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BOATING ON BACK

More workforce housing could be 
coming soon to Lake Ozark
By Nancy Zoellner

When the Missouri Hous-
ing Development Commission 
(MHDC) first came to the City of 
Lake Ozark a few years ago, the 

goal was to enable growth. The 
city couldn’t grow any more until 
it had housing for employees.

Now Lake Ozark is at a point 
where sustainability – their abili-
ty to keep what they’ve got – hing-
es upon expanding the housing 
supply in the city, particularly in 
the “affordable” price range. 

Harrison Fry, assistant city ad-
ministrator for Lake Ozark, said 
that’s why they were so pleased 
to learn the Briscoe Ozark Devel-

opment Group, developer of Fish 
Haven Apartments and Fish Ha-
ven Estates retirement commu-
nity, is planning to expand the 
footprint of affordable housing 

along South Fish Haven Road by 
building two 20-unit complexes 
adjacent to Fish Haven Apart-
ments. 

The plan calls for one of the 
proposed buildings to be located 
at Fish Haven and Hickory Drive. 
The second would be located on 
South Fish Haven just west of 
Fish Haven Estates.

To further that project along, 
in August, the board of aldermen 
approved an ordinance to re-

zone Fish Haven Subdivision Plat 
3 – 19 parcels of land along Fish 
Haven Road, Hickory Drive and 
Forest Hills Road – from Manu-
facturing Home Park Residential 

and R-1 Low Density Residential 
to R-3 Multi-Family Residential. 

The next hurdle for the devel-
oper will be to obtain tax credits 
from the MHDC. The state’s Low 
Income Housing Tax Credit pro-
gram allows federal and state tax 
credits to be sold to investors who 
pay millions of dollars in income 
taxes. Those investors buy the tax 
credits on a dollar-per-dollar ba-
sis and then the state awards that 
money to projects that are cho-

sen. Because developers don’t 
have to pay back a mortgage, they 
can afford to charge lower rent.

Pete Ramsel, representing 
Briscoe, said that private equity 
will fund between 85 and 90 per-
cent of the project; the balance 
will be borrowed. That will allow 
the two-bedroom units to rent 
for between $500 and $600 per 
month, and the three-bedroom 
units to rent for $550-$650 per 
month. Only those below certain 
income levels will qualify.

“If people make too much 
money they can’t live there. There 
is no rental assistance. The differ-
ence between low-income hous-
ing and affordable housing is that 
these people live in the commu-
nity, work in the community and 
pay rent,” Ramsel said. Fish Hav-
en Apartments, which opened in 
early 2016, have similar income 
requirements. Fish Haven Es-
tates, the senior living commu-
nity across from the apartment 
complex, also has income re-
quirements. That project opened 
in early 2018 as Phase 2.

According to the MHDC, to 
qualify, proposed housing devel-
opments must:

∙ Meet a demonstrated afford-
able housing need;

∙ Provide housing for low-in-
come persons and families;

∙ Demonstrate local support;
∙ Leverage tax credit funding 

with other financing and/or rent-
al assistance;

continues on page 18

Both two and three-bedroom units are part 
of the planned Fish Haven development. 
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Armchair 
Pilot
By Nancy Zoellner

So much for vaccinations 
– or vaccination “passports.” As 
of the end of August, Centers for 
Disease Control (CDC) guidelines 
stated, “at this time, all air passen-
gers (even returning U.S. citizens) 
traveling to the US, regardless of 
vaccination or antibody status, 
are required to provide a negative 
COVID-19 test result or documen-
tation of recovery.” According to 
the CDC, those travelers will need 
to get tested no more than three 
days before they travel by air back 
into the U.S. (land travel does not 
have the same requirements) and 
travelers must show their negative 
result to the airline before board-
ing their flight, or be prepared to 
show proof of a recent positive 
viral test taken within the three 
months before the flight, as well 
as a letter from their healthcare 
provider or a public health offi-
cial stating that they were cleared 
to travel. A positive test result for 
documentation of recovery from 
COVID-19 must show the speci-
men was collected within the 3 
months before the flight. Those 
traveling in the United States did 
not need to get tested before or af-
ter travel, or self-quarantine after 
travel. In addition, travelers don’t 
need to get tested before leaving 
the United States, unless their 
destination requires it. Although 
not required, the CDC recom-
mends getting tested three to five 
days after international travel.

Plan to continue wearing 
masks while flying. In mid-Au-
gust, the Transportation Security 
Administration extended its fed-
eral mask mandate until January 
2022. That means all travelers 
aged 2 and older are required to 
wear face coverings on all public 
transportation. The mandate was 
previously set to run out Sept. 13. 
But now airlines are becoming 
finicky about those masks. About 
the same time the mandate was 
extended, several international 
carriers banned fabric face masks 
onboard. Instead, they are now 
requiring fliers to wear surgical 
masks, N95 masks or respira-
tor masks. And LATAM Airlines 
requires passengers passing 
through Lima – even those who 
don’t step off the plane – to double 
mask. Domestic carriers have also 
placed restrictions on the types of 

face coverings allowed. Some pro-
hibit bandanas, scarves and even 
gaiters, which are typically easier 
for children to wear. Because the 
mandates vary, check with your 
carrier before heading to the air-
port.

Economy class travelers 
will have to continue flying sober. 
American Airlines announced 
in mid-August that it would be 
suspending alcohol service to 
passengers seated in that section 
until January 2022 – the same 
time the mask mandate is set to 
end. Also like the mask mandate, 
the current suspension of alcohol 
sales in economy travelers was to 
expire in September. Overcon-
sumption of alcoholic beverages 
has been blamed for the unruly 
behavior exhibited by travelers 
since the mask requirements be-
gan. In the meantime, some air-
lines are working with the Federal 
Aviation Administration (FAA) 
to stop the sale of to-go alcohol – 
drinks served in plastic cups – at 
airports around the country. Pas-
sengers have been allowed to take 
their drinks with them to terminal 
and boarding areas.

As a result of unruly be-
havior, the FAA has issued fines 
of more than $1 million. By law, 
the FAA may assess civil penalties 
up to $27,500. Criminal penalties 
can bring fines of up to $250,000 
and/or up to three years impris-
onment. Some may wrongly as-
sume they can ignore the fines. 
If a respondent does not pay the 
civil penalty imposed within 60 
days after notification, the FAA 
may refer the order to the United 
States Department of Treasury or 
Department of Justice to collect 
the civil penalty.

Before booking a flight 
to an international vacation des-
tination, check https://travel.
state.gov. Since August 1, the U.S. 
State Department has issued 81 
travel advisories. Some are due 
to high COVID rates; some are 
due to high crime rates. A Do Not 
Travel advisory was issued for the 
Bahamas for both. COVID has 
allegedly gotten so bad that an 
8 p.m. to 5 a.m. curfew has been 
put into place in some areas. The 
warning also states jet-ski opera-
tors have been known to commit 
sexual assaults against tourists. 
As a result, U.S. government per-
sonnel are not permitted to use 
independently operated jet-ski 
rentals on New Providence and 
Paradise Islands. The Level 4 “Do 
Not Travel” advisory for Russia – is 
in response to unlawful treatment 

of Americans. The Russian travel 
warning states U.S. citizens have 
been interrogated without cause, 
arrested on spurious charges, de-
nied fair treatment, and convicted 
in secret trials without presenting 
evidence.

The U.S. Embassy is warning 
travelers in El Salvador to beware 
of a different kind of danger – this 
one along the country’s Pacific 
coast beaches, where several U.S. 
citizens have died this year while 
swimming. Strong undertows 
and currents make the beaches 
dangerous even for experienced 
swimmers and lifeguards are few 
and far between. The report sug-
gests swimming where the local 
residents swim and avoid beaches 
they’re avoiding.

Vaccinations are becom-
ing mandatory for many airlines. 
United was the first domestic 
carrier to adopt the policy, stat-
ing all employees must get vacci-
nated against COVID-19 no later 
than Oct. 25 or risk termination. 
In late August, Air Canada an-
nounced that all of its employees 
would be required to receive the 
vaccination by October 30. The 
airline also changed hiring policy, 
making full vaccination a condi-
tion of employment. Around the 
same time, Delta announced that, 
effective immediately, unvacci-
nated employees will be required 
to wear masks in all indoor Delta 
settings; beginning in September, 
they will have to undergo weekly 
COVID-19 testing and in Novem-
ber, they will start getting charged 
a $200 monthly surcharge on their 
Delta healthcare plan. In addi-
tion, as of September 30, COVID 
pay protection will only be pro-
vided to fully vaccinated employ-
ees who are experiencing a break-
through infection.

Judging by the unruly be-
havior and the fines issued by 
the FAA, you wouldn’t believe it, 
but those responding to the J.D. 
Power 2021 North America Airline 
Satisfaction Study said their level 
of satisfaction is higher. The elimi-
nation of many charges and fees, 
increased attentiveness of flight 
crews and ticket flexibility helped 
the industry achieve new heights 
as passenger satisfaction climbed 
28 points to 820 (on a 1,000-point 
scale) over the previous year. 
Delta Air Lines ranked highest in 
customer satisfaction with a score 
of 860. With 856 points, Southwest 
Airlines ranked second, and Jet-
Blue Airways ranked third with 
849 points.
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2021 continues to be a year of celebrations
By Nancy Zoellner

In May, the Lake of the 
Ozarks celebrated the 90th 
anniversary of the comple-
tion of Bagnell Dam and the 
beginning of tourism. The 
lake was open to travel May 
30, 1931.

In July, the Four Seasons 
Lakesites Property Owner As-
sociation, Inc., which encom-
passes approximately 7,200 
properties on more than 5,000 
acres, celebrated the 50th an-
niversary of its formation. 

In August, Missouri cel-
ebrated its bicentennial birth-
day as the 24th state to join 
the Union.

In December, the cities of 
Lake Ozark and Osage Beach 
will celebrate the 10th an-
niversary of the openings of 
Route 242 and the comple-
tion of U.S. 54 Expressway. 
The first phase of the Express-
way project, from Business 
Route 54 to the Grand Glaize 
Bridge, was completed in fall 
2010. The second phase, from 
the Grand Glaize Bridge to 
Route KK, was completed and 

opened to traffic Thanksgiv-
ing weekend 2011. 

“This is certainly one of the 
greatest days in Lake Ozark’s 
history,” then Lake Ozark 
Mayor Johnnie Franzeskos 
said to the crowd of a couple 
hundred gathered for the rib-
bon cutting. “It’s been a long, 
long process to get to this 
point but well worth the effort. 
I have to admit, when MoDOT 
told us this project would be 
completed in a year, I said 
‘No way!’ But here we are, less 
than a year later, celebrating 
this wonderful event.” 

Just 11 months earlier, he 
and many of the same offi-
cials attended a groundbreak-
ing ceremony for the 1.8-mile, 
four-lane divided roadway. 
George Stanton, head of the 
Horseshoe Bend Transporta-
tion District, and the Stanton 
Trust, which donated land for 
the project, had long-before 
envisioned the road and, in 
recent years, spent many 
thousands of dollars on en-
gineering and environmen-
tal studies to see it come to 

pass. However, the downturn 
in the economy in 2008 and 
2009 brought those plans to a 
halt. The road finally became 
a certainty in 2010 when Gov. 
Jay Nixon awarded to the city 
of Lake Ozark a $4-million 
Community Development 
Block Grant through the state 
Department of Economic De-
velopment, and the Missouri 
Department of Transporta-
tion (MoDOT) agreed to put 
up $8.6 million, $2 million of 
which was pledged by former 
Sen. Kit Bond. 

Franzeskos, who actively 
worked with property own-
ers along 242 to secure right-
of-way, and with legislators, 
the Department of Economic 
Development, and MoDOT to 
obtain funding, said he’s still 
proud to say they were able 
to see the project through to 
completion without any di-
rect city funding. “The icing 
on the cake is that we didn’t 
add the road to the city’s sys-
tem so while we get to enjoy 
the road, we don’t have to 
maintain it,” he said.

Projections made at the 
time were based on develop-
ment along Route 242, so they 
were high. MoDOT District 
Engineer Bob Lynch said traf-
fic currently averages 5,300 
vehicles per day. However, 
that could soon change. In 
August, the Lake Ozark Board 
of Aldermen approved an or-
dinance rezoning property 
fronting Route 242 from R-1 
Low-Density Residential to 
C-2 General Commercial at 
the request of Briscoe Ozarks 
Development Group. Ryan 
Fuller, representing McClure 
Engineering, said the devel-
opment group does not have 
a specific client interested in 
the Route 242 property, but 
feels the change will help 
them market the area to po-
tential clients.

Former Osage Beach May-
or Penny Lyons also spoke 
at the 2011 ceremony, saying 
the new roads would lead the 
area into greater prosperity 
and Jerry Hawken, president 
of the Lake Area Chamber of 
Commerce, quipped that the 

Lake’s road system had come 
a long way from the days of 
motor homes rubbing rail-
ings and knocking off parts 
on the earlier – and narrower 
– version of the Grand Glaize 
Bridge. He and Lyons also 
mused about the days that 
a “fender bender” would re-
sult in a traffic back-up that 
extended all the way to Cam-
denton.

