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BOATING ON BACK

Summer season kicks off with in-water 
family fun and lots of excitement
By Nancy Zoellner

For 90 years, Lake of the Ozarks 
has been the Midwest’s favorite 
spot to boat. With several events 
planned, 2021 is proving to be no 
exception. 

The Lake Race Offshore Pow-
erboat Race, which attracts some 
of the fastest and most powerful 
boats in the world,is set for the 
first weekend in June. This will 
be the seventh year for the race, 
which is sanctioned by theOff-
shore Powerboat Association and 
APBA.

The race, which will extend 
from Bagnell Dam up to the 4 Mile 
Marker, is set for June 5. The host 
location is the Neon Taco, located 
at the site of the former Beavers at 
the Dam. A couple events will let 
fans get a close-up and personal 
look at the sport.

A Racers Reception, which is 
open to the public, is set for 5 to 
7 p.m. Thursday, June 3 on the 
Camden on the Lake Boardwalk. 
Activities will include a silent auc-
tion, appetizers, and a cash bar.

According to Lake Ozark City 
Administrator Dave Van Dee, a 
Street Party is set for from noon 
to 11 p.m. Friday, June 4, on the 
Bagnell Dam Strip. A section of 
The Stripfrom just below Bal-
lenger Road to Bagnell Dam will 
be closed to traffic and cordoned 
off for the consumption of alcohol 
offered by licensed bars/restau-
rants. This will allow attendees 
to take purchased alcoholic bev-
erages with them as they walk 
around and look at the powerboat 
and Formula 1 race boats, the rigs 

used to transport the boats and a 
multitude of accessories.

The rules will be much the as 
they were at similar functions:

•  Everyone purchasing alcohol 

in the event area must be 21.
• All persons purchasing alco-

hol must wear a wristband.
• The consumption of alcohol 

outside the event area will be pro-
hibited except within the bound-
aries of establishments having a 
liquor license.

• Anyone disrupting the ac-
tivities may be removed from the 
event area.

There will be multiple shuttles 
available to transport people from 

parking areas below Bagnell Dam 
and from other public and private 
areas.

Saturday’s race action, which 
includes Formula 1, Tri Hull and 
Offshore -- will start with testing 
at 9 a.m.

Opening ceremonies are set 

for10:45 a.m. on the Summerset 
Dock Helipad at Neon Taco. View-
ing can be from the Neon Taco 
deck, Lucky’s Bar and Grill and 
Barstool Mountain.The National 

Anthem will be sung by Nashville 
recording artist Clayton Ander-
son.Former international boat 
racer and boat owner Dave Scott, 
also chairman emeritus of the 
Lake Race, is expected to attend 
as well. 

continues on page 22

One of the most fascinating aspects of 
the Lake Race is the method used to 
put the boats in the water. This pix was 
taken at the 2013 race.
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Armchair 
Pilot
By Nancy Zoellner

A flier’s bad temper cost her 
a vacation. During an American 
Airlines flight last month from To-
kyo to Dallas Fort Worth, a wom-
an became irate when the phone 
charger at her seat quit working. 
As flight attendants attempted 
to find the problem, she became 
belligerent, shoved, punched, 
and elbowed the attendants, then 
ran up the aisle and pounded on 
the flight deck door, demanding 
that someone resolve the issue. 
The woman, a Japanese citizen 
traveling with her mother to Can-
cun, was eventually handcuffed 
and the flight was diverted to Se-
attle. The FBI is investigating.

JetBlue also experienced a 
passenger problem in May. Dur-
ing a flight from New York’s JFK to 
San Francisco, a male passenger 
snorted cocaine in front of other 
passengers, grew increasingly ag-
gressive, and brandished a knife. 
The man, who claimed he was 
Genghis Khan, also accused his 
seat mate of working with the CIA 
before sexually harassing her. The 
flight was diverted to Minneapo-
lis-St. Paul International Airport 
and the man was removed from 
the plane by law enforcement.

Bad behavior on board is 
becoming more prevalent, ac-
cording to the Federal Aviation 
Administration (FAA). They typi-
cally deal with 100 to 150 cases 
of unruly passengers per year. 
However, in the first five months 
of 2021, the number topped 2,500, 
even though flights have not yet 
returned to pre-pandemic levels. 
Most of the problems were caused 
by passengers who refused to 
wear masks or drank too much al-
cohol - and those unruly passen-
gers sank to new levels, assaulting 
and choking flight attendants and 
urinating and spitting on pas-
sengers. As a result, the FAA has 
adopted a zero-tolerance policy. 
Passengers who cause problems 
can face criminal charges, fines 
and lifetime bans from airlines. 
Fines had gone as high as $35,000 
but the FAA recently proposed 
a record-high $52,500 penalty 
against a flyer accused of at-
tempting to open the cockpit door 
during a flight and physically 
fighting with flight attendants on 
a flight from Honolulu to Seattle.

It’s not always passengers 
who act badly. Sometimes it’s at-
tendants. Such was the case when 
Delta Air Lines kicked a family off 

a flight when they refused to give 
up a seat they had paid for and 
planned to use for their child’s 
safety seat. The airline over-
booked the flight and wanted the 
family to hold the child in their 
laps so they could put someone 
else in the seat. Attendants were 
videoed by the child’s mother as 
she and her husband were told 
they would go to jail and their 
children would go into foster 
homes if they refused to comply. 
Both parents initially argued, 
then finally agreed to give up 
the seat, but instead, the family 
was forced off the plane and their 
seats were given to other travel-
ers. Delta has since issued an 
apology and offered a refund and 
“other compensation.”

Delta’s flight crew mis-
takes must have been few be-
cause, with a score of 860, the 
airline took top honors in the 
2021 J.D. Power Airline Satisfac-
tion Study. Southwest Airlines 
followed closely behind with 856 
points and Alaska Airlines took 
third with 760 point. Passengers 
gave the high ratings for the air-
lines’ increased performance 
during the pandemic – especially 
for dropping change fees and bag-
gage fees for domestic flights. The 
airlines’ policies of blocking off 
middle seats and cleaning proto-
cols also made passengers happy, 
the survey showed. However, oth-
er surveys didn’t reflect as kindly 
on pandemic performance. The 
2021 Wichita State University Air-
line Quality Ratings reported that 
complaints increased last year by 
400 percent – mostly due to the 
airlines’ refund policies.

Tired of masking up? You 
might want to consider delaying 
your vacation. Although the U.S. 
Centers for Disease Control (CDC) 
recently stated that those who 
were vaccinated could ditch the 
face covering, and the American 
Hotel and Lodging Association 
has recommended that its mem-
bers ease mask requirements for 
those individuals, surveys show 
that many hotels are still asking 
guests to wear face coverings in 
public spaces. According to Flyer 
Talk, an online magazine focus-
ing on travel, as of mid-May, Hil-
ton Hotels, Hyatt Hotels, IHG, 
Marriott International and Wyn-
dham Hotels still required guests 
at U.S.-based properties to follow 
the COVID-19 safety protocols.

Just for the record, it’s not 
illegal to require travelers – or 
anyone else – to provide proof 
of vaccination. Legal experts 
interviewed for a story in the 
Washington Post said the Health 
Insurance Portability and Ac-

countability Act of 1996 (HIPAA) 
Privacy Rule protects a person’s 
identifying health information 
from being shared without their 
knowledge or consent by in-
surance providers, health-care 
clearinghouses, health-care pro-
viders, and their business associ-
ates. It does not prevent employ-
ers, business owners, schools – or 
any other entities – from asking 
about your health or asking if 
you’ve gotten the COVID-19 vac-
cine. What HIPAA does prevent is 
an airline calling the health care 
provider and asking for verifica-
tion of vaccination.

United’s Your Shot to Fly 
sweepstakes is offering a different 
approach to encouraging vacci-
nations. United Airlines recently 
announced that MileagePlus 
members who upload their vac-
cination card to their account by 
June 22 will be automatically en-
tered for a chance to win big. Ac-
cording to the airline, five grand 
prize winners, selected randomly 
on July 1, will receive one year of 
free travel to any of its global des-
tinations in any class of service for 
themselves and one companion 
traveling with them. In addition, 
30 winners, selected randomly in 
June, will win a roundtrip flight 
for two in any class of service, 
anywhere United flies. For more 
information, visit https://www.
united.com/ual/en/us/fly/travel/
your-shot-to-f ly-sweepstakes.
html.

Traveled much? Lego re-
cently announced this summer it 
will be releasing a Lego Art World 
Map set that, at more than 3 feet 
wide, includes 11,695 pieces – 
more than any other set – and it 
includes pins so users can either 
mark places they’ve visited or 
hope to visit. According to Lego, 
users can also customize the look 
of the oceans, either sticking to 
instructions inspired by bathy-
metric mapping of the ocean 
floor or placing them in their own 
unique patterns. In a prepared 
release, Fiorella Groves, the cre-
ative lead for LEGO Art, said, “We 
know that our adult fans love to 
travel, but many haven’t been 
able to do so for over a year now. 
We thought that there was no 
better way of helping explore the 
world while relaxing in the com-
fort of their home than by allow-
ing them to build, rebuild, plan 
and reminisce through building.” 
The set is priced at $249.99 and 
also features a frame for hanging. 
It will be launched at Lego stores 
and on Lego’s website June 1. It 
will be available at other retailers 
August 1.
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Put the phone down, road crew lives matter too
By Nancy Zoellner

Brandon, a member of the 
Horseshoe Bend Special Road 
District crew, has been married 
15 years. He and his wife have a 
14-year-old son, an 11-year-old 
daughter and a 5-year-old daugh-
ter who will be starting school this 
fall. On his days off, he takes his 
89-year-old grandma to the store 
and works with the rest of the 
family to keep her yard mowed. 
He also pastors a church in Iberia 
and his whole family is involved in 
that endeavor as well.

When Jeremyisn’t working on 
roads, he’s busy driving on them, 
helping coach his daughter’s trav-
eling softball team. He also takes 
care of his widowed mother and 
spends as much time as possible-
fishing and huntingwith his son. 
Because he wants to be the best he 
can be at his job, he belongs to the 
Missouri Association of County 
Transportation Officials, a non-
profit organization for county em-
ployees involved with surveying, 
design, construction or mainte-
nance of county bridges and high-
ways in Missouri.

Aaron, also a member of the 
HBSRD road crew, is a Horseshoe 
Bend resident, which makes it 

convenient to get to work in the 
winter when snowy roads have to 
be plowed. He has been married 

13 years and heand his wife have 
six children and eight grandchil-
dren. His hobbies are crappie fish-
ing, hunting, camping, and when 
time allows, traveling to places 
where he can enjoy all those ac-
tivities. He also has a mother-in-
law in a senior living facility who 

counts on family visits.
Dusty, 35, has worked for the 

road district for nearly 10 years. 

He and his wife have been mar-
ried 14 years and they have three 
children. He’s also very involved 
in his community. He is a member 
of the Iberia R-5 School District 
Board of Education and for the 
past seven years has volunteered 
with the Iberia Rural Fire Depart-

ment.
In addition to working together 

at the road district, these men 

have something else in common. 
They all want to make it home to 
their families at the end of their 
shift. 

However, Kevin Luttrell, su-
perintendent of the road district, 
said they all worry more and more 
that a distracted driver might keep 

them from doing that. 
“The Parkway traffic is unbe-

lievable this year. In fact, this is 
the worst it’s ever been. And the 
biggest problem is distracted driv-
ing,” he said. “One day I sat up at 
the traffic light at DuckheadRoad 
and just watched cars as they 
stopped. I can guarantee you, 
seven out of 10 drivers had a cell 
phone in their hands because they 
were looking down.”

Lt. Jim Elkin with the Camden 
County Sheriff’s Office said acci-
dents on Horseshoe Bend are up 
substantially over last year. From 
January through April 2021, they 
worked 23 accidents. During the 
same period in 2020, they worked 
12.

Luttrell’s road crews have also 
noticed an increase in distracted 
driving – unfortunately because 
they’ve had several near misses al-
ready this year. When the crew was 
striping Horseshoe Bend Parkway 
earlier this spring, they were near-
ly hit four different times.

