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Making sure your ‘safe space’ is safe

By Nancy Zoellner-Hogland

The thought of getting
trapped in the tight quarters of
a storm shelter can be as scary
asthe fear of getting caughtina
tornado. And it’s a distinct pos-
sibility. During a tornado, trees
can be uprooted and homes
can collapse, causing debris to
fall on the storm shelter door
and preventing it from being
opened from the inside.

Googling “Trapped in storm
shelter” netted numerous re-
sponses, including one inci-
dent that involved a Missouri
family trapped in their shelter
for an extended period of time
after a tree fell on the door.

Ron Gentry, director of the
Camden County Emergency
Management Agency, is trying
to keep that from happening by
asking Camden County prop-
erty owners to register their
shelters with his office.

“What worries me most are
the shelters built inside ga-
rages. If the house goes down,
chances are it's going to fall
on the door. If no one knows
you're in there — or even knows
thatyou have a shelter —it could
be days before you're found.
However, we have a program
that can keep people in Cam-
den County from suffering that
fate,” he said.

Gentry said after property
owners register their shelters
with his office, he will enter
that information into a com-
puter software program that
is kept off-site and not shared
with anyone.

“It is password protected

and secure,” he promised, ex-
plaining that when a property
owners registers his or her
shelter, he enters the informa-
tion, along with an aerial photo
of the property with GPS co-
ordinates from Google Maps,

into the program. In a severe
storm event, he will go into the
program, enter the path of the
storm and the program will
pull up the information on ev-
ery shelter located in that path.
“We would then give that infor-
mation to emergency respond-
ers who would go out and lo-
cate the shelter to make sure
no one is trapped inside. After a
tornado goes through, homes,
street signs, landmarks can be
knocked down. If your address
is on your mailbox and your
house, but they're both gone,

it’s going to be very difficult to
find you. But with GPS coordi-
nates, they’ll be able to enter
them into their phone and walk
right up to the spot.”

Gentry said he started the
program soon after taking the

director’s position in 2015 and
hearing a story about an Okla-
homa woman who drowned
in a storm shelter after being
trapped inside as it flooded
with rain water. Although he’s
been promoting the program
since that time, to date, only
29 property owners have regis-
tered their shelters. “And I have
to believe there are more shel-
ters in the county than that,”
he said.

To register, visit the EMA
office at 12 VFW Road, off
Highway 5, south of the Cam-

denton Square, call the office
at 573-346-7108 or go online
to www.emacamdenmo.org,
scroll down the page and then
click on the “Register your
shelter” link. To complete the
form, people are asked to enter

their names, addresses, gen-
eral location of the shelter and
information about the type of
shelter they have on their prop-
erties.

According to Camden Coun-
ty’s Deputy Assessor Byron
Willis, approximately 63 per-
cent of the 40,619 stick-built,
single-family homes in Cam-
den County have some form
of basement. However, there
are also 5,248 mobile homes
in the county that don’t have
basements. Gentry also said

continues on page 6
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Armchair Pilot

By Nancy Zoellner-Hogland

AVIATION ENTHUSIASTS re-
joice! The long-awaited TWA
Hotel, located on the grounds
of New York’s JFK Airport, be-
gan taking reservations on Val-
entine’s Day. Rooms currently
start at $249 per night and the
first available bookings are
May 15, when the 512-room ho-
tel will hold a “soft opening.” A
grand opening celebration will
be held in the fall. The hotel
includes two six-story towers
on either side of the old TWA
terminal, which is in the pro-
cess of being converted into a
200,000-square-foot lobby, and
will offer six restaurants and
eight bars. One of the bars will
sit inside a refurbished Lock-
heed Constellation aircraft.
Reservations must be made
by visiting the hotel’s website,
twahotel.com.

IN THE WAKE OF DRONE at-
tacks at London Gatwick Air-
port in December, airports are
being urged to act proactively
and invest in measures to stop
drones before they can be used
to take down a plane. In addi-
tion to expanding buffer zones,
the London airport has invest-
ed in technology that will de-
tect drones and prevent them
from getting too close to the
airport. Other airports around
the world have enacted a va-
riety of measures that allow
them to scramble radio signals
or even take over control of the
drone. The military was able
to thwart the Gatwick attack,
however the identity of the pi-
lot has not yet been discovered.
According to experts, a colli-
sion between an aircraft and a
drone could be catastrophic.

FIREARMS, loaded or not, are
not allowed in carry-on bags.
Apparently not everyone got
that memo because a record-
setting 4,239 firearms were
found in bags at 249 airport
checkpoints around the coun-
try in 2018. That’s a 7 percent
increase over 2017. According
to the Transportation Security
Administration’s Year in Re-
view report, 4,255 — more than
86 percent — were loaded and
1,432 - 34 percent - had a bul-
letin the chamber. At the top of
the list was Hartsfield-Jackson
Atlanta International Airport,
with 298 firearms (253 load-
ed). Dallas — Fort Worth Inter-
national ranked second with
219 (193 loaded), followed by
Phoenix Sky Harbor Interna-

tional Airport, where 129 (120
loaded) were found, Denver
International Airport with 126
(95loaded) weapons found and
Orlando International Airport,
where 123 (112 loaded) were
found. Laws vary by state but
the TSA has the authority to
impose fines of up to $13,333
per violation.

ADDITIONAL TRAVEL RECORDS
were broken in 2018. Accord-
ing to the TSA’s report, 813.8
million passengers and crew
members passed through
TSA screening, with record-
breaking screening numbers
during the spring, Thanksgiv-
ing and summer travel peri-
ods. That’s more than 2 million
travelers a day — a 5.5 percent
increase over 2017.

ARE YOU exploration-ob-
sessed? Afar travel magazine
developed a list of jobs that al-
low you to get paid while doing
what you love. Of course, pilots
and flight attendants top the
list, but there are lots of other
ways to merge work with travel.
Afar suggests first finding out if
you can take your current oc-
cupation “on the road.” Doc-
tors without Borders, traveling
nurses, photographers and
writers can fall into that cat-
egory as can tour guides, scuba
or ski instructors or even yoga
teachers. English teachers are
also in high demand. Although
a four-year bachelor’s degree
and an English as Second Lan-
guage teaching qualification
will be needed, job listings can
be plentiful on sites like Teach
Away, Transitions Abroad, ESL
Base, and Dave’s ESL Cafe.
Working as captain of a cruise
ship or boat can also keep you
traveling but you'll need a ma-
rine captain’s license, multiple
certifications and you’ll have
to pass a test issued by the U.S.
Coast Guard. Do you have ex-
tensive knowledge of world his-

tory and geography, U.S. gov-
ernment and economics, and
American culture? A foreign
service officer with the U.S.
State Department might be
the job for you. If you're single,
young and have no children
of your own you can always
consider a gig as an au pair - a
professional babysitter. Au Pair
World has some 2,000 listings
in more than 150 countries.

HOW LONG would your ideal
vacation last? Flyer Talk said a
study conducted by researchers
at the University of Tampere in
Finland found eight days is the
perfect length for a vacation —
that the average traveler gets
bored if it lasts any longer. Un-
fortunately, the positive effect
of a vacation doesn’t last even
that long. In fact, researchers
found the length of the vaca-
tion has no impact on overall
mood once the trip is over and
the traveler has returned home
to work and reality.

SOUTHWEST AIRLINES is tak-
ing heat for not using scale
weight of each checked bag
that is loaded onto its planes.
According to a report in Flyer
Talk, the airline multiplies the
pre-calculated average weight
of a typical piece of luggage
and then multiplies that weight
by the number of bags loaded
on the plane. According to the
report, that resulted in inac-
curacies of from “a few dozen
pounds to more than 1,000
pounds in excess of what the
paperwork indicated.” After a
change was demanded by the
FAA, Southwest began using
scale weights in three different
airports and said it will even-
tually upgrade to a scanner-
based weight and balance pro-
cess system-wide.

IN A HURRY for tea and crum-
pets? Fly Virgin. A recent At-
lantic flight broke a record by
hitting 801 mph while traveling
from Los Angeles to London.
The flight actually surpassed
the speed of sound, which is
767 mph. According to a story
in the Washington Post, the
Boeing 787-9, which has aregu-
lar cruising speed of 560 mph,
got a boost from a naturally oc-
curring jet stream, a “high-alti-
tude air current” that allowed
the flight to arrive 48 minutes
ahead of schedule. If you're go-
ing to try for record-fast travel,
you better do it soon because
jet streams this strong only oc-
cur in the winter, when tem-
perature differences between
the north and south are at their
highest.
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Osage Beach grapples with regulating new industry

By Nancy Zoellner-Hogland

Now that medical marijuana
is legal, like many other mu-
nicipalities around the state,
Osage Beach is asking what
steps will be required before it
can be sold to the public.

Amendment 2, which got
“Yes” votes on more than 65
percent of the total votes cast
in the November 6 general elec-
tion, legalizes growing, manu-
facturing, selling and consum-
ing medical marijuana and
medical marijuana products
at the state level. The products
sold are to be taxed at a rate of
4 percent with proceeds ear-
marked for veterans’ health-
care.

City Administrator Jeana
Woods said although there are
still many details to be worked
out, the Missouri Municipal
League is providing some an-
swers.

“We sat through a live webi-
nar on February 21 and learned
the state is only going to ap-
prove a set number of applica-
tions; the state wants the dis-
pensaries dispersed across the
state in different congressional

districts; the state will allow
only so many dispensaries per
a certain number of people;
there are four different types
of applications and four differ-
ent types of facilities and you
can’t be one and the same,” she
said, adding that the webinar
also discussed planning and
zoning, the law enforcement
side of medical marijuana and
employment guidelines, “Like
how this will affect your em-
ployment if you're a drug-free
workplace?

“Working for the govern-
ment is a little different but
Missouri’s law specifically
states that we can fire employ-
ees if they have marijuana in
their system. They will not be
protected by ADA (Americans
with Disabilities Act). In fact,
we might have to be a drug-free
workplace since we get federal
funds and under federal law,
marijuana is still illegal. And
we cannot have a police offi-
cer under the influence. That’s
non-negotiable,” she said. “It’s
the same with our public works
employees who have a CDL li-
cense and are operating heavy

machinery. They can’t do their
jobsifthey are using marijuana
— whether medically approved
or not.”

She said the webinar also
dispelled some of the myths
that have been circulating
since the law was adopted.

“One of those rumors is that
every dispensary will have a
doctor in the back room writ-
ing prescriptions for people
who will just step up to the
counter to get them filled. But

after listening to the attorneys
who presented the webinar, my
understanding is it’s just the
opposite — doctors will not be
allowed to operate at the same
facility offering the pharma-
ceuticals — and everything will
be highly regulated by the De-
partment of Health and Senior
Services,” Woods said. “This
isn’t like the 60s and 70s when
people were growing it, rolling
itand smoking it. People will be
growing and processing 60, 70

or 80 different types of plants
to make medicine or to put in
different types of products. It
will be a pharmaceutical op-
eration.”

Woods said although they’re
still learning the state regula-
tions governing marijuana dis-
pensaries, she does know that
once an application has been
approved by the state, setting
up shop in the city will simply
be a matter of coming in to city
hall to get a business license,
“And it will be granted as long
as zoning is correct and they
meet the same requirements
met by every other business —
but applicants won'’t have to go
before the board or get any fur-
ther approval. In fact, a portion
of Amendment 2 bars officials
from adopting ordinances that
ban or place undue burdens on
medical marijuana facilities in
their areas.”

Because a dispensary can’t
be closer than 1,000 feet from
schools and churches, Woods
said they will soon be mapping
the city and getting a clear defi-
nition of how the distance is to

continues on page 8
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Safe

continued from page 1
he doesn’t know of any public
shelters in the area.

Get prepared as spring storm
season approaches

Data collected by the Uni-
versity of Missouri Extension
shows that in the Midwest,
peak tornado occurrence is in
mid-March through late June.
Missouri is considered at high
risk from tornadoes and is in
“tornado alley,” which places
the state in the top five for
tornado activity. On average,
Missouri experiences around
30 tornadoes a year with most
occurring between noon and
midnight.

To help businesses prepare
for a tornado, the Occupational
Safety and Health Administra-
tion (OSHA) created guidelines
for employers to follow. The list
includes developing an emer-
gency plan that includes de-
tails on suitable places to take
shelter, and adopting policies
to ensure all personnel are ac-
counted for and procedures for
addressing any hazardous ma-
terials that are on-site.

Businesses should also

adopt accountability measures
that:

-Develop a system for know-
ingwhoisin the buildingin the
event of an emergency

-Establish an alarm system
to warn workers and test that
system frequently

-Develop plans to commu-
nicate warnings to personnel
with disabilities or who do not
speak English

-Account for workers, visi-
tors, and customers as they ar-
rive in the designated shelter
area, which should be marked
with signs

-Use a prepared roster to
take a head count

Because employers are
charged with ensuring the
safety of its workers, OSHA
suggests assigning specific
emergency response duties in
advance; creating checklists
for each specific responsibility
and designating and training
alternates in case the assigned
personis not there orisinjured.

Zurich Insurance advises
business owners to also think
about how they can main-
tain business continuity in
the event of a tornado or other
disaster. Planning should ad-
dress:

-How employees will com-
municate, and where they will
work

-How manufacturing and
other critical business op-
erations will continue until a
damaged building is repaired
or replaced

-How data and information
technology will be restored

-How supply chain logistics
will be maintained

Gentry said every business
and individual should own a
NOAA (National Oceanic and
Atmospheric Administration)
Weather Radio which broad-
casts continuous weather in-
formation directly from Na-
tional Weather Service offices
in selected areas. The radios
can be programed to broadcast
weather alerts in one county, in
neighboring counties or even
to broadcast weather informa-
tion within the service area of
the transmitter, when travel-
ing.

He also advised signing up
for emergency alerts, which
can be received via text mes-
sage and email. To sign up,
text your zip code to 888777
or use the registration box on
the Camden County EMA page
(www.emacamdenmo.org).

READY.

My team is ready to help
before, during and after any
disaster. Protect your home.

CALL ME TODAY.

Mike Heitman Ins Agcy Inc

Mike Heitman, Agent

4681 Osage Beach Parkway
Osage Beach, MO 65065

Bus: 573-348-1737

State Farm Fire and Casualty Company,

StateFarm

State Farm General Insurance Company, Bloomington, IL

1501430

Second-home owners who
want the alerts have to enter a
zip code from Camden County.
Zip codes for the county can
be found by visiting www.zip-
codes.com.

