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BOATING ON BACK

The Shootout: An event like no other

By Nancy Zoellner
Year after year, the Lake of the 

Ozarks Shootout has been hailed 
as the largest unsanctioned boat 
race in the US. It’s also been vot-
ed as the No. 1 boat race/shoot-
out in the country by Powerboat 
Magazine readers for the last two 
years – and it’s just as popular at 
home. 

In fact, the Shootout has 
grown to be the Lake’s biggest 
event of the year, drawing tens of 
thousands to the Lake the week-
end before Labor Day Weekend.

Organizers agree – with all 
the national attention the Lake 
has been getting over the past 

year and a half, they expect noth-
ing less – and maybe a whole lot 
more – at this year’s 33rd Annual 
Shootout, set for Saturday, Au-
gust 28 and Sunday, August 29.

Headquartered at Captain 
Ron’s Bar and Grill in Sunrise 
Beach for the 14th consecutive 
year, the event allows boats of ev-
ery class and size to race against 
the clock competing for “Top 
Gun.” 

If you’re thinking of putting 
your boat to the test, a complete 
list of rules for racers is on the 
Shootout website. Divisions in-
clude professional, manufactur-
ers and non-professional; hull 

types range from V-hull to deck 
boats; lengths run from 22 feet 
to 50 feet and over; and you can 
race with any type of engine from 
stock to custom-built. PWCs – 
stand up and “sit down” in stock 
and modified divisions also com-
pete. 

“It’s a great way for boaters 
to get out and prove their boat 
is fastest and for boating fans to 
enjoy the excitement of a race 
up close and personal,” said Ron 
Duggan, president of Lake of the 
Ozarks Shootout, Inc. who over-
sees the race.

Spectators are allowed to 
come to the race by water, tie up 

and watch from alongside the 
course. 

However, if you’re a boat cap-
tain looking for an even closer 
seat for the Shootout, the Lake of 
the Ozarks Watershed Alliance is 
looking for you! To keep the event 
safe and fun, patrol boats are 
needed to make sure spectators 
don’t get too close to the racers. 
The perk is volunteers get a front 
row seat to the race. But that’s not 
all! All captains and co-captains 
will get a free Shootout T shirt, 
lunch, water, and ice, and they 
will be provided with a patrol 
flag, radio and a STAY BACK 100’

continues on page 15

The 2020 Top Gun Winner: American Ethanol Mystic 
Race Team with a top speed of 202 MPH.
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Armchair 
Pilot
By Nancy Zoellner

You can now select the 
gender you would like printed 
on your U.S. passport, even if the 
gender you select does not match 
the gender on your supporting 
documentation such as a birth 
certificate, previous passport, or 
state ID. The State Department no 
longer requires medical certifica-
tion to change the gender marker 
on your U.S. passport. To request a 
new passport with a different gen-
der than the one you have on your 
current passport, or if you are ap-
plying for your first passport, you 
can simply submit a new appli-
cation and select your preferred 
gender marker. Currently “M” or 
“F” are the only available options 
but that will soon change as well. 
The State Department is working 
on adding a gender marker for 
non-binary, intersex, and gender 
non-conforming persons as soon 
as possible.

In hopes of reducing the 
number of badly behaved adults 
on airlines, the Federal Aviation 
Administration has launched a 
new campaign with children talk-
ing about appropriate behavior 
on board. “Fighting is not good 
when you’re on a plane,” said one 
boy. “They should know better 
if they’re adults,” was the mes-
sage from one girl. Right now, 
the video, titled “Kids Talk: Un-
ruly Passengers,” is airing on the 
FAA’s YouTube channel; the FAA 
has not yet said if it will be airing 
it anywhere else. Since the FAA 
began tracking complaints in 
January 2021, they report receiv-
ing approximately 3,271 from air-
lines about passengers behaving 
badly. The majority – about 2,745 
– involve passengers who refuse 
to wear face coverings; penal-
ties sought against those passen-
gers this year alone has exceeded 
$682,000.

Now travelers have anoth-
er reason to be angry with badly 
behaving passengers – they have 
caused some airlines to stop offer-
ing alcoholic beverages on board 
both now, when COVID is making 
masks mandatory – but possibly 
in the future, as well. Research 
shows that consuming alcohol - 
beer, wine and liquor - at cruising 
altitude can exacerbate the symp-
toms of drunkenness and can also 
cause more headaches and dehy-
dration. According to a story in 
Flyer Talk, flight attendants sup-
port the move but are concerned 

that flyers will just bring alcohol 
on board with them, which is pro-
hibited by federal law.

A TikTok video that has re-
cently gone viral shows a wom-
an duct-taped to her seat on an 

American Airlines flight after 
reportedly attacking flight atten-
dants and attempting to exit the 
plane mid-flight by opening the 
door. According to the passen-
ger who filmed the incident then 
also made a follow-up video, the 
woman also had duct tape over 
her mouth. Flight attendants re-
portedly taped her mouth after 
she started biting and spitting at 
attendants. The tape didn’t stop 
her from screaming at passengers 
as they disembarked from the 
plane. Police and medical person-
nel were waiting by the plane’s en-
trance as passengers walked out.

Have you ever wondered 
why your tray table has to be 
stowed before takeoff and land-
ing? Travel and Leisure magazine 
provided the answer. Basically, 
they need to be up so that they 
won’t block you from evacuat-
ing in the event of an emergency. 
Since takeoff and landing are the 
most critical phases of a flight, 
that could be the time you’d need 
to get off the plane in a hurry. In 
addition, when trays are stowed, 
travelers are more likely to put 
away cellphones, laptops and 
food and drink, which could all 
become projectiles in a crash.

Delayed flights may soon 
be a little less irritating for ATT 
customers. The carrier and Bo-
ingo Wireless announced they 
are in the process of bringing the 
carrier’s 5G service to 12 airports 
across the country and will be 
adding service to another seven 
major airports by the end of the 
year. The service, to be available at 
gate areas and concession spaces 
around each airport is expected to 
be available in 25 airports by the 
end of 2022.

Many Americans who are 
not sick with COVID but are sick 
of staying home, have decided to 
return to a “normal” life, which 
includes traveling. That uptick in 
ticket sales is causing problems 
for airlines, many of which laid 
off workers or offered early retire-
ment or extended leave packages 
during the pandemic. Now they’re 

scrambling to bring those em-
ployees back and to also hire new 
employees to replace those who 
won’t be returning. According to 
a story in Flyer Talk, air travel is 
recovering at an exponential rate, 
but airlines aren’t equipped to 
handle it. In July 2021, American 
Airlines was forced to cancel over 
900 flights due to a lack of workers.

Are you dreaming of tak-
ing a vacation? Travel and Lei-
sure magazine provided tips on 
how to save money so you can 
achieve that dream. “The first step 
in saving for a vacation is plan-
ning for it,” writer Cailey Rizzo 
advises. Plan where you want to 
go, where you want to stay and 
what you want to do while you’re 
there. “While you’re research-
ing, keep a running tally of how 
much airfare, accommodations, 
food and activities will cost. After 
you’ve planned a vague itinerary, 
take the total estimated cost and 
write it on your calendar for your 
intended date of departure. Count 
how many weeks until you’d like 
to leave and divide your cost by 
the time you need to save. You 
now know how much you need 
to set aside each week in order to 
be able to afford your dream trip.” 
Then watch your everyday spend-
ing, cutting out “extras” and sav-
ing where you can. In the mean-
time, keep the dream alive by 
taping up one or more pictures of 
your “dream destination” around 
the house and use it as the back-
ground on your phone.

If that dream vacation 
takes you out of the country, 
you’ve got a little more time to 
get your REAL ID. In April, the 
secretary of Homeland Security 
announced the Department of 
Homeland Security (DHS) was ex-
tending the REAL ID full enforce-
ment date by 19 months, from Oc-
tober 1, 2021 to May 3, 2023, due to 
circumstances resulting from the 

COVID-19 pandemic. “The pan-
demic has significantly impacted 
states’ ability to issue REAL ID-
compliant driver’s licenses and 
identification cards, with many 
driver’s licensing agencies still 
operating at limited capacity,” 
the secretary said. For informa-
tion on the forms required to ob-
tain a REAL ID in Missouri, visit 
dor.mo.gov/driver-license/docu-
ments/RID.pdf.
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Durable Dog & Pet TurfPlaygrounds/Sports Fields

Custom Putting Greens

CONTACT US TODAY FOR A FREE DESIGN CONSULTATION

Let our expert golf team design and build a custom artificial 
turf putting green that performs just like a true PGA-caliber golf 
green… with true ball performance, so similar to a real tour putting 
surface that you’ll be hard pressed to tell the difference!

Our beautiful artificial grass turf is always kid and pet friendly as 
well, and our pet turf was built to last. Unlike natural grass, our 
synthetic grass is extremely durable, able to withstand aggressive 
digging efforts from most dogs, it’s allergy-free, and our odor 
reducing technology makes for a much more pleasant environment 
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In Central Missouri: call 573-552-8145
 In St. Louis: call 314-802-6229

For more information see: clubhouseturf.com

EXCLUSIVE PARTNER OF CELEBRITY GREENS

Expand and enjoy your outdoor living area with
a new pool or refinishing you existing pool!

New pool constructionRefinish your existing pool

Schedule a no-cost consultation or request a free estimate.
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Long list of events leads up to the Shootout
Will you be the first ever Dyno 

Shootout Top Gun?
A Dyno Car, Truck and Bike 

Show has been added to this 
year’s list of pre-Shootout events 
so you can give it a try. The show, 
set for noon to 10 p.m. Thursday, 
August 26 on the Bagnell Dam 
Strip, will include competitive 
classes and plaques for class win-
ners in both the regular show and 
the Dyno Shootout. 

A dynamometer, also known 
as a "dyno," is a device that mea-
sures force, torque or power. For 
chassis or engine applications, a 
dynamometer is designed to cre-
ate a load to duplicate various 
speed (RPM) and torque (Nm or 
lb-ft) requirements. From this 
data, power (HP or kW) can be 
calculated. 

Awards will be presented at 8 
p.m. Registration is limited for 
the dyno runs so don’t wait too 
long to sign up. You can register 
at lakeoftheozarksshootout.com/
car-show-registration

According to Lake Ozark city 
officials, they will not be closing 
the Strip down to traffic for the 
event. Instead, like Hot Summer 
Nights events, the center lane will 
be blocked off with vehicles set 

up for public viewing along both 
sides and in the center lane of Ba-
gnell Dam Boulevard.

The Strip will be closed to 
thru traffic from noon to 10 p.m. 
on Wednesday, August 25 when 
the Strip once again hosts the 
Shootout Meet and Greet. Boats 
and rigs will line up on Route 242 
about mid-afternoon for a parade 
of boats to The Strip. Everyone 
is invited to come and visit with 
race boat drivers and take pic-
tures while enjoying all the Strip 
has to offer.

Parking will be available be-
low Bagnell Dam Boulevard with 
shuttles providing transportation 
to the Strip. In addition, parking 
will be available at Christ the King 
Lutheran Church, Lake Ozark 
Christian Church and School of 
the Osage Heritage School. Resi-
dent passes will be provided by 
Shootout volunteers prior to the 
day so residents can access their 
homes and businesses.

A golf tournament sponsored 
by Lake Valley Golf Club and the 
Lake of the Ozarks Marine Deal-
ers Association is set for Sunday, 
August 1. The rest of the activi-
ties, which includes events like 
the "Run What Ya Brung" Poker 

Run, Mini Shootout, Hall of Fame 
Induction and the Great Shoot-
out Treasure Hunt, take place 

between Friday, August 20 and 
Friday, August 27 – the day before 
the race.

For Shootout event details, vis-
it lakeoftheozarksshootout.com.

The Mini Shootout is a big hit. Marlon Vaccaro from Port Charlotte, FL took the 2020 Top Gun Award with a 
new record speed of 125 MPH with his mini speed boat “NO FRILLS.” Lake TV photo.
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Long & Robinson, LLC, isn’t 
your typical law firm. You 

won’t find stuffy, pretentious 
attitudes or inflexibility here. 

Instead, you’ll find a team 
of experts with a practical, 

down-to-earth approach and 
a winning track record.

Our clients include 
condominiums, homeowners 

associations, property 
management companies, 
oil and gas contractors, 
commercial contractors, 

subcontractors, construction 
companies, and sureties.

The Lake area is awash with new residential developments, particularly 
condominiums. However, along with this comes a wave of challenges for 

condominium and homeowners associations. All too often, developers of new 
construction projects cut corners to reduce costs and avoid delays. 

Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for 
homeowner associations and their members.