A traffic study done prior 
to 2011 found that more than 
43,000 vehicles were using 
the old, four-lane highway ev-
ery day during peak summer 
tourist months. Engineers 
projected traffic levels would 
increase to 65,000 vehicles 
per day by 2028. Lynch said 
although a traffic counter is 
in place on the Osage Beach 
Parkway near Taco Bell, Mo-
DOT has not set up another 
counter to measure the traffic 
that continues west on the Ex-
pressway instead of exiting at 
Lake Ozark. However, based 
on other counters, he said it 
was possible that traffic could 
hit the projected 65,000.
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Long & Robinson, LLC, isn’t 
your typical law firm. You 

won’t find stuffy, pretentious 
attitudes or inflexibility here. 

Instead, you’ll find a team 
of experts with a practical, 

down-to-earth approach and 
a winning track record.

Our clients include 
condominiums, homeowners 

associations, property 
management companies, 
oil and gas contractors, 
commercial contractors, 

subcontractors, construction 
companies, and sureties.

The Lake area is awash with new residential developments, particularly 
condominiums. However, along with this comes a wave of challenges for 

condominium and homeowners associations. All too often, developers of new 
construction projects cut corners to reduce costs and avoid delays. 

Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for 
homeowner associations and their members.
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Your Home Loan...Your Way

“Insurance Talk”
with Belinda Brenizer of 
Golden Rule Insurance

What Do 
Umbrellas and 
Insurance have in 
common?

Just like umbrellas protect 
us from getting wet during a 
rainstorm, Insurance umbrellas 
protect your assets from fi nancial 
disaster. An Umbrella liability policy 
covers above all your liability 
policies including your workers 
compensation for added layer of 
protection. It is the most inexpensive 
& comprehensive way to add higher 
limits to your insurance and is a 
“must” for any business. A lot of 
people assume you need to be a 
large corporation or large business 
to need an umbrella and that they 
are expensive. The truth is you don’t 
have to have a million dollars to 
be sued for a million dollars. It can 
happen quickly and your livelihood 
could be affected. Recently we have 
an individual driving his personal 
auto down a two lane road. For 
some unknown reason, he crossed 
the center lane and hit a car head on 
killing himself, his spouse and two 
people in the other car. How much is 
enough in a loss like this? Costs for 
auto accidents can easily exceed a 
standard policy limit leaving you and 
your business to pay out of pocket if 
you are found legally liable. A lot of 
businesses have employees driving 
company cars that can easily get 
into situations similar to this and the 
company would be responsible. Let’s 
look at contractors and construction 
companies, injuries due to work you 
performed or because of a product 
distributed or manufactured also 
could result in lawsuits that could 
jeopardize your company and 
personal assets as well. An Umbrella 
policy provides limits in excess of 
your general liability, auto liability 
and employer’s liability on workers 
compensation. It can also cover over 
your boat liability, airplanes and 
recreational vehicles. They can be 
purchased in increments starting at 
$1 million and up from there.

Umbrella forms do vary so be 
sure to check out the wording as 
some are just “excess policies” that 
will trigger only when the underlying 
policies are exhausted and some are 
true umbrellas that will provide true 
unlimited defense payment and 
drop down even if no underlying 
for fi rst dollar coverage on specifi c 
situations that you might not have a 
specifi c policy underlying and cover 
a loss that your underlying may not 
cover. I also so suggest that you 
place the umbrella with the same 
carrier that does your underlying 
auto and liability coverage.

I strongly recommend that 
everyone carry a personal umbrella. 
They are inexpensive and cover over 
your home, autos and motorized 
and non-motorized golf carts, 
wave runners, ATV’s etc.…You can 
normally purchase $1 million for 
less than $1 a day. I hear customers 
say I’m not worth a million or they 
can’t’ get blood out of turnip but 
technically they can as they will levy 
future wages and earnings. This is a 
very inexpensive way to protect you 
and give some peace of mind.

Managing liability exposures 
makes good fi nancial sense, no 
matter how big or small your 
business and your personal assets.

Belinda Brenizer is a Certifi ed 
Insurance Counselor with the 
Golden Rule Insurance Agency in 
Osage Beach. She can be reached 
at 573- 348-1731 or at Belinda@
goldenruleinsurance.com for 
additional comments or questions.

Belinda Brenizer CIC,RwCS

Your favorite songs from yesterday,
24 hours a day on Cool 102.7 FM
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4558 Osage Beach Parkway | Osage Beach

Welcome
Dale 

       to the team!
Dale is ready to put his 

26 years of lending experience 
to work for you. 

Find out what it’s like 
to work with a lender and bank 

who puts you

Call or visit

 Today!
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Finding and retaining good employees in these
trying times is dif� cult.  Inadequate staf� ng
leads to overwork, stress and lost productivity.

Filling those key positions begins with a 
good employee bene� t program.

We have the experience and providers to help you get those 
positions � lled.  Give us a call today!

You’re only as good
as your team

573-365-2002 - www.millsinsurance.com

CLEANERS
WASH & FOLD

COMMERCIAL 
WASH & FOLD

573-348-6500
5980 MAYER COURT • OSAGE BEACH

DRY CLEANING • ALTERATIONS • SHIRTS

Managing Rental Property
Keeping it 
Simple

A few years ago, we decided to 
rebrand around our theme of keep-
ing things simple.  We try to make 
everything as simple as possible for 
our guests including paperless con-
tracts and keyless entry for all of our 
properties.  This came in very handy 
when Covid-19 hit!  No contracts to 
handle and virtual check-ins for our 
arriving guests were already a part 
of how we did business.  We didn’t 
have to change anything or learn 
new ways of doing business.

Thinking along those same lines, 
as a property owner, you should 
keep things as simple as possible.  
By doing so you will help eliminate 
costly maintenance and frustrated 
guests.  The more complicated 
something is to use or the more 
bells and whistles that it has, the 
more things that can go wrong.  It 
can be nice to have a blender with 
40 different speeds, a smart coffee 
pot that can be programmed to 
have coffee waiting for you, a large 
stereo system to hook to your tele-
vision, washers and dryers with 20 
different functions, etc. etc. 

However, many of these items 
are diffi cult to use, will confuse 
many guests who get frustrated 
with the devices, or they are expen-
sive to have someone look at and 
repair.  Keep that in mind when look-
ing at items for your rental property.  
By keeping it simple there are less 
problems, less confused guests and 
less upkeep and maintenance.

Smart items are becoming more 
and more popular.  In some cases, 
they make sense and in some cases 
they don’t.  We use a keyless entry 
lock that is not connected to WIFI.  
The reason that we do not use the 
WIFI lock is that there are times that 
the internet and WIFI don’t work.  
When that happens, you cannot 
change the code for the next guest 

or use any of the other smart func-
tions.  While that does not happen 
very often, it has happened enough 
times that we have learned our les-
son.  Since we inspect each prop-
erty prior to guest arrival it is easy 
enough for us to program the lock 
at the property.  If you are manag-
ing your property remotely, that may 
not be an option.

Another convenience is a smart 
thermostat.  This can be a great ben-
efi t during the winter allowing you 
to monitor the temperature inside 
your home or condo.  However, you 
have some of the same issues.  If 
the WIFI goes out then you cannot 
monitor or change the temperature.  

We would suggest, that in most 
cases (but not all) that you should 
seek to keep things as simple as 
possible for your guests.  This will 
cut down on confusion, your main-
tenance calls and general question 
calls if everything is just easier to 
use.

Russell Burdette is the owner of 
Your Lake Vacation, a professional 
vacation rental management com-
pany at the Lake of the Ozarks since 
1986.  If you would like a vacation 
rental market analysis or more info 
on renting your home or condo as a 
vacation rental, please call 573-365-
3367 or e-mail russell@yourlakeva-
cation.com.

Russell Burdette
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Bill introduced 
punishes robocallers
By Nancy Zoellner

“Hello. This is Amazon call-
ing for authorization to com-
plete the $999 transaction on the 
purchase you recently made.”

That was the pre-recorded 
greeting on the call recently re-
ceived by this journalist. How-
ever, the caller ID showed that 

instead of Amazon, the call was 
actually coming from a named 
person with a local cell phone 
number. Since no “$999 pur-
chase” was made from Amazon 
- or anywhere else – after hang-
ing up, a return call was made to 
the number.

“Nope – it wasn’t me. It’s a 
scam. I hope nobody falls for it,” 
the man from Lake Ozark said. 
“I’d like to figure out how to stop 
my number from being used but 
I was told it’s all computerized.”

According to ATT, technol-
ogy allows calling parties to 
disguise their identity by using 
numbers they’re not allowed to 
use – numbers of government 
agencies, legitimate businesses, 
or local numbers – to get people 
to answer the calls. The prac-

tice, called “spoofing,” was used 
billions of times last year in the 
United States. Although some 
“robocalls,” such as campaign 
calls or snow day alerts from 
school districts, are allowed, the 
majority aren’t and many, such 
as the “Amazon” call, are out-
right scams.

That’s why in early August, 
Congresswoman Deborah Ross 
(NC-02) and Congressman Da-
vid Kustoff (TN-08) introduced 
the Deter Obnoxious, Nefari-
ous, and Outrageous Telephone 
Calls (DO NOT Call) Act. The bi-
partisan legislation is designed 
to deter robocalls by creating 
stricter penalties for companies 
and individuals who engage in 
the practice. 

In a press release, Kustoff ex-
plained that the bill would give 
more authority to the judicial 
system to protect Americans 
from being scammed and de-
frauded. Under the proposed 
legislation, fines of up to $20,000 
(double what was previously al-
lowed), and jail time of up to

continues on page 13
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A Matter of Trust
Investing in the 
Modern World

Baby boomers are the 
wealthiest generation in 
history, worth approximately 
$48 trillion. Over the coming 
decades, their wealth will be passed 
on to Gen Xers and Millennials. 
At the same time, veteran wealth 
managers are stepping into 
retirement. With wealth and the 
management of that wealth in 
transition, so too are the drivers 
behind investment decisions.

In today’s economy, cultural and 
socio-economic issues have given 
the consumer and individual investor 
a voice in corporate boardrooms. 
Large mutual fund managers and 
pension funds are taking their 
clients’ environmental, social and 
governance (ESG) concerns and 
demanding implementation of 
better corporate practices. In the 
modern world, well-run companies 
that manage ESG risks have a better 
chance at securing fi nancing to 
fund future growth.

ESG encompasses factors such as 
how a company manages its carbon 
emissions, uses of renewable energy, 
fair trade ingredient sourcing, 
workforce development and labor 
standards, equal pay initiatives and 
anticorruption practices, to name a 
few. The E, S and G are referred to as 
“sustainability” initiatives and help 
tell the story of how a company will 
remain competitive in the future.

For investors, ESG risk analysis 
serves as a framework and overlay 
to traditional security analysis that 
dives much deeper into a company’s 
operations. These risks may be 
hard to quantify because they do 
not typically show up on fi nancial 
statements. Companies that fail to 
mitigate ESG risks could experience 
a lasting and meaningful impact on 
their bottom lines and fail to attract 
capital from the new investors.

A seismic shift toward 
ESg-focused strategies is 
underway. At the beginning of 
2018, it was estimated that roughly 
$12 trillion of managed assets in 
the U.S. had implemented ESG 

screens. This fi gure is up $4 trillion 
from 2016 and $8 trillion from 
2012. Mutual fund companies have 
seen record infl ows over the last 
three years into ESG strategies. 

A large study on over 2,000 ESG 
portfolios showed that returns are 
comparable with non-ESG focused 
portfolios. The study further found 
that more than 85% of companies 
with sustainability practices had 
better operational performance 
and cash fl ow. Overall, the 
results showed that sustainability 
initiatives ultimately had a neutral 
or positive effect on investment 
returns.

The expectation is not 
necessarily for ESG portfolios to 
outperform non-ESG portfolios; but 
rather for investors to match their 
personal values with competitive 
returns while creating a better 
world in which to retire. Companies 
must embrace ESG factors if they 
want to attract capital and remain 
competitive in the modern world.

Central Trust Company offers a 
comprehensive ESG portfolio suite 
that may better align with your 
values. To learn more on this topic 
and other portfolio information, 
please contact Bart Schulte at 
(573) 302-2474 or bart.schulte@
centraltrust.net.

The information in this article is 
not presented as personal, fi nancial, or 
legal advice and should not be relied 
upon as a substitute for obtaining 
advice specifi c to your situation.

Bart Schulte, mBA, CwS®

Vice Pres. & Sr. Portfolio Manager

Pick up L•O PROFILE’S newest  issue statewide 
or visit www.loprofile.com to download!

Your  only
Locally Owned

Lake of the Ozarks 
Magazine. 

Statewide 
Award Winning 

Publication.
Send Your Public Event Information and 

News Releases to
Lakebusjournal@gmail.com

Please remember to include photos if available, captions detailing 
the photographs and your information in Word (.doc) files
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Detour ahead - Construction to close Bagnell Dam
By Nancy Zoellner

Motorists heading planning 
to head north on Highway 54 
via the Bagnell Dam Strip will 
need to take an alternate route 
after Labor Day.