According to the National
Weather Service, a tornado
watch is issued when torna-
does are possible in your area.
Sirens are not sounded for
watches, however, everyone
should remain alert for ap-
proaching storms. A tornado
warning is issued when a tor-
nado has been sighted or indi-
cated by weather radar. Sirens
are sounded for warnings, in-
dicating it’s time to move to
your pre-designated place of
safety.

Several municipalities, in-
cluding Lake Ozark, the Village
of Four Seasons, Osage Beach,
Linn Creek and Camdenton
have installed early warning
systems. However, in an earlier
interview, Gentry said outdoor
warning systems are “for peo-
ple outdoors. If, for instance,
you're indoors and vacuuming
the carpet, you're probably not
going to hear them.”

From Missouri Storm Aware:

*Tornadoes cause an average
of 70 fatalities and 1,500 inju-
ries in the U.S. each year.

* The average forward speed
is 30 mph but may vary from
nearly stationary to 70 mph.
The strongest tornadoes have
rotating winds of more than
250 mph.

*Tornadoes can be more
than one mile wide and stay on
the ground for over 50 miles.

*JTornadoes may appear
nearly transparent until dust
and debris are picked up or a
cloud forms within the funnel.

*The average tornado moves
Southwest to Northeast, but
tornadoes have been known to
move in any direction.

For more information, visit
https://stormaware.mo.gov/.

Joplin changed a lot of things,
including building codes

After conducting a detailed
study of the May 22, 2011 torna-
do that hit Joplin, the National
Institute of Standards and
Technology reported that 135
of the 161 deaths were a result
of building failure. And there
was a lot of failure. More than
8,000 homes and commercial
buildings were destroyed by
the EF-5 tornado. Lives were
lostin a variety of structures.

Based on findings from its
studies, the NIST developed 16
recommendations that would

improve on how buildings and
shelters in tornado-prone areas
are designed, constructed and
maintained. Those recommen-
dations were approved at the
2018 International Code Coun-
cil meeting.

According to a report by the
NIST, the new guidelines re-
quire enhanced protection for
“new school buildings and ad-
ditions to buildings on existing
school campuses, as well as fa-
cilities associated with schools
where people regularly assem-
ble, such as a gymnasium, the-
ater or community center. Un-
der the updated codes, storm
shelters must be provided that
protect all occupants from
storms with wind speeds of 400
kilometers per hour (250 miles
per hour), representing the
maximum intensity category
EF-5 on the Enhanced Fujita
Scale.” The area covered by the
upgraded codes stretches from
northern Texas to central Min-
nesota and from western Okla-
homa to western Pennsylvania
and includes “Tornado Alley”
and “Dixie Alley” regions of
the Midwestern and southern
United States, respectively.

The improved storm shelter
requirements were published
in ICC’s 2018 International
Building Code (IBC) and 2018
International Existing Building
Code (IEBC), which are used as
the basis for building and fire
regulations enforced by state
and local jurisdictions.

Charlie Misenheimer, build-
ing inspector for the Lake
Ozark Fire Protection District,
said he will soon start the pro-
cess of reviewing the new set of
codes for adoption; they will go
into effect in mid-2019 or early
2020.

“We’re currently under
the 2012 version of the IBC.
Typically, we update every six
years. It takes quite a while to
go through the codes and re-
view them to see to what needs
to be changed or amended for
our area,” he explained. “When
the new code is adopted, it will
only apply to new structures. It
wouldn’t apply to anything ex-
istingunless 50 percent or more
of the building is damaged or
the type of use is changed from
one business type to another.”

Misenheimer said the new
codes won't be used to guide
construction of the new school
on Bagnell Dam Boulevard be-
cause it was designed under
the existing code.
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Regulating new industry

continued from page 4
be measured.

At least one person has ex-
pressed an interest in operat-
ing a dispensary in the city. L.
Leatherbery posted on Face-
book that she and her husband
purchased the Osage Cigar
building between Walmart
and the Osage Beach Outlet
Marketplace with that inten-
sion.

She wrote that they had pre-
paid their fee to the state and
met with city officials to dis-
cuss their plan.

“We believe people should
have a choice in their medi-
cation. We plan to be a mom
and pop store and hire locals.
We also applied for our grow
license. So we hope to have
several good paying jobs for as
many as possible... The name
of our dispensary is Greenside
Apothecary. Greenside is a
family name on my mom’s side
and just seemed to fit,” Leath-
erbery said, adding that they
planned to open in the fall to
help people with getting their
medical cards and provide ed-
ucation on products they plan

P ANNLVERSARY EVENT - Live V

to carry.

However, that may be a
slightly ambitious time sched-
ule. Amendment 2 guidelines
state the DHSS will make appli-
cations for licenses and certifi-
cations available to the public
in June and will begin accept-
ing applications the following
month. They have until the
end of 2020 to announce ap-
provals.

Woods said although sev-
eral people have expressed
concern that the medical mar-
jjuana cards will be so easy to
obtain that everyone will have
one, statistics show that even
in states that allow recreation-
al marijuana, just 2 percent of
the population signs up for the
cards.

“The state’s population is
6.1 million so 2 percent would
be 122,000. Spread throughout
the state, that’s not many peo-
ple. Whether we like it or not,
it is what it is so the best thing
we can do now is learn every-
thing we can to make sure we
do everything right. We also
want to inform the public so
around the end of March, we

/// - dancing

plan to hold a public forum
and may bring it up then to let
people express their views and
ask questions,” she said.

Amendment 2 specifically
authorizes medical use of
marijuana for treatment of
nine qualifying conditions in-
cluding cancer, chronic pain,
debilitating psychiatric dis-
orders, epilepsy, glaucoma,
human immunodeficiency
virus, migraines and any ter-
minal illness or other medi-
cal conditions which, when
treated with regular prescrip-
tion medications, could lead to
drug dependence. Thelaw also
allows leeway for authorized
physicians to prescribe it for
other conditions they feel may
be helped by its usage.

Individuals must be 18
years old to get a prescription.
Parents or guardians must
give consent for those under
18 and they must supervise ad-
ministration and purchase the
medical marijuana on behalf
of the child.

To be prescribed marijua-
na, patients or their caregivers
will have to obtain an identifi-

\og

cation card from the Missouri
Department of Health and
Senior Services, which will
oversee medical marijuana
operations in the state. The
DHSS will also be responsible
for licensing and certifying
medical marijuana cultivation
facilities, dispensaries, testing
sites and all physicians issuing
medical marijuana prescrip-
tions.

The identification cards,
which will cost $25 and must
be renewed annually, will al-
low patients to get up to 4 ounc-
es of marijuana per month un-
less two licensed physicians
provide a reason why more is
necessary. Patients can pos-
sess up to a 60-day supply at
any one time. Those who vio-
late the rule by possessing up
to twice their legal amount of
marijuana could have their
card suspended for up to one
year. Those who possess more
than twice the legal amount
can be fined up to $2,000 and
sentenced to ayear in a county
jail.

Qualifying  patients  or
caregivers can grow up to six
flowering marijuana plants at
home in a secure, locked facil-
ity, but must obtain a separate

4

¢ wl Kricket Alley
April 13th - tickets online

Centrally located in the heart of Osage Beach - 980 Airport Road, Osage Beach

573-348-0773

LaRocaClub.com

identification card from the
DHSS at a cost of $100. Home-
growers can possess up to a
90-day supply at any one time.

Cultivation comes with
several rules, including one
requiring that all marijuana
products prescribed in Mis-
souri must be cultivated in
Missouri. One marijuana cul-
tivation facility will be allowed
for every 100,000 state resi-
dents for a total of 61 facilities;
the facilities cannot be located
within 1,000 feet of schools,
daycares or churches; and
they must meet strict security
guidelines. Amendment 2 also
regulates the size of cultiva-
tion facilities and the number
of plants that can be grown.

Nothing about Amendment
2 is inexpensive. The license
application fee for marijuana
cultivation facilities is $10,000
and must be renewed every
three years for $5,000 per re-
newal. In addition, owners
of the facility will be charged
$25,000 annually. Dispensa-
ries must pay a $6,000 applica-
tion fee and if approved, must
pay a $3,000 fee every three
years. Dispensary owners are
also charged a $10,000 annual
fee.

, cocktails, and so much more!
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UNPARALLELED EXPERIENCE. UNPARALLELED RESULTS.

CONSTRUCTION LAW COMMERCIAL LITIGATION CONDOMINIUMS

The Lake area is awash with new residential developments, particularly
condominiums. However, along with this comes a wave of challenges for
condominium and homeowners associations. All too often, developers of new
construction projects cut corners to reduce costs and avoid delays.
Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for
homeowner associations and their members.

SELECT THE FIRM WITH PROVEN RESULTS. LEARN MORE AT
WWW.LONGROBINSON.COM OR CALL 816-541-2100 TO ARRANGE A CONSULTATION

LONG & ECC)BINSON

1800 BALTIMORE AVENUE, STE. 500, Kansas City, MO 64108

THE CHOICE OF A LAWYER IS AN IMPORTANT DECISION AND SHOULD NOT BE BASED SOLELY UPON ADVERTISEMENTS.
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Your #| Fans

Auto-Owners Insurance and your local
independent agency have been a winning
combination since 1916. We’ll work with you
to insure your home, auto, business and life
and keep everythmg you value

Safe. Sound. Secure.®

For all your insurance needs
call us today!

Mills e Sons

INSURANCE

- SINCE 1869 -

573-365-2002
www.millsinsurance.com
2701 Bagnell Dam Blvd, Lake Ozark MO 65049

O
Auto-Owners Insurance it

T A Froithon Mol *

Jake Grea General
Maintenance

Painting, Sealing & Staining Inside & Out

Lawn Care - Housekeeping - Light Hauling
Small to Mid-Sized Condo Management
Snow Removal - Powerwashing Decks & Docks

LOCAL 533656130 RELUBLE

A Matter of Trust

Q&A

Dear Bart: The stock market
has been so crazy lately. Is it time to
look at selling or should | continue to
hold?

You're right. The markets have
been extremely volatile the last
several months. It has become
common for the DOW to swing
hundreds of points in a single day. So
what is an investor to do?

Meet With Your Financial
Advisor. When was the last time you
reviewed your investments with your
advisor?  Your advisor should pro-
actively reach out to you to discuss
your portfolio, but if it's been more
than six months set up a meeting now.
In times of market volatility it is very
important that you know how you are
positioned and what the downside
potential is for your particular asset
allocation. Your advisor should be
able to communicate their thoughts
on the economy and what that
might mean for your particular
investments. Ask what the advisor is
recommending to other clients with
your objectives and risk tolerance and
how they are compensated for those
recommendations.

Re-evaluate  Your  Risk
Tolerance. Although 2018 was
a down year, for most investors in
the stock market, the last 10 years
have been very strong. Will the bull
market continue on indefinitely?
Absolutely not. Markets are cyclical
and many investment professionals
agree that we likely are late in the
cycle. Therefore, it is a good time
to seriously reassess your current
tolerance for market declines. As one
moves closer to retirement, tolerance
for risk often decreases. Make sure
your investments are aligned with
your time horizon and work with your
advisor to determine the right asset
mix to meet your desired returns and
ability to withstand loss.

Rebalance. If you currently do
not have a plan in place to periodically
rebalance your investment portfolio,
please consider it. At least annually,
your advisor should be meeting with
you to review your allocation and
determine if adjustments should
be made. It is common to take a
buy and hold approach. However,

BART SCHULTE, MBA, CWS®
Vice President & Portfolio
Manager

for many investors this approach
has resulted in an over allocation
to equity investments over the last
several years of positive stock market
returns. Perhaps you invested money
ten years ago when you felt that a
mix of 50% stocks and 50% bonds
was appropriate. Due to stock growth
you may now find your investment
portfolio is nearing 70% stock at a
time when you are ten years older
and ten years closer to retirement. Of
course asset allocation is particular
to the individual but it is always a
good idea to know how your money
is invested, what type of risk is
associated with your allocation and
to rebalance and review where you
are on a regular basis.

Central Trust Company offers a
free Second Opinion Service for those
with investable assets over $500,000.
This includes a comprehensive
analysis of your current investments
including fees, tax efficiency and risk.
We provide a consolidated report of
all of your investment and retirement
accounts. In addition, we will review
your current estate plan, identify
key issues and discuss ways to
ensure a smooth transition to future
beneficiaries. Contact Bart Schulte
at 573-634-1397 or bart.schulte@
centraltrust.net to schedule your
complimentary review.

The information in this article is
not presented as personal, financial,
or legal advice and should not
be relied upon as a substitute for
obtaining advice specific to your
situation.

Send Your Public Event Information
and News Releases to
Lakebusjournal@gmail.com

Please remember to include photos if available, captions detail-

ing the photographs and your information in Word (.doc) files
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Childcare training to be offered in Camden County

Child care provider train-
ing is being offered in Uni-
versity of Missouri Extension.
Each session is worth two
hours credit. Preregistration
isrequired.

Classes will be held from
6 to 8 p.m. at the Camdenton
Chamber of Commerce at 739
W. Hwy 54 in Camdenton.

The following training will
be offered:

Monday March 25 Eating
Well/ Childhood Obesity

Monday April 15  Setting
the Stage/Healthy Habits for

Life

Thursday May 9
and Learning

Eating Well — Basic Nutri-
tion for Kids and for You. This
workshop gives an overview
of basic nutrition facts and
introduces “MyPlate” as a tool
to choosing healthy foods.

Childhood Obesity and
Missouri’s Eat Smart Guide-
lines for Child Care. This
workshop discusses the cur-
rent childhood obesity epi-
demic and how it relates to
child care.

Moving

Setting the Stage for Eating
Well - The Nutrition Envi-
ronment. This workshop dis-
cusses why and how to create
achild care environment that
encourages children to eat
well and practice healthy eat-
ing habits.

Healthy Habits for Life
— Teaching Nutrition to
Preschool Children. This
workshop discusses the im-
portance of nutrition educa-
tion and physical activity in
the preschool curriculum.
Participants receive teaching

resources and share ideas.

Moving & Learning - Lead-
ing Physical Activity in Child
Care (2 hour workshop). This
workshop discusses the im-
portance of moderate to vig-
orous physical activity and
how to incorporate it into
daily classroom activities.

Register by contacting
Amy Bartels at 573-346-2644
or emailing her at bartelsa@
missouri.edu.

