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By Nancy Zoellner

Buy the lily pad, pack the cool-
er, smear sunblock on the kids and
head to Captain Ron’s Saturday,
July 16 for the Lake’s largest family
boating event - Aquapalooza!

You'll enjoy a day of fun like
no other at this epic Lake party
featuring five hours packed with
four bands, vendors, food, fun
and prizes. It’s a match made in
heaven for those who like to party
on or in Lake of the Ozarks.

This year, Black Note Band,
Dirt Road Addiction, The Nobod-
ies and Members Only will be per-
forming from noon to 5 p.m. on a
stage strategically constructed
over the sand pit volleyball courts
at Captain Ron’s for maximum
visibility and sound quality. In
addition to providing great music
and fun, the day will also include
lots of activities and prizes.

Boaters who weren't able to re-
serve a dock slip in advance can
simply tie up to each other and
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spend the day floating - in or out
of the boat. Captain Ron’s is at the
34.5 mile mark by water.

Don’t have aboat? Don’t worry!
You won't be left out of the fun.
You can also come by land and
party on Captain Ron’s large sand
beach. Captain Ron’s is at 82 Alo-
ha Lane, Sunrise Beach by land.
Special parking with shuttles will
be available. If neither of those
will work and you can’t join the
party in person, the event will be
broadcast on Cool 102.7 FM and
streamed on Facebook.

Aquapalooza, a Benne Media
Production, was originally cre-
ated as a MarineMax/Sea Ray
owners’ event. According to a
2008 press release, the idea for
the floating party came from
a desire to let all boaters - or
boater-wannabes - get a closer
look at the models offered and
the lifestyle afforded by owning
a Sea Ray. The first year, 82 on-
water get-togethers were held

S

= ».,. l'_\ T —
world-wide with 20,334 regis-
trants and guests attending in
4,369 boats. By year three, those
numbers had nearly doubled.
Over the years, the party has
grown to include all people who
love life on the water - drawing
an estimated 10,000 boaters to
the Lake of the Ozarks event.
Since the first gathering,
Benne Media has been the me-
dia partner for the Lake of the
Ozarks Aquapalooza. When
MarineMax decided it was time
to get out of the concert promo-
tion business and stick with boat
sales, they asked Denny Benne,
owner of Benne Media, if he
wanted to take it over - lock,
stock, and copyrighted name.
Of course, his answer was
“Yes,” and since that time, the
annual event has continued to
grow. In 2020 - for the first time
in its history - the event was
cancelled, but it was due to con-
cerns about COVID-19 and not
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for lack of interest.

Aquapalooza came back
stronger than ever in 2021, when
the event was moved to Captain
Ron’s.

Benne said he is extremely
thankful for the sponsors, who
make the event possible. This
year that list of sponsors includes
High Noon, Elite Roofing and
Siding, Econo Lift Boat Lifts, Hy-
Vee, Steve’s Pest Control, Second
Home Living Magazine, Maca-
doodles, Lake Key’s Real estate,
Summerset Boat Lifts, The Grein
Team Real Estate, Golden Rule
Insurance, The Nautifish Rum
Bar, and the Lake of the Ozarks
Marine Dealers Association.

Benne said he’s also thank-
ful for the help they’re received
from the Missouri State Highway
Patrol/Water Patrol, US Coast
Guard, Camden County Sher-
riff’s Office, the Sunrise Beach
Fire Protection District, “and so
many others over the years.”
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Armchair
Pilot

By Nancy Zoellner

FLIGHT ATTENDANTS certainly
have had their hands full during
the past couple years. According
to a survey conducted by the As-
sociation of Flight Attendants-
CWA, over 85 percent of 5000
flight attendants surveyed had ex-
perienced “unruly passengers” on
flights in 2021 and 17 percent re-
ported that incidents had become
“physical.” NBC4Washington re-
ports that the FAA has stated that
there were nearly 6,000 incidents
with “unruly” passengers in 2021.
It should probably come as no
surprise that the number of
people travelling continues to
increase. The U.S. Travel Tracker
reports that in May, 47 percent
of all Americans traveled, which
is a 4 percent increase from the
same time last year. Of those who
haven't yet traveled, 41 percent
said they plan to travel this year
and 30 percent say they hope to
travel this summer. However,
higher prices are causing changes
in those travel plans.

THE GOOD NEWS is the cost of
airline tickets has gone down
slightly. According to the travel
app Hopper, the average price ofa
domestic round-trip fare dropped
from $410 in mid-May to $390 in
mid-June. The news isn’t so good
for those planning to travel inter-
nationally. Hopper reported that
international round trip fares are
now averaging $1,075, an increase
of 22 percent from 2021.

THE CENTERS FOR DISEASE CON-
TROL is still pushing for everyone
to get their COVID booster before
traveling out of the county, but the
organization also recommends
making sure your other vaccines
are up to date - and that you leave
enough time to get the shots you'll
need before departing. Visit-
ing another country can put you
at risk for diseases that may not
normally be found in the United
States. Measles, for instance, is
rare in the U.S. but quite common
in other nations. If you got the

standard two doses of the mea-
sles, mumps, and rubella (MMR)
vaccine after 1967, you should be
protected against the measles for
life. If you got them before 1967,
you should be revaccinated.

IN APRIL THE CDC overhauled
its ratings system for assessing
Covid-19 risk for travelers. Level
1 is “low risk,” Level 2 is “moder-
aterisk,” and Level 3 is “high risk”
and atthe top of the risklevel. That
level includes counties that have
reported more than 100 cases per
100,000 residents in the past 28
days. Previously, Level 4 was the
highest category of risk but that
number is now reserved only for
special circumstances such as a
new outbreak with extremely high
counts or a new variant or other
health care concerns. To that end,
four countries have been added
to their list of “high risk” destina-
tions, including one Caribbean
nation. The complete list is on the
website.

ENTER YOUR EMAIL to sign up for
the CNN Travel newsletter.
ALMOST ALL TRAVEL begins on-
line these days. Tourists choose
their destination, select activi-
ties, find hotels, purchase tickets,
and map their routes before they
even leave home. Savvy destina-
tions realize that and upped their
game. Skift online travel maga-
zine put together their 2022 list of
best designed tourism websites.
No. 1 isIceland, No. 2 - California,
No. 3 - Ziirich Tourism, No. 4 Bra-
zil, No. 5 NYC, No. 6 Finland, No.
7 Australia, No. 8 Peru, No. 9 Ttaly
and No. 10 Greenland. Visit skift.
com to link to each of the travel
sites and find out why Skift’s travel
board chose them.

BLAMING IT ON A PILOT short-
age, American Airlines recently
announced that in September, it
will be pulling out of four airports
- Dubuque Regional Airport in
Iowa; the Long Island MacArthur
Airport and the Ithaca Tompkins
International Airportin New York;
and the Eugene F. Kranz Toledo
Express Airport in Ohio. It’s not
the only airline expected to can-
cel services due to pilot shortage.
An industry report states airlines
are scrutinizing their numbers to
determine where they could dis-
continue or reduce service to save
pilots for busier routes.

WHY IS THERE a pilot shortage?
Experts blame it on several fac-
tors. During the pandemic, when
air travel came to virtual stand-
still, thousands of pilots were of-
fered early retirement packages.
Many others were fired or laid off.
And then some are simply aging
out of the system. The Federal Avi-
ation Administration (FAA) man-

dates retirement for commercial
airline pilots at age 65 - which
means nearly 6,000 pilots a year
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are retiring. According to travel
reports, baby boomers made up
almost half of commercial. Con-
gress is looking at legislation to
raise the number to 67 but many
in the field are asking why a man-
datory retirement age is needed
at all. Pilots are required to go
through rigorous training to keep
their licenses. Those pushing for
doing away with the mandatory
retirement said that alone will
weed out those who are not men-
tally fit to handle the job. Airlines
are now looking at ways to make
it easier to become a pilot, includ-
ing dropping a four-year degree
from its pilot hiring requirements,
recruiting pilots from other na-
tions and changing the number of
flight-hour requirements.

IN THE MEANTIME, “travel Arma-
geddon” continues. Father’s Day
was ruined for many when hun-
dreds of flights were cancelled
and officials are bracing for more
problems over the July 4 travel
holiday. According to numbers on
Flightaware.com, cancellations
aren’t just happening on holidays.
Their data showed that on June
26 more than 800 flights across
the U.S. were cancelled - Delta
canceled 235 flights, Southwest
Airlines canceled 105 flights, and
American Airlines canceled 104
flights - and more than 6,500 do-
mestic flights were delayed. Fur-
ther complicating matters, some
pilots are engaging in work slow-
downs to protest flying assign-
ments.

EVEN WITH CANCELLATIONS,
travel has nearly rebounded to
pre-pandemic levels. According
to the Transportation Security
Administration (TSA) Checkpoint
Travel Numbers (https:/www.
tsa.gov/coronavirus/passenger-
throughput), on June 26,2022
2,462,097 passed through check-
points. On the same day in 2021,
they checked through 2,167,380
travelers. Compare that to June
26, 2020 when just 633,810 passed
through checkpoints - and to
June 26, 2019 - pre-COVID - when
they checked through 2,632,030
travelers.
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Custom Putting Greens
Let our expert golf team design and build a custom artificial
turf putting green that performs just like a true PGA-caliber
golf green... with true ball performance, so similar to a real tour
putting surface that you'll be hardpressed to tell the difference!

Lawns & Landscaping

Our artificial grass turf is extremely durable and able to
withstand challenging weather conditions and heavy traffic. It
saves money, requires no watering or maintenance and will stay
looking beautiful for years to come.

Playgrounds & Sports Fields

Our durable synthetic grass playground and sports turf is always
safe for athletes, kids and pets. Unlike natural grass, they're
allergy-free, and can hold up even in the most challenging high
traffic, heavy usage areas.

Durable Dog & Pet Turf

Our beautiful artificial grass turf is always kid and pet friendly,
and our pet turf was built to last. Unlike natural grass, our
synthetic grass is extremely durable, able to withstand
aggressive digging efforts from most dogs, it’s allergy-free, and
our odor reducing technology makes for a much more pleasant
environment than other turf choices out there... natural or
artificial.

VISIT OUR NEW WEBSITE
www.clubhouseturf.com

See us on

& cl.ubDHOoOUSEe TURE &= ¢

PUTTING GREENS | ARTIFICIAL GRASS | PET & SPORTS TURF  pawkd | **

+ creative design + quality construction + competitive pricing + professional turn-key execution

St. Louis / Lake Ozark - 573-552-8145 - Toll free at 888-318-1346 « 101 Crossings West Drive Suite 200 - Lake Ozark, MO



Page 4

July, 2022

Lake of the Ozarks Business Journal

LO mayor forms committee overseeing road projects

By Nancy Zoellner

A city that has quality roads is
a city that takes pride in itself. A
city with poor roads is passed on
by developers who seek a home
that reflects the quality of busi-
ness they plan to build.

So says Lake Ozark Mayor
Dennis Newberry, who, with
the support of aldermen at their
June 14 meeting, established the
“Mayor’s Advisory Committee for
Quality Roads.” He had already
recruited six people to serve.

Michelle Zollmann - Retired
as executive director of AT&T
Global Payroll Operations. She
has served as former treasurer of
Community Foundation of the
Lake; a former career coach to
MBA students at the University
of Missouri Columbia; and she
developed training for a variety
of entities. She is now a motiva-
tional speaker.

Mike Allen - owner of Allen
Surveying

Dan Gier - Director of Mis-
souri Department of Elemen-
tary and Secondary Education
Sheltered Workshops and Miller
County presiding commissioner
from 1995 to 2002

Cody Davidson - owner Da-
vidson Construction who with
his realtor wife Conda Davidson
developed Lighthouse Pointe
and Lighthouse Landing condo-
miniums and Beacon Pointe

Sherry Jackson - Lake Ozark
Ward 2 alderman, former owner
Glencove Marine

David Ridgely - Lake Ozark
Ward 3 alderman and owner of
Osage Popcorn

Newberry said although he ex-
pected the committee to consult
with Matt Michalik, the direc-
tor of Public Works, and Preston
Duncan, the Street Department
foreman, he did not see a need for
them to sit on the committee.

