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Scavenger hunt app takes users 
on Ha Ha Tonka adventure
By Nancy Zoellner-Hogland

Do you like scavenger hunts 
and spending time outdoors? 
Would you especially like par-
ticipating in a scavenger hunt 
while enjoying the natural 
beauty of a state park rated 
by Conde Nast Traveler as the 
“most beautiful place in Mis-
souri?” If you answered “Yes” 
to either of those questions, 
you should definitely down-
load the new Lore and Legends 
of Ha Ha Tonka Tour free phone 
app.

The app, developed by Mi-
chele Kroll, a Community De-
velopment specialist for the 
University of Missouri Exten-
sion office in Camdenton, is 
available on any smartphone 
or tablet, including Google 
Glass.

“I had built similar apps for 
other areas but had wanted 
to do something about Ha Ha 
Tonka for quite some time be-
cause it’s such a unique place. 
I thought this would help high-
light the wonderful resource 
we have here at Lake of the 
Ozarks and encourage more 
local residents, as well as tour-
ists, to take advantage of our 
beautiful state park,” she said. 
“Every place has a story to tell 
and we have a great one! This 
park is rich with both history 
and natural beauty.”

The app takes users to seven 
stops, starting at the visitor’s 
center and ending at the spring, 

providing a GPS map with lo-
cation descriptions. Each stop 
can include a video, audio or 
photos, along with game chal-
lenges. At each stop players are 
asked trivia questions – some 
about the history of the park, 
some are about the geography 
of the area, some about the 
people who visit the park. Cor-
rect answers earn them points 
and virtual scrabble tiles to 
solve a puzzle. Players do not 
have to be at each physical lo-
cation to play the entire game 
and they don’t have to com-
plete the puzzle in one visit.

“In fact, I don’t think you 
could even complete it all 
in one day! A lot depends on 
whether you drive or walk to 
all the locations, but the cool 
thing about it is that you can 
visit a couple locations one day 
and then return on another day 
to do more,” Kroll said, adding 
that users need to download 
the app on their device and 
then type in the name of the 
tour and download the tour 
within the app. “That way you 
don’t have to have Wifi to par-
ticipate.”

She also said she hopes to 
work with the park staff to sea-
sonally update the app with 
event-related trivia questions.

Kroll said she used an app 
builder designed specifically to 
create interactive tours when 
making the Lore and Legends 

continues on page 16

The app, available for download on all devices, allows users to an-
swer trivia-type questions about various landmarks and geographi-
cal sites throughout the park, then earn points for correct answers. 
Photos provided.
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Armchair 
Pilot
By Nancy Zoellner-Hogland

THE U.S. STATE DEPARTMENT 
has issued a new travel adviso-
ry for several states in Mexico. 
The advisory states that vio-
lent crime – homicide, kidnap-
ping, carjacking, and robbery 
– is widespread and the U.S. 
government has limited abil-
ity to provide emergency ser-
vices to U.S. citizens because 
U.S. government employees 
are prohibited from travel 
to those areas. The advisory 
warns citizens not travel to 
Colima, Guerrero, Michoacán, 
Sinaloa or Tamaulipas states 
due to crime. Tamaulipas is 
across the border from Tex-
as and includes the popular 
towns of Matamoros and Pro-
gresso, where Americans are 
known to visit for inexpensive 
dental work and prescriptions. 
The advisory also states that 
U.S. government employees 
are prohibited from intercity 
travel after dark in many ar-
eas of Mexico and that those 
government employees are 
also not permitted to drive 
from the U.S.-Mexico border 
to or from the interior parts 
of Mexico with the exception 
of daytime travel on Highway 
15 between Nogales and Her-
mosillo. To read the warnings 
for other Mexican states, visit 
https://travel.state.gov/con-
tent/travel/en/traveladviso-
ries/traveladvisories/mexico-
travel-advisory.html. Airlines 
are reporting decreased de-
mand for flights to Mexico be-
cause of the safety concerns. 

ARE YOU PLANNING to take 
children on American or Unit-
ed airlines flights? Don’t forget 
to ask the flight attendant for a 
pair of pilot wings for the little 
ones after boarding. Although 
most carriers stopped offer-
ing the pins many years ago, 
American and United recently 
brought them back and the 
good news is - they’re still free. 

Shuttling between Termi-
nal 1 and Terminal 2 at St. 
Louis Lambert International 
Airport? The airport shuttles 
are now easier to spot, thanks 
to new bold-colored wraps 
that feature easy-to-interpret 
signage. The shuttles can be 
found at Exit 12 in both termi-
nals. Airport officials said the 
increased visibility is helpful 
since traffic and congestion 
has been steadily increasing. 

Numbers show that Lambert 
has logged 32 straight months 
of passenger growth with total 
passenger numbers increasing 
by 5.2 percent over the same 
period in 2017. A press release 
from the airport said the Air 
Traffic Activity Summary 
showed 6,078,343 passengers 
passed through the airport 
between January 1 and May 
31, 2018 with 57.5 percent fly-
ing on Southwest Airlines, 16.6 
percent flying American, 11.5 
flying Delta, 6.8 percent flying 
United and 4.7 flying Frontier.

IF YOU’RE OVER 65 and plan-
ning to travel abroad this sum-
mer, you might want to look 
into a travel insurance policy 
that includes health coverage 
that will protect you outside 
the United States. With just a 
few exceptions, Medicare Part 
A (hospital insurance) and 
Part B (medical insurance), 
only covers you when you’re 
in the U.S. The exceptions in-
clude travel through Canada 
on the most direct route be-
tween Alaska and another 
state when the Canadian hos-
pital is closer than the nearest 
U.S. hospital able to treat the 
emergency; if you live in the 
U.S. and the foreign hospital 
is closer to your home than 
the nearest U.S. hospital that 
can treat your medical condi-
tion, regardless of whether an 
emergency exists; and if you’re 
on board a ship within the ter-
ritorial waters adjoining the 
land areas of the U.S. and the 
ship is fewer than six hours 
away from a U.S. port. Medi-
care should also cover you if 
you’re in the U.S. when a medi-
cal emergency occurs, but the 
foreign hospital is closer than 
the nearest U.S. hospital that 
can treat your medical condi-
tion.

THE “FRIENDLY SKIES” may 
have gotten a little too friend-
ly - over Britain anyway. Ac-
cording to Flyer Talk maga-
zine, British Airways recently 
confirmed that a senior cabin 
crew supervisor was suspend-
ed pending an investigation 
into accusations that he used 
his position to sell sexual fa-
vors and work as a porn actor 
during layovers. According to 
a story in the “Daily Mail,” the 
flight attendant was making 
as much as $1,000 per night by 
announcing his schedule and 
advertising his services on-
line, then arranging his meet-
ings at hotels near the airports 
where he had layovers. A Brit-
ish Airways spokesperson was 

quoted as saying, “We expect 
all our staff to maintain the 
very highest standards and 
levels of professionalism at all 
times.”

AND IN THE “What was he 
thinking” category, an Ohio 
man was recently sentenced 
to four months in jail, slapped 
with a $7,700 fine and given 
three years federal probation 
after phoning in a bomb threat 
to the Cincinnati/Northern 
Kentucky International Air-
port to – if you can believe this 
– delay his flight so he wouldn’t 
miss it. According to Fox News, 
the man made a series of calls 
to the airport claiming there 
was a bomb on a Dallas, Tex-
as-bound United Airlines 
flight. Because of the threats, 
the flight was cancelled and 
the man was placed on a later 
flight. Even his attorney didn’t 
buy into the plan, calling it a 
“foolish act.”

AND OF COURSE, you also 
don’t want to pack wrong 
when taking a vacation! Ac-
cording to Jetsetter online 
travel magazine, a bad pack-
ing job can do more than 
mess up your look—it can 
also compromise your plans, 
cost you money or inadver-
tently offend locals. That’s 
why they published a list of 
10 packing mistakes to avoid. 
First – choose the right fab-
ric: cotton, rayon and silk for 
warm climates; for cooler cli-
mates, wool, cashmere and 
knit. Don’t pack more than 
three pair of shoes and pick 
only those that are comfort-
able and practical. Check the 
weather and pack appropri-
ately and choose items that 
can do “double duty” when-
ever possible. Color coordi-
nate! Jetsetter says to “pack 75 
percent neutrals, leaving the 
remaining 25 percent for col-
orful pieces within the same 
family.” Don’t plan on acces-
sorizing with a lot of “heavy 
metal” which could set off 
alarms not only at the airport 
but at museums, churches 
and other high-security ar-
eas. Read up on the dress 
codes for places you plan to 
visit. Flip flops are considered 
offensive in many countries. 
Don’t pack anything pricey or 
something you haven’t worn 
before. And don’t load up with 
travel-size toiletries. Take 
your favorite cosmetics in 
TSA-approved sizes but plan 
to purchase generic items at 
your destination.
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Let’s meet 
about your 

upcoming 
project.re  mark  a  ble |riˈmärkəbəl|

adjective - worthy of  attention; striking.
• ••

new CommerCial & remodeling projeCts

101 Crossing West Drive - Suite 200 - Lake Ozark, MO - 573-552-8145 or toll free at 888-318-1346

+ creative design  + quality construction  + competitive pricing + professional turn-key execution 

erformancP eBoat Center

our work and reputation continues 
to grow with the expansion of our 
custom new design-build commercial 
and remodeling projects. one reason 
for our success is our unique ability 
to design remarkable properties that 
carefully reflects our Clients goals and 
personalities.

an architect led design-build 
firm (aldB) best understands the 
projects intent and uses that intimate 
knowledge to faithfully execute the 
design and details.

as always, competitively bidding the 
subcontracted project components, 

hand-picking the construction team 
and managing their work in strict 
accordance with the project intent, 
codes and specifications, coupled with 
open-book project accounting, results 
in a completed project value that is 
simply unattainable by other methods. 

Thomas B. Roof, AIA
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Sign, sign, everywhere a sign – and here to stay
By Nancy Zoellner-Hogland

Soon the August primary 
will nothing but a memory. The 
campaign signs won’t be, how-
ever.

Codes requiring signs to be 
taken down after a designated 
period of time were ruled un-
constitutional several years 
ago by Whitton v. Gladstone 
in the United States Court of 
Appeals, Eighth Circuit Court. 
That ruling held, in part, that 
ordinances provisions impos-
ing time limits on political 
signs, prohibiting external il-
lumination of such signs and 
imposing vicarious liability on 
candidates for ordinance viola-
tions were all invalid as “con-
tent-based restrictions which 
were not narrowly tailored to 
city’s aesthetic and traffic safe-
ty concerns.” 

According to a summary 
presented in July to the Osage 
Beach Board of Aldermen by 
their city attorney, Ed Rucker, 
that line of thought is only en-
couraged by the recent U.S. 

Supreme Court case of Reed v. 
Town of Gilbert, which further 
promotes the rights of citizens 
to use signs and requires a 
strict analysis of any govern-
ment action restricting signs 
as protected free speech under 
the First Amendment.

“That ruling explicitly put 
aside any content-based regu-
lation on signs and this partic-
ular section of the ordinance 
that refers to election to feder-
al, state or local office is clearly 
content-based regulation so 
with both the Circuit Court 
case and the recent Supreme 
Court decision, it couldn’t be 
more unconstitutional if it 
tried,” he told the board.

In order to conform with that 
federal court decision, alder-
men voted to delete the section 
of the city codes that stated, 
“One temporary sign per 0.25 
acres of land may be located on 
the owner’s property for a pe-
riod of 30 days prior to an elec-
tion involving candidates for a 
federal, state or local office that 

represents the district in which 
the property is located.”

City Planner Cary Patterson 
told the board that, per a 2009 
vote by the board, that section 
was actually supposed to have 
been removed when the ordi-
nances were codified but for 
some reason, it wasn’t, “and 
that’s why we need to get it 
gone.”

In a later interview, Osage 
Beach City Administrator 
Jeana Woods said that, with the 
ruling, those who win in the 
primary can leave their signs 
up until the November election 
or longer, as long as those signs 
are on private property – not 
on public right-of-way – and 
they’re not presenting a traf-
fic hazard. “And that wouldn’t 
have been allowed anyway,” 
she said.

Lake Ozark City Adminis-
trator Dave Van Dee said he 
thought Lake Ozark removed 
the time restriction on signs 
quite some time ago but said he 
was going to ask City Attorney 

Chris Roeher to review the or-
dinance to make sure.

“If a time limit is still in 
there, we’ll bring it into com-
pliance but I believe the only 
restriction we have on politi-
cal signs is that they can’t be 
on public right-of-way and I 
know that’s the only thing we 
enforce,” Van Dee said. 

The city of Camdenton also 
recently revised its ordinance 
to reflect the Supreme Court 

ruling.
The Village of Four Seasons 

is continuing to enforce the 
limit on signs, recently con-
tacting at least one candidate 
and asking that candidate to 
remove or cover the campaign 
sign until 30 days from the date 
of the August 7 primary. The 
candidate said the sign was put 
up a couple days before that 30-
day time period began.

You better get used to the political signs because they’ll likely be 
up for a while. A Supreme Court ruling prohibits municipalities from 
setting limits on how long they can be displayed. Nancy Zoellner-Ho-
gland photo.
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Located at the entrance of the Osage Village Outlet Mall 4558 Osage Beach Parkway, Suite 100, Osage Beach, MO 65065
www.FirstBankLake.com • Lobby Hours M-F 8:30am to 4:00pm • Drive Thru Hours: M - F 8:00am to 5:00pm

Saturday Lobby/Drive Thru Hours: 8:00am to 12:00pm

FIRST BANK
OF THE LAKE

573-348-2265

Some of the
Best Rates at the Lake

CD SPECIALS

*Annual Percentage Yield. Minimum to Open $5,000 CD and $500 Money Market. Penalty for early withdrawal on CDs. 
3-6 Month CDs Interest Compounds at Maturity • 9-60 Month CDs Interest Compounds Quarterly

Other Terms and Conditions May Apply. Contact Bank for More Details.

6 Months
1.60% APY*

9 Months
1.81% APY*

15 Months
2.01% APY*

26 Months
2.26% APY*

33 Months
2.42% APY*

42 Months
2.57% APY*

MONEY MARKET ACCOUNTS
$0 - $24,999 ................... .25% APY*

$25,000 - $49,999 .......... .35% APY*

$50,000 - $99,999 .......... .50% APY*

$100,000 and over ......... 1.0% APY*
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Four Seasons beautification efforts turn ugly
By Nancy Zoellner-Hogland

The Village of Four Sea-
sons has abandoned three of 
its 15 gardens in the past few 
months. Former Trustee Ran-
ita Jones said she is concerned 
that more may be on the chop-
ping block.