BUSINESS JOURNAL

Advertise in the Business Journal!

It's a great way to reach the thousands of visitors the Lake area has each year!
Your advertisement is delivered to hundreds of locations all around and in the
Lake area! Call today!

Office: 573-348-1958
Cell: 918-440-0282

Join us at:
Dog Days
Bar & Grill
1232 Jeffries Rd,

Osage Beach, MO 65065
573-348-9797

Chmnber of Com o

MARCH 19, 2019 ¢ 5-7p.m.

With our Sponsors:

ONE s,

AKE OF THE OZARKS

3525 Osage Beach Parkway
Osage Beach, MO 65049
573-302-2390
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REINHOLD
ELECTRICinc

Reinhold Electric, Inc. proudly serves the St. Louis Metro,
St. Charles, Wentzville, lllinois and Lake of the Ozarks areas.
We offer 24 Hour Emergency Service

Residential-Commercial-Industrial

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com
or Email: Katie@reinholdelectric.com
Please visit our website at: REINHOLDELECTRIC.COM

Michelle Lasson
NMLS #934557

(573) 746-7212
malasson@fsbfinancial.com

Michael Lasson
NMLS # 493712

(573) 302-0909
mlasson@fsbfinancial.com

fsbfinancial.com | 573.365.LOAN (5626)
4655B Osage Beach Pkwy | Osage Beach, MO 65065

& o\

First StateBank
MORTGAGE

A Division of First State Bank, NMLS #416668

Multi-year recognition as Bagnell Dam Association of
REALTORS’ Affiliate of the Year

EQUAL HOUSING

Mortgage $ense

with Michael Lasson of First State
Bank Mortgage

Seasonal Living
at the Lake of
the Ozarks

Living at the Lake of the Ozarks
provides many wonderful opportuni-
ties, and they are not just in the sum-
mer! As full-time residents, as well
as business professionals, we know
how wonderful it is to be a part
of this community. Now is a great
time to buy a home at the Lake of
the Ozarks, and Team Lasson would
like to assist you. If you have been
thinking about relocating to the Lake
of the Ozarks, here are a few things
you can expect to love during every
season.

Winter

Winter at the Lake of the Ozarks
is a great time to enjoy some relax-
ation and rest. It is also a great time
to get involved in the community!
There are fun events planned almost
every weekend of the season where
you can get out and meet people,
support local community groups,
and invest in the area. From golfing
events on the nice days, to fishing
tournaments on the cool days - there
is always something to do, even dur-
ing the Winter months.

Of course, one other thing to
consider for the Winter is that if you
do not have a vacation home at the
Lake of the Ozarks, NOW is a great
time to get started. Team Lasson
would be honored to help you get a
mortgage for a vacation home at the
Lake of the Ozarks.

Spring

This is when the Lake area begins
to bloom. The whole place comes to
life as the trees and grass start to
change from brown to green. The
water starts to sparkle under the
warming sun, and the evenings are
cool with the sound of birds sing-
ing everyone to sleep. As this season
starts to wake up the dead of Winter,
you will find people spending more
and more time on the water. Spring
vacationers will be coming back, and
weekend vacation homeowners at
the Lake of the Ozarks will be taking
advantage of their vacation home.
Spring is a wonderful time to enjoy
the Lake area, take advantage of
outdoor activities, and even get in a
few rounds of golf at the Lake of the
Ozarks.

Summer

The BIG season here at the Lake
is SUMMER! The Lake starts hop-
ping, and this is a great time to enjoy
as much time in your vacation home
as possible! Get that boat out, pack
up the cooler with beverages and
start hopping to all of your favorite
restaurants. With thousands of vaca-
tioners during the Summer season,
hundreds of events and activities,
and a wonderful vacation home -
what more could you ask for?
Fall

Things may start to relax a bit in
the Fall season, but there are still
people finding plenty of reasons to
get out on the water and enjoy the
Lake lifestyle. Golfing and fishing at
the Lake of the Ozarks are two activi-
ties you will see increasingly through
the Fall season. Of course, you can-
not forget the colors! The Lake of the
Ozarks was voted the second best
place to see the Fall colors by USA
Today, and we could not agree more.
We also boast of two Missouri State
Parks, so if you enjoy hiking through
the Ozark hills, you will find the Fall
season amazing.

For Lake area news, resources and
tips on financial services, please

LIKE my Facebook Page, Follow
me on Twitter or Connect on LinkedIn
Michael Lasson
Senior Loan Officer
NMLS #: 493712
4655 B Osage Beach Parkway
Osage Beach, MO 65065
Direct: (573) 746-7211
Cell: (573) 216-7258
e-Fax: (866) 397-0318
Email: mlasson@fsbfinancial.com

Website: www.YourLakeLoan.com

A Division of First State Bank of
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affiliate of the Year 2011,
2014, & 2015.
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The reality of running a small business

Submitted by Bruce Mitchell,
Lake of the Ozarks SCORE

Startingabusinessisn’tfor
the faint of heart. Being your
own boss offers rewards—
and plenty of challenges as
well. Transitioning from
working for someone else to
running your own company
brings changes that not only
you need to navigate, but
that your family and friends
also need to adjust to.

“Realistic expectations
are required by both the en-
trepreneur and close family.
It must be a ‘team sport’,”
explained SCORE mentor
Bruce Mitchell.

As you prepare to start
your business, keep these
things in mind so you—and
your loved ones—can more
easily transition into the
brave new world of entrepre-
neurship.

Income might be unpredict-
able at first.

Without a steady paycheck
coming from an employer,
you might find it challeng-
ing to keep up with expenses
both professionally and per-

LEGHNILOGY ANIFLIFES TYLE

sonally. When you're start-
ing out, revenue from your
business will take time to
ramp up. It takes time to
build a network of connec-
tions and clients.

You may need to forego some
luxuries.

Prepare to make some
personal sacrifices when
self-employed. A daily cara-
mel latte and Friday dinners
out at your favorite five-star
restaurant probably won’t be
in the budget for a while.

Working from home requires
discipline.

If you decide to run your
business from an office in
your home, you’ll face a
whole new set of distrac-
tions that can threaten your
productivity. Tuning out
the personal to-do list and
spontaneous requests from
friends to meet up for coffee
during the workday demand
concentration—and the
strength to say “no.”

Expect to work really hard.
Starting a small busi-
ness requires a significant

Furbo

amount of time and effort.
Many new entrepreneurs
find themselves working
harder and for longer hours

need a variety of help and
advice.

“You will need to form re-
lationships with profession-

Home

BUSINESS

than when they worked for
an employer. Finding ways
to maintain a comfortable
work/life balance might be
challenging in the begin-
ning, but it’s necessary for
the well-being of you, your
family, and your business.
According to Mitchell,
entrepreneurs must realize
that their new business will

als you may not have needed
to collaborate with before.
To better your chances of
success, consider creating a
business development board
comprised of legal, account-
ing, banking, and industry
experts who will agree to
provide pro bono guidance
as you begin,” he advised.
“Having a team to guide you

can help you prepare your-
self—and your family—for
what to expect from running
your own business.”

SCORE mentors, with
their breadth of experience,
are often willing to serve
on business development
boards. Also consider talk-
ing with other entrepreneurs
in your community who
have walked the same path
and can offer valuable in-
sight and experience about
the realities of entrepreneur-
ship.

You'll find a wealth of
small business-related in-
formation, resources, and
training, plus free, confiden-
tial counseling from more
than 12,000 business ex-
perts. For more information
about contacting a mentor
or volunteering contact the
SCORE Lake of the Ozarks
Chapter at  www.Lake-
oftheOzarks.SCORE.org, by
e-mail at admin.0493@scor-
evolunteer.org or call 573-
346-5441. Serving Mid-Mis-
souri with offices in the Lake
of the Ozarks, Columbia, Jef-
ferson City and Lebanon.

Cool Gadgets and Gizmos
for the Geek in All of Us

Furbo Dog Camera

Can't bear to leave little Fido behind when you go to work? The
Furbo treat-tossing, full HD Wi-Fi pet camera is designed for dogs and
compatible with your Alexa device. A free app for 10S or Android gives
you control of the device, allowing you to see little Fido and throw him
a treat. But it will also give you livestream video to see what he's up to.
The barking alert tells you when he’s being noisy, and you can talk to
him to calm things down. Sound good? It's just $250.

PhoneSoap Sanitizer

According to the manufacturer, there is 18 times more bacteria on your
cellphone than a public restroom. If that is indeed the case, there's no
time like the present to sanitize and disinfect yours. The PhoneSoap 3UV
“cell phone sanitizer and universal cell phone charger” purportedly kills
99.99% of bacteria with UV light. The patented design completely
sanitizes your phone while it charges. It fits all phones including the
large ones like ‘iPhone 8 Plus’ according to the maker. They also say
it will “Clean whatever fits"-- including pacifiers, smart watches,
headphones and more. Just $60 from various online retailers.

Moxie 1-Spray Showerhead

For just over a Benjamin, all you shower serenaders can sing along
with your favorite hits while you wash away the day's cares. The Kohler
Moxie 1-Spray 5 inch Showerhead with wireless speaker connects
to your existing plumbing and will wirelessly play your music over
Bluetooth from any enabled device. Available in white and three
additional brushed metal colors, it fits into existing bathroom decor. The
speaker is removable for recharging but the shower arm and flange are
not included. Brushed nickel will set you back another $60. $115 at
HomeDepot.com
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Weed control and pasture improvement class offered

Weeds and brush control
should be as important as soil
fertility on your farm. Valu-
able forages on your farm
produce better (more ton-
nage per acre) when fertilized
and managed for production.
However, weeds respond to
fertility as well.

If you feed it, it will grow.
The question is just how
much weed competition are
you willing to live with.

The University Extension
office will be holding a class
to help you answer that ques-
tion.

Yes, some weeds cattle will
eat, but others they will not
and yet others may be poi-
sonous. Quality forages take
management.

The best weed control
practices on well-managed
profitable forage pasture
types, which crowd out the
less desirable plants. How-
ever, if weed competition has
a big jump on quality forages,
help may be needed.

Perennial weeds are the
worst to deal with and they

will need chemical control.

Pasture renovation deals
with common practices you
can use to improve on your
current pasture conditions
while increasing your stock-
ing rates and profitability. No,
you do not have to totally start
over, just evaluate where you
are and ask yourself where
you want to go.

No two farms are identi-
cal. Weather changes and
soil factors affect how plants
grow. Some farmers have the
advantage of acres suited for
a cropping system that could
include forage production
in the rotation while others
don’t. Developing a diverse
forage base is one strategy to
reduce the effect of variable
in a growing season that can
have an effect on your avail-
able for ages, and ultimately
profitability.

Topics to be discussed in-
clude, but are not limited to
the following: various ways
to control weeds other than
chemical control; advan-
tages, disadvantages and the

THE WAY WE LIVE
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Plus... 111 Winners Inside!

feasibility of these options
on your farm; identification

CAR SHOWS -

THE BIGGEST CAR
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of the most common weed
problems on the farm and
how to best control them with
chemicals; what kind of plant
is it; will my cattle/livestock
eat it; will it hurt them if they
do; and, how do I get rid of it.
Classes will be held from
6:30 to 9 p.m. Monday, March
4, at the Camdenton Area
Chamber of Commerce, 739

West US Highway 54 in Cam-
denton. The cost is $10 per
person or $15 per couple from
the same family. Pre-regis-
tration is required by calling
the MU Extension in Camden
County Office at 573-346-
2644 or email camdenco@
missouri.edu.

Crosswords Solution

Puzzle on page 22

<|O(w|w
H|O|x|w
w

||| |x|{O|Ww

Z|o|—|w|w
—|1zZ[2]|<]|=Z
wlo|<|a|w




Lake of the Ozarks Business Journal

March, 2019 Page 15

with Karen Horman,
MSW Interactive Designs LLC

Make Your Business
SHINE Online

It's easier than you think to make
your business stand out from the com-
petition with your online marketing.
This month, MSW Interactive Designs
has 5 ideas to help your business
SHINE online!

Think About Your Consumer’s
Habits

Find where your customers spend
time and make sure your message
is present on that platform. Online is
where consumers spend a big chunk
of their time. If your message isn't in
front of them, you may be missing out
big time! As our internet marketing
company knows, an online presence is
vital for all businesses. But just being
online isn't enough -- have a purpose
with every message you put out there!
Maximize your exposure on
multiple social media plat-
forms.

Facebook is the king of social me-
dia (for the time being) but that can
change at any time. It's important to
spread your message among other
social media platforms. This strategy
can help your message reach the most
viewers possible. Each platform has a
unique audience and your message
can touch a variety of viewer demo-
graphics by being on multiple channels.
Reach customers with regular
email newsletters.

If you collect customer emails (and
we suggest you do), a newsletter is a
great way to reach them! Many times,
you have email addresses for people
who you've already done business
with and this is a fantastic tool to reach
them again with your message. Con-
sumers like to do business with some-
one they've already had a positive
experience with, and you can feature
other services they may be in need of!
Promote specials with regular
text messages.

Reach your customers in a place
they can't ignore - their phones. An

Building an effective
web presence

Karen Horman

astonishing 98% of text messages
are read within 2 minutes of send-
ing. That's a QUICK way to reach your
customers with your message. The key
to a text is to keep it short and to the
point. Get the message into the hands
of your potential customers, fast!
Keep your online business
information accurate.

With all these marketing platforms
and online directory services avail-
able, it's important your business info
(Name, Address, Telephone) is exactly
the same. Any variance in this informa-
tion can impact your search results in
a negative way and lead consumers
to contact you in a way that isn't ac-
curate. That's why it's vital to ensure
your information is accurate across the
board!

Give your business the best shot at
great exposure by reaching your cus-
tomers on a variety of platforms. It's an
effective strategy to keep your brand
top of mind and keep reminding con-
sumers why you're the best! The key to
reaching people on various platforms
is to keep it consistent. Make an effort
to send out regular messages on each
platform your business utilizes to maxi-
mize your reach!

Karen Horsman, MSW Interactive
Designs LLC ~ We put the web to work
for you!

573-552-8403

karen@mswinteractivedesigns.com

www.PutTheWebToWork.com

Content marketing
builds relationships.

Relationships are
built on trust.

TRUST DRIVES REVENUE. s

MSW E Interactive Designs w
We pil lhe webo To-wot for you!
573.552.8403

www.MSWInteractiveDesigns.com

Web Design & Hosting @ Social Media Marketing @ eNewsletters @ & More

Send Your Public Event Information
and News Releases to
Lakebusjournal@gmail.com

Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files

Nationwide’ Ao acency

Nationwide.