Beginning September 7, 
a rehabilitation project on 
the Business 54 Bagnell Dam 
Bridge over the Osage River 
will be underway. The existing 
bridge, built in 1929 as part of 
the construction of the Bag-
nell Dam, needs repair and 
the work can’t be done without 
closing the roadway to traffic. 

According to the Missouri 
Department of Transporta-
tion, the project will repair the 
bridge deck, expansion joints 
and barrier walls, replace the 
bridge driving surface and re-
pair the adjacent sidewalk. 

As part of the project, all 
loose or bad concrete will be re-
moved over the spill gates and 
the cleaned-up area will get an 
overlay. A new membrane will 
be installed at the steel plate 
joints to keep water from seep-
ing down below. And the areas 
of the sidewalk and the curb 
where the concrete has dete-
riorated will be repaired. 

The work will be done by 
Concrete Strategies, LLC., 
which submitted the low bid of 
$1,611,862.

District 5 Engineer Bob 
Lynch said if the weather coop-
erates and everything goes as 
planned, the project should be 
wrapped up around the begin-
ning of December.

State Route 242 will be the 
detour route for traffic while 
the bridge is closed; signage 
and traffic control and social 
media will be used to remind 
motorists of the closure.

“We want to inform motor-
ists but we also don’t want to 
discourage people from driv-
ing down the Strip and visiting 
the businesses there so we’re 
still working on how we’re go-

ing to do that,” Lynch said.
In an earlier interview, he 

explained that while most 
people think they’re driving on 
the dam, they’re not. They’re 
actually driving on a sepa-
rate bridge held up by girders, 
which are supported by a foun-
dation that’s attached to the 
dam. 

“You can see the structure 
if you go below the dam and 
look for it. It’s just like a normal 
bridge, except it’s attached to 
the dam as opposed to sitting 
on the ground,” Lynnch said, 
adding that the bridge was built 
in unison with the dam. “When 

Union Electric (now Ameren) 
was creating the Lake, they 
formed an agreement with the 
Missouri Highway Commis-
sion for all the bridges that 
would be needed – this one, on 

Highway 54 in Osage Beach and 
in Camdenton, and the bridges 
on Highway 5 – those were all 
set in place. The agreement for 
the bridge over the dam states 
that Ameren will maintain 
what I call the substructure of 
the bridge – the girder portion 
– and we maintain everything 
above that, which includes the 
deck and the barrier walls. 
There are a few more details, 
but that’s a quick description 
of who is responsible for what. 
So the bridge is part of the state 
system and it is something Mo-
DOT has always been respon-
sible for.”

The bridge will not be wid-
ened as part of the project. 
Lynch said in addition to tak-
ing away the historic nature 
of the bridge, eliminating the 
sidewalk would eliminate ac-

cess that’s always been there.
For more information and 

updates about this project or 
other transportation-relat-
ed matters, call 1-888-ASK-
MoDOT (275-6636) or 
visit www.modot.org/Bagnell-
DamBridge. Follow the Mo-
DOT Central Missouri District 
on Facebook and Twitter for 
project updates.

According to a road study 
conducted in 2019 by Cochran 
Engineering, some 41,000 
vehicles – or 569.4 per hour – 
traveled on Bagnell Dam Bou-
levard during Memorial Day 
weekend.

For newcomers to Lake of 
the Ozarks:

In a typical year, the 
148-foot-tall, ½-mile long con-
crete gravity dam produces 
more than 500 million kilowatt 

hours of electricity - enough 
to supply the needs of nearly 
42,000 average households.

Comparable to a building 12 
stories high and seven blocks 
long, Bagnell Dam was the 
largest - and last - major dam in 
the U.S. to be built with private 
investment.

Bagnell Dam holds back 600 
billion gallons of water – which 
covers some 86 square miles in 
four counties.

Bagnell Dam got its name 
from William Bagnell, a rail-
road man who platted a town 
bearing his name on June 30, 
1883. 

A drive across Bagnell Dam Bridge will reveal numerous 
areas in need of repair. Photo: Willman
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Let me help make your 
dreams come true!

It’s the time of year to think about protecting your 
second home and boat while you’re away
 By Nancy Zoellner

In mid-August, officers with 
the Osage Beach Police De-
partment were dispatched to a 
marina in reference to subjects 
trespassing on docks where 
boats were kept in rented slips. 
After locating the men and 
questioning them, officers 
found that they had stolen al-
cohol and coolers from nine or 
10 different boats docked at the 
marina – including one boat 
that was occupied by a family.

OB Police Lt. Michael O’Day 
said with fall coming, children 
returning to school and fewer 
trips being made to Lake of the 
Ozarks, boat and second-home 
owners need to take steps to 
protect their property while 
they’re away.

“’This time it was just alco-
hol, but I’ve seen people leave 40 
and 50-inch TVs on their boats 
with just a cover over the back. 
That’s not good. People need to 
take everything of any value out 
of their boats and off their docks 
and decks and lock it all up in a 

safe place before heading home 
– every time – but especially 
when leaving for the season,” he 
advised. “If they don’t, you can 
bet that around March or April, 
when people start returning, 
we’ll be getting phone calls that 
items have been stolen.”

Although the PD still per-
forms short-term vacation 
checks, because of the growth 
in the area and the increase in 
calls, they no longer provide 
winter-long home checks.

However, O’Day said there 

are simple things that home-
owners can do to safeguard 
their homes – things like pick-
ing up any keys that have left 
outside over the summer for 
delivery people and making 
sure all windows and doors are 
locked before leaving. Putting 

lights on timers is a good prac-
tice if you can vary the times the 
lights turn on and off. Other-
wise, just like Harry and Marv, 
the “Wet Bandits” in the movie 
“Home Alone,” when burglars 
can set their watches by your 

light schedules, it’s a sure tipoff 
that nobody is around.

Hiring someone trusted to 
regularly check the property is a 
good way to keep peace of mind 
and deter burglars. 

“Make sure they collect the 
newspapers or junk mail that 
may have been left in the mail-
box and pick up anything left 
on the lawn. You can also in-
stall do-it-yourself security sys-
tems to keep an eye on things. 
I’ve seen systems in our local 
stores that have from one or two 
cameras all the way up to 12. 
It’s pretty amazing to see what 
you can do with some of the 
new technology. You can install 
cameras on your dock or out-
side and inside your home and 
watch them from your smart-
phone when you’re back home 
in Illinois,” he said.

And if you’re not familiar 
with technology or not sure if 
you can set everything up cor-
rectly, O’Day said there are sev-
eral companies at the Lake that 
can install the systems for you. 

Some systems are monitored 
continuously – some can even 
notify law enforcement if a per-
son enters the house without 
using the code. 

“Having dealt with security 
systems over the years, I know 
you can put up cameras that 
you think are perfectly posi-
tioned only to find out the back 
lighting keeps the person from 
being seen – or the area is too 
dark or too light for the camera 
to focus. Sometimes it’s better 
to let someone who knows what 
they’re doing handle it,” he said.

“Something that a lot of peo-
ple don’t think about is posting 
on social media that they’re go-
ing to be gone – especially when 
people post on sites like Lake 
Area Happenings that their 
house is empty and available 
to rent and they include the ad-
dress. That’s really a bad idea. 
Criminals follow social media 
just as much as everybody else. 
Having interviewed burglars 
in the past, I know they watch 
things.”
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Building an effective 
web presence
with Alycia Conrad, 
MSW Interactive Designs

Turn Your 
Website into a 
POWERFUL Lead 
Generator

As business owners, we know 
we need a website.  We also invest 
in advertising to drive people to 
that website: radio, social media, 
billboards, TV, print, etc.  But what 
happens next?  Most business 
owners expect website visitors to 
call them.  Unfortunately, that isn’t 
realistic.  In fact, only about 2% 
of website visitors decide to buy 
on their fi rst visit.  The other 98% 
are interested in your business, but 
they aren’t ready to commit.  If 
your website doesn’t have a way to 
capture their information, then you 
could be losing a lot of potential 
business. 
most Effective Lead 
generators

People don’t want to be “sold 
to”.  They aren’t ready to fi ll out a 
contact form or pick up the phone. 
Simply, they don’t want to talk to a 
real person yet.  At this point, they 
are in “research” mode.  The best 
lead generator to capture website 
visitors’ information is something 
low-commitment, like lead mag-
nets. 
what are Lead magnets? 

Lead magnets are highly visual 
downloads that include quality con-
tent your target demographic wants 
to know.  A great lead magnet of-
fers something valuable enough 
to your website visitors that they 
are willing to trade their email ad-
dress for it.  Implementing these on 
your website allows you to build an 
email list from the traffi c that visits 
your website. 
designing Your Lead magnets

When creating a lead magnet, 
you should think in terms of what 
content your target audience craves.  
Start by considering who visits your 
website and the problems you 
know they are having.  Once you 
know the challenges they’re facing, 
you can brainstorm downloadable 
resources that would help them ad-
dress or overcome those obstacles.

You’re Collecting Leads and 
Building Your List… Now 
what?

Your lead magnet is up and run-
ning, and you’re collecting contact 
information from leads in your spe-
cifi c target market… Now it’s time 
to follow-up.  Every lead magnet on 
your website should be paired with a 
nurturing funnel to effectively build 
trust with your contacts and guide 
them into becoming a paying cus-
tomer. 
what is a Nurturing Funnel? 

A nurturing funnel is an email 
campaign geared toward the people 
who downloaded your lead magnet.  
The purpose of these emails is to 
familiarize potential customers with 
how you solve their problem, make 
them feel comfortable enough to 
reach out and ask questions, and 
gently nurture them into investing 
with you.  Another important aspect 
to any nurturing funnel is that it’s 
fully automated.  Manually send-
ing multiple emails out to each lead 
would require a lot of detailed plan-
ning, time, and attention.  Instead, 
an automated campaign fi res off 
emails in an established sequence 
so you get to build relationships and 
convert business while you sleep. 

If you have any questions about 
this topic, we are always happy to 
help!
Follow MSW Interactive Designs
Twitter:  @PutTheWebToWork
Instagram:  @PutTheWebToWork
Facebook:  http://Facebook.com/
putthewebtowork

Alycia Conrad, MSW Interactive 
Designs ~ We put the web to work 
for you!

573-552-8403
www.PutTheWebToWork.com

Alycia Conrad

continued from page 9
3 years can be handed out to 
those found guilty of violating 
the law.

“Robocalls have skyrocket-
ed in the past few years, posing 
serious threats to consumers—
especially to older Americans. 
With a changing technological 
landscape, malicious actors 
and companies are increasing-
ly able to extract sensitive per-
sonal information to defraud 
and scam victims,” said Ross.  

According to YouMail, a 
free robocall blocking app for 
mobile phones, the highest 
number of calls were made to 
residents of Washington D.C., 
who averaged an estimated 423 
robocalls per person per year 
or roughly 1.2 per day. They re-
ported that Missouri residents 
averaged some 119 calls per 
person. 

Although not all scams 
originated with a phone call, in 
2020, the FBI’s Internet Crime 
Complaint Center (IC3) report-
ed receiving a total of 791,790 
complaints with reported loss-
es exceeding $4.1 billion. Based 

on the information provided 
in the complaints, approxi-
mately 28 percent of the total 
fraud losses were sustained 
by victims over the age of 60, 
resulting in approximately $1 
billion in losses to seniors – an 
increase of approximately $300 
million in losses over 2019. The 
average dollar loss is $9,175 but 
1,921 victims lost more than 
$100,000. 

To help limit telemarket-
ing calls from legitimate tele-
marketers, add your number 
to the Missouri No Call list by 
visiting https://ago.mo.gov/
app/NoCallRegistration, and 
the National Do Not Call list 
at https://www.donotcall.gov/. 
Unfortunately, according to 
the Missouri Attorney Gen-
eral’s Office, illegitimate calls 
frequently originate overseas 
and are dialed by a computer, 
then rerouted several times to 
make them extremely difficult 
to track.

Installing call-blocking 
apps on mobile phones can 
help cut down their frequency. 
According to YouMail, their 

app blocks unwanted robocall-
ers by making sure the user’s 
phone doesn’t ring, and then 
plays an out-of-service mes-
sage that leads the caller to 
think they dialed an invalid 
number. YouMail identifies 
problematic numbers and ro-
bocalls using a combination 
of its recently patented audio 
fingerprinting technology, call 
patterns, and consumer feed-
back.

AT&T offers several solu-
tions for customers, includ-
ing AT&T Mobile Security and 
AT&T Call Protect, free services 
that automatically block fraud 
calls, provide screen alerts for 
suspected spam calls and help 
protect smartphones from po-
tential threats.

AT&T Phone (home phone) 
customers can block unwanted 
calls from up to 100 numbers 
by pressing *61 after their most 
recent unwanted incoming 
call. Customers can also set 
up and edit a call block list on-
line through their myAT&T ac-
count.

Robocaller Bill Introduced
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Lake Ozark mayor looks for a new city administrator
By Nancy Zoellner

In July, some three months 
after being sworn into office, 
Mayor Dennis Newberry an-
nounced that he would be 
forming a committee to search 
for a replacement for City Ad-
ministrator Dave Van Dee, who 
is retiring this fall. Newberry’s 
announcement caused quite 
a stir among aldermen, who 
said they felt the assistant city 
administrator Harrison Fry 
should be the one to fill the po-
sition.

