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August brings 25th Annual Shootout to Lake

Multiple-day event is expected
to draw 120 racers and 100,000
spectators

By Nancy Zoellner-Hogland
Listed by “Powerboat Mag-
azine” as one of eight “must-
see” boating events, the Lake’s
largest fundraiser and the na-
tion’s largest unsanctioned
boatraceisreadyand setto go.
Last year, the Lake of the
Ozarks Shootout, which de-
termines who is “Top Gun”
with the fastest boat, raised
a record $125,000 for 22 or-
ganizations, including six lo-
cal fire districts, and Sheikh
Hassan bin Jabor Al-Thani
in his Spirit of Qatar blew
away the field and broke all
previous records with an un-
believable run of 244 mph.
Tragically, another record
was also broken. For the first
time in the 26-year history of
the competition, there was a
fatality accident. Joel Begin’s
catamaran, throttled by Mike
Fiore, flipped end over end at
the finish line. The two were
rescued and transported to
the hospital. Begin was able
to walk away from the hospi-
tal the following day but three
days later Fiore developed
complications after undergo-
ing surgery and passed away.
“We lost a friend and a val-
ued member of the Lake of
the Ozarks Shootout family.
He will be sadly missed,” said
Ron Duggan, chairman of the
event. Fiore will be honored
with a fly-over on Saturday
and at the awards ceremo-

ny that wraps up the event.

As in the past, this year’s
Shootout will include a whole
host of events. Festivities
kick off on Saturday, August
15 with the 7th Annual PWC
Dam Run sponsored by Sur-
dyke Yamaha. On Wednes-
day August 19, volunteers
will be treated to a beach ball
party at the Cannon Smoked
Saloon. Friday, August 21,
a Shootout Pontoon Poker
Run and Mini-Shootout,
which runs throughout the
entire weekend, will be tak-
ing place. The day will wrap
up with live music from 7 to
11 p.m. at both Papa Chub-
by’s and at Captain Ron’s.

On Sunday, August 23,
Old Kinderhook and Manor
Roofing will present the 7th
Annual 2015 Shootout Ben-
efit Golf Tournament. The
$125.00 per person or $500.00
per team fee includes a box
lunch, golf cart and prizes.
Monday, August 24 brings
the Great Shootout Treasure
Hunt, sponsored by Lake
Expo, at Captain Ron’s and
Buccaneer Bay. A Shootout
volleyball tournament is set
for 4 to 8 p.m. Tuesday, August
25 and the Meet-and-Greet is
set for 5 to 10 p.m. Wednes-
day on the Bagnell Dam Strip.

On Thursday, August 27,
the public is invited to visit
vendor booths and the Racer
Village set up at Buccaneer
Bay and from noon to 4 p.m.,
powerboat racers will be giv-
ing rides to kids with serious

disabilities on behalf of the
Make-A-Wish Foundation.
From 4 to 9p.m., registration
for the Poly Lift Poker Run,
a kick-off party and benefit
auction will be held at the
Performance Boat Center and
at 6 p.m. Waves and Wheels
will sponsor a stereo shoot-
out at Camden on the Lake.

Friday’s list of activities
will include the poker run,
Racer Village and vendor
booths that are open to pub-
lic at Buccaneer Bay, and
live entertainment later that
evening at Captain Ron’s.

Saturday’s races against
the clock start at 8:30 a.m.
with the PWC classes run.
Fans can watch the races live
on a “jumbotron” or dozens
of TVs at Captain Ron’s or
from the water on the Cel-
ebration Cruise Ship or their
own personal boats. Last
year, some 9,000 boaters tied
up to the flotilla that lined
the course. The Shootout
also will be streamed online.

Opening ceremo-
nies are scheduled for
10 a.m. The schedule

for the rest of the day is:

11 a.m. to noon — Manufacturer
Classes priority runs

Noon to 2 p.m. - Professional
Classes

1:45 p.m. - Flying Performance
1:55 p.m. - Drag Race

2 to 4 p.m. - Non-Professional
Classes

2:50 p.m. - Missing Man flyover
for Mike Fiore

4 to 5 p.m. — Manufacturer/Pro-

fessional Classes

7 to close - entertainment at
Captain Ron's

Sunday, August 30’s schedule is
as follows:

9 - Racer Village and vendor
booths open to the public

10 a.m. - National Anthem fol-
lowed by Professional Classes
priority runs

11 a.m. to noon - Manufacturer
Classes

Noon- 1:00 p.m. — Non-Profes-
sional Classes

1 to 2 p.m. - Professional Classes
1:45 p.m. - Flying Performance
1:55 p.m. - Drag Race

2 to 3 p.m. - Open for final runs
4 p.m. - Awards Ceremony and
Shootout Hall of Fame Induction
Ceremony

Duggan said the event,
which is open to the pub-
lic and free of charge, ex-
cept for parking, offers
something for everyone.

“It's  definitely  some-
thing you don’t want
to miss,” he said.

The Shootout began in
1988 as a way for locals to
claim “bragging rights” on
who had the fastest boat. As
years passed, the event grew
and began to raise more and
more money, which was giv-
en to Lake-area fire depart-
ments for water rescue equip-
ment. As the event grew,
volunteers from other organi-
zations began to get involved.

For more information, visit
www.lakeoftheozarksshoot-
out.org, which will include a
link to watch theraces online.
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Armchair Pilot

By Nancy Zoellner-Hogland
In-flight entertainment
soon will expand to include
more games and more con-
tent - and more advertising.
Recently, Los Angeles-based
GEE, which provides in-flight
entertainment to more than
150 airlines around the world,
including Southwest Airlines,
acquired two companies that
specialize in providing apps,
games and advertising plat-
forms. The result is expected
to bring hours of “fresh, new
content” that promises to ap-
peal to a wide range of pas-
sengers while allowing airlines
to keep up with the costs of
latest entertainment options.
By 2018, the number of
people using mobile phones
to check-in at airports and the
number of airports offering un-
assisted, self-service bag drop-
off are expected to grow sub-
stantially. That’s according to
asurvey conducted by SITA, an
air transport IT and communi-
cations specialist. Today, just
9 percent of all travelers check
in with their mobile devices
while the majority - 49 percent
- still visit the desk. However,
the 2015 survey shows in just
three years, 24 percent will be
checking in on their mobile de-
vices and the number visiting
the desk will shrink to 29 per-
cent. The survey also reported
that today, just 17 percent of all
airports offer self-service bag
drops but by 2018, that service
will be available at 74 percent
of airports. Airlines are also
expected to expand their on-
line shopping opportunities.
By 2018, 91 percent plan to pro-

mote airline offers; 73 percent
plan to offer ancillary sales at
kiosks; 72 percent plan to of-
fer such services as online seat
booking, meal selection, Wi-Fi
and lounge access; and 69 per-
cent plan to make available ad-
dition booking services such as
car, hotel, transportation and
parking. The survey also said
that 66 percent of airlines will
offer passengers more in-flight
wireless choices by 2018, com-
pared to only 28 percent today.

Those found guilty of shining
a laser into an airplane wind-
shield can be sentenced to up
to 20 years in prison and fined
up to $250,000. However, those
stiff penalties don’t seem to be
acting as a deterrent. Accord-
ing to the Federal Aviation Ad-
ministration (FAA), the num-
ber of laser strikes on aircraft
has grown dramatically in the
last decade, from 394 in 2006
to 3,960 in 2013. From January
1 to June 26 of this year, 2,625
were reported. The problem
seems to be worse in New York
where, in a 90-minute period
in mid-July, 11 airlines and one
military jet were targeted. Fed-
eral authorities said the laser
beams can temporarily blind a
pilot, which is especially dan-
gerous during take-offs and
landings. The FAA has created
brochures and public-service
announcements to educate
people about the threat of
shining a laser at an aircraft.
However, some don’t think
that’s enough. Sen. Charles
Schumer, D-N,, is asking the
Food and Drug Administra-
tion to ban the sale of high-
powered, long-range lasers.

Travelers flying out of Lam-
bert St. Louis International
Airport have three new desti-
nations to pick from — Austin,
Texas on Southwest Airlines;
Portland, Oregon on Alaska Air-
lines and Jackson, Tennessee
on Air Choice One. The addi-
tions are part of Lambert’s five-
year strategic plan to increase
the number of nonstop mar-
kets served by the airport. Cur-
rently, 10 airlines provide non-
stop flights to 64 destinations,
including four charter vacation
getaways to Cancun, Mexico;
Montego Bay, Jamaica; Punta
Cana, Dominican Republic
and Puerta Vallarta, Mexico.

Traffic through Lambert Air-
port is also increasing, albeit
the jump is a small one. Ac-
cording to airport officials,
2,787,377 total passengers flew
in to or out of the airport dur-
ing in the first quarter of 2015,
which is a 2-percent increase
over the first quarter of 2014.
Departing passenger flights
were up 1.5 percent and de-
parting cargo flights increased
9.5 percent over the same pe-
riod last year. January saw the
biggest jump in passenger traf-
fic - up 4.3 percent to 878,410
passengers from January 2014.
Southwest Airlines is the busi-
est carrier serving Lambert.

If a $99 ticket to Paris or Am-
sterdam sounds too good to
be true, keep reading. WOW
Air, an Icelandic discount car-
rier, is offering the crazy low
price through March 10, but
there are a few limitations. The
flights originate only out of
Boston and Baltimore, passen-
gers must connect via WOW'’s
hub in Reykjavik, and the fares

continued on page 24
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Get a bite to eat or a cocktail, and decompress. Meet some new people or catch up with old
friends. Maybe even stick around for dinner! Good friends, great food! This month’s event is July
16th at Camden On the Lake and the sponsor is Remax/Angie Petrizze.
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Shootout Meet and Greet returns to Lake Ozark

By Nancy Zoellner-Hogland
Racers enjoy leaving
the competition in their
dust. They don’t like get-
ting left in it themselves.
According to organizers,
that’s why this year’s Shoot-
out Meet-and-Greet, set for
Wednesday, August 26, was
moved back to the concrete
Bagnell Dam Strip from the
rolling, grassy hills of the Hill-
billy Fairgrounds in Laurie.
Racers and their crews,
who are available to meet
with the public, sign auto-
graphs and pose for pictures,
also enjoy the atmosphere
of the Strip, according to Jeff
Carroll, a member of the Ba-
gnell Dam Strip Association.
“It’s really nice for every-
one because of all the restau-
rants and shops. Families can
come down and make an eve-
ning of it. And it’s good for the
businesses because they’ll
have several thousand people
on their doorsteps on a night
that typically would be pretty
quiet,” he said, adding that
the event will be even more

lively because Justin Wag-
ner from Waves and Wheels,
the sponsor of the event,
will provide a DJ who will be
broadcasting music thru 10
different boat systems. “It’ll
be a fun night for everyone.”

To make sure as much of
the street as possible will be
available for pedestrians,
the Strip will be closed to
traffic starting at 3:30 p.m.
on the day of the Meet-and-
Greet. Race boats will stage
on Highway 242 starting at 4
p-m. and then there will be
a parade of sorts as the 70
to 80 boats make their way
to Strip and then line up
down the center turn lane.
The boats will be available
for viewing from 5 to 10 p.m.

Public parking will be
available at Christ the
King Lutheran Church and
the Lake Ozark Christian
Church. Carroll said he was
still working out details on
other parking arrangements
but promised a shuttle would
be operating from those
parking sites, which will be

announced in the future.
He also said that business
owners and employees were
going to be asked to park
off-site if they’ll be working
during the event. Otherwise,
they’ll be blocked in until
the boats leave at 10:30 p.m.

Ron Duggan, chairman of
the Shootout and owner of
Captain Ron’s, headquarters
for the race, first suggested
the Meet-and-Greet in 2011
as a way to build interest in
the race and to allow it to
benefit numerous businesses
around the entire Lake area.

“You canwatch therace on-
line and you can see pictures
of the drivers, but when you
can meet them, shake their
hands, get your picture taken
with them - it lets you make a
connection and that makes
it a lot more fun when you're
watching. It also lets the driv-
ers and team members that
attend meet the people that
love what they do. It helps
personalize the race for ev-
eryone,” he said. “These guys
are great and they love to talk

to people who love the sport.
They especially like answer-
ing the kids’ questions - prob-
ably because most of them
are family men themselves.”

Duggan said a similar
event is held each year at
the race in Key West, draw-
ing hundreds of thousands
of spectators and building
intense interest in the race.

This is the first year the
Shootout committee didn’t
ask the city of Lake Ozark to
lift its open container ban for
the event. Carroll said they
decided against asking for a
roped-off area for a beer gar-
den, similar to the one held
during the Lake Race in June.

“Our event takes up the
entire Strip. When you have
a roped-off area, people tend
to congregate in that spot
and we want people to walk
up and down and enjoy all
the boats,” he explained.

In 2013, Lake Ozark offi-
cials said they would consider
establishing a giant beer gar-
den thatwould have stretched
from Ballenger Road to the

dam and allowing open con-
tainers of “adult beverages”
inside that fenced-off area.
However, in order to approve
that move, aldermen insist-
ed that all bar owners of the
Strip would have to agree to
participate and agree to meet
all the city’s demands. Those
demands included obtaining
a caterer’s permit; provid-
ing a certificate of insurance
that included the city as an
additional insured; sharing
equally in responsibility in
any violations or risk in the
event anyone was injured;
and jointly paying the cost of
bringing on additional police
protection over and above
the normal scheduling for
the evening. All bar owners
also had to agree to check IDs
and issue event wristbands
to everyone 21 and older and
to use only specially marked
event cups for all alcoholic
beverages sold. Because not
all the bar owners would
agree to those terms, the city
never took action on the plan.
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Camden County not included in original disaster request

By Nancy Zoellner-Hogland
On July 21, Gov. Jay Nix-
on announced that he had
asked the federal govern-
ment to declare a major di-
saster for 70 of Missouri’s
114 counties. The request
was made as a result of the

prolonged severe storm
systems that generated
tornadoes, straight line

winds, torrential rain, hail,
flooding and flash flood-
ing across large portions
of the state since May 15.

Although Miller and
Morgan counties were in-
cluded in that original list,
Camden County was not.

Scott Holste, press secre-
tary for the governor, said
the list of counties included
was based on the damage
assessments done by FEMA
and state and local teams.

“The public assistance
request is for recovering
costs associated with re-
pair and reconstruction of

ALBERS & ALBERS

TWO GENERATIONS OF REAL ESTATE

damaged or destroyed pub-
lic infrastructure — things
like roads, bridges and low-
water crossings — and with
the response costs incurred
by local governments. In
the past, the original list
of counties submitted has
often been added to, as ad-
ditional information comes
in regarding response and
recovery costs,” he said.

Camden County Com-
missioner Beverly Thomas
said she’s confident the
county will be included
in the assistance request.

“We had hundreds of
thousands of dollarsin dam-
age to infrastructure and
emergency Crews were even
required to perform several
water rescues,” she said.

According to Ron Gentry,
emergency management di-
rector for Camden County,
as of mid-July, the county’s
road and bridge department
had already found some

$850,000 in damages — and
said that number could
continue to grow as more
problems were discovered.
Gentry also said that he
had met with Ron Broxton
who handles the damage
assessments for the State
Emergency  Management
Agency and was assured the
county would be included.

Morgan County initial-
ly reported an estimated
$380,000 worth of flood
damage to roads and bridg-
es. Miller County estimated
their damage at approxi-
mately $200,000. However,
another round of storms —
and flooding - could raise
those numbers higher. In
the meantime, residents
are being asked to submit
their claims to the counties.

Gov. Nixon’s disaster
declaration request was
for public assistance in
the following 68 counties:
Adair, Andrew, Atchison,
Audrain, Barry, Bates, Ben-

—— FOUR SEASONS REALTY —

ton, Buchanan, Caldwell,
Chariton, Christian, Clark,
Clay, Clinton, Cole, Craw-
ford, Dade, Dallas, Daviess,
DeKalb, Douglas, Gentry,
Harrison, Henry, Hickory,
Holt, Jefferson, Johnson,
Knox, Laclede, Lafayette,
Lewis, Lincoln, Linn, Liv-
ingston, McDonald, Ma-
con, Maries, Marion, Miller,
Moniteau, Monroe, Mont-
gomery, Morgan, Osage,
Ozark, Perry, Pettis, Pike,
Platte, Polk, Putnam, Ralls,
Ray, Ste. Genevieve, Saline,
Schuyler, Scotland, Shan-
non, Shelby, Stone, Sullivan,
Taney, Texas, Washington,
Webster, Worth and Wright.

In addition, the governor
was seeking individual as-
sistance for these 15 coun-
ties: Barry, Clay, Christian,
Greene, Jackson, Jefferson,
Knox, Lewis, Lincoln, Mar-
ion, Osage, Ray, Ste. Gen-
evieve, Stone and Webster.
Each of those counties, ex-
cept for Greene and Jackson,
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also is included in the re-
quest for public assistance.

Individual assistance
means that eligible indi-
viduals and households can
seek federal assistance for
uninsured losses from se-
vere weather and flooding;
public assistance allows
local governments and eli-
gible nonprofit agencies to
seek assistance for response
and recovery expenses as-
sociated with the severe
weather and flooding.

Gov. Nixon first declared
a state of emergency in Mis-
souri on June 18. The gov-
ernor’s order activated the
State Emergency Operations
Center and enabled the state
to mobilize its resources, in-
cluding SEMA, to assist lo-
cal authorities. The gover-
nor later extended the state
of emergency until Aug. 14.
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June's unemployment figures; Lake area improving

By Nancy Zoellner-Hogland
According to season-
ally adjusted data released
in mid-July by the Mis-
souri Department of Eco-
nomic Development (DED),
Missouri’s nonfarm pay-
roll employment grew by
1,500 jobs in June, while
the state’s unemployment
rate held at 5.8 percent.
The unemployment rate
in the three counties in the
Lake of the Ozarks area was
slightly higher. Unemploy-
ment in Camden County,
which has a work force of
20,141, was at 6.0 percent in
June, 2015 - down slightly
from the 6.6-percent unem-
ployment rate in in May and
7.0 percent in April and also
down from June 2014, when
theratewas 6.6 percent. Mill-
er County unemployment
for June 2015 was reported
at 5.9. It was 6.3 percent in
May and 6.1 percent in April
and 6.6 percent in June 2014.