Golden Rule Insurance
573.348.1731
www.goldenruleinsurance.com

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home
Office: Columbus, OH 43215. Subject to underwriting guidelines, review, and approval. Availability
varies. Nationwide, Nationwide Is On Your Side, and the Nationwide N and Eagle are service marks
of Nationwide Mutual Insurance Company. ©2017 Nationwide CPO-0836A0 (08/16) 6831741
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Extension to offer short course
for agriculture land owners

The Building It from the
Ground Up program ad-
dresses the needs of land-
owners looking to improve
their property as well as
their outputs and profitabil-
ity over the long run of the
agricultural operation. This
program will help those indi-
viduals trying to make sound
economic decisions about
their operations.

The course targets part-
time operations or hobby
farms and both new and old
land owners or operators
who are looking to run up
to 50 to 75 breeding cows,
100 stockers, 50 to 75 breed-
ing goats and/or sheep, or
a small registered livestock
operation, on farms ranging
from 20 to 160 or more acres.

The course is not only
about making a living on the
farm, but about living on the

farm, raising children on the
farm, and enjoying the ru-
ral way of life. The farm just
needs to pay for itself and if
it makes a little money along
the way - great!

Sessions include

-Sheep and Goat produc-
tion: This class is designed
to introduce new farmers to
the world of sheep and goat
production as it is found in
Southwest Missouri. Topics
of discussion may include
but are not limited to the eco-
nomics of an operations and
marketing practices; the se-
lection of the right breed for
your operation; culling the
heard; fencing and equip-
ment needed; sheep and goat
nutrition; parasite control
and management; hoof trim-
ming and its importance,
and other related topics. The
class will be held on Thurs-

day, March 14.

-Economics of the live-
stock business: This class
will cover market trends,
highs and lows, best time to
sell at what weight, econom-
ics of hay production, and
more. This class will be held
on Monday, April 8.

The cost is $15 per session.
Both classes will run from 6
to 9 p.m. and will be held at
the Camdenton Area Cham-
ber of Commerce Office, lo-
cated at 739 West US High-
way 54 in Camdenton.

Pre-registration is re-
quired. For more informa-
tion or to register for the pro-
gram call the MU Extension
in Camden County Office at
573-346-2644 or email cam-
denco@missouri.edu.

Appliances | Cabinets | Countertops | Kitchen & Bath Faucets & Fixtures

DESIGNER
Kitchens = Baths
4 Plumb Supply
\7 oMPANYT—

www.dkbshowroom.com

Remodeling or Updating your home - stop by and see our
huge selection of products for every style and every budget.

Need personalized service. Call Now and make an
appointment with a member of our experienced staff.

924 Hwy 42, Osage Beach MO 65065 | 573-348-4464

“Insurance Talk"”

with Ron Hall of
Golden Rule Insurance

Long-Term Care
Insurance 101

These days, people are living
longer than ever. A 2011 study by
the Society of Actuaries found that,
since the 1960s, life expectancy has
increased between 1.5 and 2 years
each decade.

It's a good thing that more and
more of us can expect to live well into
our golden years. Yet, there's a flip
side that a lot of us don't like to talk
about: How healthy will we be when
we're 90?

According to the 2010 U.S. Cen-
sus, 70.5% of Americans are disabled
by age 80. Although it's not fun to
think about, we don't want to be a
tremendous burden on our loved
ones if we wind up needing a nursing
home or other long-term care. That's
what long-term care insurance is for.
And there are reasons you need to
know about it well before the wrin-
kles setin.

Reasons to Consider Long-
Term Care Insurance

In addition to sparing your family
the expense of caring for a long-term
disability, long-term care insurance
can keep you from draining your sav-
ings and ending up fully or partially
on Medicaid. That's a good thing be-
cause, while there’s no out-of-pocket
cost for Medicaid, the benefits are
not extensive enough to cover many
things that would affect your quality
of life, like a private room at a nursing
home. Medicaid benefits have also
been cut recently, leading to cutbacks
at nursing homes and influencing
some providers to stop accepting
Medicaid entirely.

With long-term care insurance,
you would have more money to draw
on, so you could pay for nicer care
and wouldn't be limited to providers
that accept Medicaid.

Long-term care insurance can
also help protect your assets and your
family's inheritance. For example, if,
heaven forbid, you developed demen-
tia, you'd likely need round-the-clock
care. The Metropolitan Life Insur-
ance Company found that in 2012, a
semi-private room in a nursing home
cost $222 a day, or $81,030 a year.
A private room cost $248 a day, or
$90,520 a year. Just a few years of
that could quickly deplete a middle-
class couple's savings, leaving little
behind for future generations.

How Exactly Does It Work?

Long-term care insurance gener-
ally kicks in if you need help with at
least two or three activities of daily

Ron Hall

living, like bathing, eating, using the
toilet, dressing, walking and so on. If
you're dealing with a cognitive dis-
ability, your eligibility might be deter-
mined by a mental test score instead.

Once you're eligible for benefits,
most insurance plans pay a specified
amount per day to cover the costs of
dealing with that disability. That could
mean a nurse helping out in your
own home, an assisted living facility
or a full-service nursing home. Some
policies let you apply the per-day pay-
ment to any kind of care you like. Oth-
ers only permit you to use the money
for “qualifying expenses”, as defined
by the policy.

Almost all long-term care insur-
ance plans have a waiting period, or
elimination period, when you must
pay for your own care. Most plans'
waiting periods are 90 to 100 days,
according to the American Associa-
tion for Long-Term Care.

Do You Need Long-Term Care
Insurance?

Generally  speaking, long-term
care insurance is most important
for the middle class. According to
Consumer Reports, people whose
net worth is below $200,000 or
$300,000 (not including a house)
likely can't afford the premiums and
will probably end up relying on family,
friends or Medicaid in any case. On
the other end of the spectrum, people
with a net worth of $2 million or
more probably don't need long-term
care insurance because they can likely
pay for their own care.

Insurers are choosy too. The older
you are, the more likely you are to be
turned down — and the more expen-
sive the policy will be if you are ac-
cepted.

So, generally speaking, long-
term care insurance is probably only
worthwhile if you're somewhere in
the middle.Ron Hall is an agent with
Golden Rule Insurance Agency in
Osage Beach. He can be reached at
573-348-1731 or ron@goldenrulein-
surance.com.
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Honest Abe’s $19.99
Presidential Partner Per month

Benefits Include:

' 'E: 1092 discount on all work
I Od ay. 5‘ Yearly plumbing inspection

£ Yearly heating inspection
Call us at 573-309-9110 to learn

more about our Presidential Plan 5’ Yearly cooling inspection
and schedule service today! 5 Yearly mold inspection

Become a Member

Keep your plumbing and HVAC equipment in tip-top shape!
573-309-9111 - www.callhonestabes.com

Service Area: Eldon, Camdenton, Lake Ozark, Sunrise Beach, Linn Creek,
Gravois Mills, Laurie, Versailles & Edwards
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As the Lake Churns
EXCEPTIONAL VACATION RENTAL Michael Ellott has been selling

real estate at the Lake of the Ozarks

MANAGEM ENT since 1981. He is one of the most

respected brokers in the area. If you
have interest in a career in real estate

Your Lake Vacation is one of the Lake's premiere professional or would like Michael’s assistance
vacation rental companies conveniently located in the in the sale or purchase of property,
heart of Osage Beach. We provide exceptional customer contact him at 573.365.S0LD or
service, housekeeping. maintenance, accounting, marketing. cme@yourlake.com View thousands

interior design and 24 hour emergency services. Join our of lake area listings at www.Your-

family of 100+ private homes and condos today! halfz caiii 4 m{llion P liies o
www.LakeMansions.com  You can

also view each months” article, ask

- The Lake of the Ozarks leading innovator in professional questions and offer your opinion on Real Estate and Lake News
vacation rental management Michael's real estate blog, www.As-  with C. Michael Elliott
ThelakeChurns.com

- Over 30 years of experience in the vacation rental industry

) . 2015-2018 Comparison Lake of the Ozarks
- We are a local brick and mortar, family owned and Year #iTrans __ Volume __ Avg.DOM __ Avg.SalesPrice  Trans% Vol%
opera ted compa ny Residential, Villas & Townhomes Waterfront
2015 789  $246,207,754 150 $312,050
. . . . . 2016 773 $255,427,282 142 $330,436 2% 4%
- Experience effective communication with our team of over 10 IR R Eees 5 27%
dedicated employees 2018 883  $319,464,844 120 $361,795 9% 2%
Residential, Villas & Townhomes Offshore
2015 865  $115,454,127 146 $133,473
2016 970  $134,677,515 139 $138,843 12%  17%
2017 1033  $155,504,087 128 $150,536 6% 15%
ym l.ﬂkﬂ/ vcmtm 4571 Osage Beac h Pkwy 2018 1100  $169,099,213 114 $153,727 6% 9%
Osage Beach, MO 65065 Saismontb
g Nightly vacation rentals @ Loke of the Ozarks g 2015 62 49,051,650 263 $145,994
""\ 573-365-3367 2016 64 $9,167,451 248 $143,241 3% 1%
We muke it simple. . 2017 95 $11,131,250 222 $117,171 48%  21%
Pogerions CKevoas Swress-oa P www.YourLakeVacation.com 2018 8  $10583.050 TR $123,059 o
Other Lots & Lands
2015 180 $8,311,160 190 $46,173
2016 210 $8,114,295 205 $38,640 17% 2%
2017 178 $6,618,754 150 $37,184 -15%  -18%
2018 251 $8,540,948 184 $34,028 41%  29%
Condos & Timeshares
eaTH CULTURE 2015 659  $105,583,653 141 $160,218
uts  PEOPLE, FASHION HEALIM Y our o nl 2016 726  $113,574,652 148 $156,439 10% 8%
ELTE HOMES &YACHIS P '—1 Y 2017 895 $141,244,805 132 $157,815 23% 24%
N SR ] 2018 850  $139,893,152 119 $164,580 5% -1%
O AN i Loc a I Iy Own ed Commercial Properties
o P ' 2015 70 $15,300,957 234 $218,585
M 2] LG ke Of ihe qurks 2016 82 $23,408,101 228 $285,465 17%  53%
P S A 2017 59 $16,619,484 294 $281,686 -28%  -29%
ia LTH
VORROFE cou uons!?é:':;g; MdgCIZI ne. 2018 77 $19,706,018 322 $255,922 31%  19%
A CONS! F
ssouR! 2018 GUIDE TO OUR 2
saiss MU COMMUNITY'S 2015 22 $4,769,684 186 $216,804
kate‘y“ BEST! 2016 13 $3,780,400 133 $290,800 4% -21%
2017 21 $5,152,795 86 $245,371 62%  36%
le“‘s LIFE & STYLE ——
mNGTlME — . 2018 21 $6,574,000 99 $313,048 0% 28%
sP _ Homes Over a Million
Top-gmnen ) . 3 \ 2015 22 $34,091,300 134 $1,549,605
Sﬁl\ﬂo LIVING _§ e t 2016 21 $29953500 145 $1,426,357 % -12%
FRO Hekt:! | | 2017 29 $42,609,670 143 $1,469,299 38% 42%
FAC!L!T‘ES EXP | 2018 28 $47,553,900 237 $1,698,354 3% 12%
Be auty / Totals By Year  Year Total Volume
Sevadorctmrtonde _ 2015 2647 504,678,985
AR . 2016 2838 548,149,696
2017 3248 661,917,177
2018 3268 673,861,225

Based on information from the Association of REALTORS® (alternatively, from the Bagnell Dam
Association of REALTORS® MLS and Lake of the Ozarks Board of REALTORS® MLS) for the period
January 1st through December 31st of 2015, 2016, 2017, 2018. The data collected for this report
qufewide is information that was reported to the MLS as of January 10th, 2019.

Award Winning

| YKS95!

ageHrAPEL BT

Pick up , L-O PROFILE'S newest issue statewide The Lake’s Gountry Station
or visit www.loprofile.com fo download! KS95 o 95.1fm » 573-378-5669 « www.lakeradio.com
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Small
Change, Big
Difference

Spring is just around the corner
and this month we will look at how
to get the most out of your money
when it comes to redecorating and
updating your home or condo. Use
these easy tips to help make your
property look better without break-
ing your budget or the bank.

The bedroom is a great place to
start. New bedding can change the
entire look of your bedrooms. The
rooms will look fresh and appear
updated with minimal effort and
your cost will be around $100.00 per
bedroom. Just be sure to coordinate
your new bedding with your current
colors. When in doubt, keep it neu-
tral and simple.

Lamps and artwork. The next
step is to look at your lamps to see
if they are dated, need new shades
or if they even work properly. Some-
times new shades will do the trick
(yellow, pleated or stained shades
are definitely out of date) or you can
replace the entire lamp for $25.00 to
$50.00 per lamp. Artwork, especially
the frames can become dated if not
changed out periodically. Avoid 80's
brass frames and find something
that looks nice and fits the space.
Wood frames are usually a good op-
tion. New artwork can be found in
the $30.00 to $60.00 per piece price
range.

Nothing right now makes a home
or condo look more dated than old
box televisions. Everyone has flat
screens now and you look cheap and
dated by not having them in every
room. The bedrooms should have
around a 32" and the living room
a minimum of 40" to 55”. You can
now get a 32" for around $120.00
and the 40" to 55" in the $200.00
to $400.00 range. Get smart tv's to
truly take advantage of your internet
connection and today's improved
technology.

Managing Rental Property

Russell Burdette

Bathrooms. Change out that dat-
ed shower curtain with a new rod,
hooks & curtain for less than $50.00!

Interior Painting. This can be eco-
nomical if you can do it yourself. If
unsure on colors get some advice
from friends, neighbors or peruse the
internet for ideas.

Unclutter. It's time for a garage
sale or maybe the dumpster for the
following items; anything with 80's
brass, box televisions, VCR's and
anything prior to 2000. Also dust
catching fake greenery and floral
arrangements are not in anymore.
Keep your accessories simple and to
a minimum.

So for a two bedroom condo
you can spend around $950.00 to
$1500.00 plus tax and you would
have updated bedrooms, flat screen
televisions, new lamps and artwork!
A couple of extra rentals per year
due to your updating would pay for
your new décor. Taking just a little
bit of money, you can make some
small changes that will make a big
difference!