“I envision the advisory com-
mittee would be tasked with
finding funding opportunities,
auditing existing budgets, as-
sisting with short and long-term
planning that can be incorporat-
ed into our comprehensive plan
and most importantly, taking
action,” Newberry said, adding
that because the purpose would
evolve over time, he was hesitant
to be more specific. “The goal is
to move the city’s road initiatives
forward. Take action. The No. 1

goalis to quit talking about it and
finally start doing something. I
realize our revenue is very limit-
ing but I believe this committee
will find solutions. In summary,
it’s having a team of people who

have the same interests as we all
do but specifically working on
nothing but our roads and how to
move the ball forward.”
Newberry said before bring-
ing the proposal to the board he

decided to research how much
other cities spend on their trans-
portation needs. His research

found that:
Osage Beach has a total
continues on page 16

WE ANSWER TO A HIGHER AUTHORITY.

THE FIDUCIARY STANDARD

) Central Trust Company

WEALTH & RETIREMENT PLANNING

| INVESTMENT MANAGEMENT

Central Trust Company adheres to the “Fiduciary Standard” and will always act in the best interest
of our clients regardless of the type of account or relationship. Call or visit us online today to learn
how our free-from-conflict investment selection process and adherence to the “Fiduciary Standard”
differentiates us and how it will make a positive impact on your investment plan and performance.

—

| TRUST & ESTATE SERVICES
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UNPARALLELED EXPERIENCE. UNPARALLELED RESULTS.

CONSTRUCTION LAW COMMERCIAL LITIGATION CONDOMINIUMS

The Lake area is awash with new residential developments, particularly
condominiums. However, along with this comes a wave of challenges for
condominium and homeowners associations. All too often, developers of new
construction projects cut corners to reduce costs and avoid delays.
Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for
homeowner associations and their members.

SELECT THE FIRM WITH PROVEN RESULTS. LEARN MORE AT
WWW.LONGROBINSON.COM OR CALL 816-541-2100 TO ARRANGE A CONSULTATION

LONG & ECC)BINSON

1800 BALTIMORE AVENUE, STE. 500, Kansas City, MO 64108

THE CHOICE OF A LAWYER IS AN IMPORTANT DECISION AND SHOULD NOT BE BASED SOLELY UPON ADVERTISEMENTS.
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Osage Nation launches website for casino

By Nancy Zoellner

Osage Nation recently
launched a new website to keep
the Lake of the Ozarks commu-
nity and partners updated and
informed as progress continues
on the construction of what they
are promoting as a “world-class
entertainment district.”

The address for the website is
osagecasinoslakeozarks.com

In a prepared press release
from Strategic Capitol Consult-
ing, retained to represent the
casino, Byron Bighorse, CEO of
Osage Casinos, is quoted saying,
“This new entertainment district
will dramatically expand the
Lake-area’s tourism footprint,
generating new jobs and eco-
nomic opportunity. While this
project has generated significant
support and interest, we know
Lake area residents want more
information, so we created this
website to help keep them in-
formed every step of the way.”

The release promised the new
website will “provide visitors
with detailed information about
the Osage Nation’s plan for its
Lake of the Ozarks entertain-
ment district including news, a
FAQ and more, all of which will

RE/MAX

LAKE OF THE OZARKS

Each Office Independently Owned and Operated

be continuously updated.”
Echoing earlier releases, it
states the new entertainment dis-
trictin the Lake of the Ozarks will
include a new hotel complex fea-
turing a casino, restaurants, en-
tertainment and more. An archi-
tect’s rendering of the complex
is available on the website. The
project is expected to be com-
pleted in multiple phases with
an estimated $60 million invest-
ment in the region, bringing new

jobs, tourism, and revenue for the
community. Although a timeline
hasyet to be announced, Phase 1
of the project is to include the ca-
sino, restaurant, sports bar, and
meeting space.

A check with the U.S. De-
partment of the Interior Indian
Affairs Departmental Gaming
Decisions (www.bia.gov/as-ia/
oig/departmental-gaming-de-
cisions) did not find a decision
on the proposed Osage Casino.

The most recent decision letters
issued to the Osage Nation were
in June 2020 for two casinos in
Oklahoma.

According to an article ap-
pearing in the May 31, 2022

Osage News (osagenews.org),
the official news organization of
the Osage Nation, Osage Nation
Principal Chief Geoffrey Stand-
ing Bear nominated Claudette
Carnett of Roach, and was ex-
pected to name Bruce Pollock of

When Buying a Home or Condo!

We'll work together to get you
MORE for your money!

We've got the skills
and networking to find the
home of your dreams!
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Kansas City but alongtime visitor
at the Lake, to serve on the tribe’s
Gaming Enterprise Board, which
oversees the casinos.

The article states Carnett
“helped smooth some feathers
that got ruffled by an Osage Na-
tion employee who came down
on the school in Osage Beach
over its mascot, ‘Chief Wahoo,
and logo,” by taking a more dip-
lomatic approach and introduc-
ing school administrators to the
Osage-developed curriculum for
students in grades K-3. The arti-
cle states the school “appears in-
terested in adopting it.” However,
a representative with the School
of the Osage said the district does
not plan to adopt a new curricu-
lum.

www.LotoLiving.com ¢ rond627@outlook.com

573-578-9025
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Loan Experts
who put You First!

Our experienced lenders specialize in
providing financing for all types of real estate
projects. Plus, we underwrite and service all
loans. We respond quickly to your needs with
flexible, common-sense lending solutions.

e Residential Loans e Second Homes
e Commercial Loans ¢« Condominiums

‘ e Construction e Buy or Refinance
:gDa.l’ke "‘\ \ y
tWilkerson's . .

_ L SN MLS# 510 We’re 1st with Competitive

%\\‘i\\\é\\\i\\mﬁmﬁ Rates, Flexible Terms and

‘ ‘ Low Closing Costs. We make
el ) the loan process easier. /

‘We/mtymg/m

”
Linda @&
ANZ%S,Z 710200 \Q" F I nO§I'.I—II.E ?AAP(“EK

Member FDIC

573.348.2265 = FBLake.Bank

Located at the entrance of the Osage Beach Outlet Marketplace

4558 Osage Beach Parkway, Suite 100 | Osage Beach
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Developers hoping they can
salvage outlet ma

By Nancy Zoellner

It seemed that the stage was
set for a redevelopment project
thatwould have not onlyretained
but also added hundreds of jobs,
brought back shopping oppor-
tunities that would have kept a
trip to the outlet mall at the top
of every tourist’s to-do list, and
brought the type of family enter-
tainment the Lake has long been
lacking.

Now that the City has basically
terminated the agreement, the
future of the project is in ques-
tion.

“At this point, we are trying
to deescalate and speak from
a place of calm. We're trying to
get the deal done,” said Devel-
oper Chris Foster. “We sent the
city a letter stating that if they
didn’t switch from using Co-
lumbia Capital Group, we were
going to terminate the funding
agreement. In response, the next
day - without talking to us - the
City came out with a release say-
ing that since we terminated the
funding agreement, they took
it that we were terminating the
whole TIF. And that’s just not the
case. We know we have local sup-
port for this project. We know it
means a lot to the community.
People don’t want to lose their
jobs and they don’t want the mall
to go dark. So, things are with the
City right now. We are all hoping
to come back to the table with
an agreement we can both work
with.”

Last November, the Dan Fos-
ter family announced they were
in the process of acquiring the
Osage Beach Outlet Mall and
had partnered with Kansas City-
based Legacy Development to
help them carry out their plans.
Legacy has been involved in cre-
ating more than 50 projects with
over 31 million square feet of re-
tail space across 14 states. One of
their projects is Legends Outlets
in Kansas City, Kansas, which is
90 percent occupied.

The Fosters said their $186
million redevelopment plan in-
cluded bringing the 27 stores still
operating to the front of the mall
while also drawing a new mix of
retailers and restaurants; remod-
eling some of the existing build-
ings and removing others; adding
a Hilton Garden Inn or Marriott
Fairfield Inn type hotel; bringing
in Branson-like family entertain-
ment that could include things
like a small amusement park and
zipline; and building apartments
to provide modern, yet affordable
workforce housing.

While some of the changes
were to begin immediately, the
project would not be completed
in its entirety until 2025.

However, the developers
made it clear they needed a vari-
ety of funding initiatives to carry
out the plan and they had to have
the TIF plan approved by the city
before they closed on the sale
of the mall, which is currently
owned and operated by Simon.

Il agreement

Legend:
m CID & TDD
Boundary

I RDA Boundary

Il RPA Boundary

The plan proposed that less
than 11 percent or about $19.4
million in net reimbursable proj-
ect costs be reimbursed through
TIF and rebates of taxes; 24 per-
cent or about $45 million be re-
imbursed from add-on taxes (like
CID and TDD) and private fees
payable by customers of the proj-
ect similar to Prewitt’s Point. The
remaining 65 percent or about
$119 million be financed through
a combination of developer pri-
vate capital and third-party pri-
vate capital.

In early June the board of al-
dermen voted to seat a TIF com-
mission. That group met at a
public hearing on June 13 and,
in front of a packed house who
all supported the project, voted
unanimously to move forward.
After that vote, the city’s public
finance legal counsel Gilmore
Bell told the City they needed
to hire an additional financial
firm to dig into the plan - in ad-
dition to the financial firm hired
by the City and that presented at
the TIF Commission. Three were
presented as options. Columbia
Capital was one of the options.
Chris Foster said they told the
city that the Legacy Group had
tried to work with Columbia Cap-
ital in the past and it did not go
well - but that they would work
with any other financial firm se-
lected by the City.

Then at their June 16 board of
aldermen meeting, the city chose

continues on page 20

Building an effective
web presence

with Mike Waggett,
MSW Interactive Designs LLC

Make Sure
Your Website
is Accessible
to EVERYONE

Is Your Website Accessible to
ALL Your Possible Clients? More
accessibility means more happy
customers. American Disabilities
Act (ADA) Compliance is more
important than ever for your web-
site. Can people with sight, hear-
ing, or other issues use your web-
site?  With July being Disability
Pride Month, this is an excellent
time to put focus on the topic of
making your website accessible
to not just some possible clients,
but ALL of them. Currently, much
of the internet is inaccessible to
many people with disabilities.

So why does this matter?

The main reason is that it's the
right thing to do to ensure your
website can be enjoyed by every-
one visiting it. The other reason
is that you want to protect your
business from a lawsuit if the
website does not follow the ADA
requirements for websites. There
have been a rash of legal action
against non-compliant websites,
and you don't want to be next!

ADA Requirements

In 2010, the U.S. Department
of Justice passed the Americans
with Disabilities Act Standards
for Accessible Design, mandat-
ing all electronic and information
technology, like websites, be ac-
cessible to those with disabilities,
like vision impairment and hear-
ing loss.
How to check if your website
is complaint

One tool we us at MSW is
found at this website — www.
wave.webiaim.org.  This online
tool will identify “Errors”, “Alerts”
and other issues in your website.
If you have “Errors”, these need
to be fixed or you are at risk and
not compliant. Often, it's a mat-
ter of ensuring you have tags on
your visual elements that can be
picked up by a website reader,

Mike Waggett

and that your color scheme is not
an issue for someone who may be
color blind.

If my website is not
compliant, what can | do?

Talk to your website designer.
Many of the “Errors” found from
this checker can be fixed. There
are also some software solutions
available that can be installed in
your website that will ensure the
website is completely ADA com-
plaint. To see an example of this
software, visit www.mswinter-
activedesigns.com. There is an
ADA icon at the bottom right of
our pages that have all options
available for visitors who may be
disabled.

Did you know?

There is a tax credit available
to allow you to deduct the cost
of making your website ADA
compliant. The tax credit is avail-
able to businesses that have total
revenues of $1,000,000 or less
in the previous tax year or 30 or
fewer full-time employees. This
credit can cover 50% of the eligi-
ble access expenditures in a year
up to $10,250 (maximum credit
of $5000). The tax credit can be
used to offset the cost of under-
taking barrier removal and altera-
tions to improve accessibility.
Twitter: @PutTheWebToWork
Facebook: http://Facebook.com/
putthewebtowork
Blog: http://put-the-web-to-
work.blogspot.com
Mike Waggett, MSW Interactive
Designs LLC ~ We put the web to
work for you!

573-552-8403
www.PutTheWebToWork.com
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'VOTE AUGUST 2ND

- www.CITIZENSTOELECTSKELTON.com

FoLLow ME oN FACEBOOK:

FACEBOOK.COM/IKE.SKELTON.7

For PRESIDING
COMMISSIONER

Paid for by Citizens to Elect Skelton, Romy Riddle, Treasurer

CELEBRATING 20 YEARS

of keeping businesses like yours

TOP of SEARCH
TOP of MIND

MSW ¢ Interactive Designs u.
We il Tre el To- otk for you!
573.552.8403

www.MSWinteractiveDesigns.com

A Matter of Trust

Impact of
Inflation

Most of us understand and
recognize inflation. We experience
inflation when we fill up our cars,
shop for groceries or make more
substantive purchases such as ap-
pliances, electronics, and automo-
biles. We also have heard about
some of the reasons for inflation:

e Supply chain issues related to
COVID-19

e Lack of skilled labor and “the
great resignation”

¢ Government stimulus

e And the Fed's extremely ac-
commodative monetary policy.

