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Lake Ozark housing complex will grow
By Nancy Zoellner-Hogland

Fish Haven Estates, one of 
the Lake’s fi rst senior housing 
projects, recently celebrated 
its grand opening with a rib-
bon cutting ceremony. 

Built off Fish Haven Road 
in Lake Ozark, the project in-
cludes 44 one-bedroom and 
two-bedroom apartments, 
all of which are located in a 
three-story building with el-
evator and community space. 
The senior housing project 
was phase II of a proposed 
three-phase complex. 

Phase I, completed in late 
2015, includes the 60-unit Fish 
Haven Apartments. Those 
units are leased to households 
earning 60 to 80 percent of 
median income. 

Both projects were built 
through the state’s Low In-
come Housing Tax Credit 
program and were originally 
supposed to be part of a three-
phase project, with need de-
termining the third phase. 
However, because both de-
velopments were almost fully 
rented before the buildings 
were completed, Lake Ozark 
city offi cials and the develop-
er have agreed that even more 
phases should be added.

“We have enjoyed our rela-
tionship with the community 
and with the city – the mayor, 
the council, the staff - they’ve 
all been great to work with. 
We thought there was a need 
and now we’ve proven there 
is. Everything rents as quick-
ly as we build it so we’d like 

to build more,” said project 
developer Pete Ramsel. “We 
know there’s a tremendous 
need for workforce housing 
and we think there’s also a 
great need for assisted living 
housing so those are the two 
areas we’re looking at build-

ing next.”
He said the new projects 

would be built on property 
adjoining the others on Fish 
Haven. Ramsel said although 
they are only in the discus-
sion phase, they are tenta-
tively looking at a 48-unit 

development for workforce 
housing and 50 to 60 units in 
an assisted living facility.

Lake Ozark Mayor John-
nie Franzeskos said with all 
the commercial growth tak-
ing place nearby, workforce 

continues on page 18

 If all goes as planned, additional workforce housing will be available in the future in the city of Lake Ozark. 
Photo provided.
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Armchair 
Pilot
By Nancy Zoellner-Hogland

NO EXOTIC ANIMALS allowed. 
That’s just part of Southwest 
Airline’s new policy on service 
and support animals, which 
goes into effect September 17. 
Emotional support animals are 
limited to dogs and cats – one 
per customer – and must re-
main in a carrier or on a leash 
at all times. Travelers must 
also present “a complete, cur-
rent letter from a medical doc-
tor or licensed mental health 
professional on the day of de-
parture.” Trained service ani-
mals are limited to dogs, cats 
and, because of a provision in 
the Americans with Disabili-
ties Act, miniature horses, al-
though Southwest hasn’t yet 
announced how they will ac-
commodate them. Psychiatric 
support animals, which fall 
under the “service animal” cat-
egory, are those animals “indi-
vidually trained to perform a 
task or work for a person with a 
mental health-related disabil-
ity.” In addition, all emotional 
support and service animals 
“must be trained to behave in a 
public setting and must be un-
der the control of the handler 
at all times.” Several other U.S. 
carriers, including American, 
Delta and United, tightened 
restrictions after they saw the 
number of animals – and the 
number of incidents, like biting 
passengers and defecating in 
the cabin – increasing.

HAVE YOU EVER BEEN too hot 
or too cold on a flight? Appar-
ently many passengers – and 
flight attendants have – and 
that’s why the Association of 
Flight Attendants, a union 
representing some 50,000 air-
line workers on 20 different 
airlines – is pushing the De-
partment of Transportation to 
adopt temperature regulations 
that require a cabin tempera-
ture range of 65 to 75 degrees. 
According to the group, tem-
peratures can vary widely and 
have even risen so high that 
overheated passengers re-
quired hospitalization after a 
wait on the tarmac. To gather 
data to back up their cause, the 
flight attendants’ association 
has created a free app – 2Hot-
2Cold – that allows travelers to 
report uncomfortably high or 
low temperatures directly to 
the union. Airlines for America, 

an organization representing 
most U.S. airlines, disagrees 
with the attendants’ stance. 
The group said current regu-
lations require the cabin tem-
perature to be within 5 degrees 
of the cockpit temperature so 
pilots are aware of the comfort 
level of their passengers and 
crew and temperatures can be 
determined and adjusted on a 
case-by-case basis. 

A WOMAN IS ASKING for more 
government oversight over 
how unaccompanied minors 
are cared for by airlines. The 
woman’s 12-year-old daughter, 
who was flying from St. Louis 
Lambert Airport to Boston, was 
allegedly left alone in an empty 
room for six hours after arriv-

ing in New York’s La Guardia 
Airport. Although the mother 
had paid American Airlines 
an additional $150 to provide 
a chaperone for the girl, she 
was allegedly abandoned and, 
as a result, missed her con-
necting flight. And when the 
mother tried to find her daugh-
ter, American was unable to do 
that. The girl was finally located 
and placed on a flight to Boston 
however, she didn’t arrive until 
midnight. 

AND OTHERS ARE CALLING for 
alcohol-sales regulations at air-
ports. The request came after 
two men – one dressed as Tin-
kerbell and another dressed as 
Bob the Builder – were removed 
from a Ryanair flight for ex-
hibiting “disruptive behavior.” 
A report said the two left the 
plane peacefully and were al-
lowed to board a later flight to 
their destination. A spokesman 
for the airline said this latest 
incident points to the reason 
why they are calling for “signif-
icant changes” to alcohol sales 
policies, adding that in lieu of a 
complete ban, they would like 
to see sales prohibited before 10 

a.m. and a two-drink-per-pas-
senger limit implemented.

AN INTERNAL REVIEW is being 
conducted at the Springfield-
Branson Airport after a plane 
carrying 50 passengers and 
three crew members nearly col-
lided with a van driving across 
a runway during takeoff. The 
American Airlines flight, oper-
ated by Envoy Air, was on its 
way to Chicago O’Hare Airport 
at 12:41 p.m. June 27 when it 
narrowly missed the vehicle. 
In a written report about the 
incident, the driver of the air-
port service vehicle said he was 
driving himself and two others 
to an airport employee barbe-
cue when he was cleared by the 
ground controller to cross the 
runway. He said he repeated 
back to the controller to cross 
the runway, then proceeded at 
a high rate of speed to mini-
mize the time on the taxiway 
and runway. Airport officials 
said they could not discuss the 
incident because it was un-
der investigation but a story in 
the “Springfield News Leader” 
reports numerous near miss 
events at the airport, with at 
least 15 incidents recorded by 
the FAA between 2002 and 2014.

LIKE YOUR LUGGAGE? Then 
you might be interested in 
checking out a report by Lug-
gageHero.com before booking 
your next flight. The organiza-
tion analyzed Department of 
Transportation Mishandled 
Baggage reports from 2012 
through April 2018 and found 
that Envoy Air and ExpressJet 
Airlines placed last, losing more 
bags than any other airlines 
and Delta, Spirit and JetBlue 
scored highest as the airlines 
least likely to lose your luggage. 
The report found that luggage 
handling has improved since 
2012, with lost bags decreas-
ing by 27 percent. However, 
the bad news is that, following 
the trend, more than 500,000 
pieces of luggage will be lost, 
misdirected or damaged this 
year on U.S. flights. Smarter-
Travel advised that if your bag 
does go missing, you should 
report it to the airline either 
at a desk in the luggage claim 
area or over the phone. If your 
bag is damaged, you should 
take photos or videos as soon as 
possible. Also, check the DOT’s 
guidelines for lost, delayed, and 
damaged baggage to see what 
compensation you are entitled 
to. And if you bought your flight 
on a credit card, check to see if 
they offer any coverage for lost 
or damaged bags.
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Idea for soccer complex kicked around
Investment in youth soccer complex 
could bring big return to Lake Area
By Nancy Zoellner-Hogland 

A project analysis is under-
way to determine whether Lake 
of the Ozarks has what it takes to 
make a youth soccer complex a 
success.

In two separate town hall 
meetings held in late August, 
Tim Jacobsen, executive direc-
tor of the CVB, announced that 
in 2016, the CVB and the Tri-
County Lodging Association 
took part in a two-phase feasi-
bility study conducted by Con-
vention & Sports Leisure (CSL) 
on recreational complexes. That 
study indicated the Lake Area 
could support a destination 
tournament soccer complex 
that would host 12 to14 tour-
naments, with from 50 to 300 
teams playing each weekend in 
the spring and again in the fall. 
Jacobsen said they estimated 
that this would have a $75 mil-
lion economic impact annually 
for the Lake Area. 

Since the completion of the 
feasibility study, the CVB, TCLA 

and Jeff Hancock, city adminis-
trator for the city of Camdenton 
have been working with Greg 
Cotton, the recent CEO of Sport-
ing Kansas City, and his fi rm XO 
Strategic, to complete a project 
analysis designed to determine 
if the Lake will support the spe-
cifi cs for what they described as 
an “enormous opportunity.” 

XO Strategic has been in-
volved in numerous other soc-
cer projects around the nation.

In a later interview, Hancock, 
city administrator for Camden-
ton, said because he could see 
the potential in the project, he 
knew early on that he wanted to 
be involved. 

“I just really felt a soccer 
complex would be a tremen-
dous benefi t to Lake of the 
Ozarks from the standpoint 
that it would hit the ‘shoulder 
seasons.’ After contacting XO 
Strategic, members of the group 
came down and looked at a 
few sites between Osage Beach 
and Camdenton, and after they 

started looking at sites we had 
in Camdenton, we just started 
taking the lead in working with 
the CVB. As a result, we were 
the lead agency that developed 
and signed the contract with XO 
Strategic and then we assisted 
Tim Jacobsen on raising the 
funds to conduct that second, 
more in-depth project analy-
sis,” he said, adding that $40,000 
was raised through mostly pri-
vate donations from businesses 
around the Lake area. The cost 
of the study is $38,000.

Hancock said although XO 
Strategic members are look-
ing at a variety of properties, 
including a 130-plus-acre tract 
owned by Oak Ridge Landing 
that already has a TIF in place, 
and another large site that’s part 
of the Hopkins trust, they will 
fi rst determine whether a soccer 
complex would even work at the 
Lake.

At the public meetings, Ja-
cobsen, Cotton and the other 
members of the study team – 
development expert Vincent 
Gauthier, partnership expert 
Paige Perlik, sports complex de-
signer and construction expert 

David Ficklin, and XO Strategic 
partner Shane Hackett – dis-
cussed research results that 
pointed to success: 

•The Lake’s central loca-
tion would attract teams from 
not only St. Louis and Kansas 
City, but also from Omaha, Des 
Moines, Arkansas, Illinois and 
even Indiana

•The amenities offered at the 
Lake would be a huge drawing 
card and would encourage fam-
ilies to “stay and play” 

•Because the sport is played 
between March and June and 
again between August and 
November – typically slower 
months for the Lake area – the 
number of restaurants and the 
thousands of room nights need-
ed to house players, parents, 
team coaches, tournament of-
fi cials and spectators, would be 
available 

•The Expressway could han-
dle the increased traffi c

•The area offers several build-
able sites that are in close prox-
imity to activities that would be 
attractive to families

Cotton also discussed pos-
sible design options and shared 

layouts from other active proj-
ects to give a better idea of what 
the complex might look like 
when completed. One design 
under consideration for the 
Lake project calls for 10 to 12 
fi elds covered in synthetic turf, 
as well as all the amenities – re-
strooms, concessions, parking 
– needed to support the facility.

Cotton warned that, if the 
complex project moves ahead, 
it could take a while to attract 
teams and tournaments, but 
promised that once it got start-
ed, growth would be steady. 
He also said all of the projects 
they’ve handled to date have 
ended up making a large profi t 
or at the very least breaking 
even. None have failed fi nan-
cially.

Hackett added that the proj-
ect could be so successful, it 
would spur new lodging devel-
opment in the area. 

Cotton said his group would 
be making announcements on 
their site selection, fi nancing, 
operations and sponsorship in 
approximately 90 days, but at 
the meetings, said they will be 

continued on page 8
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Small business marketing is a multi-faceted effort
Submitted by Bruce Mitchell, 
SCORE Lake of the Ozarks

People often equate market-
ing with advertising and sales. 
But it’s much more than that. 
Marketing encompasses every-
thing your small business does 
to identify, attract, serve, and 
retain profi table customers. It 
also involves the added value 
your business brings to cus-
tomer s—the inherent quality of 
our product or service, the effi -
ciency of your processes, even 
the convenience you offer via 
location and operating hours, 
or intuitiveness of your website.

That’s why a marketing strat-
egy is so critical to small busi-
ness success. A marketing strat-
egy identifi es customer groups 
that a particular business can 
better serve than its target com-
petitors, and tailors product 
offerings, prices, distribution, 
promotional efforts, and servic-
es toward those segments. Ide-
ally, the strategy should address 
unmet customer needs that 
offer adequate potential profi t-
ability. A good strategy helps 
a business focus on the target 
markets it can serve best.

Small business owners risk a 

great deal by not developing a 
marketing strategy. According 
to John Jantsch, award-winning 
blogger and author of “Duct 
Tape Marketing: The World’s 
Most Practical Small Business 
Marketing Guide,” “Without 
a strategic approach, you will 
never build the momentum 
that will take you to the next 
level with steady growth. 
Some companies try 
the ‘idea of the week,’ 
and it works for a little 
while, but they never 
gain the brand aware-
ness that’s possible 
with a strategic ap-
proach.”

To craft and 
maintain an 
effective mar-
keting strategy, Jantsch 
suggests talking to your 
customers. 

“They have a better sense of 
what makes you unique—the 
things that generate loyalty and 
referrals. Ask them what you do 
that they like; you may be sur-
prised by the responses. It may 
well be the little things that set 
you apart,” he said.

Another good idea is to build 

a network of strategic partners.
“Surround yourself with 

best-of-class providers of prod-
ucts and services that cus-
tomers need,” Jantsch says. 
“Recommend them to your cus-
tomers and they’ll do the same 
for you.”

