality Job

FREE
On-Site

Estimates!

Located at beautiful Lake of
the Ozarks, MO. The Wine Galley
is nestled among the OYC property
featuring a patio with a panoramic 
view of Jennings Branch Cove. Enjoy 
our gourmet eats such as Pizza’s, Fruit & Cheese Plates, and 
Tapas or any our specialty cocktails and wine. After you’ve finished 
relaxing on our patio visit our Nautical Shoppe upstairs for all of 
your Nautical Decor needs!

Wine,
Dine, &
Unwind

(573) 552-8401
www.OzarkYachtClub.com

500 Yacht Club Landing Dr.
Lake, Ozark, MO 65049

By Car: Just off Bagnell Dam Blvd.
By Boat: At the 1-MM turn south into Jennings Branch 
Cove. Park in one of the courtesy slips on the fuel dock.

Find us on:
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My Clean Boat
Mobile Boat Detailing
Gelcoat Repair & Restoration
Boat Upholstery

Serving Lake Ozark, Osage Beach, Camdenton
And Surrounding Lake Areas Since 2006!

www.mycleanboat.com

573-365-5396

From Nappy :(

Whether in your 
driveway, on the 
dock, or at the 
marina, we’ll 
come to you!

From Sad :(

If your boat has seen 
better days, don’t call 
it quits...  call  

My Clean Boat!

To Glad!

From Oww :(

To Wow!

Call us 
Today!

We Come 
To You!

Member Lake Area Chamber of Commerce

To Happy!
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(573) 346-7161 • (800) 524-7161
Econo Lift will go anywhere in the entire Lake area to serve you. Econo Lift Boat Hoist with its polyethylene

tank and galvanized metal parts makes for the most durable and dependable lift available today!

THE OBVIOUSCHOICE !

Polyethylene bushings for quieter
operation & extended wear!

On The Lake For
Over 30 Years!

SALES
SERVICE 

INSTALLATION

econolift7@gmail.com   www.econolift.com

BOAT HOISTS
FIVE-YEAR WARRANTY ON ALL

GALVANIZED PARTS!
LIFETIME WARRANTY POLYETHYLENE TANKS!

DIFFERENT SIZES OF LIFTS AVAILABLE:
4,500 to 20,000

PERSONAL WATERCRAFT LIFTS

LOCALLY OWNED AND MANUFACTURED  •  CAMDENTON/PIER 31 EXIT FROM NEW HWY 5, TURN RIGHT ON OLD ROUTE 5.  WE ARE 1.7 MILES ON LEFT SIDE OF THE ROAD

314-346-0990
mike@gonitetrack.com

Available through your Independent Lake Dealer

Everybody has their story about night boating at Lake of the Ozarks.
Make sure yours is a happy one!

www.GoNiteTrack.com

Integrated Video Night VisionIntegrated Video Night Vision

Made in

Missouri!

MADE WITH THE SAME TECHNOLOGY USED
BY U.S. MILITARY AND LAW ENFORCEMENT.

Nite Track Ad_Half_BusJournal_Layout 1  7/19/2016  1:14 PM  Page 1
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Phone 573.964.1919 • Fax 573.964.0410
3 MM • Northshore • W-20 in Lake Ozark

The ULTIMATE
Custom-Built Dock

CALL SUPER DAVE, MARK or ERIC!
or visit us online at

www.DockWorks.net

RIP RAP & BARGE SERVICE

gorockworks.com  573-280-7654 • 573-964-0016

•  Wave Absorption
•  Ground Reinforcement
•  Beauti�cation
•  Shoreline Protection
•  Bank Stabilization Permits

After

Before
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O F  T H E  O Z A R K Shhloz@boatlift.com   4065 E. US HW Y 54, LINN CREEK , MISSOURI 65052

573.346.7505 | boatlift.com

UltraLift 2™ Series

Bow Guide

Corner Bumper

Put the Off-Season to work for you  
with upgrades and post-season maintenance !

Hydroport™ Series

HHLOZ_Ad_10x6.indd   3 9/23/16   10:54 AM
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Trust our team of Lenders 
to help put your family in 
the boat of their dreams. 

cbolobank.com 573.348.2761  

YourNEWboat
is only as good as

the dealer that BACKS IT UP
The days of a tech running down to your boat with a crescent wrench 

and a straight-edge screwdriver and � xing your boat are over. . . 

In today’s environment, it takes education and equipment. 
If  your boat has a re-occurring  problem or is ready for Annual Maintenance, 

     please give us a call.
KELLY’S PORT . . . . . . . . . . . . . . . . . . . . . . . . . . . . THOSE OTHER GUYS
Years in Business . . . . . . . . . . . . . . . . . . .Since 1977 . . . . . . . . . . . . . . . . .??????
Certifi ed Techs . . . . . . . . . . . . . . . . . . . . .9 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Master Techs  . . . . . . . . . . . . . . . . . . . . . .4 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Boats . . . . . . . . . . . . . . . . . . . . . .8 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Vehicles . . . . . . . . . . . . . . . . . . . .5 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Fully Insured . . . . . . . . . . . . . . . . . . . . . . .Yes . . . . . . . . . . . . . . . . . . . . . . .??????
Schools attended this year by techs . . .22 . . . . . . . . . . . . . . . . . . . . . . . .??????573 348-4700

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 Osage Beach Pkwy., Osage 
Beach, MO 65065

573 348-3888
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Buy The Best 
and Only
Cry Once!