“And I don’t want that! The 
gardens are what set the Vil-
lage apart from any other resi-
dential development,” Jones 
said. “I’ve driven through 
many, many areas in the Lake 
and haven’t found any other 
subdivision that’s as beauti-
ful as this one. That’s just one 
of the things that makes living 
here so nice. And that’s why I 
wanted to make that my area 
of responsibility when I served 
on the board,” she said, adding 
that she decided to speak out 
after trustees elected to aban-
don the garden at Horseshoe 
Bend Parkway and Ridgewood 
Drive. 

According to a letter writ-
ten by the Village to Terry 
Roets, a resident of Ridgewood 
Drive who, along with other 
residents, had been voluntarily 
maintaining that garden, the 
Village made the decision to 
abandon the garden because 
they said those “volunteers 
failed and refused to honor 
their promise to maintain the 
area with their own time and 
resources.”

They failed to honor that 
“promise” by asking to be reim-
bursed $32.52 for flowers that 
were purchased and planted in 
the garden.

The letter also stated that, 
as a result, the Village would 
be turning off the electricity 
and water to the garden July 1. 
However, the letter included 
the electric meter number and 
the water account number in 
the event Roets or anyone else 
wanted to put the service in 
their name and pay for it.

Both Jones and Roets said 
the Village’s assertions weren’t 
true and added that it was ri-
diculous for the Village to ex-
pect private property owners 
to pay for electricity and water 
for a public garden.

Jones took the blame for the 
misunderstanding. 

“I told Terry to turn the re-
ceipt in and the Village would 
reimburse him because that’s 
how it had always been han-
dled in the past. I knew he and 
other residents of the street 
had already spent quite a bit 

of money on a flag pole and 
flag and new lighting for the 
garden. And since taking it 
over, they’ve spent a lot of time 
weeding and tending to it. I 
really didn’t think the Village 
also expected him to cover the 
cost of the flowers, especially 
since this is a garden on a main 
thoroughfare that has been 
there for years! It wasn’t some-
thing that he and his neighbors 
created and then expected the 
Village to pay for,” she said.

Roets attended the July 11 
board of trustees meeting to 
express his dissatisfaction with 
the Village’s decision and the 
way the matter was handled, 
especially since he and his 
neighbors volunteered to take 
over the garden to be a help to 
the Village.

“The residents put money 
together, we put up a flag pole, 
we changed the lighting to 
LED, we bought mulch and 
weed killer, we mowed it and 
then I made a mistake because 
of a misunderstanding with 
a former trustee. Because I 
turned in a bill for $32 for flow-
ers – not mulch – all of a sudden 
it mushroomed,” he said, read-
ing aloud the portion of the let-
ter that accused him of failing 
to honor his promise. “That is 
wrong!”

He said he was out of town 
when the letter arrived but 
soon after returning home, he 
met with Roger Sallee, presi-
dent of the board of directors 
of the Ozark Shores Water Dis-
trict, which serves the Village. 
Rotes said Sallee told him the 
water district would provide 
the water for the garden free 
of charge. He also said he has 
since put the electric in his 
name.

At the meeting, board Chair-
man Arnold Sandbothe ex-
plained to the 30 or so in atten-
dance that the comprehensive 
plan study conducted last fall 
recommended reviewing the 
gardens. Later, he said a plan 
had recommended shutting 
down the Ridgewood garden, 
along with two others. The 
letter sent to Roets states the 
same.

However, Jones disagreed. 
In a later interview, she said the 
comprehensive plan doesn’t 
mention anything about re-
viewing beautification mea-
sures or doing away with any 
gardens or flower beds. 

A review of the plan, avail-

able on the Village of Four Sea-
sons website stated only that, 
“The Village of Four Seasons 
was incorporated in 1986 and 
is a municipality that provides 
services such as trails, parks, 
gardens, street lights, storm 
sirens, and funding for law en-
forcement.”

Jones said the only discus-
sion about the gardens took 
place at the start of the New 
Year between her and Village 
Clerk Shannon Sullivan but no 
recommendations were made 
to close any gardens.

“Last year I drove around 
and visited all the gardens, 
took pictures and found out 
who paid the water, who paid 
the electric and who owned 
the property. Then in January, I 
met with Shannon and we went 
over my list and came up with 
some suggestions to improve 
some of the gardens. We called 
it the ‘Garden and Parks Plan 
for 2018.’ But we talked about 
how we could spruce up the 
gardens - removing the green 
edging at one of the gardens 
because it was looking a little 
shabby and adding grass in 
another. We did talk about the 
gardens at Cornett Branch and 
Spring Green. There’s so much 
shade that we were having a 
hard time getting anything to 
grow there. But the only dis-
cussion was that if we had to 
close any, those two would 

be the first to go,” Jones said. 
And after that, we never talked 
about it again.”

Jones, who did not run for re-
election, stepped down in April 
when a new trustee was sworn 
in. In May, the board voted to 
turn off water and electricity to 
the Cornett Branch and Spring 
Green gardens.

She also said she was con-
cerned about the future of some 
of the other gardens because 
they looked like they have been 
neglected, “And netting wasn’t 
put over the gardens this year 
so the deer ate many of the 
plants. I really hate what’s hap-
pened and I don’t understand it 
because the Village’s revenues 
are up while parks and grounds 

salaries went down. Unless I’m 
completely missing something 
– and after serving for several 
years on the board and watch-
ing the finances, I don’t think 
I am – there doesn’t appear to 
be any financial reason to shut 
any gardens down.”

According to most recent 
financial report, $10,712.50 
in parks and grounds salaries 
had been paid out for the first 
six months of the year; $25,000 
had been budgeted for that 
department for 2018. The re-
port also showed salaries were 
down from the $14,493.57 paid 
the first six months in 2017 and 
down from the $18,670.80 paid 
out the first six months in 2016.

Village trustees shut off water and electric to this garden because a resident who had been taking care 
of it asked to be reimbursed for flowers he purchased and planted. Nancy Zoellner-Hogland photo.

PRECISION
AUTO & TIRE SERVICE LLC
Complete Auto Repair & Fleet Management

348-2233348-2233
WWW.PRECISIONAUTOANDTIRE.COM

1024 INDUSTRIAL DR.
OSAGE BEACH MO

OVERSTOCK TIRE 
SALE ON ALL MAJOR 

BRANDS!
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Osage Beach takes action against drug abuse
By Nancy Zoellner-Hogland

In an attempt to curb drug 
abuse, the Osage Beach Board 
of Aldermen voted in July to 
participate in the St. Louis 
County Health Department’s 
Prescription Drug Monitoring 
Program (PDMP). 

The program requires phar-
macies in participating areas 
to monitor prescription drug 
purchases of opioid painkill-
ers, stimulants and other le-
gal drugs that are frequently 
abused and then report the 
transactions to a central-
ized data base. When provid-
ers log on, they will see alerts 
that apply to patients who 
have crossed certain thresh-
old criteria (The Department 
of Public Health will establish 
thresholds with input from the 
Technical Advisory Commit-
tee). Providers can also pull a 
prescription history on their 
patients. 

“We understand this isn’t 
the only solution. It’s simply 
a tool in the toolbox, but our 
physicians needed something 
that can help them do their job 
better, said City Administrator 
Jeana Woods. 

According to the Center for 
Disease Control, 111.2 pre-
scriptions for controlled sub-
stances are dispensed for every 
100 people - men, women and 
children – in Camden County.

Woods said the way they 
created the ordinance, Osage 
Beach will be signing an agree-
ment directly with St. Louis 
County instead of waiting for 
the county to adopt an ordi-
nance. 

“I think many counties 
across the state have adopted it 
and then the municipalities are 
automatically included but our 
county was not going to be that 
proactive and our board didn’t 
want to wait,” she said.

Camdenton and Sunrise 
Beach adopted ordinances to 
participate if Camden County 
also opted into the program. 
However, after several resi-
dents spoke against the PDMP 
at a public meeting held in 
April, saying it was an illegal in-
vasion of privacy and it had the 
potential to compromise pri-
vate medical information that 
is protected by HIPPA, Camden 
County officials backed away 
from the issue.

Woods said she wanted the 
public to rest assured, the city 
will not be involved in the in-
formation collection process in 
any way. 

“The pharmacies will work 
directly with a third-party 
company. No information will 
funnel through the city – we 
will not facilitate the move-
ment of that information – we 
won’t touch the information 
by any means. The informa-
tion will only be shared with 
the organizations tasked with 
collecting it,” she said. “In 
most cases, the pharmacies 
– Walmart, Walgreens, CVS – 
are part of national chains and 
they’re already doing this else-
where. So it may be new to the 
local store but it’s not going to 
be new to their companies so I 
expect they will start reporting 
immediately.”

Currently, Missouri is the 
only state in the nation that 
does not have a state-wide pro-
gram in place to monitor those 
types of prescriptions. Several 
bills have been presented to 
the Missouri legislature over 
the past several years, but they 
have never gotten the support 

needed for passage. In late 
2017, then Governor Eric Gre-
itens declared a state of emer-

gency and by executive order, 
initiated a PDMP for Missouri. 
However, the Missouri General 
Assembly chose not to fund it. 

The St. Louis County PDMP 
launched on 04/25/2017 with 
14 jurisdictions participating. 
Since then, other cities and 
counties, representing more 
than half of Missouri’s popu-
lation, have joined them. Ac-
cording to a health department 
spokesperson, more are joining 
every day.

The program’s goals are to 1) 
improve controlled substance 
prescribing by providing criti-
cal information regarding a 
patient’s controlled substance 
prescription history, 2) inform 
clinical practice by identify-
ing patients at high-risk who 
would benefit from early in-
terventions, and 3) reduce the 
number of people who misuse, 
abuse, or overdose while mak-
ing sure patients have access to 
safe, effective treatment. 

For more information on the 
St. Louis County program visit 

stlouisco.com/PDMP.
For the U.S. County Pre-

scribing Rates interactive map 

visit https://www.cdc.gov/
drugoverdose/maps/rxcoun-
ty2016.html

Patients may request their 
own dispensation information. 
To request dispensation infor-
mation, contact PDMP.DPH@
stlouisco.com or 314-615-0522 
to make an appointment and 
complete the Authorization 
to Release Protected Health 
Information (PHI) Form. Re-
quests must be made in-per-
son at the Saint Louis County 
Department of Public Health 
located at 6121 North Hanley 
Road in Berkeley. Requestors 
will need to provide their cur-
rent driver’s license or other 
valid government-issued photo 
identification and sufficient 
proof of the authorization or 
delegation from the patient if 
you are requesting informa-
tion on another person. Proof 
of authorization or delegation 
would include birth certificate, 
power of attorney, or advanced 
directive.

MIDWEST

INC.
QUALITY STONE-COATED STEEL ROOFING

LIFETIME
ROOF SYSTEMS
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U N P A R A L L E L E D  E X P E R I E N C E .   U N P A R A L L E L E D  R E S U L T S .

Long & Robinson, LLC, isn’t 
your typical law firm. You 

won’t find stuffy, pretentious 
attitudes or inflexibility here. 

Instead, you’ll find a team 
of experts with a practical, 

down-to-earth approach and 
a winning track record.

Our clients include 
condominiums, homeowners 

associations, property 
management companies, 
oil and gas contractors, 
commercial contractors, 

subcontractors, construction 
companies, and sureties.

The Lake area is awash with new residential developments, particularly 
condominiums. However, along with this comes a wave of challenges for 

condominium and homeowners associations. All too often, developers of new 
construction projects cut corners to reduce costs and avoid delays. 

Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for 
homeowner associations and their members.

S E L E C T  T H E  F I R M  W I T H  P R O V E N  R E S U L T S .   L E A R N  M O R E  A T
 W W W . L O N G R O B I N S O N . C O M  O R  C A L L  8 1 6 - 5 4 1 - 2 1 0 0  T O  A R R A N G E  A  C O N S U L T A T I O N

T H E  C H O I C E  O F  A  L A W Y E R  I S  A N  I M P O R T A N T  D E C I S I O N  A N D  S H O U L D  N O T  B E  B A S E D  S O L E L Y  U P O N  A D V E R T I S E M E N T S .

1 8 0 0  B A L T I M O R E  A V E N U E ,  S T E .  5 0 0 ,  K A N S A S  C I T Y ,  M O  6 4 1 0 8
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Get up close to the Shootout racing action
By Nancy Zoellner-Hogland

Would you like a guaranteed 
front row seat to the Lake of the 
Ozarks Shootout? Would you 
also like to help the communi-
ty while occupying that prime 
spot? You can do that by vol-
unteering with the Lake of the 
Ozarks Water Alliance (LOWA) 
to serve as a “safety boat.”

According to Donna Swall, 
executive director of LOWA, 
everyone who volunteers as 
a safety boat captain will be 
given a free secure dock slip on 
Friday night – August 24. Then 
when they return Saturday 
morning they will be directed 
to a spot along the race course 
and will be able to spend the 
day there, watching the races 
from the comfort of their own 
boat while also helping to es-
tablish a safe perimeter.

“I need all the safety boats I 
can get. Their boats must have 
all the equipment required 
by law – lifejackets, horn, fire 
extinguishers – those types of 
things, they can certainly bring 
people with them, and they 
should bring a cooler because 
we will provide them with ice, 

bottled water and lunch,” she 
said, explaining that safety 
boat captains will be assigned 

sections along the course and 
will be responsible for keep-
ing boaters 50 feet behind the 
buoys in that section. “Every 
safety boat captain will get a 
radio and a flag for the side of 
their boat and the Water Patrol 
will be there to enforce the line 

if anyone gives a captain any 
trouble.”

Swall also said although 

safety boats were critical to the 
success of the event, she has 
several other jobs to fill that are 
just as important. 

She also needs people to 
drive golf carts from 6 p.m. 
to midnight on both Friday 
and Saturday nights to shuttle 

people from the Captain Ron’s 
Campus to and from the park-
ing lot, and on Saturday and 
Sunday she needs people to 
help with cleanup. Two clean-
up shifts are available – 8 a.m. 
to 1 p.m. and 1 p.m. to 6 p.m.

All volunteers will be pro-
vided with ice, water, lunch, 
and “an awesome 2018 Shoot-
out tee shirt. And you’ll go away 
with the nice feeling of having 
helped LOWA by being part of 
one of the biggest events at the 
Lake,” she promised. “This re-
ally helps us keep LOWA going. 
We write grants for shoreline, 
LOWA LILs, septic tank pump-
outs, etc. but the money that 
comes in from this is really 
needed to help keep our office 
going.”

Volunteers sign up to help 
on behalf of an organization. 
When the event is over, the 
hours volunteered on behalf 
of those organizations are tal-
lied up and then the organiza-
tions are given proportionate 

shares of the event’s revenues 
based on the hours worked. At 
the 2017 Shootout, 28 charities 
and eight fire departments and 
districts split $200,000.

Swall said that’s why it’s very 
important for her volunteers 
to sign in as volunteers with 
LOWA.