S E L E C T  T H E  F I R M  W I T H  P R O V E N  R E S U L T S .   L E A R N  M O R E  A T
 W W W . L O N G R O B I N S O N . C O M  O R  C A L L  8 1 6 - 5 4 1 - 2 1 0 0  T O  A R R A N G E  A  C O N S U L T A T I O N

T H E  C H O I C E  O F  A  L A W Y E R  I S  A N  I M P O R T A N T  D E C I S I O N  A N D  S H O U L D  N O T  B E  B A S E D  S O L E L Y  U P O N  A D V E R T I S E M E N T S .

1 8 0 0  B A L T I M O R E  A V E N U E ,  S T E .  5 0 0 ,  K A N S A S  C I T Y ,  M O  6 4 1 0 8
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Managing Rental Property
Insurance

Insurance is one of those things 
that we hate to pay for but are glad 
that we have it when we need it!  
If you are going to rent your home 
or condo to the vacationing public 
you defi nitely want to make sure 
that you have your property prop-
erly insured.

One of the fi rst things that I tell 
new owners that are joining our va-
cation rental program is to let their 
insurance agent know that they will 
be renting their property to vaca-
tioners.  If there is a claim situation, 
that is not the time to let your agent 
know that you have been renting 
your property.  You don’t want any 
surprises when it comes time to 
make a claim.

Some insurance companies of-
fer rental property insurance and 
some don’t.  So it is very important 
to check with your current company 
and not just assume that you will be 
covered if something happens.  Also 
different companies will have differ-
ent limits on their policies.  You may 
need to shop around to ensure that 
you can get the coverage you need.  
Some agencies won’t go above 
$500,000.00 in coverage while oth-
ers will go up to $2,000,000.00.

Also in addition to letting your 
agent know that you are renting 
your property, you will want to en-
sure that you are now covered for 
loss of income.  While some home-
owner policies would cover you in a 
rental situation, they may not pro-
vide for loss of income.  We had this 
happen to one of our owners this 
past year when the unit above had 
a water leak.  It took three months 
for all the repairs to be completed 
and he lost income in May, June and 
most of July.  He was able to collect 
because he had the proper policy.

Ask if there are any policy exclu-
sions and exactly what is covered 
and what is not covered.  Again you 

don’t want to fi nd out that you are 
not covered when you need it most.

If you go with an out of town 
insurer, make sure they know your 
market.  For instance they may as-
sume that property values are simi-
lar when they could be quite differ-
ent.  Also if your property is a condo 
you may only be responsible for the 
interior and your association would 
be responsible for the exterior, so 
you may only need coverage on 
what you are responsible for replac-
ing, any upgrades (and contents) 
and not the entire value (sale price) 
of your condo.

If you are thinking of renting 
your property and have questions 
about insurance, ask an expert!  
Two great local agents that we deal 
with are Chris Wagner of Farmers In-
surance 573-302-0001 and Nathan 
Reid of American Family Insurance 
573-348-5451.  Either one of them 
would be glad to speak with you 
about your vacation rental insur-
ance needs.

Russell Burdette is the owner of 
Your Lake Vacation, a professional 
vacation rental management com-
pany at the Lake of the Ozarks since 
1986.  If you would like more info 
on renting your home or condo as a 
vacation rental, please call 573-365-
3367 or e-mail russell@yourlakeva-
cation.com.

Russell Burdette

Michael Lasson
NMLS # 493712

(573) 302-0909
mlasson@fsb�nancial.com

Michelle Lasson
NMLS #934557

(573) 746-7212
malasson@fsb�nancial.com

fsb�nancial.com  |  573.365.LOAN (5626)
4655B Osage Beach Pkwy  |  Osage Beach, MO 65065 

Multi-year recognition as Bagnell Dam Association of 
REALTORS’ A�liate of the YearA Division of First State Bank, NMLS #416668

Your Home Loan...Your Way
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Building an effective 
web presence
with Mike Waggett, 
MSW Interactive Designs LLC

Make Sure 
Your Website 
is Accessible 
to EVERYONE

Is Your Website Accessible 
to  ALL Your Possible Clients?  
More accessibility  means more 
happy customers. American Dis-
abilities Act (ADA) Compliance 
is more important than ever for 
your website.  Can people with 
sight, hearing, or issues use your 
website?  This past month (July) 
was Disability Pride Month, mak-
ing it an excellent time to put fo-
cus on the topic of making your 
website accessible to not just 
some possible clients, but ALL 
of them. Currently, much of the 
internet is inaccessible to many 
people with disabilities.
So why does this matter?

The main reason is that it’s the 
right thing to do to ensure your 
website can be enjoyed by every-
one visiting it.  The other reason 
is that you want to protect your 
business from a lawsuit if the 
website does not follow the ADA 
requirements for websites.  There 
have been a rash of legal action 
against non-compliant websites, 
and you don’t want to be next!
ADA Requirements

In 2010, the U.S. Department 
of Justice passed the Americans 
with Disabilities Act Standards 
for  Accessible  Design, mandat-
ing all electronic and information 
technology, like websites, be ac-
cessible to those with disabilities, 
like vision impairment and hear-
ing loss.
How to check if your website 
is complaint

One tool we us at MSW is 
found at this website – www.
wave.webiaim.org.  This on-
line tool will identify “Errors”, 
“Alerts” and other issues in your 
website.  If you have “Errors”, 
these need to be fi xed or you are 
at risk and not compliant.  Often, 
it a matter of ensuring you have 
tags on your visual elements 
that can be picked up by a web-
site reader, and that your color 

scheme is not an issue for some-
one who may be color blind.  
If my website is not 
compliant, what can I do?

Talk to your website designer.  
Many of the “Errors” found from 
this checker can be fi xed.  There 
are also some software solutions 
available that can be installed 
in your website that will ensure 
the website is completely ADA 
complaint.  To see an example of 
this software, visit www.mswin-
teractivedesigns.com.  There is an 
ADA icon at the bottom right of 
our pages that have all options 
available for visitors who may be 
disabled.
Did you know?

There is a tax credit avail-
able to allow you to deduct the 
cost of making your website 
ADA compliant.  The tax credit is 
available to businesses that have 
total revenues of $1,000,000 or 
less in the previous tax year or 
30 or fewer full-time employees. 
This credit can cover 50% of the 
eligible access expenditures in a 
year up to $10,250 (maximum 
credit of $5000). The tax credit 
can be used to offset the cost 
of undertaking barrier removal 
and alterations to improve acces-
sibility. As always, if we can an-
swer any questions on this topic, 
please contact us!  
Facebook:  http://Facebook.com/
putthewebtowork
Twitter:  @PutTheWebToWork
Blog: http://put-the-web-to-work.
blogspot.com
Mike Waggett, MSW Interactive 
Designs LLC ~ We put the web to 
work for you!
573-552-8403
www.PutTheWebToWork.com

Mike Waggett 

Empty positions in your workforce rob 
your business of potential revenue and 
place undue burdens on others.

Attracting, hiring and retaining quality 
staff begins with a good employee 
bene� t program.

We have the experience and providers 
to help you get those positions � lled.

Give us a call today!

If you’re not fully sta� ed, you’re 
only seeing part of the picture

573-365-2002 - www.millsinsurance.com

CLEANERS
WASH & FOLD

COMMERCIAL 
WASH & FOLD

573-348-6500
5980 MAYER COURT • OSAGE BEACH

DRY CLEANING • ALTERATIONS • SHIRTS
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Cabinets | Countertops | Custom Showers | Appliances

924 Hwy 42
Osage Beach, MO

573-348-4464

dkbshowroom.com

Faucets
for all styles and budgets

Whether you’re building or 

remodeling the bathroom or 

kitchen of your dreams or just 

need a replacement, we’ve got 

the faucet products you need 

from top manufacturers.

For your many 
sides, there’s
Nationwide®.

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home 
Office: Columbus, OH 43215. Subject to underwriting guidelines, review, and approval. Availability 
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Lake Ozark says: 
Slow down!

By Nancy Zoellner
Drivers exceeding the posted 

speed limit on Lake Ozark streets 
has been a constant problem. 
Posted speed limits are often ig-
nored, posing potentially dan-
gerous situations.

Lake Ozark Alderman Matt 
Wright said he was tired of see-
ing people speed through the 
city - and down his street – and 
decided to do something about it.

First, he talked to Police Chief 
Gary Launderville about obtain-
ing a portable speed trailer that 
monitors and displays the speed 
of approaching vehicles as a de-
terrent to speeding. However, 
the chief said the cost of the unit, 
which ranges between $7,000 
and $15,000, was not something 
the LOPD’s budget would allow, 
so Wright took it upon himself to 
begin a fundraising campaign.

In the meantime, the chief 
found a demonstrator unit that 
was available for use – and would 
possibility be for sale in the fu-
ture. The cost of the unit, which 
collects various data including 
speeds, traffic counts and more, 
would be a little less than $10,000. 
After fundraising for just a couple 
weeks, Wright was able to raise 
more than $5,000 in donations.

City Administrator Dave Van 
Dee said the city will cover the 
balance.

“The chief and I have had con-
versations about this. I told Matt 
to raise what he can raise, what 
he can’t, we will find a way to pay 
for it. Because the unit also has 
a traffic counter, that helps me 
on the transportation side so I 
think it would be a very good ad-
dition to our inventory,” he said. 
“We will be moving it around to 
determine our stress points at 
intersections or on roadways, 
and we’re certainly going to be 
using it on holidays to determine 
if there are things we need to do 
differently. If we see that we’re 
getting a lot of stacking at our 
signals, for instance, we can go 
in and change timing to alleviate 
the congestion.”

The speed trailer was set up on 
Welsh Road on the North Shore 
the first week and recorded more 
than 5,000 vehicles. As of Mon-
day, July 9, the trailer was on Oak 
Ridge Road and in mid-July it 
moved to the Bagnell Dam Strip.

The chief said they had re-
ceived a lot of positive feedback 
from the neighborhoods. How-
ever, one resident said he didn’t 

think anything except a ticket 
would slow drivers down. Van 
Dee said that ticketing might be 
part of the process.

“This mechanism is just one 
tool the city will use to address 
speeding. As time goes on, and 
we get more familiar with it, 
there’s a possibility that just past 
that speed trailer, an officer will 
be parked,” Van Dee said. “We 
will do what needs to be done 
to keep the situation from get-
ting out of hand. There is no one 
method that’s going to cure ev-
erything – if there were, every-
one would be using it. But I know 
the chief and I know the officers 
and I know they are concerned 
about safety. We appreciate Matt 
for taking on the project. That’s 
the kind of partnership we like to 
see.”

Several studies have shown 
speed trailers to be effective, 
slowing traffic down from 1 mph 
to 11 mph compared to condi-
tions before the sign. A South 
Dakota study showed that 74 per-
cent of motorists exceeded the 
speed limit before a speed feed-
back sign was deployed. After-
wards, the number of speeding 
motorists fell about 20 percent, 
with speeds reduced 4 to 5 mph. 
Other studies have shown ongo-
ing speed reductions even after 
the radar signs were removed. In 
Riverside, California, researchers 
observed a 6.1 mph reduction at 
the radar speed sign trailer and 
a 2.9 mph speed reduction down 
the street past the trailer. Then, 
one week after the speed trailer 
was removed, there was still a 0.6 
to 1.7 mph reduction. Another 
study in Minnesota found slower 
traffic a full year after the tempo-
rary speed feedback signs were 
removed.

According to the Missouri Co-
alition for Roadway Safety, ap-
proximately 40 percent of all traf-
fic fatalities in Missouri involve 
excessive speed.

Anyone interested in donating 
can drop a check off at the LOPD, 
3162 Bagnell Dam Blvd. Checks 
should be made out to the Lake 
Ozark Police Benevolent Associa-
tion. Donations can also be made 
through PayPal, Venmo, check 
or cash. For PayPal, visit paypal.
me/lopbal; for Venmo, search @
LakeOzarkPolice-Benevolent. 
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A Matter of Trust
Children and 
Inheritance

A living trust is a common estate 
planning tool for transferring assets 
at death to children and other 
loved ones. One of the primary 
reasons trusts are used is to avoid 
the necessity of having assets tied 
up in Probate Court (a common 
misconception is that a Will avoids 
probate – it does not). Another 
reason might be to minimize the 
amount of estate taxes owed upon 
death, although under current tax 
laws, estate tax is reserved for the 
very wealthy. However, one of the 
most important benefi ts of a trust 
is the ability to protect your assets 
from your children and from their 
creditors.

Note, this article is not about 
protecting your assets from 
your own creditors. While there 
are asset-protection trusts and 
other techniques for doing that, 
a revocable living trust does not 
accomplish that goal. However, it 
can be a valuable asset-protection 
tool for your children if properly 
drafted.