Russell Burdette is the owner of
Your Lake Vacation, a professional
vacation rental management com-
pany at the Lake of the Ozarks since
1986. If you would like a vacation
rental market analysis or more info
on renting your home or condo as a
vacation rental, please call 573-365-
3367 or e-mail russell@yourlakeva-
cation.com.

BUSINESS
JOURNAL

Send Your Public Event Information
and News Releases to
Lakebusjournal@gmail.com

Please remember to include photos if available, captions detail-

ing the photographs and your information in Word (.doc) files

Dealing with shoplifters only
part of the problem locally

By Nancy Zoellner-Hogland

In February, officers with
the Osage Beach Police De-
partment were dispatched to
deal with “suspicious activity”
taking place at Dick’s Sporting
Goods. Store employees called
police because they suspected
two women were shoplift-
ing, according to Lt. Michael
O’Day, public information of-
ficer for the OBPD.

While in route, the officers
were advised that the women
had taken several items with-
out paying for them and were
leaving the parking lot in a
small, grey SUV.

“They were gone by the time
we got there but the store had
video of them so we were able
to give a good description,” he
said, adding that officers spot-
ted the vehicle at the Osage
Beach Outlet Marketplace and
tried to stop the women as
they exited the mall parking
lot. However, instead of stop-
ping, the driver sped up, run-
ning multiple red lights before
heading east on the Express-
way.

O’'Day said because the
driver was reaching speeds of
more than 100 mph and using
the shoulders of the highway
to pass other vehicles, officers
decided it was too dangerous
to continue the pursuit, and
backed off at Highway 54 and
Midway Road in Miller Coun-
ty.

The story doesn’t end there,
however. The Missouri State
Highway Patrol put a spike
strip down on Highway 54 be-
tween Eugene and Brazito and
terminated the pursuit. The
women then attempted to flee
on foot but were captured mo-
ments later and were taken to
the Camden County Jail. The
driver, Janay Nicole Clark, was
charged with felony stealing
of $750 or more, felony resist-
ing, careless and imprudent
driving and other traffic vio-
lations. Te’jia Aki Caffey was
charged with felony stealing of
$750 or more.

Although the majority of
shoplifters don’t lead police
on a high-speed chase, with an
average of 15 reports of shop-
lifting each week to the OBPD,
investigating those incidents
has become commonplace.
O’Day said in this case, Dick’s

employees did exactly what
they should have done - they
let police handle it.
“Employees should contact
the police department imme-
diately to let them know what
they suspect. They should also
try to provide a good descrip-
tion of the people if they're
leaving the store,” he said.
“Video cameras are good tools,
but if retailers invest that kind
of money, they should keep
placement and background
in mind. You can have a good
system and mount it with a
good angle but if that camera
is facing a dark wall, and the
suspected shoplifter is wear-

in a Police Car

just by shoplifting
fmm this store.

are the most popular days for
shoplifters, especially in the
afternoon and on weekends.
Summers and holidays are of-
ten high-alert times for theft
as well.

-Keep your shop clean - A
messy, unorganized store
makes it easier for shoplifters
to steal without being noticed.

-Greet customers as they
enter — That way, they know
you're aware of their presence.

-Build relationships — The
better you know your cus-
tomers and your employees,
the less likely they are to steal
from you. Employees who feel
appreciated will be happier

ing dark clothing, it’s going to
be very hard to see what that
person is doing. It also makes
itharder for us to get a descrip-
tion. Unfortunately, we see
thatalot.”

Fortunately, when shoplift-
ers are caught red-handed,
retailers typically get their
merchandise back after it’s
photographed and logged.
That was the case in the recent
theft from Dick’s, where 18
items from that store and sev-
eral other items from Justice
were recovered in the vehicle.

What You Can Do
According to the National
Retail Federation, shoplift-

ing costs the retail industry
$45 to $50 billion each year.
Shopkeep and Shopify, blogs
for small businesses, said al-
though there’s no way to keep
your shop 100-percent free
of shoplifters, there are steps
owners and managers can
take to reduce the risk.

-Be aware of the times -
Wednesday through Saturday

and will look out for the busi-
ness rather than do it harm.

-Watch for loiterers — Those
who appear to be hanging
around with no intention of
buying could be trouble.

-Run a Tight Ship — When
employees are watchful, cus-
tomers are less likely to try
stealing.

-‘Watch for warning signs —
Oversized purses, especially
baggy clothing, shoppers who
spend long periods of time in
the same aisle can mean trou-
ble. Consider adopting a policy
that requires large bags to be
left at the counter and then
post signs to that effect.

‘Take a thief’s perspective
— When arranging your store,
look for opportunities to steal.
Put easily stolen items in vis-
ible, hard-to-reach locations.

‘Think about hiring more
help — Having an extra set of
hands - and eyes — around
could actually save money.
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Businesses asked to partner to assist less fortunate

By Nancy Zoellner-Hogland
LAMB House needs help.
Over the years, the ecu-

menical food pantry and thrift

shop has seen an increase in
the number of people who
need assistance. But lately,
that need has jumped dramat-
ically. In January 2019, LAMB

House paid $4,400 in electric

bills alone. Guidelines allow a

maximum of $100 per house-

hold to be paid one time in a

12-month period on electric,

only after the resident has re-
ceived a disconnect notice.

In all of 2018, they spent
nearly $30,000 to keep the
electric on in 300-some
homes, $5,000 to keep the
water on, more than $3,300
in natural gas and propane
and $10,000 on prescriptions.
And nearly $11,000 was spent
on non-perishables —in addi-
tion to all the canned goods
donated through the Can-Do
Challenge, the deer meat that
comes in through Share the
Harvest and the other food
items assigned to partnering
churches.

At their last meeting, board

GLIMPSES OF THE LAKE'S PAST

members discussed several
different options, including
capping the amount given out
each month. But they felt that
went against the basic tenets
of the organization, estab-
lished nearly 40 years ago to
provide emergency assistance
to those who needed it.

During that discussion,
the board learned that a local
real estate office was making
a $1,500 grant available to use
strictly on prescription meds.
That got members thinking
about asking other businesses
to partner with LAMB House
in the same way.

That’s where you come in.
If you own a business, if you
know someone who owns a
business or if you work for a
business that serves residents
of Camden County the board
is asking you to consider
pledging money - or talking to
others about pledging money —
each month to help them help
others. Any amount - $25, $50,
$100 — or more - per month —
will be applied to whatever
fund the donor selects. Be-
cause LAMB House is a 501c3

organization, all donations
are tax deductible. And donors
can be confident that their
money is being used wisely
and as directed.

LAMB House employs only
a part-time manager, who
works from 8 a.m. to 1 p.m.
Monday through Friday; the
rest of the work is done by vol-
unteers who belong to a dozen
different area churches. Those
volunteers stock the shelves
of the pantry, fill food orders,
and shop for food when dona-
tions aren’t sufficient. They
also man the thrift store five
to six days a week, sort items
donated to the thrift store and
price them to sell, and stock
and organize the Brady Cri-
sis Closet, which is filled with
household goods that are pro-
vided free-of-charge to those
who find themselves starting
over with nothing.

And LAMB House operates
strictly on donations and lo-
cal grants — the ministry gets
no government assistance of
any kind. It does facilitate the
Camden County Senior Citi-
zen Tax Fund, which provides

LAMB House is careful about how it spends money. The thrift store
and food pantry are run by volunteers. Nancy Zoellner-Hogland photo

food vouchers for Camden
County seniors, but it does not
receive any compensation for
the time or work involved.

In January alone, they
served 1,046 Camden County
residents with food, clothing
and help with electric, pro-
pane, water and prescriptions.
In all 0f 2018, more than 10,000

people received assistance.

For more information or to
make a donation, call LAMB
House manager Pat Wood-
ward at 573-346-2168 during
normal operating hours or
stop by for a tour of the facility,
located at 93 Morgan Street in
Camdenton.

With Dwight Weaver

ZEBRA/OSAGE BEACH POST
OFFICE

In this column last month
we looked at the interesting Ze-
bra post office postmark. Zebra
was the original name of Osage
Beach and it went by Zebra from
1886 to 1935 when Mrs. A. B.
Kennedy, a new business owner

led a campaign to change the
name to Osage Beach. I stated in
my article that I knew of no other
community in the United States
with a post office by that name
but I have since learned there
was one other Zebra post office
and it was in Fulton, Arkansas.
But while the one in the Lake of

the Ozarks area was operational
for 49 years, the one in Arkan-
sas had a short life of only three
years -- 1880 to 1883.

Many post offices, especial-
ly in rural areas, come and go
and move around, especially if
they have to rent their building.
Even after the Osage Beach post

192-5 Post Office, Zebra, Missouri

Pub. by Wontgomery Foto Ser-ice,

Kansas City,B Mo

office was renamed in 1935 it
was housed in several different
buildings at different locations
in Osage Beach for different pe-
riods of time until recently, and
several of the prior buildings it
used have already been demol-
ished and those sites are now oc-
cupied by new structures hous-
ing new businesses.

Featured in the photo is what
is believed to be the very first
building housing the Zebra post
office. The building in this rare
photo from the author’s collec-
tion appears to be abandoned
and in bad condition. Fortunate-
ly, someone took a photo of it
before it was demolished by the
men clearing the basin for Lake
of the Ozarks because it is said
to have been built in 1886 and
was located near the Osage River
boat landing in the floodplain of
the Grand Glaize River.

For more on Zebra see the au-
thor’s book: Images of America,
Osage Beach, published by Arca-
diain 2012.

This historical sketch is from
the collection of H. Dwight Weav-
er. He is the author of six books on
the history of Lake of the Ozarks.

The author’s latest book on
Lake history — Images of Ameri-
ca, Osage Beach — is now locally
available and is a pictorial history
of Osage Beach from 1880 to 1980.
Contact him at: dwightweaver@
charter.net or call 573-365-1171.

Visit www.lakeoftheo-
zarksbooks.com to
obtain more information or to
purchase one of his books on
line.
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11:30 a.m. — Registration & Lunch at Lake Valley Country Club 1:00 Shot Gun Start
Awards Following the Tournament Hole in One Prizes Proxies & On Course Events
Register before May 31, 2019 online at www.lakeoftheozarksshootout.org.

Player:
Hole Host:

Hole Sponsor:

Bronze Sponsor:

Silver Sponsor:

Gold Sponsor:

-L

$125.00
$75.00

$100.00
$400.00

$600.00

$1000.00

For more information on sponsorships call Pam at 573-317-8126.

Includes 18 holes of golf, cart and lunch

Limited to 18 and must provide a giveaway for
each golfer (est. 120)

Includes recognition at a designated hole

Includes recognition at a designated hole,
one player entry fee, one Shootout hat, one Shootout
t-shirt and recognition on sponsor board

Includes recognition at a designated hole, two player
entry fees, two Shootout hats, two Shootout t-shirts and
recognition on sponsor board

Includes recognition at a designated hole, four player
entry fees, four Shootout hats, four Shootout Polos and
recognition on sponsor board

o L

Proceeds benefit 8 Lake Area Fire Departments and 32 local Lake Area Charities.
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Crossword Puzzle

THEME: MARCH MADNESS
ACROSS

1. Trunk extension

5. Dojo pad

8. *Villanova ____atend of each
half in 18 championship

11. Away from port

12. Windmill blade

13. Key material

15. Hefty competitor

16. European sea eagle
17.Walnut ____, MN
18.*____ Sunday

20. Smelling tainted, as in meat
21. Soft and sticky

22. Giant bird of “One Thousand and
One Nights"

23.* __ -elimination

26. Making sounds like Babe
30. Beatle wife

31. Not absorb, nor repel

34. Twelfth month of Jewish year
35. Batman to Bruce Wayne
37. Elizabeth Gilbert's “____ Pray
Love"

38. Cubic meter

39. Ghost of Christmas ___
40.Pin POI

42. Make work

43. Puffed up

45. ____andeffects

47. Mont Blanc, e.g.

48. Oddball's attempt?

50. Tropical tuber

52. *Penultimate NCAA round
56. Like cornflakes leftovers

57. Slavic version of John

58. Tangerine plus grapefruit
59. Chased up an elm

60. Blow off steam

61. Tear violently

62. Da in Russia

63. Before of yore

64. Pasturelands

Solution page 14
DOWN
1. Falls behind
2. Archipelago unit
3. Square one?
4. Good-for-nothing
5. Nobel Prize winner Curie
6. Bug
7. High school student
8. Rumpelstiltskin's weaver
9. Green-eyed monster
10.Tie ___
12. Ruled against, as President can
13. Prod
14. *Fill-in-the-blanks
19. Pepsi and Coke
22. Part of human cage
23. Daytime entertainment, pl.
24, Spouse’s parent
25. Neil Diamond's “Beautiful ____"
26. Tiny leftovers
27. Intestinal obstruction
28.Nin RN
29. Mirths
32.*10r68, e.g.
33. Crew tool
36. *Automatic vs.
38. Creepy one
40. *Coach's locker room talk
41, Similar to sextant
44, Andrew ____ Webber
46. *Hang a banner, e.g.
48. Abraham Lincoln bill, slangily
49, Lacking sense
50. Ruptured
51. Ice, dark, and middle
52. *Twelve's opponent
53. Type of molding
54. Forearm bone
55. Purges
56. Slovenly abode

11909 N State Highway 5
Sunrise Beach, M0 65079 ¢ 573-374-9111

Ranger Aluminum &
Fiberglass Bass Boats
Ranger Pontoons
Landau Pontoon Boats
Evinrude Motors

GARMIN Sales & Installation
Minn-Kota Trolling Motors
SALES, SERVICE AND PARTS!
NEW AND USED!

Your Family
Deserves The

BEST

Technology

CALL TODAY Save 20%!

1-888-416-7103

Offer ends 11/14/18. Savings with 2 year price guarantee with AT120 starting at $59.99 compared to everyday price. All offers require credit qualification, 2 year commitment with early
‘termination fee and eAutoPay. Prices include Hopper Duo for qualifying customers. Hopper, Hopper w/ Sling or Hopper 3 $5/ma. more. Upl'ronlfecs mayapply based on credit qualification. Fees
apply for additional TVs: Hopper $15/mo., Joey $5/mo., Super Joey $10/mo. All new

51 $59%

Upgrade to the Hopper® 3

Smart HD DVR
« Watch and record 16 shows at once
« Get built-in Netflix and YouTube
« Watch TV on your mobile devices
Hopper upgrade fee $5/mo.
Add High Speed Internet

1422

Subject to availability. Restrictions apply.
Internet not provided by DISH and will be billed separately.