For more information or to 
sign up to help, call Swall at 
573-434-4400

The Lake Rescue Shootout 
was started in 1988 by local res-
idents who wanted to see who 
had the fastest boat at Lake 
of the Ozarks. Over the years, 
the event continued to grow. 
Revenues were used to supple-
ment the Lake area fire depart-
ments water rescue efforts. As 
the race grew, more help was 
needed so the new funding in-
centive was established to at-
tract those needed volunteers. 
More than $1 million has been 
raised since the move to Cap-
tain Ron’s 10 years ago.

11909 N State Highway 5
Sunrise Beach, MO 65079 • 573-374-9111

Ranger Aluminum & 
Fiberglass Bass Boats

Ranger Pontoons
Landau Pontoon Boats

Evinrude Motors

GARMIN Sales & Installation
 Minn-Kota Trolling Motors

 SALES, SERVICE AND PARTS!
NEW AND USED!

Photo: Funlake.com
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2018 LIVE AT THE VINEYARD!

MAY 12 
Chicks w/ Hits
Terri Clark, Pam Tillis, Suzy Bogguss

JUNE 22
Steve Earle 
30th Anniversary of Copperhead Road

JUNE 1
Gin Blossoms
with Tonic and Vertical Horizon

JUNE 8
Diamond Rio

JUNE 30
CAM

AUGUST 25
Wynonna & The Big Noise

SEPTEMBER 7
Bellamy Brothers

SEPTEMBER 28
The Oak Ridge Boys
Shine the Light Tour

JULY 28
Survivor

JULY 7
Sara Evans

OCTOBER 13
The Reverend Horton Heat

8 TOLWOOD RD.
ELDON, MO 65026

T O  P U R C H A S E  T I C K E T S  V I S I T

S H AW N E E B L U F F W I N E R Y. C O M

Join us as we host our summer concert series, with great acts like the Oak Ridge Boys performing on 

a stage backstopped by the Ozark Mountains and surrounded by acres of rolling vineyard. 
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Camden County commission wants zoning 
regulations that ‘represent the will of the citizens’
By Nancy Zoellner-Hogland

Camden County Presiding 
Commissioner Greg Hasty said 
although revisions have been 
made to the county’s Unified 
Land Use Code, the code is a 
long way from being finalized.

Approved by the voters in 
1997 and adopted by Camden 
County commissioners in 2004, 
the Unified Land-Use Code has 
served as the regulatory docu-
ment for implementation of 
the Camden County Master 
Plan and has applied to all land 
within the Camden County 
Zoning District, an area that 
extends approximately 5 miles 
back from the shoreline. How-
ever, there was a problem with 
the code. It was a duplicate of 
the plan in place at the time in 
Franklin County, Missouri.

“It was a disaster! One - 
Camden County is nothing 
like Franklin County. And two 
- the code was put in place 
quickly without much input 
from realtors, surveyors, title 
professionals, builders or the 
public. The Camden County 

Commission intends to make 
certain, that this does not hap-
pen again. It is of prime im-
portance that this ULC code 
is based on the desires of the 
citizens. We’re going to take all 
the time we need, and hold as 
many public hearings as neces-
sary to get this done right this 
time,” Hasty promised, add-
ing that they have numerous 
changes planned.

He said the commission au-
thorized the complete rewrite 
of the code in 2015. That’s when 
the county’s planning and zon-
ing attorney and planning ad-
ministrator began reviewing 
the code and making changes 
in areas where the county had 
been having problems with 
regulations. Hasty said he orig-
inally expected it to be a fairly 
short and easy process. How-
ever, he said after talking to the 
attorney, he learned that every 
change had to be reviewed in 
relation to existing case law to 
make sure they were not mak-
ing changes that had already 
been overturned by a court.

Now that the attorney and 
planning administrator have 
finished making recommen-
dations, the next step is for the 
revisions to be presented to the 
Planning and Zoning Board 
for their review. The first hear-
ing, where commissioners also 
planned to introduce some of 
the revisions they would like 
to see, was scheduled for July 
24 but had to be cancelled for 
lack of quorum. Hasty said the 
meeting will be rescheduled 
for August.

Hasty said after the P&Z 
Board finishes hashing out 
the draft, the Camden County 
Commission will appoint an 
advisory committee to the 
Camden County Commission, 
as outlined in Section 304 (3) of 
the current code. 

“This committee is to be-
come an ongoing committee, 
to make sure the rules of Plan-
ning and Zoning are practical 
and logical for our lake,” he 
said. “Right now, from what 
I’ve seen, these latest revisions 
have enforcement measures 

that are stricter with little to no 
relief reducing the cost of hous-
ing. The commission wants 
revisions that can reduce the 
cost of housing. We have to 
take some radical moves to 

make it desirable for develop-
ers to build quality housing off 
the water for people who live 
and work here. If we don’t make 
it affordable to build quality

continues on page 20

“Insurance Talk”
Inland marine 
insurance: 
Do you need it?

Don’t let the term “inland ma-
rine” confuse you. Unlike “marine 
insurance,” which covers products 
when transported over water, inland 
marine insurance covers products, 
materials and equipment when 
transported over land—by truck or 
train, for example—or while tempo-
rarily warehoused by a third party. 
Collisions and cargo theft are the 
two most frequent causes of inland 
marine losses.

For many businesses, the property 
insurance provided by your business 
owners policy may be suffi cient. In 
general, this type of insurance cov-
ers property housed at a specifi c lo-
cation, but tools and equipment that 
travel with employees to nearby job 
sites also may be covered.

Howeve r if your business fre-
quently ships products or equip-
ment, you may want to consider 
purchasing inland marine insurance. 
This type of coverage is especially 
important if you ship high-value 
products or materials, which are 
often excluded from basic property 
coverage. Inland marine insurance 
can cover a wide range of specialty 
equipment and products, including:

• Computers, everything from 
servers to laptops

• Communications and network-
ing equipment

• Construction and contracting 
equipment

• Medical and scientifi c equip-
ment

• Photography equipment
When weighing the need for 

inland marine insurance, consider 
the nature of your business and 
operations. Inland marine insurance 
isn’t just for companies that ship 
products to retailers and customers. 
For example, if you have a valuable 
tradeshow booth that is frequently 
shipped around the country and 
stored offsite by a vendor, you may 
want the protection provided by in-
land marine insurance. In addition, 

if someone else’s property is tem-
porarily in your possession, inland 
marine insurance can provide cover-
age against the loss of this property. 
Special inland marine coverages 
include:

• Bailee’s Customer Cov-
erage—Protects clients’ property 
that is left in the care of your busi-
ness; for example, if you operate a 
warehouse or repair shop.

• Builder’s Risk—Protects 
structures and materials during new 
construction projects or renovations.

• Exhibition and Fine Art 
Coverage—Keeps valuable items 
protected while on exhibit, in transit 
or on loan.

• Installation Floater—Cov-
ers materials from the moment they 
are loaded onto a truck until they 
are put to use or installed.

• Motor Truck Cargo Cover-
age—Keeps clients’ goods protect-
ed while your business transports 
and delivers them.

Your insurance professional can 
help you determine whether or not 
purchasing inland marine insurance 
makes sense for your business. If you 
opt for this type of coverage, your 
insurer may provide services to help 
you evaluate and minimize your in-
land marine risks and control losses.

Jeff Bethurem, RWCS, is a li-
censed insurance agent at Golden 
Rule Insurance. To learn more about 
insurance for your business, contact 
him at 573-348-1731 or jeff@gold-
enruleinsurance.com.

Jeff Bethurem

Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM
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M e e t  Y o u r  N e w  R e a l  E s t a t e  A g e n t

I  C A N  H E L P  Y O U

Lake Home Owners,
Universal Realty Group 
will list your home in 
both the Lake Ozark & 
St. Louis MLS. 

This adds over 10,000 
additional agents to see 
your listing and HELP 
SELL IT FAST!

“

“

St. Louis
3904 S. Old Hwy 94, Suite 300

St. Charles, MO 63304

Lake Ozark
754 Bagnell Dam Unit E
Lake Ozark, MO 65049

573-684-3900

wesellfunlake.com

573-684-3900

Experience  ~  Dedication  ~  Results

BUYING OR SELLING 
AT THE LAKE?
MAKE US YOUR 
REALTOR OF CHOICE

“GUARANTEED RESULTS”

Robert Blanton
314-276-1150

Home prices at the lake are on the rise.
 Find out what YOUR home is worth. 

Go to wesellfunlake.com. Click on 
“What’s My Home Worth” and get an 
“INSTANT” value analysis of your home!
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Business owners beware of phony directory solicitation
By Nancy Zoellner-Hogland

The Lake West Chamber of 
Commerce is warning its mem-
bers not to fall for an email 
sent to them by a Lindsey Vonn 
about a business directory that 
promises to help them adver-
tise their products and services 
“across the world.” That direc-
tory is bogus and not a product 
of the chamber. 

Chamber officials said if 
the name sounds familiar, it’s 
because Lindsey Vonn is the 
name of an Olympic downhill 
racer and four-time overall 
World Cup champion.

The scam email was sent 
Monday, July 23. According to 
Chamber Executive Director 
Paul Hooper, the same day, they 
sent a letter to their members 
telling them, “It is BOGUS!!!!! 
We are not aware of this person 
or how they got into our mem-
bership database. We are inves-
tigating this matter.”

Hooper said they are unsure 
of how the scammer got into 
their database.

“We turned it over to our 
website and technical people 
to see if they could trace it and 
figure out where it came from 
but so far, they haven’t been 
able to come up with anything. 
We’ve had similar things pop 
up at times,” he said. “People 
have called our members try-
ing to sell ads by telling them 
they’re working with the cham-
ber of commerce, when they’re 

not. They’re things we’re not 
even involved in. When we 
find out, we generally put out 
an email saying we don’t work 
with that company and if they 
are contacted, to give us a call. 
However, this is a little differ-
ent because it was an email 
and it’s talking about our di-
rectory. And right now, we’re in 
the process of working with the 
Camdenton Area Chamber of 
Commerce and the Lake Area 
Chamber of Commerce to up-
date our Joint Community Pro-
file and Business Directory so 
we were concerned that it could 
be a problem.”

So far, the chamber office has 
been contacted by only three or 
four people asking about the le-
gitimacy of Vonn’s email.

Hooper also said the email 
should not be confused with 
valid one sent July 26 by the 
Lake West Chamber. The email, 
with a subject line reading 
“IMPORTANT! Your Business 
Updates/Changes Needed” 
was sent to inform members 
that if they made any changes 
or updates to the information 
the chamber had in its data-
base, they needed to send that 
new information as soon as 
possible. That email contains 
a link to the information that is 
on file.

The bogus email reads:
From: Lindsey Vonn <vonn-

lindsyb2b@outlook.com>
Date: Mon, Jul 23, 2018 at 3:54 AM

Subject: Lake West Business Direc-
tory-Business List

Good day to you,
We’re happy to inform you that we 

released a business database across the 
world “Lake West Business Directory”. 
Would you be interested to sell your 
products/services as per your required 
location? If you are interested, please 
let me know the below format so that I 
can get you list of Potential clients with 
their company name, contact name, job 
title, phone number, e-mail addresses 
and much more information as per your 
requirement.

Kindly reply with your targeted mar-
ket, target title and target geography 
(where you wish to expand your busi-
ness) below format so that we can take 
it forward. 

Target Industries     :- 
_________________________(To 
Market your Products/Services) 

Target Job Titles     ________ (To 
Whom approach your business EX:-
CEO/VP/marketing/sales titles of tar-
geting company)

Target Geography:  (Worldwide/
where you wish to expand your busi-
ness) for EX:- Neighbors City/State/

Country
Look forward to your response.
It would be GREAT if you could reply 

at the earliest!
Warm Regards,
Lindsey Vonn Sr. Marketing Manager

Hooper is asking business 
owners to call the chamber at 
573-374-5500 if they received 
the email.

This reporter emailed the 
company requesting more in-
formation but to date, has not 
had a response.

573-365-2002   www.millsinsurance.com
2701 Bagnell Dam Blvd, Lake Ozark  MO 65049

The Lake Area Chamber recently held a ribbon cutting for Lens 
Mart Optical at 3797 Osage Beach Parkway, Suite B-4 in Osage Beach. 
The ribbon cutting took place on June, 27rd 2018 at 4:30 pm.  Attend-
ees included Lens Mart Optical staff members, as well as several Lake 
Area Chamber staff, board members, and volunteers in attendance.  
For more information, visit their website at www.lensmartoptical.
com or call (573) 348-2729.
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As the Lake Churns
Home 
Warranty 
Plans

Frequently in the home buying 
or selling process, buyers encounter 
homes whose sellers are offering 
home warranties. Both buyers and 
seller (and some agents) are fre-
quently under the impression that 
these warranties cover most, if not 
all, costs to repair or replace things 
that fail in the home.

A home warranty is a contractu-
al agreement provided to an owner 
of a house by any of a number of 
different types of entities. In the 
case of this article, I am referring 
to “home warranty” companies.  
The home warranty industry was 
founded in 1971 by American Home 
Shield. In the strictest legal sense a 
warranty of any kind must adhere 
to guidelines set at the states’ and 
federal government’s levels. But the 
word “warranty” is not always used 
explicitly to mean a legal warranty 
is being conveyed. Usually, a home 
warranty is not a warranty at all but 
rather a home service contract that 
covers the repair and/or replace-
ment costs of home appliances, 
plumbing, heating and cooling and 
electrical systems, and possibly oth-
er components. Coverage and costs 
vary signi� cantly across home war-
ranty companies and home warran-
ty contracts do not cover all home 
repairs.

Some home plans are more 
expensive and cover more items 
while others are more limited. Most 
require that you pay a service fee, 
around $50 to $100 per incident 
and also have a maximum amount 
that they will pay per covered item 
and a limit on what they will pay in 
total. Be sure that you are aware of 
what the coverage exclusions are 
and if the company pays the full 
cost of replacing an item or its de-
preciated value. 

Some common complaints that 
home warranty clients have about 
warranty companies are: 1. Deny 
the claim citing homeowner’s main-
tenance negligence or “pre-existing 
problem”

2. Repair the equipment even 
when it is in such bad shape as to 
be replaced (which may keep it run-
ning until your warranty ends)

3. Utilize sub-standard service 
providers (the warranty company 
chooses the provider), this issue is 
often attributed to the fact that they 
have negotiated lower rates from 
these providers.

Most warranty companies have 
a “Sample” Coverage Terms docu-
ment that outlines what is included 
and excluded as well as some other 
terms. These generally look pretty 
good. Many have � ne (miniscule) 
print that references a cover/front 
page that details speci� c coverage 
on the particular home. Make sure 
you have all information before 
making a decision. 