A common estate plan might 
provide that upon your death (or 
upon the death of the last to die of 
you and your spouse), your assets 
will be distributed outright to your 
children. While that has the benefi t 
of being simple, there can be risks 
with such a plan:
• The child may be immature or 

irresponsible with fi nances. In 
many cases, a child who receives a 
sizable inheritance will view it as 
a windfall and may not be able to 
resist the temptation of spending 
it on items or services that he or 
she ordinarily would not have 
purchased.

• The child may have creditors. 
If a child owes money to a creditor 
(whether as a result of a loan, a 
civil judgment, or otherwise), and 
defaults on that debt, that child’s 
assets are subject to being seized 
or attached by his or her creditors. 
To the extent a child receives an 
inheritance outright, it becomes 
fair game to his or her creditors.

• The child may get divorced. 
In a divorce, a couple’s marital 
assets are typically divided 
equally between the former 
spouses. While inheritance is 
considered a “separate” asset 
under most states’ laws, and not 
marital property, it can easily be 
reclassifi ed as marital property if 
the child commingles it with other 
marital property. An example of 

this would be using that money 
to help purchase a marital home, 
or depositing it into a joint bank 
account.

A properly drafted trust can 
reduce these risks by limiting or 
delaying the distribution of assets to 
your children and putting control of 
distribution decisions in the hands 
of a qualifi ed trustee. Sometimes 
family members are placed in 
this role, but a corporate trustee 
is usually much better suited to 
deal with the legal and fi duciary 
complexities involved in managing a 
trust, and has the added benefi t of 
avoiding family issues that can arise 
when one family member is put in 
control of another family member’s 
inheritance. In most cases, a trust 
will give the trustee some degree of 
discretion concerning distributions 
of income or principal to the trust’s 
benefi ciaries. Central Trust Company 
serves as trustee for many such 
trusts, and is governed by strict 
fi duciary standards and procedures 
to ensure proper administration of 
the trust and management of the 
trust’s assets for the benefi t of the 
benefi ciaries.

In conclusion, making a properly 
drafted trust part of your estate 
plan, combined with the designation 
of a capable and qualifi ed trustee, 
can help ensure that after you are 
gone, your assets will be preserved 
and protected from your children, 
their creditors and their ex-spouses. 
To learn more about how these 
techniques could benefi t your family, 
contact Trenny Garrett at trenny.
garrett@centraltrust.net or 573.302-
2474.

The information in this article is not 
presented as personal, fi nancial, or 
legal advice and should not be relied 
upon as a substitute for obtaining 
advice specifi c to your situation.

Trenny Garrett, J.d., CTFA
Senior Vice President
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‘Captain Ron’ Making a Difference for 13 years
By Nancy Zoellner

Lake of the Ozarks is home to a 
multitude of entrepreneurs who 
have risked it all, refused to give 
up and as a result, have created 
jobs, improved the quality of life, 
and brought untold revenue into 
the economy. Nobody embodies 
that description more than Ron 
Duggan, the owner of Captain 
Ron’s Bar and Grill and the head 
of the team of eight who are re-
sponsible for saving the Shoot-
out.

Although it didn’t happen by 
accident, never in his wildest 
dreams did he plan to run a res-
taurant – much less a restaurant 
that hosts an event responsible 
for bringing thousands of race 
fans from around the world to 
Lake of the Ozarks.

Duggan was born and raised 
in Kansas City. After graduating, 
he worked for United Parcel Ser-
vice and Westfall GMC Trucks. 
In the early 1980s, his father, who 
was an attorney, opened a law 
practice at Lake of the Ozarks 
and, for a while, went back and 
forth between the two offices. 
When he finally made the move 
to the Lake, he opened Sunrise 
Abstracting and Title Services. 
About six months later, he asked 
his son to come down and man-
age it for him. 

“I kind-of hem-hawed around 
for most of the summer, then in 
August of 1983, my wife and I 
packed up everything and our 
one child and moved to the Lake. 
I bought the company from him a 
few years later and I’ve been do-
ing that ever since - for 38 years 
now. That’s actually how I make 
my living,” he said.

Taking that job changed his 
life in more ways than one.

While handling the closing 
for the property that now houses 
Captain Ron’s, three different 

times the buyers walked away 
from the purchase after learn-
ing about the sewer issues and 
the other problems. “It was an 
old mobile home park, and the 
mobile homes were pretty much 
junk. The restaurant was rough 
and needed a lot – a lot – of work,” 
Duggan explained. “Then one 
day a friend called and said if I 
bought the property, he’d run the 
restaurant for me. I went down 
to look at it and thought that I’d 
tear it down and build condo-
miniums because in 2006, the 
condo market was really strong. 
However, he convinced me to let 
him run the restaurant through 
the 2007 season. I did and people 
really supported it, so we decided 
to be in the restaurant business.”

When he attended the Shoot-
out that fall, he learned that 
Shooters 21 was going to be torn 
down and unless a new spot was 
found, the race would end. He 
and his wife agreed that would be 
a huge loss to the Lake so he, as 
well as two other venues, applied 
for a permit to host the event. His 
first request was denied but he 
didn’t give up. He and his team 
put together a presentation and 
on the second go-round, the ap-
plication was approved. Totally 

committed to making it work, 
adjoining land was purchased 
and Duggan hired a contractor 
friend to tear down the existing 
restaurant and build a new one. 
He also added several other im-
provements that enhanced his 
venue but, more importantly, 
would benefit the Shootout. In 
fact, crews worked throughout 
the entire spring and summer of 
2008 to get everything ready for 
the big event. 

Duggan said that first year 
they hosted around 110 boats. 
He said he and his team, who 
serve as members of the Shoot-
out Board of Directors, “learned 
by doing” as they job shadowed 
fire department volunteers 
and Osage Beach Fire Chief Jeff 
Dorhauer, who had overseen 
the event for years but who was 
ready to step down. Duggan 
said although they wondered at 
times how they’d ever be able to 
remember everything – and they 
didn’t always feel calm, cool and 
collected on the inside – it didn’t 
show on the outside. “In fact, a 
lot of naysayers came up to me 
afterwards and said, ‘I didn’t 
think you guys could do this but 
congratulations – you all did a 
great job.’ We did what we set out 
to do.”

His dad has since bought 
the 20 acres at the top of the hill 
and the RV park that was there, 
which Duggan said brings in a 
lot more business and provides 
more space to park during the 
Shootout. They run visitors up 
and down the hill in golf carts. 
He also bought six houses that 
include seven rental units on 27 
acres with 700 feet of lakefront. 
One of those houses is used as 
media headquarters for the race, 
broadcasted live around the 
world on radio and TV stations 
and social media feeds.

In addition to attracting 
worldwide attention to Lake of 
the Ozarks and bringing millions 
of dollars into the economy, the 
Shootout has also provided mil-
lions to the Lake-area fire dis-
trict rescue teams and numerous 
charitable organizations - $2.5 
million, to be exact. Last year, the 
32 organizations and eight fire 
districts that ran Shootout events 
ended up with $400,000 in dona-
tions that were divvied up based 
on a formula that includes the 
number of hours worked by vol-
unteers. 

“During the year there are 
about 40 people who put in tons 
of time and organize the 800 vol-
unteers that make it all happen. 
Captain Ron’s hosts it, but it is 
most definitely a community ef-
fort,” Duggan said.

The Shootout has been a pretty 
big deal for the Lake area – but it’s 
also been a pretty big deal to the 
Duggan family.

Duggan said his wife Nicole, 
who was 8 ½ months pregnant 
when he purchased the restau-
rant, was very supportive of tak-
ing on the race. “She thought it 
would be great for the restaurant, 
great for the community and 
great for this side of the Lake. In 
fact, she came up with the idea 
for the treasure hunt and over-
saw it that first year to make sure 
it was a success,” Duggan said, 
adding that she now helps her 
husband with the Shootout wher-
ever she’s needed. 

The first year Captain Ron’s 
hosted the Shootout, his oldest 
son was working as one of the 
restaurant managers. He now 
comes back home to help with 
the event when he can. Their 
20-year-old son also helps wher-
ever he’s needed and does what-
ever needs to be done, and their 
daughter, who has grown up in 

the restaurant, works in the gift 
shop at Captain Ron’s. His other 
son, who lives out of town and 
has a harder time getting away 
from his job, has had to miss out 
on a lot of the fun.

Duggan hasn’t let his busi-
ness ventures keep him from be-
ing involved in his kids’ lives. He 
coached AAU basketball for 30 
years, he coached all of his chil-
dren’s traveling teams and now 
he coaches the junior high and 
high school basketball teams for 
the Macks Creek School District. 
“After my son’s sophomore year, 
their high school coach quit. 
They didn’t have a viable candi-
date, so the boys asked me to ap-
ply, I did, and they hired me. My 
daughter Brooklyn is a freshman, 
so I know I’ll coach for the next 
four years, then I’m hanging it 
up,” he said, adding that he’s also 
involved in the school district, at-
tending as many activities as he 
can.

And then there’s his day job 
at Sunrise Abstracting and Title 
Services, where he employs 16 
people in three different closing 
offices in Sunrise Beach, Cam-
denton, and Lake Ozark. “We’ve 
had a few downturns – 2008 to 
2011 was rough – but the last two 
years have been wonderful.”

Although Duggan hopes to 
retire in a few years, it’s doubtful 
that will find him relaxing in a re-
cliner with his feet up. This year, 
he and the same group that runs 
the Shootout agreed to take over 
Aquapalooza, the Lake’s larg-
est on-water concert and family 
boating event held in June each 
year. He said although they got at 
least a couple dozen comments 
on how organized it was and 
how smoothly it ran, he’s already 
thinking about how he can make 
Aquapalooza even better next 
year. “It’s fun. It’s what I do.”
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Sheriff announces Special Needs Locator Program 
By Nancy Zoellner

A study by researchers at Co-
hen Children's Medical Center of 
New York found that more than 
a quarter of a million school-age 
children with autism spectrum 
disorder or other developmen-
tal disorders wander away from 
adult supervision each year. And 
according to the Alzheimer’s As-
sociation, six in 10 people living 
with dementia will wander at 
least once; many do so repeat-
edly.

Although Miller County 
doesn’t have a huge special needs 
population, Chief Deputy Mi-
chael Rayhart with the Miller 
County Sheriff’s Office said if 
a new program adopted by the 
sheriff’s office in conjunction 
with the Miller County Health 
Center saves just one life, “it’s 
worth the time it took to get it and 
to train on it.”

To help bring those wander-
ers home, Project Care Trak was 
recently launched. Rayhart said 
that traditional search meth-
ods rely on the ability of the lost 
person to respond to the calls of 
the searchers. Project Care Trak 
bracelets give an “electronic” 
voice to those who can’t - or won’t 

– communicate.
“Each client enrolled in the 

program is issued an electronic 
bracelet that’s programmed with 
a unique frequency for that indi-
vidual. The bracelet, which looks 
like a watch, emits a unique radio 
signal 24 hours a day. The brace-
lets are waterproof, so they don’t 
have to be removed for bath time, 
and they’re fastened with a key, 
so they stay put,” he explained. 
“Children sometimes try to get 
them off, but I’ve combatted that 
by providing stickers for them to 
decorate the band and make it 
their own.”

As soon as the caretaker of 
someone wearing one of these 
bracelets realizes that person is 
gone, they are to call 911. Ray-
hart said deputies trained on 
the system will respond to their 
location. “The tracking device is 
telemetry based and looks like a 
small electronic box with an an-
tenna. When the device is point-
ed in the direction of the person 
wearing the tracking bracelet, it 
will give us a strong signal. Then 
we can walk straight to that per-
son.”

The signal can be picked up a 
distance of 1 mile on the ground 

or 5 miles in the air, when a he-
licopter is used, so time is of the 
essence, Rayhart said, adding, 
“The sooner we get there, the less 
time that person has to travel. A 

couple times we’ve had to use 
our cars because the wearer has 
managed to get quite a distance 
away.” 

According to Healthline.com, 
adults from 60 to 80 years gener-
ally have a walking speed of 2 to 
3 miles per hour. Children gener-
ally travel at a pace of 3 to 4 miles 
per hour. 

Rayhart said he’s seen first-
hand how Care Trak can help 
rescuers find those who have 
wandered.

“Several years ago, I was part 

of a search and rescue group 
through the Snohomish County 
Sheriff’s Office in Washington 
state. Care Trak was very big 
there and was used often so I saw 
the difference it made. When I 
came to Miller County, I talked 
to Sheriff Gregoire about it and 
he thought it was a great idea, 
so I started applying for grants,” 

he said. “Unfortunately, I wasn’t 
successful the first few tries.”