MONTH

for 24 months

190 Channels

dish A

subject to.a one-time, AUTHORIZED

© StatePoint Media

This offer is subject to availability and is not valid in all areas.

mainthnm
Painting, Sealing & Staining Inside & Out

Lawn Care - Housekeeping - Light Hauling
Small to Mid-Sized Condo Management
Snow Removal - Powerwashing Decks & Docks

LOCAL 533656130 RELUBLE
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SATURDAY
APRIL 13772019411

BEGINS AT 2PM Wicked Willies
5384 Osage Beach Pkwy, Osage Beach, MO

For more information call Christy at 217-779-2768

Accessories and bottoms provided by Shabby Chic
BOUUQ ue & Beautifully Blossomed will provide shoes

Everyone will receive a complimentary glass of Shootout Gal Rose Wine SPORTS eRiL
courtesy of Wicked Willies

15 50 to purchase tickets online will receive a complementary wine glass
from Tiffany Maasen, Weiss Insurance
www.LakeOfTheOzarksShootout.org
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Local developer is heading west

By Nancy Zoellner-Hogland

Developer Gary Prewitt is
planning to build another shop-
ping center anchored by a Men-
ard’s home improvement store,
but this one won’t be at Lake of
the Ozarks. Instead, it will be in
Joplin.

The project, to be called
Boomtown Central Shopping
Center, is slated for a 40-acre
tract on East 32nd Street. The
land was part of the John Q.
Hammons Trust holdings. The
Prewitt family’s development
company, Arapaho LLC in El-
don, has asked Joplin to establish
a Tax Increment Financing (TIF)
district to help fund the pro-
posed $80-million development,
which will be split into two con-
struction phases.

According to Prewitt’s spokes-
man, Menard’s is currently the
only retailer committed to locat-
ing in the first phase. However,
Prewitt is also in discussion with
a multiscreen movie theater, a
grocery store, restaurants and
other retailers for Phase 2.

The spokesman also said it

will take about three months for
the city to finalize the TIF. The
projected timeline for the Boom-
town Central Shopping Center
shows construction starting this
year with completion of both

Another 225 jobs will be created
in Phase 2, when it is completed.
The project is expected to see
sales of approximately $102 mil-
lion ayear, resulting in some $3.7
million in new sales tax revenue

phases of the project in 2024, if
all goes as planned. Prewitt’s
plan estimated the total con-
struction cost, which included
site work and streets, at more
than $80.3 million with approxi-
mately $21.5 million reimbursed
by the TIF.

The TIF application states
Phase 1 will create an estimated
160 jobs — mostly at Menard’s.

ayear.

According to the Missouri
Department of Revenue (DOR),
establishing a Tax Increment Fi-
nancing (Local TIF) district per-
mits the use of a portion of local
property and sales taxes to assist
funding the redevelopment of
certain designated areas within
the community. Areas eligible
for a TIF must contain prop-

J.T. Gerlt of KS95.1/Benne Media honored
as the Business Person Of The Year

].T. is alifelong resident of Ver-
sailles and started working at
KS95.1 radio in June 1989.

He started hosting the morn-
ing show in 2012 when Benne
Media purchased the radio sta-
tion from Jay Fisher. He now
oversees the day to day opera-
tions KS95.1.

Atthe presentation, it was said
of Gerlt, “With as much as J.T.
does at KS95.1, you would won-
der how he has the time for any-
thing else ... he is President of
the Morgan County Fair Board,
a member of the Versailles Lions
Club, MU Extension Council,
and the Polar Plunge for Special
Olympics. He also volunteers
for the Apple Festival, Hillbilly
Fair, Give ‘Em the Bird 5K, and
the Hope Ray Dunklee 5K. J.T. is
a great example of what it takes
to be an outstanding role model
for other business people in the
area. He is able to use his radio
platform and his talents to give
back to the Versailles commu-
nity.”

Laura Piercy was honored as
Educator of the Year.

Piercy has been employed by
the Morgan County R-II School

District for 24 years. She serves
as the District Wellness Coor-
dinator, varsity cross country
coach, and middle school girls
track coach. Throughout her ca-
reer with R-II, she has worked as
a third-grade teacher, physical
education teacher, and coach.

At the presentation, it was said
of Piercy she “always finds time
to attend every event and juggle
everyone’s schedules, often put-
ting her own needs last. ... Laura
is always willing to help in any
capacity and does so with enthu-
siasm, love, and a smile.”

Piercy makes sure athletic
teams receive meals before
games and often purchases
food items with her own money.
She volunteers her time assist-
ing with MCAC athletic groups,
Tiger Nation, and coordinates
Family Fun Nights for the school
district. She started a walking
club and every spring she assists
with planning the elementary
Tiger track meet.

Donna Chapman was hon-
ored as Volunteer of the Year.

Atthe presentation, it was said
of Donna Chapman she “has
dedicated her life to supporting

her community in its efforts to
increase education, to promote
healthy behaviors and to reach
out to all segments of Morgan
County’s diverse population.”
She was in education 34 years as
a teacher, summer school direc-
tor, principal, and Title 1 coordi-
nator.

In retirement, she served as
grant coordinator of the CLEAR
coalition, with the goal of re-
ducing risky behaviors in youth.
Additional prevention activi-
ties included SADD (Students
Against Destructive Decisions)
and Tobacco Free Youth of Mor-
gan County.

She has served the Morgan
County Retired Teachers and
School Personnel organization;
MCAT (Morgan County Agency
Team); Citizens for Health and
Wellness; Katy Trail Commu-
nity Health Center; and Food
for Morgan County. She was
recognized for her work by the
Missouri House and Senate, U.S.
Senator Clair McCaskill, and
ACT Missouri. She received the
Osage Community Elks Lodge
Distinguished Citizen award.

erty classified as a “blighted”,
“conservation” or an “economic
development” area, or any com-
bination thereof, as defined by
Missouri statutes.

Prewitt’s application states,
“The proposed TIF area is most
definitely blighted. An expert will
behired to examine the property
and complete a full blight analy-
sis to confirm blight on the prop-
erty. A portion of the property is
currently being used as a trash
dump and another portion of
the property is being used as a
homeless encampment.”

Under state law, a property
also can be declared blighted
when it is not producing optimal
tax revenue.

The DOR website explains
that a TIF may be used to pay
certain costs incurred with a re-
development project. Such costs
may include, but are not limited
to:

-Professional services such as
studies, surveys, plans, financial
management and legal counsel;

-Land acquisition and demoli-
tion of structures;

-Rehabilitating and/or repair-
ing existing buildings on site;

-Building necessary new in-

AUTO & TIRE SERVICE LLC
Complete Auto Repair & Fleet Management

S48=-2233

WWW.PRECISIONAUTOANDTIRE.COM

frastructure in the project area
such as streets, sewers, parking,
lighting; and

-Relocation of resident and
business occupants located in
the project area.

-Supported by Local Tax In-
cremental Revenues

The DOR also explained
that the idea behind a TIF is
that property and/or local sales
taxes (depending upon the type
of redevelopment project) will
increase in the designated area
after redevelopment, and a por-
tion of the increase of these taxes
collected in the future (up to 23
years) may be allocated by the
municipality to help pay the cer-
tain project costs.

Prewitt has built two shop-
pingcenters at Lake of the Ozarks
using TIFs - Eagles’ Landing
in Lake Ozark, which includes
a Menard’s, Kohl’s, CVS, Mar-
cus Theaters and Buffalo Wild
Wings; and Prewitt’s Point in
Osage Beach, with several stores
including Lowe’s and Target.
Prewitt also owns Shady Gators
and the adjacent Lazy Gators, as
well as Backwater Jack’s on Lake
of the Ozarks.

1024 INDUSTRIAL DR.
OSAGE BEACH MO
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Never Paint Again.

Breakthrough ceramic coating system =

Lower energy costs and long-lasting

protection for your home.

Thousands of homeowners and
businesses are breaking the painting and
repainting cycle with a revolutionary
option, ceramic exterior coating,
Combining the natural appearance

of a freshly painted surface with the
permanence and durability of vinyl or
aluminum siding, ceramic coating, like
Rhino Shield, looks like fresh rich paint
and comes with a 25-year transferable
warranty. In any color you can imagine,
it can be applied to virtually anything
including wood, stucco, Masonite/colot-
loc, brick, block, aluminum, steel and
other metals. Not only does ceramic
coating waterproof, soundproof and
insulate your home, it breaks the painting
and repainting cycle. Simply put, never
paint again.

How it works: The coating forms a
thick, protective shield that blocks water,
moisture and 90% of the sun’s UV rays,
the most destructive causes of siding and
trim deterioration.

This unique exterior coating provides

energy savings and environmental

“Why is this happening... again!”

i

Paint Let You Down?

benefits. By reflecting UV rays, the
ceramic microspheres in Rhino Shield can
lower wall surface temperatures up to 30
degrees; helping keep your home cooler in

summer and warmer in winter.

Rhino Shield is the market leader in
ceramic wall coatings. As seen on home
improvement shows “This Old House”
and HGTV’ “Curb Appeal,” they use an
EPA-registered three-part-additive cocktail
to protect against algae, mold, mildew and
fungus plus a two or three coat process.
First, they power wash to clean the areas
to be coated. This helps identify any

siding or wood that need to replaced.
Next, Rhino Shield experts fill cracks with
a 60-year elastomeric caulk. Finally, an
adhesive prime sealer that permeates the
substrate and completely waterproofs the
surface is applied serving as the bonding
agent for the durable ceramic finish.

The result is a home protected from

the elements that will never have to be
painted again. Rhino Shield dealers must
meet strict quality standards and become
certified to apply the proprietary Rhino
Shield ceramic coating system. End the
painting cycle with peace of mind that
your home is handled by professionals.

Save
15%

on any job up to

$7Z50 OFF

You must present this coupon at time of purchase.
Offer expires 5/31/2019. Not valid with any other offers,
previous contracts or the $5000 project minimum.

NEED A PERMANENT SOLUTION?

You're tired of repainting your home. You need Rhino Shield. A ceramic coating that
uses innovative technology to protect your home while keeping it beautiful longer.

* Guaranteed not to crack or peel for 25 years!

* Saves time and money by not having to repaint!
* Professional installation with premium, long-lasting results!
* Works on nearly all sidings —including wood, stucco, brick, HardiPlank and many others!

Rhino Shield

a FREE in-home estimate, call

314-239-7947

or go to www.getrhinoshield.com
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City to tighten restrictions in
entertainment ordinance

By Nancy Zoellner-Hogland

Lake Ozark is trying to es-
tablish a balance between the
city’s commercial and residen-
tial areas. To do that, a bill was
introduced to the board of al-
dermen that sets time limits on
outdoor music.

City Administrator
Van Dee explained.

“We were updating the spe-
cial event application and as
part of that discussion, we talk-
ed about loud music from the
bars being the biggest source of
complaints we get — but it’s the
time of day that we get them
that we're looking at,” he said.
“Most people understand that
loud music is going to be part
of the type of businesses we
have on the Strip, but they also
feel that from Sunday through
Thursday, 11 p.m. is a reason-
able cut-off and on Saturday,
midnight would be a good time
to shut down outdoor ampli-
fied music. Indoors, it can play
until closing. I had someone
say they had overhead doors
so I told them they could play
music until we get a complaint.
Then they can close the doors
or turn down the volume - their
choice. I can’t fault either side
in this. We want to promote
our businesses any way we can
but at the same time, we want
to offer a good environment
in which to raise a family. We
think this is a good balance for
both.”

Aldermen and the public
must have agreed. The matter
was brought before the board at
their February 12 meeting and
got unanimous support from
the aldermen and no com-
plaints from the public. The
ordinance, which also prohib-
its any form of amplified enter-
tainment before 7 a.m. any day
of the week at establishments
that sell intoxicating bever-
ages, will go info effect imme-
diately after adoption. The bill
will go before the board for a
second reading at their Febru-
ary 26 meeting, after this issue
of the “Lake of the Ozarks Busi-
ness Journal” went to press.

At that same meeting, the
board will also vote on the sec-
ond reading of a bill that modi-
fies the city’s special event per-
mit application.

Under the revised ordi-
nance, the fee is increased

Dave

from $125 to $250 for the first
day and is upped from $25 to
$35 for each additional day.

the applications are filled out
correctly and all information
is provided, appications must

Under a proposed ordinance, organizers will have to be more dilligent
when filling out permit applications. Nancy Zoellner-Hogland photo.

Civic organizations may re-
quest a waier of the fee, but the
fee will not be reduced to less
than $125. If the ordinance is
approved as written, the city
will also collect a refundable
deposit of $1,000, which will
be used to “cover any expense
deemed necessary by the city
such as, but not limited to,
clean up after the event or ex-
cessive overtime incurred.”
Civic organizations can re-
quest a waiver of this deposit.

“It’s not our intention to
make money off the deposit.
Instead, we felt it would en-
courage organizations to do
everything they say they’re go-
ing to do - like clean up,” Van
Dee explained, adding that un-
der the new form, they will also
require applicants to provide
more details in the permit ap-
plications. “Historically, we've
had people write ‘NA’ in sev-
eral sections but ‘NA’ isn't good
enough any more. For instance,
we want to know if you have a
plan if there’s a storm. We want
to know who your contact per-
son is because if things hap-
pen, we want to be able toreach
out to these people.”

In the future, events will also
be required to provide their
own traffic cones, and any traf-
fic barricades required will be
provided by the police depart-
ment with a $100 fee. That’s
because people have walked
off with several and they’re ex-
pensive to replace. Organiza-
tions will also be required to
provide proof of insurance in
the future.

In addition, in order to allow
enough time to check to see if

be submitted at least 12 busi-
ness days prior to the last date
they can be approved by alder-
men but not more than 90 days
prior to the scheduled event.
And if road closures will be re-
quired, a detailed plan must be
attached to the application and
applicants are required to meet
with the chief of police not
less than 30 days prior to the
event. Van Dee said a few other
changes will also take place.

If the applicant anticipates
itinerant vendors will be par-
ticipating, applications must
be submitted at least 20 busi-
ness days but not more than 90
business days before the start
of the event. The application
must include a list of those ven-
dors - their names, addresses
and phone numbers — and that
list must also be provided to the
Missouri Department of Rev-
enue. Vendors without sales tax
numbers will not be allowed to
participate.

