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Proposed concert venue July 14 hearing

By Nancy Zoellner

A request for rezoning that
would allow construction of a
2,000-seatamphitheater will go
back to the Osage Beach Plan-
ning and Zoning Commission
on July 14 for another hearing.
That decision was made during
aJune 25 special meeting of the
P&Z after Rachel Orr, an attor-
ney representing Arapaho LLC,
owned by the Gary Prewitt Ir-
revocable Trust, sent letters to
the city asking the commission
to “rehear and reconsider the
petition.”

The rezoning request is for
a l4-acre parcel adjacent to
Backwater Jack’s. The land is
currently zoned to allow com-
mercial lodging; Prewitt is ask-

ing to rezone the land to Gen-
eral Commercial with an E-3
overlay to allow the amphithe-
ater and accessory uses includ-
ing a 300-space parking lot.
Zoning on surrounding land is
A-1 Agriculture on the vacant
land to the north; C-1 and R-3
on the Lakefront land to the
south that currently houses
Backwater Jack’s; A-1 on vacant
land to the east; and C-1 Gener-
al Commercial on the commer-
cialland used by the restaurant
to the west.

The rezoning request was
initially presented at the Janu-
ary 14 P&Z meeting. However,
it was tabled until February 11
after residents of the area ex-
pressed concerns about noise

and traffic. In late January,
Andy Prewitt said they had
ordered a traffic study, were
working to address the con-
cerns voiced at the meeting
and believed they’d have solu-
tions in hand by the next meet-
ing. However, delays and then
the coronavirus pushed the
matter to June 9.

At that meeting, the com-
mission voted 5-4 to deny Pre-
witt’s request with Tony Kirn,
Don Sturn, Don Chisholm, Mi-
chelle Myler and Alan Blair vot-
ing againstrezoning and Susan
Ebling, John Olivarri, Richard
Ross and Kellie Schuman vot-
ing for it.

In her letter, Orr wrote that
neither Sturn nor Blair should

have been allowed to vote.

“The minutes from the re-
zoning hearing held on January
14, 2020 reflect that Commis-
sioner Don Sturn was required
to recuse himself from voting
with respect to the rezoning
petition. Our clients were in-
formed that Commissioner
Sturn was asked to recuse
himself by Chairwoman Susan
Ebling and by Mayor John Oli-
varri, and he failed to do so.

“In addition, in the minutes,
Commissioner Sturn states
on the record that our clients
‘haven’t donated a dollar to
the cove association and that
makes me jaded. The com-
ments of Commissioner Sturn

continues on page 14
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For the Latest Market Status and
Real Estate Info, turn to Page 18 for this
month’s “As The Lake Churns”

C. Michael Elliott & Associates, Realtors
3738 Osage Beach Parkway, Suite 103
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Your favorite songs from yesterday,
24 hours a day on Gool 102.7 FM

Armchair
Pilot

By Nancy Zoellner

TO JUMPSTART the American
tourism industry, a United States
senator has proposed a $4,000
tax credit to travel as long as you
stay within American borders.
Joint filers would receive $8,000
plus an additional $500 credit for
dependent children. The credit,
proposed on Monday, June 23
by Sen. Martha McSally (R-AZ),
would apply to vacations taken
in 2020 and 2021, however cer-
tain rules would have to be fol-
lowed to be eligible: Travel could
only take place within the U.S.
and its territories and it must be
more than 50 miles from home.
Most expenses — air fare, lodg-
ing, transportation costs, food
and drinks and even entertain-
ment — would qualify. And those
who drive to their destination
could claim mileage at the rate
set by the IRS. A study conducted
by the U.S. Travel Association
found that travel spending in the
U.S. is predicted to drop 45 per-
cent by the end of this year.

IN TODAY'S uncertain world,
travel insurance is almost a ne-

cessity. However, many policies
have stipulations so picking the
right policy for your trip might
take some research. A recent
story in Afar travel magazine has

done that research for you and
provides tips that will help you
find the best policy for your trip.
You can read it by visiting afar.
com and searching for the story
titled “A Practical Guide to Buy-
ing Travel Insurance.”

REFUSE TO WEAR a mask?
Airlines could refuse to let you
fly. According to a story in Afar
travel magazine, Airlines for
America, which represents the
major U.S. airlines - American
Airlines, Delta Air Lines, United
Airlines, Alaska Airlines, Hawai-
ian Airlines, JetBlue Airways,
and Southwest Airlines, recently
announced that its members
would be vigorously enforcing
requirements that all passen-
gers and crew wear masks for the

duration of the trip except when
eating or drinking. Although
policy specifics vary by airline,
some are saying that violation of
the rule could result in travelers

being placed on travel restriction
list and losing their right to fly on
any participating airline for a
specified amount of time, pend-
ing a “comprehensive incident
review.” In the meantime, the
Federal Aviation Administration
announced that although they
support airlines’ decisions, they
won’t mandate masks for those
on commercial flights.

CROSS INTERNATIONAL travel
off this year’s bucket list. Canada
recently announced their border
will remain closed to everyone
but commerce and healthcare
workers through the end of July
but government officials have
said they could extend the clo-
sure if the number of COVID-19
cases in the U.S. continues to
rise. As of mid-June, Canada
had reported 102,000 confirmed
cases and just over 8,450 deaths
compared to 239 million con-
firmed cases and 123,000 deaths
in the U.S. Travel from the U.S.
to the United Kingdom will be
tough. As of June 8, all new arriv-
als must self-isolate for 14 days
before the vacation can start.
Those who refuse to follow the
guidelines could face fines of
more than $1,200 and they could
be refused entry into the Unit-
ed Kingdom, Northern Ireland
or Scotland. European Union
countries are considering a ban
on American visitors until they
feel the U.S. has the pandemic
under control. And while most
Caribbean Islands have opened
to tourism, their restrictions
vary. Some require Coronavirus
tests before entering, others are
simply checking temperatures
and enforcing social distancing
while a couple others have pretty
much returned to pre-coronavi-
rus normal.

DON'T PLAN ON taking a slow
boat to China anytime soon.
The cruising industry just an-
nounced the majority of the
cruise lines will be suspending
travel until September 15. In

June a spokesperson with Cruise
Lines International Association,
whose members include some of
the largest and most well-known
lines like Disney Cruise Line,
Norwegian Cruise Line, Celeb-
rity Cruises and Carnival Cruise
Line, released a statement saying
that although they were confi-
dent that future cruises would be
healthy and safe, they felt it was
appropriate to “err on the side
of caution.” A No Sail Order was
issued in March by the Centers
for Disease Control and Preven-
tion. The order is in effect until
July 24. “Although we had hoped
that cruise activity could resume
as soon as possible after, it is in-
creasingly clear that more time
will be needed to resolve barri-
ers to resumption in the United
States,” the CLIA statement said.
If you're bent on visiting the Far
East, you can fly. Delta just re-
sumed flights to China.

AIRLINES LOSE LUGGAGE all the
time. Usually those bags make
it back to their rightful owners.
When they don’t, they some-
times end up with Unclaimed
Baggage, a retailer in Scotts-

boro, Alabama that buys those
bags from the airlines, then sells
them and their contents. In the
past, the only way to shop — or
look for your lost items — was to
visit the 50,000-square-foot store
in person. However, they've re-
cently added an online shop-
ping option. According to the
website, “Over 99.9% of domes-
tic airline’s checked bags are
picked up at the carousel. After
airlines conduct an extensive
3-month tracing process there
are still a small percentage of
bags left unclaimed. Unclaimed
Baggage buys orphaned bags
and gives them a second life by
selling, donating, and recycling
their contents.” However, don’t
expect garage sale prices. A visit
to the website found that Apple
44mm Series 4 Smart Watches
were selling in the $295 to $349
price range and diamond tennis
bracelets were priced between
$950 and $8,500. For more infor-
mation visit unclaimedbaggage.
com.
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Sit back and relax and
we will help you find
the right lifestyle
home and outdoor
living products for you.
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NATUREKAST WIZARD SCREENS

WEATHERPROOF CABINETRY

LIGHTCRAFT OUTDOOR CHICAGO BRICK OVEN FLAIR FIREPLACES

Schedule a no cost

consulation or

S E LECT request a FREE estimate
DISTRIBUTORS thru our website.

www.selectdistributorsllc.com
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Get educated on area General Election candidates

By Nancy Zoellner

Through collaboration be-
tween the local Eldon, Lake
Area, Camdenton, Lake West
and Versailles chambers of
commerce and Lake Media,
four “Meet the Candidate”
forums will be taking place
in July throughout the three-
county region.

“In the past, the Cam-
denton Chamber and some
of the other chambers indi-
vidually would hold candi-
date forums but we wanted
to collaborate this year since
all three counties have races
and in some, the state reps
have been term-limited out
so there will be new names
and faces. We all felt this
would be an opportunity for
the voters to meet the can-
didates running in the tri-
county region in person. We
also thought it would maxi-
mize the use of the candi-
dates’ time because they’ll
just have one forum to at-
tend,” said Trish Creach, ex-
ecutive director of the Cam-
denton Area Chamber of
Commerce.

Candidates will be giv-

en one minute for opening
and closing comments and
they’ll participate in a ques-
tion and answer session with
questions coming from the
community. People

have

tured in the facilitated pro-
gram.

Creach said the questions
chosen will be kept confi-
dential prior to the forum
and will not be made avail-

until July 8 to submit ques-
tions to any one of the cham-
bers either via email at the
address listed below or by
dropping the questions off at
any of the chamber offices.
A committee will screen the
questions and choose the
ones they feel are specific to
each race. While all candi-
dates are invited to attend
and meet the public, only
contested races will be fea-

able ahead of time to any
candidate and a timekeeper
sitting near the stage will be
used to make sure everyone
is given equal time.

“It’s important to under-
stand that thisis a bipartisan
event — it’s not being held to
build campaign support for
any one candidate. The time
is from 6 to 8 but doors will
open at 5:30 and we’ll stay
after until about 8:30 so peo-

ple will have time to meet
the people running for office
in their areas,” she said.

The forums will all take
place from 6 to 8 p.m. as fol-
lows:

Tuesday, July 14 will fea-
ture those running for office
in Miller County — 1st and
2nd district commissioners,
sheriff, coroner, and public
administrator. The forum
will be held at the Eldon Per-
forming Arts Center located
at 211 West 1st Street in El-
don.

Thursday, July 16’s forum
will include candidates seek-
ing election for the 26th Cir-
cuit judge and state repre-
sentatives from Districts 58,
123 and 124. It will be held at
the RC Worthan Theater at
the Camdenton High, locat-
ed at 662 Laker Pride Road

On Tuesday, July 21 the
public is invited to meet
candidates seeking office
in Morgan County — 1st and
2nd district commissioners
and sheriff. That forum will
be held at the Versailles Per-
forming Arts Center at 913
West Newton in Versailles.

And on Thursday, July
23 a forum will be held to
meet and learn more about
candidates seeking office in
Camden County - 1st and
2nd district commissioners,
treasurer and sheriff. That
event will also be held at the
RC Worthan Theater.

A table will be provided at
the entry for campaign mate-
rials that do not exceed 8 ¥2”
X 11”7 in size. No campaign
materials will be allowed in-
side the forum location.

Candidates with ques-
tions should contact any of
the sponsoring organiza-
tions listed below.

Camdenton Area Cham-
ber 573-346-2227 info@cam-
dentonchamber.com

Eldon Area Chamber 573-
392-3752 eldoninfo@eldon-
chamber.com

Lake Area
ber 573-964-1008
lakeareachamber.com

Lake West Chamber 573-

Cham-
info@

374-5500 info@lakewest-
chamber.com
Versailles Area Cham-

ber 573-378-4401 info@ver-
sailleschamber.com

WE ANSWER TO A HIGHER AUTHORITY.

