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The Race is On!
By Nancy Zoellner-Hogland

The summer season is once 
again kicking off with speed, 
power and excitement – and 
the business owners along the 
Bagnell Dam Strip couldn’t be 
happier.

Organizers expect 7,500 to 
10,000 spectators to visit the 
area for the Lake of the Ozarks 
Invitational Powerboat Race, set 
for June 7 and 8.

“Any time you can bring that 
many people past your front 
door, you benefit,” said Jeff Van 
Donsel, the owner of a resort 
that sits on Bagnell Dam Bou-
levard and a member of the 
Bagnell Dam Strip Association 
which is acting as host of the 
event. “All the lodging establish-
ments benefit. I know that first 
hand! But I think just about ev-
ery business on the Strip saw a 
lot of extra traffic at last year’s 
event – especially those that 
promoted items that appeal to 
boat racing fans.”

He described the Friday night 
“meet and greet,” where specta-
tors could get a close-up look 
and take photos of the boats as 
“phenomenal. It was absolutely 
packed! I’m sure we’ll see the 
same type of crowd this year.”

Several business owners con-
tacted said they were “extremely 
busy” throughout the entire 
weekend. The term “Slammed,” 
was used by more than one. To 
prepare for this year’s crowds, a 
couple of the eating establish-
ments said they’ve been run-
ning regular “Help Wanted” ads 
to bring on extra help for the 

weekend.
Just like last year, spectators 

will be able to watch the race, 
headquartered on Lake Ozark’s 
Bagnell Dam Strip, from numer-
ous points along the shoreline 
as well as from the road deck at 
each end of Bagnell Dam, which 
will be closed to traffic through-
out the weekend. This year, re-
freshment stands will be set up 
on the dam to make it easier 
for spectators to purchase soft 
drinks and snacks.

And, like last year, crowds 
also will be able to wander 
through the Racer Village and 
Vendor village, and get an up-
close look at boats at “wet pits” 
and “dry pits.”  Iguana Race Vil-
lage will play host to more than 
60 vendors delivering an array 
of foods, while providing un-
precedented viewing opportu-
nities from Bagnell Dam to the 
3 mile mark.

Van Donsel promised shut-
tles would do a better job of 
getting people from the parking 
area below to the dam to top-
side at this year’s event.

“Last year, didn’t run as often 
as they were needed. But you 
learn as you go and this year 
things should be different,” he 
said, adding that signage in-
structing people where to park 
also will be increased. “We’ll 
make sure we signs up telling 
people they can’t park along 
Valley Road. We had a problem 
with that last year and had to 
tow some vehicles.”

The marketing opportunities 
aren’t limited to the weekend – 

or the Strip. 
Activities kick off at 6 p.m. 

Tuesday, June 3 when all Lake 
Race volunteers are invited to 
a party at Beavers at the Dam. 
Volunteers can enjoy compli-

mentary appetizers as they visit 
with their team leaders for race 
weekend assignments and pick 
up their volunteer T-shirts.

From 5 to 8 p.m. Wednesday, 
continues on page 27

Again this year, spectators will be able to watch the race from the 
deck of Bagnell Dam - and they’ll be able to buy refreshments without 
leaving the dam.

The crane, which lifts boats from their trailers parked at the bot-
tom of Bagnell Dam Boulevard and then lowers them into the Lake, 
will start operating at 9 a.m. Saturday and 10 a.m. Sunday. Nancy 
Zoellner-Hogland photos.
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By Nancy Zoellner-Hogland
This fall, travelers will find it 

a little easier to fly into smaller 
cities, thanks to new routes ad-
opted by American Airlines. The 
airline recently announced that 
in September, they will start 
flights between Grand Rapids 
and both Charlotte and Phila-
delphia and in October, they 
will start flights between Evans-
ville, Indiana and Charlotte; Fort 
Wayne, Indiana and both Char-
lotte and Philadelphia; and be-
tween Phoenix and Cleveland. 
Another flight will be offered be-
tween Bismarck, North Dakota 
and both Chicago and Dallas-
Fort Worth.

According to a recent survey, 
nearly 70 percent ofpet own-
ers report that those “extended 
family members” keep them 
from traveling as much – or as 
spontaneously – as they’d like. 
The majority blame pet respon-
sibilities for missing out on fun 
times with family and friends.
However, new online servic-
escould help those frustrated 
travelers hit the road – or fly 
the skies. DogVacay.com and 
Rover.com allow users to either 
register as pet sitters or search 
for someone who can provide 
in-home care of their pets. The 
sites also handle payments for 
those services so no one is left 
holding the doggie bag. 

Those who plan to take Fido 
or Kitty along on vacation that 
includes air travel might want to 
review this list of “Helpful Hints” 
provided by the United States 
Department of Agriculture:

∙In the summer, choose early 
morning or late evening flights 
to avoid temperature extremes 
that may affect your pet. Avoid 
holiday traveling whenever pos-
sible. 

∙ Use direct flights whenever 
possible to avoid accidental 
transfers or delays.

∙ Do not take your pet out of 

its kennel inside the airport. In 
keeping with airport regulations 
and courtesy for other passen-
gers, let your pet out only after 
you leave the terminal building. 

∙ Attach a label on the pet car-
rier with your permanent and 
travel addresses and telephone 
numbers.

∙ Make sure your pet’s nails 
have been recently clipped to 
prevent them from hooking 
onto the carrier door or other 
openings. 

∙ Carry a current photograph 
of your pet. If your pet is ac-
cidentally lost, having a cur-
rent photograph will make the 
search easier.

Pets or not, airline travel will 
be up 1.5 percent this summer 
from the same time last year. 
That’s the latest predictionfrom 
Airlines for America(A4A), a 
trade organization that advo-
cates for the airline industry. In 
fact, A4A projects summer 2014 
air travel to rise to its highest 
level in six years, with a record 
number of passengers traveling 
internationally on U.S. carriers. 
Approximately 210 million pas-
sengers (2.28 million per day) 
are expected to fly U.S. airlines 
from June 1 through August 31, 
up 1.5 percent from 2013. This 
includes 29.9 million travelers 
(325,000 per day) on interna-
tional flights – an all-time high. 
Published airline schedules 
show Canada, Mexico, the Unit-
ed Kingdom, Germany and Ja-
pan, respectively, as the top five 
nonstop destinations from the 
United States.

A4A is also urging travelers to 
support a move to transparent 
airfares. The organization has 
created an online petition that 
allows visitors to tell Congress 
to overturn a 25-year-old prac-
tice that enables the federal gov-
ernment to hide the taxes that 
customers pay on airline fares. 
Currently, the federal govern-

ment mandates that those taxes 
– $62 of a typical $300 roundtrip 
domestic ticket or nearly a quar-
ter of the price – be advertised 
as part of the base price of the 
ticket. Since that price will jump 
again in July when the Trans-
portation Security Administra-
tion (TSA) passenger security 
tax increases to $5.60 on a one-
way trip, the A4A feels it’s more 
important than ever to push for 
full disclosure. A spokesman for 
the organization said many pas-
sengers believe the increases are 
caused by airlines. However, the 
Transparent Airfares Act would 
ensure that federal taxes be bro-
ken out of the cost of a ticket 
when advertised. To obtain 
more information or sign the 
petition visit airfaretranspar-
ency.com.

Some travelers may question 
the need for an increase in the 
TSA tax now that some 180,000 
people are paying fees for back-
ground checks that will allow 
them to pass through expedited 
airport security screening. Ac-
cording to TSA administrator 
John Pistole, 40 percent of all 
U.S. travelers are using the Pre-
check program, which allows 
“low-risk” passengers to leave 
on their shoes, lightweight out-
erwear and belts and also keep 
their laptops and allowable liq-
uids in their carryon bags, mak-
ing it possible to get travelers 
through security checkpoints 
in five minutes or less. Pistole 
said that in addition to extend-
ing the access to military per-
sonnel, the program expanded 
even further this spring when 
eligibility was awarded to all 
civilian employees of the De-
partment of Defense. Workers 
with other federal government 
departments soon will be added 
to achieve the goal of having 50 
percent of the traveling pub-
lic passing through expedited 
security-screening lanes by the 
end of 2014.

Expedited screening doesn’t 
continues on page 10
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Armchair Pilot

Get a bite to eat or a 
cocktail, and decompress.  
Meet some new people or 
catch up with old friends. 
Maybe even stick around for  
dinner! Good friends, great 
food! This month’s  event is 
Thursday June 12, at Camden 
on the Lake, with our hosts 
Albers&Albers from Four 
Seasons Real Estate.

Business Journal Socials
Thursday
NightSocial

June 12

Look for us on
Facebook
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Sign of the times
Federal government 
blames new signage 
restrictions on ‘baby 
boomers’
By Nancy Zoellner-Hogland

The fading eyesight of the 
nation’s aging population alleg-
edly spurred the Federal High-
way Administration (FHWA) to 
require road districts and mu-
nicipalities to maintain traffic 
signs to a minimum level of “ret-
roreflectivity,” which they say-
helps “improve highway safety 
and prevent roadway departure 
crashes.” The FHWA explains 
that the more retroreflective the 
sign, the more the light bounces 
from vehicle headlights back to-
ward the vehicle and the driver’s 
eyes, making signs and mark-
ings appear brighter and easier 
to see and read.

Because the retroreflective 
properties of traffic control de-
vices deteriorate over time, the 
FHWA is now requiring high-
way agencies need to actively 
manage the maintenance of 
signs and pavement markings 
in order to ensure that they are 

clearly visible at night.
According to the guidelines 

provided in the FHWA’s Manual 
on Uniform Traffic Control De-
vices (MUTCD), government 
agencies that maintain roads 
have a couple options to ac-
complish that. They can con-
tinuously measure the retrore-
flectivity and only replace those 
signs when the retroreflectivity 
drops below a set standard or 
they can simply adopt a plan for 
replacement.

Retroreflectivity can be 
measured two ways. A trained 
inspector, accompanied by 
someone 60-plus years old, 
can conduct a visual inspection 
from a moving vehicle during 
nighttime conditions or a retro-
reflectometer, which measures 
the reflectivity of a sign, can be 
purchased at the cost of some 
$10,000 and used.  The decision 
to replace the signs can also be 
based on their age compared to 
the expected sign life, which is 
calculatedon the experience of 
sign retroreflectivity degrada-
tion in a geographic area com-
pared to the minimum levels. 
Replacement of signs also can 

be based on the performance of 
a sample of control signs locat-
ed in a maintenance yard. Final-
ly, districts can simply choose to 
adopt a “blanket replacement 
policy,” where all signs in an 
area/corridor or of a given type, 
are replaced at specified inter-
vals, eliminating the need to 
assess retro-reflectivity or track 
the life of individual signs. 

The new regulation applies 
to all red and white and black 
and white regulatory signs 
such as STOP signs and speed 
limit signs; all yellow and black 
warning signs; and all ground-
mounted green and white guide 
signs. It does not, however, ap-
ply to street name signs.

Kevin Luttrell, superinten-
dent for the Horseshoe Bend 
Special Road District, said they 
will use the “blanket policy,” ei-
ther swapping out those signs 
that are damaged or simply re-
facing those signs where the 
aluminum is intact and in good 
condition. Either way, the regu-
lation could cost the district 
thousands of dollars.

“We have 236 streets in our 
district. Every street has one 
stop sign and most also have 
two speed limit signs – one fac-
ing each direction – but some, 
like Imperial, have speed limit 

signs at both ends and several 
stop signs at all the side roads.

The stickers are $7 to $10 but a 
continues on page 37

As signs are damaged or stolen, they are replaced with more re-
flective versions to make them easier to see at night. Nancy Zoellner-
Hogland
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Join Albers&Albers
for a Celebration!

 
On Thursday, June 12, Albers&Albers will host a very special party at 

Camden on the Lake to recognize Jim Albers’ 40 years in Lake of the Ozarks 
Real Estate, Four Years of Albers&Albers partnership and Summer!

There will be Extraordinary Door Prizes including a massage at Spa Shiki, 
Four Rounds of World-Class Golf, a Baxters Gift Card and car washes at 

Kwik Kar. This is going to be a good time!

Join us for the Business Journal Social, at
Camden on the Lake, Thursday June 12th, from 4-7 pm!

We’ll see you there!

“Come join us to celebrate my Dad’s 40th anniversary 
in  Lake of the Ozarks Real Estate, the fourth year of 

our  Albers&Albers partnership & 
all the fun warm weather brings to our lake!” 

- Mary Albers
101 Crossing West Drive - Suite 200 - Lake Ozark, MO - 573-552-8145

917 Southwest 33rd street - Lee’s Summit, MO - toll free at 888-318-1346
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re  mark  a  ble |riˈmärkəbəl|
adjective - worthy of  attention; striking.
• ••

Our work and reputation continues 
to grow with the expansion of our 
design-build portfolio.  

One reason for this success is our goal to 
build a remarkable feature into each 
project. One that is striking and worthy of 
attention as an intrgal part of the home. 

An architectural-led design-build firm 
understands the projects intent best and 
carries through the details of the feature. 

As always, competitively bidding the 
subcontracted project components, 
hand-picking the construction team and 
managing their work in strict accordance 

with the project intent, codes, and 
specifications, coupled with open-book 
project accounting results in a completed 
project value that is simply unattainable 
by other methods.

WE WOULD BE HONORED TO CREATE A REMARKABLE HOME FOR YOU.

Isle Del Sol has ‘Causeway’ to celebrate
By Nancy Zoellner-Hogland

Construction of a causeway 
connecting the Isla Del Sol is-
land community to the main-
land is set to begin September 
15. According to a spokesman 
for the project, they expect it to 
be completed in 60 to 90 days.

The partially completed con-
dominium project is located at 
the 3.5 mile mark on an island 
known for many years as Ha-
waiian Island, then as Atlantis 
Island and now Isla Del Sol. 
Currently, the island commu-
nity, which currently consists of 
three buildings of 30 units each, 
can be accessed only by ferry.

“We’re really looking forward 
to completion because it’s a 
positive for everyone, all the way 
around,” said Kevin Brown, who 
has been overseeing the project 
for Rockwood Bank of Eureka, 
Missouri. Rockwood Bank fund-
ed the original development of 
the project, received it back in 
foreclosure in 2009 and hasbeen 
acting as the developer ever 
since. “Isla Del Sol owners will 
now have 24/7 access; emergen-
cy response time for an ambu-
lance will be cut drastically from 

currently as long as 45 minutes; 
the new fish habitat will actually 
be an improvement for the area; 
and neighbors on the mainland 
won’t have to deal with traffic 
backed up while people wait for 
the ferry. They won’t have to deal 
with the noise and air pollution 
caused by the ferry making 60 
trips per day during the sum-
mer, plus they get a new boat 
ramp and parking area out of 
the deal. There really aren’t any 
‘negatives’ associated with this.”

However, there were several 
“negatives” associated with not 
building the causeway.

Brown said with more than 
$400,000 per year in operational 
costs, the continued operation 
of the ferry was unsustainable.  
Rockwood Bank has been pay-
ing the expenses of operating 
the ferry for the homeowners 
since 2009. 

“The cost to operate the ferry 
for the existing 43 homeowners 
would have been approximately 
$10,000 per year, per homeown-
er, which they would have been 
unable to pay. It would have also 
been next to impossible to sell 
any more units. If the causeway 

was not going to be constructed, 
it would definitely have become 
a failed and abandoned proj-
ect, which would have resulted 
in the 43 current condo owners 
losing their properties and their 
investments.  It would have 

become a ghost town and eye-
sore,” he said. 

After working out numerous 
detailsover the last four years 
with the 10 governing agen-
cies, Rockwood requested that 
Ameren Missouri convey in-

terest in the land needed for 
construction of the causeway. 
In February, Ameren submit-
ted the proposal to the Federal 
Energy Regulatory Commis-
sion (FERC), an independent

continues on page 14

Once the causeway is underway, the ferry will cease to operate and will be sold. There will be no access 
to the island other than personal boats during the 60 to 90 days of construction. Photo submitted.
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Committee gets green light on transportation plan
By Nancy Zoellner-Hogland

Missouri voters are going to 
have the opportunity to decide 
whether to raise the state sales 
tax in order to fund road, bridge 
and other transportation proj-
ects.The House, in a bipartisan 
105-43 vote, cleared the way for 
the move when they gave final 
approval to a proposed consti-
tutional amendment that would 
impose a three-quarters-of-a-
cent sales tax for transportation. 
The Senate, in a 22-10 vote, ap-
proved the measure in April. 

If approved by the voters on 
the November 4 ballot, the tax, 
which won’t be collected on 
food, prescription medicines, 
and gasoline, will sunset after 10 
years, unless the people vote to 
extend it.

Ten percent of the money 
raised by the sales tax – an es-
timated $54 annually - will be 
divvied up among cities and 
counties for local transportation 
projects of their choosing. The 
cities’ shares will be determined 
by population. The counties’ 
shares will be determined by 
the number of road miles main-
tained and by the counties’ as-

sessed valuation. 
The remaining 90 percent of 

the money – an estimated $480 
million annually - will be spent 
on projects chosen, in part, 
through the multimodal pri-
oritization process, carried out 
by regional planning commis-
sions (RPC) and metropolitan 
planning organizations (MPO) 
throughout the state.

Locally, after three months of 
public meetings and an online 
public survey,the Lake of the 
Ozarks Council of Local Gov-
ernment (LOCLG)Transporta-
tion Advisory Committee (TAC) 
compiled a list of 15 road and 
bridge projects and 15 multi-
modal projects they deemed 
would provide the largest bene-
fit to the community and would 
provide the greatest increase 
in safety. The list includessuch 
projects as completion of the 
expansion of MM/TT/F, also 
known as the new Route 242 
from the toll bridge to Route 5; 
construction of an overpass at 
the Highway 54-W-Business 54 
intersection in Lake Ozark; and 
extension of the Osage Beach 
Parkway west to Y Road. 

“We feel the Parkway exten-
sion has a good chance of mov-
ing forward in the selection pro-
cess because it will provide an 
extreme safety improvement by 
closing existing at-grade cross-
ings and providing safe access 
for any future development,” 
said Nick Edelman, director 
of Public Works for the city of 
Osage Beach, and a member of 
the TAC committee. Currently, 
customers of HMI Fireplace and 
those visiting the Executive Park 
or the VA clinic have to pull out 
into 60 mph traffic on the Ex-
pressway from a dead stop.

On the multimodal side, the 
TAC also proposes such proj-
ects as expanding Oats, taxi, and 
medical assistance services by 
25 percent throughout Camden, 
Miller and Morgan counties and 
providing upgrades to Lee C. 
Fine, Camdenton and Lebanon 
airports. 

On May 28, after this issue 
of the “Lake of the Ozarks Busi-
ness Journal” went to press, 
Edelman, Morgan County Com-
missioner Rodney Schad, and 
Lebanon Public Works Director 
Richard Shockley, as well as Lin-

da Conner, the executive direc-
tor of LOCLG, were scheduled 
to meet with officials from the 
Missouri Department of Trans-
portation (MoDOT) as well as 
four other metropolitan or re-
gional planning councils from 
MoDOT’s central district. Repre-
sentatives will have 15 minutes 
to pitch their chosen projects. 
Then they’ll sit down with Mo-
DOT representatives to discuss 
them in greater detail.

Andy Draper, regional plan-
ner for LOCLG, compiled de-
tailed sets of data for each proj-
ect that showed, among other 
things, the amount of traffic 
and the number of accidents 
and fatalities that occurred at 
the specified locations, and pre-
pared detailed maps that pin-
pointed locations.

MoDOT will make a final 
decision later this summer on 
which of the presented projects 
will move forward. 

According to Bob Lynch, Mo-
DOT district engineer, those 
projects are guaranteed to be 
completed as long as voters ap-
prove the tax. If the tax is defeat-
ed, Lynch said few – if any – new 

projects will be undertaken. 
Much of the work by the TACs 
would have been in vain. “We’ll 
still keep the project lists that 
have been compiled but unless 
something changes drastically, I 
don’t know that we will be able 
to fund them.”

The Missouri Highways and 
Transportation Commission re-
ported earlier this year that Mo-
DOT revenues, which are largely 
tied to state and federal fuel tax-
es, are falling. That means Mo-
DOT’s budget will soon shrink 
well below the $485 million per 
year that is needed to just keep 
the state system of roads and 
bridges in the condition they are 
in today.

MoDOT said the reasons for 
the funding downturn are many. 
Fuel tax revenues have become 
a diminishing revenue stream as 
cars become more fuel efficient 
and as people drive less, while 
the costs of doing business are 
increasing. Inflation has de-
creased MoDOT’s purchasing 
power by more than 50 percent. 
What was 17 cents (state fuel tax 
per gallon) of purchasing power 

continues on page 18

OATS is top priority
OATS, Inc. is a private, not-

for-profit transportation provid-
er serving Missouri since 1971. 
With a fleet of 800 vehicles and a 
staff of over 700, OATS provides 
transit services in 87 counties. 
Last fiscal year, the OATS buses 
provided 1,594,584 one way 
trips and served over 31,000 
Missourians.