“We're trying to tighten
things up so the city doesn’t
lose money while still being
reasonable. A couple folks have
come in and said that Osage
Beach donated $5,000 to help
promote their event and they
want to know why Lake Ozark
won't do the same. I tell them
I actually donated more be-
cause I paid $6,000 in overtime
to city employees who helped
with their event,” he laughed.
“We like hosting events be-
cause they bring customers to
our businesses but at the same
time, people have to realize we
can't afford to lose money ev-
ery time an event is held here.”

Quartermania Is Back!

Make plans to attend the 6th
annual QuarterMania Auction
Sunday, March 24, 2019 at the
Inn at Grand Glaize.

QuarterMania is a fundraiser
for the Heart of the Ozarks Pro-
fessional & Business Women.
Doors open at 1 p.m. and the
auction starts at 2 p.m. Tickets
are $15 in advance ($20 at the
door) and includes an appetizer
buffet and a paddle for access
to bidding in the quarter auc-
tion. More than 100 items are
expected to be up for grabs from
golf packages to gift baskets and
certificates to Lake area busi-
nesses. A cash bar will be pro-
vided.

To place a bid, participants
will drop a quarter in a bucket
for a chance to win the item.
Upgrade and purchase a Rock-

1 QUARTR NNCTIEN FNRRISER
*

star Paddle for $50 and get un-
limited bidding on items with
no need to drop a quarter in
the bucket. A limited number of
Rockstar Paddles will be sold, so
reserve yours today! Each auc-
tion item will have a "quarter
value." When an item is up for
bid the "quarter value" of the
item will be announced. If you

want to bid on that item you will
drop the appropriate amount of
quarters in the bucket, hold up
your bidding paddle and if the
number is drawn that matches
your paddle you win the prize. If
you don’t have a bunch of spare
change lying around, you can
purchase quarters to play with
at the event. More details and
how to play will be announced
at the event.

Event sponsors and do-
nations are currently being
sought. A table sponsor is $150
and includes 8 tickets. A $75
sponsor will receive four tickets.
A regular paddle is included in
ticket price. Quarters are need-
ed for bidding.

For more information, to
purchase tickets, or to donate
items for the auction, contact
Amanda at 660-342-4713 or
email faganaj@yahoo.com or
Charis at 573-480-2206 or email
lakeoftheozarksyoga@gmail.
com.

The Heart of the Ozarks Pro-
fessional & Business Women
raises money to award non-
traditional scholarships for
women in the lake area going
back to further their education
aswell as six Lake Area charities
that support women and fami-
lies. The charities are Citizens
Against Domestic Violence,
Kids’ Harbor, the Hope House,
The Community Foundation
of the Lake, Share the Harvest,
and the Lamb House. For more
information about PBW, go to
www.pbwlakeoftheozarks.org.

The Lake Area Chamber and Camdenton Chamber recently held a joint
ribbon cutting for New Spring Wellness Center at 5525 Osage Beach
Pkwy in Osage Beach. The ribbon cutting took place on January 11th,
2019 at 11:30 am. Attendees included New Spring Wellness Center
staff members, as well as several Lake Area Chamber staff, board
members, and volunteers. For more information, visit their website at
www.newspringwellnesscenter.com or call (573) 693-1977
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ST OBMANCE

5:30-7:30°PM

Tickets Can Be Booked Online Or CALL SHEVICASE EURLIHIRG N

573.480.3212 LAKEREL.O
CELEBRATION
CRUISES

5085 DAVIS DRIVE » OSAGE BEACH, MO - WWW.CRUISELAKEOFTHEOZARKS.COM
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HBSRD tells motorists to be prepared for delays

By Nancy Zoellner-Hogland

Those who regularly travel
Horseshoe Bend Parkway have
had fair warning that work on
that road will start this month.
The Horseshoe Bend Special
Road District (HBSRD) has had
an electronic sign flashing that
message since early February.

According to Kevin Luttrell,
superintendent of the road dis-
trict, they wanted to make sure
everyone knew they should al-
low extra time for travel.

“Since this is going to be such
abigjob and since everyone that
comes on the Parkway will be
affected, we thought it was best
to give them a warning so they
could plan ahead. We don’t want
anyone upset because they’re
late for work due to traffic,” he
said, adding that the work will
be done by Magruder Paving
LLC, the low bidder on the proj-
ect.

If the weather cooperates
and temperatures stay above
45 degrees, Luttrell said road
crews should be out early Mon-
day, March 11, to set up cones
on the Parkway beginning at the
entrance to the Blue Heron res-
taurant. To keep prices as low as

possible, Magruder will be mill-
ing the portion of the Parkway
that has curbs and gutters — the
portion that runs from Bagnell
Dam Boulevard to Bittersweet
Road - and then recycling what

\
_ |
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Horseshoe Bend Special Road District Superintendent Kevin Lutrell

the millings will be cleaned and
processed before being incorpo-
rated into the new asphalt that
will be used in the paving pro-
cess.

Luttrell said the plant has the

(standing) rented an electronic sign to warn inform motorists about
upcoming road work that will cause traffic delays.

they remove under a process
called mill-and-fill.

Pavement milling removes
at least part of the surface of a
paved area - in this case, the top
2 inches of the existing roadway.
The asphalt millings will then
be trucked directly to the as-
phalt manufacturing plant, set
up off State Route 242 just across
Bagnell Dam Boulevard. There

capacity to make approximately
230 tons per hour, “So trucks will
be going in and out pretty much
continuously  while they're
working. I hope I'm not jinxing
myself but we're hoping to get
the Parkway done in one week.”
For the first time, they’ll be
using a quick-drying topcoat
called “trackless tack,” which
is not supposed to splash up on

vehicles and is supposed to al-
low traffic to return to the road
faster.

In addition to paving the en-
tire length of the Parkway to
Bittersweet, Magruder will also
be overlaying Horseshoe Bend
Road to its end by Wrenwood
Condominiums, Terry, Ivy, Dai-
sy Salem, Concord, Goldenrod,
Bittersweet, and the Bittersweet
Hiking and Biking Trail.

Luttrell said the trail, which
will be the second-to-last proj-
ect to be completed, will get de-
lineators — white posts spaced
about 100 feet apart — the length
of the trail.

“We're got to find a way to
make that path safer,” Luttrell
said in an earlier interview, add-
ing that he originally planned
to add a rumble strip to sepa-
rate the path from the road, but
changed his mind after seeing
a strip that had been overlaid.
“You'll never get compaction
again.”

After the trail is completed,
Magruder will start on Bitter-
sweet.

Although the HBSRD planned
to resurface the Bittersweet Hik-
ing and Biking Trail and Bitter-

sweet Road as well as Terry, Ivy,
Daisy and Goldenrod roads, in
2018, they were pushed off to
2019.

Luttrell explained that they
put the 2018 paving jobs out to
bid in early spring but Magruder
didn’t bid because they were
working on a large project out-
of-town and didn't pick up
enough work in the Lake area to
justify opening a plant here. He
said that left just one company
— Capital Paving - but their bid
was higher than what they had
budgeted.

According to Luttrell, us-
ing that mill-and-fill method
brought the cost for materials to
$68.26 per ton for the Parkway to
Bittersweet. Milling is $1.35 per
square yard. The material to be
used on the rest of the roads will
cost the district $73 per ton. Lut-
trell said $55,918 of the total will
be paid by the Village of Four
Seasons for the hiking trail and
adding delineators

In 2020 the road district plans
to resurface Cherokee Road,
Anemone Court, Dixon Drive,
Restful Lane, Navajo Road, Na-
vajo Court, Mohawk Court and
Summer Street.

o

GAL

" SMART SYSTEMS

LERY

3 Home & Business Automation e Access Control
Security Systems & Cameras ® Audio/Video ® Home Theater Systems
Cabling & Wireless Networking ¢ Dock Lifeguard™ Reseller

cgordy@SmartSystemsGallery.com

W) Cell: 816.215.2425 | Office: 573.693.1686

2820 Bagnell Dam Bivd, A-1
Lake Ozark, MO 65049

www.SmartSystemsGallery.com




IS YOUR DOCK COMPLETE?

COME VISIT YOUR LOCAL SOURCE FOR QUALITY DOCK SUPPL ll<
CWD Supply - Concrete, Welding & Dock =
In-Store Only Purchase of | y I
Wet Steps Lader! | l f’

" PWC Lifts

w Dock Boxes

s U P P L Post Bumpers

. Dock Winches
CWD SsupPLY Dock Flotation \ Mon-Fri 8-4:30
e e — Cruiser Cushions Www.cwdsupply.com

o H.-_:,l T  ..': Galvanized Dock Cables 573-348-0434

WetSteps Dock Products HWY D, Osage Beach behind Hyvee
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.Steve's Pest Control Inc. /<

Professional Pest and Termite Elimination Services

55 . 4

5-STAR LAKE SERVICES

Steve’s Pest Control’s 5-Star Lake Services are designed to ensure that you, your family, and your lake property are protected year
‘round from invading and damaging pests. Our 5-Star Services are not only designed to protect your property (and dock if
present) but to also to eliminate and prevent pest infestations before they get started. Steve’s 5-Star Services will prevent, control,
and eliminate: ants, beetles, boxelder bugs, centipedes, clover mites, crickets, mice, millipedes, mosquitoes, pill bugs scorpions,
spiders, springtails, termites, wasp & bees (within 10’ of the structure), and other“seasonal invaders”. Steve’s Pest Control will solve
your pest and spider problems... that’s a personal promise from Steve!

For more information or to schedule an appointment call us today at
573-365-9555 or go on-line to StevesPestControl.com

Now you've got a friend in the pest control business!
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Family owned, Goater driven.

LIKE US ON n KeriysPort.com

oneQverity

Division of Sentry Security

Corporate Employment
Background Screening Service

Background Investigation/Verification Services:

Name Verification - Date of Birth Verification - SSN Verification - Address Verification
Nationwide State Felony and Misdemeanor arrest / conviction Record

Nationwide Federal Felony and Misdemeanor arrest / conviction Record

Financial History - Bankruptcies, Liens, Judgments

Education History (Highest level completed)

www.one2verify.com
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L 0 Profile

PO Box 1457 Lake Ozark MO 65049
(573) 365-2288
studiompublishing@gmail.com
www.loprafile.com

Lake Area Chamber

PO Box 1570 Lake Ozark MO 65049
(573) 964-1008
keloke@lakeareachamber.com
www.lakeareachamber.com

Lake CVB

PO Box 1498 Osage Beach MO 65065
(573) 348-1599

tim@funlake.com

www.funlake.com

Lake Media

918 North Bus. Route 5

Camdenton MO 65020 (573) 346-2132
deuddihy@gatehousemedia.com
www.lakenewsonline.com

Lake Printing Company

6815 Hwy 54 Osage Beach MO 65065
(573) 346-0600
andrew.fortney@lakeprinting.com
www.lakeprinting.com

Lake Race Corporation

2111 Bagnell Dam Blvd

Lake Ozark MO 65049 (573) 434-0611
mshepherdtj@yahoo.com
www.lakerace.com

Lake Spider Netting

4837 Wilson Drive Osage Beach MO 65065

(573) 434-0673
toregg3434@gmail.com

Lake Tow, LLC

PO BOX 1402 Lake Ozark MO 65049
(573) 216-4701
cap10dave@charter.net
www.laketow.blogspot.com

E——

lake of the ozarks

dealers association

Lake West Chamber

PO Box 340 Sunrise Beach MO 65079
(573) 374-5500
director@lakewestchamber.com
www.lakewestchamber.com

Lake West Marine, LLC

350 South Main Laurie MO 65037
(573) 372-8115
hob@Iakewestmarine.com
www.lakewestmarine.com

LakeExpo.com

PO Box 1805 Osage Beach MO 65065
(573) 207-9004

brent@lakeexpo.com
www.lakeexpo.com

Lakefront Living Realty
669 Imperial Point Drive
Lake Ozark MO 65049
(573)693-1613
annief@lakefrontliving.com
www.lakefrontliving.com

Laurie Tent & Event Rental
14120 North State Hwy 5
Sunrise Beach MO 65079
(573) 374-8368
laurietentrental@gmail.com
www.laurierental.com

Marine Concepts

415 Kaiser Industrial Park

Kaiser MO 65047 (913) 908-7223
marineconcepts@ymail.com
www.worldshestboatcover.com

MarineMax

3070 Bagnell Dam Blvd

Lake Ozark MO 65049 (573) 365-5382
thad.jameson@maringmax.com
WWw.marinemax.com
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Marty’s Marine

6755 Highway 54

Osage Beach MO 65065
(573) 346-0023
sales@martysmarine.com
www.martysmarine.com

Midwest Touchless Boat Covers
613 SE Brentwood

Lee’s Summit MO 64063

(816) 985-6542
hoatcoverguy@outlook.com
www.midwestboatcovers.com

Nauti Renovations

22024 Saddlefield Court

Warrenton MO 63383 (636) 359-5899
nautirenovations@gmail.com
www.aquatraction.com

One Source Services, LLC

305 N Locust Ave, PO Box 487

Linn Creek MO 65052 (573) 502-9350
heather@onesourceservices.com
WWw.onesourceservices.net

Open Water Docks, LLC

1170 Susan Road Lake Ozark MO 65049

(573) 280-8299
patrick@openwaterdocks.com
www.openwaterdocks.com

Otto Construction Inc.

PO Box 1821

Lake Ozark MO 65049
(573) 693-3772
tony@ottoconstruction.hiz
www.ottoconstruction.biz

Paradise Upholstery & Canvas

PO Box 786 Linn Creek MO 65052
(573) 216-7214
iaff198@hotmail.com
www.paradiseupholstery.com

PDQ Marine Services

PO Box 2489 Lake Ozark MO 65049
(573) 365-5900
pdgmarineservice@hotmail.com
www.pdgmarine.com

Performance Boat Center

1650 Yacht Club Drive

Osage Beach MO 65065

(573) 873-2300
brett@performanceboatcenter.com
www.performanceboatcenter.com

Poly Lift Boat Lifts

PO Box 135 Sunrise Beach M0 65079
(573) 374-6545

mark@polylift.com

www.polylift.com

Premier 54 Motor Sports, LLC
4370 Osage Beach Parkway
Osage Beach MO 65065
(573) 552-8550
fich@premiers4.com
www.premierd4.com

Raftup, LLC 417 Main Street

Little Rock AR 72201 (479) 422-0868
corey@raftup.com

www.raftup.com

RMI Golf Carts

19882 West 156 St Olathe KS 66062
(913) 829-1211
mrogers@rmigolfcarts.com
www.rmigolfcarts.com

Showcase Publishing

2820 Bagnell Dam Blvd., B-1
Lake Ozark MO 65049

(573) 365-2323
spublishingco@msn.com

www.lakeoftheozarkssecondhome.com

S
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Summerset Boat Lifts, Inc.

