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Ameren awaits word from FERC

By Nancy Zoellner-Hogland

In January, months ahead
of deadline, Ameren Missouri
filed a proposal with the Fed-
eral Energy Regulatory Com-
mission (FERC) to comprehen-
sively lower the Osage Project
boundary to 662 plus carve out
below 662 for existing dwell-
ings. According to Jeff Green,
Ameren’s Shoreline Manage-
ment supervisor, this would
resolve the problem of more
than 1,500 residential dwell-
ings that are currently located
inside the project boundary
and on Ameren-owned land.

The move is in response to
the July 26, 2011 order by FERC
banning all “non-conforming
structures” that lie within

Ameren’s project boundaries.
FERC issued the decision as
part of its approval of Ameren’s
Shoreline Management Plan
(SMP), required when the pow-
er company applied for a new
40-year license to operate Ba-
gnell Dam and its electric gen-
erating facility. On August 26,
2011, Ameren filed a petition
for rehearing asking FERC to
reconsider certain parts of its
order that gave the power com-
pany until May 1, 2012 to iden-
tify and take action against
those “non-conforming struc-
tures and encroachments.” On
November 10, 2011, FERC re-
considered its earlier position
but still required Ameren to
come up with a solution.

“It’s a very complicated is-
sue and a lot of different things
factor into this. But it's im-
portant to remember this is a
work in progress and Ameren
is committed to resolving the
matter in a way that, at the end
of the day, everyone can go
home happy. The first step in
moving forward is getting the
boundary moved to 662,” he
said.

Joe Roeger, a member of
the board of stakeholders that
created the SMP and owner of
First Title Insurance Agency,
said calling it complicated was
an understatement.

“There are so many differ-
ent aspects to this and so many
different interests. But the end

goal should be restoration and
stability of the real estate mar-
ket. Protracted delay in the res-
olution of the amended project
boundary will continue to hurt
property owners and property
values at the Lake” he said.

Roeger explained how the
issue came about.

“Title  insurance didn’t
come into Missouri until the
1960’s and 1970s. Prior to that,
abstracts were used. Abstracts
are an accumulation of title
documents compiled by attor-
neys that go all the way to the
point where the government
originally granted the land by
patent —way back in 1821 when
Missouri became a state. Each
time the property was sold, the
paperwork went into that ab-
stract. And that’s all well and
good if everyone is diligent to
follow that process but in some
cases, land was transferred on
a handshake, especially when
it was transferred to family
members,” he said.

Roeger said when Union
Electric acquired the land in
the 1930s to build the lake,
Union Electric Light and Pow-
er Company acquired the title
to the property principally up
to the 662’ contour but also at
various higher elevations as
high as the 678" contour. They
deeded the property in much
of the Niangua area to the 670
contour. When the next person
bought a portion of the land
above the project contour ele-
vation, Union Electric properly

continues on page 32
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Armchair Pilot

By Nancy Zoellner-Hogland
LATER THIS YEAR, some pas-
sengers at Lambert St. Louis In-
ternational Airport will have an
easier time passing through se-
curity checkpoints. The Trans-
portation Security Adminis-
tration (TSA) announced it is
including St. Louisinits “known
flyer” program. That program
is designed to make check-in
more convenient for frequent
fliers as long as they are willing
to provide airlines with detailed
personal information and bio-
metric data that includes fin-
gerprints and iris scans. The
TSA says the program, which
was tested last year at seven
major airports, will expand to
28 others, including Lambert,
this year. Selected passengers
who pass the test will have their
information imbedded in a bar
code on their boarding passes
and will then be allowed to use
aspecial lane that won’t include
additional screening measures.
Those travelers will also be al-
lowed to leave liquids and lap-
tops in their bags while being
screened. TSA Administrator
John Pistole issued a statement
saying the program will allow
officers to take a more common-
sense approach to screening,
which places more attention on
other, lesser-known passengers.
AND THAT'S NOT THE ONLY
CHANGE coming to St. Louis this
year. Later this summer, South-
west Airlines, the largest car-
rier at Lambert, will be adding
four non-stop flights - two daily
non-stop flights between New
York LaGuardia and St. Louis,
and two daily non-stop flights
between San Antonio and St.
Louis. Sales of tickets on those
flights, which start August 12,
began in mid February. The
move is part of the airline’s in-
tegration with AirTran Airways,
which Southwest took over in a
merger that took place last May.
AS PART OF THAT Southwest-