While we know how to recog-
nize inflation and what causes in-
flation, we don’t know how high it
will go or how long it will last.

The Fed is predicting 2.6% infla-
tion in 2022. This is the same Fed
that told us to expect 4% inflation
in 2021 and that it would be tran-
sitory (as supply chain issues were
resolved). Most analysts expect
2022 inflation to remain higher
than normal because of structural
cost increases related to wages
(and worker shortage), increasing
energy demands and higher hous-
ing costs from rents, home prices,
and increasing interest rates.

With prices going up on almost
everything we buy, it may seem
logical to reduce investment risk
and, instead, raise cash. Unfortu-
nately, inflation diminishes buying
power with each passing month.

If you maintained a $100,000
savings account throughout 2021
your $100,000 now has the pur-
chasing power of $93,000 (a
decline of 7%) compared to one
year ago. If the inflation that you
experienced was even greater than
7% — your cash/purchasing power
is worth even less.

Similar to cash, fixed income
investments such as bonds with
long-term cash flows tend to per-
form poorly, thereby falling in val-
ue, when inflation is rising as the
purchasing power of those cash
flows fall over time. Additionally,
long term fixed investments are
negatively impacted by the Fed in-
creasing rates. For example, if you
own a 10-year $1,000 bond pay-
ing a 3% coupon and the market
interest rates rise to 4% in one
year, the bond will still pay 3%, but
the bond value would likely fall to
$925.

Bart Schulte, MBA, CWS®
Vice Pres. & Sr. Portfolio Manager

If inflation persists, consider
investments designed to perform
well during inflationary periods.
Such as:

e Treasury Inflated-Protected
Securities (or TIPS) are a type of
U.S. Treasury security whose princi-
pal value is indexed to the rate of
inflation. When inflation rises, the
TIPS" principal value is adjusted
up. If there is deflation, the value is
adjusted lower. TIPS are backed by
the full faith and credit of the U.S.
government.

e Infrastructure Commodities
required for expanded internet and
repairing roads and bridges will be
in demand as our government allo-
cates the $1.2B infrastructure bill.

e Value Stocks that have strong
current cash flows and the ability
to pass on higher prices to custom-
ers typically outperform during pe-
riods of high inflation.

e Financial Companies that
benefit from higher interest rates.

e Gold, which has historically
been used as a hedge against in-
flation.

While we don’t know how long
inflation will last, we do know that
it is diminishing the value of your
cash. We manage portfolios to
perform under a range of market
environments. This includes cus-
tomizing portfolios to the unique
financial goals and risk tolerance
of our clients. If you'd like to dis-
cuss additional options for a large
cash position, please contact Bart
Schulte at bart.schulte@central-
trust.net or (573) 302-2474.

The information in this article is
not presented as personal, finan-
cial, tax or legal advice and should
not be relied upon as a substitute
for obtaining advice specific to
your situation.
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More workforce housing could be coming to the Lake

By Nancy Zoellner

Although his first attempt was
derailed by COVID, developer
Jeff Tegethoff is once again mov-
ing forward with his plans to
bring modern apartments filled
with amenities to Osage Beach.

The Preserve at Sycamore
Creek development will be built
off Nichols Road on land formerly
occupied by the Sycamore Creek
Golf Club. According to Osage
Beach City Planner Cary Pat-
terson the property is zoned R3,
which allows multifamily dwell-
ings.

The project will include 268,
one, two and three-bedroom
unitswhichwould startataround
1,100 square feet. At their June 16
meeting, aldermen approved a
professional services agreement
with the law firm of Gilmore &
Bell “for services relating to the
consideration of the Tegethoff
Development project, The Pre-
serve at Sycamore Creek.” Alder-
men also approved an ordinance
to allow a funding agreement
for consideration of the Tegeth-
off Development proposal. The
ordinance asks the city to con-
sider a Chapter 353 to facilitate a
real property tax abatement and

Chapter 100 support - a sales tax
exemption on construction ma-
terials - for the project

Patterson said that as of late
June, the city hadn'’t yet received
any site plans.
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“Right now they're working on
the funding aspect. Once they get
that procured, I'm sure we’ll start
seeing their development plans,”
he said, adding that he first start-
ed working with Tegethoff on the
multi-family project in late 2019.
“We were supposed to meet with
him to start moving forward the
week City Hall was shut down by
COVID and the project got put on
hold.”

When Tegethoff first brought
his plans to Osage Beach in 2019,
his rezoning request was for
a 384-unit Class A Apartment
Home Community to be built on
22 acres. Atthat time, Mayor John

Olivarri told the board of alder-
men that Tegethoff had agreed to
build a sidewalk along the entire
property abutting Nichols that
extends to the elementary school.

In his 2019 rezoning request,
Tegethoff wrote a letter to the
city stating that his decision to
move forward with the project
was due in part to his wife’s in-
ability to find “quality housing in
Osage Beach in her price range”

Smart Security

Relax. It's covered while you’re away.

A Simple App on your phone to keep an eye on your I; P

business when you’re not there.
- Remotely control your security system, locks and

thermostat.

e
—

- Receive alerts when activity is detected.
- Watch live or recorded video.

John Mueller
314-575-1396

Security Alarm Systems provided
by ACF Alarm Company

email: sales@securitystl.com

ACF ALARM CO

while working as an occupa-
tional therapist at Lake Regional.
“After meeting with many of her
co-workers that were nurses,
physical therapists, occupa-

tional therapists, young doctors,

etc. it became clear that many
struggled with finding long term
housing options,” he said, adding
that this led to discussions with
several employers who said they
struggled to attract talented em-
ployees to the lake area because
of the lack of fulltime housing op-
tions.

According to the company
website tegethoffdevelopment.
com, “Tegethoff Development

views real estate investing dif-
ferently. We focus on immediate,
dependable, and growing cash
flow allowing us to reduce risk
and mitigate volatility. We are not
your typical ‘build it, fill it, and
flip it’ developer...we develop to
own for cash flow.”

The website states Tegethoff
has developed 2,600 units with a
value of $700 million since 2015
and has another $400 million
under construction. Several proj-
ects are in Missouriincluding the
Wildhorse Apartments, which
are part of the $500,000,000
Wildhorse Village master
planned development in Ches-
terfield; the $350,000,000 River-
pointe master planned develop-
ment in St. Charles; a five-story,
245-unit apartment building in
St. Charles dubbed Chapter at
The Streets; the Hibernia Apart-
ments in Dogtown; the Georgian
historic renovation project in the
Lafyette Square historic district
of St. Louis; and the Summit at
West Pryor, the Signature at West
Pryor and Vanguard Villas, all in
Lee’s Summit. This summer work
will begin on the Expo at Forest
Park in the Skinker-DeBaliviere
neighborhood.

powered by

ALARM.COWVF
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REQUEST A FREE QUOTE
NO OBLIGATION | CONTACT US NOW!
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Sheriff continues toimplement
his campaign promises

By Nancy Zoellner

Camden County Sheriff Tony
Helms promised several changes
would be made ifvoters approved
the Y-cent Law Enforcement
Sales Tax (LEST) last November.

,/f I

eriff Tony Helms

He’s done what he promised -
and more - and he did it with less
money than he anticipated hav-
ing by this time.

His office was given more than
a quarter-million dollars from
the commission last September
to increase salaries of all employ-
ees by $4.50 per hour. He said
that increased patrol deputies
to $42,042 - the amount prom-
ised during the campaign. This
year they adjusted the salaries of
those already making more than
$42,000 and he gave raises to the
command staff.

The sheriff has also hired ad-
ditional deputies. Earlier this
year Sheriff Helms hired one
deputy primarily for court se-
curity but he will be utilized
wherever he’s needed, including
working patrol; he hired a former
state trooper to primarily serve
papers, but he can also work
the road; he hired one deputy to
serve as the county’s public in-
formation officer, but he is also
working the road; and he just
hired another deputy that will be
assigned strictly to the road. He
also hired two investigators.

Public Information Officer
Scott Hines said three more dep-
uties have come on board in the
past month and all three have
between 10 and 20 years of law
enforcement experience. They
have several more applicants go-
ing through the hiring process,
which includes background in-
vestigations and interviews, now.

“We’'ve also expanded our
take home vehicle program for
deputies living within 20 miles

of our jurisdiction as a recruiting
incentive, and we are working on
other recruiting incentives like
an academy tuition reimburse-
ment program,” he said.

The sheriff said although he’s
been criticized by some who
don’t feel he’s accomplished
enough, he said he’s pleased with
all they've been able to accom-
plish - and that they’ve been able
to do it with much less money
than was anticipated.

“We have two LESTs in Cam-
den County. The first one - a
Y4-cent tax - was passed years
ago to build this building (the
justice center) and it’s shared by
me, the judges, the prosecutors,
and juvenile justice. That LEST
#1 sales tax has brought in more
than $987,000 already this year,
which is up over the same time
last year. Now - let’s look at LEST
#2 which was passed last Novem-
ber - and these numbers are from
the Missouri Department of Rev-
enue and the country treasurer’s
office. As of May, we had taken in
only $505,228 - about half of the
other tax,” he said.

Anne Marie Moy, the director
of Strategy and Communications
with the Missouri Department of
Revenue, said the difference in
the two taxes imposed in Cam-
den County is caused by the
Department processing older
returns during the distribution
period.

“For example, we may not re-
ceive a November 2021 return for
a certain taxpayer until March of
2022. When we process that re-
turnin March, it would add to the
distribution issued to the county
in April. Because the taxpayer
had not also been required to im-
pose the LEST #2 in November,
the distribution to the county for
that specific return would only
include collections from LEST
#1. We have amended returns,
late returns, or returns that are
difficult to process each month.
Therefore, it is likely that the
distributions will never be ex-
actly the same amount, but they
should continue to get closer as
time passes,” she explained.

“Nobody is hiding it. Nobody
is stealing it. Nobody is spending
it foolishly. It just hasn’t come in
yet. Will it come in? Yes and we
can start spending some of it now
- we can ‘borrow’ against future
income - we're just waiting until
it comes in before we commit all

of it,” Sheriff Helms said.

He said some have also ac-
cused him of spending the LEST
#2 money foolishly on “toys,” but
questioned what they consider
“toys.”

“Jimmy Laughlin and I sat
down and figured up how much
it was going to cost to equip the
deputies and equip the cars
that we had planned to buy. The
$42,000 for a car is simple but we
have to spend another $12,000 to
$14,000 for radios and equipment
that have to go on those vehicles.
We also figured up the cost of
body armor, which is around
$700 to $800, the cost of tasers
which are $1,000 each, the cost
of the weapons they have to carry
- and the leather and the uni-
forms. It’s not cheap and I don’t
consider any of those items to be
toys,” Sheriff Helms said.

The six vehicles that just ar-
rived were ordered in the spring
of 2021 but they were purchased
out of last year’s budget. Five
went to the road. After being
told the six vehicles he ordered
at the beginning of 2022 might
not be delivered until Novem-
ber and possibly not until 2023,
they searched and found a car
dealership in Kentucky that had
40 SUVs. He purchased three -
two for the transport division,
“and the money didn’t come out
of the budget. It came out of the
commissary fund. The problem
is their state bid price was about
$2,000 higher because it’s now
become a supply and demand is-
sue,” he said, adding that theysell
the vehicles that are taken out of
service and use that money to
put toward the purchase of new
vehicles. “I look for every way to
save money. People ask, ‘Where
are the taxes? There’s nothing
wrong with that - it’s something
they should know. It's the com-
ments. ‘They’re corrupt. They're
spendingit on toys. They're doing
everything wrong.’ Excuse me.
I'm not. I have done everything I
possibly can for my people and I
will continue to do that.”

In the meantime, Sgt. Hines
said they have several reserve
deputies coming in to bolster
their numbers for Independence
Day weekend as well as adjust-
ing command staff schedules to
make sure they have plenty of
road coverage.

Mortgage $ense

Perks of
Getting Pre-
Approved
for Your
Mortgage

Whether you're buying a home
at Lake of the Ozarks for the first
time or you're a seasoned buyer,
getting a mortgage pre-approval is
the first step you should be taking
in the home buying process. A pre-
approval on a home loan at Lake of
the Ozarks has many benefits and
our Osage Beach, MO mortgage
lender is here to show you why!