THE FIDUCIARY STANDARD

Central Trust Company

WEALTH & RETIREMENT PLANNING

Central Trust Company adheres to the “Fiduciary Standard” and will always act in the best interest
of our clients regardless of the type of account or relationship. Call or visit us online today to learn
how our free-from-conflict investment selection process and adherence to the “Fiduciary Standard”
differentiates us and how it will make a positive impact on your investment plan and performance.

—

| INVESTMENT MANAGEMENT

WWW.CENTRALTRUST.NET | 573-302-2474 | 1860 BAGNELL DAM BLVD. | 2N° FLOOR

| TRUST & ESTATE SERVICES
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1st Home. 2nd Home.

Your Dream
Starts

Here!

We’re 1st with Competitive
Rates, Flexible Terms and
Low Closing Costs.

We make the loan
process easier.

WWWC&/

Take the 1st Step - NMLS# 554777 NMLS# 710200
with one of our |
Home Loan Experts!

Gwen l Linda
Sullens Allen

573.348.2265 FIRST BANK
firstbanklake.com % OF THEL AKE

Member FDIC

Located at the entrance of the Osage Beach Outlet Marketplace
4558 Osage Beach Parkway, Suite 100 | Osage Beach
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Kids ‘caught’ wearing life jackets being rewarded

Ameren Missouri has part-
nered with the Missouri State
Highway Patrol (MSHP) to
promote the importance of
wearing life jackets while
boating on Lake of the
Ozarks.

The power company is
doing that by providing the
troopers with T-shirts bear-
ing the message, “I got caught
wearing my life jacket.”
Troopers will hand out the T-
shirts as a reward to children
“caught” wearing their life
jackets during the boating
season.

“Safety is our primary con-
cern, and teaming with the
Missouri State Highway Pa-
trol provides a tremendous
opportunity to emphasize
the importance of wear-
ing life jackets on Missouri’s
lakes and waterways,” said
Jeff Green, supervisor of
shoreline management at
Ameren Missouri.

Ameren Missouri and the
MSHP’s Water Patrol Divi-
sion have conducted similar
life jacket safety promotions
since 2005.

“This partnership is a good

way to recognize those boat-
ers who are being safety con-
scious,” said Capt. Gregory
Kindle, commanding officer
of Troop F. “The majority of
our stops on the Lake are
due to violations our troop-
ers have observed, so it’s al-
ways nice to note the positive
things we see boaters doing.”

According to statistics
from the U.S. Coast Guard,
approximately 85 percent of
boaters who drown weren'’t
wearing a life jacket, even
though in many cases life
jackets were available and
aboard the boat.

“In Missouri, life jackets
are required for children
under 7, but are certainly
recommended for children
seven and older,” Kindle said.
“Children on docks are not
required to wear life jackets,
but the same dangers cer-
tainly apply. The most tragic
situations our troopers see on
this Lake involve small chil-
dren who drown. Our hope
is to do all we can to prevent
such tragedies.”

Data from the 2019 Na-
tional Life Jacket Wear Rate

Observation Study conduct-
ed by JSI Research & Train-
ing Institute shows the wear
rate for all youth (17 years or
younger) on all boats except
PWCs is relatively high. The
wear rate for 2019 was 65.8
percent, an increase of 26
percent since the beginning
of the study in 1999.

Wear rates for the under 6
age group have always been
high, the study shows; the
2019 rate of 93.2 percent rep-
resents a 16 percent relative
increase since 1999. Wear
rates for the 6-12 year olds
were 82.2 percent and rep-
resent a 19 percent relative
increase since 1999. Teenag-
ers 13 to 17 wear rates of 38.9
percent represents a 61 per-
cent relative increase since
1999. For adults ages 18 to
64, the 2019 wear rate is 11.6
percent. This is the second
highest rate recorded to date
and represents a 32 percent
relative increase since 1999.
For adults 65 years of age and
older, the 2019 data show a
wear rate of 12.0 percent.

Its Movie

Night!

Avengers
g

We've got the technology, and the expertise to make your home entertainment
unbelievable! Give us a call today for a no-obligation consultation!
Curt (816) 215-2425 « cgordy@SmartSystemsGallery.com

MART SYST=
GALLERY

Home & Business Automation e Access Control ® Security Systems & Cameras ¢ Audio/Video
¢ Home Theater Systems e Cabling & Wireless Networking e Dock Lifeguard™ Reseller
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UNPARALLELED EXPERIENCE. UNPARALLELED RESULTS.

CONSTRUCTION LAW COMMERCIAL LITIGATION CONDOMINIUMS

The Lake area is awash with new residential developments, particularly
condominiums. However, along with this comes a wave of challenges for
condominium and homeowners associations. All too often, developers of new
construction projects cut corners to reduce costs and avoid delays.
Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for
homeowner associations and their members.

SELECT THE FIRM WITH PROVEN RESULTS. LEARN MORE AT
WWW.LONGROBINSON.COM OR CALL 816-541-2100 TO ARRANGE A CONSULTATION

LONG & ECC)BINSON

1800 BAaLTIMORE AVENUE, STE. 500, Kansas City, MO 64108

THE CHOICE OF A LAWYER IS AN IMPORTANT DECISION AND SHOULD NOT BE BASED SOLELY UPON ADVERTISEMENTS.
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FBI warns of potential fraud in
antibody testing for COVID-19

When there’s a will to cheat
people and steal from them,
there’s always a way. The most
recent scam involves fraudu-
lent antibody testing for COV-
ID-19. The FBl issued the warn-
ingin late June.

Scammers are marketing
fraudulent and/or unapproved
COVID-19 antibody tests, po-
tentially providing false re-
sults. In addition, fraudsters
are seeking to obtain individu-

als’ personal information — in-
formation like names, dates of
birth, Social Security numbers,
etc. — and personal health in-
formation, including Medi-
care and/or private health in-
surance information, which
can be used in future medi-
cal insurance or identity theft
schemes.

In response to the vast num-
ber of COVID-19 cases, and in
an effort to return to a normal

economy as soon as possible,
researchers have been encour-
aged to devise testing methods
that can be quickly and easily
deployed to test large numbers
ofindividuals for COVID-19 an-
tibodies. However, not all COV-
ID-19 antibody tests have been
approved by the U.S. Food and
Drug Administration (FDA),
and their efficacy has not been
determined.

continues on page 18

Protection
you need,
service you
deserve.

Since 1916, Auto-Owners has

17

My

partnered with independent agents
to provide local service and trusted
protection. That's the quality of your
independent agent, and the company
t stands behind them.

Mills er Sons

INSURANCE

LIFE - HOME -

CAR + BUSINESS

SINCE

1869

573-365-2002 - www.millsinsurance.com

Auto-Owners

INSURANCE

Building an effective
web presence

with Alycia Conrad, Social
Media Coordinator at MSW
Interactive Designs LLC

How SMART are
Your Leads?

We spend a lot of time talking
about how to get people to your web-
site and into your doors. But what hap-
pens then? How do you tum that first-
time visitor into a lifelong customer?
If you don't have a proven strategy
to capture those leads and follow up,
then you could be missing out on
building loyalty to your business and
earning repeat customers.

Capture Website Visitors

You may already have a lead gen-
eration form on your website for po-
tential customers to contact you. The
reality, though, is that not everyone
who visits your website is going to fill
out a form and reach out on their own.
In fact, it is roughly only 2% of website
visitors that take the time to fill out a
form. So, how can you effectively com-
municate with the rest of your web-
site’s visitors?

Instead of requiring potential cus-
tomers to reach out to you, explore
new ways to reach out to them. Did
you know that there is technology
available that can capture and track
who is visiting your website? Finding a
platform like this can give you the pow-
er to follow up with customers that you
may never hear from otherwise. Some
can even provide detailed information
about your website's visitors like their
company name, address, possible con-
tacts, phone number, email address,
and more specific details that can help
you convert the other 98% of website
visitors into solid, workable leads.
Capture Brick & Mortar Visi-
tors

You work hard to get customers
through the door at your business.
So, how can you encourage them to
become repeat, loyal customers? Col-
lecting business cards in a fishbowl just
doesn't seem adequate in today’s fast-
paced, information-driven world. While
business cards are a great tool for

Alycia Conrad

networking, it's hard to collect a lot of
information about a customer through
a simple card and a very brief interac-
tion. Using something called “smart
WiFi" in your business is a great way
to change that.

You have probably already seen
this in action when you visit your coffee
shop and enter an email address to ac-
cess the free WiFi. These platforms can
do all the hard work for businesses,
collecting contact and demographic in-
formation from every visitor. Some plat-
forms go beyond data collection and
will even reach out to past customers
if it's been a while since their last visit.
Get Smart!

MSW  Interactive Designs has a
lot of ways to help expand your reach
and increase sales. We go above and
beyond traditional website design to
help your business be as effective as
possible in the marketplace. If you are
ready to up your lead game and would
like help implementing these strategies
for your business, give us a shout! Let
us help tumn those first-time visitors
into lifelong customers.

Facebook: http://Facebook.com/put-
thewebtowork

Twitter: @PutTheWebToWork

Blog: http://put-the-web-to-work.
blogspot.com

Alycia Conrad, MSW Interactive
Designs LLC ~

We put the web to work for you!
573-552-8403
www.PutTheWebToWork.com

Send Your Public Event Information and
News Releases to
Lakebusjournal@gmail.com

Please remember to include photos if available, captions detailing
the photographs and your information in Word (.doc) files
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Make it yours...

Your New Retail Store Space
: New Service Industry Space or New Project Space... |
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Your New Business has a home! Technology Park has
the square feet you need to get the doors open!
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Central location on Osage Beach Parkway
starting at $795 per month for 1,000 sq.
ft., with glass storefront or glass overhead
door. Build out your space or rent with
improvements and loft in place! Well
insulated, sewer and water included.

1 1 ' // .! 1 o] o s el s o s s,
The best location and views at the Lake! e e

Reserve your space now!

Technology Park

4155 Osage Beach Pkwy S.
Osage Beach « 602.692.6813

THE BACK ROAD TRAVELER
MERCANTILE
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EXCEPTIONAL VACATION RENTAL
MANAGEMENT

Your Lake Vacation is one of the Lake's premiere professional
vacation rental companies conveniently located in the
heart of Osage Beach. We provide exceptional customer
service, housekeeping, maintenance, accounting, marketing,
interior design and 24 hour emergency services. Join our
family of 100+ private homes and condos today!

- The Lake of the Ozarks leading innovator in professional

vacation rental management

- Over 30 years of experience in the vacation rental industry

- We are a local brick and mortar, family owned and

operated company

- Experience effective communication with our team of over 10

dedicated employees

owo Lake Vaeation

Nightly vacation rentals @ Lake of the Ozarks

We make it simple.

Paperless. Keyless. Stress-less.

4571 Osage Beach Pkwy
Osage Beach, MO 65065
573-365-3367
www.YourLakeVacation.com
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Statewide
Award Winning
Publication.

Pick up L-O PROFILE S newest issue statewide
or visit www.loprofile.com to download!

Mortgage $ense

with Michael Lasson of First State
Bank Mortgage

How Much
Vacation Home
Can | Afford?

When purchasing a vacation home
at Lake of the Ozarks, one of the first
questions to ask yourself is how much
can you afford to put into a second
home. You already have a pretty good
idea of the costs involved with your
current home, but it's important to
not just look at the monthly mortgage
payment. In addition to a monthly
mortgage payment, you will also need
to figure out the upfront home buying
costs, the closing costs, and the regu-
lar homeownership expenses. Here is
a quick overview of costs that come
up through the start of your mortgage
and how to prepare for these when
you are purchasing your second home
at Lake of the Ozarks.

Upfront Buying Costs

Your monthly mortgage payment
is only one piece of the puzzle when
you are figuring out how much you
can afford to pay for a vacation home.
A few of these are going to be the In-
spection and Appraisal fees, the ear-
nest money, and the down payment.

Earnest Money - this is your
initial deposit on your home. It can
be beneficial because if your offer is
accepted, it can put weight behind
your purchase. Also, if your offer is
one of many bids, the earnest money
put down could give you some advan-
tages with the seller's decision.