However, he did not give up 
and his perseverance paid off. 
His grant request was approved 
in the latest round of the health 
center’s Health and Wellness 
Grant funding. In this case, the 
health center not only approved 
the $7,000 grant request, but it 
also agreed to facilitate the Proj-
ect Care Trak program by han-
dling registrations. Although 
there is a one-time fee of $300 
and an on-going battery replace-
ment fee of $6 every two months, 
Rayhart said they are looking 
into the possibility of creating a 
payment plan or even underwrit-
ing families who cannot afford to 
participate but need to.

“Only a handful of people are 
currently signed up – one, the 
caretaker of an elderly person 
with dementia, registered the 
day after they received the equip-
ment – but I expect the number 
will grow quickly once word gets 
out,” he said. 

For more information on the 
program, call Rayhart at 573-369-
2341 ext. 707 or the Miller County 
Health Center at 573-369-2400.



Lake of the Ozarks Business Journal August, 2021 Page 13

 5153 Osage Beach Pkwy Unit J, 
Osage Beach  •   602.692.6813Technology Park

Make it 
yours...
Your New Business Space
Water and Sewer included
2.5 ton AC & Heat,
includes sales counter 
and restroom!

1,000 Sq. Ft.

powered by

Smart Security

REQUEST A FREE QUOTE
NO OBLIGATION | cONTAcT US NOw!

Relax. It’s covered while you’re away.

Security Alarm Systems provided 
by ACF Alarm Company 
email: sales@securitystl.com

John Mueller
314-575-1396

A Simple App on your phone to keep an eye on your 
business when you’re not there.
· Remotely control your security system, locks and 

thermostat.
· Receive alerts when activity is detected.
· Watch live or recorded video.



Lake of the Ozarks Business JournalAugust, 2021Page 14

Lake of the Ozarks Shootout: Then to Now
By Nancy Zoellner

Most everybody has heard the 
story. Back in the mid-1980s, a 
bunch of locals who liked to tie 
up to “cove out” also liked to brag 
about whose boat was fastest. 

Of course, you can’t have brag-
ging rights without putting your 
boasting to the test, so the banter 
eventually led to casual racing. 
That was all well and good until 
the late 1980s, when those racers 
decided the Lake was ready for 
some real competition. Fran Ste-
ingrubey Sr., a business owner/
drag boat racer at heart, had built 
Shooter’s 21, and determined it 
would be the perfect place to host 
a race. 

He and Carmen Netoli, John 
Page, Kevin Hurtubise and a few 
others put their heads together 
to come up with a plan. Former 
Water Patrol Captain Bill Swine-
burg got the needed permits, Bill 
Seebold convinced Anheuser 
Busch to get on board as a spon-
sor, and Lake-area fire districts 
volunteered to help run the race. 
In return, they were promised the 
proceeds to equip their water res-
cue units. 

In 1989, the first Shootout was 
held and, as you can imagine, it 
was a huge success. A miles-long 
line of boaters lashed together 
along the course and Shooters 21 
was packed with people inside 
and out to get in on the excitement 
and watch the racers compete. In 
the end, Randy Scism was named 
“Top Gun” with a clocked speed of 
101 mph.

Over the years, the name of the 
event changed more than once, 
additional sponsors joined the 
effort, and the number of par-
ticipants – and the horsepower 
– grew. Shooters 21 also changed 
hands, but the new owners were 
on board with the race, so it con-
tinued without skipping a beat. 
That all changed in 2007, when 
those owners decided to sell to a 
development company who had 
plans to tear down the iconic res-
taurant and nightclub and build 
million-dollar homes. 

Ron Duggan, owner of Captain 
Ron’s Bar and Grill at the 34 MM, 
just happened to be at what could 
have been the Lake’s final Shoot-
out. 

“When I heard they were look-
ing for a new place to hold the 
event I asked, ‘Why not hold it in 
the main channel in front of Cap-
tain Ron’s?’ and the response was, 
‘Well, that would be a good spot 
for it!’ As it turned out, three of 
us were vying for the opportunity 

to host the event – Captain Ron’s, 
Dog Days and Shady Gators – but 
we were all three denied permits,” 
he said, adding that after a story 
came out in the paper saying that, 
after 19 years, the Shootout would 

be no more, he made a few phone 
calls and got a new hearing with 
the Water Patrol. “We even flew 
down to Key West to tell all the 
racers ‘Don’t change your calen-
dar because we’re really trying to 
get this event.’ It was my first time 
being around power boat racing 
and it was quite a thrill.”

A month or so later, he attended 
the second hearing, and this time 
was granted the permit. Duggan 
said he feels Captain Ron’s was 
chosen over the other two venues 
because a rock bluff runs along 
on one side of the “racetrack,” 
which means there are fewer ac-
cess points, and that section of the 
Lake is long and straight.

Next, the race was on to get 
Captain Ron’s shipshape and 
ready to host the thousands of 
people that would be there for the 
event. With help from Craig Clark, 
a friend and builder, on January 
2, 2008, crews tore down the res-
taurant, leaving only the covered 
deck, and rebuilt a new Captain 
Ron’s restaurant in just 73 days. 
Duggan also bought adjoining 
property and started making im-
provements that included a sand 
beach, tiki bars and walkways to 
support vendor booths. He also 
put in new docks to accommo-
date all the people who would be 

coming to the venue. In fact, they 
worked all through the spring and 
summer of 2008 to get everything 
ready.

The first year, he said he and a 
group of “really great and com-

mitted friends,” all of whom still 
serve on the board of directors 
or volunteer today, job shadowed 
Chief Jeff Dorhauer and the fire 
department crews, who had been 
handling the event since the be-
ginning, as they ran the show and 
worked all the key positions. 

“We hosted around 110 boats 
that year. It was one of our big-
ger events and could probably be 
best described as ‘mad chaos,’ 
but from the naked eye, nobody 
would have known. It went really 
well but we were flying by the seat 
of our pants,” he laughed. “There 
were so many unknowns. We 
weren’t sure how things would 
go at the new location, and every-
thing was new to everybody – not 
just us – so even figuring out how 
to reserve a dock slip had to be 
learned.”

Over the years, a few changes 
have been made and seen. Racers 
are reaching speeds of over 200 
mph. 

While timekeepers still stand 
on the bluff and use radar guns to 
clock the speeds, today’s guns are 
a lot more sophisticated. “They 
used to extend a long pole with 
three radar guns mounted on it 
out over the water and they would 
take the average of the three guns. 
I started getting complaints when 

they were clocking boats at 208 
mph and the drivers were coming 
back saying their GPS was say-
ing 216 mph. I later learned our 
radar guns were only rated for 
200 mph,” Duggan said. “As soon 

as we found out, we immediately 
bought new radar guns that will 
clock speeds up to 500 mph.”

The first year, a poker run 
was the only other event held in

continues on page 18
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with fi rst-class amenities

Lake view and interior rates
30 & 50 Amp Full Hook Ups
10X50’ Concrete Pads
Paved Roads -  Covered Boat Slips

Next door to Coconuts Caribbean 
Beach Bar and Grill and 
Bananas Waterpark

A place to park your 
RV Year-Round with 
Low Annual Rates

 15209 RED HOLLOW ROAD
GRAVOIS MILLS, MO, 65037

WWW.COCONUTSRVRESORT.COM

(573) 505-2686

Patio - Lounge - Fitness Center
Kid’s Playground - Laundry Facility

continued from page 1
sign, which are to be returned 
to Pirates Point at the end of the 
event on Sunday. 

LOWA is also looking for vol-
unteers to help with cleanup and 
shuttle drivers. For more infor-
mation or to sign up, contact Sa-
mantha Shwenk at 573-836-080 
or email adminasst@lowater-
shed.org.

A no-wake zone will run from 
the 31-mile marker to the 36-mile 
marker from 8 a.m. to 5:30 p.m. 
on Saturday, August 28 and from 
9 a.m. to 3:30 p.m. on Sunday, Au-
gust 29. In addition, from 1 p.m. 
to 7 p.m. on Saturday, August 
29th, the no-wake zone will be 
extended to the 21-mile marker. 

The extension was added to 
make it safer for participants and 
spectators, but also cause less 
problems for local residents who 
live along the course.

Although the Shootout attracts 
a lot of attention because of the 
excitement it brings, it also brings 
something much more valuable 
to the community. According to 
the numbers, it’s also been one 
of the largest – if not the largest – 
fundraising events at Lake of the 
Ozarks, raising money for Lake-
area rescue teams and dozens 
of charitable organizations. Last 
year, a record-breaking $400,000 
was paid out to 32 different chari-
ties and eight fire districts. A list 
of recipients can be found on the 

website.
For more information on the 

Shootout visit lakeoftheozarkss-
hootout.com or the Lake of the 
Ozarks Shootout Facebook page, 
where you’ll find several videos 
of last year’s race.

SATURDAY’S SCHEDULE:
8 – 11 a.m. Captain Ron’s breakfast
8 a.m. – 4 p.m. Racer Registration on 
Cannonball Beach, safety inspections 
and class identification
9 a.m. – 5 p.m. Vendor Village and Rac-
er Village will be open to the public at 
Buccaneer Bay and Captain Ron’s
9:45 a.m. Opening ceremony – National 
Anthem
10 a.m. – Races begin with the Non-
Professional

SUNDAY’S SCHEDULE
8 – 11 a.m. Captain Ron’s open for 
breakfast
8 a.m. – 3 p.m. Racer Registration, Safe-
ty Inspections & Class Identification on 
Cannonball Beach
9 – 10 a.m. PWC Classes Run
9 a.m. – 4 p.m. Vendor Village and 
Racer Village open to the public at Buc-
caneer Bay and Captain Ron’s
10:00 a.m. National Anthem 
10 a.m. Races begin with Professional 
Class and continue through the day
4 p.m. – An awards ceremony wraps up 
the event.

Captain Ron’s Bar and Grill 
is located on Lake Road 5-50 in 
Sunrise Beach by land and at the 
34.5 MM by water.

The Shootout

American Ethanol Mystic Race Team, 2020 Top Gun Winners
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Crosswords Solution

BUSINESS NETWORKING

AUGUST 17th, 2021 • 5-7p.m.
With our Sponsor: Join us at:

Dam Good Slice
1097 Bagnell Dam Blvd, 
Lake Ozark, MO 65049

(573) 693-9954

Bad Donkey Tattoo
3715 Osage Beach Pkwy, 
Osage Beach, MO 65065

(573) 348-1322

Don’t be a turkey, plan 
to participate in Eldon’s 
annual Turkey Festival

The Eldon Area Chamber of 
Commerce is offering business 
owners and managers an oppor-
tunity to gain exposure to thou-
sands of potential customers by 
becoming a sponsor of the 2021 
Eldon Turkey Festival, set for 
9 a.m. to 4 p.m. Saturday, 25 in 
downtown Eldon. 

For those new to the area, the 
35th annual festival will pro-
vide opportunities to shop till 
you drop as you stroll through 
vendor-lined downtown streets 
featuring homemade crafts, dé-
cor, jewelry and clothing. Visi-
tors can also sample delicious 
fare including the famous smoked 
turkey legs while they listen to live 
music and enjoy performances 
at two entertainment stages. The 
festival also includes a parade, 
beer garden, Food Truck Village, 
children’s carnival, bounce hous-
es and other activities.

Several sponsorship packages 
are available:

 
Entertainment Sponsor
$500 (Two Maximum) which 
comes with:
∙ 4 x 8 ft. Banner w/business name 
and logo displayed at entertain-
ment stage
∙ 250-word promo copy in festival 
brochure
∙ Facebook post

Pageant Sponsor
$200 which comes with:
∙ 2 x 3 ft. banner w/business name 
and logo displayed at pageant

South Stage Sponsor
$100 which comes with:
∙ 2 x 1 ft. Banner w/logo displayed 
at stage

Those who are interested in 
partnering with the Eldon Cham-
ber of Commerce to become a 
sponsor at this year’s festival, need 
to sign up before September 3. For 
more information on participat-
ing in the parade or with a vendor 
booth, visit eldonchamber.com/
upcoming-events/#turkey or call 
573-392-3752.

The Lake Area Chamber recently 
held a ribbon cutting for Stone-
Bridge Senior Living at their loca-
tion in Osage Beach. The ribbon cut-
ting took place on Wednesday, July 
14th, 2021 at 2:00pm. Attendees 
included several of The StonBridge 
Senior Living Associates, as well 
as the Lake Area Chamber staff, 
board members, and many local 
community peers.  The ribbon cut-
ting celebrated their new remodel 
and membership with the Lake Area 
Chamber of Commerce.  

