
Sales tax increase needed to pay deputies 
what they’re worth, keep community safe

By Nancy Zoellner

Job hunting? 
A chain grocery store is seek-

ing a delicatessen clerk who can 
slice meats and cheeses, dish up 
salads and assist customers for 
$15 per hour. A mid-Missouri 
manufacturer is advertising a 
“new exciting wage” of $17 per 
hour for assembly line work-
ers and a contractor looking for 
workers to dig up and bury ser-
vice wire for a phone company 
is starting employees at $18 per 
hour.

Or there’s the Camden County 
Sheriff’s Office, which is seeking 
candidates for the position of 
deputy sheriff. Responsibilities 
include responding to suicides, 
fatal car accidents, domestic vio-
lence, and mass shootings; serv-

ing death notifications; remov-
ing abused children from their 
homes; breaking up bar fights; 
apprehending dangerous crimi-
nals - and more. Pay starts at 
$14.75 per hour.

Camden County Sheriff Tony 

Helms said that wage, which 
equates to around $32,000 per 
year, is shameful. He’s hoping 
voters agree with him and vote 
“Yes” on the law enforcement 
sales tax issue that will be on the 
August 3 ballot. The actual word-
ing on the ballot will read:

“Shall the county of Cam-
den County, Missouri, impose 
a countywide sales tax of one-
quarter of one percent (1/4 of 
1%) for the purpose of providing 
law enforcement services for the 
county, including without limi-

tations, providing funds for the 
sheriff’s department law enforce-
ment operating expenses and 
capital improvement projects, 
equipment, additional personnel, 
personnel expenses and facilities 
for sheriffs’ deputies, dispatch 
and related emergency services.

“If you are in favor of the ques-
tion, place an ‘X’ in the box op-
posite ‘YES’. If you are opposed 
to the question, place an ‘X’ in 
the box opposite ‘NO’.”

“I believe it will pass because 
I believe the citizens of Camden 
County care about their law en-
forcement and support them. I 
believe our citizens want to pay 
their deputies a decent wage,” 
Sheriff Helms said. “But just as 
important as giving our deputies 
a raise, I need to hire more peo-
ple. All you have to do is drive 
from Osage Beach to Horseshoe 
Bend to realize we have had a 
steady increase in people at Lake 
of the Ozarks. I’m not complain-
ing – I’m happy that we’re seeing 
an increase in sales tax revenues 
– but it’s resulting in an aver-
age 20 percent increase in calls 
for service – one week we had 
almost a 300 percent increase! 
And the calls are getting more 
serious - more domestic violence 
with weapons and bar fights 
with weapons, but I have the 
same number of people I had 10 
years ago. For example, Memo-
rial Day weekend was probably 
the busiest I’ve seen in 30 years. 
I had everyone who works for 
me on a mandatory eight hours 
overtime so even the people who 
were supposed to be off on the 
weekend came in and worked 
eight hours – and it still wasn’t 
enough help. We ran 531 calls for 
service, which is about 100 over 
last year.”
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Armchair 
Pilot
By Nancy Zoellner

Victorinox, which manu-
factures luggage and Swiss Army 
Knives, conducted a marketing 
research study of 2,000 Americans 
to learn more about people’s travel 
habits. Of the 2,000 surveyed, 11% 
had never traveled outside of the 
state where they were born, 54% 
reported visiting 10 states or less, 
13% had never flown in a plane, 
40% had never left the country, 
63% of those in that category said 
they couldn’t afford international 
travel, and 25% said they don’t 
have the time to travel. More than 
half said they’ve never had a pass-
port and 76 percent they’d like to 
travel more.

Travel restrictions to 
most foreign countries have been 
lifted and air fare is probably the 
lowest it will ever be. But every-
one whose passport expired dur-
ing COVID are wondering how 
to get it renewed in a hurry to 
take advantage of the great deals. 
Afar travel magazine provided 
some tips. To apply for a rushed 
passport through the State De-
partment’s website, you’ll find a 
checklist to keep you from mak-
ing a mistake that could slow 
down the process. You will be re-
quired to pay a $60 expedited fee 
(plus overnight shipping), which 
is not refundable, in addition to 
the standard $110 application fee 
and $35 execution fee. No proof of 
travel is needed for the basic rush 
process, which could take up to 12 
weeks. For a quicker turnaround, 
use an expediting agency like 
RushMyPassport.com. Be aware 
- expeditors charge an additional 
fee on top of all the passport fees – 
and the total cost can run as high 
as $450. The quickest way to get a 
passport is by applying in person 
at an expeditor agency. 

Tipping while traveling 
can be confusing. The American 
Hotel & Lodging Association in 
cooperation with Forbes created 
a guide: Housekeeping should get 
$1 to $5 daily, depending on the 
mess you’re making or the extras 
you’re requesting. Hotel courtesy 
shuttle driver - $1-2 per person or 
$4-5 per party. Valet/parking at-
tendant - $1-5 when your car is de-
livered. Bellstaff/porters -$1-5 per 
bag when you are escorted to your 
room (especially if your luggage is 
heavy or they prepare your room 
or show you around). Doorstaff 
-$1-2 for getting a taxi – more if 
they load or unload luggage. De-

livery of special items for special 
requests (like an extra blanket), - 
$2 for one item, $1 for more. Room 
service - a gratuity of 15-20% 
should be added if the hotel did 
not already include a room ser-
vice charge on the bill. Bartender 
and server -15-20% of the total tab 
– more for exceptional service.

Travelers tipping the 
scales has caused the FAA to 
take a closer look at how airlines 
are calculating the weight they are 
carrying. Each airline was asked 
to submit a plan to estimate the 
average passenger weight – with 
luggage. “Eyeballing” won’t suf-
fice. Airlines are required to show 
a detailed account of how they 
came up with their calculations, 
which must include even clothing 
and any digital devices carried on 
board. It’s no secret that Ameri-
cans have gotten heavier over the 
years. It’s no surprise that they say 
they aren’t. A recent Gallup poll 
showed individuals typically un-
der-report their weight, with the 
average male giving his weight at 
around 200 pounds, while women 
report their weight around 162 
pounds.

“Flyers Behaving Badly” 
could be a new hit show. There 
have certainly been enough inci-
dents in the past year to provide 
plenty of fodder. According to a 
story in Flyer Talk online travel 
magazine, since the start of 2021, 
the Federal Aviation Adminis-
tration (FAA) has proposed over 
$500,000 in fines against bad pas-
sengers and is proposing over 
$124,000 in new fines against a 
group of eight passengers who cre-
ated disruptions on flights. Their 
bad behavior ranged from drink-
ing alcohol not served to them, to 
refusing to wear face coverings to 
assaulting crew members and pas-
sengers. Because of all the prob-
lems, earlier this year the FAA ad-
opted a zero-tolerance policy. The 
number of complaints referred to 
the FAA now exceeds 2,300.

Bad behavior wasn’t con-
fined to passengers. A former 
Southwest Airlines pilot recently 
pleaded guilty to a federal charge 
of committing “a lewd, indecent, 
or obscene act” mid-flight while 

he was the pilot in command. The 
incident occurred in August, 2020 
on a flight from Philadelphia to 
Orlando. According to a report, 
after reaching cruising altitude, 
the 60-year-old pilot disrobed in 
the cockpit of the plane, exposed 
himself to the female first officer, 
watched pornography on his lap-
top and further engaged in inap-
propriate conduct in the cockpit. 
He was sentenced to one year pro-
bation and ordered to pay a $5,000 
fine. He had already left the air-
line before the incident was made 
known to Southwest.

As the demand for travel 
increases, some airlines are hav-
ing a difficult time with staffing. 
As a result, flights are being can-
celled. American Airlines an-
nounced it will cancel 950 flights 
over the first two weeks of July. 
Crew shortages and poor weather 
conditions forced the carrier to 
cancel over 300 flights in June 
19. During the pandemic, when 
airlines were offering minimal 
flights, laid-off workers were 
forced to find other employment. 
Airline executives have said it 
could take more than a year to fill 
all their open positions. Delta Air-
lines recently announced it was 
hiring 1,000 new pilots.

Vaccinated or not, even 
though the U.S. Centers for Dis-
ease Control and Prevention said 
that fully vaccinated people can 
safely go mask-less in most in-
door and outdoor settings, masks 
will be required in all transpor-
tation settings until September 
13 – even if states and/or cities 
have dropped their mask man-
dates. The mask directive from 
the Transportation Safety Admin-
istration (TSA) doesn’t just cover 
airplanes. Masks, which are re-
quired to cover both the nose and 
mouth, must also be worn while 
on trains, busses, subways, taxis, 
ride-sharing services – and in all 
terminals – anywhere in the na-
tion. The TSA mandate even went 
as far as dictating the mask must 
be worn between “bites and sips” 
while eating and drinking on-
board public transportation or in 
terminals. Those who ignore the 
rule can be fined upwards of $200. 
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For better health, and a better Miller County
By Nancy Zoellner

Peanick Park will have addi-
tional exercise equipment along 
the walking path. Low-income 
moms will get help with diapers, 
wipes and other basic needs. 
Caretakers will be able to digital-
ly track those suffering with Al-
zheimer’s and other disabilities 
and who have wandered off. And 
kids in the Eldon School District 
won’t have to go to bed hungry.

Those needs, along with sev-
eral others,were met by the Miller 
County Health Center through 
their 2020-2021 Health and Well-
ness Grant Program.

Each year for the past five 
years, the Miller County Health 
Center Board of Trusteeshas 
budgeted $200,000 to be used 
for health and wellness grants in 
the community. Any non-profit 
or tax-exempt organization – 
schools, local governments, civic 
groups, emergency responders, 
churches –serving Miller County 
residents can apply, said Admin-
istrator Michael Herbert.

After the application period 
ends, the board reviews the ap-
plications and then makes a 
decision on which requests to 
fund. The grants can range from 

$1,000 to $20,000 but the money 
must be used for projects within 
Miller County for the benefit 
of Miller County residents and 
visitors.Herbert said because 
the requests are typically for low 
amounts of money, they usu-
ally end up funding 15 to 20 pro-
grams.

“The whole idea is to fund proj-
ects that will improve the health 
and quality of life in Miller Coun-
ty. For instance, the exercise 
equipment in Peanick Park will 
encourage people to get out and 
get more exercise as they walk on 
the trail. It will also help make 
the park one of the premier parks 
in our region,” Herbert said.

There’s no limit on the num-
ber of awards. The maximum is 
$20,000 per applicant but most 
are smaller than $20,000 so we 
usually end up funding 15 to 20 
projects. It’s great to be able to 
fund these projects for the com-
munity,” he said.

Grants awarded for 2021 are:
To Reduce Food Insecurity/

Improve Nutrition
∙Helping Hands of Central MO 

(St. E) $10,000
∙The Well Rural Resource (Ibe-

ria) $10,000

∙Eldon Community Food Pan-
try (Eldon) $10,000

∙Mustang Packs (Eldon School 
District) $10,000

∙Grow for a Healthy Life (St. 
E School) $1000 - Countertop 
greenhouses and supplies to 
grow vegetables. 

∙Baby Grace (Eldon Method-
ist Church): $8,000 – A support 
group for low income, young 
mothers and their children to 
assist with free basic needs, hy-
giene products, and Emergency 
Foster Kits that includes under-
wear/pajamas. 

Parent Education and Sta-
bilization Course (Kid’s Har-
bor): $12,600 – Parent education 
courses to create and maintain 
safe and stable homes for their 
children, serving100 Miller 
County parents per year with re-
ferrals from the courts, juvenile 
offices, law enforcement offices, 
medical and mental health pro-
viders, and Children’s Division.

Client Assistance for Domes-
tic Violence Survivors (Citizens 
Against Domestic Violence, Inc.): 
$19,980 –Funding assists with 
rent, moving expenses, utility as-
sistance, housing deposits, medi-
cal assistance, food, clothing and 

transportation.
Hornet Fitness Center (St. 

E School):  $19,222 – Free fit-
ness center to the public 7 days 
per week, except during school 
hours/activities.  

Peanick Park Outdoor Fit-
ness Area (City of Osage Beach):  
$17,000 – A variety of outdoor 
fitness equipment and artificial 
turf/rubberized surface.

Iberia Park Basketball Court 
(City of Iberia): $19,500 – Basket-
ball court with minimal mainte-
nance surface placed near pavil-
ion with lighting.

Eldon Tennis Courts Rehab 
(City of Eldon): $20,000 – To apply 
toward the $95,000 needed to re-
habilitate the tennis courts at the 
Eldon Air Park.

Eugene Track Infield Renova-
tion (Eugene School):  $8,750 – To 
apply toward the $35,000 neces-
sary to renovate the infield of 
the track to create outdoor rec-
reation opportunities for the Eu-
gene area community. Open to 
public during non-school hours/
activitiesand during school, will 
provide additional outdoor PE/
recess space.