Jantsch’s website, DuctTape-
Marketing.com, offers a wealth 
of resources and a blog for help-
ing small businesses under-
stand, develop, and maximize 
their marketing efforts. There 
are also free e-books, and in-
formation on other aspects of 
small business management.

Another great source for 
small business marketing ex-
pertise is SCORE “Mentors to 
America’s Small Business.” 
SCORE is a nonprofi t organiza-
tion of more than 12,000 volun-
teers who provide free, confi -
dential business mentoring and 
training workshops to small 
business owners. 

Mitchell is also encourag-
ing those with a business back-
ground to become SCORE vol-
unteers.

 Every year SCORE volun-
teers help thousands of entre-
preneurs start small businesses 
and achieve new levels of suc-
cess in their existing business-
es. Volunteering at SCORE is a 
way for you to give back to our 
community, connect with fel-
low business owners, and pass 
on your knowledge and exper-
tise to the next generation of en-
trepreneurs in our community 
in central Missouri. 

SCORE volunteers provide 
confi dential business mentor-
ing services, both in person and 
online. We lead seminars and 
workshops to help small busi-
ness owners meet their goals 
and achieve success. We help 

expand outreach of SCORE 
through marketing and alliance 
building in our local communi-
ties. We provide subject matter 
expertise by industries and pro-
fessional skills.

Volunteering as a SCORE 
mentor means you are joining 
a community of 13,000 diverse 
volunteers who are all commit-
ted to helping small business 
owners succeed. Whether you 
have owned your own small 
business, come from a Fortune 
500 company, retired, college 
student, have a sincere com-
mitment for helping small busi-
nesses or volunteering, there is 
a place for you as a SCORE vol-
unteer.

For more information about 
contacting a mentor or volun-
teering contact the SCORE Lake 
of the Ozarks Chapter at www.
LakeoftheOzarks.SCORE.org, 
by e-mail at admin.0493@scor-
evolunteer.org or call 573-346-
5441.

The Lake of the Ozarks chap-
ter Serves Mid-Missouri with 
offi ces at Lake of the Ozarks, 
Columbia, Jefferson City and 
Lebanon.
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OB may increase insurance requirements for contractors
By Nancy Zoellner-Hogland

At their September 6 meet-
ing, the Osage Beach Board 
of Aldermen will determine if 
contractors who perform work 
in the city will have to increase 
their general liability minimum 
aggregate coverage to $1 mil-
lion and provide a Certificate of 
Insurance to name the city as 
an additional insured with no-
tification of changes and can-
cellations.

Currently, the city requires 
contractors to carry $300,000 
general liability coverage and 
they are not required to name 
the city as an additional in-
sured. 

Contractors are also required 
to carry the state required 
Worker’s Compensation, unless 
a signed and notarized Affidavit 
of Exemption is provided, and 
they must obtain a contrac-
tor’s license from the city. The 
fee for that license is $35. How-
ever, City Administrator Jeana 
Woods said because the chang-
es that are under consideration 

would require more staff time 
and would result in more pa-
perwork, the license fee may 
also be increased in the future, 
if the ordinance is adopted.

As of August 8, the City had 
issued 376 active contractors li-
censes. If aldermen approve the 
ordinance, it won’t go into effect 
until January 1, 2019, when con-
tractor licenses renewed.

The bill was created at the 
request of Alderman Jeff Beth-
urem, who works as an inde-
pendent agent at Golden Rule 
Insurance in Osage Beach.

“Increasing the insurance 
requirement is just making it 
consistent with other levels of 
insurance we ask for. It doesn’t 
appear that it will be that big of 
a deal because many of our con-
tractors already carry $1 mil-
lion in general liability,” Woods 
said in a later interview. “The 
biggest change is requiring con-
tractors to name the city as an 
additional insured. We already 
do that if a contractor is doing 
work for the city – if they were 

working on our parking lot or 
our landscaping or they were 
our cleaning company - but 
with this change, if contractors 
are performing work for private 
individuals, they will also have 
to name the city.”

At the meeting, Bethurem 
explained that a certificate of 
insurance is only good as the 
paper it’s written on, but if the 
city is a named insured, the city 
would be notified in the event a 
contractor dropped his insur-
ance or had it cancelled. Then 
the city could immediately 
deactivate the contractor’s li-
cense.

The ordinance must be vot-
ed on twice to be adopted. It 
passed on the first reading at 
the August 16 board meeting 
with a 4-to-2 vote. Alderwoman 
Phyllis Marose and Alderman 
Kevin Rucker voted against the 
measure, questioning both the 
wisdom of naming the city as 
an additional insured and the 
financial impact the bill would 
have on contractors.

Rucker also said he felt it 
should be the individual home-
owner’s or business owner’s re-
sponsibility – and not the city’s 
– to make sure the contractor 
has insurance.

Woods said the city has 
sovereign immunity, a legal 
doctrine that protects the gov-
ernment from criminal pros-
ecution and liability for civil 
wrongs, but said some may 
think that the city was implying 
that there would be added pro-
tection from the city, when that 
wasn’t the case. 

In the board packet, Woods 
wrote that she reached out to 
the Missouri City/County Man-
ager Association, the Missouri 
Municipal League and the city’s 
insurance provider for a variety 
of information to better assist 
the entire board in making a 
decision and to assist staff who 
may have to make operational 
changes. She wrote that she 
learned requiring the city to be 
a named insured was not stan-
dard in Missouri and, in fact, 

found no other city, except Kan-
sas City, Missouri who has this 
requirement.

The Osage Beach Board of 
Aldermen meet at 6 p.m. on the 
first and third Thursday of every 
month at City Hall. Those who 
are for or against the ordinance 
can address the board at the be-
ginning of the meeting during 
Citizens Communication.

The city of Lake Ozark cur-
rently requires contractors to 
carry $300,000 in general liabil-
ity coverage and they must pro-
vide proof of Worker’s Compen-
sation, which is required by the 
state. However, the city does not 
require contractors to name the 
city as an additional insured. 
The cost of the Lake Ozark 
contractor’s license is $50. As a 
general rule of thumb, only con-
tractors who perform work that 
requires a building permit are 
required to obtain the license; 
handymen who perform minor 
repair work do not need a li-
cense, according to Lake Ozark 
Building Official Tim Haden.
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MSATA: Bringing Out the Best in Recruits
By Nancy Zoellner-Hogland

Law enforcement officers 
serve in a unique position. 
They are trusted to maintain 
law and order in their commu-
nities – using force, if neces-
sary to accomplish that goal – 
and are expected to discharge 
their duties with professional-
ism, fairness and impartial-
ity. While serving on the front 
lines, they are forced to make 
life-and-death decisions in 
split seconds. 

Because any one of those 
decisions could have lifelong 
effects, the Missouri Sheriffs’ 
Association Training Academy 
(MSATA) strives to provide the 
best education possible for 
those desiring to enter the field 
of law enforcement.

In order to be a licensed 
peace officer in the state of 
Missouri, candidates must 
successfully complete a mini-
mum of 600 hours of instruc-
tion with a state-licensed 
academy. Since 1997, the Mis-
souri Sheriffs’ Association 
has been offering a 700-hour 
training academy that not only 
meets, but exceeds the state’s 
requirements. The course has 

since graduated more than 
3,223 peace officers, ranking 
it Number 1 in the state for the 
total number of basic academy 
graduates per year for the past 
nine years.

Something else sets the 
MSATA apart from others. In-
stead of requiring students to 
travel to a campus, the MSA 
brings the training to the stu-
dents by offering classes at 
various locations throughout 
the state. And students can at-
tend part-time in the evenings 
and weekends, allowing them 
to live at home and hold down 
their regular day jobs until 
they graduate and move into 
the job of their dreams. One 
full-time, day program is also 
offered in Jefferson City each 
year.

Classes are currently un-
derway at seven different lo-
cations around the state and 
another round of part-time 
classes beginning in Janu-
ary is tentatively planned for 
four more locations, including 
Camdenton.

As the only law enforcement 
academy in the state incorpo-
rating jail and court security 

officer certification into the 
curriculum, MSATA also of-
fers its students a wider array 
of educational and skill-build-
ing opportunities than other 
academies in the state. Mis-
souri State University – West 
Plains offers financial aid or 
MSA offers a monthly payment 
plan.

Many students have law en-
forcement jobs upon gradua-
tion. 

All instructors are licensed 
and regulated by the Peace Of-
ficers Standards and Training 
(POST) Program, a Division of 
the Missouri Department of 
Public Safety. In addition, they 
are all working or retired law 
enforcement officers, judges, 
firefighters, attorneys or other 
professionals who have “been 
there, done that,” and who are 
able to share insight – make it 
real – while passing along their 
knowledge to students. 

For more information, visit 
www.mosheriffs.com and 
click on the “Basic Peace Of-
ficer Academy” link under the 
Training tab.

continued from page 4
proposing a public-private part-
nership to fund construction. 
“No private developer is going to 
come in and build this,” he said.

No other details on funding 
were provided.

If we build it, will they come?
According to the Sporting 

Goods Manufacturers Associa-
tion (SGMA), nearly 70 percent 
of children and three out of four 
teenagers in the U.S. are playing 
team sports. And the concept 
of traveling teams and regional 
and national tournaments have 
exploded in recent years, with 
parents spending some $7 mil-
lion annually traveling with 
youth sports, according to a re-
port by the National Association 
of Sports Commissions.

A study commissioned by the 
Traverse City Area Chamber of 
Commerce and Traverse Bay 
Area Youth Soccer and conduct-
ed by Avenue ISR, a business 
strategy and research consult-
ing firm, found that with youth 
athletic tournaments, each ath-
lete is typically accompanied by 
at least a parent, 66 percent of 
family groups have two parents, 
50 percent have one or more sib-
lings (not participating in the 
tournaments), 16 percent have 
one or more grandparents and 
14 percent have other relatives 

or adults who accompany them. 
All in, the typical tournament 
athlete brings an additional 2.14 
people with them.

Sports Destinations quoted 
an article in the “Journal of 
Global Business Management” 
saying, “Youth and amateur 
sports tournaments are fairly 
low-investment opportunities 
that small communities can ex-
plore, with large returns for the 
resources that are already pres-
ent.” The report went on to say 
that attendees at a recent meet-
ing of the National Association 
of Sports Commissions quoted 
returns on investment as high 
as 50-1.

Although jobs are no longer 
completely dependent upon 
the number of tourists visiting 
the area, tourism continues to 
drive the Lake Area economy. 
The Missouri Division of Tour-
ism 2017 report showed that, 
based on standard industrial 
classification (SIC) codes, last 
year, Camden County tour-
ism-related expenditures hit 
$164,592,226; expenditures in 
Miller County were $36,545,395; 
and tourism-related spend-
ing in Morgan County brought 
in $23,278,031 for a total of 
$224,415,652 spent by tourists at 
Lake of the Ozarks during 2017.

Youth soccer complex

Crosswords
Solution Puzzle on page 22
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U N P A R A L L E L E D  E X P E R I E N C E .   U N P A R A L L E L E D  R E S U L T S .

Long & Robinson, LLC, isn’t 
your typical law firm. You 

won’t find stuffy, pretentious 
attitudes or inflexibility here. 

Instead, you’ll find a team 
of experts with a practical, 

down-to-earth approach and 
a winning track record.

Our clients include 
condominiums, homeowners 

associations, property 
management companies, 
oil and gas contractors, 
commercial contractors, 

subcontractors, construction 
companies, and sureties.

The Lake area is awash with new residential developments, particularly 
condominiums. However, along with this comes a wave of challenges for 

condominium and homeowners associations. All too often, developers of new 
construction projects cut corners to reduce costs and avoid delays. 

Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for 
homeowner associations and their members.

S E L E C T  T H E  F I R M  W I T H  P R O V E N  R E S U L T S .   L E A R N  M O R E  A T
 W W W . L O N G R O B I N S O N . C O M  O R  C A L L  8 1 6 - 5 4 1 - 2 1 0 0  T O  A R R A N G E  A  C O N S U L T A T I O N

T H E  C H O I C E  O F  A  L A W Y E R  I S  A N  I M P O R T A N T  D E C I S I O N  A N D  S H O U L D  N O T  B E  B A S E D  S O L E L Y  U P O N  A D V E R T I S E M E N T S .

1 8 0 0  B A L T I M O R E  A V E N U E ,  S T E .  5 0 0 ,  K A N S A S  C I T Y ,  M O  6 4 1 0 8
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Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM

“Insurance Talk”
with Belinda Brenizer of 
Golden Rule Insurance

Why EVERYONE 
needs an 
umbrella?

It goes without saying that one 
of best ways to deal with a rainstorm 
is to have an umbrella handy. It can 
be same whether you are weathering 
rain or any kind of “storm”, natural 
or manmade. It used to be a million 
dollars was a lot of money but it 
doesn’t buy as much these days with 
rising healthcare, cost of property and 
autos and legal climate we live in.

What does insurance and um-
brellas have in common?  Insurance 
umbrella policies give you an excess 
layer of protection just like having 
an umbrella over your head during 
a rainstorm. Umbrellas layer over on 
top of your auto, home, boats, RV’s 
or other policies to give you excess 
liability protection. They come in lots 
of levels depending on your needs 
and depending on various factors can 
cost as little as 50 cents a day.

Typical personal umbrellas are $1 
million and include claims for bodily 
injury or property damage by you, 
your family members in your house-
hold, or hazards on your property, 
which you are legally liable. Also in-
cludes incidents that happen on your 
property or off your property, auto re-
lated claims beyond your auto policy, 
non-business related personal injury 
such as slander, libel, wrongful evic-
tion or false arrest. Keep in mind it 
also provides your legal defense costs 
incl lawyers fees and associated court 
costs for covered losses. It kicks in af-
ter your underlying policies limits are 
exhausted.