One of the best preventive mea-
sures you can take to reduce the risk 
of nasty equipment failure surprise 
after closing is to schedule a thor-
ough home inspection (by a reputa-
ble, knowledgeable company). Your 
purchase contract should allow for 
an inspection and have a date by 
which you must complete and re-
port any issues to the seller. If their 
response is that the home warranty 
will cover it, look over the coverage 
terms AND make a call to the war-
ranty company to verify this.

A great resource for home war-
ranty information and reviews of 
existing companies as well as a list 
of ones no longer in business (some 
reportedly still selling warranties) is 
the website;  www.HomeWarran-
tyReviews.com .

A home warranty can be a great 
asset, you just need to do a little 
homework to make sure you know 
as a seller what you are offering and 
as a buyer what you are receiving. 

Michael Elliott has been selling 
real estate at the Lake of the Ozarks 
since 1981. He is one of the most 
respected brokers in the area. If 
you have interest in a career in 
real estate or would like Michael’s 
assistance in the sale or purchase 
of property, you can reach him at 
573.365.SOLD or cme@yourlake.
com View thousands of lake area 
listings at www.YourLake.com $1 
million plus homes at www.Lake-
Mansions.com You can also view 
each months’ article, ask questions 
and offer your opinion on Michael’s 
real estate blog, www.AsTheLake-
Churns.com

Real Estate and Lake News 
with C. Michael Elliott

Michael Lasson
NMLS # 493712

(573) 302-0909
mlasson@fsb�nancial.com

Michelle Lasson
NMLS #934557

(573) 746-7212
malasson@fsb�nancial.com

Bob O’Steen
NMLS #332983

(573) 746-7214
bosteen@fsb�nancial.com

A Division of First State Bank, NMLS #416668

Your Home Loan...Your Way

fsb�nancial.com  |  573.365.LOAN (5626)
4655B Osage Beach Pkwy  |  Osage Beach, MO 65065 
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scavenger hunt. 

“It’s basically a template – 
similar to Power Point – and 
you add the information you 
want to use but the design is up 
to the designer. And you don’t 
have to be a coder to use the 
app – you just have to provide 
the questions, the story, the 
pictures and the video – and 
you decide how you want to set 
up the game. It allows the user 
to be very creative but you don’t 
have to be a computer scientist 
to figure it out,” Kroll laughed, 
adding that it took her about 16 
hours to complete the project. 
“However, I’ve created apps for 
other areas and I pulled photos, 
videos and information from 
the state park website so I was 
able to make it more quickly 
than someone with no experi-
ence or someone who had had 
to put together the information 
themselves.”

As part of a research project, 
Kroll, a PhD student learning 
technology and design, created 
a similar tour app of historical 
residences in Columbia, Mis-
souri and of the David R. Fran-
cis Quadrangle (known as the 

Quad), the historical center of 
the University of Missouri. She 
also created a farmers’ mar-
ket tour app for the Lake’s tri-
county area a couple years ago. 
However, that app is no longer 
available.

Ryan King, Natural Resource 
manager for Ha Ha Tonka, said 
since the app has launched, 
several people have used it.

“We even got a few phone 
calls from people using the app, 
asking if their answers to the 
questions are correct. I think 
they were trying to cheat a lit-
tle,” he laughed.

King said although they re-
ally didn’t have much to do with 
the creation of the app, they’re 
pleased to see people using it 
because instead of just walking 
around the park, enjoying the 
sights, park visitors are actually 
learning about those sites. 

“And that’s always good. 
This is such a beautiful place 
and we want everyone to know 
about it,” he said.

Cards explaining the app are 
available in the park’s Visitor 
Center.

To get a glimpse of what 
the tour looks, visit https://

w w w . g u i d i g o . c o m / W e b /
QB72L0q2wxg

According to the Missouri 
Department of Natural Re-
sources, more than 500,000 
people visit Ha Ha Tonka State 
Park annually. The park’s web-
site describes Ha Ha Tonka as 
a “geologic wonderland with 
sinkholes, caves, a huge natural 
bridge, sheer bluffs and Mis-
souri’s 12th largest spring. The 
ruins of a turn-of-the-century 
stone castle overlook these 
wonders and offer impressive 
views of the Lake of the Ozarks 
and Ha Ha Tonka Spring.

“A series of trails and board-
walks makes it easy for visitors 
to experience all the park has to 
offer from its historic castle and 
geologic wonders to its wooded 
areas and open rocky glades. 
Picnic sites beckon visitors for 
a relaxing lunch in a scenic set-
ting unparalleled in the lake 
area. All these fascinating fea-
tures combine to create a park 
that can be explored and en-
joyed time after time.”

Although several lake loca-
tor, fishing maps and Lake of 
the Ozark business apps are 
available through the app store, 
the Ha Ha Tonka app is the only 
interactive app created for this 
area.

Ha-Ha-Tonka app



Lake of the Ozarks Business Journal August, 2018 Page 17

A Matter of Trust
Avoiding 
Retirement 
Surprises

A recent analysis by the Wall 
Street Journal estimates that 40% 
of households headed by those 
aged 55 through 70 are unlikely 
to have suffi cient resources to 
maintain their standard of living in 
retirement.  For many, this means 
they will have to work longer 
to achieve the level of fi nancial 
independence necessary to retire 
safely. So, it’s worth asking yourself, 
do you know just how ready you are 
to retire?

There are many things that need 
to be taken into consideration.  One 
thing you may have overlooked 
is the fact that life expectancies 
are improving.  Will you be able to 
make your money last longer should 
your retirement last 25 to 30 years? 
Research shows that one in ten 
people now live to be 95 years old.

So how much will you actually 
need?

Developing a realistic retirement 
budget is an important exercise, 
one that requires an examination of 
values as much as resources.  Some 
people enjoy living rather modestly 
during retirement, but others prefer 
to maintain a more lavish lifestyle 
they’ve become accustomed to. 
Ultimately, your retirement budget 
needs to be understood from three 
perspectives.

Essential versus discretionary 
spending.  Which expenditures 
could be curtailed, even eliminated, 
in the event of fi nancial reversals?  
Food is essential; restaurant dining 
is not. Is there room in your budget 
for savings?

Structural versus peripheral 
expenses.  Some costs are binding, 
not subject to modifi cation, and 
failure to meet them means a 
structural change in retirement.  If 
you own property, you must pay 
the taxes.  If you have a mortgage, 
you must make the payments. If 
you own a car, you have to pay 
for routine maintenance.  Trips, 
vacations, and gifts, in contrast, are 

peripheral expenses.
Fixed versus infl ation-prone 

costs.  Infl ation has been very mild 
in recent years, but this may not 
be a permanent condition.  Most 
retirement expenses are vulnerable 
to infl ation, while retirement 
income generally is fi xed.  The 
response to infl ation may include 
cutting back on optional purchases 
or substituting less expensive items 
for those that become unaffordable.

Understand also that long, 
modern retirements typically 
include three phases:

• active retirement, fi lled with 
travel and pursuit of deferred 
dreams;

• passive retirement, typically 
beginning in the mid-70s, when 
activities are gradually reduced; and

• fi nal retirement, a period often 
marked by failing health and a need 
for long-term care.

A different retirement budget 
applies to each of these three 
periods, and depending on your 
retirement goals, you may need to 
take different strategies to ensure 
that your nest egg will be there for 
each.

One way you can make sure you 
are prepared for retirement and any 
surprises along the way is through 
a good fi nancial plan. Be sure you 
are talking to your advisor about 
what type of planning is right for 
you. Contact Trenny Garrett today 
at (573) 302-2474 or by email at 
trenny.garrett@centraltrust.net.

Trenny Garrett, J.D., CTFA
Senior Vice President

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files
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LOFPD participates in VFA Fire  
Department Matching Grant Program

During July and August, 
matching funds grant checks 
for rural fire departments are 
being distributed by Missouri 
Department of Conservation 
Forestry Division staff.

A total of 174 fire depart-
ments and districts, including 
the Lake Ozark Fire Protection 
District (LOFPD), will be re-
ceiving checks of up to $4,000 
to help them with the purchase 
of personal protective gear and 
firefighting equipment for wild-

fire as well as structure fires.
According to Mark Amsing-

er, chief of the LOFPD, they’ve 
received approximately $15,000 
over the past five years.

“With the funds we received, 
we were able to purchase some 
personnel protective equip-
ment (PPE) for our guys, a skid 
unit for one of our brush trucks 
and a skid unit for our UTV, and 
we purchased some fire hose,” 
he said.

The total funding for Mis-

souri fire department matching 
grants this year is $389,603.56. 
Fire departments and districts 
are required to match 50 per-
cent of the funds which are pro-
vided by the U.S. Forest Service 
and the Missouri Department 
of Conservation. During the 
last 30 years, nearly $8 million 
has been distributed to rural 
fire departments to help them 
increase the safety of their fire-
fighters and provide them with 
better firefighting equipment.

Wayne Vaughn and Billy Rising, both with the Missouri Department of Conservation, met with Fire Chief 
Mark Amsinger of the Lake Ozark Fire Protection District (in the center) to present him with a check made 
available through a grant program. Photo provided.

Advertise in the Business Journal!

573-348-1958

It’s a great way to reach the thousands of visitors the Lake area has each year! 
Your advertisement is delivered to hundreds of locations all around and in the 
Lake area! Call today!
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BUSINESS AT THE LAKE 50 
YEARS AGO – PART 4 OF 4

Fifty years ago the Lake area 
had a variety of drive-in theaters 
showing the latest in Hollywood 
movies. The Grand Glaize Drive-
In Theater in Osage Beach even 
had church services on Sunday 
mornings featuring guest minis-
ters. The minister and the choir 
stood on top of the concession 

stand and admission was free. 
You sat in your car and listened 
through your window speaker 
(Photo courtesy of Missouri 
State Archives); Fifty years ago 
the Bank of Lake of the Ozarks 
had nine employees. They were 
all women except the president, 
James Franklin Sr. Five of the 
nine, which includes Franklin, 
are now deceased. The bank was 

located near Shawnee Hills Win-
ery which was originally Mills 
Cottages across Bagnell Dam 
Boulevard from the Catholic 
church. The bank is currently lo-
cated in Osage Beach across from 
Stone Crest Mall and has several 
branches at the Lake; This is the 
fi nal segment of this four-part se-
ries of then-and-now comparing 
the 1950s and 60s with 2018. It in 

no way represents all of the many 
changes that have occurred but 
does provide a glimpse of the 
past. People visiting the Lake to-
day who remember it from the 
earlier times fi nd very little they 
recognize and often get in touch 
with the author to get directions 
to some former small family-
owned family-operated resort 
t hey were once familiar with.  A 
few old structures do survive 
from the earlier days but they 
can be hard to fi nd. The two-lane 
highway that passed through 
Lake Ozark and Osage Beach 
into Camdenton in the 1960s has 
seen many improvements. It is 
in sharp contrast to the divided 
four-lane Expressway lined with 
towering rock cuts that now fun-
nels high-speed traffi c through 
these vintage communities. (To 
learn more about how the Lake 
used to be see the author’s books 
at Stone Crest Book and Toy in 
Osage Beach.)

This historical sketch is from 
the collection of H. Dwight Weav-
er. He is the author of six books on 
the history of Lake of the Ozarks.

The author’s latest book on 
Lake history – Images of Ameri-

ca, Osage Beach – is now locally 
available and is a pictorial his-
tory of Osage Beach from 1880 
to 1980. Contact him at: dwight-
weaver@charter.net or call 573-
365-1171.

Visit www.lakeoftheo-
zarksbooks.com to 
obtain more information or to 
purchase one of his books on 
line.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver

Tackling tricky overtime issues
Submitted by Bruce Mitchell, 
Lake of the Ozarks SCORE

 Should you be paying over-
time to your employees? The 
answer is: it depends.

Under the U.S. Fair Labor 
Standards Act (FLSA), employ-
ers are required to pay over-
time to most hourly employees 
who work more than 40 hours 
a week for businesses that take 
in more than $500,000 a year in 
revenue.

Just because your small 
business earns less doesn’t 
mean you’re off the hook, how-
ever. FLSA also applies to any 
business “engaged in interstate 
commerce, the production of 
goods for interstate commerce, 
or an activity that is closely re-
lated and directly essential to 
the production of such goods.” 
But it’s not a blanket rule either. 
FLSA applies only to jobs that 
involve some form of interstate 
commerce.

Employers can also exempt 
certain executive, administra-
tive, or professional positions 
from overtime regulations. The 
employee must receive a salary 
or fee of at least $455 per week, 

with job duties that meet spe-
cific requirements. 

Defining those responsibili-
ties can be tricky, and the U.S. 
Department of Labor’s Wage 
and Hour Division (WHD) 
is often called upon to make 
judgment calls not only on the 
applicability of FLSA, as well as 
state overtime laws.

Fortunately, the WHD’s 
website (www.wagehour.dol.
gov) offers a wealth detailed in-
formation on federal require-
ments for overtime and other 
aspects of the FLSA, including 
minimum wages, family and 
medical leave and related top-
ics critical to small business. 
State requirements and con-
tacts are also listed, as well as 
responses to inquiries to what 
regulations do/do not apply in 
certain situations.

An attorney who specializes 
in human resource issues will 
also be a good resource for in-
terpreting state and local over-
time laws, and how they direct-
ly affect your small business.

Small business owners 
should also be aware of areas 
not covered by FLSA. They 

include:
·Vacation, holiday, sever-

ance, or sick pay;
·Meal or rest periods, holi-

days off, or vacations;
·Premium pay for weekend 

or holiday work;
·Pay raises or fringe ben-

efits; or
·A discharge notice, rea-

son for discharge, or imme-
diate payment of final wages 
to terminated employees.

You’ll find a wealth of 
small business-related infor-
mation, resources, and train-
ing, plus free, confidential 
counseling from more than 
12,000 business experts. For 
more information about con-
tacting a mentor or volun-
teering contact the SCORE 
Lake of the Ozarks Chapter 
at www.LakeoftheOzarks.
SCORE.org, by e-mail at ad-
min.0493@scorevolunteer.
org or call 573-346-5441.  
Serving Mid-Missouri with 
offices in the Lake of the 
Ozarks, Columbia, Jefferson 
City and Lebanon.
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Mortgage $ense
with Michael Lasson of First State 
Bank Mortgage 

5 Benefi ts of 
Owning Your 
Own Home

Homeownership is part of the 
“American Dream.” Owning a home 
means putting down roots and having 
a place that is all your own. Buying 
a home is one of the biggest invest-
ments you’ll ever make, but it does 
come with its benefi ts. Keep reading 
to learn about some of benefi ts of 
owning your own home from your 
Lake of the Ozarks mortgage lender.
1. You Build Equity. 