Get Ahead of the Game

The mortgage process can be
lengthy. Having a pre-approval can
help speed the process along once
you enter into the steps between
contract and closing on the prop-
erty. This can also speed up the
negotiation process as you'll be a
more attractive buyer in the eyes of
the seller.

Know Your Budget

A pre-approval is a fantastic way
to see how much you can afford in
a home. Your lender will give you
an amount that you are approved
to borrow on a property. This infor-
mation is vital for you and your real
estate agent in order to stay within
the pre-approved budget when
searching for a home.

Improve Power During
Negotiations

When negotiating the price and
terms of the purchase of a home, a
pre-approval gives you more power
than someone who is not pre-ap-
proved for a loan. You have a little
more clout, and your offer may be
taken more seriously with your pre-
approval backing.

Establishes Trust
A pre-approval helps you appear

to be a dedicated buyer to both
your real estate agent and poten-
tial home sellers. Going through the
pre-approval process shows that
you've already invested the time
needed to get approved for the loan,
therefore you're a serious buyer on
the market. You aren't just using
your agent to look at homes for fun,
you're looking to purchase.

If you're planning to buy in the
near future, it's a good idea to get
pre-approved for your loan before
you start your home search. Team
Lasson is here to help you every
step of the way! Give us a call at
(573) 746-7211 or visit our website
at www.yourlakeloan.com!

Give us a call at (573) 746-7211
or visit our website at www.your-
lakeloan.com.

Follow me on Twitter or Connect
on LinkedIn
Michael Lasson, Senior Loan Officer
NMLS #: 493712
4655 B Osage Beach Parkway
Osage Beach, MO 65065
Direct: (573) 746-7211
Cell: (573) 216-7258
e-Fax: (866) 397-0318
Email: mlasson@fsbfinancial.com
Website: www. YourLakeLoan.com

A Division of First State Bank of
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affiliate of the Year 2011,
2014, & 2015.

Boyd Harris Companies, Inc., a state-wide real
estate company, is seeking Residential or General
Certified Appraisers to join our team. Applicants
should have current credentials. Email interest to
blhalc@boydharris.org or call 573-682-6500.

BOYD
HARRIS
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SCORE helps businesses succeed

SCORE hosts live webinars ev-
ery week on small business tips
and strategies presented by busi-
ness experts and mentors. All we-
binars are offered free of charge
but preregistration is required.
The webinars begin at noon Cen-
tral Daylight time and last one
hour or less. It’s a great way to
learn at lunch without ever leav-
ing your business or office.

For more information and to
register visit score.org, click on
the Live Webinar link and then
click on the live webinar of your
choice.

July 7: Your Marketing Roadmap -
Stop Selling and Start Educating

Join SCORE and small busi-
ness expert and entrepreneur
Ramon Ray for part 2 of the 4-part
marketing series. We'll take you
through the ultimate marketing
essentials you will need for your
business to be a success.

Ramon Ray will show you the
power of educating your custom-
er instead of trying to “sell” your
customer. By educating your cus-
tomer you'll be guiding them to
buy from you instead of trying to
convince them. In this webinar
you will learn:

Your

- The importance of building an
attraction to your business.

- How to build a lead capture sys-
tem for your business.

- How and why to educate your
customers and nurture them to
asale.

- How to wow your customers so
they want to buy from you over
and over again.

ABOUT THE PRESENTER

Ramon Ray is a serial entre-
preneur, keynote speaker and au-
thor of several books, including
Celebrity CEO. He's the founder
of SmartHustle.com. Get to know
more about him at www.Ramon-
Ray.com

July 12: Video Marketing Strate-
gies That Generate Engagement
and Leads

With so many different types
of cameras, audio equipment,
and lighting kits, video market-
ing can be a complex medium to
break into. Still, video can be a
huge marketing tool, and without
it, you will see a significant im-
pactonyour leads and income.

In this webinar, business con-
sultant, speaker, and success
coach Holly Jean Jackson will
show you step-by-step tried and

job awaits.

Apply today. Scan the code.

AL

true video strategies that gener-
ate awareness and leads. You will
learn:

- Simple ways to produce video
content

- How to use video to generate
leads

- How to grow your email list

ABOUT THE PRESENTER

Holly Jean Jackson helps busi-
ness owners and entrepreneurs
love their life and their busi-
ness again. With over 12 years of
technology and business experi-
ence, she helps business owners
get their groove back physically,
mentally, and emotionally.

July 14: Ask an Expert - Retail
Strategies that Address Supply
Chain, Automated Technology,
Social Commerce and More

Supply-chain, digtial disrup-
tion, evolving customer expecta-
tions, retaining employees, mod-
ern marketing and inflation are
just a few of the many challenges
that retail owners are facing in
today’s times.

In celebration of National In-
dependent retail month, we have
dedicated a full hour to answer-
ing any question you might have
about running a retail business.
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Join us for alive Q&A led by retail
expert Ritchie Sayner, who will
address your important ques-
tions using his decades of indus-
try knowledge.

ABOUT THE PRESENTER

Ritchie Sayner is a SCORE
mentor in the Kansas City, MO
chapter offering his expertise in
retailing to SCORE clients as well
as in-business retailers.

July 19: Ask an Expert - Solutions
to the Challenges of Rural Busi-
ness Ownership

“The economic potential of
small businesses in rural Ameri-
cais far-reaching and has the po-
tential to be a significant contrib-
utor to the country’s sustained
economic growth.” Amazon

While this may be the case,
there are significant barriers
entrepreneurs in rural environ-
ments face, some of which in-
clude access to capital, connec-
tivity, and labor.

Join us for this hour-long ses-
sion solely dedicated to answer-
ing your questions by an expert
panel, including members from
the USDA and SCORE Mentor
Kent Adams, who specializes in
assisting rural business owners.

ABOUT THE PRESENTER
Kent Adams is experienced

in agriculture and regenerative
operations include water, car-
bon sequestration, and carbon
credits; packaged goods market-
ing including OTC, Skin Care,
Personal Care, and first aid; and
industrial adhesives, cleaner,
and specialty chemical products
direct to large users and through
distribution. He has also done
work in SCOPE 2 and SCOPE 3
carbon analysis.

July 21: Small Business Cyberse-
curity and Scam Defense Strat-
egy Update for 2022-2023

As cyber threats and scams
increased rapidly in the past 12
months, Trend Micro and Sca-
madviser experts team up to
provide important updates about
today’s digital technology land-
scape and how to keep your busi-
ness protected. Join this webinar
to hear Mitchel Chang, Jon Clay
and Jorij Abraham go into detail
about:
- Digital transformation and its
impact to cyber defenses, such as
a zero-trust strategy
- Threat updates and an introduc-
tion to the cyber “risk” index
- How criminals are leveraging
various technological advance-
ments and social engineering to
commit fraud and scams

NOW HIRING
HELPFUL SMILES

FULL & PARTTIME POSITIONS
We're looking for outgoing, hardworking and
customer service-minded employees!

10% Grocery Discount

Hy-Vee and Affiliates 401(k) Plan with match

Employee Bonus

Hy-Vee Tuition Assistance Program

Health Savings (HSA) & Flexible Spending Accounts (FSA)
Vacation and paid flex time

Medical, Dental, Life, Vision Short& Long term

disability
And so Much More!

Visit Hy-Veedeals.com for Career

information.

Hy-Vee
Jefferson City

3721 WestTruman Blvd.
Jefferson City, MO
65109
573-893-2505

Hy-Vee
Osage Beach

929 Hwy. D Prewitt’s Pt
Osage Beach, Missouri
65065
(573) 302-7977
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GOLDEN RULE

INSURANCE AGENCY

Nationwide’

Nationwide.

Golden Rule Insurance
573.348.1731
www.goldenruleinsurance.com

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home
Office: Columbus, OH 43215. Subject to underwriting guidelines, review, and approval. Availability
varies. Nationwide, Nationwide Is On Your Side, and the Nationwide N and Eagle are service marks
of Nationwide Mutual Insurance Company. ©2017 Nationwide CPO-0836A0 (08/16) 6831741

“Insurance Talk”

Property
Coinsurance
and Current
Materials Cost

If you've had a building project
over the course of the past year, you
have come to the same conclusion
that nearly everyone in the world
has: | should have built this last year.
Construction costs have increased to
a level that contractors, homeowners,
and business owners alike didn't think
was possible in a 12-15-month span.
I have frequently heard these adjec-
tives from clients about lumber prices:
outrageous, ridiculous, crazy, absurd,
unbelievable, etc. And it's no wonder;
over the course of the past year lum-
ber prices in the US have more than
tripled. This has many people ques-
tioning: Do | have the right amount of
insurance on my property?

The answer to this question isn't
always the simplest. There are several
factors that will determine whether
you have “enough” coverage on your
property. The topic (regarding property
insurance) that we are frequently dis-
cussing with our clients is coinsurance.
It's not always the most understood or
well explained topic, but | will try to
make it as easy as | can.

In a nutshell, the term coinsurance
(in property) is an agreement between
the insured (you) and the insurer (car-
rier), as a means to: Save the insured
money on premiums, keep property
from being insured too low, and en-
sure the carrier receives a fair premi-
um for the risk. Coinsurance is usually
expressed as a percentage. Typically,
the percentages will be 80%, 90%, or
100% of the property’s full value to be
replaced. For example, if you have a
building that has a replacement cost
Value of $1,000,000 and your policy
has an 80% coinsurance clause. Then
you've agreed to insure this building
for at least $800,000 or suffer penalty
at the time of a partial loss.

So if I insure my $1M building for
$800, will | be penalized at the time
of a claim?

No, not if your coinsurance agree-
ment was 80%. If it was 90% then
yes you would because you would
have been required to carry $900k of
insurance on the building. Example:
A fire burns your building and it's
determined that there is $200,000 in
damage.

Nick Kruse, RWCS

Building Replacement cost:
$1,000,000

Insured amount: $500,000
Coinsurance: 80%

The coinsurance penalty can be
figured as follows:

What you have in insurance
(500k)/What you agreed to have
(800k)=.625

You've insured your building for
62.5% of what you agreed to
insure it for thus the 200k loss
will be paid as follows:

200k * 62.5%= $125k

(- deductible). The insured

will receive $125,000 of the
$200,000 loss.

Obviously in this scenario, there’s
not a party in the matter that is go-
ing to be happy with the result of this
claim. The insured is likely going to be
looking for a new agent and carrier,
and the insured is left with a substan-
tial bill to get their property repaired.
Even worse, if this is a business prop-
erty will it still be able to operate dur-
ing the time of reconstruction? That's
a subject for another day.

In summary that is why now more
than ever is a good time to take a
hard look over your policy with your
agent. Especially if you've had the
same policy for several years and just
been renewing year after year. Take
the time to discuss your building valu-
ation, replacement cost, and find out
if you need to make a change to your
property limits.

Nick Kruse has a RWCS designa-
tion and works at Golden Rule Insur-
ance in Osage Beach. For additional
comments or questions, he can be
reached at 573-348-1731 or by email
at nkruse@goldenruleinsurance.com.
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Cunningham

Prosecutor

Proven. Committed. Tenacious.

Caleb Cunningham, a life-long conservative, has proven himself in the courtroom by successfully representing
Camden County in some of its most notorious cases. He wants dangerous criminals off the streets and the voices
of victims heard. Cunningham’s commitment to the community involves his membership on the Board of
Directors for Medical Missions for Christ, Share the Harvest Food Pantry, and Lake Area Industries

Caleb Cunninham and his team have accomplished a lot
since his appoinment in 2021:

Awarded the DWI Hero of the Year for the State of Missouri

Worked with law enforcement to capture and charge a murderer in
a 1984 cold case

Secured trial convictions on a double murderer from 2016 and on
two separate sex offenders

Successfully argued for life sentences for offenders
Applied for and received multiple grants to enhance services

Managed a brilliant team that has prosecuted the most cases in
Camden County’s history

Taught at the Missouri Sheriff’s Academy and at Missouri State
University

Represented Camden County in Veterans Court

Scan the QR code for donations or visit
CunninghamForProsecutor.com

Paid for by Camden County for Caleb Cunningham, Dr. Brent Depee, Treasurer
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LO mayor forms committee

continued from page 4
operating budget “just shy” of $25
million and spends approximate-
ly $1.5 million each year on capital
improvements, which does notin-
clude maintenance.

Eldon spends approximately 8
percent of their annual $6-million
annual budget on roads.