Public Safety (Our Lady of the 
Snows, Mary’s Home): $7,000 – To 

purchase two AEDs and three 
medical first aid kits in the loca-
tions of athletic events and pub-
lic gatherings and three infrared 
thermometers to be used for 
event entry temperature screen-
ing.

Safer Community, Safer Fire-
fighters (Iberia Fire District):  
$7,500–To purchase four AED 
units equipped with CPR Rescue 
Coach on essential trucks staged 
in Iberia, and St. Anthony

AED (Brumley Fire Protection 
District):  $3,450 – To purchase 
one AED with extra pads, a case, 
and extra battery.

Project Care Trak (Miller 
County Sheriff’s Office):  $7,033–
To purchase a digital tracking 
system for persons with Al-
zheimer’s and other disabilities. 

Grant applications are typi-
cally due by September 30 of each 
year. Awarded grant recipients 
are notified by November 30.  The 
grant period runs from January 1 
through December 31.Grant ap-
plications are available at http://
millercountyhealth.com/health-
and-wellness-grant-1 or e-mail 
bhood@m i l lercount yhea lt h.
com.
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At First Bank of the Lake, 
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understand and respond to 
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We have real solutions for your life and put 
our years of experience to work for you.
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better bank. At First Bank of the Lake, 

you have a financial partner 
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Find out what it’s like to work 
       with a bank who 
                 puts you
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Managing Rental Property
Preventive 
Maintenance

Talking about maintenance can 
be  pretty boring stuff.  However 
performing preventive maintenance 
versus doing reactive maintenance 
can save you big bucks and that is 
worth talking about.

Since we are a summer destina-
tion, the number one thing that you 
want to ensure is in good working 
order, prior to the summer, is your 
HVAC system.  If your system fails 
in the summer not only will you be 
looking at costly repairs, loss of rev-
enue and some very upset guests.

We encourage our owners to 
get a spring AC check every single 
year.  Only about 25% of our own-
ers get the check performed.  The 
cost is less than $100.00.  We’ve 
been doing this for about 10 years 
now and we’ve only had two AC’s 
fail that were checked in the spring.  
We probably average about 10 calls 
per summer for AC problems.  So in 
10 years that is 100 calls and only 
2 have been for a unit that was 
checked in the spring.  

Already this summer we have 
had four AC’s that have needed a 
service call, some on a weekend and 
some at night, which is considerably 
more expensive to fi x.  Out of those 
four AC issues, none of them had 
a spring AC check this year!  These 
owners end up paying extra fees for 
weekend and after-hours calls and 
they could have avoided the guest 
inconvenience, had they asked for a 
spring AC check.

We also have a spring mainte-
nance list with around 50 different 
items we check.  Our owners can 
pay for our maintenance staff to 
check these items or we give them 
the list and they can check the items 
themselves.  This includes plumbing, 
appliances, outlets, ceiling fans, gas 
grills, etc.  Checking these things 

each spring has helped us cut down 
on the number of problems we have 
during our busy summer season.

In addition we check about 99% 
of our properties prior to our guest’s 
arrival.  When possible we try to do 
this the day prior to their arrival. We 
ensure that the lights, cable and 
AC are working as well as all the 
kitchen appliances including the 
garbage disposal.  We also check 
the temperatures in the refrigera-
tor and freezer.  Most importantly 
we check the temperature of the air 
fl owing from the AC vents and we 
inspect the cleaning.  By doing this 
we discover issues before the guest 
arrives and are able to take care of 
them preventing fewer issues dur-
ing their stay.

If we do fi nd an issue that we 
cannot fi x, we can call them and let 
them know about it and when it will 
be taken care of.  That has also pre-
vented upset guests and they appre-
ciate that we are on top of things.

Russell Burdette is the owner of 
Your Lake Vacation, a professional 
vacation rental management com-
pany at the Lake of the Ozarks since 
1986.  If you would like a vacation 
rental market analysis or more info 
on renting your home or condo as a 
vacation rental, please call 573-365-
3367 or e-mail russell@yourlakeva-
cation.com.

Russell Burdette

Road safety measures continue
By Nancy Zoellner

An effort to improve safety at 
several intersections along U.S. 
Route 54 in Miller County has 
been given the green light by the 
Missouri Highways and Trans-
portation Commission.The com-
missionawarded a contract to 
Capital Paving and Construction, 
LLC., who submitted thelow bid 
of $6,140,169 for projects along 
Highway 54 in Miller County, in 
the Lake of the Ozarks area.

Under the contract, safety im-
provements will be made along 
Route 54 at the following inter-
sections between Lake Ozark 
and the Cole County line:
• Route V
• Route FF
• Business 54 (Eldon)
• Lakeland Road
• Walnut Grove Road
• Howser Road
• Allen Road/Bear Lake Road
• Copperhead Road
• County Road 54-60, Tolwood 

Road
• Mount Carmel Road, Jamie Lane, 

and Midway Road
• Atchinson Road
• Opie/Hunter Road

Those intersections were 
identified as safety risks through 
a road safety audit, an in-depth 
analysis of the corridor, and a 
series of meetings with a local 
advisory group made up of local 
leaders. Changes at each loca-
tion could include the installa-
tion of J-turns, which eliminate 
the need for drivers to cross 
lanes of traffic at right angles, as 
well as new or extended turning, 
and acceleration and decelera-
tion lanes. Maps and diagrams of 
the work to be performed at each 
location can be found at modot.
org/Miller54Intersections.

“People will typically say, ‘Just 
put in an interchange,’ but we 
can’t do that at every intersec-
tion. The interchangewe’re put-
ting in at W and 54 is a $9.7-mil-
lion project – and that’s for one 
location. With this project, bid 
at a little more than $6 million, 
we’re improving the safety at a 
dozen different intersections,” 
said Bob Lynch, district engineer 
with the Missouri Department of 
Transportation (MoDOT). 

He explained the benefits of 
J-turns, which require drivers to 
turn right in the same direction 
of traffic, merge into the left lane, 
and then make a U-turn in the 
direction they intend to travel.

“Four-way intersections re-
quire drivers to look in different 
directions and try to determine 

if other drivers will be making 
left turns in the median or driv-
ing straight across, before cross-
ing high-speed lanes of traffic. 
J-turns help the driver deal with 
less because they are looking 
only at one direction of traffic 
– they are only thinking about 
one thing. Dramatically reduc-
ing the decision-making process 
that the driver has to go through, 
especially when the driver could 
already be distracted by things 
going on inside the vehicle, helps 
them stay safer – and that is our 
goal,” he said, adding that since 
making similar improvements 
on Highway 54 between Cam-
denton and Osage Beach, the 
number of crashes has reduced 
significantly, “and they’ve been 
much less severe.”

Studies done by the National 
Cooperative Highway Research 
Program show J-turns provide 
significant reduction in right-
angle, “far” side crashes, and a 
recent study conducted by the 
University of Missouri shows 
that implementing the J-turn 
design at intersections of high-
speed rural expressways and mi-
nor roads results in fewer crashes 
than those that are controlled by 
two-way stops.

In addition, MoDOT assessed 
19 different J-turn intersections 
in Missouri and found:
∙ The J-turn design resulted in a 25 

percent reduction in crash fre-
quency for all crashes

∙ Fatal crashes decreased by 88 per-
cent and serious injury crashes 
decreased by 78 percent.

∙ One of the most severe crash 
types, the left turn, right angle 
crash, was completely eliminat-
ed by the J-turn.
Extended deceleration lanes, 

basically a third lane on the 
highway that allows traffic mak-
ing a left turn to safely slow down 
out of the way of high-speed traf-
fic and acceleration lanes,which 
provide an opportunity to gain 
speed after turning onto the 
highway, can make the process 
even easier and safer.

Missouri currently has 28 J-
Turns and anticipates building 
more in the future.In fact, Lynch 
said the same type of improve-
ments are being carried out 
on Route 63 between Jefferson 
City and Columbia, which has a 
similar volume of traffic and the 
same type of problems as High-
way 54,and on other corridors 
throughout the state with four-
lane divided highway and inter-
sections. 

The work on Highway 54 in 
Miller County, which is expected 
to be completed by summer 2022, 
will require individual lane clo-
sures and some intersection clo-
sures in order for construction to 
be completed safely. MoDOT will 
alert travelers and residents of 
any closures ahead of time.
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U N P A R A L L E L E D  E X P E R I E N C E .   U N P A R A L L E L E D  R E S U L T S .

Long & Robinson, LLC, isn’t 
your typical law firm. You 

won’t find stuffy, pretentious 
attitudes or inflexibility here. 

Instead, you’ll find a team 
of experts with a practical, 

down-to-earth approach and 
a winning track record.

Our clients include 
condominiums, homeowners 

associations, property 
management companies, 
oil and gas contractors, 
commercial contractors, 

subcontractors, construction 
companies, and sureties.

The Lake area is awash with new residential developments, particularly 
condominiums. However, along with this comes a wave of challenges for 

condominium and homeowners associations. All too often, developers of new 
construction projects cut corners to reduce costs and avoid delays. 

Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for 
homeowner associations and their members.

S E L E C T  T H E  F I R M  W I T H  P R O V E N  R E S U L T S .   L E A R N  M O R E  A T
 W W W . L O N G R O B I N S O N . C O M  O R  C A L L  8 1 6 - 5 4 1 - 2 1 0 0  T O  A R R A N G E  A  C O N S U L T A T I O N

T H E  C H O I C E  O F  A  L A W Y E R  I S  A N  I M P O R T A N T  D E C I S I O N  A N D  S H O U L D  N O T  B E  B A S E D  S O L E L Y  U P O N  A D V E R T I S E M E N T S .

1 8 0 0  B A L T I M O R E  A V E N U E ,  S T E .  5 0 0 ,  K A N S A S  C I T Y ,  M O  6 4 1 0 8
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Building an effective 
web presence
with Sandy Waggett of MSW 
Interactive Designs

Create “Value” 
Content to 
Help Your 
Marketing!
Become a voice of value to your 
audience. 

The world has changed in the 
past decade. People have access to 
resources...it’s a fast-moving world 
and they tend to ignore high pres-
sure sales, so marketing has shifted. 
The most successful companies have 
a voice of value that resonates with 
their market. 

To be a leader in your industry, you 
want to be the person who is sought 
after for insight and comments around 
the type of services and products that 
you offer. The most successful entre-
preneurs today are prolifi c creators 
of content. It’s not just willy-nilly con-
tent, it’s content that offers value to 
their market. In the age of the Internet 
and the fast-moving world now, your 
reputation is really your most valuable 
commodity. Becoming a creator of 
content and a voice of value to your 
market, to your customers, is a way to 
position yourself as the go to expert 
in your industry. Your reputation is 
created not just by serving customers. 
Service is an expectation. Your excel-
lent reputation is formed by your con-
tributions to the market and the value 
that you bring to the marketplace and 
to your customers. Becoming a voice 
of value to your customers takes time 
and consistency. It is not going to 
happen overnight. But if you have the 
wherewithal to stick to it, the payoff is 
huge and long lasting. It is one of the 
best investments you make with your 
personal time in your company, 
So, what can you do or start do-
ing now to become a voice of 
value to your customers and to 
your market? 

Start a mailing list of customers 
and prospects. If you are not doing 
that already through your website, 
then start a lead magnet. After cap-
turing the email addresses and cell 

phone numbers of people who are 
visiting your website, send “Value” 
content to them.  This kind of a lead 
generating mechanism should be 
your number one priority.  Your next 
step is to start (let’s just go small) with 
a monthly newsletter. It’s not a sales 
pitch newsletter.  It is a piece of value 
that you’re sending to your prospects 
and your customers on a regular basis 
and positioning yourself as the go to 
expert in your industry.

Consider creating a marketing 
video with your voice of value to 
prospects, customers and to your 
marketplace. Those messages might 
be different, but you want to build 
relationships and connect with pros-
pects and customers... You also want 
to be a voice of value and a resource 
for your employees and for your sup-
pliers. Ask yourself today, what could 
you start doing to become a voice of 
value to your marketplace and build 
your expertise and reputation in your 
industry? The payoff is huge. The in-
vestment is small. A little bit of your 
time every day.