In the Lake of the Ozarks CLG 
area, the OATS buses traveled 
532,471 miles, provided 29,817 

one-way trips and served 954 
people. Below are the statistics 
for each county.

County 	 1-Way	 Miles	 People
	 Trips	 Traveled	 Served

Camden 	 14,489 	 373,452 	 411 
Laclede 	 7,911 	 91,408 	 257 
Miller 	 3,922 	 15,961 	 116 
Morgan 	 3,495 	 51,650 	 170 
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pmplakeozarks.com  •  info@pmplakeozarks.com
1222 Lands’ End Parkway  •  Osage Beach, MO

573-302-1300 Scott FrisellaBonnie BurtonKevin Brown

We Put The Professional In 
Property Management

As the Developer and General Contractor 
of several Condominium Communities at the Lake, 

we understand the inner workings of your property like no other 
company can. You can trust Property Management Professionals, LLC 

for expertise in all areas of Property Management from infrastructure and 
building maintenance, to personal service and interaction 

with Homeowners. With 14 years of “Hands On – On Site” with Homeowners. With 14 years of “Hands On – On Site” 
experience we deliver with Professionalism. 

573-302-1300  •  1222 Lands’ End Parkway, Osage Beach  MO  65065  •  ProBuildLLC.com

ProBuild sets the standard for Excellence in Condominium, Multi-Family and Commercial 
construction at Lake of the Ozarks. Over the last 14 years, ProBuild has developed and built several of the 
Lake’s highest quality projects. We offer Clients a unique combination of Construction and Development expertise.

BRIDGE VIEW TRINITY POINTE LANDS’ END SUNSET PALMS

• Professional Design & Construction

• From Conception to Completion

• Superior Oversight & Management

• Result Driven for Success
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Osage Beach exploring its road-fix options

By Nancy Zoellner-Hogland
The city of Osage Beach is 

looking into the possibility of 
improving Nichols Road on 
both sides of the Expressway.

A traffic study conducted 
in 2012by engineers with HR 
Green revealed that, during 
morning rush hour, more than 
400 vehicles per hour were trav-

eling on Nichols between the 
Expressway and the entrance 
to Lake Regional Health Sys-
tem. On summer Saturdays, 
that number jumped to more 
than 500 vehicles per hour – and 
that was before the extension of 
Nichols Road serving the new 
State Park entrance was opened.

That’s why aldermen voted to 

include the $1.1-million project 
in the budget. That design in-
cludes widening the 2,000-foot-
long stretch of road; straighten-
ing the sharp curve across from 
the entrance to the business 
park; adding sidewalks, land-
scaping and street lights; and 
constructing a roundabout be-
tween the Imaging Center and 

the Expressway interchange that 
would include a spur for a new 
hospital entrance. When com-
pleted, Nichols will look similar 
to Passover Road, according to 
Nick Edelman, director of Pub-
lic Works for Osage Beach.

He said the city was still in 
the process of acquiring right-
of-way needed but hoped to get 
started on the improvement by 
mid-2015.

However, two aldermen say 
similar work also should be 
done to the other end of Nich-
ols.

At the May 15 board of alder-
men meeting, Aldermen Steve 
Kahrs and Kevin Rucker said 
traffic on Nichols between Dude 
Ranch Road and the Express-
way was heavy and would only 
get heavier with the opening of 
the new Osage Beach Elemen-
tary School. The new facility, lo-
cated on 20 acres located across 
the street from Sycamore Creek 
Golf Club clubhouse, will house 
450 students in kindergarten 
through fourth grade. It’s slated 
to open in time for the start of 
the 2015-2016 school year.

In addition to experiencing 
additional traffic with the open-
ing of the school, Kahrs, whose 
family owns Sycamore Creek 
Golf Course and the Osage Cat-
fisheries, which both border 
Nichols, said that stretch of the 
road was extremely dangerous. 
Kahrs said because he worked 
alongside Nichols, he saw the 
daily “near misses” and the 
number of cars that almost get 
run off the road by drivers tak-
ing the turn too wide. 

He also said people stop by 
regularly to ask when the road is 
going to be improved.

“Are we going to wait until 
school opens and then have a 

real problem,” Kahrs asked.
Edelman explained that the 

project was included in the city’s 
master plan. However, because 
the traffic study showed Nich-
ols, which has a 25 mph speed 
limit, was able to handle heavier 
traffic than it’s currently receiv-
ing, the project was put behind 
others. He also said in conver-
sations with school district of-
ficials, they hadn’t raised any 
concerns about road safety.

After several minutes of dis-
cussion, Mayor Penny Lyons 
suggested placing traffic coun-
ters down in that area of Nich-
ols as well as on Route KK, to be 
used as a comparison.

“That’s a place to start,” she 
said.

Edelman also reminded the 
board that money was not avail-
able in this year’s budget – un-
less they dropped the Osage 
Beach Parkway extension.

In July, Lyons broke a tie 
and voted to partner MoDOT 
to build a 2.75-mile long, two-
lane, two-way outer road that 
will extend the Parkway, which 
now dead-ends at Key Largo, 
and hook it up with the exist-
ing service road running from 
Route Y to Lamar Advertising. 
MoDOT said they would cover 
one third of the project costs 
and another third was to have 
been paid through a transporta-
tion department cost share pro-
gram, requiring the city to pay 
only one third. Any donations of 
right-of-way would be deducted 
from the city’s portion. The city 
set aside $783,000 in the 2014 
budget to cover their share of 
the project.

At the time, city officials said 
the road would provide multiple 
benefits. In addition to allowing 

continues on page 16

108 High St. • Jefferson City Tues. - Fri. 9-5:30
Sat. 10-4:30 www.divinitygiftshop.com

Divinity Religious Gift Shop

573-636-5470

Your Source for...
 Religious Cards
 Fontinini
 Books  Palms

 Communion Cups
 Wafers
 Candles

SPACE RESERVATIONS NOW!

Advertise in the Of� cial Event 
Publication for the Largest 
On-Water All-Day Family Event 
of the Year! Reach tens of 
thousands of participants inside 
this glossy, full-color event 
keepsake publication! Call now 
to reserve your ad space!

Contact: Linda Bishop, Advertising Manager
(573) 216-5277

Rita Rose, Advertising Associate
(573) 280-7482

Narrow lanes, non-existent shoulders and sharp turns on Nichols Road make for dangerous driving condi-
tions, according to at least one alderman. Nancy Zoellner-Hogland photo.
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You must present this coupon at time of purchase.
Offer expires 6/30/2014. Not valid with any other offers, 

previous contracts or the $5000 project minimum.
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Kitchen & Bath

Osage Beach
924 Hwy 42
(573) 348-4464
dkbshowroom.com

Turn your

Reality
Vision

into

Partnering with our customers to create their perfect room 
and select the right products. Kitchen& Bath Products, 
Cabinetry, Countertops & Appliances

continued from page 2
help speed travelers on their 
way when they’re bumped from 
overbooked flights. That’s ex-
actly what happened to some 
467,000 passengers in 2013.
Unbeknownst to most, travel-
ersthat are bumped from an 
oversold flight because there are 
not enough volunteers to give 
up seats and as a result, can’t get 
to their destination within an 
hour of the scheduled time are 
allowed to collect 200 percent of 
the price of their one-way ticket, 
up to $650. Travelers who are de-
layed two hours or more can get 
a refund of 400-percent of the 

cost of their one-way ticket, up 
to $1,300. However, according 
to a travel site, because airlines 
often times provide obscure in-
structions on how to go about 
applying for those refunds, less 
than 2 percent of those eligible 
apply and just 1 percent actu-
ally receives the money.Fliers 
also become ineligible if they 
accept a travel voucher from 
the airline. U.S. forms are avail-
able through the Department of 
Transportation’s Aviation Con-
sumer Protection Division or, 
for a fee, AirHelp and Refund 
me can apply for the refunds on 
behalf of travelers.

Armchair Pilot

Village considers expanding fire safety measures
By Nancy Zoellner-Hogland

Five fires in six months 
spurred Village of Four Seasons 
trustees to look into expand-
ing their building inspection 
requirements. Two more fires 
occurred soon after the board 
made that decision.

Robert Davis, chief build-
ing official for the Village, said 
at least one – and maybe more 
– of those fires possibly could 
have been prevented if building 
codes had been followed.

“At one fire, the propane tank 
had been placed right next to 
the house under the deck. That 
is most definitely not allowed. 
Honestly, the homeowners are 
very fortunate that they weren’t 
killed. As it was, one of their pets 
died and the woman’s face was 
slightly burned and her hair was 
singed as she ran past the fire to 
get out of the house,” Davis said.

Lake Ozark Fire Protection 
District (LOFPD) Chief Mark 
Amsinger said they believed 
the cause of that fire could be 
blamed on a faulty electrical 
outlet.

“Once it got going, it burned 
enough to burn through the 

propane line,” he said.
After that fire, Village trust-

ees asked their attorney Jon 
Kaltenbronn to look at options 
that might allow them to require 
inspections when property is 
sold, similar to the newly ad-
opted ordinance requiring dock 
inspections when permits are 
transferred.

“A lot of lenders ask buyers to 
get inspections of their homes 
before closing but, unfortunate-
ly, many of those inspections 
aren’t worth the paper they’re 
written on. Missouri doesn’t 
have any certification require-
ments so anybody and their 
brother can slap a sign on the 
side of his car and start calling 
himself a home inspector. We 
see it all the time. People buy a 
‘fixer-upper,’ then we get called 
in on the building permit pro-
cess and find absolute atroci-
ties,” Davis said.

In fact, one website offering 
online training programs for 
home inspectors tells potential 
clients, “There is not currently 
a state test in Missouri. There-
fore, after graduation from our 
course, you can start inspecting 

right away!”
Davis said people should 

compare that to International 
Code Council (ICC) inspectors 
who attend hours of training 
classes and then take tests prov-
ing knowledge and understand-
ing of the topic before they are 
licensed.

According to the ICC, to be 
a licensed residential building 
inspector, as are the majority of 
inspectors employed by munic-
ipalities and fire districts in the 
Lake area, candidates must suc-
cessfully complete a 60-ques-
tion exam covering such topics 
as footings and foundations, 
floor, ceiling, roof and wall con-
struction. The same stringent 
requirements are placed on 
those conducting inspections of 
electric and plumbing systems.

“We occasionally get asked 
by people if we could provide 
home inspections but we’re not 
authorized to do that. However, 
if the board would ever choose 
to go that direction, it would 
certainly benefit the buyer,” he 
said.

In the meantime, Amsinger 
said although the increase in 

fires is cause for concern, he 
doesn’t suspect arson.

Neither does Ed Nicholson, 
fire marshal for the Osage Beach 
Fire Protection District, which is 
also experiencing an increase in 
fire runs over the same time last 
year.

“From January to May last 
year, we responded to nine 
structure fires inside our dis-
trict. During the same time this 
year, we responded to 17. Most 
all have been electrical prob-
lems – either accidental or im-
proper installation of the sys-
tem,” he said. “On the surface, it 
looks like something is going on 
but the facts just don’t support 
that.”

Safety Checklist
The Electrical Safety Founda-

tion International (ESFI )pro-
vides an online electrical safety 
checklist that can help identify 
and correct potential electrical 
hazards before an electrical fire 
or incident can result. 

∙Improperly operating 
switches or outlets may indi-
cate an unsafe wiring condition, 
which could be a fire hazard.

∙Switches or outlets that are 

warm to the touch may indicate 
an unsafe wiring condition.

∙ Discoloration of outlets or 
switches and switch plate cov-
ers signifies a dangerous heat 
buildup at these connections. 

∙Unusual noises - crackling, 
buzzing, or sizzling sounds – 
coming from a switch or outlet 
may indicate an unsafe wiring 
condition, such as a loose elec-
trical connection.

∙Do plugs fit snugly into all 
outlets? Loose-fitting plugs can 
cause overheating and fires. 

ESFI warns that if any of 
these scenarios are present, 
you should stop using these 
switches and outlets until they 
are checked by a licensedelec-
trician.

AnElectrical Safety Checklist 
also can help identify and cor-
rect potential electrical hazards 
before an electrical fire can re-
sult.

∙Don’t use cords that are 
cracked, frayed or damaged and 
don’t pinch cords, which could 
damage to insulation or result 
in broken wire strands.

continues on page 33
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Earn some of the 
Best Rates in the Lake Area 
        on your CDs 
                                 Today CD Rates
12 Months .75 (.75 APY)*
24 Months 1.05 (1.05 APY)*
See a New Account Representative for more terms and rates.

* Annual Percentage Yield assumes quarterly compounding
* Substantial penalty for early withdrawal
* $2,000.00 minimum opening balance
*Rates subject to change at any time

Member FDIC-Deposits Insured up to $250,000.00
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ORDER NOW AT  BASSINGBOB.COM AND CHOOSE THE "STORE" TAB
OR CALL TO 5732860626 PLACE THE ORDER BY PHONE

Watch how one of the hottest fisherman 
in the Midwest tackles the Fall transition 
period. You will witness firsthand how 
Marcus Sykora approaches his practice leading up to the two day event & the critical 
on the water decisions he makes during the event to take home the Championship 
trophy and the $10,000 prize!

The FALL

You will spend two days in the boat with one 
of the lake's most accomplished structure 
fisherman and witness first hand how Roger  

approaches both time frames. There are several key elements that contribute to Roger's 
success on the lake and that will be covered in this video such as, using your electronics 
to find cover and fish, as well as boat positioning, casting angles, and bait presentation.

on

MASSACRE

First of AmerenUE land battles heads to court
By Nancy Zoellner-Hogland

Three lawsuits filed against 
Ameren UE, claiming adverse 
possession, are scheduled to be 
heard June 16 by Judge Kenneth 
Hayden. A jury will be present at 
the trial, scheduled to begin at 
9:30 a.m. at the Camden County 
Courthouse.

The cases were filed in 2011 
and 2012 on behalf of Virginia 
Kay Eagen, Donald and Rhonda 
Choaate; and David Staubley, 
who all own homes in Lake 
Valley Subdivision in Camden-
ton and who are clients of First 
American Title Insurance Com-
pany.

The adverse possession law-
suits filed against Ameren all 
came after that power company 
notified them – and approxi-
mately 1,500 others – that all 
or a portion of their properties 
lie inside the power company’s 
project boundary and, as such, 
don’t actually belong to those 
property owners but instead be-
long to Ameren. 

In 2012 Ameren got permis-
sion from the Federal Energy 

Regulatory Commission (FERC) 
to comprehensively lower the 
Osage Project boundary to 662 
plus carve out below 662 for 
existing dwellings. Soon after, 
Ameren filed Estoppel Certifi-
cates in the Camden, Miller and 
Morgan Recorder of Deeds of-
fices that grant easement rights 
to use the properties. Those cer-
tificates serve as a legally bind-
ing commitment promising 
that Ameren won’t take steps to 
remove existing structures lo-
cated on the power company’s 
property. However, all realtors 
contacted agreed that selling 
easement is quite different than 
selling land that is owned, and 
both title companies and lend-
ers said the Estopple Certifi-
cates don’t provide a marketable 
title.

“And Ameren knows that,” 
said one title company repre-
sentative that asked not to be 
identified. “At the onset, their 
attorneys met with representa-
tives from title companies and 
were told in no uncertain terms 
that the Estoppel Certificates 

were nothing more than lease 
agreements and do nothing to 

address fee simple ownership.”
Adverse possession allows 

a “squatter” to sue to get legal 
continues on page 26
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“Tax Time”
with Bobby Medlin CPA

Business 
planning 
for the next 
decade

Business owners must continually 
plan ahead.  In the tax arena, plan-
ning a decade ahead can save hun-
dreds of thousands in tax.  A business 
owner should seek to understand the 
structure of his or her business enti-
ties and have annual conversations 
with a good tax professional to en-
sure the right setup is in place.

Here is an example of how think-
ing ahead can save tax.

A business that is operated as a 
C Corporation pays income tax on its 
profi t.  A business that is operated as 
an S Corporation doesn’t, the owners 
pay the tax on the profi t.  If a C Cor-
poration owns property, such as real 
estate that has substantially appreci-
ated, when the day comes to sell, the 
C Corp will pay tax on the gain.  If the 
owners want the money out of the C 
Corp, which they will, most generally 
the owners will also pay tax on the 
money they receive.  That is double 
taxation.  $1M gain would trigger 
about $400,000 in extra tax.

Here are some basics to the con-
version to an S Corp process:

1. An election to convert to an S 
Corporation must be made in the fi rst 
75 days of the corporate tax year to 
apply for that tax year

2. As of the fi rst day of the fi rst S 
Corp tax year, all corporate assets are 
valued at fair market value.  

3. FMV is compared to basis of 
each asset

4. The difference is labeled “Built-
In Gain”

5. If any corporate asset owned as 
of the fi rst day of the S Corp tax year 
is disposed within 10 years of the fi rst 
day of the fi rst S Corp tax year, the 
Built-in Gain is taxed to the S Corp 

at 35% of the Built-In Gain.  This is 
called the Built-In Gains tax or “BIG 
tax”.

6. Retained earnings of the C 
Corp as of the fi nal day of the last C 
Corp tax year are labeled as “C Corp 
Earnings & Profi ts” (“E & P”).

7. Distributions to shareholders 
taken after conversion to S Corp are 
considered to fi rst come out of S Corp 
earnings and thus, are not taxed to 
the shareholders.  (fl ow-through prof-
its are taxed on Schedule K-1 instead 
in an S Corp setting).

8. If distributions are taken in ex-
cess of S Corp earnings they are con-
sidered to be a distribution of E & P 
and are taxed to the shareholder as a 
dividend, and in most cases would be 
a qualifi ed dividend taxed at the capi-
tal gains rate to the shareholder.  An 
election can be made for any tax year 
to treat distributions to shareholders 
as fi rst coming from E & P rather than 
from S Corp earnings.

As you can see in the list, 10 years 
after conversion, both the double-
taxation issue and the BIG Tax issue 
are gone for assets subsequently dis-
posed by the corporation.  Variations 
exist, a tax professional well-versed in 
this process can navigate the way for 
the business.

Bobby Medlin CPA has offi ces in 
Tipton, California and Lake Ozark. 
Bobby can be reached by phone at 
573-365-9400 or online at www.
bobbymedlincpa.com

Bobby Medlin, CPA

continued from page 4
government agency operating 
under the Department of Ener-
gy that is tasked with protecting 
energy customers and making 
sure regulated energy compa-
nies are acting within the law.

FERC had 45 days to com-
ment or object to the plan. Be-
cause they did neither, the plan 
was approved as submitted, 
Brown explained.

Although the span between 
the island and the mainland 
is just 300 feet, the causeway 
roadbed will measure 570 feet 
long and 24 feet wide. The deck, 
which will be lighted, will in-
clude two, 10-foot-wide driving 
lanes and guardrails.

Initially, some opposition 
came from property owners in 
the Frelich’s Resort subdivision, 
which runs along Knox Road. 
Residents expressed concern 
that they would lose their ex-
isting community boat ramp if 
the causeway was built so Rock-
wood Bank redesigned the ac-
cess point. Under the new plan, 
the bank will tear out the exist-
ing ramp, which is crumbling 
and falling apart, and build a 
new 20-foot-wide ramp with 
concrete aprons and a com-
munity parking area with 7 to 
8 parking spots. The bank will 
also be resurfacing a portion of 
Knox Road as well as making 

improvements to the circle drive 
that serves the subdivision.

Because groups like the Lake 
of the Ozark Watershed Alliance 
(LOWA) and the Missouri De-
partment of Conservation also 
expressed concern about what 
the causeway would do to the 
ecosystem and to the “unique, 
underwater saddle”that spans 
the distance between the island 
and the shore, Brown said Rock-
wood hired environmental en-
gineers to design an “enhanced 
aquatic habitat” fish mitigation 
plan. This habitat features three, 
8-foot culverts, 72 feet long, 
to provide for water transfer 
and allow fish movement; 12, 
24-inch-by-8-foot culverts em-
bedded in the causeway that will 
act as fish caves; and a plethora 
of anchored trees and stumps.

“We could have started con-
struction sooner but the Con-
servation Department prefers 
that no construction take place 
in the lake between March 15 
and June 15 because fish are 
spawning. To honor that and 
also avoid having the ferry shut 
down during the summer sea-
son, the bank has decided to 
continue operating the ferry un-
til the fall,” Brown explained.