One of the most obvious benefi ts 
of homeownership is that you are 
gaining equity. With each mortgage 
payment you make, a portion goes 
toward reducing the amount you 
owe on your loan, which increases 
your equity. In addition, as your home 
increases in value, it creates more 
equity for you. When you subtract 
the amount you owe on your home 
from the total value of your home, the 
amount leftover is your home equity, 
or the “dollar” value of your home 
that actually belongs to you.
2. You’re Making an Invest-
ment. 

When you rent your home, you 
get little to no return on investment. 
Paying rent each month doesn’t offer 
any return on investment beyond se-
curing a place to live through the end 
of the month or lease. Unlike other 
investments, like a vehicle, a home is 
a purchase that appreciates over time. 
While home prices are cyclical, if you 
stay in your home for a long period 
of time, it could increase in value, giv-
ing you a substantial return on your 
investment.
3. You Receive Tax Benefi ts. 

Homeownership has some ad-
vantages when it comes tax time as 
well. The federal government encour-
ages homeownership by offering tax 
incentives. The biggest one being, the 
option to deduct interest from your 
mortgage payments on your income 
tax return. Payments on private mort-
gage insurance and certain home-
related purchases may also qualify for 
tax benefi ts.
4. You’re Able to Make Modi-
fi cations. 

When you own your own home, 
you have the freedom to do what-
ever you want to it. You can paint the 
walls whatever color you desire, alter 
the layout of the home and more! 
Renting doesn’t usually come with a 

lot of options for modifying your liv-
ing space to better suit your needs. 
Homeownership allows you to live 
life by your own rules. Plus, home im-
provements typically lead to increased 
home value.
5. You Save Money in the 
Long-Term. 

While there are upfront costs to 
purchasing a home at the Lake of the 
Ozarks, if you stay in the same place 
long enough, you’ll most likely be 
saving money. In the majority of U.S. 
markets, owning a home is less ex-
pensive than paying rent. Consider a 
$1000 per month rent payment. Over 
10 years, that adds up to $120,000 
that you could be using to pay down 
a mortgage instead of handing it over 
to a landlord. That doesn’t even factor 
in that rent prices are constantly ris-
ing. When you purchase a home, you 
can lock in your monthly payment for 
30 years!

With interest rates still low, now is 
a great time to consider homeowner-
ship and start taking advantage of 
these benefi ts. Give me a call at 573-
746-7211 to discuss your Lake of the 
Ozarks home fi nancing needs today! 
As your Lake of the Ozarks mortgage 
lender, I’ll be here to work with you 
every step of the way, from the pre-
approval to the closing and beyond.

For Lake area news, resources and 
tips on fi nancial services, please 

LIKE my Facebook Page, Follow me 
on Twitter or Connect on LinkedIn 
Michael Lasson
Senior Loan Offi cer
NMLS #: 493712
4655 B Osage Beach Parkway
Osage Beach, MO 65065
Direct: (573) 746-7211
Cell: (573) 216-7258
e-Fax: (866) 397-0318
Email: mlasson@fsbfi nancial.com
Website: www.YourLakeLoan.com

A Division of First State Bank of 
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affi liate of the Year 2011, 
2014, & 2015.

For your many 
sides, there’s
Nationwide®.

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home 
Office: Columbus, OH 43215. Subject to underwriting guidelines, review, and approval. Availability 
varies. Nationwide, Nationwide Is On Your Side, and the Nationwide N and Eagle are service marks 
of Nationwide Mutual Insurance Company. ©2017 Nationwide CPO-0836AO (08/16) 6831741
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continued from page 12
homes so people who work 
here can afford to live here, 
we’re going to have to spend 
untold millions on highway in-
frastructure so they can drive 
in and out of here every day.”

He said to accomplish their 
goals, the county needs to, 
among other things, make pro-
visions to substantially reduce 
lot sizes when central sewer 
and water is available. 

“And it’s my belief we should 
completely eliminate the 25-

foot setback. Under the revi-
sions, it’s tied to whether or 
not the property has central 
sewer. However, if people sub-
mit their plan to the Camden 
County Wastewater Board and 
it’s approved, and people can 
use that space without inter-
fering with the wastewater 
design, I don’t think people’s 
rights should be taken away if 
it doesn’t serve any useful pur-
pose,” he said.

Hasty said he would also 
like to separate planning and 

zoning provisions in the code 
from subdivision regulations 
and road design standards 
so they can be reviewed and 
revised separately, and code 
revisions that would create 
separate zoning districts for 
property adjoining or in close 
proximity to the Lake. 

“This could be accom-
plished by establishing water-
front commercial, waterfront 
residential and possibly wa-
terfront industrial. It would 
will allow the special needs of 

waterfront development to be 
addressed separately from the 
rest of the Lake planning dis-
trict,” he explained.

He said he also supports 
revisions allowing mixed-use 
development that combines 
residential and commercial 
both away from and near the 
waterfront, “allowing com-
mercial activities within a spe-
cific area and allowing people 
to live where they work. That’s 
happening all over the nation 
and it facilitates reduced costs 
of infrastructure and maxi-
mizes the use of infrastruc-
ture.”

In addition, the county will 
be looking at adopting differ-
ent subdivision specifications 
and regulations for waterfront 
property, near-waterfront 
property and rural develop-
ments. 

“If you’re out in a rural area 
– and a lot of the planning 
and zoning district includes 
rural – the type of develop-
ment and the needs are differ-
ent. For example, paved roads 
with curb and gutter may be 
appropriate for some types of 
subdivisions but in rural areas, 
gravel roads may be appro-
priate. And requiring central 

sewer may be appropriate for 
a waterfront subdivision but 
not necessarily for a rural sub-
division. We’re also looking at 
how to accommodate afford-
able housing including micro-
houses, duplexes, townhomes 
and other zero-lot-line type 
housing,” Hasty said, adding 
that although he’s fairly happy 
with the Camden County Mas-
ter Plan, he strongly disagrees 
with future use plans that lo-
cate huge areas of residential 
development along highway 
frontage. “In addition to com-
promising the commercial 
area, no one is going to want to 
build large subdivisions right 
alongside the highway. So we 
have our work cut out for us, 
but in the end, I believe we’re 
going to hammer out a new 
plan that will be good for our 
county, good for our citizens 
and good for our economy. 
We need to be thinking cre-
atively and we’re going to take 
as much time as we need to, 
to make sure we get this right. 
Our goal is to have a work-
able code that fits the unique 
nature of our land, lake, and 
economy.  More than anything 
else, it must represent the will 
of the citizens.”

Your  only
Locally Owned

Lake of the Ozarks 
Magazine. 

Pick up L•O PROFILE’S newest  issue statewide 

Statewide 
Award Winning 

Publication.

• New & Used Books • Educational Toys
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StoneCrest Mall - 3797 Osage Beach 

Pkwy • 573-348-4788
Facebook.com/stonecrest.bookntoy/
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Hallmark Department for Gifts, 
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Camden County commission zoning

The Lake Area Chamber recently held a ribbon cutting for Dande-
lion Seed Boutique at 3251 Bagnell Dam Blvd in Lake Ozark. The ribbon 
cutting took place on July, 12th 2018 at 4:30 pm.  Attendees included 
Dandelion Seed Boutique owner, as well as several Lake Area Cham-
ber staff, and board members. For more information, visit their web-
site at www.shopdandelionseed.com or call (573) 693-9900.

The Lake Area Chamber recently held a ribbon cutting for Fountain 
Mortgage at 754 Bagnell Dam Blvd Ste D in Lake Ozark. The ribbon 
cutting took place on June, 22rd 2018 at 11:30 am.  Attendees included 
Fountain Mortgage staff members, as well as several Lake Area Cham-
ber staff, board members, and volunteers in attendance. For more in-
formation, visit their website at www.homeloanswithbrandi.com or 
call (816) 809-2270.
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Missouri Department of 
Conservation (MDC) employ-
ees temporarily trapped a total 
of 900 Canada geese over the 
last two weeks in the state’s 
southeast region. Geese were 
collected and banded, then 
quickly released, in Cape Gi-
rardeau, Dexter, Farmington, 
Jackson and Poplar Bluff. Al-
though Regional population 
numbers are stable, biologists 
are concerned to see some that 
had irreparable wing damage 

caused by poor diet. This is 
commonly called “angel wing” 
where the end of the wing 
twists outward from the body.

“We see it in more urban 
areas where the geese are fed 
bread or cereal by well-inten-
tioned people,” said Nicole 
Walker, a MDC wildlife man-
agement biologist. “Unfortu-
nately, bread doesn’t have the 
nutrients geese need, so they 
may develop drooping wings 
and can even lose their ability 

to fly.”
Artificially fed geese may 

show signs of malnutrition by 
being underweight or show 
poor molting or unhealthy 
wing feathers, Walker said. In 
natural settings, waterfowl 
seek and feed on a variety of 
nutritious foods such as aquat-
ic plants, natural grains, and 
invertebrates such as insects 
and worms. People tend to 
feed bread, corn, and popcorn 
to geese, which are low in pro-
tein and very poor substitutes 
for their natural foods.  Feed-
ing geese can also artificially 
congregate birds in areas cre-
ating a situation where too 
many birds quickly become a 
nuisance to the public in some 
settings.

“It’s like feeding a person a 
daily diet of donuts,” Walker 
said. “If most of a diet is filler 
ingredients with no nutrients, 
there won’t be a healthy result.”

Walker said the solution is to 
simply stop feeding the geese 
and allow them to find natural 
foods that meet their biological 
needs.

“If everyone stops feeding 

the geese, they won't disap-
pear,” she said. “Families can 
still enjoy viewing geese and 
parents can teach children 
how to respect the geese, learn 
about them and help them by 
not interfering.”

Canada geese are banded 
in several portions of the Mis-
sissippi Flyway each year for 
the purpose of learning about 
production of young, mapping 
the distribution and timing of 
the harvest and to calculate 
survival and recovery rates. 
When examining the geese, bi-
ologists note the general health 
of each bird, look for a brood 
patch in the adult females in-
dicating that they laid eggs this 
year, and look for abnormali-
ties such as foot damage or past 
injury. For geese that are re-
captures, they check to ensure 
their band is still legible and 
attached correctly, and replace 
or adjust it to better fit the leg.

“At this time the population 
within our flyway is looking 
very positive,” Walker said. She 
added that the last survey of 
giant Canada geese across the 
Mississippi Flyway between 

2016 and 2017 observed an in-
crease in the population by 
roughly 16 percent, indicating 
a stable to growing population. 
However, where biologists are 
managing wildlife in suburban 
environments, the trick is to 
find the right balance of goose 
numbers so that local parks, 
golf courses, and privately-
owned ponds are not overrun 
with birds to the point that they 
are a nuisance. 

Walker said that while the 
larger population tends to ebb 
and flow depending on larger 
weather patterns, it is very im-
portant for wildlife manage-
ment agencies to manage the 
populations at a local level.  In 
some cases, MDC works with 
landowners and communi-
ties to make ponds and lakes 
less attractive to deter Canada 
geese.

“By continuing these moni-
toring and banding efforts we 
can keep a close eye on these 
populations, monitor harvest 
trends, track general move-
ments of birds within the ar-
eas, and keep an eye on overall 
bird health,” she said.

For more information on 
waterfowl in Missouri, go on-
line to www.mdc.mo.gov.

Managing Rental Property
Increasing 
the Off 
Season

     If you are in the vacation rent-
al business here at the Lake of the 
Ozarks you are always looking for 
ways to increase your rentals during 
the slower times of the year.  The fi rst 
thing you have to come to grips with 
is that most visitors come here to en-
joy the Lake!  And when they cannot 
enjoy the lake, fewer of them come 
to visit our area.

Our company does 85% of all 
rentals between Memorial Day 
weekend and Labor Day weekend.  
That leaves us with just under nine 
months to capture the other 15% of 
our business.  That is a horrible busi-
ness model, but it is the one we are 
stuck with.  So the trick is how to 
maximize those other nine months 
to get the most out of your rental 
property.

So what are some things that 
you can do to maximize your rentals 
between Labor Day and Memorial 
Day?  The best way is to see what 
visitors are doing here during that 
time of the year.  We have a number 
of festivals and special events that 
do attract visitors.  Know the sched-
ule and then promote those events 
to your potential guests.  We have 
plenty of events like the Air Show, 
Liverpool Legends, the Dogwood 
Festival, Magic Dragon Street Meet, 
Harbor Hop, Bikefest, the Apple Festi-
val, Enchanted Village of Lights and a 
large number of fi shing tournaments.

Another angle when purchasing 
is to look for a property that visitors 
can enjoy during the cooler seasons.  
There are a few condo complexes 
that offer indoor pools and our con-
dos with indoor pools have the high-
est average nights of any complex 
that we manage at except for one.  
Last year our Knolls Resort complex 

averaged 31% more rental nights 
than our other condos.  They have an 
indoor pool that is open year around 
and that is one of the reasons they 
see more rentals each year.

Attracting golfers is another great 
way to fi ll some spring and fall va-
cancies.  We do a signifi cant amount 
of golf business each year with the 
majority coming outside of the sum-
mer months.  Knowing what golfers 
are looking for will is the key to at-
tracting them.  They all want sepa-
rate beds, they usually travel in packs 
of fours, eights and twelves and they 
love to grill out!  If it rains, they need 
a big screen TV and some cards or 
games to keep them occupied.  Plan 
accordingly and you can fi ll some of 
those slower spring and fall dates.

Another option is to talk with a 
winery or cave (both good off-sea-
son attractions) and create a pack-
age with your home or condo that 
includes a winery or cave tour.  They 
are looking for business as well dur-
ing those times!

Russell Burdette is the owner of 
Your Lake Vacation, a professional 
vacation rental management com-
pany at the Lake of the Ozarks since 
1986.  If you would like more info 
on renting your home or condo as a 
vacation rental, please call 573-365-
3367 or e-mail russell@yourlakeva-
cation.com.

Russell Burdette

Cabinets | Countertops | Kitchen & Bath Faucets & Fixtures | Appliances

Kitchen & Bath Showroom
924 Hwy 42, Osage Beach MO 65065 | 573-348-4464

Need personalized service.  Call Now and make an 
appointment with a member of our experienced sta�.