That county has a workforce
of 12,289. Morgan County,
with a workforce of 8,389,
continued to experience the
highest rate of unemploy-
ment in the tri-county area
with 7.0 in June 2015; 7.2 per-
cent in May and 7.1 percent
in April. Unemployment in
June 2014 was at 7.7 percent.

According to the state
DED report, industries that
experienced an increase in
employment in June includ-
ed accommodation and food
services (up by 3,900 jobs),
administrative support and
waste management services
(up by 2,300 jobs), and trans-
portation, warehousing and
utilities (up by 2,000 jobs).

Worth County, a farm-
ing community located in
the northwest corner of the
state along the Iowa border,
reported the lowest rate of
unemployment with 4.0
percent. Pemiscot County,
located in the bootheel, re-

Lake of the Ozarks

ported the highest rate with
10.6 percent unemploy-
ment. Nationwide, Nebraska
had the lowest jobless rate
in June, 2.6 percent. West
Virginia had the highest
rate, 7.4 percent. In total, 18
states had unemployment
rates significantly lower
than the U.S. figure of 5.3
percent, 11 states and the
District of Columbia had
measurably higher rates,
and 21 states had rates that
were not appreciably differ-
ent from that of the nation.

In the meantime, resi-
dents can at least be glad
that Missouri is included in
the list of least expensive ar-
eas to live. In fact, Missouri
had the 11th lowest cost of
living in the United States for
the first quarter of 2015. The
most expensive areas to live
were New England, Alaska,
Hawaii, and the West Coast.

According to the U.S. De-
partment of Labor Bureau

o
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of Labor Statistics, among
the major worker groups
statewide, the unemploy-
ment rates for adult men (4.8
percent), adult women (4.8
percent), and blacks (9.5 per-
cent) edged down in June,
while the rates for teenag-
ers (18.1 percent), whites (4.6
percent), Asians (3.8 per-
cent), and Hispanics (6.6 per-
cent) showed little change.

The number of long-term
unemployed (those job-
less for 27 weeks or more)
declined by 381,000 to 2.1
million in June. These in-
dividuals accounted for
25.8 percent of the unem-
ployed. Over the past 12
months, the number of
long-term unemployed
has declined by 955,000.

The civilian labor force
declined by 432,000 in June,
following an increase of
similar magnitude in May.
The labor force participation
rate declined by 0.3 percent-

age point to 62.6 percent in
June. The employment-pop-
ulation ratio, at 59.3 percent,
was essentially unchanged
in June and has shown little
movement thus far this year.

The number of persons
employed part time for eco-
nomic reasons (sometimes
referred to as involuntary
part-time workers), at 6.5
million, changed little in
June. These individuals,
who would have preferred
full-time employment, were
working part time because
their hours had been cut
back or because they were
unable to find a full-time job.

Companies inter-
ested in learning more
about Missouri’s resourc-
es for new and expand-
ing  businesses  should
visit www.ded.mo.gov.

MLS #3108843 ~ $139,900

VIEW ALL LAKE AREA
PROPERTIES AT
FRANCAMPBELL.COM

Specializing in Lake Homes and Condos

FRANCAMPBELL.COM
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Companies can score big by signing up in fall softball league

By Nancy Zoellner-Hogland
Most everyone has heard the
adage “Families that play togeth-
er, stay together.” Many say that
same principle can be applied to
businesses — when a company
invests in putting a team in a
sports league, it is investing in
a strong future for its business.
Business owners in the
Lake of the Ozarks have an op-
portunity to test that theory
by signing up for the city of
Osage Beach Parks and Recre-
ation Department’s fall men’s
and coed softball leagues.
The leagues will play at the
City Park off Hatchery Road from
the second week in August to the
end of October. The coed league
will play on Wednesday nights.
The men’s league will play on
Thursdays with doubleheaders
every week. The team registra-
tion fee of $325 comes with a $75
gift certificate which can be re-
deemed for refreshments at the
park’sconcessionstand orcanbe
used towards future registration
fees. There will be a 1st, 2nd, and
3rd place payout and the league
champions will win shirts.
Applications can be printed
from the city’s website www.

HEAT AND COOL FOR PENNNIES

osagebeach.org or picked up

from city hall. Application
deadline is Friday, August 7.

According to Corpo-
rate Leagues, an organiza-
tion that supports “fun and
fitness at work,” the ben-
efits of company-sponsored
sports teams are many:
* A more physically fit staff is
a healthier staff and that re-
duces unplanned days off and
the need for extended sick time.
* Employee participation in
a company-sponsored sports
team, considered as well-
ness program, could reduce
health insurance premiums.
e Company teams can build

a new level of camaraderie
which, in turn, can get staff
working more efficiently as a
unit. Employees learn how to
work together outside of the
office  which enhances the
teamwork that is done at work.
e Company sports teams pro-
vide an environment to relieve
the burdens and stress that sur-
mounts within the workplace.
* Team sports allow employees
to learn how to communicate
without verbally saying any-
thing to each other and they
also learn how to anticipate
each other’s decisions as well.
e Company sports encour-
age positive social interac-

ON THE DOLLAR

TAKE CONTROL OF YOUR ENERGY COSTS!

FOR A FREE CONSULTATION CALL
ESSENTIAL ENERGY

ENERGY ENGINEERING TECHNOLOGY

e Grid Tied
or Off Grid

e Licensed
and Bonded

e Financing
Available

tion among employees and
bring together staff mem-
bers that may not come into
contact with each other un-
der normal circumstances.
e A corporate sports league
can help employees to earn
a new kind of respect for
each other develop a so-
cial bond that cannot be ac-
complished any other way.
* A corporate sports league can
improve morale and create a
stronger sense of staff loyalty
towards the company, espe-
cially when the company in-
vests in the kinds of equipment
theteamneedstobesuccessful.
* A successful corporate sports
team will encourage employees
to have a strong sense of pride
in the company and that can
save the company thousands
of dollars that would normally
be lost to employee turnover.

e Softball, in particular,
can strengthen hand and
eye coordination and in-

crease strategically thinking.

Although the benefits of com-
pany teams appears great, ac-
cording to the 2015 Employee
Benefits survey conducted by
the Society for Human Resource

Management (SHRM), just 14
percent of employers offer com-
pany-sponsored sports teams
and leagues. That annual study
was conducted in March and
asked human resource profes-
sionals to indicate whether their
organizations offered any of the
more than 300 benefits listed.

The Osage Beach City Park is
located on 92 acres surrounded
bythe Lake of the Ozarks and the
Lake of the Ozarks State Park,
the largest State Park system in
Missouri. In addition to a newly
constructed sports complex that
includes three lighted 300-foot
baseball/softball fields, three
lighted soccer fields, press box,
state-of-the-art scoreboards and
concession facilities, the park
also includes lake access, a fully
stocked fishing pond, pavilions
and a playground. Since pur-
chasing the land, formerly used
as a fish hatchery, from Ameren
UE in 1998, the city has invested
more than $6 million in the park.

This is the first time in two
years that Osage Beach has of-
fered the adult fall softball
league. A flood in 2013 severely
damaged the park and fields.

TIRED OF HIGH ENERGY COSTS?

MAKE THE POWER COMPANIES PAY YOU!
MODERN TECHNOLOGY IS MAKING THIS POSSIBLE!

073-280-0511

ACHEATING
GEO-THERMAL

ok,
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J Keep more money in your pocket every month.
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Osage Beach opts for safety
with new city ordinance

By Nancy Zoellner-Hogland

According to the U.S. Con-
sumer Product Safety Com-
mission (CPSC), each year,
several children suffocate
after being trapped in old re-
frigerators and freezers that
can only be opened from the
outside.

That’s why the city of Osage
Beach adopted an ordinance
that prohibits both individu-
als and businesses from stor-
ing the appliances - or any
other airtight or semi-air-
tight containers — outside of
a building or dwelling where
they would be accessible to
children.

“Fortunately, nothing
has happened to precipitate
the action. We just want to
be proactive and make sure
nothing tragic does happen,”
explained Osage Beach City
Administrator Jeanna Woods.

She said Shawn Glenn, the

city’s compliance officer, is
in the process of writing a
letter that will be sent, along
with a copy of the ordinance,
to businesses that handle ap-
pliances to inform them of
the new law. The stores will
be asked to either remove
the doors of any appliances
stored in areas accessible to
the public or lock them so
they can’t be opened.

The ordinance provides
the city with the right to re-
move the appliances, at the
owner’s expense, if the law
isn’t followed.

The CPSC reported that
up to 9 million chest freezers
were manufactured between
1945 and 1970 before volun-
tary safety standards went
into effect allowing freezers
to be opened from the inside.
Fewer latching refrigerators
are still around, thanks to
the Refrigerator Safety Act,

passed in the U.S. in 1956 that
mandated non-mechanical
latching refrigerator doors to
be in place by 1958. However,
many of those old refrigera-
tors can still be found in the
garages of older homes and
in cabins around the Lake of
the Ozarks. They're hauled off
as a customer service when a
new refrigerator is purchased.
Suffocation deaths aren’t
limited to refrigerators and
freezers. A quick online check
found that, although the
number is small, several chil-
dren have suffocated over the
years after getting trapped in
old microwaves and in latch-
ing ovens. In 2014, an 8-year-
old Massachusetts girl and
her 7-year-old brother died
after getting trapped in a
hope chest that could only be
opened from the outside.

REINHOLD
ELECTRICinc

Reinhold Electric, Inc. proudly serves the St. Louis Metro,
St. Charles, Wentzville, lllinois and Lake of the Ozarks areas.
We offer 24 Hour Emergency Service

Residential-Commercial-Industrial

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com
or Email: Katie@reinholdelectric.com
Please visit our website at: REINHOLDELECTRIC.COM

“Insurance Talk"”

with Belinda Brenizer of
Golden Rule Insurance

What is A Flood?

In the past month, we have had
firsthand experience in the lake area
of what flood waters can do to busi-
nesses as well as homes. We see
daily on the news the flash floods
with homes, cars and property going
down the rivers. We have had calls
from clients that didn't understand
that lakes rising out of their banks
are a flood just like a river flooding.
It is devastating to watch and know
that most of people do not have in-
surance for these disasters.

The definition of flood is (1)
generally & temporary condition of
partial or complete inundation of
2 or more acres of dry land or 2 or
more properties from (a) overflow of
inland or tidal waters (b) unusual &
rapid accumulation of surface water
(c) collapse or subsidence of land
along the shore of a lake or body of
water.

Flood is not covered by your stan-
dard homeowners or business insur-
ance. Coverage must be purchased
separately and most flood coverage
is written through an insurance com-
pany that represents the “National
Flood Insurance Program” (NFIP).
This year we are seeing claims on
flood and NFIP is backed up with
claims across the country. Unfortu-
nately, a lot of these claims are not
covered. Flood is not back up of sew-
ers/drains unless they back up due to
flooding.

Flood coverage is available on
structures/buildings as well as con-
tents/personal property. It can be
purchased on replacement cost
basis or actual cash value (depreci-
ated). They do not offer guaranteed
replacement cost like some home-
owners markets do and they are not
“valued"” policies. They do not have
to pay policy limits unless it is proven
to be totaled. On the contents, they

Belinda Brenizer, CIC

do require receipts and inventory list
so be sure and keep these with a
backup system.

Flood policies do not cover things
like coins, stocks/bonds, metals or
outside property like fences, wells,
septic tanks, pools or seawalls. It also
does not offer business interruption
insurance or additional living ex-
penses for temporary housing. Also it
won't cover 4 wheelers, golf carts or
things self propelled nor autos.

The average flood policy is $700
a year depending on flood zone, type
of structure as well as lowest elevat-
ed floor. They do offer multiple de-
ductibles to help on costs. Flood poli-
cies are required by Lenders that are
federally requlated in high risk zones
and they can offer “forced place
flood” but at a higher cost. There is
a 30 day waiting period for coverage
to be in effect but there are some cir-
cumstances it can be waived.

We strongly encourage you to
check out your potential for a flood
and get coverage in place.

Belinda Brenizer is a Certified In-
surance Counselor with the Golden
Rule Insurance Agency in Osage
Beach. She can be reached at 573-
348-1731 or at Belinda@goldenru-
leinsurance.com for additional com-
ments or questions.
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Lake of the Ozarks comes out on top in national reader poll

Lakes and reservoirs com-
prise 39.9 million acres in
the United States. In honor
of Lakes Appreciation Month
in July, USA TODAY set out
to find the best recreational
lakes in the nation. Lakes
were nominated by a panel of
experts, then the public had
four weeks to cast their votes.

The paper’s editors an-
nounced on Friday, July 24
that Lake of the Ozarks won.

“We're just thrilled to re-
ceive this recognition from
the USA Today readers as the
‘Best Recreational Lake’ in the
entire country. It’s especially
exciting when you consider the
other lakes that we were com-
peting with for the number
one spot,” said Jim Divincen,
executive director of the Tri-
County Lodging Association
(TCLA). “We have so many dif-
ferent recreational opportuni-
ties here — multiple state parks,
14 championship golf courses,
some of the best fishing in the
country and too many differ-
ent types of on-water activi-
ties to mention. We also have
wonderful accommodations,

great attractions, outstanding
shopping, hundreds of dining
options and numerous spe-
cial events and festivals. The
Lake of the Ozarks offers our
visitors so much to do. It’s re-
ally special to know that the
USA Today readers agreed!
And we're so very thankful to
everyone who voted for us.”

Divincen also said he’s
hopeful that the Lake of
the Ozarks will receive
some national  exposure
from the USA Today award.

According to information
provided by editors from USA
TODAY, that’s going to happen.

“While the 10Best Read-
ers’ Choice Award contest
lives on 10Best.com - a stand-
alone travel media site - it is
promoted across USA TODAY
Travel Media Group’s digital
and mobile products, as well
as via social media. Nomi-
nees are also announced and/
or promoted across relevant
USA TODAY departments, and
through Gannett media out-
lets, including the websites of
its 81 local newspapers and
43 television stations. Win-

ners are also often promoted
on USA TODAY, in the Friday
edition of the print version,
and on usatoday.com (travel)
within a week or two of con-
test close,” read the congratu-
latory letter sent to the TCLA.

Divincen said he hopes busi-
nessesin the Lake of the Ozarks
region will use the USA Today
‘Best Recreational Lake’ rec-
ognition in their advertising.

“This is quite an honor
and definitely something that
should be shared,” he said.

In March, Ha Ha Tonka took
fourth place in the “Best State
Park” readers’ choice poll.

The top 10 winners in
the category Best Rec-
reational Lake are:

1. Lake of the Ozarks

2.Big Bear Lake

3. West Okoboji Lake

4. Lake Cumberland

5. Lake Tahoe

6. Lake Havasu

7. Lake Michigan

8. Lake Coeur d’Alene

9. Flathead Lake

10. Lake Powell

Othernominees for BestRec-
reational Lake included Caddo

Lake, Crater Lake, Lady Bird
Lake, Lake Champlain, Lake
Charles, Lake Chelan, Lake
Placid, Lake Superior, Lake
Winnebago and Norris Lake.
About the contest
The 10Best Readers’ Choice
Award contest launches new
categories every other Mon-
day at noon, revealing each
category’s 20 nominees. Rules
allow the public the right to
vote online for one nomi-
nee per category, per day.
Nominees for all categories
arechosenbyapanel ofrelevant
experts which include a com-
bination of editors from USA
TODAY; editors from 10Best.
com; relevant expert contribu-
tors; and sources for both these
media and other Gannett prop-
erties. The nomination panel
for each award category is dis-
played on its associated contest
page. The nominating panel
for the “Best Lake” category
included Larry Bleiberg, Anna
Hider and Lydia Schrandt.
Bleiberg is a veteran jour-
nalist who formerly served as
the travel editor of the Dallas
Morning News and Coastal

Living magazine and is found-
er of CivilRightsTravel.com. He
served on a Pulitzer Prize team,
is a seven-time Lowell Thomas
Travel Journalism Award win-
ner, and was honored for pro-
ducing the best newspaper
travelsectioninNorth America.
Hider is a writer and social
media manager for Roadtrip-
pers, dubbed the “coolest trip-
planning site and app on the
planet,” where she’s spent two
years digging up the coolest
off-the-beaten-path things
for travelers to see and do.
Schrandt is the photo edi-
tor and Readers’ Choice Pro-
duction Manager for USA
TODAY 10Best. She has trav-
eled to more than 30 coun-
tries in Europe, Asia and
North and South America.
All voting is digital and the
10Best Readers’ Choice Award
contest is accessible on the
10Best.com website, which pro-
vides users with original, unbi-
ased, and experiential travel
content of top attractions,
things to see and do, and res-
taurants for top destinations in
continues on page 27
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Forget the BAT CAVE, this is the ultimate BOAT CAVE. Opportunity to own
the previous shop & testing facility of a powerboat racing world champion!
Formerly known as “Nauti Marine”, located on the 12 Mile Marker this proper-
ty is a private boating Qasis. .....5,400 sq. foot climate controlled shop, private
boat ramp, two 1,000 gallon fuel tanks with pumps on dock, private 2,043 sq.
foot 3 BR home, 90 foot dock/pier & plenty of onsite parking for motor coach-
es, trailers or more boats! Shop building is decked out with 10 Ton commercial
HVAC system, office area, bathroom, 8” poured concrete floor with drains, wet
bar area, industrial halogen lighting, two 16x20 overhead doors & loading dock.
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We Put The Professional In
Property Management

As the Developer and General Contractor
of several Condominium Communities at the Lake,
we understand the inner workings of your property like no other
company can. You can trust Property Management Professionals, LLC
for expertise in all areas of Property Management from infrastructure and
building maintenance, to personal service and interaction
with Homeowners. With 14 years of “Hands On — On Site”
experience we deliver with Professionalism.
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Airport traffic takes off, points
to need for new taxiway

L-_-

Traffic over the Fourth of July weekend wasn’t limited to the highways and waterways. Lee C. Fine Airport

played host to 70-some different aircraft. Photo provided.