For more information, call 573-
302-0900 or visit their website at 
www.stonebridgeseniorliving.com/
location/lake-ozark
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Mortgage $ense
Reasons to 
Refi nance in 2021

Refi nancing your home at the Lake 
of the Ozarks can be benefi cial for 
reducing the length of the loan, low-
ering your monthly payment, or im-
proving your rate terms. When done 
correctly, refi nancing can save you a 
lot of money and could be the best 
fi nancial step for you to take. If you 
have ever considered refi nancing your 
home, then you need to think about it, 
and see if it is the right option for you! 
Your Lake of the Ozarks mortgage 
lender is here to help, so we have 6 
reasons why refi nancing may be the 
best step for you.

#1. It Can Lower Your Inter-
est Rate: Did you know that if you 
can lower your interest rate by at 
least 1% (or 0.5% on higher loan 
amounts), you should consider refi -
nancing? Interest rates are incred-
ibly low right now, and the chances 
that you can get a better rate by re-
fi nancing now are much better than 
in previous years. This is a huge asset 
because you could end up saving a lot 
of money in interest paid throughout 
your loan.

#2. Switch Your Loan Type: 
There are many different loan types 
available for homes, some are bet-
ter for certain people than others. If 
you currently have an adjustable-
rate mortgage (ARM), you may want 
to switch to a fi xed-rate mortgage 
(FRM). This can allow you to lock in 
a low rate for the entire term of the 
loan instead of just a few years! It 
might also be feasible to drop from a 
30-year mortgage to a 20 or 15 year. 
With the lower rates, you could have 
close to the same payment you cur-
rently have but shorten the term of 
the loan. This is something you can 
discuss with your mortgage lender at 
the Lake of the Ozarks!

#3. Be Aware of Balloon Pay-
ments: Some mortgages have a 
large payment due at the end of the 
loan term - usually, 5-7 years, called a 
“balloon payment.” This type of mort-
gage is a short-term loan that is set 
up like a long-term loan for the fi rst 
few years. You may need to refi nance 
your loan to avoid paying this large 
expense.

#4. Stop Paying Private Mort-
gage Insurance: When more than 
80% of the home’s sale price is bor-
rowed, sometimes the borrower is 

required to purchase private mort-
gage insurance (PMI). If the home’s 
value has increased, you can use this 
amount to refi nance and stop paying 
that PMI.

#5. Cash Out Home Equity: 
Home equity is often used as a way to 
fi nance a remodeling project, college 
tuition, car purchase or a vacation. 
If your home’s value has increased, 
you can refi nance to cash out that 
extra amount. You would actually be 
refi nancing your mortgage for more 
than you currently owe on it and then 
pocketing the difference.

#6. Consolidate Debts: If you 
have a lot of high-interest debts, you 
may be able to save money by con-
solidating those debts into a mort-
gage. Auto loans, credit cards, second 
mortgages, and other debts that typi-
cally have a higher interest rate can all 
be included in your refi nance. Do you 
have more questions about refi nanc-
ing a Lake of the Ozarks home? Team 
Lasson would be glad to answer your 
questions! You can start by fi lling out 
an application on our website (www.
YourLakeLoan.com) so that we have 
an idea of your fi nancial position. We 
look forward to helping you decide if 
refi nancing is the right choice for you!
LIKE my Facebook Page, Follow me 
on Twitter or Connect on LinkedIn
Michael Lasson, Senior Loan Offi cer
NMLS #: 493712
4655 B Osage Beach Parkway
Osage Beach, MO 65065
Direct: (573) 746-7211
Cell: (573) 216-7258
e-Fax: (866) 397-0318
Email: mlasson@fsbfi nancial.com
Website: www.YourLakeLoan.com

A Division of First State Bank of 
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affi liate of the Year 2011, 
2014, & 2015.

Send Your Public Event Information and 
News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files

Big birthday party planned at 
Lake of the Ozarks
By Nancy Zoellner

Consider this an invitation 
to the Best Dam Birthday Bash 
of the bicentennial. On Tues-
day, August 10, Missouri will 
celebrate its 200 birthday and to 

make it a celebration to remem-
ber, that evening, the Lake of the 
Ozarks will be hosting a miles-
long fireworks display. Current-
ly, it’s the only major celebration 
to be held on the actual date that 
the Show Me State was born in 
1820. The birthday bash also 
commemorates the 90th birth-
day of the completion of Bagnell 
Dam.

The fireworks display, one of 
several events to be hosted by 
the Lake, will begin at 9:45 p.m. 
and will be held at six differ-
ent sites from the 13 MM all the 
way to the 42 MM, with a display 
at the 10 MM of the Niangua. 
What makes it special is that 

each location will feature the 
exact same show, with fireworks 
being fired at exactly the same 
time. According to Matt Sut-
cliffe, president and CEO of Pre-
mier Pyrotechnics, that will be 
accomplished by using a com-
puter firing system that will be 
choreographed to a soundtrack 
featuring a Missouri-born artist. 
That soundtrack, put together 
with help from Lake TV and Kev-
in Burns, will be broadcast over 
93.5 KRMS.  

Sutcliffe said collectively, 
the six shows represent one of 
the largest displays ever fired in 
Missouri. 

continues on page 18

Lake of the Ozarks Best Dam Fireworks Display

August 10, 2021 at 9:45 pm
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As the Lake Churns
2nd Quarter

Michael Elliott has been selling 
real estate at the Lake of the Ozarks 
since 1981.  He is one of the most 
respected brokers in the area.  If you 
would like to work with Michael in 
the sale or purchase of property, or 
have interest in a career in real es-
tate, contact him at 573.365.SOLD 
or cme@yourlake.com  or stop by C. 
Michael Elliott & Associates, 3738 
Osage Beach Parkway. Real Estate and Lake News 

with C. Michael Elliott

Based on information from the Association of REALTORS® (alternatively, 
from the Bagnell Dam Association of REALTORS® MLS and Lake of the 
Ozarks Board of REALTORS® MLS) for the period January 1st through June 
30th of 2018, 2019, 2020 and 2021. The data collected for this report is 
information that was reported to the MLS as of July 8, 2021.

Advertise in the Business Journal!

573-348-1958
It’s a great way to reach the thousands of visitors the Lake area has each year! Your 
advertisement is delivered to hundreds of locations all around and in the Lake area! Call today!

continued from page 17
Each site will offer viewing by 

land or water, with the exception 
of the 42mm, which is a water-
only viewing site. Bridal Cave 
plans to set-up a sound system 
and have hamburgers, hotdogs, 
and drinks for sale in an area 
that overlooks the lake. All other 
locations, except the 42mm, will 
be open and serving from their 
normal food and drink menus. 

All the displays, except for 
the one at Bear Bottom Resort in 
Sunrise Beach, will be shot from 
a barge. Each site donated mon-
ey to support the displays. One 
Source Services donated use of 
three of the barges and Rough-
water Docks donated use of the 
barge at Captain Ron's. Mar-
garitaville is supplying its own 
barge. Sutcliffe said allowing 

the barges to be used for the dis-
plays is being done at great cost 
to the company in loss of pro-
ductivity since the barges will be 
tied up from Sunday, when setup 
begins, until Wednesday. 

13MM - Lodge of Four Sea-
sons on Horseshoe Bend Park-
way in Lake Ozark

26MM – Margaritaville Re-
sort on State Route KK in Osage 
Beach

10MM - Niangua Bridal Cave 
off Highway 5 just north of Cam-
denton

34MM - Captain Ron’s off 
Highway 5 in Sunrise Beach

38MM Bear Bottom off High-
way 5 in Laurie

42MM One Source
Other Birthday Bash events 

include a blood drive at the Cam-
denton Chamber office, a barbe-

cue competition at the Laurie 
Fairgrounds, a 5K Run/Walk at 
Old Kinderhook, a motorcycle 
ride leaving from Zack Wheat 
Post 624 American Legion in 
Sunrise Beach, an outdoor art 
festival at several locations 
around the Lake area, concerts 
at Ozarks Amphitheater, a Hot 
Summer Nights car show on the 
Bagnell Dam Strip – and to keep 
the party going a little longer – at 
the Osage Beach Fall Festival. 
Souvenir T-shirts with the Best 
Dam Birthday Bash logo will be 
available at several locations.

For more information, visit 
bestda mbi r t hday ba sh.c om. 
Links to each event appear on 
the Birthday Bash Events page. 
For information on celebrations 
throughout Missouri, visit mis-
souri2021.org.

continued from page 14
coordination with the Shootout. 
As they grew, they added a couple 
events each year to raise more 
money. Knowing they would need 

more help, they came up with the 
idea to turn events over to other 
civic organizations and then 
make a donation to the groups 

from the proceeds of their events. 
It worked. As fast as they came 
up with ideas, they had organi-
zations willing to take them on; 
the Lake West Chamber of Com-

merce agreed to coordinate the 
volunteers. This year, the Shoot-
out includes 13 additional events 
that kick off August 1 – everything 

from a golf tournament to a trea-
sure hunt on Captain Ron’s sand 
beach. A car, truck and motorcy-
cle show was added to the lineup 
and Duggan said by the looks 
of things, it’s going to be huge.

Duggan said although he 
doesn’t have any immediate plans 
for change, he said they’ll just 
keep hosting the event, improv-
ing as they go.

In the meantime, the race, set 
for August 28 and 29, has earned 
the distinction as the largest un-
sanctioned boat race in the U.S., 
bringing tens of thousands of 
spectators to Lake of the Ozarks. 
For more information on the race, 
see the cover story and visit www.
lakeoftheozarksshootout.com.

Shootout: Then to Now

Best Dam Birthday Bash

Send Your Public Event Information and 
News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files
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Crossword Puzzle
THEME: LEGENDARY ATHLETES
ACROSS
1. *Baseball’s “The Say Hey Kid”
5. TV tube in days of yore
8. Proof of age, pl.
11. Medicinal succulent
12. Toward shelter, nautically
13. White heron
15. Poet ____ Angelou
16. Where a bib is tied
17. Taste like grapes
18. *First African American to play 
in MLB
20. Chap or fella
21. Do like Etna
22. Auction set
23. Property defacer
26. Italian vermouth brand
30. 2nd largest bird in world
31. Informal wear
34. “The Man Who ____ Too Much”
35. Relating to Scandinavia
37. Chicken ____ ____ king
38. Nearsited one
39. Bear in the sky
40. The largest Asian antelope
42. *Dolphin great ____ Marino
43. Reusable painting pattern
45. Stands out
47. Cotillion V.I.P.
48. Deli item
50. Cain’s brother
52. *a.k.a. The Great Bambino
55. Oyster gem
56. Dwarf buffalo
57. Algonquian people
59. Body trunk
60. Hay spot
61. *”Battle of the Sexes” champion
62. A in FANBOYS
63. Altitude, for short
64. “Comme ci, comme ça”

Solution page 16
DOWN
1. Mom in Scotland
2. Wing-shaped
3. Walk-the-dog toy
4. Bottom of the ocean
5. Fastener
6. Move a plant
7. *Pele or Bob Feller when they 
debuted
8. Armenia’s neighbor
9. Cabinet div.
10. Dirty dwelling
12. Declares invalid
13. Encourage, two words
14. *NHL’s “The Great One”
19. Very angry
22. Type of English course, for short
23. Where women are from?
24. “To death” in France
25. Florence Nightingale, e.g.
26. Mountain goat terrain
27. Opposite of cathode
28. Himalayan country
29. *Track and field star of 1936 
Olympics
32. Frozen rain
33. “____ at ease”
36. *He simultaneously played in MLB 
and NFL
38. Ginger beer in a cocktail, e.g.
40. Pen point
41. Sea in the Mediterranean
44. Yo-Yo Ma’s instrument
46. Talks like a chicken
48. Overfamiliar from overuse
49. Terminate, as in mission
50. Same as eon
51. Shakespeare, a.k.a. ____ of Avon
52. “Ali ____ and the 40 Thieves”
53. *Tinker, Evers and Chance, e.g.
54. Egg-layers
55. Parent volunteer organization
58. Id’s partner

VISIT US ONLINE AT www.mix927.com  

WEEKDAYS 6AM - 10AM

Follow us

THETHE

With Mike & JeffWith Mike & Jeff
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For more information about our luxury
periodicals, please check out any of our websites.

Be a part of our award-winning publications in 2021

Lake of the Ozarks Second Home Living
Published quarterly

Lake of the Ozarks Million Dollar Homes
Published twice a year

Official Shootout Program Guide
Published annually

Cabo Living
Published three times a year

Lake Relo
Published twice a year

KC Options
Published once a year

SPI 2021 Covers Ad_Aquapalooza Guide_1-FINAL.indd   1 6/11/21   3:05 PM
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Behind the scenes of broadcasting the Shootout
By Nancy Zoellner

Some say the Lake of the 
Ozarks Shootout is the greatest 
week of the year at Lake of the 
Ozarks. 

