
160 N. Hwy 42 - Kaiser MO 65047 |  573-348-1958 Tel.  |  573-348-1923 Fax.

Contents © Copyright 2018 - All Rights Reserved

Volume Eighteen • Issue Seven • July 2018

NOW SERVING YOU IN 2 LOCATIONS! (417) 272-0483 • BRANSON WEST (On Hwy 13 & DD) Table Rock Lake
(573) 552-8550 • On Osage Beach Parkway (Between WalMart and Outlet Mall) www.Premier54.com

Best Selling Big Bowriders 
on the Market!

337 SSX

A MONTHLY NEWS MAGAZINE FOR THE LAKE OF THE OZARKS VOL. 14 --  ISSUE 7 JULY, 2018

WWW.LAKEBUSJOURNAL.COMVISIT US ONLINE AT

NEWS IN BRIEF

Crossword 
Fill in the blanks on: 22  Solution: 10

Dwight Weaver’s look back. Page 18
Glimpses of the Lake’s Past

For the Latest Market Status and  
Real Estate Info, turn to Page 16 for this 

month’s “As The Lake Churns”

LOFPD is asking for levy increase
By Nancy Zoellner-Hogland

Mark Amsinger, chief of the 
Lake Ozark Fire Protection Dis-
trict, said when he’s out in the 
public, it’s not unusual for resi-
dents of the district to thank 
him for his service.

“My response is usually 
‘Thank you for your support, 
because without it, we wouldn’t 
be able to do what we’re doing.’ 
This is most definitely a part-
nership between us and our 
residents,” he said.

Now, the district is asking 
residents to increase their level 
of support for the EMS ambu-
lance service by approving a 
30-cent levy on the August 7 
ballot. Currently the fire budget 
is being used to cover some of 
the expenditures that the am-
bulance budget cannot cover. 
The new levy will allow the 
ambulance budget to absorb 
an equal amount of the expen-
ditures which will in turn allow 
the fire budget to continue to 
support fire and rescue opera-
tions.  

This is the first time the dis-
trict has requested an increase 
since the ambulance service 
was formed in 2001. Voters ap-
proved the operating levy in 
2000.

Amsinger said the funds 
will be used to update and 
improve emergency lifesav-
ing equipment, ambulances 
and, within the next year, to 
hire additional people to staff 
a third Advanced Life Support 
(ALS) ambulance, which will 
be based at Station 1 on Bagnell 

Dam Boulevard. Currently, am-
bulances are stationed at Sta-
tion 2 on Horseshoe Bend and 
Station 3 on Welsh Road, off 
Highway W. Once the ambu-
lance is in Station 1, Amsinger 
said they will redraw the lines 
so the ambulance at Station 
2 will take care of Horseshoe 
Bend, the ambulance at Station 

3 on the North Shore will take 
everything north of the Osage 
River to the northern bound-
ary near Hood’s outlet store, 
and the ambulance stationed 
on Bagnell Dam Boulevard will 
take care of the calls in the city 
of Lake Ozark and everything 
south of the Osage.

“We provide high-quality 
care to the public. However, as 
our call volume grows, we need 
to be able to grow to continue 
the same level of service. The 
original plan was to use that 30-

cent levy passed back in 2000 to 
provide one full-time ambu-
lance and one back-up. Within 
just a couple years, we realized 
we needed two full-time am-
bulances so for nearly 18 years, 
we’ve been running two trucks 
on a levy that was set up to run 
one. We’ve stretched that mon-
ey as far as we can stretch it,” he 

said, adding that the proof is in 
the numbers.

In 2017, the district ran 1,350 
calls – more than 800 of which 
were emergency medical calls 
– and a 58-percent increase in 
emergency medical calls from 
2001.

To staff an ambulance on a 
24/7, 365-day basis, Amsinger 
said they will need six addi-
tional people working on a 
48-96 schedule. A 48-96 work 
schedule uses three teams and 
three shifts to provide 24/7 

coverage. It consists of a 6-day 
cycle where each team works 
two consecutive 24-hour shifts, 
followed by 4 consecutive days 
off duty. And they will need to 
hire three firefighter paramed-
ics and three firefighter EMTs 
because they run Advanced 
Life Support. 

“We will not run basic life 

support, which is an ambu-
lance with two EMTs. There 
will always be a paramedic 
on board because paramed-
ics have advance skills and are 
able to push certain medica-
tions and are trained to use 
certain procedures that EMTs 
can’t,” he said, explaining that 
just to staff another ambulance 
on this schedule will cost the 
district approximately $350,000 
annually.

However, the additional
continues on page 28 
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Armchair 
Pilot
By Nancy Zoellner-Hogland

WONDERING ABOUT the best 
time to book a flight? How’s 
this for an answer? Don’t book 
too early – or too late. That’s 
from Smarter Travel, which 
states that for decades, indus-
try experts have been specu-
lating about that very ques-
tion. CheapAir says 54 days is 
the ideal for domestic flights, 
96 days for European or Latin 
American flights, while Ex-
pedia says seven weeks for 
domestic flights and 171 days 
ahead of departure for inter-
national trips. Urban legend 
marks Tuesdays as the day for 
deals because airlines dump 
new fares and seat allocations 
on Monday nights. Bottom line 
– the travel site says the best 
time to buy a ticket is when it’s 
on sale. Although some air-
lines announce sale fares on 
Monday, they crop up at ran-
dom times so it’s best to check 
airline websites regularly – or 
sign up for free fare alerts at 
airfarewatchdog.com or from 
the individual carriers.

HEADED TO THE BEACH this 
summer? Airfarewatchdog 
recommends you take these 
items. First – a sturdy, water-
proof and roomy beach bag 
– something that will hold ev-
erything you need and won’t 
let that sandy, soggy beach 
towel drip in your car. If you 
like to read, they suggest the 
Kindle Oasis, a waterproof 
reader that has no glare, which 
means you won’t have to sit 
in the shade to see the words 
on the screen. If you’re a big 
water drinker, the insulated 
Hydration Bottle, which holds 
64 ounces of water and fea-
tures an integrated carrying 
handle will ward off thirst 
and the nearly 5-foot square, 
waterproof, puncture-proof, 
sand-proof Bearz Outdoor 
Beach Blanket folds into a bag 
that will fit in the palm of your 
hand. Sunblock and Scalp 
Screen by Sun Splash will ward 
off sunburns and After Sun 
Spray will give you relief if you 
forget to use them. Beaching 
with the family? UNO Splash 
– a plastic, durable card game - 
is great for kids of all ages and 
the Waboba Pro Ball bounces 
on the water, taking water play 
to the next level. 

NO MATTER WHERE you’re fly-
ing, if you’re flying on Delta, 

don’t plan on taking the family 
pit bull. At least not in the cab-
in. The airline revised its ani-
mal policy, limiting emotional 
support animals to one per 
customer and banning “pit-
bull type dogs.” The changes 
go into effect July 10. Accord-
ing to an airline spokesperson, 
the ban was enacted because 
several workers were bitten by 
that breed of dogs.

AND IF YOU’RE FLYING to 
Orlando, get ready to say 
“Cheese.” The airport will be 
the first in the national to pro-
cess all arriving and departing 
passengers with the biometric 
facial-recognition equipment. 
The move is part of an expan-
sion of a Customs and Border 
Protection experimental pro-
gram that will compare scans 
to Department of Homeland 
Security travel databases. 
Camera systems are already 
in place in 13 other airports 
across the country. Those 
cameras electronically scan 
the faces of everyone depart-
ing or arriving on internation-
al flights. Some – including 
two U.S. senators – are already 
protesting the program, citing 
privacy concerns.

LARGE CONTAINERS of pow-
ders belonging to travelers 
coming from overseas will 
soon be getting a closer look. 
Last summer, the Transporta-
tion Security Administration 
began scrutinizing contain-
ers holding at least 350 mil-
liliters of powder in carry-on 
bags on domestic flights. As 
of June 30, the TSA was asking 
foreign airports to do the same 
for travelers flying directly 
to the U.S. The TSA recently 
started an awareness cam-
paign that includes a request 
that passengers pack those 
larger containers in checked 
luggage. The TSA is also asking 
travelers to remove the smaller 
containers from carry-on bags 
for separate screening. While 
explosives are the main con-
cern, the TSA also wants to 
make sure fentanyl or pepper 
spray will not be carried into 
the cabin.

TRAVELING ABROAD this 
summer? In today’s climate, 
it’s better to blend in, rather 
than stand out as a tourist, so 
safety in your clothing selec-
tion should be a major factor. 
Smarter Travel suggests avoid-
ing T-shirts, baseball hats, 
white sneakers and anything 
else that screams “Tourist!”  
Travelers should also be aware 
of religious and social customs 

of the country they’re visit-
ing and dress appropriately. 
Always dress conservatively 
in the Middle East. Women 
should not wear revealing 
dresses, shorts, short skirts, 
capris, tank tops or short-
sleeved shirts and men should 
avoid shorts and sleeveless 
tops and keep their chest cov-
ered. Women should carry a 
shawl in the event its needed. 
Smarter Travel also advises 
never wearing expensive jew-
elry no matter where you are. 
Because sneakers, Crocs and 
Birkenstocks are frowned 
upon in Spain and Italy, tour-
ists should opt for well-shined 
leather shoes. They also advise 
sticking with closed-toe shoes. 
Shorts should be avoided in 
Indonesia and Vietnam. And 
never wear cross necklaces or 
anything with sporting, reli-
gious or military symbols or 
national flags. Conservative 
colors are also advised – ex-
cept in central Africa, where 
black or blue attracts large, bit-
ing tsetse flies. Because jeans 
are commonplace in most 
countries, they can be worn 
nearly everywhere however, 
they should be well-fitting and 
free of holes because those are 
considered disrespectful.

SMARTER TRAVEL had a few 
other tips to avoid looking like 
a tourist: Don’t walk around 
with a camera in your hand 
or around your neck; study 
a map in a coffee shop – not 
standing on the street corner; 
avoid hand signals (in Ban-
gladesh the “thumbs up” ges-
ture is considered obscene); 
and speak softly and politely. 
Many feel that Americans can 
readily be identified by their 
loud, complaining voices.

LOVE LIVING at the Lake? 
Wish you had more time to 
enjoy it? Think about a house-
boat vacation. Many feature 
more amenities than you can 
imagine but offer something 
no other vacation offers – the 
serenity of floating on a lake 
under the stars, shut off from 
the world. Houseboating is 
great for couples, families, or 
groups of friends – especially if 
multiple boats are rented. Afar 
Magazine suggests checking 
out houseboat rentals at the St. 
John River in New Brunswick, 
Canada; Lake Ouachita, Ar-
kansas; Lake Shasta, Califor-
nia; or Crane Lake, Minnesota.
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We would be honored to create a                                     home for you.re  mark  a  ble •   •           •   

+ creative design  + quality construction  + competitive pricing  + professional turn-key execution 

TXR IS A

PLATINUM BUILDER

See us on  

and  

St. Louis / Lake Ozark -  toll free at  888-318-1346
101 Crossing West Drive - Suite 200 - Lake Ozark, MO - 573-552-8145

Our work and reputation continues to grow with 
the expansion of our custom design-build and 
estate home portfolio. 

One reason for our success is our unique ability 
to design a remarkable home. One that carefully 
reflects our clients goals and personalities.

An Architect led design-build firm (ALDB) best 
understands the projects intent and uses that 
intimate knowledge to faithfully execute the 
design and details.

As always, competitively bidding the 
subcontracted project components, hand-
picking the construction team and managing 
their work in strict accordance with the project 
intent, codes and specifications, coupled 
with open-book project accounting, results 
in a completed project value that is simply 
unattainable by other methods. 

Thomas B. Roof, AIA

re  mark  a  ble |riˈmärkəbəl|
adjective - worthy of  attention; striking.

• ••

Let’s meet 
       about your
           upcoming  

                 project.
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WEALTH & RETIREMENT PLANNING |  INVESTMENT MANAGEMENT |  TRUST & ESTATE SERVICES

WWW.CENTRALTRUST.NET | 573-302-2474 | 1860 BAGNELL DAM BLVD. | 2ND FLOOR

Central Trust Company adheres to the “Fiduciary Standard” and will always act in the best interest of our clients 
regardless of the type of account or relationship. Call or visit us online today to learn how our free-from-conflict 
investment selection process and adherence to the “Fiduciary Standard” differentiates us and how it will make a 
positive impact on your investment plan and performance.

ANYONE CAN SAY  
THEY’RE A FINANCIAL ADVISOR.

WE’RE NOT JuST ANYONE.

THE FIDuCIARY STANDARD

CTC-LOBJ-Anyone-Can-Say_9.5X5.65_2-2018.indd   1 2/16/2018   5:01:04 PM
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U N P A R A L L E L E D  E X P E R I E N C E .   U N P A R A L L E L E D  R E S U L T S .

Long & Robinson, LLC, isn’t 
your typical law firm. You 

won’t find stuffy, pretentious 
attitudes or inflexibility here. 

Instead, you’ll find a team 
of experts with a practical, 

down-to-earth approach and 
a winning track record.

Our clients include 
condominiums, homeowners 

associations, property 
management companies, 
oil and gas contractors, 
commercial contractors, 

subcontractors, construction 
companies, and sureties.

The Lake area is awash with new residential developments, particularly 
condominiums. However, along with this comes a wave of challenges for 

condominium and homeowners associations. All too often, developers of new 
construction projects cut corners to reduce costs and avoid delays. 

Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for 
homeowner associations and their members.

S E L E C T  T H E  F I R M  W I T H  P R O V E N  R E S U L T S .   L E A R N  M O R E  A T
 W W W . L O N G R O B I N S O N . C O M  O R  C A L L  8 1 6 - 5 4 1 - 2 1 0 0  T O  A R R A N G E  A  C O N S U L T A T I O N

T H E  C H O I C E  O F  A  L A W Y E R  I S  A N  I M P O R T A N T  D E C I S I O N  A N D  S H O U L D  N O T  B E  B A S E D  S O L E L Y  U P O N  A D V E R T I S E M E N T S .

1 8 0 0  B A L T I M O R E  A V E N U E ,  S T E .  5 0 0 ,  K A N S A S  C I T Y ,  M O  6 4 1 0 8
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Accident underscores importance of insurance
By Nancy Zoellner-Hogland

In May, an 88-year-old 
woman was backing up out 
of a parking space at the 
Osage Beach Outlet Market-
place when she hit a curb. As 
she pulled forward, she lost 
control of the vehicle, trav-
eled across the parking lot, 
drove over another curb and 
through the front wall of the 
L’eggs Hanes Bali Outlet Store. 
She finally came to a stop 
against the back wall of the 
store.

According to the Osage 
Beach Police, no one was hurt 
and the driver had insurance. 
However, more than a month 
after the incident, the store re-
mains boarded up and closed 
to the public – and no one is 
quite sure when it will reopen. 
In the meantime, the store has 
no income, it had to lay off its 
employees and the majority of 
the contents and many of the 
fixtures were destroyed and 
will have to be replaced. 