Luttrell said because workers 
have had so many close calls, the 
district ordered a truck/trailer-
mounted attenuator (TMA). The 
protective equipment is designed 

continues on page 16

The next time Horseshoe Bend Special Road District crews work the Parkway, they will be protected by a 
truck/trailer-mounted attenuator, which absorbs energy during rear-end crashes.
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Long & Robinson, LLC, isn’t 
your typical law firm. You 

won’t find stuffy, pretentious 
attitudes or inflexibility here. 

Instead, you’ll find a team 
of experts with a practical, 

down-to-earth approach and 
a winning track record.

Our clients include 
condominiums, homeowners 

associations, property 
management companies, 
oil and gas contractors, 
commercial contractors, 

subcontractors, construction 
companies, and sureties.

The Lake area is awash with new residential developments, particularly 
condominiums. However, along with this comes a wave of challenges for 

condominium and homeowners associations. All too often, developers of new 
construction projects cut corners to reduce costs and avoid delays. 

Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for 
homeowner associations and their members.
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Building an effective 
web presence
with Deanna Powell, MSW 
Interactive Designs

Social proof 
is CRITICAL in 
today’s world!

Social Proof if used correctly, can 
grow your business. 

Understanding Social proof
What the heck is Social Proof?
Social proof is the concept that 

people are more likely to follow the 
ideas, beliefs, and actions of the 
masses. Positive comments from con-
sumers about you, your company, or 
your product are the “social proof” 
to society that what your business 
has to offer is liked by someone. That 
tells the reader of those comments it 
is very likely that they will like it too.

Most often, your business’s fi rst 
impression is the one that customers 
see online. People are Googling you 
and checking out your social media 
channels before they call you. The 
information they fi nd helps them de-
cide if they will make that call.  Think 
about how you fi nd the things you 
buy online…do you look at reviews?

Providing social proof about your 
business is crucial for fi nding and at-
tracting new customers.
2 ways to Encourage positive 
Social proof

#1 – Have an Engaging Social 
Media Presence

Sharing a variety of posts on 
popular social media channels that 
encourage conversation is the fi rst 
step. The comments made will keep 
people engaged and be seen by their 
friends, putting more eyes on your 
business. 

If you haven’t been intentional 
and strategic about your business 
social media presence, you’re already 
at least 3-6 years behind your com-
petition. If you continue on this path, 
imagine what that might look like for 
your business in another 3-5 years.

#2 - Request Reviews
90% of consumers read online 

reviews before making a purchas-
ing decision or visiting a merchants’ 
business. Most people only leave re-
views when they are unhappy. Over 

70% of consumers with a positive 
experience will only go online to 
leave a review if prompted. 

In addition to these tips, consider 
having a reputation management 
dashboard where you can see and 
respond to all reviews in one place.  
There are several options for this out 
there.   Give us a call and we can 
point you to them.

Make asking for those positive 
reviews easy.   Find or build a link to 
take your existing customers directly 
to your review areas in Facebook or 
Google as examples.  Let us know if 
we can assist you with making these 
links.  Simply send it in an email to 
your raving customers and ask them 
to click on the link.

Implement these ideas and soon 
your customers will be doing a lot of 
your advertising for you!

Let us know your questions about 
social proof and building reviews 
and testimonials.  We have a lot of 
great ideas!
Follow mSw Interactive designs
Twitter:  @PutTheWebToWork
Facebook:  http://Facebook.com/
putthewebtowork
Blog:   http://put-the-web-to-work.
blogspot.com
Deanna Powell, MSW Interactive 
Designs LLC ~ We put the web to 
work for you!
573-552-8403
www.PutTheWebToWork.com

deanna powell

Send Your Public Event Information and 
News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files

924 Hwy 42
Osage Beach, MO   

573-348-4464
dkbshowroom.com

DURABLE 
Hardest stone surface, 

stronger than granite or marble

EASY TO CLEAN 
Nonporous, scratch, heat & 

stain resistant 

LOW MAINTENANCE
Requires no sealants, 

polishing or conditioning

Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM
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Located at the entrance of the Osage 
Beach Outlet Marketplace

4558 Osage Beach Parkway, Suite 100 | Osage Beach

Loan Experts
who put You First!

LindaGwen
Sullens Allen
NMLS# 554777 NMLS# 710200

Our experienced lenders specialize in 
providing financing for all types of real estate 
projects. Plus, we underwrite and service all 
loans. We respond quickly to your needs with 
flexible, common-sense lending solutions. 

• Residential Loans
• Commercial Loans
• Construction

• Second Homes
• Condominiums
• Buy or Refinance

573.348.2265 • FBLake.Bank

We’re 1st with Competitive 
Rates, Flexible Terms and 
Low Closing Costs. We make 
the loan process easier. 



Lake of the Ozarks Business JournalJune, 2021Page 8

JULY 17

THE NEW HOME OF THE LAKE’S LARGEST FAMILY EVENT!

CAPTAIN RON’S - 34.5 MM BY WATER 
82 ALOHA LN SUNRISE BEACH

VENDORS • FOOD • FUN • PRIZES!

FIVE HOURS - FOUR BANDS
Madd Hoss Jackson Trixie Delight

Dr. Zhivegas Dirt Road Addiction
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Michael Lasson
NMLS # 493712

(573) 302-0909
mlasson@fsb�nancial.com

Michelle Lasson
NMLS #934557

(573) 746-7212
malasson@fsb�nancial.com

fsb�nancial.com  |  573.365.LOAN (5626)
4655B Osage Beach Pkwy  |  Osage Beach, MO 65065 

Multi-year recognition as Bagnell Dam Association of 
REALTORS’ A�liate of the YearA Division of First State Bank, NMLS #416668
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Be bear aware - they 
could be in your 
neighborhood
By Nancy Zoellner

Although black bears are na-
tive to Missouri, they were nearly 
wiped out during settlement. 

Since being reintroduced in the 
1960s, they've been making a 
comeback, especially in the south-
central part of the state, where 
numerous sightings have been 
reported over the years. Research 
suggests the population is now 
around 1,000 and growing at ap-
proximately 9 percent each year. 
Recently, quite a few have been 
spotted– and photographed or 
filmed - in the Lake area. At least 
one has been seen in a residential 
area on Horseshoe Bend.

Because at the current rate of 
growth the population is expected 
to double in the next 10 years, the 
Missouri Department of Conser-
vation (MDC) has determined 
that regulated hunting needs to be 
part of its management strategy. 

The goal is to maintain a viable 
black bear population compatible 
with habitat and human toler-
ance. Late last year the Missouri 

Conservation Commission gave 
final approval to the MDC to carry 
out that plan.

This year’s black bear hunting 
season will run from October 18 
through October 27. In coming 
years, the season will begin on 
the third Monday in October and 
run for 10 days or until quotas are 
reached, whichever comes first. 
According to the MDC, hunting 
will be allowed in three Black Bear 
Management Zones (BMZ) that 
are all south of the Missouri River. 
Harvest quotas for each of the 
three BMZs will be determined 
annually each spring by the Con-
servation Commission based on 
recommendations by the MDC.

To determine who will be
continues on page 11

A black bear was photographed in the middle of the day in Linn Creek.
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A Matter of Trust
Managing 
Newly Acquired 
Wealth

Recently, the Mega Millions 
jackpot reached $515 million. If you 
were one of the lucky winners of this 
lottery, your fi nancial worries are over, 
correct? Unfortunately, no. In many 
cases, your worries have really just 
begun. 

While your chance of winning a 
lottery jackpot is small, the challenges 
associated with managing a large 
infl ux of money are actually quite 
common. Whether expected or not, 
an inheritance, divorce settlement, 
severance package, pension payout, 
proceeds from the sale of a business, 
life insurance death benefi ts, or legal 
judgments can all place in one’s hands 
the equivalent of several years of 
ordinary earnings.

When you fi nd yourself in this 
position, you’re at a crossroads—
suddenly called upon to switch from 
wealth accumulation to wealth 
management. You will, of course, 
face circumstances unique to your 
situation. However, there are some 
general guidelines that apply to 
almost all such transitions.

take your time. Financial 
windfalls often come with an 
emotional price tag. Fortunately, in 
most situations, major decisions are 
not immediately required. In fact, it 
is advisable not to make any major 
fi nancial decisions for six months. Give 
yourself time to regain your emotional 
composure and consider how you wish 
to use your new wealth to benefi t 
yourself, your family, or your favorite 
charities.

Set goals. Is your sudden wealth 
large enough that you can consider 
retiring? If so, you should think of 
your assets not as a lump sum, but in 
terms of the after-tax annual income 
that they can produce over the course 
of your life. Or, if you continue with 
your current career, would you like 
to eliminate debt, ensure the future 
funding of your children’s college 
education, invest for your retirement, 
and provide for those who will survive 
you at your death? In either case, 
you’ll need to update your estate 
plan to accommodate your newly 
acquired wealth and provide for the 
management of your assets in the 
event of your incapacitation.

taxing matters. Is your new 
wealth taxable? It’s taxable as 
ordinary income if it comes from 
lottery winnings, royalties, severance 
payments, mineral rights, and the like. 
Legal judgments are taxable, except to 
the extent that they are compensation 

for physical injury. If your fi nancial 
windfall comes from the sale of a 
business or personal residence, it may 
be subject to capital gains tax.

Income tax may be deferred if the 
proceeds are eligible to be rolled over 
into an IRA. IRAs and other retirement 
plans are taxable as funds are 
withdrawn and allow for the deferral 
of income taxes over several years. An 
experienced tax advisor may help you 
uncover ways to minimize the impact 
of taxes.

Invest. You’ll need to consider 
your assets as a whole, essentially 
starting from scratch. How do the 
new assets blend with your existing 
portfolio? There may be positions in 
assets you inherit that you will want to 
keep, perhaps for sentimental reasons. 
View these investments objectively as 
you determine how they fi t into your 
overall fi nancial picture. As previously 
mentioned, take your time. Selling 
and investing slowly over time as 
opportunities present themselves 
may lessen the probability of major 
mistakes.

Ask for help. The planning and 
decision making required when you 
receive a large lump sum of money can 
be overwhelming. And very few people 
have the investment management 
expertise needed.

Surround yourself with a team of 
trusted professionals. Central Trust 
Company has extensive experience 
building and managing prudent 
investment and fi nancial plans for high-
net-worth clients. From coordinating 
the activities of your team of trusted 
advisors to crafting a customized 
long-term plan tailored to your unique 
needs, we are here to serve you. For 
more information, contact Bart Schulte 
today at (573) 302-2474 or at bart.
schulte@centraltrust.net.

The information in this article is 
not presented as personal, fi nancial, or 
legal advice and should not be relied 
upon as a substitute for obtaining 
advice specifi c to your situation.

Bart Schulte, mBA, CwS®

Vice Pres. & Sr. Portfolio Manager
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Empty positions in your workforce rob 
your business of potential revenue and 
place undue burdens on others.

Attracting, hiring and retaining quality 
staff begins with a good employee 
bene� t program.

We have the experience and providers 
to help you get those positions � lled.

Give us a call today!

If you’re not fully sta� ed, you’re 
only seeing part of the picture

573-365-2002 - www.millsinsurance.com

Cool1027.com
Your Favorite Songs 

from the 60s - 70s - 80s

continued from page 9
allowed to participate in the hunt, 
the MDC held an online bear-
hunting permit-application pe-
riod from May 1 to 31. Applicants 
were required to pay a non-re-
fundable fee of $10 to enter. Only 
Missouri residents could apply to 
hunt in one of the three designat-
ed BMZs. A random drawing of all 
eligible applicants will determine 
who gets a permit. The selection 
will be determined by July. Lottery 
winners may hunt only in the BMZ 
specified on their permits. Lake of 
the Ozarks is included in BMZ 3.

Because black bears have been 
sighted all around the Lake, we’ve 
included MDC recommendations 
for staying safe.

