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Bridging the Gap 21 Down Seven to Go

By Nancy Zoellner-Hogland

May 1, 2019 marks 21 full
years of operation of the Lake of
the Ozarks Community Bridge,
a construction project that dra-
matically improved options for
those traveling between the
east and west sides of the Lake.
Before the bridge was complet-
ed, motorists could choose be-
tween taking the ferry boat or
driving the then unimproved
Highways 5 and 54.

The good news is, if every-
thing goes as planned - if traf-
fic counts stay the same or in-
crease, ifthe economy stays the
same or improves and doesn’t
experience a downturn like the
one seen in 2008, and if there
are no unforeseen drastic ex-
penses for repairs — the bridge
will be paid offin 2026.

And that means no more
tolls.

Joe Roeger, who has served
as treasurer of the Lake of the
Ozarks Community Bridge
Corporation since its incep-
tion, said if he has his way,
there will be a big community
party to celebrate the event.

“This is the first large-scale
public-private transportation
initiative of its kind in Mis-
souri under the 1990 statute so
it will be a pretty big deal when
it’s paid off and transferred to
the state. We had a huge cel-
ebration when it was opened
—marching bands and the gov-
ernor, US Senator and our state
representatives were there. 'm
not sure ifwe’ll go to that extent
next time, but I sure think we
need to do something,” he said.

Benne Media was also part
of the grand-opening celebra-
tion. A contest was held on 92.7
The Mix radio station that al-
lowed listeners to call in when
they heard the sounder to get
registered for a chance to be
the first to drive across the
bridge after it opened. Station
manager and on-air personal-
ity Mike Clayton then drew the
winning name and that person
got to lead the more than mile-
long line of vehicles across the

bridge once the speeches were
given and the ribbon was cut.
Roeger said he thought it would
be fun if that person could
once again lead the procession
across the bridge during the
payoff party.

He also explained why the
payoff was such a monumental
accomplishment.

“MoDOT (the Missouri De-
partment of Transportation)
had been looking at what oth-
er states had done in public-

private initiatives for trans-
portation improvements. The
following year, MoDOT then
proposed a couple of those
ideas — TDDs and Transporta-
tion Corporation - to the legis-
lature,” he said, explaining that
Transportation Development
Districts (TDDs) possess taxing
authority to found transporta-
tion projects while Transporta-
tion Corporations have no tax-
ing authority. “MoDOT already

continues on page 22

For the Latest Market Status and
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month’s “As The Lake Churns”
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Armchair
Pilot

By Nancy Zoellner-Hogland

HAVE YOU LOST your pass-
port? According to Afar maga-
zine, it’s possible to get another
one fairly quickly, if you follow
the right steps. It’simportant to
report your lost or stolen pass-
portassoon as possiblesoitcan
be cancelled, but Afar suggests
checking every possible pocket
and purse firstbecause onceit’s
cancelled, it can’t be reinstated
if you find it 5 minutes later. If
you're in the U.S., call first to
cancel, then visit a passport ac-
ceptance facility to fill out a DS-
11 form and start the process to
obtain a replacement. If you're
out of the country, you'll need
to visit the nearest U.S. embas-
sy or consulate — and you won't
be able to return to the U.S. un-
til you receive a replacement.
To apply, you'll need a passport
photo, another form of gov-
ernment-issued identification
like a driver’s license, proof of
U.S. citizenship and your travel
itinerary. Afar suggests keep-
ing photocopies of all these
documents in your phone or in
Google Drive. Overseas you'll
need to fill out both a DS-11 and
DS-64 and include a statement
about how and where you lost
your passport. Afar suggests fil-
ing a police report if you think
it was stolen. Replacement
passports can be issued with-
in a day or two during normal
business hours; weekends and
holidays may add time. Some
travel insurance policies can
help cover costs of changing
flights. If you have Global En-
try membership that was tied
to your lost passport, you don’t
need to reapply but you will
need to log on to the Trusted
Traveler website and enter your
new passport number.

GLOBAL ENTRY only lasts
for five years, so make sure
you keep an eye on the expira-
tion date because it has to be
renewed before it expires. Re-
newal can be handled through
the GE kiosks as far out as one
year before it expires — and the
next five-year period doesn’t
begin until the original expi-
ration date so you won't lose
time by renewing early. Trusted
Traveler Programs like Global
Entry and TSA PreCheck can
help you get in and out of the

airport faster.

BE CAREFUL ABOUT how you
voice your opinion! A woman
and her 14-year-old daughter
were booted off a Frontier flight
in April after complaining
about vomit in their seats. The
mother allegedly told the flight
attendant about it but was told
it wasn't the attendant’s job to
clean it up. The girl became up-
set after discovering the vomit
on her clothes, hands and back-
pack and the mom became up-
set when she was handed wipes
and told to clean it up herself.
After refusing and becoming
belligerent, police were called
and the woman was arrested
and held for 12 hours while her
daughter was placed in protec-
tive custody. Frontier said the
woman was offered a change
in seating but social media
posts by other passengers dis-
pute that report, saying that al-
though there were empty seats
and the mother insisted she
needed to get back home, the
attendant told her she had to
get off the plane.

LOVE WATCHING PLANES
take off and land? After May 15,
you'll be able to do that pool-
side with a drink in hand if you
say at the new TWA Hotel at
New York’s JFK International
Airport. TWA's former Fight
Center, located at Runway 4
Left/22 Right, was turned into
a 512-room hotel. It features
a retro look with mid-cen-
tury-inspired furniture and
4-1/2-inch-thick windows, a
restaurant, cocktail lounge,
observation deck and rooftop,
zero-entry infinity pool that
will remain open through the
winter.

PERKS ARE RETURNING to
economy class. Both MSN Trav-
el and Afar magazine reported
several airlines are providing
extras like larger desserts, free
earplugs, eye masks and socks,
free — and better — snacks, free
soft drinks and free meals for
longer flights. Some airlines
are offering free in-flight enter-
tainment - libraries, stream-
ing of Netflix, Hulu and HBO
Go and live TV — and a few are
even bringing in planes with
more seat space. A couple over-
seas carriers are even featuring
seats that can be converted into
flat spaces that are just the right
size for a sleeping child.

FLAT-SURFACE BEDS will also
be available on All Nippon Air-
ways Tokyo-Honolulu Airbus
A380 flights. The leg rest will

fold up to create a bed — and a
mattress will even be provided.
The planes will also include
walk-up bars and a multipur-
pose room to stretch your legs.

NOW YOU CAN VACATION
like a star at the new Planet
Hollywood Beach Resort on
Costa Rica - but you can do it
responsibly, leaving a mini-
mal carbon footprint. That’s
because, in addition to provid-
ing walls full of authentic Hol-
lywood memorabilia, Planet
Hollywood has incorporated
a wide range of conservation
measures including reusable
keyless entry bracelets; energy
efficient lighting, A/C and ap-
pliances; low-flow toilets and
showerheads; elimination
of plastic water bottles and
straws; and adoption of an eco-
friendly water purification sys-
tem. The resort’s restaurants
use local foods whenever pos-
sible and they donate all sur-
plus food, “right down to the
peels to feed the local farmers
livestock.” They also offer vol-
unteer-tourism opportunities
to their guests to allow them to
give back to the local commu-
nity that hosted them during
their vacation.

PASSENGER GROWTH at St.
Louis Lambert International
Airporthas now extended for 43
straight months. That’s accord-
ing to a news release provided
by the airport. Airport officials
report 3,510,938 passengers
flew in or out of the airport
during the first three months
of 2019, which was an increase
of three percent over the first
quarter of 2018. January saw
growth of 2.4 percent, February
brought a 4.9 percent increase
and March saw a 2.1 percent
growth in total passengers
or 1,351,083 passengers. New
flights could be responsible.
Southwest Airlines added non-
stop service to Hartford, Con-
necticut last fall; Sun Country
Airlines made its STL debut last
fall as well, with weekly flights
to both Tampa and Fort Myers;
and Frontier Airlines added
new service to Jacksonville
and seasonal service to West
Palm Beach. All airlines aver-
aged 240 daily departures to 71
destinations totaling 21,540 de-
partures through March 2019.
In April, airlines are scheduled
for 255 daily departures - seven
more than this time a year ago.
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The ultimate birthday bash for kids of all ages

By Nancy Zoellner-Hogland

Summer babies have got it
goin’ on!

Research shows babies
born in June, July and August
are more often a healthy birth
weight and grow up to be taller
adults. Other studies suggest
summer-born babies tend to
have a more robust internal
clock than those born at other
times of the year. Babies born
in summer are less likely to
have Season Affective Disorder
(SAD) than winter babies and
summer children are generally
more positive-thinking than
others.

But the piece de résistance
— summer babies can have
outdoor birthday parties! And
thanks to Fort 54 Paintball, a
paintball park off D Road in
Osage Beach, they can have a
birthday party to top all birth-
day parties!

The state-of-the-art paint-
ball course is fun, intense and
battle-safe — and can be used
by kids of nearly all age groups.
Owner Rich Scharlott has 60
adjustable, air-powered guns
for older kids and adults but
also has an arsenal of spring-

loaded splat pump guns so kids
6 to 9 can also enjoy parties at
the park as well. Scharlott said
he also plans to add laser tag
guns to his collection in the
near future.

The two-acre park has been
open two years but has been
operating as a paintball park
for a little more than half that
time. Scharlott said he has a
group of kids to thank for his
change of direction.

“I originally built this as a
haunted trail for Halloween. I
spent a lot of time cutting trails
and getting it set up - and a lot
of money paying high school
kids to work as zombies and
monsters! Then one night these
kids came through and said it
would really be a cool paintball
park. I'm originally from St.
Louis and had played quite a
bit up there so, being an entre-
preneur, I just started thinking
about how I could make that
happen,” he said.

He reworked the land a
bit, digging a few trenches,
building a few berms, add-
ing a bunker or two and some
landscaping, and ended up
creating two fields that can

S == = .
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operate separately or be com-
bined for a larger party. He
also built a staging area and
equipment house. The park is
surrounded by fencing or net-

ting so younger kids can’t get
lost and the front is draped in
heavy netting to allow spec-
tators to enjoy the action
without getting splattered.

This summer, he’ll be
building a new concession
area with a large deck over-
looking the park where pizza,

continues on page 23
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Several interested in soccer complex

By Nancy Zoellner-Hogland

There’s quite a bit of sup-
port for bringing a tournament
soccer complex to Lake of the
Ozarks. That became apparent
when several different prop-
erty owners expressed interest
in partnering at various levels
in the project.

“The advisory board met
yesterday and reviewed nine
proposals and we are currently
looking for some more detailed
information from a few of the
proposals. We are very excited
about the opportunities and
the fact we have proposals
from multiple locations, in-
cluding Eldon, Osage Beach,
Linn Creek and Lake Ozark,”
said Tim Jacobsen, execu-
tive director of the Lake of the
Ozarks Convention and Visitor
Bureau and a member of that
board.

In the April issue of the Lake
of the Ozarks Business Journal,
we reported that studies con-
ducted over the past few years
showed an eight-field tourna-
ment soccer complex at Lake
of the Ozarks would have a
$75-million annual impact in

spending in the community,
creating 900 to 1,000 new jobs
with that spending.

According to Jacobsen, some
of the economic impact would
be produced through the
50,000 to 120,000 room nights
that would be booked annu-
ally during the spring and fall
shoulder seasons — from the
beginning of March until the
middle of June and then again
from mid-August through No-
vember. Because of that, the
Lake of the Ozarks Conven-
tion and Visitor Bureau (CVB)
and the Lake of the Ozarks
Tri-County Lodging Associa-
tion (TCLA) are proposing an
increase in the local county
lodging tax from 3 percent
to 6 percent in Camden and
Morgan counties and from 5
percent to 6 percent in Miller
County to help fund construc-
tion of the facility, estimated to
cost $20 million to $30 million.
Other funding sources for the
proposed project could include
local businesses and govern-
mental entities. Bonds would
have to be issued for a term of
approximately 20 to 23 years

for the development of the soc-
cer complex.

Jacobsen said a side benefit
would be additional lodging
tax revenues that could be uti-
lized to promote the Lake.

“These funds are in addition
to the funds currently collect-
ed. The soccer tournaments
included in this proposal man-
date a minimum two-night
stay-and-play policy, which

READY.

My team is ready to help
before, during and after any
disaster. Protect your home.

CALL ME TODAY.

Mike Heitman Ins Agcy Inc

Mike Heitman, Agent

4681 Osage Beach Parkway
Osage Beach, MO 65065

Bus: 573-348-1737

State Farm Fire and Casualty Company,

StateFarm

State Farm General Insurance Company, Bloomington, IL

1501430

means all tournament over-
night arrangements will only
be made with TCLA accom-
modation facilities who are
current in their collection and
remittance of the county lodg-
ing tax,” he said, explaining
that policy assures lodging fa-
cilities they will see a return on
the additional tax that would
be collected if the increase is
approved by voters.

Jacobsen said the soccer
park would bring families back
to the Lake, it would bring
them in the shoulder seasons,
it would be paid for by the visi-
tor, “and it’s trackable. Soccer
has continued to grow over the
years and its popularity is ex-
panding but the real ‘hot bed’
of soccer is in the Midwest, es-
peciallyin St. Louis and Kansas
City.”

Jacobsen said because find-
ing a suitable location was a
priority, a Request for Proposal
(RFP) was published in news-
papers, shared with several
organizations and sent to 26
different property owners in
early March to determine the
best possible site from the mul-
tiple potential sites identified
in the study. An advisory board
consisting of three representa-
tives from the local business
community and the presidents
of TCLA and the CVB was also
established to review each of
the submitted sites from the is-
sued RFP.

In addition, the board con-
tacted developers who have
expressed an interest in similar
projects, he said, adding that
they had already heard from
some developers who don’t
own land but who have a his-
tory with recreational facili-

ties and who were interested in
partnering with someone who
hasland.

“The most viable option
would be for someone who
owns more property than
what’s needed for the soccer
complex to donate a piece of
the property for the project and
then make his or her money by
developing the land around it,”
Jacobsen said. “In a best-case
scenario, a developer would
partner with a municipality
or county, using tax dollars to
build the facility, then he or she
would turn it over to that entity
when it’s completed.”

Jeanna Woods, city admin-
istrator for Osage Beach, said
they were very interested in be-
ing part of the project.