There are a lot of areas where we 
see the need for umbrella to name 
a few such as teenage drivers in 
your household, being on non profi t 
boards, volunteer organizations, hav-
ing a lot of “toys” such as boats, cy-
cles, UTV’s and ATV’s, aircraft/drones. 

Other areas are owning your own 
business to protect your personal 
assets, having swimming pools, tram-
poline, owning a dog or just having a 
“thrill seeker” lifestyle are areas we 
are seeing larger liability claims.

For the business customer, we 
really see the need more each day. 
Commercial umbrella provide an ex-
tra layer of protection over your busi-
ness auto, general liability & workers 
compensation . It also is purchased in 
layers of $1 mil and more. The rating 
for it is based on the premiums for 
the underlying policies listed above. 
It doesn’t matter how small or large 
your business you need this coverage. 
Costs vary but will start at $400 and 
up annually. The cost is small when 
you consider what legal costs are to-
day just to defend a suit. An umbrella 
is a great inexpensive way to have 
protection when the “unthinkable” 
happens for peace of mind.

Don’t let spending a little extra 
dollars leave you without an Um-
brella.

Contact your insurance agent to 
get started.

Belinda Brenizer is a Certifi ed In-
surance Counselor with the Golden 
Rule Insurance Agency in Osage 
Beach. She can be reached at 573-
348-1731 or at Belinda@goldenru-
leinsurance.com for additional com-
ments or questions.

Belinda Brenizer CIC,RWCS

Michael Lasson
NMLS # 493712

(573) 302-0909
mlasson@fsb�nancial.com

Michelle Lasson
NMLS #934557

(573) 746-7212
malasson@fsb�nancial.com

Bob O’Steen
NMLS #332983

(573) 746-7214
bosteen@fsb�nancial.com

A Division of First State Bank, NMLS #416668

Your Home Loan...Your Way

fsb�nancial.com  |  573.365.LOAN (5626)
4655B Osage Beach Pkwy  |  Osage Beach, MO 65065 

Michelle Lasson Bob O’Steen
NMLS #332983

(573) 746-7214
bosteen@fsb�nancial.com

11909 N State Highway 5
Sunrise Beach, MO 65079 • 573-374-9111

Ranger Aluminum & 
Fiberglass Bass Boats

Ranger Pontoons
Landau Pontoon Boats

Evinrude Motors

GARMIN Sales & Installation
 Minn-Kota Trolling Motors

 SALES, SERVICE AND PARTS!
NEW AND USED!
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573-348-2126 
MINERMIKES.COM

ACROSS FROM OSAGE BEACH  • PREMIUM OUTLETS  • 800-317-2126

Busters garage
GRAND OPENING SPECIAL

$10 RIDES ALL AUGUST! (PLUS TAX)

Track 
open at 

Noon
Largest Indoor Elevated Electric 

Go-Kart Track in the USA!

Come and join Miner Mike and his mule, Buster
at our indoor 50,000 sq. ft family fun center!

OPEN FRIDAY, SATURDAY & SUNDAY!
Go to MinerMikes.com for details!

Home & Business Automation • Access Control • Security Systems & Cameras 
• Audio/Video • Cabling & Wireless Networking • Dock Lifeguard™ Reseller
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M e e t  Y o u r  N e w  R e a l  E s t a t e  A g e n t

I  C A N  H E L P  Y O U

Lake Home Owners,
Universal Realty Group 
will list your home in 
both the Lake Ozark & 
St. Louis MLS. 

This adds over 10,000 
additional agents to see 
your listing and HELP 
SELL IT FAST!

“

“

St. Louis
3904 S. Old Hwy 94, Suite 300

St. Charles, MO 63304

Lake Ozark
754 Bagnell Dam Unit E
Lake Ozark, MO 65049

573-684-3900

wesellfunlake.com

SELL IT FAST! “

wesellfunlake.com

573-684-3900

Experience  ~  Dedication  ~  Results

M e e t  Y o u r  N e w  R e a l  E s t a t e  A g e n t

I  C A N  H E L P  Y O U

573-684-3900

wesellfunlake.com

573-684-3900

BUYING OR SELLING 
AT THE LAKE?
MAKE US YOUR 
REALTOR OF CHOICE

“GUARANTEED RESULTS”

Robert Blanton
314-276-1150

Home prices at the lake are on the rise.
 Find out what YOUR home is worth. 

Go to wesellfunlake.com. Click on 
“What’s My Home Worth” and get an 
“INSTANT” value analysis of your home!
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Managing Rental Property
Beds

One of the more frequent ques-
tions that I am asked is what size 
beds should a vacation rental home 
or condo have and how many?  Hav-
ing the right bed confi guration can 
lead to additional rental nights and 
help you take advantage of our off-
season golf market.

We will start with a three bed-
room property.  We have had owners 
that put three queens in a three bed-
room or two queens and two twins 
but the best option is to put a king, 
queen and two twins.  This allows 
for those who must have a king bed, 
couples and kids.  In addition you can 
add a topper and turn the twins into 
a king bed for those occasions when 
you have three couples.  And in our 
market during the spring and fall golf 
season you will have four separate 
beds for golfers!  

Our research over the years has 
shown that most guests, in fact al-
most all guests want at least one 
room, preferably the master bed-
room, outfi tted with a king bed.  Our 
properties in the past that did not 
have a king bed or our properties 
that currently do not have one can 
see their rentals reduced anywhere 
from 15% to 40% compared to simi-
lar rental properties.  While there are 
exceptions to every rule a king bed 
defi nitely can attract more rentals.

Having the twin beds that can be 
modifi ed, inexpensively, into a king 
bed is a great way to appeal to a 
family or to couples.  And time and 
again our golfers have told us that 
they prefer to all have separate beds 
and that they would defi nitely pre-
fer not to sleep on a sleeper sofa or 
bunk beds.  

If you have a two bedroom prop-
erty then you should go with the 
King and two twins that you can 
modify given the situation.  With a 
four bedroom you should go with 
the three bedroom set-up and add 

either a king or queen to the addi-
tional bedroom.

If you have a large bedroom 
you might think about putting two 
queens in the room.  This can give 
you additional sleeping capacity 
without having to add a bedroom 
or it can eliminate the need for a 
sleeper sofa.

In the past fi ve years we have dis-
couraged our owners from purchas-
ing a sleeper sofa and have them opt 
for a nice double high, self-infl ating, 
queen air mattress.  If the guest 
needs the additional sleeping they 
can use the air mattress, if they don’t 
they can leave it in the closet.  The air 
mattress is a lot more comfortable 
than a sleeper sofa and a lot easier 
to move!  A decent sleeper sofa 
can run from $800.00 to $1500.00.  
A decent air mattress will cost be-
tween $75.00 and $100.00.  Even if 
you have to replace the air mattress 
every so often you are money ahead 
and your back will feel much better.

Russell Burdette is the owner of 
Your Lake Vacation, a professional 
vacation rental management com-
pany at the Lake of the Ozarks since 
1986.  If you would like more info 
on renting your home or condo as a 
vacation rental, please call 573-365-
3367 or e-mail russell@yourlakeva-
cation.com. 

Russell Burdette

Drought survival meeting for cattlemen
The drought this summer 

has caused many headaches 
for livestock producers who 
are preparing to feed cattle 
this winter with little forage 
and hay on hand.  The Hicko-
ry County Extension Council 
is offering a meeting from 6 to 
9 p.m. Friday, September 7 at 
the McCarty Senior Center in 
Wheatland. All cattle produc-
ers who want to discuss this 

issue and gain tips for surviv-
ing the drought are invited to 
attend. 

The program is free and 
will focus on several top-
ics including supplement-
ing low quality hay, alterna-
tive feeds/feeding practices, 
herd-culling tips, early wean-
ing, precautions with nitrates 
and prussic acid, fall forage 
alternatives and assessing 

the price of forages. Produc-
ers are welcome to bring 
lower stems of fertilized Su-
dan grass, millet, Johnson 
grass and Bermuda grass for 
a quick subjective analysis of 
nitrates.

“The drought has taken a 
major toll on beef and dairy 
farms in the area. Short hay 
supplies will continue to 
plague these farms as we 

go into winter,” said Tim 
Schnakenberg, an agronomy 
specialist with University of 
Missouri Extension based 
in Galena.  “Producers need 
to take extra steps to stretch 
their feed supplies and know 
what alternatives are avail-
able to address the crisis.”

Regional MU Extension 
Specialists Terry Halleran, 
Pat Miller, Gene Schmitz, 

Patrick Davis Wesley Tucker, 
Raysha Tate and Andy Mc-
Corkill will also be on hand 
for the discussion.   

Refreshments will be 
served.  Please pre-register 
by Thursday, September 6 so 
they can have a count of all 
attendees.

For more information, con-
tact Terry Halleran at 417-745-
6767.
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Osage Beach is taking steps to drive growth 
By Nancy Zoellner-Hogland

In 2015, Osage Beach began 
looking at ways to revitalize the 
west end of the city, which suf-
fered an economic downturn 
after the opening of the Express-
way. To accomplish that, alder-
men voted to spend money on a 
study that would evaluate their 
options. 

Three years later, the city no 
longer wants to focus only on 
the west end. City Administrator 
Jeana Woods said instead, they 
want to look at the city as a whole 
to determine what kind of retail, 
offi ce, industry and residential 
development the city could sup-
port and then develop strate-
gies for targeting that develop-
ment. To help them accomplish 
that goal, she invited Buxton, a 
Texas-based customer analytics 
company that has worked with 
more than 800 communities na-
tionwide, to make a presentation 
to the board at their August 16 
meeting.

“I had become familiar with 
Buxton through my International 
City Managers Association group 
and had actually sat through one 
of their presentations at a confer-
ence a couple years ago. When we 
started talking about doing our 
own study, I contacted them and 
after conducting extensive re-
search and exploring several dif-
ferent options, I really think this 
would be a good fi t and a good 
partnership for the city,” she said. 
Buxton’s list of clients includes 
Memphis, Tennessee; Spokane, 
Washington; Bloomington, Illi-
nois; Dacono, Colorado; Prescott, 
Arizona and Ottumwa, Iowa.  

Woods said Buxton’s proposal 
for the city of Osage Beach in-
cludes the following objectives: 
1) Develop profi le of residents 
and visitors 2) Understand cur-
rent retail and restaurant eco-
nomic conditions 3) Recruit new 
retailers and restaurants and 4) 
Retain existing retailers and res-
taurants.

“But we also want to know 
where we have gaps or holes for 
light industry and offi ce. Our re-
tail base is important, of course, 
so we want to know how we can 
protect it and grow it, but we 
want to know how we can diver-
sify and also grow our housing – 
especially for our workforce,” she 
said. “I think Buxton may be the 
right company to help us answer 
those questions.” 

At the meeting, representa-
tives described some of the tools 
and techniques they would use 

to help the city accomplish their 
goals. Those tactics included:

·Defi ning a proactive strategy 
for retail recruitment

When you begin working with 
Buxton, we start with under-
standing who your citizens truly 
are and defi ning the make-up 
of your community. Once we’ve 
stud ied these consumers, we 
identify which retail brands are 
right for your community and 
what concepts you shouldn’t 
spend time and resources on try-
ing to bring to your city. With this 
strategy outlined, your team is 
able to make the best use of their 
time with proactive marketing 
tactics.

·Supporting the city’s existing 
retail base

Business retention is the sec-
ond pillar of Buxton’s partner-
ships with communities. We en-
sure city staff, elected offi cials, 
economic development staff and 
business owners work together to 
form public-private partnerships 
that promote growth within the 
community. LSMx, a local store 
marketing tool, is designed for 
small business owners. Through 
your partnership with Buxton 
you have the ability to give busi-
ness owners access to LSMx to 
help them market their business 
to the best potential customers. 
This technology helps to keep lo-
cal businesses competitive in the 
marketplace, supports entrepre-
neurs, and gives store owners the 
ability to market like national re-
tail brands using customer data 
and analytics.

·Increasing the tax base by 
attracting sustainable retail

By identifying the top retail re-
cruitment opportunities for your 
community, you have a jump-
start on the retail recruitment 
process. Buxton provides guid-
ance on which retailers are cur-
rently operating and expanding 
in your area and makes the intro-
duction to executives at each of 
your retail matches. Landing new 
retail not only increases your tax 
base, but also improves the qual-
ity of life for your citizens by al-
lowing them to shop and dine in 
their own community.

·Understanding how retailers 
view the market

Buxton is the trusted advisor 
to thousands of retail and restau-
rant companies in the U.S. The 
data and tools we provide to your 
city are the exact same tools that 
retailers use when making site 

selection and new market deci-
sions. Arming you with this data 
and analyses gives you instant 
credibility to retailers since so 
many in the industry know the 
Buxton name.

·Developing an economic 
development strategy

In addition to our history of 
retail experience, we’ve worked 
in the fi eld of economic develop-
ment for two decades. When you 
partner with Buxton, we help 
you form a long-term economic 
development strategy and we 
provide the data, technology and 
expertise to help you make fact-
based decisions for your commu-
nity.

Woods said because the board 
was very interested in pursuing 
an arrangement with Buxton, 
the next step will be to determine 
how it can be worked into the 
budget process. 

“We budgeted $50,000 in 2018 
for this type of plan so there’s a 
chance the board may vote to 
move forward. I may bring the 
proposed agreement to the board 
around budget time but although 
we may get the agreement in 
place by the end of 2018, the ac-

tual work most likely won’t start 
until 2019,” she said.

Buxton’s agreement calls for 
a three-year contract. The fee 
for Year 1 is $65,000 with 50 per-
cent invoiced upon execution of 
the agreement and 50 percent 
invoiced upon targeted retailer 
identifi cation. The fees for Year 
2 and Year 3 are $50,000 per year. 
The city can cancel services for 
the following year at any time 
during the initial three-year 
term by providing written notice 
to Buxton at least 60 days in ad-
vance of a yearly renewal.