Facebook:  http://Facebook.com/put-
thewebtowork
Twitter:  @PutTheWebToWork
Blog:   http://put-the-web-to-work.
blogspot.com
Sandy Waggett, Owner, MSW Interac-
tive Designs
MSW Interactive Designs LLC ~ We 
put the web to work for you!
573-552-8403
www.PutTheWebToWork.com

Sandy waggett

Send Your Public Event Information and 
News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files
Cabinets | Countertops | Kitchen & Bath Faucets & Fixtures | Custom Showers | Appliances

Bathroom of your DreamsBathroom of your Dreams
Let our creative design associates help you 

choose the right products to create the
Let our creative design associates help you 

choose the right products to create the

924 Hwy 42
Osage Beach, MO

573-348-4464

dkbshowroom.com

Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM
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Moving forward with a plan
By Nancy Zoellner

“You know you want to go on 
vacation to California. Do you 
drive, do you fly? Are you going 
to pack snacks? Do you have a 
movie for the road? Is your wife 
going with you? Are your kids 
coming? There are plenty of de-
tails to figure out. And even when 
you figure out some of those de-
tails – youdecide you’re going to 
fly – are you going to fly Delta, 
or American or United? We have 
to determine a destination first. 
And then we work backward 
from there to say,‘How do we get 
there?’That’s the best analogy I 
have for this. We know that as a 
city, we want to be somewhere 
we’re not right now. Let’s figure 
out a destination first. Then we’ll 
figure out how to get there.”

Lake Ozark Assistant City Ad-
ministrator Harrison Fry used 
that analogy to explain the im-
portance of developing along-
range comprehensive plan to 
guide the city into the future. He 
shared his thoughts at a public 
meeting held in mid-June by the 
Lake of the Ozarks Council of Lo-
cal Government (LOCLG)and the 
city of Lake Ozark, which have 
been working together to create 
the plan. 

Another meeting is set for 6 
p.m. July 22 at Wilmore Lodge, 
and residents and business own-
ers in Lake Ozark are urged to at-
tend.

“The July meeting will wrap 
up the public input from the citi-
zen survey and the comments 
made at the two public meetings, 
but we’ll also be discussing any 
other priorities that weren’t iden-
tified,” Fry explained, adding 
that the next step would include 
compiling the Information. The 
LOCLG staff will write the plan 
document, city staff will have op-
portunities to review and make 

comments and suggest edits as 
needed before it is shared at a 
public plan review. Comments 
will be taken at the meeting and 
revisions may be made to the 
document based on public input.
Once the plan is completed, it 
will be presented to the Planning 
and Zoning Commission for their 
comments and endorsements.
Then the board of aldermen will 
vote on adopting the plan.

The city’s development plan 
has remained unchanged since 
2006, in part because it was cost 
prohibitive. However, several 
months ago, Linda Connor, for-
mer executive director of the 
Lake of the Ozarks Council of 
Local Governments (LOCLG), at-
tended a meeting of the board of 
aldermen and said LOCLG was 
able to offer the plan update at 
no cost to the city. Fry was tasked 
with assisting Matt Kostelnik, 
economic development special-
ist with LOCLG, in carrying out 
the project, which kicked off last 
fall.

Early in 2021, a post card sur-
vey was sent to the city’s 1,000 or 
so utility customers asking ques-
tions about residency, employ-
ment, the type of growth they 
would like to see and their opin-
ion of the city’s involvement in 
the community. Economic devel-
opment and quality of life were 
discussed at a meeting in May.

“It wasn’t surprising to hear 
they wanted to see continued 
development along Highway 
54, particularly in Eagles’ Land-
ing and the old quarry site, and 
they wanted to see development 
pick up along Route 242,” Fry 
said.“They also wanted to see 
the city beautified, especially 
along the Strip and commer-
cial areas that border residen-
tial. A few folks mentioned that 
we don’t have a very ‘walkable’ 

town – there are some sidewalks 
but aren’t well-connected as a 
network and because of that, it 
would be difficult to get from one 
area of town to another.”

Housing and infrastruc-
ture were discussed at the June 
meeting.Attendees were asked 
to answer a half-dozen related 
questionsincluding the type of 
housing they feel is needed, and 
if rezoning to create more devel-
opment opportunities.

Some at that most recent 
meeting said they felt Lake Ozark 
officials needed to focus their at-
tention on fixing existing prob-
lems rather than worry about 
how they can bring about future 
growth, but Fry said it was im-
portant to do both.

“If we keep our eyes on the 
longterm and say this is where 
we’ll be in 10 years, then we’re 
able to define each step that we 
need to take to be there. Yes, we 
need to focus on operations. I’m a 
firm believer in perfecting where 
we’re at to make sure our resi-
dents have good service, but if 
our focus is always on maintain-
ing, then growth likely will not 
happen,” he said.

At the June meeting Fry and 
Brian Yansen, the new execu-
tive director of LOCLG, both said 
they feel the time to plan is now 
because Lake of the Ozarks is one 
of the only areas in the United 
States that not only didn’t decline 
but grew during the pandemic 
shutdowns. 

“More people are living at the 
Lake fulltime than ever before,” 
Yansen said. “The area is ripe for 
economic growth – new busi-
nesses, new opportunities – but 
now there’s a housing shortage. 
The comprehensive plan tries to 
anticipate what could happen. It 
won’t be 100-percent right, but 
it will outline the zoning laws, 

it will outline areas where zon-
ing could be changed or be more 
flexible, it could provide the in-
formation a developer needs to 
come to the Lake and build. A 
comprehensive plan envisions 
what the residents want the city 
to look like in the future.” 

“In the past year, we’ve seen 
an uptick in interest by devel-
opers who want to build homes 
here,” Fry said in an earlier inter-
view. “We want to know - should 
we change some of our zoning 
restrictions to make it easier to 
build multifamily housing, or 
do we want to make more re-
strictive zoning - like subdivi-
sion regulations?Do people want 
streetlights to be required and 

should sidewalks be required to 
tie into existing systems?We don’t 
want to be too restrictive because 
no one will ever build here but 
we also want to set standards. 
A new comprehensive plan will 
serve as the guiding force for the 
city as we continue to grow in 
the near future. It will provide a 
rationale for decision-making for 
our boards and commissions and 
will also show the world what the 
priorities and direction are for 
the City of Lake Ozark.”

Anyone who has questions 
pertaining to the focus ses-
sion can contact the Lake of the 
Ozarks Council of Local Govern-
ments at 573-346-5692 or email 
matt.kostelnik@loclg.org.

Residents and business owners in Lake Ozark have been providing input 
on the type of housing, the infrastructure improvements and quality of 
life additions they would like to see in coming years as part of the com-
prehensive plan development. More low-cost housing was close to the top 
on the list. Currently eight tiny homes are under construction off School 
Road to help meet that need. A house will be built on each concrete pad. 
Nancy Zoellner photo.

Cool1027.com
Your Favorite Songs 

from the 60s - 70s - 80s
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A Matter of Trust
Managing 
Newly Acquired 
Wealth

Recently, the Mega Millions 
jackpot reached $515 million. If you 
were one of the lucky winners of this 
lottery, your fi nancial worries are over, 
correct? Unfortunately, no. In many 
cases, your worries have really just 
begun. 

While your chance of winning a 
lottery jackpot is small, the challenges 
associated with managing a large 
infl ux of money are actually quite 
common. Whether expected or not, 
an inheritance, divorce settlement, 
severance package, pension payout, 
proceeds from the sale of a business, 
life insurance death benefi ts, or legal 
judgments can all place in one’s hands 
the equivalent of several years of 
ordinary earnings.

When you fi nd yourself in this 
position, you’re at a crossroads—
suddenly called upon to switch from 
wealth accumulation to wealth 
management. You will, of course, 
face circumstances unique to your 
situation. However, there are some 
general guidelines that apply to 
almost all such transitions.

take your time. Financial 
windfalls often come with an 
emotional price tag. Fortunately, in 
most situations, major decisions are 
not immediately required. In fact, it 
is advisable not to make any major 
fi nancial decisions for six months. Give 
yourself time to regain your emotional 
composure and consider how you wish 
to use your new wealth to benefi t 
yourself, your family, or your favorite 
charities.

Set goals. Is your sudden wealth 
large enough that you can consider 
retiring? If so, you should think of 
your assets not as a lump sum, but in 
terms of the after-tax annual income 
that they can produce over the course 
of your life. Or, if you continue with 
your current career, would you like 
to eliminate debt, ensure the future 
funding of your children’s college 
education, invest for your retirement, 
and provide for those who will survive 
you at your death? In either case, 
you’ll need to update your estate 
plan to accommodate your newly 
acquired wealth and provide for the 
management of your assets in the 
event of your incapacitation.

taxing matters. Is your new 
wealth taxable? It’s taxable as 
ordinary income if it comes from 
lottery winnings, royalties, severance 
payments, mineral rights, and the like. 
Legal judgments are taxable, except to 
the extent that they are compensation 

for physical injury. If your fi nancial 
windfall comes from the sale of a 
business or personal residence, it may 
be subject to capital gains tax.

Income tax may be deferred if the 
proceeds are eligible to be rolled over 
into an IRA. IRAs and other retirement 
plans are taxable as funds are 
withdrawn and allow for the deferral 
of income taxes over several years. An 
experienced tax advisor may help you 
uncover ways to minimize the impact 
of taxes.

Invest. You’ll need to consider 
your assets as a whole, essentially 
starting from scratch. How do the 
new assets blend with your existing 
portfolio? There may be positions in 
assets you inherit that you will want to 
keep, perhaps for sentimental reasons. 
View these investments objectively as 
you determine how they fi t into your 
overall fi nancial picture. As previously 
mentioned, take your time. Selling 
and investing slowly over time as 
opportunities present themselves 
may lessen the probability of major 
mistakes.

Ask for help. The planning and 
decision making required when you 
receive a large lump sum of money can 
be overwhelming. And very few people 
have the investment management 
expertise needed.

Surround yourself with a team of 
trusted professionals. Central Trust 
Company has extensive experience 
building and managing prudent 
investment and fi nancial plans for high-
net-worth clients. From coordinating 
the activities of your team of trusted 
advisors to crafting a customized 
long-term plan tailored to your unique 
needs, we are here to serve you. For 
more information, contact Bart Schulte 
today at (573) 302-2474 or at bart.
schulte@centraltrust.net.

The information in this article is 
not presented as personal, fi nancial, or 
legal advice and should not be relied 
upon as a substitute for obtaining 
advice specifi c to your situation.

Bart Schulte, mBA, CwS®

Vice Pres. & Sr. Portfolio Manager

continued from page 1
He said the only way to tackle 

the problem is with additional 
funding – enough to hire depu-
ties so there are two in each 
zone – and pay them all enough 
that they stay around for a while. 
“And it can be done very inex-
pensively. People will have to 
spend $4 to give the sheriff’s of-
fice a penny.”

Without the tax, he said they 
will continue to see a turnover in 
personnel.

“We get a lot of people coming 
here to work because Camden 
County is busy with all the tour-
ism and there’s always some-
thing going on. So deputies start 
here, get a little bit of training, 
get a little bit of experience, then 
they move on - and they don’t 
have to move far. They can stay in 
the house they currently live in 
and go to some of our surround-
ing counties – and make as much 
as $37,000 and $38,000 a year. We 
were paying $26,000 but after a 
major and another person left 
the department, my chief deputy 
and I sat down and we took their 
salaries and spread the money 
between all the deputies to get 
them up to $32,000,” he said.

To develop a plan Sheriff 
Helms checked with other sher-
iffs’ offices and settled on $42,042 
a year -or $19.50 per hour, which 
is the approximate starting pay 
for Greene County deputies. Us-
ing that salary base, he set the 
projected budget at about $2.1 
million, which will allow him to 
give raises to the current depu-
ties, hire 10 additional deputies, 
and cover the insurance and all 
the other costs associated with 
hiring new people, and get the 
vehicles in place. The changes 
won’t go into effect until January 

1, 2022, the full $2 million won’t 
be needed in January. “I’ll just 
need the $2.1 million divided by 
12 (months) to give the raises.”

According to Missouri State 
Statute 67.582, the money will 
be collected and put into a trust 
fund and can be used only for 
law enforcement purposes and 
only for the sheriff’s office. He 
said the auditor is setting it up 
as LEST (Law Enforcement Sales 
Tax) No. 2 account so it can’t be 
put into the other LEST, which is 
shared by the sheriff’s office, the 
prosecutor and juvenile justice. 

Sheriff Helms said the addi-
tional deputies will be hired in 
February and March and for the 
first six weeks, they’ll be in train-
ing. He will order their vehicles 
when the new deputies enter 
training and won’t have to pay 
for them until they arrive in June 
or July. 

He said they probably won’t 
have a surplus in the fund for 
three years. “But when we do, 
wouldn’t it be nice to be able to 
give a merit raise to someone for 
going above and beyond? We can 
also use it for capital improve-
ments. Like it or not, eventually 
we’re going to have to build a big-
ger jail because we keep this one 
filled to the brim. In fact, our jail 
administrator got bunks and re-
worked things so we could go 
from a 100-bed to a 150-bed facil-
ity – and it’s still not enough.”