According to Brown, the 
bank will fund approximately 
$1.1 million for construction of 
the causeway. To recoup those 

costs, with approval of Miller 
County commissioners,a Com-
munity Improvement District 
(CID) was formed. A CID may 
be either a political subdivision 
or a not-for-profit corporation. 
CID’s are organized for the pur-
pose of financing a wide range 
of public-use facilities and es-
tablishing and managing poli-
cies and public services relative 
to the needs of the district. In 
this case, the CID encompasses 
theisland, the footprint of the 
causeway and a small sliver of 
land where the causeway will 
meet the mainland.

Under the CID, Isla Del Sol 
condominium owners will pay 
an additional $800 to $900 per 
year in real estate property 
taxesover the next 20 years to 
Miller County. The county will 
then disburse payments to the 
CID board, which also will es-
tablish a special reserve fund for 
maintenance of the causeway 
as well as for a portion of Knox 
Road leading to the causeway. 
The bank will not be reimbursed 
for the cost of building the ramp 
and parking areaor the improve-
ments to Knox Road.

When completed,Isla Del Sol, 
the only island development at 
Lake of the Ozarks, will include 
180 units with elevator access 
and panoramic lakefront views, 
a lakeside pool with fountains 
and a splash playground for 
children, a dog walking area, 
ample parking, docks protected 
by breakwaters and other ame-
nities. 

“Everyone is really excited to 
see this project move forward. 
I have to give credit to Rock-
wood Bank. I’ve never seen a 
bank support a foreclosed prop-
erty like they have with this one. 
They worked diligently with all 
the agenciesover the last four 
years designing the causeway 
to comply with all their request-
sand stayed with the project to 
save it,” he said.

Once completed, the 570-foot long, 24-foot wide causeway (top) will provide 24-7 access to the island. 
Although some expressed concern about the danger of boats hitting the causeway, it will be lighted at 
night and will be marked as a “No Wake” area.   The aerial view shows the fish mitigation plan as well as 
amenities that will be provided for the neighborhood by Rockwood Bank. Supplied photos.

Isle Del Sol Causeway
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Estate Planning
Financial Planning
Retirement Planning
Tax Preparation
Tax Planning
Business Consulting

Accounting Services
Payroll Services

Employee Bene� ts
Audit & Review Services

Business Succession Planning
Accounting Software

Wilson, Toellner & Associates, L.L.C.

Certi� ed Public Accountants
& Business Consultants

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
YOUR PARTNERS IN PROGRESS

www.wtcpa.com

2729 Bagnell Dam Blvd. Lake Ozark, MO • 573-964-5739
810 S. Highway 5 • Camdenton, MO • 573-346-6822

Alustra® Woven Textures® shades bring one-of-a-kind beauty and light 
filtration to your home. An innovative alternative to solar screens and 
woven wood shades, this collection offers an array of distinctive fabrics 
that bring depth, richness and incomparable style to your décor. 

 BY HUNTER DOUGLAS.
ALUSTRA® WOVEN TEXTURES® 

© 2014 Hunter Douglas. All rights reserved. All trademarks used herein are the property of Hunter Douglas.

INSPIRE YOUR HOME WITH EXTRAORDINARY STYLE.

42479

Blinds And More
M-F: 10:00-5:00 
Sat. 9:00-12:00 

Sun. By Appointment

5509 Osage Beach Pkwy 
Osage Beach MO
573-348-4708

Follow Us At Facebook or Twitterwww.blindsnmoreatthelake.hdwfg.com

A Matter of Trust
with Trenny Garrett, Central 
Trust & Investment Company

Current Tax
Scams

For several years, the IRS has re-
leased a compilation of the twelve 
worst tax scams, urging taxpayers 
to use caution to protect them-
selves. The list began as a way to 
warn taxpayers against adopt-
ing dubious tax strategies, such 
as frivolous arguments about the 
constitutionality of the federal in-
come tax. More recently, however, 
there’s been a new focus on frauds 
perpetrated upon taxpayers, in the 
context of income tax preparation. 

The problem that has the largest 
dollar impact on taxpayers is iden-
tity theft. Thieves have used stolen 
identities to steal legitimate tax re-
funds or to claim bogus refunds. For 
example, there have been a number 
of reports of taxpayers who can-
not fi le their electronic tax returns 
because a Social Security Number 
has already been used for a tax fi l-
ing this year. Taxpayers who believe 
that their identity has been compro-
mised should call the IRS Identity 
Protection Specialized Unit at 800-
908-4490 to report the problem.

A new problem area concerns 
telephone scams by persons claim-
ing to be IRS agents collecting over-
due taxes. Scammers may use fake 
names and IRS badge numbers, 
and they may support their phone 
calls with bogus IRS e-mails. Some 
have been sophisticated enough to 
“spoof” the caller ID system so as 
to make it appear that the call really 
comes from the IRS. In some cases, 
the scammer has been able to recite 
the last four digits of the victim’s 
Social Security Number, further cre-
ating an aura of legitimacy.

If you get a call from someone 
claiming to be from the IRS, you can 
call 800-829-1040 to discuss the 
situation if you think that you might 
owe something. If you haven’t 
received any earlier IRS communi-
cation, report the call to 800-366-
4484.

Another situation to worry about 
is the impersonation of representa-
tives of charitable organizations 
following a major disaster. Some 
scammers may pretend to be from 
the IRS, contacting victims to help 
them fi le casualty loss claims to 
get tax refunds. They may attempt 
to get personal fi nancial informa-

tion or Social Security numbers 
so as to steal identities. The IRS 
recommends never using cash for 
charitable donations. Always use a 
documentable payment, such as a 
credit card. 

Here are a few more common 
scams the IRS is seeing right now: 
False promises of “free money” 
from infl ated refunds; return pre-
parer fraud; hiding income offshore; 
false income, expenses or exemp-
tions; falsely claiming zero wages; 
abusive tax structures; and phish-
ing, which is stealing an identity 
through unsolicited e-mail or a fake 
Web site. Remember: the IRS does 
not initiate contact with taxpayers 
through e-mail. Report any suspi-
cious solicitations to phishing@irs.
gov.

Finally, there is “misuse of 
trusts.” Trusts have many very legiti-
mate uses in wealth management. 
However, elimination of personal 
income taxes is not one of them. 
Trusts cannot be used to create de-
ductions for personal expenses or to 
reduce self-employment taxes. 

Are you facing what could be a 
complicated fi nancial issue? We’re 
here to help! Trenny Garrett is Se-
nior Vice President at Central Trust 
& Investment Company, Lake Ozark. 
You can contact her at 573-302-
2474 or visit www.centrustco.com. 
Central Trust & Investment Com-
pany is affi liated with Central Bank 
of Lake of the Ozarks

Products and services offered by 
Central Trust & Investment Compa-
ny are not insured by the FDIC, are 
not deposits of or guaranteed by 
any depository institution or affi li-
ate bank and are subject to invest-
ment risks, including possible loss of 
the principal amount invested.

Trenny Garrett, J.D., CTFA
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“Insurance Talk”
with J.L. Brenizer of Golden 
Rule Insurance

Health Care Reform 
Limitation

One of the things that have 
been in the news this year is 
health care reform. Ever since 
the affordable health care act 
was passed every one has won-
dered how this would effect their 
health insurance. Well I don’t have 
enough room it this article to ad-
dress everything that changed but 
I will touch on the latest thing that 
is happening now.

In the past you could buy an 
individual heath policy at any time 
during the year. Now you will only 
be able to buy an individual or 
family heath insurance policy dur-
ing the open enrollment period 
that is November 15 through Feb-
ruary 15. There are a few reasons 
you can buy a policy not during the 
open enrollment. They are called 
special enrollment qualifying 
events but without one of them 
you do have a few options. Such 
as a short term policy. This policy 
can give you some coverage until 
you get to the open enrollment 
date. An accident policy can give 
you some coverage but only for 
accidents.

The qualifying events that will 
allow you to buy a policy out side 

of the enrollment period are: Loss 
of employer coverage, Cobra ex-
piration, no longer a dependent, 
marriage, legal separation or di-
vorce, birth or adoption, move to 
another state, become a US citi-
zen, pregnancy. If you have any of 
these events and want to buy a 
policy you will need to have docu-
mentation to prove you qualify.

Health care reform is very con-
fusing and is hard to stay up with 
as it is being changed almost daily. 
So if you have questions give us a 
call or an agent that is keeping up 
with all of the changes.

JL Brenizer, LUTCF is a Certifi ed 
Insurance Counselor with the Golden 
Rule Insurance Agency in Osage Beach. 
He can be reached at 573-348-1731 
for additional comments or questions.

J.L.  Brenizer, CIC, LUTCF

continued from page 8
safer access to the VA clinic and 
slower and presumably safer 
travel for school busses, because 
the roadway will be deeded over 
to Osage Beach upon comple-
tion, land along the new service 
road will then be contiguous, 
allowing easier annexation into 
the city. At the July meeting, Bob 
Lynch, district engineer with the 
Missouri Department of Trans-
portation, said the road should 
bring immediate benefits of ad-
ditional traffic coming into the 
west end of town.

However, earlier this year 
the Missouri Highways and 
Transportation Commission 
announced that because of fall-
ing revenues, all new projects 
would be put on hold and the 
cost share program would be 
suspended. 

However, Edelman said in 
a later interview that situation 

could change at any time.
“And if we don’t have the 

money because we spent it 
somewhere else, we’ll just be 
out of luck,” he said.

Edelman also said the cost 
to improve Nichols could vary 
greatly, depending on what al-
dermen wanted to accomplish. 

“If you’re just talking about 
widening and adding shoul-
ders, you’re looking at about 
$175 per foot. The distance 
between the Expressway and 
Dude Ranch Road is approxi-
mately 4,428 feet so it would run 
around $775,000. But if you add 
sidewalks, street lights and turn 
lanes for the school you’re look-
ing at more like $300 a lineal 
foot – and that doesn’t include 
design costs, which add about 
another 20 percent to the proj-
ect,” he said.

Road-fix options

Painting, Sealing & Staining Inside & Out
Carpet Cleaning - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
Leaf Removal - Powerwashing Decks & Docks
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Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM

Vacation Rental, Bed and Breakfast, Private Rustic Lodge 
5800 sq. ft. 1.9 acres, 240'  lakefront- 5 br.6 ba. 27 mm. Only $689,000! 

Call Arliss, 374-2885 or Phyllis 280-4631. Offi ce: 573-374-5400

INVESTMENT OPPORTUNITY

Lakefront 
Home and 
Condo Sales

This month I have compiled the 
data on lakefront home and condo 
sales for a 10 year overview of the 
market.  The chart represents sales 
in 2005 thru 2014 comparing Janu-
ary 1 thru May 15 of each year and 
was obtained from the Lake of the 
Ozarks/Bagnell Dam AOR MLS.

As you look at the average sales 
prices, you can follow the rising val-
ues up to the 2008-09 time frame.  
In 2009-2010 values began to fall 
then bumped up and down through 
today.  I cringe to say this, but based 
on what I see from working daily in 
this market as well as looking at the 
sales data, many properties are  re-
alistically worth what they were in 
2005.

I realize that this data combines 
all property types and locations.  
There are many areas that I see 
decent value increases while other 
still continue to remain stagnant or 
even lose value.  If you would like a 

detailed sales report and value for 
your specifi c property type or neigh-
borhood, please contact me.

Michael has been selling real 
estate at Lake of the Ozarks since 
1981.  He is one of the most re-
spected brokers in the area.  

If you would like to work with 
Michael in the sale or purchase of 
property, contact him at C. Michael 
Elliott & Associates at 573.365.
SOLD.  You can also view each 
month’s article, ask questions and 
offer your opinion on his blog at 
www.AsTheLakeChurns.com  and 
Search and view thousands of lake 
area listings at www.YourLake.com 

As the Lake Churns

Real Estate and Lake News 
with C. Michael Elliott

    CONDOMINIUM SALES:
YEAR #SOLD AVG. PRICE AVG. SF
2014 145 164,797$ 1381
2013 169 149,215$ 1348
2012 158 151,388$ 1374
2011 128 150,397$ 1362
2010 123 167,035$ 1331
2009 108 171,859$ 1344
2008 195 194,494$ 1369
2007 300 197,564$ 1369
2006 363 171,174$ 1320
2005 360 161,035$ 1336

    LAKEFRONT HOMES SALES
YEAR #SOLD AVG. PRICE AVG. SF
2014 192 289,817$ 2293
2013 175 307,115$ 2422
2012 198 293,894$ 2312
2011 163 312,688$ 2442
2010 148 308,390$ 2345
2009 145 307,853$ 2065
2008 174 359,622$ 2164
2007 240 355,915$ 2146
2006 302 350,222$ 2248
2005 275 298,903$ 2223

SEND YOUR ANNOUNCEMENTS
And business/community-related news and photos to:

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing the photo-

graphs and your information in Word (.doc) files for  
publication consideration!
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Facial Designs
Permanent cosmetics won’t smear, smudge or 
run, and allow individuals to wake up, shower, 
exercise, swim, work, or go to bed always look-
ing your best.

Permanent cosmetics is the art of creating de-
signs that resemble makeup, such as eyeliner, 
eyebrows or lip color. It is also used to camou-
flage surgical scars and to restore the breast’s 
areola following reconstruction surgeries.

Marilyn Rustand is a Certified Permanent Cos-
metic Professional and Trainer. She opened her 
own clinic in 2001 and quickly became a re-
spected leader in her industry. Facial Designs is 
the only school of permanent cosmetics in Mis-
souri that is Certified by the State of Missouri. 

Marilyn is a Lifetime member of the Society of 
Permanent Cosmetic Professionals, the world’s 
largest international organization for her pro-
fession.  She has a passion for the industry and 
is dedicated to excellence in her trade.  Marilyn 
is referred, preferred and highly recommended 
by several physicians and plastic surgeons in 
Missouri.  

Facial Designs  |  573-216-5051 
4732 Osage Beach Pkwy, Suite G 
Osage Beach, MO 65065  
www.facialdesigns.com

Specializing In:
*Permanent Lip Color

*Permanent Eyeliner

*Permanent Eyebrows

4732 Osage Beach Pkwy, Suite G
Osage Beach, MO 65065
www.facialdesigns.com

Facial Designs Permanent Cosmetics
573-216-5051

continued from page 6
in 1992 - the last time fuel taxes 
were increased - is now about 
eight cents and decreasing each 
year.

In addition, the costs of as-
phalt, concrete and steel are as 
much as 200 percent more than 
they were in 1992. And employ-
ee healthcare and retirements 
costs have also steadily risen. 

Bob Lynch, district engineer 
with MoDOT, said that combi-
nation makes for a gloomy sce-
nario.

“At this rate, in two or three 
years, the money available to 
maintain the current highway 
system is going to be around 
$320 to $325 million - $160 mil-
lion less than what we need. 
That’s when you’ll start to see 
the system start to deteriorate 
– when you’ll start to see prob-
lems. We’re trying to explain 
that as best we can and let the 
people of Missouri decide what 
they want to do,” he said.

TAC projects breakdown:
Camden County Projects – 3 

Road and Bridge/4 Multimodal
Laclede County Projects – 3 

Road and Bridge/4 Multimodal
Miller County Projects – 4 

Road and Bridge/2 Multimodal
Morgan County Projects – 5 

Road and Bridge/ 5 Multimodal	

The overall top ranked road 
and bridge projects were:

Morgan County– Hwy 52 
center lane Fairgrounds to Hwy 
5 and 135

Camden County– Comple-
tion of the expansion of MM/
TT/F, also known as the new 
Route 242 from the toll bridge to 
Route 5 

Morgan County – Center turn 
lane in Laurie to Hwy 5/135

The top three multi-modal 
projects were expansion of Oats 
or other public transportation 
in Camden, Miller and Morgan 
counties.

Committee gets 
green lightLake Shore Tram

20th Anniversary Taming Terrains 1994-2014!

Warranty:
20-Year Structural 
5-Year Electrical / Mechanical

LakeShoreTram.com
(800) 730-3665
(515) 570-3972
info@lakeshoretram.com

“We just wanted to tell you how 
much we like our lift and realize 
it was the best thing we invested 
in last year.”

 ~ John & Judith Dent, MO
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Managing Rental Property
with Russell Burdette of 
Your Lake Vacation 

What is Travel 
Insurance?

Travel insurance or vacation rental 
insurance allows your guest to get a 
refund when they have to cancel for 
a legitimate reason and allows you 
as the owner to still get paid for the 
rental even if you are unable to re-rent 
their time.

My fi rst year in the business (2004) 
my company suffered around 40 
cancellations totaling approximately 
$20,000.00 in lost revenue.  As a half 
million dollar company, that repre-
sented 4% of our income.  While that 
didn’t affect my company that much, it 
did touch each of the owners who lost 
a reservation a little more personally.  
Especially if one of those lost reserva-
tions was for a whole week. 

That winter I heard about an insur-
ance company that specialized in “Va-
cation Rental” insurance.  As I spoke 
with the insurance company they 
asked how we were currently process-
ing our reservations, the penalty for 
cancelling and how much of a deposit 
was required.  At that time we were 
taking a deposit equal to a one night 
stay and the guest would pay their 
balance upon arrival.    

The insurance company told me 
about their product, which was very 
similar to what the vacation cruise 
lines use where their travelers were 
paying up to a year in advance.  The 
insurance covered most unforeseen 
situations like a death in the family, 
hospitalization, severe illness, some 
weather related situations, etc.  They 
told us that we would need to require 
full payment at the time of their book-
ing.  I told them that I didn’t think that 
would work.  For the past 20 years our 
guests had only been required to pay 
a one night deposit, how could we de-
mand the entire payment?  They said 
that if the guest didn’t have anything 
to lose, then there was nothing to keep 

them from cancelling.  I couldn’t argue 
with that.  So we made a compromise.  
We made the guest put down 50% 
at the time of booking and then they 
paid the other 50% 30 days prior to 
their arrival.  

The next year we had four cancel-
lations instead of 40!  Success!  Today 
we book over a thousand reservations 
a year and have less than 10 cancella-
tions a year.  We offer the insurance at 
the time the guest books and explain 
what the consequences are if they opt 
not to purchase the insurance.  In ad-
dition to the guest getting a refund 
when they cancel for a covered rea-
son, we get to keep the money already 
paid in!  Our guests are happy and just 
as important our owners are happy as 
well.  If you have any questions about 
travel insurance just give me a call.

Russell Burdette is the owner/
broker of Your Lake Vacation, a profes-
sional vacation rental management 
company at the Lake of the Ozarks 
since 1986.  Russell has served as the 
vice-chairman of the Tri-County Lodg-
ing Association, is past president of 
the Lake of the Ozarks Vacation Rental 
Association, sits on the board of direc-
tors for the Lake of the Ozarks Golf 
Council and is currently president of 
the Lake Business Builders BNI chap-
ter. Call 573-365-3367 or e-mail rus-
sell@yourlakevacation.com. 

Russell Burdette

Your Lake Vacation
4571 Osage Beach Parkway, Suite A • Osage Beach, MO 65065
573-365-3367 • 877-284-0267 • www.yourlakevacation.com
www.knollsresort.com • www.lazydaysrentals.com

Vacation Rental Management
Serving the Lake since 1986

Over 100 vacation homes and condos 
located in Osage Beach, Lake Ozark, 
Horseshoe Bend, Laurie and on the 

North Shore.

Now in our new location at 4571 Osage 
Beach Parkway, Suite A next to Vista 
Grande across from the outlet mall.

Give us a 

call and we will 

be glad to tell you 

how you can put 

your property to 

work for you!

Your Hometown bank since 1905 
Dedicated to our Customers, Committed to the Future, 

      Camdenton      Camdenton 54 Branch     Osage Beach       Sunrise Beach       Lake Ozark 
    573-346-3311           573-317-9317    573-348-3171       573-374-9500     573-365-4212 

5 convenient locations around the lake! 

NEW

IN THE
MORNING

THE

WWW.MIX927.COM

LISTEN LIVE WEEKDAYS 6AM-10AM
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HISTORY FOR SALE
Recently the historic Cap-

tain Larry Don excursion boat 
sank in dock along the wa-
terfront at Bagnell Dam. Its 
visibility caught the public’s 
attention and calls for its resto-
ration and preservation came 
immediately. The boat dates 
to 1947. It has been removed to 
an undisclosed location and as 
yet this writer has heard noth-
ing about its future. Now the 

historic Osage Beach Hotel on 
Osage Beach Road adjacent to 
Kirkwood Lodge is up for sale. 
It is uncommon to have two 
such historic properties come 
on the market almost simulta-
neously. 