According to the projected 
timeline, within10 business days 
of the executed agreement, 
Buxton will acquire retail location 
areas from the city
•Provide access to SCOUT, a web-
based app
•Research and verify the City of 
Osage Beach’s retail trade area
•Defi ne drive-time trade areas
•Evaluate the city’s retail 
potential
•Analyze retail leakage/surplus
•Examine local business retention 
and expansion
•Determine customer profi le
•Assess retail sites

•Determine matching retailers 
and restaurants market potential
Within 60 business days after 
acquiring the data, Buxton agrees 
to deliver marketing packages 
and begin communication with 
retailers.

Woods said she’s anxious to 
get started. 

“We’ve had developers come 
to us and tell us what we need but 
this will be our chance to actively 
recruit because we’ll know what 
would help our existing busi-
nesses and population. The study 
will provide us with data that will 
help our businesses with expan-
sion, it will provide tools to help 
with online marketing and we’ll 
even have information that will 
help fi ll vacant buildings that 
are already here. It may take a 
while to formulate how and who 
because we don’t currently have 
staff dedicated to this. But if I 
have to move things around to 
clear a few hours from my sched-
ule each week, I will because this 
is going to allow us to be proac-
tive. Instead of just saying ‘Hey 
we’d like to have you,’ we will be 
able to tell retailers why they’ll be 
successful here,” Woods said. 

GROUNDBREAKING
3D LAPIPLASTY BUNION CORRECTION

FREE  
SEMINAR

Sept. 20th 
5:30 p.m. 

The Lodge of Four Seasons
315 Four Seasons Drive
Lake Ozark, MO 65049

Must pre-register by calling (573) 556-7724. 
Food and drinks will be provided.

POD small ad.indd   1 8/14/2018   1:22:02 PM



Lake of the Ozarks Business JournalSeptember, 2018Page 16

As the Lake Churns
2015-2018
Comparison

Data obtained from the Lake of 
the Ozarks MLS for January 1, 2015 
thru July 9, 2018.

Michael Elliott has been selling 
real estate at the Lake of the Ozarks 
since 1981. He is one of the most 
respected brokers in the area. If 
you have interest in a career in 
real estate or would like Michael’s 
assistance in the sale or purchase 
of property, you can reach him at 
573.365.SOLD or cme@yourlake.
com View thousands of lake area 
listings at www.YourLake.com $1 
million plus homes at www.Lake-
Mansions.com You can also view 

each months’ article, ask questions 
and offer your opinion on Michael’s 
real estate blog, www.AsTheLake-
Churns.com

Real Estate and Lake News 
with C. Michael Elliott

Year Trans. Volume Trans% Vol% Year to Date

2015 357 $108,302,560
2016 350 $118,807,066 -2% 10%
2017 440 $151,681,708 26% 28%
2018 391 $138,603,618 -11% -9%

2015 411 $53,969,907
2016 464 $63,694,286 13% 18%
2017 497 $71,420,784 7% 12%
2018 529 $79,346,021 6% 11%

2015 29 $4,717,150
2016 24 $3,596,900 -17% -24%
2017 44 $4,814,050 83% 34%
2018 49 $6,314,400 11% 31%

2015 92 $4,079,280
2016 132 $4,769,240 43% 17%
2017 74 $2,383,131 -44% -50%
2018 124 $5,545,312 68% 133%

2015 329 $52,206,620
2016 313 $50,034,664 -5% -4%
2017 396 $62,106,865 27% 24%
2018 399 $66,891,419 1% 8%

2015 40 $8,817,100
2016 38 $11,636,301 -5% 32%
2017 27 $7,236,799 -29% -38%
2018 46 $12,306,100 70% 70%

2015 14 $2,977,684
2016 8 $2,517,400 -43% -15%
2017 9 $1,543,400 13% -39%
2018 11 $2,443,000 22% 58%

Total Volume
2015 12 $16,731,300 2015 1272 $235,070,301
2016 9 $12,331,000 -25% -26% 2016 1329 $255,055,857
2017 15 $21,045,000 67% 71% 2017 1487 $301,186,737
2018 12 $19,210,500 -20% -9% 2018 1549 $311,449,870

Based on information from the Association of REALTORS® (alternatively, from the Bagnell Dam Association of REALTORS® MLS and Lake 
of the Ozarks Board of REALTORS® MLS) for the period January 1st through June 30th of 2015, 2016, 2017, and 2018.  The data collected 
for this report is information that was reported to the MLS as of July 9, 2018.

Commercial Properties

Farm

Homes Over a Million

2015-2018 Comparison Lake of the Ozarks                                                                                          Second Quarter

Other Lots & Lands

Waterfront Lots

Residential, Villas & Townhomes Offshore

Condos & Timeshares

Residential, Villas & Townhomes Waterfront

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) fi les
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THE BIGGEST CAR SHOW IN
THE MIDWEST COMES TO
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CELEBRATING

Celebrating 66 Years!

Celebrating 15 Years!

Quality of Life
at the LAKE!

Appliances | Cabinets | Countertops | Kitchen & Bath Faucets & Fixtures 

924 Hwy 42, Osage Beach MO 65065 | 573-348-4464

Need personalized service.  Call Now and make an 
appointment with a member of our experienced sta�.

Remodeling or Updating your home - stop by and see our 
huge selection of products for every style and every budget.

www.dkbshowroom.com
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A Matter of Trust
What If 
Something 
Happened 
to You 
Tomorrow?

By Trenny Garrett, J.D. – Senior 
Vice President & Relationship 
Manager, Central Trust Company

Incapacity can befall anyone at 
any time. For the healthy, it may 
be the result of a sudden illness or 
injury. For older people, the onset 
of incapacity may be slower, the 
progression of an illness such as 
Alzheimer’s disease or just part of 
the normal aging process.

The best way to protect your 
family and assets in the event 
that disability strikes is to take the 
necessary steps when there is no 
doubt that you are fully capable of 
acting on your own behalf. There are 
several options you can consider 
that will protect your wishes should 
something happen to you.

A durable power of attorney is 
a legal document that allows you 
to give someone the authority to 
act for you. Unlike a general power 
of attorney, a durable power  is 
not revoked automatically if you 
become mentally incapacitated. It 
will survive until your death. 

The authority that you grant the 
individual named in the durable 
power can be as broad or as narrow 
as you wish. And the power may be 
revoked for any reason prior to your 
incapacity, or in the event that your 
incapacity proves to be temporary. 
Regular updating of the power is 
recommended. Some third parties 
may reject it if it is more than a few 
years old. 

A revocable living trust can 
accomplish everything that a 
durable power of attorney does, and 
offers its own unique advantages.

A trust agreement delineates 
what assets are to be placed in the 
trust and who serves as the trustee 
and invests the trust’s assets. You 
also name the benefi ciaries of the 
trust, specifi cally, who is to receive 
the income from the trust now and 
who is to receive the trust’s assets 
when the trust ends.

You may serve initially as trustee 
of the trust, but you need to name 
either a successor trustee to serve 
should you become incapacitated or 
a co-trustee who will be authorized 
to act alone upon your incapacity. 
Or, if you choose, you can name 

someone other than yourself to 
serve as trustee from the outset. 

It’s also important to consider 
your medical care should you 
become incapacitated. The 
individual that you have designated 
in your power of attorney and 
the trustee of a living trust have 
the authority to make fi nancial 
decisions only. There is another side 
of the coin.

For medical care decisions you 
will need to execute either a living 
will or a durable power of attorney 
for health care. (The general term 
is medical care directives.) A living 
will is limited in its scope. It lets you 
express your wishes regarding your 
care should you be in a terminal 
condition and, generally, deals with 
questions as to whether and what 
life-sustaining treatments should be 
undertaken. A power of attorney for 
health care is much like a durable 
power of attorney: You delegate 
someone to make the decisions for 
you based upon guidance that you 
have set down in the document.

Failure to plan for possible 
incapacity can exact an emotional 
toll on your family members. It 
may also lead to the need for 
formal court proceedings in order 
to appoint a guardian for decisions 
best made in private (with the 
attendant expenses and potential 
delays).

When you seek legal guidance, 
consider consulting someone who 
is knowledgeable and experienced 
about the laws of the state in which 
the documents are executed. You 
may want to include your tax and 
fi nancial advisors as well.  If you are 
considering a trust, we would be 
glad to serve on your team. Contact 
Trenny Garrett today at (573) 302-
2474 or by email at trenny.garrett@
centraltrust.net. 

Trenny Garrett, J.D., CTFA
Senior Vice President

Your  only
Locally Owned

Lake of the Ozarks 
Magazine. 

Pick up L•O PROFILE’S newest  issue statewide 

Statewide 
Award Winning 

Publication.

I REMEMBER
WHEN…

2 0 1 8
Anniversary

LOFPD issues big ‘Thank You’ 

To the residents of the Lake 
Ozark Fire Protection District ~

The Lake Ozark Fire Protec-
tion District had a 30-cent tax 
levy on the August ballot for im-
proving its ambulance service. 
The issue was approved by 61 
percent of the voters in the fi re 
district.

As promised, the district 
will start working on necessary 
items to move forward with 

staffi ng a third ambulance. This 
will include hiring needed per-
sonnel and purchasing equip-
ment needed to operate the 
third ambulance. The district 
hopes to have the ambulance in 
service within one year. Along 
with this, the district will move 
forward with its capital plan to 
replace ambulances and medi-
cal equipment to continue with 
the quality service we provide 

for the community.
On behalf of the board of 

directors and members of the 
Lake Ozark Fire Protection Dis-
trict, we would like to thank the 
voters of the district for their 
continued support. Without 
this support, we would not be 
able to provide quality services 
for the community and be able 
to grow with the community.
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GRAND GLAIZE DRIVE-IN 
THEATER – PART 1 OF 2

  Just north of Nickols Road and 
Arby’s in Osage Beach is a vacant 
lot overlooked by KRMS radio 
station. This used to be the loca-
tion of the Grand Glaize Drive-in 
Theater, the fi rst drive-in theater 
at Lake of the Ozarks. By the time 
the Grand Glaze Theater opened 

there were more than 800 such 
theaters in the United States. 
There are very few such theaters 
today but they very popular from 
the 1950s to the 1990s.  

The screen was 44 feet wide, 
32 feet high, and faced the radio 
station. The bottom of the screen 
was 20 feet above the ground 
and stood behind where Arby’s 

sits today. The total height of the 
structure was 48 feet. In front of 
the screen was a kiddies play-
ground and some families would 
arrive early so their children 
could enjoy the playground.

A building about center of the 
property housed the projection 
equipment along with offi ce, 
concessions and restrooms.  The 

theater, which was owned and 
operated by Mr. and Mrs. Robert 
Smith, opened to the public in 
May 1949.

The sites where individual cars 
parked on a berm were slightly 
elevated at the front so the peo-
ple sitting in the back seat of a car 
could see the screen. There were 
accommodations for 328 cars, 
each having its own speaker with 
volume control. Speakers were 
hung on a car window, which 
could be rolled up for   privacy. 
The area where cars parked in 
rows covered 15 acres, acreage 
now being encroached upon by 
development.

The theater presented black-
and-white movies in the 1950s 
and then color after 1960. You 
ordinarily got to see a double fea-
ture with a cartoon sandwiched 
between the features for roughly 
two plus hours of good whole-
some family entertainment. Part 
2 in next issue of the Business 
Journal. (Photo courtesy of the 
Missouri State Archives.)

This historical sketch is from 
the collection of H. Dwight Weav-
er. He is the author of six books on 
the history of Lake of the Ozarks.

The author’s latest book on 
Lake history – Images of Ameri-
ca, Osage Beach – is now locally 
available and is a pictorial history 
of Osage Beach from 1880 to 1980. 
Contact him at: dwightweaver@
charter.net or call 573-365-1171.

Visit www.lakeoftheo-
zarksbooks.com to 
obtain more information or to 
purchase one of his books on 
line.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver

continued from page 1
housing will be very impor-
tant addition to the city.

“The Fish Haven Apart-
ments were all filled up before 
they were done and they had a 
waiting list so there’s no doubt 
that we need more. And with 
Aldi’s opening up in the fu-
ture, Casey’s coming in just a 
few miles away and the other 
retail shops and restaurants 
that we anticipate coming in 
to Eagle’s Landing, I am sure 
that we’ll be seeing the same 
kind of response,” he said. 
“It’s nice because they’re right 
there – people won’t have to 
drive for 30 minutes or an 
hour to get to work every day. 
This will also help the busi-
nesses because with available 
housing nearby, they should 
have an easier time recruiting 
employees.”

And if all goes as planned, 
the projects will include a bo-
nus. The mayor said he has 
had discussions with one of 
the Fish Haven land own-
ers about the possibility of 
donating land for a park that 
would tie all the develop-

ments together. He said he 
would like the park to include 
a playground for the children 
and walking paths for the 
adults. “I know that ground 
is hilly, but I’d also like some 
shorter, flat paths for the
seniors,” he added.

Both Ramsel and Franzes-
kos said they felt the assisted 
living facility would be well-
received.

“Assisted living is really a 
great option because you can 
get the level of care that you 
need – it doesn’t have to be 
an ‘all-of-nothing’ situation. 
Heck – I may want to move 
in one day so it would be nice 
to stay in the city,” the mayor 
laughed.

Ramsel said because more 
and more retirees are moving 
to the Lake area, the need for 
assisted living will only con-
tinue to grow, adding that he 
expects they will also build 
market-rate senior housing on 
the grounds.

“People move to the Lake 
because they love it, so living 
there until the end of their 
life is probably important to 

many. And the development 
group I’m working with has 
been very active in the as-
sisted living and memory care 
market. They’ve built numer-
ous projects - this is their ex-
pertise – so they’re ready to 
jump on it! I love doing these 
kinds of projects and honest-
ly, I just got this sense that this 
is what I should be focusing 
on. I’ve been through it with 
my grandparents, I’ve been 
through it with my aunts and 
uncles and I’ve been through 
it with my mom and dad. It’s 
something we’re all going to 
have to go through someday,” 
Ramsel said. “We get to a cer-
tain age and we need assis-
tance. It’s just part of life.”