Sheriff Helms said he also 
visited with several attorneys to 
draw up language that will pre-
vent the commissioners from 
taking money from his exist-
ing budget. SECTION 7 reads: 
“If the tax referred to herein is 
passed by the voters of Camden 
County, Missouri, the Sheriff’s 
Department budget amount for 

2021 shall be set as a base budget 
amount which cannot be reduced 
in future years unless County in-
come revenue declines and then 
the base budget amount can only 
be reduced by the same percent-
age as the decline in County in-
come revenue. The base budget 
amount will be reviewed each 
year during the budget process 
to determine if it should and can 
be increased to take into account 
increases in County revenue. It is 
the intent of this Ordinance that 
the law enforcement tax be an 
amount over and above the base 
budget amount to be used by the 
Sheriff’s Department in addition 
to the base budget amount.”

Sheriff Helms said the or-
dinance that the commission 
enacted and adopted has been 
signed and filed with the county 
clerk’s office and in the state of-
fice, “so it’s a done deal. It’s only 
waiting for the people to vote. 
There are some naysayers but 
they’re more concerned about 
where the money will go, so I told 
them ‘Hold my feet to the fire. You 
elected me – hired me– if you will 
– to run this place and I am very 
conservative. I watch our pen-
nies and make sure the money is 
where it needs to be.”

Sheriff Helms said the in-
crease could even result in a sav-
ings for his office.

“For example, it costs our 
department around $25,000 to 
train a detective in cell phone fo-
rensics and other techniques. If 
he leaves, right now he’s the only 
one in the department that can 
do that, so we’d have to spend 
that again to train someone else 
to do the job. So are we really 
saving money by paying these 
people less? I don’t think so,” he 
said. 

Sales tax increase needed

Advertise in the Business Journal!

573-348-1958
It’s a great way to reach the thousands of visitors the Lake area has each year! Your 
advertisement is delivered to hundreds of locations all around and in the Lake area! Call today!
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Empty positions in your workforce rob 
your business of potential revenue and 
place undue burdens on others.

Attracting, hiring and retaining quality 
staff begins with a good employee 
bene� t program.

We have the experience and providers 
to help you get those positions � lled.

Give us a call today!

If you’re not fully sta� ed, you’re 
only seeing part of the picture

573-365-2002 - www.millsinsurance.com

Benne Media wins 
prestigious award

Benne Media and its radio sta-
tions KS95, Cool 102.7 and Mix 
92.7 were chosen as the recipi-
ent of this year’s Eunice Kennedy 
Shriver Award of Excellence. The 
award was given to members of 
the staff and the owner of Benne 
Media at the 50th Annual Cel-
ebration of Special Olympics 

Missouri on Sunday, June 27 at 
the Training for Life Center in 
Jefferson City. 

This award came to life in 1988 
by the Special Olympics Board of 
Directors as the Award of Excel-
lence. In August 2018, the Special 
Olympics board voted to change 
the name to the Eunice Kenne-
dy Shriver Award of Excellence 
to honor the founder of Special 
Olympics.

The Eunice Kennedy Shriver 
Award of Excellence is deemed 
the highest honor the board be-
stows on an individual or orga-
nization for their years of service 
and impact on the Special Olym-
pics program.

The Polar Plunge, a huge fun-
draising effort benefiting Special 
Olympics, began at Lake of the 
Ozarks in 1996 and Benne Media 
has been a part of it since it’s be-
ginnings.

Each year the production de-
partment has created an on-air 
promotion that runs for about 
two months on all three stations. 
Benne Media has also promoted 
the event in the Lake of the Ozarks 
Business Journal and on its web-
sites, which include a link to an 
online registration site, as well as 
in multiple social media posts on 
all of their social channels. 

J.T. Gerlt, one of the on-air per-
sonalities from KS95, has partici-
pated in the Plunge for 25 years 
and has been a Super Plunger 
for 8 years.  This past year, J.T. 
raised nearly $21,000 for his Su-
per Plunge.  

Mike Clayton, of Mix 92.7, has 
been a part of the Polar Plunge 

for all 26 years, and is known as 
“The Voice of the Plunge” at Lake 
of the Ozarks. He has promoted 
the event tirelessly, holding on-
air interviews with the Osage 
Beach Police Department, and 
Crystal Schuster, Plunge plan-
ner, weekly for a month leading 
up to the event. Clayton helped 
start the Osage Beach “Cops on 
Top” event, which is held one 
week before the Plunge, and has 
not missed a year since its incep-
tion in 2004.

Benne Media has also col-
laborated with the “Cops on Top“ 
event, doing live remotes from 
6 a.m. to 6 p.m. each year – and 
Mike has never batted an eye at 
doing it, whether the day is full of 
sun, rain, or snow!  

Benne Media also provided 
live remotes from the Plunge site 
the morning of the event inter-
viewing participants, sponsors 
and SOMO staff, and Clayton 
stays and emcees the entire event 
– from start to finish.

In the last 26 years, the Lake 
of the Ozarks Polar Plunge has 
raised more than $3.4 million 
with more than 9,000 “polar 
bears”taking dips and more than 
2,000 people of all ages partici-
pating in the Polar Bear Strut.	

555 Marshall Dr, Saint Robert, MO 65584
573-336-5359
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Michael Lasson
NMLS # 493712

(573) 302-0909
mlasson@fsb�nancial.com

Michelle Lasson
NMLS #934557

(573) 746-7212
malasson@fsb�nancial.com

fsb�nancial.com  |  573.365.LOAN (5626)
4655B Osage Beach Pkwy  |  Osage Beach, MO 65065 

Multi-year recognition as Bagnell Dam Association of 
REALTORS’ A�liate of the YearA Division of First State Bank, NMLS #416668

Your Home Loan...Your Way
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Nationwide®.
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Fall Boat Show Cancelled
The Lake of the Ozarks Marine 

Dealers Association announced 
today that they will be cancel-
ling the September In-Water Boat 
show at Captain Ron’s this year, 
originally scheduled for Septem-
ber 24th through 26th.

The September Boat Show has 
always been billed as an “end of 

current model year” clearance 
show. As 2021 saw many local 
boat dealers across the nation 
with record sales numbers for 
2021, the LOMDA board of direc-
tors made the decision to cancel 
out of concern for the shortage of 
current model year product for 
their boating customers, and the 
many show attendees, and that 
as a result, that the Association 
could not promote a full show as 
attendees were used to seeing in 
years past.

All of the local dealer mem-
bers have reacted and have been 
very aggressive with their pur-
chases of product to insure an 
abundance of watercraft for the 
upcoming 2022 boating season. 
These dealers are however highly 
encouraging potential shoppers 
that are wanting to get a new boat 
for 2022, to have that dialogue 
with your dealer now to insure 
Spring delivery for 2022. 

The dealers are excited that the 
new 2022 product will be deliv-
ered and on exhibit at the Asso-
ciation’s 2022 Overland Park Boat 
Show on January 27th through 
30th, and also the St Charles Boat 
Show March 3rd through 6th.

Mike Kenagy, the Marine 
Dealers Association’s Executive 

Director said, “With the influx of 
new Lake of the Ozarks home-
owners moving into our area, the 
demand for watercraft has been 
high. Our local marine deal-
ers have done an excellent job 
in getting those new residents 
the boats they need so that they 
can enjoy the water in their new 

home here at the lake”.
Mark Maasen, President of the 

Marine Dealers Association said, 
“With the boat manufactures 
coming back online after an un-
precedented year in 2021, we see 
the opportunity for product at the 
lake to increase like we have nev-
er seen before for 2022 and on”.

The LOMDA board of directors 
did recommend visiting the As-
sociation’s website for further in-
formation on the many boat deal-
ers in the Lake of the Ozarks area. 
That website is www.LakeOzark-
BoatDealers.com. There you will 
also find a list of all upcoming 
LOMDA boat shows throughout 
the year, as well as links to access 
the individual dealer’s websites, 
allowing you to shop from home. 
All dealers are currently show-
casing the product that they have 
in stock, and you may contact any 
of them for a one-on-one meeting 
if you see a boat that you’re inter-
ested in.

The Lake of the Ozarks Marine 
Dealers Association is made up of 
over 40 lake area marine dealers, 
representing all the top lines of 
boats, marine accessories, docks, 
personal watercraft and every-
thing else to promote fun on our 
local waters. 
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For more information about our luxury
periodicals, please check out any of our websites.

Be a part of our award-winning publications in 2021

Lake of the Ozarks Second Home Living
Published quarterly

Lake of the Ozarks Million Dollar Homes
Published twice a year

Official Shootout Program Guide
Published annually

Cabo Living
Published three times a year

Lake Relo
Published twice a year

KC Options
Published once a year

SPI 2021 Covers Ad_Aquapalooza Guide_1-FINAL.indd   1 6/11/21   3:05 PM
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“Insurance Talk”
Usage Based 
Insurance Offers 
Rewards for good 
drivers

You might think that you are pay-
ing too much for your automobile in-
surance even though you have never 
had an accident or a traffi c ticket.  
Being a good driver is not just about 
not getting traffi c tickets or not get-
ting into accidents, it is all about safe 
driving habits.  Most companies of-
fer discounts for being an accident 
free or ticket free driver but are you 
earning the maximum discount you 
can? 

If you are looking for a way to 
make your automobile insurance 
refl ect your safe driving habits, then 
usage-based insurance just might 
be the tool you need.  Usage based 
auto insurance has potential ben-
efi ts that might be a better fi t for 
you then your traditional automobile 
insurance, but it is not for everyone.

The technology used to track 
your car’s date depends on the au-
tomobile insurance company.  Some 
companies offer a device that plugs 
into the vehicle’s on-board diagnos-
tics port, some use an app on your 
smart phone, and some companies 
are even using the systems built into 
your car (example: OnStar).  With the 
mobile application it does not mat-
ter if your vehicle has the port under 
the dash.  The plug-in device might 
be a better fi t if you have multiple 
vehicles and one of them just sits.

Depending on the insurance com-
pany’s window of time they collect 
data for you could be using the pro-
gram anywhere from 90-365 days 
typically.  Some of the items that the 
company’s usage-based insurance 
programs look at are rapid accelera-
tion, hard breaking, idle time, miles 
driven, time of day you are driving, 

and if you are using your phone 
while driving.  On the mobile app 
side of the programs, they can tell 
if you are a passenger in a vehicle 
or riding the bus.  With most com-
panies on the mobile app side, you 
have the capability to change or de-
lete trips.  For example, if you were a 
passenger on one of the logged trips 
but it registered wrong you would 
be able to change that.  Some com-
pany programs have the capability 
to send notifi cations if a driver has 
gone over the speed limit or the driv-
ing is outside of the good driving pa-
rameters; this would be a great thing 
for parents of teen drivers.

Some usage-based insurance 
programs could have a negative 
impact on your auto insurance, but 
others usage-based programs give 
you a discount for signing up to 
use the program; like Nationwide & 
SafeCo.   I would recommend check-
ing with your auto insurance agent 
to see what kind of usage-based 
insurance program is available with 
your insurance company and fi nd 
out if it’s going to be a good fi t to 
save you money.

To discuss this and other matters, 
give Katie a call at 573-348-1731, 
and she will be more than happy to 
sit down and discuss it.

Katie peacock, CISR

Sun may have been shining but 
trouble was brewing
By Nancy Zoellner

Horseshoe Bend saw a “per-
fect storm” Monday, May 31 – and 
it wasn’t caused by anything fall-
ing from the sky.

The programmer that feeds 
the cameras in the traffic signal 
at Duckhead Road quit working 
that morning. When it lost its 
“vision,” the light automatically 
started cycling the lanes, which 
caused an almost immediate 

traffic back-up of vehicles leaving 
Horseshoe Bend Parkway. Just 
as quickly, that backup spread 
down the Parkway all the way 
past Bittersweet Road and even 
down Bittersweet, all the way to 
the Lazy and Shady Gators over-
flow parking lot. 

When the traffic light issue 
was discovered, deputies with 
the Camden County Sheriff’s Of-
fice were tied up handling calls 
for service. A reserve deputy was 
called in to help but by that point, 
it was more than one person 
could handle.

Making matters worse, traf-
fic was heavier than it had ever 
been. Kevin Luttrell, superinten-
dent with the Horseshoe Bend 
Special Road District, said he 
had been asked by Sheriff Tony 
Helms to put a traffic counter at 
the top of the Bend to count the 
vehicles entering on the Parkway 

throughout the holiday weekend. 
Luttrell said he has done this in 
years past and the highest count 
he can remember was some 
15,000, counted over a four-day 
period.

“I put it out and it started 
counting at 8 a.m. Friday (May 
28). Unbeknownst to us, by 9 p.m. 
Saturday, it had filled the thumb 
drive full and overwhelmed the 
system. When it stopped work-

ing, it had already counted 16,556 
vehicles – just on the lane enter-
ing the Bend,” he said, adding 
that they didn’t learn that it had 
quit working until they attempt-
ed to pull the numbers on Tues-
day morning. “Needless to say, 
we were shocked.”