Be bear aware while hik-
ing, camping – or even playing 
golf since black bears have been 
known to frequent area golf cours-
es. Stay alert and pay attention 
to your surroundings. To avoid 
confrontation; make noise– clap, 
sing, or talk loudly – so you don’t 
surprise a bear. Travel in a group, 
whenever possible when hiking, 
and keep dogs leashed. Because 
odors attract bears, keep a clean 
campsite. Store all food and toilet-
ries like toothpaste and deodorant 
in a secure vehicle or strung high 
between two trees and never burn 
or bury garbage or food waste.

If you see a bear, leave it alone! 
Do not approach it and make sure 
it has an escape route. If you en-
counter a bear up close, keep your 
arms raised; speak in a calm, loud 
voice; and do not turn your back
to the bear. Instead, back 
away slowly but do not run.

According to the MDC,the 
most frequent interactions are 
with bears visiting bird feeders, 
bears accessing trash bags that are 
left out or in unsecured containers 
or getting into pet food. 

To avoid attracting bears, never 
feed them. Feeding bears makes 
them lose their natural fear of hu-
mans and teaches them to see hu-
mans as food providers. They will 

learn to go to places like homes, 
campsites, and neighborhoods to 
look for food instead of staying in 
the forest. A bear that has gotten 
used to getting food from humans 
may become aggressive and dan-
gerous. When this happens, the 
bear has to be destroyed.

The MDC said to avoid prob-
lems:

• Bring in bird feeders when 
bears are active (March – Novem-
ber) or keep the feeder out of a 
bear’s reach. 

• Keep trash in secure contain-
ers or store in a secure outbuild-
ing. Put trash out the morning 
of pick-up rather than the night 
before. Although not bear-proof, 
even just using a ratchet strap to 
keep your container closed can 
help discourage a bear.

A bear was spotted this April 
attempting to get into a trash 
container in Laurie. Another was 
caught tearing up trash bags in 
Camdenton this May, the morning 
after it was chased from the prop-
erty by a conservation agent. The 
agent was called by the homeown-
er who found the bear eating from 
a trash container located near the 
entrance of her home. She sat with 
her three small children in her car 
for nearly an hour, honking her 
horn and flashing her headlights 
at the seemingly unaffected bear, 
before calling for help.

• Avoid feeding pets outdoors. 
If you must feed pets outside, only 
feed the portion they will eat and 
remove any unused food. Only 
store feed in secure containers, 
in secure outbuildings, or behind 
electric fencing.

• Once a bear has accessed 
food, remove or secure the attrac-
tant immediately and keep it inac-
cessible to bears because chances 
are high that a bear will return. 

• Remember, a fed bear is a 
dead bear. As bears become ac-
customed to human food sources, 
they may lose their fear of people 
and may need to be killed.

Be bear aware
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Managing Rental Property
 What’s Up 
Dock?

One of the more frequent ques-
tions that I get, is just how important 
is a boat dock or a boat slip when it 
comes to your vacation rental prop-
erty?  The answer to that question 
is best answered with another ques-
tion, “How many vacation renters 
are bringing or renting a boat while 
they are here at the Lake?”  Once 
you have the answer to that ques-
tion, you will realize the true value 
of having a boat slip available.  

These days we usually don’t ac-
cept a home or condo without a boat 
slip onto our rental program.  About 
25% of all our renters that rent a 
condo and closer to 50% of those 
that rent a home bring a boat.  So, if 
your home or condo doesn’t have a 
boat slip, you are reducing your pool 
of available renters by 25% to 50%.  
In addition, many of our guests rent 
a boat for a day or two and need a 
place to park it overnight.  Last year 
40% of all rentals between Memo-
rial Day and Labor either brought or 
rented a boat during their stay.  

It is even more important that 
a rental home have a dock with a 
boat slip.  And the bigger the home 
the bigger your dock should be and 
the more boat slips you will need.  
Bigger homes are usually rented by 
a couple of families or a group of 
people that many times are bring-
ing more than one boat.  Our history 
shows that large homes with two 
or more slips rent better than those 
homes that only have one boat slip 
available.

Size is also a factor.  Most of 
the older homes and condos have 
boat slips in the 10’ x 24’ range.  
On today’s lake that is pretty small, 

especially when the boats keep get-
ting bigger and bigger.  You can put 
a smaller boat in a big slip but you 
cannot put a bigger boat in a small 
slip.  I would recommend that you 
try to have a slip in the 12’ x 32’ or 
12’ x 36’ range just to be safe and 
again to maximize your rental op-
portunities.  

Another question I am frequently 
asked is if the slip should have a lift 
or not.  The best answer is that you 
should avoid having a lift in the 
slip.  Lifts are set up for a specifi c 
boat and unless the renter has the 
same size, weight and hull style you 
could end up with damage to the lift 
or even the boat.  Ensure that you 
have proper padding and tie downs 
while instructing your renter that a 
properly tied boat should be fi ne un-
less you have very, very rough water. 

Russell Burdette is the owner of 
Your Lake Vacation, a professional 
vacation rental management com-
pany at the Lake of the Ozarks since 
1986.  If you would like more info 
on renting your home or condo as a 
vacation rental, please call 573-365-
3367 or e-mail russell@yourlakeva-
cation.com. 

Russell Burdette

Building a culture of preparedness
By Nancy Zoellner

The Community Emergency 
Response Team’s mission is sim-
ple – they strive to do the greatest 
good for the greatest number. 

They go about that in many 
ways – by helping with debris 
removal after severe storms, by 
providing traffic control and sup-
port for numerous events during 
the summer season, by keeping 
emergency responders supplied 
with bottles of cold drinking water 
and snacks at scenes, and by using 
learned skills to help their com-
munities in a disaster–to be the 
help until help arrives.

Basic 20-hour CERT train-
ing classes,provided through the 
Federal Emergency Management 
Agency (FEMA),educate volun-
teers about disaster preparedness 
so they can carry out their mis-
sion. In the training, they learn ba-
sic disaster response skills such as 
fire safety, light search and rescue, 
team organization, and disaster 
medical operations– training and 
organization that professional 
responders can rely on during di-
saster situations, which then allow 
those first responders to focus on 
more complex tasks.

Samantha Henley, who has 
served as deputy director of the 
Camden County Emergency Man-
agement Agency since July 2020 
and who oversees the county’s 
CERT program, said new basic 
training classes will be presented 
later this summer. She is taking 
registrations now. 

“We also provide ongoing train-
ing each month for graduates of 
the program that will be useful to 
them as they volunteer with CERT. 
We have a lot of traffic control, 
we’ll be partnering with the Sun-
rise Beach Fire Protection District 
for helicopter landing zone train-

ing and soon we’ll be pairing up 
with the Camden County Health 
Department for CPR, AED and 
first aid training courses,” she said.

Those meetings are held at 6 
p.m. on the first Tuesday of every 
month at the Camden County 
EMA building on South Highway 
5, and they are open to everyone. 
The next meeting is set for 6 to 8 
p.m. Tuesday, June 1.

Henley said she encourages 
people to attend so they can learn 
more about what the CERT team 
does – see that they offer a pletho-
ra of services to the community so 
every person, regardless of age or 

physical ability can get involved. 
“Just because you’re not good 

at traffic control or landing heli-
copters doesn’t mean that there 
isn’t a place for you. The only real 
requirement for any position is 
that you care about your com-
munity, you want to help support 
your first responders and you are 
willing to learn because as we all 
know, we are short on first re-
sponders everywhere. In large-
scale emergencies, they will be 
overwhelmed very quickly so we 
need volunteers that are willing 
to come in and get the training 
ahead of time. We like to say ‘Get 
your training during blue skies so 
that when the skies are gray, you 
are ready to go.’”

Ranita Jones, assistant coor-
dinator of the Camden County 
CERT program, agreed.

“The program needs more 
members. We currently have 33 
members- six or seven are on 
Horseshoe Bend – who have com-
pleted the training but they’re not 
all active. CERT allows people to 
participate on the level they’re 
comfortable with. Level One is 
basically those who take the class 
for their own use in their own 

neighborhood–they don’t ever get 
called out. Level Two generally 
includes those who want to get 
called out for community events 
or local disasters. Level Three can 
get called out in their local com-
munity or even statewide,” she 
explained, adding that she hopes 
to get more Horseshoe Bend resi-
dents involved. “With our topog-
raphy and one way in and one way 
out, in a disaster – an earthquake, 
tornado like the one that hit Jop-
lin, a flood if Truman Dam was 
compromised - it would be very 
easy for us to get cut off from the 
rest of the area so we need a larger 
group of people who are trained 
to get involved if that should ever 
happen. It could mean the differ-
ence between life and death for 
some.”

According to the CERT training 
manual, which is the same one 
used across the United States, top-
ics include:

Disaster Preparedness
CERT Organization, Mobiliza-

tion and Documentation
Disaster Medical Operations, 

Basic First Aid Care, Mass Casu-
alty Incidents and Conducting 
Head-to-Toe Assessments and 
Public Health Considerations

Disaster Psychology, Disaster 
Reactions, Working with Survi-
vors’ Emotional Responses

Fire Safety and Utility Controls, 
Fire Chemistry and Fire Suppres-
sion Safety

Light Search and Rescue Oper-
ations, Search and Rescue Opera-
tions, Interior and Exterior Search 
Operations and Rescue Opera-
tions

CERT and Terrorism, Terrorist 
Goals and Tactics

Active Shooter Situations
Jones said they also discuss 

ham radio operation and how to 
determine GPS Coordinates of 
any address or the latitude and 
longitude of any GPS location.

In the meantime, she is orga-
nizing a couple work dates to or-
ganize the EMA’s two CERT trail-
ers - one that holds such things 
as water, fans, coffee pots and ex-
tension cords – items used to sup-
port responders and another that 
is outfitted with chain saws, tools 
and other equipment. 

For more information, call 
Henley at 573-346-7108 or email 
her at sam_henley@camdenmo.
org. To reach Jones, call 618-973-
1647.

Learn more about the local 
CERT at https://emacamdenmo.
org/about/our-partners/cert/

The main CERT website can be 
found at https://www.ready.gov/
cert

CERT training simulating emergency response
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“On A Scale From One To Ten…
  � is Is as Close to a Ten… 
  If �ere Was Ever a Ten.” 
    ~ Jack Nicklaus

Hiring the Right Talent for Your Small Business
Submitted by Bruce Mitchell, Lake 
of the Ozarks SCORE

At some point along the way, 
small business owners realize 
that they can’t do it all them-
selves and still do it all well. Run-
ning a company is a huge under-
taking and the larger and faster 
your company grows, the more 
you’re going to need to rely on a 
trusted set of employees to con-
tinue to produce a quality prod-
uct or service. 

Hiring, however, introduces an 
entirely new variable to running 
a business and is a big change 
when you’re used to running a 
company of one. Hiring the right 
talent comes down to honestly 
assessing the skills and talents 
your business needs most, being 
diligent and having patience in 
your search. 

In its latest estimate, the U.S. 
Department of Labor is cited as 
reporting the estimated cost of 
a bad hire is about 30-percent of 
an employee’s annual compensa-
tion. Needless to say, most small 
businesses can’t afford to make 
the wrong hiring decision. 

Making smart hiring decisions 
is less of a science than an art. 
SCORE CEO and former V.P of 

Marketing and Communications, 
Bridget Weston, recommends 
that small business owners fo-
cus on refining the three primary 
areas of their hiring process to 
find the best candidates. She of-
fers her advice on how to clarify 
the role, find qualified applicants 
and choose the best employee:

Clarify the Role
Make the position you’re hir-

ing crystal clear to potential 
applicants so you can attract 
qualified candidates and avoid 
having to weed through irrel-
evant resumes. Write a detailed 
job description that identifies re-
sponsibilities and required skills 
and expertise. The more accurate 
your description, the more ef-
fective you’ll be at attracting the 
right talent right off the bat.