AirTran merger, Southwest an-
nounced that as of August 12 it
will cease AirTran operations
at Allentown, Pa.; Lexington,
Ky.; Harrisburg, Pa.; Sarasota,
Fla.; Hunstville, Ala.; and White
Plains, N.Y. Southwest also
said it will eventually convert
AirTran service to Southwest
at Flint, Mich.; Rochester, N.Y.;
Pensacola, Fla.; Charlotte, N.C.;
Dayton, Ohio; Richmond, Va,;
Key West, Fla.; Washington,
D.C.; Memphis; Akron-Can-
ton, Ohio; Wichita, Kan.; Des
Moines, lowa; Branson, Mo.;
Portland, Maine; Grand Rapids,
Mich.; Punta Cana, Domini-
can Republic; Cancun, Mexico;
Montego Bay, Jamaica; Aruba;
SanJuan Puerto Rico; Bermuda;
Nassau, The Bahamas; Mexico
City; and San Jose Cabo, Mexi-
co.

AND SPEAKING OF MERGERS
- US Airways is looking into
the possibility of a merger with
AMR Corp., the parent compa-
ny of American Airlines. Ameri-
can is the second largest carrier
at Lambert. US Airways report-
edly could use American’s hub
system to funnel traffic to Eu-
rope and Latin America, which
have been money makers for
the airline.

AIRTRAN ISN'T THE ONLY
CARRIER eliminating flights. In
February, Frontier Airlines Inc.
announced it will cut eight non-
stop flights out of Kansas City
International Airport in an ef-
fort to eliminate unprofitable
routes. As of April 16, Frontier
will no longer offer nonstop ser-
vice between Kansas City and
Milwaukee, Houston, Los Ange-
les, San Francisco and Seattle.

INCREASING JET FUEL PRICES
were blamed on Southwest Air-
lines decision to raise its fares
by $10 for a round trip ticket on
all flights over 500 miles. Other
carriers, including American,
Delta Air Lines, United Airlines
and US Airways, which all fly

out of Lambert, immediately
followed suit. However, the
airlines say other factors influ-
enced their decision including
a proposal from the Obama ad-
ministration that airlines fund
the air traffic control system as
well as airport security, and a
new European law that requires
airlines that fly in and out of
Europe to pay for carbon emis-
sions.

EVERY PARENT FLYING WITH
A SMALL CHILD - or anyone sit-
ting next to them - has prob-
ably feared that the child would
throw a temper tantrum on the
plane. Such was the case of the
mother of a screaming child
on a recent Vietnam flight sit-
ting on the tarmac - and the
man next to her who opened
the emergency exit to facilitate
an easy exit. Neither the mom
nor the man took advantage of
the quick getaway but the man
probably wishes he would have
because he now faces a fine of
up to $950. He could also be re-
sponsible for the $10,000 cost of
replacing the slide.

ACCORDING TO A REPORT by
the Transportation Depart-
ment’s Bureau of Transporta-
tion, 16 of the nation’s largest
airlines ended 2011 with their
best records for getting pas-
sengers to their destinations
on time. The report showed
84.4 percent of flights arrived
on time; 79.6 percent of their
flights arrived at gates within
15 minutes of their scheduled
time; just .8 percent of flights
were cancelled; and 99.7 per-
cent of all travelers got their
bags on time. The rate of mis-
handled bags fell to an all-time
low of 3.39 per 1,000 passengers
and fewer passengers — 0.81
per 10,000 passengers — were
bumped from flights. Despite
the better performance num-
bers, the number of complaints
filed against the airlines rose by
3 percent from 2010.

Letter to the Editor

The Article on code changes
was well written and researched.
Village of Four Seasons officials
were both suprised, and disap-
pointed to learn about the code
change seminar in your paper.
The Lake Area Code Officlals,
which includes The Lake Ozark
Fire Protection District Fire Mar-
shall failed to notify or invite the

ICC Certified Building Inspectors
for The Village of Four Seasons.
Both officials and staff have
reached out numerous times in
an attempt to work with and re-
solve code inspection issues with
The Lake Ozark Fire Protection
District, only to be rebuffed each
time. Failing to include Inspec-
tors from Four Seasons, does not

help to resolve these issues, but
does affect public safety. We hope
our exclusion was an oversight,
because the safety of our commu-
nity should always come first.
Tom Laird, Village Clerk
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Program teaches community how to
put ‘Be prepared’ motto into action

By Nancy Zoellner-Hogland

Disasters have been de-
scribed as “events that create
many emergencies at the same
time.”