Shane Landis, an agent for 
Shelter Insurance in Osage 
Beach, said although the driv-
er’s policy should cover the 

damage, the driver’s coverage 
might not be sufficient to re-
pair the building and replace 
all the contents. The state re-
quires a minimum of $10,000 
in liability coverage - and 
many people don’t carry any 
more than what’s required.

“I’d bet that the dam-
age in that type of incident 
would probably greatly ex-
ceed $10,000. If the driver is 
found liable, and the dam-
age exceeds the coverage, the 
driver could potentially be 
on the hook for a lawsuit, but 
that doesn’t help the business 
owner in the short term,” he 
said.

While it depends on the 
policy, Landis said some 
commercial policies also of-
fer endorsements that will 
cover loss of income. The cost 
is incremental based on the 
amount of coverage, and re-
ceipts would be used to deter-
mine the amount of the loss, 
but it can be a wise invest-
ment.

Although incidents like the 
one at the outlet mall are rare, 
fires, tornadoes, theft – even 

uninsured motorists crashing 
through the building – could 
cause an uninsured business 
owner to lose everything.

Landis said that in a situa-
tion where the building owner 
and tenant are not the same 
person, which is typical of 
many small businesses in the 
Lake area, the landlord will 
have the building insured, but 
won’t carry insurance on any 
of the contents unless he owns 
those contents. 

“That’s why it’s important 
for business owners to carry 
not only liability insurance, 
but also a property policy. 
Some companies will do a 
package or bundle policy – a 
business owner policy – that 
may encompass both business 
personal property protection 
and/or buildout,” he said, 
explaining that a buildout is 
any modification done to the 
building – new flooring or the 
addition of office space, for 
example – that’s done at the 
leasee’s expense. “The land-
lord won’t have that covered 
because that was your choice, 
as a tenant, to make those 

changes.”
Landis said a property pol-

icy can cover not only inven-
tory, but also phone systems, 
computers, racks, shelves 
– and insurance companies 
typically have no limits on 
coverage, at either end.

“I have some hairdressers 
who have $3,000 to $5,000 
equipment to do their jobs and 
I have people who went into a 
brand new building and did 
a huge buildout and they’re 
covering that, their computer 
systems, their inventory – ev-
erything down to the filing 
cabinets and the pictures on 
the wall,” he said

Replacement cost cover-
age can also be well worth the 
cost. 

Landis said that in an in-
cident like the one at the out-
let mall, the vehicle coverage 
would likely pay the depreci-
ated value. However, if the 
business owner carries re-
placement cost coverage, it 
might behoove them to file 
their own claim because then 
they can get replacement cost 
from their company. 

“Then their company will 
basically send a request for 
payment to the driver’s insur-
ance company. They won’t go 
in and figure depreciation,” 
he explained, adding that it’s 
always wise for the tenant to 
carry premise liability, which 
will protect the business own-
er if someone slips, trips or 
falls because of the owner’s 
negligence. 

“Let’s say a shop owner is 
doing a reset and has clothes 
spread out on the floor – or 
they have an extension cord 
running across the threshold 
– and somebody comes in and 
trips and gets hurt. The busi-
ness owner put that there so 
they could be considered neg-
ligent. However, just because 
someone gets hurt on your 
property doesn’t make you 
liable. Negligence has to be 
present for liability to be pres-
ent,” he said. “I know quite a 
few people that don’t think 
anything like that will ever 
happen so they don’t carry 
any insurance, but I can’t un-
derstand why anyone would 
want to take that risk.”

“Top 10 THINGS to do when Selling Your PROPERTY…#1 Call US. (We’ll handle the other 9).”

LOTS OF SPACE! LAKEFRONT 3BR/2BA
Top Floor - 1,400 SqFt - Furnished

Screened Deck - 12X30 Boat Slip + PWC Slip/Li� 
MLS#3504124   $199,900

LAKEFRONT BUILDING LOT - 137’ FRONTAGE
Half-Acre - Main Channel VIEW

Large Building Envelope - Cove Protection
MLS#3502285   $125,000

369-4A Bristol Bay - HH124 Waterford Terr - Porto Cima

2 ACRES - PRIME COMMERCIAL PROPERTY
1,800 Sq.Ft. - Expansion Potential – Opportunities

Paved Parking - Easy Access - Lease Possible
MLS#3118488   $589,000

ATTENTION DEVELOPERS & BUILDERS! LAKE ACCESS LOTS
Each Includes 12X30 Boat Slip/Private Dock for Lot Owners

View - Community Boat Ramp - Boat Trailer Parking
MLS#3124201   $47,500 each

1800 Bagnell Dam Blvd - Lake Ozark
Lots 1-5 Ryzen Sun Cir - Camdenton

Houseplants may 
improve your health
Amy Bartels, Nutrition & Health 
MU Extension

Weddings, funerals, house-
warming gifts…many of us 
have likely given or received a 
houseplant at one time or an-
other. Did you know studies 
have shown that indoor plants 
have real health benefits, both 
physiological and psychologi-
cal.  There may be some benefi-
cial reasons to try your hand at 
a houseplant or two.  

Research has shown that 
the presence of plants leads 
to reduced stress and anxiety, 
increased feelings of calm, a 
marked improvement in mood 
and self-esteem and increased 
feelings of optimism and con-
trol. Plants also help ease feel-
ings of depression and promote 
a general sense of well-being.  
According to Texas Agriculture 
& Medicine University, people 
who spend their time caring for 
nature are more likely to care 
for others.  Caring for plants 
actually increases your com-
passion and improves your re-
lationships.

Houseplants help to improve 
sleep by giving off oxygen.  
Plants can actually remove up 
to 10 percent of the carbon di-
oxide in the air.  Humans give 
off carbon dioxide when we ex-
hale.  Since plants need carbon 
dioxide to survive, it may be 
beneficial to both you and your 
plants when you “talk” to them.  
A study at Washington State 
University showed that the mi-
croclimate around houseplants 
increases air humidity and can 
filter airborne microbes that 
cause allergies.

So the next time someone 
brings you a plant, think twice 
before letting it wither and dry 
out.  A bit of water, a sunny win-
dow and some friendly conver-
sation may just keep you and 
your plants feeling healthier 
and happier. 
www.healthline.com/health/impor-
tance-plants-home
http://journal.frontiersin.org/ar-
ticle/10.3389/fmicb.2014.00015/full
http://public.wsu.edu/~lohr/hih/air/
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It’s Aquapalooza Time!
By Nancy Zoellner-Hogland

July is here and you know 
what that means – it’s time for 
the Lake’s largest one-day fami-
ly boating event – Aquapalooza. 
The day-long free party will be 
happening July 21, both on the 

Lake and on the land. 
As in the past, the bash will 

be headquartered at Dog Days 
Bar and Grill, located just west 
of the Grand Glaize Bridge at 
the 19 mile mark by water or off 
Highway 54 by land.

A stage facing the lake will 
feature live music by Chad 
Bearden, the i-Berrys, Ryan 
Collins Band and Goddesses 
of Rock. Boaters who didn’t re-
serve a dock slip in advance can 
simply tie up to each other and 
spend the day floating with old 
and new friends.

Don’t have a boat? Don’t fret! 
You can also come by land and 
party poolside. In fact, Dog 
Days has two new pools to keep 
you cool – one for families and 
another for adults that includes 
in-water tables and a swim-up 
bar. Several vendor booths will 
also be set up around the pa-
tios. 

In addition to providing lots 
of fun, the day will also include 
lots of fun activities and prizes. 

Aquapalooza, now a Benne 

Media Production, was origi-
nally created as a MarineMax/
Sea Ray owners’ event. Accord-
ing to a 2008 press release, the 
idea for the event came from 
a desire to let all boaters – or 
boater-wannabes – get a closer 

look at the models offered and 
the lifestyle afforded by owning 
a Sea Ray. The first year, 82 on-
water parties were held world-
wide with 20,334 registrants 
and guests attending in 4,369 
boats. By year three, those 
numbers had nearly doubled. 
Over the years, the party has 
grown to include all people who 
love life on the water - drawing 
an estimated 10,000 boaters to 
the Lake of the Ozarks event.

According to sales manager 
Greg Sullens, Benne Media had 
always been the media partner 
for the Lake of the Ozarks Aqua-

palooza. 
“They had looked to us to 

help them with the event. Then 
six years ago, they decided they 
were going to get out of the con-
cert promotion business and 
stick with boat sales and they 
asked us if we wanted to take 
it over. We said ‘Yes’ and were 
very pleased that MarineMax 
relinquished the name to us – 
Aquapalooza is copyrighted – 
and so here we are. We’re really 
happy that it’s gone so well, that 
it’s continued to grow each year 
and that we have the support 
of the Marine Dealers Associa-
tion and so many businesses. 
We’re also happy that the city of 
Osage Beach is supportive and 
continues to be a sponsor,” he 

said. 
At their June 21 meeting, 

Osage Beach aldermen voted 
unanimously to spend $3,000 
to help promote the event. Both 
Alderwoman Phyllis Marose 
and Alderman Richard Ross 
said the event was great for 
the city and generated a large 
amount of revenue.

Each year, the city budgets 
$10,000 for community promo-
tions.

Left: Boats line up to take part 
in the day’s festivities. Below: 
The new pool at Dog Days offers 
Aquapalooza visitors another 
way to get wet. Bottom: Thou-
sands of spectators and their 
watercraft fill the Lake for Aqua-
palooza.

Photos by Willman
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New network helps emergency responders do job
By Nancy Zoellner-Hogland

Communication is key in an 
emergency. 

Thanks to First Responder 
Network Authority (FirstNet), 
America’s law enforcement, 
firefighters and emergency 
medical services personnel 
who carry cell phones outfitted 
with special SIM cards are now 
able to send and receive voice, 
data, video, images, and texts 
without concerns about net-
work congestion – even during 
a disaster.

FirstNet is an independent 
government authority estab-
lished in 2012 by Congress. The 
recommendation for a dedicat-
ed, purpose-built solution for 
first responders was born from 
the communication challenges 
that emergency responders ex-
perienced during the Septem-
ber 11, 2001 terrorist attacks. 
Systems were overwhelmed by 
loads greater than they were 
designed to carry. As a result, 
cell phone service was inter-
rupted for days, preventing 

critical phone service between 
rescue and recovery workers. 
In addition, incompatible tech-
nologies and clogged channels 
prohibited many radio com-
munications.

The 9/11 Commission rec-
ommended the establishment 
of a single, interoperable net-
work for public safety and for 
years, public safety organiza-
tions lobbied Congress to make 
this recommendation a real-
ity. After Congress established 
FirstNet, the federal govern-

ment put out Request for Pro-
posal, AT&T responded and 
was selected to build and man-
age the broadband network. 
That network now covers all 50 
states, 5 U.S. territories and the 
District of Columbia, including 
rural communities and tribal 
lands in those states and terri-
tories. 

Each state and territory 
could decide for itself whether 
to opt into the program. In De-
cember, 2017, Governor Eric 
Greitens announced his de-
cision to accept the FirstNet 
plan. To date, more than 1,000 
public safety agencies across 52 
states and territories have fol-
lowed suit, nearly doubling the 
network’s adoption since April. 
Current users include 11 state 
patrol agencies, tribal public 
safety agencies, volunteer fire-
fighters and responders, federal 
agencies and school districts, 
which can use the service to 
communicate and coordinate 
with public safety during times 
of crisis.

Chris Sambar, senior vice 
president, AT&T-FirstNet, said 
the nearly 100,000 FirstNet 
connections are already help-
ing transform emergency com-
munications. Since May, first 
responders have used FirstNet 
to respond to active shooter 
situations, flooding events, 
large events like the 2018 Volvo 
Ocean Race, search and recov-
ery missions in remote loca-
tions, tornadoes and wildfires.

Several emergency respond-
ers in the Lake area, including 
the Osage Beach, Mid-County 
and Lake Ozark fire protec-
tion districts, have switched to 
FirstNet. 

Lake Ozark Fire Chief Mark 
Amsinger said they’re happy 
with the move.

“We switched about a month 
ago. Because we have that sep-
arate bandwidth that’s dedicat-
ed to emergency services, we 
know that when we get really 
busy, our calls will go through. 
With our old carrier, on holiday 
weekends when there are a lot 
of people at the Lake, some-
one would send a text message 
at 2 in the afternoon but we 
wouldn’t get it until 2 in the 
morning. Text messages aren’t 
our primary means of notifica-
tion – we have pagers and ra-
dios – but texts do give us the 
ability to pull the information 
up and read it. And now I’m 
confident that we’ll be able to 
get it,” he said.

First responders on FirstNet 
also get access to key capabili-
ties like:

• Improved location services 
that allow incident command-
ers to track, in near real time, 
the location of police, fire and 
EMS personnel on the ground 
at large events. 

• Data sharing to enhance 
public safety’s situational 
awareness. Used at large events, 
it’s sped up first responders’ 
ability to reunite lost children 
with their families. 

• Always-on priority and pre-
emption across voice and data 
to stay connected despite net-
work congestion.

• Access to near real-time 
information to help emergency 
managers and first responders 
coordinate their action plans 
and make critical decisions. 

• Increased security through 
FirstNet’s physically separate, 
dedicated core. Built to public 
safety’s objectives and stan-
dards, FirstNet isn’t a virtual 
core.

To learn more about First-
Net, visit: www.firstnet.com.

See the 
Lake like 
never
before!

573-302-0022

Located in the Wood’s Shopping Center • Business 54 & HH - Lake Ozark
Visit us online at www.lakeozarkhelicopters.com

$29From

per person

We now offer Wine Tours 
and charter services!We now offer Wine Tours 
and charter services!
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Located at the entrance of the Osage Village Outlet Mall 4558 Osage Beach Parkway, Suite 100, Osage Beach, MO 65065
www.FirstBankLake.com • Lobby Hours M-F 8:30am to 4:00pm • Drive Thru Hours: M - F 8:00am to 5:00pm

Saturday Lobby/Drive Thru Hours: 8:00am to 12:00pm

FIRST BANK
OF THE LAKE

573-348-2265

Some of the
Best Rates at the Lake

CD SPECIALS

*Annual Percentage Yield. Minimum to Open $5,000 CD and $500 Money Market. Penalty for early withdrawal on CDs. 
3-6 Month CDs Interest Compounds at Maturity • 9-60 Month CDs Interest Compounds Quarterly

Other Terms and Conditions May Apply. Contact Bank for More Details.

6 Months
1.60% APY*

9 Months
1.81% APY*

15 Months
2.01% APY*

26 Months
2.26% APY*

33 Months
2.42% APY*

42 Months
2.57% APY*

MONEY MARKET ACCOUNTS
$0 - $24,999 ................... .25% APY*

$25,000 - $49,999 .......... .35% APY*

$50,000 - $99,999 .......... .50% APY*

$100,000 and over ......... 1.0% APY*
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Camden County Commission going after legal fees
By Nancy Zoellner-Hogland

The Camden County Com-
missioners filed a motion with 
the United States District 
Court for the Western District 
seeking to recoup attorney’s 
fees and costs in a lawsuit 
filed against them by Camden 
County Clerk Roland Todd. 