Rolla has a total operating bud-
get of $30 million and spends ap-
proximately $4 million on capital
improvements.

“Our gross revenue in 2021 was
$9.9 million. If we extract the NID
and CID funding, we’re down to
$7,663,000. Our transportation
department receives $881,902,
which is approximately 8 percent
of our gross revenue on the lower
number. However, when you look
at our transportation depart-
ment expenditures and you look
at it line item at a time we’re only
spending $50k of that dedicated to
road maintenance and improve-
ments,” he said.

Newberry said he also looked
a state and national spending
and found that the average state
spends 7 percent of their revenue

on roads; Missouri spends about 8
percent.

“The average of state and local
government spending combined
on roads is $617 per capita in 2019
so a city the size of Lake Ozark
with only 2,000 residents would be
$1,234,000 spent annually on cap-
ital improvements, which doesn’t
include operational expenses.
Missouri averages between $500
and $750 per person or $1 million
to $1.5 million. Based on Mis-
souri’s average of $625 per capita,
that’s $1,250,000 per year on capi-
tal improvements,” he told the
board. “So I suggested to former
city administration and current
city administration that our goal
should be to spend a minimum
of $1 million annually on capital
improvements. That's the goal I've
set in my head that I would like to
achieve. We have to recognize at
this point that the roads are our
No. 1 priority.”

Assistant City Administra-
tor Harrison Fry said the Citi-
zens Transportation Commit-
tee formed several years ago to
accomplish similar goals was

responsible for the city contract-
ing with Cochran Engineering
on the 2019 Road Assessment, a
report that is still being used to-
day, “and they provided a series
of recommendations on how to
move street projects forward - the
initiation of the Internet Use Tax,
which was successfully passed on
the June 2020 ballot; the initiative
to increase the city’s debt ceiling
to $6 million; and to recommend
a property tax increase, which
has not yet been discussed. The
committee also recommended
establishing a Transportation
Development District to fund
improvements to Bagnell Dam
Boulevard and the city is about
to move forward with that initia-
tive.”

Newberry said he did not see
a reason for the committee to get
involved in the slurry seal project
that will be covered by American
Rescue Plan Act funding, “How-
ever, ifin a short period of time we
learn that there’s something that
doesn’t make sense in that, then
I think we want to bring that for-
ward.”

#kitchenplanning @dkbShowroom

Schrock cabinets, Top Knobs hardware, Virginia Tile hardware, Delta faucet

and a Moen

/
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faucet along with an MSI quartz top sample.

L e

924 Hwy 42
Osage Beach, MO

573-348-4464
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or stop in today'! ‘

dkbshowroom.com

Cabinets
Countertops

Kitchen & Bathroom
Faucets and Fixtures

Custom Showers
Appliances

Managing Rental Property

Why ask
hefore you
Buy?

| have received a number
of calls over the past few
years from people looking at
the option of purchasing a
home or condo and putting
that property on a vacation
rental program. | tell each
of them that they have made
a great choice in reaching
out to a property manager
“prior” to making their pur-
chase. Why? Well, | have
unfortunately come across a
few owners who made the
mistake of purchasing a prop-
erty that either could not be
rented or that would be very
difficult to rent.

Although we live in one
of the best summer vacation
destinations in the entire
Mid-West, there are some
areas that just do not allow
nightly rentals and there are
some areas and some proper-
ties, that just are not very de-
sirable for vacationing guests.

A few years ago, | received
a call from someone who had
purchased a home in an area
that did not allow nightly
rentals. There was dead si-
lence on the other end of
the phone when | explained
that they had purchased in
an area that had restrictions
against nightly rentals. | can
only imagine the conversa-
tion they had with their real
estate agent. A conversation
that they should have had
prior to purchasing the prop-
erty.

| have also had a number
of calls from people who
have purchased a condo at a
complex that just is not very
desirable for rentals. The
complex may have a lack of
parking spaces, a lack of boat
slips, is located in a horrible
location or there is no eleva-
tor and they just purchased a
fourth-floor unit with 30 plus
steps. | recently looked at a
condo with a Realtor friend

Russell Burdette

of mine and her client. When
you opened the blinds, you
were looking directly at an-
other building on one side
and a large tree with just a
tiny hint of water on the oth-
er side. Fortunately her cli-
ent didn’t purchase that unit.
That would have not only
been a challenge to rent, but
the owner would not have
been happy with the number
of rentals they would have
received.

Ask yourself why people
visit our beautiful area? It's
the Lake! Not the mall, not
the hiking trails, not the res-
taurants, not the local shops,
not the bars, it's the Lake!
Take the Lake away and most
of the other businesses would
go away as well. And rent-
ers want waterfront property
with a view of the Lake! And
while other factors play a part
in a guest's choice of proper-
ties including location, ame-
nities and how many people
the property will sleep, at
the end of the day, the single
most important fact is that
your home or condo should
be on the water with a good,
or better yet, a great view of
the lake.

Russell Burdette is the
owner of Your Lake Vacation,
a professional vacation rental
management company at
the Lake of the Ozarks since
1986. If you would like more
info on renting your home or
condo as a vacation rental,
please call 573-365-3367 or
e-mail russell@yourlakevaca-
tion.com.
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Lake Ozark board meetings may
soon be available virtually

By Nancy Zoellner

Those interested in learning
more about what goes on at Lake
Ozark Board of Aldermen meet-
ings will soon be able to do that
from the comfort of their com-
puter screen. However, although
the public would be able to watch
the meetings live, they would not
be able to freely interact.

Instead, Mayor Dennis New-
berry said that those wanting to
speak during the public com-
ment portion would be allowed
to do that but would be required
to contact the city ahead of time
to let the city clerk know.

Assistant City Administra-
tor Harrison Fry said if the city
continues to use the same Zoom
platform that’s currently being
used to allow aldermen to par-
ticipate remotely, members of the
public would be muted except
when they are called on to speak.
“Kathy (Vance, city clerk) would
then unmute you, you'd give
your comment, then you'd be
re-muted. I don’t know that it’s a
reasonable expectation that your
public record keeper would also
be monitoring the text forum at
the same time.”

Because the mayor expressed
concern about the ability to see
those logged in to the platform

- or be distracted by what was
going on in the background, Fry
said they could keep members of
the public hidden from view.

Newberry said he had been
approached by Shawn Kober, the
owner of Big Planet Media video
production company, who said
he could provide the city with “a
very affordable solution.”

But Fry said because the city
already pays for a Zoom business
plan, allowing the public tologin
would not increase the city’s cost.

“Archiving would be done the
same way we currently handle
the meetings. Kathy already re-
cords the audio and stores it.
Zoom gives us the opportunity to
also record the video. The micro-
phones and camera are all linked
in to the computer,” he said.

Alderman David Ridgely add-
ed that the city might want to
consider establishing a YouTube
channel to store the video while
also providing the public with
easy access to the meetings after
they end.

Aldermen agreed that it could
result in more public participa-
tion and agreed to move forward
with the plan. The matter was to
be discussed further at the June
28 board meeting.

Fry asked that as City Attorney

Chris Rohrer drafted a revision
to their existing ordinance, he
would include a couple-month
grace period to switch from au-
dio-only recording to video re-
cording.

The City of Osage Beach has
been broadcasting its board
meetings for more than a year via
Facebook Live. Their meetings
are available later on that plat-
form and also on the city’s You-
Tube channel. In a separate ear-
lier interview, City Administrator
Jeana Woods said they were very
pleased with that option. The
City of Eldon also broadcasts its
meetings using Facebook Live.
Camden County recently began
broadcasting commission and
planning and zoning meetings
on Zoom.

Zoom video conferencing
service grew in popularity when
COVID caused people to stay at
home.

According to an app research
firm, Zoom had 82,400 business
customers in 2018. That number
had grown to almost 200,000
by 2021. During the pandemic,
Zoom reported hosting meetings
with an average daily virtual at-
tendance of 350 million.

Hobby Lobby to open soon

By Nancy Zoellner

Hobbyists have been wait-
ing for this day for years and it
appears that it’s finally going to
happen. The Hobby Lobby Store
in Osage Beach is set to open in
August.

According to a release from
the company, the opening of the
new 50,000 square-foot store
will bring about 35-50 jobs to
the community paying $18.50
per hour for full-time and
$13.00 per hour for part-time
associates.

“Once you visit Hobby Lobby,
you will see that we are very
unique, offering the widest va-
riety of merchandise in the craft
and home decor market under
one roof,” stated Kelly Black, as-
sistant vice president of Adver-
tising “We're tremendously ex-
cited about becoming a part of
the Osage Beach community.”

And the community is excit-
ed to have them.

The City entered into a Tax

Incremental Finance (TIF)
Agreement with St. Louis based
real estate firm The Staenberg
Group (TSG) in September 2017.
At that time it was rumored
that the 14-acre redevelopment
area would include the arts and
crafts retailer but it wasn’t until
much later that the contract was
announced.

When the agreement on the
Osage Beach Commons was ap-
proved, the development plan
also showed that outparcels
along Osage Beach Parkway
would include new restaurant
and retail opportunities - but
those retailers could not be
“outlet-type” stores. Those con-
tracts have yet to be announced.

Hobby Lobby currently has
26 locations in Missouri and
more than 900 stores across the
nation. Each store offers more
than 70,000 crafting and home
decor products including floral,
fabric, needle art, custom fram-

ing, baskets, home accents,
wearable art, arts and crafts,
jewelry making, scrapbooking
and paper crafting supplies.

Store hours are Monday
through Saturday from 9 a.m. to
8 p.m. Hobby Lobby stores are
closed on Sunday.

Hobby Lobby Stores, Inc., a
major Oklahoma City-based
corporation began as Greco,
a miniature picture frame
company in 1970. When Da-
vid Green moved his business
from the family garage to a 300
square-foot retail space in 1972,
Hobby Lobby was born. It is now
the nation’s largest privately
owned arts and crafts retailer.

For more information about
Hobby Lobby, weekly specials,
store locations and online shop-
ping, visit hobbylobby.com,
download the mobile app or
follow on Facebook at facebook.
com/hobbylobby.

As the Lake Churns

Cove Locations
and No Wake
Settings

Choosing a lake home includes
decisions about “must haves”. Top
of the list for a lot of lake home buy-
ers is a cove setting. The biggest
reason for choosing a cove location
is for protection from boat traffic on
the main channel. Many prefer to
have swimming areas where there
are fewer passing boats and they
won't be jostled by large wakes,
particularly if they have smaller hu-
mans in their care. Wave action is
also hard on docks and equipment.
Damages to those can in turn cause
damages to your watercraft.

An important component of this
choice is how the home is situated
in the cove. Will it allow the size
dock you want or need and is the
water depth enough to moor your
boat, possibly on a hoist?  Re-
member that lake levels fluctuate
and you need to know the water
levels year round to know whether
the property will allow you to use
your boat or hoist in the Spring and
Fall — or even Winter if you are a die
hard boater! Ameren Corporation,
the energy provider who owns both
the lake and Bagnell Dam, operates
the hydroelectric dam and controls
the water levels. You can find a
chart of projected water levels as
well as actual daily water levels on
their website Ameren.com. If you
would like specific links to these
locations, let me know.

Another cove related factor is
how much and what type of boat
traffic the cove has. Some buyers
look for a cove large enough to
allow them to ski, tube and ride
PW(Cs right where they live. Others
would prefer a smaller cove where
there is little to no boat wake. With
the market moving so quickly, it can
be difficult to take the time to re-
search. Ask your agent to research
this for you and reach out to any
neighbors in the area.

Several coves are zoned no
wake for all boats and are marked
by floating buoys. This application
request can be made for coves less
than four hundred feet across. Sev-
enty five percent of property own-
ers must petition for this permit to
be considered.

A few larger coves are zoned no
wake for boats forty foot or longer.
This application request can be
made for coves four hundred and
eight hundred feet across. There is
no petition requirement.

¢ . ([~~~
Real Estate and Lake News
with C. Michael Elliott

The 40+ No Wake Coves are:
Osage Arm; 2mm Jennings Branch,
10mm Lynch Hollow(Franky &
Louie's), 19mm  Darby/Harper's
Hollow(Kelly's Port), 20mm Five
Finger(The Villages). Gravois Arm;
4mm Mill Creek, 6mm Indian Creek.
Glaize Arm; 2mm Watson Hol-
low(Towers/Pin Oak). Big Niangua
from the 9 %2 up.

Main channel locations can of-
fer incredible views and often have
a more private setting on land.
Docks designed to withstand rough
water and breakwater systems
can help overcome the conditions
caused by heavy boat traffic in the
busier water of the channels.