Remodeling or Updating your home - stop by and see our 
huge selection of products for every style and every budget.

www.dkbshowroom.com

Help keep geese healthy by not feeding them
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Crossword Puzzle
ACROSS
1. Flora’s partner
6. Café alternative
9. Alpine lift
13. European blackbird
14. Owned
15. Reflecting light
16. ____ ____ estate deal
17. He was the greatest?
18. Main artery in the body
19. *”The War of the Worlds” invader
21. *Typical temporal setting
23. Shape with an ax
24. Combustible heap
25. Fleur-de-____
28. *Scully’s first name in “The X 
Files”
30. Huey, Dewey or Louie to Donald 
Duck
35. Crematorium jars
37. Ponies at a party
39. #30 Across’ sister
40. ____ of arms
41. Mideast V.I.P.
43. Military no-show
44. *”Buffy the Vampire Slayer” 
spin-off
46. Hippocrates’ promise, e.g.
47. *David Bowie in “The Man Who 
____ to Earth”
48. *The Dagobah ____ in “The 
Empire Strikes Back”
50. Lack of guile
52. Bad-mouth
53. Form of arthritis
55. National Institute of Health
57. *”Foundation” series author
60. *Stanislaw Lem’s famous novel
64. Single-cell protozoan
65. Famous Dolly, e.g.
67. Absurd
68. West African country
69. “Eureka!”
70. Neil Diamond’s “Beautiful 
_____”
71. They’re marching one by one
72. Auction set
73. Young sows

THEME: SCIENCE FICTION
Solution page 10

DOWN
1. Memory ____ mattress
2. Certain something
3. ____-friendly
4. Poet’s “below”
5. Like U.S. and U.S.S.R. in WWII
6. Conjunction in comparatives
7. *Heuristically programmed 
algorithmic computer, for short
8. Enlighten
9. Biblical pronoun
10. Ethiopian currency
11. Initial stake, as in poker
12. Swedish shag rug
15. Shiny cotton
20. Not asleep
22. One of #35 Across
24. “Miss America” contest, e.g.
25. *”Star Wars” creator
26. Shoemaker without shoes, e.g.
27. Hose woes
29. *Captain of Nautilus
31. “La Vie en rose” singer
32. #23 Across, past tense
33. Cause for food recall
34. *One of the “fathers of science 
fiction”
36. Proofreader’s mark
38. “____ ____ good example”
42. It’s black or white and lives in 
Africa
45. Office errand boy
49. Barn sound
51. Bureaucratic task
54. Relating to uvea
56. Capital of Vietnam
57. So be it
58. Dispatched
59. Avian wader
60. Center of authority
61. Iron horse track
62. Research facil.
63. Visually perceives
64. Bar association
66. *”Doctor ____”

Painting, Sealing & Staining Inside & Out
    Lawn Care - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
 Snow Removal - Powerwashing Decks & Docks

LLC

This offer is subject to availability and is not valid in all areas.
Dish Network: 1-855-397-7631

The Lake’s Country Station
J.T. Gerlt • Mornings 6 a.m. -10 a.m. 

Today’s Country And Your All Time Favorites! 
News-Weather-Sports-Country Sale 

KS95 • 95.1fm • 573-378-5669 • www.lakeradio.com
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Village begins acting on nightly rental violations
By Nancy Zoellner-Hogland

Since 2004, the Village of Four 
Seasons has had an ordinance 
on the books prohibiting nightly 
rentals. 

The former Village clerk said 
trustees were quick to adopt 
the ordinance, which carried a 
$500-per-day fine for violation, 
once they learned that a home-
owner had started renting to 
entire fraternities and sororities 
– a practice that, at the time, was 
prohibited by the Four Seasons 
Property Owners Association, 
a homeowners association that 
governs activity inside its bound-
aries.

At a recent meeting of the Vil-
lage Board of Trustees, a resident 
complained about a similar situ-
ation taking place on his street. 
He said numerous cars were 
parked at the home and in the 
street, trash was thrown every-
where and a bus was constantly 
bringing people in and out. He 
said he was told by Board Chair-
man Arnold Sandbothe that to 
file a complaint, he would have 
to agree to go to court to testify 
against the neighbor – something 
he wasn’t willing to do – and he 
asked why the Village wasn’t en-
forcing the ordinance it had on 
the books.

“Short-term rentals have been 
a hot issue for the past three years 
in the legislative area. I know we 
have an ordinance and there has 
been talk internally and in open 
forum about nightly rentals. 
Some are advertised but we don’t 
know if they’re actually rented 
so until someone brings it to our 
attention, like you did, we don’t 
know that they have a rental,” 
Sandbothe explained.

And Village Attorney Todd 
Miller said his testimony could be 
required because it was more of 
a civil issue rather than a crime. 
However, he also said the mu-
nicipality’s wait-and-see stance 
they had been following the past 
couple years was changing.

“The Village ordinance reads 
that you cannot rent your home 
to a transient party for less than 
31 days. The purpose was to try to 
get rid of the overnight or week-
end guys that only want to come 
in and party. For two consecutive 
years now, there have been bills 
(at the state level) that looked like 
they were going to pass, for all 
intents and purposes, that would 
have overturned that ordinance. 
The Missouri Municipal League 
led me to believe it was going to 
pass…but it’s failed to pass twice 
now,” he said, adding that the lat-

est version of the bill would have 
taken all authority away from 
municipalities so they could no 
longer control rentals. 

HB 2457 was the most recent 
bill presented. Proposed this 
spring by Sonya Anderson (R-
131), the bill summary states:

This bill prohibits political subdivi-
sions from imposing a fee or enacting 
an ordinance that prohibits residential 
dwelling rentals after August 28, 2018. 
The bill prohibits political subdivisions 
from enforcing an ordinance that pro-
hibits residential dwelling rentals after 
August 28, 2019. This bill clarifies that 
sales taxes, tourism taxes, and other 
taxes on the use of hotels and motels 
shall also apply to guests of residential 
dwelling rentals. An owner, or a facilita-
tion platform if one is used, must collect 
and remit any taxes a transient guest 
is required to pay. Intermediaries that 
facilitate rentals of residential dwell-
ings that do not meet the definition of a 
facilitation platform must retain records 
of rentals and notify transient guests 
that they are obligated to pay certain 
taxes. Some of the provisions of this bill 
relating to taxes and the requirements 
of facilitation platforms and marketing 
platforms will not go into effect until 
January 1, 2019. This bill is similar to HB 
608 (2017) and SB 1117 (2016).

An amendment was later add-

ed allowing cities to “regulate the 
density of residential dwelling 
rentals in any zoning district.” 

Previous versions of the bill 
allowed the local laws banning 
overnight rentals to stand, as 
long as they were in place before 
the new state legislation was ad-
opted.

“Under the latest version, even 
though we have an ordinance on 
the books, if we had sent out let-
ters offending people, basically 
saying they were in violation and 
must cease and desist, if the state 
had passed this months later, 
weeks later, days later, you’d look 
like idiots. And we would have 
begun litigation that would have 
been costly to the tax payer in the 
Village and that’s what we’re try-
ing to avoid,” Miller explained. 

However, he said because 
the legislation has failed for two 
straight years and since other 
municipalities, including some 
in the Kansas City area, were 
starting to once again send 
cease-and-desist letters to of-
fenders, the Village would be 
following suit. He said he was in 
the process of sending a cease-
and-desist letter to the resident’s 
neighbor, advising them of the 
Village’s ordinance.

“We’re moving in that direc-

tion. We just had to be cautious,” 
Miller said.

All three of the Lake of the 
Ozarks state representatives have 
said they don’t believe a state law 
is needed and that the matter 
should be left up to the individu-
al municipalities.

Village trustees originally de-
cided to look into legislation ban-
ning overnight rentals after the 
Village clerk was contacted by 
Carolyn Loraine, a former Village 
trustee who was serving as pre-
siding commissioner of Camden 
County at the time. She asked the 
clerk to come to her house so he 
could see for himself what was 
going on. 

“Literally – there were 100 
cars. They were parked on ev-
ery single yard on the street and 
they filled a tennis court that 
was owned by an individual that 
lived at the end of the street,” the 
clerk said. “Fifty people were on 
that home’s dock – it was barely 
above water – and they had taken 
over neighboring docks as well. 
The fraternity president was very 
polite when I knocked on the 
door. In fact, he told me that if I 
thought it was crowded then, I 
should have seen it the night be-
fore when the sorority was there 
partying with them!”

Home & Business Automation • Access Control • Security Systems & Cameras 
• Audio/Video • Cabling & Wireless Networking • Dock Lifeguard™ Reseller
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Building an effective 
web presence
with Sandy Waggett of MSW 
Interactive Designs

How Can I Improve 
My Google Ranking?

This is one of the most frequently 
asked questions we get from busi-
ness owners. Google rankings can’t 
be guaranteed, but there are de� nitely 
a few things you can do to give your 
business the best possible chance of 
ranking. 

Here are 3 simple strategies we 
recommend to help improve your local 
search rankings:
1. Keep Your Website Current

We can’t say this enough (which 
is why it’s our FIRST suggestion) - 
make updates to your website regu-
larly. Many times, a business will invest 
money in their website, take time to 
create the content, approve the pre-
views, but then after it’s live they forget 
about it. While it’s true that your web-
site can work for you without having to 
think about it daily, making regular up-
dates to your website is good practice 
in the eyes of Google. Google likes to 
return fresh, relevant content to their 
users in search.

Insider Tip:  Sometimes it can be 
as simple as adding a photo/bio of 
your new employee, adding a page 
of testimonials and revolving them, 
or putting some new photos on your 
website showcasing your new equip-
ment, services, or specials.
2. Utilize Social Media Best 
Practices

Social media can be a powerful tool 
for improving your website rankings. 
Not only will it help you in creating 
fresh content (which Google loves!) 
but it can help share your business 
and website with new customers. We 
highly recommend that you include 
your website URL in every single social 
post that you make. This creates back-
links to your site and also drives traf� c 
to your site. All of these things can help 
improve your search engine rankings.

Insider Tip: Use many different 
social channels. Google My Business 
is a powerful (free) tool for local busi-
nesses to help improve visibility in local 

search. Keep your business hours up-
dated, make sure that your map loca-
tion is correct, keep track of reviews, 
and even make informative posts 
through this account. If you don’t have 
one, today is a great time to start! 

The fact that it’s called “Google My 
Business” should tell you everything 
you need to know about how impor-
tant it is to have a correct and active 
presence here.
3. Check Your Business 
Directory Listings

Google hates inconsistent informa-
tion. It can punish you by giving your 
business less than desirable rankings 
when it � nds con� icting information 
about your business across the web.

One way to help stay on top of all of 
the different places that your website 
shows up is to utilize a Local Directory 
Management Service. The goal is to en-
sure that your business listing in the lo-
cal directories is correct and consistent 
across all of the platforms.

Follow MSW Interactive Designs
Twitter:  @PutTheWebToWork
Facebook: http://Facebook.com/put-
thewebtowork
Blog: http://put-the-web-to-work.
blogspot.com
Sandy Waggett, MSW Interactive De-
signs LLC ~ We put the web to work 
for you!
573-552-8403
www.PutTheWebToWork.com

Sandy Waggett

 ASSOCIATION MANAGEMENT & PROPERTY SERVICES

Condos, Homes & Communities 

We provide the following services; accounting, record keeping, lawn care & 
grounds, maintenance, pool maintenance, security, pest control, dock repairs

 
We offer full service, full time association management or for smaller associa-
tions we have ala carte services so that you can pay for just what you need.

 

 
Providing property

management services to 
the Lake Area 
since 1986.

Now offering 

full service association 

management.  Call for a bid 

today! 573-365-3367!

RBL Properties
4571 Osage Beach Parkway

Osage Beach, MO 65065

LOFPD requesting tax increase
The Lake Ozark Fire Protec-

tion District is asking voters to 
increase their level of support 
for the EMS ambulance service 
by approving a 30-cent levy on 
the August 7 ballot. The funds 
will be used to update and 
improve emergency lifesav-
ing equipment, ambulances 
and, within the next year, to 
hire additional people to staff 
a third Advanced Life Support 
(ALS) ambulance, which will 
be based at Station 1 on Bag-
nell Dam Boulevard. Currently, 

ambulances are stationed at 
Station 2 on Horseshoe Bend 
and Station 3 on Welsh Road, 
off Highway W. Once the am-
bulance is in Station 1, Fire 
Chief Mark Amsinger said they 
will redraw the lines so the 
ambulance at Station 2 will 
take care of Horseshoe Bend, 
the ambulance at Station 3 on 
the North Shore will take ev-
erything north of the Osage 
River to the northern bound-
ary near Hood’s outlet store, 
and the ambulance stationed 

on Bagnell Dam Boulevard 
will take care of the calls in the 
city of Lake Ozark and every-
thing south of the Osage. This 
is the first time the district has 
requested an increase since 
the ambulance service was 
formed in 2001 and, according 
to Amsinger, it’s badly needed. 
In 2017, the district ran 1,350 
calls – more than 800 of which 
were emergency medical calls. 
That’s a 58-percent increase in 
emergency medical calls from 
2001. Photo provided.

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files

Send us Your Press
Releases, Public Events and 

Business News!
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w w w . l a k e o f t h e o z a r k s b i k e n i g h t . c o m

THIRD 
THURSDAY OF
EACH MONTH
April 19th • May 17th • June 21st • July 19th

 August 16th & Bike Fest Week September 13th

Win a customized Harley Softail from Karma Custom 
motorcycle. Winner will be drawn during fall bike fest.

For The Ride In Bike Show Sponsored By 
Surydyke Yamaha And Hosted By Eldon 

Noble Eagles Motorcycle Assn

From Karma Custom Motorcycles, The 
LeatherMan, Lake of the Ozarks Harley 

Davidson and more!

Prizes and Giveaways

Register !

 Join in the fun of a poker walk, bounce from each participating Bar for 
your chance to win cash and donate to Lake area 

Buddy Pack Programs to benefi t lake area children!

Register for a Chance to WIN a Customized Softail!

5:30 P.M.
BAGNELL DAM STRIP

LAKE OZARKSON THE 
S
T

R
IP

Stock Photo. Not 
the prize bike.MartyMarty yrde’sByrde’sB

Lake of the Ozarks
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1-866-670-YHTI

It’s waiting
If your location is keeping 
you from enjoying the
internet, wireless internet 
from YHTI can reach 
places around the 
Lake the others can’t.

The Internet with no strings 
attached! Get broadband in areas 
where no other service can go! 
Up to 2Mbps download speeds!

WIRELESS
ACCESS

“Always on” high speed internet 
broadband at speeds to 6 Mbps! 
Award-winning tech support!

No extra charge for business accounts!

BUSINESS 
DSL ACCESS

backbone! Lightning-fast response for your customers!

BUSINESS 
HOSTING

$3995

$2895

$1995

*

*

*

*Prices listed are ‘as low as’, rates vary depending on 
service. Prices listed are per-month, with no charge for DSL 
modem use, $10 monthly for wireless modem use. Never any 
hidden fees, gimmicks or surprise charges.

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

We’ve been providing professional 
internet connectivity for decades.  
It’s our business; it’s all we do.
We’ve helped thousands of companies 
large and small get the service they need 
to conduct business on the internet.
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Millennials Want to Say ‘I Do’ to 
High-Tech Wedding Registries

Once upon a time, wedding 
registries were created so new-
lyweds would have all the ba-
sic essentials to establish their 
first home. But as technology 
has evolved, so too has the reg-
istry. Gone are the days where 
registries only include dish-
ware and candlesticks. Cou-
ples can now incorporate mod-
ern must-haves, like connected 
lightbulbs, voice assistants and 
smart showers.