Find Qualified Applicants
Half of the battle of hiring the 

best talent is finding the best tal-
ent. Posting a job description to 
a job board is a good start, but to 
find great talent, do some work to 
put the opportunity into the right 
hands. Leverage your network of 
professionals and ask who they 
may know who could be a good 
fit. Use social media platforms, 
particularly LinkedIn, and do 

some homework to uncover 
other potential candidates. More 
and more people are finding jobs 
via social media and it’s now a 
hiring pool that employers can’t 
ignore.

Choose the Best Employee
The key here is to take your 

time. Choosing the best employ-

ee is a process and requires that 
you do your due diligence. Re-
view resumes and speak to top 
candidates. It may take two or 
three rounds of interviews to get 
a solid understanding of which 

candidates are best for the job. 
When you’re interviewing, don’t 
undervalue the softer attributes 

that aren’t as easy to identify on 
a resume, like cultural fit and 
the candidate’s ability to com-
municate clearly with clients or 
customers. Finally, check refer-
ences. References can help you 
learn more about how the candi-
date performed in past roles and 
whether they’d make a good fit 
within your organization.

You’ll find a wealth of small 
business-related information, 
resources, and training, plus 
free, confidential counseling 
from more than 11,000 business 
experts. For more information 
about contacting a mentor or vol-
unteering contact the Lake of the 
Ozarks SCORE Chapter at www.
LakeoftheOzarks.SCORE.org, by 
e-mail at admin.0493@scorevol-
unteer.org or call 573-346-5441.  
Serving Mid-Missouri with of-
fices in the Lake of the Ozarks, 
Columbia, Jefferson City and 
Lebanon. 

Funded in part through a Co-
operative Agreement with the 
U.S. Small Business Administra-
tion.  All opinions, and/or recom-
mendations expressed herein are 
those of the author(s) and do not 
necessarily reflect the views of 
the SBA.
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THIRD THURSDAY 
OF EACH MONTH

April 15th • May 20th • June 17th • July 15th
 August 19th & Bike Fest Week September 16th

Register to Win A New Harley from Lake of the Ozarks Harley-Davidson. 
Free to Enter! Winner to be Announced during the Fall Bikefest!

Register for Great 
Door Prizes From Our 

Sponsors!
Prizes and Giveaways
Register for the Ride-In Bike Show!
WIN a Harley-Davidson Motorcycle!

w w w . l a k e o f t h e o z a r k s b i k e n i g h t . c o m

5:30
P.M.

BAGNELL DAM 
STRIP

LAKE OZARKS

FreeRide Giveaway 
sponsored by:
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Congratulations to Second Home Living and all those involved 
in the SHL Lake of the Ozarks Propane Inspiration Home. 
Showcasing the possibilities of propane home appliances for homeowners, 
buyers and builders, this project recently received national recognition from 
PERC (Propane Education & Research Council) as a Propane Project of the Year. 

“This home truly adopted propane as its go-to fuel to create an efficient and 
energy-saving combination. The high-efficiency furnace and tankless water heater 
are upper level for efficiency, and that will show a very favorable payback period 
over the coming years. Overall, this home utilizes propane to the fullest extent 
possible, with energy efficiency and security in mind in case the power goes out.”

— Matt Evans,
Building Systems Analyst with Newport Ventures and Propane Project of the Year Judge

CONGRATS ON THE PROPANE
PROJECT OF THE YEAR!

Owner: Showcase Publishing, Dave Leathers  

Propane Marketer: MFA Oil, Luke Fitzpatrick

Builder: RC Homes, Doug Ross

Electrical Contractor: Catalyst Electric,  
Seth Agnew and Jon Bussey

Thank you to all those 
involved in making this 
project a success. Learn 
more about this project at 
propanehomepro.com. 

2021 April Lake Business Journal Print Ad.indd   1 3/4/21   9:33 AM
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BUSINESS NETWORKING

JUNE 15th, 2021 • 5-7p.m.
With our Sponsor:

Summerset Boat Lifts
Osage Beach, MO 65065

(573) 348-5073

Lake of the Ozarks Brewing Co.
lozbrewingco.com

6192 Osage Beach Pkwy, 
Osage Beach, MO 65065 

(573) 693-1993

Join us at:

CLEANERS
WASH & FOLD

COMMERCIAL 
WASH & FOLD

573-348-6500
5980 MAYER COURT • OSAGE BEACH

DRY CLEANING • ALTERATIONS • SHIRTS

continued from page 3
to absorb collision energy dur-
ing rear-end impacts and prevent 
impacting vehicles from plowing 
into workers working in front of 
the TMA or under-riding the truck 
and causing damage to equip-
ment and themselves. The TMA 
was due to arrive a few days after 
the Memorial Day weekend.

“Any time we’re on the Park-
way - whether we’re in a mobile or 
stationary work zone – we’ll have 
it with us. We’ll park the trailer be-
hind the guys so if someone isn’t 
paying attention to where they’re 
going, instead of driving under a 
dump truck or into our guys and 
possibly killing them, they’ll hit the 
trailer,” he said. “Who in the world 
would have ever thought that we’d 
need a crash trailer on a 45-mph 
road? But we’re not the only ones 
having problems. I’m in the Cen-
tral District Coalition for Roadway 
Safety and the crash numbers are 
skyrocketing all across the state.”

In 2020, Missouri Department 
of Transportation (MoDOT) pro-
tective vehicles with TMAs were 
struck an unprecedented 48 times. 

Despite signage and flashing 
lights, one motorist crashed into 
the equipment at 70 mph, and the 
TMA ended up underneath the 
driver’s truck.

According to the Missouri State 
Highway Patrol, 557 construction-
zone-involved accidents resulting 
in four deaths, 199 injuries and 
417 cases of property damage 
have occurred so far this year. 

The AASHTO Journal, a weekly 
transportation news magazine of 
the American Association of State 
Highway and Transportation Offi-
cials, reported that crashes involv-
ing a distracted driver killed 3,142 
people in 2019 – the latest year for 
which data is available – which is 
up nearly 10 percent from 2018.

The Transportation Research 
Board recently noted in a blog 
post that when a person reads a 
text while driving, their eyes are 
off the road for an average of 5 sec-
onds. At 55 miles per hour, that is 
equivalent driving the length of a 
football field while blindfolded, 
the group said.

“Anyone working on a roadway 
is in danger,” Luttrell said.

Put your phone down
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Mortgage $ense
Should You 
Pay Off Your 
Mortgage Early?

When you own a home, the 
thought of having a mortgage for 
the better half of your life can be 
very daunting. Especially in times like 
we’re experiencing now, having any 
kind of debt can leave you with un-
certainty. Many people are looking at 
ways to cut down on their expenses 
and to chip away at their debts to 
ensure a more secure future, includ-
ing paying off their mortgage early. 
There are some pros to paying off 
your mortgage early. Depending on 
your situation and reasoning, it could 
be a great fi nancial step. Here are just 
a few things to consider before decid-
ing whether to pay off your mortgage 
early. 
Benefi ts of paying Off Early

Paying off a mortgage early means 
a large sum of money freed up each 
month. This can be a great opportu-
nity for homeowners to put that ex-
tra cash towards a retirement fund. 
Eliminating a mortgage payment also 
means you’ll need less income to cov-
er your daily expenses in retirement.

Early payoff can also result in pay-
ing less in interest during the life of 
the loan. Additionally, it can provide 
homeowners with an asset that could 
be leveraged when needed. If you’ve 
got equity in your home, that could 
be used to open a home equity line 
of credit to cover any emergency ex-
penses that might arise.
Risks to Consider

While there are benefi ts to early 
payoff, there are also some risks to 
consider. Paying off a large sum to-
ward your mortgage could deplete 
any emergency reserves you might 
have saved up and leave you cash 
poor. This means, you may be forced 
to take out a loan to cover any unex-
pected expenses that could arise. 

Another thing to consider is that 
paying off your mortgage eliminates 
the option to take a tax deduction 
on the interest you paid on the loan, 
resulting in a higher annual tax bill. 
You could also miss out on investing 
in other savings avenues that are ex-
periencing high growth. 

You may also be required to pay a 
prepayment penalty. The amount of a 
potential prepayment penalty varies 
by lender but could range from 2 to 
5 percent of the total loan balance, 
which can get expensive.
talk to a trusted mortgage 
Lender First

As you consider whether or not 
paying off your mortgage loan early 
is right for you, be sure to talk to a 
trusted lender who knows the busi-
ness, and can guide you down the 
right path. The pros and cons of this 
decision should not be taken lightly, 
as your decision affects your fi nancial 
future. If you’ve got questions about 
your mortgage loan, we’re here to 
help. Give Team Lasson a call today to 
discuss your fi nancial future and how 
the life of your mortgage can affect 
it. Let me share with you some ideas 
on how you can combine strategies 
to potentially pay off your mortgage 
faster and more effi ciently put your 
money to work for you.

LIKE my Facebook Page, Follow me 
on Twitter or Connect on LinkedIn 
Michael Lasson, Senior Loan Offi cer
NMLS #: 493712
4655 B Osage Beach Parkway
Osage Beach, MO 65065
Direct: (573) 746-7211
Cell: (573) 216-7258
e-Fax: (866) 397-0318
Email: mlasson@fsbfi nancial.com
Website: www.YourLakeLoan.com

A Division of First State Bank of 
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affi liate of the Year 2011, 
2014, & 2015.

Your favorite songs from yesterday,
24 hours a day on Cool 102.7 FM

Making the roadways safer
By Nancy Zoellner

During the evening hours of Sat-
urday May 22, the Camden County 
Sheriff’s Office, in conjunction with 
the Camden County Prosecutor’s 
Office and the Impaired Driving 
Detection Unit, conducted a sobri-
ety checkpoint at the intersection 
of Bittersweet Road and Horseshoe 
Bend Parkway. During the opera-
tion, 437 vehicles traveled through 
the checkpoint. Of those, three 
drivers were arrested for driving 
while intoxicated and one was ar-
rested for felony drug possession. 
Citations were also issued for driv-
ing while suspended and posses-
sion of controlled substance. 

According to Sheriff Tony 
Helms, that intersection was select-
ed because of the number of DWI- 
related arrests that have been made 
in the general area. Lt. Jim Elkin 
said deputies assigned to Horse-
shoe Bend wrote 15 DWI tickets in 
April.

The operation was conducted to 
reduce those numbers. 

“My office is charged with main-
taining order in the area, as well as 
ensuring citizens’ rights are not in-
fringed upon,” Sheriff Helms said. 
“It is a difficult decision to use these 
checkpoints, although their design 
is to minimize the intrusiveness. 
Studies have shown they are suc-

cessful in reducing DWI offenses 
by 18 to 24 percent. While these 
percentages may seem little, they 
mean a lot to those who have lost 
loved ones to DWI related offend-
ers.”

He also said the checkpoint was 
not set up to increase revenues 
or write everyone tickets. “We are 
attempting to make your road-
ways safer to travel. Our request is 
‘Please drink responsibly and uti-
lize some of the many ride services 
we have in the area,’ because if you 
operate a motor vehicle intoxicated 
in Camden County, you will be ar-
rested.”

The Lake Ozark, Camdenton 
and Crocker police departments 
assisted with the checkpoint. Sher-
iff Helms said he appreciated their 
assistance, as well as the help and 
support provided by Assistant Pros-
ecutor Caleb Cunningham and the 
checkpoint supervisors training 
with the Missouri Safety Center 
program, which he said plays a 
vital role in the reduction of DWI 
offenses. The sheriff also said he 
appreciated the people who trav-
eled through the checkpoint and 
thanked them for their efforts. 
“Your support does not go unrec-
ognized.”

Camden County Sheriff’s Office conducted a sobriety checkpoint on 
Horseshoe Bend. Photo provided.

Pick up L•O PROFILE’S newest  issue statewide 
or visit www.loprofile.com to download!
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As the Lake Churns
What a
difference a 
year makes!

Last year came out of the gates 
strong. Compared to January of 
2019, January 2020 total closed 
transactions had increased 20.28 
percent, total dollar volume 37.6 
percent and average sales price 
14.4 percent.

Lakefront home sales had in-
creased immensely. January 2020 
Lakefront home closed transactions 
were up 28.6 percent, total dollar 
volume increased 62.3 percent and 
the average sales price increased 
25.25 percent from January 2019. 
New listings decreased 14.6 per-
cent and days on the market aver-
aged 5 percent less than in 2019.