“We're looking at it from an-
other angle too. Although the
soccer fields would be used on
the weekend for tournaments,
they’'d be available through
the week for our local teams to
play on. Soccer is really grow-
ing in popularity at the Lake
and it would be great to have
nice, new fields for our kids to
play on,” she said. “We’d also
like to work out a deal where
we could also add a few base-
ball diamonds or have a couple
multi-use fields. We took over
the OYAC baseball and softball
program this year and have 40
teams to schedule on five fields!
We really need more and this
seems like it would be a perfect
opportunity to add them.”

For more information about
the proposed soccer complex,
including the study that was
conducted, visit www.lakesoc-
cercomplex.com.
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Payroll scam making the rounds

If IRS scams, bail bond
scams, credit card offer scams,
multi-level marketing scams
and dating site scams weren'’t
enough — now you can add one
more to the list. Payroll scams.
A Missouri business recently
contacted its local sheriff’s of-
fice after receiving an email
requesting they change one of
their employee’s direct depos-
its.

According to law enforce-
ment, the fictitious emails ap-
peared to be coming from an
employee of the business who
was asking that the bank rout-
ing number be changed so the
money would go into his new
bank account. However, after
contacting the employee, the
business owner learned the
employee had made no such
request. Instead, the change
was actually to redirect the pay
into abank account outside the
United States. It was the second
such scam reported recently.

Law enforcement is work-
ing with the FBI, which has its
hands full. Statistics gathered
by the FBI's Internet Crime
Complaint Center (IC3) for 2018
show Internet-enabled theft,
fraud, and exploitation remain
pervasive and were responsible
for a staggering $2.7 billion in
financial losses in 2018.

In its annual Internet Crime
Report, the FBI reports the IC3
received 351,936 complaints
in 2018—an average of more
than 900 every day. The most
frequently reported com-
plaints were for non-payment/
non-delivery scams, extortion,
and personal data breaches.
The most financially costly
complaints involved business
email compromise, romance or
confidence fraud, and invest-
ment scams, which can include
Ponzi and pyramid schemes.

Reports came in from every
U.S. state and territory and in-
volved victims of every age.
There was a concentration of
victims and financial losses,
however, among individuals
over the age of 50.

“The 2018 report shows how
prevalent these crimes are,”
said Donna Gregory, chief of
the IC3. “It also shows that
the financial toll is substantial
and a victim can be anyone
who uses a connected device.
Awareness is one powerful tool
in efforts to combat and pre-
vent these crimes. Reporting is
another. The more information

that comes into the IC3, the
better law enforcement is able
to respond.”

The bright spots reported
by the IC3 include the estab-
lishment in February 2018 of
the Recovery Asset Team and
its success in recovering funds
lost in business email com-
promise scams. These sophis-
ticated scams involve perpe-
trators infiltrating businesses’
email accounts and requesting
fraudulent wire transfers or gift
card purchases.

The Recovery Asset Team
has helped streamline com-
munication with financial in-
stitutions and assist FBI field
offices in the recovery of funds
for businesses that report a
fraudulent domestic transfer.
The team was able to success-
fully recover more than $192
million in funds—a recovery
rate of 75 percent.

One recovery success came
in Colorado, where a victim
wired $56,179.27 for a home
purchase to a thief after receiv-
ing a spoofed email request
from the lending agent. The
Recovery Asset Team worked
with the Denver Field Office
and the victim’s bank to freeze
the funds transfer and return
$54,000 of the stolen money.

“The 2018 report shows how
prevalent these crimes are. It
also shows that the financial
toll is substantial and a victim
can be anyone who uses a con-
nected device.”

To improve the chances of a
successful recovery, it is imper-
ative that victims contact their
bank immediately upon dis-
covering a fraudulent transac-
tion as well as report the crime
to the IC3.

The large number of com-
plaints captured by the IC3
in 2018 also helped improve
the data available to all law
enforcement entities as they
search for connections among
cases and look for trends and
patterns in crimes and victims.
In addition, the IC3’s Opera-
tion Wellspring Initiative helps
build the cyber investigative
capability and capacity of state
and local law enforcement by
linking them to the FBI’s field
offices for support on identify-
ing and responding to mali-
cious cyber activity.

In 2018, the IC3 also worked
with the FBI's Victim Services
Division to add staff to help
better serve the victims of cy-

ber-enabled crime. The victim
specialist-Internet crimes posi-
tion helps provide crisis inter-
vention services, assess victim
needs, and refer victims to ad-
ditional resources.

The IC3 website provides
a list of common and current
scams as well as tips on how
to avoid being a victim of an
Internet-enabled crime. The
mostimportant prevention tips
include keeping hardware and
software updated and protect-
ed by anti-virus programs and
strong passwords. The other
steps include learning how to
recognize suspicious messages
and requests and researching
and verifying the legitimacy of
every offer, person, message, or
opportunity encountered on-
line.

The IC3 was created in 2000
to provide the public with a
reliable and convenient re-
porting mechanism to submit
information to the FBI con-
cerning suspected Internet-fa-
cilitated criminal activity and
to develop effective alliances
with industry partners. Learn
more at ic3.gov.
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The Lake area is awash with new residential developments, particularly
condominiums. However, along with this comes a wave of challenges for
condominium and homeowners associations. All too often, developers of new
construction projects cut corners to reduce costs and avoid delays.
Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for
homeowner associations and their members.

SELECT THE FIRM WITH PROVEN RESULTS. LEARN MORE AT
WWW.LONGROBINSON.COM OR CALL 816-541-2100 TO ARRANGE A CONSULTATION

LONG & ECC)BINSON

1800 BALTIMORE AVENUE, STE. 500, Kansas City, MO 64108

THE CHOICE OF A LAWYER IS AN IMPORTANT DECISION AND SHOULD NOT BE BASED SOLELY UPON ADVERTISEMENTS.
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Osage Beach prepares for Amendment 2 implementation

By Nancy Zoellner-Hogland

Osage Beach City Adminis-
trator Jeana Woods said if the
calls she’s been getting are any
indication, most people are
supportive of a medical mari-
juana dispensary operating in
the city.

She said a handful of people
had called the city during the
past month but most were just
asking questions about the
process.

“Some were from develop-
ers. Some were attorneys for
developers asking where we
were in the process. They were
looking at cultivation and pos-
sibly manufacturing but I hon-
estly have had no calls from
anyone trying to discourage
the city from moving forward
with this. The few calls that I've
taken have been more inqui-
ries than anything else. ‘What
does this mean?’ ‘What is the
city doing?’ I think people just
want to know how this is go-
ing to progress and what it will
mean for them,” Woods said.

In April, the city held a
workshop for the Planning
Commission and the Board of

Aldermen to discuss changes
that would be needed to allow
medical marijuana facilities
to operate inside city limits. At
that meeting Osage Beach City
Planner Cary Patterson talked
about the different zonings
that would be required for the
different types of businesses
that will be allowed under
Amendment 2 —farms that will
grow cannabis, cannabis man-
ufacturing facilities, cannabis
testing labs, and dispensaries,
which will sell medical mari-
juana or cannabis-infused
products.

He also discussed the best
locations for those businesses,
explaining, for instance, that
manufacturing and testing fa-
cilities should be located in the
industrial area. Several other
parameters were discussed
— none of the cannabis op-
erations could be within 1,000
feet of residential areas, they
should be within 1,000 feet of
the city’s main corridors and
prohibited from operating on
lakefront property, and signage
restrictions would be the same
as those placed on any other

business.

Although Alderman Kevin
Rucker spoke against it, the
board also asked about re-
ducing the distance required
between dispensaries and
churches, schools and daycares
to 200 feet. Woods explained.

“Amendment 2 had set that
distance at 1,000 feet and while
a municipality can’t be more
restrictive, they can be less re-
strictive. The aldermen that
supported the move said they
wanted to lower the distance
for a dispensary because they
feel a dispensary is less intru-
sive and 200 feet is what we
currently have in place for bars
and liquor stores,” she said,
adding that they hoped to get
all the proposed ordinances
to the planning commission
in time for its May 14 meet-
ing. “That way we can go to the
board of aldermen in June so
we can have this all in place by
the time people are going to the
state level, applying.”

L. and Timothy Leather-
bery purchased a building on
Osage Beach Parkway that sits
just north of the entrance to

the City Park and cattycorner
and across the Parkway, 766
feet from the Osage Beach 1st
Assembly of God Church. On
January 5, the first day the Mis-
souri Department of Health
and Senior Services (DHSS)
began accepting applications,
the Leatherberys applied to
operate a dispensary - Green-
side Apothecary — at that loca-
tion. They also applied for a
cultivation license for property
in Sunrise Beach. Hemp Hemp
Hooray CBD Store applied to
open a dispensary separate
from the store they currently
have in Stonecrest Mall.

At the city’s public work-
shop, the Rev. Tim Anna, who
pastors the Assembly of God
Church, said he was against a
medical marijuana business
operating in the city — especial-
ly one that close to the church,
the park and the former Osage
Beach Elementary School
which, although it no longer
operates as a school, still hosts
children’s dance recitals.

Woods said she hasn’t heard
from any medical provid-
ers asking about setting up

shop in the city — but admit-
ted that she didn’t know if she
would, “Since they’re not sell-
ing a product I don’t know that
they’d even need to contact us.
During our public forum there
were some questions about the
doctors that would be prescrib-
ers. I mentioned it to a hospital
official but they said because
marijuanawasstillillegal atthe
federal level and because the
hospital has federal contracts,
they didn’t think their doctors
could be prescribers. There are
still a lot of unanswered ques-
tions. Like everyone, we're just
taking it one step at a time!”

In late April, the Missouri
Department of Health and Se-
nior Services (DHSS), which is
tasked with regulating medi-
cal marijuana, announced that
the top-scoring 60 cultivation
facilities, 192 dispensary facili-
ties and 86 medical marijuana-
infused manufacturing facili-
ties will be initially licensed for
business in Missouri.

“We appreciate and con-
tinue to seek the public’s in-
put on how to best implement

continues on page 32
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Call us at 573-309-9110 to learn

more about our Presidential Plan 5’ Yearly cooling inspection
and schedule service today! 5 Yearly mold inspection

Become a Member

Keep your plumbing and HVAC equipment in tip-top shape!
573-309-9111 - www.callhonestabes.com

Service Area: Eldon, Camdenton, Lake Ozark, Sunrise Beach, Linn Creek,
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Your Home Loan..Your Way

Michael Lasson
NMLS # 493712

(573) 302-0909
mlasson@fsbfinancial.com

& o\
First State Bank

A Division of First State Bank, NMLS #416668

Michelle Lasson
NMLS #934557

N (573) 746-7212

malasson@fsbfinancial.com

fsbfinancial.com | 573.365.LOAN (5626)
4655B Osage Beach Pkwy | Osage Beach, MO 65065

Multi-year recognition as Bagnell Dam Association of @
REALTORS' Affiliate of the Year LENDER

OPEN Friday Nights
7:30 PM

“The After Dinner Place”

$10 at the door with Dance Lesson at 8pm - $7 after lesson

Grab some friends & let the work week fade away.
We have something for everyone.

Date Night? - Call to have a table and drinks ready for you!
Fun, safe, relaxing, no worries night out!

980 Airport Road, Osage Beach 573-348-0773 LaRocaClub.com

Mortgage $ense

with Michael Lasson of First State
Bank Mortgage

Spruce Up Your
Landscaping for
Spring

Spring has sprung, and as the
weather continues to show off with
sunny days and warm weather, you may
find the itch to get outdoors and spruce
up your landscapes. If you plan to rent
your vacation home through the Sum-
mer, having the landscaping in tip-top
condition is vital. Here are a few things
you can start doing now to give your
landscaping the best chances of lasting
through the Summer season, and also
creating spaces where you can kick back
and relax all Summer long.

Do: Keep a Regular Mowing Sched-
ule. Your mower will be one of your most
important landscape tools because reg-
ular mowing is critical for lawn care. This
cutting schedule can range from once to
several times per week, depending on
how quickly the grass grows. Your grass
does need to stay at a certain level to
fight off drought and other lawn haz-
ards, so it is important to not cut it too
short.

If you will not be at your vacation
home at the Lake of the Ozarks often
enough to keep the grass mowed, you
can hire a landscape team to come in
and keep things taken care of.

Don't: Let Pests Invade Your Land-
scape. It can be easy to ignore the Sum-
mertime pests that can take over your
landscape, but they can post an actual
threat to your space. From grubs to sod
webworms, chinch bugs to armyworms,
there are many different types of pest in-
festations that can cause brown patches
of grass.

Do: Feed and Fertilize Your Land-
scape. It is important to know what
types of grass you have in your land-
scape and make sure that it is being
fertilized properly. Warm-season grass
types need a nutrient boost, which can
be accomplished through an extremely
quick application of fertilizer. Of course,
over fertilizing can also have an adverse
effect on your landscaping. Too much
nitrogen in fertilizer can burn the grass,
especially when temperatures are high.
Slow release fertilizers are a great op-
tion.

Don't: Water During the Hot Part of
the Day. It is actually useless to water
during the hottest part of the day be-
cause the water will evaporate before
it ever reaches the roots. The best time
to water is in the early moming while
the temperatures are still low. Plants can
make better use of the hydration during
this time.

Do: Look for Drought Tolerant
Plants

Adding color to your landscaping is
the best way to really make an impact.
The warmer temps during a Midwest
Summer can mean that looking for
drought-tolerant plants can keep the
color lasting longer. New annuals or pe-
rennials are an easy place to start. They
are also great at conserving water and
require minimal maintenance. You can
line the walkways of your landscape
with colorful plants, as well as add
window boxes or pots on the porch. A
climbing flower on a trellis can also be a
great way to get attention, but also add
some privacy to areas of your landscape.

Don't: Forget to Enjoy Your Land-
scape. A vacation home at the Lake of
the Ozarks is meant to be enjoyed. After
your hard work is done, it is time to mix
up a cool beverage, find a nice shade
tree, and admire your work.

If you do not have a vacation home
at the Lake of the Ozarks, it is not too
late to get started. Team Lasson knows
that it is still a great time to buy a home
at the Lake of the Ozarks. Whether
you are looking for a second home at
the Lake of the Ozarks or buying your
very first home, we would love to as-
sist. Looking for a great place to get a
mortgage at the Lake of the Ozarks? We
can help! Visit our website to start filling
out your application. We cannot wait to
work with you and help you secure the
home of your dreams.