Fry was hired more than 
a year earlier after a nation-
ally advertised search was 
conducted by the executive 
recruitment firm Baker Tilly 
at the cost of $22,000. The firm 
considered more than 20 can-
didates before narrowing the 
search down to two. Following 
an in-depth interview with the 
mayor, board of aldermen and 
city administrator, the board 
voted to offer the job to Fry, and 
he accepted. The other can-
didate dropped out at the last 
minute.

Originally from Tennessee, 
Fry, who received both his mas-
ter’s degree in Public Adminis-
tration and bachelor’s degree 
in Management from Murray 
State University in Murray Ken-
tucky, had recently completed 
a city management internship 
with the city of Paducah, Ken-
tucky. While working with Pa-
ducah, a community of 25,000, 
he performed policy review, 
conducted research and bud-
get analysis, and assisted the 
city’s leadership team with a 
variety of special projects and 
strategic planning initiatives.

“I knew I would be retir-
ing soon and shared that with 
the board early in 2019. After 
Gerry Murawski was elected 
mayor that April, he asked me 
to stay on until the end of his 
term. I agreed but made it clear 
that would be the last time, so 
in November, the board voted 
to hire Baker Tilly,” Van Dee 
explained, adding that, at that 
time, he strongly encouraged 
revising the job description 
to place more focus on com-
munity planning and develop-
ment. He said he felt that would 
provide a more coordinated 
approach to implementing 
the goals of the comprehen-
sive plan and development 

of a strategic plan for future 
growth when he stepped down. 
With the recommendation of 
the mayor and approval of the 
board, the assistant city ad-
ministrator could then serve 
in either an  interim capacity of 
fill his vacated position.

“It’s difficult to come into 
an area like this that depends 
on five to six months of tour-
ism to support the city on a 
year-round basis. When I took 
the job in 2009, the city was al-
most bankrupt. It’s taken sev-
eral years, but through careful 
planning and budgeting, we’ve 
been able to turn that around. 
Harrison has seen the ebb and 
flow of the finances and has a 
good grasp on what it will take 
to keep this city moving in the 
right direction and maintain 
the stability of city operations.”

Newberry said his search 
committee would consist of 
two aldermen, two Lake Ozark 
business owners and two resi-
dents. He asked Alderman Pat 
Thompson to serve on the com-
mittee, review the applications 
and recommend Van Dee’s re-
placement. She said she agreed 
to do that. She also said New-
berry told her that while he 
would oversee the committee 
and take its recommendation 
to the board of aldermen, he 
would not vote. 

Fry said one of those appli-
cations would be his.

“I feel like I’m doing a good 
job and bring value to the team 
so as long as I feel that way, 
I have no plans to leave. I’m 
getting married in a couple 
months and my fiancée has 
just accepted a job here in Mis-
souri. We both love the Lake 
and we’re excited to be here, so 
my intention is that, if I don’t 
get the city administrator job 
and they’ll keep me on board, 
I’m thrilled to stay. I’ve really 
fallen in love with the Lake and 
the work I’m able to do here and 
I have no plans to change that,” 
he said.

Fry quickly integrated him-
self into the community. 

He sits on the Board of Di-
rectors for the Lake of the 
Ozarks Regional Economic 
Development Council and has 
attended meetings of the Com-
munity Development Corpora-
tion for Camden, Laclede, Mill-
er, and Morgan counties, which 

is working to create affordable 
funding options for housing. 
He meets regularly with other 
city administrators and plan-
ners in the region to share best 
practices, and he stays involved 
with the City Management As-
sociation, and is helping plan 
their January 2022 conference.

Fry has also gotten very in-
volved with the Young Profes-
sionals of the Lake, part of the 
Lake Area Chamber of Com-
merce, and he volunteers with 

the Chamber when time al-
lows. Fry also recently agreed 
to serve on Lake Regional 
Health System’s Development 
Council to help raise money for 
the planned cancer and heart 
care tower. He has also partici-
pated in other fundraisers. 

“I’m not particularly in-
volved with anything not tied 
to my job, but I do care about 
my community and like to 
spend my time doing what I can 
to help make it better,” he said.

City Clerk Kathy Vance said 
she has seen only a handful of 
applications come in for the 
job, which is advertised on the 
city’s website, on the Illinois 
City/County Management As-
sociation website, and on a 
couple other online job search 
sites.

In the meantime, Newberry 
has established his own Lake 
Ozark Mayor website and Face-
book page and has opened an 
office in the Crossings.

The Lake’s Premiere 
RV Resort

Gated year-round RV community with fi rst-class amenities
Lake view and interior rates • 30 & 50 Amp Full Hook Ups
10X50’ Concrete Pads • Paved Roads • Covered Boat Slips
Next door to Coconuts Caribbean Beach Bar and Grill and  
Bananas Waterpark

A place to park your 
RV Year-Round with 
Low Annual Rates

 15209 RED HOLLOW ROAD
GRAVOIS MILLS, MO, 65037

WWW.COCONUTSRVRESORT.COM

(573) 505-2686

Patio - Lounge - Fitness Center
Kid’s Playground - Laundry Facility
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Signs, signs, look at the signs
Several motorists ignored 

clearly posted No Parking signs 
during a recent event in Lake 
Ozark and their vehicles were 
towed.

The Shootout on the Strip 
Meet and Greet held Aug. 25 
closed Bagnell Dam Blvd. (The 
Strip) from School Road to near 
Bagnell Dam. As a result, dozens 
of parking spaces were lost to the 
event and motorists were able to 
park outside the closed area on 
Bagnell Dam Blvd., in two large 
church parking lots, two parking 

lots at nearby School of the Osage 
facilities, and in a spacious area 
below Bagnell Dam Blvd. owned 
by Ameren Missouri. Shuttles 
were available throughout the 
day.

Despite those alternative 
parking areas, 13 motorists opted 
to ignore No Parking signs along 
Valley Road which is a service 
road parallel to Bagnell Dam 
Blvd. It’s often used as an alter-
native route when The Strip is 
closed to thru traffic. Ultimate 
towing cost could be between 

$200 and $300. Lake Ozark Police 
Department officers did not issue 
any tickets so there was no rev-
enue for the city.

“Valley Road has been posted 
No Parking for many years,” Po-
lice Chief Gary Launderville said 
after the vehicles were towed. 
“It’s obvious our visitors didn’t 
take our ordinances seriously 
and thought our officers would 
turn a blind eye. We don’t operate 
our department that way.”

In addition to permanent, 
year-round No Parking signs, the 

city adds temporary signs during 
special events to warn motorists.

Valley Road is narrow and 
winding. Parking in the No Park-
ing areas reduces the width of 
the road to one-way and creates a 
safety hazard for other motorists. 
It’s especially serious for emer-
gency vehicles, Chief Launder-
ville said.  

“We always welcome visitors 
to our community and encour-
age our residents to shop and eat 
locally,” Launderville said. “But 
we have to maintain a semblance 

of order for the safety of every-
one. We simply can’t and won’t 
tolerate such an obvious viola-
tion of the law.”

The next big event for Lake 
Ozark and the lake area is Bike-
Fest Sept. 15-19. While there is 
no official closing of streets, there 
will be thousands of recreational 
motorcycle enthusiasts and visi-
tors and parking is expected to be 
a premium. 

Launderville said the same 
enforcement will apply at all fu-
ture events as well.

Crosswords Solution

BUSINESS NETWORKING

SEPT. 21st, 2021 • 5-7p.m.

DON’T MISS THE NEXT SOCIAL!
THIRD TUESDAY OF EACH MONTH!
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Mortgage $ense
5 Ways to Save 
For a Down 
Payment

Saving for your fi rst home can be 
a challenge. Not only do you need 
enough money for a decent down 
payment, but you will want to have 
a sizable amount in your savings ac-
count for emergencies as well. Today’s 
blog from your Lake of the Ozarks 
mortgage lender provides some 
helpful ways to make sure you have 
enough money when it’s time to get 
your mortgage.

1. Reduce Your Utility Bills.
While it may not seem like a lot 

to save a few dollars each month on 
your utility bills, those numbers add up 
over time. Make sure you turn off lights 
when you leave a room, and do not 
leave the water running while you are 
brushing your teeth. Set your thermo-
stat just a few degrees higher during 
the summer and a few degrees lower 
in the winter to save on your electric 
bill. You can also adjust that thermo-
stat while you are gone for the day to 
save even more. Think about all your 
bills to see how you might be able to 
trim those expenses, even just a little.

2. Cut Back On Grocery Ex-
penses.

If you are like most Americans, you 
walk into the grocery store and make 
several impulse buys. Something looks 
great, but then you end up with a cart 
full of junk food and nothing that re-
ally goes together. Plus, if you buy too 
much perishable food, you could end 
up throwing stuff away because you 
cannot eat it all before it goes bad. To 
cut back on grocery waste and impulse 
buys, plan your meals before heading 
to the store. Make a list of what you 
need to get and try to stick to that list. 
You will be surprised at how much you 
can save on groceries just by doing 
some planning ahead. You also might 
consider looking for coupons, or plan-
ning your meals around the sale ads to 
save even more!

3. Pay Attention To Unused 
Subscriptions.

Many people have subscriptions 
that they do not even use. The charges 
come out of your account every month 
without you even thinking about it. 
Take a look at any monthly subscrip-
tions you may have signed up for and 
examine which ones you are actu-
ally using. Do you have a monthly gym 
membership, but can’t remember the 
last time you went there? Cancel that 
membership and get some dumbbells 
and an exercise ball to do some work-
outs at home instead. How much are 
you paying each month for TV service? 
Do you only watch a few of the hun-
dreds of channels you are paying for? 
Consider scaling back your package. 
With the streaming services available 
today, many people are cancelling 
their TV service altogether and watch-
ing their shows through Hulu and 
Netfl ix.

4. Limit The Meals You Eat Out.
One of the biggest expenses that 

people have, often without even real-
izing it, is the amount of money spent 
on eating out. You grab a meal here or 
there, grab some drinks with friends 
after work, and those small purchases 
can really add up as the month goes 
on. While it may seem easier to avoid 
cooking and just grab something quick 
from a restaurant, those habits are cut-
ting into your home buying fund.

5. Decrease Your Gasoline Us-
age.

The cost of gasoline is another 
monthly expense that you will want 
to keep an eye on. To decrease your 
gasoline usage, try shopping online to 
cut down on the number of trips you 
make to the store. If that’s not the best 
option for you, try to group your er-
rands together. Instead of just making 
a trip here and there when you think 
about needing something, carve some 
time out of your day to stop at multiple 
stores in the same trip. You will also 
want to pay attention to gas prices. 
Look for a place on your route with 
the lowest price. The Gas Buddy app 
is a great way to compare gas prices 
at the stations near you. Some grocery 
stores even have fuel saver programs 
that help you save on gas when you 
purchase everyday items at their store.

By taking a closer look at your 
monthly expenses to see where you 
can cut back, you will be on your way 
to saving for a new home in no time! 
As your mortgage professional at Lake 
of the Ozarks, I am here to help you 
throughout the entire Lake of the 
Ozarks home buying process. If you 
are ready to get started with the pre-
approval process and determine how 
much you can afford in a new home, 
give me a call at 573-746-7211 today!
LIKE my Facebook Page, Follow me on 
Twitter or Connect on LinkedIn
Michael Lasson, Senior Loan Offi cer
NMLS #: 493712
4655 B Osage Beach Parkway
Osage Beach, MO 65065
Direct: (573) 746-7211
Cell: (573) 216-7258
e-Fax: (866) 397-0318
Email: mlasson@fsbfi nancial.com
Website: www.YourLakeLoan.com

A Division of First State Bank of 
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affi liate of the Year 2011, 
2014, & 2015.

Virtual summit focuses on 
small business owners

Business owners and entre-
preneurs are invited to join this 
year’s National Small Business 
Week Virtual Summit hosted by 
the U.S. Small Business Admin-
istration. The online sessions 
will be held from 10 a.m. to 5 
p.m. September 13 through 15.

The free, annual event is for 
those who want to learn new 
business strategies, meet other 
business owners, and chat with 
industry experts. It will include 
educational webinars, updates 
on resources for small busi-
nesses, and a networking chat 
room.

“This year we’ll be spotlight-
ing the resilience of our nation’s 
entrepreneurs and the renewal 
of our small business economy 
as we build back better from 
this once-in-a-generation eco-
nomic crisis,” said Administra-
tor Isabella Casillas Guzman.  
“Over the last 16 months, we 
have seen the incredible de-
termination and ingenuity of 
small businesses across the 
nation.  During NSBW, we 
will honor and celebrate their 
impact on our economy and 
strengthening of communities 
as we look towards recovery. 
NSBW is the perfect time for 
small businesses across the na-
tion to network and learn about 
the many services and pro-
grams at the U.S. Small Busi-
ness Administration, including 
our no-cost business counsel-
ing and mentoring opportuni-
ties available via our district 
offices and resource partners. 
We look forward to celebrat-
ing with you as we rebuild our 
economy and help our small 
businesses build back better.”

Activities will take place in a 

virtual atrium and will include 
numerous educational panels 
providing retooling and inno-
vative practices for entrepre-
neurs as small businesses look 
to pivot and recover toward a 
stronger economy.