Down Payment - generally, the
more you pay down, the better your
mortgage rate can be. A 20% down
payment is ideal, but down payments
can be higher or lower than that de-
pending on the loan program you
qualify for and how much you have
saved for the down payment.

Closing Costs

A good rule of thumb is that your
final closing costs will typically range
from 2-4% of the total loan amount.
Here is a quick overview of what can
be included in closing costs - depend-
ing on many factors:

Mortgage Origination Fees

Attorney's Fees

Inspections and Surveys

Title Insurance and Title Search

Recording Fees

Appraisal Fees

Expenses  Associated  with
Homeownership

There can be many additional
costs included with owning a home,
some are obvious, some may get for-
gotten while you are working through
your budget. It's important to be in-
formed on all of the costs of home-
ownership before committing, so let's
take a look at some of these:

Mortgage Insurance

Home Owner’s Insurance

Utilities

Repairs

Property Taxes

Home Owner Association Dues

Now is the Time to Buy

2020 has been a great year for
both buying a home or refinancing
your current real estate. If you have
been thinking about buying a home,
but you need to know how much you
can afford to spend on one, let Team
Lasson help! Visit our website, fill out
an application, and we can get a pre-
approval ready for you. This will give
you a good idea about how much you
can afford to spend on a home. We
look forward to assisting you through
this exciting process and can't wait
to help you get the keys to your new
vacation home through our mortgage
services at Lake of the Ozarks.
Michael Lasson
Senior Loan Officer
NMLS #: 493712
4655 B Osage Beach Parkway
Osage Beach, MO 65065
Direct: (573) 746-7211
Cell: (573) 216-7258
e-Fax: (866) 397-0318
Email: mlasson@fsbfinancial.com
Website: www. YourLakeLoan.com

A Division of First State Bank of
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affiliate of the Year 2011,
2014, & 2015.

Send Your Public Event Information and
News Releases to
Lakebusjournal@gmail.com

Please remember to include photos if available, captions detailing
the photographs and your information in Word (.doc) files
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By Nancy Zoellner

LAMB House fulfills mission to ‘Feed the Hungry'

Mll““‘"",’

With the help of volunteers
from area churches and service
organizations, over the past
several weeks LAMB House,
an ecumenical food pantry
and thrift shop in Camden-
ton, has provided free food for
thousands of people through a
weekly food giveaway — and it’s
been a sight to behold.

An hour before the giveaway
was set to begin on one of those
weeks, a line of cars and trucks
stretched down Morgan Street
as far as the eye could see.
Trunks and hatches were up,
tailgates were down, and ev-
eryone was careful not to block
traffic as they patiently waited
their turn. As it got closer to
kick-off, volunteers from the
Knights of Columbus, eager to
get to work, listened attentively
to the instructions given by
LAMB House Executive Direc-
tor Gary Mitchell.

“I'd advise everyone to put
on sunblock before we get start-
ed. Otherwise you're going to
go home with a sunburn. Make
sure you take frequent water
breaks and step inside to the
shade to cool off if you get too
warm. Also — everyone — please
try to take a couple minutes to
talk to some of the people we're
serving. They are all so appre-
ciative and it will make you feel
very good about what you're do-
ing,” he advised before explain-
ing the process that would be
followed to package the items
and get them into the vehicles.

At9:30 a.m., the sound of en-
gines starting filled the air as
drivers began inching forward,
forming a large circle in the
parking lot as they pulled for-
ward two at a time to be served.
This day, the bumper-to-bum-
perline didn’tlet up until noon.
The next, and last, hour of the
giveaway saw vehicles pulling
in every few minutes. The last
vehicle to get loaded up pulled
out a few minutes before 1 p.m.

If volunteers took Mitch-
ell up on his suggestion to
talk to some of the recipients,
they surely heard nothing but
thanks and praise.

One told this reporter that
the giveaway allowed her to
still have something to eat af-
ter her money ran out. Anoth-
er said she had been off work
for several weeks because her
place of employment had been
shut down by the coronavirus.
“This will help me feed my kids

Although it was their first time volunteering at the LAMB House food giveaway, the Knights of Columbus volunteers worked together like the
cogs of a well-oiled machine. Two women armed with clipboards checked in participants while a team with quick hands packed up their orders.
Others then loaded the boxes and bags of food into vehicles, shut the doors and signaled that they were set to go. Two strong men working
behind the scenes kept the food line supplied with cold milk, frozen meat and fish, granola bars, deserts and boxes of produce. The best part -
every person who came for food, got food — and there was even some left over to give out through the week. Nancy Zoellner photos.

until I'm back working full time
—and I really appreciate getting
healthy food! I can’t thank you
enough.” A gentleman in a pick-
up truck just bit his lip to keep
from crying.

Mitchell said that’s par for
the course. “I can’t tell you how
many ‘thank yous’ I've heard. I
feel so blessed that God chose
to work through us to help our
community. We truly are get-
ting to carry out His mandate
to ‘feed the hungry.”

LAMB House provided food
for 346 families - 1,047 people
— that day, which Mitchell said
was “about average. The first
week we had around 500 fami-
lies, maybe because people
were just coming to check it
out, but it slowed down a little
the second week and has stayed
steady at between 300 and 400
families a week ever since,” he
said.

The food giveaway was made

possible by a partnership with
the Food Bank for Central and
Northeast Missouri. Mitchell
said he was contacted several
weeks ago by Grace Bohart, the
agency relations coordinator
for the Food Bank, who said to
help farmers get through the
COVID-19 pandemic, they were
buying their produce, then dis-
tributing it free of charge to the
140 partnering agencies in their
coverage area.

“Of course I said we wanted
to participate! Then a couple
days later I got a call from an-
other woman askingifwe’d also
like milk, which comes from
Prairie Farms Dairy and is paid
for by a COVID grant. Again I
said ‘Yes,” he said.

Mitchell said he’s been very
pleased with the quality and
quantity of the items they’ve re-
ceived. The produce boxes were
filled with a bag of apples, a bag
of oranges, a container of straw-

berries, a box of cherry toma-
toes, a bag of onions, a head of
lettuce, celery, green peppers,
yellow squash, zucchini, sweet
potatoes and a bag of white
potatoes. The dairy boxes held
two gallons of white milk, a pint
of chocolate and two pints of
strawberry milk, cream cheese,
sour cream, chip dip and cot-
tage cheese and all the “use-by”
dates were a couple weeks out.
An assortment of roasts, whole
chickens, and breaded chicken
nuggets and fish sticks, provid-
ed by the Food Bank through
the Temporary Food Assistance
Program, were also included as
were other items that came in
through TFAP.

He also said it was important
to recognize that LAMB House
couldn’'t host the giveaways
without the volunteers.

“After talking to Grace I
knew we’d need help. The Boy
Scouts have asked several times

if they could do something so I
called them and they took the
first food distribution. I regu-
larly talk to some of the area
pastors and when I told them
what we were doing, Canopy
Church immediately said they
wanted to be involved and they
took the second week. First
Baptist Church volunteered the
third and fourth weeks and the
Knights of Columbus took the
fifth and sixth. Heartland Wor-
ship Center has volunteered for
the two after that. The milk will
stop July 9 but we’ll have pro-
duce to give away thru the end
ofJuly so we need to find volun-
teers at least for those last cou-
ple weeks,” he said. “It’s hard
work and you're tired by the
end - but you sure feel good.”

For more information on
how your church or organiza-
tion can getinvolved call LAMB
House at 573-346-2168.



Lake of the Ozarks Business Journal

July, 2020 Page 13

Maximizing
the Vacation
Rental
Season

Understanding  our  vacation
rental season here at the Lake of the
Ozarks is the key to maximizing the
income for your property. Since we
have a very unique vacation season,
properly understanding that season
can help you be more successful in
your vacation rental ownership ex-
perience.

Effectively the rental season at
the Lake runs from Memorial Week-
end through Labor Day Weekend.
Over the last few years 91% of all
our rentals have occurred during the
months of May, June, July, August
and September with about 83% of
those rentals falling between those
two previously mentioned holidays.
Within that rental season there is
just a select nine week “prime”
rental season that runs from the
middle of June through the middle of
August. 64% of all our rentals occur
during that short 63 day time frame.
Compared with many other vacation
areas this is a very, very short rental
season. Once you realize that 83%
of all your rentals may occur in the
span of 15 weekends, which repre-
sents only 29% of the entire year,
you can better prepare yourself to
take advantage of the prime rental
weeks.

Since we have such a short rental
season, don't be so quick to give
discounts. During those nine prime
weeks there is very little availabil-
ity around the Lake, so there is not
much need, if any, to discount. Also
try to avoid shorter rentals during
that time. Depending on the size
(number of bedrooms) of your prop-
erty, especially with larger properties
(four bedrooms or more) you should
not take a two night rental during
that time unless it gets down to the
last minute and your property is set-
ting empty. In fact with many of our
larger homes we have a minimum of
anywhere from four to seven nights

Managing Rental Property

Russell Burdette

during that time. Our large homes
average four to five nights per rental,
so taking a two night rental would
mean giving up 50% to 60% of your
potential income during that time
period.

If you are going to discount, you
should do so wisely. Obviously you
will have to discount during the win-
ter months where almost any rental
is kind of like finding lost money
in the couch cushions. During the
spring and fall, prior to Memorial
Day and after Labor Day, you may
have to discount to compete with
other rental properties. During the
summer a good time to discount is
during the week. If you typically only
fill up the weekends then discount-
ing Monday through Thursday may
increase your rentals and fill your
unoccupied nights.

In addition try not to use your
property during the prime rental sea-
son. Using your property outside of
the peak season or during the week
will also help maximize your overall
rentals. Happy Renting! And if you
happen to be in the market for a
vacation rental property please feel
free to contact me and | will be glad
to give you a free property evalua-
tion.

Russell Burdette is the owner of
Your Lake Vacation, a professional
vacation rental management com-
pany at the Lake of the Ozarks since
1986. If you would like more info
on renting your home or condo as a
vacation rental, please call 573-365-
3367 or e-mail russell@yourlakeva-
cation.com.

Send Your Public Event Information and
News Releases to
Lakebusjournal@gmail.com

Please remember to include photos if available, captions detailing

the photographs and your information in Word (.doc) files

REINHOLD
ELECTRICinc

Reinhold Electric, Inc. proudly serves the St. Louis Metro,
St. Charles, Wentzville, lllinois and Lake of the Ozarks areas.
We offer 24 Hour Emergency Service

Residential-Commercial-Industrial

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com
or Email: Katie@reinholdelectric.com
Please visit our website at: REINHOLDELECTRIC.COM

Michelle Lasson
NMLS #934557

(573) 746-7212
malasson@fsbfinancial.com

Michael Lasson
NMLS # 493712

(573) 302-0909
mlasson@fsbfinancial.com

& o\

fsbfinancial.com | 573.365.LOAN (5626)
4655B Osage Beach Pkwy | Osage Beach, MO 65065

First State Bank
MORTGAGE

A Division of First State Bank, NMLS #416668

Multi-year recognition as Bagnell Dam Association of
REALTORS'’ Affiliate of the Year

EQUAL HOUSING
LENDER
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Proposed concert venue

continued from page 1
in the minutes indicate that
he was considering external
factors and past personal
disputes with our client that
were unrelated to the re-
zoning matter before him.
Commissioner Sturn’s in-
ability to put personal mat-
ters aside required that he
recuse himself from consid-
ering and voting on our cli-
ent’s rezoning petition.”

She continued stating,
that Sturn’s failure to re-
cuse himself provided Pre-
witt with sufficient grounds
to file legal proceedings
against him, including a
complaint with the Mis-
souri Ethics Commission.
Sturn has since resigned
from the commission.