For Lake area news, resources and
tips on financial services, please

LIKE my Facebook Page, Follow me
on Twitter or Connect on LinkedIn
Michael Lasson
Senior Loan Officer
NMLS #: 493712
4655 B Osage Beach Parkway
0Osage Beach, MO 65065
Direct: (573) 746-7211
Cell: (573) 216-7258
e-Fax: (866) 397-0318
Email: mlasson@fshfinancial.com

Website: www. YourLakeLoan.com

A Division of First State Bank of
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affiliate of the Year 2011,
2014, & 2015.
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Horseshoe Bend Parkway: ‘Like driving on glass'

Now City of Lake Ozark is
exploring its options

By Nancy Zoellner-Hogland

The Horseshoe Bend Park-
way resurfacing project went as
smoothly as the finished prod-
uct motorists are now driving
on.

Kevin Luttrell, superinten-
dent of the Horseshoe Bend
Special Road District (HBSRD),
said except for getting a slightly
later start than planned, every-
thing stayed on schedule. The
Parkway was completed in just
six working days.

“They  (Magruder  Pav-
ing LLC) covered one-half of
a lane each day. That way we
only had one header — a bump
- the place where we stop and
start — in each lane. Things
went smoothly and the road is
smooth. I learned a lot in '08,”
he quipped, explaining that he
and Norm Duncan, the former
superintendent, took turns run-
ning the last Parkway resurfac-
ing project that year. “The last
time it was paved, they used
electronics to ‘read’ the gutter,
which wasn’t smooth. We didn't
use that method this time!”

L/

He said the project actu-
ally took a little longer than six
days because he had to split
Magruder with the Missouri
Department of Transportation
(MoDOT) so paving crews were
working in Linn Creek a couple
days, “And I got quite a few calls
from people on those days ask-
ing where we were and why we
weren’t working!”

Luttrell said in addition to
ensuring the finished product
was smooth, they also took ex-
tra care to make sure the pitch
was right to allow for drainage
and that the Parkway only in-
cluded one crown in the center
of the center turn lane so it will
be easier to keep the blade level
when plowing snow. “It used to
have a triple crown but that’s
all gone now,” he said.

Even the motorists cooper-
ated and drove slowly and, for
the most part, carefully.

“We only had two accidents.
One was when somebody rear-
ended another car and he told
law enforcement that he was
staring at the equipment. An-
other gentleman hit a roller but
fortunately nobody was sitting

on it. People were supposed
to be driving out in the center
turn lane but he crossed over
into that work lane and hit it.
I don’t know how because we
had those lanes coned tight ex-
actly for that reason. We didn'’t
want someone switching lanes
and we wanted to slow traffic
down because it’s not a good
feeling to work out there! The
worst was when we were work-
ing the center because there’s
no room to run,” Luttrell said,
adding that fortunately no
one had to run and none of the
workers were hit. “It was a safe
project and now I'm just glad
it’s over. My biggest goal since
taking this job has been to fix
the Parkway. People have told
me it’s like driving on a sheet of
glass.

In addition to paving the
entire length of the Parkway
to Bittersweet, Magruder also
overlaid Horseshoe Bend Road
to its end by Wrenwood Con-
dominiums, Terry, Ivy, Daisy
Salem, Concord, Goldenrod,
and the Bittersweet Hiking and
Biking Trail.

Luttrell said as soon as

Magruder finishes the Linn
Creek project, they’ll be back
to pave Bittersweet. After that’s
complete, they’ll add delinea-
tors — white posts spaced about
100 feet apart — the length of
the trail.

Then Magruder will move
back to the top of the Bend to
pave the section of the Park-
way that’s in Lake Ozark city
limits. The board approved the
expenditure at its March meet-
ing. However, the Bagnell Dam
Boulevard project won’t be
moving forward for a while.

Lake Ozark Public Works
Director Matt Michalik said in
2017 he got bids to resurface
Bagnell Dam Boulevard. One
was for $850,000 and the other
was $1.3 million. Because the
city’s financial status wouldn’t
allow them to move forward
without an increase in fund-
ing, aldermen voted to hire
Conchran Engineering to con-
duct a study. That study looked
at all the roads in the city to
determine which needed to
be fixed first and which ones
could wait. It also looked at
funding options. The results

were presented at a workshop
in April.

“The engineering company
wasn’t really involved in the
conversation. Representatives
were in the audience to answer
questions but the aldermen
discussed it and decided to put
together a citizen’s group to see
if the voters would support a
tax increase,” he said. “There
was some conversation about
sending out some question-
naires or putting something
on the utility bill to see what
kind of feedback we get first
before we get too deep into it
but I'm going to suggest that we
get a couple people from each
ward to go door-to-door to talk
face-to-face with the residents.
Then we could meet in a cou-
ple weeks to compare notes. It
costs the city quite a bit to put
something on the ballot. If we
get nothing but negative feed-
back, we’ll know not to waste
our money.”

The first citizen’s meeting
was set for May 1, after this is-
sue of the Lake of the Ozarks
Business Journal went to press.

We've got the technology; and the expertise to make your home entertainment

unbelievable! Give us a call today for a no-obligation consultation!

Curt (816) 215-2425 « cgordy@SmartSystemsGallery.com

Home & Business Automation e Access Control ® Security Systems & Cameras ¢ Audio/Video

* Home Theater Systems e Cabling & Wireless Networking ® Dock Lifeguard™ Reseller
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Osage Beach continues ban on personal fireworks

By Nancy Zoellner-Hogland

Every couple vyears, the
subject of lifting the ban on
fireworks gets brought up at
Osage Beach Board of Alder-
men meetings. This year, Al-
derman Richard Ross took it a
step further and asked for an
ordinance that would have al-
lowed not only the use of “low
impact” fireworks, but also
the sale of fireworks inside city
limits.

Under the proposed ordi-
nance, fireworks could be sold
inside city limits from 8 a.m. to
11 p.m., June 20 to July 10 each
year and fireworks could be
shot off by individuals from 10
a.m. to 11 p.m. on private prop-
erty.

However, the measure was
voted down in April by a vote of
4 to 2. Aldermen Tyler Becker,
Phyllis Marose, Kevin Rucker
and Tom Walker voted against
the ordinance. Aldermen Rich-
ard Ross and Greg Massey vot-
ed for it.

“I don’t think there was
any particular reason it was
brought up. Ijust think that be-
cause changing the ordinance
has been discussed a few times

over the years — but usually not
until the meeting right before
July 4th — Alderman Ross was
trying to be a little more proac-
tive. It’s going to be July before
you know it so if we're going to
make changes, this would be
the time to do it. However, by
the vote, I'd say they are happy

There are plenty of
organized displays
around the Lake to
choose from

with the ordinance the way
it is,” said City Administrator
Jeana Woods.

Currently, a permit must
be obtained by the city to dis-
charge fireworks within the
city limits. Applicants must
also pay a $25 fee and must also
obtain a permit from either the

Nationwide’

573.348.1731

Nationwide.

Golden Rule Insurance

www.goldenruleinsurance.com

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home
Office: Columbus, OH 43215. Subject to underwriting guidelines, review, and approval. Availability
varies. Nationwide, Nationwide Is On Your Side, and the Nationwide N and Eagle are service marks
of Nationwide Mutual Insurance Company. ©2017 Nationwide CPO-0836A0 (08/16) 6831741

X
NSURANCE AGENCY

State Fire Marshal’s Office or
the Osage Beach Fire District.
A copy of that permit much
accompany the city’s applica-
tion, which must be turned in
a minimum of seven working
days in advance of the date of
the display/discharge of fire-
works.

Most municipalities prohib-
it the use of fireworks within
city limits, as do most property
owners associations and condo
associations.

In recent years, numerous
fires both on and off the water
have been blamed on illegal
fireworks. A fire sparked by il-
legal fireworks falling on a boat
cover caused an estimated
$50,000 damage to two boats
and a trailer in Maryland. II-
legal fireworks were also to
blame for a $1.5-million fire
that destroyed 14 boats and
damaged four others in Seattle.

Fireworks displays will be
held at a few locations around
the Lake to celebrate Memorial
Day and the official kick-off of
boating season:

Bear Bottom Resort will
hold a display beginning at
9:45 p.m. Saturday, May 25 and
Sunday, May 26. View by land
or water at the 38 mile marker.
Arrive early if you watching at
the resort because parking is
limited. Call 573-374-6905 for
details.

Celebration Cruises at Bag-
nell Dam will offer a fireworks
cruise on Saturday, May 25.

Boarding will be at 7 p.m., de-
parture at 7:30 p.m. and the
boat will return to the dock
around 9:30 p.m. Seating is
limited and reservations are
required. Call 573-480-3212 for
more information.

The Inn at Grand Glaize,
located at 5142 Osage Beach
Parkway in Osage Beach, will
offer a fireworks display begin-
ning at dusk on Sunday, May
26. Fireworks can be viewed
from the water at the 1 Mile
Marker of the Glaize Arm or
from the land at The Inn. For
more information call 573-348-
4731.

Margaritaville Lake Resort
(formerly Tan-Tar-A Resort)
will hold its annual display
from 8:30 to 9:30 p.m. Sunday,
May 26. However, viewing by
land on the resort property is
reserved for resort guests only.
Boaters can view the display at
the 26 mile mark. Call 573-348-
3131 for more info.

Tropic Island Cruises will
allow you to watch Margarita-
ville’s fireworks on the water, if
youdon’thave aboat. Boarding
begins at 7 p.m. at 494 Tan-Tar-
A Drive. Call 573-348-8550 for
reservations.

The Lodge of Four Seasons
will also host a display at dusk
on Sunday, May 26. View by
water at the 13 mile mark or by
land at the resort on Horseshoe
Bend Parkway. For more infor-
mation, call 573-365-3000.

Crosswords Solution

Puzzle on page 26




Lake of the Ozarks Business Journal

May, 2019

with Karen Horsman,
MSW Interactive Designs LLC

How Much Time
Do People Actually
Spend on Social
Media?

The amount of time spent on social
media is on the rise. People look at so-
cial media all day on the phone and on
desktop while at work. These devices
help keep us connected with others
and play a significant role in our daily
lives. Have you ever wondered how
much time people are actually spend-
ing on social media?

People are looking at social media
for 142 minutes (over 2 hours) each
day, and that time is going up every
year! That's a big chunk of time and
there are a few things your business
should consider with that information:
Your Business Better Be There

People are spending a big portion
of their free time on social media. Your
business needs to have a social media
presence to stay relevant and top of
mind.

Your Message Better Be Spot
On

Create social media content that is
interesting and relevant to your busi-
ness. People like to learn and what
better place to do that than on social
media -- that's where they're spending
their time anyway. Inform your custom-
ers without a strong sales message.
People like to buy but don't like to be
sold to.

Your Target Audience Should
Be Accurate

Just being on social media is not
enough. You'll want to target your
message to better reach your ideal
client. Think about that for a minute.
Does your ideal customer have a spe-
cific age range, gender, demographic,
etc.? Use this information to better
narrow down your target audience to

Building an effective
web presence

Karen Horsman

make sure your message is being seen
by the right people -- the kind of clients
you want to work with.
The Recent Shift in the Social
Media World
The use of Facebook is actually
declining while other platforms are
recently seeing more action. At the
moment, Facebook is still the king of
social media, but others are quickly
gaining traction in the social media
industry. It's important your message
is being spread across a variety of
platforms to reach different viewers.
Diversify your social media presence to
optimize your message!
Key Take Away
People are spending more and

more time on social media and it's vi-
tal that your business has a presence.
When your business is on social media,
you're being invited into the personal
space of potential customers. Make
sure your message is effective in con-
verting viewers. And don't forget to
diversify your social media presence to
help maximize your reach.

Karen Horsman, MSW Interactive

Designs LLC ~ We put the web to

work for you!

573-552-8403

karen@mswinteractivedesigns.com

www.PutTheWebToWork.com

BUSINESS JOURNAL

Send Your Public Event Information and
News Releases to
Lakebusjournal@gmail.com

Please remember to include photos if available, captions detailing

the photographs and your information in Word (.doc) files

-

¥, = J

Book your
Paintball
Birthday,
Private or
Bachelor
Party Now!
Reserve
your space!

FORT54
74 l) A]NTBA] )
f) LAKE OF THE OZARKS

651 HiIand Circle ® Osage Beach
573.692.2255 @ www.fort54paintball.com

REINHOLD
ELECTRICinc

Reinhold Electric, Inc. proudly serves the St. Louis Metro,
St. Charles, Wentzville, lllinois and Lake of the Ozarks areas.
We offer 24 Hour Emergency Service

Residential-Commercial-Industrial

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com

or Email: Katie@reinholdelectric.com
Please visit our website at: REINHOLDELECTRIC.COM




Page 16 May, 2019

Lake of the Ozarks Business Journal

Appliances | Cabinets | Countertops | Kitchen & Bath Faucets & Fixtures

DESIGNER
Kitchens = Baths

Building or remodeling your home - stop by and see our
huge selection of products for every style and every budget.

Need personalized service. Call now and make an
appointment with a member of our experienced staff.

924 Hwy 42, Osage Beach MO 65065 | 573-348-4464

Content marketing
builds relationships.

Relationships are
built on trust.

TRUST DRIVES REVENUE. e

MSW E Interactive Designs w
We pil lhe webo To-wot for you!
573.552.8403

www.MSWInteractiveDesigns.com

Web Design & Hosting @ Social Media Marketing @ eNewsletters @ & More

“Insurance Talk"”

with Nick Brenizer of
Golden Rule Insurance

Reducing Work-
place Injury

Employee injuries can be devas-
tating for the employee but also for
businesses, especially small business-
es with fewer employees available to
take on new roles when an injured
worker is on leave. While workers
compensation insurance will help pay
medical costs and replace an injured
employee’s lost income, your business
will have to absorb costs associated
with reduced productivity, overtime,
training replacements, workers com-
pensation premiums and or adding
additional payroll while the other em-
ployee is on leave.

The best way to minimize the hid-
den costs of workplace injuries and
related insurance costs is to prevent
accidents from happening in the first
place. Below are just a few of the
steps to consider when developing
a formal, comprehensive workplace
safety program to help reduce the
risk of injury.

Engage management and
employees - Businesses that are
the best at workplace safety are the
ones that leadership and employees
are in it together. Responsibility for
workplace safety should be part of
everyone’s job, and specific employ-
ees and managers should be tasked
with implementing, maintaining and
improving workplace safety program
components. There should be a posi-
tive and a negative for using and not
using safety in the workplace for each
employee.