The SBA, along with summit 
partner SCORE — the nation’s 
largest network of volunteer, 
expert business mentors — will 
also share important informa-
tion about the many programs 
and services available to help 
businesses start and grow, 
build resilience and support, 
retain employees, discover new 
markets, and join key networks.

The National Small Busi-
ness Week Virtual Summit 
will also include representa-
tives from Fortune 500 com-
panies who will discuss their 
paths to success and share re-
sources to help businesses on 
their entrepreneurial jour-
ney. Highlights of the summit 
will include virtual booths to 
develop one-on-one connec-
tions with public and private 
sector partners to create op-
portunities for collaboration 
and information-sharing in 
real-time.  In addition, small 
business participants can 
learn more about new business 
strategies, meet other business 
owners, and talk with industry 
experts. Speakers will be an-
nounced at a later date.

Topics will also include a 
keynote session by the Secre-
tary of Commerce and a focus 
on Hispanic small business on 
Sept 14 as part of Hispanic Heri-
tage Month

To register for the National 
Small Business Week Virtual 
Summit and to learn more, visit 

http://www.sba.gov/NSBW.
Every year since 1963, the 

President of the United States 
has issued a proclamation an-
nouncing National Small Busi-
ness Week, which recognizes 
the critical contributions of 
America’s entrepreneurs and 
small business owners. 

Small businesses are big 
business for the U.S. 

∙ According to the SBA, more 
than 31.7 million small busi-
nesses were operating in Amer-
ica as of March 2021 compared 
to about 30.7 million a year ear-
lier. 

∙ More than half of Ameri-
cans either own or work for a 
small business, which create 
about two out of every three 
new jobs in the U.S. each year.

∙ According to the Bureau of 
Labor Statistics’ Business Em-
ployment Dynamics report, 
small businesses created 10.5 
million net new jobs between 
2000 and 2019, accounting for 
65.1 percent of net new jobs cre-
ated since 2000.

∙ According to the Census 
Bureau’s 2019 Annual Business 
Survey, nearly 20 percent of 
all businesses were owned by 
women. Of the nearly 1.1 mil-
lion women-owned businesses, 
roughly 92 percent employed 
fewer than 20 employees.

∙ According to a study by 
American Express, small busi-
nesses in the U.S. – businesses 
with fewer than 100 employees 
– are responsible for $4.8 tril-
lion of the country’s national 
Gross Domestic Product.

∙ That same study also 
showed that for every dollar 
spent at a local business, 67 
cents stays in the locally.

CLEANERS
WASH & FOLD

COMMERCIAL 
WASH & FOLD

573-348-6500
5980 MAYER COURT • OSAGE BEACH

DRY CLEANING • ALTERATIONS • SHIRTS
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As the Lake Churns
Market
Conditions

Now that we are a little over 
halfway through the year, we can 
get a better look at how sales are 
trending in 2021. The market is still 
defi nitely a strong, seller’s market. 
Prices are increasing and days on 
the market have drastically reduced 
on many property types. 

Lakefront home sales year to 
date as of the end of August are 
down by 14.6 percent in number of 
units closed, 110 less homes than 
last year. However, the gross sales 
dollar volume increased 19.85 per-
cent and the average sales price 
was up by 40.29 percent. The av-
erage days on the market has de-
creased by 41.8 percent to 61 days. 

Most of reduction in the number 
of lakefront homes closed year to 
date compared to 2020 comes from 
August closings. August 2021 had 
78 less lakefront home sales than 
August 2020. This is over fi fty per-
cent reduction, while the average 
sales price remained almost the 
same with just a .6 percent increase 
and the days on the market in Au-
gust 2021 compared to August 
2020 decreased from 96 days to 49 
days. There was a 17.7 percent de-
crease in new listings, not enough 
to account for the fi fty plus percent 
reduction.

Condo sales year to date are 
also showing a year to date de-
crease with the number of units 
closed at the end of August 2021 
dipping 4.15 percent. The total 
gross sales dollar volumes in-
creased 27.6 percent compared to 
2020 and the average sales price 
climbed 33 percent.

Comparing August 2020 to Au-
gust 2021 Condo Sales, new listings 
increased by 3.79 percent in 2021. 
Like the lakefront home market, the 
number of August 2021 condo sales 
decreased by 37.33 percent or a to-
tal of 56 units. This is what caused 
the overall year to date decrease in 
condo sales. The average days on 
the market for condos decreased by 
61 percent in 2021 to just 37 days.

Check back next month. I’ll take 

a closer look to see if this is an 
anomaly or a trend. As I mentioned 
a couple of months ago, I do think 
that we’ve hit a ceiling on prices. 
There are a lot of buyers who are 
ready and able to purchase but 
who are not willing to overpay. I 
think the market will remain strong. 
Properties that are selling, are sell-
ing rapidly, as we can see from the 
days on the market. Market time 
continues to decrease. This tells 
me that properties that are priced 
correctly are still selling quickly and 
that buyers are beginning to take 
a step back or a deep breath and 
make thoughtful decisions. 

C. Michael Elliott & Associates is 
sponsoring Hot Summer Nights the 
second Friday night of each month 
on the Bagnell Dam Strip. Lots of 
great food, music, events, and my 
favorite, cool cars cruising the strip. 
Karen and I will be there with my 
new (old) ride on September 10th. 
September is a salute to military, 
law enforcement, fi refi ghters and 
all of our front line people. If you 
haven’t been to the Lake Ozark 
Strip lately, you’ll be impressed. 

Michael Elliott has been selling 
real estate at the Lake of the Ozarks 
since 1981. He is one of the most 
respected brokers in the area. If you 
would like to work with Michael in 
the sale or purchase of property, or 
have interest in a career in real es-
tate, contact him at 573.365.SOLD 
or cme@yourlake.com or stop by C. 
Michael Elliott & Associates, 3738 
Osage Beach Parkway. Data ob-
tained from the Lake of the Ozarks 
Multiple Listing System for 2021 
and 2020.

Real Estate and Lake News 
with C. Michael Elliott

Advertise in the Business Journal!

573-348-1958
It’s a great way to reach the thousands of visitors the Lake area has each year! Your 
advertisement is delivered to hundreds of locations all around and in the Lake area! Call today!

Send Your Public Event Information and 
News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files

continued from page 1
∙ Be economically feasible; 

and
∙ Balance sources and uses of 

funds.
Fry said there’s certainly sup-

port – and a need – for the project. 
“We get about a half-dozen 

calls each week from people 
looking for a place to live,” he 
said. “The city is not directly in-
volved in this so we’re not signing 
people up on a waiting list, but 
we’ve already heard from people 
wanting to know how they can 
apply for both these apartments 
and the tiny homes that are un-
der construction.” 

Fry said the deadline for ap-
plying for the MHDC tax credits 
for the Fish Haven project is Sep-
tember. Notification is expected 
in December. 

“They’ve said a preference 
would be given to folks who 
are returning – building where 
they’ve already made an invest-
ment – so the developer feels that 
will help them tremendously,” 
he said, adding that if all goes as 
planned, construction will most 
likely start in the spring of 2022 
with completion set for spring of 
2023.

According to Ramsel, the 
first two phases have been very 
successful. In addition to the ef-
forts of the Briscoe Development 
Group and McClure Engineer-
ing, who partnered on the proj-
ects, some of the success can 
be attributed to former Mayor 
Johnnie Franzeskos. He was ac-
tively involved in securing the 
tax credits for Fish Haven Apart-
ments Phase 1 and 2, attending 

several meetings in Columbia 
to address the MHDC represen-
tatives. In an earlier interview, 
Ramsel said Franzeskos’ passion 
and the information he shared 
helped convince the commission 
of the importance of the projects.

Franzeskos quipped that he 
spent so much time meeting with 
MHDC representatives, he felt 
like they were all old buddies by 
the time it was over. 

“I knew how important it 
was for the city to get workforce 
housing, so I just kept pushing 
to make it happen. I also sup-
ported developing an agreement 
to bring utilities in in order to 
keep the development costs at 
a reasonable level,” he said. Be-
cause of the Fish Haven Phase 1 
project, the Briscoe Group was 
able to secure a CDBG Grant 
from the Missouri Department 
of Economic Development for 
a regional lift station and water 
extension project. “And I also 
supported that move, as did the 
aldermen. They voted to have the 
city submit the application on be-
half of the developer. As a result, 
that project was completed at no 
direct expense to our taxpaying 
residents or utility users. I under-
stand that a portion of South Fish 
Haven had an asphalt overlay 
using the excess CDBG funds so 
again, we had an improvement at 
no direct cost to our residents.”

Ramsel said he felt the region-
al lift station was another key fac-
tor in creation of the Fish Haven 
complex.

In the meantime, Fry said the 
tiny home project is also moving 
forward. 

“The exteriors of most of the 
homes are finished and they’re 
doing some of the finish work in-
side now, which is great. The tar-
get completion date has moved a 
couple times because of the la-
bor supply but I believe he’s still 
hoping to have homes ready by 
the end of this year,” he said. “It’s 
not a competition by any means, 
because housing anywhere is 
good for the rest of us, but we do 
what we can to make the city wel-
coming to new housing develop-
ments.” 

And there may be more work-
force developments in the works. 
Fry said Greenstreet St. Louis, 
a multi-family housing devel-
oper from the St. Louis region, 
has been traveling around the 
Lake, meeting with employers 
to evaluate the need for work-
force housing. He said the lend-
ers want to see if there’s support 
from the business community at 
large, which will help determine 
the demand for housing.

According to their website, 
Greenstreet St. Louis provides 
quality housing options to vital 
employees so they may choose to 
live in and be a part of the com-
munity where they work. “When 
employees have the option to live 
where they work, the community 
as a whole, benefits. From site se-
lection to construction and proj-
ect management, we can provide 
guidance to meet community 
goals... We can help build sup-
port, connect with workforces 
and bridge the gap between mu-
nicipalities, business owners and 
stakeholders around the area.”

More Workforce Housing Coming
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Crossword Puzzle
THEME: SOCIAL MEDIA
ACROSS
1. The American Tribal Love-Rock 
Musical
5. Hallucinogenic drug
8. Some special effects, acr.
11. Chip in Vegas
12. Cordelia’s father in Shakespeare 
play
13. One in squirrel’s stash
15. Dissenting clique
16. Tangerine/grapefruit hybrid
17. Type of lemur
18. *Popular messenger
20. Mosque prayer leader
21. Down Under marsupial
22. Thanksgiving serving
23. *100 days of snapping, e.g.
26. Military’s inactive force
30. Repeated Cuban dance step
31. The Kinks’ lead singer, a.k.a. 
godfather of Britpop
34. Late December season
35. Rough, as in voice
37. Chop off
38. Stephen King’s “The ____”
39. “Do ____ others...”
40. Strep throat organ
42. File a suit
43. Sewing pearls on a wedding 
gown, e.g.
45. One with authority
47. Army bed
48. Space path
50. Law school test acronym
52. *Unique social media identifier
55. Latin dance
56. “Place” in French
57. Sacred Hindu writings
59. Post-mortem bios
60. Actress Campbell
61. African chieftain
62. Recipe amt.
63. Nirvana’s “Come as You ____”
64. Badger’s den

Solution on page 16
DOWN
1. Current tense of “had”
2. All over again
3. Eczema symptom
4. Second shot
5. Corporate department
6. Salpae, sing.
7. Type of coffee maker
8. Elizabeth McGovern’s “Downton 
Abbey” role
9. Inspiring horror
10. As opposed to outs
12. Capital of Zambia
13. Bruce Wayne’s ____ was Batman
14. *Message under a post
19. Bootlicker
22. Da, to a Russian
23. *Done to social media past before 
applying for job?
24. Feudal lord
25. Haile Selassie’s disciple
26. Gym exercises
27. Comedy Central’s “critique”
28. Dolby Theatre to Oscars
29. Often considered wise
32. *Video blog
33. Charge carrier
36. *Audio series
38. Killed, like dragon
40. Big bang maker
41. Permeate
44. I to Greeks, pl.
46. Sheet music line, pl.
48. Basketry stick
49. Clark Kent actor Christopher
50. Black, yellow and chocolate dogs
51. Parking spot for a boat
52. Bone in human forearm
53. *Bernie wearing mittens, e.g.
54. *Do this before posting?
55. Chronic drinker
58. It’s open to interpretation

VISIT US ONLINE AT www.mix927.com  

WEEKDAYS 6AM - 10AM

Follow us

THETHE

With Mike & JeffWith Mike & Jeff
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Fall is in the air – and in the parks around the area
By Nancy Zoellner

COVID-19 may have caused 
the cancellation of fall fairs and 
festivals last year but that’s not 
happening again this year. All 
the old favorites are back – some 
bigger and better than ever – and 
a couple new events have even 
been added.