 The Osage Beach Hotel 
dates to 1931-32 when it was 
built by B. Ray Franklin, a 
prominent Jefferson City busi-
nessman (see photo, photog-
rapher unknown). It was the 

fi rst major hotel built in Osage 
Beach. As far as this author 
knows, it is the largest hotel 
ever built in the Lake area 
with a cobblestone exterior 
on front and sides and is the 
last untouched structure of 
its kind from the 1930s left in 
Osage Beach. Its cobblestone 
is of local origin and the style 
is indigenous to the Ozarks.  
According to individuals asso-
ciated with the vintage hotel’s 

current status, the building is 
pristine inside and out. Every 
one of its 23 rooms is a time 
capsule right down to the last 
stick of furniture.  On one of 
the hotel’s several fl oors is a 
collection of antique outboard 
motors.  What is more, the 
room where Franklin and his 
buddies gathered during Pro-
hibition to play cards still has 
its secret compartment where 
they hid the liquor.  

Unfortunately, the hotel 
is on a lake road and not eas-
ily seen, even by people who 
drive down the Lake road.  
These days there seems to be 
only three ways to preserve 
historic properties – buy the 
property, take photographs or 
cherish the old photos that you 
have.  �

This historical sketch is from 
the collection of H. Dwight 
Weaver. He is the author of six 
books on the history of Lake of 
the Ozarks.

The author’s latest book on 
Lake history – Images of Ameri-
ca, Osage Beach – is now locally 
available and is a pictorial his-
tory of Osage Beach from 1880 

to 1980. 
Weaver’s book “A Pictorial 

Guide to Ha Ha Tonka State 
Park” contains more than 300 
photos of the park, which in-
clude all of the park’s signifi -
cant natural and man-made 
features along its trails and 
boardwalks.

Contact him at: dwight-
weaver@charter.net or call 
573-365-1171. Visit www.
lakeoftheozarksbooks.com to 
obtain more information or to 
purchase one of his books on 
line.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver

A tale of two cities’ marketing efforts
By Nancy Zoellner-Hogland

While the Bagnell Dam Strip 
Association (BDSA) struggles to 
get financial support from the 
city for promotions that bring 
people to Lake Ozark, Osage 
Beach is convening a special 
meeting of the Citizen’s Advi-
sory Committee (CAC) to find 
ways to attract more events 
their way.

In May, Jeff Van Donsel, a for-
mer Lake Ozark alderman and 
member of the BDSA, asked the 
board of aldermen to cover the 
cost of fireworks displays at Hot 
Summer Nights events in June, 
July, August and September. 

“Iguana said they’d handle 
it for us at cost, which is $600 
per event. He’s going to get the 
insurance and permits, get the 
fireworks and shoot them from 
his barge so we all felt that was 
very reasonable. Since the BDSA 
already spends around $120,000 
each year on the various pro-
motions, we felt our request to 
the city wasn’t out of line,”Van 
Donsel said in a later interview.

He also said that he and other 
BDSA members had hoped the 
city would pick up the entire 

$2,400 tab – especially since the 
city’s budget contains $2,000 
to be spent on promotions. In-
stead, the board voted 5 to 1 to 
contribute $600. Alderwoman 
Betsy Browning cast the sole 
“No” vote, saying the city should 
pay half the cost.

Van Donsel said although 
several BDSA members were 
disappointed in the city’s un-
willingness to support an event 
that brought thousands to 
the Bagnell Dam Strip, a busi-
ness person in the community 
stepped up and offered to pay 
the difference so the show will 
go on as planned. The fireworks 
will begin around 9:45 or 10 – to 
give everyone time to view all 
the vehicles and hit up all their 
favorite spots before heading 
down to the bottom of the Strip, 
where spectators can get the 
best view.

He also said explained why 
the BDSA felt the city should 
help with the promotion.

“It’s been hard to estimate 
attendance at Hot Summer 
Nights because no registration 
is required, but we all agree that 
hundreds of cars, trucks and 

motorcycles are on display and 
several thousand spectators 
visit the Strip to view them. And 
that’s just one event. We’ve also 
paid several thousand dollars 
each year for billboards along a 
couple major highways to pro-
mote the city and the Strip; we 
sponsor the Lake of the Ozarks 
Offshore Super Series Race; the 
St. Patrick’s Day parade; Hal-
loween on the Strip and this fall 
we’ll be hosting a street music 
festival. We spend an astronom-
ical amount of money for insur-
ance at all of these events,” Van 
Donsel said. “We also pay for se-
curity at the boat races; we buy 
candy for the grand marshal 
to throw in the parade; we buy 
candy and prizes for trick-or-
treaters; we pay for DJs, clowns 
and other entertainment for 
Hot Summer Nights and this 
fall we’ll be paying for bands to 
perform at the festival. It is not 
cheap to put on all these events. 
Every bit of money comes in 
through donations and every 
penny is spent on promotions. 
Not one red cent ends up in any 
BDSA member’s pocket.”

In 2011, Hot Summer Nights 

won the Missouri Department 
of Tourism’s Innovator Award, 
which pays tribute to a small 
tourism entity that achieves 
outstanding results with little 
(or no) budget; a “can-do” des-
tination and attraction that has 
increased visitation, tourist ex-
penditures and tax revenues for 
their community.

In the meantime, after a 
couple Osage Beach aldermen 
discussed trying to lure some 
of those activities away from 
Lake Ozark, Mayor Penny Ly-
ons called for a meeting of the 
citizens group to come up with 
new ideas to increase activity in 
that city. Assistant City Admin-
istrator Jeana Woods, who has 
organized the city’s Fall Festi-
val since 2005, will oversee the 
group.

“We’re not looking at eco-
nomic development but rather 
what we can do to increase traf-
fic in the city,” Woods explained. 
“Expanding the fall festival to 
include a parade and carnival 
rides has been discussed. We’ve 
also looked at things like the hot 
air balloon race that used to be 
held in Eldon. The problem with 

everything is finding an appro-
priate location. We can’t do too 
much at the park because we 
have an underground irrigation 
system with sprinkler heads so 
that limits the use. We have the 
airport so some sort of air show 
or airplane display might work – 
we’re just exploring several pos-
sibilities right now.”

Both she and Lyons said 
they hope that by involving 
volunteers, inviting the pub-
lic to attendpublic-forum style 
meetings and asking for input 
through an online survey, they 
will end up with fresh ideas that 
will add to the city without sub-
tracting from others.

Because any events that 
have a budgetary impact must 
be presented by September 
1, Woods said the committee 
would be meeting regularly over 
the next couple months. The 
first meeting was set for May 
27, after this issue of the “Lake 
of the Ozarks Business Journal” 
went to press. Future meetings 
will be advertised on the city’s 
website at http://www.osage-
beach-mo.gov.



Lake of the Ozarks Business Journal June, 2014 Page 21

Mortgage $ense
with Michael Lasson of First 
State Bank Mortgage 

Mortgage Myths
Debunked

Many fi rst time home buyers have 
concerns, not only about fi nding the 
right home, but also about the Lake 
of the Ozarks mortgage loan pre-
approval process. HomeSourceDal-
las.com has a great list of common 
myths about mortgage pre-approv-
als, as well as to why they are false. 

1. “Having a mortgage lender pull 
my credit will hurt my credit score.” 

According the developers of the 
FICO scoring model that lenders use, 
the score ignores inquiries made in 
the past 30 days.  Even if that wasn’t 
true, the pre-approval process is in-
evitable at some point unless you are 
paying cash or have another form of 
non-traditional fi nancing arranged. 

2. “I don’t want to commit to 
a particular lender, I want to shop 
around for the best deal/rate on a 
mortgage.” 

Obtaining a pre-approval from a 
lender gives them the opportunity to 
earn your business, but it does not 
commit you to working with them.  A 
the time of pre-approval, the lender 
will not ask you to sign anything 
that commits you to use them for 
your loan.  In fact, you aren’t fully 
committed to a lender until you sign 
the documents at closing.  That be-
ing said, you want to make sure you 
have picked a lender well before the 
closing date. 

3. “Having multiple mortgage 
lenders pull my credit will hurt my 
credit score.”

This would have to be one of the 
most circulated pre-approval myths 
out there.  Some lenders will even 
insinuate this to instill fear into buy-
ers so they won’t shop around for 
other lenders.  The FICO credit score 
model’s company specifi cally states 
on their website that mortgage in-
quiries are treated differently than 
other types of credit inquiries.  As 
mentioned above, the score ignores 
inquiries made within the last 30 
days of scoring.  Therefore, if you fi nd 
a loan within 30 days, the inquiries 
won’t affect your score while you 
are rate shopping.  Also all credit in-
quiries made within either a 14 day 
period for the old scoring model or a 
45 day period for the new model are 
only counted as one credit inquiry. 

4. “I already know my credit is 
good so that means I will be ap-
proved for a loan.” 

Simply having a good credit score, 
even a perfect score doesn’t neces-
sarily mean you will be approved.  

There are many other factors that 
lenders look at when approving a 
loan such as income, including the 
debt-to-income ratio, credit depth, 
down payment and reserves. 

5. “Its easier to fi nd a house 
fi rst and then worry about getting a 
mortgage afterwards.”

You can fi nd many reasons as 
to why this statement is false.  The 
pre-approval process isn’t just about 
getting the approval letter, its about 
getting important questions an-
swered ahead of time. You need to 
know the expected down payment, 
monthly payment, interest rate, ex-
pected closing date and how the 
loan process will work in general be-
fore you commit to buying a home.  
Without having at least an estimate 
of these numbers, you run the risk of 
committing to purchase a home that 
you cannot afford.  Most sellers and 
agents will require a pre-approval, 
they aren’t going to take their house 
of the market if they don’t know that 
you will qualify for a loan; they could 
miss out on a buyer that is qualifi ed 
already. 

The pre-approval mortgage loan 
process at the Lake of the Ozarks 
is actually very simple.  Give me a 
call today to discuss your fi nancing 
needs.  I’m committed to working 
with you every step of the way. I’ll 
discuss fi nancing options, offer com-
petitive interest rates and back it 
up with the FIRST Class Service you 
deserve.  Michael Lasson, Your Lake-
lender opening the doors to your 
new Lake Home!

Give me a call at (573) 746-7211 
or send me an email at mlasson@
fsbfi nancial.com with any questions 
you may have!!

Michael Lasson
Sr. Residential Mortgage Lender
NMLS #: 493712
2265 Bagnell Dam Blvd, Suite B
PO Box 1449
Lake Ozark, MO 65049
Cell: (573) 216-7258
Fax:(573) 693-9141

Claim lost U.S. Savings Bonds
 State Treasurer Clint Zweifel 

(ZWY-ful) applauded the Gen-
eral Assembly for the passage 
of House Bill 1693. If signed 
into law, House Bill 1693 would 
allow  Treasurer Zweifel to be-
gin the process of redeeming 
U.S. Savings Bonds in his pos-
session in order to reunite Mis-
sourians with their money. The 
bill passed the General Assem-
bly unanimously.

 “There are millions of dol-
lars in unredeemed U.S. Sav-
ings Bonds waiting to be 
returned to Missourians,” 
Treasurer Zweifel said. “With 
this legislation, I will  be able to 
help Missourians get back their 
money currently held by the 
federal government when their 

bonds have been misplaced or 
lost.”

House Bill 1693, sponsored 
by Rep. Jay Barnes, R-Jefferson 
City, authorizes Treasurer Zwe-
ifel’s office to initiate legal ac-
tion in order to obtain title to 
the matured savings bonds in 
his possession. This  will allow 
Treasurer Zweifel to safeguard 
the cash value of the bonds for 
their owners and enable the 
Treasurer’s Unclaimed Proper-
ty team to begin the process of 
returning the proceeds to their 
rightful owner. When fully im-
plemented, Missourians will 
be able  to search for and claim 
these proceeds through the 
Treasurer’s Unclaimed Proper-
ty database at ShowMeMoney.

com.
“This is about good govern-

ment and ensuring that we are 
doing everything we can to pro-
tect Missourians’ hard-earned 
money,” Treasurer Zweifel said. 
“I thank Representative Barnes 
for his work on this issue.”

Treasurer Zweifel currently 
holds more than 7,000 bonds 
with an estimated value of $1 
million. The Treasurer’s Of-
fice holds more than $810 mil-
lion in Unclaimed Property for 
more than 4.7 million owners. 
In  Fiscal Year 2013, he returned 
a record breaking $39.5 million 
to more than 135,000 accounts.

Zweifel never charges for the 
return of Unclaimed Property. 

Hulett to Host Car Show
Hulett Chevrolet Buick GMC 

is teaming up with the 1965-66 
Full Size Chevrolet Club from 
across the nation to bring a day 
of food, beverages, classic cars 
and FUN to Camdenton on 
Tuesday, June 10th from 10am-
3pm.  

In appreciation to all of Hu-
lett’s customers, the BBQ Grill 
will be fired up with a free 
lunch for all to be served from 
11am-1pm.  Come enjoy your 
lunch while listening to classic 
music provided by 102.7 KQUL, 

stroll down memory lane with 
the greatest classic Chevrolets 
from 1965 & 1966 on display 
from across America.

The 1965-66 Full Size Chev-
rolet Club will be in the Lake 
area for their International 
Meet June 8-13.  Each year, the 
Club has an international meet 
lasting for several days with 
most of the activities centered 
around cars.  At past meets, we 
have had cruises, tech semi-
nars, driver skill tests, award 
banquets, but most of all a ton 

of fun.  Many members will 
bring their families and plan 
their vacation around this In-
ternational Meet.  While in 
the area, they will be enjoying 
several local activities so keep 
your eyes open for them all 
week long.  

The Hulett Customer Appre-
ciation Car Show will be your 
chance to see them all on dis-
play at one place.Sponsors of 
the event include Benne Media, 
OnMedia and Lake Media.

Camden on the Lake Resort 
announces renovations and 
enhancements

Camden on the Lake Re-
sort, Spa and Yacht Club and H. 
Toad’s Entertainment Complex  
has added a luxurious two-
bedroom lakeview suite, an ex-
hibit hall, conference room and 
nightclub area in addition to 
offering increased accessibility 
to boaters.

The two-bedroom suite will 
feature two king bedrooms 
with a connecting bath, large 
living room with fireplace, full 
kitchen, second full bath, and 
media area. The suite was de-
signed to sleep up to 10 guests 
and is enhanced with four 
large-screen televisions, two 
sleeper sofas, Murphy bed, 
washer/dryer and comfortable, 
elegant furnishings. The resort 
is currently taking reservations 

for the suite.
The resort has added 3,375 

square feet of exhibit and meet-
ing space adjacent to the 6,600 
square foot grand ballroom on 
the boardwalk level of the prop-
erty.   This flexible space will 
have a full view of the lake from 
its glass front windows and bay 
doors.  The location will also be 
utilized as an additional con-
cert area for live entertainment 
during the resort’s national 
concert acts. 

In addition, the resort has 
added a 280 square foot confer-
ence room featuring a board 
room table for 8 and a 55” flat 
screen television.

Toadcove’s gas dock will 
now be much more accessible 
to boaters.  Boats will have ac-

cess to five gas pumps, three of 
which will offer diesel fuel and 
110 octane (racing level) fuels.  
The larger dock space and addi-
tional pumps will allow better 
service and provide increased 
maneuverability for larger 
boats in the cove.

The resort has recently com-
pleted numerous enhance-
ments to better serve its guests.  
All guestrooms, resort corri-
dors and meeting space have 
new carpeting.  All guestrooms, 
conference space and public 
areas have been painted. 

Camden on the Lake Resort, 
Spa & Yacht Club is located in 
central Missouri on the seven-
mile marker of the Lake of the 
Ozarks at 2359 Bittersweet 
Road in Lake Ozark.  
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Building an effective 
web presence
with Bailey Campanini, MSW 
Interactive Designs LLC

Say Goodbye 
to Keyword 
Stuffi ng!

There is a lot of confusion 
surrounding the keyword meta-tag. 
Once widely used to help website 
ranking, this meta-tag can now 
actually hinder your site’s ability to 
rank well. We wanted to take this 
opportunity to alleviate some of the 
questions on this topic. 
Is the Keyword Meta-Tag No 
Longer Used?

Many years ago, Google mostly 
looked at a websites’ meta data, 
combined with its content to 
determine organic ranking.  A decade 
ago (centuries in Internet years), 
Google relied heavily on the keyword 
meta-tag to determine a site’s 
content and where it should rank it. 
Unfortunately, many web developers 
began to stuff irrelevant keywords 
into the keyword meta tag. This 
became so severely abused Google 
decided to disregard this meta tag 
completely.
Is There a Penalty For Using 
the Keyword Meta-Tag?

In some cases, yes.  In Google’s 
eyes, the keyword meta-tag is often 
associated with spam. Sites that stuff 
keywords in the meta keyword tag, 
the title tag, the meta description 
tag, or within the content of the site 
itself may be subject to a penalty.  If 
Google identifi es your site as having 
spammy code or content, there are 
two potential consequences. Your 
site could be issued an algorithmic 
penalty (Google’s mathematic 
formula) or a Google manual penalty. 
Both can cause your rankings to drop 
drastically. A manual penalty can 
cause your site to be deleted from 
Google search results altogether.

Using the keyword meta-tag, 
or stuffi ng keyword lists into your 
content or title tags, also allows your 
competitors to see the search engine 
terms you are targeting.  Armed with 
this information, your competitors can 
begin a more focused and stronger 
push toward search engine results for 
your desired terms. 

What Should I Do Instead of 
Keyword Stuffi ng?

Focus on creating original deep 
copy for every page of your site, 
with your desired keywords naturally 
built in to the content.  Google likes 
very robust and up-to-date sites, 
so consider adding great content 
around your services and update your 
content frequently.  This makes your 
site appear more relevant, so it has 
a better chance to rank well. Utilizing 
social media is also critical to your 
search engine rankings, especially 
if you are in a competitive market. 
Be sure to establish business social 
media accounts and post frequently. 
This should include Facebook, Twitter, 
Google+, LinkedIn, YouTube, and 
make sure you are writing a Blog. 

We can help you!
If all this sounds a bit confusing 

or overwhelming, give us a call! We 
specialize in building customized 
websites and establishing a GREAT 
social media presence for your 
company.  A robust web presence is 
no longer optional, and it’s one of 
the best investments you can make in 
your business.

Follow MSW Interactive Designs
Website: www.PutTheWebToWork.com
Twitter:  @PutTheWebToWork
Facebook:  http://Facebook.com/

putthewebtowork
Blog:   http://put-the-web-to-work.

blogspot.com
Bailey Campanini, Social Media 

Coordinator
MSW Interactive Designs LLC ~ We put 

the web to work for you!
573-552-8403

Bailey Campanini

Your Lake of the 
Ozark’s Magazine. 
Promoting its businesses, 

community and the people 
who are making it happen.
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A Division of First State Bank of St. Charles
NMLS # 41668

Visit us at our NEW OFFICEin the John Elliott Interiors Building across from J.B. Hook’s

...But the same award-winning service!
Your  Trusted Lake Lender  has a NEW LOCATION...

Michael Lasson
(573) 302-0909

NMLS # 493712

2265 Bagnell Dam Blvd.
Lake Ozark, MO 65049

573-365-LOAN | www.fsb�nancial.com

Mike Ogle
(573) 302-0080

NMLS # 231620

Bob O’Steen
(573) 746-7214

NMLS # 332983

We’re proud to introduce our newest lender-
Bob O’Steen! 

SEND YOUR ANNOUNCEMENTS
And business/community-related news and photos to:

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing the photo-

graphs and your information in Word (.doc) files for  
publication consideration!
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olden Rule Insurance Agency

 

4065 Osage Beach Parkway Osage Beach, MO 
573-348-1731  www.goldenruleinsurance.com

Services Provided Include:
Boat Dealers     Boat Repair     Marinas       Boats     PWC     Docks    

Providing a full-time staff located here at The Lake to 
serve all your personal and commercial needs.

$29From

per personFly! 

573-302-00226
different 

tours

Ride
in a helicopter!

Located in the Paul’s Supermarket 
Shopping Center 
Business 54 & HH 
Lake Ozark

Whether you just want to say you’ve ridden in 
a helicopter, take a romantic fl ight, or get an 
aerial view of the historic Ha Ha Tonka Castle, 
we’ve got a tour to suit you!

Customized, sunset and commercial fl ights 
also available.  Call 573-302-0022 for more 
information.

Call
573-302-0022Fly! 

The Lake of the Ozarks West Chamber of Commerce welcomed the 
Bluebird Café, Bakery and Boutique into its membership with a ribbon 
cutting on Thursday, May 1st, located at 248 & Main, Laurie, MO. Open 
8-3 Monday thru Saturday and currently closed on Sundays. 573-286-
7917.  Pictured from L to R: Back Row – Gary Smith, Howard Halbadel, 
Bud Kidder, Shanel Howard, Judy Smith, John Wheeler, Stanley Field, 
Sue Hofmann, Mike Myers, Karie Maasen. Middle Row – Corrie Daw-
son, Emma Pittman, Jamie Timmerman, Alexis Lemister. Front Row – 
Ellen Bozich, Jill & Bert Featherston, Owners - Bluebird Café; Connie 
Lowe.