Ask any professional re-
sponders — whether they be
law enforcement, firefighters,
paramedics or utility person-
nel — who have responded to
disasters if that’s an accurate
description and they all will
likely share stories about the
overwhelming need — and de-
sire — to be at numerous places
at once but the reality of be-
ing forced to prioritize their
responses. They probably will
also recount stories of hours or
even days passing before they
were able to respond to every
one of those emergencies.

That’s where the Map Your
Neighborhood (MYN) can
help. The MYN program, ini-
tially adopted by the Emergen-
cy Management Division of the
state of Washington’s Military
Department, is premised on
the belief that knowing what
to do in the first hour following

a disaster, dubbed the “golden
hour,” may save lives, reduce
the severity of injuries and
reduce the amount of losses
sustained. The MYN training
provides a step-by-step process
that groups of neighbors can
work through to prepare their
neighborhood for disasters.

Since its inception in 1986,
several states have adopted the
program. This year, as part of
the New Madrid Bicentennial,
the Missouri Seismic Safety
Commission is attempting
to implement the program in
the central U.S. and specifi-
cally in Missouri communities,
through local emergency man-
agement agencies.

However, Four Seasons resi-
dent Ranita Jones is one step
ahead of the game. She imple-
mented the MYN in her neigh-
borhood more than a year ago,
incorporating Ready in 3, an
emergency preparedness plan
endorsed by the American Red
Cross, the State Emergency
Management Agency and Mis-
souri’s Office of Homeland

The Power Team

Security. To help other in the
community to follow suit,
Jones will be holding a disaster
preparedness open house from
6 to 7:30 on March 15 at Christ
the King Lutheran Church on
Bagnell Dam Boulevard. The
meeting will feature booths
sponsored by several different
preparedness agencies. Repre-
sentatives from those agencies
will be on hand to advise resi-
dents on different aspects of
preparedness.

“This all developed because
my husband and I started dis-
cussing what would happen if
we had a large-scale disaster in
the Lake area, especially since
we're on this peninsula with
one way in and one way out.
I visited the fire department
and Fireman Scott April told
me about Map Your Neighbor-
hood. I started looking into the
program and it’s grown from
there,” she said, adding there
are currently four different
neighborhoods on the Bend
participating with a fifth in
development stage. “I'm really

4334 sq ft, 5bd/3.5ba

trying to stress the importance
of this for second homeown-
ers, who probably don’t keep
many supplies on hand. I think
everyone thinks that if we had
a disaster and they needed
something, they’d just run to
Walmart. However, they might
not be able to get off HH — or
they might have to sit in traf-
fic for an hour just to get to the
store. In that case, most of the
food would probably be gone
by the time they got there.”

It takes just one person to
begin this process by personal-
ly inviting the neighborhood to
his or her home for a 90-minute
preparedness meeting. At this
session, attendees use MYN
program materials to learn the
nine steps to take immediately
following a disaster; identify
the skills and equipment each
neighbor has that could help
the neighborhood cope with
a disaster; create a neighbor-
hood map that pinpoints the
locations of all natural gas me-
ters and propane tanks; com-
pile a contact list that includes
the names of individuals who
may need extra help in a disas-
ter, such as the elderly, persons
with disabilities or children
who are home alone during

Lake of the Ozarks Business Journal

certain times of the day; and
pick locations for a neighbor-
hood gathering site and neigh-
borhood care center.

At the meeting, partici-
pants learn those initial steps
begin at home. Residents are
instructed to first ensure thei
own families and homes are
safe and sound. Then they are
to don protective clothing;
check for natural gas leaks and
shut off the gas if necessary;
shut off water and electricit
to the house, again if needed;
tape a placard up to a fron
door or window to signal thei
status— “OK” or “Help” — and fi-
nally, take their household fire
extinguishers out to the fron
curb for use in the neighbor-
hood.