In 2017, Todd sued Com-
missioners Greg Hasty, Bev 
Thomas, and Don Williams, 
alleging that they had retali-
ated against him for exercis-

ing his First Amendment 
rights. He also claimed that 
Hasty had defamed him in a 
statement made to Lake Expo. 

However, on June 6, Judge 
Brian C. Wimes of the U.S. 
District Court issues a judg-
ment in favor of the commis-
sioners and against Todd. 

Hasty said although attor-
neys had advised him not to 
discuss the matter, he said he 
was “extremely happy” with 
the court’s decision.

The commissioners are 
now seeking to recover 
$144,989.91 of taxpayer funds 
used to defend the suit. The 
motion alleges that “This 
case was nothing more than 
a political ploy. It wasted this 
court’s resources and taxpay-
er money in defending these 
claims, which were clearly 
frivolous, unreasonable, 
groundless and without foun-
dation. The plaintiff knew on 
February 21, 2017, when he 

sent the letter, that it was not 
protected by the First Amend-
ment.”

“This case was resolved on 
a summary judgment which 
means the court found no 
general issue of material fact 
and therefore, nothing for a 
jury to decide. In filing the 
motion, the commissioners 
feel that they have an obliga-
tion to the residents of Cam-
den County to attempt to re-
cover these taxpayer funds,” 
Chet Pleban, one of the attor-
neys representing the com-
missioners, said. The jury 
trial had been scheduled for 
August 6, 2018.

The suit stemmed from 
problems that began in 2015 
after the county created a hu-
man resource department 
that reported directly to the 
commission. Brianna Chris-
tensen was hired to head up 
that department and then 
took over all human resourc-
es duties that had previously 

been handled by Todd’s office, 
except for payroll. During that 
time, courthouse security 
cameras showed Todd enter-
ing Christensen’s office while 
she was not there and taking a 
box of what was described by 
commissioners as “confiden-
tial employee paperwork.” 

In an interview with a Lake 
Expo reporter, Hasty said that 
Todd “stole” documents from 
Christiansen’s office, talking 
about the security camera 
video. Todd’s defamation suit 
centered on that statement.

Christensen eventually 
quit, citing a hostile work en-
vironment.

The video, which was edited 
by KRMS Radio, can be viewed 
by visiting https://www.
la keexpo.com/news/la ke_
news/camden-courthouse-
v i d e o -f or-i n v e s t i g a t i on-
into-county-clerk-s-office/
video_7ae9b5c4-0fe2-11e7-
8b1b-bff7cbaf8597.html

11909 N State Highway 5
Sunrise Beach, MO 65079 • 573-374-9111

Ranger Aluminum & 
Fiberglass Bass Boats

Ranger Pontoons
Landau Pontoon Boats

Evinrude Motors

GARMIN Sales & Installation
 Minn-Kota Trolling Motors

 SALES, SERVICE AND PARTS!
NEW AND USED!

Camden Co. Courthouse Wikipedia Commons
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2018 LIVE AT THE VINEYARD!

MAY 12 
Chicks w/ Hits
Terri Clark, Pam Tillis, Suzy Bogguss

JUNE 22
Steve Earle 
30th Anniversary of Copperhead Road

JUNE 1
Gin Blossoms
with Tonic and Vertical Horizon

JUNE 8
Diamond Rio

JUNE 30
CAM

AUGUST 25
Wynonna & The Big Noise

SEPTEMBER 7
Bellamy Brothers

SEPTEMBER 28
The Oak Ridge Boys
Shine the Light Tour

JULY 28
Survivor

JULY 7
Sara Evans

OCTOBER 13
The Reverend Horton Heat

8 TOLWOOD RD.
ELDON, MO 65026

T O  P U R C H A S E  T I C K E T S  V I S I T

S H AW N E E B L U F F W I N E R Y. C O M

Join us as we host our summer concert series, with great acts like the Oak Ridge Boys performing on 

a stage backstopped by the Ozark Mountains and surrounded by acres of rolling vineyard. 
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A look at the Lake’s arts and the economy
While the arts community 

boosts the overall quality of 
life in the Lake area, a closer 
look reveals an industry that 
is an economic driver for our 
region through expenditures, 
job creation and a catalyst for 
business development. Those 
who are interested in learn-
ing more are invited to hear a 
presentation from Executive 
Director Michael Donovan 
of the Missouri Arts Council, 
who will be speaking about 
how the arts mean business in 

Missouri.
The breakfast event will be 

held from 7:30 to 9 a.m. at the 
Ozarks Amphitheater, located 
at 2929 N. Business Route 5. 
Reservations are required and 
can be made by calling the 
Camdenton Area Chamber at 
573-346-2227 or by emailing 
sgentry@camdentonchamber.
com.

There is a $15 cost for break-
fast. Those who don’t belong 
to the chambers or who aren’t 
SCORE members or clients 

will be charged $20.
The registration deadline is 

Friday, July 20.  No-shows will 
be billed for breakfast.

The event is sponsored by 
Oak Star Bank, Lake of the 
Ozarks SCORE and the Cam-
denton Area, Lake West and 
Lake Area chambers of com-
merce.

In March of this year, the 
National Endowment for the 
Arts released a report stating 
that new data released by the 
U.S. Bureau of Economic Anal-
ysis (BEA) and the National 
Endowment for the Arts (NEA) 
showed the arts contribute 
$763.6 billion to the U.S. econ-
omy, more than agriculture, 
transportation, or warehous-
ing. The study also learned 
that the arts employ some 4.9 
million workers across the 
country with earnings of more 
than $370 billion. Further-
more, the arts exported $20 
billion more than imported, 
providing a positive trade bal-
ance.

Produced by the BEA and 
NEA, the Arts and Cultural 
Production Satellite Account 

(ACSPA) tracks the annual eco-
nomic impact of arts and cul-
tural production from 35 in-
dustries, both commercial and 
nonprofit. The ACPSA reports 
on economic measures—val-
ue-added to gross domestic 
product (GDP) as well as em-
ployment and compensation. 
For the first time, the report 
also includes the arts impact 
on state economies as contri-
butions to gross state product 
(GSP). The numbers in this 
report are from 2015, the most 
recent reporting year. 

“The robust data pres-
ent in the Arts and Cultural 
Production Satellite Account 
show through hard evidence 
how and where arts and cul-
ture contribute value to the 
economies of communities 
throughout the nation,” said 
NEA Chairman Jane Chu. “The 
data confirm that the arts play 
a meaningful role in our daily 
lives, including through the 
jobs we have, the products we 
purchase, and the experiences 
we share.”
The report also stated:

• The arts trended positively 

between 2012 and 2015 with an 
average growth rate of 2.6 per-
cent, slightly higher than 2.4 
percent for the nation’s overall 
economy. Between 2014 and 
2015, the growth rate was 4.9 
percent in inflation-adjusted 
dollars.

• Among the fastest-grow-
ing industries within the ACP-
SA are web streaming and web 
publishing, performing arts 
presenting, design, and archi-
tectural services.

• Tax-exempt perform-
ing arts organizations (those 
producing art and those pre-
senting the art of others) con-
tributed $9 billion to the U.S. 
economy and employed 90,000 
workers, who earned $5.6 bil-
lion in total compensation.

• Consumers spent $31.6 
billion on admissions to per-
forming arts events, $1 billion 
more than projected. 

• The value added by per-
forming arts presenting (tax-
exempt and for-profit) rose by 
9.5 percent during the recent 
three-year period.

“Insurance Talk”
with Nick Brenizer of 
Golden Rule Insurance

Don’t Be Just 
Another 
Statistic

I’ve never heard of a business 
existing for pride of ownership or 
to give the owner something to do. 
Most businesses exist for one reason: 
to make money.

Any business that generates in-
suffi cient or no income and profi t will 
cease to exist. And that’s why busi-
ness income insurance is the most 
important property coverage.

Business income coverage pro-
tects your company against a loss of 
income caused by a shutdown in your 
business operations resulting from a 
physical loss. This coverage is some-
times called business interruption 
insurance. It may be written alone or 
in combination with extra expense 
coverage.

According to the FEMA US Fire 
Administration in 2015 there were 
approximately 104,600 nonresiden-
tial and commercial structure fi res 
in the US. This number translates to 
a commercial fi re every fi ve minutes 
and nearly $2.7 billion in direct prop-
erty damage alone. The big number 
that is not in those fi gures is the 
amount of loss of business income 
for businesses while they are down 
which would make that number in-
crease four times over. 

Although data isn’t exact, most 
data estimates between 25-30% of 
businesses never reopen following a 
catastrophic loss, such as tornado or 
fi re. Of those that are luckily enough 
to reopen 30-40% still fail within 
fi ve years. This means around 55% 
of businesses that have a major loss 
fail. This isn’t due to the fact of be-
ing under insured on the building or 
contents, it’s due to insuffi cient limits 

or in some cases no coverage at all 
on business income. The loss of the 
income is the major factor and every-
one usually can come up with a fi gure 
for that but what is often forgotten is 
the extra expenses such as renting a 
new facility or paying someone else 
to do your work or make your product 
while you rebuild. Also bills don’t stop 
because you are temporarily down. 
Employees still want paid or they start 
looking for work elsewhere, insurance 
premiums continue, bank loans, and 
everything else. 

Obviously, the optimal goal is 
to properly insure the building, its 
contents and the business income. 
But of the three coverages, the most 
important is business income. Even if 
the building or contents are horribly 
underinsured, a business could still 
reopen and succeed in the aftermath 
of a catastrophe if it has suffi cient 
business income coverage. 

Make sure and review your policy 
and check to see if it has adequate 
business income and extra expense 
coverage to cover your business if you 
were to have a major loss. 

Nick Brenizer, has an AIP & RWCS 
designations and works for Golden 
Rule Insurance Agency in Osage 
Beach. He can be reached at 573-
348-1731 or at Nick@goldenrulein-
surance.com .

Nick Brenizer, AIP

Michael Lasson
NMLS # 493712

(573) 302-0909
mlasson@fsb�nancial.com

Michelle Lasson
NMLS #934557

(573) 746-7212
malasson@fsb�nancial.com

Bob O’Steen
NMLS #332983

(573) 746-7214
bosteen@fsb�nancial.com

A Division of First State Bank, NMLS #416668

Your Home Loan...Your Way

fsb�nancial.com  |  573.365.LOAN (5626)
4655B Osage Beach Pkwy  |  Osage Beach, MO 65065 
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Building an effective 
web presence
with Sandy Waggett of MSW 
Interactive Designs

What is Your Social 
Media Crisis Plan?

If you don’t have one, it’s time to 
create one. Time (and message consis-
tency) is of the essence when a social 
media crisis hits. When it happens is 
not the time to try to � gure out what 
to do. You should have a documented 
plan already in place, with spec i� c poli-
cies for your employees, as well as out-
lined steps and a checklist for manag-
ing the challenge across all channels.  
Here are some ideas:
DO NOT CENSOR

Do not censor criticism or negative 
comments on your social media chan-
nels, unless they violate your terms or 
contain foul language that might of-
fend your community. Removing criti-
cism and complaints can quickly lead 
to more harsh comments spiraling out 
of control.
ACKNOWLEDGE & TRY TO 
TAKE IT OFFLINE

Try to understand what the nega-
tive commenter wants. It’s important 
to respond quickly and publicly, ac-
knowledge the concern, and then take 
the conversation of� ine as quickly as 
possible. 
BE CONSCIOUS OF YOUR TONE

Remember, it’s a human being 
that’s upset. This is not the time for a 
cold “corporate” tone or canned mes-
sage. When you respond, it’s essential 
that you acknowledge the issue in 
a personal, polite, and professional 
manner. Never make a rude comment 
back or be dismissive of the person’s 
feelings. Most of the time, this will only 
make it worse.
IF YOU NEED TO APOLOGIZE, 
DO SO WITH AN HONEST AND 
TRUE APOLOGY 

The worst thing you can do is offer 
a guised apology.  For example… “if 
we offended anyone …”, or “if we let 
you down …” Eliminate the word “if” 
from any apology. In the complainer’s 
mind, you did something – there is 
no “if”. Using the word “if” commu-
nicates insincerity, not an apology. On 
the social landscape, people will you 
call you out on this, and worse yet … 
share it.
BE TIMELY & MAKE SURE YOUR 
TEAM IS ON THE SAME PAGE

When a crisis hits, that’s not the 
time to start � guring out your response 

strategy. While every instance may 
be unique and have its own subtle-
ties, your overall social media crisis 
strategy should be documented and 
shared with your entire team, including 
management AND all level employees. 
When a crisis hits, the entire team is 
instantly in the spotlight.
HAVE A CHECKLIST OF ALL 
YOUR DIGITAL CHANNELS & 
ENSURE YOUR MESSAGE IS THE 
SAME 

Channels that should be on your 
list:
Website
Blog
Facebook
Twitter
LinkedIn
Google+
YouTube
Instagram
Pinterest

Having a well thought out strategy 
for dealing with a social media crisis 
optimizes your chances of handling 
it effectively and minimizing brand 
damage. It’s the knee-jerk actions and 
poorly composed responses (or lack of 
response) that typically gets a business 
in bigger trouble online. When man-
aged properly, a crisis can even turn in 
to a brand win!

Follow MSW Interactive Designs
Twitter:  @PutTheWebToWork
Facebook: http://Facebook.com/put-
thewebtowork
Blog: http://put-the-web-to-work.
blogspot.com
Sandy Waggett, MSW Interactive De-
signs LLC ~ We put the web to work 
for you!
573-552-8403
www.PutTheWebToWork.com

Sandy Waggett

Lakebusjournal@gmail.com
for your press releases and community event information!