Mike Clayton, Morning Show 
host at Mix 92.7 Today's Best Hits 
and Wonderland Camp Commu-
nications/Fund Development di-
rector is one of them.

“When you see the thousands 
of people who funnel through 
Captain Ron’s and realize that 
tens of thousands watch it on 
television, listen to it on radio 
and stream it on their phones 
and computers, it’s hard to dis-
pute that. It’s even harder to ar-
gue when you see the massive 
amount of money that’s raised 
by the Shootout and understand 
how it helps so many charities – 
and the people they serve – and 
also see how many fire districts 
and first responders are assisted. 
It really would be impossible to 
top this.”

That’s why he’s excited that 
Benne Media is back to produce 
the Lake of the Ozarks Shootout, 
set for August 28 and 29, for the 
third year in a row. 

“It’s really an honor to be part 
of this,” he said. “Our whole team 
– our whole group – our whole 
staff – is out there for three days 
straight making sure we dot all 
the “I”s and cross all the “t”s and 
that everything is running as it 
should. We want to make sure we 
don’t disappoint anyone tuning 
in,” he said.

In addition to handling all the 
audio production and streaming 
the event on various media sites, 
Clayton said Benne Media again 
hired Envision Media Group out 
of St. Louis to produce the tele-
vised portion. “Basically, they 
come in with a full audio and 
visual production crew with 4K 
camera technology and satellite 
trucks. They will be responsible 
for sending it to affiliates, not just 
in Missouri but all over the coun-
try.”

Carrying it off requires 
months of planning and quite 
an elaborate set-up. Ron Dug-
gan, owner of Captain Ron’s Bar 
and Grill, which hosts the event, 
provides a rental home adjacent 
to the restaurant to use as media 
headquarters. Once everything 
is set up, the house resembles a 
broadcast studio – complete with 
a graphics person, a director, 
multiple sound and video people 
– and screens everywhere. A stage 
equipped with lighting, multiple 
cameras and a teleprompter is set 

up just outside the house. That’s 
where Rod Smith, sports anchor 
for KRCG TV-13, and Bob Teague, 
a former competitor in offshore 
and endurance races, will be sta-
tioned while providing a play-by-
play commentary of the Shoot-
out, and also interviewing some 
of the racers. 

Clayton said they will also 
be holding interviews with rac-
ers and people who are involved 
with the Shootout on the docks. 
And of course, cameras will be 

out on the racecourse, both in the 
start boat and on the bluff where 
speeds are recorded.

“Everyone who can’t be there 
in person but who doesn’t want 
to miss any of the action will 
have plenty of options to choose 
from,” Clayton said. “We started 
working on this year’s broadcast 

in January. After the Shootout, 
we take a couple months off, and 
then we start working on affili-
ates and ways to approve the look 
and the feel. We are always trying 
to find ways to make it better be-
cause we know it’s an important 
event, not only for the Lake of the 
Ozarks but also for the charities 
that benefit. With more people 

coming to Lake of the Ozarks, 
we’re expecting an even bigger 
crowd this year and also expect 
more people competing in more 
classes for Top Gun. Everybody 
thinks they have the fastest boat. 
This is their chance to prove it 
since the Shootout is open to ev-
eryone.” 

Benne Media is also a part 

of every event leading up to the 
Shootout, either broadcasting 
live and/or volunteering. For 
more information on whom and 
where they will be broadcasting 
live, check with the radio station’s 
Mix 92.7 Today's Best Hits Face-
book page. For more information 
on the Shootout, visit www.lake-
oftheozarksshootout.com.

Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM

In front of the cameras (left) Rod Smith, Denny Benne - Broadcast Producer, and Bob Teague hosting the show. Behind the cameras (right), a team 
of technicians, sound and graphics personnel bringing the sights and sounds of the Shootout to viewers and listeners over the air and online.

Radar crews sit atop the bluff 
overlooking the Shootout, 
measuring the speeds the boats 
reach.
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The reality of running a small business
Lake of the Ozarks SCORE

It’s easy to romanticize about 
being your own boss and strik-
ing out on your own. 

It’s also easy to forget what we 
all know to be true – running a 
small business is a difficult and 
life-changing challenge. The re-
wards are well worth the effort 
if you and your family are pre-
pared for life as entrepreneurs. 
The best way to prepare for those 
changes is to understand the re-
alities of running a small busi-
ness before you dive in.

Entrepreneurship is a team 
sport. Before you launch and get 
to work, prepare for the changes 
that owning a business brings so 
you and your family can make 
the transition as easy as possi-
ble. Here are four places to start 
as you think through the reali-
ties of running a small business.

Income may be unpredictable 
at first

A steady paycheck is comfort-
ing. The most immediate impact 
of owning a business is the real-
ity that there’s no longer a check 
hitting your account every two 
weeks. Income shifts from ex-
pected to unpredictable when 

you start out on your own. 
Creating realistic expecta-

tions around income begins be-
fore you launch your business. 
You can lessen the impact of un-
predictable income by anticipat-
ing how much cash you need to 
sustain your personal needs and 
the needs of your business as a 
lifeline while your business gets 
off the ground. 

Working for yourself requires 
discipline

Being your own boss has lots 
of advantages if you’re willing 
and able to hold yourself ac-
countable to get the work done. 
Personal accountability and 
self-discipline are central to an 
owner’s success. 

If you’re starting your business 
in your home, you’ll need to 
work with your family to set firm 
work hours and boundaries, so 
work time and family time don’t 
start to blur together. Dedi-
cate a quiet room or set space 
in your home as your office or 
workspace. This will make it 
easier for you to stay on task and 
help you and your family better 
recognize boundaries.

You may need to forego some 

luxuries
Sacrificing some personal 

luxuries usually goes hand-in-
hand with starting a business. 
This could mean giving up your 
daily latte purchase for home-
brewed coffee, cooking dinner at 
home rather than going out, and 
staying home rather than taking 
this year’s summer vacation. 

It’s important to keep as 
much cash in your hands as you 
can when starting out, which 
means giving up on some of 
the things you don’t necessarily 
need. Sacrificing luxuries now 
will ultimately pay off down the 
road as your business grows and 
becomes profitable.

Expect to work really hard
Many entrepreneurs find 

themselves working harder and 
for longer hours than they did 
when working for an employer. 
And, since there’s no crystal ball 
in life, there’s no way of know-
ing for how long the level of hard 
work will continue until you 
start to see the payoff.  

Working hard day-in and day-
out for your business takes com-
mitment. Yet, while you can’t ex-
pect to run a successful business 

without hard work, it’s equally 
important that owners find ways 
to maintain a work/life balance. 
Personal time away from the 
business is necessary for your 
health as well as the health of 
your family and your company.

Preparing now for the reali-
ties of owning a small business 
will better position you for suc-
cess down the road.

There’s no way to truly know 
how running a small business 
will change your life and that of 
your family’s until you start. One 
of the best ways to get prepared 
for these realities is to speak to 
other business owners who have 
faced some of the same chal-
lenges.

Even better than speaking 
with one business owner is to 
consult with a group of busi-
ness experts. Consider creating 
a business development board 
comprised of legal, accounting, 
banking, and industry profes-
sionals who will agree to provide 
pro bono guidance as you begin. 
Having a team to guide you can 
help you prepare yourself—and 
your family—for what to expect 
from running your own busi-

ness. A SCORE mentor can also 
serve as a part of your support 
team. Your mentor can help you 
prepare for the realities of run-
ning a small business and guide 
you along the way. Contact a 
SCORE mentor today.

You’ll find a wealth of small 
business-related information, 
resources, and training, plus 
free, confidential counseling 
from more than 11,000 business 
experts.

For more information about 
contacting a mentor or volun-
teering contact the Lake of the 
Ozarks SCORE Chapter at www.
LakeoftheOzarks.SCORE.org, by 
e-mail at admin.0493@scorevol-
unteer.org or call 573-346-5441.  
Serving Mid-Missouri with of-
fices in the Lake of the Ozarks, 
Columbia, Jefferson City and 
Lebanon. 

Funded in part through a 
Cooperative Agreement with 
the U.S. Small Business Admin-
istration.  All opinions, and/or 
recommendations expressed 
herein are those of the author(s) 
and do not necessarily reflect 
the views of the SBA.

Tips for a Safer, More Enjoyable Summer at the Pool
Pools are great for play, exercise 

and therapy. However, it is critical 
that while enjoying ourselves, we 
take appropriate safety precau-
tions.

According to the U.S. Consumer 
Product Safety Commission, more 
than 275 children nationwide un-
der the age of 5 drown in swim-
ming pools annually, and more 
than 4,100 children receive medi-
cal treatment for pool-related acci-
dents, the majority of which occur 
in backyard pools. Luckily, build-
ing codes and standards can help.

“Building codes are life savers 
and as the leading building codes 
and standards developer, we are 
accounting for every facet of the 
home, which includes specific 
provisions to make pools and spas 
safer,” says Dominic Sims, CEO of 
the International Code Council.

To drive the importance of wa-
ter safety home and ensure indi-
viduals are having safe pool fun, 
the Code Council shares the fol-
lowing tips:

• Install fences and protective 
gates: To ensure the pool area is in-
accessible to unauthorized swim-
mers and children when there is 
no supervisor, install a fence at 
least 4-feet high around pool and 

spa areas with a self-closing, self-
latching gate or door. Move all 
chairs, tables, large toys or other 
objects away from the perimeter 
that would allow a child to climb 
up to reach the gate latch or enable 
someone to climb over the fence.

• Keep safety devices near-
by: Always keep basic lifesaving 
equipment handy (pole, rope and 
personal flotation devices) and 
know how to use them. These aids 
should be kept on both sides of the 
pool and should remain stationary 
– not be misplaced through play 
activities.

• Install alarms: Install alarms 
on all doors and windows to de-
tect unauthorized access from the 
home into the pool area. You can 
also install a pool alarm to detect 
accidental or unauthorized en-
trance into the water. While the 
alarm provides an immediate 
warning, it is not a substitute for 
the barrier fences, door and win-
dow alarms or safety covers. 

• Remember safety covers: In-
stall an approved safety cover on 
any pool. For the safety of all in-
dividuals, do not allow anyone to 
stand or play on it.

• Be code-compliant with drain 
covers and grates: To help iden-

tify compliance with current stan-
dards, all pool and hot tub drains 
must have a cover or grate marked 
with the appropriate product 
marking, including the service life 
in years and an information label 
that is provided to the pool owner. 
Not having a compliant cover could 
result in some part of a swimmer’s 
body being entrapped in the in the 
drain – a dangerous situation that 
could result in injury or drown-
ing. If a cover is broken, missing or 
noncompliant, the pool should be 
closed immediately, and a replace-

ment should be performed by pool 
professionals.

• Ensure an existing pool has 
safe suction outlets: Pools and spas 
with a single drain – other than an 
unblockable outlet – must have a 
certified blockable suction outlet 
and one of the following: a safety 
vacuum release system; a suction-
limiting vent system; a gravity 
drainage system; or other safety 
features that comply with industry 
standards.

• Secure the proper permits for 
a pool installation: If you’re install-

ing a pool, it will be important to 
contact your local building depart-
ment first to determine what per-
mits are needed and what require-
ments you must follow.

“With warm weather here and 
families spending more time at 
home, a pool offers hours of fun for 
everyone,” says Sims. “In addition 
to adult supervision, safety code 
compliance helps ensure a safer, 
more enjoyable pool experience.” 

For more building safety re-
sources, visit iccsafe.org. (State-
Point) 
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“Insurance Talk”
Property 
Coinsurance 
and Current 
Materials Cost

If you’ve had a building project 
over the course of the past year, you 
have come to the same conclusion 
that nearly everyone in the world 
has:  I should have built this last year. 
Construction costs have increased to 
a level that contractors, homeowners, 
and business owners alike didn’t think 
was possible in a 12-15-month span. 
I have frequently heard these adjec-
tives from clients about lumber prices: 
outrageous, ridiculous, crazy, absurd, 
unbelievable, etc. And it’s no wonder; 
over the course of the past year lum-
ber prices in the US have more than 
tripled. This has many people ques-
tioning: Do I have the right amount of 
insurance on my property?

The answer to this question isn’t 
always the simplest. There are several 
factors that will determine whether 
you have “enough” coverage on your 
property. The topic (regarding property 
insurance) that we are frequently dis-
cussing with our clients is coinsurance. 
It’s not always the most understood or 
well explained topic, but I will try to 
make it as easy as I can. 

In a nutshell, the term coinsurance 
(in property) is an agreement between 
the insured (you) and the insurer (car-
rier), as a means to: Save the insured 
money on premiums, keep property 
from being insured too low, and en-
sure the carrier receives a fair premi-
um for the risk. Coinsurance is usually 
expressed as a percentage. Typically, 
the percentages will be 80%, 90%, or 
100% of the property’s full value to be 
replaced. For example, if you have a 
building that has a replacement cost 
Value of $1,000,000 and your policy 
has an 80% coinsurance clause. Then 
you’ve agreed to insure this building 
for at least $800,000 or suffer penalty 
at the time of a partial loss. 