Both projects were funded 
thru the Missouri Housing 
Development Commission 
(HDC) Low Income Housing 
Tax Credit program. Under 
that program, federal and 
state tax credits were sold to 
investors who typically paid 
millions of dollars in income 
taxes. Those investors bought 
the tax credits on a dollar-per-
dollar basis and then the state 

awarded that money to proj-
ects that were chosen. How-
ever, last November the Mis-
souri Housing Development 
Commission voted against 
using state money to match 
$140 million in federal low-
income housing tax credits.

Ramsel said that won’t stop 
him from moving forward.

“We’re beyond that. And 
there is still federal money 
and I believe there will be 
some state money in the next 
budget,” he said.

A nine-month study of the 
Lake’s housing market, con-
ducted by RDG Planning and 
Design, showed a great need 
for senior housing and for 
quality, affordable workforce 
housing to purchase or rent.

“The focus of new rental 
construction on seasonal oc-
cupancy that has occurred 
over the past 20 years has left 
many local workers with few 
housing options. The shortage 
of safe and affordable housing 
leaves both higher and lower 
income residents competing 
for the same units.

“Providing better options 

for the region’s nurses, teach-
ers, and other young profes-
sionals will free up housing 
for lower income households 
and drive the lowest quality 
units either off the market or 
force them to improve their 
product. Some of this could 
be accomplished through ad-
ditional tax credit projects,” 
the study stated.

The study, which included, 
among other things, public 
hearings and an online sur-
vey, was commissioned by the 
Lake of the Ozarks Region-
al Economic Development 
Council (LOREDC) and was 
conducted by RDG Planning 
and Design of Omaha. The 
study, which can be viewed by 
visiting www.loredc.com and 
clicking on the Housing Study 
link on the right side of the 
page, was funded by a $10,000 
contribution from LOREDC 
and $30,000 in donations 
from a variety of housing-re-
lated businesses and organi-
zations as well as municipali-
ties around the region.

Lake Ozark housing complex continues to grow
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Program helps job seekers, new hires dress for success
By Nancy Zoellner-Hogland

Professional attire shows 
a business owner or man-
ager that an applicant – or 
employee – is serious about 
the job. Unprofessional at-
tire can even keep a qualifi ed 
applicant from getting hired. 
That’s why the Changing 
Room, located in the Cam-
denton, Missouri Job Center, 
provides free business attire 
for anyone in central Mis-
souri that needs it for an in-
terview or for their fi rst week 
on the job.

“We run off donations of 
men’s and women’s cloth-
ing, shoes, accessories and 
personal hygiene products. 
If someone is going to an in-
terview but doesn’t have any-
thing appropriate to wear, 
or if someone just got a job 
but doesn’t have the cloth-
ing they’re expected to wear 
to work, they can visit us 
here and we can help provide 
them with what they need,” 
explained Sherrie Coffey, 

Youth Career manager for the 
Central Workforce Develop-
ment Board.

As such, Coffey works with 
the Workforce Innovation 
and Opportunity Act (WIOA) 
program, which provides 
various services, including 
educational supports, oc-
cupational skills training, 
counseling, and paid and 
unpaid work experiences, 
generally youths who are fac-
ing one or more barriers to 
employment. The Camden-
ton offi ce serves youth from 
Camden, Miller and Morgan 
counties. 

Coffey  said that while 
working with the young peo-
ple, they found that many in 
their program couldn’t afford 
the clothing that they needed 
just to apply for jobs, much 
less to go to work every day, 
“so that’s kind-of how we got 
started. We started taking 
donations last year but the 
clothing giveaway offi cially 
began in January.”

Since that time, they’ve 
seen an average of 20 to 30 
clothing “customers” per 
month.

But the Changing Room 
isn’t just for those enrolled 
in the WIOA program. It’s 
also open to the entire com-
munity – men and women 
of all ages who want to work 
but need help dressing for the 
job. Because of that, the need 
for modern apparel is great.

Women’s dresses are in 
high demand, as are men’s 
clothing – especially Docker-
style slacks and button-front 
shirts for men – and they 
always have both men and 
women looking for black 
dress slacks.

“Unfortunately, we don’t 
get as much men’s cloth-
ing as women’s but we really 
need it. And dresses are a hot 
commodity here! They fl y 
off the racks! We also need 
some business-casual attire – 
nice jeans without holes and 
polo-style shirts – because 

that’s what is worn at many 
area businesses. Actually, we 
take all clothing donations 
and if we get something we 
can’t use, we pass it along to 

other organizations,” Coffey 
said, adding that donations 
can be brought to the Chang-
ing Room, located at 256 E. 
Highway 54 in Camdenton 
from 8 a.m. to 5 p.m. Monday 
through Friday. All donations 
are tax deductible. 

She also said they try to 

make the shopping experi-
ence as enjoyable as possible 
for those who use it. 

“The other career man-
ager and I have backgrounds 

in retail so we have shelves, 
four-ways and rounders, 
mannequins and rolling 
racks – we try to make it 
look as ‘boutique-ish’ as we 
can – because we want ev-
eryone to feel special when 
they come in,” Coffey said.

continued on page 20

Boaters are looking for your business. 
We’ll help them find you.

Get your business in front of them with a FREE pro
le on boatplanet.com! 

Boat Planet is an online community that connects boaters with trusted local 

marine professionals like you. Make a FREE pro
le today to: 

Get found by boaters  

looking for your services

Showcase photos  

of your work

Get more 

LEADS!

Create your FREE pro
le today at boatplanet.com.
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continued from page 19
A young woman who asked 

not to be identifi ed said the 
Changing Room made it pos-
sible for her to get a good job 
where she’s making more 
than she ever thought she 
could – just by providing her 
with a couple pair of dress 
pants.

However, the career cen-
ter isn’t just a place to get free 
clothes. Coffey said they have 
counselors also assist anyone 
in the community who needs 
help getting a job.

“We can help them with a 
job search, we can set them 
up with a mentor, and we 
can conduct different as-
sessments to help them with 
career exploration. We of-
fer a multitude of different 
workshops to teach them how 
to network, fi ll out applica-
tions or build resumes and 
can even help them complete 
their education. There are so 
many opportunities at the 
Career Center,” she said. “As 
long as they’re willing to put 
in the time and the effort, we 
are willing to match them 
100-percent to help them be-
come successful.”

Coffey also had a word of 
advice for young people seek-
ing work.

“Sometimes our younger 
clients want to start at the 
top with a job that pays $15 
an hour. They need to un-
derstand that just because 
they start at a low-level posi-
tion doesn’t mean they’ll stay 
there for long. Employers are 
always looking for hard work-
ing employees who are driven 
to do well. If they work hard, 
they can be promoted and 
that job can turn into a very 
successful career,” Coffey 
said.

LiveCareer.com provided a 
list of Keys to Success for New 
Hires: 
Know Your Work Schedule

One of the most annoy-
ing factors cited by managers 
deals with employees who 
do not know what days they 
are supposed to work or the 
hours of their shifts. Your goal 
should be to know from Day 1 

what days and hours you are 
expected to be at work — and 
strive your best not to miss a 
day nor be tardy or leave early.
Dress Properly in Work Attire

Every place of business has 
a work dress code — whether 
that’s a uniform or accepted 
style of dressing — and abus-
ing the dress code will not 
win you any points. Your goal 
should be to ask about the 
dress code when you accept 
the job. Knowing the dress 
code ahead of time means 
that you can make a good fi rst 
impression starting with your 
very fi rst day on the job.
Keep a Positive Attitude

Most workplaces are stress-
ful enough without having to 
worry about employees with 
bad attitudes — folks who 
have a chip on their shoulders 
think they know it all or sim-
ply are moody and negative. 
Your goal should be to always 
have a upbeat and eager-to-
please attitude. Don’t be pho-
ny about it but if you have to 
remind yourself that you’re 
lucky to have a job.
Showcase a Strong Work Ethic

Most managers love work-
ers who show initiative. Em-
ployees who can go beyond 
their job duties and respon-
sibilities — or who can see a 
problem and offer a solution 
— are highly sought after by 
employers. Your goal should 
be to dive head fi rst into your 
work mastering your job with 
vigor. By showcasing your 
willingness to work hard at 
your job you’ll be on your way 
to making a great impression.
Always Be Professional

One of the worst ways 
things new workers can do is 
to get involved in spreading 
workplace rumors and gossip 
— or worse be the subject of 
those rumors. Your goal is to 
act professionally at all times. 
Walk — politely — away from 
the gossips. Keep your work-
place conversations business-
like and business-friendly. 
And certainly avoid doing 
anything scandalous that 
would make you the topic of 
conversation.

Dress for success

Country Financial
5780 Osage Beach Parkway, Osage Beach

 (573) 556-6284

SEPTEMBER 18, 2018 • 5-7p.m.
Join us at:

Shawnee 
Bluff 

Vineyard
8 Tolwood Road

Eldon, MO
(573) 365-1100

With our Sponsors:

Advertise in the Business Journal!

573-348-1958

It’s a great way to reach the thousands of visitors the Lake area has each year! 
Your advertisement is delivered to hundreds of locations all around and in the 
Lake area! Call today!



Lake of the Ozarks Business Journal September, 2018 Page 21

 ASSOCIATION MANAGEMENT & PROPERTY SERVICES

Condos, Homes & Communities 

We provide the following services; accounting, record keeping, lawn care & 
grounds, maintenance, pool maintenance, security, pest control, dock repairs

 
We offer full service, full time association management or for smaller associa-
tions we have ala carte services so that you can pay for just what you need.

 

 
Providing property

management services to 
the Lake Area 
since 1986.

Now offering 

full service association 

management.  Call for a bid 

today! 573-365-3367!

RBL Properties
4571 Osage Beach Parkway

Osage Beach, MO 65065

Mortgage $ense
with Michael Lasson of First State 
Bank Mortgage 

How to Obtain 
a Mortgage Pre-
Approval

One of the very fi rst steps in the 
home buying process is obtaining a 
mortgage pre-approval. Essentially, 
a pre-approval is a promise from the 
lender that you’re qualifi ed to borrow 
a certain amount of money at a spe-
cifi c interest rate, subject to a prop-
erty appraisal and other requirements. 
Keep reading for some tips and infor-
mation about getting a mortgage pre-
approval at the Lake of the Ozarks.
Information Required for a 
Pre-Approval 

In order to get a mortgage pre-ap-
proval, you will need to submit some 
personal and fi nancial information 
to your Lake of the Ozarks mortgage 
lender. This can include:
Identifi cation Documenta-
tion

You’ll need to provide personal 
information such as social security 
number, driver’s license, current ad-
dress, etc. There’s a lot of paperwork 
involved in obtaining a mortgage 
pre-approval, so be prepared to fi ll 
everything out thoroughly and quickly 
to get through the process smoothly.
Proof of Income & Assets

In order to determine how much 
you qualify for in a home loan, your 
lender is going to need proof of how 
much money you make. Borrowers 
will need to show W-2 statements 
from the past 2 years, recent pay 
stubs, proof of any additional income 
and the two most recent years’ tax 
returns (personal and business, if ap-
plicable).
Acceptable Credit Score

The better your credit, the better 
the interest rates you’ll qualify for. 
Too low of a score could cause you 
to be denied for a mortgage. If your 
credit score is less than desirable, your 
lender will typically work with you to 
fi nd ways that you can improve your 
score and better your chances at a 
mortgage approval down the road.
Employment Verifi cation

Not only will your lender want to 
see recent pay stubs, but they will 
call your employer to check on your 
employment status and your salary. If 
you have recently changed jobs, your 
lender may want to talk with your 
previous employer. During the mort-
gage process, it’s important that you 
don’t change jobs. Any changes in 

employment and/or salary, could de-
lay or even deny your approval. Self-
employed borrowers will need to pro-
vide additional paperwork concerning 
their business and income.

Once you’ve provided all this infor-
mation, your lender will evaluate your 
situation and determine what loan 
options, loan amount and interest 
rate you can qualify for. They will pres-
ent this information to you in a pre-
approval letter that is typically good 
for 60-90 days. Then you’re ready to 
start house hunting!

Getting a mortgage pre-approval 
shows sellers and real estate agents 
that you are a serious buyer. Sellers 
have the confi dence that you will be 
approved for a home loan at the Lake 
of the Ozarks after they accept your 
offer. If you have any questions about 
obtaining a mortgage pre-approval, 
please don’t hesitate to reach out. If 
you’re ready to get started on your 
mortgage pre-approval today, give 
me a call at 573-746-7211. As your 
mortgage professional at the Lake of 
the Ozarks, I’ll discuss your options, 
offer competitive interest rates and 
back it up with the fi rst-class service 
you deserve.

For Lake area news, resources and 
tips on fi nancial services, please 

LIKE my Facebook Page, Follow me 
on Twitter or Connect on LinkedIn 
Michael Lasson
Senior Loan Offi cer
NMLS #: 493712
4655 B Osage Beach Parkway
Osage Beach, MO 65065
Direct: (573) 746-7211
Cell: (573) 216-7258
e-Fax: (866) 397-0318
Email: mlasson@fsbfi nancial.com
Website: www.YourLakeLoan.com

A Division of First State Bank of 
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affi liate of the Year 2011, 
2014, & 2015.

Learn how to ‘Get Found’ at SCORE workshop
By Nancy Zoellner-Hogland

According to Google, small 
businesses using advanced 
digital tools are nearly three 
times as likely to reach more 
customers, new markets, 
and create jobs. And busi-
nesses making use of the web 
are growing faster and hir-
ing more people. That’s why 
Google works with SCORE to 
provide workshops designed 
to help small businesses get 
online and grow.