573-365-2002   www.millsinsurance.com
2701 Bagnell Dam Blvd, Lake Ozark  MO 65049

The Lake Area Chamber recently held 
a ribbon cutting for Domenico’s Ital-
ian Restaurant at 4737 Osage Beach 
Pkwy in Osage Beach. The ribbon cut-
ting took place on June, 19th 2018 
at 5:30pm. Attendees included Do-
menico’s Italian Restaurant Owners 
and Staff, Lake Area Chamber staff, 
board members, and volunteers in 
attendance. The ribbon cutting was 
held to celebrate their 30th year an-
niversary of ownership. The Cham-
ber’s networking social followed the 
ribbon cutting. For more information, 
or to make a reservation, call (573) 
348-5335, or visit their website at  
www.domenicoslakeozark.com.
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A Matter of Trust
Don’t Take 
a Vacation 
From Your 
Finances

The summer months are often an 
opportunity to start fresh – organize 
the house, tackle the family calendar, 
revamp your daily routine, spruce 
things up and prepare for the last half 
of the year. It’s also a good time to take 
stock of your fi nancial matters. The 
following are a few things to consider: 
Review Insurance Policies 

This should include life insurance 
policies, homeowners, auto and 
liability policies, as well as disability 
and long-term care contracts. Dig out 
your policies and declaration pages 
to review your premiums and ensure 
that your coverage is adequate. 
Occasionally, it’s a good idea to 
check quotes on your current level 
of coverage to make sure there’s not 
a better deal in the marketplace. The 
review of insurance policies should 
also include your current health 
insurance. Taking a look at this in 
late summer or early fall is benefi cial 
considering most employer plans 
offer open enrollment in October/ 
November of each year. Make sure 
you are getting the most affordable 
coverage for the needs of your family. 
If an HSA is an option for you, visit your 
human resources department or your 
fi nancial advisor to determine if this is 
suitable for your family. 
Taxes 

This is also a great time of the year 
to take a look at your tax situation. 
With the new tax changes in effect for 
2018, everyone should be reviewing 
their current withholdings to be sure 
nothing needs to be done before the 
end of the year. A visit with your tax 
advisor may be more appropriate 
now rather than waiting until April 
when little can be done to change 
your tax bill. Be sure to discuss Roth 
and Traditional IRA contributions and 
whether or not they are benefi cial for 
you. Now is also the time to review 

how much you have contributed 
to your company’s 401(k) or other 
employer sponsored retirement plan. 
If you have funds available and have 
not contributed the maximum, it may 
make sense to increase your allocation 
for the remainder of the year to 
take full advantage of any available 
deferral of taxable income. Make 
an appointment with your fi nancial 
advisor in the third quarter to review 
your current investments. This is a 
good time to talk about capital gains 
and income distributions for the year, 
and see if there are things that can be 
done to minimize your tax due. 
Review Service Contracts 

Another thing to add to your to-
do list is a review of your service 
contracts. These are things like your 
cable and internet service, home 
phone, cell phone, lawn and snow 
removal service, satellite radio and 
roadside assistance. Make sure you 
are getting the best deal currently 
available. Of course I would be remiss 
if I didn’t also mention your estate 
plan. If you don’t have one, there is 
no time like the present. If you have 
completed your estate plan, pull it out 
and review it. If changes need to be 
made, meet with your estate planning 
professional before you get busy with 
fall festivities, holiday travel and family 
gatherings. Contact Trenny Garrett 
today at (573) 302-2474 or by email at 
trenny.garrett@centraltrust.net. 

Trenny Garrett, J.D., CTFA
Senior Vice President

 ASSOCIATION MANAGEMENT & PROPERTY SERVICES

Condos, Homes & Communities 

We provide the following services; accounting, record keeping, lawn care & 
grounds, maintenance, pool maintenance, security, pest control, dock repairs

 
We offer full service, full time association management or for smaller associa-
tions we have ala carte services so that you can pay for just what you need.

 

 
Providing property

management services to 
the Lake Area 
since 1986.

Now offering 

full service association 

management.  Call for a bid 

today! 573-365-3367!

RBL Properties
4571 Osage Beach Parkway

Osage Beach, MO 65065

Cabinets | Countertops | Kitchen & Bath Faucets & Fixtures | Appliances

Kitchen & Bath Showroom
924 Hwy 42, Osage Beach MO 65065 | 573-348-4464

Need personalized service.  Call Now and make an 
appointment with a member of our experienced sta�.

Remodeling or Updating your home - stop by and see our 
huge selection of products for every style and every budget.

www.dkbshowroom.com

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files

Send us Your Press
Releases, Public Events and 

Business News!
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President signs bill to ensure access to 
loans for small businesses

On June 21, President Trump 
signed into law the Small Busi-
ness 7(a) Lending Oversight 
Reform Act, which will ensure 
appropriate oversight of Small 
Business Administration’s 
(SBA) flagship loan program 
and improve access to capi-
tal for small business owners. 
Numerous small business ad-
vocacy groups, program par-
ticipants, and entrepreneurs 
applauded the bill’s passage 
and encouraged the president 
to sign it into law. This bill 
passed both the House and 
Senate Committees unani-
mously, and passed the House 
and Senate without objection.

The 7(a) loan program is a 
SBA program that helps entre-
preneurs and small businesses 
access credit to start and grow 

their businesses when they are 
unable to get a conventional 
loan. The Small Business 7(a) 
Lending Oversight Reform Act, 
which is now law, preserves the 
important 7(a) loan program 
by updating the credit else-
where test, which is the entry 
point to the program, increas-
ing oversight of the program 
and transparency to Congress, 
and providing flexibility for the 
administrator to increase the 
program’s authorization cap 
in an emergency. It will ensure 
the SBA has the tools it needs to 
oversee this growing program, 
provide lenders with needed 
clarity, and make sure entre-
preneurs and small business 
owners have access to funds 
they would otherwise not be 
able to obtain.

Efforts to get the a biparti-

san, bicameral bill passed were 
led by House Small Business 
Committee Chairman Steve 
Chabot (R-OH), Senator Jim 
Risch (R-ID), Chairman of the 
Senate Committee on Small 
Business and Entrepreneur-
ship, House Ranking Member 
Nydia Velázquez (D-NY) and 
Senator Jeanne Shaheen (D-
NH).

Chairman Chabot said: “For 
many small business owners 
and entrepreneurs who have 
been turned down for financ-
ing, SBA’s 7(a) Loan Program 
can make or break their compa-
ny. It’s the difference between a 
small business expanding and 
creating jobs in their commu-
nity and a business idea that 
fails to launch. That’s why we 
need to make sure the program 

remains intact and continues to 
serve small business owners as 
it was intended to do. I’m proud 
of the work my colleagues and 
I have put into seeing the Small 
Business 7(a) Lending Over-
sight Reform Act become law 
but, more importantly, it’s a 
huge win for small businesses.”

 “I’m grateful to President 
Trump for signing this impor-
tant legislation into law,” said 
Chairman Risch. “Since the 
SBA’s 7(a) loan program was 
enacted, millions of entrepre-
neurs have used this critical 
financial lifeline to start or ex-
pand their business -- funds 
they wouldn’t have otherwise 
had access to. Our job in Con-
gress is to make sure these vital 
programs are being operated 
effectively and with appropri-
ate oversight to ensure they 

will be available for future gen-
erations of entrepreneurs. The 
Small Business 7(a) Lending 
Oversight Reform Act is an ex-
ample of hard work in a bipar-
tisan and bicameral way to en-
sure these objectives are met. 
I’m proud of the work we’ve 
done on this bill and thank all 
of my colleagues involved for 
their efforts.” 

“Whether it is a leading edge 
technology startup in San Fran-
cisco, a small bakery in Brook-
lyn or a mom-and-pop diner in 
Ohio, all small businesses face 
a common challenge in secur-
ing affordable financing,” said 
Velázquez. “This program en-
sures more businesses can ac-
cess capital to grow, invest in 
their operations and, ultimate-
ly, create jobs. This bill will help 
more entrepreneurs access 
capital, creating greater eco-
nomic opportunity. Important-
ly, I am pleased this bipartisan 
measure includes a provision 
allowing the agency flexibility 
to handle unexpected high de-
mand for loans and guarantee-
ing there are no interruptions 
in the flow of capital to small 
firms. I thank my colleagues 
for working in such a bipartisan 
manner in advancing this bill 
to enactment.”

“Small businesses are the 
backbone of New Hampshire’s 
economy, and I am pleased to 
see our bipartisan legislation 
to improve the SBA’s 7(a) loan 
program signed into law,” said 
Shaheen. “This program pro-
vides critical resources and ac-
cess to credit for Granite Staters 
who are starting a business, 
and helps owners who have 
been in business for years to 
expand their workforce. I will 
continue to reach across the 
aisle to advocate on their behalf 
so New Hampshire owners can 
access the capital they need to 
succeed and grow our state’s 
economy.”

This bill was widely sup-
ported in the small business 
community, including by the 
National Association of Gov-
ernment Guaranteed Lend-
ers (NAGGL), the Indepen-
dent Community Bankers of 
America (ICBA), the American 
Bankers Association (ABA), the 
National Association of Fed-
erally-Insured Credit Unions 

(NAFCU), the Consumer Bank-
ers Association (CBA), the 
Credit Union National Asso-

ciation (CUNA), and the U.S. 
Chamber of Commerce.

As the Lake Churns
 Understanding
Earnest Money

Make sure you fully grasp 
what an earnest-money deposit 
is—namely, proof that a buyer is 
committed to completing a sale by 
having skin in the game. The ear-
nest-money deposit is a negotiable 
amount between the buyer and sell-
er, but usually about 1% to 2% of 
the purchase price (although it can 
shoot up to 10%). This money is 
generally held by the seller’s broker 
or a title company, to be used as a 
credit toward the down payment 
and closing costs.

In an aggressive seller’s market, 
many homes receive multiple offers 
from anxious buyers. One of the 
ways to make an offer stand out is 
to offer a considerable earnest mon-
ey deposit. If a high earnest-money 
deposit scares you, remember you’ll 
have to come up with the down 
payment 30 to 45 days after making 
an offer, anyway. For example, on a 
$500,000 mortgage, a 15% down 
payment is $75,000.

One mistake buyers make with 
their earnest-money deposit is 
agreeing to remove contingencies 
they may legitimately need. For in-
stance, if buyers agree to remove 
a loan contingency and their loan 
falls through, they’ll lose their ear-
nest money. Other contingencies, 
such as a home that’s uninsurable, 
inspection issues, a problematic 
title search, or if a house doesn’t 
appraise—also protect a buyer by 
allowing the penalty-free canceling 
of a contract. Make sure you are 
aware of all deadlines and contract 
requirements and stay on top of 
the timeline for completion or ter-
mination of the contract for valid 
reasons. 

This may seem like a no-brainer, 
but it’s easy to get swept away by a 
home’s cool features when you � rst 
see it. Also, in a rapid paced mar-
ket, you can become overly anxious 
about buying. A buyer may put in an 
offer only to realize days later that 
granite counters and stainless appli-
ances are incredible but the overall 
� oor plan just doesn’t work for your 

needs. Make sure that you’re 100% 
serious about buying a home before 
making an offer. If you get cold feet 
and back out, it’s likely that you 
won’t get your money back.

Know when to let it go. I have 
worked with clients who have had 
major life changes during the midst 
of purchasing a home. Unless you 
are working with an extremely un-
derstanding seller, they will most 
likely expect to keep the earnest 
money deposit. After all, they have 
taken their property off the market 
in order for you to proceed with the 
purchase. There will also be other 
expenses that would normally be 
paid at closing that your deposit will 
need to cover. 

Personal problems may be very 
serious to you, but they’re not 
a valid reason to cancel a home 
purchase. And if you’re bailing on 
a deal with no legal justi� cation, 
� ghting for your earnest money de-
posit is probably a waste of time. 

Michael Elliott has been selling 
real estate at the Lake of the Ozarks 
since 1981. He is one of the most 
respected brokers in the area. If 
you have interest in a career in 
real estate or would like Michael’s 
assistance in the sale or purchase 
of property, you can reach him at 
573.365.SOLD or cme@yourlake.
com View thousands of lake area 
listings at www.YourLake.com $1 
million plus homes at www.Lake-
Mansions.com You can also view 
each months’ article, ask questions 
and offer your opinion on Michael’s 
real estate blog, www.AsTheLake-
Churns.com

Real Estate and Lake News 
with C. Michael Elliott
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M e e t  Y o u r  N e w  R e a l  E s t a t e  A g e n t

I  C A N  H E L P  Y O U

Lake Home Owners,
Universal Realty Group 
will list your home in 
both the Lake Ozark & 
St. Louis MLS. 

This adds over 10,000 
additional agents to see 
your listing and HELP 
SELL IT FAST!

“

“

St. Louis
3904 S. Old Hwy 94, Suite 300

St. Charles, MO 63304

Lake Ozark
754 Bagnell Dam Unit E
Lake Ozark, MO 65049

573-684-3900

wesellfunlake.com

573-684-3900

Experience  ~  Dedication  ~  Results

BUYING OR SELLING 
AT THE LAKE?
MAKE US YOUR 
REALTOR OF CHOICE

“GUARANTEED RESULTS”

Robert Blanton
314-276-1150

Home prices at the lake are on the rise.
 Find out what YOUR home is worth. 

Go to wesellfunlake.com. Click on 
“What’s My Home Worth” and get an 
“INSTANT” value analysis of your home!
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BUSINESS AT THE LAKE 50 
YEARS AGO – PART 3 OF 4

For a few years following the 
construction of Bagnell Dam, 
Union Electric regularly stocked 
Lake of the Ozarks with hatch-
ery-raised fi sh popular with fi sh-
ermen. The Grand Glaize Fish 
Hatchery (see photo courtesy 
Missouri State Archives) located 
in Osage Beach produced more 

than 100,000 large mouth black 
bass annually for stocking the 
Lake. Today, this is the site of 
the Osage Beach City Park; Fifty 
years ago reptile gardens were 
popular. The Dogpatch Reptile 
Gardens on the Bagnell Dam 
Strip was one of two such attrac-
tions in the Lake area. Dogpatch 
still exists but Dogpatch Village 
and the reptile gardens are a 

thing of the past; Fifty years ago 
Highway 54 south of Eldon was 
an attraction-lined route. Attrac-
tions included Stark Caverns, 
Max Allen’s Zoological Gardens, 
the Ozarks Deer Farm, Nickerson 
Farms Restaurant and Stuckey’s 
Pecan Shoppe with its window 
exposing the interior of a live, 
working bee hive. Today only 
Stark Caverns survives as an at-

traction along this old segment 
of U. S. Highway 54 which is now 
called Midway Road; Fifty years 
ago one of the stellar attractions 
was the J Bar H Rodeo at Cam-
denton that featured Hollywood 
stars and rodeo riders who had 
top billing throughout the United 
States.  There was also the West-
ern Fun Rodeo in Osage Beach. 
McDonald’s Restaurant now oc-
cupies this site; Fifty years ago 
the historic Grand Glaize Bridge, 
fondly called The Upside Down 
Bridge (Photo: Photographer 
unknown) was still in use; and 
fi fty years ago Ha Ha Tonka was 
privately owned. Limited guided 
tours  were offered by the owner, 
tours that included River Cave. 
There was even a motel and res-
taurant near the spring. Today 
it’s a state park and you can view 
all of the attractions for free. (For 
more information and photos of 
these attractions see the author’s 
books at Stone Crest Book and 
Toy in Osage Beach) 

This historical sketch is from 
the collection of H. Dwight Weav-
er. He is the author of six books on 
the history of Lake of the Ozarks.

The author’s latest book on 

Lake history – Images of Ameri-
ca, Osage Beach – is now locally 
available and is a pictorial his-
tory of Osage Beach from 1880 
to 1980. Contact him at: dwight-
weaver@charter.net or call 573-
365-1171.

Visit www.lakeoftheo-
zarksbooks.com to 
obtain more information or to 
purchase one of his books on 
line.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver

U.S. Chamber applauds new 
rules expanding Association 
Health Plans

According to a recent re-
lease from Thomas J. Donohue, 
president and CEO of the U.S. 
Chamber of Commerce, there’s 
finally some good news for the 
millions of small businesses 
nationwide that have struggled 
to find affordable health insur-
ance. In mid-June, the Trump 
administration released a new 
rule expanding Association 
Health Plans (AHPs), which 
will allow small businesses to 
finally offer their employees 
the same type of coverage that 
large businesses have had for 
years.