In February and March the 
closed transactions continued to 
increase year over years but each 
month the gains were less, new 
listings began to increase as did 
days on the market. In April, things 
really changed abruptly. New list-
ings dropped by 45 percent com-
pared to 2019, closed transactions 
dropped 18 percent and sales vol-
ume dropped 14 percent. 

By the end of May 2020, the 
downward effects of the pandem-
ic on the lake real estate market 
had eliminated most of the gains 
from the early months. Total closed 
transactions were down 5.56 per-
cent year over year, total closed 
sales volume was even with the 
previous year and the average sales 
price was up just 5.75 percent.

One year later. We’ve watched 
most properties spend limited days 
on the market and enjoy multiple 
offers. The number of properties 
sold in 2021 has increased 44 per-
cent compared to 2020. There is a 
101 percent increased in total sold 
volume year to date. The average 
sales price has increased 39.87 
percent for 2021 sales compared to 
those closed in 2020. There is also a 
15.28 percent decrease in time on 
the market. These numbers include 
all properties types. 

It’s a little diffi cult to compare 
this year vs last due to the pandem-
ic and the toll it took on the second 
quarter of the year. It is important 
to keep in mind that while there 
has been huge increases this year, 

there were some pretty big de-
creases or adjustments to the mar-
ket during the early months of the 
pandemic. Even so, it’s no diffi culty 
to see that the pandemic drove our 
market up in a way that we have 
never experienced.

I have noticed over the last two 
to three weeks of May that there 
has been a slight slow down to the 
frenetic activity of the past year. I 
am seeing properties sit a little 
longer on the market and I am see-
ing more price reductions. I don’t 
feel we are headed for any major 
change, but I do think that we’ve 
hit a ceiling on prices. There are a 
lot of buyers who are ready and 
able to purchase but who are not 
willing to overpay. I think we are 
reaching the point where prices will 
begin to even out and not climb as 
rapidly.

C. Michael Elliott & Associates 
is sponsoring Hot Summer Nights 
second Friday night of each month 
on the Bagnell Dam Strip. Lots of 
great food, music, events, and my 
favorite, cool cars cruising the strip. 
Karen and I will be there with my 
new (old) ride on June 11th. If you 
haven’t been to the Lake Ozark 
Strip lately, you’ll be impressed.

Michael Elliott has been selling 
real estate at the Lake of the Ozarks 
since 1981. He is one of the most 
respected brokers in the area. If you 
would like to work with Michael in 
the sale or purchase of property, or 
have interest in a career in real es-
tate, contact him at 573.365.SOLD 
or cme@yourlake.com or stop by C. 
Michael Elliott & Associates, 3738 
Osage Beach Parkway. Data ob-
tained from the Lake of the Ozarks 
Multiple Listing System for 2019 
and 2020.

Real Estate and Lake News 
with C. Michael Elliott

Advertise in the Business Journal!

573-348-1958
It’s a great way to reach the thousands of visitors the Lake area has each year! Your 
advertisement is delivered to hundreds of locations all around and in the Lake area! Call today!

Send Your Public Event Information and 
News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files

MO takes on opioid addiction
By Nancy Zoellner

After a decade of debate and 
eight years of being the only 
state without one, in May, leg-
islators approved establishing 
a statewide prescription drug 
monitoring program (PDMP), an 
electronic database that tracks 
controlled substance prescrip-
tions in a state.The bill passed 
with bipartisan support in both 
the House and Senate. 

If Governor Mike Parson, who 
asked for the legislation,signs it, 
the law will go into effect August 
28, 2021. As of deadline for this 
issue of the Lake of the Ozarks 
Business Journal, he had not yet 
signed the legislation.

Supporters said they believe, 
if used properly, the PDMP will 
make it harder for people to get 
addicted to pain medication 
because physicians will be able 
to see that patient’s prescrib-
ing history. Health officials have 
spoken at meetings about the 
ease of getting opioids simply 
by going from one doctor to an-
other, one emergency room to 
another – even one veterinarian 
to another – complaining of pain 
and requesting pain killers.

The law establishes the Joint 
Oversight Task Force for Pre-
scription Drug Monitoring, a 
group of healthcare profession-
als who will be responsible for 
overseeing the database and 
working to apply for grants or 
other funding to develop and op-
erate the program. The task force, 
to consist of two licensed physi-
cians or surgeons,two licensed 
pharmacists,one advanced prac-
tice registered nurse, and one 
licensed dentist, will work with 

a vendor after a competitive bid 
to collect and maintain patient 
data submitted to the vendor by 
dispensers in this state. All data 
will be deleted after three years.

According to the Centers for 
Disease Control, PDMPs are only 
useful to health care providers if 
they check the system before 
prescribing – and if dispensers 
are uploading the information in 
a timely manner. 

According to the final ad-
opted version of Senate Bill 63, 
initially, each dispenser must 
submit the information to the 
vendor electronically within 24 
hours of dispensation. Begin-
ning January 1, 2023, the vendor 
shall begin phasing in a require-
ment that dispensers report pa-
tient dispensation information 
in real time, with all dispensa-
tion information to be submitted 
in real time by January 1, 2024. 
Dispensers who knowingly fail 
to submit the required informa-
tion or who knowingly submit 
incorrect dispensation informa-
tion shall be subject to a penalty 
of $1,000 per violation. 

The law includes several other 
provisions:

While the Task Force can pro-
vide data to public and private 
entities for statistical, research, 
or educational purposes, it must 
first remove all identifying infor-
mation.

No patient dispensation in-
formation shall be provided to 
law enforcement or prosecuto-
rial officials or any regulatory 
body, professional or otherwise, 
for purposes other than those 
explicitly set forth in HIPAA and 
any regulations promulgated 

thereunder. 
No dispensation information 

shall be used to prevent an indi-
vidual from owning or obtaining 
a firearm or as the basis for prob-
able cause to obtain an arrest or 
search warrant as part of a crimi-
nal investigation.

Anyone authorized to have 
patient dispensation informa-
tion under the act and who pur-
posefully discloses such infor-
mation or uses it in a manner 
and for a purpose in violation of 
the act shall be guilty of a Class 
E felony.

According to finance site Wal-
lethub.com, in 2020, Missouri 
was ranked #3 in the nation for 
overall drug problems. A rank 
of 1 represents the worst condi-
tions for that category.

Nationwide, there were over 
88,000 drug overdose deaths 
in 2020, up around 27 percent 
from the previous year. In an ef-
fort to help bring these numbers 
down, the government included 
$4 billion for substance use and 
mental health programs in the 
American Rescue Plan stimulus.

After several statewide at-
tempts failed, in 2017 St. Louis 
County launched a PDMP. Ini-
tially, the program included 14 
jurisdictions. Currently, 75 ju-
risdictions, including the city 
of Osage Beach,which joined 
in 2018, are participating in the 
program. These 75 jurisdictions 
cover 85 percent of the state's 
population. The St. Louis Coun-
ty PDMP is operated through a 
third-party vendor and will be 
phased out over time once the 
state’s program is in place.
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Crossword Puzzle
THEME: 1970s LYRICS
ACROSS
1. *Carole King: “But you’re ____ 
____ away”
6. “I Thee ____”
9. Ring practice
13. Hacienda brick
14. *Billy Joel: “I love you just the 
way you ____”
15. What speakers do
16. Leg of lamb
17. Styling goo
18. Spooky
19. *Rod Stewart: “Oh, Maggie, I 
couldn’t have tried ____ ____”
21. *Stevie Wonder: “Very 
superstitious, writing’s on ____ 
____”
23. Type of constrictor
24. Can of worms
25. *”____ Cola, what a beautiful 
drink”
28. Capital of Peru
30. *Carly Simon: “I had some 
dreams, they were ____ in my 
coffee”
35. Bad luck precursor
37. Swing seat, possibly
39. Macaroni shape
40. Capital on the Baltic Sea
41. Figure with vertex and rays
43. Venetian magistrate
44. Not fitting
46. Sealed with a handshake
47. Wise man
48. Annotator and commentator
50. Facts and figures
52. Bambino
53. Chinese monetary unit
55. International Labor Organization
57. *The Knack: “M M M My ____”
61. *Sister Sledge: “We are family, 
get up everybody ____ ____”
65. Last European colony in China
66. Pastrami’s partner
68. Sheik’s bevy
69. Movie premiere, e.g.
70. Gunk
71. Ancient assembly area
72. Used to be wild?
73. Attila, e.g.
74. Part of mortise joint

Solution page 16
DOWN
1. Long story
2. War god in Norse mythology
3. Same as fogey
4. J. Robert Oppenheimer’s project
5. Reorganize or modify
6. $7.25/hour, e.g.
7. Old fashioned ‘before’
8. Nile’s mouth
9. Boatload
10. What paralegal and parachute 
have in common
11. Seed covering
12. Angler’s spool
15. Punch buggy car
20. Indian cuisine yogurt staple
22. Drunkard’s sound?
24. Enter uninvited (2 words)
25. *Bruce Springsteen: “Tramps like 
us, baby we were born ____ ____”
26. ____ acid
27. “And Seth.... ____ Enos”
29. *Eric Clapton: “Darling, won’t 
you ease my worried ____”
31. Oldsmobile founder
32. Lusitania’s destroyer
33. Grown-up pupper, in social media
34. *ABBA: “Dancing queen, young 
and ____, only seventeen”
36. Back of the neck
38. Dashing style
42. Spritelike
45. Test (2 words)
49. *Terry Jacks: “We had seasons in 
the ____”
51. One tritely familiar
54. Frustration, in print
56. Missouri River tributary
57. Old World duck
58. *Creedence Clearwater Revival: 
“____ you ever seen the rain?”
59. They’re hidden up a sleeve?
60. Goes with rave
61. Eon, alt. sp.
62. *Black Sabbath: “I am ____ 
man”
63. Infamous Roman emperor
64. J. Edgar Hoover’s man
67. *Queen: “Scaramouch, 
Scaramouch, will ___ do the 
Fandango”

VISIT US ONLINE AT www.mix927.com  

WEEKDAYS 6AM - 10AM
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“Insurance Talk”
You’re Covered If 
a Subcontractor’s 
Work Isn’t Done, 
Right?

Acme Construction, a home build-
ing company, constructed 20 homes 
in 2003. It hired subcontractors to 
perform the concrete work, plumb-
ing, wiring, and roofi ng. One year 
later, it received complaints from two 
of the homeowners about cracks in 
their foundations. Acme notifi ed its 
liability insurance company. When the 
homeowners eventually sued Acme, 
the insurance company provided legal 
defense and set up reserves to pay for 
any resulting settlements.

Fast forward to 2005 when Acme 
built 35 homes to meet the demands 
of an active housing market. Other 
than the subcontractor who did the 
concrete work in 2003, Acme hired 
the same group of subs to work on 
these homes.

When snow started melting after 
the winter of 2007, complaints start-
ed to come in about leaking roofs. 
Eventually, seven homeowners de-
termined that they had to completely 
replace their roofs, and sued Acme for 
the faulty work. 

Acme again notifi ed its insurance 
company. This time, however, the 
company denied the claims, saying 
that the insurance policy did not cover 
them. Acme had to pay for its own le-
gal defense and liabilities.

 What changed between 2005 and 
2007? The insurance company added 
to the policy an endorsement that cre-
ated a signifi cant coverage gap--  Ex-
clusion - Damage to Work Performed 
by Subcontractors on Your Behalf.

 This endorsement modifi es an 
important exclusion contained in the 
general liability section of the policy. 
Without this endorsement, the exclu-
sion states that the insurance does 
not apply to damage to the insured’s 
work if the damage arises out of it or 
any part of it and if the damage oc-
curs after the insured has fi nished the 
work. However, the provision gives 
coverage back if the damage arose 
out of work performed by a subcon-
tractor working on the insured’s be-
half. In the 2005 incident, Acme had 
hired a subcontractor to build the 
foundations for the new homes. Be-
cause the subcontractor had done the 
faulty work, Acme’s general liability 
policy covered the resulting defense 
costs and liability.