SEND YOUR ANNOUNCEMENTS
And business/community-related news and photos to:

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing the photo-

graphs and your information in Word (.doc) files for  
publication consideration!
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Soft Water 101
with Professor Culligan

 Softer Skin & Hair
 Save time on cleaning and money 

on supplies
 Cleaner and fresher laundry 

and dishes 

It's Pure
and simple!

R A D I O

365-CULL-11-Ozark-Professor-5.65x5.65-FA.indd   1 10/18/11   3:39:41 PM

573-392-3333     800-437-3658
SALES  •  SERVICE • TIRES  •  DETAIL

www.lloydbelt.com

A Business Plan Can 
Make – or Break – a 
Small Business 
By Nancy Zoellner-Hogland

“What went wrong?” 
Entrepreneurs often ask this 

question when their small busi-
ness dreams fail to materialize 
or they encounter problems 
that in hindsight might have 
been preventable. Often, the 
problem can be traced to a flaw 
in their business plan. Critical 
issues weren’t fully thought out 
or, even worse, weren’t even 
considered because the entre-
preneur didn’t prepare a busi-
ness plan in the first place.

That’s where SCORE – and 
Central Ozarks Development 
come in. They are co-sponsor-
ing a business plan workshop 
that can help entrepreneurs bet-
ter prepare or avoid problems 
caused by inadequate planning.

The program will be pre-
sented by Stephanie Witthar, 
research and development spe-
cialist at Lake Ozark Council of 
Local Governments (LOCLG) 
and planning and loan assistant 
at Central Ozarks Development, 
a not-for-profit Certified Devel-
opment Company (CDC), that 
is regulated by the U.S. Small 
Business Administration (SBA) 
to work with participating lend-
ers to provide financing to small 
businesses. It is one of only 270 
CDCs nationwide that can help 
finance asmall business any-
where in the state of Missouri.

“The program will be direct-
ed towards SBA loans, which re-
quire a thorough business plan 
to move through the application 
process, but will be applicable – 
and helpful – to all businesses,” 
explained Linda Conner, execu-
tive director of LOCLG. 

The seminar will cover:
∙Building a plan
∙Creating a vision and mis-

sion statement that includes 
personal goals

∙Company description
∙Details on products and ser-

vices that will be offered
∙Marketing and sales plan, in-

cluding research
∙Operations
∙Management and organiza-

tion
∙Financial plan and state-

ments
∙Appendices and resources
The training can also help 

those who plan to enter the up-

coming Lake Area Ralph Stone-
braker Business Plan Award, 
created to recognize outstand-
ing business plans for start-up 
businesses or businesses that 
have been operational less than 
two years, in Camden, Dallas, 
Hickory, Laclede, Miller, Morgan 
or Pulaski counties. 

Bruce Mitchell, chairman of 
the Lake of the Ozarks SCORE, 
said judges independently rank 
the submissions and then ask 
three to four entrants to come in 
for personal interviews. A prize 
of $1,000 is awarded for first 
place and $500 is awarded for 
second place.

Chris and Carrie Case, own-
ers of Horseshoe Bend Brewing 
Co. won first place last year and 
used the $1,000 to purchase a 
pizza oven.

This year, for the first time, 
SCORE will also be awarding a 
prize for how well the business 
plan was implemented.

“Developing a business plan 
that makes it possible to run 
a business successful is really 
what it’s all about so we decid-
ed we wanted to also recognize 
that,” Mitchell said.

The workshop will held from 
6 to 8 p.m. June 12 in the down-
stairs meeting room at Inn at 
the Grand Glaize. Although the 
program will be presented free 
of charge, organizers ask that 
participants pre-register for the 
class. Reservations can be made 
by emailing stephanie.witthar@
loclg.org or by calling 573-317-
0220.

For more information on the 
Business Plan Award, visit www.
LakeoftheOzarks.SCORE.org, 
email admin.0493@scorevolun-
teer.org or call 573-346-5441.

SIDEBAR
Business plan blunders 
In a prepared press release, 

veteran business consultant, 
MBA professor, and SCORE 
mentor Miguel Orta, who has 
reviewed many business plans 
in his career, listed several com-
mon mistakes that could end up 
short-circuiting even the most 
promising small business ven-
tures: 

∙No clear purpose. A business 
plan is essentially a solution to 
a problem, the problem being 

continues on page 31
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Sales (New and Used) - Service - Parts - Accessories - Rental

“Let us Custom-Build Your Personal Lake Vehicle!”
www.caddyshackgolfcars.com  • 1527 S. Bus. Rte. 5
Monday-Friday: 8am - 5pm • Saturday: 8am - 2pm

573-346-6318 • Camdenton

YAMAHA GOLF CARS
by Caddy Shack

A Business Plan Can 
Make – or Break – a 
Small Business 

coming Lake Area Ralph Stone-
braker Business Plan Award, 
created to recognize outstand-
ing business plans for start-up 
businesses or businesses that 
have been operational less than 
two years, in Camden, Dallas, 
Hickory, Laclede, Miller, Morgan 
or Pulaski counties. 

Bruce Mitchell, chairman of 
the Lake of the Ozarks SCORE, 
said judges independently rank 
the submissions and then ask 
three to four entrants to come in 
for personal interviews. A prize 
of $1,000 is awarded for first 
place and $500 is awarded for 
second place.

Chris and Carrie Case, own-
ers of Horseshoe Bend Brewing 
Co. won first place last year and 
used the $1,000 to purchase a 
pizza oven.

This year, for the first time, 
SCORE will also be awarding a 
prize for how well the business 
plan was implemented.

“Developing a business plan 
that makes it possible to run 
a business successful is really 
what it’s all about so we decid-
ed we wanted to also recognize 
that,” Mitchell said.

The workshop will held from 
6 to 8 p.m. June 12 in the down-
stairs meeting room at Inn at 
the Grand Glaize. Although the 
program will be presented free 
of charge, organizers ask that 
participants pre-register for the 
class. Reservations can be made 
by emailing stephanie.witthar@
loclg.org or by calling 573-317-
0220.

For more information on the 
Business Plan Award, visit www.
LakeoftheOzarks.SCORE.org, 
email admin.0493@scorevolun-
teer.org or call 573-346-5441.

SIDEBAR
Business plan blunders 
In a prepared press release, 

veteran business consultant, 
MBA professor, and SCORE 
mentor Miguel Orta, who has 
reviewed many business plans 
in his career, listed several com-
mon mistakes that could end up 
short-circuiting even the most 
promising small business ven-
tures: 

∙No clear purpose. A business 
plan is essentially a solution to 
a problem, the problem being 

continues on page 31

The Lake Area Chamber recently held a ribbon cutting for Osage 
Beach Center of Cognitive Disorders, a 14-bed adult inpatient treat-
ment program located at 840 Passover Road on the campus of the 
Osage Beach Rehabilitation and Health Care Center in Osage Beach, 
Missouri.  Call (573)302-0319 for more information.

The Lake Area Chamber recently held a ribbon cutting for Purcell Tire 
& Rubber.  Visit Purcell Tire & Rubber Co at 990 Virginia Ave in Osage 
Beach or call to schedule an appointment at (573)348-4010. Pictured 
from Left to Right: Front Row: Paul & Jean Brazill; Al & Marge Hanson; 
Whit Beeny, Manager; Gloria O’Keefe.



Lake of the Ozarks Business JournalJune, 2014Page 26

The Race is On!
continued from page 12

title to the property after that 
person or persons have been 
in possession of the property, 
and acting as if they owned the 
property by paying the taxes 
and maintaining the land, for 
10 years. Similar lawsuits were 
filed by property owners at Lake 
Taneycomo where, in 2000 and 
January 2012, state courts found 
that an “encroaching” property 
owner owned the property by 
adverse possession and the util-
ity – Empire District Electric – 
no longer owned the property. 
In 2006 the Missouri legislature 
amended the adverse posses-
sion statute to exempt utilities 
from adverse possession claims. 
However, in the January 2012 
decision, the Taney County Cir-
cuit Court ruled that the 2006 
amendment did not relate back-
wards to claims of adverse pos-
session that began more than 10 
years prior to the 2006 amend-
ment.

In the meantime, several 
property owners have chosen to 
swap land below the new proj-
ect boundary for a cross quit 
claim deed to property above 

the boundary. Critics say that 
while this provides fee simple 
ownership to the land that is, 
in most cases, above the 662 
boundary, it provides virtually 
no rights to land below that line 
and creates an area that will for-
ever be “in limbo.” 

According to a form from 
Ameren’s real estate office, the 
following steps will be required 
for “the conveyance of Ameren 
Missouri owned property for-
merly located within the FERC 

project boundary and adjacent 
to the Lake of the Ozarks, lying 
between Ameren’s current own-
ership line (the original project 
boundary) and the new project 
boundary line, which typically 
is located at the 662 contour el-
evation.”

1) Ameren Missouri will pro-
vide an estimated market value 
of the property to be conveyed 
to the requesting party.

2) If the estimated market 
value is acceptable, the request-

ing party must provide a metes 
and bounds legal description 
of the property to be conveyed, 
which may require a land survey 
of the property. 

3) Ameren Missouri will uti-
lize the provided legal descrip-
tion to determine the final mar-
ket value of the property to be 
conveyed.

4) If the final market value is 
acceptable, Ameren Missouri 
will prepare a Contract of Sale 
for the requesting party’s review 

and signature. 
5) After the contract has 

been signed, Ameren Missouri 
will obtain and provide to the 
requesting party a title com-
mitment for the property to be 
conveyed. 

6) Ameren Missouri will pre-
pare a Cross Quit Claim Deed 
for the conveyance of the prop-
erty. Under the Cross Quit Claim 
Deed, Ameren Missouri will be 
quit claiming the property to 
the requesting party and retain-
ing the right to flood the prop-
erty. The requesting party will 
be quit claiming to Ameren Mis-
souri any and all interest they 
may have lying below the new 
project boundary line.

7) Ameren Missouri will re-
port to the IRS the final market 
value of the property for the 
transaction.  Any and all taxes 
associated with the conveyance 
shall be the sole responsibility of 
the requesting party. 

8) The requesting party will 
be responsible for obtaining 
title insurance (if they choose 
to), record the Cross Quit Claim 
Deed and provide a copy of the 
recorded deed to Ameren.

First of AmerenUE land battles heads to court
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PRECISION
AUTO & TIRE SERVICE LLC
Complete Auto Repair & Fleet Management

WWW.PRECISIONAUTOANDTIRE.COM
348-2233348-2233

OSAGE BEACH MO
1024 INDUSTRIAL DR.

continued from page 1
June 4, those racing in the Pon-
toon Class are invited to a gath-
ering at Iguana Water Sports 
where they can enjoy compli-
mentary appetizers and a cash 
bar as they hear plans for the 
pontoon race.

A Pontoon Party is also sched-
uled for June 4 at Lazy Gators. 
Boaters are invited to “bring 
your Pon/Tritoon to show Sup-
port for Lake Race pontoon rac-
ers.” The party will start at 5pm 
and run to 8pm – or later.

On Thursday, June 5, every-
one is invited to take part in 
the Lake Race Firefighters Fun 
(Poker) Run departing in the 
morning from H. Toads and in-
cluding numerous restaurants 
and bars between the 0 mile 
mark and the 31 mile mark. The 
party continues that evening at 
the Topsider.

At 11 a.m. Friday, June 6, the 
Bagnell Dam Strip will close to 
traffic as Racer Village and Ven-
dor Village is set up. At 6 p.m. 
the Lake Race Street Party on 
the Bagnell Dam Strip, complete 
with a driver meet-and-greet, 
that is open to the public, will 
get started. Live music will con-
tinue from 8 p.m. to midnight at 
Beavers at the Dam.

Then on Saturday, June 7, “all 
roads lead to Beavers at the Dam 
Bar and Grill,” headquarters for 
Lake Race 2014. The crane will 
start operating at 9a.m. and 
racer testing starts at 10a.m. 
Opening ceremonies kick off at 
11:45 a.m. and racing will run 
from noon through 5 p.m. Lake 
Race After Parties begin in early 
evening at Beavers at the Dam 
where the band Members Only 

will be performing, and at Shady 
Gators on Horseshoe Bend 
where the Rough Ryders Band 
will be playing.

Sunday, June 8 the crane will 
start operating at 10 a.m. and 
racing will begin at noon and 
end by 4 p.m. The awards cer-
emony is scheduled to start at 
5:30 followed immediately by an 
after-race party at Beavers at the 
Dam with DJ Brice/ Spark En-
tertainment.

The event wraps up Sunday 
with a 6 p.m. Lake Race Chop-
per Dropper at Dogwood Hills 
Golf Club on Route KK. Awards 
and prize announcements fol-
low at Heroes Sports Saloon.

Classifications in this year’s 
race include “Run What You 
Brung,” Super Cat, Class 300, 
400, 500, 600 and 700, Super Vee 
Light and Super Stock. Informa-
tion about some of the racing 
teams can be found by visit-
ing http://www.oparacing.org/
race_teams.html.

Although volunteers are be-
ing provided by several groups, 
more are needed. To register, 
email Wendy White, executive 
director of the Lake Area Cham-
ber of Commerce, at wwhite@
lakeareachamber.com.

Admission is free and park-
ing and shutting service to the 
Village will be provided. In ad-
dition, a limited amount of VIP 
seating and boat slip rentals are 
also available, but for a fee. For 
more information or to make 
reservations call Chad at 573-
365-2399.

For more information or for 
a complete schedule of race ac-
tivities, visit the race website at 
www.lakerace.com.

The Race is On!
and signature. 

5) After the contract has 
been signed, Ameren Missouri 
will obtain and provide to the 
requesting party a title com-
mitment for the property to be 
conveyed. 

6) Ameren Missouri will pre-
pare a Cross Quit Claim Deed 
for the conveyance of the prop-
erty. Under the Cross Quit Claim 
Deed, Ameren Missouri will be 
quit claiming the property to 
the requesting party and retain-
ing the right to flood the prop-
erty. The requesting party will 
be quit claiming to Ameren Mis-
souri any and all interest they 
may have lying below the new 
project boundary line.

7) Ameren Missouri will re-
port to the IRS the final market 
value of the property for the 
transaction.  Any and all taxes 
associated with the conveyance 
shall be the sole responsibility of 
the requesting party. 

8) The requesting party will 
be responsible for obtaining 
title insurance (if they choose 
to), record the Cross Quit Claim 
Deed and provide a copy of the 
recorded deed to Ameren.

The Lake Area Chamber recently 
held a ribbon cutting for Berk-
shire Hathaway HomeServices 
Lake Ozark Realty.  Visit their 
new location at 101 Crossings 
West Dr, Suite 202 in Lake Ozark 
or call (573)365-6868.

-  -  -  -  -

Have an announcement or event 
upcoming? Be sure to let us 

know! Send your press-related 
events and announcements to:

lakebusjournal@gmail.com
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$64 72ParHole
1850 $46 71ParHole

18
Hole
18$50 70Par Hole

18$42 71Par
Bear Creek Valley Golf Club 
910 Highway 42 Lake Ozark, MO
Pro Shop: 573-302-1000
www.bearcreekvalley.com

Driving range, practice green, clubhouse, 
pro shop, casual restaurant and lounge.
South on Hwy. 42 for two-tenths of a mile.
Fees & Membership
In season rates (include mandatory cart): 
Mon.-Thurs. $49.50 for 18
Fri.-Sun. (& holidays) $64.50 for 18
Twilight Daily 1 p.m.
In Season Specials
Senior Monday (55+) $38.00
Golf-N-Food Tuesday $50.00
Bring a Friend Wednesdays  2 For/$75
Twilight Thursdays 11 a.m.  $39.50
Off season 7 days a week  $35.00
Memberships available Men’s, Women’s 
Leagues, 9-hole and replay rates Club rental 
available • Soft spikes required

18 Holes Public
Tees Par Yards Rating/Slope 
1 72 6,796 71.5/130
2 72 6,197 69.2/126
3 72 5,594 65.6/110
4 72 4,701 67.7/117

Deer Chase, The Golf Club at
770 Deer Chase Rd. Linn Creek, MO  
Pro Shop: 573-346-6117
Toll-free: (866) 633-3771
Gen. Mgr./Golf Instructor: Marv Boegler
Architect: Roger Null
www.deerchasegolf.com
deerchase@deerchasegolf.com

Driving range, pro shop, practice and 
chipping green. The friendly Chase Tower 
Grill, plus a clubhouse banquet facility with 
seating for 150.  Tee times up to 30 days in 
advance. Open year-round, off-season & 
twilight rates available. From Osage Beach, 
take Hwy. 54 south for 4 miles. Left on Hwy. 
A for 3.4 miles, right on A17 Lowell Williams 
Rd for 1.5 miles.
Fees & Membership
In season rates (include mandatory cart): 
Mon.-Thurs. $46 for 18/Twilight $24
Fri.-Sun. $55 for 18/Twilight $28
9-Hole Rates  $31 (M-T)/$37 Weekends
Memberships available. Soft spikes 
required. Twilight & Junior Rates Available

18 Holes Public
Tees Par Yards Rating/Slope 
Black 71 6,381 118
Gold 71 6,029 116
Green 71 5,090 108

Eldon Country Club, The
35 Golf Course Road, Eldon, MO 
Pro Shop: 573-392-4172
Head Pro: Mike Cummings
Asst. Pro: Ty Hayes
www.eldongolfclub.com 
info@eldongolfclub.com

Driving Range, Video Analysis by PGA 
Professional, Certi�ed Club Fitting by PGA 
Professional, pro shop, clubhouse, snack 
bar and new swimming pool. From the Lake 
of the Ozarks, go East on Hwy 54, Take the 
1st Eldon exit (Hwy 52/Business Hwy 54) Go 
two miles; take a left at the two signs on the 
hwy marked Golf Course Road.  Follow all 
the way down into the parking lot.

Fees & Membership
In Season Rates (Carts are mandatory):
Mon – Thurs:  $43.00 plus tax for 18
Fri-Sun and Holidays:  $48.00 plus tax for 18
Twilight rates:  (start after 1:00 pm)
Mon – Thurs:  $34.00 plus tax
Fri – Sun and Holidays:  $38.00 plus tax
Memberships available, no metal spikes

18 Holes Semi-Private
Tees Par Yards Rating/Slope 
Gold 71 6,373 70.4/124
Blue 71 6,017 69.0/123
White 71 5,563 67.1/118
Red 73 4,761 66.6/110

Dogwood Hills Golf Club
1252 Hwy. KK Osage Beach, MO
Golf Reservations: 573-348-3153 
Head Pro: Rob Wilson
www.dogwoodhillsresort.com 
golf@dogwoodhillsresort.com

Featuring the lake’s ONLY lighted Driving 
range, putting & chipping practice area. 
Mitch & Duff’s Restaurant serving breakfast 
& lunch daily. Drink specials in the bar. 
Drinks and food available at snack bar on 
golf course. Golf course open year round, 
weather permitting.  Hotel & Villa Suites 
available at Dogwood Hills Golf Resort  to 
create a customized  stay and play pkg. 
State Hwy KK, one half mile off Hwy 54.
Fees & Membership
In season rates (include mandatory cart): 
Everyday $50.00 for 18
Twilight rates after 12pm, Super Twilight 
rates after 3:00pm. Junior, 9-hole & walking 
rates also available. Annual memberships 
and multiple play discount cards available. 
Club & pull cart rentals available. Non-metal 
spikes required. 