Keeping a close eye on your
dock system and having a yearly
inspection by a dock builder or re-
pair company helps prevent a mi-
nor issue from becoming a major,
and costly, problem. If you need a
recommendation to a dock service
provider that | know and vouch for,
give me a call. | have a few sources
in most fields that | work with and
am happy to share information.

In an area that is not wake re-
stricted, you are still responsible for
your vessel. Know the difference
between plowing and being on
plane. Bring it down to idle speed
in smaller coves. Be a good boat
neighbor and share the waterway
with consideration.  And, don't
forget the boat wave! If you're a
farmer or from a small town, you
already have this down. Enjoy your
summer!

Michael Elliott has been sell-
ing real estate at the Lake of the
Ozarks since 1981. He is one of
the most respected brokers in the
area and operates a boutique office
focused on personal service. If you
would like to work with Michael in
the sale or purchase of property, or
have interest in a career in real es-
tate, contact him at 573.365.S0LD
or cme@yourlake.com or stop by C.
Michael Elliott & Associates located
at 3738 Osage Beach Parkway.
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Crossword Puzzle

THEME: FOURTH OF JULY Solution on page 21
ACROSS DOWN
1. Cutting the mustard 1. Calendar abbr.
5. French vineyard 2. Life stories, for short
8. Expression of satisfaction 3. Faith jump?
11. Chicago's Navy ___ 4. Misprints
12. Not that 5. *Cooler purpose
13. Lock horns 6. *Fair attractions
15. Sound of pride 7. CCCP, in English
16. Tom Hanks' character had this 8. Lab culture
in “Philadelphia” 9. Type of pilot
17. Dre's headphones 10. “For ____ajolly..."
18. *Handheld firework 12. Hit80'ssong “____
20. Eurozone money Me"
21. Chinese weight units 13. Crosswise, on deck
22. Campaigned 14. *Popular type of July Fourth
23. *Popular July Fourth salad gathering
26. Ltd 19. Two to one, e.g.
30.Ain.PA. 22. Antonym of keep
31. Type of embellished surface 23. *"Common Sense” author
34. Dunking treat 24. *Like the days of 1776
35. Potato state 25. Crocodile ones are insincere
37. Type of poem 26. Place, in French
38. Rabbit trap 27. Race course
39. “l, Claudius” role 28. Causing fear
40. As much as necessary 29. "That thou ____, do quickly”
42. Opposite of trans- in chemistry 32, Like a certain ranger
43. Bring into servitude 33. Fuss
45. *Bottle 36. *4th of July, e.g.
47. 1l temper 38. Sudden upset
48. Olive branch 40. The night before
50. Campaign worker 41. Dad's mom B|azing Fast
52. *Declaration signer 44, Gladiators' battlefield BRING EVERYTHING Internet!
55. Extinct Italic Ianguage 46. Cold storage ADD TO YOUR PACKAGE FOR ONLY
56. Forsaken or desolate 48. Space exploration mission Yu U I.UVE Tn G ETH ER' = $1 9 99
57. Rumpelstiltskin's weaver 49.Dog-____ pages . -
59. Between Egypt and Algeria 50. “Heat of the Moment" band o
60. Heed 51. Intercontinental ballistic [ > ] ﬂ R Americas Top 120 Package
61. At the summit missile ‘ @ ZGLEﬁELVJ-FEE ’$6 QM% 19().CHANNELS1
62. Beaver's construction 52. Opposite of ebb @ » il Inchicingtosl Sannse
gz- *lLTbhef _B__”_(;'d — gz lll{toha Grfel;d @ o] CALL TODAY - For $100 Gift Card umotode b5t
. *Liberty Bell did it to mar! . High part of day :
Declaration reading 55. Like Methuselah 1 'sﬁﬁgf‘" 6-7.1 03 SRS d'Sh A
58. Fuel economy acronym i R i
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Outlet Mall

continued from page 8
Columbia Capital.

During a conference call on
Monday, June 20th, to discuss
this matter and the fate of the
project, the development team
asked for reconsideration of the
financial advisor decision and
the selection of any other fi-
nancial advisor in the country.
“The next day Mayor Michael
Harmison informed our team
that our request was summarily
denied,” Foster said.

In the meantime, the City
team, made up of staff, legal
counsel, and Columbia Capital,
finalized a draft of the redevelop-
ment agreement after weeks of
requests for the document from
the Fosters. That draft, originally
planned to be reviewed and con-
sidered for approval on June 27,
was not received by the develop-
ers until the evening of June 22.
Foster said multiple provisions
within the redevelopment agree-

ment were completely unaccept-
able to the developer team. The
development team, in its letter to
the City on June 23, wrote that the
city had created an untenable sit-
uation based on lack of effective
communication, lack of timely
actions and unilateral decision-
making that led to a non-func-
tional relationship “not in keep-
ing with the spirit of a healthy,
collaborative partnership”.

“We want to get this project
done,” Chris Foster said. “We
have spent hundreds of thou-
sands of dollars to get to this
point and we know we have the
supportofthe community. We re-
member the days when the mall
was packed and people drove
here from all over just to Christ-
mas shop. People want those
opportunities back. They want
those jobs back - so we are hop-
ing we can work with the city as
partners to get this done.”

ELECTRICinc

The Lake Area Chamber recently held a ribbon cutting for The Osage Beach
Farmers Market. Located at 4540 Osage Beach Pkwy, the Osage Beach
Farmers Market has started their 11th summer season. The ribbon cutting
took place on June 18 at 11am. Attendees included several of the Farmers
Market Vendors and friends as well as the Lake Area Chamber staff, Board
Members and many local community peers. The ribbon cutting celebrated
the kickoff to their 2022 season as well as their new membership with the
Lake Area Chamber.

r‘ ” - SlateFarm

Ml
ha Helman Raency ) ngs o

Reinhold Electric, Inc. proudly serves the St. Louis Metro,
St. Charles, Wentzville, lllinois and Lake of the Ozarks areas.
We offer 24 Hour Emergency Service

Residential-Commercial-Industrial

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com

or Email: Katie@reinholdelectric.com
Please visit our website at: REINHOLDELECTRIC.COM

The Lake Area Chamber recently held a ribbon cutting for Mike Heitman
State Farm Insurance at their new location, 4681 Osage Beach Pkwy, Suite
14 in Osage Beach. The ribbon cutting took place on June 3rd at 11:00am
along with a Bar-B-Que celebration, open house and giveaways. Attendees
included several of Mike Heitman State Farm Associates, as well as the Lake
Area Chamber staff and many local community peers. The ribbon cutting
celebrated their return to King’s Plaza and their new office. For more infor-
mation, call 573-348-1737.
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Buzzed driving is drunk driving — and can cost dearly

According to the National High-
way Traffic Safety Administration
(NHTSA), 11,654 people were killed
nationwide in motor vehicle crash-
es that involved an alcohol-im-
paired driver in 2020. Substance-
impaired driving contributed to 22
percent of all 2020 Missouri traffic
fatalities. In 2020, 222 people were
killed and 716 seriously injured in
crashes that involved at least one
substance-impaired driver.

That same year, 493 people died
in motor vehicle traffic crashes
over the July 4th holiday period (6
p.m. July 2 to 5:59 a.m. July 6). For-
ty-one percent (201) of those fatali-
ties occurred in alcohol-impaired-
driving crashes.

With many Fourth of July fes-
tivities wrapping up in the evening
or late at night, more cars will be
on the roads at night. Over the 2020
July 4th holiday period, of the 201
people who died in alcohol-im-
paired motor vehicle traffic crash-

es, 85 percent of the fatalities oc-
curred in crashes between 6 p.m.
and 5:59 a.m. the next morning.

The Missouri State Highway Pa-
trol reported seven traffic deaths
during last year’s July 4th holiday
period.

To help lower those numbers,
the Camden County Sheriff’s Of-
fice, as well as other law enforce-
ment agencies around the area,
will be participating in the Drive
Sober or Get Pulled Over Cam-
paign during the July 4 holiday
period.

The NHTSA partners with the
MoDOT Highway Safety and Traf-
fic Division to provide overtime
grant funding for law enforce-
ment agencies to increase traffic
enforcement visibility during the
state and national campaigns. In
Missouri, the grants are awarded
and administered by the Missouri
Safety Center.

Drunk driving, even when no
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accident occurs, can get expensive.

In Missouri, a motorist can get
a DWI for driving while “under the
influence” of (impaired by) drugs
or alcohol, or with a blood alcohol
concentration (BAC) of .08 percent
or more.

The minimum and maximum
jail time and fines drivers face for
a DWI conviction in Missouri de-
pend on the number of prior DWI
convictions. On the first offence,
drivers could face a fine of up to
$500 and up to sixmonthsjail time;
the second offense could result in
a fine of up to $1,000 and up to one

Lake Area

Chamber of Commerce

year in jail; and the third offense
could mean a fine of up to $5,000
and up to four years in jail.
According to the Missouri De-
partment of Revenue, those con-
victed of an alcohol offense will
also have points assessed to his or
her driving record. Refusal to take
the BAC test can result in an auto-
matic suspension or revocation,
even if the ticket was disposed of in
court or reduced to a lesser charge.
Drivers convicted of operating
a commercial motor vehicle while
their alcohol content is .04 percent
or higher will get 2 points assessed

to their Missouri driver record and
they will be disqualified from driv-
ing a commercial motor vehicle for
one year. A second intoxication-
related traffic offense, regardless of
the length of time between convic-
tions, canresultin a one-year revo-
cation; a second time for an alco-
hol- or drug-related offense within
a five-year period may result in
a five-year license denial. Those
convicted three or more times of
an intoxication-related traffic of-
fense will receive a 10-year license
denial.

JULY 19th, 2022  5-7p.m.
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KINDERHOOK

678 0ld Kinderhook Drive, 6050 Crossing Drive
Camdenton, MO 65020 Osage Beach, MO 65065
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TECHNOLOGY AND LIFESTYLE

Moorebot Scout

This pint-sized robot lets you keep an eye on what is going on around
the house works with Alexa and Google Home. 1080P FHD, Human and
Pet Recognition, Mecanum Wheels with FWD, Auto Patrol and Docking.
Use the Scratch Programming Ul via the included app to unleash your
creativity. Scout also serves as a robotic development platform for
advanced programmers and robot enthusiasts. Stream video onto your
Echo Show. Sensor triggered auto patrol. Originally from a successful
robotic project from crowdfunding, Scout is a proven product and
delivered worldwide. Depending on who is using it, it's a tool, it's a toy,
it's educational and it's fun. $199 www.Amazon.com

GoPro HERO10

The $500 GoPro HERO10 is here, and with it some solid upgrades. The
new unit doubles the capture framerate of the previous model and
shoots at up to 5.3K resolution. New formats include 4K @120FPS
(Frames Per Second) and 2.7K @240FPS -- both allowing for smooth
slo-mo capture. The new GP2 chip also increases still resolution to
23MP and boosts wireless transfers by 30%. HyperSmooth 4.9
stabilization further reduces camera shake and jitter. The base unit is
waterproof to 33 feet, with third-party add-ons to add more protection,
including most add-ons built for the previous HERO9 model. $499
GoPro.com or other retailers.

When it's time to Sell your

Home or Condo!

Cool Gadgets and Gizmos
for the Geek in All of Us

Ember Smart Mug

Ember keeps your favorite beverage piping hot while you toil away.
With a 1.5 hr. battery life (or all day with the included charging coaster)
allowing you to choose the temperature you desire (between 120-
145 degrees F). Control the cup with the easy-to-use phone APP. The
Ember heated mug intelligently senses when to turn on and off and
enters sleep mode when empty -- wakes up when it senses movement
or liquid. Stainless steel, with an updated scratch-resistant ceramic
coating, safe to hand wash. Ember Mug 2 is IPX7 rated and fully
submersible up to 1 meter deep. $99 Amazon.com

We'll work together to get you
MORE for your property!

We've got the marketing
and network to maximize your
transaction!

RE/MAX

LAKE OF THE OZARKS

Each Office Independently Owned and Operated

Calt Me
toiay”

www.LotoLiving.com ¢ rond627@outlook.com

573-578-9025
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Professional Pest and Termite Elimination Services

Do you have spider webs covering your
dock? There’s a good chance it is infested
with Long Jawed Orb Weaving Spiders.
Although not poisonous, these spiders are

an annoyance, unsightly and leave a mess.

Call Steve’s Pest Control to let our team will
help you and your family relax and enjoy
your dock. We will prevent you from being
overrun with spiders and other unwanted
guests,... We guarantee it.