In his release, Donohue 
explained, “AHPs are a way 
for small businesses and self-
employed Americans to band 
together, whether by indus-
try or geography, to enroll in a 
single group health plan that 

will cover far more employees 
than a plan used by an indi-
vidual small business. Under 
the rule, these companies and 
their employees will have addi-
tional choices for health cover-

age. Because AHPs will cover so 
many people, these plans will 
be governed by rules that ap-
ply to large group plans, which 
are far less prescriptive, allow-
ing coverage to be significantly 

more affordable.”
According to Donohue, the 

previous unequal treatment of 
large and small companies left 
smaller employers with a stark 
choice: either pay for high-
priced comprehensive plans or 
offer no health coverage at all. 

“Is it any wonder that the 
number of small businesses of-
fering coverage has fallen in re-
cent years,” he asked.

However, thanks to AHPs, 
that trend may soon reverse. 
According to the Congressional 
Budget Office, some 400,000 
currently uninsured Ameri-
cans are expected to attain 
coverage due to last week’s rule. 
In total, an estimated 4 million 
Americans will enroll in and 
benefit from new AHPs. State 
and regional chambers of com-
merce and other associations 

are eager to offer meaningful 
AHP coverage at a cost that 
member companies and their 
employees can afford—while 
preserving important consum-
er protections and nondiscrim-
ination provisions.

This regulation will pro-
vide welcome opportunities 
for small businesses, but much 
more still needs to be done to 
expand access to affordable 
health coverage choices for all 
Americans. Many of these addi-
tional reforms will require con-
gressional action, which is why 
the U.S. Chamber of Commerce 
is continuing to work with Con-
gress to achieve the long-stand-
ing goal of a modern, stable, 
and affordable health care sys-
tem.

Nonetheless, AHPs are a ma-
jor step in the right direction 
for small businesses and the 
millions of Americans who will 
now be able to buy lower cost 
health insurance plans. The 
Chamber applauds President 
Trump, Labor Secretary Acosta, 
and Health and Human Ser-
vices Secretary Azar for mak-
ing this a reality. And we look 
forward to working with them 
on further improvements to 
American health care.

Whitehouse.gov
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Mortgage $ense
with Michael Lasson of First State 
Bank Mortgage 

4 Mortgage 
Myths 
Debunked

The mortgage industry can be 
complicated. There are a lot of myths 
and misconceptions surrounding the 
process of obtaining a mortgage at 
the Lake of the Ozarks. In today’s 
blog, the best mortgage lender in 
Osage Beach is here to offer the truth 
behind some of those common myths 
you’ve likely heard.
1. You Have to Have a 20% 
Down Payment. 

Probably the biggest myth about 
mortgage loans is that you have to 
put 20% down. While this fi gure was 
typical in the past, some programs 
now allow for as little as 0% down. 
The minimum amount for your down 
payment will vary by lender and loan 
program. The only thing to keep in 
mind is that when you put less than 
20% down, you will be required to 
pay private mortgage insurance. In 
addition, the more you’re able to put 
down upfront, the better deal you’ll 
be able to get and the more money 
you can save in the long haul. You will 
also start out with more equity in your 
home.
2. You Have to Have Good 
Credit to Purchase a Home. 

The other myth that you hear a lot 
is that you can’t purchase a home if 
you have a low credit score. While this 
is not true at all, it is true that a good 
credit score will get you better rates. 
There are programs available to assist 
buyers with low credit scores, how-
ever, the interest rates on those pro-
grams are going to be higher. You also 
may be able to offset the negative 
factor of a low credit score by offering 
up a larger down payment or meeting 
other qualifi cations. For most people, 
credit alone is not a show stopper 
when purchasing a home.
3. Once You’re Pre-Qualifi ed, 
You’re Set on Your Loan. 

Many people don’t understand 
the differences between a pre-qual-
ifi cation, a pre-approval and a mort-
gage approval. Being pre-qualifi ed for 
a certain amount does not mean that 
you will be approved for a loan in that 
amount. A pre-qualifi cation is a sim-
ple process that gives you a crude es-
timate of how much you might qualify 
for in a mortgage. A pre-approval is a 
much better indication of how much 

you’ll qualify for and even what type 
of interest rate you will be offered, be-
cause your fi le is actually reviewed by 
an underwriter prior to you fi nding a 
property.
4. Your Interest Rate Refl ects 
the Cost of Your Mortgage. 

While you obviously want to get 
a low interest rate on your mortgage, 
the interest rate isn’t the only number 
to be concerned with. All mortgages 
have other fees that are rolled into 
the cost of your loan. These fees are 
refl ected in the APR. Don’t get caught 
up on the lowest interest rate, be-
cause a loan option with a slightly 
higher interest rate, but a lower APR, 
is going to be the better deal. When 
comparing loan options and lenders, 
you’ll want to compare the APR, not 
the interest rate.

As your Lake of the Ozarks mort-
gage lender, I’m here to help you 
understand the mortgage process. I’ll 
discuss your Lake of the Ozarks home 
fi nancing needs, offer competitive in-
terest rates and back it up with the 
fi rst-class service you deserve. Give 
me a call today at 573-746-7211 
to get started on your mortgage ap-
proval today!

For Lake area news, resources and 
tips on fi nancial services, please 

LIKE my Facebook Page, Follow me 
on Twitter or Connect on LinkedIn 
Michael Lasson
Senior Loan Offi cer
NMLS #: 493712
4655 B Osage Beach Parkway
Osage Beach, MO 65065
Direct: (573) 746-7211
Cell: (573) 216-7258
e-Fax: (866) 397-0318
Email: mlasson@fsbfi nancial.com
Website: www.YourLakeLoan.com

A Division of First State Bank of 
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affi liate of the Year 2011, 
2014, & 2015.

Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM

For your many 
sides, there’s
Nationwide®.

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home 
Office: Columbus, OH 43215. Subject to underwriting guidelines, review, and approval. Availability 
varies. Nationwide, Nationwide Is On Your Side, and the Nationwide N and Eagle are service marks 
of Nationwide Mutual Insurance Company. ©2017 Nationwide CPO-0836AO (08/16) 6831741

       
Golden Rule Insurance         
573.348.1731        
www.goldenruleinsurance.com   
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Make saving money a routine part of doing business
Submitted by Bruce Mitchell, 
Lake of the Ozarks SCORE

Many customers turn to 
small businesses to get the 
same or greater value than 
what larger competitors 
offer, but at a lower price. 
There’s no reason why you 
as a small business owner 
shouldn’t take the same ap-
proach with your routine 
purchases.

Paying a little more out 
of habit or because you’ve 
always bought that particu-
lar product may make life 
more convenient, but those 
added expenses can quickly 
accumulate and erode your 
profit margin. You owe it to 
your customers and yourself 
to continually look for ways 
to cut costs without compro-
mising quality. You can BE 
certain that your competi-
tors are doing it.

Some cost-saving steps 
are relatively easy to imple-
ment. Others may require a 
little ongoing research, but 

can easily become second-
nature. Here are some sug-
gestions to get started:

Capitalize on commodi-
ties. Most of the leading of-
fice supply chains offer a 
wide range of store brand 
products at reduced prices. 
That also applies to services. 
FedEx and Office Depot, for 
example, provide assistance 
with printing, shipping, de-
sign, and other support to 
its small business customers 
who, in turn, earn discounts 
and rewards points.

Pare down paper. Most 
routine documents can 
be saved electronically for 
transfer, emailing, or stor-
age. Hardcopies are still 
necessary, of course, but ex-
amining your processes may 
reveal opportunities to elim-
inate the number of original 
printings and copies. And 
the single-sided documents 
you do generate can be re-
purposed for note-taking 
before going into recycling.

Speaking of recycling… 
Consider purchasing used 
furnishings and equipment 
rather than the latest and 
greatest products. An Inter-
net search will likely reveal 
several companies that spe-
cialize in refurbished furni-
ture and technology that will 
suit your long-term needs. 
Also look for companies that 
offer recycled printer car-
tridges, which perform just 
as well as those in mint con-
dition.

Be a joiner. Many profes-
sional organizations partner 
with business service pro-
viders to give their members 
discounted prices on goods 
and services. This is a par-
ticularly helpful benefit for 
frequent travelers.

Be a smart shopper, even 
with regular suppliers. Don’t 
keep paying for things you 
no longer need. Annual re-
views of your vendor and 
consultant relationships 
may reveal opportunities to 

lower costs and restructure 
purchasing arrangements.

You’ll find a wealth of 
small business-related in-
formation, resources, and 
training, plus free, confiden-
tial counseling from more 
than 12,000 business ex-
perts. For more information 
about contacting a mentor 
or volunteering contact the 
Lake of the Ozarks SCORE 

Chapter at www.Lake-
oftheOzarks.SCORE.org, by 
e-mail at admin.0493@scor-
evolunteer.org or call 573-
346-5441.  Serving Mid-Mis-
souri with offices in the Lake 
of the Ozarks, Columbia, Jef-
ferson City and Lebanon.

Managing Rental Property
What Do I 
Bring?

This month we are going to step 
on the other side of the isle.  When 
renting a vacation home or condo 
what should you bring and what 
is supplied with the rental?  Every 
rental is different.  Be sure and ask 
the right questions and check the 
amenities list if one is provided.  At 
our company we try to supply most 
basic items so that guests don’t have 
to worry about brining things like pa-
per towels, soaps, tissue, toilet paper, 
dish tabs, etc.

Yikes!  My family and I went 
on vacation with my dad and my 
aunt and uncle at Dauphin Island, 
Alabama about 12 years ago (or 
so).  The home that my dad rented 
on the beach didn’t come with much 
at all.  In fact we had to supply our 
own bedding, pillows, sheets, blan-
kets, the whole nine yards.  Trying to 
get fi ve kids and two adults, all our 
clothes and bedding into a mini-van 
with a topper was quite the sight.  
Never doing that again!

And some of the questions that 
we get when guests call.  “Does 
this property come with air condi-
tioning?”  “Does this property have 
sheets and pillows?”  We can tell 
they’ve had some rough experiences.

Here are some things that you re-
ally should think about taking along 
on vacation to make your stay more 
comfortable.

1.  Shampoo- many places pro-
vide soaps but most people prefer 
their own shampoo.

2.  Coffee- again some places 
provide a packet of coffee but most 
people prefer their own brand.

3.  Old fashioned games- it may 
rain on your vacation and while some 
properties provide a few games it is 
always fun to get out the monopoly, 
careers, risk or sorry game to pass 
the time on a rainy day.

4.  Your favorite music- this used 

to consist of bringing your cassettes 
or cd’s but now you can just load 
your music onto your favorite device 
and take anywhere you travel.

5.  Beach towels- most places 
provide bath and hand towels for 
use inside the property but if you are 
heading to the beach or the pool you 
will want your large beach towels.

6.  First aid kit- while you hope 
you will never need it, if you have 
kids (or even some adults that are 
always adventurous) you will want 
to have a fi rst aid kit handy.

7.  Small tool kit- running a vaca-
tion rental company I always have a 
tool kit with me.  It is surprising just 
how many things you can fi x with a 
good old four way screw driver and a 
pair of pliers.

8.  A pad of paper and a pen-
while a smart phone can perform 
a lot of tasks there are still uses for 
good ol’ paper and pen.  Notes to 
others, keeping score and tic tac toe.

So pack up the car and head out 
on vacation to your favorite destina-
tion!

Russell Burdette is the owner of 
Your Lake Vacation, a professional 
vacation rental management com-
pany at the Lake of the Ozarks since 
1986.  If you would like more info 
on renting your home or condo as a 
vacation rental, please call 573-365-
3367 or e-mail russell@yourlakeva-
cation.com.

Russell Burdette

MIDWEST

INC.
QUALITY STONE-COATED STEEL ROOFING

LIFETIME
ROOF SYSTEMS
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THIRD 
THURSDAY OF
EACH MONTH
April 19th • May 17th • June 21st • July 19th

 August 16th & Bike Fest Week September 13th

Win a customized Harley Softail from Karma Custom 
motorcycle. Winner will be drawn during fall bike fest.

For The Ride In Bike Show Sponsored By 
Surydyke Yamaha And Hosted By Eldon 

Noble Eagles Motorcycle Assn

From Karma Custom Motorcycles, The 
LeatherMan, Lake of the Ozarks Harley 

Davidson and more!

Prizes and Giveaways

Register !

 Join in the fun of a poker walk, bounce from each participating Bar for 
your chance to win cash and donate to Lake area 

Buddy Pack Programs to benefi t lake area children!

Register for a Chance to WIN a Customized Softail!

5:30 P.M.
BAGNELL DAM STRIP

LAKE OZARKSON THE 
S
T

R
IP

Stock Photo. Not 
the prize bike.MartyMarty yrde’sByrde’sB

Lake of the Ozarks
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Crossword Puzzle
THEME: THE 4TH OF JULY

ACROSS
1. Battle ____, pl.
6. Baseball Giant and hall-of-famer
9. Strikebreaker
13. Give out
14. What’s old is new again, prefix
15. Money carrier
16. Floridian predator
17. Sin’s and cos’ partner
18. Don’t just stand there
19. *Salad ingredient at a barbecue
21. *One of thirteen in 1776
23. Knighthood designation
24. “____ your keep”
25. Aladdin, for short
28. “The Nutcracker” outfit
30. Soft-boiled egg holder
35. Mark for omission
37. Torso
39. Salpae, sing.
40. Like a devoted fan
41. Bear Down Under
43. Mongolian desert
44. Honey wine, pl.
46. Russian monarch
47. Shakespeare’s “at another time”
48. *____ Continental Congress
50. Research facil.
52. One of Bo Peep’s flock
53. Smidgen
55. Three strikes
57. *Celebratory events on the 4th
61. *”The Star-Spangled Banner”
64. *How you might find most drinks 
on the 4th
65. Have a cold, e.g.
67. Opposite of ecbatic
69. Step
70. ____ de Janeiro
71. Burnt ____
72. ____ in captivity
73. Canine command
74. Like yellow polka dot bikini

Solution page 10
DOWN
1. Go low, as in jeans
2. Show appreciation
3. Choir voice
4. “____: The Saga of an American 
Family”
5. Gibraltar, e.g.
6. On top of
7. *Out-of-favor beverage?
8. Polynesian kingdom
9. Court petitioner
10. Rugged rock
11. Fungal spore sacs
12. Between Phi and Kappa
15. Fork tips
20. Lorry in America
22. Old-fashioned “before”
24. Europe/Asia portmanteau
25. *One of 3 Presidents to die on 
July 4th
26. “Drove my chevy to the ____”
27. Hipbone-related
29. Thomas the Engine’s warning
31. Lady née Stefani Joanne Angelina 
Germanotta
32. Star Wars attacker
33. Violinist’s stroke
34. *”Common Sense” author
36. Edible root of taro plant
38. Dashing style
42. Result of match play?
45. More than snide
49. Bambi’s mom
51. Interjection for disapproval
54. Plural of #46 Across
56. Recurring melody
57. Fancy-schmancy
58. Initial stake
59. Iranian money
60. Opposite of base
61. A bunch
62. River in Bohemia
63. Demeanor
66. *Mad King George’s number
68. “____, the Beloved Country”

Painting, Sealing & Staining Inside & Out
    Lawn Care - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
 Snow Removal - Powerwashing Decks & Docks

LLC

This offer is subject to availability and is not valid in all areas.
Dish Network: 1-855-397-7631

The Lake’s Country Station
J.T. Gerlt • Mornings 6 a.m. -10 a.m. 