1165 Jeffries Rd Osage Beach MO 65065
(573) 348-5073
info@summersethoatlifts.com
www.summersetboatlifts.com

Surdyke Yamaha & Marina
5863 Osage Beach Pkwy
Osage Beach MO 65065
(573) 348-6575
greg@surdykeyamaha.com
www.surdykeyamaha.com

The Real Estate Book

30 0ld Duckhead Road

Lake Ozark MO 65049 (573) 219-0326
realestatebook1@aol.com

Village Marina & Yacht Club

107 Village Marine Road

Eldon MO 65026 (573) 365-1800
ryanbrick@villagemarina.com
www.villagemarina.com

\loyage Marine & Storage, LLC

347 Horseshoe Bend Parkway

Lake Ozark MO 65049 (573) 365-5900
info@voyagemarineandstorage.com
Www.voyagemarineandstorage.net

Yacht Club Powersports
4760 Formula Drive
0sage Beach MO 65065
(573) 348-6200
kurt@ycpowersports.com
WWw.ycpowersports.com
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Advantage Marine LOTO, LLC

48 Beachwood Drive

Sunrise Beach MO 65079 (573) 374-2231
greg@advantagemaringloto.com
www.advantagemarineloto.com

All About Boats

3597 Osage Beach Parkway
Osage Beach MO 65065
(573) 302-4100
sales@boatozarks.com
www.boatozarks.com

Aqua Pest Solutions, LLC

18096 Hwy 0, Suite A

Gravois Mills MO 65037 (800) 718-1869
aquapestsolutions@gmail.com
www.aquapestsolutions.com

Aqua Stack Mat

2785 West 247th Street
Louisburg KS 66053

(913) 927-8061
sales@aquastackmat.com
www.aquastackmat.com

Atlas Docks, LLC

248 Keystone Industrial Park Dr
Camdenton MO 65020

(573) 346-3625
jason@atlasdocks.com
www.atlasdocks.com

B & M Manufacturing

1150 Old South 5 Camdenton MO 65020
(573) 346-7246

mb@haulritetrailers.net
www.haulritetrailers.net

Benne Media

160 Highway 42 Kaiser MO 65047
(573) 348-1958
gsullens@mix927.com
www.lakebusjournal.com
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Bergers Marina

PO Box 517 Lake Ozark MO 65049
(573) 365-2337
carolyn@bergersmarina.com
www.bergermarina.net

Big Thunder Marine

PO BOX 759 Lake Ozark MO 65049
(573) 365-4001
sales@bigthundermarine.com
www.bigthundermarine.com

BoBo Ladders

1177 North Morley Street

Moberly MO 65270 (660) 269-6911
erucinski@orscheln.com
www.orschelnproducts.com

Bob's No Wake Zone

4655 Osage Beach Parkway, StA
0sage Beach MO 65065

(660) 492-2720
nowakebob@gmail.com
www.bohsnowakezone.com

Bridgeport Jet Ski

PO Box 186 Osage Beach MO 65065
(573) 348-1020
bridgeportjetski@yahoo.com
www.bridgeportjetski.com

Camdenton Area Chamber

PO Box 1375 Camdenton MO 65020
(573) 346-2227
tereach@camdentonchamber.com
www.camdentonchamber.com

Captain Ron’s

PO Box 568 Sunrise Beach M0 65079
(573) 374-5852

duggan@usmo.com
www.captainronsatthelake.com

Captains Choice

PO Box 321 Osage Beach MO 65065
(573) 216-0630
boatliftremotes@gmail.com
www.boatliftremotecontrol.com

Crabco/Rough Water Dock

PO Box 1225 Sunrise Beach M0 65079
(573) 374-0470

crabcollc@yahoo.com
www.roughwaterdock.com

Castaway Customs Midwest

PO Box 155 Jackson MO 63755
(573) 579-3486
ellie@castawaycustoms.com
www.castawaycustomsmwsc.com

D & B Dock, Inc.

166 Sparrow Drive
Climax Springs M0 65324
(573) 347-2327
dbdock@att.net
www.dbdocks.com

Dock Glide

54 Kays Point Ct

Four Seasons MO 65049
(573) 693-0041
lisa@dockglide.com
www.dockglide.com

Dock Realty/Dock Lifeguard

PO Box 8 Lake Ozark MO 65049
(573) 374-8849
dave@dockrealty.com
www.dockrealty.com

DockWorks, LLC

18 Penrose Drive Eldon MO 65026
(573) 964-1919
dockworks@dockworks.net
www.dockworks.net

Dog Days Bar & Grill

1232 Jeffries Road

Osage Beach MO 65065

(573) 348-9797
barrettrestaurants@gmail.com
www.dogdays.ws

Drive in Boatwash LOTO

4820 Millridge Shawnee KS 66226
(913) 638-7980
tony@driveinhoatwashusa.com
www.facebook.com/dibwloto

Econo Lift Boat Hoist Inc.

PO Box 377 Camdenton MO 65020
(573) 346-7161
econolift7@gmail.com
www.econolift.com

Farmers Insurance-Wagner Agency LLC
PO Box 724 Lake Ozark MO 65049
(573) 302-0001
cwagner1@farmersagent.com
www.farmersagent.com/cwagner1

Fibersteel Boat Lifts

PO Box 113 Camdenton MO 65020
(573) 346-9688
fibersteel@socket.net
www.lakeboatlifts.com

First State Bank Mortgage
4655 B Osage Beach Parkway
0sage Beach MO 65065

(573) 746-7211
mlasson@fshfinancial.com
www.yourlakeloan.com

Firstmate, Inc.

130 Century Commerce Loop
Labadie MO 63055

(866) 570-9707
julief@firstmatecontrols.com
www.firstmatecontrols.com

SERVING THE LAKE OF THE OZARKS AREA
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Formula Boats of Missouri
4810 Formula Drive

0sage Beach MO 65065
(573) 302-8000
info@formulaboatsmo.com
www.formulaboatsmo.com

G & G Marina

1528 Maritime Lane Roach MO 65787
(573) 346-2433

larry@ggmarina.com
www.ggmarina.com

Golden Rule Insurance Agency

PO Box 810 Osage Beach MO 65065
(573) 348-1731
nick@goldenruleinsurance.com
www.goldenrulginsurance.com

Iguana Boat Sales

4363 Osage Beach Parkway
0sage Beach MO 65065

(573) 355-5027
davidp@iguanawatersports.com
www.iguanaboatsales.com

Iguana Rip Rap & Dock
1206 Bagnell Dam Blvd
Lake Ozark MO 65049
(573) 693-9411
todd@riprap-gurus.com
WWW.riprap-gurus.com

Kelly's Port

5250 Dude Ranch Rd Osage Beach MO 65065
(573) 348-4700

kyle@kellysport.com
www.kellysport.com

Kwik Kar

3730 Osage Beach Parkway
0sage Beach MO 65065
(573) 552-8460
jesse.witt@kwikkarmo.com
www.kwikkarmo.com
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BOAT LIFT SYSTEMS

Boat Lifts for Speedboats, Pontoons, Fishing Boats, Waverunners & more
Boat Lifts to support up to 20,000 Ibs

' Econo Lift uses only the highest quality
— materials in its boat hoists. We use a totally

enclosed polyethylene tank for more stability in
I“TROD“GI“G open or high traffic water situations & durable,

m :EIW completely galvanized metal parts!

SHALLOW
WATER
LIFTS!

= —— o o k 5" W, &)

——— o 80 »
U b #oZ coroactone sewvice/, Wb fnve swe save

oy .
_ & 5:VriwarrantyfonfourlUSA\MadelGalvanized[Steel

| No Reground Plastic, No Pigment or
G+ ~ . Harsh Chemicals that could weaken the

integrity of the tank!
Find Us Online!

MADE IN USA
FromHighway/5Take]Pierz31NExitiThenIRight/onlOld/Route}5;

01573-346-7161
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BOAT SHOW

ST. CHARLES CONVENTION CENTER
www.StCharlesBoatShow.com wI;vA;vnggrkEIg&Eltg I’%OAVI\? ggm

January 23-26th 2020

SEPTEMBER 20TH 22ND 201 9 OVERLAND PARK CONVENTION CENTER
Lake of the Ozarks www. OzarkBoatSﬁow com www.OverlandParkBoatShow.com

Lake of the Ozarks Marine Dealers Associafion
P.0. Box 2235 Lake Ozark, Missouri 63049

913480-2300 Email: Mike(@LakeQzarkBoatDealers.com
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The Ultimate

Custom Built Docks!
Commercial and
Residential

SERVICES I'ROVIDD

¢ New Docks
e Commercial Docks
e Dock Repair
¢ Dock Expansions
Walkways
Custom Hand rails

Dock Permits and Fire
Inspections

Lightweight Concrete
Decking

JAmerenIMissouri @w(ﬂiﬂ@c{l -

As
Phone 573.964.1919 ¢ Fax 573.964.0410 ¢ 3 MM
Northshore *"W-20 in Lake Ozark
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CLEARANCE
ON ALl 2078
NMIODELS I
STOCK?

Ranger Reata

A T " \pontoons in Stock!

| Boats In'Stoc

—-q;g:,"‘"«—;( e il

Osage Beach 11909 N State Highway 5 ¢ Sunrise Beach  573-374-9111
Now Open! 5695 Osage Beach Parkway ° Osage Beach ¢ 573-693-1999
573-693-1999 www.SportWorldBoatCenter.com

‘1 o __

= E. i

S

RIPRAP-GURUS.COM // 9573-693-9411

£ LIKEUS ONFRCEBOOK
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~—CLEARANCE-ON-ALI*20'18

MODELS IN STOCK!

\ st
4 i ..."
S i ¥
f - o
EY. =
q
|

' |
fow 2Lscaons &L ANDAU
| i TRITOONS

Ranger Aluminum & Fiberglass Bass Boats ¢ Ranger Pontoons ¢ Landau Pontoon
Boats ¢ Evinrude Motors ®« GARMIN Sales & Installation ¢ Minn-Kota Trolling Motors
SALES, SERVICE AND PARTS! « NEW AND USED!

11909 N State Highway 5 ¢ Sunrise Beach ¢ 573-374-9111
5695 Osage Beach Parkway ¢ Osage Beach ¢ 573-693-1999
www.SportWorldBoatCenter.com

DDCKS' LIFTS SLIPS ACCESORIES @ SERVICE

\.

NEW/USED
DOCKS & LIFTS

N | . .‘. ;-‘.

Dock Warning System
DockLifequard LLC | Lake Ozark, MO ‘ 57 3-434-5453

ot DockRealty.. | g8
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Fedtm’mg Come See the New

:‘_‘ ‘..\ :
=y y- —] - K é‘\ i’\

BOATS AND TRITOONS = -, : 4{//,\5 /ﬁ;m/[m,\?

, £ A0S
ﬂ/larzne SeW‘ce

2"° LARGEST
LOWE DEALER
IN THE U.S.A.!

MAKING DEALS | 2 .
ON NEW TRITOONS! www.pdgmarine.com

SERVICE: SALES:
AT VOYAGE MARINE - TMM SAILFISE 3007 BAGNELL DAM BLVD.

LAKE 0ZARK < 573-365-5900 LAKE OZARK ¢ 573-365-7620

-

4
A personal loan could be the missing x Jar>

link between you and your dream.

y
'

a Cen‘l'l'CII BCII"Ik Apply today at any location or —
, of Lake of the Ozarks visit centralbank.net

Strong roots. Endless possibilities.” Member FDIC
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Lifting your dreams. . . from canoes to cruisers.

NEwW AND USED LIFTS

WWW. S_llmmersc_etBo atLifts.com

OPEN Monday - Friday
7am - 6pm
& Saturday by Appointment
Elite Roofing & Siding is a Drug Free Company

OWENS Associate Contractor

e ROOFING & SIDING

e Residential and Commercial Roofmg

Sldmg and Gutter Speclallsts =

A+ Rated

. WWW. 302ROOF com B scorore?

BBB. E ,_fw

1029 Ozark Care Drive | Osage Beach, MO 65065
w4 ’(573) 302-ROOF(7663)1iE '__,TQ.__-"J-CF}'JISJHJ
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INTRODUCING THE FUTURE IN

LUXURY HYBRID
CENTER CONSOIEESS

THE ALL NEW 47' DonN JENKINS SIGNATURE SERIES CENTER DRIVE.

INCORPORATING A WELL EQUIPPED CENTER DRIVE HELM STATION IN A SPACIOUS WIND PROTECTED COCKPIT,
YOUR PASSENGERS WILL FEEL COMFORTABLE AND SAFE. CoMBINED WITH oUR WoRLD Famous 6' 10"
HEADROOM BELOW DECK, AND POWERED BY MERCURY RACING OUTBOARDS.

BLack THUNDER's 90 MPH CONDO ON THE WATER.

Biack THUNDER OFFSHORE IS KNOWN FOR PRODUCING INCREDIBLY DURABLE AND RELIABLE
A3' AND 46' OFFSHORE POWER BOATS. ENGINEERED TO WREAK HAVOC ON THE ROUGHEST
WATER CONDITIONS, BLack THUNDER “"BUILT TO LAST! BUILTTO GO FAST!”

636.497.5597

BLACKTHUNDEROFFSHORE.COM

All rights reserved to Black Thunder Offshore 2019

f@

e L L R S A

o F F L= H o R | =
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CUSTOMIZABLE TO FIT ANY DOCK CONFIGURATION AND
CAN BE CUSTOMIZED TO FIT ANY HULL TYPE:
V-HULL, STEPHULL, PONTOON, TRITOON, OR CATAMARAN.
ALWAYS WITH A FREE LIFETIME WARRANTY ON THE TANKS!

w »OUNRISE BEACH, MO. 573-374-6545 or 800-535-5369
Lithe OSAGE BEACH, MO. 573-693-9277
mmooe: - WWW.POlyLift.com Email: sales@polylift.com

TO JOIN OUR NEWSLETTER TEXT BOATLIFT TO 22828
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