By Nancy Zoellner-Hogland

While the runway at Lee C.
Fine airport is rated for 55,000
pounds for single-wheel air-
craft, 70,000 pounds for tan-
dem-wheel aircraft and 120,000
pounds for double tandem-
wheel aircraft, the taxiway is
rated for just 12,500 pounds.

Pilots could chance using the
taxiway but, according to city
officials, they’re financially re-
sponsible if they damage it. In-
stead, the majority of the larger
aircraft land, turn around and
then return on the main run-
way. That’s not a problem if
things are slow — but that’s not
been the case.

According to Osage Beach
Airport Manager Ty Dinsdale,
during the airport’s 8 a.m. to 8
p-m. hours of operation over the
July 4 holiday weekend, they av-
eraged an aircraft taking off or
landing every 15 minutes. On
Sunday, that number increased
to one every 12 minutes. And
the aircraft are not small.

“From Thursday through
Sunday, we had 70 different air-
craft use our airport. Out of the
70 different aircraft, 24 of them
exceed our weight limit in one
of the three weight categories
for our taxiway. Amazingly that
is 35 percent of the aircraft that
used the airport this holiday
weekend,” Dinsdale wrote in a
member to Osage Beach Mayor
Penny Lyons.

He also said that although
the ramp may not have ap-
peared to be as full as it has in
past holiday weekends, they
were making up for it in the

amount of people that were fly-
ing.

“The smaller single engine
aircraft that used to fill our
ramp during a holiday would
come and park for the week-
end. Even though some of the
larger aircraft may not actually
stay overnight, they are mak-
ing several trips in and out of
Lee C Fine, bringing in two or
three loads of passengers. As a
result we sold 8,027 gallons of
jet fuel from Thursday through
Sunday,” Dinsdale said, adding
that a delivery transport load is
7,500 gallons.

To handle the heavier planes,
in June, the Osage Beach Board
of Aldermen voted 4-to-2 to
proceed with a taxiway grant
application that, if awarded,
will be used to upgrade the air-
port’s taxiway that runs parallel
to the main runway. Aldermen
Jeff Bethurem, John Olivarri,
Kevin Rucker and Tom Walker
voted to move forward with the
grant request. Aldermen Phyllis
Marose and Ron Schmitt voted
againstit.

City Engineer Nick Edelman
said the estimated cost of the
upgrade, which will be com-
pleted in two phases, is $5 mil-
lion. However, under the grant,
the city’s share would be just
$500,000 or 10 percent of the
total cost. At that time, he said
helearned that the funding was
available from the Federal Avia-
tion Administration and that
the project was scored high.

“I'm not sure when we’ll hear
but I'm guessing it will be be-
fore the end of the federal fiscal

year because it’s federal fiscal
year 2016 money,” Edelman
said in a later interview, adding
that the plan is to complete the
project in two phases.

If the grant is approved, the
city’s share of Phase 1, which
would begin in late 2016 or ear-
ly 2017, will run approximately
$300,000 and will be budgeted
$135,000 in fiscal year 2016 and
$135,000 in 2017. Phase 2, which
will run $200,000, will begin af-
ter the first phase is completed.

He said the cost was so high
because of the length, width
and depth of the project.

“The runway is almost 6,500
feet long so we're looking at re-
moving the existing pavement,
halfatatime, and then building
ataxiway almost a mile long, 60
feet wide and a lot deeper than
anyroad. Semis might be heavi-
er than some of the aircraft fly-
ing in here but their weight is
distributed over many wheels.
You don’t have that distribution
with airplanes,” he explained.

The city doesn’t own the Lee
C. Fine Airport but instead has
a 20-year lease with five-year
extensions.

Weight limits of other area
airport runways

Camdenton Memorial-
Lake Regional Airport — 12,500
pounds for single-wheel (SW)
aircraft

Grand Glaize-Osage Beach
Airport- 15,000 pounds SW

Eldon Model Airpark-30,000
pounds SW

Richland Municipal Airport
—-6,000 pounds SW

“Tax Time"

with Bobby Medlin CPA

How to Make
an Impact

We have entered the dog days
of summer, and more than half of
the year is already behind us! As fall
approaches, it's a good time to press
pause on our discussion of important
income tax rules and provisions, and
to examine tax planning as a compo-
nent of your overall financial philoso-
phy.

Take a second to ask yourself if
you've ever been surprised or disap-
pointed with the results of a tax re-
turn. If you have a strong relationship
with your tax preparer, there’s a good
chance that your answer is no. If you
don't have that relationship, chances
are; you answered yes.

Most American taxpayers see
their tax professional once or twice a
year, at tax time. These shallow rela-
tionships are sufficient for those with
simple tax returns, but taxpayers with
more complex returns (such as busi-
ness owners), can obtain much bet-
ter results by understanding how and
when to work with a tax professional.

As CPAs, we help clients make
great decisions, often playing a role
in decisions such as purchasing or
selling property; forming an LLC or a
corporation; deciding when to draw
from an IRA or from Social Security to
maximize earnings and minimize tax;
determining how to purchase health
insurance; and making sure the family
business stays in the family. Taxpayers
are good at spotting these potentially
life-changing issues before they arise,
but tax issues are sometimes harder
to see coming—and they can also be
life-changing. That's why tax planning
is one of the most valuable services
your CPA can provide.

If your CPA is like your doctor,
then year-end planning is your an-
nual checkup—you don't go because
anything is wrong, and you don't go
because you have to—you go for the
opportunity to detect problems early,
and to get a better understanding

Bobby Medlin, CPA

of your health. Meeting with your
CPA before the end of the year gives
you the opportunity to examine your
health as a taxpayer, with enough
time to make positive changes be-
fore the calendar turns over to a
new year. After this meeting, you'll
know whether you can receive more
income payouts before year-end or
if you need to wait until January.
You'll know whether it's more sen-
sible to pay your business bills on
December 31 or wait until January
1. You'll know whether you need to
declare and pay employee bonuses,
or simply save that money for later.
Each of those decisions can have tre-
mendous impact on your present and
future tax returns, and by having this
interaction, you gain decision-making
power that you otherwise would have
lacked.

Business owners are a self-made
group, and a self-sufficient one as
well. There aren’t many things they
can't figure out on their own and
handle effectively—including their
finances. Sometimes, though, the
best way to manage something is
to get professional help. A CPA who
can lead you with proactive planning
will certainly fall into that category by
helping you avoid financial surprises
and receive positive results.

Bobby Medlin CPA has offices in
Tipton, California and Lake Ozark.
Bobby can be reached by phone at
573-365-9400 or online at www.
bobbymedlincpa.com

SUBSCRIPTIONS

Are available from our business office! Receive the paper each
month via mail and never miss an issue! 573-348-1958

SEND YOUR ANNOUNCEMENTS

And business/community-related news and photos to:

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files
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. Who Pays?

If your condominium has faulty construction, improper
installation, or sub-standard materials, Who Pays?

If you have increased HOA Fees due to water leaks,
wood rot and other problems, call us.

We seek payment from those responsible.

Many cases taken on a contingent-fee basis, meaning we get paid only if you win.

Protect your investment and property values.

COND OMINIUM We have helped many associations and owners
CONSTRUCTION recover costs alitrzzi;gl;guc.ondominiums'
ATTORNEYS

913-707-3726

Call Mike Hughes today for a
free consultation and assessment.
or Email: mhughes@mgbp-law.com.

McCormick Gordon Bloskey Poirier PA

The choice of a lawyer is an important decision and should not be based solely upon advertisements.
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Lheation Renial Mana

Serving the Lake since 1986

Over 100 vacation homes and condos
located in Osage Beach, Lake Ozark,
Horseshoe Bend, Camdenton and on
Located next to Vista Grande across
from the outlet mall.

gmm‘

Put your
waterfront
Prolf’er ty to work for
Call today
573-365-3367 !

Your Lake Vacation

4571 Osage Beach Parkway,
Suite A ¢ Osage Beach, MO 65065
573-365-3367 ¢ 877-284-0267
www.yourlakevacation.com
www.knollsresort.com
www.lazydaysrentals.com

Your Trusted Lake Lender

munity lender

1 Centa Ramk
MORTGAGE

A
First State Bank

MORTGAGE

A Division of First State Bank, NMLS # 41668

Michael Lasson

(573) 302-0909
NMLS # 493712

Bob O’Steen

(573) 746-7214
NMLS # 332983

573-365-LOAN | www.fsbfinancial.com
2265 Bagnell Dam Blvd. | Lake Ozark, MO 65049

Mortgage $ense

with Michael Lasson of First
State Bank Mortgage

Mortgage Insurance
101

When purchasing a new home at
the Lake of the Ozarks, there are lots
of things to consider. While buying may
make more sense than renting in your
situation, sometimes it is difficult to
come up with a 20 percent down pay-
ment. This is where mortgage insur-
ance can help you out! You can secure
a Lake of the Ozarks mortgage loan
with less than 20 percent down if you
purchase mortgage insurance.

What is Mortgage Insurance?

Mortgage insurance, also known
as mortgage guarantee or home loan
insurance, is an insurance policy that
compensates lenders or investors for
losses due to the default of a mortgage
loan. If a borrower stops payment on a
mortgage, the insurance company en-
sures that the lender will still get paid
in full. With mortgage insurance, the
borrower pays the premiums, but the
lender is the beneficiary.

Mortgage Insurance FAQs

1. Who is required to have
mortgage insurance?

Typically, if the down payment is
less than 20 percent of the value of
your home, you are required to carry
mortgage insurance. You usually pay
those insurance premiums until your
loan-to-value ratio (LTV) hits 80 per-
cent. The LTV is simply the amount of
money you borrowed divided by the
value of the property you bought. Once
you have that 20 percent of home eg-
uity built up, you can usually cancel
your mortgage insurance policy.

2. Are there different types of
mortgage insurance?

In general, there are two types
of mortgage insurance: public and
private. Public mortgage insurance
is bought from the government, de-
signed for those with FHA or VA loans.
For conventional loans, the insurance
is bought from the private sector and
is called Private Mortgage Insurance
(PMI). The type of mortgage insurance
required will depend on the type of
home loan at the Lake of the Ozarks
you are getting.

3. How much does mortgage in-
surance cost?

Insurance premiums for conven-
tional loans can vary. Typically, the
lower your down payment and/or the
lower your credit score, the higher your
premium will be. Premiums can range
anywhere from $30-$70 per month

for every $100,000 borrowed. On FHA
loans, there is an upfront MIP (mort-
gage insurance premium), as well as
an annual premium that is collected
monthly. On VA loans, you have an up-
front fee (funding fee) and no annual
or monthly premiums. Your Lake of the
Ozarks mortgage lender will be able to
provide you with insurance costs for
your specific situation.

4. Is there a way to avoid
paying for mortgage
insurance?

If you make a down payment of
20 percent or more when you buy a
home, you can typically avoid paying
mortgage insurance on a conventional
loan. Even if you are required to pur-
chase mortgage insurance when you
first get your loan, you can often re-
quest to cancel it after a certain period
of time. As mentioned above, once
you've built up a certain amount of eg-
uity in your home (usually 20 percent),
you can most likely stop paying for the
mortgage insurance.

If you're thinking about purchasing
a new home and don't have enough
for a 20 percent down payment, con-
tact the best mortgage lender at Lake
of the Ozarks at 573-746-7211 to
discuss your options. When it comes
to your financing needs, I'm commit-
ted to working with you every step of
the way!

For Lake area news, resources and
tips on financial services, please

LIKE my Facebook Page, Follow me
on Twitter or Connect on LinkedIn

Michael Lasson

Sr. Residential Mortgage Lender

NMLS #: 493712

2265 Bagnell Dam Blvd, Suite B

PO Box 1449

Lake Ozark, MO 65049

Direct: (573) 746-7211

Cell: (573) 216-7258

Fax: 866-397-0138

www.yourlakeloan.com

Email: mlasson@fsbfinancial.com

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files
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CALL US FOR
SPECIAL PRICING!

ST U257 4446

WS TT25RAINO.comn

SAVE 20% $50°5F

8 THE LAST PAINT JOB
w YOU WILL EVER NEED!

WON'T CHIP, CRACK OR PEEL!

You must present this ad at time of purchase. Offer expires 8/31/15.
Not valid with any other offers, previous contracts or the §5,000 minimum

8™ oths Same as Cashr "
Fmancmg Available ﬁ@
St other optisns fon those who qualily S

Eliminates frequent house repainting via superior
adhesion and ceramic coating technology and
saving money over time.

Looks like exterior latex paint but dries 8 to 9 times
greater mil thickness and is available in an endless
array of colors.

Meets or exceeds all the key tests for coating
durability and performance and has been
independently tested by BASF labs.
WOODPECKER

Boasts eco-friendly qualities: Rhino Shield  peterrent
contains low VOCs and is nontoxic, low \v/

odor and nonflammable.

Waterproofs your home or building and helps
prevent mold, mildew and algae growth.

Allows natural water vapors to escape due to its
superior breathability properties, thus preventing
coating breakdown.

Works on virtually any surface including wood,
stucco, HardiePlanke, brick, Masonite and more.
Made In USA
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7TH ANNUAL
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FUNDRAISER

SEPTEMBER 15, 2015
¢ S5PM - DOORS OPEN
6PM - FUND THE CAUSE
. 7PM - CHAMPAGNE TOAST
[

EDGEWATER ESTATE,

‘ 2610 ARROWHEAD ESTATES RD,
LAKE OZARK

. $10 ADMISSION INCLUDES A
CHAMPAGNE TOAST AND HORS D’OEUVRES

DONATIONS TO ASSIST THE FOUNDATION’S
WORK GRACIOUSLY ACCEPTED. DONATIONS OF
$50 OR MORE RECEIVE 2 TICKETS TO THE
SEPT. 19 OAK RIDGE BOYS CONCERT AT
SHAWNEE BLUFF VINEYARD.

COMMUNITY
FOUNDATION
of the LAKE

ENTERTAINMENT BY

a New Way of Giving

WWW.COMMUNITYFOUNDATIONOFTHELAKE.ORG

(Golden Rule Insurance
has gone mobile!

MAURANCE REUNCY

coo|le®®

Camiers Claims Pokcioy Coeiors Clolms

©e0olle e o

Payments Took Contoct Us
Ticss Conboet U

B00-505-5335
B00-505-5335

Available on the \ GET 1T O
=00gle play

App Store

4065 Osage Beach Parkway, Suite 1 Osage Beach, MO 65065
573.348.1731 | www.GoldenRulelnsurance.com

Conveniently
contact us with
the touch of

a button or easily

submit claims or
policy changes
whenever works
best for you.

SURANCE AGENCY

%

L. Allied
Trusted Insurance .
Choice 3 Naticawide" comparry
- O Your Sicke™

A Matter of Trust

Jumbo gift tax
exclusions

Every taxpayer has two shields
from the federal gift tax: a $14,000
annual exclusion and a $5.43 mil-
lion lifetime exemption. Each of
these is indexed for inflation. To
the extent the gift tax exemption is
used, one's estate tax exemption is
reduced, dollar for dollar.

The purpose of the annual exclu-
sion is to eliminate the necessity of
gift tax returns until the total of
gifts made to one person exceeds
$14,000 in a single year. Note that
the annual exclusion is not per
taxpayer, it is per donee. A grand-
father with six grandchildren may
give each of them $14,000 this
year without needing to file a gift
tax return to report the gifts to the
government.

One couple recently lever-
aged the gift tax exemption and
exclusion to avoid all gift taxes
on a transfer of property worth
$3.2 million to a trust. They each
claimed $720,000 in gift tax annu-
al exclusions, and their lifetime gift
tax exemption covered the rest.

How is that possible? The trust
was a so-called Crummey trust,
named for a taxpayer victory many
years ago. That case held that the
annual gift tax exclusion must
be allowed if a beneficiary has a
power, even a temporary power, to
withdraw trust assets when they
are contributed to the trust. In the
new case, the couple had named
60 different beneficiaries for their
trust, each with a Crummey power
of withdrawal.

It's important to note that the
withdrawal power must not be il-
lusory. The beneficiaries must be
advised of the power, as well as
the contributions to the trust, and
they must have a reasonable time
to exercise the power, typically 30
days. If the power is not exercised,
the property remains in the trust
for future distribution to the ben-
eficiaries.

The IRS challenged the annual
exclusions for the 60-beneficiary
trust, but lost in the Tax Court. The

Trenny Garrett, J.D., CTFA

Service did not base its arguments
on the large number of beneficia-
ries — or the practical limitations
on satisfying a withdrawal demand
when the trust held illiquid assets.
Rather, the IRS focused on a clause
in the trust that had the potential
to disinherit any beneficiary who
objected to a trustee’s distribution
decision. The Tax Court held that
the clause in question did not ap-
ply to withdrawal demands, which
are different from distribution deci-
sions.

The moral of the story? One can
leverage the two gift tax shields
considerably. However, excellent
legal advice will be a must, be-
cause an IRS objection to such ar-
rangements will be likely.

Trenny Garrett is senior vice
president at Central Trust's Lake of
the Ozarks location. You can con-
tact her at 573-302-2474, or visit
centraltrust.net.

If you're facing a complicated
financial issue, Central Trust can
help! They have an experienced
team of investment professionals
that deals with these issues on a
daily basis.

Central Trust Company is affili-
ated with Central Bank of Lake of
the Ozarks. Products and services
offered by Central Trust Company
are not insured by the FDIC; are
not deposits of or guaranteed by
any depository institution or affili-
ate bank; and are subject to invest-
ment risks, including possible loss
of the principal amount invested.