Look over and analyze your
workplace and operations -
Evaluate your business from top to
bottom. Review your equipment as
well as all workplace activities. As
part of your evaluation, talk to your
employees to learn their safety con-
cerns. Whenever you add new opera-
tions, equipment or facilities to your
business, analyze these for risks as
well. So many times workplace inju-
ries are due to employees or owners
removing safety guards/equipment
on tools and machinery.

\ |

Implement training - Train
employees about workplace safety
and how to identify hazards. Include
workplace safety training as part of
employee onboarding and offer re-
fresher training on a reqular basis.
In addition to injury prevention train-
ing, you may want to include first-aid
training so that your workforce can
respond effectively if an accident
does occur. Many workers compensa-
tion carriers will offer weekly talking
points or videos at no cost to their
policy holders.

Workplace safety programs pro-
vide additional benefits beyond pre-
venting accidents. These programs
have been found to increase employ-
ee morale, retention and productivity
and should be number one priority for
owners, managers and all employees.

Beyond prevention: Work-
ers compensation insurance

Unfortunately, accidents and inju-
ries do happen. Following the steps
above can help reduce workplace
injuries, but the risk cannot be ab-
solutely eliminated. To help employ-
ees—and your business—recover
from a workplace injury, your com-
pany will need workers compensation
insurance. Workers compensation in-
surance requirements for employers
vary from state to state—and know-
ing the requirements for your state is
essential to protecting your business.

Nick Brenizer, has an AIP & RWCS
designations and works for Golden
Rule Insurance Agency in Osage
Beach. He can be reached at 573-
348-1731 or at Nick@goldenrulein-
surance.com .
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Nick Brenizer, AIP
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Lakebusjournal@gmail.com
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11:30 a.m. - Registration & Lunch at Lake Valley Country Club 1:00 ShotGun Start
Awards Following the Tournament Hole in One Prizes Proxies & On Course Events
Register before May 31, 2019 online at www.lakeoftheozarksshootout.org.

Player: $125.00 Includes 18 holes of golf, cart and lunch
Hole Host: $75.00 Limited to 18 and must provide a giveaway for
each golfer (est. 120)
Hole Sponsor: $100.00 Includes recognition at a designated hole
Bronze Sponsor: $400.00 Includes recognition at a designated hole,

one player entry fee, one Shootout hat, one Shootout
t-shirt and recognition on sponsor board

Silver Sponsor: $600.00 Includes recognition at a designated hole, two player
entry fees, two Shootout hats, two Shootout t-shirts and
recognition on sponsor board

Gold Sponsor: $1000.00 Includes recognition at a designated hole, four player
entry fees, four Shootout hats, four Shootout Polos and
recognition on sponsor board

® o For more information on sponsorships call Pam at 573-317-8126. <

- « R

Proceeds benefit 8 Lake Area Fire Departments and 32 local Lake Area Charities.
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Strengthen your business

Submitted by Bruce Mitchell,
Lake of the Ozarks SCORE

Entrepreneurs often put ex-
tensive time, energy, and effort
into building their company’s
brand on social media. That’s
important, but there’s another
component to branding that
can help enhance your com-
pany’s reputation: personal
branding.

What Is Personal Branding?

Personal branding is es-
sentially the ongoing efforts
to market yourself and create
a consistent image and strong
reputation among peers, the
public, customers, and ven-
dors. Your personal brand on
social media not only affects
how people view you as an in-
dividual, but also how they
perceive your business.

Why Is It So Important?

Some benefits of personal
branding include:

e More awareness of your
professional expertise and
your business’s capabilities.

* More opportunities to con-
nect with potential customers.
(People are often more likely to
follow and interact with other
people on social media than
with brands.)

e Online word of mouth
about your company as people
share your social media con-
tent.

Tips for Strengthening Your
Personal Brand on Social Media

Make sure youre making
the best use of your time by
choosing the right social media
platforms.

Not every social media
channel will be effective for
building meaningful connec-
tions. Consider where your
prospective customers, exist-
ing customers, and other peo-

ple and companies in your in-
dustry spend their time online.
For example, if you operate an
interior design business, social
media platforms like Insta-
gram or Pinterest—which cen-
ter on sharing images—may
give you ample opportunities
to showcase your knowledge
and skills. But if you're a busi-
ness consultant, you might not
find them as valuable.

Because of its direct pur-
pose to connect business pro-
fessionals with other busi-
ness professionals, LinkedIn
is almost always a worthwhile
channel for entrepreneurs in
all industries.

Complete your profiles

On whatever social media
channels you set up accounts,
complete your profile informa-
tion, so people know who you
are, how to reach you, what you
do, what business you run and
what products and services
it provides. Regularly review
your social profiles to make
sure they’re consistent and up
to date.

Be active and engaged

Take the initiative to con-
nect with people with whom
you want to forge a profes-
sional relationship—potential
customers, existing customers,
vendors, community leaders,
industry influencers, etc.

Also, regularly share content
that you or your company cre-
ates (e.g., blog posts, videos,
etc.) as well as relevant content
by other reputable people and
organizations in your industry.
Doing so will help demonstrate
your expertise and show that
you’re on top of what’s happen-
ing. And don’t shy away from
showing your personality. If
youre genuine and engaging,

people will find your online
presence more memorable and
feel more inclined to interact
with you.

Use your common sense

Some topics are almost al-
ways no-nos when you want to
gain professional connections
and earn their respect and
trust. Yes, you can post what-
ever you want, but that doesn’t
mean you should. Making po-
litical rants, using question-
able humor, or touching some
other nerve could poorly reflect
on your professional reputa-
tion. So think before you post.

Improving your personal
brand on social media can help
boost the visibility of your busi-
ness and lead to new customers
and new partnerships. If you
need guidance on how to cre-
ate a stronger personal brand
or discuss any other aspect of
marketing, contact SCORE to
talk with a business mentor.
SCORE mentoring costs noth-
ing, and SCORE volunteers
have experience and expertise
in all facets of starting and run-
ning a business.

You'll find a wealth of small
business-related information,
resources, and training, plus
free, confidential counseling
from more than 12,000 business
experts. For more information
about contacting a mentor or
volunteering contact the SCORE
Lake of the Ozarks Chapter at
wwuw.LakeoftheOzarks.SCORE.
org, by e-mail at admin.0493@
scorevolunteer.org or call 573-
346-5441.  Serving Mid-Mis-
souri with offices in the Lake of
the Ozarks, Columbia, Jefferson
City and Lebanon.

Jdake lrea Yeneral

Wauntenance

Painting, Sealing & Staining Inside & Out

Lawn Care - Housekeeping - Light Hauling
Small to Mid-Sized Condo Management
Snow Removal - Powerwashing Decks & Docks

LOCAI ST33655130 RELURL

As the Lake Churns

Tight Inventory
Continues To
Depress The
Market And
Agents

A tight inventory continues to de-
press the market. | am working with buy-
ers who have cash or financing in place,
are reasonable in their expectations and
ready to close quickly but due to the
lack of inventory are unable to secure a
purchase. 2019 st quarter total number
of sales of all property types are down
by 10% compared to 2018. Lakefront
home sales under $1 million decreased
9%, Offshore homes decreased 13% and
condo sales decreased 11%. Average
sale prices are beginning to show a slight
decrease in both lakefront homes and
condos, while offshore home average
prices are continuing to increase. At the
same time, the number of new agents
joining our local, lake area Multiple List-
ing System continues to accelerate.

To use a frequently used but true
phrase: The Lake of the Ozarks is a great
place to live, work and play. It entices so
many to make the move here full time
(plus more who dream and plan for the
same). Many agents at the lake come
from a variety of previous occupations
and many embark in the real estate
business as second careers. Quite a few
undertake a part time real estate career
and many still work other jobs. There are
also a good number of agents who are
initiating a real estate career at the start
of their professional lives.

Our current roster in our Multiple List-
ing System (MLS) shows a total of 711
Realtor members. To put this in perspec-
tive, there have been 547 sales closed in
the first quarter of 2019. | share this in-
formation not to dissuade you from em-
barking on a career in real estate nor to
make you feel sorry for me or any of your
agent friends. Although, you might want
to take a moment to give your agent a
hug. | am sharing this to inform you there
is a level of service that is due to you by
a real estate agent and to impress upon
you how important it is to choose an
agent with experience or that is backed
by an experienced broker/mentor.

Licensed sales agents are obligated
by Missouri State Statutes, guided by
the Missouri Real Estate Commission, to
provide you with a certain level of service
and to be honest and forthright. Further,
REALTORS are obligated to do more in
the form of our Code of Ethics. Both exist
to protect the public. The details are too
numerous to include here but if you'd like
more information, please let me know. |
promise | will share them at no obligation
to you.

. i T
Real Estate and Lake News
with C. Michael Elliott

While | am a proponent of a career
in real estate, | am also a proponent
of agents acquiring the education and
knowledge necessary to truly be able
to guide their clients in making the best
possible decision in purchasing at the
lake. The facts required to pass the real
estate exam and obtain a license exist
primarily of state and national laws and
basic real estate terms.

To gain the additional working
knowledge that | consider vital to do
right by a customer can be achieved by
obtaining additional education AND en-
listing the help of an experienced agent
as a mentor or choosing a broker willing
to teach and guide. | assure you, from my
own personal experience, this will make
life so much better than hacking through
each circumstance as it arises. | had a
great mentor/broker at the start of my
career and | still appreciate the time she
gave to assist me.

There is not a course that | am aware
of that teaches the specific knowledge
needed to navigate real estate transac-
tions in our unique lake location. Per-
mitting for docks, seawalls, boat ramps,
decks, etc. are just a drop in the lake
compared to all items specific to our area
that can occur during the sales process.
It's unfortunate but not surprising that
the number of agents who fail in the first
year is 75% to 87% depending on the
source.

Real estate purchases are usually the
largest a person will make in their life-
time. Choosing an agent to work with
is every bit as important as the deci-
sion about a property purchase. Be sure
you find one that has your best interest
in mind and is capable of guiding you
through the buying or selling process.

Michael Elliott has been selling real
estate at the Lake of the Ozarks since
1981. He is one of the most respected
brokers in the area. If you would like to
work with Michael in the sale or purchase
of property, or have interest in a career
in real estate, contact him at 573.365.
SOLD or cme@yourlake.com or stop by C.
Michael Elliott & Associates, 3738 Osage
Beach Parkway. View thousands of lake
area listings at www. YourLake.com.
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Ribbon Cuttings

The Lake Area Chamber recently held a ribbon cutting for Bottom
Dollar Bootyque at 4427 Osage Beach Pkwy Ste A700 in Osage Beach.
Attendees included Bottom Dollar Bootyque staff members, as well
as several Lake Area Chamber staff, board members, and volunteers.
The ribbon cutting celebrated the grand opening of their new facility
in Osage Beach and their new membership with the Lake Area Cham-
ber. For more information, visit their website at www.bottomdollar-
hootyque.com or call (573)-480-1489

The Camdenton Chamber, Lake Area Chamber and Lake West Cham-
ber recently held a joint ribbon cutting for Thunder Mountain Park at
526 Bridal Cave Road in Camdenton. The ribbon cutting took place on
April 10th, 2019 at 9:00 am. Attendees included Thunder Mountain
Park staff members, as well as several Lake Area Chamber staff, board
members, and volunteers. For more information, visit their website at
www.bridalcave.com or call (573)-346-2676

The Lake Area Chamber recently held a ribbon cutting for High Noon
Pub & Grill at 1289 Bagnell Dam Blvd in Lake Ozark. The ribbon cut-
ting took place on April 5th, 2019 at 11:30 am. Attendees included
High Noon Pub & Grill staff members, as well as several Lake Area
Chamber staff, board members, and volunteers. For more informa-
tion, visit their website at www.highnoonpubandgrill.com or call
(573)-365-9960.

Chamber of om - _i

MAY 21, 2019 * 5-7p.m.

Join us at: With our Sponsor:

J.B. Hook’s \A,cj B, vike Heitman, —— Sfate Farm

State Farm Insurance
2260 Bagnell Dam Bivd, 9 4681 Osage Beach Pkwy N,
Lake Ozark, MO 65049 Osage Beach, MO 65065 )
(573) 348-1737 ¢

573) 365-3255 Gt O 74 4 Sk

D MISSOURI

oB. FARM BUREAU

LIFE « HOME + FARM + AUTO « HEALTH + COMMERCIAL + ANNUITIES
3600 OLD HIGHWAY 54 | LAKE OZARK, MO 65049
BUS (573) 693-0001 | CELL (573) 202-3538
EMAIL: lindsey_glenn@mofb.com

‘ www.mofb.com
We’ve got Missouri covered.
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The Differences

by TCLA team

What's  the  difference
between the Lake of the Ozarks
Convention & Visitors Bureau
(CVB) and the Tri-County
Lodging Association (TCLA)?
This is a question that both the
CVB and the TCLA staff hear
on aregular basis.

The CVB is a membership-
based organization supported
by over 550 Lake Area
businesses and organizations
with a mission to promote
the Lake of the Ozarks. The
14-member staff is responsible
for producing and distributing
three vacation related
magazines which include the
Lake of the Ozarks Official
Vacation & Service Guide, the
Lake Life magazine and the
Restaurant Guide.

In addition, the staff
maintains the award-winning
website Funlake.com as well
as producing and updating
content for the CVB social
media platforms such as
YouTube, Instagram, Twitter,
Pinterest and FaceBook. The
creative teams also produce
video, digital and print
advertising & artwork in house,
which is then used on the
Funlake website, in magazines,
newspapers, brochures and
other media outlets.

During the early part of
each year the CVB staff attends
various sport and travel shows
in St. Louis, Kansas City,

Chicago, Des Moines and other
primary tourist feeder markets
promoting the Lake of the
Ozarks.

Finally, the CVB s
responsible for answering,
tracking and mailing

promotion materials to all
vacation information inquiries
and requests. Approximately
20,000 Vacation Guides will be
mailed to potential vacationers
this year and another 120,000
Guides will be handed out at
Sport & Travel shows, placed
in local racks and distributed
to visitor centers and other
outlets throughout the state.

The Tri-County Lodging
Association was formed in
1993 as a result of a vote of
the people in Camden, Miller
and Morgan counties and
currently represents more than
300 accommodation facility
owners. Accommodation
owners located within in a five-
mile radius of the Lake of the
Ozarks are required to collect
a 3% to 5% county lodging tax
(depending on the county)
from their overnight guests.
This tax is then remitted each
month to the county collectors.
The tax collections are then
given to TCLA to help promote
the Lake of the Ozarks. Last
year’s collections were just
over $1.7 million dollars, the
largest amount collected in the
last 18 years.