Leading faucet manufactur-
er, Moen, commissioned a sur-
vey conducted online by Har-
ris Poll in March 2018, which 
investigated what smart prod-
ucts would top the list when it 
comes to millennial (ages 18-34 
at time of survey) wedding reg-
istries and how this tech-savvy 
generation may be reinventing 
the process of registering.

The Gift of Technology
It may have once been a no-

no to ask for anything except 

traditional household goods. 
But young nearly-weds are 
modernizing registries by em-
bracing the gift of technology:

• More than two in five mil-
lennials (42 percent) would 
want to include smart home 
products on their registry if 
they were registering today, 
with digital voice assistants 
(66 percent), such as Amazon 
Alexa and Google Home, top-
ping their lists of desired smart 
products.

• Would-be grooms in par-
ticular seem to love tech – 
nearly half (48 percent) of male 

millennials who would want 
smart home products on their 
wedding registry would add 
smart lightbulbs/light switch-
es, smart thermostats (42 per-
cent) and a digital shower (32 
percent).

“Tech is trending when it 
comes to wedding wish lists,” 
says Andrea Maher, senior 
marketing communications 
specialist, Moen. “Our survey 
found that just as many mil-
lennial would-be brides would 
put smart home products on 
their registries (43 percent) as 
glassware (44 percent), with 
products like a robot vacuum 
cleaner (65 percent) and a 
hands-free faucet (39 percent) 
being some of the most wanted 
items among those who would 
want smart home products on 
their wedding registry.”

“After all, with the great gear 
available today, why would you 
limit yourself to towels and 

serving trays?” adds Maher.
Registry Reboot
Across the country, young 

couples aren’t just bending 
nuptial gift list rules, they’re 
rewriting them. With emerg-
ing technology, it’s not just the 
presents that are being mod-
ernized, the registries them-
selves are too.

Moen’s survey found that of 
millennials who have ever had 
a registry, over two in five (43 
percent) registered at online-
only retailers, such as Amazon 
or Jet.com, while 23 percent 
used a honeymoon registry, 

which allows couples to re-
quest donations to use toward 
honeymoon experiences, and 
18 percent used a universal reg-
istry, where newlyweds-to-be 
can seamlessly link gifts from 
multiple retailers. Of millenni-
als who have ever had a regis-
try, only one in five (21 percent) 
registered at a brick and mortar 
store without an online option.

“Recent CDC research found 
that young people are getting 
married later and living with 
partners before tying the knot, 
meaning they may already 
have glassware, blenders and 
toasters,” says Maher. “As a 
result, gifts like a hands-free 
faucet for the kitchen or money 
toward honeymoon excursions 
are what couples really want 
and need.”

Online tools like Zola and 
Honeyfund have made creat-
ing a modernized registry easy 
and can help ease the minds of 

traditionally-minded guests, 
as they’re able to see exactly 
where their money is going.

“From high-tech wedding 
presents to donations for 
snorkeling excursions, mil-
lennials are bucking many 
age-old gifting customs,” says 
Maher. “Though traditional-
ists may find these new regis-
try customs strange, couples 
shouldn’t be afraid to craft a 
list full of things they’ll be ex-
cited about receiving – even if 
they are a little unconventional 
by your grandmother’s stan-
dards.” Statepoint

Smart showers and voice assistants are becoming popular wedding registry items.

The Lake Area Chamber recently held a ribbon cutting for Dirty 
Girls Crystals & Rocks at 1242 Bagnell Dam Blvd in Lake Ozark. The 
ribbon cutting took place on July, 25th 2018 at 11:30 am.  Attendees 
included Dirty Girls Crystals & Rocks staff members, as well as several 
Lake Area Chamber staff, board members, and volunteers in atten-
dance. For more information, call (417) 217-8862.

The Lake West Chamber held a Ribbon Cutting for Ta-Da at the LOZ 
during their Grand Opening celebration recently.  Ta-Da at the LOZ is 
a new boutique located at 304 N. Main Street in Laurie next to Laurie 
Realty.  Come by Thursday thru Saturday and check out their great 
sales and deals. 816.500.8187 or check out their Facebook page here. 
https://www.facebook.com/TADAattheLOZ/ Pictured are Beth Kar-
riker and Kate Price, owners, along with family, friends and Chamber 
Ambassador.

The Lake Area Chamber recently held a ribbon cutting for Profes-
sional Floor Covering at 1095 Armory Drive in Osage Beach. The ribbon 
cutting took place on July, 27th 2018 at 11:30 am.  Attendees included 
Professional Floor Covering staff members, as well as several Lake 
Area Chamber staff, board members, and volunteers in attendance. 
For more information, call (573) 693-1235.
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SERVING THE LAKE OF THE OZARKS AREA SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

L O Profile 
PO Box 1457, Lake Ozark, MO 65049 
(573) 365-2822 
studiompublishing@gmail.com 
www.loprofile.com

Lake Area Chamber 
PO Box 1570, Lake Ozark, MO 65049 
(573) 964-1008 
kcloke@lakeareachamber.com 
www.lakeareachamber.com

Lake CVB 
PO Box 1498, Osage Beach, MO 65065 
(573) 348-1599 
tim@funlake.com 
www.funlake.com

Lake Media 
918 North Bus. Route 5, Camdenton 
MO 65020 • (573) 346-2132 
dcuddihy@gatehousemedia.com 
www.lakenewsonline.com

Lake Race Corporation 
5625 Bonnie Lane, Osage Beach MO 
65065 • (573) 302-4646 
barabarabunch@yahoo.com 
www.lakerace.com

Lake Spider Netting 
4837 Wilson Drive, Osage Beach MO 
65065 • (573) 434-0673 
tgregg3434@gmail.com

Lake Tow, LLC 
PO BOX 1402, Lake Ozark MO 65049 
(573) 216-4701 
cap10dave@charter.net 
www.laketow.blogspot.com

Lake West Chamber 
PO Box 340, Sunrise Beach MO 65079 
(573) 374-5500 
director@lakewestchamber.com 
www.lakewestchamber.com

Lake West Marine, LLC 
350 South Main, Laurie, MO 65037 
(573) 372-8115 
bob@lakewestmarine.com 
www.lakewestmarine.com

LakeExpo.com 
PO Box 1805, Osage Beach, MO 65065 
(573) 207-9004 
brent@lakeexpo.com 
www.lakeexpo.com

Laurie Tent & Event Rental 
14120 North State Hwy 5 
Sunrise Beach, MO 65079 
(573) 374-8368 
laurietentrental@gmail.com 
www.laurierental.com

Marine Concepts 
415 Kaiser Industrial Park 
Kaiser, MO 65047 • (913) 908-7223 
marineconcepts@ymail.com 
www.worldsbestboatcover.com

MarineMax 
3070 Bagnell Dam Blvd 
Lake Ozark, MO 65049 
(573) 365-5382 
thad.jameson@marinemax.com 
www.marinemax.com

Marty’s Marine 
6755 Highway 54, Osage Beach, MO 
65065 •(573) 346-0023 
sales@martysmarine.com 
www.martysmarine.com

Midwest Touchless Boat Covers 
613 SE Brentwood, Lee’s Summit 
MO 64063 • (816) 985-6542 
boatcoverguy@outlook.com 
www.midwestboatcovers.com

One Source Services, LLC 
305 N Locust Ave, PO Box 487 
Linn Creek, MO 65052 
(573) 502-9350 
alex@onesourceservices.net 
www.onesourceservices.net

Otto Construction Inc. 
PO Box 1821, Lake Ozark MO 65049 
(573) 693-3772 
tony@ottoconstruction.biz 
www.ottoconstruction.biz

Paradise Upholstery  
PO Box 786, Linn Creek, MO 65052 
(573) 216-7214 
iaff198@hotmail.com 
www.paradiseupholstery.com

PDQ Marine Services 
PO Box 2489, Lake Ozark MO 65049 
(573) 365-5900 
pdqmarineservice@hotmail.com 
www.pdqmarine.com

Performance Boat Center 
1650 Yacht Club Drive 
Osage Beach, MO 65065 
(573) 873-2300 
brett@performanceboatcenter.com 
www.performanceboatcenter.com

Poly Lift Boat Lifts 
PO Box 135, Sunrise Beach, MO 65079 
(573) 374-6545 
mark@polylift.com 
www.polylift.com

Premier 54 Motor Sports, LLC 
4370 Osage Beach Parkway 
Osage Beach, MO 65065 
(573) 552-8550 
rich@premier54.com 
www.premier54.com

Raftup, LLC 
417 Main Street, Little Rock, AR 72201 
(479) 422-0868 
corey@raftup.com 
www.raftup.com

RMI Golf Carts 
19882 West 156 St, Olathe, KS 66062 
(913) 829-1211 
mrogers@rmigolfcarts.com 
www.rmigolfcarts.com

Showcase Publishing 
2820 Bagnell Dam Blvd., B-1 
Lake Ozark, MO 65049 
(573) 365-2323 
spublishingco@msn.com 
www.lakeoftheozarkssecondhome.com

Summerset Boat Lifts, Inc. 
1165 Jeffries Rd, Osage Beach MO 
65065 • (573) 348-5073 
info@summersetboatlifts.com 
www.summersetboatlifts.com

Surdyke Yamaha & Marina 
5863 Osage Beach Pkwy 
Osage Beach, MO 65065 
(573) 348-6575 
greg@surdykeyamaha.com 
www.surdykeyamaha.com

The Real Estate Book 
30 Old Duckhead Road, Lake Ozark 
MO 65049 • (573) 219-0326 
realestatebook1@aol.com

Village Marina & Yacht Club 
107 Village Marine Road 
Eldon, MO 65026 • (573) 365-1800 
markbrick@villagemarina.com 
www.villagemarina.com

Voyage Marine & Storage, LLC 
347 Horseshoe Bend Parkway 
Lake Ozark, MO 65049 
(573) 365-5900 
info@voyagemarineandstorage.com 
www.voyagemarineandstorage.net

Yacht Club Powersports 
4760 Formula Drive, Osage Beach 
MO 65065 • (573) 348-6200 
ryan@ycpowersports.com 
www.ycpowersports.com
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SERVING THE LAKE OF THE OZARKS AREA SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

Advantage Marine LOTO, LLC 
48 Beachwood Drive, Sunrise Beach MO 
65079 • (573) 374-2231 
connie@advantagemarineloto.com 
www.advantagemarineloto.com

All About Boats 
3597 Osage Beach Parkway 
Osage Beach, MO 65065 
(573) 302-4100 
sales@boatozarks.com 
www.boatozarks.com

Aqua Pest Solutions, LLC 
2840 S Natural Bridge Drive 
Springfield, MO 65809 
(800) 718-1869 
aquapestsolutions@gmail.com 
www.aquapestsolutions.com

Aqua Stack Mat 
2785 West 247th Street 
Louisburg, KS 66053 
(913) 927-8061 
sales@aquastackmat.com 
www.aquastackmat.com

Atlas Docks, LLC 
248 Keystone Industrial Park Drive 
Camdenton, MO 65020 
573.346.3625 
jason@atlasdocks.com 
www.atlasdocks.com 

B & M Manufacturing 
1150 Old South 5 
Camdenton, MO 65020 
(573) 346-7246 
mb@haulritetrailers.net 
www.haulritetrailers.net

 

Benne Media 
160 Highway 42, Kaiser, MO 65047 
(573) 348-1958 
gsullens@mix927.com 
www.lakebusjournal.com

Bergers Marina 
PO Box 517, Lake Ozark MO 65049 
(573) 365-2337 
carolyn@bergersmarina.com 
www.bergermarina.net

Big Thunder Marine 
PO BOX 759, Lake Ozark, MO 65049 
(573) 365-4001 
sales@bigthundermarine.com 
www.bigthundermarine.com

BoBo Ladders 
1177 North Morley Street 
Moberly MO 65270 
(660) 269-2036 
erucinski@orscheln.com 
www.orschelnproducts.com

Bob’s No Wake Zone 
4655 Osage Beach Parkway, St A 
Osage Beach, MO 65065 
(660) 492-2720 
nowakebob@gmail.com 
www.bobsnowakezone.com

Bridgeport Jet Ski 
PO Box 186, Osage Beach MO 
65065 • (573) 348-1020 
bridgeportjetski@yahoo.com 
www.bridgeportjetski.com

Camdenton Area Chamber 
PO Box 1375, Camdenton, MO 65020 
(573) 346-2227 
tcreach@camdentonchamber.com 
www.camdentonchamber.com

Captain Ron’s   
PO Box 568, Sunrise Beach, MO 
65079 • (573) 374-5852 
duggan@usmo.com 
www.captainronsatthelake.com 

Captains Choice 
PO Box 321, Osage Beach MO 
65065 • (573) 216-0630 
boatliftremotes@gmail.com 
www.boatliftremotecontrol.com

Crabco/Rough Water Dock 
PO Box 1225, Sunrise Beach 
MO 65079 • (573) 374-0470 
crabcollc@yahoo.com 
www.roughwaterdock.com

D & B Dock, Inc. 
166 Sparrow Drive 
Climax Springs, MO 65324 
(573) 347-2327 
dbdock@att.net 
www.dbdocks.com

Dock Glide 
54 Kays Point Ct 
Four Season, MO 65049 
573.693.0041 
lisa@dockglide.com 
www.dockglide.com Dock Realty/Dock 
Lifeguard 
PO Box 8, Lake Ozark, MO 65049 
(573) 374-8849 
dave@dockrealty.com 
www.dockrealty.com

DockWorks, LLC 
18 Penrose Drive, Eldon, MO 65026 
(573) 964-1919 
dockworks@dockworks.net 
www.dockworks.net

Dog Days Bar & Grill 
1232 Jeffries Road 
Osage Beach, MO 65065 
(573) 348-9797 
barrettrestaurants@gmail.com 
www.dogdays.ws

Econo Lift Boat Hoist Inc. 
PO Box 377, Camdenton, MO 65020 
(573) 346-7161 • econolift7@gmail.com 
www.econolift.com

Farmers Insurance-Wagner Agency LLC 
PO Box 724, Lake Ozark, MO 65049 
(573) 302-0001 
cwagner1@farmersagent.com 
www.farmersagent.com/cwagner1

Fibersteel Boat Lifts 
PO Box 113, Camdenton, MO 65020 
(573) 346.9688 • fibersteel@socket.net 
www.lakeboatlifts.com

First State Bank Mortgage 
4655 B Osage Beach Parkway 
Osage Beach, MO 65065 
(573) 746-7211 
mlasson@fsbfinancial.com 
www.yourlakeloan.com

Firstmate, Inc. 
130 Century Commerce Loop 
Labadie, MO 63055 • (866) 570-9707 
support@firstmatecontrols.com 
www.firstmatecontrols.com

Formula Boats of Missouri 
4810 Formula Drive, Osage Beach MO 
65065 • (573) 302-8000 
info@formulaboatsmo.com 
www.formulaboatsmo.com

Fort Knox Alarm & Security, LLC 
PO Box 795, Camdenton, MO 65020 
(573) 347-3800 • alarms_01@yahoo.com 
www.ftknoxalarmusa.com

G & G Marina 
1528 Maritime Lane, Roach MO 65787 
(573) 346-2433 
larry@ggmarina.com 
www.ggmarina.com

Golden Rule Insurance Agency 
PO Box 810, Osage Beach, MO 65065 
(573) 348-1731 
nick@goldenruleinsurance.com 
www.goldenruleinsurance.com

Iguana Boat Sales 
4363 Osage Beach Parkway 
Osage Beach, MO 65065 
(573) 355-5027 
davidp@iguanawatersports.com 
www.iguanaboatsales.com

Iguana Rip Rap & Dock 
1206 Bagnell Dam Blvd, Lake Ozark 
MO 65049 • (573) 693-9411 
todd@riprap-gurus.com 
www.riprap-gurus.com

Kelly’s Port 
5250 Dude Ranch Rd, Osage Beach 
MO, 65065 • (573) 348-4700 
kyle@kellysport.com 
www.kellysport.com

Kwik Kar 
3730 Osage Beach Parkway 
Osage Beach, MO 65065 
(573) 552-8460 
jesse.witt@kwikkarmo.com 
www.kwikkarmo.com
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YourNEWboat
is only as good as

the dealer that BACKS IT UP
The days of a tech running down to your boat with a crescent wrench 

and a straight-edge screwdriver and � xing your boat are over. . . 