573 348-4700
KellysPort.com

Since 1977 • 39 Years with Same Owner and Manager!
Full-Service On-Water Marina

Wet & Dry Storage • Full Fiberglass and Mechanical Repair

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 Osage Beach Pkwy., Osage Beach, MO 65065

573 348-3888

2005 JC 266 TRITOON – 225 MERCURY 2-STROKE – 120 
HRS – WHT/TAN $28,900 This is a very clean, pre-owned boat 
that comes with a 30 day Major Mechanical Warranty. 

$84,900 $28,900  $179,900 $92,900
2016 REGAL 3200 –  TW/V8 380 DP JOYSTICK – 35 HRS – 
NTT/SAND $179,900 This is as close to new that you get in a 
pre-owned boat! The 3200 is a great offering from Regal featuring 
rough water handling and seating for the entire family! The options 
are loaded up on this one  with Joy Stick Docking!

2012 CROWNLINE 305SS- MERCRUISER TW/5.0 – WHT/BLK 
BT STP $92,900  Extremely clean, one owner boat with all the 
options – radar arch – windlass, vacufl ush head, GPS, covers, 
bow fi ller cushions and more!! 

2007 FOUR WINNS 218 VISTA – 350 MAGS – 276 HRS 
– WHT $84,900 Very clean low hour, well maintained Four 
Winns Cruiser. Full cover included along with cockpit cover. 
Full mechanical inspection, compression test and all annual 
maintenance has been completed!

Our Pre-Owned Inventory - Online! KellysPort.com

See all the boats online at:

Lake’s
Best
Gas

Prices!

OUR TRADE INS
2005 BENNINGTON 2550 RL – 225 YAMAHA ................................................ $36,900
2005BENNINGTON 2575RL – 5.0L – WT/GRN ............................................... $32,900
2005 BENNINGTON 2575 RLI –  200 H.P. – YELLOW ..................................... $32,900
2004 BENNINGTON 2575 RLIO – 4.3 MPI – 420 HRS .................................... $32,500
2001 BENNINGTON 2575RL – 150  OPTIMAX  – ........................................... $22,000
2002 RINKER 262 SS – 496 MAG HO – YL/WHT – TRL.................................. $28,900
2000 BAYLINER 2659 RENDEZVOUS – 5.0 ALPHA 1 ...................................... $13,900
2001 HYDRO SPORT 2796 VECTOR - ............................................................... $CALL
1999 CHAPARRAL 2830 BR – VOLVO 5.0 GIDP – WT/GRN -  ......................... $24,900
2002 BAJA 33 OL – 496 MAG HO – 374 HRS ............................................... $62,900
1999 REGAL 2850 – 350 MAG -.................................................................... $25,900
2016 CHAPARRAL 287 SSX – MERCURY 8.2 B3 – BLK/WHT/RD ................... $99,900

PONTOONS
2005 BENNINGTON 2550 RL – 225 – 339 HRS - .......................................... $33,900
2001 BENNINGTON 2575 RL – YAMAHA 150 2-STROKE – WHT .................... $22,900
2005 BENNINGTON 2575RL – MERC 5.0L – WHT/GRN ................................. $32,900
2005 BENNINGTON 2550 RL – YAMAHA 225 4-STROKE – WHT - ................. $36,900
2005 BENNINGTON 2575 RLI – 200 H.P. – YELLOW ...................................... $32,900
2006 BENNINGTON 2575 RL – 350 MAG MPI B 3 – 265 HRS – TN/WHT ...... $37,900
2013 BENNINGTON 2575 RCW – YAMAHA 250 – 74 HRS ............................. $56,900
2013BENNINGTON 2874 QCW – 5.7 GXI DP – BLACK - ................................ $62,500
2015 BENNINGTON 2575 QCW I/O – V8320 DP – BLACK - ........................... $69,900

DECK BOAT
2002 SEA RAY 270 SUNDECK – MERCURY 6.2 MPX B3 – WHT/GREEN ..............SOLD
2000 BAYLINER 2659 RENDEZVOUS – 5.0 ALPHA 1 ...........................................SOLD