For More Information, or to Schedule an Appointment, Call Us Today at

573-365-9555 or go on-line to StevesPestControl.com

Now you've oot a friend in the pest control business!
Yy g
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Michelle Lasson
NMLS #934557

(573) 746-7212
malasson@fsbfinancial.com

Michael Lasson
NMLS # 493712

(573) 302-0909
mlasson@fsbfinancial.com

fsbfinancial.com | 573.365.LOAN (5626)
4655B Osage Beach Pkwy | Osage Beach, MO 65065

& o\

First State Bank
MORTGAGE

A Division of First State Bank, NMLS #416668

Multi-year recognition as Bagnell Dam Association of
REALTORS’ Affiliate of the Year

EQUAL HOUSING

EXCEPTIONAL VACATION RENTAL
MANAGEMENT

Your Lake Vacation is one of the Lake’s premiere professional
vacation rental companies conveniently located in the
heart of Osage Beach. We provide exceptional customer
service, housekeeping, maintenance, accounting, marketing,
interior design and 24 hour emergency services. Join our
family of 100+ private homes and condos today!

- The Lake of the Ozarks leading innovator in professional
vacation rental management
- Over 30 years of experience in the vacation rental industry

- We are a local brick and mortar, family owned and
operated company

- Experience effective communication with our team of over 10
dedicated employees

gm l,alw\’acuﬁmw 4571 Osage Beach Pkwy

Nightly vacation rentals @ Lake of the Ozarks Osage BeaCh' MO 65065
— 573-365-3367
We make it simple. www.YourlLakeVacation.com

Paperless. Keyless. Stress-less.

The Lake Area Chamber recently held a Ribbon Cutting for Off the Cliff at
their location at 66 North Shore Dr. Lake Ozark, MO. The ribbon cutting
took place on Thursday, May 26th, 2022 at 4:30pm. Attendees included
several of the staff, owner Penny Bales Huston as well as the Lake Area
Chamber staff, board members, and local community peers. The ribbon
cutting was to celebrate their 3rd Anniversary as well as their new mem-
bership with the Lake Area Chamber of Commerce.

For more information, call 573-693-1655.

i = | v 2 &4
iy e 1y

The Lake Area Chamber recently held a ribbon cutting for Rowland and Sul-
livan Wealth Management of Wells Fargo Advisors at their new location,
2820 Bagnell Dam Blvd, Suite A-2 in Lake Ozark, MO. The ribbon cutting
took place on Friday, May 27, 2022 at 11:30am. The ribbon cutting ceremo-
ny was to celebrate the opening of their 2nd location. Attendees included
several Associates, as well as the Lake Area Chamber staff, board mem-
bers, and local community peers. For more information, call 573-348-2322.

- v £

The Camdenton Area Chamber celebrated one of their newest members,
Bling Press Designs, with a ribbon cutting on Thursday, April 14th, 2022
at their new location within the Boardwalk on 54 (138 W. Hwy 54) in Cam-
denton . Staff, Board, and Members of the Camdenton Chamber along with
recently crowned Miss Dogwood, Destiny Drake were in attendance to cel-
ebrate their new membership. Bling Press Designs is open Mon- Thursday
10am until 4pm, Fridays 10am-6pm, and Saturdays 10am-3pm.
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UNLIMITED

INTERNET

UNLIMITED data
Cadll Work, play, and stream

(800) 765-7772 Connect every home device

No hidden fees or taxes

*$50 off installation fees when you sign-up for Wisper Autopay!

www.WISPERISP.com
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A DAM TACO BAR!
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TACOS - BURRITOS - BOWLS - SIGNATURE MARGARITAS
LIVE ENTERTAINMENT - FUN & GAMES
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LIVE GAS
PRICE

MON = FRI @ 11 AM

CHEAPEST GAS ON THE WATER!

o OPEN 7 DAYS A WEEK, APRIL - OCTOBER
24 MM - 430 TROPICAL TRAIL - SUNRISE BEACH
PARADISEATTHELAKE.COM - 573-374-4777

Follow Us!
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MACADOODLES Just off HWY 54 Next to McDonalds on KK
M-Th 7AM-11PM - Fri.-Sat. ZAM-12AM « Sun. 9AM-9PM

\l - ) ’ / - - - v > - =
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for more
Info

1345 Bagnell Dam Blvd, Lake Ozark « (573) 693-9792 - MaltedMonkey.com
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Endless Possiblities

Central Bank has a boat loan option that's just for you.

c } Ranl

Strong roofs. Endless possibilities.: centra I bd n I( net Member FDIC

L EXCLUSIVE DURATEK BOAT LIFT-D

— WwWW. SUMMERSETBOATLIFTS.COM CAMDENTON » (573) 348-5073
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All About Boats

3597 Osage Beach Parkway Osage Beach MO
65065 (573) 302-4100
mtylersanders@yahoo.com
www.boatozarks.com

Aqua Pest Solutions, LLC

1105 Runabout Drive Osage Beach MO 65065
(800) 718-1869
aquapestsolutions@gmail.com
www.aquapestsolutions.com

Atlas Docks, LLC

248 Keystone Industrial Park Dr
Camdenton MO 65020(573) 346-3625
jason@atlasdocks.com
www.atlasdocks.com

B & M Manufacturing Company

1150 Old South 5 Camdenton MO 65020
(573) 346-7246 mb@haulritetrailers.net
www.haulritetrailers.net

Benne Media

160 Highway 42 Kaiser MO 65047

(573) 348-1958 gsullens@mix927.com www.
lakebusjournal.com

Bergers Marina

PO Box 517 Lake Ozark MO 65049

(573) 365-2337dan@bergersmarina.com
www.bergermarina.net

Big Thunder Marine

3401 Bagnell Dam Blvd., Lake Ozark MO 65049
(573) 365-4001
sales@bigthundermarine.com
www.bigthundermarine.com

Boat-WrX, LLC

4363 Osage Beach Parkway Osage Beach MO
65065 (573) 836-8042

joe@boat-wrx.com www.boat-wrx.com

BoBo Ladders

PO Box 280 Moberly M0 65270

(660) 651-3562 sales@boboladders.com
www.orschelnproducts.com

Bob’s No Wake Zone Boating Radio Show
4655 Osage Beach Parkway, St A

(Osage Beach MO 65065

(660) 492-2720 nowakebob@gmail.com
www.bobsnowakezone.com

Bridgeport Jet Ski Sales

PO Box 186 Osage Beach MO 65065
(573) 348-1020
sales@bridgeportjetski.com
www.bridgeportjetski.com

Buzz’s Board & Beyond

3797 Osage Beach Parkway, F6
(Osage Beach MO 65065

(573) 286-9664
buzzshoardsbeyond@gmail.com
www.buzzshoardsozark.com

Camdenton Area Chamber of Commerce PO
Box 1375 Camdenton MO 65020

(573) 346-2227
info@camdentonchamber.com
www.camdentonchamber.com

Captain Ron’s Bar & Grill

PO Box 568 Sunrise Beach M0 65079
(573) 374-5852duggan@usmo.com
www.captainronsatthelake.com

Captain’s Choice

PO Box 321 Osage Beach MO 65065

(573) 216-0630boatliftremotes@gmail.com
www.boatliftremotecontrol.com

Castaway Customs Midwest

4181 Osage Beach Pkwy., Osage Beach MO
65065 © (573) 693-9858
mwinfo@castawaycustoms.com
www.castawaycustomsmwsc.com

lake of the ozarks

ARINE

dealers association

SERVING THE LAKE OF THE OZARKS AREA

Catalyst Electric

31 Rock House Road Linn Creek MO 65052
(573) 552-8488 office@catalystelectric.com
www.catalystelectric.com

Crabco/Rough Water Dock

PO Box 1225 Sunrise Beach MO 65079 (573)
374-0470 john@roughwaterdock.com
www.roughwaterdock.com

D & B Dock, Inc.

166 Sparrow Drive Climax Spring MO 65324
(573) 347-2327 dbdock@att.net www.
dbdocks.com

Dock Dealers

87 Sorrento Drive Camdenton MO 65020
(573) 347-0505 steve@dockdealers.com
www.dockdealers.com

Dock Realty/Dock Lifeguard

PO Box 8 Lake Ozark MO 65049

(573) 374-8849 dave@dockrealty.com www.
dockrealty.com

DockGlide

54 Kays Point Ct Four Seasons MO 65049
(573) 693-0041 lisa@dockglide.com
www.dockglide.com

Dog Days, LLC

1232 Jeffries Road Osage Beach MO 65065
(573) 348-9797
barrettrestaurants@gmail.com
www.dogdays.ws

Econo Lift Boat Hoist Inc.

PO Box 377 Camdenton MO 65020
(573) 346-7161
econoliftmegan@gmail.com
www.econolift.com

Fibersteel Boat Lifts

3910 N OLD HWY 5 Camdenton M0 65020
(573) 346-9688 fibersteelsales@gmail.com
www.lakeboatlifts.com

First State Bank Mortgage

4655 B Osage Beach Parkway

Osage Beach MO 65065 (573) 746-7211
mlasson@fshfinancial.com
www.yourlakeloan.com

Firstmate Yacht Services

PO BOX 1356 Lake Ozark MO 65049
(573) 216-2050 dave@fmys1.com
www.firstmateyachtservices.com

Firstmate, Inc.

410 Century Business Drive Labadie MO
63055 (866) 570-9707
support@firstmatecontrols.com
www.firstmatecontrols.com

Formula Boats of Missouri

4810 Formula Drive Osage Beach M0 65065
(573) 302-8000
chadn@formulaboatsmo.com
www.formulaboatsmo.com

G & G Marina

1528 Maritime Lane Roach MO 65787
(573) 346-2433 larry@ggmarina.com
www.ggmarina.com

Gannett Media Group
494 Short Street Osage Beach M0 65065
(573) 424-0881 Ihess@gannett.com

Golden Rule Insurance Agency

PO Box 810 Osage Beach MO 65065
(573) 348-1731
nick@goldenruleinsurance.com
www.goldenruleinsurance.com

H & H DockWorks, LLC

18 Penrose Drive Eldon MO 65026

(573) 964-1919 dockworks@dockworks.net
www.dockworks.net

HydroHoist of the Ozarks

448 South Main Laurie MO 65037
(573) 346-7505
lakeoftheozarks@boatlift.com
www.boatlift.com

Iguana Marine Group

4773 Osage Beach Parkway Osage Beach MO
65065 (573) 552-9532
info@iguanamarinegroup.com
www.iguanamarinegroup.com

Jennings Insurance Group

4732 Osage Beach Parkway, Suite Osage
Beach M0 65065 (573) 693-9443
admin@jenningsinsurancegroup.com Www.
jenningsinsurancegroup.com

Kelly’s Port

5250 Dude Ranch Rd Osage Beach MO 65065
(573) 348-4700 kyle@kellysport.com
www.kellysport.com

Kwik Kar Dockside Boat Cleaning

3730 Osage Beach Parkway Osage Beach MO
65065 (573) 552-8460
Jesse.Witt@kwikkarmo.com
www.kwikkarmo.com/dockside

L O Profile

PO Box 1457 Lake Ozark MO 65049
(573) 365-2288 jennifer@lakeprofile.com
www.loprofile.com

Lake Area Chamber of Commerce

PO Box 1570 Lake Ozark MO 65049

(573) 964-1008 info@lakeareachamber.com
www.lakeareachamber.com

Lake Life Outdoor Furniture

3613 Osage Beach Parkway

Osage Beach MO 65065 (573) 693-9271
info@lakelifeoutdoorfurniture.com
www.lakelifeoutdoorfurniture.com

Lake Media

415 South Maple Eldon MO 65026
(573) 392-5658
tvernon@vernonpublishing.com
www.lakenewsonling.com

Lake of the Ozarks Convention & Visitor Bur
PO Box 1498 Osage Beach MO 65065

(573) 348-1599 heather@funlake.com www.
funlake.com

Lake Printing Company

6815 Hwy 54 Osage Beach MO 65065
(573) 346-0600
randy.wilson@Iakeprinting.com
www.lakeprinting.com

Lake West Chamber of Commerce

PO Box 340, 125 Oddo Dr. Sunrise Beach MO
65079 (573) 374-5500
director@lakewestchamber.com
www.lakewestchamber.com

Lake West Marine, LLC

350 South Main Laurie MO 65037

(573) 372-8115 bob@lakewestmarine.com
www.lakewestmarine.com

LakeExpo PO Box 1805

Osage Beach MO 65065 (573) 207-9004
brent@lakeexpo.com lakeexpo.com
Lakefront Living Realty