18 Holes Public
Tees Par Yards Rating/Slope 
Blue 70 6,475 69.5/125
White 70 5,823 67.3/113
Red 71 4,641 66.1/106

$29 $4935ParHole
9 72ParHole

18 72ParHole
18

Hole
18$69$60 71Par Hole

18$95 71Par
Hidden Lakes at Tan-Tar-A 
Hwy. KK, Osage Beach, MO
Pro Shop: 573-348-8490
Director of Golf: Paul Leahy, PGA  
Superintendent: Charlie McDowell 
Architect: Von Hagge/Devlin
www.tan-tar-a.com 
Tournament/Groups: 573-348-8522

Hidden Lakes is open seasonally May 16 
through September 28. Tee times are 
preferred and can be reserved 60 days in 
advance. Walk-ons are always welcomed. 
Hidden Lakes is approximately two miles off 
Hwy. 54 on State Rd. KK, just inside the 
main entrance to Tan-Tar-A.
Fees & Membership
In season rates (include mandatory cart):
7 days a week:     $30.00 for 9/$42.00 for 18 
Juniors (17 & under)         Free with Pd. Adult
Club Rental available. New individual & 
couples memberships available for Hidden 
Lakes only. Golf packages: 1-800-826-8272. 
Soft spikes preferred
9 Holes Public
Tees Par Yards Rating/Slope 
Blue 35 3,015 35.2/134
White 35 2,705 34.3/131
Red 36 2,232 33.4/123

Indian Rock Golf Club 
Highway O, Laurie, MO 
Pro Shop: 573-372-3023
www.indianrockgolfclub.com

The pro shop offers clothing, golf 
equipment and more.  From Lake Ozark, 
take the Community Bridge to Hwy. 5 or 
take Hwy. 5 north from Camdenton. At 
Laurie, go east on Rt. O approx. 2.5 mi.; the 
course is on the left.
Fees & Membership
In season rates (include mandatory cart): 
Varied $28.00 - $49.00
Off season rates Nov. 1 thru Mar. 31. 
Annual memberships & golf passes 
available. Soft spikes required

18 Holes Semi-Private
Tees Par Yards Rating/Slope 
Black 72 6,380 70.6/124
Blue 72 6,069 69.2/121
White 72 5,712 67.8/118
Red 72 4,820 67.8/118

Lake Valley Country Club
Camdenton, MO 573-346-7218
Course Superintendent: Scott Crowell 
Gen. Mgr/Head Pro: Dan Robertson, PGA
Assistant Pro: Andrea Taylor
Architect: Floyd Farley  
www.lakevalleygolf.com

On-site facilities include a practice putting 
green, driving range, tennis court, 
swimming pool, locker room, and bag 
storage. Lake Valley is two miles west of 
Camdenton, off Hwy. 54. After crossing the 
Niangua Bridge on Hwy. 54, take the �rst 
left (Lake Rd. 54-79). Follow signs to 
course.
Fees & Membership
In season rates (include mandatory cart):
Weekdays $60.00 for 18
Weekends $69.00 for 18
Twilight (after 2:00 p.m.):
Weekdays $40.00 for 18
Weekends $45.00 for 18
Memberships available. Soft spikes and  
appropriate golf attire required.

18 Holes Semi-Private
Tees Par Yards Rating/Slope 
Blue 72 6,373 70.9/124
White 72 6,064 69.5/122
Gold 72 5,339 66.3/115
Red 72 4,918 68.9/121

The Oaks at Tan-Tar-A
Hwy. KK, Osage Beach, MO
Pro Shop: 573-348-8522
Director of Golf: Paul Leahy, PGA
Superintendent: Charlie McDowell 
Architect: Von Hagge/Devlin
For best rates visit: www.tan-tar-a.com
golf@tan-tar-a.com

Driving range, practice putting green, 
professional club �tting and instruction, 
locker rooms, restaurant and catering 
services to accommodate any size golf 
event. Pro shop offers golf equipment, 
clothing & more. On State Rd. KK, 
approximately two miles off Hwy. 54. 
Fees & Membership
In season rates (include mandatory cart):
Weekdays:     $30.00 for 9/$55.00 for 18
Weekends:     $35.00 for 9/$69.00 for 18
Weekends after 11 a.m. $55.00/18
Daily after 3 p.m. $35.00/18
Off season rates available.  Memberships 
available. Soft spikes preferred
18 Holes Public
Tees Par Yards Rating/Slope 
Blue 71 6,432 72.1/134
White 71 6,003 70.1/128
Gold 71 5,317 65.9/117
Red 71 3,931 62.5/103

Old Kinderhook
Lake Rd. 54-80, Camdenton, MO
573-346-4444   888-346-4949
Head Prof: Martin Krulatz, PGA
Superintendant: Rusty Fuller
Architect: Tom Weiskopf 
www.oldkinderhook.com
golf@oldkinderhook.com

Eleven-acre driving range and two putting 
greens, short game/bunker practice area, 
clubhouse/pro shop, �ne and casual dining, 
lounge, meeting rooms, swimming, tennis, 
and health/ �tness area. Golf school and 
lessons also available. Hwy. 54 West to 
Camdenton. West for three miles on Hwy. 
54, then right on Lake Rd. 54-80, 1/2 mile to 
the gated entrance.  Open to the public.
Fees & Membership
In season rates (incl. cart and range fee):
Mon.-Thurs. $69.00 for 18
Fri.-Sun. (holidays) $95.00 for 18
Twilight rates after 3 pm  $49 for 18
Club Rental $40.00- 18. Same Day Repeat 
rates available. Memberships available to 
property owners.  Soft spikes required. 
Tees Par Yards Rating/Slope 
Champ. 71 6,855 72.8/137
Club 71 6,310 70.3/127
Member 71 5,798 68.0/122
Forward  71 4,962 70.0/113
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Osage National Golf Resort 
Pro Shop: 573-365-1950 Ext. 10
Toll-free: 866-365-1950
General Mgr: Steve Belton, PGA 
Superintendent: Michael Galey
Director of Golf: Ryan Manselle
Architect: Arnold Palmer
Head Golf Pro: Larry Salsman, PGA
www.osagenational.com

Osage National features a 20,000 sq. ft. 
clubhouse with 5,000 sq. ft. Tournament 
Room, a driving range, two large practice 
putting greens, and a full-service restaurant, 
breakfast 7 days a week, a swimming pool, 
and an open-air pavilion. Osage National is 
directly off Hwy. 54 just north of Osage 
Beach. Look for the Osage National sign at 
the Bagnell Dam Road Exit.
Fees & Membership
In season rates (include mandatory cart): 
Mon.-Thurs. $70.00 for 18
Fri.-Sun. (and holidays) $89.00 for 18
Off season and twilight rates available.
Soft spikes preferred.
27 Holes Public (River/Mountain shown)
Tees Par Yards Rating/Slope 
WGold 72 7,150 75.6/145
Blue 72 6,623 73.4/140
Black 72 6,125 70.7/134
White 72 6,063 69.2/129
Red 72 5,016 70.5/122

Rolling Hills Country Club 
Highway 5, Versailles, MO 
Pro Shop: 573-378-5109
Gen. Mgr./Pro: Steve Nolawski, PGA 
Super.: Brett Randall
www.playrollinghills.com
rollinghills@yhti.net

On-site amenities include a driving range, 
new pro shop, snack bar, lounge, banquet 
facilities and more. Golf lessons are 
available. Rolling Hills Country Club is 
northeast of Versailles on Highway 5, just 
one mile north of the junction of Highway 5 
and Highway 52.
Fees & Membership
In season rates: (cart not required) 
Everyday: $42.00 for 18
Twilight rates available. Memberships 
available. Soft spikes required 

18 Holes Semi-Private
Tees Par Yards Rating/Slope 
Blue 71 6,392 70.0/121
White 71 5,923 67.8/117
Red 71 4,933 68.5/110

Sycamore Creek Golf Club
1270 Nichols Rd.,  Osage Beach, MO 
Pro Shop: 573-348-9593
General Manager: Danna Kahrs 
www.sycamorecreekgolfclub.com
sycamore@sycamorecreekgolfclub.com

Tee times are accepted up to 30 days in 
advance. Groups are welcome. Golf season 
is year-round, weather permitting. 
Sycamore Creek is off Hwy 54 south of the 
Grand Glaize Bridge in Osage Beach. Turn 
at Nichols Road Exit.

Fees & Membership
In season rates (include mandatory cart): 
Mon.-Thurs. $48.00 for 18
Fri.-Sun. (and holidays) $57.00 for 18
Afternoon rates after 12 p.m. $38.00 for 18
Weekend afternoon rates  $44.00 for 18
Junior tees now available. Club Rental avail. 
Soft spikes pref. Memberships avail.

18 Holes Public
Tees Par Yards Rating/Slope 
Blue 72 6,020 68.6/123
White 72 5,582 66.2/118
Yellow 72 4,932 63.2/111
Red 72 4,362 66.3/110

The Ridge Golf Club
The Lodge of Four Seasons
Horseshoe Bend Parkway at Duckhead 
Rd. Lake Ozark, MO 
Pro Shop: 573-365-8544
Membership & Lodge: 800-843-5253
Dir. of Golf: Matt Tausig, PGA
Architect: Ken Kavanaugh 
www.4seasonsresort.com
jcrowell@4seasonsresort.com

Practice putting green and large driving 
range. Professional club �tting and a 
full-service pro shop with lessons available. 
Grill open daily for sandwiches and snacks. 
Advance tee times available with credit card 
guarantee. Seasons Ridge is 1/2 mile off 
Business Hwy. 54, on Horseshoe Bend 
Parkway (Rt. HH) at Duckhead Road.
Fees & Membership
In season rates (include mandatory cart): 
Varied $35.00 - $80.00 for 18
Memberships available. Soft spikes req.
18 Holes Public
Tees Par Yards Rating/Slope 
Blue 72 6,416 71.4/130
White 72 6,020 69.3/124
Yellow 72 5,461 66.6/120
Red 72 3,943 71.0/118

The Cove at Four Seasons
The Lodge of Four Seasons, Horseshoe 
Bend Parkway Lake Ozark, MO
Pro Shop: 573-365-8532
Membership & Lodge: 800-843-5253
Dir. of Golf: Matt Tausig, PGA 
Architect: Robert Trent Jones, Sr. 
www.4seasonsresort.com
jcrowell@4seasonsresort.com

Putting green, driving range, nine-hole short 
game course, full-service, well-stocked pro 
shop. Please call for individual lessons. 
Full-service bar, dining and banquet 
facilities. Brand new clubhouse. Witch’s 
Cove is approximately two miles from 
Business Hwy. 54 on Horseshoe Bend 
Parkway (Rt. HH) across from The Lodge.
Fees & Membership
In season rates (include mandatory cart): 
Varied $40.00 - $90.00 for 18
Memberships available. Soft spikes req.
18 Holes Public
Tees Par Yards Rating/Slope 
Blue 71 6,557 71.0/133
White 71 5,879 69.6/124
Yellow 71 5,547 66.1/118
Red 71 5,238 70.8/124

Horseshoe Bend Parkway  |  Lake Ozark, MO  |  4SeasonsResort.com

Reserve your tee times directly online at
www.4seasonsresort.com/golf_teetime.php

or call 
573-365-8532

18 Holes of Golf
at The Cove or The Ridge Golf Courses

*59 rate is per player weekday. Advance reservation required. Cannot be used in combination with any other golf specials or discount promotion.

Limited number of 
weekday packages available.

$59* with lunch

GOLF RESORT, MARINA & SPA SHIKI

THE LODGE
 of four seasons 
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The Lodge of Four Seasons
June 6 - 8, 2014

Mark your calendar for this premier golfing event.

Register online at HKsGolf.com.

Interested in tournament or VIP sponsorship?  Call 573-348-8265 today!

REGISTER NOW!

Member FDIC

T H E  L O D G E
o f  F O U R  S E A S O N S

G O L F  R E S O R T  &  S P A  S H I K I

SIGNATURE COURSE

T h e  C o v e

36th Annual HK’s Benefit Weekend

Honorary Chair
Gary Pinkel

Mizzou Football
Head Coach
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High traf� c on Bagnell Dam Blvd. Plenty of parking. 
Access to digital billboard. Available now 3,000, 4,000 & 5,000 sq. ft units. 

$850.00 -$1,000 per month. Tony 573-216-7000

PRIME RETAIL / OFFICE SPACE AVAILABLE

MONARCH PLAZA- LAKE OZARK, MO

RESERVE BY JUNE 30 - NEXT 2 MONTHS FREE!

 

TANTANTAN---TARTARTAR---A RESORTA RESORTA RESORT   
Now Offering Annual GolfNow Offering Annual GolfNow Offering Annual Golf   

Memberships at Hidden LakesMemberships at Hidden LakesMemberships at Hidden Lakes   
   

JOIN THE CLUB TODAY!JOIN THE CLUB TODAY!JOIN THE CLUB TODAY!   
Individual Membership - $300 
Couples Membership - $450 

Lifetime Memories are Made Here 

For More Information 
(573) 348-8522 or (573) 348-8490 

WWW.TAN-TAR-A.COM 

494 Tan Tar A Drive    Osage Beach, MO 

*Valid for play from  5/16/14 - 09/28/14.   
Cart fees not included. 

continued from page 24
how you are going to turn your 
vision of a successful business 
into a reality. As such, Orta said, 
“the purpose of your business 
plan will affect everything from 
the amount of research you have 
to do through what the form of 
the finished plan will look like, 
and what you will do with it.” 

∙Idea inflation. Don’t overes-
timate the importance of your 
idea. “Generally you don’t need 
a great idea,” Orta said. “You 
need time, money, manage-
ment skills, and common sense. 
It isn’t just the plan that sells a 
business idea; it is the person 
presenting it as most investors 
invest in the people behind the 
business.”

∙One size fits all. Every busi-
ness is different, so every busi-
ness plan is different too. “Using 
standard documents may save 
you time, but the end-result will 
not be tailored to your business 

or fully meet your needs,” Orta 
said. “Be precise, and avoid un-
necessary verbiage that fills up 
space or builds up hype falsely.” 

∙Understand cash flow. Many 
newcomers to business will 
think in terms of profits, or sales 
minus costs and expenses. “Un-
fortunately in business, we don’t 
spend profit, we spend cash,” 
Orta said. “Many businesses fail 
because they lack the necessary 
cash to operate, not because 
they are ‘bad’ businesses.” 

∙Don’t be overly optimistic. 
Be realistic with your projec-
tions and bear in mind that very 
successful companies often take 
many years to get to a point 
where they succeed. 

Last year, Lake of the Ozarks 
SCORE’s 20 volunteers spent 
1,329 hours counseling 119 new 
clients in 253 counseling ses-
sions and they hosted 14 work-
shops that were attended by 408 
people.

Business Plan

SEND YOUR ANNOUNCEMENTS
And business/community-related news and photos to:

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing the photo-

graphs and your information in Word (.doc) files for  
publication consideration!
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Last month’s Business Social 
was Thursday May 8th at Boot-
legger’s Sports Pub & Grill. The 
sponsor was C. Michael Elliott.

#1 L-R: Rob Bueltman, John 
Fitzgerald of BassingBob.com, 
Linda Bishop Bene Media

#2 L-R:-Lynn Griswold, Mike 
Stuck, Michael Elliott, Peg 
Griswold

#3 L-R: Michael Elliott, Bill & 
Katie Matthews (Hope House), 
Karen Elliott

#4 L-R:  Tatum Pierce, (Bank 
Star),Kate Coffin (Property Shop 
at the Lake, LLC), Julie DeFrates 
(Four Seasons Realty), Carol 
Duke (Property Shop at the Lake, 
LLC) and Ruth Roorda (Four Sea-
sons Realty)

Would your company like to 
book a BJ social? Contact Linda 
for Details at 573-216-5277 or 
Linda@Mix927.com.

June’s Business Social is 
Thursday June 6th at Camden 
on the Lake. The sponsors are 
Albers&Albers.

Photos by Rita Rose Event 
Photography.

1

3

2

4

Business Journal Social Event Photos

TECHNOLOGY AND LIFESTYLE Gadgets and Gizmos for
the Geek in All of Us

When the zombies attack (ok, so we know it’s always “when the zombies attack,” but 
you know they’re gonna, so hush), the last thing you need to worry about is hunger. 
Your growling stomach will give you away if you’re hiding and it will make you lose 
concentration if you’re fi ghting. Good thing you have a Tactical Lunch Kit. If you’ll be 
taking your lunch into extreme conditions like outdoor adventures, war, or the zombie 
apocalypse, the Tactical Lunch Kit is your bag. (And you can’t tell us the breakroom or 
cafeteria isn’t a potential combat zone, hands scrabbling for food within the time al-
lotted.) Made of durable Cordura with waterproof interior padding, it has back surface 
MOLLE webbing and two smaller pouches for emergency snacks, condiments, or frag 
grenades more snacks. Comes preloaded with a Tactical Nourishment Pack (resealable 
snack pouch) and a 12 oz. matte black Thermos. Just add lunch. (Thinkgeek descrip-
tion.) $30. ThinkGeek.com  

Tactical Lunch Kit

We all know someone who loves to take things apart and 
put them back together again. Sometimes they even succeed 
in improving said thing in the process. Sometimes they just 
void the warranty. Either way, they will absolutely love the 
CRKT Pocket Tool. This compact multi-tool comes with a util-
ity blade, sawtooth blade, multifi t box wrench, wire stripper, 
Philips/fl at screwdrivers and bits, and a bottle opener. It’s per-
fect for around the house repairs or taking things apart in the 
quest for MOAR POWER. (Thinkgeek description.) 
$55. ThinkGeek.com

We respectfully call your attention to our well-known Steam-
punk Flask from Captain Jules. Suitable for drinking in every 
position. Holds more medicinal tonic and lasts longer than a 
disposable drinking vessel. The fl ask is fast becoming a house-
hold necessity. Their uses and advantages are manifold. Every-
one needs one either in the house or in travelling, in sport, mo-
toring, whatever. Use of the Steampunk Flask protects Clothing 
and Table Linen from expensive laundering. New screw-on top-
per (as seen at London health exhibition, 1884) ensues no loss 
of parts. It has no equal for all drinking purposes. (Thinkgeek 
description.) $25. ThinkGeek.com 

CRKT Pocket Tool

Capt. Jules’ Everlasting 
Steampunk Flask
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vacation news

lake lifesty
les

CELEBRATING

Celebrating 65 Years!

L A K E  O F  T H E  O Z A R K S

L A K E  O F  T H E  O Z A R K S

present

and

present

and
.com

.com

Celebrating 14 Years!

Quality of Lifeat the LAKE!

continued from page 10
∙ Don’t attach cords to walls, 

floors or furniture with nails and 
staples, which can cut or pinch 
insulation or break wire strands.

∙ Don’t use extension cords 
on a permanent basis.They are 
designed to be used only tem-
porarily. Extended use may 
damage the cord.

∙ Don’t keep cords wrapped 
up while being used.Wrapped 
cords trap heat, which can lead 
to melting or weakening of the 
insulation.

∙ Use the appropriate watt-
age light bulbs in all lamps and 
light fixtures. A bulb with watt-
age higher than recommended 
may overheat the light fixture, 
wiring, or nearby combustible 
material, leading to a fire.

∙ Don’t allow appliance cords 
to come in contact with hot sur-
faces, which could melt or burn 
the insulation and expose wires.

∙ Fuses and circuits are safety 
devices that help prevent over-
loading of your home electrical 
system. They stop the electri-
cal current if it exceeds the safe 
level for some portion of your 
home electrical system. Fre-
quent blown fuses or tripped 
circuits can signify a serious 
electrical problem. Contact a li-
censed electrician immediately.

∙ Make sure all fuses or circuit 
breakers are the correct size for 
the circuit.The wrong size can 
cause the wiring to overheat, 
creating a fire hazard.

∙ Ground fault circuit inter-
rupters, advanced circuit break-
ersthat provide greater electrical 
fire protection, should be tested 
every month because they can 
stop working without showing 
signs of failure.

Visit www.esfi.org for ESFI’s 
complete collection of electrical 
safety resources.

Photo top right: The most recent fire in the Village of Four Seasons 
was on Kay’s Point, where firefighters said a discarded cigarette was 
responsible for starting a fire that damaged the deck and entire back 
of the home. Firefighters said cigarettes can smolder for hours before 
catching fire. Photo provided by Robert Davis.

Fire safety measures

Lake of the Ozarks 
Business Journal  
welcomes Rita Rose 

Lake area native Rita Rose 
has joined the Business Journal 
as a part-time sales associate. 
She will be helping clients all 
around the lake with a particu-
lar focus on the Eldon-Versailles 
area.

Rose, who is a well-known 
event photographer and inde-
pendent print-media salesper-
son, will continue to be actively 
involved in SignDecor, her fam-
ily owned and operated sign 
company.

NEW

IN THE
MORNING

THE

WWW.MIX927.COM

LISTEN LIVE WEEKDAYS 6AM-10AM
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Tom Jones was tireless in his support of School of the Osage.
He was an active classroom speaker, statistician and record keeper, booster 

club officer and member of the KQUL 102.7 broadcasting team. 

This event was established to provide a Memorial Scholarship in Tom’s name. To date this tournament has 
raised over $16,000. This tournament is only successful because of the active participation of people in our 

community. Any additional funds raised will be used to help with OFL youth football needs.
Tom loved Osage and he loved the game of golf.  Please join us in remembering him on Saturday, June 14.

*Based on full entry of 36 teams
**Will add more flights based the number of entries.