Sheriff Tony Helms said be-
cause of the number of visitors 
to the Lake had been steadily in-
creasing, he felt the Lake would 
be inundated over the Memo-
rial Day weekend with people 
enjoying their first three-day trip 
since COVID. To be prepared, he 
required all employees to work 
an extra eight hours overtime, 
“so even the people who were 
supposed to be off on the week-
end came in and worked eight 
hours – and it still wasn’t enough 
help. We ran 531 calls for service, 
which is about 100 over last year.”

To avoid another backup on 

Horseshoe Bend over the July 
4th holiday weekend, he said 
he would make sure they have a 
deputy standing ready to direct 
traffic at the Duckhead Road in-
tersection on Sunday, July 4, if 
needed, and Monday, July 5.

Luttrell, who also has years of 
experience directing traffic, said 
he too will be at the intersection 
to help keep everyone moving. 
He too is expecting enormous 

crowds over the holiday week-
end. “With COVID, nobody could 
go anywhere last summer so I 
think they’re all chomping at the 
bit to finally get out and travel.”

In the meantime, Luttrell 
said he’s doing his best to stay on 
schedule with roadwork.

“We’re having a hard time get-
ting culverts, I can’t get parts for 
our traffic lights - fortunately, 
MoDOT was able to help us af-
ter the signal at Duckhead went 
down, and we still haven’t got-
ten our paint - and we’re usually 
done with painting by this time of 
year,” he said. “They’re telling us 
it’s the trucking companies – that 
they don’t have enough freight 
trucks to get things delivered to 
everybody. The last time I talked 
to them, they were 105 loads be-
hind and now I can’t even get 
them to answer the darn phone.”

By 10:30 a.m. on Memorial Day, traffic leaving Horseshoe Bend was already backed up for miles. It took this driver 
45 minutes to travel 2.8 miles from Cherokee Road to Duckhead Road – normally a 6-minute trip, according to 
Google Maps. 

Your favorite songs from yesterday,
24 hours a day on Cool 102.7 FM
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“On A Scale From One To Ten…
  � is Is as Close to a Ten… 
  If �ere Was Ever a Ten.” 
    ~ Jack Nicklaus

Help yourself, help your community by ReStoring
By Nancy Zoellner

Before heading to your favor-
ite home improvement store to 
get supplies for your remodeling 
or home improvement project, 
you might want to stop by the 
Habitat ReStore in Camdenton.

The store, located at 308 Key-
stone Industrial Park Drive just 
3 miles south of the square in 
Camdenton, will reopen July 13 – 
and, according to store manager 
Anne Elliott, it is full to overflow-
ing with construction materials 
– doors, windows, countertops, 
cabinets, appliances, furniture, 
tools – and much, much more.

“We were closed for the past 
nine weeks to do some remod-
eling and reorganizing. We did 
some layout changes and cleared 
out some things that had been 
sitting for a while to get the most 
out of the facility’s floor space. I 
just started a week ago, but I was 
told that while we were closed 
– and not making sales – people 
continued to donate so, as you 
can imagine, we are full. And that 
means we have a huge selection! 
I previously worked at a thrift 
shop, so I’m used to donations 
coming in but wow –I’m not used 
to getting whole households,” she 

laughed. “But it’s wonderful and 
it’s what keeps us in business.”

In addition to needing shop-
pers, the ReStore, which is open 

from 9 a.m. to 1 p.m. on Tues-
days, Thursdays, and Saturdays, 
also needs volunteers- church 
groups, civic organizations, or 
individuals - to sort, price and 
display the donated items, as well 
as assist customers. Elliott said 
she also hopes to have enough 
people so she can have someone 
as the register to assist the check-
out person. “I’ve talked to a few 

people and the one thing they 
always say is how much fun they 
have volunteering and shopping 
here and how much they look for-

ward to seeing each other.”
She said volunteers can work 

as much or as little as their sched-
ule allows – there is no minimum 
required, no experience is re-
quired and there’s a job for every 
age group. A side benefit is that 
volunteers get to see the items as 
they come in – and they can pur-
chase those items.

Proceeds from the sale of the 

donated items are used to off-
set operating costs but they are 
also used to support the Habitat 
for Humanity home-building 
project, which helps low-income 
families achieve their dream 
of homeownership. Volunteer 
workers, along with the family 
that will own the home once it’s 
completed, handle the construc-
tion. Individual donors, business 
and corporate sponsors, church-
es and social and community or-
ganizations partner to provide a 
portion of the funds or materials 
needed to build the homes. 

The building team, which 
consists of nine volunteers, is 
currently constructing House 
#22, which should be completed 
in September. Habitat could also 
use help from individuals or even 
construction companies to help 
construct the homes.

According to Steve Fuhrer, 
the Lake of the Ozarks Habitat 
for Humanity construction man-
ager, although it’s hard work to 
build a house and everyone goes 
home tired at the end of the day, 
“it’s very fulfilling to hand over 
the keys to the family, knowing 
you have been a part of providing 
them with a safe place to live.” He 

said ReStore volunteers also find 
it rewarding to be involved in giv-
ing to the community. “It’s really 
a great organization with a great 
purpose.”

If you would like more in-
formation on volunteering in 
the store or on the construction 
team, call 573-317-0470.

And if you would like more 
information on how to be con-
sidered for home ownership, 
two meetings will be held this 
summer. The first is set for 6 p.m. 
Wednesday, August 4 and the 
second will take place at 1 p.m. 
Saturday, August 7. Both meet-
ings will be held at Our Savior 
Lutheran Church, located at 442 
East Highway 54 in Camdenton.

Each applicant must meet 
certain requirements in order to 
receive a pre-screen application. 
Those qualifications include, but 
are not limited to, the applicant’s 
level of need, their willingness 
to partner with Habitat in the 
construction process, and their 
ability to repay a zero-interest 
mortgage through an affordable 
payment plan.

During the meetings, those re-
quirements and the application 
process will be explained.
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Macadoodles is coming to Osage Beach
By Nancy Zoellner

“Back in the day,” the prover-
bial sidewalks all around the 
Lake were rolled up once Labor 
Day came and went – and they 
didn’t “unroll” again until Me-
morial Day weekend the follow-
ing spring. Traffic alone tells you 
that’s no longer the case – that 
Lake of the Ozarks is no longer 
just a summer destination. 

Osage Beach city officials said 
they were told that is why Maca-
doodles chose this area to build 
their next store and gas station.

In mid-June the company 
announced plans to build a 
13,000-plus-square-foot Maca-
doodles franchise store at the 
newly developed “KK Crossing” 
at State Highway 54 and State 
Route KK in Osage Beach. Ac-
cording to a press release issued 
by the company, the operation 
will serve as the anchor for a 
larger retail complex. Ground-
breaking was set for late June. 
The release stated they expect 
to open later this year, although 
an actual date has yet to be es-
tablished. The franchisor is Rex 
Schaefer.

City Administrator Jeana 

Woods said while the Lake pop-
ulation grows in the summer 
months, “Lake of the Ozarks is 
most definitely not just a sum-
mer destination anymore so this 
will be a nice addition and great 
for everybody on that end of 
town – and especially for people 
on Turkey Bend.”

According to the company’s 
website, each Macadoodles 
includes a Wine Cellar that is 
stocked with over 4,000 different 
labels of fine wine—domestic, 
regional, European, Australian, 
South American, South African, 
New Zealand, and Kosher. The 
store also offers a Wine Tasting 
Bar, where uncorked wines are 
available to taste open to close, 
seven days a week, it carries a 
large selection of liquor, and its 
Beer Room features more than 
600 different craft and imported 
beers.

Cary Patterson, city planner 
for Osage Beach, said it is his un-
derstanding that this store will 
be no different, adding that the 
combination will set it apart. 

“I obviously don’t have the 
plans from other stores, but 
they’ve told us this will be their 

biggest store to date, and I be-
lieve it. At 13,000 square feet, it’s 
going to be a lot more than just 
a convenience store - and defi-
nitely far beyond a ‘liquor store.’ 
They take it above and beyond! 
I’ve been in other Macadoodles 
and they are very classy look-
ing,” he said. “They have a big 
piece of property and there’s an 
additional 2 to 3 acres across 

from McDonalds that’s owned 
by Duenke Properties that will 
also be developed so this inter-
change is going to be the ‘hot 
spot’ for quite a while.”

Macadoodles currently has 
locations in Pineville, Joplin, 
Springfield, Branson, Columbia, 
Republic and North Springfield 
in Missouri and in Springdale, 
Arkansas. For more informa-
tion, visit the website at https://
macadoodles.com.

In the meantime, across the 
Grand Glaize Bridge, dirt mov-
ing is underway for Osage Beach 
Commons, which will be an-
chored by Hobby Lobby. 

“The building department is 
now reviewing Hobby Lobby’s 

plans. Once they get the con-
struction equipment out there, 
things will shape up quickly. 
When that starts happening, I 
think the rest of the space will 
fill up,” Patterson said, add-
ing that he expects developer 
Gary Mitchell to begin Phase II 
- townhome-style independent 
living - of Arrowhead Centre, 
off KK just past the roundabout, 
in coming months. “I think this 
is just the start. During COVID, 
people came to the Lake, they 
liked it and they decided to stay. 
Businesses are realizing Lake of 
the Ozarks is a pretty good place 
to expand.”

Pick up L•O PROFILE’S newest  issue statewide 

Your  only
Locally Owned

Lake of the Ozarks 
Magazine. 

Statewide 
Award Winning 

Publication.

Studio M Publishing
573-365-2288

SummerSummer
Crosswords Solution
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Mortgage $ense
Why You Should 
Work With A 
Local Mortgage 
Lender

The home buying process is going 
to be fi lled with questions, concerns, 
complexities, and a really rewarding 
fi nish! If you have purchased a home 
before, you may have experienced the 
work that is involved, but you also 
know the relief and excitement that 
comes with signing the mortgage pa-
perwork, getting your keys, and walk-
ing through the front door of your 
new home. All of the challenges can 
be made so much easier when you 
have a team of experts behind you, 
which is why we suggest hiring a local 
mortgage lender when purchasing a 
home at the Lake of the Ozarks. When 
shopping for a mortgage, it is defi -
nitely important to get a competitive 
mortgage interest rate, but you also 
want to have a professional and ex-
perienced mortgage lender working 
for you. Team Lasson is here to help 
you navigate the mortgage process, 
so read on to learn why it is best to 
work with a local lender!

1. THEY KNOW THEIR CLIENTS BY 
ASKING QUESTIONS

In order to give an accurate mort-
gage quote, a mortgage lender will 
fi rst need to collect information from 
you. A good lender should be expect-
ed to ask questions about your credit 
rating, property type, how long you 
expect to own the home and uses for 
the home, among other questions. A 
local lender can use this information 
to offer multiple mortgage options 
that are right for your needs, and ex-
plain what each loan option means 
for you.

2. THEY KNOW THE COMMUNITY
Lake of the Ozarks is a wonderful 

community fi lled with exceptional 
people, businesses, and schools. By 
hiring a local mortgage lender, you 
are not just fueling the local economy, 
but you are investing in an expert 
who can help guide you towards the 
best fi nancial option for your unique 
situation.

3. THEY ARE INVESTED IN YOU
When working with a local lender 

they will know more about the area 
and local real estate market than an 
out-of-town lender. A local lender 
will appear more attractive to certain 
home sellers and real estate agents 

because of the importance of a timely 
closing and a smooth process. Having 
a local, trusted mortgage lender could 
be the difference between landing a 
house or not.

4. THEY HAVE THE REPUTATION
Local lenders have an incentive to 

provide you with excellent service be-
cause they want you to be a source 
of referrals for future business. These 
people live and work in the local area, 
and it is their reputation they want to 
uphold.

Whether you are purchasing a va-
cation home at Lake of the Ozarks, 
planning to move to the lake area 
full time, or refi nancing a home, Team 
Lasson is ready to help with your 
mortgage needs. We have been help-
ing home buyers for over 20 years, 
and we are proud to be a part of the 
lake community. When it comes to 
your Lake of the Ozarks home fi nanc-
ing needs, we are here for you every 
step of the way, to answer any ques-
tions that you may have. We will dis-
cuss fi nancing options, offer competi-
tive interest rates and back it up with 
the fi rst class service you deserve. Call 
your local lender, Michael Lasson, at 
573-746-7211 for all of your home 
loan needs!

LIKE my Facebook Page, Follow me 
on Twitter or Connect on LinkedIn
Michael Lasson, Senior Loan Offi cer
NMLS #: 493712
4655 B Osage Beach Parkway
Osage Beach, MO 65065
Direct: (573) 746-7211
Cell: (573) 216-7258
e-Fax: (866) 397-0318
Email: mlasson@fsbfi nancial.com
Website: www.YourLakeLoan.com

A Division of First State Bank of 
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affi liate of the Year 2011, 
2014, & 2015.