Hail our Heroes

Hot Summer Nights salute to 
front-line workers, first respond-
ers and the military kicks off 
September’s fall fun. The Cruise-
In, set for 5 to 10 p.m. Friday, 
September 10 on Lake Ozark’s 
Bagnell Dam Strip, is open to 
everyone who wants to display a 
classic car, truck or motorcycle 
but organizers hope some vin-
tage emergency response ve-
hicles will make an appearance. 
The USO will be bringing Apache, 
the USO therapy dog to the event 
and there will be activities for the 
kids. “It’s a small gesture – and 
they all deserve so much more 
– but we wanted them to know 
how much we appreciate them 
– not just for what they did dur-
ing the pandemic, but for what 
they do every day – especially 
our military. Where would we 
be without them? We’d be in big 
trouble! That’s where we’d be,” 
laughed HSN Co-chairman Bob 
Schwartz. There’s no fee to attend 
or to participate, and pre-regis-
tration is not required. For more 
information, visit the Hot Sum-
mer Nights Lake of the Ozarks 
Facebook page.

Get Your Motors Runnin’
If you’re a fan of classy – and 

classic - vehicles, plan to stick 
around the area the following day 
for Clyde’s First Annual Hillbilly 
Car Show. Registration begins at 
8 a.m. for the event, to be held on 
the Hillbilly Fairgrounds in Lau-
rie. Registration is $20; entry to 
the show is free. Awards will be 
given in several categories: 1950 
and earlier, 1951 to 1970, 1971 to 
1985, 1986 to 2021, rat rods, cus-
tom motorcycles, and motorcycle 

stock. Food vendors will be on 
the grounds. For more informa-
tion call Bob at 573-434-2422 or 
Donna, the fairgrounds manag-
er, at 573-374-8776.

Rockin’ Hillbilly Style

Laurie will be hosting its 52 
Annual Hillbilly Fair, Rockin’ 
Hillbilly Style, from 3 to 11 p.m. 
Friday and from 9 a.m. to 11 p.m. 
Saturday September 17 and 18. 
With all full lineup, there will 
be something for everyone! Ven-
dor and beer gardens, an exotic 
petting zoo, carnival rides, live 
music, cornhole tournament, 
and duck races are just a few of 
many activities to enjoy. The Hill-
billy Dance Off, Beverly Hillbilly 
Lookalike Contest and Hillbilly 
Got Talent Contest are sure to 
bring the laughs. For the com-
plete schedule of activities, visit 
https://www.cityof laurie.com/
hillbilly-fair

15 Years of Motorcycle Fun

Bikefest Lake of the Ozarks 
2021, set for September 15 
through 19, will feature lots of 
festivities including more than 
50 live music and entertainment 
shows, a Harley Davidson bike 
giveaway, tons of bike builders, 
vending areas and a Passport 
Run. The Bikefest Passport Run 
is a way for rally attendees to get 
to know and enjoy the Lake of the 
Ozarks area and visit local busi-
nesses spread across the Lake 
of the Ozarks. Riders must visit 
participating stops and get their 
Bikefest Passport stamped. Once 
the rider has received stamps 
from all participating business-
es, they can turn in their Bikefest 
Passport for a chance to win a 
motorcycle. For more informa-
tion, visit lakebikefest.com.

Trot up to Eldon for Turkey Fun
The 35th Annual Eldon Tur-

key Festival is set for Saturday 
September 25. Everyone is in-
vited to take a stroll through 
vendor-lined downtown streets 
and enjoy all their festival favor-
ites. Booths will feature boutique 
clothing, purses, jewelry, spa and 
skin care and homemade soaps 
and candles, ball caps, t-shirts, 
wood crafts – and nearly every 
kind of home décor imaginable. 
Make sure you come hungry be-
cause the festival will also fea-
ture tons of palate pleasing foods 
like fried alligator, frog legs. fun-
nel cakes, and deep-fried Oreos 
and Twinkies, tropical shaved ice 
and hand scooped ice cream, and 
roasted pecans, almonds and ca-
shews. Of course, it wouldn’t be 
the Turkey Festival without the 
smoked turkey legs and fried 
turkey strips served at the Cham-
ber’s booth. While you’re walk-
ing, eating and shopping you can 
also listen to live music, enjoy 
performances on entertainment 
stages. A parade, old fashioned 
children’s carnival, bounce 
houses and other activities round 
out the day and a demolition 
derby and figure 8 scramble wrap 
it up. For a schedule of activities 
visit http://eldonchamber.com/
upcoming-events/ or the festival 
Facebook page.

No bad apples
The 2021 Versailles Olde Tyme 

Apple Festival will be held 9 a.m. 
to 5 p.m. Saturday, October 2 
and 9 a.m. to 4 p.m. Sunday, Oc-

tober 3. This year’s festival will 
celebrate the Missouri Bicenten-
nial and the history of the City 
of Versailles. Although organiz-
ers aren’t yet ready to release the 

schedule of activities, they are 
taking reservations for vendor 
booth space. You can also sign up 
now to participate in the parade 
or register for the car show, which 
will feature multiple classes and 
include trophies in several cat-
egories. To register for the car 
show, set for 8 a.m. to 3 p.m. Octo-
ber 2, the parade or vendor space, 
visit https://versaillesapplefesti-
val.com and follow the links. You 
can also get more information 
about the festival as it becomes 
available by visiting the Ver-
sailles Olde Tyme Apple Festival 
Facebook page.

Two Decades of Autumn Fun
Get ready for a day filled with 

fun – horse rides, petting zoo and 
bounce houses, food, games – like 
a pie eating contest – and enter-

tainment at the Osage Beach City 
Park. The 20th Annual Fall Festi-
val will be held from 10 a.m. to 5 
p.m. Saturday, October 9. Vendor 
booths are available, and regis-

tration is open. To reserve booth 
space or get more information, 
visit www.osagebeach.org and 
scroll down to the Fall Festival 
link under the Living & Visiting 
tab. The contact for this year’s fes-
tival is Parks Manager Nicole Sta-
cey. She can be reached by phone 
at 573-302-7460 ext. 3000, or 
email nstacey@osagebeach.org.

Mile-long slice of Americana pie
An Autumn Days Cruise-In is 

set for 11 a.m. to 4 p.m. Saturday, 
October 16 on the Bagnell Dam 
Strip. Fall in the Ozarks brings 
clear, crisp days, bluer than blue 
skies and trees brilliantly waving 

their goodbyes to summer. Some 
say it’s the very best time of year 
to be at Lake of the Ozarks. It will 
also a great time to spend the day 
on the Bagnell Dam Strip admir-
ing classic cars, trucks and bikes 
that have come from all over the 
Midwest to participate in the last 
cruise-in of the season. Many res-
taurants and shops will be offer-
ing specials and end-of-season 
sales to make the day even better. 
For more information, visit the 
Lake of the Ozarks Hot Summer 
Nights Facebook page.

Fall’s Favorite Fruit Celebrated
The Camden County Muse-

um, located at 206 South Locust 
Street in Linn Creek, will host 
its annual Apple Butter Festival 
on October 22 and 23. The event, 
which will include the sale of 
freshly made and delicious apple 
butter and apple pies, will also 
feature booths offering hand-
made crafts and gifts. Lunch will 
be available for a donation. While 
there, plan to take a tour of the 
museum, which houses several 
rooms full of Lake memorabilia 
collected before and after Lake of 
the Ozarks was created 90 years 
ago. For more information, call 
573-346-7191 ext.8.
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Free and clear – at last – on two fronts
By Nancy Zoellner

Lake Ozark had something to 
celebrate last month. On Thurs-
day, August 12 former Mayor 
Johnnie Franzeskos and former 
interim City Administrator Joe 
Barfield got to present a check 
for $60,545.28 to Larry Shields. 
It was the final payment on the 
building that houses the Lake 
Ozark City Hall, Police Depart-
ment and Public Works office.

After a town hall meeting in 
August 2009, where the public 
expressed overwhelming sup-
port for the plan, aldermen ap-
proved using the building they 
occupied at the time and two 
lots behind the building, all 
of which was owned free and 
clear, as a down payment on the 
7,800-square-foot building and 
land located next to Bentley’s 
Restaurant at 3162 Bagnell Dam 
Blvd. 

At the time, city business was 
being conducted in the much-
smaller building at 2624 Bagnell 
Dam Boulevard, which was lo-
cated behind a now-closed car 
wash. 

Franzeskos said he knew the 
building was vacant so he met 
with Shields to see if they could 
work out “some kind of trade 
where the city would pay the dif-
ference. Fortunately, he was will-
ing to work out a deal.” The city 
entered into a lease-purchase 
agreement with Shield’s Lake-
wood Corporation to purchase 
the facility, which had formerly 
housed a veterinarian’s office 
and living quarters, and then 
a boat dealership, for $1 mil-
lion. Although Shields initially 
agreed to finance the purchase 
for only five years, City Adminis-
trator Dave Van Dee, who came 
on board soon after city hall was 
moved to the new building, said 
Shields later agreed to carry the 
note until it was paid in full.

Franzeskos said they had to 
do quite a bit of remodeling to 
make it work – including remov-
ing a garage door at the front of 
the building and adding cells 
and an area for dispatch in the 
area at the back of the building 
that would be occupied by the 
police, but added that it was all 
worth it to get out of the build-
ings they had been occupying.

“Oh my gosh – the old city 
hall was cramped! My office was 
4-foot-by-8-foot,” laughed Fran-
zeskos. “I had just enough room 
for a desk and two chairs. The re-
ceptionist had a 3-foot-by-3-foot 
space, and Judy Noser, our court 

clerk, and Rachel Kelly, our city 
clerk, also had tiny workspaces. 
When we had our board of alder-
men meetings and needed to go 
into executive session, we had to 
shoo everyone outside because 
we didn’t have a room large 
enough for the board to meet in. 
Everyone would stand outside 
and look at us through the win-
dows.”

He said the police depart-
ment had it worse. It was op-
erating out of a small building 
further down the Bagnell Dam 
Strip. The roof leaked, the ceiling 
was falling down, and the tile 
and carpeting was coming up 
off the floor. Then Police Chief 
Mark Maples had reported at an 
earlier meeting that because of 
electrical problems in the build-
ing, several computers had been 
damaged beyond repair and in-
adequate space forced officers to 
share desks and offices. 

However, the process was not 
without controversy. A couple 
aldermen and a few citizens said 
they felt the city was taking too 
big of a chance bargaining on 
future revenues. Aldermen also 
expressed dismay over how the 
construction was handled. The 
city ran over its $50,000 reno-
vation budget before jail cells 
were built and HVAC system 
was complete and the work to 
complete the police station was 
delayed. 

However, Van Dee, who came 
on board soon after city hall was 
moved to the new building, said 
careful budgeting allowed them 
to complete the work soon after. 
“And now that the building is 
paid off, the city will reallocate 
the payments for building main-
tenance and possible upgrades. 
We’ll be putting half in a main-
tenance fund and the other half 
in savings because eventually, 
as the city grows, we will have 
to expand or move and this way, 
they’ll have seed money,” he ex-
plained.

Lake Ozark also reached 
another milestone earlier this 
summer. City officials were no-
tified June 24 that a Satisfaction 
of Judgment had been filed with 
the Missouri Department of 
Natural Resources announcing 
that it would be closing its en-
forcement case resulting from a 
significant sewage spill 13 years 
ago. 

It all started in September 
2007 when the DNR was alerted 
by an individual that raw sewage 
was flowing into the lake. The 

DNR discovered that a lift sta-
tion on Horseshoe Bend Park-
way had failed and was allow-
ing between 10,000 and 15,000 
gallons of raw sewage to dump 
directly into the back of a cove. 

The DNR notified the city of 
the bypass and the city respond-
ed and stopped the flow but 
failed to clean up the spill and 
provided no written notification 
of the bypass to the DNR. As a 
result, all 300 to 400 of the city’s 
grinder pumps and lift stations 
had to be upgraded or replaced 

to meet a subsequent court or-
der. 

McClure Engineering was 
hired to design and upgrade the 
system at a cost of about $3 mil-
lion. Over the following decade, 
the city worked to make the 
mandated improvements, doing 
some of the work internally. Im-
provements included rehabilita-
tion of lift stations, replacement 
of hundreds of grinder pumps 
and control panels, cleaning 
and inspecting the gravity flow 
sewer system, relining and seal-

ing several lift station wet wells 
and manholes, and installing re-
mote monitors which alert Pub-
lic Works staff via text message 
of any failure within the system. 
The final piece of the puzzle was 
the recent upgrade of Twin Oaks 
Lift Station.

“It’s taken quite a while, but 
now we have a wastewater sys-
tem in place that has the capac-
ity to handle our anticipated 
growth,” Van Dee said.

Advertise in the Business Journal!

573-348-1958
It’s a great way to reach the thousands of visitors the Lake area has each year! Your 
advertisement is delivered to hundreds of locations all around and in the Lake area! Call today!

The $1 million note on the building housing the Lake Ozark City Hall and Police Department was paid off in Au-
gust – just 12 years after its purchase in August 2009. Former Mayor Johnnie Franzeskos and former interim City 
Administrator Joe Barfield had the honors of handing over the final payment to Larry Shields. Photo provided.
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Can employers require vaccinations for employees?
By Nancy Zoellner

Although it’s a question being 
asked by many, like any other 
employment-type laws, there 
are a lot of variables – a lot of gray 
areas involved. But can an em-
ployer ask if you are vaccinated? 
The answer is “Yes.” Can an em-
ployer require vaccinations? The 
answer is “Yes, under certain cir-
cumstances.”