With the endorsement attached, 
the policy does not cover liability for 
damage to the insured’s work and 
arising out of it, even if another con-

tractor performed the work. Accord-
ingly, Acme’s policy did not cover its li-
ability for the defective roofs. Without 
the attachment of this endorsement, 
Acme would have had coverage.

An insurance company might add 
this endorsement to a policy in the 
belief that faulty construction is a 
business risk, not an insurable one. 
Accidents such as slips and falls, un-
intentional fi res, and injuries suffered 
while using a product are all examples 
of insurable risks. Performing work 
improperly, mismanaging cash fl ow, 
and making poor strategic business 
decisions are examples of business 
risks. Insurance companies feel they 
cannot insure business risks because 
to do so would remove an incentive 
to reduce those risks. If a carpenter 
knows he can collect insurance if he 
does a sloppy job building a house, 
he has less of an incentive to build it 
well. When a company attaches this 
 to a policy, it is transferring the risk of 
a subcontractor’s poor performance 
back to the insured.

Almost all contractors subcontract 
at least some of their work, so this 
is an issue to take seriously. All con-
tractors should review their liability 
insurance with their insurance agents 
to determine whether they have this 
endorsement. Since it can present a 
very signifi cant coverage gap, they 
should discuss alternatives such as 
negotiating with the company to re-
move it or seeking another company 
that is willing to leave it off. Even if it 
means paying an additional premium, 
removing the endorsement may save 
a lot of expense in the long run.

To discuss this and other endorse-
ment’s, give Jeff a call and he will be 
more than happy to sit down and 
discuss it.

Jeff Bethurem, RWCS, is a licensed 
insurance agent at Golden Rule Insur-
ance. To learn more about insurance 
for your business, contact him at 573-
348-1731 or jeff@goldenruleinsur-
ance.com.

Jeff Bethurem

Casey’s is finally coming to 
Lake Ozark, ALDI to follow
By Nancy Zoellner

Casey’s fans will be happy to 
know that, barring any unfore-
seen problems, the new store un-
der construction in Eagles’ Land-
ing will be opening later this year.

It’s been a long time coming.
Casey’s initially planned to build 
at the intersection of Route 242 
and State Route MM but because 
of the terrain, it would have been 
more difficult to get in and out of 
the parking lot and it was going to 
be too costly to lower the grade. 
However, they didn’t give up on 
the idea. Last fall they submitted a 
new site plan for Eagles Landing.

“It was approved by Planning 
and Zoning and their building 
permits were issued last month 

when they gave us complete 
structural plans. They started con-
struction around mid-May and 
are moving at a wonderful pace 
to make this happen and our in-
spector said he’s very happy with 
the work he’s been able to observe 
from their build team,” said Lake 
Ozark Assistant City Administra-
tor Harrison Fry. “Personally, I 
could not be any happier! I’m not 
much of a pizza eater but Casey’s 
pizza was always a staple back 
home. Pretty soon I won’t have to 
drive to Osage Beach to get it.”

There will be two entrances 
off Kestrel Lane to convenience 
store– one in the front and one in 
the back of the building. A Casey’s 
representative said the layout of 
the parking lot will provide plen-

ty of room for vehicles trailering 
boats.

Lake Ozark isn’t the only Mid-
west city getting a new Casey’s. 
In January 2020 the company an-
nounced it had set a three-year 
goal of adding 345 stores to its 
chain. A major portion of that 
goal was reached in May when 
Casey’s acquired Buchanan En-
ergy, which owned Bucky’s Con-
venience Stores. With the acqui-
sition, Casey’s now owns and 
operates more than 2,300 stores in 
16 Midwestern states. The conve-
nience store chain also launched 
a brand update that includes a 
new logo and expanded services 
for customers including a rewards 
program, enhanced online order-

ing, delivery service, and curbside 
pickup.

It looks like Lake Ozark will 
have even more reason to cel-
ebrate. Fry said city officials are 
cautiously optimistic that ALDI 
Grocery Stores will soon be mov-
ing ahead with construction of a 
new store in Eagles’ Landing.

“They had originally come to 
the city in 2018 with a site plan 
for development. That was ap-
proved but the project never 
moved forward. Then a couple 
months ago they reached out to 
us and said they were looking at 
the same spot, but they wanted 
to make some changes to their 
original plan. Some were pretty 
significant as far as the traffic 
flow for their site is concerned 

and they changed the footprint of 
the building,so it had to go to the 
Planning and Zoning Commis-
sion again for their review,” Fry 
explained. “It was accepted so if 
they decide to move forward, I 
think their next step is to finalize 
their negotiations on land pro-
curement and their development 
agreement. Once that’s complet-
ed, it will be as simple as coming 
in with their building plans and 
getting it permitted.”

With the new design, the store 
and parking will cover about 
19,200 square feet. The store will 
be about 12,700 square feet, a 
reduction of a few hundred feet, 
according to Fry, and will include 
just over 100 parking spaces. The-

new design includes two entranc-
es to provide easier access.

“The original plan had both an 
entrance and exit on Kestrel Lane 
on the Kohl’s side of the parking 
lot, but they changed the layout so 
one entrance is on that side and 
another will be across from the 
Menard’s entrance. Because of its 
proximity to the highway, it will 
be right turn in and right turn out 
only,” he said.

Because the water supply on 
that side of the city needs to be 
increased, under his agreement 
with the city, Gary Prewitt, who 
developed Eagles’ Landing, will 
have to be in the process of add-
ing a well before ALDI is given its 
certificate of occupancy. 

The excitement is growing in Lake Ozark as the construction of Casey’s (foreground) is underway in Ea-
gles’ Landing. The convenience store and fuel station is on track to open before the end of the year. Just 
down the hill (in the background looking northeast) an Aldi grocery store has announced plans to build. 
Construction contracts and various permits are needed before construction can begin and as of late May, 
no time frame had been announced by Aldi officials. In the background at right is Menards.
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AUGUST 28-29 • 2021 
 SHOOTOUT!

Limited Broadcast Sponsorship Opportunities are Available!

Don’t Let Your Chance Slip By!

Live Television and Radio Broadcasts will bring all of the action 
into the homes of millions of race fans!  Take advantage and make 

sure your message reaches them! Call 573-348-1958 NOW!

continued from page 1
Racing will begin about 11 a.m. 

and will continue to about 5 p.m.
The 4-mile racecourse begins 

at Bagnell Dam with turns two 
and three just past the 2-mile 
marker between Lotell Hollow 
and Jobson Hallow. The no-wake 
zone extends to about the 3-mile 
mark and along both sides of the 
course.

A special feature this year will 
be the addition of the NGK Spark 
Plugs Formula One Powerboat 
race organized by lake-area F-1 
legend Tim Seebold. F-1 rac-
ing will take place between the 
OPA powerboat races. Accord-
ing to Seebold, the F-1 boats are 
17 feet long and are powered by 
270-horsepower outboards. There 
is deck-to-deck competition with 
boats often bumping each other 
for position.

The lower end of the Strip will 
be closed to traffic during the 
race,but a vehicle turnaround will 
be located in front of Blondie’s. 
An awards ceremony is set for 6 
p.m. at Camden on the Lake, H. 
Toads.For more information, visit 
lakerace.com or pick up a copy of 
the free Lake Race Program Guide, 
available at several on and off-

water locations around the area. 
The guide also includes profiles of 
the racers competing in this year’s 
Lake Race.
Everybody loves a parade

Boaters will be going for the 
Guinness Book of World Records 
Largest Boat Parade beginning at 
9 a.m. June 12. Currently the world 
record is held in Malaysia with 
1,180 boats so organizers are hop-
ing for 1,200 boats. 

You must preregister to partici-
patein the event, one of the many 
to be held to celebrate the 90th 
anniversary of Lake of the Ozarks 
and the 200th anniversary of Mis-
souri’s statehood. Registration is 
$50 and will be used to cover the 
costs of one Best Dam Birthday 
Bash T-shirt and a flag that is to be 
flown during the parade to make 
it easier for Guinness adjudica-
tors to count the boats as they go 
by. Additional shirts can be pur-
chased when registering. 

Because shirts and flags have to 
be preordered, organizers are ask-
ing everyone to sign up as soon as 
possible. Any additional funds will 
go towards a 12-to-15-barge fire-
works display that will be held on 
Tuesday, August 10th to celebrate 
Missouri's Bicentennial.

Mortgage Headquarters, which 
donated the fee required by 
Guinness to bring the adjudica-
tors, will be the Grand Marshall 
of the parade, which will start at 
the 19-mile marker and travel at 
idle speed to the 26-or-27-mile 
marker. Boats will be lined up by 
size, with the smallest in front, and 
boaters will be asked to remain in 
a staging area until they are told 
to line up. Organizer stressed that 
all boats will be required to travel 

at idle speed – and Water Patrol 
agents will be posted along the 
route to make sure that rule is fol-
lowed. Although the parade will 
go on even if organizers do not get 
enough registrations to break the 
record and bring even more atten-
tion to Lake of the Ozarks.

Visit https://bestdambirthday-
bash.com/ for more information.
Preregister athttps://bestdam-
birthdaybash.com/boat-parade/.
Lake’s largest on-water concert 
is back

This year’s Aquapalooza, a day-
long, family friendly, on-water 
concert featuring live music, ac-
tivities and prizes, is set for noon 
to 5 p.m. July 17. This year, for the 
first time ever, the Benne Media 
event will be hosted by Captain 
Ron’s Bar and Grill, located at the 
34 ½ mile marker by water or 82 
Aloha Lane in Sunrise Beach by 

land.
 For first timers, if you aren’t 

able to reserve a dock slip in ad-
vance, plan to tie up to old or new 
friends, then spend the day float-
ing – in or out of the boat – while 
listening to four different bands. 
Bring a cooler full of drinks and 

snacks or make your way to the 
docks to order from the restaurant 
and party on Captain Ron’s sand 
beach.
The Shootout is back

The fun just keeps on going 
into August, which will bring the 
Lake of the Ozarks Shootout, the 
largest unsanctioned boat race in 
the US. The race against the clock, 
set for August 28 and 29, will be 
headquartered for the ninth year 
atCaptain Ron's Bar and Grill, 
which will offer entertainment 
and games at the swim beach 
during the event. As in the past, 
the Shootout will raise funds for 
the Lake area’s eight water rescue 
teams, as well as numerous other 
charitable organizations. Last 
year’s Shootout raised $400,000 
for Lake-area charities, bringing 
the total raised to $2.4 million 
since the race was moved to Cap-
tain Ron’s in 2008.

Several other events are tied 
into the race, including a golf 
tournament on August 1, a Mini 
Shootout on August 21, a Shoot-
out Treasure Hunt on August 23, 
a Shootout on the Strip Meet and 
Greet on August 25, a car, truck 
and motorcycle show on August 
26, and a poker run on August 27.

For more information, visit 
lakeoftheozarksshootout.com.

Summer season kicks off

Aquapalooza 2021 will be 
held at Captain Ron’s July 17
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Hard work and determination success story
By Nancy Zoellner

George Tucker came to the 
Lake in April 2007, fresh out of 
college, armed with a Commu-
nications Studies degree and 
with his younger brother Gregory 
at his side. When they arrived, 
they didn’t just dip their toes in 
to “test the waters.” They took a 
chance and jumped into the food 
service industry with both feet 
by purchasing Paradise Tropical 
Restaurant and Bar in Sunrise 
Beach. The decision to take a risk 
has brought them amazing suc-
cess and has benefitted the com-
munity by creating more than 
400 jobs. 

“It was my idea – I thought it 
sounded like a good idea at the 
time – but I had no idea how to 
run a restaurant! Fortunately, the 
previous owners stuck around for 
a couple months to teach us the 
ropes and then we were on our 
own. Those first couple months 
were rough! I thought I had made 
the worse decision of my life and 
was like ‘How can I get out of this 
one?’,” George quipped. “The 
hours were the worst. When we 
were looking at the restaurant, I 
asked the owners ‘So how many 
hours a week do you put in – 40?’ 
They said every hour of every 
day – for as long as they could 
stay awake. I remember thinking 
‘Yeah right.’”