The Lake’s Premiere 
RV Resort

Gated year-round RV community 
with fi rst-class amenities

Lake view and interior rates
30 & 50 Amp Full Hook Ups
10X50’ Concrete Pads
Paved Roads -  Covered Boat Slips

Community area with:
Patio - Lounge - Fitness Center
Kid’s Playground - Laundry Facility

Next door to Coconuts Caribbean 
Beach Bar and Grill and 
Bananas Waterpark

Resort open 12 months a year
Short term and yearly rates available

 15209 RED HOLLOW ROAD
GRAVOIS MILLS, MO, 65037

WWW.COCONUTSRVRESORT.COM

(573) 505-2686
Send Your Public Event Information and 

News Releases to
Lakebusjournal@gmail.com

Please remember to include photos if available, captions detailing 
the photographs and your information in Word (.doc) files
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As the Lake Churns
More 
Changes 
are on the 
Horizon!

Over the past few weeks, we 
have fi nally started to have more 
properties come on the market than 
properties sell.  I am also seeing an 
increase in price reductions.  These 
are primarily due to sellers being 
overly optimistic about pricing in 
this hot seller’s market.  

Bidding wars have cooled slight-
ly as buyers have become weary 
of the fi ght and concerned about 
overpaying.  Many are making one 
offer but refusing to engage in a 
contest while others are sitting 
back and biding their time.

Lumber prices dropped recent-
ly with reports that costs will be 
considerably less by the end of 
this year.  That will accelerate new 
construction more than the lack of 
inventory has been able to spur 
activity. The building trades have 
also been getting their crews back 
in place after several years of lack 
of work. Several reputable, capable 
contractors have relocated to the 
lake this year and are in place to 
take advantage of the upcoming 
construction boom.

2020 was such an unexpected 
year due to the pandemic.  Based 
on the natural amenities of the lake 
area and the freedom mentality, we 
gained national exposure on a level 
not previously experienced.  

I believe this attention and sub-
sequent increase in visitors and 
property owners will continue to 
trend upward.  I think we are on 
the cusp of another development 
expansion here at the lake.  We are 
already seeing a few condominium 
projects and residential develop-
ments take place.  By next Spring, 

I expect to see numerous ground 
breakings.

I am currently working with an 
investment group with a condo-
minium project set to break ground 
this fall.  I am also working with de-
velopers on a few upcoming lake-
front luxury spec homes.  

I have been involved in several 
condominium and residential sub-
divisions over the years.  If you have 
questions or interest in investment 
and development property, please 
give me a call.

I recently listed the “Lake Dale 
Estate” at $6,550,000 situated 
on 25 acres and 500 feet of lake-
front.  We will be hosting an open 
house mid July by invitation.  If you 
would like the opportunity to visit 
this exceptional home, please send 
an email to Karen@YourLake.com, 
subject line Lake Dale Open and 
include your name and the email(s) 
or postal address(es) where you 
would like an invitation sent.

Michael Elliott has been selling 
real estate at the Lake of the Ozarks 
since 1981.  He is one of the most 
respected brokers in the area.  If you 
would like to work with Michael in 
the sale or purchase of property, or 
have interest in a career in real es-
tate, contact him at 573.365.SOLD 
or cme@yourlake.com  or stop by C. 
Michael Elliott & Associates, 3738 
Osage Beach Parkway.

Real Estate and Lake News 
with C. Michael Elliott
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Crossword Puzzle
THEME: GOLDEN AGE OF 
HOLLYWOOD
ACROSS
1. *____ Code, or self-censorship 
guidelines for movies
5. Ship pronoun
8. ____ vera plant
12. Tiny piece of anything
13. Dateless one
14. Twist and distort
15. “Animal House” party garb
16. Cantatrice’s offering
17. Frost-covered
18. *Mary ____, star of 52 films and 
recipient of 1976 Academy Honorary 
Award
20. Rounded protuberance
21. Breaks off
22. Crime scene acronym
23. One who insists on implementing 
#1 Across
26. Anxiety, pl.
30. U.N. working-conditions agency
31. A-one
34. Do like exhaust pipe
35. Students’ dwellings
37. Between sol and ti
38. Parkinson’s disease drug
39. Larger-than-life
40. For the most part
42. ____ Aviv
43. Allow to rejoin
45. Between Paleocene and 
Oligocene
47. FEMA provisions, e.g.
48. *Instrument central to 1945’s “A 
Song to Remember”
50. Manage without help
52. *Marx Brothers’ 1933 classic
55. Florentine iris
56. Fourth largest Great Lake
57. *Hitchcock’s “The Man Who 
____ Too Much”
59. Make children, biblical
60. Malicious look
61. Highest volcano in Europe
62. Object of worship
63. Always, in verse
64. Like happy people’s glasses

Solution page 16
DOWN
1. *Humphrey Bogart’s Fedora, e.g.
2. At the summit
3. Hanna-Barbera anthropomorphic 
bear
4. Kellogg’s Sugar ____
5. Leather razor sharpener
6. Often used to pull #22 Across
7. Archaic expression of surprise
8. *Like “Snow White and the Seven 
Dwarfs”
9. Mary’s pet
10. Nabisco sandwich
11. Former times
13. *”The Snows of Kilimanjaro” type 
of adventure
14. Straining sound
19. Nautical measures
22. Party bowlful
23. Pressed beverage
24. Skip the big wedding
25. Waterwheel
26. *Drew Barrymore’s grandfather
27. What actors do
28. Mature, as in fruit
29. Like an expired cracker
32. Surveyor’s map
33. “Mai” follower
36. *Hattie ____, first African-
American to win an Oscar
38. City in France
40. Prefix for central
41. Deep throat, e.g.
44. Middle
46. Slow ____ or pressure ____
48. Baby food, e.g.
49. More unfriendly
50. *Ginger’s dance and movie 
partner
51. Therefore or consequently
52. Mark for omission
53. Archaic “to”
54. Back-to-school purchase, pl.
55. ____-Wan Kenobi
58. *Bing Crosby’s 1944 movie 
“Going My ____”

VISIT US ONLINE AT www.mix927.com  

WEEKDAYS 6AM - 10AM

Follow us

THETHE

With Mike & JeffWith Mike & Jeff
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AUGUST 28-29 • 2021 
 SHOOTOUT!

Limited Broadcast Sponsorship Opportunities are Available!

Don’t Let Your Chance Slip By!

Live Television and Radio Broadcasts will bring all of the action 
into the homes of millions of race fans!  Take advantage and make 

sure your message reaches them! Call 573-348-1958 NOW!

Three basic financial documents you can’t ignore
Submitted by Bruce Mitchell, 
Lake of the Ozarks SCORE

When you own a small busi-
ness, you have deadlines to meet, 
customers to keep happy, orders 

to fill, products to ship – and a 
million other tasks on your plate. 
Finding the time to work on your 
business and manage the finan-
cials can feel overwhelming for a 
lot of owners who are knee-deep 
in the day-to-day. 

Managing your business’ fi-
nances doesn’t mean drowning 
in spreadsheets.

Making the time to manage 

your finances is a part of what 
it takes to run a profitable busi-
ness. At a minimum, there are 
three basic financial documents 
that you can’t ignore - your bal-

ance sheet, profit and loss state-
ment and cash flow statement. By 
keeping these three statements 
up-to-date and within reach, 
you’ll always have a strong sense 
of the financial health of your 
business. 

According to SCORE mentor 
and retired CPA Frank Curtis, 
“These financial statements are 
the keys to understanding any 

business. In a very  precise way, 
you can determine if your busi-
ness is growing and succeeding 
or failing.”

Balance Sheet
Your balance sheet is a snap-

shot of your business’ financials 
at any given moment and shows 
you if you’re in the red or the 
black. This financial statement 
lists your business’ assets, liabili-
ties and equity. These elements 
together give you your compa-
ny’s net worth.

Profit and Loss Statement
Your profit and loss statement, 

or P&L, is your income state-
ment. A P&L summarizes your 
business’ revenues and expenses 
during a period of time – usually 
by fiscal quarter and year. This is 
the financial statement you’ll use 
to understand how your revenues 
and costs impact your profitabil-
ity. 

Cash Flow Statement
Your cash flow statement 

shows your sources of incoming 
and outgoing cash over a period 
of time. Cash flow documents are 
helpful when assessing perfor-
mance trends and other aspects 
of your business that wouldn’t be 

as evident if you were evaluating 
your business only on the basis of 
the balance sheet or P&L. 

Running a business without 
regularly reviewing these three 
financial statements is the equiv-
alent of driving a car blindfolded. 
Together, these documents give 
you the state of your business’ 
financial health. Without that in-
formation, you have no basis for 
making fact-based strategic deci-
sions for your business.

“If you review your company 
balance sheet, you can learn 
how much cash you have on 
hand, how much you owe, and 
how much equity you have in 
the business. Your annual profit 
and loss statement will tell you if 
you have made a profit and how 
much. It will also assist  you in 
preparing your income tax re-
turn,” explains Curtis. “Good fi-
nancial statements are essential 
if you need additional funding 
for your business. Any lender will 
require these documents before 
providing additional funds.”

Setting up and maintaining 
your business’ balance sheet, 
P&L and cash flow statements is 
easier with the help of someone 

well-versed in business finance, 
like a SCORE mentor. A SCORE 
mentor will help you set up and 
manage these three critical fi-
nancial documents so you have a 
clear understanding of the finan-
cial state of your business at any 
time.

You’ll find a wealth of small 
business-related information, 
resources, and training, plus 
free, confidential counseling 
from more than 11,000 business 
experts. For more information 
about contacting a mentor or 
volunteering contact the Lake 
of the Ozarks SCORE Chapter at 
www.LakeoftheOzarks.SCORE.
org, by e-mail at admin.0493@
scorevolunteer.org or call 573-
346-5441.  Serving Mid-Missouri 
with offices in the Lake of the 
Ozarks, Columbia, Jefferson City 
and Lebanon. 

Funded in part through 
a Cooperative Agreement 
with the U.S. Small Business 
Administration.   All opinions, 
and/or recommendations 
expressed herein are those of the 
author(s) and do not necessarily 
reflect the views of the SBA.
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Stock up on Forever stamps
By Nancy Zoellner

In the past 10 years, mail 
volume has declined by 46 bil-
lion pieces, or 28 percent, and is 
continuing to decline. Over the 
same period, first-class mail vol-
ume has dropped 32 percent, and 
single piece first-class mail vol-
ume — including letters bearing 
postage stamps — has declined 
47 percent.

That’s per a press release from 
the U.S. Postal Service. And that’s 
why the USPS filed notice on May 
28 with the Postal Regulatory 
Commission (PRC) asking for a 
rate hike that will take effect Aug. 
29, 2021. 

With the change, first-class 
and marketing mail prices will 
increase by 6.8 percent while pe-
riodical mail prices will increase 
by 8.8 percent so a letter that 
currently costs 55 cents to mail 
will cost 58 cents and postcards 
will increase from 36 cents to 40 
cents. If you print postage online 
via Stamps.com, which offers 
a 5-cent discount, the Metered 
Mail rate for a first-class Mail Let-
ter (1 oz.) will increase by 2 cents 
to 53 cents from 51 cents.

Under the new pricing struc-
ture, to send a postcard mailer 

to every household, post office 
box and business address in the 
65049 and 65065 zip codes, busi-
nesses will have to spend just over 
$3,851 in postage, an increase 
of $385 under the new rates.The 
rise of the online marketing tools 
like Facebook has taken a heavy 
toll on first-class mail, the USPS’s 
most profitable product. Some 
believe the latest price increase 

will cause businesses to move 
even further away from regular 
mail in favor of online market-
ing, which can be updated with 
the tap of the keyboard and at 
very little expense.

The USPS did not include 
package services such as first-
class package service or Prior-
ity Mail, which are known as 
“competitive” products, in the 
increase. According to a digital 
commerce site, online retail sales 
increased 32.4 percent year over 
year in 2020 and are up 39 per-
cent in the first quarter of 2021.

“For the past 14 years, the 
Postal Service has had limited 
pricing authority to respond to 
changing market realities,” said 
Postmaster General and CEO 
Louis DeJoy. “As part of our 10-
year plan to achieve financial 

sustainability and service excel-
lence, the Postal Service and the 
Board of Governors are commit-
ted to judiciously implementing 
a rational pricing approach that 
helps enable us to remain vi-
able and competitive and offer 
reliable postal services that are 
among the most affordable in the 
world.”

According to the USPS, un-

der the current pricing model 
and the proposed rate change, 
the Postal Service still has some 
of the lowest letter-mail postage 
rates in the industrialized world 
and continues to offer a great val-
ue in shipping. The same letter 
that costs 55 cents to main in the 
United States would cost 89 cents 
in Canada and $3.40 in Italy. 