Orr said Blair was also
required to recuse him-
self because has an owner-
ship interest in Main Street
Music Hall and Prewitt’s
amphitheater “would be
in direct competition with
Commissioner Blair’'s mu-
sic venue. Under Chapter
105 of the Revised Statutes
of Missouri, public officials
cannot take part in mak-
ing decisions that finan-
cially impact themselves or
their family members.” She
said Blair’s failure to recuse
himself from voting also
provided Prewitt with suf-
ficient grounds to file legal
proceedings against him
as well, adding that Blair
should recuse himself from
voting ifarehearing was ap-
proved.

Orr also said Prewitt de-
served a rehearing because
defective sound equipment
used at the June 9 meeting
kept commissioners from
hearing some of the infor-
mation presented.

“Lake area business
and financial consultant,
Tim Hand, spoke in sup-
port of the project and of-
fered economic modeling
data his firm had compiled
regarding the  positive
economic impact the am-
phitheater project would
have on the Lake economy.
At the conclusion of Mr.
Hand’s remarks, Commis-
sioner Kirn stated to Chair-
woman Ebling that ‘he had
not heard a single word Mr.
Hand had said.” If Commis-
sioner Kirn was unable to

hear Mr. Hand’s testimony,
it is likely other commis-
sioners were also unable to
hear it as well, and this this
information would not have
been considered in their fi-
nal decision, which would
have a significant impact
on the outcome of the vote.
Our client is entitled to the
opportunity to have its peti-
tion heard in full at a prop-
erly noticed and executed
public hearing conducted
by the P&Z Commission.”

According to the applica-
tion, Prewitt would leave a
185-foot buffer area around
the property to protect both
the existing corridor and
their future investment and
that buffer would remain
A-1. No additional docks
are to be built and any ad-
ditional lighting proposed
will have to be shielded
to direct light inward and
limit light intensity within
adjoining properties or the
Lake of the Ozarks.

In his report to the com-
mission, City Planner Cary
Patterson stated that be-
cause the venue would be
surrounded bylargely unde-
veloped property, it “lends
itself favorably to the type
of use being requested, pro-
vided that the intensity of
the uses such as live music
and similar uses is mitigat-
ed as to not create a greater
impact on the area.” He also
stated that Prewitt situated
the proposed amphitheater
in such a way that the stage
and the sound system will
be directed away from the
Lake so the sound will be
directed into the wooded
area and undeveloped val-
ley that is owned by Prewitt
and his family.

“Operation of the facil-
ity will be required to con-
form to the city’s regula-
tions on noise and hours of
operation. These conditions
should ensure that there
will be limited noise pollu-
tion to the area and should
improve the noise impact
on the properties fronting
the lake in that cove with
the stage and sound system
pointing away from the lake
itself,” Patterson told the
commission in January.

In a later interview, he
said Prewitt had submitted
a traffic study completed for

the city by HR Green Com-
pany showing that the peak
hour directional capacity of
a single lane of urban arte-
rial roadway is about 600
vehicles per hour. The addi-
tion of 300 vehicles per hour
to Bluff Drive would cause
the road to be “marginally
congested,” and the same
addition of traffic to Sunset
Drive would provide a level
of service C, “Not Congest-
ed.” Prewitt also contracted
with David Van Leer of CJW
Transportation Consultants
to conduct a traffic impact
assessment. That study
determined no roadway
improvements were neces-
sary to accommodate the
anticipated increase in ve-
hicles — that the existing in-
frastructure has the capac-
ity to handle the increased
traffic.

According to the plans
submitted by Prewitt, the
entrance to parking for the
venue would be located on
Sunset Drive but concert
goers could also arrive and
depart on Beach Drive.

Patterson also told the
commission that the am-
phitheater, “will undoubt-
edly provide the city with
some positive economic
impact by bringing more
people into the community
for the events. Fundamen-
tally it should provide an
expanded customer base for
not only Backwater Jacks,
but the city’s other com-
mercial facilities as well,
“hopefully bringing people
to the Lake a little earlier in
the spring, a little later in
the fall. That will help not
only his business but this
community because it will
not only bring people from
out of the area, it will bring
people here from places like
Versailles — people who oth-
erwise probably wouldn’t
be here.”

According to the plans
submitted to the city, the
amphitheater would host
eight to 10 events per season
with performers that appeal
to an older demographic,
“Not electric-type music,
not hip-hop, not rap.”

A Matter of Trust

Don’t Take a
Vacation From
Your Finances

The summer months are often an
opportunity to start fresh — organize
the house, tackle the family
calendar, revamp your daily routine,
spruce things up and prepare for the
last half of the year. It's also a good
time to take stock of your financial
matters. The following are a few
things to consider:

Review Insurance Policies

This should include life insurance
policies, homeowners, auto and
liability policies, as well as disability
and long-term care contracts. Dig
out your policies and declaration
pages to review your premiums
and ensure that your coverage
is adequate. Occasionally, it's a
good idea to check quotes on your
current level of coverage to make
sure there's not a better deal in the
marketplace.The review of insurance
policies should also include your
current health insurance. Taking
a look at this in late summer or
early fall is beneficial considering
most employer plans offer open
enrollment in October/November of
each year. Make sure you are getting
the most affordable coverage for
the needs of your family. If an HSA is
an option for you, visit your human
resources department or your
financial advisor to determine if this
is suitable for your family.

Taxes

This is also a great time of the
year to take a look at your tax
situation. Reviewing your current
withholdings to be sure nothing
needs to be done before the end
of the year. A visit with your tax
advisor may be more appropriate
now rather than waiting until
April when little can be done to
change your tax bill. Be sure to
discuss Roth and Traditional IRA
contributions and whether or not
they are beneficial for you. Now
is also the time to review how
much you have contributed to your
company's 401(k) or other employer
sponsored retirement plans. If you
have funds available and have
not contributed the maximum, it
may make sense to increase your
allocation for the remainder of the
year to take full advantage of any
available deferral of taxable income.

Trenny Garrett, J.D., CTFA
Senior Vice President

Make an appointment with your
financial advisor in the third quarter
to review your current investments.
During this time, discuss capital
gains and income distributions for
the year, and see if there are things
that can be done to minimize your
tax due.

Review Service Contracts

Another thing to add to your
to-do list is a review of your service
contracts. These are things like your
cable and internet service, home
phone, cell phone, lawn and snow
removal service, satellite radio and
roadside assistance. Make sure you
are getting the best deal currently
available.

Estate Planning

Of course | would be remiss if
| didn't also mention your estate
plan. If you don't have one, there is
no time like the present. If you have
completed your estate plan, pull it
out and review it. If changes need
to be made, meet with your estate
planning professional before you
get busy with fall festivities, holiday
travel and family gatherings.

As always, Central Trust
Company offers a Second Opinion
Service investment review, which
may be particularly beneficial given
the recent market volatility. If you
have liquid assets of $500,000 or
more, let us do a no-cost review
for you. Contact Trenny Garrett or
Bart Schulte today at (573) 302-
2474 or by email at trenny.garrett@
centraltrust.net or bart.schulte@
centraltrust.net

The information in this article is
not presented as personal, financial,
or legal advice and should not
be relied upon as a substitute for
obtaining advice specific to your
situation.
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GLIMPSES OF THE LAKE'S PAST

ON THE BIG NIANGUA
ARM OF THE LAKE

The people who came to
the Lake area after the con-
struction of Bagnell Dam
were not the first to discover
the recreational possibilities
and natural resource gems
of the Big and Little Niangua
arms of Lake of the Ozarks.

People from other parts of
Missouri and surrounding
states started transforming
the region into a mecca for
fishing camps and resorts de-
cades prior to the first dreams
of creating Lake of the Ozarks.
Today most of us know that
this spring-fed arm of the
Lake with its beautiful bluffs,
springs, caves and unique
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geologic features is a treasure.
Noted features people enjoy
include Bridal Cave, Ha Ha
Tonka State Park and Lake
Niangua at Tunnel Dam.
Entrepreneurs were eye-
ing the Niangua for a major
dam before the turn of the
20th century and filled a lot of
newspaper footage promot-
ing the idea. Four miles up
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from the mouth of the Nian-
gua was Arnhold Mill, dam
and cave and on any weekend
from 1900 to 1930 you could
find the location full of fisher-
men and hunters. To get there
they had to endure miles of
hilly creek-gravel Ozark roads
that tore up tires and wore
out cars. The area was remote
without a lot of facilities so
you had to be self-sufficient.
Accompanying this article is
a photo taken May 8, 1926 of
Camp Hyde near the mouth
of the Niangua (photographer
unknown). This writer knows
nothing more about this and
the scores of old camps along
the river in those days. A his-
tory of the old camps and re-
sorts would be a great project
for some enterprising writer
who wants a challenge. You
can find a lot of technical in-
formation on the Niangua on
the Internet and an old book
titled “The Big Niangua Riv-
er” by Glenn Boone Skinner.
His book is a masterpiece of
historical minutia about the
river.

“? Treasure Island

Casino Benefit

With Dwight Weaver

The author’s latest book
on Lake history — Images of
America, Osage Beach - is
now locally available and is a
pictorial history of Osage Beach
from 1880 to 1980.

Vouune Ose

H.Dwight Weaver

Proceeds Benefiting

Saturday, September 26th | 3:00pm to 6:00pm
Purchase Tickets at www.TreasurelslandCasinoBenefit.com
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of keeping businesses like yours

TOP of SEARCH
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MSW ¢ Interactive Designs u.

We piil The webo To-wot for you!

573.552.8403

www.MSWInteractiveDesigns.com

A Better
Bundle:
Home & Auto
Insurance

Insurance can be a pricey expense
to many homeowners and drivers.
This can cause people to overlook
important coverages because they
are trying to keep price at a mini-
mum. Having adequate and suffi-
cient coverage for both your home
and auto are super important. But
what about the hassle of having two
separate carriers for your homeown-
er's insurance and your automobile
insurance? You have to go through
two different carriers, worry about
the separate billing plans, different
guidelines from carrier to carrier,
and some carriers don't offer the
same coverage options as others.
There is a solution to this and it is
called “bundling” or “packaging”.
Many carriers such as Nationwide,
Safeco, Travelers, and Progressive
offer multiple lines of insurance to
make bundling home and auto a
breeze. This not only makes things
more convenient, but it also can
offer a significant discount. Some
carriers offer anywhere from 15%
to 20% savings when bundling your
home and auto insurance.

Not only is there savings, which is
a major advantage to bundling, but
there are other pros to bundling. A
lot of carriers, such as Nationwide,
offer a single deductible in the event

Grace Cochran

etc. For example, you have two cars
in your home that were damaged in
a hail storm, instead of paying three
deductibles you would only pay one.

Do you have a watercraft, motor-
cycle, or other recreational vehicle or
an umbrella? You can bundle those
policies with your home & auto to
get an even bigger savings.

Billing and payment plans can be
reduced to one bill on the same day,
renewal dates and effective dates
are the same day for all of your in-
surance policies, and if you have an
online account set up with the car-
rier, you are able to see both poli-
cies within the push of a button. Life
can get busy and stressful, but by
combining all of your insurance with
the same carrier this can save you a
headache, time, and hassle.

For more information, please
contact Grace Cochran at Golden
Rule Insurance at 573-348-1731 or

of common loss such as fire, hail,

grace@goldenruleinsurance.com.

BUSINESS JOURNAL

Advertise in the Business Journal!

It's a great way to reach the thousands of visitors the Lake area has each year! Your
advertisement is delivered to hundreds of locations all around and in the Lake area! Call today!
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Wisper ISP Collaborates with Camden County

Wisper began talks with
Camden County Commis-
sioner, Don Williams and his
Internet Advocacy Group in

May 2020. Commissioner
Williams and his group know
there is a demand for Wisper
Internet service in Camden
County, but the group needs
help to determine the areas of
greatest need.

Would you sign up for
Wisper Internet if its network
expanded to your area?