VISIT US ON FACEBOOK!

For business/community-related news and information!

www.facebook.com/lakebusjournal

Information from all over the Lake!
Add your event or happening to the list!
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{eke Silhouettes

Q beeutiful eddition to
Wlwwwow{;giwdum

LAKE-SILHOUETTES.COM

L X X 2

bt XSS e W e Furniture Grade Birch Wood, UV coated.

——— I > * Two frame styles: Walnut Stained or

- Distressed White

e Framed in 2 sizes: 15.5” x 27.5”,
or29” x 41”

e Laser cut “Lake Silhouette” showing the mile
markers every 5 miles, the bridges and the
different arms of the lake.

e Professionally framed and glass covered,
complete with all hardware required to hang
on your wall.

e Beautiful small “Crystal” to pinpoint where
your home is located on the lake shore.

Call and get yours today!

Lake Silhouettes of the Midwest

to Order Call:
Dennis B. Wedding
dwedding@Dbellsouth.net
Phone: 864-579-2695
Cell: 864-205-5005

Lake of the ©zarks ~ M@urr’

1150 Miles of shoreline Lake Area: 55,000 Acres

Bagnell Dam Completion: 1931 Deepest Point: 130 ft.
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Listen Live each Weekday Morning from 6 am - 10 am!

Building an effective
web presence

with Sandy Waggett, MSW
Interactive Designs LLC

Keith Lucas joins
the MSW team!

Keith Lucas, the former owner of 55
Creative has joined the MSW Interac-
tive Designs, LLC team. Keith brings a
vast amount of experience, technical
skills, and website design knowledge
that will complement and expand the
internet marketing services that MSW
offers!

We are very excited to have Keith
join our team. Keith brings the exact
skill set we are looking for to expand
our website design services, and we
have admired his business ethics and
skill in running 55 Creative over the
past 3 years. He is also a military vet-
eran and has an established presence
at the Lake.

Keith Lucas" background and ex-
perience includes over 10 year experi-
ence in marketing, sales, social media
and web design. He has an expertise
in Content Management System
based web design and is proficient
in CMS programs such as WordPress
and Joomla. Keith is a United States
Army Veteran who served in Iraqg as a
Combat Medic. Keith was awarded
the Combat Medical Badge & Army
Commendation medal during his ser-
vice. He is a graduate of the University
of Missouri with a BA in Communica-
tions, and also received an AAS degree
in website design from [TT Technical
Institute.

“MSW Interactive Designs is also a
veteran owned business and is a great
choice for my future.” said Keith Lucas.
“The core business values of MSW
align perfectly with the values of 55
Creative...Integrity, Excellence, and
Customer Service are the hallmarks
of MSW, and I'm looking forward to
helping MSW continue the explosive
growth they have experienced since
moving to the lake in 2009."

MSW  Interactive Designs was
formed in 1999 and has been at the
Lake of the Ozarks since 2009 with
over a 1000 clients nationwide. MSW
Interactive Designs LLC provides inter-
net marketing services for a broad base

Keith Lucas

of companies, from Sole Proprietor Mi-
cro Businesses to mid-sized companies
with a nationwide client base. Our core
services include the design, develop-
ment, and hosting of web sites, as well
as Search Engine Optimization, Social
media creation/customization/engage-
ment, and mobile websites. MSW cur-
rently employs 10 full time employees
and 1 part time employee.

The company headquarters was
moved to Lake Ozark, Missouri in April
of 2009. MSW Interactive Designs, LLC
was voted as the #1 Web Design Com-
pany at the Lake of the Ozarks from
2010 - 2014. In 2012 Sandy Waggett,
the owner of the company, was select-
ed for the “Top Ten Women" honor by
Lake Lifestyles Magazine, and named
the Business Person of the Year by the
Lake of the Ozarks Regional Economic
Development Council . MSW was re-
cently awarded the “Small Business of
the Year” for 2014 by the Lake Area
Chamber of Commerce.

For more information on any of
our services, give us a call at 573-552-
8403 today!

Follow MSW Interactive Designs

Web: www.MSWinteractiveDesigns.com
Twitter: @PutTheWebToWork
Facebook:  http://Facebook.com/put-
thewebtowork

Blog: http://put-the-web-to-work.
blogspot.com

Erin Burdette, MSW Interactive Designs
LLC ~ We put the web to work for you!
573-552-8403
www.PutTheWebToWork.com

CHECK OUT OUR WEBSITE

You can see every single issue online! All 10 years!

http://www.Lakebusjournal.com

You'll also find our news, todays weather, and trivia!
Advertisers can find rates and contact info!
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School district seeking those who want
to make a difference in children’s lives

By Nancy Zoellner-Hogland

School is about to begin and
AmeriCorps is still seeking vol-
unteers. Daphney Partridge,
PAVE AmeriCorps program
director, said individuals are
needed to commit to a year
of service in the Eldon School
District, tutoring and mentor-
ing students from kindergar-
ten through high school and
assisting preschoolers with
everything from learning their
colors to developing social
skills.

In return for their service,
members receive a monthly
living allowance of approxi-
mately $1,000. Health care cov-
erage is available for those who
have none and upon successful
completion of their term of ser-
vice, AmeriCorps Members re-
ceive a $5,730 education award
which can be used to attend
college or repay qualified stu-
dentloans.

“To qualify, you must be 18
and have either graduated high
school or have your GED and
we’'d like people with experi-
ence working with children. It
doesn’t have to be paid, it could
be working as an A-plus tu-
tor or teaching Sunday school.
But the biggest thing we look
for is someone with volunteer
experience. Those people real-
ize the value and the return on
the investment of their time.
The volunteers in this program
can really make a difference in
a child’s life and for the right
people, that can be much more
important than a paycheck,”
Partridge said.

Volunteers are not just
thrown into the classroom -
they receive comprehensive
training that will fully equip
them for the jobs they will do.
In fact, up to 20 percent of the
required 1,750 hours are spent
in training.

Partridge said some of the
work in the tutoring program,
which began in 2006, involves
working one-on-one with stu-
dents who need a little extra
help with reading, spelling or
math.

“However, in other cases,
the tutors are placed in the
classroom environment to
work with specifically identi-
fied students — kids who have
a really hard time paying at-
tention, who don’t take good
notes, who are talkers. The tu-

tors are trained on how to keep
kids focused so they can move
forward with the rest of the
class instead of falling behind,”
she explained, adding that the
high school was subject-based,
“so we have an English tutor or
a math tutor. Where we have
classes for kids that are below
the level where they should
be, we just put a tutor in the
class and he or she pretty much
helps the whole class. They do
pretty much everything they
can to help the kids ‘get it” We
know that when kids fail at
anything, it makes them much
less likely to be successful and
graduate, so the whole goal is
to keep them from failing the
first time. That will allow them
to keep moving through at the
same pace as their peers.”

Partridge said many times
it’s not that kids can’t do the
schoolwork. It’s that they don’t.
Because there can be a lot of
reasons behind their refusal to
do what’s expected of them, tu-
tors are also taught how to deal
with attitudes and how to show
the kids they are not alone —
that someone is willing and
available to help them succeed.
She said tutors also set up study
sessions before school and af-
ter school because sometimes
students can have a mental
block and think that they’re not
good at a subject when in real-
ity, it’s just one little thing that
finally has to ‘click’ for them to
learn the skills needed to suc-
ceed in the class and move on.

Last year, a wellness com-
ponent was added so six of the
volunteers will serve as well-
ness coaches. They work with
kindergarten through eighth
grade students.

“Their whole goal is to help
kids learn and adopt healthy
lifestyle habits with the ulti-
mate goal of reducing child-
hood obesity. Our wellness
coaches are present during the
school day. They are there for
recess and P.E. and they also
do these things called ‘Brain
Breaks’ because interestingly
enough, research shows that
when we sit on our fannies for
eight hours a day, their brain
turns to mush. That’s actually
not exactly what the research
says,” Partridge laughed, ex-
plaining that the “breaks” are
three minutes of physical activ-
ity inserted into the academic

day. “Our coaches are very well
trained on how to come into a
learning environment and to
get the kids out of their chairs
and move their bodies for three
minutes, then sit them back
down and refocus their at-
tention on academics. I've got
to say, it’s really harder than
it sounds! But it’s been really
good and the teachers love it.”
During lunch, the wellness
coaches encourage the kids to

eat healthy so they have the en-
ergy to do the things they want
to do and they run an intermu-
ral sports program after school.

“Lots of kids participate in
sports when their parents can
afford to pay the fees, purchase
the equipment and send them
to camp but in our district, we
have a high level of poverty so
a lot of kids don’t have the op-
portunity to do that. However,
in intermurals, which are open
to everyone, they get to play
but they don’t have to pay for
it,” she said, adding that the
list of sports includes basket-
ball, wresting, volleyball and a

running club. In addition, this
year, they're adding archery.
“As an example of how popu-
lar this program is, last year
we wanted to add the running
club. We were hoping that 25 to
30 kids would participate. As it
turned out, we had 75 fourth,
fifth and sixth graders who just
showed up to run. We only have
about 600 kids at that school so
we were very pleased with the
interest.”

According to Partridge, the
Eldon program received its first
AmeriCorps grant in 2006 for
$178,000 and 14 members.

continues on page 23

e’ll protect your business,
SO you can protect their pleasure.

- SINCE 1869 -

573-365-2002
Home * Auto - Life « Health * Business 'Employeegﬁns

INSURANCE

www.millsinsurance.com
‘01 Bagnell Dam Blvd, Lake Ozark MO 65049
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Your Lake Area Realtor

Ruth Roorda | 573.286.3830

Office Phone: (573) 365 - 8596
P.O. Box 970, Lake Ozark, MO 65049

EIT
Four Seasons Realty

i
%ﬂf Northwestern Mutual®

Northwestern Mutual is the marketing name for the
sales and distribution arm of The Northwestern Mutual
Life Insurance Company, Milwaukee, WI (NM) and its
subsidiaries and affiliates. Adam Roorda is an Insur-
ance Agent of NM (life insurance, annuities, and disabil-
ity income insurance). There may be instances when
this agent represents companies in addition to NM.

Adam Roorda | 573.286.3146

Your Lake Area Financial Representative

Wilson, Toellner & Associates, L.L.C.
-]
Certified Public Accountants

& Business Consultants
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YOUR PARTNERS IN PROGRESS
www.wicpa.com

Estate Planning
Financial Planning

Accounting Services
Payroll Services

Retirement Planning Employee Bengfits
Tax Preparation Audit & Review Services
Tax Planning Business Succession Planning
Business Consulting Accounting Software

]
2729 Bagnell Dam Blvd. Lake Ozark, MO « 573-964-5739

810 S. Highway 5 « Camdenton, MO « 573-346-6822

As the Lake Churns

Dock Permit
Requirements

About half of all sales at the
lake are lakefront or lake access
homes. Many of these sales in-
clude a private boat dock. When
purchasing or selling a home, you
need to be aware of the require-
ments by both Ameren Missouri
and the appropriate fire protec-
tion district in order to transfer
the dock permit to the buyer.

When a property located in
the Osage Beach or Lake Ozark
Fire Protection District or Village
of Four Seasons transfers owner-
ship, an inspection of the electri-
cal system on the dock must be
made by the Fire District or the
Village before transferring the
dock permit to the new owners.
A copy of this inspection ap-
proval must be submitted with
the permit transfer application to
Ameren Missouri.

All Lake Area Fire Districts
and the Village of Four Seasons
require a permit and inspection
when installing or modifying a
dock as well as any time work
is being performed on the elec-
trical system of a dock. In order
to complete the initial or modi-
fication dock permitting process,
Ameren Missouri requires a copy
of the Inspection Approval.

If you are selling your prop-
erty with a dock, | recommend
that you complete the electrical
inspection approval as soon as
possible. Due to an onslaught
of inspection requests, some of
the districts have up to a 6 week
backlog.  This could possible
cause a delay in the closing of
your home if you wait until you
have a contract in place to start
the inspection process. Also, if
there are any items that need
attention, you will be able to
address these and present this
information to potential buy-
ers. The added benefit to you is
knowing that your dock is safe
while you and your family con-
tinue to use it.

When you are purchas-
ing a property with a dock you
should make sure that the dock

25 "
Real Estate and Lake News
with C. Michael Elliott

is properly permitted with Ame-
ren Missouri and that there have
not been any changes since the
permit was issued. If required,
you will also need to request
an electrical inspection from the
proper entity in order to have the
dock permit transferred into your
name. This will allow you to dis-
cover any potential issues prior
to closing in the event that there
are compliance problems that
need to be addressed.

If your property is not for sale
or is not located in an area that
requires an electrical inspection
for the transfer of the permit, |
highly recommend that you still
contact the appropriate agency
for an inspection. Most of the
districts charge a $50 to $75 fee
for the inspection. In my opin-
ion this is a bargain, especially if
you consider the potential cost of
having an electrical issue on or
around your dock.

AmerenMissouri.com/Lake
has a wealth of information on
their website about permit re-
quirements including contact
information for fire districts and
other inspection agencies.

Michael has been selling
real estate at the Lake of the
Ozarks since 1981. He is one
of the most respected brokers
in the area. If you would like to
work with Michael in the sale
or purchase of property, contact
him at 573.365.S0LD or cme@
yourlake.com  View thousands
of lake area listings at www.
YourLake.com.  You can also
view each months’ article, ask
questions and offer your opinion
on Michael’s real estate blog,
www.AsTheLakeChurns.com
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School district

continued from page 21

Since that time, some 260

volunteers from all over the

country have served in the pro-
gram.

statewide that include tutoring
and mentoring youth, assisting
veterans and military fami-
lies, facilitating health edu-
cation programs, preserving

Mustangs in Motion Running Club completes their first 5K at L.E.A.P.
Bubble and Glow. Photo provided.

The 2015-16 AmeriCorps
grant totals over $580,000 and
will support 30 AmeriCorps
members. Some of those who
already have been approved
are members of the local com-
munity but others are coming
from as far away as Kentucky,
Colorado and Michigan.

For more information, visit
the website http://paveameri-
corps.weebly.com/. To be con-
sidered for a position with the
Eldon AmeriCorps program,
call Partridge at 573-392-8060,
extension 1541.

More about AmeriCorps

In July, Governor Jay Nixon
announced that $4.2 million
in AmeriCorps Grants would
be provided to Missouri com-
munities, filling 802 positions

the state’s natural resources
through environmental stew-
ardship projects, and helping
communities respond to and
recover from disasters.

The list of other organiza-
tions in Missouri to receive
AmeriCorps funding includes,
but is not limited to, Big Broth-
ers Big Sisters of Central Mis-
souri, Child Abuse Prevention
Association, The Community
Food Network, Missouri Alli-
ance of Boys & Girls Clubs, Inc.
and the Missouri River Com-
munities Network.

Last year, more than 75,000
people served their communi-
ties through AmeriCorps pro-
grams in more than 25,000 lo-
cations across the country.

The New Lodge at Old Kinderhook is Open

~ +Seasonal Sand Volleyball Courts

e ol

~« Enhanced Spa

 Tom Weiskopf Signature Championship Golf
¢ Destination Weddings...We Do!

¢ Seasonal Outdoor Ice Rink

* Lakefront Living

+ Award Winning Dining

¢ Indoor & Outdoor Pools

=g

OLD‘

KINDERHOOK

WWW. OldKinderhool_(.com '

* 84 Guest Rooms

~+ Expanded Marina & Recreation Facilities

-« Conference Facilites for 250

REAL ESTATE SALES « LOT SALES

20 Eagle Ridge Road * Camdenton, MO 65020 = 888-346-4949 « info@0Idkinderhook.com e Find us on _f facebook.com/OldKinderhook

“Divinity Religious Gift Shop "

The Largest Collection of Fontanini
Figurines in Centm[ Missoun!

Use Our Year-
Round Fontanini
Registry to Track,

Yours!

573 636- 5470

Fri. 9-5:30 Sat. 10-4:30 ¢ Closed Sun. & Mon.
108 High St. ¢ Jefferson City
N www.divinitygiftshop.com ~

Tues. -

&%M%/e 9/&/72@ %W

HOMEOWNERS ¢ RENTERS * BUYERS * SELLERS ¢ REALTORS

No JOB
Too Small!




Page 24

August, 2015

Lake of the Ozarks Business Journal

Criminals continue to defraud
and extort funds from victims
using ransomware

Data from the FBI’s Inter-
net Crime Complaint Cen-
ter (IC3) shows ransomware
continues to spread and is
infecting devices around the
globe. Ransomware is a type
of malware (or malicious
software) that blocks access
to a computer system or files
until a monetary amount is
paid.

Recent IC3 reporting iden-
tifies CryptoWall as the most
current and significant ran-
somware threattargeting U.S.
individuals and businesses.
CryptoWall and its variants
have been used actively to
target U.S. victims since April
2014. The financial impact
to victims goes beyond the
ransom fee itself, which is
typically between $200 and
$10,000. Many victims incur
additional costs associated
with network mitigation,
network countermeasures,
loss of productivity, legal
fees, IT services, and/or the
purchase of credit monitor-
ing services for employees
or customers. Between April
2014 and June 2015, the IC3
received 992 CryptoWall-
related complaints, with vic-
tims reporting losses totaling
over $18 million.

These financial fraud
schemes target both indi-
viduals and businesses, are
usually very successful, and
have a significant impact on
victims. The problem begins
when the victim clicks on
an infected advertisement,
email, or attachment, or vis-
its an infected website.

Once the victim’s device
is infected with the ransom-
ware variant, the victim’s
files become encrypted. In
most cases, once the victim
pays a ransom fee, he or she
regains access to the files that
were encrypted. Most crimi-
nals involved in ransomware
schemes demand payment in
Bitcoin. Criminals prefer Bit-
coin because it’s easy to use,
fast, publicly available, de-
centralized, and provides a
sense of heightened security/
anonymity.