This will be the second USPS 
postage rate increase of 2021, 
with the first rate increase go-
ing into effect on January 24.The 
USPS generally receives no tax 
dollars for operating expenses 
and relies on the sale of postage, 
products and services to fund its 
operations.A fact sheet on the 
Postal Service’s rate change re-
quest is available at https://about.
usps.com/what/strategic-plans/
delivering-for-america/#prc

Learn how to improve 
your online presence

Marketing is more than adver-
tising. Marketing strategy pro-
vides you with an introduction to 
marketing methods and tools to 
maximize your customer reach. 
In this free online workshop 
brought to you by the Lake of the 
Ozarks SCORE, you will learn the 
basics of social media marketing, 
and how marketing strategy can 
help you maximize your custom-
er reach. 

The workshop, to be present-
ed by Linda Zappulla and Patty 
Robb, will introduce marketing 
methods and tools, and will cov-
er pricing strategies, positioning, 
the difference between features 
and benefits, and different mar-
keting strategies. 

By the end of this session, you 
will know how to outline your 
marketing strategy, test your 
marketing message, choose the 
right sales channel, and imple-
ment your marketing strategy.

You will also learn the basics 
of social media marketing, and 
how it fits into your overall mar-
keting strategy and be familiar 
with:
∙ The steps it takes to get a business 

presence online
∙ How your online presence affects 

your marketing
∙ Ways you can get a website, social 

media and email marketing set 
up for your business

∙ The basics of developing an online 
marketing strategy
The presentation is scheduled 

for 6 to 8:30 p.m. on Tuesday, July 
13.

In this free online Zoom ses-
sion, business leaders will also 
learn these important marketing 
concepts:
∙ Purchase Process
∙ Product and Services Description
∙ Pricing Strategy
∙ Marketing Goals
∙ Social Media Platforms and Strate-

gies
∙ Messaging
∙ Sales Basics

Register by visiting https://
kansascity.score.org/event/mar-
keting-strateg ysocial-media-
marketing. Upon registering, you 

will receive a confirmation email 
with the SCORE Zoom link to join 
the online workshop. You do not 
need a Zoom account to partici-
pate. Participants need to con-
nect at least 5 minutes in advance 
to be sure they have a good con-
nection. The webinar will start 
promptly at 6 p.m. and will con-
clude by 8:30 p.m.

Linda Zappulla has more than 
25 years of marketing experi-
ence in every marketing disci-
pline for highly regarded con-
sumer brands as well as start-up 
ventures. She launched brands 
with revenues from $3 million 
to $300 million, over her career 
with companies including Pay-
less ShoeSource, Birch Telecom, 
Revlon and Lenox China, as well 
as small start-ups. She served in 
strategic marketing and brand 
management functions for con-
sumer products as well as busi-
ness-to-business companies. She 
is currently a consultant in mar-
keting, entrepreneurship and 
leadership development, and 
an adjunct professor at KU and 
UMKC. Zappulla received her 
MBA from the Harvard Graduate 
School of Business Administra-
tion, and her undergraduate de-
gree from Barnard College.

Patty Robb has over 25 years 
of client, agency, and non-profit 
marketing experience working 
with organizations of all sizes 
and industries. While she was a 
senior marketing leader at IBM, 
she developed brand campaigns 
for servers, storage, and Global 
Services. She also served on the 
leadership team of Indian Creek 
Community Church as market-
ing and operations director. In 
addition to her non-profit experi-
ence, Robb was the marketing di-
rector for an agency and worked 
with many small businesses to 
improve their digital presence 
and increase leads. She is a certi-
fied SCORE Mentor and holds a 
Bachelor of Science in Business 
Administration from Rockhurst 
University.

Send Your Public Event Information and 
News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files
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BUSINESS NETWORKING

JULY 20th, 2021 • 5-7p.m.
With our Sponsor: Join us at:

Great American Title Co.
846 Hwy. 42, Osage Beach, MO 65065

(573) 693-9894

Dierbergs
4655 Osage Beach Pkwy, 
Osage Beach, MO 65065

(573) 552-0200

CLEANERS
WASH & FOLD

COMMERCIAL 
WASH & FOLD

573-348-6500
5980 MAYER COURT • OSAGE BEACH

DRY CLEANING • ALTERATIONS • SHIRTS

LOCLG names new 
executive director

Lake of the Ozarks Council of 
Local Governments hired Brian 
Yansen as its new executive direc-
tor to replace Linda Conner, who 
retired after 10 years of service to 
the council.

According to a press release 
from LOCLG, Yansen was select-
ed after an extensive search and 
was selected because of his exten-
sive planning and management 
experience. Yansen has more 25 
years of experience in real estate 
development, project manage-
ment, construction management, 
site planning, master planning 
and landscape architecture.

He has a Master of Business 

Administration Degree from 
Webster University in St. Louis, 
Mo. and a Bachelor of Science De-
gree from Kansas State University 
in Manhattan, Kan. He is a Mis-
souri native who recently moved 
to the lake area in October 2020.

LOCLG, located in Camden-
ton, works with a number of state 
and federal planning partners to 
develop regional goals and priori-
ties in regard to economic devel-
opment, transportation, disaster 
and recovery planning and en-
vironmental planning for Cam-
den, Laclede, Miller, and Morgan 
counties.

High-level member 
of hacking group 
sentenced

A Ukrainian national was sen-
tenced today in the Western Dis-
trict of Washington to seven years 
in prison for his role in the crimi-
nal work of the hacking group 
FIN7. The defendant was also or-
dered by the court to pay restitu-
tion in the amount of $2,500,000.

In the United States alone, 
FIN7 successfully breached the 
computer networks of businesses 
in all 50 states and the District 
of Columbia, stealing more than 
20 million customer card re-
cords from over 6,500 individual 
point-of-sale terminals at more 
than 3,600 separate business 
locations. According to court 
documents, victims incurred 
enormous costs that, according 
to some estimates, exceeded $1 
billion. 

Companies that have publicly 
disclosed hacks attributable to 
FIN7 include Chipotle Mexican 
Grill, Chili’s, Arby’s, Red Robin 
and Jason’s Deli.  

According to documents filed 
in the case, statements made at 
the sentencing, and public docu-
ments, Andrii Kolpakov, 33, who 
has used a number of different 
names, served as a high-level 
hacker, whom the group referred 
to as a “pen tester,” for FIN7. He 
was arrested in Lepe, Spain, on 
June 28, 2018, at the request of 
U.S. law enforcement and was 
extradited to the United States 
on June 1, 2019. In June 2020, he 
pleaded guilty to one count of 

conspiracy to commit wire fraud 
and one count of conspiracy to 
commit computer hacking.

According to public docu-
ments, since at least 2015, mem-
bers of FIN7 (also referred to as 
Carbanak Group and the Naviga-
tor Group, among other names) 
engaged in a highly sophisti-
cated malware campaign to at-
tack hundreds of U.S. companies, 
predominantly in the restaurant, 
gambling and hospitality indus-
tries. FIN7 hacked into thou-
sands of computer systems and 
stole millions of customer credit 
and debit card numbers that were 
then used or sold for profit. 

FIN7, through its dozens of 
members, launched waves of ma-
licious cyberattacks on numer-
ous businesses operating in the 
United States and abroad. FIN7 
carefully crafted email mes-
sages that would appear legiti-
mate to a business’s employees 
and accompanied emails with 
telephone calls intended to fur-
ther legitimize the emails. Once 
an attached file was opened and 
activated, FIN7 would use an 
adapted version of the Carbanak 
malware, in addition to an arse-
nal of other tools, to access and 
steal payment card data for the 
business’s customers. Since 2015, 
many of the stolen payment card 
numbers have been offered for 
sale through online underground 
marketplaces.
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JULY 17

THE NEW HOME OF THE LAKE’S LARGEST FAMILY EVENT!

CAPTAIN RON’S - 34.5 MM BY WATER 
82 ALOHA LN SUNRISE BEACH

VENDORS • FOOD • FUN • PRIZES!

FIVE HOURS - FOUR BANDS
Madd Hoss Jackson Trixie Delight

Dr. Zhivegas Dirt Road Addiction
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573-348-4594
www.americansuncontrol.com

Protect Your Boat
Harmful UV can damage Gelcoat and fade fabrics

Dock shades and 
curtains from 
American Sun 
Control are designed 
to keep harmful 
UV light out, and 
provide protection 
from the elements... 
affordably!

Crabco LLC

Custom Dock Construction

SUPPORT  
OUR TROOPS

Moves  •  Repairs  •  Add-Ons  •  Barge  •  24/7 Emergency Service
573-374-0470  |  www.RoughWaterDock.com  |  Hwy  5 & Lk Rd 5-31 • Sunrise Beach

Certified Dock Builders

Advertise in the Business Journal!

573-348-1958
It’s a great way to reach the thousands of visitors the Lake area has each year! Your 
advertisement is delivered to hundreds of locations all around and in the Lake area! Call today!

MartyMarty yrde’sByrde’sB
Lake of the Ozarks

1286 Bagnell Dam Blvd - (573) 240-2274 - Open 11am Daily

Live Music
& Late Night

Eats!

What More 
Could You 
Ask For?
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Osage Beach 

573-348-5073 

 

Camdenton 

573-873-5073 

Lifting your dreams…from canoes to cruisers.   

www.SummersetBoatLifts.com 

Exclusive Galva-Hoist Dealer  

New and Used Lifts 

powered by

Smart Security

REQUEST A FREE QUOTE
NO OBLIGATION | cONTAcT US NOw!

Relax. It’s covered while you’re away.

Security Alarm Systems provided 
by ACF Alarm Company 
email: sales@securitystl.com

John Mueller
314-575-1396

A Simple App on your phone to keep an eye on your 
business when you’re not there.
· Remotely control your security system, locks and 

thermostat.
· Receive alerts when activity is detected.
· Watch live or recorded video.
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SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

All About Boats 
3597 Osage Beach Parkway Osage Beach MO 
65065 (573) 302-4100 
mtylersanders@yahoo.com www.boatozarks.com     

Aqua Pest Solutions, LLC 
1105 Runabout Drive Osage Beach MO 65065 
(800) 718-1869 
aquapestsolutions@gmail.com 
www.aquapestsolutions.com     

Atlas Docks, LLC 
248 Keystone Industrial Park Drive Camdenton MO 
65020 (573) 346-3625 
jason@atlasdocks.com www.atlasdocks.com     

B & M Manufacturing Company 
1150 Old South 5 Camdenton MO 65020 
(573) 346-7246 mb@haulritetrailers.net 
www.haulritetrailers.net     

Benne Media 
160 Highway 42 Kaiser MO 65047 (573) 348-1958 
gsullens@mix927.com 
www.lakebusjournal.com     

Bergers Marina 
PO Box 517 Lake Ozark MO 65049 
(573) 365-2337 dan@bergersmarina.com 
www.bergermarina.net     

Big Thunder Marine 
PO BOX 759 Lake Ozark MO 65049 
(573) 964-3499 sales@bigthundermarine.com 
www.bigthundermarine.com     

BoBo Ladders 
PO Box 280 Moberly MO 65270 (660) 269-3404 
janiman@orscheln.com 
www.orschelnproducts.com     

Bob’s No Wake Zone Boating Radio Show 
4655 Osage Beach Parkway, St A 
Osage Beach MO 65065 (660) 492-2720 
nowakebob@gmail.com 
www.bobsnowakezone.com     

Bridgeport Jet Ski   
PO Box 186 Osage Beach MO 65065 
(573) 348-1020 sales@bridgeportjetski.com 
www.bridgeportjetski.com     

Buzz’s Board & Beyond 
3797 Osage Beach Parkway, F6 
Osage Beach MO 65065 (573) 286-9664 
buzzsboardsbeyond@gmail.com 
www.buzzsboardsozark.com     

Camdenton Area Chamber of Commerce 
PO Box 1375 Camdenton MO 65020 
(573) 346-2227 info@camdentonchamber.com 
www.camdentonchamber.com     

Captain Ron’s Bar & Grill 
PO Box 568 Sunrise Beach MO 65079 
(573) 374-8400 duggan@usmo.com 
www.captainronsatthelake.com     

Captain’s Choice 
PO Box 321 Osage Beach MO 65065 
(573) 216-0630 boatliftremotes@gmail.com 
www.boatliftremotecontrol.com     

Castaway Customs Midwest 
PO Box 155 Jackson MO 63755 (573) 579-1334 
ellie@castawaycustoms.com 
www.castawaycustomsmwsc.com     

Catalyst Electric 
31 Rock House Road Linn Creek MO 65052 
(573) 552-8488 of� ce@catalystelectric.com 
www.catalystelectric.com     

Crabco/Rough Water Dock 
PO Box 1225 Sunrise Beach MO 65079 
(573) 374-0470 john@roughwaterdock.com 
www.roughwaterdock.com     