They quickly learned the for-
mer owners were telling the 
truth.

“At that time, Paradise was 
basically a little shack on stilts. 
It had plywood floors and no air 
conditioning, and only three 
servers were needed to serve 
the patrons. When you’re small 
like that you can’t run enough 
numbers to hire a manager or a 
chef and make it work - you have 
to do everything yourself – so 
I bartended/managed/helped 
the kitchen get through the busy 
shift/cleaned up and then did it 
all over again the next day. And 
the next. It was a rough run and 
to make things worse, we didn’t 
make any money the first year. 
I had to go to the bank to work 
things out and sell my car to pay 
the employees. It wasn’t easy but 
we gave it everything we had, 
knowing that we’d have to ex-
pand to make it profitable,” he 
said.

That’s exactly what they did 
in 2009, adding air conditioning 
inside and a beer patio for bands 
outside, reopening in time for the 
2010 summer season. Because 
some of the surrounding home-

owners were concerned about 
the noise, in 2014 they expanded 
again and added a sports bar 
to act as a buffer and two-story 
sound deadening walls with 
acoustic panels to contain the 
music.

By 2015, things were running 
smoothly. Since Gregory had 
since gotten married, the broth-
ers decided Gregory should run 
Paradise and George began look-
ing for another restaurant to buy, 
focusing his attention on the 
Kansas City area. Then his realtor 
called and told him about a prop-
erty on the Bagnell Dam Strip 
that was very inexpensive. “I said 
I’d take it. Then we got in there 
and I knew I’d have to tear the 
building down and start over. Be-
fore we even started rebuilding, 
I was trying to think of a unique 
concept. Some bartender friends 
and I had gone to Florida for the 
winter and everywhere we went, 
everybody was eating oysters. 
I knew I could get oysters to the 
Lake, so I decided to give it a shot 
and it worked. We sell thousands 
each week,” he said.

But the story doesn’t end there. 
Soon after Tucker’s Shuckers was 
open and running, George and 
his brother were contacted about 
buying Franky and Louie’s at the 
10-mile mark in Sunrise Beach.

The Tuckers were friends 
with the former owners, who 
were ready to retire. However, 
although they wanted to sell to 
the Tucker brothers, they also 
wanted Ryan Sinclair, the gen-
eral manager, to be involved so 
in 2016 George, Gregory and Sin-
clair partnered to buy the family 
friendly restaurant with a huge 
sand beach and campground.

In the meantime, the city of 
Lake Ozark decided they wanted 
to tear down the former police 
department building that was lo-
cated across the alley and behind 
Tucker’s Shuckers to build a park-
ing lot. George donated money 
to demolish the building and 
the lot was built. He also bought 
Luby’s Plaza to create more park-
ing, then opened it to the public. 
When the owner of the building 
next to Tucker’s Shuckers wanted 
to retire and sell, George bought 
it to help her out, then torn the 
building down, leaving only the 
concrete foundation. 

His good turn turned out to be 
another good investment.

“I was on the floor at Tuckers 
more than anywhere else that 
summer and when I’d go outside, 
I’d always see a bunch of kids 

over there playing tic-tac-toe or 
throwing rocks at each other. I re-
alized we needed something for 
the kids to do while their families 
were waiting for tables so I start-
ed looking for something that 
would pay for itself,” George said.

He also had to find some-
thing that would fit into a small 
footprint. After exploring a few 
options, he settled on a ropes 
course. Soon after, the Malted 
Monkey was under construc-
tion. A restaurant offering burg-
ers, hot dogs, macaroni bowls, 
milk shakes and more was built 
on the ground level. Offices were 
sandwiched above the restaurant 
and below the ropes course to get 

maximum use out of the space. 
Since opening last July, the ropes 
course playground has been a 
huge hit. But the Tucker brothers 
weren’t done expanding yet.

They recently opened the 
Neon Taco restaurant, formerly 
known as Beavers at the Dam, 
near the bottom of the Strip.

“The previous owner had been 
texting me the last couple years, 

asking me if I wanted to buy it. 
We finally came together on the 
numbers in December, and we 
went from there,” he said.

The restaurant, which is head-
quarters for the Lake Race, will 
offer a limited “Cali-Mex” menu 
with burritos, tacos, bowls and 
the like until the race is over, then 
it will be expanded. 

George said the purchase in-
cluded a lot of property that “was 
just in shambles” so they tore out 
all the big structures and cleaned 
it up. Other than purchasing two 
large docks, he plans to wait and 
see how the season goes before 
making any other changes. 

The docks provide parking 

for 43 boats. Although one of the 
docks will be set aside for race 
boats and the other will be leased 
to boat owners to watch the race, 
once the event is over, just like his 
parking lots further up the Strip, 
the docks will be free and open to 
the public. 

In addition to their hospitality 
industry holdings, the Tuckers 
also have their own marketing 

team and they own a construc-
tion company to handle all the 
remodeling and maintenance 
on their holdings. Combined, 
they employ between 400 and 
425 people through the sum-
mer months - fewer in the win-
ter since only Tucker’s Shuckers 
stays open year-round.

“Ryan takes really good care of 
Franky and Louie’s, Gregory and 
I equally help out at Paradise and 
we have a really good manager 
Shanel Howard. I handle a lot at 
Tucker’s Shuckers and we’ll both 
be involved in the Neon Taco. It’s 
hard work and some days I feel 
like I still don’t know what I’m 
doing, but honestly, the biggest 

challenge is hiring good employ-
ees. When you don’t have enough 
people in the kitchen, it can make 
the whole restaurant fall apart,” 
he said, ironically adding that the 
most satisfying part of his job is 
his employees and his custom-
ers.  “They are what makes it all 
fun.”
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WINNER WILL BE ANNOUNCED SATURDAY SEPTEMBER 18TH
 AT SHADY GATORS/LAZY GATORS PRIOR TO THE CONCERT

MUST BE PRESENT TO WIN! 

Register to Win a New Harley-Davidson
Forty-Eight 1200 Sportster!

ENTER THE WEEKLY PRIZE DRAWINGS
FOR YOUR CHANCE TO WIN A FREE MOTORCYCLE!

ENTER THE WEEKLY PRIZE DRAWINGS
FOR YOUR CHANCE TO WIN A FREE MOTORCYCLE!
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SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

All About Boats 
3597 Osage Beach Parkway Osage Beach MO 
65065 (573) 302-4100 
mtylersanders@yahoo.com www.boatozarks.com     

Aqua Pest Solutions, LLC 
1105 Runabout Drive Osage Beach MO 65065 
(800) 718-1869 
aquapestsolutions@gmail.com 
www.aquapestsolutions.com     

Atlas Docks, LLC 
248 Keystone Industrial Park Drive Camdenton MO 
65020 (573) 346-3625 
jason@atlasdocks.com www.atlasdocks.com     

B & M Manufacturing Company 
1150 Old South 5 Camdenton MO 65020 
(573) 346-7246 mb@haulritetrailers.net 
www.haulritetrailers.net     

Benne Media 
160 Highway 42 Kaiser MO 65047 (573) 348-1958 
gsullens@mix927.com 
www.lakebusjournal.com     

Bergers Marina 
PO Box 517 Lake Ozark MO 65049 
(573) 365-2337 dan@bergersmarina.com 
www.bergermarina.net     

Big Thunder Marine 
PO BOX 759 Lake Ozark MO 65049 
(573) 964-3499 sales@bigthundermarine.com 
www.bigthundermarine.com     

BoBo Ladders 
PO Box 280 Moberly MO 65270 (660) 269-3404 
janiman@orscheln.com 
www.orschelnproducts.com     

Bob’s No Wake Zone Boating Radio Show 
4655 Osage Beach Parkway, St A 
Osage Beach MO 65065 (660) 492-2720 
nowakebob@gmail.com 
www.bobsnowakezone.com     

Bridgeport Jet Ski   
PO Box 186 Osage Beach MO 65065 
(573) 348-1020 sales@bridgeportjetski.com 
www.bridgeportjetski.com     

Buzz’s Board & Beyond 
3797 Osage Beach Parkway, F6 
Osage Beach MO 65065 (573) 286-9664 
buzzsboardsbeyond@gmail.com 
www.buzzsboardsozark.com     

Camdenton Area Chamber of Commerce 
PO Box 1375 Camdenton MO 65020 
(573) 346-2227 info@camdentonchamber.com 
www.camdentonchamber.com     

Captain Ron’s Bar & Grill 
PO Box 568 Sunrise Beach MO 65079 
(573) 374-8400 duggan@usmo.com 
www.captainronsatthelake.com     

Captain’s Choice 
PO Box 321 Osage Beach MO 65065 
(573) 216-0630 boatliftremotes@gmail.com 
www.boatliftremotecontrol.com     

Castaway Customs Midwest 
PO Box 155 Jackson MO 63755 (573) 579-1334 
ellie@castawaycustoms.com 
www.castawaycustomsmwsc.com     

Catalyst Electric 
31 Rock House Road Linn Creek MO 65052 
(573) 552-8488 of� ce@catalystelectric.com 
www.catalystelectric.com     

Crabco/Rough Water Dock 
PO Box 1225 Sunrise Beach MO 65079 
(573) 374-0470 john@roughwaterdock.com 
www.roughwaterdock.com     

D & B Dock, Inc. 
166 Sparrow Drive Climax Springs MO 65324 (573) 
347-2327 dbdock@att.net 
www.dbdocks.com     

Dock Dealers 
183 Conquistador Drive Camdenton MO 65020 
(573) 347-0505 steve@dockdealers.com 
www.dockdealers.com     

Dock Realty/Dock Lifeguard 
PO Box 8 Lake Ozark MO 65049 (573) 374-8849 
dave@dockrealty.com 
www.dockrealty.com     

DockGlide 
54 Kays Point Ct Four Seasons MO 65049 
(573) 693-0041 lisa@dockglide.com 
www.dockglide.com     

DockWorks, LLC 
18 Penrose Drive Eldon MO 65026 
(573) 964-1919 dockworks@dockworks.net 
www.dockworks.net     

Dog Days, LLC 
1232 Jeffries Road Osage Beach MO 65065 
(573) 348-9797 barrettrestaurants@gmail.com 
www.dogdays.ws     

Econo Lift Boat Hoist Inc. 
PO Box 377 Camdenton MO 65020 
(573) 346-7161 econoliftmegan@gmail.com www.
econolift.com     

Fibersteel Boat Lifts 
3910 N OLD HWY 5 Camdenton MO 65020 (573) 
346-9688 � bersteel@socket.net 
www.lakeboatlifts.com     

First State Bank Mortgage 
4655 B Osage Beach Pkwy Osage Beach MO 65065 
(573) 746-7211 mlasson@fsb� nancial.com 
www.yourlakeloan.com     

Firstmate, Inc. 
410 Century Business Drive Labadie MO 63055 
(866) 570-9707 support@� rstmatecontrols.com 
www.� rstmatecontrols.com     

Formula Boats of Missouri 
4810 Formula Drive Osage Beach MO 65065 
(573) 302-8000 chadn@formulaboatsmo.com 
www.formulaboatsmo.com     

G & G Marina 
1528 Maritime Lane Roach MO 65787 
(573) 346-2433 larry@ggmarina.com 
www.ggmarina.com     

Golden Rule Insurance Agency
PO Box 810 Osage Beach MO 65065 
(573) 348-1731 nick@goldenruleinsurance.com 
www.goldenruleinsurance.com     

HydroHoist of the Ozarks
448 South Main, Laurie, MO 65037
(573) 346-7505 lakeoftheozarks@boatlift.com 
www.boatlift.com

Iguana Marine Group 
4773 Osage Beach Pkwy Osage Beach MO 65065 
(573) 321-5677 info@iguanamarinegroup.com 
www.iguanamarinegroup.com     