So if I insure my $1M building for 
$800, will I be penalized at the time 
of a claim? 

No, not if your coinsurance agree-
ment was 80%. If it was 90% then 
yes you would because you would 
have been required to carry $900k of 
insurance on the building. Example: 
A fi re burns your building and it’s 
determined that there is $200,000 in 
damage. 

Building Replacement cost: 
$1,000,000
Insured amount: $500,000
Coinsurance: 80%
The coinsurance penalty can be 
fi gured as follows: 
What you have in insurance 
(500k)/What you agreed to have 
(800k)= .625
You’ve insured your building for 
62.5% of what you agreed to 
insure it for thus the 200k loss 
will be paid as follows: 
200k * 62.5%= $125k 
(- deductible). The insured 
will receive $125,000 of the 
$200,000 loss. 

Obviously in this scenario, there’s 
not a party in the matter that is go-
ing to be happy with the result of this 
claim. The insured is likely going to be 
looking for a new agent and carrier, 
and the insured is left with a substan-
tial bill to get their property repaired. 
Even worse, if this is a business prop-
erty will it still be able to operate dur-
ing the time of reconstruction? That’s 
a subject for another day. 

In summary that is why now more 
than ever is a good time to take a 
hard look over your policy with your 
agent. Especially if you’ve had the 
same policy for several years and just 
been renewing year after year. Take 
the time to discuss your building valu-
ation, replacement cost, and fi nd out 
if you need to make a change to your 
property limits. 

Nick Kruse has a RWCS designa-
tion and works at Golden Rule Insur-
ance in Osage Beach. For additional 
comments or questions, he can be 
reached at 573-348-1731 or by email 
at nkruse@goldenruleinsurance.com.  

Nick Kruse, RWCS

Little Bobbers Children’s
Swimming Lessons

The Lake of the Ozarks Marine 
Dealers Association announced 
today that they are working to-
gether with some of the lake area 
swim facilities and existing pro-
grams to make funds available to 
teach swimming lessons to lake 
area children.

The funds have been made 
available in Versailles, Osage 
Beach, and Camdenton and will be 
available for the next three years.

Mike Kenagy, Executive Direc-
tor of the Association said, “This 
is a great way for The Lake of the 
Ozarks Marine Dealers Associa-
tion (LOMDA) to give back to our 
community and benefit the youth 
of the lake area”.

Kyle Kelly, board member of the 
Association said, “With this beau-
tiful lake area that we call home, 
it’s imperative that our young peo-
ple know how to swim. This really 
goes along with LOMDA’s ongoing 
efforts to increase water safety in 
our area, by starting with our chil-
dren”.

To schedule upcoming swim 
lessons in Osage Beach you may 
contact Betsy Spica by email at 
ozarktadpoles@gmail.com. These 
lessons are held at The Regalia Ho-
tel.

In Versailles you may contact 
The Versailles City Pool by calling 
(573) 789-1286

In Camdenton contact The 

Aquatic Center by phone at (573) 
346-2355.

The Lake of the Ozarks Marine 
Dealers Association is made up of 
over 40 lake area marine dealers, 
representing all the top lines of 
boats, marine accessories, docks, 
personal watercraft and every-
thing else to promote fun on our 
local waters. 

Enter the BUPD Video PSA Contest
Here’s your chance to release 

your inner Spielberg! The Mis-

souri Coalition for Roadway Safe-
ty is seeking help in creating its 
next Buckle Up Phone Down pub-
lic service announcement (PSA). 
To do that, they are conducting a 
video public service announce-
ment contest for their Buckle Up 
Phone Down campaign. 

The contest is open to anyone. 
Just create a 30-second PSA, fol-
lowing the guidelines, that tells 
others why buckling up and put-
ting their phone down while driv-
ing is important and asks them to 
take the BUPD challenge. Then 
fill out the online application and 
once your application is received, 
you will be sent a link to upload 

your video. 
The pledge is simple: It asks 

participants to buckle up every 
trip, every time, and to always 
put their phone down while driv-
ing. Information on BUPD can be 
found at www.modot.org/BUPD.

The winning entry will be an-
nounced at the annual Highway 
Safety and Traffic Conference on 
September 20 in Columbia. The 
winning entry will then be used 
for promotion of Missouri’s an-
nual BUPD Day, October 22.

BUPD guidelines for Public 
Service Announcement (PSA) In-
formation:

∙ This video and audio should 
be created as a 30-second PSA

∙ The PSA needs to promote 
buckling up all vehicle occu-
pants, every trip, every time, and 
putting your phone down while 
driving

∙ May include Missouri statis-
tics on inattention and unbuck-
led crashes, found at https://
www.savemolives.com

∙ The PSA must include the 
BUPD logo found at http://
w w w 2.modot.org/Buck leUp-
PhoneDown/MarketingTools.
html

∙ The PSA must include URL for 
more information and/or to take 
the pledge at www.modot.org/

BUPD
∙ Use of one of the provided roy-

alty-free music options: https://
modot.box.com/s/mc01w3bab-
hfx86tmurfe8xgo5fj63q8u. No 
copyrighted music can be used

The video should consider 
ways to appeal to a diverse audi-
ence. All entries are subject to 
approval and must include sub-
mittal of the model release form 
by all participants included in 
the video. All entries become the 
property of the Missouri Depart-
ment of Transportation.

Here’s what you’ll need to 
make your Buckle Up Phone 
Down video submission look 
great:

∙ Shoot all video on a camera or 
device that is recording at 1080p

∙ Use a microphone to record 
any dialogue or important audio

∙ All dialogue and audio, other 
than background music, should 
peak around level -12 when edit-
ing

∙ The finished video should be 
30 seconds in length, no more 
and no less

For additional information on 
the contest visit www.modot.org/
BUPD or email kelly.jackson@
modot.mo.gov.

Send Your Public Event Information and 
News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files
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Despite being canceled last 
year due to Covid-19, and the 
change to a new venue, Aqua-
palooza came back -- and better 
than ever. 

This year's event was held July 
17th, and included entertain-
ment by Madd Hoss Jackson, the 

Black Note Band, Trixie Delight 
and Dr Zhivegas. The lineup in-
cluded a variety of music from 
country to rock and even a little 
Disco with Dr Z. 

“Aquapalooza was a huge 
success by any standard", said 
Denny Benne of Benne media. 

"We weren't quite sure what 
to expect, having taken last year 
off and moving to a new loca-
tion, but we could not be more 
pleased with the turnout". 

“Our staff really went above 
and beyond this year, and the 
staff at Captain Ron's and his 

volunteers were definitely up for 
the challenges of an event of this 
magnitude."

"It's estimated that there were 
10-12 thousand people in atten-
dance and everyone had a great 
time", said Greg Sullens, General 
Sales Manager for Benne Media.

Benne added that plans for 
next year’s event are already un-
derway and will be announced 
as soon as possible. He thanked 
everyone involved and all who 
attended for making this an-
other safe and enjoyable Aqua-
palooza.

Aquapalooza bounces back and better than ever

AUGUST 28-29 • 2021 
 SHOOTOUT!

We’re bringing you all of the action LIVE on the air!

LISTEN LIVE ON 
COOL 102.7 FM FOR 
ALL OF THE SHOOT-

OUT ACTION!
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SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

All About Boats 
3597 Osage Beach Parkway Osage Beach MO 
65065 (573) 302-4100 
mtylersanders@yahoo.com www.boatozarks.com     

Aqua Pest Solutions, LLC 
1105 Runabout Drive Osage Beach MO 65065 
(800) 718-1869 
aquapestsolutions@gmail.com 
www.aquapestsolutions.com     

Atlas Docks, LLC 
248 Keystone Industrial Park Drive Camdenton MO 
65020 (573) 346-3625 
jason@atlasdocks.com www.atlasdocks.com     

B & M Manufacturing Company 
1150 Old South 5 Camdenton MO 65020 
(573) 346-7246 mb@haulritetrailers.net 
www.haulritetrailers.net     

Benne Media 
160 Highway 42 Kaiser MO 65047 (573) 348-1958 
gsullens@mix927.com 
www.lakebusjournal.com     

Bergers Marina 
PO Box 517 Lake Ozark MO 65049 
(573) 365-2337 dan@bergersmarina.com 
www.bergermarina.net     

Big Thunder Marine 
PO BOX 759 Lake Ozark MO 65049 
(573) 964-3499 sales@bigthundermarine.com 
www.bigthundermarine.com     

BoBo Ladders 
PO Box 280 Moberly MO 65270 (660) 269-3404 
janiman@orscheln.com 
www.orschelnproducts.com     

Bob’s No Wake Zone Boating Radio Show 
4655 Osage Beach Parkway, St A 
Osage Beach MO 65065 (660) 492-2720 
nowakebob@gmail.com 
www.bobsnowakezone.com     

Bridgeport Jet Ski   
PO Box 186 Osage Beach MO 65065 
(573) 348-1020 sales@bridgeportjetski.com 
www.bridgeportjetski.com     

Buzz’s Board & Beyond 
3797 Osage Beach Parkway, F6 
Osage Beach MO 65065 (573) 286-9664 
buzzsboardsbeyond@gmail.com 
www.buzzsboardsozark.com     

Camdenton Area Chamber of Commerce 
PO Box 1375 Camdenton MO 65020 
(573) 346-2227 info@camdentonchamber.com 
www.camdentonchamber.com     

Captain Ron’s Bar & Grill 
PO Box 568 Sunrise Beach MO 65079 
(573) 374-8400 duggan@usmo.com 
www.captainronsatthelake.com     

Captain’s Choice 
PO Box 321 Osage Beach MO 65065 
(573) 216-0630 boatliftremotes@gmail.com 
www.boatliftremotecontrol.com     

Castaway Customs Midwest 
PO Box 155 Jackson MO 63755 (573) 579-1334 
ellie@castawaycustoms.com 
www.castawaycustomsmwsc.com     

Catalyst Electric 
31 Rock House Road Linn Creek MO 65052 
(573) 552-8488 of� ce@catalystelectric.com 
www.catalystelectric.com     

Crabco/Rough Water Dock 
PO Box 1225 Sunrise Beach MO 65079 
(573) 374-0470 john@roughwaterdock.com 
www.roughwaterdock.com     

D & B Dock, Inc. 
166 Sparrow Drive Climax Springs MO 65324 (573) 
347-2327 dbdock@att.net 
www.dbdocks.com     

Dock Dealers 
183 Conquistador Drive Camdenton MO 65020 
(573) 347-0505 steve@dockdealers.com 
www.dockdealers.com     

Dock Realty/Dock Lifeguard 
PO Box 8 Lake Ozark MO 65049 (573) 374-8849 
dave@dockrealty.com 
www.dockrealty.com     

DockGlide 
54 Kays Point Ct Four Seasons MO 65049 
(573) 693-0041 lisa@dockglide.com 
www.dockglide.com     

DockWorks, LLC 
18 Penrose Drive Eldon MO 65026 
(573) 964-1919 dockworks@dockworks.net 
www.dockworks.net     

Dog Days, LLC 
1232 Jeffries Road Osage Beach MO 65065 
(573) 348-9797 barrettrestaurants@gmail.com 
www.dogdays.ws     

Econo Lift Boat Hoist Inc. 
PO Box 377 Camdenton MO 65020 
(573) 346-7161 econoliftmegan@gmail.com www.
econolift.com     

Fibersteel Boat Lifts 
3910 N OLD HWY 5 Camdenton MO 65020 (573) 
346-9688 � bersteel@socket.net 
www.lakeboatlifts.com     

First State Bank Mortgage 
4655 B Osage Beach Pkwy Osage Beach MO 65065 
(573) 746-7211 mlasson@fsb� nancial.com 
www.yourlakeloan.com     

Firstmate, Inc. 
410 Century Business Drive Labadie MO 63055 
(866) 570-9707 support@� rstmatecontrols.com 
www.� rstmatecontrols.com     

Formula Boats of Missouri 
4810 Formula Drive Osage Beach MO 65065 
(573) 302-8000 chadn@formulaboatsmo.com 
www.formulaboatsmo.com     

G & G Marina 
1528 Maritime Lane Roach MO 65787 
(573) 346-2433 larry@ggmarina.com 
www.ggmarina.com     

Golden Rule Insurance Agency
PO Box 810 Osage Beach MO 65065 
(573) 348-1731 nick@goldenruleinsurance.com 
www.goldenruleinsurance.com     