To assist small businesses 
in the Lake area, SCORE Lake 
of the Ozarks, in partnership 
with the Camdenton Cham-
ber of Commerce, Lake Area 
Chamber of Commerce, Lake 
West Chamber of Commerce 
and the Lake of the Ozarks 
Council of Local Govern-
ments, will be hosting a Get 
Found and Reach Customers 
Online with Google workshop. 
Get Your Business Online is a 
program designed to empower 
communities to support their 
local businesses by helping 
them get on Google Search 
and Maps for free. 

The workshop, to be taught 
by a Google expert trainer, will 

be held from 11:30 a.m. to 1:30 
p.m. Thursday, September 13 
at the Osage Beach City Hall. 
The cost is $15 per attendee 
and lunch is included.

“SCORE, which has the larg-
est database of business men-
tors, has many partners and 
one of their national partners 
is Google’s Get Your Busi-
ness Online – gybo.com,” said 
Jeana Woods, city adminis-
trator of Osage Beach and a 
SCORE mentor. “I had learned 
about the program at one of 
the conferences I attended and 
since it had been a while since 
our local chapter had tapped 
into those resources, I contact-
ed the trainer for our area and 
got the workshop organized. I 
hope it’s well attended because 
in order to take advantage of 
Google’s free expert trainers, 
they like to have 50 or so peo-
ple attend. If we can meet that 
number, they have many other 
free classroom-type presenta-
tions that we can bring to the 
Lake in the future.”

Reservations are required 
to attend the workshop. Reg-
ister by visiting https://conta.
cc/2AECdBi or email jeana.

w o o d s @ s c o r e v o l u n t e e r .
org. To learn more about the 
Google program, visit www.
gybo.com.

The gybo.com site states 
that four out of five consum-
ers use search engines to find 
local information nearby, yet 
only 37 percent of businesses 
have claimed their listing on 
a search engine. That num-
ber is even lower in Missouri 
where just one in four small 
businesses have a listing on a 
search engine.

SCORE Lake of the Ozarks 
is a non-profit volunteer or-
ganization dedicated to the 
support and development of 
small businesses, serving the 
mid-Missouri area. Members 
consist of a diverse group of 
successful business people 
who volunteer their time and 
expertise to the local business 
community. The Lake of the 
Ozarks chapter is part of the 
National SCORE organization 
which boasts more than 10,000 
volunteer business mentors 
who help small businesses 
get off the ground, grow and 
achieve their goals through 
education and mentorship.
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Crossword Puzzle
THEME: FOOTBALL

ACROSS
1. Hunk
5. Cough syrup amt.
8. “Scene one, ____ one”
12. Grand theft target
13. Broflovski of “South Park”
14. Polished surface of gem
15. Simpleton
16. A in A = b x h
17. Tarzan’s swing rope
18. *Dream football destination
20. Medley
21. Olden-day Celts
22. *Mo. of NFL preseason games
23. Confine a river
26. Khufu’s resting place
30. ____ Tsu
31. First little piggy
34. List of chores
35. *First black head coach to win 
Super Bowl
37. Computer network acronym
38. Rank
39. “... happily ____ after”
40. *Team conference
42. Dress like Ancient Greeks
43. What’s left
45. *NFL teams play at least 8 games 
here
47. Slow-witted
48. Like Cinderella’s ball gown
50. Blade in Litchfield
52. *Worth 6
56. “Madama Butterfly,” e.g.
57. Mythological hominid
58. Annette Castellano on “The 
Mindy Project”
59. Evil one
60. ____ gum on a list of ingredients
61. Pains
62. Site of original sin
63. Operations
64. Fountain order

Solution page 8

DOWN
1. Cul de ____, pl.
2. Lululemon on NASDAQ
3. At the apex
4. Hispanic grocery and wine shop
5. Innsbruck’s province
6. Lots and lots
7. Sound of thunder
8. *What fans do before the game
9. ____ bowl, Brazilian dish
10. Bingo-like game
11. 7th letter of Greek alphabet
13. Japanese theater
14. Miller’s product
19. Went past
22. Sailor’s “yes”
23. Village V.I.P.
24. Shade of violet
25. Fox crime drama, 2005-2017
26. “On Golden ____,” movie
27. *”Go Pack Go” to Green Bay 
Packers?
28. “Pulling my leg,” e.g.
29. Evade a ball
32. It binds
33. Little bit
36. *Playing field
38. “Bring back!” to Fido
40. Refrigerator sound
41. Jousting match participant
44. Parlor piece
46. Monster with nine heads, pl.
48. Get overcast
49. Saintly glows
50. Hightailed it
51. Blood component
52. Pizza for home, e.g.
53. *Home to Bengals
54. Join by heating
55. U.S. space agency
56. Schiller’s poem

Painting, Sealing & Staining Inside & Out
    Lawn Care - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
 Snow Removal - Powerwashing Decks & Docks

LLC

This offer is subject to availability and is not valid in all areas.
Dish Network: 1-855-397-7631

The Lake’s Country Station
J.T. Gerlt • Mornings 6 a.m. -10 a.m. 

Today’s Country And Your All Time Favorites! 
News-Weather-Sports-Country Sale 

KS95 • 95.1fm • 573-378-5669 • www.lakeradio.com
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1-866-670-YHTI

It’s waiting
If your location is keeping 
you from enjoying the
internet, wireless internet 
from YHTI can reach 
places around the 
Lake the others can’t.

The Internet with no strings 
attached! Get broadband in areas 
where no other service can go! 
Up to 2Mbps download speeds!

WIRELESS
ACCESS

“Always on” high speed internet 
broadband at speeds to 6 Mbps! 
Award-winning tech support!

No extra charge for business accounts!

BUSINESS 
DSL ACCESS

backbone! Lightning-fast response for your customers!

BUSINESS 
HOSTING

$3995

$2895

$1995

*

*

*

*Prices listed are ‘as low as’, rates vary depending on 
service. Prices listed are per-month, with no charge for DSL 
modem use, $10 monthly for wireless modem use. Never any 
hidden fees, gimmicks or surprise charges.

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

We’ve been providing professional 
internet connectivity for decades.  
It’s our business; it’s all we do.
We’ve helped thousands of companies 
large and small get the service they need 
to conduct business on the internet.



Lake of the Ozarks Business JournalSeptember, 2018Page 24

Building an effective 
web presence
with Katelyn Bartels of MSW 
Interactive Designs

5 Changes Coming 
to Your Facebook 
Business Page

Facebook just changed how your 
business page will look on mobile de-
vices. According to Facebook, 1.6 bil-
lion users are now connected to small 
businesses on Facebook, and most are 
viewing pages on their smartphone. 
Utilize these 5 new features to help 
optimize the way your page shows up 
on mobile devices.
1. Redesigning Pages

Facebook is sending out noti� ca-
tions stating that your business page 
will undergo a redesign within the next 
few weeks. These features allow your 
page to offer more “customer service” 
to your viewers with a customized “call 
to action” button.
To do: Prompt your viewers to “Book 
an Appointment”, “Make a Reserva-
tion”, “Become a Fan” , etc. by using 
this feature.
2. Recommendations

The Reviews tab has been replaced 
with “Recommendations”. Users could 
recommend businesses in the past, 
but these recommendations are now 
prominently displayed on your page. 
Unlike Reviews, Recommendations are 
more organic and promote an ongoing 
conversation.
To do: There isn’t anything you need 
to do here – the changes will appear 
automatically.
3. Expanding Events

According to Facebook, around 
700 million people use Facebook 
“Events” monthly to engage in their 
communities. Facebook Events now 
gives you the opportunity to not only 
promote the event, but also to sell tick-
ets. This eliminates the need to link to 
another ticket-selling website.
To do: Utilize Events to connect with 
more of your followers face-to-face. If 
your event requires purchasing tickets, 
add a “Buy Tickets” tab to your page.
4. Jobs Upgrade

Whether you’re an employer or 
searching for employment, the job ap-
plication tool is a helpful resource that 
has been made more accessible and 
easier to � nd. The job application tool 
is now accessible worldwide.

To do: Make a job posting! Your job 
announcements can now be seen by 
a wider audience and are more avail-
able to future employees.
5. Facebook Local

A “Local” section has been added 
to the mobile app that uses location 
services to give you relevant sugges-
tions. In the new update, viewers can 
see which places are most recom-
mended and see what events are hap-
pening near them. 
To do: Make sure your address is cor-
rectly displayed on your page. This will 
put your content in front of local users.

One concern regarding the new 
update is when viewing a business 
page, suggested “Related Pages” are 
also displayed. Many small business 
owners have voiced their concerns 
about the extra exposure given to local 
competitors. It will be interesting to see 
how Facebook takes this constructive 
feedback and moves forward.

MSW is excited about these new 
additions to Facebook’s mobile busi-
ness pages. It’s important to stay in-
formed about these updates to take 
full advantage of everything this plat-
form has to offer. If you have questions 
about these updates, give us a call.

Follow MSW Interactive Designs
Twitter:  @PutTheWebToWork
Facebook: http://Facebook.com/put-
thewebtowork
Blog: http://put-the-web-to-work.
blogspot.com
Katelyn Bartels, MSW Interactive De-
signs LLC ~ We put the web to work 
for you!
573-552-8403
www.PutTheWebToWork.com

Katelyn Bartels

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) fi les

MIDWEST

INC.
QUALITY STONE-COATED STEEL ROOFING

LIFETIME
ROOF SYSTEMS

FOR LEASE $750 per month rent for 30’ x $750 per month rent for 30’ x $750 per month rent for 30’ x 
36’ building with level parking 36’ building with level parking 36’ building with level parking 
close to Highways 5 and 7 in close to Highways 5 and 7 in close to Highways 5 and 7 in 
Greenview. Includes a garage Greenview. Includes a garage Greenview. Includes a garage 
bay, central area, break room/bay, central area, break room/bay, central area, break room/
kitchenette and bathroom, kitchenette and bathroom, kitchenette and bathroom, 
with 11’ ceilings, tile fl oors with 11’ ceilings, tile fl oors with 11’ ceilings, tile fl oors 
and drywall. Hunting rights on and drywall. Hunting rights on and drywall. Hunting rights on 
adjoining acreage. Three phase adjoining acreage. Three phase adjoining acreage. Three phase 
power and fi ber to the proper-power and fi ber to the proper-power and fi ber to the proper-
ty. Zoned industrial.ty. Zoned industrial.ty. Zoned industrial.
Call 573-216-8583Call 573-216-8583Call 573-216-8583

Sarah Hagan joins 
Business Journal

Long-time resident Sarah 
Hagan has joined the Lake of 
the Ozarks Business Journal 
staff as a Marketing Repre-
sentative. She has lived in the 
Lake area for six years and 
enjoys the lifestyle afforded 
by it.  Sarah is engaged to 
be married, and lives at the 
Lake with her fi ancé  and two 
daughters. 

Her experience working 

with the public makes her 
the perfect choice to assist 
Business Journal advertisers 
with their needs. Please join 
us in welcoming  Sarah to the 
team!

If you haven't yet met Sar-
ah, please come by the offi ces 
at 160 N. Hwy. 42, call her at 
(573) 348-1958 or email her 
at Journalsales@mix927.com.
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w w w . l a k e o f t h e o z a r k s b i k e n i g h t . c o m

THIRD 
THURSDAY OF
EACH MONTH
April 19th • May 17th • June 21st • July 19th

 August 16th & Bike Fest Week September 13th

Win a customized Harley Softail from Karma Custom 
motorcycle. Winner will be drawn during fall bike fest.

For The Ride In Bike Show Sponsored By 
Surydyke Yamaha And Hosted By Eldon 

Noble Eagles Motorcycle Assn

From Karma Custom Motorcycles, The 
LeatherMan, Lake of the Ozarks Harley 

Davidson and more!

Prizes and Giveaways

Register !

 Join in the fun of a poker walk, bounce from each participating Bar for 
your chance to win cash and donate to Lake area 

Buddy Pack Programs to benefi t lake area children!

Register for a Chance to WIN a Customized Softail!