Today’s Country And Your All Time Favorites! 
News-Weather-Sports-Country Sale 

KS95 • 95.1fm • 573-378-5669 • www.lakeradio.com
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1-866-670-YHTI

It’s waiting
If your location is keeping 
you from enjoying the
internet, wireless internet 
from YHTI can reach 
places around the 
Lake the others can’t.

The Internet with no strings 
attached! Get broadband in areas 
where no other service can go! 
Up to 2Mbps download speeds!

WIRELESS
ACCESS

“Always on” high speed internet 
broadband at speeds to 6 Mbps! 
Award-winning tech support!

No extra charge for business accounts!

BUSINESS 
DSL ACCESS

backbone! Lightning-fast response for your customers!

BUSINESS 
HOSTING

$3995

$2895

$1995

*

*

*

*Prices listed are ‘as low as’, rates vary depending on 
service. Prices listed are per-month, with no charge for DSL 
modem use, $10 monthly for wireless modem use. Never any 
hidden fees, gimmicks or surprise charges.

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

We’ve been providing professional 
internet connectivity for decades.  
It’s our business; it’s all we do.
We’ve helped thousands of companies 
large and small get the service they need 
to conduct business on the internet.
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Your  only
Locally Owned

Lake of the Ozarks 
Magazine. 

Pick up L•O PROFILE’S newest  issue statewide 

Statewide 
Award Winning 

Publication.

Advertise in 
the Business 
Journal!

573-348-1958

It’s a great way to reach the thousands of visitors 
the Lake area has each year! Your advertisement 
is delivered to hundreds of locations all around 
and in the Lake area! 

Call today for more information!
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Some of the finest Porsches in the world to 
visit Lake of the Ozarks this month
By Nancy Zoellner-Hogland

The 365/1 Porsche Road-
ster, the first vehicle to bear the 
Porsche name, was registered 
on June 8, 1948.

Seventy years and one month 
later, some 2,000 Porsche own-
ers will be bringing between 800 
and 900 of the classic automo-
biles to Lake of the Ozarks’ Tan-
Tar-A Resort for Porsche Club 
of America’s annual Porsche 
Parade – the equivalent of a na-
tional convention. The club last 
met in Missouri – also at Tan-
Tar-A – in 1983.

“It will be a sight to be seen 
with this many Porsches run-
ning around the Lake for eight or 

nine days. I know the Lake has 
a wonderful car culture – they 
have a lot of events – but I can’t 
stress enough the largeness of 
this event and the impact that 
it will have,” said Mark Shevitz, 
who was here with the club on 
their first visit to the Lake and 
who will be here again this year. 
“I’m a Missourian so it’s exciting 
to come back. I still remember 

the 1983 parade and have pic-
tures from the event.”

This year’s group will be hail-
ing from 39 states in the U.S., as 
well as Canada, Australia and 
Germany, where the cars are 
made. Shevitz said several fac-
tory representatives will also 
be attending. Most owners will 
drive their Porsches to the Pa-
rade, set for July 8 through 14; 
some, especially those who 
show their cars, will bring them 
by tractor trailer; others will fly 
them in.

Club members will be able to 
take part in more than 65 dif-
ferent club-organized events 
during their stay. One of those 

events is the Rally. 
“We call it the biggest cause 

of divorce in the PCA,” Shevitz 
quipped. “Each team consists 
of a driver and a navigator and 
there are a lot of members who 
won’t rally with their spouses 
anymore! Sometimes the hus-
bands will rally together and 
the wives rally together and that 
keeps the world a much happier 

place.”
According to the PCA web-

site, the rally is not a race; rather 
it is a contest in which team 
members – two per Porsche 
– combine driving, observa-
tional, mathematical, and 
communicative skills (as well 
as patience) in the negotiation 
of a prescribed road course at 
prescribed speeds. The main 
objective is to stay on course 
following a set of route instruc-
tions that each team receives 
before the start of the rally. The 
route instructions define what 
route to follow and what average 
speeds to maintain. Rally scores 
are determined by timing the 

arrival of each rally car at points 
along the rally route and com-
paring the times against the 
official rally time. These timing 
points are called checkpoints or 
controls.

The object of the rally, which 
takes a good portion of the day, 
is to arrive at checkpoints in 
the exact amount of time, nei-
ther early nor late. Penalties are 

earned for every second you are 
either early or late into a check-
point. Rallys are measured in 
seconds.

“Sometimes drivers will be 
instructed to drive 3.2 miles 
at 37 miles per hour and when 
you get to the stop, you’ll have 
to write down what the yellow 
sign says. That way we’ll know 
they actually were there. Then 
you also have to go to check-
points, where you get your next 
set of instructions. It is a blast! 
And just like any event, there 
are some people who do it just 
for fun and use the speedometer 
and the watch on their arm and 
others take it extremely serious-

ly and use gauges and knobs and 
dials and timers and computers 
so we have different classes of 
entrants,” he explained, adding 
that route is kept a secret until 
the event. “Only the Rally mas-
ters, who have been working on 
this for a year, know.”

Some of the sites to be visited 
were suggested by Lake area 
members of the PCA.

“We do this at the national 
level but work very hard with 
the local members, who know 
the back roads and the ins and 
outs,” Shevitz said, adding “And 
let me tell you - there are so 
many more paved back roads 
today than there were in 1983!”

The convention also includes 
the Concours d’Elegance, where 
cars will be displayed on the 
Tan-Tar-A golf course fairway 
and awards will be presented for 
best condition and originality of 
coach work and fittings, and the 
Autocross - timed runs through 
a course defined by pylons and 
lines. The goal is to complete the 
course, which will be set up at 
the Camdenton Airport, in the 
shortest time.

The week will also include a 
Kid’s AnyCross for “under-age 
drivers.” Kids can maneuver 
a course in a stroller, on roller 
skates, on razor scooter, their 
bicycles.

“Our Parade is extremely 
family friendly with tons of ac-
tivities for children,” Shevitz 
said. “With 2,000 people com-
ing in July, if we didn’t include 
the kids, we would miss a lot of 
people who call this their fam-
ily vacation. And if we didn’t in-
clude so many fun, social events 
– tours and banquets and such 
– we wouldn’t have a lot of the 
spouses. We don’t get together 
and talk about nuts and bolts - 
we have our technical sessions 
– but 90 percent of our activities 
are social.”

He said the PCA club got its 
start in 1955 with a few East 
Coast Porsche owners. 

“The cars were new to this 
country and the few people who 
owned them felt a bit isolated 
in their ownership and in their 
maintenance and they wanted 
to share their love of the cars 
and their uniqueness so they got 
together for dinner one evening 
in Alexandria, Virginia. It was 
at that gathering that they de-
cided to form a club. Now, about 
130,000 members later, we’re the 
largest single brand car club in 
the world,” Shevitz said.

The Porsche club has booked 
4,260 room nights at the Lake for 
this year’s event. The economic 
impact on the Lake has been es-
timated at nearly $1.5 million. 

For more information on the 
club, visit www.pca.org.

Photo provided



Lake of the Ozarks Business Journal July, 2018 Page 27

The Single Largest One Day Family Event at the Lake!
JULY 21st - DOG DAYS

LIVE BANDS ALL DAY ON STAGE DURING AQUAPALOOZA

V E N D O R S  •  F O O D  •  F U N  •  P R I Z E S !

Goddesses of Rock Chad Bearden I-Berry’sRyan Collins Band

2018

a Benne Media Production
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Corporate Employment
Background Screening Service

www.one2verify.com

Background Investigation/Verification Services:
Name Verification  -  Date of Birth Verification  -  SSN Verification  -  Address Verification
Nationwide State Felony and Misdemeanor arrest / conviction Record
Nationwide Federal Felony and Misdemeanor arrest / conviction Record
Financial History - Bankruptcies, Liens, Judgments
Education History (Highest level completed)

continued from page 1
funds from the levy won’t just 
cover salaries. They will also 
be used to update and improve 
emergency lifesaving equipment 
and ambulances. The two front 
line ambulances are a 2010 and a 
2015 and the two reserve ambu-
lances are a 2000 and a 2004. The 
cost of an average ambulance is 
around $230,000, according to 
figures provided by the district.

“On all calls, but especially 
on cardiac calls, time is of the 
essence. That’s why we’re try-
ing to get ambulances spaced 
out – we want to reduce response 
time – but we also need to up-
date our equipment. We use car-
diac monitors to get patients’ 
EKGs and have the ability to 
send that information from the 
scene to the hospital. The doc-
tors can look at it and determine 
what they need to do before we 
even arrive. However, the moni-
tors are affected by age and the 
newer models have the ability 
to push even more information - 
but they run around $40,000.00,” 
Amsinger said, adding that even 
a cot and loading system is ap-
proximately $35,000. “And then 

there are other expenses, such as 
fuel and insurance.”

In addition to the obvious 
benefit, there’s an added value 
for residents of the district who 
use the service: They have no 
out-of-pocket expense.

“We do what’s called ‘soft bill-
ing.’ The bills are sent to the in-
surance company but residents 
of the district don’t have to pay 
the deductible and if residents 
have no insurance, the ride is 
on us,” he explained. “The dis-
trict bills at a base rate plus 
mileage but the average ride is 
about $900. Under that plan, the 
district generally bills around 
$400,000 each year but gets ap-
proximately $250,000 back in 
billing.”

He also said that while the as-
sessed valuation has remained 
fairly steady over the years, the 
population has increased. That 
means more people are requir-
ing services from the same tax 
dollars. 

“A lot of the houses that had 
been occupied part-time on 
weekends or a couple weeks over 
the summer are now being occu-
pied on a fulltime basis as people 

retire and move to the area. And 
rental platforms such as VRBO 
are keeping many rental homes 
full throughout the summer. I 
remember several years ago, it 
wouldn’t be unusual to go sev-
eral days without a call. Now 
we’re responding to calls every 
single day and sometimes we’re 
running multiple calls at the 
same time, which means we fre-
quently have to rely on mutual 
aid. With a third truck, people 
will get a quicker response time 
because our closest mutual aid 
truck is the Miller County truck 
based in Kaiser or the Osage 
Beach ambulance, which is 
based at city hall. Then we go to 
another truck based in Eldon. 
With all the events that are held 
down here, it’s very important 
for us to be equipped to handle 
them,” Amsinger said.

The ballot language reads:
“Shall the Board of Directors 

of the Lake Ozark Fire Protection 
District be authorized to levy an 
additional tax of not more than 
thirty cents (.30) per one hun-
dred dollars assessed valuation 
for the support of the District’s 
ambulance service.”

The following example cal-
culates the taxes that will be as-
sessed on real estate property of 
a house valued at $200,000:

Multiply $200,000 (the market 
value of the house) by 19 per-
cent (the rate set by Missouri for 
residential properties) and then 
multiply that by the levy, .30, 
and then divide that by 100. So 
200,000 x .19 x .30 / 100 = 114.00. 
The new levy will increase taxes 
by $114, if the home is valued at 
$200,000.

To calculate the taxes on per-
sonal property based on $25,000 
use the following formula:

$25,000 vehicle multiplied 
by .333 and then multiply that 
by the levy, .30 then divide by 
100.  So 25,000 x .333 x .30 / 100 = 
24.95.  The new levy will increase 
taxes by $24.95, if the combined 
value of vehicles and other per-
sonal property is $25,000. 

Amsinger said he or other 
members of the district hope to 
speak to as many groups as pos-
sible between now and August 
7. To schedule a speaker, call 
Amsinger or Assistant Chief Matt 
Birdsley at 573-365-3380.

The LOFPD provided an ex-

planation of how the levy is set:  
First, the district receives as-

sessed valuations from both 
Camden and Miller County for 
the district. Once these numbers 
are received, they are entered on 
a form that is sent to the county 
clerk. The county clerk then 
sends it to the state auditor who 
will put the numbers in a for-
mula to determine what our levy 
will be set at. By September 1, 
we are required to have a public 
hearing to go over the numbers 
we received from the state and 
put them in a formula using our 
assessed valuations to set the 
budget for the upcoming year.  
The public hearing is normally 
held in August and notice of this 
meeting is put in the legal ads in 
the daily paper.

The voters of the district ap-
proved a $0.30 levy in 2000 to 
allow the district to provide an 
ALS ambulance service. The first 
year the levy was assessed, the 
district received the full $0.30. 
The following year, the Hancock 
Amendment came into play and 
reduced our levy amount. Cur-
rently the district’s ambulance 
levy is set at $0.2811.

LOFPD is asking for levy increase
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PRECISION
AUTO & TIRE SERVICE LLC
Complete Auto Repair & Fleet Management

348-2233348-2233
WWW.PRECISIONAUTOANDTIRE.COM

1024 INDUSTRIAL DR.
OSAGE BEACH MO

OVERSTOCK TIRE 
SALE ON ALL MAJOR 

BRANDS!
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Best in Midwest Summit begins
Work to transform Missouri 

into top state for economic and 
workforce development

Summit brings together 
nearly 300 state leaders

Today, the Missouri Depart-
ment of Economic Develop-
ment and Department of High-
er Education convened the Best 
in Midwest Summit in St. Lou-
is. This unprecedented gather-
ing brought together legisla-
tors, business leaders, college 
and university presidents, and 
key leaders from communities 
across the state to begin trans-
forming Missouri into a top 
state for economic and work-
force development.

“Today alongside many of 
our state’s top leaders, we be-
gan building the plan for the 
future of economic and work-
force development in Mis-
souri,” Governor Mike Parson 
said. “This work is an integral 
part of developing our strategy 
and it’s going to take all of us to 
move Missouri forward.”

National experts, along with 
Department of Economic De-
velopment Director Rob Dixon 
and Commissioner of Higher 
Education Zora Mulligan, pre-

sented an overview of global 
shifts that are reshaping the 
world  and changing the econ-
omy and workforce needs, and 
provided context for Missouri’s 
position nationally.

“Missouri deserves to have 
the best economy in the Mid-
west,” Director Rob Dixon said. 
“Today we took bold steps to 
completely redefine our eco-
nomic and workforce develop-
ment strategy to become best 
in Midwest.” 