Those who are able then go
to the designated Neighbor-
hood Gathering Site, where
they use the skills and equip-
ment information prepared
earlier to assemble four teams.
One team remains at the site to
monitor local radio broadcasts
for emergency information;
another team uses the neigh-
borhood contact list to chec
on individuals who may need
extra assistance and transport

continues on page 1
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FTC warns against new telemarketing scam

By Nancy Zoellner-Hogland
Those who register on the
National Do Not Call Regis-
try should expect to limit the
number of calls received from
telemarketers. Not only is that
not happening, recently scam-
mers have been making phone
calls claiming to represent the
National Do Not Call Registry.
According to a spokesman
for the Federal Trade Commis-
sion (FTC), which manages
the registry, the callers claim
to provide an opportunity to
sign up for the registry when,
in fact, they are attempting to
obtain credit card information.
“Someone calls claiming to
represent the Do Not Call reg-
istry or the FTC and asks for
personal information, suppos-
edly to verify that you are who
you say you are. Unfortunately,
the caller is nothing more than
a con artist attempting to use
that information to steal your
identity. The FTC doesn’t use
private companies, or any third
party, to contact consumers in
order to register them — ever.

And registration on the Do Not
Callregistry is free,” he said.

In the meantime, Missouri
lawmakers are considering
legislation that would add cell
phones to the state’s No Call
List that restricts telemarket-
ing. A Senate committee en-
dorsed legislation that would
ban phone calls, text messages
or faxes to the registered num-
bers. Similar legislation also
has been filed in the House.

However, there’s some ques-
tion on the effectiveness of the
lists. This reporter, who has
been registered on both the
Missouri No Call List and on
the federal Do Not Call registry
for more than a year, decided
to keep track of all telemar-
keting calls that were received
between February 8 and 14 on
both the home phone and the
cell phone.

Blocked number — Made to
my cell phone. Caller identified
himself as representative from
Publisher’s Clearing House,
trying to sell magazines. When
I asked to be removed from his
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list, he hung up on me. About
10 minutes later I received an-
other call that also showed up
as “Blocked” in the caller ID.
This time, the same calleriden-
tified himself as someone from
UPS. He said he had a package
for me and needed my infor-
mation to confirm my identity.
When I told him he just called
me a few minutes earlier, say-
ing he was with Publishers
Clearing House, he mumbled
something that I couldn’t un-
derstand. When I again asked
to be removed from his call
list he said, “Listen honey! I
have $10,000 in prizes waiting
for you. Do you want them or
not?” When I responded, “Not,”
he hung up on me. After call-
ing AT&T to report the prob-
lem, I was told when a number
is blocked it’s not able to be
traced by the phone company.
The spokesperson said if the
calls continued, my only op-
tion was to change my number.

561-900-7195 Robocall from
Link Now - a website design
company. Three calls were re-
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ceived on my home phone.

314-720-2097 - Robocall
from Gear Local, which prom-
ises front page advertising with
Google - called once on my
home phone. Pushing the ap-
propriate button didn’t result
in getting to talk to a live per-
son.

520-301-4398 - Robocall
from an Arizona-based com-
pany that promises to lower
interest rates on credit card
balances. The number appears
on the website www.800notes.
com. In a two-week time pe-
riod more than 400 complaints
about unwanted calls were
logged. I received two to three
calls per day, nearly every day,
on my home phone.

801-647-0293 — Robocall that
also promises to lower interest
rates on credit card balances.
When I pushed 1 to speak to an
operator, I was told the name
of the company is Account
Services and was for anyone
that owed more than $5,000
on either Master Card or Visa
credit cards. When I attempted

to ask additional questions,
the person hung up and when
I tried to call the number, I got
a recording with an unintel-
ligible message. This number
also appears on the 800notes
website. In a two-week period,
more than 400 complaints also
were logged against this num-
ber with some stating they had
received up to eight calls a day.
407-451-9148 — Text to my
cell phone three times in three
days, with one text coming in a
2:30 a.m. The text reads “Apple
is looking for iPhone 5 testers!
The first 1000 users that go to
http://mobile-tests.com and
enter (different codes each
time) will get to test and keep
an iPhone 5!” Calls returned to
the number go to a recording
stating the mailbox has not yet
been set up. There is no way to

“opt out” of their offers.
According to both the FTC
spokesman and Nancy Gonder,
director of communications
for the Missouri attorney gen-
eral’s office, consumers need
continues on page 14
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iEffort to hike minimum wage continues

By Nancy Zoellner-Hogland

Two organizations are work-
ing independently towards the
same goal — to raise Missouri’s
minimum wage.