Jennings Insurance Group 
4732 Osage Beach Parkway, Suite C 
Osage Beach MO 6065 (573) 693-9443
admin@jenningsinsurancegroup.com 
www.jenningsinsurancegroup.com     

Jesse Your Lake Friend-RE/MAX 
4595 Osage Beach Parkway #27
Osage Beach MO 65065 (573)-302-2335 
jesse@yourlakefriend.com 
www.yourlakefriend.com     

Kelly’s Port 
5250 Dude Ranch Rd Osage Beach MO 65065 
(573) 348-4700 kyle@kellysport.com 
www.kellysport.com     

Kwik Kar Dockside Boat Cleaning 
3730 Osage Beach Pkwy Osage Beach MO 65065 
(573) 552-8460 Jesse.Witt@kwikkarmo.com www.
kwikkarmo.com/dockside     

Studio M Publishing, LLC 
PO Box 1457 Lake Ozark MO 65049 
(573) 365-2288 jennifer@lakepro� le.com 
www.lopro� le.com     

Lake Area Chamber of Commerce 
PO Box 1570 Lake Ozark MO 65049 
(573) 964-1008 kcloke@lakeareachamber.com 
www.lakeareachamber.com     

Lake Media 
4427 Osage Beach Parkway A-300 
Camdenton MO 65020 (573) 346-2132 
tgoessmann@localiq.com 
www.lakenewsonline.com     

Lake of the Ozarks Convention & Visitor Bureau 
PO Box 1498 Osage Beach MO 65065 
(573) 348-1599 tim@funlake.com 
www.funlake.com     

Lake Printing Company 
6815 Hwy 54 Osage Beach MO 65065 
(573) 346-0600 brad.sprieck@lakeprinting.com 
www.lakeprinting.com     

Lake Race, LLC 
PO Box 219 Lake Ozark MO 65049 
(573) 434-0611 tom@ozarksamp.com 
www.lakerace.com     

Lake West Chamber of Commerce 
PO Box 340, 125 Oddo Dr. Sunrise Beach MO 
65079 (573) 374-5500 
director@lakewestchamber.com 
www.lakewestchamber.com     

Lake West Marine, LLC 
350 South Main Laurie MO 65037 
(573) 372-8115 bob@lakewestmarine.com 
www.lakewestmarine.com     

LakeExpo 
PO Box 1805 Osage Beach MO 65065 
(573) 207-9004 brent@lakeexpo.com 
www.lakeexpo.com     

Lakefront Living Realty 
4631 Windsor Drive Lake Ozark MO 65049 
(573) 693-1613 stacey@lakefrontliving.com 
www.lakefrontliving.com/mo     

Laurie Tent & Event Rental 
14120 North State Hwy 5 Sunrise Beach MO 65079 
(573) 374-8368 
laurietentrental@gmail.com 
www.laurierental.com     

LOTO Lift, LLC 
4971 Old Route 5 Camdenton MO 65065
(573) 873-6058 lotolift@gmail.com 
www.lotolift.com     

Marine Concepts, LLC 
415 Kaiser Industrial Park Kaiser MO 65047 
(913) 908-7223 marineconcepts@ymail.com www.
worldsbestboatcover.com     

MarineMax 
3070 Bagnell Dam Blvd Lake Ozark MO 65049 
(573) 365-5382 dale.law@marinemax.com 
www.marinemax.com     

Marty’s Marine 
3864 Osage Beach Parkway Osage Beach MO 
65065 (573) 346-0023 
sales@martysmarine.com 
www.martysmarine.com     

Midwest Boating Center 
8 Rauscher Drive St Louis MO 63124 
(573)286-6079 jason@midwestboatingcenter.com 
www.midwestboatingcenter.com     

Midwest Touchless Boat Covers 
613 SE Brentwood Lee’s Summit MO 64063 
(816) 985-6542 boatcoverguy@outlook.com 
www.midwestboatcovers.com     

Nauti Renovations 
22024 Saddle� eld Court Warrenton MO 63383 
(636) 359-5899 nautirenovations@gmail.com 
www.aquatraction.com     

One Source Services, LLC 
305 North Locust Street Linn Creek MO 65052 
(573) 502-9350 marty@onesourceservices.net  
www.onesourceservices.net     

Otto Construction Inc. 
PO Box 1821 Lake Ozark MO 65049 
(573) 693-3772 james@ottoconstruction.biz 
www.ottoconstruction.biz     

Paradise Upholstery & Canvas, LLC 
1124 Spring Valley Road Osage Beach MO 65065 
(573) 216-7214 pete@paradiseupholstery.com 
www.paradiseupholstery.com   

PDQ Marine Services, LLC 
PO Box 2489 Lake Ozark MO 65049 
(573) 365-5900 pdqmarineservice@hotmail.com 
www.pdqmarine.com     

Performance Boat Center 
1650 Yacht Club Drive Osage Beach MO 65065 
(573) 873-2300 brett@performanceboatcenter.com 
www.performanceboatcenter.com     

Poly Lift Boat Lifts 
PO Box 135 Sunrise Beach MO 65079 
(573) 374-6545 mark@polylift.com 
www.polylift.com     

Premier 54 Motor Sports, LLC 
4370 Osage Beach Parkway Osage Beach MO 
65065 (573) 552-8550 rich@premier54.com www.
premier54.com     

RMI Golf Carts 
19882 West 156 St Olathe KS 66062 
(913) 829-1211 mrogers@rmigolfcarts.com 
www.rmigolfcarts.com     

Showcase Publishing 
2820 Bagnell Dam Blvd., B-1 Lake Ozark MO 
65049 (573) 365-2323 spublishingco@msn.com 
www.lakeoftheozarkssecondhome.com     

Summerset Boat Lifts, Inc. 
1165 Jeffries Rd Osage Beach MO 65065 
(573) 348-5073 info@summersetboatlifts.com 
www.summersetboatlifts.com     

Surdyke Yamaha & Marina 
5863 Osage Beach Pkwy Osage Beach MO 65065 
(573) 348-6575 greg@surdykeyamaha.com 
www.surdykeyamaha.com     

The Dock Box Guy, LLC 
PO Box 3627 Camdenton MO 65020 
(573) 836-5304 thedockboxguy@gmail.com 
www.thedockboxguy.com     

The Real Estate Book 
30 Old Duckhead Road Lake Ozark MO 65049 (573) 
219-0326 hcpage@aol.com 
www.realestatebook.com/homes/usa/mo/lake-ozark     

The Wagner Agency, LLC 
PO Box 724 Lake Ozark MO 65049 
(573) 302-0001 cwagner1@farmersagent.com 
www.lakeoftheozarksmarineinsurance.com     

Towboat US LOTO 
PO BOX 1356 Lake Ozark MO 65049 
(573) 216-4701 laketow1@gmail.com 
www.� rstmateyachtservices.com     

Trico Open Water Dock Co. 
6000 Baydy Peak Road Osage Beach MO 65065 
(573) 348-2737 patrick@openwaterdocks.com 
www.openwaterdocks.com     

Village Marina & Yacht Club 
107 Village Marine Road Eldon MO 65026 
(573) 365-1800 markbrick@villagemarina.com 
www.villagemarina.com     

Voyage Marine & Storage, LLC 
PO BOX 1060 Lake Ozark MO 65049 (573) 365-
5900 info@voyagemarineandstorage.com www.
voyagemarineandstorage.net     

Yacht Club Powersports 4760 Formula Drive 
Osage Beach MO 65065 (573) 348-6200 
dan@ycpowersports.com 
www.ycpowersports.com
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YOUR 
PARADISE 
AWAITS!

OPEN 7 
DAYS  

A WEEK
April - October

573-374-4777  |  paradiseatthelake.com
430 TROPICAL TRAIL RD., SUNRISE BEACH, MO 65079

24 MILE MARKER by water @PARADISELOZ • @PARADISE.LOZ

LIVE TROPICAL MUSIC 
LUNCH and DINNER
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Crabco LLC

Custom Dock Construction

SUPPORT  
OUR TROOPS

Moves  •  Repairs  •  Add-Ons  •  Barge  •  24/7 Emergency Service
573-374-0470  |  www.RoughWaterDock.com  |  Hwy  5 & Lk Rd 5-31 • Sunrise Beach

Certified Dock Builders

powered by

Smart Security

REQUEST A FREE QUOTE
NO OBLIGATION | cONTAcT US NOw!

Relax. It’s covered while you’re away.

Security Alarm Systems provided 
by ACF Alarm Company 
email: sales@securitystl.com

John Mueller
314-575-1396

A Simple App on your phone to keep an eye on your 
business when you’re not there.
· Remotely control your security system, locks and 

thermostat.
· Receive alerts when activity is detected.
· Watch live or recorded video.

Advertise in the Business Journal!

573-348-1958
It’s a great way to reach the thousands of visitors the Lake area has each year! Your 
advertisement is delivered to hundreds of locations all around and in the Lake area! Call today!
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Lifetime Tank Warranty
5-Yr warranty on our USA Made Galvanized Steel

Safety Valves  •  Ground Fault
Deck-Mounted Boxes

Trusted by Lake of the Ozarks
Boat Owners for more than 35 Years!

We Sell Lifts For Everything From 
PWCs to Cruisers!

Find Us Online!

www.econolift.com  •  573-346-7161

From Highway 5, Take Pier 31 Exit Then Right on Old Route 5

No Reground Plastic, No Pigment or 
Harsh Chemicals that could weaken the 

integrity of the tank!

Boat Lifts for Speedboats, 
Pontoons, Fishing Boats, 

Waverunners & more
Boat Lifts to support up to 

20,000 lbs

Econo Lift uses only the highest quality 
materials in its boat hoists. We use a totally 

enclosed polyethylene tank for more stability in 
open or high traf� c water situations & durable, 

completely galvanized metal parts!

ECONO
BOAT LIFT SYSTEMS

ECONO
BOAT LIFT SYSTEMS

We do not contract our service! We have our own 
service team employed by Econo Lift Boat Hoist!

SHALLOW 
WATER 
LIFTS

AVAILABLE!
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CUDDY/CRUISERS
2008 REGAL 3350  TWIN VOLVO 5.7 GXI DP .........................$89,900

PONTOONS
2018 LANDAU SIGNATURE 2700 300 ...................................$69,900

BOWRIDERS
2005 RIVA 33 SUNRIVA TWIN YANMAR TURBO DIESEL ......$299,900
2012 SEA RAY 300 SLX MERC 8.2L MAG DTS BR3 ...............$99,900
1997 SEA RAY 280 BR 7.4 MPI ............................................$24,900
2006 SEA RAY 225 WEEKENDER 5.0 ....................................$24,900

OTHER
2013 RANGER Z520C W/TRL YAMAHA 250 VMAX ................$64,900

GAS PRICES
THE LAKE’S BEST

SHIP’S STORE           SERVICE AVAILABLE

$64,900 
2013 RANGER Z520C W/TRL

$99,900 
2012 SEA RAY 300 SLX

$69,900 
2018 LANDAU SIGNATURE 2700

$89,900 
2008 REGAL 3350
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Osage Beach 

573-348-5073 

 

Camdenton 

573-873-5073 

Lifting your dreams…from canoes to cruisers.   

www.SummersetBoatLifts.com 

Exclusive Galva-Hoist Dealer  

New and Used Lifts 

573-348-4594
www.americansuncontrol.com

Protect Your Boat
Harmful UV can damage Gelcoat and fade fabrics

Dock shades and 
curtains from 
American Sun 
Control are designed 
to keep harmful 
UV light out, and 
provide protection 
from the elements... 
affordably!

MartyMarty yrde’sByrde’sB
Lake of the Ozarks

1286 Bagnell Dam Blvd - (573) 240-2274 - Open 11am Daily

Live Music
& Late Night

Eats!

What More 
Could You 
Ask For?



160 N. Hwy 42 - Kaiser MO 65047 |  573-348-1958 Tel.  |  573-348-1923 Fax.
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Authentic Food with
an Attitude! 

Tacos - Burritos - Bowls - Signature Margaritas

1076 Bagnell Dam Blvd., 
Lake Ozark 573-964-6064