The TCLA board of directors

is made up of accommodation
owners or managers who are
elected as advisory board
members from each of the

counties representing the
small, medium and large
business  districts  within

Camden, Miller and Morgan
counties. Each board member
serves a staggered three- year
term and they are tasked with
utilizing the lodging tax to
advertise and promote the
Lake of the Ozarks throughout
the mid-west and the Lake’s
primary feeder markets of St.
Louis and Kansas City.

In addition to the

aforementioned  advertising
TCLA also employs a public
relations firm, helps fund

various special events, festivals
and fishing tournaments as
well as promoting the Lake to
groups, conventionsand family
reunions.  The advertising
budget also includes digital
online components (search
engine marketing, content
stories to create interest to visit,
and retargeting ads for those
who have visited the funlake.
com website), magazines,
newspapers, television, radio,
digital billboards and other
online advertising outlets in
both national and regional
markets.

We hope this information
has provided a  Dbetter
understanding of how the two
organizations work together to
promote our beautiful Lake of
the Ozarks.

Lake area! Call today!

LAKE OF THE OZARKS

Advertise in the Business Journal!

It's a great way to reach the thousands of visitors the Lake area has each year!
Your advertisement is delivered to hundreds of locations all around and in the

Managing Rental Property

Poor
Performance

I get a lot of questions about how
people can get more rental nights
out of their property, however the
better question might be, “How can
| keep from shooting myself in the
foot!” | am definitely a “cup half
full” person but sometimes we need
to look at the negative in order to
keep things positive.

While there are a number of
things that you can do to improve
your rentals there are also a number
of things that you can do so that you
don't hurt your rentals. So let's look
at a few things “not to do” that will
greatly improve your rentals.

1. Not available! Owner
usage is the one thing that you can
never recover from. If your unit is not
available to rent, then you can never
rent that time. If you truly want to
maximize your rentals then you need
to use your property as little as pos-
sible between Memorial Day and
Labor Day.

2. No view of the wa-
ter! People visit the Lake of the
Ozarks for, you guessed it, the Lake!
Our properties with no view or just
a partial view of the water tend to
receive about half the rentals of our
properties with a good view of the
water.

3. No boat slip! People
visit the Lake of the Ozarks for, you
guessed it, the Lake! Do you see a
pattern here? 40% of our summer
guests last year either brought a
boat or rented one while they were
here. | don't know about you but |
would rather market to 100% of the
people vacationing at the Lake and
not just 60%.

4. U-G-L-Y! Nobody wants
to rent an ugly, outdated unit. Our
worst looking unit, which is rarely
used by the owner, rented for an av-

Russell Burdette

erage of 26 nights per year over the
last four years. Our best looking unit
at the same complex has averaged
60 nights per year over the same four
years. Ugly means 131% less rentals
or for a two bedroom unit, a loss of
approximately $6500.00 for the year.
Over those same four years that is
$26,000.00! That is a no brainer to
me!

5. Wrong bed situation!
We have 15 years of rental history
that tell us that our guests prefer a
king bed in the master bedroom and
that they don't prefer bunk beds or
sleeper sofas. We tell owners this,
yet they decide to go with a queen
bed, bunk beds and a sleeper sofa!

6. Poor pictures! Your
pictures are worth a thousand words
and then some. Make sure they look
the best that they can. This is how
people decide on which property to
rent, so put your best foot forward!

Russell Burdette is the owner of
Your Lake Vacation, a professional
vacation rental management com-
pany at the Lake of the Ozarks since
1986. If you would like a vacation
rental market analysis or more info
on renting your home or condo as a
vacation rental, please call 573-365-
3367 or e-mail russell@yourlakeva-
cation.com.
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GLIMPSES OF THE LAKE'S PAST vt owight weaver

THE HECKERMANS ON THE
BAGNELL DAM STRIP
Herbert and Mable Hecker-
man were among the first mer-
chants on the Bagnell Dam Strip
after the creation of the Lake. To
recount a bit of their history we
turn to a massive effort to pre-
serve some of the early history
of Lake of the Ozarks commonly
referred to as the “Black Book” or

“The 50th Anniversary of Bagnell
Dam 1931 to 1981.” This compi-
lation of 575 hard- bound pages
was engineered by the late Lo-
raine Burk, director of the Lake
of the Ozarks Area Council of the
Arts in 1981.

The Heckerman’s came to the
Lake from Versailles. They pur-
chased and cleared land just west
of the dam along the north side

of Bagnell Dam Boulevard. At
that time the Boulevard was an
unpaved newly formed stretch
of U. S. Highway 54. By 1935 they
had a complex of buildings that
included the Heckerman service
station and garage, a gift shop
and a series of nine cottages fac-
ing the Lake as well as a four-unit
complex fronting the highway
adjacent to the V. “Red” Moore

Café. The Heckerman four-unit
was rented to the first librarian
of School of the Osage and five
of the school’s first teachers in-
cluding Hazel John, Alma Lun-
sford, Helen Klingenberg, Wilma
Lawson and Ellen Stewart. The
Heckerman’s named their new
enterprise Heckerman’s Cot-
tage Camp and Service Station.
They had a substantial invest-
ment and prospered so well
that they also built a two-story
sandstone building for a restau-
rant called The Copper Kettle.
Unfortunately, all of these build-
ings, including the Gordon Drug
Store, were lost to fire at an early
date. Strangely, just about all the
buildings along the north side of
the highway from the Dam to the
White House Hotel were eventu-
ally lost to fire. After the fire the
Heckerman’s moved to Arkan-
sas. (Photo: From the Hecker-
man Archives in the author’s col-
lection.)

This historical sketch is from
the collection of H. Dwight Weav-
er. He is the author of six books on
the history of Lake of the Ozarks.

The author’s latest book on
Lake history — Images of Ameri-

ca, Osage Beach - is now locally
available and is a pictorial history
of Osage Beach from 1880 to 1980.

Contact him at: dwightweav-
er@charter.net or call 573-365-
1171.  Visit www.lakeoftheo-
zarksbooks.com to obtain more
information or to purchase one
of his books on line.

oneverity

Division of Sentry Security

Corporate Employment
Background Screening Service

Background Investigation/Verification Services:
Name Verification - Date of Birth Verification - SSN Verification - Address Verification
Nationwide State Felony and Misdemeanor arrest / conviction Record
Nationwide Federal Felony and Misdemeanor arrest / conviction Record
Financial History - Bankruptcies, Liens, Judgments

Education History (Highest level completed)

www.one2verify.com




Page 22

May, 2019

Lake of the Ozarks Business Journal

Bridging the Gap

continued from page 1
had the cross-lake bridge in
mind as a ‘visionary project.’
They remembered that Harold
Koppler, the developer of the
Lodge of Four Seasons, had
lobbied the state for a bridge
way back in the 1970s. Harold
Koppler was deceased by then,
but MoDOT explained that
this piece of legislation might
make that bridge possible so
Peter Brown, Mr. Koppler’s
son-in-law, said he would sup-
port it. Several big contractors
had also gotten on board and
MoDOT had worked to inform
legislators, so the bill passed.”

Over the next several
months, Roeger, who was serv-
ing on a MoDOT task force at
the time, developed an appli-
cation that would be used to
establish the Transportation
Corporation. He then worked
with HNTB, an architecture,
civil engineering consulting
and construction management
firm, to first conduct a feasibil-
ity study, then to complete the
application. Public hearings
were held on both sides of the
Lake and in 1992, the Lake of

the Ozarks Community Bridge
Corporation was established as
Missouri’s first Transportation
Corporation by incorporators
Warren Donaldson, Joe Jaeger
and Roeger.

In 1993, the Missouri High-
ways and Transportation Com-
missionreviewed the feasibility
study and approved construc-
tion of a two-lane bridge built
on a four-lane substructure,
with two-lane approach roads
on right-of-way that can be
converted to four lanes. The
bond payments would be made
through the collection of tolls.

In 1994, a cooperative agree-
ment was executed between
MoDOT and the Bridge Cor-
poration to apportion the cost
of the project, with the Bridge
Corporation paying for the
bridge and toll plaza and Mo-
DOT funding the approach
roads on land in excess of 100
acres donated by Four Seasons.

“The whole intent of the pri-
vate initiative legislation was to
have the private sector partici-
pate in projects with MoDOT to
get things done. It was quite a
lengthy process and required

e
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several trips to Jefferson City
but we were finally approved. I
served on the board as the trea-
surer and have been there ever
since,” he said, adding that all
board positions are filled by
volunteers without pay.

In 1996, the Lake of the

Ozarks Bridge Corporation is-
sued $40.1 million in bridge
system revenue bonds to de-
sign, construct, and operate
the toll bridge. Private contri-
butions of right-of-way and
$5 million in state funds were
used to construct necessary
approaches. In 1997, construc-
tion began. The opening cer-

ONE OF A KIND Estate minutes from Camdenton.

5,825 sq. ft., 6 bedrooms, 6 baths on 9.6 acres.

$550,000 ¢ MLS#3509616

RE/MAX

LAKE OF THE O0ZARKS

Each Office Independently Owned and Operated

573-365-2622

www.BobbiBash.com

Luxury home in Porto Cima. 2,735 sq. ft., 4
bedrooms, 3.5 baths on 82 ft. of Lakefront.
$740,000 » MLS#3513681

emony was held May 1, 1998.
The new bridge soon be-
came very popular. In 1999,
807,275 vehicles crossed. Each
year, the number increased
until 2007, when traffic counts
peaked at 1,589,784. In 2008,
when the U.S. suffered a reces-

sion, the number started fall-
ing, hitting just 1,145,830. Also
contributing to the fall were
improvements to Highway 54
and Highway 5, which made
it easier and faster to travel
around the Lake.

To deal with the loss in rev-
enue, in 2012, the debt was re-
structured. The Bridge Corpo-
ration was able to lower interest
rates from 5.25 percent to 3.375
percent, which, in turn, re-
duced the debt from $35.6 mil-
lion to $31.5 million; it dropped
the annual debt service from
$3.6 million to $1.7 million and
the cash flow deficit of $1 mil-
lion changed to a surplus of $1
million. The bridge currently
has a $23-million payoff. At
the recommendation of Jacobs
Engineering Group, the Bridge
Corporation also voted to lower
the toll to $3 from May through
September and $2 October
through April.

“The counts have steadily
increased since that time, so
I'm optimistic that 2019 will see
areturn to the traffic counts we
saw in 2007, Roeger said. “In
the meantime, the entire Lake
area continues to benefit by the
bridge because of increased
property values and the ease
of getting from one side of the
Lake to the other.”

The Sunrise Beach Fire Pro-
tection is just one example of
how the bridge has improved
property values. The district’s
assessed valuation rose from
$100.5 million in 1998 to $336.1
million in 2018.

Because a dramatic increase
in usage is expected once the

bridge is free, improvements
to the MM-TT-F corridor is the
top priority of the Lake of the
Ozarks Council of Local Gov-
ernments Transportation Ad-
visory Committee. However,
MoDOT District Engineer Bob
Lynch said the highway de-

Photo: Willman

partment’s current funding
limitations will not allow the
project.

“MoDOT did preliminary
engineering for a new corridor
and the approved route, which
comes out close to Route F, was
estimated at approximately $27
million for construction and
right-of-way and $5 million for
engineering and design work.
We committed $10 million to
the corridor at the beginning
of the project but we also stated
that other priorities in the area
had to be completed - and that
dollar amount doesn’t cover
the cost of the new project.
However, if someone stepped
forward to do a cost-share, that
would help the project move
forward,” Lynch said.

Facts and Figures

The Lake of the Ozarks
Community Bridge is 2,695 feet
long.

The decking consists of two
12-foot lanes and two 7-foot
shoulders, constructed of
11 constant-depth, welded,
245-foot-long steel-plated gird-
er spans.

The substructure consists of
8-foot drilled shafts socketted
into the bedrock, and was built
to accommodate four lanes so
additional lanes could be add-
ed in the future if needed.

Piers vary in height from 75
feet to 235 feet from the bottom
of the Lake.

The Community Bridge
reduces a 30 to 54 mile drive
around the lake into a 10-mile
route across the lake, connect-
ing its eastern and western
shores.
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continued from page 4
hot dogs, snacks and soft
drinks will be for sale. He
said he’s been approved for a
liquor license so he may also
start handling beer once he

gets it completed.

“My idea is to have a place
for the adults to sit down,
relax and have a bite to eat
while the kids play paint-
ball - or a place where, after a

SBR. 4BA. | 6,000 SF| 170' LF

good paintball competition,
guys can sit down, get a beer
and a pizza and talk about
how great they played and
how they wiped out the other
team,” he laughed. “I host a

T . SR
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lot of fundraisers here but af-
ter everyone is finished play-
ing, there’s nothing else for
them to do. And half the fun
isreliving the battle so I think
it will get used alot.”

Scharlott said he’s also
turning an area that was orig-
inally set up as a play place
for the younger crowd into
a paintball target-shooting
range where he can host com-
petitive paintball shoots.

To help boost interest in
the sport, from 10 a.m. to 4
p-m. Saturday, June 2 the first
20 kids to register will be able
to play free. The event is open
to kids 12 to 18. All rental
equipment and paint will be
provided by MDP Compass
Crew, which will be on hand
to referee the event and help
coach and mentor the kids.
Concessions will be avail-
able as well. To register, email
compasscrew0241@gmail.
com.

Over the summer, Schar-
lott said he’ll also be holding
water gun parties as well as
Fortnite Nights at the Park,
where game pieces scattered
throughout the park will have
to be found - just like in the
video game. He’s also hoping

s
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to establish regular School of
the Osage Nights at the Park
where students get in for a
discounted rate and a portion
of the entry fees go back to the
PTA. Because he doesn’t have
the dates set yet, he suggested
checking the website.

“Right now we’re operat-
ing on a reservation-only
basis. When I first opened,
I tried just staying open all
weekend just hoping people
would show up but it was just
too slow,” he said. “Things
have definitely picked up - I
already have 10 or 12 parties
booked in May and June — but
I've found it’s still better to
take reservations because I
can be better prepared. And
because I'm reservations
only, I can spend time im-
proving the park!”