4631 Windsor Drive Lake Ozark MO 65049
(573) 693-1613 stacey@Iakefrontliving.com
www.lakefrontliving.com/mo

Laurie Tent & Event Rental

14120 North State Hwy 5 Sunrise Beach MO
65079 (573) 374-8368
laurietentrental@gmail.com
www.laurierental.com

Lincoln Marine

579 State Hwy Y Eldon MO 65026
(573) 745-0154
athompson@thunderstonemfg.com
www.lincoln-marine.com

LOTO Lift, LLC

4971 0ld Route 5 Camdenton MO 65065
(573) 873-6058 lotolift@gmail.com
www.lotolift.com

Marine Concepts, LLC

415 Kaiser Industrial Park Kaiser MO 65047
(913) 908-7223 marineconcepts@ymail.com
www.worldshestboatcover.com

MarineMax

3070 Bagnell Dam Blvd Lake Ozark MO
65049 (573) 365-5382
dale.law@marinemax.com
www.marinemax.com

Marty’s Marine

3864 Osage Beach Parkway Osage Beach MO
65065 (573) 346-0023
sales@martysmarine.com
www.martysmarine.com

Midwest Boating Center

3007 Bagnell Dam Blvd., Lake Ozark MO
65049 © (573)286-6079
jason@midwesthoatingcenter.com
www.midwestboatingcenter.com

Midwest Touchless Boat Covers

613 SE Brentwood Lee’s Summit MO 64063
(816) 985-6542
boatcoverguy@outlook.com
www.midwestboatcovers.com

Nauti Renovations

22024 Saddlefield Court Warrenton MO
63383 (636) 359-5833
nautirenovations@gmail.com
www.aquatraction.com

One Source Services, LLC

305 North Locust Street Linn Creek MO
65052 (573) 502-9350
marty@onesourceservices.net
WWW.onesourceservices.net

QOtto Construction Inc.

PO Box 1821 Lake Ozark MO 65049

(573) 693-3772 james@ottoconstruction.biz
www.ottoconstruction.biz

(Ozark Touchless Boat Covers

107 Village Marine Road Eldon MO 65026
(844) 238-0346
lauren@ozarktouchlesscover.com
www.ozarktouchlesscover.com

Paradise Upholstery & Canvas, LLC

1136 Spring Valley Road Osage Beach MO
65065 (573) 216-7214
pete@paradiseupholstery.com
www.paradiseupholstery.com

Performance Boat Center

1650 Yacht Club Drive Osage Beach MO
65065 (573) 873-2300
brett@performanceboatcenter.com
www.performanceboatcenter.com

Poly Lift Boat Lifts

PO Box 135 Sunrise Beach M0 65079
(573) 374-6545 mark@polylift.com
www.polylift.com

The Membership of the Lake of the
Ozarks Marine Dealers Association

Premier 54 Boat Sales

4370 Osage Beach Parkway Osage Beach MO
65065 (573) 552-8550

rimartin20@aol.com www.premier54.com

Premier Advantage Marine

48 Beachwood Drive Sunrise Beach MO
65079(573) 374-2231cody@premiers4.com
www.advantagemarineloto.com

RMI Golf Carts

19882 West 156 St Olathe KS 66062

(913) 829-1211 mrogers@rmigolfcarts.com
www.rmigolfcarts.com

Showcase Publishing

2820 Bagnell Dam Blvd., B-1 Lake Ozark MO
65049 (573) 365-2323
spublishingco@msn.com
www.lakeoftheozarkssecondhome.com

Summerset Boat Lifts, Inc.

4277 0ld Rte. 5, Camdenton M0 65020
(573) 348-5073
info@summersetboatlifts.com
www.summersetboatlifts.com

Sunny’s Marina

197 Hidden Acres Road, Lake Ozark, MO
65049 o (573) 365-5333
keely@sunnysmarina.com
WWWw.sunnysmarina.com

Surdyke Yamaha & Marina

5863 Osage Beach Pkwy Osage Beach MO
65065 (573) 348-6575
greg@surdykeyamaha.com
www.surdykeyamaha.com

The Dock Box Guy, LLC

PO Box 3627 Camdenton MO 65020

(573) 836-5304 thedockboxguy@gmail.com
www.thedockboxguy.com

The Real Estate Book

30 0ld Duckhead Road Lake Ozark MO 65049
(573) 219-0326 hcpagelake@gmail.com
www.realestatebook.com/homes/usa/mo/lake-ozark

The Wagner Agency, LLC

PO Box 724 Lake Ozark MO 65049

(573) 302-0001 cwagner1@farmersagent.com
www.lakeoftheozarksmarineinsurance.com

Trico Dock Company

6000 Baydy Peak Road Osage Beach MO
65065 (573) 348-2737
patrick@openwaterdocks.com
www.openwaterdocks.com

Trionic Corp

PO Box 324 Port Washington WI 50374
(262) 268-9240 sales@trioniccorp.com
www.trioniccorp.com

Village Marina & Yacht Club

107 Village Marine Road Eldon MO 65026
(573) 365-1800 markbrick@villagemarina.com
www.villagemarina.com

Voyage Marine & Storage, LLC

PO BOX 1060 Lake Ozark MO 65049
(573) 365-5900
info@voyagemarineandstorage.com
www.voyagemarineandstorage.net

WP Controls, LLC

232A South Main Street, Laurie, MO 65037
(888) 841-4404

twright@wpcontrolslic.com
www.wpcontrolslic.com

Yacht Club Powersports

4760 Formula Drive Osage Beach MO 65065
(573) 348-6200 dan@ycpowersports.com
www.ycpowersports.com
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573.552.8550 573.693.1740 417.272.0483 BORATS

Connect With Us

[iv(©

BUILD YOUR PERFECT
BOAT TODAY!

- 2023 BUILD SPOTS AVAILABLE -

LOOKING TO SELL YOUR BOAT ...
CONSIGN OR BROKER WITH US TODAY!

www.premierb54.com
Division of B&B Marine
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Certified Dock Builders

Custom Dock Construction

Moves - Repairs - Add-Ons - Barge - 24/7 Emergency Service
573-374-0470 | www.RoughWaterDock.com | Hwy 5 & Lk Rd 5-31 - Sunrise Beach

= S
OURIROOP

Playing all your current favorites!
555 Marshall Dr, Saint Robert, MO 65584
573-336-5359

9 ““ OPEN Monday - Friday
s 7am - 6pm

& Saturday by Appointment

“0“‘ Elite Roofing & Siding is a Drug Free Company

JamesiHardie

OWENS Associate Contractor

| CORNING G E N
Preferred Roofing Systems
Contractor

BEST { i Residential and Commercial Roofmg
1 "ofm;ﬁi x Sldmg and Gutter Spemallsts

327‘; %
A+ Rated

www. 302RO0F com .asgmzzgﬁ°

,.' hi‘\;""

1029 Ozark Care Drlve | Osage Beach MO 65065
-ROOF ailme: | 2Rooficom
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‘LGcoln Marine  Make Lake Life Easior

/ , Q0% automatic Custom fit tarp ° °

( ) tarp cover, less that is mold and LInCOIn Marlne

time spent mildew resistant to
getting your boat ensure boat stays 579 Stqte Hwy Y9 EIdon, Mo 65026

E z ‘ OV E R/ covered and more clean and free of

M 573-745-0154

By Lincoln Marine

www.lincoln-marine.com

Maximize Your Return
While Making Your Life Easier!

Js All Makes, All Models.
J¢ Backed by Kelly’s Service Department.
J¢ Free Pickup From Your Dock.

Js Call us for a free analysis of what your
boat will bring in this historic market.

573-348-4700| KellysPort.com

Broker Your é; lly’s

Boat With PoOrt

Lake of The Ozarks

We create a custom marketing plan for your boat, with
national exposure. We provide a seamless buying
process from our Showroom and Marina for buyers.
Including demos, financing, insurance, and title work,
all backed by our Service Department. Just get us the
— paperwork, and we’ll do all the work. Maximizing your
CRUISERS [ return, while making your life easier.

SERVICE
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f\wn IS YOUR DOCK
.y B COMPLETE?
SU PPLY COME VISIT THE LOCAL SOURCE FOR

QUALITY DOCK SUPPLIES

BEST DAM DOCK STORE
AT THE LAKE!

Boat Lift
Controls You
Can Count On!

YOUR BOAT: will add air-auomatically

when lift goes in Watel == —

YOUR DOCK Keeps your lift up! from the

undercurrent of these * Plow Dag waves
I?’YOUR PIFT: will add air if 4ir restriction
“in'tamKS or leak in hiose % “

YOUR GUEST: wil hold yourbaat in

place for boarding / debarking

Generation 3 Pro YOUR WALLET: increases the resale of
fro fnﬁrstmate value of your lift

Easy to Install - Community Dock Friendly
Stainless Steel Construction - Corrosion Resistant |JBRAGKET | [ .
Mount a variety of Accessories without drilling 8BUDDY ‘
holes in your dock!
Including Dock Cleats, Tethers, Rod Holders, Fan A pESTMATE =
PRODUCT 4
Mounts, TV Mounts, Cleats and more!

J Buoys e PWC Lifts ® Dock Boxes ® Post Bumpers ® Dock Winches e Dock Flotation
“ e Cruiser Cushions e Galvanized Dock Cables e WetSteps Dock Products

573-348-0434 - HIGHWAY D - 0SAGE BEACH BEHIND HY-VEE
MON.-FRI. 8-4:30 SAT. 8-12 - WWW.CWDSUPPLY.COM e NEXT TO DAM STEEL
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./ | \] \ L/ Waverunners & more

BOAT LIFT SYSTEMS

20,000 Ibs

Econo Lift uses only the highest quality
materials in its boat hoists. We use a totally
enclosed polyethylene tank for more stability in

SHALLOW open or higlh :rellffic \lNate_r sguati:)r;s &ndlljrable,
completely galvanized metal parts!
WATER
LIFTS
AVAILABLE!

. == =% = AW\

= = . fa. O\k\w ‘ “ Q

Wl b #oZ coroact owe sevvice/, W fuve swe save

LifetimejlankdNarranty,

5 Y warrantyJonfour]USA\MadelG alvanizedlSteel
[Satety\ValvesRlGround|Fault

No Reground Plastic, No Pigment or W
Harsh Chemicals that could weaken the /’é
integrity of the tank! MADE IN USA

Find Us Online! ) -
——Q\ R From]Highway/5;Take]Piert31}ExitiThen]Right/onlOld/Route)5}

ECO Nﬂb LIFT 4} BouIr:::::rls’yf:: oe than
BOAT LIFT SYSTEMS - 0)573-346-7161
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elly’s
Port

Lake of The Ozarks

Experience The 38LS & 43LS =

Along with the rest of our Customer’s
Tiara orders, Kelly’s Port will be receiv-
ing both the 38LS and 43LS to have on
display for 2023. Perfectly balanced
for Lake of The Ozarks, both Luxury
Center Consoles feature dual births, a
full head, and every amenity you’d
want for the Lake. With its deep bow
seating and fully adjustable aft layout,
you’ll find Tiara’s build quality and
finish detail is carried thoughout the

boat. From factory tours, launch §

events, and private on-the-water
demos, this is something you and your
family will want to be apart of.

Keuys P°rt 5 om=— “:"'C’“éﬁng FOL

- -
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' um,m the rest Wher
d CrOSSoOVer

have an LS36 in stock avallable for oh-the -Wa-
ter demos. Give us a call at 573-348-3888 for
an experience you wont forget.

SHOWROOM y MARINA
el ly S 5250 Dude Ranch Rd.

3545 Osage Beach Pkwy,
Osage Beach Port Osage Beach
573.348.3888 Lake Of The Ozarks 573.348.4700

www.KellysPort.com

= = Tiara

BENNINGTON
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EXPERIENCE THE 38LS & 43LS
Perfectly balanced for the Lake of the
Ozarks, both Tuxury-Center Consoles feature
dual berths, a full head, deep’bow seating
and fully adjustable aft layout.

MARINA WEBLDM
5250 Dude Ranch Rd. 35,4‘60$age‘Beach Pkwy.

Osage Beach R Osage Beach
973.348.4700 P Or t | 573 348.3888

WWW.KELLYSPORT.COM

Contents © Benne Publishing Inc. 2022 - All Rights Reserved 160 N. Hwy 42 - Kaiser MO 65047 | 573-348-1958 Tel. | 573-348-1923 Fax.