In today’s environment, it takes education and equipment. 
If  your boat has a re-occurring  problem or is ready for Annual Maintenance, 

     please give us a call.
KELLY’S PORT . . . . . . . . . . . . . . . . . . . . . . . . . . . . THOSE OTHER GUYS
Years in Business . . . . . . . . . . . . . . . . . . .Since 1977 . . . . . . . . . . . . . . . . .??????
Certifi ed Techs . . . . . . . . . . . . . . . . . . . . .9 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Master Techs  . . . . . . . . . . . . . . . . . . . . . .4 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Boats . . . . . . . . . . . . . . . . . . . . . .8 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Vehicles . . . . . . . . . . . . . . . . . . . .5 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Fully Insured . . . . . . . . . . . . . . . . . . . . . . .Yes . . . . . . . . . . . . . . . . . . . . . . .??????
Schools attended this year by techs . . .22 . . . . . . . . . . . . . . . . . . . . . . . .??????573 348-4700

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 Osage Beach Pkwy., Osage 
Beach, MO 65065

573 348-3888

Corporate Employment
Background Screening Service

www.one2verify.com

Background Investigation/Verification Services:
Name Verification  -  Date of Birth Verification  -  SSN Verification  -  Address Verification
Nationwide State Felony and Misdemeanor arrest / conviction Record
Nationwide Federal Felony and Misdemeanor arrest / conviction Record
Financial History - Bankruptcies, Liens, Judgments
Education History (Highest level completed)
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11909 N State Highway 5 • Sunrise Beach, MO 65079 • 573-374-9111

Ranger Aluminum & Fiberglass Bass Boats
Ranger Pontoons • Landau Pontoon Boats • Evinrude Motors

GARMIN Sales & Installation • Minn-Kota Trolling Motors
 SALES, SERVICE AND PARTS! • NEW AND USED!

See Our Inventory Online: SportWorldBoatCenter.com!

Landau Atlantis 250
TriToon with the 
TOWER option! 
Hurry in while they’re 
in stock!

TRITOONS 

Ranger Reata
Pontoons In Stock!
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Osage Beach 

573-348-5073 

 

Camdenton 

573-873-5073 

Lifting your dreams…from canoes to cruisers.   

www.SummersetBoatLifts.com 

Exclusive Galva-Hoist Dealer  

New and Used Lifts 
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Lifetime Tank Warranty
5-Yr warranty on our USA Made Galvanized Steel

Safety Valves  •  Ground Fault
Deck-Mounted Boxes

Trusted by Lake of the Ozarks
Boat Owners for more than 30 Years!

We Sell Lifts For Everything From 
PWCs to Cruisers!

Find Us Online!

www.econolift.com  •  573-346-7161

From Highway 5, Take Pier 31 Exit Then Right on Old Route 5

No Reground Plastic, No Pigment or 
Harsh Chemicals that could weaken the 

integrity of the tank!

Boat Lifts for Speedboats, Pontoons, Fishing Boats, Waverunners & more
Boat Lifts to support up to 20,000 lbs

Econo Lift uses only the highest quality 
materials in its boat hoists. We use a totally 

enclosed polyethylene tank for more stability in 
open or high traf� c water situations & durable, 

completely galvanized metal parts!

BOAT LIFT SYSTEMS

We do not contract our service! We have our own 
service team employed by Econo Lift Boat Hoist!

NOW!
 INTRODUCING 

NEW 
SHALLOW 

WATER 
LIFTS!
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Buy The Best 
and Only
Cry Once!

573 348-4700
KellysPort.com

Since 1977 • Full-Service On-Water Marina 
Over 40 Years with Same Owner and Manager!

Wet & Dry Storage • Full Fiberglass and Mechanical Repair

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 Osage Beach Pkwy., Osage Beach, MO 65065

573 348-3888

2006 CROWLINE BR 320 350 MAG 230HRS $64,900

$119,900 $64,900  $109,900 $69,900
2018 BENNINGTON 25 QXSBX1 V8 350 G5 $109,900 2005 RINKER 342 FIESTA VEE 350 MAG MPI B3 425 

HRS $69,900
2015 SEA RAY 300 SLX 8.2 95HRS $119,900

Our Pre-Owned Inventory - Online! KellysPort.com

See all the boats online at:

Lake’s
Best
Gas

Prices!

OUR TRADE INS
2015 SEA RAY 300 SLX 8.2 95 HRS  ........................................................... $119,900
2000 SEA RAY 230 BR 5.7B3 714HRS .......................................................... $24,900
1997 CROWNLINE 266 BR 7.4 MPI B3 546HRS ............................................ $17,900
1999 MASTERCRAFT MARISTAR 230 VRS 444 HRS  ..................................... $24,900
2006 AZURE 24 6.2B3 684HRS ..........................................................................SOLD
2000 FOURWINNS 260 HORIZON 7.4 MPI B3 546HRS .................................. $24,900
2014 MASTERCRAF X46 MV8 6.0 390HRS.................................................... $84,900
2012 HARRIS 250 GRAND M 225 VERADI 309HRS .............................................SOLD
2008 PREMIER 250 SUNSATION 5.7 EFI 376HRS .......................................... $35,900
2012 JC 25 NEPTUNE 250 291 HRS ............................................................ $ 39,900
2018 BENNINGTON 21 SFDI 115 4S 4HRS .................................................... $38,900
2018 BENNINGTON25 QXSBX1 V8 350 G5  ................................................. $109,900
2018 HARRIS 270 GRANDM 350 VERDO 78HRS ........................................... $79,900
2011 HARRIS 250 GRAN M 350 MAG B3 238 HRS ........................................ $46,900
2005 RINKER 342 350 MAG MPI B3 425HRS ................................................ $69,900
1998 MONTEREY 298 CRUISER 5.7 A1 ......................................................... $32,900
2007 REGAL 2665 TRL 350 MAG B3  ............................................................ $49,900
2007 SEA RAY 340 SUNDANCER 8.1 150HRS ............................................. $109,900

OTHER 
2007 BASS CAT CLASSIC 150 2 STROKE ...........................................................SOLD
2017 YAMAHA FXHO...........................................................................................SOLD
2011 REGAL 3350 5.7 GXI 350HRS ............................................................. $109,900
2006 SEA RAY 225 WEEKENDER 5.0 170HRS ....................................................SOLD

CRUISERS 
2007 REGAL 4460 COMMOD 8.1 GXI 110HRS ............................................ $239,000
2006 3360 WINDOWS EXPRESS 270HRS ...........................................................SOLD
2008 REGAL 4460 IPS 500 GAS 400HRS .................................................... $239,900
2005 RINKER 342 350 MAG MPI 425HRS ..................................................... $69,900
1998 MONTEREY 298 CRUISER 5.7 AI  .......................................................... $32,900
2004 REGAL 3860 COMMOD 8.1 GXI 390HRS ............................................ $139.900
2007 SEA RAY 340 SUNDANCER 8.1 150HRS ............................................. $109,900
1998 MONTEREY 298 CRUISER 5.7 AI ........................................................... $32,900
2001 FORMULA 370 SS 496 MAG 597HRS ........................................................SOLD
2007 REGAL 2665 TRL 350 MAG B3 ............................................................. $49,900

PONTOONS
2005 BENNINGTON 2565 RL 150 250HRS .................................................... $26,500
2007 2574 GL  159 FOUR STROKE 275 HRS  .....................................................SOLD
2005 BENNINGTON 2550 RL 170HRS ........................................................... $23,900
2011 2874 RCW I/O 77.7HRS ............................................................................SOLD
2008 PREMIER 250 SUNSATION 200 EFI 376HRS ......................................... $35,900
2012 JC 25 NEPTUNE 250 291 HRS ............................................................. $39,900
2018 BENNINGTON 21 SFDI 115 4S 4HRS  ................................................... $38,900
2018 BENNINGTON 25 QXSBX1 V8 350 G5  ................................................ $109,900
2018 HARRIS 270 GRAND M 350 VERADO 78HRS ........................................ $79,900
2011 HARRIS 250 GRAND M 350 MAG B3 238HRS ...................................... $46,900
2000 COBALT 292 5.0L  ................................................................................ $29,900
2009 REGAL 2500 5.7 GI .............................................................................. $42,900

1997 REGAL 7.0 VENTURA 5.7 EFI 505HRS ................................................... $12,900
2011 REGAL 2500 310 171 HRS  .................................................................. $49,900
2005 CHAPARRAL 236 SSI W/TRL 5.7 MPI .................................................... $26,900
2000 MARIAH Z272 SHABAH 7.4 LITER 870HRS ........................................... $18,500
2009 REGAL 2700 ES 5.7 GI 130HRS .................................................................SOLD
1994 REGAL 230 SE 5.7DP ........................................................................... $11,900
1999 RINKER 272 CAPTIVA 350 MAG 175HRS .............................................. $21,900
2015 SEA RAY 300 SLX 8.2 95HRS ............................................................. $119,900
2000 SEA RAY 230 BR 5.7 B3 714HRS ......................................................... $24,900
1997 CROWNLINE 266BR 7.4 MPI B3 546HRS ............................................. $17,900
1999 MASTERCRAFT MARISTAR 230 ............................................................ $24,900
2006 AZURE 24 6.2 B3 684HRS 684HRS ...........................................................SOLD
2000 FOUR WINNS 260 HORIZON 7.4 GIDP 535 ............................................ $24,900
2014 MASTERCRAFT X46 MV8 6.0 V-390 ..................................................... $84,900

DECK BOAT
2003 SEA RAY 240 SUNDECK 5.0 MPI B3 ..........................................................SOLD
2002 CROWLINE 239 DB 5.0 ALPHA 388HRS.....................................................SOLD

BOWRIDERS
2014 REGAL 3200 V8 300 110HRS ............................................................. $139,900
2000 CHAPARRAL 230 SSI 350 575HRS ....................................................... $19,900
2013 BOWRIDER 3200 V8 300 118HRS .............................................................SOLD
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MARINE

www.lsklebanon.com  •  801 N Jefferson  •  Lebanon, MO

ORDER A NEW SEAARK OR WAR EAGLE 
ALUMINUM BOAT NOW AND SAVE!

Powered By A Suzuki Outboard!
FREE DELIVERY WITHIN 100 MILES

800-542-3846

Suzuki Repower Center

ENJOY THE SUMMER 

SALE!
2018 Misty Harbor A-2285CR 

wSuzuki DF-115 EFI 4 Stroke, Mooring Cover, 
Bimini top, Captain’s Chairs, 20” Ski Tow

$29,199
Model DF-90 EFI 4 Stroke  $8,799

Model DF - 140 EFI 4 Stroke  $10,799
Mounted on Your Boat w/Controls!

2018 SeaArk 
Pro-Cat 240

Suzuki DF-250SS EFI 
4 Stroke/Custom 
Tandem Trailer 

$51,899

2017 WarEagle BlackHawk 2170 DC 
Camo

Suzuki DF-150TXSS Four Stroke EFI
New 2016 Haul Rite Trailer

WAS $34,999 SALE $28,999

ALL 
PONTOONS, 
& TRI-TOONS 

RECEIVE A 

FREE 
MOORING 

COVER
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The Ultimate
Custom Built Docks!
Commercial and
Residential

SERVICES PROVIDED:
•	 New	Docks
•	 Commercial	Docks
•	 Dock	Repair
•	 Dock	Expansions
•	 Walkways
•	 Custom	Hand	rails
•	 Dock	Permits	and	Fire	 

Inspections
•	 Lightweight	Concrete	

DeckingCALL		ERIC,	GREG	or	JOSH	
Visit	our	website	at	dockworks.net
Ameren	Missouri	Certified

Phone	573.964.1919	•	Fax	573.964.0410	•	3	MM	
Northshore	•	W-20	in	Lake	Ozark

proud sponsor of

573-365-0088
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STOP ROLLING
& STACK YOUR FLOATING MAT!

AquaStackMat.com

Aqua Drink Mat

•  Mix & Match Colors
•  Adjustable Length
•  Add/Remove Mats

3 Anchor Points

Lake of the Ozarks Distributor

Full Bottom Drainage
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PROUD TO BE THE LAKE OF THE OZARKS

Chaparral Boats –Leading the Industry for 
54 Years in Consistency, Stability and Value!

DEALER

www.premier54.com
SERVING YOU IN 2 LOCATIONS!  (417) 272-0483 • BRANSON WEST (On Hwy. 13 & DD) Table Rock Lake
(573) 552-8550 • On Osage Beach Parkway (Between Walmart & Outlet Mall) www.premier54.com

NOW OPEN

Premier 54 Boat Sales and Marina
Service • Gas Dock   573-693-1470

Located at the 20.5 Mile Marker • End of Nichol’s Road

Robalo
R226

Xcursion
255 RFX

SUPER, SIZZLIN, 
HOT SUMMER DEALS 

ON ALL IN STOCK 
2018’S

Chaparral
337 SSX

10 year Honda 
Warranty Included!
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573-346-0023 WWW.MARTYSMARINE.COM
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