Recent discussions be-
tween Wisper and the Internet
Advocacy Group focused on
the areas around Lake Roads
7-6 and 7-9, Iron Town and
Z-Road. While collecting com-
munity interest, the two orga-
nizations are working to put
together a map of elevated
structures, such as water tow-
ers, 911 towers, private tow-
ers, and more. They are also
starting conversations with
landowners in case building
a new tower(s) will be neces-

sary.
When asked about the col-
laboration, Commissioner

Don Williams stated, “Our
Internet Advocacy Group is
very active and is growing
daily. We've had several highly
productive e-meetings with
Wisper representatives and
have been extremely pleased
at their responsiveness. Wire-
less Internet is the best op-
tion to deliver fast, reliable
and economical broadband

to the rural sections of Cam-
den County in the shortest
amount of time and we are
very pleased to work with

CAMDEN COUNTY COURTHOUSE

Wisper in this effort.”

“Wisper is excited to work
with Commissioner Williams
and his Internet Advocacy
Group,” said Wisper CEO, Na-
than Stooke. “Wisper believes
in working with the commu-
nities we provide service to.
Commissioner Williams and
his group have been a huge
help. Because of their resourc-
es and knowledge of the area,
we’ll be able to provide service
to more Camden Countians in
desperate need for a reliable
Internet connection faster.”

Wisper ISP is set to expand
its network in Camden Coun-
ty, MO through the Federal
Communications  Commis-
sion’s (FCC) rural broadband
auction, the Connect Amer-
ica Fund Phase II (CAF II). In
2018, the FCC named Wisper
as the “winning” bidder of
$220.3 million in the CAF II.

Out of the $220.3 million,
Wisper will be required to use
$7,852,340 to build-out their
network in Camden County.
Funds will be distributed over
of a span of ten years, bring-
ing it to $785,234 annually.
Even though funds are dis-
tributed over ten years, build-
out must be completed within
a six-year timeframe. Wisper
will be required to build-out
to 3,848 locations in Camden

County, deemed underserved
by the FCC. Visit the FCC’s
CAF II Auction 903 Map to
view the locations. Wisper
received their first round of
CAF II funding at the end of
February 2020. Per the CAF
II regulations, Wisper will of-
fer speeds up to 100 Mbps in
Camden County.

According to Broadband
Now, Missouri ranks 42nd in
the nation for broadband con-
nectivity. Rural residents in
all of Missouri are anxiously

waiting for a reliable, high-
speed Internet connection as
it will impact their day to day
lives. Reliable, high-speed In-
ternet brings opportunity. It
allows residents to connect
with loved ones, earn an edu-
cation, access telemedicine,
work from home, increase
business efficiency, pursue
entrepreneurship, and more.
Access to these opportunities
will encourage people to move
to rural communities. All
these factors will play a part in

improving the economic sta-
bility for these areas.

Wisper ISP, Inc. is a wireless
Internet service provider that
brings unlimited high-speed
Internet to customers in both
rural and metropolitan com-
munities. Wisper customers
receive fast, reliable service
and friendly, helpful customer
service. Wisper connects you
when others can’t. Press Re-
lease

LAKEFRONT COMMERCIAL PROPERTY

"~ Call Cierra today! 573-280-7473

Located on the 6MM on the Gravois Arm, across the cove from Coconuts Bar & Grill
1.5 acres | 455+/- lake frontage | Motivated sellers owner open to trades, bring all offers!

‘I

SrPOATINTY

ELLERWILLIAMS

« TE
L vwxuwin

INTERNATIONAL

Office - 573-348-9898 | 858 Highway 42 - Osage Beach, MO 65065 | www.TheGreinTeam.com

Real estate shown was an active listing at the time this ad was produced. Information herein deemed reliable but not guaranteed, subject to change.
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FBI warns of potential fraud

continued from page 8

The FBI warns the public to
be aware of the following po-
tential indicators of fraudulent
activity:

- Claims of FDA approval for
antibody testing that cannot be
verified

- Advertisements for anti-
body testing through social
media platforms, email, tele-
phone calls, online, or from
unsolicited/unknown sources

- Marketers offering “free”
COVID-19 antibody tests or
providing incentives for under-
going testing

- Individuals contacting you
in person, phone, or email to
tell you the government or gov-
ernment officials require you
to take a COVID-19 antibody
test

- Practitioners offering to

perform antibody tests for cash

The FBI recommends:

- Checking the FDA’s website
(fda.gov) for an updated list of
approved antibody tests and
testing companies

- Consulting your primary
care physician before undergo-
ing any at-home antibody tests

- Using a known laboratory
approved by your health insur-
ance company to provide the
antibody testing

- Not sharing your personal
or health information to any-
one other than known and
trusted medical professionals

Checking your medical
bills and insurance explana-
tion of benefits (EOBs) for any
suspicious claims and prompt-
ly reporting any errors to your
health insurance provider

- Following guidance and

recommendations from the
U.S. Centers for Disease Con-
trol and Prevention (CDC) and
other trusted medical profes-
sionals

If you believe you have been
the victim of a COVID-19 fraud,
immediately report it to Na-
tional Center for Disaster Fraud
Hotline at (866) 720-5721 or
justice.gov/disastercomplaint-
form, or the FBI (ic3.gov, tips.
fbi.gov, or 1-800-CALL-FBI).

For accurate and up-to-date
information about COVID-19,
visit

- coronavirus.gov

- cdc.gov/coronavirus

- usa.gov/coronavirus

- fbi.gov/coronavirus

- justice.gov/coronavirus

DOCTOR SUPERVISED

CHIROTHIN

WEIGHT LOSS PROGRAM

Lose 25-40+ Pounds Quickly, Safely, and Privately with

our Doctor-Based Concierge Weight Loss Program*

counting “points”.

*Individual results may vary

Benefits of our Concierge Weight Loss Program include:

Doctor Supervised: Daily monitoring helps ensure SUBSTANTIAL, FAST, and SAFE weight loss!
Researched & Proven Results: A recent 573 participant study showed an average weight loss of
22.4 pounds for women and 30 pounds for men in just 6 weeks while following the program.
Saves Time: Since exercise is not required, there is no need to spend hours at the gym or with
personal trainers every week!

Uses REAL Food: You will learn the types and combinations of food that will help you lose a signifi
cant amount of weight quickly and help you keep the weight off once and for all. There are no dis-
gusting pre-packaged meals, gritty and messy shakes, cardboard meal-replacement bars, or

Jean Voss Wellness, DC

Located at Sister’s Wellness Spa

573-619-8328

100 Crossings East, Suite 3
Lake Ozark, MO 65049

As the Lake Churns

The Market is
Still Strong

The market continues to be on
fire. The increase in buyer's interest
because of the COVID-19 pandem-
ic has created a marketplace where
homes and condos are receiving mul-
tiple offers and selling within days of
becoming available. The lake area in-
ventory was already at all time lows,
now people are standing in line to
view property as soon as it becomes
available.

In another interesting twist in the
middle of everything is a new rule by
the National Association of Realtors.
This was something decided on in
2019 and each area Multiple Listing
System (MLS) had until May 1, 2020
to implement it. All new listings tak-
en by any Realtor member must be
shared with the entire membership
via the MLS system as soon as the
property is advertised in any other
fashion. What this means for you as
a buyer is that you have the oppor-
tunity to see each property as it be-
comes available. For sellers, it means
that your property is exposed to the
widest possible audience of buyers
and you can obtain the best deal.

Of course, there is never a rule
made unless someone has behaved
in a fashion to prompt it. Many
agents were promoting their list-
ings to a select group of people in
the hopes that they could work both
sides of the transaction and collect
the entire commission. | don't know
how much of this occurred in the lake
area but it will certainly remove any
temptation to operate in this manner
while the market is moving so quick-
ly. To be clear, | feel a good agent is
perfectly capable of handling both
sides of a transaction but | don't feel

i (ﬂ;m
Real Estate and Lake News
with C. Michael Elliott

people should be forced into that
situation. Also, | think sellers deserve
the best exposure for their property.
What this means for my custom-
ers who receive new listing updates
is that | can now provide them with
a true, timely picture of what is
available. | have a lake area listing
search on my website YourLake.com
that allows you to enter your specific
criteria, view any current matching
properties and immediately receive
updates as soon as a new listing is
entered in MLS whether it is one of
my company listings or a cooperat-
ing brokers listing. Happy lake home
hunting and Happy 4th of July!
Michael Elliott has been selling real es-
tate at the Lake of the Ozarks since 1981.
He is one of the most respected brokers in
the area. If you would like to work with
Michael in the sale or purchase of prop-
erty, or have interest in a career in real
estate, contact him at 573.365.S0LD or
cme@yourlake.com or stop by C. Michael
Elliott & Associates, 3738 Osage Beach
Parkway. View thousands of lake area list-
ings at www. YourLake.com. You can also
view each months” article, ask questions
and offer your opinion on Michael's real
estate blog, www.AsTheLakeChurns.com
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Paddle the
stress away

It just wouldn’'t be summer
without a few spins around the
Ha Ha Tonka Springs area in a
kayak.

Lucky for kayak fans, the Lake
of the Ozarks Watershed Alli-
ance, LOWA, will resume the
Kayak Roundups on July 11. The
get-togethers are free and open
to the public - and you don’t
even have to own a kayak to par-
ticipate.

LOWA Executive Director
Donna Swall said just show up
at the Ha Ha Tonka kayak launch
area of the Lower Springs Trail
parking lot between 8:30 a.m.
and noon and you can borrow
one of theirs. You can also get
instructions from a volunteer
Master Naturalist before head-

ing out to enjoy some peaceful,
relaxing and stress-free time on
the water.

Swall said the meet-ups are
a great way to try the differ-
ent types of kayaks and decide
whether or not the sport is for
you - before buying.

First-timers are wurged to
check out the launch that holds
the kayak in place so the pad-
dler can easily board without
dumping over. The riprap and
the launch system were donated
by OneSource as a way to edu-
cate the public on the benefits
of using riprap to keep the Lake
healthy. For more information
on the meet-up call 309-838-
5564.

The Lake Area Chamber recently held a ribbon cutting for First Watch
at 4325 Osage Beach Parkway in Osage Beach. The ribbon cutting took
place on June 5th, 2020 at 11:30am. Attendees included First Watch
staff, as well as several Lake Area Chamber staff, board members, and
volunteers. The ribbon cutting celebrated the grand opening of their
new facility in Osage Beach and their new membership with the Lake
Area Chamber. For more information, visit their website at firstwatch.

com or call (573)-258-4971

Serving the Lake of the Ozarks for 36 years

Stife Fair

Community College

3797 Osage Beach Parkway Osage Beach, MO
The LearningForce at State Fair Community College can provide your
business with customized workforce training o help leverage yourresources,
strengthen your workforce and gain a competitive edge. We offer courses
at your business site, online and on campus in the following areas:

*  Front-Line Supervision
e Executive Leadership
e Quality Assurance (Six Sigma)
* Lean (5S, value stream
mapping, identifying and
eliminating waste)
¢ Technical skills
e Electrical
*  Programmable Logic
Controller (PLC)
e  Welding
* Machining
¢ Industrial maintenance

- ‘1' g
e Print reading i = b ‘ >

+ Computer-aided design (CAD) [o{IINC.Y10)] 530 5822 or visit

* Networking www.sfccmo.edu/the-learning-force

° safety (OSHA1 HAZMAT’ general State Fair Community College is accredited by The Higher Learning

topics) and more Commission and is a smoke- and tobacco-free campus. State Fair
Community College is an equal opportunity employer.

NationWide® J]iNSURANCE AGENCY

Nationwide.

Golden Rule Insurance
573.348.1731
www.goldenruleinsurance.com

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home
Office: Columbus, OH 43215. Subject to underwriting guidelines, review, and approval. Availability
varies. Nationwide, Nationwide Is On Your Side, and the Nationwide N and Eagle are service marks
of Nationwide Mutual Insurance Company. ©2017 Nationwide CPO-0836A0 (08/16) 6831741
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JULY 21, 2020  5-7p.m.