HydroHoist of the Ozarks
448 South Main, Laurie, MO 65037
(573) 346-7505 lakeoftheozarks@boatlift.com 
www.boatlift.com

Iguana Marine Group 
4773 Osage Beach Pkwy Osage Beach MO 65065 
(573) 321-5677 info@iguanamarinegroup.com 
www.iguanamarinegroup.com     

Jennings Insurance Group 
4732 Osage Beach Parkway, Suite C 
Osage Beach MO 6065 (573) 693-9443
admin@jenningsinsurancegroup.com 
www.jenningsinsurancegroup.com     

Jesse Your Lake Friend-RE/MAX 
4595 Osage Beach Parkway #27
Osage Beach MO 65065 (573)-302-2335 
jesse@yourlakefriend.com 
www.yourlakefriend.com     

Kelly’s Port 
5250 Dude Ranch Rd Osage Beach MO 65065 
(573) 348-4700 kyle@kellysport.com 
www.kellysport.com     

Kwik Kar Dockside Boat Cleaning 
3730 Osage Beach Pkwy Osage Beach MO 65065 
(573) 552-8460 Jesse.Witt@kwikkarmo.com www.
kwikkarmo.com/dockside     

Studio M Publishing, LLC 
PO Box 1457 Lake Ozark MO 65049 
(573) 365-2288 jennifer@lakepro� le.com 
www.lopro� le.com     

Lake Area Chamber of Commerce 
PO Box 1570 Lake Ozark MO 65049 
(573) 964-1008 kcloke@lakeareachamber.com 
www.lakeareachamber.com     

Lake Media 
4427 Osage Beach Parkway A-300 
Camdenton MO 65020 (573) 346-2132 
tgoessmann@localiq.com 
www.lakenewsonline.com     

Lake of the Ozarks Convention & Visitor Bureau 
PO Box 1498 Osage Beach MO 65065 
(573) 348-1599 tim@funlake.com 
www.funlake.com     

Lake Printing Company 
6815 Hwy 54 Osage Beach MO 65065 
(573) 346-0600 brad.sprieck@lakeprinting.com 
www.lakeprinting.com     

Lake Race, LLC 
PO Box 219 Lake Ozark MO 65049 
(573) 434-0611 tom@ozarksamp.com 
www.lakerace.com     

Lake West Chamber of Commerce 
PO Box 340, 125 Oddo Dr. Sunrise Beach MO 
65079 (573) 374-5500 
director@lakewestchamber.com 
www.lakewestchamber.com     

Lake West Marine, LLC 
350 South Main Laurie MO 65037 
(573) 372-8115 bob@lakewestmarine.com 
www.lakewestmarine.com     

LakeExpo 
PO Box 1805 Osage Beach MO 65065 
(573) 207-9004 brent@lakeexpo.com 
www.lakeexpo.com     

Lakefront Living Realty 
4631 Windsor Drive Lake Ozark MO 65049 
(573) 693-1613 stacey@lakefrontliving.com 
www.lakefrontliving.com/mo     

Laurie Tent & Event Rental 
14120 North State Hwy 5 Sunrise Beach MO 65079 
(573) 374-8368 
laurietentrental@gmail.com 
www.laurierental.com     

LOTO Lift, LLC 
4971 Old Route 5 Camdenton MO 65065
(573) 873-6058 lotolift@gmail.com 
www.lotolift.com     

Marine Concepts, LLC 
415 Kaiser Industrial Park Kaiser MO 65047 
(913) 908-7223 marineconcepts@ymail.com www.
worldsbestboatcover.com     

MarineMax 
3070 Bagnell Dam Blvd Lake Ozark MO 65049 
(573) 365-5382 dale.law@marinemax.com 
www.marinemax.com     

Marty’s Marine 
3864 Osage Beach Parkway Osage Beach MO 
65065 (573) 346-0023 
sales@martysmarine.com 
www.martysmarine.com     

Midwest Boating Center 
8 Rauscher Drive St Louis MO 63124 
(573)286-6079 jason@midwestboatingcenter.com 
www.midwestboatingcenter.com     

Midwest Touchless Boat Covers 
613 SE Brentwood Lee’s Summit MO 64063 
(816) 985-6542 boatcoverguy@outlook.com 
www.midwestboatcovers.com     

Nauti Renovations 
22024 Saddle� eld Court Warrenton MO 63383 
(636) 359-5899 nautirenovations@gmail.com 
www.aquatraction.com     

One Source Services, LLC 
305 North Locust Street Linn Creek MO 65052 
(573) 502-9350 marty@onesourceservices.net  
www.onesourceservices.net     

Otto Construction Inc. 
PO Box 1821 Lake Ozark MO 65049 
(573) 693-3772 james@ottoconstruction.biz 
www.ottoconstruction.biz     

Paradise Upholstery & Canvas, LLC 
1124 Spring Valley Road Osage Beach MO 65065 
(573) 216-7214 pete@paradiseupholstery.com 
www.paradiseupholstery.com   

PDQ Marine Services, LLC 
PO Box 2489 Lake Ozark MO 65049 
(573) 365-5900 pdqmarineservice@hotmail.com 
www.pdqmarine.com     

Performance Boat Center 
1650 Yacht Club Drive Osage Beach MO 65065 
(573) 873-2300 brett@performanceboatcenter.com 
www.performanceboatcenter.com     

Poly Lift Boat Lifts 
PO Box 135 Sunrise Beach MO 65079 
(573) 374-6545 mark@polylift.com 
www.polylift.com     

Premier 54 Motor Sports, LLC 
4370 Osage Beach Parkway Osage Beach MO 
65065 (573) 552-8550 rich@premier54.com www.
premier54.com     

RMI Golf Carts 
19882 West 156 St Olathe KS 66062 
(913) 829-1211 mrogers@rmigolfcarts.com 
www.rmigolfcarts.com     

Showcase Publishing 
2820 Bagnell Dam Blvd., B-1 Lake Ozark MO 
65049 (573) 365-2323 spublishingco@msn.com 
www.lakeoftheozarkssecondhome.com     

Summerset Boat Lifts, Inc. 
1165 Jeffries Rd Osage Beach MO 65065 
(573) 348-5073 info@summersetboatlifts.com 
www.summersetboatlifts.com     

Surdyke Yamaha & Marina 
5863 Osage Beach Pkwy Osage Beach MO 65065 
(573) 348-6575 greg@surdykeyamaha.com 
www.surdykeyamaha.com     

The Dock Box Guy, LLC 
PO Box 3627 Camdenton MO 65020 
(573) 836-5304 thedockboxguy@gmail.com 
www.thedockboxguy.com     

The Real Estate Book 
30 Old Duckhead Road Lake Ozark MO 65049 (573) 
219-0326 hcpage@aol.com 
www.realestatebook.com/homes/usa/mo/lake-ozark     

The Wagner Agency, LLC 
PO Box 724 Lake Ozark MO 65049 
(573) 302-0001 cwagner1@farmersagent.com 
www.lakeoftheozarksmarineinsurance.com     

Towboat US LOTO 
PO BOX 1356 Lake Ozark MO 65049 
(573) 216-4701 laketow1@gmail.com 
www.� rstmateyachtservices.com     

Trico Open Water Dock Co. 
6000 Baydy Peak Road Osage Beach MO 65065 
(573) 348-2737 patrick@openwaterdocks.com 
www.openwaterdocks.com     

Village Marina & Yacht Club 
107 Village Marine Road Eldon MO 65026 
(573) 365-1800 markbrick@villagemarina.com 
www.villagemarina.com     

Voyage Marine & Storage, LLC 
PO BOX 1060 Lake Ozark MO 65049 (573) 365-
5900 info@voyagemarineandstorage.com www.
voyagemarineandstorage.net     

Yacht Club Powersports 4760 Formula Drive 
Osage Beach MO 65065 (573) 348-6200 
dan@ycpowersports.com 
www.ycpowersports.com
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573-348-4594
www.americansuncontrol.com

Protect Your Boat
Harmful UV can damage Gelcoat and fade fabrics

Dock shades and 
curtains from 
American Sun 
Control are designed 
to keep harmful 
UV light out, and 
provide protection 
from the elements... 
affordably!

Advertise in the Business Journal!

573-348-1958
It’s a great way to reach the thousands of visitors the Lake area has each year! Your 
advertisement is delivered to hundreds of locations all around and in the Lake area! Call today!

CAMDENTON
OSAGE BEACH
(573) 348-5073
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Crabco LLC

Custom Dock Construction

SUPPORT  
OUR TROOPS

Moves  •  Repairs  •  Add-Ons  •  Barge  •  24/7 Emergency Service
573-374-0470  |  www.RoughWaterDock.com  |  Hwy  5 & Lk Rd 5-31 • Sunrise Beach

Certified Dock Builders

MartyMarty yrde’sByrde’sB
Lake of the Ozarks

1286 Bagnell Dam Blvd - (573) 240-2274 - Open 11am Daily

Live Music
& Late Night

Eats!

What More 
Could You 
Ask For?
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90% automatic 
tarp cover, less 
time spent 
getting your boat 
covered and more 
time on the water

Custom fit tarp 
that is mold and 
mildew resistant to 
ensure boat stays 
clean and free of 
any outside debris

www.lincoln-marine.com

Lincoln Marine
579 State Hwy Y, Eldon, MO 65026

573-745-0154

HIGH DIVE
Dock Ladders In-Stock

EZSTEP
&

Make Lake Life Easier
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SHIP’S STORE   SERVICE AVAILABLE

BOWRIDERS
2005 RIVA 33 SUNRIVA TWIN YANMAR TURBO DIESEL ......$299,900
2012 SEA RAY 300 SLX MERC 8.2L MAG DTS BR3 ...............$99,900
2012 COBALT 276 VOLVO 8.1 GI ..........................................$93,900
1996 REGAL 8.3 SE VOLVO  .................................................$19,900
2005 SEA RAY 280 SUNDANCER MERC 4.3 MPI ..................$69,900
2018 REGAL 26 FASDECK VOLVO V8-350 ............................$79,900

CUDDY/CRUISERS
2000 SEA RAY 280 SUN SPORT MERC 7.4 MPI ....................$38,900
2003 REGAL  2765 W/TRL VOLVO 4.3L .................................$39,900
2006 SEA RAY 360 DA MERC TWIN 496 HO VDRIVE ...........$169,900
2002 REGAL 2950 VOLVO 5.7 GXI ........................................$27,900
2008 REGAL 3350 TWIN VOLVO 5.7 .....................................$89,900

PONTOONS
2018 BENNINGTON  2575 QSBIO VOLVO V8 350 ..................$89,900
2007 PRINCECRAFT 24 SPORT N FISH MER 150 4S VERADO $24,900
2017 HARRIS 250 CROWNE MERC 350 .............................$109,999
2016 HARRIS 250 GRAND MARINER SL W/TRL MERC 300 ...$74,900
2018 HARRIS 270 GRAND MARINER W/TRL MERC 350 .......$94,900

OTHER
2014 SEA DOO SPARK 3UP  ...................................................$7,400

$89,900 
2008 REGAL 3350

$89,900 
2018 BENNINGTON 2575 QSBIO

$27,900 
2002 REGAL 2950

$93,900 
2012 COBALT 276
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YOUR 
PARADISE 
AWAITS!

OPEN 7 
DAYS  

A WEEK
April - October

573-374-4777  |  paradiseatthelake.com
430 TROPICAL TRAIL RD., SUNRISE BEACH, MO 65079

24 MILE MARKER by water @PARADISELOZ • @PARADISE.LOZ

LIVE TROPICAL MUSIC 
LUNCH and DINNER
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Lifetime Tank Warranty
5-Yr warranty on our USA Made Galvanized Steel

Safety Valves  •  Ground Fault
Deck-Mounted Boxes

Trusted by Lake of the Ozarks
Boat Owners for more than 37 Years!

We Sell Lifts For Everything From 
PWCs to Cruisers!

Find Us Online!

www.econolift.com  •  573-346-7161

From Highway 5, Take Pier 31 Exit Then Right on Old Route 5

No Reground Plastic, No Pigment or 
Harsh Chemicals that could weaken the 

integrity of the tank!

Boat Lifts for Speedboats, 
Pontoons, Fishing Boats, 

Waverunners & more
Boat Lifts to support up to 

20,000 lbs

Econo Lift uses only the highest quality 
materials in its boat hoists. We use a totally 

enclosed polyethylene tank for more stability in 
open or high traf� c water situations & durable, 

completely galvanized metal parts!

ECONO
BOAT LIFT SYSTEMS

ECONO
BOAT LIFT SYSTEMS

We do not contract our service! We have our own 
service team employed by Econo Lift Boat Hoist!

SHALLOW 
WATER 
LIFTS

AVAILABLE!
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