Lunch at 12 p.m.
(with paid entry)

PRIZES IN 3 FLIGHTS
1st Place: $110 Gift Card Per Player
2nd Place: $85 Gift Card Per Player

3rd Place: Entry into next year’s
Tourney Per Flight

ALSO:
Silent Auction

Door Prizes
Money Hole

$10 Mulligans  
$15 Par 3 Insurance

Sign
Us Up!
Sign

Us Up!

TOM JONES
MEMORIAL

636 Hwy 42, Osage Beach, MO 65065

GOLF
TOURNAMENT
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Win FREE
Music CD’s,

Concert Tickets,
Movie Passes, 

Gift  Certificates 
For  Dining and 

More!

How Your Online Presence  
Works to Grow Your Business

If you own a small business, 
you know that online visibility 
is one of the keys to success. And 
these days, harnessing the Web 
is crucial to any marketing plan.

“While most small business 
owners know they need a strong 
Web presence, many of them 
are not taking enough action to 
build and maintain it,” says Tim 
Carroll, Vice President of Small 
Business Engagement at Deluxe 
Corp., a provider of marketing 
services and products for small 
businesses.

In fact, of those small busi-
ness owners who put a high 
level of importance on Web 
presence, 70 percent spend less 
than one hour a week maintain-
ing it, according to a new De-
luxe study. In contrast, only 1.2 
percent spend 10 or more hours 
each week on their Web mainte-
nance. 

It’s important to learn how 
to use the Internet to keep your 
business top of mind with pro-
spective customers, says Car-
roll.  He offers some top tips for 
maximizing your company’s 
presence online.

• Interact: Since current and 
prospective consumers use so-
cial media, you can’t neglect 
this marketing approach. Social 
media marketing isn’t just about 
gaining followers. It becomes a 
vehicle for sharing your compa-
ny’s message as well as driving 
traffic to your website.

Don’t be afraid to use Twit-
ter, Facebook and other social 
media sites to ask customers for 
feedback and show your per-
sonality. Use calls to action to 
acquire new followers, engage 
them further and encourage re-
views of your services.

Many small businesses turn 
to consultants or social media 
services for help developing and 
executing a social media strate-
gy. When effective, these efforts 

will place a brand in front of its 
target audience. Small business 
owners should look for a service 
that also tracks results in order 
to gain insight into how its cus-
tomers engage online.

• Website: “Today, a business 
without a website is a business 
without a face,” says Carroll. 
“A clean, easy-to-navigate, and 
mobile-friendly online pres-
ence is one your customers will 
remember.”

Unfortunately, less than a 
third of small business owners 
think they are proficient or ex-
tremely proficient at maintain-
ing their individual company 
websites, which is why many 
seek outside help developing a 
site and building content.

• Search engines: With 91 
percent of Internet users utiliz-
ing search engines, according 
to the Deluxe-commissioned 
study, search engine optimiza-
tion can be your key to better 
visibility online. After all, a web-
site is hardly useful if no one can 
find it.

Additionally, consider search 
engine marketing services to 
help your online advertising 
and to make use of local search-
es by more effectively targeting 
your customer audience.

• Email marketing: Small 
business email marketing is the 
centerpiece of any effort to stay 
in touch with existing custom-
ers, while reaching out and find-
ing new ones. Use it to promote 
new items and offer special 
discounts to loyal customers or 
simply to keep in touch.

More tips, strategies and 
information about marketing 
your business online can be 
found at www.Deluxe.com.

Small business owners know 
they need to be online. It just 
takes commitment and the 
right tools to capitalize on the 
potential. (StatePoint)
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Painting, Sealing & Staining Inside & Out
Carpet Cleaning - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
Leaf Removal - Powerwashing Decks & Docks

continued from page 3
continues new stop sign is $35 
and speed limit signs are $25 
to $45, depending upon the 
size. When you figure that up, 
you see that it’s going to be very 
expensive to comply,” he said, 
adding that all wooden 4-inch-
by-4-inch signposts also had 
to be replaced with breakaway 
posts, which are less likely to 
flip up through the windshield 
when hit. “It’s going to be costly 
but it’s all for safety so it’s kind of 
hard to argue it.”

Initially, the signs were to 
be replaced by 2015. However, 
except for signs determined 
“critical to public safety,” that 
was changed to allow the signs 
to be switched out as they wear 
out. “Critical” signs include one 
way signs at intersections with 
divided highways and stop or 
yield signs required at railroad 
crossings that don’t have train-
activated, automatic gates or 
flashing lights.

Luttrell said the HBSRD 
would begin by replacing signs 
along the Parkway, as well as an-
other main street, at the begin-
ning of 2015. Then every year, 
they will tackle enough streets 
that by the end of 10 years, the 
established life of a sign, every 
sign will have been replaced 
and they would start over at the 
Parkway.

In addition to adopting new 
sign regulations, the FHWA 
also partnered with the Federal 

Department of Labor Occupa-
tional Safety and Health Ad-
ministration (OSHA) to develop 
new standards for such things 
as safety glasses for employees 
and traffic control devices such 
as cones and barrels that are 
equipped with flashing lights. 
In addition, all employees who 
work as flaggers and who oper-
ate bucket trucks are required to 
attend training and be certified 
every year.

The MUTCD was published 
on December 16, 2009. The ad-
opted changes were effective as 
of January 15, 2010. States were 
required to either adopt the na-
tional manual or create their 
own state MUTCD supplement 
that conformed to the national 
standards. Missouri chose the 
latter and adopted its own ver-
sion of the manual, approved by 
the FHWA, in 2011.

Camden County started re-
placing their signs with the 
more reflective versions soon 
after the manual was adopted.

Lake Ozark Public Works Di-
rector MattMichalik said they 
had heard about the new re-
quirements a couple years ago, 
so when signs have needed to 
be replaced, they’ve purchased 
the new retroreflective versions.

“So far, I’d estimate that we’ve 
probably replaced about 20 to 
30 percent. Unfortunately, the 
cost is about double of what 
signs used to cost us,” he said.

Sign of the times
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Solution page 37
ACROSS
1. “_____ your engines!”
6. Buffoon
9. Dermatologist’s concern
13. Like beaver?
14. Bearded antelope
15. Pertaining to the ear
16. Davy Crockett’s last stand
17. Campaigned
18. Modern day letter
19. *Suri’s father
21. *Kiefer’s father
23. ___ blue
24. Khaled Hosseini’s “The ____ 
Runner”
25. Brady Bunch daughter
28. Actress Jessica
30. Metal helmet
35. Beehive state
37. “Frasier” actress Gilpin
39. Lacy mat
40. Folk story
41. Throw something heavy
43. Seed covering
44. Quechua speakers
46. “The ____ Not Taken”
47. Greek goddess of youth
48. Half-shell delicacy
50. Joint with a cap
52. *Brady Bunch kids addressed dad 
this way
53. “____ the slate clean”
55. “___ Doubtfire”
57. *Namesake
60. *Sasha and Malia’s father
63. Come by without warning
64. Frigid
66. Cool & distant
68. Flip-flop
69. French for “word”
70. T in Ferrari TR
71. Actress Hathaway
72. *Widely considered father of the 
detective story
73. *John Jacob _____, sire to clan 
of multi-millionaires

DOWN
1. Moses parted the Red one
2. After-bath powder
3. Culture-growing turf
4. Romulus’ brother
5. Russian triumvirate
6. Fairy tale villain
7. American Nurses Association
8. Plural of fundus
9. Wild feline
10. Face-to-face exam
11. Surprise attack
12. Building addition
15. Aeneas’ story
20. Air fairy
22. Pro baseball’s “Master Melvin”
24. Modern sing-along
25. *Enrique Iglesias’ father
26. Lack of muscle tension
27. Drug agents
29. Porter or IPA, e.g.
31. *Last of the pre-flood Patriarchs 
in the bible
32. Employees, often preceded with 
“new”
33. Legal excuse
34. *U.S. President with the most 
children
36. Furnace output
38. *This Russian father was 
famously terrible
42. Swelling
45. Sweatshop activity
49. Orinoco or Grande
51. Misprints
54. Get ready for a date
56. Company department
57. *John-John’s father
58. Fairytale’s second word?
59. Common workday start
60. Information unit
61. C in COGS
62. Japanese zither
63. School organization
65. Bird word
67. Frequent partner of “away”

Crossword 
Puzzle THEME: FAMOUS 

FATHERS

WWW.USA-MORTGAGELOTO.COM
2820 Bagnell Dam Blvd. #6B Lake Ozark

Eric
Sandholm
573-873-4039

2193-MLO - NMLS: 322274

Skip
Hamby

573-525-8055
NMLS: 697492

• Condo specialists 
for primary or 2nd 

homes

• Conventional, 
USDA, VA, FHA

• 2nd home condos 
- 10% down - 

no PMI optionsCompany NMLS 227262, Missouri Residential 
Mortgage Licensee

Welcome
Aleighsha Ferry 

as a Loan Offi cer 
Assistant!



Lake of the Ozarks Business Journal June, 2014 Page 39

PRESENT THE NINTH ANNUAL

LIVE ENTERTAINMENT ON STAGE ALL DAY!
FREE ADMISSION • NO COVER CHARGE

JULY 19, 2014JULY 19, 2014
LAKE’S LARGEST ALL-DAY ON-WATER EVENT!LAKE’S LARGEST ALL-DAY ON-WATER EVENT!

Hells Bells, America's 
#1 Tribute To AC/DC

Women 
Of Rock, A 

Tribute

Revelation, A Tribute 
To Journey

Members Only

FunLake.com/Aquapalooza
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Are you tired?
Tired of your internet not working when you do?

Tired of getting put on hold for tech support?

Tired of slow internet connections?

Tired of High Prices for internet service?

Business relies on internet service.
We’re all here to make money.
� e time you spend without internet 
service is time you can’t spend working.
Whether the connection is down, or 
you’re waiting for tech support on hold, 
it costs money.
We’ve been providing professional 
internet connectivity for decades.  
It’s our business; it’s all we do.
We’ve helped thousands of companies 
large and small get the service they need 
to conduct business on the internet.

Whether it’s hosting your domain and 
online store, or giving your employees 
the high-speed reliable no-hassle internet 
they need to do their jobs, no problem.
We can help you too, with less down 
time, better tech support and great rates.
Give us a call today and � nd out just how 
easy getting the internet you deserve is.

1-866-670-YHTI

The Internet with no strings 
attached! Get broadband in areas 
where no other service can go! 
Up to 2Mbps download speeds!

WIRELESS
ACCESS

“Always on” high speed internet 
broadband at speeds to 6 Mbps! 
Award-winning tech support!

No extra charge for business accounts!

BUSINESS 
DSL ACCESS

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

backbone! Lightning-fast response for your customers!

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

BUSINESS 
HOSTING

$3995

$2895

Support for ecommerce, ftp 
support, storage 25MB and up! 

$1995

*

*

*

*Prices listed are ‘as low as’, rates vary depending on 
service. Prices listed are per-month, with no charge for DSL 
modem use, $10 monthly for wireless modem use. Never any 
hidden fees, gimmicks or surprise charges.

Your
Hometown

Internet

GET THE INTERNET YOU DESERVE!
YHTI IS YOUR HOMETOWN INTERNET
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Phone 573.964.1919 • Fax 573.964.0410
3 MM • Northshore • W-20 in Lake Ozark

The ULTIMATE
Custom-Built Dock

CALL SUPER DAVE or ERIC!
or visit us online at

www.DockWorks.net

RIP RAP & BARGE SERVICE

gorockworks.com  573-280-7654 • 573-964-0016

•  Wave Absorption
•  Ground Reinforcement
•  Beauti�cation
•  Shoreline Protection
•  Bank Stabilization Permits

After

Before
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G &G Marina
1528 Maritime
Roach, MO 65787
Bus: (573) 346-2433
Bus Fax: (573) 346-5505
larry@ggmarina.com
www.ggmarina.com

Formula Boats of Missouri
4815 Windjammer Drive
Osage Beach, MO 65065
Bus: (573) 302-8000
Bus Fax: (573) 302-7301
info@formulaboatsmo.com
www.formulaboatsmo.com

Glencove Marina
PO Box 759
Lake Ozark, MO 65065
Bus: (573) 964-3404
Bus Fax: (573) 964-3604
sherry@glencovemarina.com
www.glencovemarina.com

Hydrohoist of the Ozarks
4065 E US Hwy 54, Suite A 
Linn Creek, MO 65052
Bus: (573) 346-7505
Bus Fax: (573) 346-4504
jclark@boatlift.com
www.boatlift.com

Kelly’s Port
5250 Dude Ranch Rd
Osage Beach, MO 65065
Bus: (573) 348-4700
Bus Fax: (573) 348-4456
rwk@kellysport.com
www.kellysport.com

Lake Media
918 North Bus. Route 5 
Camdenton, MO 65020
Bus: (573) 317-8124
Bus Fax: (573) 348-0556
bill.arnold@lakemediaonline.com
www.lakenewsonline.com

Lake Ozark Marine
5408 Bell Flower Court
Columbia, MO 65203
Bus: (573) 693-9290
Bus Fax: (573) 693-9290
ed@midwestboatparty.com
www.midwestboatparty.com

Lake West Marine
350 South Main Street
Laurie, MO 65037
Bus: (573) 372-8115
bob@lakewestmarine.com
www.lakewestmarine.com

Marine Concepts
501Hwy 42
Osage Beach, MO 65065
Bus Fax: (573) 693-9203
marineconcepts@ymail.com
www.worldsbestboatcover.com

Marine Max
3070 Bagnell Dam Blvd. 
Lake Ozark, MO 65049
Bus: (573) 365-5382
Bus Fax: (573) 365-6487
dave.bigge@marinemax.com
www.marinemax.com

Mid Missouri Yachts
3855 Osage Beach Pkwy. 
Osage Beach, MO 65065
Bus: (573) 302-0500
Bus Fax: (573) 302-1226
barret@midmoyacht.com
www.midmoyacht.com

Midwest Boat Brokerage
140 N Frontage Road
Osage Beach, MO 65065
Bus: (573) 873-2425
Bus Fax: (573) 873-2426
info@midwestboatbrokerage.com
www.midwestboatbrokerage.com

Ozark Barge & Dock Service
PO Box 140
Gravois Mills, MO 65037
Bus: (573) 372-5501
Bus Fax: (573) 372-3672
ninag@socket.net
www.ozarkbarge.com

Ozark Yacht Club
1800 Bagnell Dam Blvd. 
Lake Ozark, MO 65049
Bus: (573) 552-8401
Bus Fax: (573) 693-9102
tim.shields@ozarkyachtclub.com
www.ozarkyachtclub.com

PDQ Marine Service
PO Box 2487
Lake Ozark, MO 65049
Bus: (573) 365-5900
Bus Fax: (573) 365-5901
pdqmarineservice@hotmail.com

Performance Boat Center
111 Thunderboat Row
Camdenton, MO 65020
Bus: (573) 873-2300
Bus Fax: (573) 874-2302
brett@performanceboatbrokerage.com

Poly Lift Boat Lifts
PO Box 135
Sunrise Beach, MO 65079
Bus: (573) 374-6545
Bus Fax: (573) 374-8081
mark@polylift.com
www.polylift.com

Premier 54 Motor Sports, LLC 
4370 Osage Beach Parkway
Osage Beach, MO 65065
Bus: (573) 552-8550
Bus Fax: (573) 552-8557
rich@premier54.com
www.premier54.com

Rogers Manufacturing, Inc. 
19882 West 156 St
Olathe, KS 66062
Bus: (913) 829-1211
Bus Fax: (913) 829-1609
mrogers@rmigolfcarts.com
www.rmigolfcarts.com 

Rough Water Docks/Crabco LLC 
PO Box 1225
Sunrise Beach, MO 65079
Bus: (573) 374-0470
Bus Fax: (573) 374-8025
crabcollc@yahoo.com
www.roughwaterdock.net

LO Pro� le Magazine
PO Box 1457
Lake Ozark, MO 65049
Bus: (573) 365-2288
Bus Fax: (573) 365-2288
studiompublishing@gmail.com 

Summerset Boat Lifts
1165 Jeffries Rd
Osage Beach, MO 65065
Bus: (573) 348-5073
Bus Fax: (573) 348-4676
info@summersetboatlifts.com
www.summersetboatlifts.com

Surdyke Yamaha & Marina
5863 Osage Beach Pkwy
Osage Beach, MO 65065
Bus: (573) 348-6575
Bus Fax: (573) 348-6252
jcramer@surdykeyamaha.com
www.surdykeyamaha.com

TriToon Town
1062 Susan Road
Lake Ozark, MO 65049
Bus: (573) 365-2805
Bus Fax: (573) 964-6171
tritoontown@yahoo.com
www.tritoontown.com

Village Marina Yacht Club
107 Village Marine Road
Eldon, MO 65026
Bus: (573) 365-1800
Bus Fax: (573) 365-0777
bpecenka@villagemarina.com
www.villagemarina.com

Wet Steps
17245 North State Hwy 5
Sunrise Beach, MO 65079
Bus: (573) 374-9731
info@wetsteps.com
www.wetsteps.com

Yacht Club Marina
1650 Yacht Club Drive
Osage Beach, MO 65065
Bus: (573) 693-9250
Bus Fax: (573) 693-9254
info@yachtclubmarina.com
www.yachtclubmarina.com 

SERVING THE LAKE OF THE OZARKS AREASERVING THE LAKE OF THE OZARKS AREA
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Advantage Marine 
48 Beachwood Drive
Sunrise Beach, MO 65079
Bus: (573) 374-7095
Bus Fax: (573) 374-2232
Connie@advantagemarineloto.com

All About Boats 
3597 Osage Beach Parkway
Osage Beach, MO 65065
Bus: (573) 302-4100
Bus Fax: (573) 302-4102
mtylersanders@yahoo.com
www.boatozarks.com 

B & M Manufacturing
1150 Old South 5 
Camdenton, MO 65020
Bus: (573) 346-7246
Bus Fax: (573) 346-5470
mb@haulritetrailers.net
www.haulritetrailers.net

Benne Media
160 Highway 42
Kaiser, MO 65047
Bus: (573) 348-1958
Bus Fax: (573) 348-1923
gsullens@mix927.com
www.mix927.com 
www.lakebusjournal.com

Berger’s Marina
PO Box 517
Lake Ozark, MO 65049
Bus: (573) 365-2337
Bus Fax: (573) 365-6979
carolynsberger@yahoo.com

Boat Floater Industries
PO Box 17
Kimberling City, MO 65686
Bus: (417) 739-2430
Bus Fax: (417) 739-2431

Boat Lift Marine Center
PO Box 586
Osage Beach, MO 65065
Bus: (573) 348-4999
Bus Fax: (573) 348-4496
david@boatliftmarine.com
jim@boatliftmarine.com

Bridgeport Jet Ski
PO Box 186
Osage Beach, MO  65065 
Bus: (573) 348-1020
Bus Fax: (573) 348-3S88
bridgeportjetski@yahoo.com
bridgeportjetski.com

Captain Ron’s Bar & Grill
PO Box 568
Sunrise Beach, MO 65079
Bus: (573) 374-5852
Bus Fax: (573) 374-8834
duggan@usmo.com
www.captainronsatthelake.com

D & B Dock, Inc. 
166 Sparrow Drive
Climax Springs, MO 6S5324
Bus: (573) 347-2327
Bus Fax: (573) 347-2349
dbdock@att.net
www.dbdocks.com

Dock Realty
2820 Bagnell Dam Blvd, Unit 5A 
Lake Ozark, MO 65049
Bus: (573) 374-8849
Bus Fax: (573) 374-9285
dave@dockrealty.com 
www.dockrealty.com 

Dock Works
PO Box 1180
Lake Ozark, MO 65049
Bus: (573) 964-1919
Bus Fax: (573) 964-0410
dockworks@dockworks.net
www.dockworks.net

Dog Days Bar & Grill
1232 Jeffries Road 
Osage Beach, MO  65065 
Bus: (573) 348-9797
Bus Fax: (573) 348-4244
rrau71@yahoo.com
www.dogdays.ws

Drew Boat Lifts, Inc. 
8161 North State Hwy 5
Camdenton, MO  65020
Bus: (573) 873-0400
Bus Fax: (573) 873-0401
brandi@drewlift.com

Fibersteel Boat Lifts
3910 North Hwy 5 
Camdenton, MO 65020
Bus: (573) 346-9688
Bus Fax: (573) 346-3088

www.lakeboatlifts.com 

G &G Marina
1528 Maritime
Roach, MO 65787
Bus: (573) 346-2433
Bus Fax: (573) 346-5505
larry@ggmarina.com
www.ggmarina.com

Formula Boats of Missouri
4815 Windjammer Drive
Osage Beach, MO 65065
Bus: (573) 302-8000
Bus Fax: (573) 302-7301
info@formulaboatsmo.com
www.formulaboatsmo.com

Hydrohoist of the Ozarks
4065 E US Hwy 54, Suite A 
Linn Creek, MO 65052
Bus: (573) 346-7505
Bus Fax: (573) 346-4504
jclark@boatlift.com
www.boatlift.com

Kelly’s Port
5250 Dude Ranch Rd
Osage Beach, MO 65065
Bus: (573) 348-4700
Bus Fax: (573) 348-4456
rwk@kellysport.com
www.kellysport.com

SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

Glencove Marina
P.O. Box 759 – 147 Glencove Blvd
Lake Ozark, MO  65049
Bus: (573) 365-4001
Bus Fax: (573) 964-3601
info@glencovemarina.com
www.glencovemarina.com
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INDEPENDENT DISTRIBUTOR

100% NATURAL MORINGA PRODUCT LINE AVAILABLE NOW!