Join us at:

Gamp Bagnell Pub & Grub
401 0ld Bagnell Road, Eldon, Mo 65026

573-693-1275

PUB& GRUB

Living Fit & H‘ealthy

6 Ways to stay
Young Naturally

1. Keep your skin healthy and sexy!
The skin is the largest organ of the
body and anti-aging skin care isn't an
afterthought or an addition any longer.
Body Firming treatments and creams
can help transform your body. Adding
antioxidant-rich foods to your diet help
prevent aging skin. Include oranges for
Vitamin C, and dark green leafy vege-
tables and apricots for beta carotene,
and wheat germ for Vitamin E.

2. Eat Healthy. By watching your
diet and eating healthy you can re-
duce your risk of cancer, manage
diabetes, prevent strokes, and have
a healthy heart. Good weight mainte-
nance includes watching what you eat
during the week and indulge on the
weekends. Include some dark choc-
olate. Yes, that right, you can enjoy
chocolate, just don't overdo it!

3. Exercising for fitness and good
balance can help you control your risk
of heart disease, manage your blood
sugar, and help you manage your
weight. Exercise can help you think
clearer, learn faster, and stay alert and
sharp as you age.

4. Qigong exercise is made up of
gentle movements to help move blood
and oxygen around the body, nourish
the organs and tissues to promote
healing. In addition, due to the con-
nection of the mind to the breath and
physical movements, gigong helps to
calm the mind, relieving emotional
stress and mental anxiety

5. Staying hydrated helps keep
your body cool, helps joints and mus-
cles function better, keeps skin clear
and supple, and cleanses your body
inside and out

6. See your dentist! Keep those
pearly whites healthy and functioning.
Having your own teeth helps maintain

Jean Vooss DC, PC

health as you age.
Health is a state of balance of the
body, mind and spirit.

Jean Voss Wellness DC, PC at Sister's Well-
ness at 100 Crossings Drive, Suite 3, Lake
Ozark, Mo 65049. Call 573-619-8328 to-
day for your free consultation.

Kefir Drink for Gut
Health, Lactose
Free and Gluten
Free Recipe

4 cups homemade kefir — or 4 cups
Redwood Hill Farm Plain Culture Goat
Milk Kefir

1 cup fresh or frozen blueberries

1/4 cup granulated sugar, or sweeten-
er of choice

INSTRUCTIONS

Place all ingredients in a blender and
blend until smooth.

Pour into four individual-sized or two
pint-sized containers and store in the
fridge for up to 2 weeks.

e Kefir Is a More Powerful Probiotic
Than Yogurt.

e Kefir Has Potent Antibacterial Prop-
erties.

o Kefir Can Improve Bone Health and
Lower the Risk of Osteoporosis.

o Kefir helps you get rid of toxins and
free radicals that can damage stressed
skin.

'(g‘angHA WNEE BLUEF

July 21stfrom 3 1am-9ph

RE]

AUTO & TIRE SERVIGE LLG

Gomplete Auto Repair & Fleet Management

348-2733

1024 INDUSTRIAL DR.
OSAGE BEACH MO

WWW.PRECISIONAUTOANDTIRE.COM
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Crossword Puzzle

ACROSS

THEME: 4TH OF JULY

1. Begone!

5. Blue

8. Instinctive motive

12. Barbershop supply

13. Cover with asphalt

14. Twist and distort

15. Dismounted

16. Tiny particle

17. Like smell of burning rubber
18. *King of Great Britain when
America won independence

20. Same as pleaded

21. "Well-____ machine”

22. *Abigail Adams ____ Smith
23. *Preferred cooking device on
the 4th

25. They play dead

29, Tiller's tiller

30. Santa’s reindeer

33. Dwarf buffalo

34. Smart ones?

36. “____ thehills and far away”
37. Penicillin holder, e.g.

38. Part of both levorotary and
levorotatory

39. *Like 4th of July

41. Choler

42. Egg dishes

44, Actress Close

46. *Jefferson was three and
Washington was ___

47. Medal of Honor word

49. Castle material

51. *Roman Candles & Fountains, e.g.
55. Manuscript sheet

56. Dirty money

57. Dire fate

58. Type of wrench

59. Charitable contribution

60. Genesis twin

61. Dad’s lads

62. General Services Administration
63. Job for a body shop
Solution page 23

DOWN

1. Without a date
2. *American Revolutionary War

spy, Nathan
3. Miscellany

4. Type of local tax

5. French composer of
“Gymnopédies” fame
6. Steer clear

7. Prefix for half

8. *U. S. personified
9. Steak choice

10. Power system
11. Former times

13. Saffron-flavored rice dish
14. Stares

19. Decorates with gold leaf
22. Negative conjunction
23. Jewish folklore creature

24. "Superman” star

25. Machu Picchu country

26. Remove from Pinterest board
21. Grieve

28. *Many retailers hold one for
the 4th of July

29. Sign of a saint
31.%____ of Liberty

57

32. Rooster’s girlfriend 58
35. *13 of these at the start

60

37. Give a green light

39. *What contestants did at
Nathan’s Hot Dog Eating Contest
40. Ends of shoe laces
43."________ahighnote”
45. What river did to bank

47. Viola da Gamba, pl.

48. Wafting pleasantness

49. Aria, e.g.

50. Comrade in arms

51. *It should never touch ground
52. Official flower of the Kentucky
Derby

53. Riddle without solution

54. Obscenity

55. Like The Beatleser

55. European peak

AMERICAS ORIGINAL BUTCHgn

A

+ 4 MORE BURGERS FREE

THAT'S 20 COURSES + SIDES & DESSERT!
ORDER NOW! 1.833.406.1259 ask for 63281KXJ

www.OmahaSteaks.com/family588

© StatePoint Media

63

GET THE GRILLER’S BUNDLE
INTRODUCTORY PRICE: $799°

4 (5 oz.) Butcher’s Cut Filet Mignon
4 (4 oz.) Boneless Pork Chops

4 (4 oz.) Omaha Steaks Burgers

4 (3 oz.) Gourmet Jumbo Franks

4 (2.8 oz.) Potatoes au Gratin

4 (4 oz.) Caramel Apple Tartlets
Omaha Steaks Seasoning Packet
$224-5¢" separately

*Savings shown over aggregated single item base price.
Standard S&H applies. ©2020 Omaha Steaks, Inc.
Exp. 10/31/20

Office: 573-374-4041
Toll Free: 800-437-8848
635 N Main Street
Laurie, Missouri 65037
M-F 8:30am-5pm
Sat. 9am-4pm

OWN A CUSTOM BUILT MODULAR HOME FOR LESS THAN ®90/sq. ft.

0zark Homes has been family owned and
operated for more than 30 years. We have
been providing beautiful homes to the lake
of the Ozarks and all across the entire
state of Missouri.

Our custom build modular homes are built
to the state electrical and construction
code, also financed like a traditional home.
Our homes are fully customizable from
layout, appliance package, master suites,
and so much more!

Own Your Own

Home for Much

Less Than You
Imagined!




Page 22

July, 2020

Lake of the Ozarks Business Journal

You Can ‘Visit’ a Museum This Summer Online

If you are looking for new
things to this summer do while
staying home or social distanc-
ing, the Smithsonian’s National
Museum of the American Indi-
an has you covered.

The museum has lots of
free content available for both
adults and kids, including digi-
tal learning tools for students of
all ages and online versions of
many of its most popular exhi-
bitions. Access to this content is
through the museum’s website:
AmericanIndian.si.edu.

FOR STUDENTS

Native  Knowledge  360°
(NK360°) is the museum’s na-
tional education initiative to
inspire and promote improve-
ment of teaching and learn-
ing about American Indians.
NK360° provides educational
materials and teacher training
that incorporate Native narra-
tives, more comprehensive his-
tories and accurate information
to enlighten and inform teach-
ing and learning about Native
America. The initiative’s web-
site has digital lessons for K-12
students, teacher guides, videos
and websites. Several lessons

are also available in Spanish.

ONLINE EXHIBITIONS

Many of the museum’s most
popular exhibitions are avail-
able to explore online. “Ameri-
cans“ shows how American
Indians have been part of the
nation’s identity since before
the country began. Visitors can
click on some familiar images
and learn why images of Ameri-
can Indians are everywhere in
our country.

The bilingual exhibition
“The Great Inka Road: Engi-
neering an Empire” examines
why the Inka Road was built
more than 500 years ago, and
how its construction—without
the use of metal or iron, the
wheel or stock animals to pull
heavy loads—stands as one of
the greatest engineering feats.

The exhibition “Infinity of
Nations: Art and History in the
Collections of the National Mu-
seum of the American Indian,”
which features some 700 works
of Native art from through-
out North, Central and South
America, demonstrates the
breadth of the museum’s collec-
tion and highlights the historic

importance of many of these
iconic objects.

“Developing Stories: Native
Photographers in the Field“ is
the museum’s newest exhibi-
tion. It features the work of two
Native photojournalists who
are using photography to break
down stereotypes and portray
stories that show the diversity
and complexity of their con-
temporary lives.

EXPLORE THE COLLECTIONS
Through its online search,
visitors to the museum’s website
can learn more about the his-
tory of the museum’s holdings,
which have their foundation in
the collection largely assem-
bled by George Gustav Heye,
beginning in 1897. The collec-
tion currently contains more
than 800,000 items from across
the entire Western Hemisphere.
And for more from the collec-
tions, visit the museum’s new
Google Arts & Culture website.

BLOG

For in-depth stories about
objects in the museum’s col-
lection, insights into new ex-
hibitions, or news from Indian
Country, visit the museum’s

Smart Security

Relax. It's covered while you’re away.

A Simple App on your phone to keep an eye on your
home when you're not there.
- Remotely control your security system, locks and

thermostat.

- Receive alerts when activity is detected.
- Watch live or recorded video.

John Mueller
314-575-1396

Security Alarm Systems provided
by ACF Alarm Company 4

Y )

14

7N

email; sales@securitystl.com

page on the Smithsonian Voices
blog.

SHOP

The museum’s online store
offers an array of books for
adults and kids, cards, CDs and
DVDs. The best part? Your pur-
chase helps to continue the mu-
seum’s important work.

You can also get more con-

tent from the museum by fol-
lowing it on Facebook, Twitter
and Instagram.

Thanks to great online exhi-
bitions, educational materials,
and yes, even shopping, you
can spend this summer “visit-
ing” an amazing museum from
wherever you are.  StatePoint

“Americans” at the National Museum of
the American Indian is available online.

(c)Paul Morigi/AP for the National

Museum of the American Indian

wered by

ALARM.COM®
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Send Your Public Event Information and
News Releases to
Lakebusjournal@gmail.com

Please remember to include photos if available, captions detailing
the photographs and your information in Word (.doc) files
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BIKE NIGHT

BAGNELL DAMSTRIP
LAKEOZARKS

. THIRD
THURSDAY OF
EACH MONTH

May 21sMunmtho|v1am « Rugust 20th

EUENITISNirts vailahle! S ehiorestost

September 17th

Prizes and Giveaways | Register for the Ride-In Bike Show
ored By Surdyke Yamaha and Hosted

1e Noble Eagl

your chance to win cash @
to Lake area charltles, ;
Iron Celtics M

Register to Win a New Road King from Lake of the 0zarks Harley-

M torcycle :

@

YAIVIAHA COM

Davidson, customized by Vincent Custom Paint. Free to enter! Winner

will be announced during fall Bikefest.

Mix 92.7
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thinking of
BUYING or
SELLING?