Those who believe you

have been a victim of this
type of scam, you should
reach out to your local FBI
field office. They can also file
a complaint with the IC3 at
www.IC3.gov. Victims should
be ready to provide any rel-
evant information in their
complaint.

If you receive a ransom-
ware popup or message on
your device alerting you to
an infection, immediately
disconnect from the Internet
to avoid any additional in-
fections or data losses. Alert
your local law enforcement
personnel and file a com-
plaint at www.IC3.gov.

Tips to protect computer users:
e Always use antivirus software and
afirewall. It's important to obtain
and use antivirus software and
firewalls from reputable compa-
nies. It's also important to con-

tinually maintain both of these

through  automatic  updates.
e Enable popup blockers. Pop-
ups are regularly used by

criminals to spread malicious
software. To avoid acciden-
tal clicks on or within popups,
it's best to prevent them from
appearing in the first place.
e Always back up the content on
your computer. If you back up,
verify, and maintain offline cop-
ies of your personal and appli-
cation data, ransomware scams
will have limited impact on you.
If you are targeted, instead of
worrying about paying a ransom
to get your data back, you can
simply have your system wiped
clean and then reload your files.
e Be skeptical. Don’t click on any
emails or attachments you
don’t recognize, and avoid sus-
picious websites altogether.

Your computer has been locked due to suspicion of illegal content
g and

files) was automatically
ch actions, in whole or in

Any individual who viclates, or attempts to viclate, or conspires to
violate laws shall be twa term of
imprisonment from 4 to 30 years and shall be fined up to $250.000.

Technical details:
Involved IP address:
Involved host name|
Source or intermediary sites: TP pamerbros com

ws files from

In order 1o resolve the situation in an above-mentioned way you
should pay a fine of $300

Your computer

has been locked!

HOW TO UNLOCK YOUR COMPUTER:

Take your cash to one of this
retail locations:
Walmart K 9 [F
e Uleiprcoms
2 Get a ManeyPak and
purchase it with cash at the
@ MoneyPak Bucial
Come back and enter your
MoneyPak code to unlock
your computer (5 attempts
available)
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Typical examples shown above of “Ransomware” designed to fool
you into purchasing a product or paying a fee.

Supermarkets adopt
simpler way to pay

By Nancy Zoellner-Hogland

Technologically savvy gro-
cery shoppers with the latest
Apple devices don’t have to
bring a wallet to Dierbergs or
Paul’s supermarkets. Both, as
well as a few specialty stores
and restaurants in the Lake
area, recently implemented
technology into their systems
that allows shoppers to use
their iPhone 6 or Apple Watches
to pay for their purchases at the
checkout. Shoppers can also
make purchases within partic-
ipating apps on iPhone 6, iPad
Air 2 and iPad mini 3.

According to Apple, hun-
dreds of thousands of grocery
stores, boutiques, restaurants,
hotels and more across the U.S.
are using the new technology.

“We had been testing it at
various stores, rolling it out as
we went. As of mid-July, all 25
stores, including the one at the
Lake, were set up to go,” said
Todd Vasel, director of market-
ing for Dierbergs.

He said the update was done
at the request of shoppers, add-
ing, “It’s a very secure way for
people to pay.”

Apple Pay uses Passbook, an
app that stores such things as
boarding passes, tickets, cou-
ponsand gift cards, to also store

credit and debit card informa-
tion. To get started, you add the
credit or debit card from your
iTunes account to Passbook by
simply entering the card se-
curity code. New cards can be
added by typing the informa-
tion in manually or by using
the iSight camera. A unique
Device Account Number is
then assigned, encrypted, and
securely stored in the Secure
Element, a dedicated chip in
iPhone. Apple assures its cus-
tomers that these numbers are
never stored on Apple servers.
When a purchase is made, the
Device Account Number, along
with a transaction-specific dy-
namic security code, is used to
process the payment. Credit or
debit card numbers are never
shared with merchants or
transmitted with payment and
none of the details of the trans-
actions are stored.

If the iPhone is ever lost or
stolen, the “Find My iPhone”
feature can be used to quickly
put the device in Lost Mode to
suspend Apple Pay or to wipe
the iPhone clean completely.

Alist of stores that accept Ap-
ply Pay can be found at https://
www.apple.com/apple-pay/
where-to-use-apple-pay/.

Armchair Pilot

continued from page 2
are offered only one day a week
on each route. In addition, the
$99 fares aren't offered on the
return flight. Travelers must
purchase tickets at the “regu-
lar” rates, which start as low as
$210. If you're able to meet the
criteria and get a ticket, be pre-
pared for a “no-frills” flight. Al-
though fliers get one small car-
ry-onbagfree, theymust pay for
any carry-ons weighing more
than 11 pounds and checked-
bag fees start at $48. The air-
line is also selling $99 tickets
to Dublin, which also originate
in Boston and Baltimore, but
the flights will only be offered
during January and February.

Internationally traveling ani-
mals that need to be quaran-
tined after arriving in the U.S.
willnow have aluxury terminal

of their own. When completed,
the ARK at New York’s Kennedy
Airport will be able to handle
more than 70,000 animals, pro-
viding climate-controlled, hay-
lined stalls with showers for
horses and cows; suites with
flat-screen TVs, bone-shaped
splashing pool and spa services
for dogs and climbing trees for
cats; and upscale accommo-
dations for nearly every other
kind of animal. A stay at the
$48-million, 178,000-square-
foot resort, which includes a
24-hour clinic run by Cornell
University College of Veteri-
nary Medicine, is not for the
budget traveler. Suites for dogs
can run $100 per night; accom-
modations for show horses can
run substantially higher. Most
arriving animals are required
to be quarantined three days.
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Fire, building officials: Education is the key to fire safety

By Nancy Zoellner-Hogland

Many condominium proj-
ects in the Lake area were built
in the 1970s, before building
codes were adopted. Only a
small number of those older
complexes were constructed
with fire stops between studs
and fire walls between units;
few have hardwired smoke
detectors; and several share a
common attic, which means a
fire in one unit would quickly
spread to the rest.

Even in newer complexes,
fire hazards exist. Most ga-
rages aren’'t equipped with
smoke alarms; the majority
allow grills to be used on the
decks; and few require fire
extinguishers to be kept near
potential sources of fire. Even
fewer contain a second means
of escape.

That’s why officials from the
Village of Four Seasons and
the Lake Ozark Fire Protection
District (LOFPD) have joined
forces to teach homeowners
associations (HOAs) and own-
ers how to make their complex-
es safer.

“Many of these complexes
house massive amounts of peo-
ple. We want to inform them
about some very simple things
that can be done to make ev-
eryone safer,” explained Dave
Perdue, a developer and trustee
of the Village of Four Seasons.
He; LOFPD Fire Chief Mark
Amsinger, and Village Chief
Building Inspector Robert Da-
vis met in July to discuss topics
they felt should be addressed
and to develop a plan of action
to meet with as many HOAs
and residents as possible in
coming months.

Davis stressed that they
weren't trying to strong arm
anyone and they had no plans

to force any complex to make
changes.

“We don’t have the authority
to do that even if we wanted to,”
he added. “We just feel that we
have a lot of combined knowl-
edge between us, we've all seen
how devastating a fire can be
and we feel it’s our responsibil-
ity to share information, espe-
cially when it could save lives.”

The three agreed that grill-
ing on decks is one of the more
common and most dangerous
safety issues that should be ad-
dressed. Davis told of the May
2011 fire at the Willows Con-
dominiums that started as a
grease fire in a grill but quickly
spread when the propane tank
exploded. Although everyone
was able to escape, the entire
building was destroyed.

The three agreed that grills
- not just charcoal but gas too
—should be stored and used 10
to 12 feet away from a build-
ing. Although few condomin-
ium projects were equipped
with areas for that to happen,
Amsinger and Davis said they
might be able to help the HOAs
come up with an alternative.

The men also discussed the
importance of planning.

A survey by the National
Fire Protection Association
(NFPA) in which 1,014 adults
were interviewed by phone,
revealed that three-quarters of
all Americans are not prepared
to escape a home fire.

“Alot of people don’t plan for
a fire because they don'’t think
it will ever happen to them.
And it may not. But it’s still
something that you should be
prepared for. That’s why we tell
people to practice fire drills in
the house with their children.
If you do have a fire, you know
what to do and where to go. But
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how many people do that when
they go on vacation or stay in
their condo? People come down
here to have fun butatthe same
time they’re having fun, they
need to remember these basic
safety things,” Amsinger said,
adding that today, more than
ever, seconds count. “Fires that
are growing in heat and inten-
sity because of the composition
of the furnishings. Furniture
used to be made of solid wood
and heavy cloth. Today much
of the furnishings are made of
plastic which is nothing more
than a solid form of gasoline.
We're loading these buildings
up with a lot of fuel and once it
gets going, it’s going!”
According to the NFPA sur-
vey, some don’t plan an escape
route because they believe

QUALITY

INN & SUITES

BY CHOICE HOTELS

they’ll have time to get out.
Two out of five respondents
said they thought they would
have six minutes or more be-
fore a fire turns life-threaten-
ing, and one quarter thought
they’d have a full 10 minutes.
In fact, the NFPA states people
often have only two minutes to
get out safely.

Amsinger said the National
Institute of Science and Tech-
nology website www.nist.gov
provides videos showing how
fast a fire can spread.

The men said they also
would like to address some of
the hazards that come when
structures are built among
wooded areas and then look at
ways to reduce those hazards.
Some could be as simple as
trimming trees back from the

structure, they said.

Purdue suggested that
adopting some of the suggest-
ed practices might even save
money on insurance.

“It all goes back to educa-
tion,” the chief said. “When
you start showing people why
they should do certain things,
they’re able to see for them-
selves what’s right and what'’s
wrong. Then you can start
eliminating potential fire haz-
ards because once people are
educated, they're better able to
protect their properties, their
buildings and their families.”

For more information or
to schedule a presentation,
call Davis at 573-365-3380 or
Amsinger at 573-365-3758.

During your stay at
Quality Inn

| | SLato of the Ojaites

Quality Inn

IS at your.door!

3501 Bagnell Dam Blvd

LLake Ozark, MO,

US, 65049

Phone: (573) 365-2700
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FBI Announces Economic Espionage Awareness Campaign

In July, FBI officials an-
nounced a nationwide cam-
paign geared toward educating
business and industry leaders
about the growing threat—
and mounting losses—of eco-
nomic espionage. As part of
the campaign, the FBI is re-
leasing to the public a short
video, “The Company Man:
Protecting America’s Secrets.”
The video, created by the FBI
in collaboration with the Na-
tional Counterintelligence and
Security Center, is based on an
actual case involving the at-
tempted theft of trade secrets
from a United States com-
pany by a foreign competitor.

Although the exact dollar
figure on the costs and losses

GLIMPSES OF THE LAKE'S PAST

to U.S. businesses as a result
of economic espionage is dif-
ficult to accurately report, the
losses are substantial. In a 2013
report by the Blair Huntsman
IP Commission examining the
theft of American intellectual
property, the study estimates
the total losses are estimated
to be in the “hundreds of bil-
lions” each year. Those num-
bers do not take into consid-
eration those companies who
either do not detect, do not
report, or under-report losses
tied to economic espionage.

Those responsible for the
theft are usually foreign com-
petitors or governments look-
ing for trade secrets, produc-
tion methods, innovations, and
even insights into labor or trade
disputes. According to Assis-
tant Director Randall Coleman
of the FBI's Counterintelligence
Division, investigators are not
only seeing an increase in at-
tempts to steal proprietary in-
formation but those attempting
to steal those secrets are getting
more brazen in their efforts.

“We’ve had cases, and it’s
outlined in the video, where we
have people literally walking

into warehouses and factories
attempting to steal secrets,”
said Coleman. “It’s actually
shocking the lengths they will
go to try and steal information.”

These foreign competitors
deliberately target econom-
ic intelligence in advanced

technologies and flourish-
ing U.S. industries. Foreign
competitors operate under

three categories to create an
elaborate network of spies:

1. Aggressively target cur-
rent and former foreign na-
tionals working for or re-
tired from U.S. companies
and research institutions;

2. Recruit and perform tech-
nical operationsincludingbrib-
ery, discreet theft, dumpster
diving (in search of discarded
trade secrets), computer intru-
sion, and wiretapping; and,

3. Establish seemingly in-
nocent business relationships
between foreign companies
and U.S. industries to gather
economic intelligence, includ-
ing proprietary information.

The FBI and the Depart-
ment of Justice have recently
announced several high-pro-
file cases involving the theft

of trade secrets, including:

YihaoPu,acomputerscience
engineer who was sentenced in
January 2015 to 36 months in
prison and ordered to pay more
than $750,000 in restitution
in connection with his theft of
sensitive trade secrets from a
trading firm in New Jersey and
a Chicago-based financial firm.

Walter Lian-Heen Liew (aka
Liu Yuanxuan), a California
man who was sentenced in
July 2014 to 15 years in prison
on multiple economic espio-
nage-related charges and was
ordered to forfeit more than
$27 million in profits in con-
nection with his theft of trade
secrets from DuPont regarding
its chloride-route titanium di-
oxide (TiO2) production tech-
nology and the subsequent
selling of that information to
state-owned companies of the
People’s Republic of China.

Traditionally, the most likely
targets for economic espionage
have been large corporations
with a nexus to products and
services relating to the U.S. gov-
ernment, but Coleman points
out the targets of the theft are
also changing. “While those de-

fenseand technologyindustries
will always be targets, we have
found that the secrets behind
any product—an irrigation
sprinkler head, for example—
can be valuable in the hands of
someone who wants to find out
how it works,” said Coleman.

The goal of the FBI's cam-
paignis to not onlyraise aware-
ness of the threat of economic
espionage but to educate those
with proprietary information
about the warning signs of an
insider threat or attempted
breac h. Each of the FBI's 56
field offices has an assigned
strategic partnership coordi-
nator, whose goal is to liaise
with local companies, trade
groups, and industry leaders
about the threat. In the past
year, FBI investigators have
provided more than 1,300 brief-
ings to companies and industry
leaders discussing the current
threat of economic espionage.
To learn more about the threat,
please visit the FBI's website. If
you are a company or feel you
have been the target of an eco-
nomic espionage attack, please
contact your local field office.

With Dwight Weaver

RECREATIONAL
BOOKLET NO. 2 -
LAKE OF THE
OZARKS

Many people enjoy
collecting and search
flea markets and antique
shops to find new items
to add to their collection
of nostalgia. There are
many kinds of items that
are considered Lake of
the Ozarks collectibles
from hillbilly novelties
to the types of pottery
once sold to tourists at
the Lake. There are also
old resort brochures,
postcards and maps
that people enjoy fram-
ing to hang in their Lake
homes.

One particular col-
lectible that brings the
Lake’s pastalive is a trav-
el publication issued just
after World War II when
the Missouri Depart-
ment of Resources and
Development, which
eventually became the
Missouri  Department

of Tourism, issued Rec-
reational Booklet No.
2 featuring Lake of the
Ozarks.

This 8 %2 by 11 book-
let contains 44 pages. It
was printed on heavy
paper stock and features
77 large, mostly black-
and-white photographs
of the Lake and its many
attractions. There are
even a few early color
photographs. For any-
one who might be inter-
ested in obtaining cop-
ies of these interesting
old photographs, copies
of most can probably be
obtained through the
Missouri State Archives
in Jefferson City. The
cover of Booklet No.2 is
featured with this ar-

ticle.
While privately
owned sites are not

identified in the photo-
graphs, anyone familiar
with earlier Lake peri-
ods can identify many
of them such as Will-

more Lodge, Arrowhead
Lodge and the Playport
Lighthouse. They had a
policy of not naming pri-
vately owned businesses
such as resorts, but did

identify natural won-
ders and landmarks like
HaHaTonka, Pulpit Rock
and major bridges.

One interesting fea-
ture is a small realtor
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ad on the front cover for
Cyrus Crane Willmore.
Inside in small print is
says “This edition is not
printed at the expense
of the State of Missouri,”
which suggests that
Cyrus Willmore may
have provided the funds
for its publication.

This  historical  sketch
is from the collection of H.
Dwight Weaver. He is the
author of six books on the
history of Lake of the Ozarks.

The author’s latest book
on Lake history — Images of
America, Osage Beach - i
now locally available and is

a pictorial history of Osage
Beach from 1880 to 1980.
Weaver’s book “A Picto-
rial Guide to Ha Ha Tonka
State Park” contains more
than 300 photos of the park,
which include all of the
park’s significant natural
and man-made features
along its trails and board-
walks.

Contact him at:
dwightweaver@char-
ternet or call 573-365-
1171.  Visit ~ www.lake-
oftheozarksbooks.com to
obtain more information or
to purchase one of his books
on line.

A Pictorial Goldera . o




Lake of the Ozarks Business Journal

August, 2015

Page 27

A data back-up plan
will keep your business
moving forward

Submitted by Bruce Mitchell,
Lake of the Ozarks SCORE

As important as electronic
data files are to our small
businesses, we don’t always
take the best care of them. We
just assume that as long as we
hit SAVE, everything will al-
waysbe there whenwe needit.

In fact, the data on your
computers has never been

more vulnerable to loss,
damage, or theft. Today’s
computers offer so much

built-in storage, there’s little
need to off-load files and
programs onto to create
more space. That may make
your business life more con-
venient, but it also opens
the door to a host of risks.

For example, your hard
drive could “crash,” mak-
ing data recovery costly and
time-consuming at best, im-
possible at worst. A “bug” that
slips byan outdated virus pro-
tection program throughviaa
website or attached file could
easily corrupt files beyond
repair. And because many
viruses operate by stealth,
you might not discover the ef-
fects for days or even months.

Then there’s theft. Lap-
tops allow us to conduct
business on the go, but
when a data-laden device
is stolen, all those impor-
tant files are gone as well.