D & B Dock, Inc. 
166 Sparrow Drive Climax Springs MO 65324 (573) 
347-2327 dbdock@att.net 
www.dbdocks.com     

Dock Dealers 
183 Conquistador Drive Camdenton MO 65020 
(573) 347-0505 steve@dockdealers.com 
www.dockdealers.com     

Dock Realty/Dock Lifeguard 
PO Box 8 Lake Ozark MO 65049 (573) 374-8849 
dave@dockrealty.com 
www.dockrealty.com     

DockGlide 
54 Kays Point Ct Four Seasons MO 65049 
(573) 693-0041 lisa@dockglide.com 
www.dockglide.com     

DockWorks, LLC 
18 Penrose Drive Eldon MO 65026 
(573) 964-1919 dockworks@dockworks.net 
www.dockworks.net     

Dog Days, LLC 
1232 Jeffries Road Osage Beach MO 65065 
(573) 348-9797 barrettrestaurants@gmail.com 
www.dogdays.ws     

Econo Lift Boat Hoist Inc. 
PO Box 377 Camdenton MO 65020 
(573) 346-7161 econoliftmegan@gmail.com www.
econolift.com     

Fibersteel Boat Lifts 
3910 N OLD HWY 5 Camdenton MO 65020 (573) 
346-9688 � bersteel@socket.net 
www.lakeboatlifts.com     

First State Bank Mortgage 
4655 B Osage Beach Pkwy Osage Beach MO 65065 
(573) 746-7211 mlasson@fsb� nancial.com 
www.yourlakeloan.com     

Firstmate, Inc. 
410 Century Business Drive Labadie MO 63055 
(866) 570-9707 support@� rstmatecontrols.com 
www.� rstmatecontrols.com     

Formula Boats of Missouri 
4810 Formula Drive Osage Beach MO 65065 
(573) 302-8000 chadn@formulaboatsmo.com 
www.formulaboatsmo.com     

G & G Marina 
1528 Maritime Lane Roach MO 65787 
(573) 346-2433 larry@ggmarina.com 
www.ggmarina.com     

Golden Rule Insurance Agency
PO Box 810 Osage Beach MO 65065 
(573) 348-1731 nick@goldenruleinsurance.com 
www.goldenruleinsurance.com     

HydroHoist of the Ozarks
448 South Main, Laurie, MO 65037
(573) 346-7505 lakeoftheozarks@boatlift.com 
www.boatlift.com

Iguana Marine Group 
4773 Osage Beach Pkwy Osage Beach MO 65065 
(573) 321-5677 info@iguanamarinegroup.com 
www.iguanamarinegroup.com     

Jennings Insurance Group 
4732 Osage Beach Parkway, Suite C 
Osage Beach MO 6065 (573) 693-9443
admin@jenningsinsurancegroup.com 
www.jenningsinsurancegroup.com     

Jesse Your Lake Friend-RE/MAX 
4595 Osage Beach Parkway #27
Osage Beach MO 65065 (573)-302-2335 
jesse@yourlakefriend.com 
www.yourlakefriend.com     

Kelly’s Port 
5250 Dude Ranch Rd Osage Beach MO 65065 
(573) 348-4700 kyle@kellysport.com 
www.kellysport.com     

Kwik Kar Dockside Boat Cleaning 
3730 Osage Beach Pkwy Osage Beach MO 65065 
(573) 552-8460 Jesse.Witt@kwikkarmo.com www.
kwikkarmo.com/dockside     

Studio M Publishing, LLC 
PO Box 1457 Lake Ozark MO 65049 
(573) 365-2288 jennifer@lakepro� le.com 
www.lopro� le.com     

Lake Area Chamber of Commerce 
PO Box 1570 Lake Ozark MO 65049 
(573) 964-1008 kcloke@lakeareachamber.com 
www.lakeareachamber.com     

Lake Media 
4427 Osage Beach Parkway A-300 
Camdenton MO 65020 (573) 346-2132 
tgoessmann@localiq.com 
www.lakenewsonline.com     

Lake of the Ozarks Convention & Visitor Bureau 
PO Box 1498 Osage Beach MO 65065 
(573) 348-1599 tim@funlake.com 
www.funlake.com     

Lake Printing Company 
6815 Hwy 54 Osage Beach MO 65065 
(573) 346-0600 brad.sprieck@lakeprinting.com 
www.lakeprinting.com     

Lake Race, LLC 
PO Box 219 Lake Ozark MO 65049 
(573) 434-0611 tom@ozarksamp.com 
www.lakerace.com     

Lake West Chamber of Commerce 
PO Box 340, 125 Oddo Dr. Sunrise Beach MO 
65079 (573) 374-5500 
director@lakewestchamber.com 
www.lakewestchamber.com     

Lake West Marine, LLC 
350 South Main Laurie MO 65037 
(573) 372-8115 bob@lakewestmarine.com 
www.lakewestmarine.com     

LakeExpo 
PO Box 1805 Osage Beach MO 65065 
(573) 207-9004 brent@lakeexpo.com 
www.lakeexpo.com     

Lakefront Living Realty 
4631 Windsor Drive Lake Ozark MO 65049 
(573) 693-1613 stacey@lakefrontliving.com 
www.lakefrontliving.com/mo     

Laurie Tent & Event Rental 
14120 North State Hwy 5 Sunrise Beach MO 65079 
(573) 374-8368 
laurietentrental@gmail.com 
www.laurierental.com     

LOTO Lift, LLC 
4971 Old Route 5 Camdenton MO 65065
(573) 873-6058 lotolift@gmail.com 
www.lotolift.com     

Marine Concepts, LLC 
415 Kaiser Industrial Park Kaiser MO 65047 
(913) 908-7223 marineconcepts@ymail.com www.
worldsbestboatcover.com     

MarineMax 
3070 Bagnell Dam Blvd Lake Ozark MO 65049 
(573) 365-5382 dale.law@marinemax.com 
www.marinemax.com     

Marty’s Marine 
3864 Osage Beach Parkway Osage Beach MO 
65065 (573) 346-0023 
sales@martysmarine.com 
www.martysmarine.com     

Midwest Boating Center 
8 Rauscher Drive St Louis MO 63124 
(573)286-6079 jason@midwestboatingcenter.com 
www.midwestboatingcenter.com     

Midwest Touchless Boat Covers 
613 SE Brentwood Lee’s Summit MO 64063 
(816) 985-6542 boatcoverguy@outlook.com 
www.midwestboatcovers.com     

Nauti Renovations 
22024 Saddle� eld Court Warrenton MO 63383 
(636) 359-5899 nautirenovations@gmail.com 
www.aquatraction.com     

One Source Services, LLC 
305 North Locust Street Linn Creek MO 65052 
(573) 502-9350 marty@onesourceservices.net  
www.onesourceservices.net     

Otto Construction Inc. 
PO Box 1821 Lake Ozark MO 65049 
(573) 693-3772 james@ottoconstruction.biz 
www.ottoconstruction.biz     

Paradise Upholstery & Canvas, LLC 
1124 Spring Valley Road Osage Beach MO 65065 
(573) 216-7214 pete@paradiseupholstery.com 
www.paradiseupholstery.com   

PDQ Marine Services, LLC 
PO Box 2489 Lake Ozark MO 65049 
(573) 365-5900 pdqmarineservice@hotmail.com 
www.pdqmarine.com     

Performance Boat Center 
1650 Yacht Club Drive Osage Beach MO 65065 
(573) 873-2300 brett@performanceboatcenter.com 
www.performanceboatcenter.com     

Poly Lift Boat Lifts 
PO Box 135 Sunrise Beach MO 65079 
(573) 374-6545 mark@polylift.com 
www.polylift.com     

Premier 54 Motor Sports, LLC 
4370 Osage Beach Parkway Osage Beach MO 
65065 (573) 552-8550 rich@premier54.com www.
premier54.com     

RMI Golf Carts 
19882 West 156 St Olathe KS 66062 
(913) 829-1211 mrogers@rmigolfcarts.com 
www.rmigolfcarts.com     

Showcase Publishing 
2820 Bagnell Dam Blvd., B-1 Lake Ozark MO 
65049 (573) 365-2323 spublishingco@msn.com 
www.lakeoftheozarkssecondhome.com     

Summerset Boat Lifts, Inc. 
1165 Jeffries Rd Osage Beach MO 65065 
(573) 348-5073 info@summersetboatlifts.com 
www.summersetboatlifts.com     

Surdyke Yamaha & Marina 
5863 Osage Beach Pkwy Osage Beach MO 65065 
(573) 348-6575 greg@surdykeyamaha.com 
www.surdykeyamaha.com     

The Dock Box Guy, LLC 
PO Box 3627 Camdenton MO 65020 
(573) 836-5304 thedockboxguy@gmail.com 
www.thedockboxguy.com     

The Real Estate Book 
30 Old Duckhead Road Lake Ozark MO 65049 (573) 
219-0326 hcpage@aol.com 
www.realestatebook.com/homes/usa/mo/lake-ozark     

The Wagner Agency, LLC 
PO Box 724 Lake Ozark MO 65049 
(573) 302-0001 cwagner1@farmersagent.com 
www.lakeoftheozarksmarineinsurance.com     

Towboat US LOTO 
PO BOX 1356 Lake Ozark MO 65049 
(573) 216-4701 laketow1@gmail.com 
www.� rstmateyachtservices.com     

Trico Open Water Dock Co. 
6000 Baydy Peak Road Osage Beach MO 65065 
(573) 348-2737 patrick@openwaterdocks.com 
www.openwaterdocks.com     

Village Marina & Yacht Club 
107 Village Marine Road Eldon MO 65026 
(573) 365-1800 markbrick@villagemarina.com 
www.villagemarina.com     

Voyage Marine & Storage, LLC 
PO BOX 1060 Lake Ozark MO 65049 (573) 365-
5900 info@voyagemarineandstorage.com www.
voyagemarineandstorage.net     

Yacht Club Powersports 4760 Formula Drive 
Osage Beach MO 65065 (573) 348-6200 
dan@ycpowersports.com 
www.ycpowersports.com



Lake of the Ozarks Boating July, 2021 Page 30



Lake of the Ozarks BoatingJuly, 2021Page 31



Lake of the Ozarks Boating July, 2021 Page 32



Lake of the Ozarks BoatingJuly, 2021Page 33

BOWRIDERS
2005  RIVA 33 SUNRIVA  TWIN YANMAR TURBO DIESEL ....$299,900
2016  MONTEREY  218 SS W/TRL  VOLVO V8280 FWD DR ...$79,900
2000  REGAL 2800 LSR  MERC 5.7  .....................................$24,900
2019  CROWNLINE  335 SS MERC 350 MAG  .....................$199,900

OTHER
2013  RANGER  Z520C W/TRL  YAMAHA 250 VMAX .............$50,900
2000  FORMULA  40 PC MERC TWIN 496 ...........................$127,500
2016  REGAL 42 SC VOLVO TWIN IPS 400 ..........................$559,000

PONTOONS
2019  BENNINGTON  25 GSRC  MERC 200  ..........................$81,000

GAS PRICES
THE LAKE’S BEST

SHIP’S STORE   SERVICE AVAILABLE

$81,000 
2019 BENNINGTON 25 GSRC

$50,900 
2013 RANGER Z520C W/TRL

$199,900 
2019 CROWNLINE 335 SS
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YOUR 
PARADISE 
AWAITS!

OPEN 7 
DAYS  

A WEEK
April - October

573-374-4777  |  paradiseatthelake.com
430 TROPICAL TRAIL RD., SUNRISE BEACH, MO 65079

24 MILE MARKER by water @PARADISELOZ • @PARADISE.LOZ

LIVE TROPICAL MUSIC 
LUNCH and DINNER
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Lifetime Tank Warranty
5-Yr warranty on our USA Made Galvanized Steel

Safety Valves  •  Ground Fault
Deck-Mounted Boxes

Trusted by Lake of the Ozarks
Boat Owners for more than 35 Years!

We Sell Lifts For Everything From 
PWCs to Cruisers!

Find Us Online!

www.econolift.com  •  573-346-7161

From Highway 5, Take Pier 31 Exit Then Right on Old Route 5

No Reground Plastic, No Pigment or 
Harsh Chemicals that could weaken the 

integrity of the tank!

Boat Lifts for Speedboats, 
Pontoons, Fishing Boats, 

Waverunners & more
Boat Lifts to support up to 

20,000 lbs

Econo Lift uses only the highest quality 
materials in its boat hoists. We use a totally 

enclosed polyethylene tank for more stability in 
open or high traf� c water situations & durable, 

completely galvanized metal parts!

ECONO
BOAT LIFT SYSTEMS

ECONO
BOAT LIFT SYSTEMS

We do not contract our service! We have our own 
service team employed by Econo Lift Boat Hoist!

SHALLOW 
WATER 
LIFTS

AVAILABLE!
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