“Today’s summit was an im-
portant step forward toward 
repositioning Missouri as a 
global economic leader. It’s ex-
citing to see such a strong, mul-
tidisciplinary team represent-
ed at the summit as we work 
together to ensure Missouri is 
prepared to compete for jobs 
and business expansion op-
portunities,” said Daniel P. 
Mehan, president and CEO of 
the Missouri Chamber of Com-
merce and Industry. “I believe 
the Best in Midwest initiative 
can help unite our state’s busi-
ness community as its goals 
align perfectly with our strate-
gic plan, Missouri 2030. We will 
continue to be engaged with 

this effort as it moves forward.”
The Summit was a highly 

interactive gathering of Mis-
souri’s top business commu-
nity and leaders eager to build 
a new plan for the state. Robust 
discussions centered around 
Missouri’s assets and chal-
lenges moving forward. Par-

ticipants rolled up their sleeves 
and got to work designing prin-
ciples to shape a new direction 
for Missouri’s economic and 
workforce development efforts.

“Education and talent are 
critical to the success of eco-
nomic development,” Commis-
sioner Zora Mulligan said. “The 
leaders here today have helped 
us begin to fundamentally re-
set our approach to meeting 

the state’s workforce needs.”
The Best in Midwest Sum-

mit showcased opportunities 
for growth in Missouri and 
how Missouri compares to 
its Midwestern peers. Sum-
mit participants were asked to 
provide immediate feedback 
on data presented, providing 
critical insights for Missouri’s 
economic development and 
workforce strategy.

MELODY WALKER ST. LOUIS PUBLIC RADIO
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Boating app designed to make boating safer
By Nancy Zoellner-Hogland

The Center for Recreational 
Boating Research just released 
the new SOBOS app that will 
collect information about nor-
mal recreational boaters, then 
use that information to test the 
effectiveness of crowdsourcing 
recreational boating data to 
reduce boating accidents. The 
app is available for both iOS 
and Android users.

Users are asked to take sur-
veys with multiple-choice 
questions that are divided into 

three parts. 
Part 1 deals with reporting 

preferences for future surveys; 
Part 2 asks anonymous ques-
tions about app users’ boat 
and boating habits; and Part 3 
questions users’ willingness to 
participate in an anonymous 
on-water data capture.

The first question under Part 
1 asks what incentives would 
likely entice future participa-
tion – simply to make the rec-
reational boating environment 
safer, to assign credits to a des-

ignated non-profit or receipt 
of a gift card. Other questions 
include how users were made 
aware of the survey, and then 
asks for information about 
boating habits and practices, 
including percentage of time 
spent on the water, the type 
of communications equip-
ment carried on board, naviga-
tion methods used and safety 
equipment onboard.

One of the questions asks 
what would encourage the sur-
vey taker and his or her passen-

gers to wear life jackets when 
boating. Selections include 
“Already wear a life jacket when 
boating,” “Enact a law or regu-
lation that requires life jacket 
wear,” “Design life jackets that 
are more comfortable to wear 
and less bulky,” “If someone 
would ask me to wear a life 
jacket, I would,” and “A boat 
stickers that reminds me/my 
passengers to wear life jackets.”

The app also asks questions 
about all types of watercraft 
and a variety of bodies of water. 

According to a release from 
the National Marine Manufac-
turers Association (NMMA), 
participant support will help 
to:

Support a public health and 
service project designed to re-
duce recreational boating acci-
dents and fatalities by examin-
ing non-accident based boater 
characteristics.

Locate anonymous SOBOS 
survey data at “real” on-water 
boating locations so that non-
accident data can be compared 
to and analyzed with accident 
data.

Build a “situational aware-
ness” boater network that en-
ables reports such as floating 
debris, harbor congestion, bro-
ken down boat, and more (sim-
ilar to the Waze app).

The SOBOS app includes 
more data than waypoints 
tracked by traditional chart 
plotters. It is stacked with the 
day, time, latitude/longitude, 
and speed of the boat coupled 
with the anonymous on-water 
survey. Future SOBOS updates 
will share this anonymous in-

formation with other SOBOS 
participants to alert of activity 
or hazards along the boat route.

The SOBOS app provides 
commercial, governmental, 
and university partners access 
to anonymous, non-accident-
based on-water recreational 
boater data to study normal 
geospatial-temporal boating 
patterns, actuarial research, 
or boating accident research 
when compared to local recre-
ational boating accidents.

According to the Missouri 
State Highway Patrol, nine in-
cidents were reported to the 
patrol in the first three weeks 
of June.

Current recreational boating 
network members included the 
National Safe Boating Council, 
American Canoe Association, 
U.S. Army Corps of Engineers, 
National Marine Manufactur-
ers Association, US Sailing, 
National Association of State 
Boating Law Administrators, 
U.S. Power Squadrons, Boy 
Scouts of America, BoatUS, 
Geico, Brunswick Corporation, 
Grady White Boats, SeaTow 
Foundation, National Boating 
Federation, and others.

SOBOS launched in the iOS 
App and Google Play stores 
May 2018. Situational aware-
ness tool additions are planned 
for 2019.

SOBOS was produced un-
der a grant from the Sport Fish 
Restoration and Boating Trust 
Fund, administered by the 
United States Coast Guard. For 
more information, visit https://
sobos.org/.

JULY 17, 2018 • 5-7p.m.
Join us at the newly 

remodeled
The Oaks

Golf Course
1524 State Road KK
Osage Beach, MO 

65065
573-348-8522

To sponsor the
Lake Area Networking Social, 

call us today at 
573-348-1958!

Advertise in 
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573-346-0023 WWW.MARTYSMARINE.COM
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L O Profile 
PO Box 1457, Lake Ozark, MO 65049 
(573) 365-2822 
studiompublishing@gmail.com 
www.loprofile.com

Lake Area Chamber 
PO Box 1570, Lake Ozark, MO 65049 
(573) 964-1008 
kcloke@lakeareachamber.com 
www.lakeareachamber.com

Lake CVB 
PO Box 1498, Osage Beach, MO 65065 
(573) 348-1599 
tim@funlake.com 
www.funlake.com

Lake Media 
918 North Bus. Route 5, Camdenton 
MO 65020 • (573) 346-2132 
dcuddihy@gatehousemedia.com 
www.lakenewsonline.com

 Lake Race Corporation 
5625 Bonnie Lane, Osage Beach MO 
65065 • (573) 302-4646 
barabarabunch@yahoo.com 
www.lakerace.com

Lake Spider Netting 
4837 Wilson Drive, Osage Beach MO 
65065 • (573) 434-0673 
tgregg3434@gmail.com

Lake Tow, LLC 
PO BOX 1402, Lake Ozark MO 65049 
(573) 216-4701 
cap10dave@charter.net 
www.laketow.blogspot.com

Lake West Chamber 
PO Box 340, Sunrise Beach MO 65079 
(573) 374-5500 
director@lakewestchamber.com 
www.lakewestchamber.com

Lake West Marine, LLC 
350 South Main, Laurie, MO 65037 
(573) 372-8115 
bob@lakewestmarine.com 
www.lakewestmarine.com

Lake30 
PO Box 174, Ridgedale, MO 65739 
(417) 593-3510 • lake30@lake30.com 
www.lake30.com

LakeExpo 
PO Box 1805, Osage Beach, MO 65065 
(573) 207-9004 
brent@lakeexpo.com 
www.lakeexpo.com

Laurie Tent & Event Rental 
14120 North State Hwy 5 
Sunrise Beach, MO 65079 
(573) 374-8368 
laurietentrental@gmail.com 
www.laurierental.com

Marine Concepts 
415 Kaiser Industrial Park 
Kaiser, MO 65047 • (913) 908-7223 
marineconcepts@ymail.com 
www.worldsbestboatcover.com

MarineMax 
3070 Bagnell Dam Blvd 
Lake Ozark, MO 65049 
(573) 365-5382 
thad.jameson@marinemax.com 
www.marinemax.com

Marty’s Marine 
6755 Highway 54, Osage Beach, MO 
65065 •(573) 346-0023 
sales@martysmarine.com 
www.martysmarine.com

Midwest Touchless Boat Covers 
613 SE Brentwood, Lee’s Summit 
MO 64063 • (816) 985-6542 
boatcoverguy@outlook.com 
www.midwestboatcovers.com

Mike’s Lake Services, LLC  
60 Knox Road, Unit 104 
Rocky Mount, MO 65072 
(314) 346-0990 
mkirch1@hotmail.com 
www.gonitetrack.com

One Source Services, LLC 
305 N Locust Ave, PO Box 487 
Linn Creek, MO 65052 
(573) 502-9350 
alex@onesourceservices.net 
www.onesourceservices.net

Otto Construction Inc. 
PO Box 1821, Lake Ozark MO 65049 
(573) 693-3772 
tony@ottoconstruction.biz 
www.ottoconstruction.biz

Ozark Yacht Club 
500 Yacht Club Landing Drive 
Lake Ozark, MO 65049 
(573) 552-8401 
Sara.Clark@OzarkYachtClub.com 
www.ozarkyachtclub.com

Paradise Upholstery  
PO Box 786, Linn Creek, MO 65052 
(573) 216-7214 
iaff198@hotmail.com 
www.paradiseupholstery.com

PDQ Marine Services 
PO Box 2489, Lake Ozark MO 65049 
(573) 365-5900 
pdqmarineservice@hotmail.com 
www.pdqmarine.com

Performance Boat Center 
1650 Yacht Club Drive 
Osage Beach, MO 65065 
(573) 873-2300 
brett@performanceboatcenter.com 
www.performanceboatcenter.com

Poly Lift Boat Lifts 
PO Box 135, Sunrise Beach, MO 65079 
(573) 374-6545 
mark@polylift.com 
www.polylift.com

Premier 54 Motor Sports, LLC 
4370 Osage Beach Parkway 
Osage Beach, MO 65065 
(573) 552-8550 
rich@premier54.com 
www.premier54.com

Raftup, LLC 
4211 Wesley Drive, Little Rock, AR 
72223 • (479) 422-0868 
corey@raftup.com 
www.raftup.com

RMI Golf Carts 
19882 West 156 St, Olathe, KS 66062 
(913) 829-1211 
mrogers@rmigolfcarts.com 
www.rmigolfcarts.com

Showcase Publishing 
2820 Bagnell Dam Blvd., B-1 
Lake Ozark, MO 65049 
(573) 365-2323 
spublishingco@msn.com 
www.lakeoftheozarkssecondhome.com

Summerset Boat Lifts, Inc. 
1165 Jeffries Rd, Osage Beach MO 
65065 • (573) 348-5073 
info@summersetboatlifts.com 
www.summersetboatlifts.com

Surdyke Yamaha & Marina 
5863 Osage Beach Pkwy 
Osage Beach, MO 65065 
(573) 348-6575 
greg@surdykeyamaha.com 
www.surdykeyamaha.com

The Real Estate Book 
30 Old Duckhead Road, Lake Ozark 
MO 65049 • (573) 219-0326 
realestatebook1@aol.com

Village Marina & Yacht Club 
107 Village Marine Road 
Eldon, MO 65026 • (573) 365-1800 
fsvoboda@villagemarina.com 
www.villagemarina.com

Voyage Marine & Storage, LLC 
347 Horseshoe Bend Parkway 
Lake Ozark, MO 65049 
(573) 365-5900 
info@voyagemarineandstorage.com 
www.voyagemarineandstorage.net

Yacht Club Powersports 
4760 Formula Drive, Osage Beach 
MO 65065 • (573) 348-6200 
jeff@ycpowersports.com 
www.ycpowersports.com
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Advantage Marine LOTO, LLC 
48 Beachwood Drive, Sunrise Beach MO 
65079 • (573) 374-2231 
connie@advantagemarineloto.com 
www.advantagemarineloto.com

All About Boats 
3597 Osage Beach Parkway 
Osage Beach, MO 65065 
(573) 302-4100 
sales@boatozarks.com 
www.boatozarks.com

Aqua Pest Solutions, LLC 
2840 S Natural Bridge Drive 
Springfield, MO 65809 
(800) 718-1869 
aquapestsolutions@gmail.com 
www.aquapestsolutions.com

Aqua Stack Mat 
2785 West 247th Street 
Louisburg, KS 66053 
(913) 927-8061 
sales@aquastackmat.com 
www.aquastackmat.com

Atlas Docks, LLC 
248 Keystone Industrial Park Drive 
Camdenton, MO 65020 
573.346.3625 
jason@atlasdocks.com 
www.atlasdocks.com 

B & M Manufacturing 
1150 Old South 5 
Camdenton, MO 65020 
(573) 346-7246 
mb@haulritetrailers.net 
www.haulritetrailers.net

 

Benne Media 
160 Highway 42, Kaiser, MO 65047 
(573) 348-1958 
gsullens@mix927.com 
www.lakebusjournal.com

Bergers Marina 
PO Box 517, Lake Ozark MO 65049 
(573) 365-2337 
carolyn@bergersmarina.com 
www.bergermarina.net

Big Thunder Marine 
PO BOX 759, Lake Ozark, MO 65049 
(573) 365-4001 
sales@bigthundermarine.com 
www.bigthundermarine.com

BoBo Ladders 
1177 North Morley Street 
Moberly MO 65270 
(660) 269-2036 
erucinski@orscheln.com 
www.orschelnproducts.com

Bob’s No Wake Zone 
4655 Osage Beach Parkway, St A 
Osage Beach, MO 65065 
(660) 492-2720 
nowakebob@gmail.com 
www.bobsnowakezone.com

Bridgeport Jet Ski 
PO Box 186, Osage Beach MO 
65065 • (573) 348-1020 
bridgeportjetski@yahoo.com 
www.bridgeportjetski.com

Camdenton Area Chamber 
PO Box 1375, Camdenton, MO 65020 
(573) 346-2227 
tcreach@camdentonchamber.com 
www.camdentonchamber.com

Captain Ron’s   
PO Box 568, Sunrise Beach, MO 
65079 • (573) 374-5852 
duggan@usmo.com 
www.captainronsatthelake.com 

Captains Choice 
PO Box 321, Osage Beach MO 
65065 • (573) 216-0630 
boatliftremotes@gmail.com 
www.boatliftremotecontrol.com

Crabco/Rough Water Dock 
PO Box 1225, Sunrise Beach 
MO 65079 • (573) 374-0470 
crabcollc@yahoo.com 
www.roughwaterdock.com

D & B Dock, Inc. 
166 Sparrow Drive 
Climax Springs, MO 65324 
(573) 347-2327 
dbdock@att.net 
www.dbdocks.com

Dock Glide 
54 Kays Point Ct 
Four Season, MO 65049 
573.693.0041 
lisa@dockglide.com 
www.dockglide.com Dock Realty/Dock 
Lifeguard 
PO Box 8, Lake Ozark, MO 65049 
(573) 374-8849 
dave@dockrealty.com 
www.dockrealty.com

DockWorks, LLC 
18 Penrose Drive, Eldon, MO 65026 
(573) 964-1919 
dockworks@dockworks.net 
www.dockworks.net

Dog Days Bar & Grill 
1232 Jeffries Road 
Osage Beach, MO 65065 
(573) 348-9797 
barrettrestaurants@gmail.com 
www.dogdays.ws

Econo Lift Boat Hoist Inc. 
PO Box 377, Camdenton, MO 65020 
(573) 346-7161 • econolift7@gmail.com 
www.econolift.com