Admission is $20 per per-
son and that covers unlimit-
ed air for the gun. Equipment
rental — guns, masks and pro-
tective gear - is an additional
$15 per person. The website
http://fort54paintball.com
offers a booking program.
Check the Facebook page for
more information and calen-
dar of upcoming events.
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ABOUT RE/MAX
LAKE OF THE OZARKS

RE/MAX Lake of the Ozarks

RE/MAX International was founded in 1973 in Denver,
Colorado. The local affiliate, RE/MAX Lake of the
Ozarks, was founded in 1988 and is 100% locally-
owned. RE/MAX Lake of the Ozarks serves the entire
Lake of the Ozarks area with offices in Osage Beach
and Camdenton. Awarded #1 RE/MAX Office in the
WORLD for small market 3 out of the past 4 years.
Experience

RE/MAX Agents are all full-time professionals who
average over 15 years in the business.
Productivity

It’s no accident that RE/MAX Lake of the Ozarks
Agents sell over twice the properties of the average
agent. The training and professional designations RE/
MAX provides its agents leads the industry, resulting
in the Lake of the Ozarks most productive agents.
National Exposure

The RE/MAX Referral Network gives you and your
agent access to over 4000 offices worldwide with
over 100,000 Associates and, through them, instant

access to buyers throughout the world.

e On average our homes sell for
14% more (based on average of
top 5 companies)- which means
more money in your pocket!

e On average our homes sell
3% faster (based on average
of top 5 companies) - which

means less carrying costs and
faster ability to reach your
Goal!

e On average our homes sell for
97% of the list price - meaning
you’re working with expert
negotiators!

“SRE/MAX

LAKE OF THE OZARKS

Each Office Independently Owned and Operated.

573-302-2300
BuyAtLakeOfTheOzarks.com

Data provided by Bagnell Dam Board and Lake of the Ozarks Board of Realtors
way responsible for its accuracy. Data maintained by the Board or its MLS m



NOBODY AT THE

LAKE

SELLS MORE

REAL ESTATE THAN

RE/MAX

CAMDENTON LOCATION

i

QSAGE BEACH LOCATION . |

LS for Period 1/1/18 -12/31/18. Neither the Board or its MLS guarantees or is in
ay not reflect all real estate activity in market. Data pulled on January 16, 2019

CLOSES MORE
TRANSACTIONS THAN
RE/MAX LAKE OF THE OZARKS

#1 IN CAMDENTON

RE/MAX LAKE OF THE OZARKS - 343
Keller Williams - 145
Coldwell Banker - 135

#1IN LAKE OZARK/FOUR SEASONS

RE/MAX LAKE OF THE OZARKS - 487
Four Seasons Realty - 146
EXP Realty - 135

#1 IN SUNRISE BEACH

RE/MAX LAKE OF THE OZARKS - 178
Keller Williams - 64
EXP Realty - 52

#1IN PORTO CIMA/VILLAGES

RE/MAX LAKE OF THE OZARKS - 57
Four Seasons Realty - 24
EXP Realty - 15

#1 IN OSAGE BEACH

RE/MAX LAKE OF THE OZARKS - 368
Keller Williams - 129
EXP Realty - 78

#1 IN LINN CREEK

RE/MAX LAKE OF THE OZARKS - 57
Keller Williams - 36
John Farrell - 15
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Crossword Puzzle

THEME: SOUTH OF THE BORDER
ACROSS

1. Winter warmer

6. *Td, north of the border

9. Put six feet under

13. Computer programmer

14, Supermarket circulars, e.g.
15. "He loves me..." flower part
16. *Santa Anna’s 1836 victory locale
17. Pod dweller

18. All worked up

19. *Filling+corn dough+corn husk, pl.

21. Like Dorothy Gale's dress

23, Selfie, e.g.

24, Cheese on Peloponnese

25. Eye Network

28. *Day of the Dead-inspired Oscar-

winner

30. Attempted

35. Hipbones

37. Between Thailand and Vietnam

39. El Dorado-related

40. Lymphatic swelling

41. Archipelago parts

43. Unload on eBay

44, Hue perception

46. Bald eagle’s nest

47, Caffeine-containing nut tree
________ I This is the police!”

52. Aptitude test

53. Like a doily

55. Margaret, for short

57. *Made from agave

61. *Popular huevos accompaniment

65. Driver's 180

66. Flying saucer acronym

68. Mythological princess of Colchis

69. Repenting

70. Collagen target

71. More capable

72. Tiny sips

73. Skeleton in a lock

74, Must-haves

DOWN

1. Jazz singing

2. Coca follower

3. Comic Sandler

4. Chart anew

5. Lark about

6. Puppy barks

7. Keats' poem

8. Cell phone bill item

9. Frigid shipping hazard

10. Butch Cassidy's home state
1M.Pro____

12. Big Bang’s original matter
15. *Blind man’s target

20. Cause for food recall

22."  Now or Never"
24. Tom's craziness?
25.*____deMayo

26. Soft single in baseball
27. Move sideways
29.%"Mi___ essu..
31. Biscuit

32. Sandwiches for dessert
33. *Zapata's collaborator
34. Audience’s approval
36. Long, long time

38. Bone-dry

42, Airy fairy

45. Exercising authority
49. One of peeps

51. Tower of London guard
54. Sealing product

56. Freshwater diving bird
57. ____ofevents

58. Red carpet purse

59. Witty remark

60. RIP pots

61." that" on walkie-talkie
62. In neutral

63. Gardener's purchase
64. Crew propellers

67. “Jack and the Beanstalk"
exclamation

Solution: Page 16

Ranger Aluminum &
Fiberglass Bass Boats
Ranger Pontoons
Landau Pontoon Boats

Your Family
Deserves The

BEST

Technology...
Value...
TVI...

59

CALL TODAY Save 20%!

Offer ends 11/14/18. Savings with 2 year price guarantee with AT120 starting at
‘termination fee and eAutoPay. Prices include Hopper Duo for qualifying customers. H
apply for additional TVs: Hopper $15/mo., Joey $5/mo., Super Joey $10/mo. All new

190 Channels

1-888-416-7103

Upgrade to the Hopper® 3
Smart HD DVR

« Watch and record 16 shows at once
« Get built-in Netflix and YouTube

« Watch TV on your mobile devices
Hopper upgrade fee $5/mo.

MONTH

for 24 months

Add High Speed Internet

1422

Subject to availability. Restrictions appl;

ly.
Internet not provided by DISH and will be billed separately.
$59.99 compared to everyday price. All offers require credit qualification, 2 year commitment with early
Jopper, Hopper w Sling or Hopper 3 $5/mo. more. Upl'ronlfecs mayapply based on credit qualification. Fees 'S
£D RETALER

subject to.a one-time, AUTHORIZ

Al.l'II'I.IDE

© StatePoint Media

This offer is subject to availability and is not valid in all areas.

_

IT'S YOUR BUSINESS.

Christy Fera, Agent

Evinrude Motors

GARMIN Sales & Installation
Minn-Kota Trolling Motors
SALES, SERVICE AND PARTS!
NEW AND USED!

11909 N State Highway 5
Sunrise Beach, M0 65079 ¢ 573-374-9111

Whether you've created the husiness of your dreams or it's a
dream-in-progress, you can count on me to help you protect it.
Let’s talk, husiness owner to business owner.

AMERICAN FAMILY
| INSURANCE |

®

Insure carefully, dream fearlessly.

American Family Mutual Insurance Company,
S.l. & Its Operating Companies,

6000 American Parkway, Madison, WI 53783
006222 - Rev.4/15 ©2015 - 10088323

Christy Fera Agency LLC
Bus: (573) 346-4515
cfera@amfam.com

Certified Agency in
L Customer Excellence
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Should You Use
Your Retirement
Savings to Pay
for Your Child’s
College?

It's that time of year again when
many parents are proudly watching
their children walk across the
stage to receive their diplomas as
they graduate to the next chapter
in their lives, but did you know
that the average cost for a college
undergraduate degree is now around
$25,000 per year? That equates
to about $100,000 for a four-year
degree. Now, fast forward 18 years,
assuming a 6% percent inflation rate,
and that same four-year degree now
costs $264,000. This makes it easy to
understand why college education
expenses are at the forefront of many
people’s minds.

Some people choose to
concentrate all their efforts on
maximizing their retirement savings
and then drawing on these funds for
college expenses. However, if college
tuition is paid for out of a retirement
account over several years, it's almost
impossible to predict what will be in
the retirement account after a child
completes college. This could cause
a severe retirement savings shortfall,
and lumping college savings and
retirement together in this manner
can cause confusion. To help increase
the odds of achieving both of these
goals, financial planning professionals
often suggest establishing dedicated
college savings accounts.

Maximizing tax advantages

There are several different types of
college savings accounts. Each type
offers tax benefits that help make
it easier to save for college while
possibly reducing the tax burden.

With 529 college savings plans
and Coverdell Education Savings
Accounts (ESAs), any withdrawal(s)
taken to pay for qualified higher
education expenses; such as tuition,
fees, and room and board, are free
from federal income taxes. Many
states also offer additional tax
benefits to residents who use their
home state’s 529 plans. Another
advantage of a dedicated college
savings account is that it is relatively
simple for gifts from family, friends
or others to be deposited directly
into the account. This is not usually
the case with retirement accounts.
For example, a 401(k) plan can only

A Matter of Trust

Trenny Garrett, J.D., CTFA
Senior Vice President

deferral.

Retirement account rules
can be complicated

The IRS permits penalty-free,
early distributions to be taken from
IRAs for the purpose of qualified
higher education expenses. When a
distribution is taken from a traditional
IRA or Roth IRA to pay for college
before age 59 and a half, you are
generally exempt from the 10%
early withdrawal penalty. However,
if an early withdrawal of earnings is
taken from a Roth IRA, or any early
withdrawal from a traditional IRA,
taxes would be due.

Prioritizing retirement
savings

Many people need to prepare to
live off of their retirement savings for
20 to 30 years or more, since longevity
is on the rise. That being said, there
is always an option to borrow money
to finance the cost of college. There
is no such thing as a retirement loan.
Therefore, that is why it is often
recommended to prioritize retirement
savings before college expenses.

There are obvious complexities
when saving for college and
determining where to draw the
appropriate funds from. This makes
it all the more important to work
with your tax professional and your
trusted financial advisor on this
journey. This will allow you to spend
more time watching your children
grow, and less time worrying about
how to pay for their bright, and
prosperous future. Contact Trenny
Garrett today at (573) 302-2474 or at
trenny.garrett@centraltrust.net.

The information in this article is
not presented as personal, financial,
or legal advice and should not
be relied upon as a substitute for
obtaining advice specific to your
situation.

The Lake Area Chamber Gears Up for the
Magic Dragon Street Meet Nationals

Pre-Registration for the
Lake Area Chamber of Com-
merce’s 31st Annual Magic
Dragon Street Meet Nationals
is coming to a close, and the
excitement grows -- as that
means we're only a week away
from the kick-off to this annual
event.

“Registrations have been

very steady this week and we're
in line with our average of pre-
registered vehicles tipping the
scale at over 70% full.” Stated
Chamber Director, K.C. Cloke.
The show officially begins
on the Strip at noon on Friday,
May 3rd, 2019 and will run till
Sunday, May 5th 2019. Regis-
tration and dash cards can be

d
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picked up at Willmore Lodge in
Lake Ozark starting on Thurs-
day, May 2nd from noon to
5pm or Friday, May 3rd from 6
am till 8pm and on Saturday,
May 4th from 6 am till noon.
Participants are encouraged
to visit Firestone Alley featur-
ing family activities, sponsor
booths, as well as the infamous
Bigfoot Monster Truck. The Big
Foot Car Smash will take place
on Saturday, May 4th at 2pm,
courtesy of Precision Tire and
Automotive in Osage Beach.
Judging for this event will take
place on Sunday, May 5th and
all vehicles to be judged must
be in place no later than 9am.
The awards ceremony will take
place on Sunday, May 5th at the
Ozark Live Stage and will begin
at lpm.

To receive up-to-date infor-
mation about this year’s show,
text “LakeCarShow” to 40691.

You can view the entire car
show schedule at www.Magic-
DragonCarShow.com or by
calling the Lake Area Chamber
of Commerce at (573)964-1008.

Your only
Locally Owned

Lake of the Ozarks

Magazine.

Build
DESIGN
REAL ESTATE

ISSUE

Statewide
Award Winning
Publication.

be contributed to through salary
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Send Your Public Event Information and News Releases to e e W
Lakebusjournal@gmail.com.
Please remember to include photos if available, captions detailing

the photographs and your information in Word (.doc) files

Pick up L-O PROFILE’S newest issue statewide
or visit www.loprofile.com to download!
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EXCEPTIONAL VACATION RENTAL
MANAGEMENT

Your Lake Vacation is one of the Lake's premiere professional
vacation rental companies conveniently located in the
heart of Osage Beach. We provide exceptional customer
service, housekeeping, maintenance, accounting, marketing,
interior design and 24 hour emergency services. Join our
family of 100+ private homes and condos today!

- The Lake of the Ozarks leading innovator in professional
vacation rental management
- Over 30 years of experience in the vacation rental industry

- We are a local brick and mortar, family owned and
operated company

- Experience effective communication with our team of over 10
dedicated employees

m WWM 4571 Osage Beach Pkwy

Nightly vacation rentals @ Lake of the Ozarks Osage Beach, MO 65065
— — 573-365-3367

We make it simple. www.YourlLakeVacation.com

e Lake of the Ozarks

Vacation News

CAR SHOwWS

THE BIGGEST CAR SI
THE MIDWEST,LOM gow L]

LAKE OZARK,:
HELD THIS

Ribbon Cuttings

The Lake Area Chamber recently held a grand opening ribbon cutting
for LandShark Bar & Grill at 494 Tan Tar A Drive in Osage Beach. The
ribbon cutting took place on April 2nd, 2019 at 5:00 pm. Attendees
included LandShark Bar & Grill staff members, as well as Lake Area
Chamber staff, board members, and volunteers. For more informa-
tion, visit their website at www.lakeoftheozarks.landsharkbarand-
grill.com or call (573)-348-8593.

The Lake Area Chamber recently held a ribbon cutting for Reece &
Nichols Lake of the Ozarks at 2860 Bagnell Dam Blvd. in Lake Ozark.
The ribbon cutting took place on April 12th, 2019 at 11:30 am. At-
tendees included Reece & Nichols Lake of the Ozarks staff members,
as well as several Lake Area Chamber staff, board members, and vol-
unteers. For more information, visit their website at www.homeat-
thelake.com or call (573)-365-2311

Young Professionals at the
Lake Dodgeball Tournament
Raises Funds for CADV/VOC

The Young Professionals raised $9,591.21. Past recipients

at the Lake (YPL), an affiliate
of the Lake Area Chamber of
Commerce, recently donated
$3,116.75 to Citizens Against
Domestic Violence.