Fortunately, small business
owners have many options
for safeguarding data. Most
are relatively inexpensive
and easy to implement. One
simple method is to copy your
files to an external storage
medium. Compact disks and
portable USB flash drives are
idealfor filesyouuseregularly
(company data, current proj-
ects, etc.) while high-capacity

external hard drives are well-
suited for backing up your
entire system. A wide variety
of storage capacity is avail-
able for each option, which
can be purchased from both
online and local electronics
and office supply retailers.

Online storage services
such as Carbonite (www.
carbonite.com) and IDrive
(www.idrive.com) offer the
advantage of secure storage
in an off-site server, providing
an added safeguard against
theft or damage. You can also
access your data anywhere,
anytime—a key advantage if
you're unable to use your own
computers. Prices for these
services vary, and may prove
to be expensive if you want to
upload large amounts of data.

None of these options will
fully protect your data, how-
ever, unless you get into the
habit of performing auto-
matic backups and transfers.
Making a weekly backup
part of your regular sched-
ule will ensure that your
critical small business in-
formation will always be up
to date, and available to use.

To plug yourself into oth-
er technology solutions for
your small business, contact
SCORE “Mentors to America’s
Small Business.” SCORE is
a nonprofit organization of
more than 11,000 volunteers
who provide free, confiden-
tial business mentoring and
training workshops to small
business owners. For more
information contact the Lake
of the Ozarks SCORE Chap-
ter at www.LakeoftheOzarks.
SCORE.org, by e-mail at ad-
min.0493@scorevolunteer.
org or call 573-346-5441.

Reader’s Poll

continued from page 12
the U.S. and around the world.
The core of the site’s unique-
nessis its team of well-traveled,
well-educated local travel ex-
perts. These local experts live
in the city they write about

so the content is constantly
updated. In 2012, 10Best.com
averaged more than 700,000
monthly unique visitors gener-
ating approximately 28 million
page views. It was acquired by
USA TODAY in January of 2013.
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754 Bagnell Dam Blvd, Ste A - Lake Ozark, MO - 573-365-9400
607 W. Hwy 50 - Tipton, MO - 660-433-2006 || 101 E. Madison - California, MO « 573-796-8182



Page 28

August, 2015

Lake of the Ozarks Business Journal

Local Historian Given National Award

H. Dwight Weaver, a col-
umnist for the Lake of the
Ozarks Business Journal and
local historian, was presented
with the Peter M. Hauer Spe-
lean History Award at the 2015
Convention of the National
Speleological Society (NSS),
which was hosted July 13-17 by
the City of Waynesville, Mis-
souri. The prestigious award
is given for outstanding con-
tributions in the field of Spe-
lean (cave) History. Recipients

are chosen by the American
Spelean History Association.
The NSS is dedicated to the
exploration, study and conser-
vation of caves. Nearly 1,000
members of the NSS from
throughout the United States,
Canada and Mexico were pres-
ent at the awards ceremony.

Weaver, noted locally for
his books on the history of the
Lake of the Ozarks region, is
also the author of a number of
books on Missouri caves. His

many articles and research pa-
pers on caves over the past five
decades have been widely pub-
lished. He has been a member
of the NSS
for 59 years,
is a Fellow
of the NSS,
and a rec-
ognized
author-
ity on Mis- [/
souri caves. |

ier person

Ask us how

you can now
record your
entire flight in
High Definition
on one of our
GoPro headsets!

HELICOPTER '5
Located in the Paul's Supermarket Shiopping Center Business.54 & HH - Lake Ozark

Visit us onli
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Managing Rental Property

Investment
Property?

| have probably talked more po-
tential vacation rental property own-
ers out of purchasing a property than
| have talked them into purchasing
something.  The first thing | hear
s, “I'm looking for an investment
property.” That usually means that
the “investor” needs the property to
completely cash flow and pay all the
expenses including insurance, proper-
ty taxes, etc. In this day and age that
would be the exception rather than
the rule. Having the proper perspec-
tive when it comes to owning a vaca-
tion rental property will make a huge
difference in your overall experience.

ROI or return on investment is
what most people are looking for.
Let's look at the basics when it comes
to getting a good return here at the
Lake of the Ozarks. Keep in mind
that we have a really short vacation
rental season compared to other loca-
tions like Florida or California. Here
we are looking at approximately 90
days and depending on the type of
property you are only going to get
weekend rentals for the most part,
or 15 weekends between Memorial
Day and Labor Day. You will also get
a few outside of that time frame but
more than 80% of your rentals will
fall within that 90 day window.

Let's use a two bedroom condo as
our model. The average selling price
right now for a two bedroom water-
front condo in the Osage Beach area
is right around $123,000.00. Based
on a 30 year mortgage at 4.5% in-
terest and 20% down, your payments
will be around $490.00 per month. A
typical two bedroom rents for around
$175.00 per night in the summer
and you can expect around 40 sum-
mer nights and around 10 off-season
nights in the $140.00 per night range.
That gives you around $8,400.00 for
the season. Your average cost is going

Russell Burdette

to be somewhere around $11,000.00
for the year. That would include your
mortgage, insurance, taxes, quarterly
assessments and electricity. Also over
time you will need to set aside some
of your earnings to update your prop-
erty, repaint, replace worn items, etc.
Depending on who you use you
are going to give 35% to 40% of
your rental income to the manage-
ment company. That leaves you with
around $5,000.00 to $5,500.00 in
net income from rentals. If you are
looking to cover some of your ex-
penses like your electric, insurance
and taxes then you are probably go-
ing to find the experience a lot more
satisfying than if you need your rental
income to cover your mortgage and
assessments which will total right
around $8,500.00 on a two bedroom
condo. Even if you manage the prop-
erty yourself you will, in most cases,
come up a bit short. But your per-
spective will make all the difference!
Russell Burdette is the owner of
Your Lake Vacation, a professional va-
cation rental management company
at the Lake of the Ozarks since 1986.
If you would like a vacation rental
market analysis or more info on rent-
ing your home or condo as a vacation
rental, please call 573-365-3367 or
e-mail russell@yourlakevacation.com.
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Starting a conversa-
tion about mone
By Dr. Rebecca J. Travnichek If you are asking yourself, < <

Family Financial Edu- when should I bring up mon- OCC O ed
cation Specialist, UM Ex- ey topics? The right time to ake o a O70
tension Camden  County talk dollars and cents will de-

Everyone has questions pend on the people you work dgd =

about money. Even the wealth-
iest people in the world may
turn to someone when they
have financial questions. Peo-
ple often find it difficult to talk
about money, even with people
they know well. It may be un-
comfortable to raise a personal
finance topic. This is because
the subject of money is deeply
personal. If you are working
with a new client/customer,
it may seem more difficult.

If you are a service provider
or case manager, you talk with
clients/customers all the time
about personal issues. Accord-
ing to the Consumer Financial
Protection Bureau (CFPB),
“Talking about money can get
easier if you start the conversa-
tionwithyourclientsattheright
time in a way that acknowledg-
es their desire to have control
over their own lives.” Using
a non-judgmental method of
conversation will help build
trust with clients/customers.

Even if you have not strug-
gled with financial issues,
chances are you've seen or
known someone who has. Use
your own experiences to help
emphasize with your clients
and where they are coming
from. When they feel you re-
spect them, they will open up
and discuss financial topics.

with and your relationship
with them. Depending upon
the person’s current circum-
stances, your conversation
may be quite difference. Cir-
cumstances will also be dif-
ferent if you meet with the cli-
ent once a year or once a week.

If screening someone for
benefits, be sure to follow your
organization’s protocol closely
when asking financial ques-
tions. You don’t want clients
to feel you are going beyond
the screening process. Use this
opportunity to build trust by
suggesting resources they may
qualify for, like free income tax
return preparation and filing.

It is great to be able to build
trust and discuss financial is-
sues over the long term; unfor-
tunately that is not always the
case. You may not have the lux-
ury of weeks, months, or even
years with a client/customer.
If this is the case, you need to
take advantage of short meet-
ings when signing individu-
als and families up for public
benefits or someone comes
into the office for job skills
training. Always take opportu-
nity to financially empower the
clients/customers you come
into contact with each day.
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FOR SALE BY OWNER

One of A Kind Dock Manufacturing & Service
Business for Sale Serving the Entire Lake Area:

*Well Established and Profitable

*Fabricates and installs own floating structures and other marine
related products year round

*Has equipment, knowledgeable employees and large customer base
already in place.

*Great business opportunity for individual or family wanting to
relocate to Lake of the Ozarks.

All interested parties will need to demonstrate financial ability.
Contact: oneofakindbusinessO@gmail.com
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Present this coupon prior to purchase at any Schiitterbahn Waterpark Kansas
City ticket window on any pu perating day during the 2015 season. Save
52 off All-Day General Ad on {ages 12-54) andfor 51 off Child/Senior
Admission (ages 3-11 and 55 & older). Limit six discounted admissions per
coupan. Not valid toward the purchase of Two-Day, Prepaid, Afternoon, Group
or 5eason Pass admissions or in conjunction with any other discount or offer,
This offer is valid for admissions purchased at Schlitterbahn Waterpark Kansas
City only, Admissions must be used on the same day as purchased, No cash
value. Not for resale. Prices, policies, schedules and attraction availability are
subject to change without notice, Offer expires September 7, 2015,

T T T

® 2015 Waterpark Managemenl, Inc. Al Rights Reserved,
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Midwest Wine & Brew Festival

Come taste the best of the
Midwest, as the Lake Area
Chamber presents their annual
Midwest Wine & Brew Festi-
val Saturday, August 8, at the
Country Club Hotel and Spa
from 2-5 pm. Admission is $15
in advance and $20 at the door,
prize includes a complimen-
tary wine or brew tasting glass.

The Midwest Wine and Brew
Festival is easily one of the most
recognizable festivals withinthe
state of Missouri. Wineries and
Breweries to date include; Adam
Puchta Winery, Baltimore Bend

Vineyard, Bommarito Estate
Almond Tree Winery, Peaceful
Bend Vineyard, St. Aubert Hills
Vineyard, Summit Lake Win-
ery, Wenwood Farm Winery, Bur
Oak Brewing Company, Leaky
Roof Meadery, Ozark Distillery,
Piney River Brewing, Spring-
field Brew Co, Urban Chest-
nut Brewing and many more.

To purchase advance tick-
ets for the Midwest Wine and
Brew Festival, contact the
Lake Area Chamber of Com-
merce at (573)964-1008 or
LakeAreaChamber.com.
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Celebrating 66 YEARS of service to the Lake of the Ozarks ~ FREE
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News

FOOD - ENTERTAINMENT - SHOPPING ... FOR LOCALS, SECOND HOMEOWNERS & VISITORS!

CAR SHOWS

THE BIGGEST CAR SHOW IN
TO.
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The Lake Area Chamber recently held a ribbon cutting for Keller Wil-
liams Lake of the Ozarks Realty, at their office, 3524 Osage Beach
Pkwy in Osage Beach. The Ribbon Cutting took place during their
Open House, where attendees got to meet the team and tour their of-
fices. For more information or to search for homes for sale visit Keller
Williams Realty online at www.kw.com or call to speak to an agent
today at (573)348-9898.

INSURANCE

"

The Lake Area Chamber recently held a ribbon cutting for American
Family Insurance - Nathan Reid Agency, LLC, at their new location,
3535 Osage Beach Parkway, Suite 401 in Osage Beach. Call Nathan to-
day at (573)348-5451, to discuss how American Family can help safe-
guard what you value the most.

Partnering with our customers
to create their perfect room and
select the right products.

e m— Ay

- e -

Millarg

Fam

el
N

RIBACK —
Kitchen & Batt
OO0 Osage Beach: 924 Hwy 42 (573) 343-4464

dkbshowroom.com — Kitchen ¢ Bath Products, Cabinetry, Countertops & Appliances

The Lake Area Chamber recently held a ribbon cutting for Millard -
Rekus Family Funeral Chapel, at their facility, 902 E North St in Eldon.
For more information contact them at (573) 392-3351 or visit their
website www.MillardFamilyChapels.com.
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TEGHNMILIGY AND L FESTYLE

Raspberry Pi Game Machine

Rasmus Hauschild, a 14-year-old Dutch high schooler has used his 3D
printer and a Raspberry Pi to make a handheld game machine based
on emulating the classics from 1977 - 2003. Emulation means the PC--
in this case, the Raspberry Pi, runs software to “emulate” or mimic
the original hardware-- whether Nintendo, Playstation, etc. These old
games are stored on the device and run using software. Hauschild de-
signed the enclosure using 3D software, printed it on his Ultimaker 2
- 3D printer, then wrote code (software) to link the two. The 480x320
dpi screen he used is perfect for the low-resolution bitmapped graphics
from the era. A 6000mAh Li-On battery gives him up to 5 hours play
time. Since it's PC-based he can also hook it up to external monitors
and controllers. You can learn how he did it at www.thingiverse.com/
thing:939901/4#files More on the device at www.adafruit.com

Windows 10

By the time this issue comes off the presses, Windows 10 will be avail-
able for download. Chances are you can receive this upgrade at NO
COST. Microsoft stunned the PC world by announcing that everyone
who is using a valid version of Windows 7, 8, or 8.1 will get it free.
Users will be able to download the image (a DVD disc file you can
burn), staggered over a period of time beginning July 29th. The new OS
brings back the Start menu, albeit in a modified form, and introduces
Cortana-- kind of like Siri for the PC. Based on tests from the PC pundits
using the RTM (Release to Manufacturing) version it is at least as fast
as the previous versions and quicker than most, when run on a variety
of hardware. It seems you will want to upgrade the anti-virus however,
as the included Windows Defender scored just 9.5; Avira and BitDe-
fender a perfect 18 in tests. www.microsoft.com/Windows10

Gadgets and Gizmos for
the Geek in All of Us

Lenovo Vibe Xtension flash

Looking like something out of the future-- it is-- that is to say you can't
buy it yet, is the Lenovo Xtension Selfie Flash. A dedicated halo flash
just like the professionals use for portrait photography to get “those”
eyes everyone loves. Now you can bring this tech to your phone. Al-
though Lenovo does not say if it will work with any phone other than
a Vibe X2. It plugs into the audio jack and delivers a “halo” flash and
“natural color tones”. The device is said to allow for up to 100 self-
ies on a single charge and has 100% shutter sync so you never miss
that “perfect selfie”. The release date and price are still unknown, but
the device was a big hit at CES 2015. http://shop.lenovo.com/us/en/
ces2015/#index.html?0=4

SEND YOUR ANNOUNCEMENTS

And business/community-related news and photos to:

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files
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Benne Media would like to use this oppor-
tunity to thank everyone for this year’s success
at Aquapalooza 2015. Our sponsors, support
staff including fire and rescue, production com-
pany, fellow media, the community at large,
bands and all of those who attended to help
make Aquapalooza 2015 the biggest one day
Lake event ever! We couldn't have done it with-
out you and we hope that you are as proud as
we are to be a part of what was a historic event.
From the entire Benne Media Team... Thankyou!
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We would like to thank the businesses who helped to bring you
Aquapalooza 2015 -- without their support, it would not have been possible

Budweiser Southwest Stone Supply
. Golden Rule Insurance
Lake of the Ozark.s IYIarme KRCG TV13
Dealers Association Amos Septic
Elite Roofing Quality Inn

] TanTarA Resort
First State Bank Mortgage Tri County Lodging

HyVee Convention & Visitors Bureau
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W NAUTICAL SHOPPE

BY OZARKYACHTCLUB Open!

A

Formerly, OYC Ship Shop, the new
Nautical Shoppe will offer a larger

selection of nautical home furnishings,
gifts, lake and coastal accents, including:

+ Wall Décor Featuring:
Globes & + MudPie
Instruments + Lolita

+ Decorative Accessories + Periwinkle by Barlow

+ Nautical Jewelry + ReSails

+ Apparel, Model Ships— We're STILL the Gift
Economy to Museum Headquarters for

Quality Boating Enthusiasts

Check out our New Location! WWW.NAUTICALSHOPPE.COM
(573) 552-8401 * 300 YACHT CLUB LANDING DR., LAKE OZARK, MO 65049
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The Moringa Company

2
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parrent @ yhti.net
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Zl/Ja 573-280-4776

INDEPENDENT DISTRIBUTOR

www.Parrent.MyZijaStory.com
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Crossword Puzzle

Solution page 32 THEME: CELEBRITIES

ACROSS

1. Assists, usually in some wrongdoing
6.0in XOX0

9. Pro follower

13. Policeman'’s club in India

14. Australia's version of ostrich
15. Floor it?

16. *NHL Legend Bobby Orr

17. Dashboard acronym

18. Administer an oil

19. *Beliebers object of affection
21. *Jay-Z's other half

23. Facsimile

24. Top-rated

25. Trinitrotoluene

28. Huey, Dewey or Louie

30. What concert crew member does?
35. Agitate

37. *Republican Karl

39. Saddam Hussein's Islam

40. Iris container

41, *"Gossip Girl"

43. Explore by touch

44. Mutilates

46. Affirm

47. *ESPN's Bayless

48. Correspondence friend

50. *Underwood or Clarkson
52. 7th letter of Greek alphabet
53."____ we forget”

55. Mom-to-be’s date

57. *"Friend"” in the tabloids

61. *1976 Olympic decathlon champion
64. Request for Santa Baby

65. *Eisenhower's nickname

67. Wing it

69. Imposter

70. Orchestra's spot

7. Mia___

72. Original home of the Saxons
73. Emergency responder

74. Approvals

DOWN

1. Vatican vestment

2. Tip of a fishhook

3. Purse to go with gown

4. Rick Riordan's “The Lightning

5. *Stand-up comedian who goes by
one name

6. Miinchen mister

7. Strike caller

8. Louisiana culinary staple
9.ak.a. "The Biggest Little City in the
World"

10. Seaport in Yemen

11. Barber's supply

12. On the safe side, at sea

15. Employees, e.g.

20. Land beyond suburb

22. Junior rank of commissioned officer
24. Scandinavian liquor

25. *Presidential candidate

26. Less bright then supernovae
27. In connection with something
relevant

29.RC, e.g.