Farmers Insurance-Wagner Agency LLC 
PO Box 724, Lake Ozark, MO 65049 
(573) 302-0001 
cwagner1@farmersagent.com 
www.farmersagent.com/cwagner1

Fibersteel Boat Lifts 
PO Box 113, Camdenton, MO 65020 
(573) 346.9688 • fibersteel@socket.net 
www.lakeboatlifts.com

First State Bank Mortgage 
4655 B Osage Beach Parkway 
Osage Beach, MO 65065 
(573) 746-7211 
mlasson@fsbfinancial.com 
www.yourlakeloan.com

Firstmate, Inc. 
130 Century Commerce Loop 
Labadie, MO 63055 • (866) 570-9707 
support@firstmatecontrols.com 
www.firstmatecontrols.com

Formula Boats of Missouri 
4810 Formula Drive, Osage Beach MO 
65065 • (573) 302-8000 
info@formulaboatsmo.com 
www.formulaboatsmo.com

Fort Knox Alarm & Security, LLC 
PO Box 795, Camdenton, MO 65020 
(573) 347-3800 • alarms_01@yahoo.com 
www.ftknoxalarmusa.com

G & G Marina 
1528 Maritime Lane, Roach MO 65787 
(573) 346-2433 
larry@ggmarina.com 
www.ggmarina.com

Gladon Company 
1350 South Kingshighway Blvd 
Saint Louis, MO 63110 • (314) 449-8205 
mike@gladon.com 
www.gladon.com

Golden Rule Insurance Agency 
PO Box 810, Osage Beach, MO 65065 
(573) 348-1731 
nick@goldenruleinsurance.com 
www.goldenruleinsurance.com

Iguana Boat Sales 
4363 Osage Beach Parkway 
Osage Beach, MO 65065 
(573) 355-5027 
davidp@iguanawatersports.com 
www.iguanaboatsales.com

Iguana Rip Rap & Dock 
1206 Bagnell Dam Blvd, Lake Ozark 
MO 65049 • (573) 693-9411 
todd@riprap-gurus.com 
www.riprap-gurus.com

Kelly’s Port 
5250 Dude Ranch Rd, Osage Beach 
MO, 65065 • (573) 348-4700 
kyle@kellysport.com 
www.kellysport.com

Kwik Kar 
3730 Osage Beach Parkway 
Osage Beach, MO 65065 
(573) 552-8460 
jesse.witt@kwikkarmo.com 
www.kwikkarmo.com
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Osage Beach 

573-348-5073 

 

Camdenton 

573-873-5073 

Lifting your dreams…from canoes to cruisers.   

www.SummersetBoatLifts.com 

Exclusive Galva-Hoist Dealer  

New and Used Lifts 
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Buy The Best 
and Only
Cry Once!

573 348-4700
KellysPort.com

Since 1977 • Full-Service On-Water Marina 
Over 40 Years with Same Owner and Manager!

Wet & Dry Storage • Full Fiberglass and Mechanical Repair

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 Osage Beach Pkwy., Osage Beach, MO 65065

573 348-3888

2006 CROWLINE BR 320 350 MAG 230HRS $64,900

$119,900 $64,900  $109,900 $69,900
2018 BENNINGTON 25 QXSBX1 V8 350 G5 $109,900 2005 RINKER 342 FIESTA VEE 350 MAG MPI B3 425 

HRS $69,900
2015 SEA RAY 300 SLX 8.2 95HRS $119,900

Our Pre-Owned Inventory - Online! KellysPort.com

See all the boats online at:

Lake’s
Best
Gas

Prices!

OUR TRADE INS
2015 SEA RAY 300 SLX 8.2 95 HRS  ........................................................... $119,900
2000 SEA RAY 230 BR 5.7B3 714HRS .......................................................... $24,900
2006 CROWNLINE BR 320 350 MAG 230 HRS  ............................................. $64,900
1999 MASTERCRAFT MARISTAR 230 VRS 444 HRS  ..................................... $24,900
2006 AZURE 24 6.2B3 684HRS ..........................................................................SOLD
2006 SEA RAY 225 WEEKEND 5.0 170 HRS .................................................. $26,900
2012 HARRIS 250 GRAND M 225 VERADI 309HRS .............................................SOLD
2008 PREMIER 250 SUNSATION 5.7 EFI 376HRS .......................................... $38,900
2012 JC 25 NEPTUNE 250 291 HRS ............................................................ $ 42,900
2018 BENNINGTON 21 SFDI 115 4S 4HRS .................................................... $38,900
2018 BENNINGTON25 QXSBX1 V8 350 G5  ................................................. $109,900
2006 BENNINGTON 2575 RL 225 PRO XS  .........................................................SOLD
2011 HARRIS 250 GRAN M 350 MAG B3 238 HRS ........................................ $46,900
2005 RINKER 342 350 MAG MPI B3 425HRS ................................................ $69,900
1998 MONTEREY 298 CRUISER 5.7 A1  ........................................................ $32,900
2007 REGAL 2665 TRL 350 MAG B3  ............................................................ $49,900
2017 REGAL 2800  ...................................................................................... $109,900

OTHER 
2007 BASS CAT CLASSIC 150 2 STROKE ...................................................... $12,900
2017 YAMAHA FXHO...........................................................................................SOLD
2011 REGAL 3350 5.7 GXI 350HRS ............................................................. $109,900
2006 SEA RAY 225 WEEKENDER 5.0 170HRS ............................................... $26,900

CRUISERS 
1999 SEA RAY 310 SUNDANCER 350 MA8 599HRS ...................................... $44,900
2007 REGAL 4460 COMMOD 8.1 GXI 110HRS ............................................ $239,000
2004 SEA RAY 450 EXPRESS BRIDGE 480CE 145HRS  ............................... $159,900
2006 3360 WINDOWS EXPRESS 270HRS ...........................................................SOLD
2008 REGAL 4460 IPS 500 GAS 400HRS .................................................... $249,900
2004 SEA RAY 450 EXPRESS BRIDGE 480CE 145HRS  ............................... $179,900
2005 RINKER 342 350 MAG MPI 425HRS ..................................................... $79,900
1998 MONTEREY 298 CRUISER 5.7 AI  .......................................................... $32,900
2001 FORMULA 370 SS 496 MAG 597HRS ................................................... $74,900
2014 REGAL 42 SPORT CRUISER 8.1 GI IPS 500  ........................................ $399,900
2005 RINKER 342 350 MAG MPI 425HRS ..................................................... $69,900
1998 MONTEREY 298 CRUISER 5.7 AI  .......................................................... $32,900
2007 REGAL 2665 TRL 350 MAG B3 ............................................................. $49,900

PONTOONS
2005 BENNINGTON 2565 RL 150 422HRS .................................................... $24,900
2007 2574 GL  159 FOUR STROKE 275 HRS  .....................................................SOLD
2005 G3 SUNCATHER 25 150 200HRS .......................................................... $27,900
2013 BENNINGTON 2575 RCW I/O 5.7 .......................................................... $54,900
2016 BENNINGTON 2550 QSR 300 VERADO PRO 15HRS .............................. $73,500
2011 2874 RCW I/O 77.7HRS ............................................................................SOLD
2008 PREMIER 250 SUNSATION 200 EFI 376HRS ......................................... $38,900
2012 JC 25 NEPTUNE 250 291 HRS ............................................................. $42,900
2018 BENNINGTON 21 SFDI 115 4S 4HRS  ................................................... $38,900
2018 BENNINGTON 25 QXSBX1 V8 350 G5  ................................................ $109,900
2006 BENNINGTON 2575 RL 225 PRO XS ..........................................................SOLD
2011 HARRIS 250 GRAND M 350 MAG B3 238HRS ...................................... $46,900

BOWRIDERS
2014 REGAL 3200 V8 300 110HRS ............................................................. $139,900
2007 ENVISION 36 LEGACY 6.2 MPI 265HRS ................................................ $79,900
2000 CHAPARRAL 230 SSI 350 575HRS ....................................................... $19,900
2013 BOWRIDER 3200 V8 300 118HRS .............................................................SOLD
1999 MARIAH Z 272BR 7.4L 533HRS ........................................................... $18,900
2003 SEA RAY 290 350 MAG ........................................................................ $47,500
1998 REGAL 2800 350 MAG MPI 1045HRS .................................................. $17,900
2009 REGAL 2700 ES 5.7 GI 130HRS .................................................................SOLD
1994 REGAL 230 SE 5.7DP ........................................................................... $13,900
1999 RINKER 272 CAPTIVA 350 MAG 175HRS .............................................. $21,900
2015 SEA RAY 300 SLX 8.2 95HRS ............................................................. $119,900
2000 SEA RAY 230 BR 5.7 B3 714HRS ......................................................... $24,900
2006 CROWLINE BR 320 350 MAG 230 HRS ................................................ $64,900
1999 MASTERCRAFT MARISTAR 230 ............................................................ $24,900
2006 AZURE 24 6.2 B3 684HRS 684HRS ...........................................................SOLD
2017 REGAL 2800 ....................................................................................... $109,900

DECK BOAT
2003 SEA RAY 240 SUNDECK 5.0 MPI B3 ..........................................................SOLD
2002 CROWLINE 239 DB 5.0 ALPHA 388HRS.....................................................SOLD
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11909 N State Highway 5 • Sunrise Beach, MO 65079 • 573-374-9111

Ranger Aluminum & Fiberglass Bass Boats
Ranger Pontoons • Landau Pontoon Boats • Evinrude Motors

GARMIN Sales & Installation • Minn-Kota Trolling Motors
 SALES, SERVICE AND PARTS! • NEW AND USED!

See Our Inventory Online: SportWorldBoatCenter.com!

Landau Atlantis 250
TriToon with the 
TOWER option! 
Hurry in while they’re 
in stock!

TRITOONS 

Ranger Reata
Pontoons In Stock!
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YourNEWboat
is only as good as

the dealer that BACKS IT UP
The days of a tech running down to your boat with a crescent wrench 

and a straight-edge screwdriver and � xing your boat are over. . . 

In today’s environment, it takes education and equipment. 
If  your boat has a re-occurring  problem or is ready for Annual Maintenance, 

     please give us a call.
KELLY’S PORT . . . . . . . . . . . . . . . . . . . . . . . . . . . . THOSE OTHER GUYS
Years in Business . . . . . . . . . . . . . . . . . . .Since 1977 . . . . . . . . . . . . . . . . .??????
Certifi ed Techs . . . . . . . . . . . . . . . . . . . . .9 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Master Techs  . . . . . . . . . . . . . . . . . . . . . .4 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Boats . . . . . . . . . . . . . . . . . . . . . .8 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Vehicles . . . . . . . . . . . . . . . . . . . .5 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Fully Insured . . . . . . . . . . . . . . . . . . . . . . .Yes . . . . . . . . . . . . . . . . . . . . . . .??????
Schools attended this year by techs . . .22 . . . . . . . . . . . . . . . . . . . . . . . .??????573 348-4700

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 Osage Beach Pkwy., Osage 
Beach, MO 65065

573 348-3888
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MARINE

www.lsklebanon.com  •  801 N Jefferson  •  Lebanon, MO

ORDER A NEW SEAARK OR WAR EAGLE 
ALUMINUM BOAT NOW AND SAVE!

Powered By A Suzuki Outboard!
FREE DELIVERY WITHIN 100 MILES

800-542-3846

Suzuki Repower Center

ENJOY THE SUMMER 

SALE!
New 2016 Hampton 

by PlayCraft Elite 2285 Fish 
w/Suzuki DF-60 EFI 4 Stroke, Bimini Top,  

Mooring Cover, 3 Livewells, 4 Fishing Seats,  
Infinity Bluetooth Sound System

$19,999ALL 
PONTOONS, 
& TRI-TOONS 

RECEIVE A 

FREE 
MOORING 

COVER

Model DF-90 EFI 4 Stroke  $8,799
Model DF - 140 EFI 4 Stroke  $10,799

Mounted on Your Boat w/Controls! MSRP
$28,675

2017 WarEagle BlackHawk 2170 DC  
Camo

Suzuki DF-140 TX EFI 4 Stroke
Haul Rite Trailer w/Walk-around Step 

WAS $31,999 SALE $27,999

2017 WarEagle BlackHawk 2170 DC 
Camo

Suzuki DF-150TXSS Four Stroke EFI
New 2016 Haul Rite Trailer

WAS $34,999 SALE $28,999
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Lifetime Tank Warranty
5-Yr warranty on our USA Made Galvanized Steel

Safety Valves  •  Ground Fault
Deck-Mounted Boxes

Trusted by Lake of the Ozarks
Boat Owners for more than 30 Years!

We Sell Lifts For Everything From 
PWCs to Cruisers!

Find Us Online!

www.econolift.com  •  573-346-7161

From Highway 5, Take Pier 31 Exit Then Right on Old Route 5

No Reground Plastic, No Pigment or 
Harsh Chemicals that could weaken the 

integrity of the tank!

Boat Lifts for Speedboats, Pontoons, Fishing Boats, Waverunners & more
Boat Lifts to support up to 20,000 lbs

Econo Lift uses only the highest quality 
materials in its boat hoists. We use a totally 

enclosed polyethylene tank for more stability in 
open or high traf� c water situations & durable, 

completely galvanized metal parts!

BOAT LIFT SYSTEMS

We do not contract our service! We have our own 
service team employed by Econo Lift Boat Hoist!

NOW!
 INTRODUCING 

NEW 
SHALLOW 

WATER 
LIFTS!
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The Ultimate
Custom Built Docks!
Commercial and
Residential

SERVICES PROVIDED:
•	 New	Docks
•	 Commercial	Docks
•	 Dock	Repair
•	 Dock	Expansions
•	 Walkways
•	 Custom	Hand	rails
•	 Dock	Permits	and	Fire	 

Inspections
•	 Lightweight	Concrete	

DeckingCALL		ERIC,	GREG	or	JOSH	
Visit	our	website	at	dockworks.net
Ameren	Missouri	Certified

Phone	573.964.1919	•	Fax	573.964.0410	•	3	MM	
Northshore	•	W-20	in	Lake	Ozark

proud sponsor of

573-365-0088
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Get your
ship together

Whether you’re looking for a boat mechanic, fiberglass repair, or 

SeaDek® there’s a better way to hire local marine professionals.  

At BoatPlanet.com you can connect to trusted and reviewed  

businesses and never let a good weekend go to waste.

J O I N  F O R  F R E E  A T  B O A T P L A N E T . C O M
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STOP ROLLING
& STACK YOUR FLOATING MAT!

AquaStackMat.com

Aqua Drink Mat

•  Mix & Match Colors
•  Adjustable Length
•  Add/Remove Mats

3 Anchor Points

Lake of the Ozarks Distributor

Full Bottom Drainage
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NOW SERVING YOU IN 2 LOCATIONS! (417) 272-0483 • BRANSON WEST (On Hwy 13 & DD) Table Rock Lake
(573) 552-8550 • On Osage Beach Parkway (Between WalMart and Outlet Mall) www.Premier54.com

Best Selling Big Bowriders 
on the Market!

337 SSX