That’s according to Sue Kmet, 
president and lead consultant of 
Kmet Consulting, a Lake-area 
firm specializing in human re-
source administration and busi-
ness management. However, she 
stressed that until guidelines are 
tested in court, they are merely 
that – guidelines – and they’re 
definitely not set in stone.

“The Americans with Disabili-
ties Act, enforced by the EEOC 
(Equal Employment Opportu-
nity Commission) very specifi-
cally says that the employer can 
require the COVID vaccine for 
all employees entering the work-
force provided certain require-
ments are met. For instance, 
if employers have people who 
are unable to get the vaccine for 
medical reasons, they have to 
provide accommodations for 
them – so maybe place them in 
a different office, seat them away 
from other people or allow those 
people to work from home,” she 
explained, adding that those 
policies must apply to everyone 
– employers cannot pick and 
choose who does and doesn’t get 
special allowances. 

Kmet also said if business 
owners require, for instance, 
temperatures to be taken for ev-
ery person who goes to work that 
day, then they have to check ev-
ery person. They cannot pick and 
choose who has to follow a cer-
tain protocol and who doesn’t. “It 
has to be all or nothing.”

The same policy has to be fol-

lowed with vaccinations. 
“If you say everyone has to 

be vaccinated, that means ev-
erybody – even your friend who 
doesn’t want to be – has to be vac-
cinated – unless there’s a medical 
reason why he or she can’t be,” 
she said. “Employers have to be 
careful they’re not breaking any 
discrimination laws, but they 
also have to make sure they’re 
not affecting people covered by 
the ADA who are not able to get 
the vaccination.”

Employers are allowed to ask 
for medical proof of those dis-
abilities.

“A very generic example would 
be someone who said he or she 
couldn’t sit for a prolonged pe-
riod of time and had to be able to 
get up and walk around or had to 
have a stand-up desk,” Kmet ex-
plained. “In those kinds of situa-
tions – or when employees state 
they have a medical reason that 
prohibits them from getting the 
COVID vaccination – employers 
can require a medical profes-
sional’s input.” 

Because it’s all about “gray 
areas and parameters,” she said 
it would be wise for business 
owners to speak with an HR 
professional or an attorney that 
specializes in employment law 
before adopting COVID-related 
policies. “Business owners need 
to make sure than in their situa-
tion with their employees and in 
their line of work, that they’re not 
violating any laws.” 

In the meantime, all EEOC 
materials related to COVID-19 
are collected at www.eeoc.gov/
coronavirus. 

Kmet said the primary EEOC 
publication “What You Should 
Know About COVID-19, the ADA, 
the Rehabilitation Act, and Other 
EEO Laws (WYSK),” is particular-
ly helpful for employers because 
it contains several pages of ques-

tions – “can I do this, and can I do 
that – how do I do this, and what 
do I have to do to do that” – and 
answers.

The EEOC also offers guide-
lines on taking a gentler ap-
proach to vaccinations.

Those guidelines state that 
employers can offer incentives to 
employees to voluntarily provide 

documentation or other confir-
mation of vaccination received 
from an independent third party 
(e.g., pharmacy, personal health 
care provider).  However, any 
information or documentation 
collected should be maintained 
confidentially under the ADA.

Employers can also offer in-
centives to employees for vol-
untarily receiving a vaccine ad-
ministered by the employer or its 
agent, so long as the incentive is 
“not so substantial as to be coer-
cive.”

Kmet said employers also 
need to consider OSHA’s (Oc-
cupational Safety and Health 

Administration) General Duty 
Clause when adopting policies. 
OSHA guidelines, which can be 
found at osha.gov/coronavirus/
safework, will help employers 
determine what they have to do 
to keep their employees safe.

“That could be construed 
to allow employers to require 
masks to be worn by every per-

son entering that place of busi-
ness – especially if during the 
course of business, employees 
are directly dealing with the 
public. The guidelines state that 
employers should follow ‘recom-
mended guidelines and policies’ 
at their workplace. Everyone is 
kind-of doing their own thing 
right now but they’re all wrap-
ping around the CDC (Centers 
for Disease Control) and what the 
CDC is saying. When they said 
everybody had to wear a mask, 
then everybody did. Now I see 
that businesses are lightening 
up a little bit. But are people not 
wearing a mask because they’re 

vaccinated or because they’re not 
concerned about it? Again – there 
are a lot of gray areas,” she said, 
adding that the questions sur-
rounding the Delta variant have 
added another layer of confusion 
to the mix.

A group of senators asked Mis-
souri Gov. Mike Parson to call 
a special session to discuss leg-
islation that would stop private 
businesses from requiring their 
employees to get vaccinated for 
COVID-19. However, several or-
ganizations, including the Mis-
souri Chamber of Commerce 
and Industry, slapped down that 
suggestion, stating that courts 
and federal and state laws have 
consistently upheld employers’ 
rights to require vaccinations. Al-
though the governor has consis-
tently supported efforts to fight 
the spread of COVID and boost 
health care capabilities to meet 
needs, he has said he believes 
private businesses have a right to 
make their own decisions about 
vaccine mandates. 

Gov. Parson did sign House 
Bill 271, which prohibits county 
and local governments that re-
ceive public funding from requir-
ing proof of vaccination in order 
to receive government services or 
access public transportation.

A local attorney said it is not 
a violation of HIPAA (Health In-
surance Portability and Account-
ability Act of 1996), to ask for 
vaccination status. The attorney, 
who did not wish to be identified, 
said the law prevents only spe-
cific health-related entities like 
insurance providers, health-care 
providers and associated busi-
nesses and organizations from 
sharing that information. 

Business owners who have 
questions or who would like 
more information should visit 
kmetconsulting.com.

Photo: Pfizer
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 11am until 1pm - Ribbon Cutting Ceremony to take place at 12:00pm 
Please join us for the Camdenton Memorial Lake Regional Airport Open House to

celebrate the new runway expansion. Lunch included. 

Walk/Run begins at 9am and will be completed by 11am
Please join us for a tribute to the Missouri Fallen Soldiers of Operation Iraqi Freedom,

Operation Enduring Freedom, and Isis Operations by participating in a one mile
walk/run in their honor. Bring your family and friends, wear your Red, White, and Blue,

and meet the families whose loved ones made the ultimate sacrifice to say 
"THANK YOU"

 Online Auction will run from 9/1/21 to 9/7/21. 
Silent Auction to take place September 11th from 10am until 1pm 

Funds raised will be used to increase the Veteran's experiances at the 2022 Air Show by
providing them with a once in a lifetime ride in an authentic World War II aircraft. 

 
 

FOR MORE INFORMATION CONTACT THE CAMDENTON AREA CHAMBER OF COMMERCE AT  573-346-2227 

OPEN HOUSE & RIBBON CUTTING 

ANNUAL WALK/RUN FOR THE FALLEN 
L A K E  O F  T H E  O Z A R K S

C A M D E N T O N  M E M O R I A L  -  L A K E  R E G I O N A L  A I R P O R T

L A K E  O F  T H E  O Z A R K S

AIR SHOW FUNDRAISER AUCTION 

ALL TAKING PLACE AT THE CAMDENTON MEMORIAL -LAKE REGIONAL AIRPORT
LOCATED AT 20 AIRPORT DRIVE - CAMDENTON, MO 65020
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Bike Fest Week September 16th

Register to Win A New Harley from Lake of the Ozarks Harley-Davidson. 
Free to Enter! Winner to be Announced during the Fall Bikefest!

Register for Great Door Prizes 
From Our Sponsors!

Register for the  
Ride-In Bike Show!

A Chance to WIN a Harley-Davidson Motorcycle!

www.lakeoftheozarksbikenight.com

5:20 P.M. BAGNELL DAM 
STRIP LAKE OZARK

ON THE 
S
T

R
IP

FreeRide Giveaway 
sponsored by:

Sponsored By Surydyke Yamaha
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SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

All About Boats 
3597 Osage Beach Parkway Osage Beach MO 
65065 (573) 302-4100 
mtylersanders@yahoo.com www.boatozarks.com     

Aqua Pest Solutions, LLC 
1105 Runabout Drive Osage Beach MO 65065 
(800) 718-1869 
aquapestsolutions@gmail.com 
www.aquapestsolutions.com     

Atlas Docks, LLC 
248 Keystone Industrial Park Drive Camdenton MO 
65020 (573) 346-3625 
jason@atlasdocks.com www.atlasdocks.com     

B & M Manufacturing Company 
1150 Old South 5 Camdenton MO 65020 
(573) 346-7246 mb@haulritetrailers.net 
www.haulritetrailers.net     

Benne Media 
160 Highway 42 Kaiser MO 65047 (573) 348-1958 
gsullens@mix927.com 
www.lakebusjournal.com     

Bergers Marina 
PO Box 517 Lake Ozark MO 65049 
(573) 365-2337 dan@bergersmarina.com 
www.bergermarina.net     

Big Thunder Marine 
PO BOX 759 Lake Ozark MO 65049 
(573) 964-3499 sales@bigthundermarine.com 
www.bigthundermarine.com     

BoBo Ladders 
PO Box 280 Moberly MO 65270 (660) 269-3404 
janiman@orscheln.com 
www.orschelnproducts.com     

Bob’s No Wake Zone Boating Radio Show 
4655 Osage Beach Parkway, St A 
Osage Beach MO 65065 (660) 492-2720 
nowakebob@gmail.com 
www.bobsnowakezone.com     

Bridgeport Jet Ski   
PO Box 186 Osage Beach MO 65065 
(573) 348-1020 sales@bridgeportjetski.com 
www.bridgeportjetski.com     

Buzz’s Board & Beyond 
3797 Osage Beach Parkway, F6 
Osage Beach MO 65065 (573) 286-9664 
buzzsboardsbeyond@gmail.com 
www.buzzsboardsozark.com     

Camdenton Area Chamber of Commerce 
PO Box 1375 Camdenton MO 65020 
(573) 346-2227 info@camdentonchamber.com 
www.camdentonchamber.com     

Captain Ron’s Bar & Grill 
PO Box 568 Sunrise Beach MO 65079 
(573) 374-8400 duggan@usmo.com 
www.captainronsatthelake.com     

Captain’s Choice 
PO Box 321 Osage Beach MO 65065 
(573) 216-0630 boatliftremotes@gmail.com 
www.boatliftremotecontrol.com     

Castaway Customs Midwest 
PO Box 155 Jackson MO 63755 (573) 579-1334 
ellie@castawaycustoms.com 
www.castawaycustomsmwsc.com     

Catalyst Electric 
31 Rock House Road Linn Creek MO 65052 
(573) 552-8488 offi ce@catalystelectric.com 
www.catalystelectric.com     

Crabco/Rough Water Dock 
PO Box 1225 Sunrise Beach MO 65079 
(573) 374-0470 john@roughwaterdock.com 
www.roughwaterdock.com     

D & B Dock, Inc. 
166 Sparrow Drive Climax Springs MO 65324 (573) 
347-2327 dbdock@att.net 
www.dbdocks.com     

Dock Dealers 
183 Conquistador Drive Camdenton MO 65020 
(573) 347-0505 steve@dockdealers.com 
www.dockdealers.com     

Dock Realty/Dock Lifeguard 
PO Box 8 Lake Ozark MO 65049 (573) 374-8849 
dave@dockrealty.com 
www.dockrealty.com     

DockGlide 
54 Kays Point Ct Four Seasons MO 65049 
(573) 693-0041 lisa@dockglide.com 
www.dockglide.com     

DockWorks, LLC 
18 Penrose Drive Eldon MO 65026 
(573) 964-1919 dockworks@dockworks.net 
www.dockworks.net     

Dog Days, LLC 
1232 Jeffries Road Osage Beach MO 65065 
(573) 348-9797 barrettrestaurants@gmail.com 
www.dogdays.ws     

Econo Lift Boat Hoist Inc. 
PO Box 377 Camdenton MO 65020 
(573) 346-7161 econoliftmegan@gmail.com www.
econolift.com     

Fibersteel Boat Lifts 
3910 N OLD HWY 5 Camdenton MO 65020 (573) 
346-9688 fi bersteel@socket.net 
www.lakeboatlifts.com     

First State Bank Mortgage 
4655 B Osage Beach Pkwy Osage Beach MO 65065 
(573) 746-7211 mlasson@fsbfi nancial.com 
www.yourlakeloan.com     

Firstmate, Inc. 
410 Century Business Drive Labadie MO 63055 
(866) 570-9707 support@fi rstmatecontrols.com 
www.fi rstmatecontrols.com     

Formula Boats of Missouri 
4810 Formula Drive Osage Beach MO 65065 
(573) 302-8000 chadn@formulaboatsmo.com 
www.formulaboatsmo.com     

G & G Marina 
1528 Maritime Lane Roach MO 65787 
(573) 346-2433 larry@ggmarina.com 
www.ggmarina.com     

Golden Rule Insurance Agency
PO Box 810 Osage Beach MO 65065 
(573) 348-1731 nick@goldenruleinsurance.com 
www.goldenruleinsurance.com     

HydroHoist of the Ozarks
448 South Main, Laurie, MO 65037
(573) 346-7505 lakeoftheozarks@boatlift.com 
www.boatlift.com