I
REALTY GROUP
~advice , 2
ey Experience ~ Dedication ~ Results
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B\ ¢ E X PERIENCED
NeecHannsaoman - AMGIENT

When it comes to buying or selling your home, it is
important to trust in a Real Estate Agent who
cares about your neighborhood as much as you
do. When you are ready to buy or sell, CALL ME

"573.821-0388

email: la@lasellsthelake.com
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M2RINE LOMDA Summer Boat Show Series

July 11-12: Premier Advantage Marine
July 25-26: Surdyke Yamaha & Marina
August 1-2: All About Boats

August 8-9: - Iguana Marine Group
August 15-16: PDQ / Voyage Marine

~ Great Live Music
See Website for the Full Schedule
www.DogDays.ws

Lake of the Ozarks Boating

)

Lakefront Dining
For Family Fun

& Entertainment!

§ LikeUs y FollowUsonTwitter 1232 Jeffries Road, Osage Beach 19MM

on Facebook @dogdays19

Keep up to date with our daily specials, new menu items,
entertainment & events schedule and more!

First Exit West of the Grand Glaize Bridge

www.facebook.com/DogDaysBarGrill (573) 348-9797 | www.DogDays.ws
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Advantage Marine LOTO, LLC

48 Beachwood Dr Sunrise Beach MO 65079

(573) 374-2231 greg@advantagemarineloto.com
www.advantagemarineloto.com

All About Boats 3597 Osage Beach Parkway Osage
Beach MO 65065 (573) 302-4100
miylersanders@yahoo.com - www.boatozarks.com

Aqua Pest Solutions, LLC

1105 Runabout Drive Osage Beach MO 65065
(800) 718-1869 aquapestsolutions@gmail.com
Www.aquapestsolutions.com

Aqua Stack Mat

2785 West 247th Street Louisburg KS 66053
(913)927-8061 sales@aquastackmat.com
www.aquastackmat.com

Atlas Docks, LLC

248 Keystone Industrial Park Drive Camdenton MO
65020 o (573) 346-3625 jason@atlasdocks.com
www.atlasdocks.com

B & M Manufacturing

1150 Old South 5 Camdenton MO 65020
(573) 346-7246 mb@haulritetrailers.net
www.haulritetrailers.net

Benne Media

160 Highway 42 Kaiser MO 65047
(573) 348-1958 gsullens@mix927.com
www.lakebusjournal.com

Bergers Marina

PO Box 517 Lake Ozark MO 65049
(573) 365-2337 dan@bergersmarina.com
www.bergermarina.net

Big Thunder Marine

PO BOX 759 Lake Ozark MO 65049

(573) 365-4001 sales@bigthundermarine.com
www.bigthundermarine.com

BoBo Ladders

1177 N Morley Street Moberly MO 65270
(660) 269-3404 janiman@orscheln.com
www.orschelnproducts.com

Bob’s No Wake Zone Boating Radio Show

4655 Osage Beach Parkway, St A Osage Beach
MO 65065 e (660) 492-2720
nowakebob@gmail.com
www.bobsnowakezone.com

Bridgeport Jet Ski PO Box

186 Osage Beach MO 65065

(573) 348-1020 sales@bridgeportietski.com
bridgeportjetski.com

Camdenton Area Chamber of Commerce
PO Box 1375 Camdenton MO 65020
(573) 346-2227 info@camdentonchamber.com
www.camdentonchamber.com

Captain Ron’s Bar & Grill

PO Box 568 Sunrise Beach MO 65079
(573) 374-8400 duggan@usmo.com
www.captainronsatthelake.com

Captain’s Choice

PO Box 321 Osage Beach MO 65065
(573) 216-0630 boatiftremotes@gmail.com
boatliftremotecontrol.com

Castaway Customs Midwest

PO Box 155 Jackson MO 63755

(573) 579-1334 ellie@castawaycustoms.com
www.castawaycustomsmwsc.com

lake of the ozarks

ARINE

dealers association

SERVING THE LAKE OF THE OZARKS AREA

Catalyst Electric
31 Rock House Rd., Linn Creek, MO 65052
(573) 552-8488 Jon@catalystelectric.com

City Electric, LLC

2854 State Road Y, Linn Creek, MO 65052
(573) 374-CITY bradley@cityelectricllc.com
www.cityelectricllc.com

Crabco/Rough Water Dock

PO Box 1225 Sunrise Beach M0 65079
(573) 374-0470 john@roughwaterdock.com
www.roughwaterdock.com

D & B Dock, Inc.

166 Sparrow Drive Climax Springs MO 65324
(573) 347-2327 dbdock@att.net
www.dbdocks.com

Dock Dealers 183 Conquistador Drive Camdenton
MO 65020 (573) 347-0505
steve@dockdealers.com www.dockdealers.com

Dock Realty/Dock Lifeguard
PO Box 8 Lake Ozark MO 65049 (573) 374-8849
dave@dockrealty.com www.dockrealty.com

DockGlide

54 Kays Point Ct Four Seasons MO 65049

(573) 693-0041 lisa@dockglide.com
www.dockglide.com

Dog Days, LLC

1232 Jeffries Road Osage Beach MO 65065
(573) 348-9797 harrettrestaurants@gmail.com
www.dogdays.ws

DockWorks, LLC

18 Penrose Dr,, Eldon, MO 65026

(573) 964-1919 » Dockworks@dockworks.net
www.dockworks.net

Drive In Boatwash LOTO

4820 Millridge Shawnee KS 66226

(913) 638-7980 tony@driveinboatwashusa.com
www.facebook.com/dibwloto

Econo Lift Boat Hoist Inc.

PO Box 377 Camdenton MO 65020

(573) 346-7161 econoliftmegan@gmail.com
www.econolift.com

Fibersteel Boat Lifts

3910 N 0ld Hwy 5 Camdenton MO 65020
(573) 346-9688 fibersteel@socket.net
www.lakeboatlifts.com

First State Bank Mortgage

4655 B Osage Beach Parkway

0sage Beach M0 65065 e (573) 746-7211 mlas-
son@fshfinancial.com www.yourlakeloan.com

Firstmate, Inc.

130 Century Commerce Loop Labadie MO 63055
(866) 570-9707 support@firstmatecontrols.com
www.firstmatecontrols.com

Formula Boats of Missouri

4810 Formula Drive Osage Beach MO 65065
(573) 302-8000 chadn@formulaboatsmo.com
www.formulaboatsmo.com

G & G Marina

1528 Maritime Lane Roach MO 65787

(573) 346-2433 larry@ggmarina.com
Www.ggmarina.com

Golden Rule Insurance Agency

PO Box 810 Osage Beach MO 65065 (573)
348-1731

nick@goldenruleinsurance.com
www.goldenruleinsurance.com

HydroHoist of the Ozarks

5695 Osage Beach Parkway, Osage Beach MO
65065 (573) 346-7505 kevin@hhboatlift.com
www.hhboatlift.com

Iguana Marine Group

4773 Osage Beach Parkway,

0sage Beach MO 65065 e (573) 355-5027
info@iguanamarinegroup.com
WWW.iguanamarinegroup.com

Jesse Your Lake Friend RE/MAX

4595 Osage Beach Pkwy #27

0sage Beach, MO 65065

(573) 302-2335 Jesse@yourlakefriend.com
www.yourlakefriend.com

Kelly’s Port

5250 Dude Ranch Rd Osage Beach MO 65065
(573) 348-4700 kyle@kellysport.com
www.kellysport.com

Kwik Kar

3730 Osage Beach Parkway

Osage Beach MO 65065 e (573) 552-8460
Jesse. Witt@kwikkarmo.com
www.kwikkarmo.com

L 0 Profile

PO Box 1457 Lake Ozark MO 65049
(573) 365-2288 o jennifer@lakeprofile.com
www.loprofile.com

Lake Area Chamber of Commerce

PO Box 1570 Lake Ozark MO 65049 (573) 964-1008
kcloke@lakeareachamber.com
www.lakeareachamber.com

Lake Media

4427 Osage Beach Pkwy A300,

Osage Beach MO 65065 e (573) 346-2132
bschneider@lakemediaonling.com
www.lakenewsonline.com

Lake of the Ozarks Convention & Visitor Bureau
PO Box 1498 * Osage Beach MO 65065

(573) 348-1599 tim@funlake.com
www.funlake.com

Lake Printing Company

6815 Hwy 54 Osage Beach MO 65065

(573) 346-0600 brad.sprieck@Iakeprinting.com
www.lakeprinting.com

Lake Race Corp

2111 Bagnell Dam Blvd, Suite 219

Lake Ozark M0 65049 e (573) 434-0611
eliteerrandslic@yahoo.com
www.lakerace.com

Lake Spider Netting

4837 Wilson Drive Osage Beach M0 65065

(573) 434-4887 tgregg3434@gmail.com

Lake West Chamber of Commerce

PO Box 340, 125 Oddo Dr. Sunrise Beach M0 65079
(573) 374-5500 director@lakewestchamber.com
www.lakewestchamber.com

Lake West Marine, LLC

350 South Main Laurie MO 65037

(573) 372-8115 hob@Ilakewestmarine.com
www.lakewestmarine.com

LakeExpo.com

PO Box 1805 * Osage Beach MO 65065
(573) 207-9004 o brent@lakeexpo.com
www.lakeexpo.com

Lakefront Living Realty

4631 Windsor Drive Lake Ozark MO 65049
(573) 693-1613 stacey@Iakefrontliving.com
www.lakefrontliving.com/mo

Laurie Tent & Event Rental

14120 N State Hwy 5 Sunrise Beach MO 65079
(573) 374-8368 laurietentrental@gmail.com
www.laurierental.com

Marine Concepts, LLC

415 Kaiser Industrial Park Kaiser MO 65047
(913) 908-7223 marineconcepts@ymail.com
www.worldsbestboatcover.com

MarineMax

3070 Bagnell Dam Blvd Lake Ozark MO 65049
(573) 365-5382 dale.law@marinemax.com
Www.marinemax.com

Marty’s Marine

6755 Highway 54 Osage Beach MO 65065
(573) 346-0023 sales@martysmarine.com
Www.martysmaring.com

Midwest Touchless Boat Covers

613 SE Brentwood Lee’s Summit MO 64063
(816) 985-6542 hoatcoverguy@outlook.com
www.midwestboatcovers.com

Nauti Renovations

22024 Saddlefield Court Warrenton MO 63383
(636) 359-5899 nautirenovations@gmail.com
www.aquatraction.com

One Source Services, LLC

305 North Locust Ave, PO Box 487
Linn Creek MO 65052 (573) 502-9350
marty@onesourceservices.net
Www.onesourceservices.net

Otto Construction Inc. PO Box 1821

Lake Ozark MO 65049 e (573) 693-3772
james@ottoconstruction.hiz
www.ottoconstruction.biz

Paradise Upholstery, LLC

PO Box 786 Linn Creek MO 65052
(573) 216-7214  iaff198@hotmail.com
www.paradiseupholstery.com

PDQ Marine Services, LLC

PO Box 2489 Lake Ozark MO 65049
(573) 365-5900
pdgmarineservice@hotmail.com
www.pdgmarine.com

Performance Boat Center

1650 Yacht Club Drive Osage Beach MO 65065
(573) 873-2300 brett@performanceboatcenter.com
www.performanceboatcenter.com

Poly Lift Boat Lifts

PO Box 135 Sunrise Beach MO 65079

(573) 374-6545 » mark@polylift.com
www.polylift.com

The Membership of the Lake of the
Ozarks Marine Dealers Association

Premier 54 Motor Sports, LLC

4370 Osage Beach Parkway

0sage Beach MO 65065

(573) 552-8550 brad@premier4.com
Www.premier54.com

Raftup Technologies

417 Main Street Little Rock AR 72201
(479) 422-0868 e corey@raftup.com
www.raftup.com

RMI Golf Carts

19882 West 156 St Olathe KS 66062

(913) 829-1211 mrogers@rmigolfcarts.com
www.rmigolfcarts.com

Showcase Publishing

2820 Bagnell Dam Blvd., B-1 Lake Ozark MO 65049
(573) 365-2323 spublishingco@msn.com
www.lakeoftheozarkssecondhome.com

Summerset Boat Lifts, Inc.