• Daily Nutrition • Weight Management 
• Skin Care • Energy

CALL YOUR LOCAL AUTHORIZED ZIJA DISTRIBUTOR
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(573)346-7161•(800)524-7161
EconoLiftwillgoanywhereintheentireLakeareatoserveyou.EconoLiftBoatHoistwithitspolyethylene

tankandgalvanizedmetalpartsmakesforthemostdurableanddependableliftavailabletoday!

THEOBVIOUS CHOICE!

Polyethylenebushingsforquieter
operation&extendedwear!

OnTheLakeFor
Over30Years!

SALES
SERVICE 

INSTALLATION

econolift7@gmail.com   www.econolift.com

BOAT HOISTS
FIVE-YEAR WARRANTY ON ALL

GALVANIZED PARTS!
LIFETIME WARRANTY POLYETHYLENE TANKS!

DIFFERENT SIZES OF LIFTS AVAILABLE:
4,500 to 20,000

PERSONAL WATERCRAFT LIFTS

LOCALLY OWNED AND MANUFACTURED  •  CAMDENTON/PIER 31 EXIT FROM NEW HWY 5, TURN RIGHT ON OLD ROUTE 5.  WE ARE 1.7 MILES ON LEFT SIDE OF THE ROAD

Call us today!
 573-392-7020

Residential 
 Commercial

Monuments • Memorials • Sculptural • Sandcarved

SANDBLASTING
SERVICE

for Lawn Furniture
& More!

www.SignDecor.net
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Featuring:
• MudPie
• Lolita
• Periwinkle by Barlow
• ReSails

Formerly, OYC Ship Shop, the new 
Nautical Shoppe will o� er a larger 
selection of nautical home furnishings, 
gifts, lake and coastal accents, including:

• Wall Décor
   Globes &
   Instruments
• Decorative Accessories
• Nautical Jewelry
•  Apparel, Model Ships–

Economy to Museum 
Quality

(573) 552-8401 • 300 Yacht Club Landing Dr., Lake Ozark, MO 65049

New Name! New Location!

www.NauticalShoppe.com Check out our New Location!

We’re STILL the Gift 
Headquarters for 

Boating Enthusiasts

New
Location
Opening 

June
2014!

573-348-4999
 info@boatliftmarine.com

A Lift for Every 
Boat and PWC!

www.boatliftmarine.com

Boat Lifts
A Heavy Duty Lift
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Sales:     1800 Bagnell Dam Blvd. 
Marina:   500 Yacht Club Landing Dr. 
Lake Ozark, MO 65049 
(At the 1-Mile Marker) 

Power 
40’ 2006  SeaRay Sundancer …….........$259,000 
38’  2007 Fountain Express……............$239,900 
36’  1975 Uniflite……………………...…….….$22,000 
35’  2002 Silverton Motor Yacht……....$123,900 
34’  1999 SeaRay Sundancer………..…..…$63,000 
31’  1990 SeaRay Sundancer…………..... $ 28,995 
31’  1996 Tiara 31 Open………….……..... $ 74,995 
28’  2005 Chapparral 280SSi……………...$ 39,900 
28’  2005 Sea Ray 260 DA………….………..$62,900 
26’  1995 Bayliner Rendezvous……….....$12,950 
22’  1992 Navigator Deck Boat.…........... $6,800 
21’  2006 Stratos Fish N’Ski ……………....$24,995 

Brokerage  
Power & Sail  
(573) 552-8401   
www.OzarkYachtClub.com 

Sail 
38’ 2007 C&C115 …………...…………...… .$149,000 
36’ 1987 Catalina 36…………...…………..... $49,500 
35’ 2011 Catalina 355…………………….….$149,000 
35’ 1992 Tartan 3500 Sailboat…………... $78,000 
34’ 1991 Catalina 34…………………….…..   $48,900 
26’  2007 MacGregor…..………………....… $21,500 
25’  2004 Catalina 250, Trlr……………......$27,900 
25’  1987 S2 8.0 ……………………………….... $ 5,200 
24’  1975 C&C……………..…………….……...  $ 6,995 
22’ 1985 Catalina  Pop-Top………………..... $6,195 
22’  1981 Catalina, Trailer ………….…….....$4,000  
19’  2013 VXOne (New), Trlr……………....$32,500 
16’  2002 Melges MC Scow…..…………......$6,450 
13’  1985 Laser …..………………………….……$ 1,750 
13’  1990 Sunfish ………..……………….……….. $ 875 
12’  1990 Butterfly ……..…………….…..……$ 1,750 
   9’ 2008 Catalina Sabot…………..………...  $2,800 
   8’ 2011  Open Bic  …………………..………..$1,750 

The Premier Marina For Power & Sail 

PENDING 
SOLD 

REDUCED 

PENDING 

Expert Marine 
Fiberglass Repair at the 

Lake of the Ozarks!

bigboysfi berglassrepair.com

Boat Updates • Personal Watercraft •RVs & 5th Wheels • Metal Flake Specialists 
• Gel Coating • Bass Boats • Complete Refi nishing Using PPG Paint Systems

Pick up & Delivery Service Available!

4008 Old Route
Hwy.5 North
Camdenton

573-346-1175

Quality Products
Quality Work

Quality Job

From “OWee” to “WOWee!”

We Fix Whiskey Dings 
and Bud Light Scratches!

FREE On-Site
Estimates!

LUMISHORE Underwater LED lights! 
Get that cool edge with the hottest trends in the 

underwater LED Lighting market!
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of the ozarks

UltraLift 2™
 SeriesHydroPort 2XL

™
 Series

Bow Guide

Corner Bumper

hhloz@boatlift.com   4065 E. US Hwy 54, linn crEEk, miSSoUri 65052

800.259.7532 or 573.346.7505 | boatlift.com

Industry
Market

Innovator.
Originator.

YourNEWboat is only as good as
the dealer that BACKS IT UP
The days of a tech running down to your boat with a crescent wrench 

and a straight-edge screwdriver and � xing your boat are over. . . 

In today’s environment, it takes education and equipment. 
If  your boat has a re-occurring  problem or is ready for Annual Maintenance, 

     please give us a call.
KELLY’S PORT . . . . . . . . . . . . . . . . . . . . . . . . . . . . THOSE OTHER GUYS
Years in Business . . . . . . . . . . . . . . . . . . .Since 1977 . . . . . . . . . . . . . . . . .??????
Certifi ed Techs . . . . . . . . . . . . . . . . . . . . .9 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Master Techs . . . . . . . . . . . . . . . . . . . . . .3 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Boats . . . . . . . . . . . . . . . . . . . . . .6 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Vehicles . . . . . . . . . . . . . . . . . . . .5 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Fully Insured . . . . . . . . . . . . . . . . . . . . . . .Yes . . . . . . . . . . . . . . . . . . . . . . .??????
Schools attended this year by techs . . .22 . . . . . . . . . . . . . . . . . . . . . . . .??????

573 348-4700

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

2545 HWY 54 • Osage Beach, MO

573 348-3888
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Buy The Best 
and Only
Cry Once!

573 348-4700
KellysPort.com

Since 1977 • 36 Years with Same Owner and Manager!
Full-Service On-Water Marina

Wet & Dry Storage • Full Fiberglass and Mechanical Repair

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 HWY 54 • Osage Beach, MO

573 348-3888

2004 REGAL 2900 LSR – 496 MAG HO – 313 
HRS – WT/BLK  One owner beauty and loaded! 

$43,900 

$24,900$43,900  $34,900$48,900
2012 BENNINGTON 24 SSLX – 150 OUTBOARD 4/

STROKE 135 HRS. – BRONZE/IVORY $34,900 This boat 
is almost like buying new and with low hours!

2005 COBALT 272 – 8.1 – BURG/TN – 200 HRS   
$48,900   Very nice boat with tower and big 

block for power!!

2000 CROWNLINE 266 BR LPX – 7.4 MPI BRAVO 
3 – WHT/GRN – 267 HRS $24,900 Very clean 
and well maintained boat with low hours!

Our Pre-Owned Inventory

See the boats online at:

OUR TRADE INS
2000 MAXUM 2300 SC – 5.7 – TRAILER .......................................................$12,900
1996 FOUR WINNS 24 HORIZON 5.8V – N/TEAL ............................................$15,900
1994 WEBBCRAFT 240 BR SPORT – 7.4 – WT/BLUE .....................................$15,900
2007 RINKER 240 DB – 350 MAG B3 – TRL – 140 HRS ................................$28,900
2007 BENNINGTON 2575 RSS – 225 OPTIMAX – W/BLUE ............................$32,900
2008 REGAL 2520 – 5.7 – NT/BLUE – 230 HRS ............................................$34,900
2000 CROWNLINE 266 BR – 7.4 – GRN/WHT ................................................$28,900
1999 REGAL 2800 LSR – 7.4 MPI – N/GRN – 430 HRS .................................$31,900
2013 REGAL 52 SC – T/600 IPS 600’S – NNT/BLUE ....................................$809,000    
            
CRUISERS
1999 REGAL 2660 – T4.3L – 360 HRS – WT/TN ...........................................$33,900
1995 RINKER 300 FIESTA – T5.7 ...................................................................$19,900
2006 REGAL 3360 – T/5.7 – TT/TAN – 190 HRS .........................................$114,900
1994 CARVER 370 VOYAGER – T7.4L – N/TN – 800 HRS ..............................$49,900
1994 SEA RAY 380 SS – T/502 – WT/DK GRY ...............................................$48,600
2005 SILVERTON 39 MY – T8.1 – WT/BLK – 175 HRS .................................$174,900
1996 REGAL 402 – T7.4 – 800 HRS - WHT ...................................................$64,500            
2009 REGAL 4060 COMMODORE – T8.1 – T/TAN .......................................$289,900
2001 REGAL 4160 – T502 – WHT/TAN – 450 HRS ......................................$119,900
2003 REGAL 4260 – T8.1 – NTT/BLK – 325 HRS ........................................$149,900
2003 REGAL 4260 TWIN VOLVO 75P DIESEL LOADED BOAT! .......................$240,000
2007 REGAL 4460 – T/8.1 – NTT/BLK – 70 HRS. ........................................$259,000
2013 REGAL 52 SPORT COUPE – T600 IPS – NTT/BLUE .............................$809,000

PERFORMANCE
1997 CHAMPION CHASE 90 – 7.4 - ...............................................................$25,900
1997 BAJA 302 –T 7.4 -  WT/RD/YL ..............................................................$29,900                       
2000 WELLCRAFT 33 AVS – T502 – N/GRN/BLK – 312 HR. ...........................$59,900
2001 BAJA 342 – T502 – 600+ HRS ............................................................$63,900
1998 FORMULA 353 FASTECH – T500 – TRL – 450 HRS ..............................$69,900
2006 DONZI 35 ZR – T496 HO – 175 HRS – WHT .......................................$105,000 
2005 FORMULA 382 FASTEC – T525 – 96 HRS...........................................$119,900
1999 FORMULA 382 FASTECH – T502 SUPER CHARGE – 250 HRS ..............$69,900
 
DECK BOATS
2000 LOWE – 224 TAHITI – 150 MERC – TRL ...............................................$11,500
2007 RINKER 240 DB – 350 MAG B3 – TRL – 140 HRS ................................$28,900
1996 CHAPARRAL SUNESTA 23 - ..................................................................$13,900

CUDDY
 2000 MAXUM  2300 SC – 5.7 – TRAILER .....................................................$12,900  
1999 FORMULA 330 SS – T6.2 – 350 HRS ...................................................$62,900
2005 REGAL 3350 – T5.7 – TT/BLK – 250 HRS ............................................$94,900
2008 REGAL 3350 – T5.7 GXI DP – 150 HR. – T/BLK w/YELLOW ................$139,900

PONTOON BOATS
2002 LOWE JM2505N – 130 H.P. – 250 HRS. ...............................................$15,900
2012 BENNINGTON 24 SSLX – 150 – BRONZE/IVORY – 135 HRS .................$34,900
2007 BENNINGTON 2575 RSS – 225 OPTIMAX – N/BLUE .............................$32,900
2012 CYPRESS CC0Z22 – 200 4-STROKE -38 HRS ......................................$36,900

BOWRIDERS
2006 REGAL 2400 LSR – 5.7 GXI DUP PROP – 29 HRS. – N/BLUE ................$31,900
1994 WEBBCRAFT 240 BR SPORT – 7.4 – WT/BLUE .....................................$15,900
1996 FOUR WINNS 24 HORIZON – 5.8 V – N/TEAL ........................................$15,900
2000 CROWNLINE 266 BR – 7.4 – GRN – 267 HRS ......................................$24,900
2008 REGAL 2700 – 5.7 – NTT/BLK – 96 HRS ..............................................$57,900
2010 REGAL 2700 – 5.7 GXI – N/GLACIER - ..................................................$68,900
2011 REGAL 2700 ES – 5.7 – SAND .............................................................$69,900
2005 COBALT 272 – VOLVO 8.1 – 200 HRS BUR/TN......................................$48,900
2005 FOUR WINNS 280 HORIZON – 496 MAG B3 – 275 HRS - .....................$52,900 
1999 REGAL 2800 LSR – 5.7 – WHT/BLK......................................................$24,900 
1999 REGAL 2800 LSR – 7.4 MPI – N/GRN – 430 HRS .................................$31,900
2004 ENVISION 29 COMBO – 496M – WHT – 200 HRS .................................$42,900
2002 REGAL 2900 LSR – 537 GSI – WT/GRN – 650 HRS ..............................$33,900 
2003 REGAL 2900 LSR – 5.7 GXI – NTT/YELLOW .........................................$37,500
2004 REGAL 2900 – 496 HO – BLK – 307 HRS. ............................................$43,900                                                                                                     
2006 CROWNLINE 320 LS-350 MAG MPI – 180 HR – N/BLK ........................$76,900 
2003 ENVISION 3600 LEGACY – T6.2 – 326 HRS ..........................................$79,900 

Lake’s
Best
Gas

Prices!

YourNEWboat is only as good as
the dealer that BACKS IT UP
The days of a tech running down to your boat with a crescent wrench 

and a straight-edge screwdriver and � xing your boat are over. . . 

In today’s environment, it takes education and equipment. 
If  your boat has a re-occurring  problem or is ready for Annual Maintenance, 

     please give us a call.
KELLY’S PORT . . . . . . . . . . . . . . . . . . . . . . . . . . . . THOSE OTHER GUYS
Years in Business . . . . . . . . . . . . . . . . . . .Since 1977 . . . . . . . . . . . . . . . . .??????
Certifi ed Techs . . . . . . . . . . . . . . . . . . . . .9 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Master Techs . . . . . . . . . . . . . . . . . . . . . .3 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Boats . . . . . . . . . . . . . . . . . . . . . .6 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Vehicles . . . . . . . . . . . . . . . . . . . .5 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Fully Insured . . . . . . . . . . . . . . . . . . . . . . .Yes . . . . . . . . . . . . . . . . . . . . . . .??????
Schools attended this year by techs . . .22 . . . . . . . . . . . . . . . . . . . . . . . .??????

573 348-4700

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

2545 HWY 54 • Osage Beach, MO

573 348-3888
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LAKEOFTHEOZARKS• 9 EASTBUSINESSDR.
KAISER, MISSOURI 573-348-3300 • 1-866-751-5944

QUALITY COVERS • ENCLOSURES
 BIMINIS • INTERIORS

FLEXSTEEL MARINE SEATING
FULLY INSURED MEMBERS OF IFAI & MFA

Original Owner JAY GAUNT is BACK!
cockpit cover ?

bimini ?

sunpad ?

full
cover ?

interior carpet ?

cockpit 
carpet ?

flexsteel
marine

seating ?

enclosure ?

SLC_03012014_B_H:SLC 1-2 4c 04.19.07 BO (Quark 6)  3/21/2014  2:23 PM  Page 1
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D ROAD • OSAGE BEACH
BEHIND HY-VEE

EXCLUSIVE EAGLE
FLOATS DISTRIBUTOR

WWW.CWDSUPPLY.COM 
YOUR LOCAL SOURCE FOR QUALITY DOCK SUPPLIES

• Dock Flotation • Buoys
• Dock Ladders • Dock Vinyl 
• Galvanized Dock Cables • PWC Lifts
• Cable Floats • Dock Winches 
• Concrete Decking • Much Much More!

Present this 
coupon and take 

an additional
Expires 09/01/2014

$50 OFF
Any Wet Step 

Product
BNJ042014

Serving the Lake Area for 
Over a Decade!

OPEN MONDAY - FRIDAY 8AM - 4:30 PM • 573-348-0434
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www.premier54.com
(573) 552-8550 • On Osage Beach Parkway between Walmart and Outlet Mall

Performance Boats
1998 Imp 32, T/454 CID, 310 HP, White ..........................................$36,900
Cuddys/Cruisers
1989 SeaRay 26CC, 454 CID, 300 HP ...................................................$10,900
1995 Mariah 225CC, 454 CID, 300 HP ..................................................$10,900
2000 SeaRay 240 DA, 5.7 EFI, 260 HP ..................................................$22,900 
1989 Sea Ray 26CC 454 CID, 330 HP ..............................................$12,900
2001 Formula 260BR 7.4L, 310 HP .................................................$32,900
2000 Formula 280SS, 7.4L, 310 HP, White .....................................$39,900
2003 Chaparral 280BR, Twin 5.0L, 220 HP ......................................$42,900
2010 Monterey 28SC 8.1L HO, 420 HP ............................................$94,900
2008 Cruisers 200 CXI, Twin 5.0L GXI, 270 HP .............................$104,900
2008 Cobalt 303CC, Twin 5.7L GXI, 640 HP ..................................$119,900
1992 Sea Ray 32 Weekender, T5.7V, 260 HP, White .......................$19,900 
2005 Formula 34 PC, Twin 496 CID HO, 425 HP ...........................$139,900 

Runabouts
2012 Chaparral 19BR, 4.3L, 220 HP, Red ........................................$26,900
2003 Bayliner 195 BR, 3.0L, 135 HP ..................................................$8,900
2012 Nautique 226, 343 HP .............................................................$74,900 
1998 Formula 252 BR, 7.4L 310 HP ................................................$24,900 
2008 Chaparral 276BR 8.1V, 420 HP ...............................................$69,900 
2009 Chaparral 276BR, 8.1L, 375 HP ..............................................$72,900
1999 Sea Ray 280BR, T-5.7L, T-260 HP, white ...............................$37,900
2005 Crownline 288 BR, 496 CID, 375 HP .......................................$49,900 
2003 Sea Ray 290BR, T-5.0L, T-260 HP, black ................................$59,900
2009 Crownline 300 BR, 496 CID, 380 HP .......................................$79,900
Pontoons/Deck Boats
1999 Crownline 238D, 5.7L 250 HP .................................................$19,900
2007 Landau 24TT S70 70 HP .........................................................$14,900 
2007 Sea Ray 240SD 5.0L, 260 HP .................................................$42,900
2007 Four Winns 244 Fun 350 Mag, 300 HP ...................................$37,900 
2000 Sundancer 26TT, M200 200 HP ..............................................$15,900
2008 Sea Ray 260 SD, 496 CID, 375 HP, Black ...............................$57,900
1999 Bayliner 2659 5.0, 220 HP ......................................................$16,900 

The Lakes leader in 
pre-enjoyed boats!

The World’s Best Value in
Quality Bowriders & Deckboats!

GREAT RATES - IN HOUSE FINANCING & INSURANCE AVAILABLE!

ALL NEW 2014 307 SSX

Starting at 
$124,995
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160 N. Hwy 42 - Kaiser MO 65047 |  573-348-1958 Tel.  |  573-348-1923 Fax.

Contents © Copyright 2014 - All Rights Reserved

Highway 54
Osage Beach 

(573) 552-8550

YOUR SOURCE FOR THE FINEST QUALITY BOATS IN THE MIDWEST

TAKE
ONE FREE

Lake of the Ozarks

Shop Online www.Premier54.com
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