The funds were raised
through proceeds from the or-
ganization’s annual dodgeball
tournament. Each year the tour-
nament committee chooses a
lake-area nonprofit organiza-
tion to benefit from the pro-
ceeds.

In the past 4 years, The YPL
Dodgeball Tournament has

include Kid's Harbor, Kiwanis
Club of Ozark Coast and Lake
Area Big Brothers, Big Sisters.

To learn more about Young
Professionals at the Lake or to
get involved with next year’s
tournament, contact the Lake
Area Chamber of Commerce at
573-964-1008 or visit facebook.
com/youngprofessionalsat-
thelake.

The Young Professionals at
the Lake present a $3,116.75 do-
nation to Citizens Against Do-
mestic Violence.
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If your Iocatlon IS keepmg
~ you from enjoying the
- intemet, wireless inte
~ from YHTI can reach
places around the
Lake the others can’t.

4 . WIRELESS
*30Q%  ACCESS

/" The Internet with no strings e,Ve been pr OViding pI’ OfCSSiOIla.l ;

attached! Get broadband in areas

where rio other servie coRlyo! internet connectivity fordecades.

Up to 2Mbps download speeds!

D%lI-JS‘l 'élCE:égS We'vehelped thousands of corriparlies

| tbvays ot high mpend i : large and small get the service they 1 need
broodierd o poads o 6 o to condqct business on the i internet.

It's our business; it’s all we do.

Award-winning tech supporf’
Iilo extra charge for business accoum‘s'

BUSINESS
HOSTING

Support for ecommerce, fip

support, storage 25MB and up!

Ultra high-speed connection to the
backbone! Lightning-fast response for your customers!

*Prices listed are ‘as low as’, rates vary depending on
service. Prices listed are per-month, with no charge for DSL
modem use, $10 monthly for wireless modem use. Never any
hidden fees, gimmicks or surprise charges.

1-866-670-YHTI
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Win a customized Harley RoadKing from Karma Custom
motorcycle. Winner will be drawn during fall bike fest.
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Osage Beach prepares for Amendment 2

continued from page 10
Article XIV of the Constitu-
tion,” said Dr. Randall Wil-
liams, DHSS Director. “After
careful due diligence based on

broad input and other states’
experiences, we are establish-
ing the number of licenses in
this first year to be consistent
with what is outlined in the

Constitution. Moving forward,
we will continually reassess to
ensure access for patients is ad-
equate.”

Facility license application

e

forms and instructions will be
available online June 4, and
DHSS will accept completed
applications from August 3 to
17. DHSS and contracted part-
ners will then have until De-
cember 31 to review and score
applications prior to licensing.

“The blind facility applica-
tion scoring process will en-
sure that businesses selected
for licenses will be those most
capable of providing quality
service to patients while ad-
hering to the regulations we
are implementing,” said Lyn-
dall Fraker, Director of DHSS
Section for Medical Marijuana
Regulation.

Draft rules for Definitions
and Seed-to-Sale Tracking
are now posted on the DHSS
website. Other drafts that
have previously been posted
in their initial form have been
updated and include: Qualify-
ing Patient/Primary Caregiver,
Dispensary Facility, Infused
Products Manufacturing Facil-
ity and Medical Marijuana Es-
tablishments Generally.

DHSS will continue accept-
ing feedback on all drafts of

rules via an online suggestion
form until May 15. All rules
must be finalized and available
to the public by June 4. Until
then, draft rules are subject to
change.

A recent study conducted
by the University of Missouri
showed that there won't be
enough demand for medical
marijuana to support 60 com-
mercial growers, the number of
businesses the state is required
to license by next year. The
46-page report estimates just
26,000 patients will be quali-
fied to get medical marijuana
by the year 2026 and their
needs could be met by from 24
to 29 growers. The Constitu-
tional amendment approved
by voters also requires the
state to license at least 192 dis-
pensaries and 86 facilities that
manufacture  marijuana-in-
fused products — products that
are used by means other than
smoking. To date, Missouri
has received more than 470 ap-
plications and more than $3.3
million from businesses that
want to grow or sell products.

@) O] o @t o Peftn Sales o Lo o @R [lees
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BRC concert is still on - jllSt in a different location

By Nancy Zoellner-Hogland

Don't worry — you can still
enjoy an Achy Breaky Heart — or
at least a live, in-person rendi-
tion of the song by its original
recording star.

Although Lake Ozark didn't
approve a special event permit
that would have allowed a Billy
Ray Cyrus concert on the Bag-
nell Dam Strip, Gary Prewitt,
owner of Shady and Lazy Ga-
tors entertainment venues on
Horseshoe Bend, was able to
work out an agreement for the
concert to be held at Lazy Ga-
tors.

The event is set for 7:30 to 11
p-m. Saturday, June 1. A spokes-
man for the entertainment
complex said it's going to be
busy since that’s the same day
of the Lake Race and they ex-
pect both Shady and Lazy Ga-
tors to be packed with race par-
tiers. But they're going to work
with the concert organizer to
figure out some of those details.

Tickets are on sale on Event-
brite.com and start at $49 for
standing room only spot and
run up to $2,000 for a VIP table
or VIP Cabana. “Tables” include

TEGHNILOGY ANIFLIFESTYLE

a high top table and 12 tickets,
two bottles of liquor or four
cases of beer and additional
waitress service. You must be
21 to purchase this package.
“Cabanas” include outdoor
furniture and also come with
12 tickets. This package also
includes the same “extras” and
same age restriction. Accord-
ing to Eventbrite, private tables
and cabanas are the only areas
where waitress service is of-

fered.

A write-up on the Eventbrite
website says, “Billy Ray Cyrus
has sold over 20 million albums
and had 17 hit singles. His #1
smash hit ‘Old Town Road’ has
just exploded past 145 million
streams.”

TasteofCounty.com said the
remix with teenage rapper Lil
Nas X is actually a remix of Lil
Nas X’s original, but with a “gal-
loping beat, whistling drops

and other melodic flourishes”
added to the track. DJ and pro-
ducer Diplo officially released
the remix on Monday, April 29
after performing the song with
Lil Nas X and Cyrus at Stage-
coach 2019.

However, according to the
country music site, Lil Nas X
and “Old Town Road” had been
making headlines since mid-
March, when the song became
an immediate viral hit via the

video app TikTok. When Cyrus
remixed the song with Lil Nas
X, in addition to the new sound,
Cyrus added a new verse. It
worked because it’s been No. 1
on the Billboard Hot 100 charts
for three weeks running.

You can watch the mu-
sic video on You Tube at
https://www.youtube.com/
watch?v=gUcislIT7sM

According to Lake Ozark of-
ficials, the special event per-
mit, which first came before
the board in March, was not
approved because the concert
would have required the city
to close down a portion of Bag-
nell Dam Boulevard and detour
traffic — something City Admin-
istrator Dave Van Dee said was
problematic.

“The other businesses on the
Strip whose traffic would have
been disrupted were not hap-
py about it because they felt it
would impact their sales on
what they feel would be a busy
evening. And the board felt that
closing down a public road to
benefit a private entity was not
a good idea,” Van Dee said.

Cool Gadgets and Gizmos
for the Geek in All of Us

Sonos Play 5

GARMIN

Garmin Forerunner 935

You can't always take a full-fledged stereo with you to listen to your
favorite audible or play music while cooking. That's where the Sonos
Play: 5 comes in. It sounds larger than life with quality speakers that
produce impressive bass in a small enclosure, unlike most Bluetooth
speakers. Along with Spotify Connect, and Bluetooth, you can of
course plug in any device to the 3.5mm mini plug port. But it's not for
the faint of heart at $650 at retailers.

Jabra Elite 65T

Apple’s AirPods might be nice, but the Jabra Elite 65t will fit the bill for
everyday excellent sound and wireless Bluetooth convenience. With
the new BT 4.0 the sound is better than ever, and you get five hours on
a full charge. There's also no lag when viewing Netflix, Youtube or a
movie on your device. Available everywhere, $190.

Also for those on the go, the Garmin Forerunner 935, while not cheap--
is for those who take fitness seriously. It can track your activities like
swimming, biking, golf, running and can display training options for
them. Get information on heart rate, lactate, recovery times and more.
The lightweight time-keeper runs up to 2 weeks on standby and 24 hours
of constant use on one charge. About $550 at your favorite retailer.
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L 0 Profile

PO Box 1457 Lake Ozark MO 65049
(573) 365-2288
studiompublishing@gmail.com
www.loprofile.com

Lake Area Chamber

PO Box 1570 Lake Ozark MO 65049
(573) 964-1008
kcloke@lakeareachamber.com
www.lakeareachamber.com

Lake CVB

PO Box 1498 Osage Beach M0 65065
(573) 348-1599

tim@funlake.com

www.funlake.com

Lake Media

918 North Bus. Route 5

Camdenton MO 65020 (573) 346-2132
deuddihy@gatehousemedia.com
www.lakenewsonline.com

Lake Printing Company

6815 Hwy 54 Osage Beach MO 65065
(573) 346-0600
andrew.fortney@lakeprinting.com
www.lakeprinting.com

Lake Race Corporation

2111 Bagnell Dam Bivd

Lake Ozark MO 65049 (573) 434-0611
mshepherdtj@yahoo.com
www.lakerace.com

Lake Spider Netting

4837 Wilson Drive Osage Beach MO 65065

(673) 434-0673
toregg3434@gmail.com

Lake Tow, LLC

PO BOX 1402 Lake Ozark MO 65049
(573) 216-4701
cap10dave@charter.net
www.laketow.blogspot.com

e —

— —

lake of the ozarks

dealers association

Lake West Chamber

PO Box 340 Sunrise Beach MO 65079
(573) 374-5500
director@lakewestchamber.com
www.lakewestchamber.com

Lake West Marine, LLC

350 South Main Laurie MO 65037
(573) 372-8115
hoh@lakewestmaring.com
www.lakewestmarine.com

LakeExpo.com

PO Box 1805 Osage Beach MO 65065
(573) 207-9004

brent@lakeexpo.com
www.lakeexpo.com

Lakefront Living Realty
669 Imperial Point Drive
Lake Ozark MO 65049
(573) 693-1613
annief@lakefrontliving.com
www.lakefrontliving.com

Laurie Tent & Event Rental
14120 North State Hwy 5
Sunrise Beach MO 65079
(573) 374-8368
laurietentrental@gmail.com
www.laurierental.com

Marine Concepts

415 Kaiser Industrial Park

Kaiser MO 65047 (913) 908-7223
marineconcepts@ymail.com
www.worldsbesthoatcover.com

MarineMax

3070 Bagnell Dam Blvd

Lake Ozark MO 65049 (573) 365-5382
thad.jameson@marinemax.com
Www.marinemax.com

Marty’s Marine

6755 Highway 54

0sage Beach MO 65065
(573) 346-0023
sales@martysmarine.com
www.martysmaring.com

Midwest Touchless Boat Covers
613 SE Brentwood

Lee’s Summit MO 64063

(816) 985-6542
boatcoverguy@aoutlook.com
www.midwestboatcovers.com

Nauti Renovations

22024 Saddlefield Court

Warrenton MO 63383 (636) 359-5899
nautirenovations@gmail.com
www.aquatraction.com

One Source Services, LLC

305 N Locust Ave, PO Box 487

Linn Creek MO 65052 (573) 502-9350
heather@onesourceservices.com
Www.onesourceservices.net

Open Water Docks, LLC

1170 Susan Road Lake Ozark MO 65049

(573) 280-8299
patrick@openwaterdocks.com
www.openwaterdocks.com

Otto Construction Inc.

PO Box 1821

Lake Ozark MO 65049
(573) 693-3772
tony@ottoconstruction.hiz
www.ottoconstruction.biz

Paradise Upholstery & Canvas

PO Box 786 Linn Creek MO 65052
(573) 216-7214
iaff198@hotmail.com
www.paradiseupholstery.com

— ~— ~——

SERVING THE LAKE OF THE OZARKS AREA

PDQ Marine Services

PO Box 2489 Lake Ozark MO 65049
(573) 365-5900
pdgmarineservice@hotmail.com
www.pdgmarine.com

Performance Boat Center

1650 Yacht Club Drive

0sage Beach MO 65065

(573) 873-2300
hrett@performanceboatcenter.com
www.performanceboatcenter.com

Poly Lift Boat Lifts

PO Box 135 Sunrise Beach M0 65079
(573) 374-6545

mark@polylift.com

www.polylift.com

Premier 54 Motor Sports, LLC
4370 Osage Beach Parkway
Osage Beach MO 65065
(573) 552-8550
rich@premier4.com
www.premierd4.com

Raftup, LLC 417 Main Street

Little Rock AR 72201 (479) 422-0868
corey@raftup.com

www.raftup.com

RMI Golf Carts

19882 West 156 St Olathe KS 66062
(913) 829-1211
mrogers@rmigolfcarts.com
www.rmigolfcarts.com

Showcase Publishing

2820 Bagnell Dam Blvd., B-1
Lake Ozark MO 65049

(573) 365-2323
spublishingco@msn.com

www.lakeoftheozarkssecondhome.com

S

.

The Membership of the Lake of the
Ozarks Marine Dealers Association

Summerset Boat Lifts, Inc.