Give Missourians a Raise, a
coalition of unions, commu-
nity groups, small businesses,
clergy and students, and Mis-
souri Jobs with Justice, the
group that last fall organized
the “Occupy St. Louis We Are
One — We Are the 99 Percent”
rally in downtown St. Louis,
are both circulating petitions
that call for placing a measure
on the November 2012 ballot
that asks voters if the state’s
minimum wage should be in-
creased from $7.25 to $8.25 per
hour. To get a referendum on
a statewide ballot, signatures
must be obtained from 5 per-
cent of registered voters in six
of the state’s nine congressio-
nal districts by May. A spokes-
man from Give Missourians a
Raise, which is attempting to
gather 200,000 signatures, said
his group is nearly halfway to
its goal.

Lara Grinich, director of
Missouri Jobs with Justice, said

the increase is needed because
many families, who have had
one or more income-earners
laid off from higher-paying
jobs, now find themselves
trying to make ends meet on
minimum-wage salaries. The
current minimum wage comes
out to about $290 per week or
$15,000 per year for a full-time

Minimism Wage Rase Coming To Eight States
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Give Missourians a Raise website
at www.givemoaraise.org

job. The increase would pro-
vide an additional $40 per week
in income for a yearly gain of

slightly more than $2,000.

“No one can get by on $7.25
an hour,” she said, adding that
the additional money on pay-
checks, which would most like-
ly be spent locally, could help
boost the economy and gener-
ate additional monies for the
government.

However, Big Surf Water-
park Business Manager Missy
McPheeters said voters should
also remember the increased
cost will ultimately be paid by
the consumer.

“We employ about 100 teen-
age to young adults every sea-
son and we typically start them
out at minimum wage. We
can’t cut back on our number
of employees so if voters ap-
prove the wage hike, we’ll have
to look at increasing the ticket
cost. We do our best to keep
prices down but between elec-
tric, chlorine, insurance and
wages, we spend a tremendous
amount of money. We couldn’t
afford to absorb that cost,” she
said.

A fast-food restaurant man-
ager who asked not to be iden-
tified said if the measure is
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approved, he probably would
be faced with requiring more
from fewer workers.

“I'd love to pay my employ-
ees a lot more but there’s a bal-
ance you have to meet between
keeping wages up and prices
down. People are not going
to pay $8 or $10 for a fast-food
meal but if our operating costs
continue to increase, that’s
what we’ll be facing. If we lose
all our customers and have to
close our doors it’s not going to
be good for anyone,” he said.

Both political action groups
estimate about 290,000 Mis-
souri workers would see a raise
if the initiative is approved by
voters in November and an-
other 180,000 employees who
make between $8.25 and $9.25
per hour would likely also see
an increase.

The Give MissouriansaRaise
proposed initiative would also
require tipped employees to be
paid at least 60 percent of the
minimum wage —up 10 percent
from whatis currently required
— and would penalize viola-
tors by requiring them to pay
employees double the unpaid

wages for up to three years.
The proposed ballot initiative
would exempt small retail and
service-oriented  businesses
with annual sales of less than
$575,000, adjusted annually for
inflation. Currently, businesses
with sales of $500,000 are ex-
empt from the law.

Give Missourians a Raise
was instrumental in garnering
support for a minimum wage
hike in 2006 that increased
wages from $5.15 to $6.50 an
hour and tied the wages to the
consumer price index. Thatini-
tiative passed with more than
75 percent of Missouri voters
supporting the raise. The Mis-
souri Chamber of Commerce
and Industry, which also op-
posed the 2006 wage hike, has
taken the same stance, vowing
to aggressively fight the matter
ifit reached the ballot.

According to the Depart-
ment of Labor, 18 states and the
District of Columbia have min-
imum wages above $7.25, the
federal minimum. Minimum
wage workers in Washington
state make $9.04 an hour, the
highest in the nation.