5:30 P.M.
BAGNELL DAM STRIP

LAKE OZARKS

5:30 P.M.5:30 P.M.
ON THE 
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Stock Photo. Not 
the prize bike.MartyMarty yrde’sByrde’sB

Lake of the Ozarks
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SERVING THE LAKE OF THE OZARKS AREA SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

G & G Marina 
1528 Maritime Lane, Roach MO 65787 
(573) 346-2433 
larry@ggmarina.com 
www.ggmarina.com

Golden Rule Insurance Agency 
PO Box 810, Osage Beach, MO 65065 
(573) 348-1731 
nick@goldenruleinsurance.com 
www.goldenruleinsurance.com

Iguana Boat Sales 
4363 Osage Beach Parkway 
Osage Beach, MO 65065 
(573) 355-5027 
davidp@iguanawatersports.com 
www.iguanaboatsales.com

Iguana Rip Rap & Dock 
1206 Bagnell Dam Blvd, Lake Ozark 
MO 65049 • (573) 693-9411 
todd@riprap-gurus.com 
www.riprap-gurus.com

Kelly’s Port 
5250 Dude Ranch Rd, Osage Beach 
MO, 65065 • (573) 348-4700 
kyle@kellysport.com 
www.kellysport.com

Kwik Kar 
3730 Osage Beach Parkway 
Osage Beach, MO 65065 
(573) 552-8460 
jesse.witt@kwikkarmo.com 
www.kwikkarmo.com

L O Pro�le 
PO Box 1457, Lake Ozark, MO 65049 
(573) 365-2822 
studiompublishing@gmail.com 
www.lopro�le.com

Lake Area Chamber 
PO Box 1570, Lake Ozark, MO 65049 
(573) 964-1008 
kcloke@lakeareachamber.com 
www.lakeareachamber.com

Lake CVB 
PO Box 1498, Osage Beach, MO 65065 
(573) 348-1599 
tim@funlake.com 
www.funlake.com

Lake Media 
918 North Bus. Route 5, Camdenton 
MO 65020 • (573) 346-2132 
dcuddihy@gatehousemedia.com 
www.lakenewsonline.com

Lake Race Corporation 
5625 Bonnie Lane, Osage Beach MO 
65065 • (573) 302-4646 
barabarabunch@yahoo.com 
www.lakerace.com

Lake Spider Netting 
4837 Wilson Drive, Osage Beach MO 
65065 • (573) 434-0673 
tgregg3434@gmail.com

Lake Tow, LLC 
PO BOX 1402, Lake Ozark MO 65049 
(573) 216-4701 
cap10dave@charter.net 
www.laketow.blogspot.com

Lake West Chamber 
PO Box 340, Sunrise Beach MO 65079 
(573) 374-5500 
director@lakewestchamber.com 
www.lakewestchamber.com

Lake West Marine, LLC 
350 South Main, Laurie, MO 65037 
(573) 372-8115 
bob@lakewestmarine.com 
www.lakewestmarine.com

LakeExpo.com 
PO Box 1805, Osage Beach, MO 65065 
(573) 207-9004 
brent@lakeexpo.com 
www.lakeexpo.com

Laurie Tent & Event Rental 
14120 North State Hwy 5 
Sunrise Beach, MO 65079 
(573) 374-8368 
laurietentrental@gmail.com 
www.laurierental.com

Marine Concepts 
415 Kaiser Industrial Park 
Kaiser, MO 65047 • (913) 908-7223 
marineconcepts@ymail.com 
www.worldsbestboatcover.com

MarineMax 
3070 Bagnell Dam Blvd 
Lake Ozark, MO 65049 
(573) 365-5382 
thad.jameson@marinemax.com 
www.marinemax.com

Marty’s Marine 
6755 Highway 54, Osage Beach, MO 
65065 •(573) 346-0023 
sales@martysmarine.com 
www.martysmarine.com

Midwest Touchless Boat Covers 
613 SE Brentwood, Lee’s Summit 
MO 64063 • (816) 985-6542 
boatcoverguy@outlook.com 
www.midwestboatcovers.com

One Source Services, LLC 
305 N Locust Ave, PO Box 487 
Linn Creek, MO 65052 
(573) 502-9350 
alex@onesourceservices.net 
www.onesourceservices.net

Nauti Renovations 
22024 Saddle�eld Court 
Warrenton, MO 63383 
636.359.5899 
Nautirenovations.com 
www.aquatraction.com 

Otto Construction Inc. 
PO Box 1821, Lake Ozark MO 65049 
(573) 693-3772 
tony@ottoconstruction.biz 
www.ottoconstruction.biz

Paradise Upholstery  
PO Box 786, Linn Creek, MO 65052 
(573) 216-7214 
iaff198@hotmail.com 
www.paradiseupholstery.com

PDQ Marine Services 
PO Box 2489, Lake Ozark MO 65049 
(573) 365-5900 
pdqmarineservice@hotmail.com 
www.pdqmarine.com

Performance Boat Center 
1650 Yacht Club Drive 
Osage Beach, MO 65065 
(573) 873-2300 
brett@performanceboatcenter.com 
www.performanceboatcenter.com

Poly Lift Boat Lifts 
PO Box 135, Sunrise Beach, MO 65079 
(573) 374-6545 
mark@polylift.com 
www.polylift.com

Premier 54 Motor Sports, LLC 
4370 Osage Beach Parkway 
Osage Beach, MO 65065 
(573) 552-8550 
rich@premier54.com 
www.premier54.com

Raftup, LLC 
417 Main Street, Little Rock, AR 72201 
(479) 422-0868 
corey@raftup.com 
www.raftup.com

RMI Golf Carts 
19882 West 156 St, Olathe, KS 66062 
(913) 829-1211 
mrogers@rmigolfcarts.com 
www.rmigolfcarts.com

Showcase Publishing 
2820 Bagnell Dam Blvd., B-1 
Lake Ozark, MO 65049 
(573) 365-2323 
spublishingco@msn.com 
www.lakeoftheozarkssecondhome.com

Summerset Boat Lifts, Inc. 
1165 Jeffries Rd, Osage Beach MO 
65065 • (573) 348-5073 
info@summersetboatlifts.com 
www.summersetboatlifts.com

Surdyke Yamaha & Marina 
5863 Osage Beach Pkwy 
Osage Beach, MO 65065 
(573) 348-6575 
greg@surdykeyamaha.com 
www.surdykeyamaha.com

The Real Estate Book 
30 Old Duckhead Road, Lake Ozark 
MO 65049 • (573) 219-0326 
realestatebook1@aol.com

Village Marina & Yacht Club 
107 Village Marine Road 
Eldon, MO 65026 • (573) 365-1800 
markbrick@villagemarina.com 
www.villagemarina.com

Voyage Marine & Storage, LLC 
347 Horseshoe Bend Parkway 
Lake Ozark, MO 65049 
(573) 365-5900 
info@voyagemarineandstorage.com 
www.voyagemarineandstorage.net

Yacht Club Powersports 
4760 Formula Drive, Osage Beach 
MO 65065 • (573) 348-6200 
ryan@ycpowersports.com 
www.ycpowersports.com
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SERVING THE LAKE OF THE OZARKS AREA SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

Advantage Marine LOTO, LLC 
48 Beachwood Drive, Sunrise Beach MO 
65079 • (573) 374-2231 
connie@advantagemarineloto.com 
www.advantagemarineloto.com

All About Boats 
3597 Osage Beach Parkway 
Osage Beach, MO 65065 
(573) 302-4100 
sales@boatozarks.com 
www.boatozarks.com

Aqua Pest Solutions, LLC 
2840 S Natural Bridge Drive 
Spring�eld, MO 65809 
(800) 718-1869 
aquapestsolutions@gmail.com 
www.aquapestsolutions.com

Aqua Stack Mat 
2785 West 247th Street 
Louisburg, KS 66053 
(913) 927-8061 
sales@aquastackmat.com 
www.aquastackmat.com

Atlas Docks, LLC 
248 Keystone Industrial Park Drive 
Camdenton, MO 65020 
573.346.3625 
jason@atlasdocks.com 
www.atlasdocks.com 

B & M Manufacturing 
1150 Old South 5 
Camdenton, MO 65020 
(573) 346-7246 
mb@haulritetrailers.net 
www.haulritetrailers.net

 

Benne Media 
160 Highway 42, Kaiser, MO 65047 
(573) 348-1958 
gsullens@mix927.com 
www.lakebusjournal.com

Bergers Marina 
PO Box 517, Lake Ozark MO 65049 
(573) 365-2337 
carolyn@bergersmarina.com 
www.bergermarina.net

Big Thunder Marine 
PO BOX 759, Lake Ozark, MO 65049 
(573) 365-4001 
sales@bigthundermarine.com 
www.bigthundermarine.com

BoBo Ladders 
1177 North Morley Street 
Moberly MO 65270 
(660) 269-2036 
erucinski@orscheln.com 
www.orschelnproducts.com

Bob’s No Wake Zone 
4655 Osage Beach Parkway, St A 
Osage Beach, MO 65065 
(660) 492-2720 
nowakebob@gmail.com 
www.bobsnowakezone.com

Bridgeport Jet Ski 
PO Box 186, Osage Beach MO 
65065 • (573) 348-1020 
bridgeportjetski@yahoo.com 
www.bridgeportjetski.com

Camdenton Area Chamber 
PO Box 1375, Camdenton, MO 65020 
(573) 346-2227 
tcreach@camdentonchamber.com 
www.camdentonchamber.com

Captain Ron’s   
PO Box 568, Sunrise Beach, MO 
65079 • (573) 374-5852 
duggan@usmo.com 
www.captainronsatthelake.com 

Captains Choice 
PO Box 321, Osage Beach MO 
65065 • (573) 216-0630 
boatliftremotes@gmail.com 
www.boatliftremotecontrol.com

Crabco/Rough Water Dock 
PO Box 1225, Sunrise Beach 
MO 65079 • (573) 374-0470 
crabcollc@yahoo.com 
www.roughwaterdock.com

D & B Dock, Inc. 
166 Sparrow Drive 
Climax Springs, MO 65324 
(573) 347-2327 
dbdock@att.net 
www.dbdocks.com

Dock Glide 
54 Kays Point Ct 
Four Season, MO 65049 
573.693.0041 
lisa@dockglide.com 
www.dockglide.com Dock Realty/Dock 
Lifeguard 
PO Box 8, Lake Ozark, MO 65049 
(573) 374-8849 
dave@dockrealty.com 
www.dockrealty.com

DockWorks, LLC 
18 Penrose Drive, Eldon, MO 65026 
(573) 964-1919 
dockworks@dockworks.net 
www.dockworks.net

Dog Days Bar & Grill 
1232 Jeffries Road 
Osage Beach, MO 65065 
(573) 348-9797 
barrettrestaurants@gmail.com 
www.dogdays.ws

Econo Lift Boat Hoist Inc. 
PO Box 377, Camdenton, MO 65020 
(573) 346-7161 • econolift7@gmail.com 
www.econolift.com

Farmers Insurance-Wagner Agency LLC 
PO Box 724, Lake Ozark, MO 65049 
(573) 302-0001 
cwagner1@farmersagent.com 
www.farmersagent.com/cwagner1

Fibersteel Boat Lifts 
PO Box 113, Camdenton, MO 65020 
(573) 346.9688 • fibersteel@socket.net 
www.lakeboatlifts.com

First State Bank Mortgage 
4655 B Osage Beach Parkway 
Osage Beach, MO 65065 
(573) 746-7211 
mlasson@fsb�nancial.com 
www.yourlakeloan.com

Firstmate, Inc. 
130 Century Commerce Loop 
Labadie, MO 63055 • (866) 570-9707 
support@�rstmatecontrols.com 
www.�rstmatecontrols.com

Formula Boats of Missouri 
4810 Formula Drive, Osage Beach MO 
65065 • (573) 302-8000 
info@formulaboatsmo.com 
www.formulaboatsmo.com

G & G Marina 
1528 Maritime Lane, Roach MO 65787 
(573) 346-2433 
larry@ggmarina.com 
www.ggmarina.com

Golden Rule Insurance Agency 
PO Box 810, Osage Beach, MO 65065 
(573) 348-1731 
nick@goldenruleinsurance.com 
www.goldenruleinsurance.com

Iguana Boat Sales 
4363 Osage Beach Parkway 
Osage Beach, MO 65065 
(573) 355-5027 
davidp@iguanawatersports.com 
www.iguanaboatsales.com

Iguana Rip Rap & Dock 
1206 Bagnell Dam Blvd, Lake Ozark 
MO 65049 • (573) 693-9411 
todd@riprap-gurus.com 
www.riprap-gurus.com

Kelly’s Port 
5250 Dude Ranch Rd, Osage Beach 
MO, 65065 • (573) 348-4700 
kyle@kellysport.com 
www.kellysport.com

Kwik Kar 
3730 Osage Beach Parkway 
Osage Beach, MO 65065 
(573) 552-8460 
jesse.witt@kwikkarmo.com 
www.kwikkarmo.com
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Featuring

BOATS AND TRITOONS

Come See the New

MAKING DEALS
ON 2018 TRITOONS!
MAKING DEALS
ON 2018 TRITOONS!

2ND LARGEST  
LOWE DEALER  
IN THE U.S.A.!

SERVICE:
AT VOYAGE MARINE - 1MM

LAKE OZARK  •  573-365-5900

SALES:
3007 BAGNELL DAM BLVD.

LAKE OZARK  •  573-365-7620

www.pdqmarine.com
S-2685WT

Corporate Employment
Background Screening Service

www.one2verify.com

Background Investigation/Verification Services:
Name Verification  -  Date of Birth Verification  -  SSN Verification  -  Address Verification
Nationwide State Felony and Misdemeanor arrest / conviction Record
Nationwide Federal Felony and Misdemeanor arrest / conviction Record
Financial History - Bankruptcies, Liens, Judgments
Education History (Highest level completed)



Lake of the Ozarks BoatingSeptember, 2018Page 29

Saturday, October 27, 2018

• Registration: 6 a.m. at Captain Ron’s 
• Lake Rd 5-50, Sunrise Beach, MO
• Fishing Hours: 7 a.m. - 3 p.m.
• Must be in the weigh in line by 4 p.m.
• Rooms available: Captain Ron’s Cabin
   Rentals 573-371-5852

For more information contact Christy Janssen 217-779-2769 Online registration: www.lakeoftheozarksshootout.org 

Annual Shootout - Angler’s Port 
Marine Crappie Tournament

1st

$150 per Boat - 80% Pay Back
cal Community

10 Big Fish - 100% Pay  Back
• 20% Goes to the Shootout to help local communityLo

By 

Kelly’s Port is proud to be 
Regal’s oldest dealer!

LS4

STYLE. INNOVATION. VERSATILITY.

573-348-4700
5250 Dude Ranch Rd

Osage Beach, MO 65065 KellysPort.com

INNOVATION.

LS6
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RIPRAP-GURUS.COM // 573-693-9411
LIKE US ON FACEBOOK

11909 N State Highway 5 • Sunrise Beach •  573-374-9111
5695 Osage Beach Parkway • Osage Beach • 573-693-1999

www.SportWorldBoatCenter.com

Ranger Aluminum & Fiberglass Bass Boats • Ranger Pontoons • Landau Pontoon 
Boats • Evinrude Motors • GARMIN Sales & Installation • Minn-Kota Trolling Motors

 SALES, SERVICE AND PARTS! • NEW AND USED!

SUMMER CLEARANCE ON ALL 
2018 MODELS IN STOCK!