1165 Jeffries Rd Osage Beach M0 65065
(573) 348-5073
info@summersethoatlifts.com
www.summersetboatlifts.com

Surdyke Yamaha & Marina
5863 Osage Beach Pkwy
0sage Beach MO 65065
(573) 348-6575
greg@surdykeyamaha.com
www.surdykeyamaha.com

The Real Estate Book

30 0ld Duckhead Road

Lake Ozark MO 65049 (573) 219-0326
realestatebook1@aol.com

Village Marina & Yacht Club

107 Village Marine Road

Eldon MO 65026 (573) 365-1800
ryanbrick@villagemarina.com
www.villagemarina.com

Voyage Marine & Storage, LLC

347 Horseshoe Bend Parkway

Lake Ozark MO 65049 (573) 365-5900
info@voyagemarineandstorage.com
www.voyagemarineandstorage.net

Yacht Club Powersports
4760 Formula Drive
Osage Beach MO 65065
(573) 348-6200
kurt@ycpowersports.com
WWW.ycpowersports.com
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Advantage Marine LOTO, LLC

48 Beachwood Drive

Sunrise Beach MO 65079 (573) 374-2231
greg@advantagemaringloto.com
www.advantagemarineloto.com

All About Boats

3597 Osage Beach Parkway
Osage Beach MO 65065
(573) 302-4100
sales@boatozarks.com
www.boatozarks.com

Aqua Pest Solutions, LLC

18096 Hwy 0, Suite A

Gravois Mills MO 65037 (800) 718-1869
aquapestsolutions@gmail.com
www.aquapestsolutions.com

Aqua Stack Mat

2785 West 247th Street
Louisburg KS 66053

(913) 927-8061
sales@aquastackmat.com
www.aquastackmat.com

Atlas Docks, LLC

248 Keystone Industrial Park Dr
Camdenton MO 65020

(573) 346-3625
jason@atlasdocks.com
www.atlasdocks.com

B & M Manufacturing

1150 Old South 5 Camdenton MO 65020
(573) 346-7246

mb@haulritetrailers.net
www.haulritetrailers.net

Benne Media

160 Highway 42 Kaiser MO 65047
(573) 348-1958
gsullens@mix927.com
www.lakebusjournal.com

lake of the ozarks

dealers association

Bergers Marina

PO Box 517 Lake Ozark MO 65049
(573) 365-2337
carolyn@bergersmarina.com
www.bergermarina.net

Big Thunder Marine

PO BOX 759 Lake Ozark MO 65049
(573) 365-4001
sales@bigthundermarine.com
www.bigthundermarine.com

BoBo Ladders

1177 North Morley Street

Moberly MO 65270 (660) 269-6911
erucinski@orscheln.com
www.orschelnproducts.com

Bob's No Wake Zone

4655 Osage Beach Parkway, StA
0sage Beach MO 65065

(660) 492-2720
nowakebob@gmail.com
www.bohsnowakezone.com

Bridgeport Jet Ski

PO Box 186 Osage Beach MO 65065
(573) 348-1020
bridgeportjetski@yahoo.com
www.bridgeportjetski.com

Camdenton Area Chamber

PO Box 1375 Camdenton MO 65020
(573) 346-2227
tereach@camdentonchamber.com
www.camdentonchamber.com

Captain Ron’s

PO Box 568 Sunrise Beach M0 65079
(573) 374-5852

duggan@usmo.com
www.captainronsatthelake.com

Captains Choice

PO Box 321 Osage Beach MO 65065
(573) 216-0630
boatliftremotes@gmail.com
www.boatliftremotecontrol.com

Crabco/Rough Water Dock

PO Box 1225 Sunrise Beach M0 65079
(573) 374-0470

crabcollc@yahoo.com
www.roughwaterdock.com

Castaway Customs Midwest

PO Box 155 Jackson MO 63755
(573) 579-3486
ellie@castawaycustoms.com
www.castawaycustomsmwsc.com

D & B Dock, Inc.

166 Sparrow Drive
Climax Springs M0 65324
(573) 347-2327
dbdock@att.net
www.dbdocks.com

Dock Glide

54 Kays Point Ct

Four Seasons MO 65049
(573) 693-0041
lisa@dockglide.com
www.dockglide.com

Dock Realty/Dock Lifeguard

PO Box 8 Lake Ozark MO 65049
(573) 374-8849
dave@dockrealty.com
www.dockrealty.com

DockWorks, LLC

18 Penrose Drive Eldon MO 65026
(573) 964-1919
dockworks@dockworks.net
www.dockworks.net

Dog Days Bar & Grill

1232 Jeffries Road

Osage Beach MO 65065

(573) 348-9797
barrettrestaurants@gmail.com
www.dogdays.ws

Drive in Boatwash LOTO

4820 Millridge Shawnee KS 66226
(913) 638-7980
tony@driveinhoatwashusa.com
www.facebook.com/dibwloto

Econo Lift Boat Hoist Inc.

PO Box 377 Camdenton MO 65020
(573) 346-7161
econolift7@gmail.com
www.econolift.com

Farmers Insurance-Wagner Agency LLC
PO Box 724 Lake Ozark MO 65049
(573) 302-0001
cwagner1@farmersagent.com
www.farmersagent.com/cwagner1

Fibersteel Boat Lifts

PO Box 113 Camdenton MO 65020
(573) 346-9688
fibersteel@socket.net
www.lakeboatlifts.com

First State Bank Mortgage
4655 B Osage Beach Parkway
0sage Beach MO 65065

(573) 746-7211
mlasson@fshfinancial.com
www.yourlakeloan.com

Firstmate, Inc.

130 Century Commerce Loop
Labadie MO 63055

(866) 570-9707
julief@firstmatecontrols.com
www.firstmatecontrols.com

SERVING THE LAKE OF THE OZARKS AREA
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The Membership of the Lake of the
Ozarks Marine Dealers Association

Formula Boats of Missouri
4810 Formula Drive

0sage Beach MO 65065
(573) 302-8000
info@formulaboatsmo.com
www.formulaboatsmo.com

G & G Marina

1528 Maritime Lane Roach MO 65787
(573) 346-2433

larry@ggmarina.com
www.ggmarina.com

Golden Rule Insurance Agency

PO Box 810 Osage Beach MO 65065
(573) 348-1731
nick@goldenruleinsurance.com
www.goldenrulginsurance.com

Iguana Boat Sales

4363 Osage Beach Parkway
0sage Beach MO 65065

(573) 355-5027
davidp@iguanawatersports.com
www.iguanaboatsales.com

Iguana Rip Rap & Dock
1206 Bagnell Dam Blvd
Lake Ozark MO 65049
(573) 693-9411
todd@riprap-gurus.com
WWW.riprap-gurus.com

Kelly's Port

5250 Dude Ranch Rd Osage Beach MO 65065
(573) 348-4700

kyle@kellysport.com
www.kellysport.com

Kwik Kar

3730 Osage Beach Parkway
0sage Beach MO 65065
(573) 552-8460
jesse.witt@kwikkarmo.com
www.kwikkarmo.com
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.Steve's Pest Control Inc. /<

Professional Pest and Termite Elimination Services

55 . 4

5-STAR LAKE SERVICES

Steve’s Pest Control’s 5-Star Lake Services are designed to ensure that you, your family, and your lake property are protected year
‘round from invading and damaging pests. Our 5-Star Services are not only designed to protect your property (and dock if
present) but to also to eliminate and prevent pest infestations before they get started. Steve’s 5-Star Services will prevent, control,
and eliminate: ants, beetles, boxelder bugs, centipedes, clover mites, crickets, mice, millipedes, mosquitoes, pill bugs scorpions,
spiders, springtails, termites, wasp & bees (within 10’ of the structure), and other“seasonal invaders”. Steve’s Pest Control will solve
your pest and spider problems... that’s a personal promise from Steve!

For more information or to schedule an appointment call us today at
573-365-9555 or go on-line to StevesPestControl.com

Now you've got a friend in the pest control business!
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5250 Dupe RANCH RD 3545 Osace BeacH Pkwy

OsacGe BeacH, MO \
19 MM oF GRAND GLAIZE Osace BeacH, MO

513- 348-4100 Al Yt 973-348-3888
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e“ ’s Buy thie Besgst, and Only Cry Once.
| af ’ Shownocom Manina
' N ) 3545 OsaGe BEAacH Pkwy 5250 Dupe RancH Rp
ity 4 J ’ Osace BeacH, MO 65065 OsAce BeacH, MO 65065
I KeLivsPort.com Wi 913-348-3888 9713-348-4100

Designed to give water sports enthusiasts the ride of a lifetime.

REGAL 25 RX"'SURE

TAKE YOUR BOATING TO THE NEXT LEVEL.

= & e = - . = = ;
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e = = s
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BUSINESS JOURNAL

Advertise in the Business Journal!

It's a great way to reach the thousands of visitors the Lake area has each year!
Your advertisement is delivered to hundreds of locations all around and in the
Lake area! Call today!

= ‘_} - E ¥ e _.‘_:,:“._It-r" = _— - - — i
Kelly's Port is proud to be Regal's oldes

Whether you cove out or run all out,

we have you covered.

WIA Marine Insurance for all your watercrafts.

Programs Specifically For:
High Performance ¢ Tritoon, Center Console, Cruiser/Yacht, PWC’s
Values up to $3 Million » Agreed Value » Up to $10 Liability on Certain Programs
Liability for Wakeboarding, Tubing and Skiing

Boat Speeds up to 180MPH!

573.302.0001
WiaMarinelnsurance.com
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IS YOUR DOCK COMPLETE?

COME VISIT YOUR LOCAL SOURCE FOR QUALITY DOCK SUPPLIES.
CWD Supply - Concrete, Weldlng & Dock =
In-Store Only Purchase of I ) I
Wet Steps Lalder! | l f’

/ _ula

PWC Lifts

Dock Boxes

Post Bumpers

Dock Winches
CWD SUPPLY Dock Flotation \ Mon-Fri 8-4:30
el Cruiser Cushions www.cwdsupply.com
ORI :.:-:-cooccoes  573-348-0434
s WetSteps Dock Products HWY D, Osage Beach behind Hyvee
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BOAT LIFT SYSTEMS

Boat Lifts for Speedboats, Pontoons, Fishing Boats, Waverunners & more

Boat Lifts to support up to 20,000 Ibs

' Econo Lift uses only the highest quality
— materials in its boat hoists. We use a totally

enclosed polyethylene tank for more stability in
I“TRODUGING open or high traffic water situations & durable,

:EIW completely galvanized metal parts!

SHALLOW
WATER
LIFTS!

: ‘ B o \ T _ A\
@ ©® V& @

— = — -
— - = < ) ——

U b #oZ corZoact owe sewvice/, W fuve swe save

o |
- & 5t VriwarrantylonfourlUS A\MadelGalvanizedlsteel

| No Reground Plastic, No Pigment or
G+ ~ . Harsh Chemicals that could weaken the

integrity of the tank!
Find Us Online!

MADE IN USA
FromHighway/5Take]Pierz3iExitiThenIRight/onlOld/Route}5;

01573-346-7161
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RIPRAP-GURUS.COM // 973-693-9411

£ LIKEUS ONFRCEBOOK

CLEARANCE
ON ALlL 20718
MNMODELS IN
STOCK'
s , Ranger Reata

- R Basshi et 7 = B — " pontoons In Stock!
anger'Bass™s i ===
| Boats InStock!:

Osage Beach 11909 N State Highway 5 * Sunrise Beach » 573-374-9111
Now Open! 5695 Osage Beach Parkway * Osage Beach ¢ 573-693-1999
573-693-1999 www.SportWorldBoatCenter.com
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OPEN Monday - Friday
7am - 6pm
& Saturday by Appointment
Elite Roofing & Siding is a Drug Free Company

Associate Contractor

OWENS
CORNING 'G E N :
Preferred Roofig Systarme
Contractor

ROOFING & SIDING

Residential and Commercial Roofing
Siding and Gutter Specialists .
g : ACCREDITEDA+ nated

www.302ROOF.com Bf oo

P o e
1029 Ozark Care Drive | Osage Beach, MO 65065

"Qﬁ— L

'|

MODELS IN STOCK!

2

A;avghz Lacal_g‘ians SLANDAU
o qase. o rRITOONS

Ranger Aluminum & Fiberglass Bass Boats ¢ Ranger Pontoons ¢ Landau Pontoon
Boats e Evinrude Motors ® GARMIN Sales & Installation ¢ Minn-Kota Trolling Motors
SALES, SERVICE AND PARTS! ¢ NEW AND USED!

11909 N State Highway 5 ¢ Sunrise Beach ¢ 573-374-9111

5695 Osage Beach Parkway ¢ Osage Beach ¢ 573-693-1999
www.SportWorldBoatCenter.com
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A personal loan could be the missing
link between you and y6'11r dream.

h

Central Bank
+ of Lake of the Ozarks

Strong roots. Endless possibilities.”

Dock Warning System
DockLifeguard LLC ‘ Lake Ozark, MO ‘ 573-434-6453

mvaiche ot DockRealty...

Apply today at any location or —
visit centralbank.net

Member FDIC

DDCKS' LIFTS @ SLIPS # ACCESORIES | SERVICE

NEW/USED o
DOCKS & LIFTS \¢
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OSAG'BEACH, MO. 573-693-9277
www.PolyLift.com Email: sales@polylift.cOm ZzcerZesporse

TO JOIN OUR NEWSLETTER TEXT BOATLIFT TO 22828
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INTRODUCING THE FUTURE IN

LUXURY HYBRID
CENTER CONSOIEESS

THE ALL NEW 47' DonN JENKINS SIGNATURE SERIES CENTER DRIVE.

INCORPORATING A WELL EQUIPPED CENTER DRIVE HELM STATION IN A SPACIOUS WIND PROTECTED COCKPIT,
YOUR PASSENGERS WILL FEEL COMFORTABLE AND SAFE. CoMBINED WITH oUR WoRLD Famous 6' 10"
HEADROOM BELOW DECK, AND POWERED BY MERCURY RACING OUTBOARDS.

BLack THUNDER's 90 MPH CONDO ON THE WATER.

Biack THUNDER OFFSHORE IS KNOWN FOR PRODUCING INCREDIBLY DURABLE AND RELIABLE
A3' AND 46' OFFSHORE POWER BOATS. ENGINEERED TO WREAK HAVOC ON THE ROUGHEST
WATER CONDITIONS, BLack THUNDER “"BUILT TO LAST! BUILTTO GO FAST!”

636.497.5597

BLACKTHUNDEROFFSHORE.COM

All rights reserved to Black Thunder Offshore 2019

f@

e L L R S A

o F F L= H o R | =




May, 2019 Lake of the Ozarks Boating

Featuring Come See the New

g S e Y - — = ] 1 -
BOATS AND TRITOONS = 00 /ﬁim/[m/?

2'° LARGEST
LOWE DEALER
IN THE U.S.A.!

MAKING DEALS _
ON NEW TRITOONS! — www.pdgmarine.com

SERVICE: SALES:
AT VOYAGE MARINE - 1MM SAILFISE 3007 BAGNELL DAM BLVD.

LAKE OZARK ¢ 573-365-5900 LAKE OZARK ¢ 573-365-7620

Lifting your dreams. . . from canoes to cruisers.

C—

NEW AND USED LIFTS

www.SummersetBoatLifts.com
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Volume Nineteen ¢ Issue Five ¢ May 2019

1)

Retreat\27 0

Wulk-Through Extended DeS|gn \\ :
/27’ Deck:®:14 Person Capacity/(" S
~ Power upito 300HP Mercury Verado

- All-day 50 Gal. Fuel-Capacity
Heavy-duty 9” bimini top

3007 BAGNELL DAM BLVD.
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