31. Male sheep in Britain, pl.

32. Above “Don't tread on me”

33. Without illumination

34. *Princess' little sister

36. "A Christmas Story" leg

38. Augmented

42. Lose ground

45. Chips variety

49. *He played a wolf in a suit

51. Cause for a trip to insane asylum
54."____hunt” or "fool's errand”
56. Empower

57. Pharaoh’ cobras

58. *Neil Armstrong’s employer

59. Wild goat

60. Uncontrolled swerve

61. New York ball players

62. Building extensions

63. Ready for picking

66. *Khloé's sister

68. Art degrees

)
jf@ﬂ]ﬂ LAKE’S
SHine Dining Choice

S§INEE 188010

Located % mile west
of the Grand Glaize Bridge
on Osage Beach Parkway

Open Seven Days a Week

365 Days a Year

Reservations Recommended
573.348.2966 | www.jbruners.com

d:ish

Make the Switch
to Dish Today
and Save Up To 50%

Call Now and Ask How!

1-800-318-5121

(all 7 days a week 8am - 11pm EST Promo Code: MB0113

*Qffer subject to change based on premium channel availability

PREMIUM MOVIE CHANNELS*
For 3 months.

HB® {wnme
=3 slarz

A dish

ALTITUDE AUTHORIZED RETAILER

© StatePoint Media

Jake Orea General

Painting, Sealing & Staining Inside & Out

Lawn Care - Housekeeping - Light Hauling
Small to Mid-Sized Condo Management
Leaf Removal - Powerwashing Decks & Docks

LOCAL 313-365-6930 AELABLEF
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Advantage Marine

48 Beachwood Drive

Sunrise Beach, MO 65079

Bus: (573) 374-7095

Bus Fax: (573) 374-2232
Connie@advantagemarineloto.com
www.advantagemarineloto.com

All About Boats

3597 Osage Beach Parkway
Osage Beach, MO 65065
Bus: (573) 302-4100

Bus Fax: (573) 302-4102
mtylersanders@yahoo.com
www.boatozarks.com

B & M Manufacturing
1150 OId South 5
Camdenton, MO 65020
Bus: (573) 346-7246
Bus Fax: (573) 346-5470
mb@nhaulritetrailers.net
www.haulritetrailers.net

Benne Media

160 Highway 42

Kaiser, MO 65047

Bus: (573) 348-1958
Bus Fax: (573) 348-1923
gsullens@mix927.com
WWwWw.mix927.com
www.lakebusjournal.com

Bennett Electric

PO Box 1679 Laurie, MO 65038
573.374.5792

Fax: 573.374.4635
rita@bennettelectric.com
www.bennettelectric.com

Berger’s Marina

PO Box 517

Lake Ozark, MO 65049
Bus: (573) 365-2337

Bus Fax: (573) 365-6979
carolynsberger@yahoo.com

Boat Lift Marine Center
PO Box 586

Osage Beach, MO 65065
Bus: (573) 348-4999

Bus Fax: (573) 348-4496
www.boatliftmarine.com
david@boatliftmarine.com
jim@boatliftmarine.com

Bob’s No Wake Zone Radio Show
5715 Osage Beach Parkway
Osage Beach, MO 65065
nowakebob@gmail.com
www.bobsnowakezone.com
573.348.2772

Bridgeport Jet Ski

PO Box 186

Osage Beach, MO 65065
Bus: (573) 348-1020

Bus Fax: (573) 348-3588
bridgeportjetski@yahoo.com
bridgeportjetski.com

Captain Ron’s Bar & Grill

PO Box 568

Sunrise Beach, MO 65079

Bus: (573) 374-5852

Bus Fax: (573) 374-8834
duggan@usmo.com
www.captainronsatthelake.com

Captain’s Choice

PO Box 321

Osage Beach, MO 65065
573.216.0630
boatliftremotes@gmail.com
http://boatliftremotecontrol.com

D & B Dock, Inc.

166 Sparrow Drive

Climax Springs, MO 6S5324
Bus: (573) 347-2327

Bus Fax: (573) 347-2349
dbdock@att.net
www.dbdocks.com

dealers association

lake of the ozarks

ARINE The Membership of the Lake of the

Ozarks Marine Dealers Association

Dock Realty

2820 Bagnell Dam Blvd, Unit 5A
Lake Ozark, MO 65049

Bus: (573) 374-8849

Bus Fax: (573) 374-9285
dave@dockrealty.com
www.dockrealty.com

Dock Works

PO Box 1180

Lake Ozark, MO 65049
Bus: (573) 964-1919

Bus Fax: (573) 964-0410
dockworks@dockworks.net
www.dockworks.net

Dog Days Bar & Grill

1232 Jeffries Road

Osage Beach, MO 65065
Bus: (573) 348-9797

Bus Fax: (573) 348-4244
barrettrestuarants@gmail.com
www.dogdays.ws

Drew Boat Lifts, Inc.
8161 North State Hwy 5
Camdenton, MO 65020
Bus: (573) 873-0400
Bus Fax: (573) 873-0401
brandi@drewlift.com
www.drewlift.com

Econo Lift

Bill Robinson/Steve Robinson
3847 0ld Hwy 5-PQ Box 377
Camdenton, MO 65020
573.346.7161

573.346.7589
Econolift7@gmail.com
www.econolift.com

Sunset Palms Development, LLC
edschmidt13@gmail.com

(573) 302-1300

1222 Lands End Parkway
Osage Beach MO 65065

Fibersteel Boat Lifts
3910 North Hwy 5
Camdenton, MO 65020
Bus: (573) 346-9688
Bus Fax: (573) 346-3088
fibersteel@socket.net
www.lakeboatlifts.com

Fort Knox Alarm & Security
PO Box 759

Camdenton, MO 65020
Bus: (573) 347-3800
Alarms_01@yahoo.com
www.ftknoxusa.com

Formula Boats of Missouri
4815 Windjammer Drive
Osage Beach, MO 65065
Bus: (573) 302-8000

Bus Fax: (573) 302-7301
info@formulaboatsmo.com
www.formulaboatsmo.com

Freedom Boat Club

873 Crow Lane, Ste B5
Osage Beach, MO 65065
573.302.0392

573.234.4307
geryb@freedomboatclub.com
www.freedomboatclub.com

G &G Marina

1528 Maritime

Roach, MO 65787

Bus: (573) 346-2433
Bus Fax: (573) 346-5505
larry@ggmarina.com
www.ggmarina.com

Glencove Marina

PO Box 759

Lake Ozark, MO 65065

Bus: (573) 964-3404

Bus Fax: (573) 964-3604
sherry@glencovemarina.com
www.glencovemarina.com

\
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High-Tech Services

3694 Antique Court
Harrison, AR 72601
417.598.2622
gregfears@icloud.com
www.hightechservice.info

Hydrohoist of the Ozarks
4065 E US Hwy 54, Suite A
Linn Creek, MO 65052
Bus: (573) 346-7505

Bus Fax: (573) 346-4504
jclark@boatlift.com
www.boatlift.com

Iguana Boat Sales

1360 Bagnell Dam Bivd
Lake Ozark, MO 65049
573.365.2399
573.365.7128
steve@iguanaboatsales.com
www.iquanaboatsales.com

Kelly’s Port

5250 Dude Ranch Rd
Osage Beach, MO 65065
Bus: (573) 348-4700
Bus Fax: (573) 348-4456
rwk@kellysport.com
www.kellysport.com

Krantz Docks

PO Box 196

Climax Springs, MO 65324
573.347.2952
573.347.4018
Dock4u@att.net
www.krantzdocks.com

Lake Media

918 North Bus. Route 5
Camdenton, MO 65020

Bus: (573) 317-8124

Bus Fax: (573) 348-0556
mcarroll@lakemediaonline.com
www.lakenewsonline.com
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Lake Ozark Marine

5408 Bell Flower Court
Columbia, MO 65203

Bus: (573) 693-9290

Bus Fax: (573) 693-9290
ed@midwestboatparty.com
www.midwestboatparty.com

Lake Tow/Tow Boat US
PO Box 1402

Lake Ozark, MO 65049
573.216.4701
Cap10dave@charter.net
www.laketow2.com

Lake West Marine

350 South Main

Laurie, MO 65037
573.372.8115
bob@Iakewestmarine.com
www.lakewestmarine.com

Laurie Tent & Event Rental
14120 North State Hwy 5
Sunrise Beach, MO 65079
573.216.2650
laurietentrental@gmail.com
www.laurierental.com

Marine Concepts

501Hwy 42

Osage Beach, MO 65065

Bus (913) 908-7223

Bus Fax: (573) 693-9203
marineconcepts@ymail.com
www.worldsbestboatcover.com

Marine Max

3070 Bagnell Dam Blvd.

Lake Ozark, MO 65049

Bus: (573) 365-5382

Bus Fax: (573) 365-6487
mark.higdon@marinemax.com
Wwww.marinemax.com

Midwest Touchless Boat Covers
613 SE Brentwood

Lee’s Summit, MO 64063
816.985.6542
boatcoverguy@outlook.com
www.midwestboatcovers.com

Ozark Barge & Dock Service
PO Box 140

Gravois Mills, MO 65037
Bus: (573) 372-5501

Bus Fax: (573) 372-3672
ninag@socket.net
www.ozarkbarge.com

Ozark Yacht Club

500 Yacht Club Landing Drive
Lake Ozark, MO 65049

Bus: (573) 552-8401

Bus Fax: (573) 693-9102
tim.shields@ozarkyachtclub.com
www.ozarkyachtclub.com

Paradise Upholstery

PO Box 786

Linn Creek, MO 65052
573.216.7214
laff198@hotmail.com
www.paradiseupholstery.com

PDQ Marine Service

PO Box 2487

Lake Ozark, MO 65049

Bus: (573) 365-5900

Bus Fax: (573) 365-5901
www.pdgmarine.com
pdgmarineservice@hotmail.com

Performance Boat Center

1650 Yacht Club Drive

Osage Beach, MO 65065

Bus: (573) 873-2300

Bus Fax: (573) 874-2302
www.performanceboatcenter.com
brett@performanceboatcenter.com

dealers association

lake of the ozarks

ARINE The Membership of the Lake of the

Ozarks Marine Dealers Association

Poly Lift Boat Lifts

PO Box 135

Sunrise Beach, MO 65079
Bus: (573) 374-6545

Bus Fax: (573) 374-8081
mark@polylift.com
www.polylift.com

Premier 54 Motor Sports, LLC
4370 Osage Beach Parkway
Osage Beach, MO 65065
Bus: (573) 552-8550

Bus Fax: (573) 552-8557
rich@premier54.com
www.premiers4.com

Rough Water Docks/Crabco LLC
PO Box 1225

Sunrise Beach, MO 65079

Bus: (573) 374-0470

Bus Fax: (573) 374-8025
crabcollc@yahoo.com
www.roughwaterdock.net

RMI Golf Carts

19882 West 156th Street
Olathe, KS 66062
913.829.1211
913.829.1609
mrogers@rmigolfcarts.com
www.rmigolfcarts.com

Sakelaris Chrysler Dodge Jeep Ram
steve@sakelaris.com

(573) 346-5551

PO Box 287

Camdenton MO 65020

LO Profile Magazine

PO Box 1457

Lake Ozark, MO 65049

Bus: (573) 365-2288

Bus Fax: (573) 365-2288
studiompublishing@gmail.com

Smith Construction & Drafting
PO Box 588

Camdenton, MO 65020
573.480.5285
craig@csmithc.com

Summerset Boat Lifts

1165 Jeffries Rd

Osage Beach, MO 65065

Bus: (573) 348-5073

Bus Fax: (573) 348-4676
info@summersetboatlifts.com
www.summersetboatlifts.com

Surdyke Yamaha & Marina
5863 0sage Beach Pkwy
Osage Beach, MO 65065
Bus: (573) 348-6575

Bus Fax: (573) 348-6252
greg@surdykeyamaha.com
www.surdykeyamaha.com

TriToon Town

1062 Susan Road

Lake Ozark, MO 65049
Bus: (573) 365-2805
Bus Fax: (573) 964-6171
tritoontown@yahoo.com
www.tritoontown.com

Ugly Johns Custom Boats
PO Box 759

Lake Ozark, MO 65049
573.964.3107
Jason.taylor@uglyjohns.com
www.uglyjohns.com

Village Marina Yacht Club

107 Village Marine Road
Eldon, MO 65026

Bus: (573) 365-1800

Bus Fax: (573) 365-0777
markbrick@villagemarina.com
www.villagemarina.com

Wake Effects

4773 0sage Beach Parkway
Osage Beach, MO 65065
(573)348-2100
ryan@wakeeffects.com
www.wakeeffects.com

Wet Steps

17245 N State Hwy 5
Sunrise Beach, MO 65079
(573) 374-9731
info@wetsteps.com
www.wetsteps.com

Who’s Your Captain, LLC
ray@whosyourcaptain.com
(573) 569-5056

210 Bluff Blvd

Suite 1-B

Camdenton, MO 65020

Yacht Club Powersports

PO Box 248

3864 0sage Beach Parkway
Osage Beach, MO 65065
(573) 693-9250
anna@ycpowersports.com
Www.ycpowersports.com
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Gelcoat Repair & Restoration

My Glean Boat e Jouty!

Serving Lake 0zark, Osage Beach;,Camdenton
LakeArea - And|Surrounding/Lake /Areas Since’2006!

............... Thammeroromme . Member Lake A

g ¢ ML AR KE I ORIGINATOR.
' INDUSTRY INNOVATOR

ULTRALIFTZ SERIES

s HPPRO™ SERIES ACCESSORIES

S=

~ -~
BOAT&DOCK
PROTECTION

By HydroHoist Marine Group

A BOAT & PWC BOW GUIDES A CORNER BUMPER

A HYDROFENDER" A ULTRAFENDER"

800.259.7532 o= 573.346.7505 | BOATLIFT.COM ..I'I}’dl" olHoist

hhloz@boatlift.com 4065 E. US HWY 54, LINN CREEK, MISSOURI 65052 ~ﬁ OF THE OZARKS
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Crabco LLC
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'I'he SILEIT KILLEQ C LIFTS SLIPS ACCESORIES SEHV[E

ELECTRIC SHOCK DROWNING

Caused by hazardous electrical current in.the water

Detect Electrical Current
in the water before
it’s too late.

+ Visual and Audible Warning of
Electrical Current (AC or DC) in the water
* Detects improper grounding
» UL Approved Components
+ Radius of Detection: approximately 40’ *

« Super bright led indicator Dock Lifeguard, LLC
Lake Ozark, MO

4D.l:“(LII-_EGI_IARD::.M 573-434-6453

nnnnn

Offered by PackiRealiy..

W!!IIW

P)OAT LIFT
573-348-4999 marine center,

Since 1987 mc
info@boatliftmarine.com www.boatliftmarine.com
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ISPort Your)ciboat

is only as good as

IR the dealer that BACKS IT UP |

e 2545 HWY 54 e Osage Beach, MO
573 348-3888 The days of a tech running down to your boat with a Crescent wrench

and a straight-edge screwdriver gud fixing your boat are over. . .

/ s In today’s environment, it takes education and equipment.
! In I your hoat sas a re-occurring problem or is ready for Annual Maintenance,
| Kelws j
; | please give us a call
g * ST KELLY'S PORT E
Rd'5456toDude RanchiRdy Y Nkl J VAL ..................0c0cl s THOSE OTHER GUYS
' Osage Beach, MO . YearsinBusiness................... Since1977................. MMM
é 1 CertifiedTechs..................... Bl otlieh m S HEER SRR L . MM

} \ \ MasterTechs . .......ovevueennrenn.  m— 7MM

ml ServiceBoats...................... (85 ola ob o bo b o/ Gk H ook . mm
Service Vehicles.................... i oloobo bodadb da da dloc mm
Fullylnsured. ................... ... L ESGh ol odio d o dodadoolkon i mm
Schools attended this year by techs...22........................ mm

el | | s |

~“We Salute all thefilen and Women whejliaUeny
Proudly Served their Country, Past andiPresent!

30 YEARS.

* EXPERIENCE , : nishing

S MARINE T - =) ' ] '/ 4 Vas T Using

" FIBERGLA : o /[ '
REPAIR AT TH a | ] L & ;‘:\_ln; Systems

+ LAKE OF TH

1y

-4700 |

% Us or BE Ugly
= e e

e —
— ———— ——
gr—a-_.:.:__.._ == ——

—Personal Watercraft ~ 4008 Old Route
“RVs:&5th:Wheels = - . Hwy.5 North
‘Speci nh-Camdenton 573:34

- In-Camdenton s

= =

e s, -

bigbby_sfibérrgl;ssrepai‘
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Your Exclusive New Audio System!
LAKE OF THE OZARKS | /70
@
K'm“k' ".t Sk' iPod, iPhone and MP3 Player

Compatible

'.ﬂll/:

=

_
~—~ Engines Made in Missouri!

The

Bridgeport

Kawasaki Jet Ski Sales Watercraft Expert@s)

573-348-1020 - 888-810-2628

5020 Osage Beach Pkwy, Osage Beach, MO
'Sgggtﬁeg)!“ Jeffries Road Exit - West end of the Grand Glaize Bridge
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{i LAKE WEST MARINE

"Boating made easy whether your buying or selling. = "2 -
~ I want to be your boat guy " - Bob Forbes, 0wner e ) STARCRAFT

: _.-ﬁg:._-. t—ﬂ.ﬁﬁ
- facebook ar_ﬁa-:—“ah-

e ears BOAT HOISTS =

LOCALLY OWNED AND MANUFACTURED + CAMDENTON/PIER 31 EXIT FROM NEW HWY 5, TURN RIGHT ON OLD ROUTE 5. WE ARE 1.7 MILES ON LEFT SIDE OF THE ROAD

FIVE-YEAR WARRANTY ON ALL
GALVANIZED PARTS!
m pont e | e LIFETIME WARRANTY POLYETHYLENE TANKS! |
' i -/ DIFFERENT SIZES OF LIFTS AVAILABLE: r-—
=7 aarly o 4,500 to 20,000 ==l
= A ' PERSONAL WATERCRAFT LIFTS

Polyethylene bushings for quieter -
operation & extended wear! ‘L—‘

Econo Lift will go anywhere in the entire Lake area to serve you. Econo Lift Boat Hoist with its polyethylene
tank and galvanized metal parts makes for the most durable and dependable lift available today!