TRITOONS 

Now 2 Locations
to Choose From
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11909 N State Highway 5 • Sunrise Beach •  573-374-9111
5695 Osage Beach Parkway • Osage Beach • 573-693-1999

www.SportWorldBoatCenter.com

SUMMER 
CLEARANCE 
ON ALL 2018 
MODELS IN 

STOCK! Ranger Reata
Pontoons In Stock!

Ranger Bass
Boats In Stock!

Osage Beach 
Now Open!

573-693-1999
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PROUD TO BE THE LAKE OF THE OZARKS

Chaparral Boats –Leading the Industry for 
54 Years in Consistency, Stability and Value!

DEALER

www.premier54.com
SERVING YOU IN 2 LOCATIONS!  (417) 272-0483 • BRANSON WEST (On Hwy. 13 & DD) Table Rock Lake
(573) 552-8550 • On Osage Beach Parkway (Between Walmart & Outlet Mall) www.premier54.com

NOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPENNOW OPEN

Premier 54 Boat Sales and Marina
Service • Gas Dock   573-693-1470

Located at the 20.5 Mile Marker • End of Nichol’s Road

Robalo
R246

Xcursion
255 RFX

Summer Sizzling Deals 
through September on 

all in Stock 2018’s

Chaparral
337 SSX

10 year Honda 
Warranty Included!
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Osage BeachOsage Beach 

573573-573-348348-348-507350735073 

 

CamdentonCamdenton 

573573-573-873873-873-507350735073 

Lifting your dreams…from canoes to cruisers.  Lifting your dreams…from canoes to cruisers.   

www.SummersetBoatLifts.comwww.SummersetBoatLifts.com 

Lifting your dreams…from canoes to cruisers.  

Exclusive GalvaExclusive Galva-Exclusive Galva-Hoist Dealer Hoist Dealer  

New and Used LiftsNew and Used Lifts 
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MARINE

www.lsklebanon.com  •  801 N Jefferson  •  Lebanon, MO

ORDER A NEW SEAARK OR WAR EAGLE ALUMINUM BOAT NOW AND SAVE!

Powered By A Suzuki Outboard!
FREE DELIVERY WITHIN 100 MILES

800-542-3846

Suzuki Repower Center

ENJOY THE SUMMER 

SALE!

2019 Misty Harbor A-2285CR 
w/Suzuki DF-115 EFI 4 Stroke, Mooring Cover, 

Bimini top, Captain’s Chairs, 20” Ski Tow

$29,199

2019 SeaArk V-CAT200  
Center Console

Hyd. Steering, Custom Trailer

Call for Price

2019 SeaArk Big Easy
Suzuki DF-250SS, Custom Tandem Trailer

$45,754

Model DF-90 EFI 4 Stroke  
$8,799

Model DF - 140 EFI 4 Stroke  
$10,799

Mounted on Your Boat w/Controls!

ENJOY THE SUMMER ENJOY THE SUMMER 

Model DF - 140 EFI 4 Stroke  

Mounted on Your Boat w/Controls!

ALL 
PONTOONS, 
& TRI-TOONS 

RECEIVE A 

FREE 
MOORING 

COVER

For a limited time, get Suzuki Extended Protection, Instant Savings and attractive financing 
on select Suzuki outboards from 25 to 350 horsepower. See your participating Suzuki Marine 

dealer for details or visit www.suzukimarine.com.

Six Years of Protection at 
no extra charge on all new 

outboards 25 to 350 hp.

Attractive rates on 
new Suzuki outboards on 

approved credit.

Instant Savings of up to $800 
on select models. See your 

dealer for details.
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The Ultimate
Custom Built Docks!
Commercial and
Residential

SERVICES PROVIDED:
•	 New	Docks
•	 Commercial	Docks
•	 Dock	Repair
•	 Dock	Expansions
•	 Walkways
•	 Custom	Hand	rails
•	 Dock	Permits	and	Fire	 

Inspections
•	 Lightweight	Concrete	

DeckingDeckingCALL		ERIC,	GREG	or	JOSH	
Visit	our	website	at	dockworks.net
Ameren	Missouri	Certified

Phone	573.964.1919	•	Fax	573.964.0410	•	3	MM	
Northshore	•	W-20	in	Lake	Ozark

dockworks.netdockworks.netdockworks.netdockworks.net

proud sponsor of

573-365-0088
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Lifetime Tank Warranty
5-Yr warranty on our USA Made Galvanized Steel

Safety Valves  •  Ground Fault
Deck-Mounted Boxes

Trusted by Lake of the Ozarks
Boat Owners for more than 30 Years!

We Sell Lifts For Everything From 
PWCs to Cruisers!

Find Us Online!

www.econolift.com  •  573-346-7161

From Highway 5, Take Pier 31 Exit Then Right on Old Route 5

Lifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank WarrantyLifetime Tank Warranty
5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel5-Yr warranty on our USA Made Galvanized Steel

Safety Valves  •  Ground FaultSafety Valves  •  Ground FaultSafety Valves  •  Ground FaultSafety Valves  •  Ground FaultSafety Valves  •  Ground FaultSafety Valves  •  Ground FaultSafety Valves  •  Ground FaultSafety Valves  •  Ground FaultSafety Valves  •  Ground FaultSafety Valves  •  Ground FaultSafety Valves  •  Ground FaultSafety Valves  •  Ground FaultSafety Valves  •  Ground FaultSafety Valves  •  Ground FaultSafety Valves  •  Ground FaultSafety Valves  •  Ground FaultSafety Valves  •  Ground FaultSafety Valves  •  Ground FaultSafety Valves  •  Ground FaultSafety Valves  •  Ground FaultSafety Valves  •  Ground Fault
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Deck-Mounted BoxesDeck-Mounted Boxes

No Reground Plastic, No Pigment or 
Harsh Chemicals that could weaken the 

integrity of the tank!

Boat Lifts for Speedboats, Pontoons, Fishing Boats, Waverunners & more
Boat Lifts to support up to 20,000 lbs

Econo Lift uses only the highest quality 
materials in its boat hoists. We use a totally 

enclosed polyethylene tank for more stability in 
open or high traf� c water situations & durable, 

completely galvanized metal parts!

BOAT LIFT SYSTEMS

We do not contract our service! We have our own 
service team employed by Econo Lift Boat Hoist!

NOW!
 INTRODUCING 

NEW 
SHALLOW 

WATER 
LIFTS!
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Buy The Best 
and Only
Cry Once!

573 348-4700
KellysPort.com

Since 1977 • Full-Service On-Water Marina 
Over 40 Years with Same Owner and Manager!

Wet & Dry Storage • Full Fiberglass and Mechanical Repair

348-4700348-4700 19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 Osage Beach Pkwy., Osage Beach, MO 65065

573 348-3888
3545 Osage Beach Pkwy., Osage Beach, MO 65065 19 MM Past Grand Glaize Bridge

2014 Mastercraft x 46 MV8 6.0 v drive  $79,900

$119,900 $79,900  $239,900 $69,900
2008 REGAL 4460 IPS 500 GAS 400HRS $239,900 2005 RINKER 342 FIESTA VEE 350 MAG MPI B3 425 

HRS $69,900
2015 SEA RAY 300 SLX 8.2 95HRS $119,900

Our Pre-Owned Inventory - Online! KellysPort.com

See all the boats online at:

Lake’s
Best
Gas

Prices!

OUR TRADE INS
2015 SEA RAY 300 SLX 8.2 95 HRS  ........................................................... $119,900
2000 SEA RAY 230 BR 5.7B3 714HRS .......................................................... $24,900
1997 CROWNLINE 266 BR 7.4 MPI B3 546HRS ............................................ $17,900
1999 MASTERCRAFT MARISTAR 230 VRS 444 HRS  ..................................... $24,900
2006 AZURE 24 6.2B3 684HRS ..........................................................................SOLD
2000 FOURWINNS 260 HORIZON 7.4 MPI B3 546HRS .................................. $24,900
2014 MASTERCRAF X46 MV8 6.0 390HRS.................................................... $79,900
2012 HARRIS 250 GRAND M 225 VERADI 309HRS .............................................SOLD
2008 PREMIER 250 SUNSATION 5.7 EFI 376HRS .......................................... $35,900
2012 JC 25 NEPTUNE 250 291 HRS ..................................................................SOLD
2018 BENNINGTON25 QXSBX1 V8 350 G5  ................................................. $109,900
2018 HARRIS 270 GRANDM 350 VERDO 78HRS ........................................... $79,900
2011 BENNINGTON 2575 QCW VF250 60HRS ............................................... $49,900
2011 HARRIS 250 GRAN M 350 MAG B3 238 HRS ........................................ $46,900
2005 RINKER 342 350 MAG MPI B3 425HRS ................................................ $69,900
1998 MONTEREY 298 CRUISER 5.7 A1  ........................................................ $32,900
2007 REGAL 2665 TRL 350 MAG B3  ............................................................ $49,900

OTHER 
2007 BASS CAT CLASSIC 150 2 STROKE ...........................................................SOLD
2011 REGAL 3350 5.7 GXI 350HRS ............................................................. $109,900

CRUISERS 
2007 REGAL 4460 COMMOD 8.1 GXI 110HRS ............................................ $239,000
2006 3360 WINDOWS EXPRESS 270HRS ...........................................................SOLD
2008 REGAL 4460 IPS 500 GAS 400HRS .................................................... $239,900
2005 RINKER 342 350 MAG MPI 425HRS ..................................................... $69,900
1998 MONTEREY 298 CRUISER 5.7 AI  .......................................................... $32,900
2004 REGAL 3860 COMMOD 8.1 GXI 390HRS ............................................ $139.900
2004 FORMULA 330 SS 5.7GXI 353HRS ....................................................... $49,500
2001 REGAL 4160 8.1S 1022HRS ............................................................... $104,900
2001 FORMULA 370 SS 496 MAG 597HRS ........................................................SOLD
2007 REGAL 2665 TRL 350 MAG B3 ............................................................. $49,900
2007 REGAL 3760 8.1 450HRS ................................................................... $139,900

PONTOONS
2005 BENNINGTON 2565 RL 150 250HRS .................................................... $26,500
2016 BENNINGTON 2552 QXCWT I/O V8 380DP 46HRS ................................ $94,900
2007 2574 GL  159 FOUR STROKE 275 HRS  .....................................................SOLD
2011 2874 RCW I/O 77.7HRS ............................................................................SOLD
2008 PREMIER 250 SUNSATION 200 EFI 376HRS ......................................... $35,900
2012 JC 25 NEPTUNE 250 291 HRS ..................................................................SOLD
2018 BENNINGTON 21 SFDI 115 4S 4HRS  ........................................................SOLD
2018 BENNINGTON 25 QXSBX1 V8 350 G5  ................................................ $109,900
2011 BENNINGTON 2575 QCW VF 250 60HRS .............................................. $49,900
2005 BENNINGTON 2575 RL 150 250HRS .................................................... $26,500
2011 HARRIS 250 GRAND M 350 MAG B3 238HRS ...................................... $46,900
2016 BENNINGTON 2552 QXCWT I/O V8 380DP 46HRS ................................ $94,900

DECK BOAT
2003 SEA RAY 240 SUNDECK 5.0 MPI B3 ..........................................................SOLD
2002 CROWLINE 239 DB 5.0 ALPHA 388HRS.....................................................SOLD

BOWRIDERS
2014 REGAL 3200 V8 300 110HRS ............................................................. $139,900
2000 CHAPARRAL 230 SSI 350 575HRS ....................................................... $19,900
2013 BOWRIDER 3200 V8 300 118HRS .............................................................SOLD
2014 SEA RAY 270 SLX 156HRS ................................................................... $84,900
1999 FORMULA 280 BR 7.4 550HRS ............................................................ $26,900
1997 REGAL 7.0 VENTURA 5.7 EFI 505HRS ................................................... $12,900
2011 REGAL 2500 310 171 HRS  .................................................................. $49,900
2005 CHAPARRAL 236 SSI W/TRL 5.7 MPI .................................................... $26,900
2000 MARIAH Z272 SHABAH 7.4 LITER 870HRS ........................................... $18,500
2005 LARSON 206 BRTRL 5.0L 379HRS ....................................................... $16,900
1994 REGAL 230 SE 5.7DP  .......................................................................... $11,900
2016 REGAL 3200 5.7 115HRS ................................................................... $174,900
2015 SEA RAY 300 SLX 8.2 95HRS ............................................................. $119,900
2000 SEA RAY 230 BR 5.7 B3 714HRS ......................................................... $24,900
1997 CROWNLINE 266BR 7.4 MPI B3 546HRS ............................................. $17,900
1999 MASTERCRAFT MARISTAR 230 ............................................................ $24,900
2006 AZURE 24 6.2 B3 684HRS 684HRS ...........................................................SOLD
2000 FOUR WINNS 260 HORIZON 7.4 GIDP 535 ............................................ $24,900
2014 MASTERCRAFT X46 MV8 6.0 V-390 ..................................................... $84,900
2011 REGAL2700 BR 5.7 GXI DP 350HRS ..................................................... $59,900
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FOR AMATEURS ONLY....DON’T MISS THIS EVENTFOR AMATEURS ONLY....DON’T MISS THIS EVENT

LAKE OF THE OZARKS
October 6-7, 2018

2018 FALL BIG BASS BASH          OCTOBER 6-7,  2018

OVER $250,000 TOTAL PAYOUT
BIG BASS OF THE EVENT WINS $100,000 IN CASH

$107,000 IN BI-HOURLY PAYOUTS          OVER 280 PLACES PAID OUT

EARLY BIRD PRIZES  -  EXACT WEIGHT AWARDS  -  T-SHIRT BONUS - FREE BBQ FOR ANGLERS..AND MORE!

WWW.BIGBASSBASH.COM  |  OFFICE: 866-515-0102  |  EMAIL: INFO@MIDWESTFISHTOURNAMENTS.COM

1st: $100,000      |      2nd: $20,000      |      3rd: $10,000      |      4th: $5,000
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573-346-0023 WWW.MARTYSMARINE.COM
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