Iguana Marine Group 
4773 Osage Beach Pkwy Osage Beach MO 65065 
(573) 321-5677 info@iguanamarinegroup.com 
www.iguanamarinegroup.com     

Jennings Insurance Group 
4732 Osage Beach Parkway, Suite C 
Osage Beach MO 6065 (573) 693-9443
admin@jenningsinsurancegroup.com 
www.jenningsinsurancegroup.com     

Jesse Your Lake Friend-RE/MAX 
4595 Osage Beach Parkway #27
Osage Beach MO 65065 (573)-302-2335 
jesse@yourlakefriend.com 
www.yourlakefriend.com     

Kelly’s Port 
5250 Dude Ranch Rd Osage Beach MO 65065 
(573) 348-4700 kyle@kellysport.com 
www.kellysport.com     

Kwik Kar Dockside Boat Cleaning 
3730 Osage Beach Pkwy Osage Beach MO 65065 
(573) 552-8460 Jesse.Witt@kwikkarmo.com www.
kwikkarmo.com/dockside     

Studio M Publishing, LLC 
PO Box 1457 Lake Ozark MO 65049 
(573) 365-2288 jennifer@lakeprofi le.com 
www.loprofi le.com     

Lake Area Chamber of Commerce 
PO Box 1570 Lake Ozark MO 65049 
(573) 964-1008 kcloke@lakeareachamber.com 
www.lakeareachamber.com     

Lake Media 
4427 Osage Beach Parkway A-300 
Camdenton MO 65020 (573) 346-2132 
tgoessmann@localiq.com 
www.lakenewsonline.com     

Lake of the Ozarks Convention & Visitor Bureau 
PO Box 1498 Osage Beach MO 65065 
(573) 348-1599 tim@funlake.com 
www.funlake.com     

Lake Printing Company 
6815 Hwy 54 Osage Beach MO 65065 
(573) 346-0600 brad.sprieck@lakeprinting.com 
www.lakeprinting.com     

Lake Race, LLC 
PO Box 219 Lake Ozark MO 65049 
(573) 434-0611 tom@ozarksamp.com 
www.lakerace.com     

Lake West Chamber of Commerce 
PO Box 340, 125 Oddo Dr. Sunrise Beach MO 
65079 (573) 374-5500 
director@lakewestchamber.com 
www.lakewestchamber.com     

Lake West Marine, LLC 
350 South Main Laurie MO 65037 
(573) 372-8115 bob@lakewestmarine.com 
www.lakewestmarine.com     

LakeExpo 
PO Box 1805 Osage Beach MO 65065 
(573) 207-9004 brent@lakeexpo.com 
www.lakeexpo.com     

Lakefront Living Realty 
4631 Windsor Drive Lake Ozark MO 65049 
(573) 693-1613 stacey@lakefrontliving.com 
www.lakefrontliving.com/mo     

Laurie Tent & Event Rental 
14120 North State Hwy 5 Sunrise Beach MO 65079 
(573) 374-8368 
laurietentrental@gmail.com 
www.laurierental.com     

LOTO Lift, LLC 
4971 Old Route 5 Camdenton MO 65065
(573) 873-6058 lotolift@gmail.com 
www.lotolift.com     

Marine Concepts, LLC 
415 Kaiser Industrial Park Kaiser MO 65047 
(913) 908-7223 marineconcepts@ymail.com www.
worldsbestboatcover.com     

MarineMax 
3070 Bagnell Dam Blvd Lake Ozark MO 65049 
(573) 365-5382 dale.law@marinemax.com 
www.marinemax.com     

Marty’s Marine 
3864 Osage Beach Parkway Osage Beach MO 
65065 (573) 346-0023 
sales@martysmarine.com 
www.martysmarine.com     

Midwest Boating Center 
8 Rauscher Drive St Louis MO 63124 
(573)286-6079 jason@midwestboatingcenter.com 
www.midwestboatingcenter.com     

Midwest Touchless Boat Covers 
613 SE Brentwood Lee’s Summit MO 64063 
(816) 985-6542 boatcoverguy@outlook.com 
www.midwestboatcovers.com     

Nauti Renovations 
22024 Saddlefi eld Court Warrenton MO 63383 
(636) 359-5899 nautirenovations@gmail.com 
www.aquatraction.com     

One Source Services, LLC 
305 North Locust Street Linn Creek MO 65052 
(573) 502-9350 marty@onesourceservices.net  
www.onesourceservices.net     

Otto Construction Inc. 
PO Box 1821 Lake Ozark MO 65049 
(573) 693-3772 james@ottoconstruction.biz 
www.ottoconstruction.biz     

Paradise Upholstery & Canvas, LLC 
1124 Spring Valley Road Osage Beach MO 65065 
(573) 216-7214 pete@paradiseupholstery.com 
www.paradiseupholstery.com   

PDQ Marine Services, LLC 
PO Box 2489 Lake Ozark MO 65049 
(573) 365-5900 pdqmarineservice@hotmail.com 
www.pdqmarine.com     

Performance Boat Center 
1650 Yacht Club Drive Osage Beach MO 65065 
(573) 873-2300 brett@performanceboatcenter.com 
www.performanceboatcenter.com     

Poly Lift Boat Lifts 
PO Box 135 Sunrise Beach MO 65079 
(573) 374-6545 mark@polylift.com 
www.polylift.com     

Premier 54 Motor Sports, LLC 
4370 Osage Beach Parkway Osage Beach MO 
65065 (573) 552-8550 rich@premier54.com www.
premier54.com     

RMI Golf Carts 
19882 West 156 St Olathe KS 66062 
(913) 829-1211 mrogers@rmigolfcarts.com 
www.rmigolfcarts.com     

Showcase Publishing 
2820 Bagnell Dam Blvd., B-1 Lake Ozark MO 
65049 (573) 365-2323 spublishingco@msn.com 
www.lakeoftheozarkssecondhome.com     

Summerset Boat Lifts, Inc. 
1165 Jeffries Rd Osage Beach MO 65065 
(573) 348-5073 info@summersetboatlifts.com 
www.summersetboatlifts.com     

Surdyke Yamaha & Marina 
5863 Osage Beach Pkwy Osage Beach MO 65065 
(573) 348-6575 greg@surdykeyamaha.com 
www.surdykeyamaha.com     

The Dock Box Guy, LLC 
PO Box 3627 Camdenton MO 65020 
(573) 836-5304 thedockboxguy@gmail.com 
www.thedockboxguy.com     

The Real Estate Book 
30 Old Duckhead Road Lake Ozark MO 65049 (573) 
219-0326 hcpage@aol.com 
www.realestatebook.com/homes/usa/mo/lake-ozark     

The Wagner Agency, LLC 
PO Box 724 Lake Ozark MO 65049 
(573) 302-0001 cwagner1@farmersagent.com 
www.lakeoftheozarksmarineinsurance.com     

Towboat US LOTO 
PO BOX 1356 Lake Ozark MO 65049 
(573) 216-4701 laketow1@gmail.com 
www.fi rstmateyachtservices.com     

Trico Open Water Dock Co. 
6000 Baydy Peak Road Osage Beach MO 65065 
(573) 348-2737 patrick@openwaterdocks.com 
www.openwaterdocks.com     

Village Marina & Yacht Club 
107 Village Marine Road Eldon MO 65026 
(573) 365-1800 markbrick@villagemarina.com 
www.villagemarina.com     

Voyage Marine & Storage, LLC 
PO BOX 1060 Lake Ozark MO 65049 (573) 365-
5900 info@voyagemarineandstorage.com www.
voyagemarineandstorage.net     

Yacht Club Powersports 4760 Formula Drive 
Osage Beach MO 65065 (573) 348-6200 
dan@ycpowersports.com 
www.ycpowersports.com
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Lifetime Tank Warranty
5-Yr warranty on our USA Made Galvanized Steel

Safety Valves  •  Ground Fault
Deck-Mounted Boxes

Trusted by Lake of the Ozarks
Boat Owners for more than 37 Years!

We Sell Lifts For Everything From 
PWCs to Cruisers!

Find Us Online!

www.econolift.com  •  573-346-7161

From Highway 5, Take Pier 31 Exit Then Right on Old Route 5

No Reground Plastic, No Pigment or 
Harsh Chemicals that could weaken the 

integrity of the tank!

Boat Lifts for Speedboats, 
Pontoons, Fishing Boats, 

Waverunners & more
Boat Lifts to support up to 

20,000 lbs

Econo Lift uses only the highest quality 
materials in its boat hoists. We use a totally 

enclosed polyethylene tank for more stability in 
open or high traf� c water situations & durable, 

completely galvanized metal parts!

ECONO
BOAT LIFT SYSTEMS

ECONO
BOAT LIFT SYSTEMS

We do not contract our service! We have our own 
service team employed by Econo Lift Boat Hoist!

SHALLOW 
WATER 
LIFTS

AVAILABLE!
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SHIP’S STORE   SERVICE AVAILABLE

BOWRIDERS
2005 RIVA 33 SUNRIVA TWIN YANMAR TURBO DIESEL ......$299,900
2012 SEA RAY 300 SLX MERC 8.2L MAG DTS BR3 ...............$99,900
2012 COBALT 276 VOLVO 8.1 GI ..........................................$93,900
1996 REGAL 8.3 SE VOLVO  .................................................$19,900
2005 SEA RAY 280 SUNDANCER MERC 4.3 MPI ..................$69,900
2018 REGAL 26 FASDECK VOLVO V8-350 ............................$79,900

CUDDY/CRUISERS
2000 SEA RAY 280 SUN SPORT MERC 7.4 MPI ....................$38,900
2003 REGAL  2765 W/TRL VOLVO 4.3L .................................$39,900
2006 SEA RAY 360 DA MERC TWIN 496 HO VDRIVE ...........$169,900
2002 REGAL 2950 VOLVO 5.7 GXI ........................................$27,900
2008 REGAL 3350 TWIN VOLVO 5.7 .....................................$89,900

PONTOONS
2018 BENNINGTON  2575 QSBIO VOLVO V8 350 ..................$89,900
2007 PRINCECRAFT 24 SPORT N FISH MER 150 4S VERADO $24,900
2017 HARRIS 250 CROWNE MERC 350 .............................$109,999
2016 HARRIS 250 GRAND MARINER SL W/TRL MERC 300 ...$74,900
2018 HARRIS 270 GRAND MARINER W/TRL MERC 350 .......$94,900

OTHER
2014 SEA DOO SPARK 3UP  ...................................................$7,400

$89,900 
2008 REGAL 3350

$89,900 
2018 BENNINGTON 2575 QSBIO

$27,900 
2002 REGAL 2950

$93,900 
2012 COBALT 276
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YOUR 
PARADISE 
AWAITS!

OPEN 7 
DAYS  

A WEEK
April - October

573-374-4777  |  paradiseatthelake.com
430 TROPICAL TRAIL RD., SUNRISE BEACH, MO 65079

24 MILE MARKER by water @PARADISELOZ • @PARADISE.LOZ

LIVE TROPICAL MUSIC 
LUNCH and DINNER



Lake of the Ozarks BoatingSeptember, 2021Page 31

Crabco LLC

Custom Dock Construction

SUPPORT  
OUR TROOPS

Moves  •  Repairs  •  Add-Ons  •  Barge  •  24/7 Emergency Service
573-374-0470  |  www.RoughWaterDock.com  |  Hwy  5 & Lk Rd 5-31 • Sunrise Beach

Certified Dock Builders

MartyMarty yrde’sByrde’sB
Lake of the Ozarks

1286 Bagnell Dam Blvd - (573) 240-2274 - Open 11am Daily

Live Music
& Late Night

Eats!

What More 
Could You 
Ask For?
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CAMDENTON
OSAGE BEACH
(573) 348-5073
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90% automatic 
tarp cover, less 
time spent 
getting your boat 
covered and more 
time on the water

Custom fit tarp 
that is mold and 
mildew resistant to 
ensure boat stays 
clean and free of 
any outside debris

www.lincoln-marine.com

Lincoln Marine
579 State Hwy Y, Eldon, MO 65026

573-745-0154

HIGH DIVE
Dock Ladders In-Stock

EZSTEP
&

Make Lake Life Easier

powered by

Smart Security

REQUEST A FREE QUOTE
NO OBLIGATION | cONTAcT US NOw!

Relax. It’s covered while you’re away.

Security Alarm Systems provided 
by ACF Alarm Company 
email: sales@securitystl.com

John Mueller
314-575-1396

A Simple App on your phone to keep an eye on your 
business when you’re not there.
· Remotely control your security system, locks and 

thermostat.
· Receive alerts when activity is detected.
· Watch live or recorded video.
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Lake view and interior rates • 30 & 50 Amp Full Hook Ups
Fiber Internet at each site • Patio • Lounge • Kid’s Playground

• Laundry Facilities • Fitness Center • 10X50’ Concrete Pads • Covered Boat Slips
Next door to Coconuts Caribbean Beach Bar and Grill and Bananas Waterpark

 15209 RED HOLLOW ROAD • GRAVOIS MILLS, MO, 65037
WWW.COCONUTSRVRESORT.COM • 573-505-2686

The Lake’s Premiere 
RV Resort
Open ALL year!
Short term and annual rates available