CRUISERS
2005 CHAPARRAL 260 – 350 MAG B3 – TRL- WHT/BEIGE ............................ $44,000
1999 REGAL 2660 – T4.3L – 360 HRS – WT/TN ........................................... $33,900
1993 BAJA 290 MY – T/MERC 350 MAG A1 – WHT – 800 HRS ..................... $24,900
2001 MARIAH 302Z – MERC 7.4 – 640 HRS  - WHT ..................................... $26,900
2013 CHAPARRAL 327 SSX – T350 – 120 HRS – BLACK ............................ $174,900
2002 REGAL 3260 – T5.7 – WHT/SAND ........................................................ $63,900
2009 FORMULA 350SS – TW496 MAG AXIUS – 190 HRS – WHT/BLK ......... $184,900
2010 REGAL 3760 – TW8.1 GI EVC JYSTK – N/TAN – 221 HRS................... $199,900
2005 REGAL 3860 HT – TW8.1 GXI V-DROVE – 300 HRS- T/BL/YL .............. $129,900
1992 REGAL 400 COMMODORE – TW/7.4 BLUE WATERS – TEAL ................. $43,900
2008 REGAL 4060 IPS – TW 8.1 IPS – 540 HRS –HRS – WHT ..................... $199,900
2011 REGAL 42 SC – T8.1 – N/GLACIER – 235 HRS. .................................. $349,900
2007 REGAL 4460 – T/8.1 – NTT/BLK – 110 HRS. ...................................... $259,000
1998 SEA RAY 400 EXP - 705 HRS ................................................................ $79,900
2001 REGAL 2760 - 4.3 - 540 HRS ............................................................... $23,500
2001 SEA RAY 240 SUNDANCER - MERCURY 150 OPTIMAX - ....................... $13,900

CUDDY
1997 REGAL 8.3 – 7.4 GLDP -  WHT/BLUE .................................................... $14,900
1999 REGAL 2850 – 350 MAG -.................................................................... $25,900
2007 REGAL 3350 – TW5.7GXI – SAND/WHT ................................................ $84,900
2011 REGAL 3350 – TW5.7 GXI DP -........................................................... $114,900
2011 REGAL 3350 – T5.7 GXI DP - .............................................................. $104,900

BOWRIDERS
2002 GLASTRON 205 – 4.3 GXI SX – TRL ..................................................... $13,900
2013 REGAL 2500 – 5.7 GIDP – BLACK -   40 HRS ....................................... $59,900  
2007 REGAL 2700 BR – WHT – VOLVO 5.7 GXI – 280 HRS ............................ $44,900
2011 REGAL 2700 ES – 5.7 GI DP – T/SAND/BLK – 200 HRS ....................... $59,900
2012 REGAL 2700 ES – 320 DP – NTT/SAND   130 HES ............................... $72,900
2014 REGAL 2700 ES – 320 H.P. – 120 HRS ................................................. $69,900
2016 CHAPARRAL 287 SSX – MERCURY 8.2L B3 – BLK/WHT/RD ................. $99,900
1995 REGAL 8.3SE – 7.4 GL DP – 210 HRS .................................................. $19,900
1999 CHAPARRAL 2830 – 5.0 GIDP - ............................................................ $26,900
2013 REGAL 3200 – TW/V8 300 5.7L – BLACK  - 118 HRS ........................ $159,900
2014 REGAL 3200-  TWV8 300 DP - 110 HRS............................................. $149,900
1995 REGAL 8.3 SE -  7.4 GL DP -  210 HRS ................................................ $19,900
2003 REGAL 2900 LSR - 5.7 GXI- 278 HRS .................................................. $35,900
1994 REGAL 8.3 - 7.4 - 708 HRS .................................................................. $16,900
2013 REGAL 3200 - TW 5.7 GXI DP - .......................................................... $139,900
2007 CROWNLINE 240 LS - 350 - 290 HRS .................................................. $35,900
1998 REGAL 2800 LSR ...................................................................................... CALL

PERFORMANCE
2002 BAJA 33 OL – 496 MAG HO – 374 HRS ............................................... $62,900
2006 BAJA 35 OUTLAW – TW/496 MAG HO – RED ....................................... $89,900
1997 FOUNTAIN 35 LIGHTENING – 500 HP – 250 HRS .......................................SOLD
2005 FOUNTAIN 35 – TW/496 MAG HO – 150 HRS ....................................... $89,000
2011 FORMULS 353 FASTECH – 2011 TW524 -  41 HRS – SILVER ............. $235,000
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RENT SPEEDBOATS, PONTOONS, 
DECKBOATS, WAVERUNNERS BY THE 

HOUR • HALF DAY • FULL DAY

10 MIN. FROM PARTY COVE! • 573.302.72994905 Robins Circle • Osage Beach, MO 

Osage Beach 

573-348-5073 

 

Camdenton 

573-873-5073 

Lifting your dreams…from canoes to cruisers.   

www.SummersetBoatLifts.com 

Exclusive Galva-Hoist Dealer  

New and Used Lifts 
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www.summersetboatlifts.com

160 N. Hwy 42 - Kaiser MO 65047 |  573-348-1958 Tel.  |  573-348-1923 Fax.
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