(573) 346-7161 - (800) 524-7161

econolift7@gmail.com www.econolift.com
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Central Bank

of Lake of the Ozarks

Member Central Bancompany s

Strong roots. Endless possibilities:
Member FDIC [We#

Trust our team of Lenders \
to help put your family in
the boat of their dreams.

cbolobank.com 573.348.2761
- « Boat Lift Remote Control
Firstmat

e We're not the First boat lift remote control on the lake.
We're just the one that works.

e — ."-- .
I / .
) — o
el 1
- b
i |
4
o

I"""lﬂw'v.i’iI'.'E‘.tmat1=.et::t:|rltro|".-3-";‘:"“

* Longest Wireless Range ¢ Automatic Shut-Off Up-Down Board
e Automatic Leak Detection Airs Your Tanks in case of leak
e 2-Year Limited Warranty ¢ Fastest up and down of any remote!

F;RO -—rﬁodel advertised. tandard (866) 570—9707

& Hybrid remotes available as well

as manual blower systems WWwWWw. fi I‘ S tm a tec On tl‘ OIS " Com
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AWDAW“D@M O@'ﬁ

Serving the Lake Area for
Over a Decade!

DR o CEEE G ;
BEHIND HY-VEE

EXCLUSIVE EAGLE
FLOATS DISTRIBUTOR

e Dock Flotation * Buoys
e Dock Ladders * Dock Vinyl 8 present this

e Galvanized Dock Cables * PWC Lifts coupon and take
e Cable Floats * Dock Winches I an additional F Any Wet Step
e Concrete Decking * Much Much More!

Expires 09/01/2015 BNJ042015

WARAY G @W@@@@P&W COM

W@@E} EOCALEISOURCEIEORIQUALITYIDOCKS @UDPPI.DE@

EmCustom Pamt & De5|gn '
Custom Fiberglass Fabrlcatlon
=Paint & Gelcoat Repalr 3
Al Types of Flberglass Repalr
Insurance Work' Welcome i
25 Years Experlence

EUSTOM PAINT. cam

573-369% 3 3 : i
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2006 REGAL 3860 SPORT YACHT —T8.1 GXIV — 175 HRS
~TN/WHT $189,900 Beautiful, clean boat with very low hours!!

OUR TRADE INS

2008 LARSON SEI 180 FISH &N SKI - $16,900
2012 BENTLEY 250 — MERCURY 200 OPTIMAX 0B = BLK.........c...00ovrsvreee $34,900
2005BENNINGTON 2575RL - 5.0L — WT/GRN $34,900
2005 BENNINGTON 2575 RLI - 200 H.P. ~ YELLOW $39,900

2014 BENNINGTON 2575 QCWL — 200 VERADO - BRONZE ....
2001 BENNINGTON 25RL — 150 HP. = WT/GRN...........ovrsvrcveee
1999 SUNDANCER 260D LEGEND — 125 2-STROKE OB — WHT/GRN "
1995 CRUISERS,INC. 3120 ARIA - VOLVO T7.4L — 350 HRS - WHT............... $16,900
1990 WEBBCRAFT 30 CONCORDE - T7.4 — WT/GRY - 500 HRS...
1998 WELLCRAFT 33 AVS - WHT/BLUE - 575 HRS -

2006 SEA RAY 340 SD - 6.2L - 425 HRS $118,900
FISHING
2008 LARSON 185 FISH/SKI = VOLVO 4.3 GXI = WHT/BLUE ............ovsceren $16,900
PONTOON BOATS

$24,900

2002 LANDAU 226 ELITE I/0 — 4.3 ALPHA 200 - 325 HRS....
2007 BENNINGTON 2575GL - 150 — 220 HRS -......
2004 BENNINGTON 2575FS — 150 4-STROKE — SAND .
2012 BENTLEY 253 ELITE - MERCURY 200 0B -.....
2001 BENNINGTON 25RL - 150 H.P. - WT/GRN
2005 BENNINGTON 2550 RL - 225 - 339 HRS -
2005 BENNINGTON 2575RL — MERC 5.0L ~ WHT/GRN .
2005 BENNINGTON 2575 RLI - 200 H.P. - YELLOW
2003 PLAYCRAFT 26' POWERTOON — 4 STROKE 225 — 350 HRS......
1999 SUNDANCER 260D LEGEND — 125 2-STROKE — WHT/GRN.
2014 BENNINGTON 2575 QCWL - 200 VERADO — BRONZE

. $21,900
. $31,995
. $24,900
.- §34,900
$26,900
$34,900
.- §34,900
$39,900
$25,900
. $12,500
$58,900

: 2011 BENNINGTON 24SFI - YAMAHA FOTLR 0B - 28 HRS - BLK...
"\.

__.—_-""

3545 HWY 54 e Osage Beach, MO

573 348-3888

BENNINGTON MARINE

2011 REGAL 2700ES BOWRIDER - VOLVO 5.7 GXI DP —
67 HRS —WHT/TAN $64,900 PRICED TO SELL!! PRE-OWNED
boat that is like new! Boat has only 67 hours!!

Buy
and Only
Lry Once!

The Best

Smce 1977 « 37 Yearé with Same Owner and Manager!
Full-Service On-Water Marina
Wet & Dry Storage ¢ Full Fiberglass and Mechamcal Repair

CUDDY

1985 CENTURY 22 CORONADO CARDEL — CHRYSLER 440 - 65 HR ............ $24,900
1995 SEARAY 28 SR — RD/WHT - $12,900
1993 REGAL 8.35C — MERCURY 7.4 - TT/GRN $12,900

1998 FORMULA 280 SS - VOLVO 7.4 GI DP - 310 H.P. - WHT/BLUE............. $24,500
2004 REGAL 3350 - T5.7 — TAN $64,500
2006 REGAL 3350- T5.7 GX| — 340 HRS - N/BLK...... $99,900

2007 REGAL 3350 - T5.7 GXI - WHT - 150 HRS....... $109,900
BOWRIDERS

1998 FOUR WINNS 180 HORIZON RS - VOLVO 4.3 GLDP - 191 HRS............. $7,900
2012 YAMAHA AR240HO ~ 1750 HO's — 94 HRS = WHT/BLK........ccccococvree $39,900
1996 THOMPSON 2600 - 7.4L — WHT/GRN $13,900
2006 RINKER 262 CAPTIVA — 350 MAG MP! = WHT/BLK...........covvvsivrsirins $29,900
2003 CROWNLINE 270 BR — MERC 350 MAG = 322 HRS -.......c..ocovvvvimsen $34,900
2011 REGAL 2700 - 5.7 GXI DP - $64,900
2012 REGAL 2700 - 5.7 — BLUE/WHT - $75,900
2013 REGAL 2700ES — 5.7GXI - TT/MED BLUE 69,900

2000 FORMULA 280BR — TW/5.0 — WHT/BLUE.....
2000 SKATER 32 — MERCURY TWS500 EFI - 125H
2003 ENVISION 3600 LEGACY —T6.2 - 326 HRS

$33,900
.$99,900
$49,900

PERFORMANCE
2005 BAJA 29 OL - 496 MAG — EHT/RD - 273 HRS
2008 BAJA 30 OL - 496 - 300 HRS — RD/WHT .........

$49,900
.$79,900

1990 WEBBCRAFT 30 CONCORDE —T7.4 —WT/GRY — 500 HRS.................. $11,900
2000 SKATER 32 - T500 EFI - 125 HRS $99,900
1998 WELLCRAFT 33 AVS —WHT/BLUE = 575 HRS.......ccooccivnsienssinns $49,900

2012 BENTLEY 253 ELITE TRITOON — MERCURY 200
OPTIMAX — black - 350 HRS. $34,900

|

2003 PLAYCRAFT 2600 POWERTOON — HONDA 225
4-STROKE - 350 HRS WHT $25,900 Very clean, very nice

tritoon with 350 hours!
CRUISERS
1999 LARSON 254 CABRIO - 5.7 GXI DP $14,900
1999 REGAL 2660 — T4.3L — 360 HRS = WT/TN ....cccceececccrverressssrrrrrreneeses $33,900

2004 RINKER 270 FIESTA VEE- MERC 496 MAG — PEWTER/WHT....
1998 CHRIS-CRAFT 320 EXP.-T5.7 DUP PROP - 775 HRS — WT/GRN ...
1995 CRUISER INC. - VOLVO T 7.4L - 350 HRS — WHT
2002 REGAL 3260 — T5.7 — WHT/SAND
2006 REGAL 3360 —T5.7 = TT/TAN =190 HRS ........occcccceirrinern

2005 REGAL 3360 - T5.7 GXI - 550 HRS. $79,900
2001 RINKER 340 FIESTA VEE - T350 MAG MPI - 415 HRS.- WHT .......... $51,900
2006 SEA RAY 340 SD - 6.2L - 425 HRS $118,900
2005 REGAL 3560 - T8.1 GI - 360 HRS $98,500

2005 FORMULA 370 SS - T8.1 — WHT - 400 HRS.... ..$139,000
2006 REGAL 3860 — 8.1 GXIV =175 HRS = WHT/TAN.....ccccoonvvrrvvrvnren $189,000
2008 REGAL 3760 —T8.1 GI DP — N/BLUE- 235 HRS.. ..$159,900 SOLD
2004 REGAL 3860 —T8.1 GXI — WHT/BGE -320 HRS.........cccccovmmvrsirnsen $164,900
2002 FORMULA 400SS = T8.1GXI = 265 HRS...........c.ccouvvesvrrssiversevsrsen $114,900

2011 REGAL 42 SC—T8.1 — N/GLACIER — 235 HRS. .......oocovvrrrrreeren $399,900
2002 REGAL 4260 - T8.1 - 630 HRS $124,900
2003 REGAL 4260 TWIN VOLVO 75P DIESEL LOADED BOAT!.
1990 BLUEWATER 43 COCKPIT - T454 — 125 HRS..........
2007 REGAL 4460 —T/8.1 = NTT/BLK = 110 HRS.....c.coccovvvrmrrrerrinnen $259,000
2013 REGAL 52 SPORT COUPE —T600 IPS ~ NTT/BLUE ...........00c.. $809,000 SOLD

(AR A O A OO L L AL

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.
Osage Beach, MO

I\%E ‘f —"k=
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RENT SPEEDBOATS, PONTOONS,
DECKBOATS, WAVERUNNERS BY THE
HOUR ° HALF DAY * FULL DAY
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snumﬁsqgvfmr““-.
AS LOW AS ~ . UPTO

2.99*APR .., S-YEAR
UNTIREERLT = oD WanRANTY

ON ALL 2015 & PRIOR YEARS ON SELECT 2015 MODELS
MODELS WAVERUNNERS® WAVERUNNERS®

FX CRUISER SVHO® FX SHO®

The industry’s best-selling quury g Supercharged with lightweight
performance watercraft > NanoXcel®2 hull & deck.

By Land: 5863 Osage Beach Pkwy Osage Beach, MO 65065
By Water: 26 Mile Marker in Tan-Tar-A Cove Lake of the Ozarks
Port 20 at the 20 Mile Marker (Formerly Blue Moon Marina)

2015 WAVERUNNERS' | @YAMAHA
yamahawaverunners.com FRevs Your Heart"

*2.99%, 8.92 or 13.99% APR with Minimum Payments of 2.52%, 3. 20% or 3.44% of the purchase amount, based on your creditworthiness, are
effe e until the purchase is paid int full. Offer available on approved purchases of new 2011-2015 WaveRunners (excluding V1 & V1 Sport) made
gn the Yamaha Card i o by“Calp taI‘i’D  NLA ffer walid tlhraugh S{Br"léf‘l 5d You count mugst be opgn and. currenli to e’giblze for this o
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ev:s YourHearT"

yamahaboats com —

YAMAHA BOATS COME STANDARD WITH
FEATURES THAT OTHER COMPANIES OFFER AT AN
ADDITIONAL EXPENSE, INCLUDING THE TRAILER!

SURDYKE

YAMAHA com
888-575-9283

By Land: 5863 Osage Beach Pkwy. Osage Beach, MO 65065
By Water: 26 Mile Marker in Tan-Tar-A Cove Lake of the Ozarks
Port 20 at the 20 Mile Marker (Formerly Blue Moon Marina)

©2015 Yamaha Motor Corporation, U.S.A. All rights reserved. Follow instructional materials and obey all laws.
Drive responsibly, wearing protective apparel. Always drive within your capabilities, allowing time and distance
for maneuvers, and respect others around you. Don’t drink and drive.
FOR MORE INFORMATION, VISIT OUR WEBSITE AT YAMAHABOATS.COM OR CALL 1.800.88.YAMAHA
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27 1989 Larson Cruiser - $9995

BY OWNER

One of A Kind Dock Manufacturing
& Service Business for Sale

Serving the Entire Lake Area:

*Well Established and Profitable

*Fabricates and installs own floating structures and other marine
related products year round

*Has equipment, knowledgeable employees and large customer base
already in place.

*Great business opportunity for individual or family wanting to
relocate to Lake of the Ozarks.

1989 27’ Larson Aft Cabin Cruiser

Outfitted with Mercruiser 7.4L Chevy

| big block, 330 HP. Shore power with

separate A/C. Nice interior! Not using it

enough to justify keeping it. Motivated

seller due to dock rental. A lot for the

| money. This boat runs well. $9,995.

®  Call Steve for appointment
314-265-2455

All interested parties will need to demonstrate financial ability.
Contact: oneofakindbusiness0@gmail.com

E www.PaintRiteLK.com

Boat Refinishers

MARINE

Pickup, Delivery and Transportation of any Size Boat! FIBERGLASS

COME SEE OUR 10,000 sq. ft. State-of-the-Art fucility! = AIR AT
Four miles North of Gamdenton on Old Route 5 ITS BEST.

INSURANCE WORK

S/ /IBIE  mmmmmn
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Lifting Your
Dreams All

TURKEY
BEND

e Eﬁ(\

! CREEK

wwwisummersetboatliftsicom
OSAGE BEACH - 573-348-5073

CARNDPDENTON ¢ R 729725072
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Youhwilllbe Amaz at
the Like-New Condition®

See More Images! Cobalt 360
http://boatcrazy.com/search/details.php?id=69058

http://
““details.

Sea Ray 500
573.552.2994
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DEALER MARKETING CONCEPTS LLC.

Sea Ray 500
' Cobalt 360
‘Docked Here
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Doly Lift Doat Lifts ==

Happy 4th.Of Juy from the h“""i’il
ake's BT Boat Lift 22 o

Jy 31 / Au usti2nd - Old Hickory Fun Run - Old chkory Tennessee
Auqust 28th - Performance Boat Center Lake Shootout

SUNRISE BEACH, MO. 573-374-6545 or 800-535-5369
0SAGE BEACH, MO, 573-693-9277 100
www.PolyLift.com Email: sales@polylift.com Hever_Forgotten

TO JOIN OUR NEWSLETTER TEXT TO
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RIP RAP & BARG
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Lake of the Ozarks Boating
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- Wave Absorption ..
« Ground Reinforcement

- Beautification

» Shoreline Protection

« Bank Stabilization Permits  ocion #t2 Srtvredine

goreckworks.com 3573-280-7654. © 573-964-00

The ULTIMATE
ODROE ~ Gustom-Built Dock

) et

CAL'IXSUPERIDAVE? m@m ==
oryvisitjuslonlinelat Phone'573. 964, 1919 ¢'Fax:573. 964 041!
www.DoKWorks.net 3 MM:e Northshore ® W-20 m Luke 0za

= “-:--,,_
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PRINCESS

LUNURY - PERFORMANCE - STYLE

NOW AVAILABLE AT

BBORT CENTER

V39 - V48 - V52 - V57 - V62s - V72

Yacht Building since 1969

www.PerformanceBoatCenter.com

|  Lake Of The Ozarks |
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Performance Youw Can Vradl
STOCKING REPLACEMENT PARTS FOR:

“496 - 525 - 600 - 700 - 1075 - 1100 - 1350”
VERADO “200 - 250 - 300 - 350 - 400" iq‘,
BRAVO BRAVO XR - NXT - #6 - el
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‘.:z l_"cn:lng MerCruiser

STAINLESS EXHAUST

GASKETS - BELTS - IMPELLERS - DRIVES - HEADERS - PROPS & MUCH MORE

THE LARGEST MERCURY RACING PARTS
INVENTORY IN THE MIDWEST

FULL SERVICE MARINA

MERCURY CERTIFIED & AUTHORIZED
ENGINE MAINTENANCE & REBUILDS
DRIVE MAINTENANCE & REBUILDS
PAINT SHOP — REPAIRS AND FULL REPLACEMENT

P
OFFSHioRE LEGE™

www.PerformanceBoatCenter.com
1650 Yacht Club Drive, Osage Beach MO 65065
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= Pofars Slingshot

Largest Volume SeaDoo Dealer in the World!
4760 Formula Drive - Osage Beach, MO, 65065

w.ycpowersports.com - 573-348-6200
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Lake of the Ozarks
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Locally owned and manufactured
for 30 years!
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The lake's
most durable
.} and dependable |
' boat lifts!

 (573) 346-7161
SN L8854 ) (800) 524-7161

Y www.econolift.com"
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