1165 Jeffries Rd Osage Beach MO 65065
(573) 348-5073 info@summersetboatlifts.com
www.summersetboatlifts.com

Surdyke Yamaha & Marina

5863 Osage Beach Pkwy Osage Beach M0 65065
(573) 348-6575 greg@surdykeyamaha.com
www.surdykeyamaha.com

The Dock Box Guy, LLC

PO Box 3627 Camdenton MO 65020
(573) 836-5304 thedockboxguy.com
www.thedockboxguy.com

The Real Estate Book

30 0ld Duckhead Road Lake Ozark MO 65049
(573) 219-0326 hcpage@aol.com
Realestatebook.com/homes/usa/mo/lake-ozark

The Wagner Agency, LLC

Farmers Insurance

PO Box 724 Lake Ozark MO 65049

(573) 302-0001 cwagneri@farmersagent.com
www.lakeoftheozarksmaringinsurance.com

Towboat U.S., Lake of the Ozarks

PO BOX 1356 Lake Ozark M0 65049
(573) 216-4701 laketow1@gmail.com
www.firstmateyachtservices.com

Trico Open Water Dock Co.

5298 Osage Beach Pkwy Osage Beach MO 65065
(573) 280-8299 patrick@openwaterdocks.com
www.openwaterdocks.com

Village Marina & Yacht Club

107 Village Marine Road

Eldon MO 65026 e (573) 365-1800
ryanbrick@villagemarina.com
www.villagemarina.com

Voyage Marine & Storage, LLC

PO BOX 1060 Lake Ozark MO 65049
(573) 365-5900
info@voyagemarineandstorage.com
www.voyagemarineandstorage.net

Yacht Club Powersports

4760 Formula Drive Osage Beach MO 65065
(573) 348-6200 dan@ycpowersports.com
Www.ycpowersports.com



Page 27 July, 2020 Lake of the Ozarks Boating

BOAT LIFT SYSTEMS

Boat Lifts for Speedboats, Pontoons, Fishing Boats, Waverunners & more
Boat Lifts to support up to 20,000 lbs

' Econo Lift uses only the highest quality
— materials in its boat hoists. We use a totally

enclosed polyethylene tank for more stability in
I"TROD“G'“G open or high traffic water situations & durable,

M completely galvanized metal parts!

SHALLOW
WATER
LIFTS!

———

W&dxw contrnct swe sewvice” W&W&WW/{/

-

: % EifetimejlankdWarranty,
4 5 VrwarrantylonfourlUS A\MadelGalvanizedlSteel

b Deck:Mounted

. No Reground Plastic, No Pigment or W

Harsh Cgemituls that could vgeuken the 4

gl — ' iniegriiy of the tank! MADE IN USA
in S Uniine:

From]Highway/53Take]Pierz3IExitiThen]RightlonlOld|Routel}

Boat Ow

¢1573-346-716]1



Lake of the Ozarks Boating July, 2020

We've Moved!

OSAGE BEACH, MISSOURI
WWW.MARTYSMARINE.COM erve ou

/’ Lake West Marine is a one-stop-shop boat dealer and service
s ]_L/W W@E WW center. We are located on the west side of beautiful Lake
\4 Y AN IR of the Ozarks in Laurie, M0O. We offer new and used boats,
i

SALES — SERVICE — PARTS — ACCESSORIES trailers, parts, accessories, and service.

(573) 372-8115
www.lakewestmarine.com

Like us on i ” .
facebook. 350 S Main Street, Laurie, MO 65037
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BN LIFTS | SLIPS | ACCESORIES | SERVICE

'NEW/USED
DOCKS & LIFTS

electrical drowning

It's your responsibilty to have a safe dock.

CKLIFEGUARD

Dock Warning System
DockLifeguard LLC ‘ Lake Ozark, MO ‘ 573-434-6453

naiebe o DockRealty...

(573) 374-8849

Service and Repairs * Boat Storage ¢+ Gas Dock BE OF THE OZARKS

SRS PIONERS JOURNAL

Advertise in the Business Journal!

. It's a great way to reach the thousands of visitors the Lake area has each year! Your
Famlly Owned & Operated advertisement is delivered to hundreds of locations all around and in the Lake area! Call today!

Il 725575 E 1058

Hours:‘iVIo‘n-Fri: 8:30am -'5:30pm 5 — vy gy
Sun: 10:30am -5:30pm . QB‘“ ‘N‘" - 1 B T
159 HIDDEN ACRES RD. ¢ LAKE 0ZARK, MO 65049 B ES IN

News¥ no-ea rlioe:
Read the Latest o

r's z°"'"9 battle
ty headed to cou

Located at the 1 Mlle Marker

www.bergersmarina.net

S573.365.2337 HERCURY

MerCruiser
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AQUA STACK MAT

3070 Bagnell Dam Blvd.
k Lake Ozark MO 65049

NEWR0Z0HIGEIDENSESEOANVEEDITI ON

No Swim Platform?
NQ Problem!




'2002 Envision IntruderXS
$34,500

1994 Envision 2900 Combo 2015 Manitou SES SHP

$15,000 $56,000

2001 Fountain Lighting Classic

$59,900

1986 IMP Liberty

$3,500

7 :
@M%ﬁg{ SALES | BROKERAGE | STORRGE | SERVICE

913.3712.5115 | www.lozhoats.com

Iozreales’rate.com]

powered by REA|dustinlehman

Boat Show
Deals Going
On NOW!

& PAIGE

el (573) 346-3088
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IS YOUR DOCK COMPLE 'l‘l

COME VISIT YOUR LOCAL SOURCE FOR QUALITY DOCK SUPPLIES
CWD Supply - Concrete, Welding & Dock ==

>90 OFF :

fr“:%':‘"s":'ié‘.'.'s" 'i'a“'&“é&';'. ) l f

:

Ll TR
:?!Tj ,w- o1z i 3

/3 ulv iy
'.1

GRAVITYGRAPHIX.COM

Buoys

PWC Lifts
Dock Boxes
Post Bumpers
Dock Winches
CWD SUPPLY Dock Flotation \ Mon-Fri 8-4:30
‘_#—,l_ i Cruiser Cushions Www.cwdsupply.com
B (IR G ol\anized Dock Cables 573-348-0434
e - WetSteps Dock Products HWY D, Osage Beach behind Hyvee
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Buy thic Begt, and Only Cry Once.

hownocom Manina
3545 Osace BeacH Pkwy 5250 Dubpe RancH Rp
Osace BeacH, MO 65065 Osace BeacH, MO 65065

KELLYSPORT COM 913-348-3888 973-348-4700

d
REGAL 25 R

TAKE YOUR BOATING TO THE NEXT LEVEL.

9 ““ OPEN Monday - Friday
Who'S
& Saturday by Appointment
v “ﬂ“‘ Elite Roofing & Siding is a Drug Free Company

James]Hardie

OWENS Associate Contractor

CORNING ’G E N
Preferred 7

oofin stems
Contractor

; ?

Residential and Commercial Roofmg
Sldmg and Gutter Speclallsts
www. 302RO0F.com ésgmzzze* e
ASK ABOUT OUR STANDING SEAM
METAL ROOFING and CUSTOM SHEET 1029 Ozark Care Drlve | Osage Beach, MO 65065

_ METALFABRGATIONL |~~~ - (573)302-R00F 163} el me:nfoa3028
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ROUD SPONSOR C I:I'HE SHOOTOU
OKER RUN FRIDAY AUGUST 28TH, 2020

\ % 1 | B : — "ﬁ N\
=\ &b GKE L 9'

WAVE ARMOR WET STEPS / LAKE LITE
‘ PWC PORTS ! DOCK LADDERS | SOLAR CONTROL UNIT |
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UAKEDETHEIDZARKSSHODTOUT,
AUGUST 29-30-2020

S LISTEN'TO'ALL —
— AMERICANETHANOL ==
THE AGTION LIVE ON =T

GLASSIGCHITS 102.7'
The Lake of the Ozarks Shootout is now in its 32nd year and has become known as the -
event showcasing the fastest boats in the world. In fact, a boat from Qatar ran in 2017 with a
Top Gun speed of 245 mph! More than 100 boats participate every year, pushing their power

plants to the limit trying to gain the maximum top end speed. Join us on the water, or from the
comfort of your home with our live broadcasts from 10-4 daily.

Broadcast of the Event Provided by Benne Media

FIASSIC.
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LAKE 0|= THE OZARKS I N"ENT“ HY [:HEAPEST%"Z '

www.kellysport.com
E GAS ON THE

$129 900 $72.900 $54900  $147,900

2018 REGAL 2800 2013 BENNINGTON 2875 QCWIOT 2003 RINKER 342 FIESTA VEE 2018 MONTEREY 328SS

CERTIFIED PREOWNED BOWRIDERS CUDDY/CRUISERS
1994 MARIAH 2407 MERCS.0 ..o $9900 1997 CROWNLINE 266 MERCTAMPI.................. $13500 199 SEARAY 290 SUNDANCER MERCRUISER 7.4L......$26,900
2009 PREMIER 250 SUNSATION EVINRUDE 225 ETEC.....$34900 2018 REGAL 2800 VOLVOVB3BODP.................. $129900 2003 RINKER 342 FIESTAVEE ERC 350B3............ $54.900
1998 CROWNLINE 266 MERC7AWPI.................. $15,750
a0is wowrekey 32855 nonvowoveaso....... s PONTOONS
J 2013 BENNINGTON 2875 QCWIOT VOLVO VBDP ........$72900
“'IE I.AKE s BEST SHIP’S STORE 2004 BENNINGTON 2575 RFS. EVINRUDE 150 ........... $24.900

2013 BENNINGTON 28 QCWIO VOLVO 5.7 GXIDP............. $67,900

GAS PRICES  <:nvic: aaiasic

MARINA SHOWROOM ~
5250 Dude Ranch Rd. 3545 Osage Beach Pkwy. e _
Osage Beach Osage Beach

573.348.4700 573.348.3888 —— BUY THE BEST AND mv CRY nm:. n

BENNINGTON
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’b‘} f I

/'?')’
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-Steve's

‘Pest Control, Inc. /

Professional Pest and Termite Elimination Services

5-STAR LAKE SERVICES

Steve's Pest Control’s 5-Star Lake Services are designed to ensure that you, your family, and your lake property are protected year
‘round from invading and damaging pests. Our 5-Star Services are not only designed to protect your property (and dock if
present) but to also to eliminate and prevent pest infestations before they get started. Steve’s 5-Star Services will prevent, control,
and eliminate: ants, beetles, boxelder bugs, centipedes, clover mites, crickets, mice, millipedes, mosquitoes, pill bugs scorpions,
spiders, springtails, termites, wasp & bees (within 10" of the structure), and other “seasonal invaders”. Steve's Pest Control will solve
your pest and spider problems... that’s a personal promise from Steve!

For more information or to schedule an appointment call us today at
573-365-9555 or go on-line to StevesPestControl.com

Now you’ve got a friend in the pest control business!
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e . .?.':L'_l\g
“LEBANDON

Powersports £ Marine

Powered By A Suzuki Outboard!

mm-am FREE DELIVERY WITHIN 100 MILES!
VISIT US ONLINE AT WWW.LSKLEBANON.COM

s u z u KI Buy a new Suzuk utoard and ke

advantage of six years of product protection! \ /
You get Suzuki's three-year limited warranty
anil Suzuki's 3-Year Extended Protection Plan ?'5!5‘?5‘?4 y
al 1o exira charge! ) "

w1 DF20°

d All Applicable Rebates

801 N. JEFFERSON - LEBANON, MO
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Lifting your dreams. . . from canoes to cruisers.

— Cam ’en_ion & \
= 573-873-5073 -
NEwW AND USED LIFTS

WWW. SﬁmmersetBoa_tLifts.C(_)m

Endless
Possibilities

Our lenders can help you find an
affordable option to finance your
next watercraft!

Central Bank
» of Lake of the Ozarks

Strong roots. Endless possibilities

centralbank.net Member EDIC
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