FACTORY-DIRECT PRICES
BUY THE BEST FOB LESS J

ww;v.neighborhoods-inc.com

@)

neighborhoods@hotmail.com

&@ﬁ BORH 00y

JOME i

IMPROVEMENT STORE
HWY 5 N. at Houston Rd ¢ 20 Min. S. of Camdenton
Mon. - Fri. 8:00 AM - 5:00 PM e Sat. 8:00 AM - 3:00 PM

417-533-5080 .

888-776-0038
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. ) ) Disney’s Choice for Exterior Coatings
| By Midwestern Coatings, Inc. an Authorized Rhino Shield Dealer. On the new Mona Lisa Suites Resort

STUCCO ALUMINUM

On Any Joh
UnTo

- | el gy .J e
J{ ® Bonds Completely e Won't Chip, Flake, Crack or Peel s
e BASF Tested to Last e | ooks Richer & Thicker Than Paint
e Mold and Mildew Resistant e 3M Ceramics - Low “E” Rating y

e (lass “A” Fire Rating, Won't Burn e Waterproof and Breathable

e Endless Colors e 25 Year Transferable Warranty
Call Today for More Information!

u—m3 You must present this
card at time of purchase.
877-25RHINO (577-257-4466) Hurry, Offer Expires 3/31/2012!
Not valid with any other
www.GETRHINO.com :

offers, previous contracts or

the $5000 project minimum.

CHAMBER OF COMMERCE
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START AT HOME
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DOL works to cut down on fraud and recoup losses

By Nancy Zoellner-Hogland
Because Missouri was un-
able to repay a federal loan
by November 10, 2011, all
employers in the state are
now paying a higher Federal
Unemployment Tax Act rate.
The state borrowed ap-
proximately $773 million
in order to pay unemploy-
ment benefits because it was
paying out more in benefits
than it was collecting from
employer taxes into the state
unemployment insurance
trust fund. Missouri began
borrowing in 2009 and has
made no principal payments
during the last two years.
The effective tax rate
paid by employers was 0.9
percent for taxable wages
earned through the last half
of 2011. In January, the rate
rose to 1.2 percent — about
$63 per employee — and will
continue to rise to 1.5 per-
cent in 2013 and 1.8 percent
in 2014 if the loan remains
unpaid. Missouri is one of
27 states that borrowed from

the federal government.

In the meantime, the Mis-
souri Department of Labor’s
(DOL) Division of Employ-
ment Security (DES) has put
a stop to inmates receiving
unemployment benefits.

According to Amy Susan,
director of Communications
for the DOL, after reaching
an agreement with the Mis-
souri Department of Correc-
tions, the DOL recently im-
plemented a new computer
program that cross-matches
its list of claimants to the
state’s list of inmates. Less
than a month after imple-
menting the new process,
the DOL discovered that an
individual filed for Unem-
ployment Insurance bene-
fits while incarcerated. Once
the new cross-matching
program was implemented
fully, the DES conducted a
retroactive cross-match of
claimants with an active
benefit year to the DOC list
of inmates who were incar-
cerated during the same

period. They found 10 addi-
tional inmates filing for un-
employment benefits. Seven
of those filed and received
benefits and now owe ap-
proximately $14,000 in over-
payments plus penalties.
Susan said some inmates
had others pose as them to
take care of their in-person
reporting requirement to
the Missouri Career Cen-
ters to maintain eligibility.
She said all payments have
since ceased and the DOL is
conducting further investi-
gation of these cases, which
ultimately could lead to
criminal charges being filed
against the claimants.
“People in prison are not
eligible to collect benefits
because they are not able
and available for work—one
of the core requirements
needed to file and receive
unemployment,” said DOL
Director Larry Rebman.
“This new initiative illus-
trates that by joining forces
with other agencies, we

%
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make it harder for those who
try to cheat the system and
take money that does not
belong to them.”

Susan said the DES also
hired more staff and formed
a Fraud Taskforce of veteran
staff members who have
years of experience in re-
viewing fraudulent activity
in an attempt to detect fraud
and improper payments of
unemployment benefits.
The DES is also cross-check-
ing the benefitrecords to the
National Directory of New
Hires and conducting veri-
fication checks with the So-
cial Security Administration
and the Missouri Depart-
ment of Revenue’s Drivers
License system data bases.

Rebman said the work is
paying off.

“A report by the Wall
Street Journal found that
Missouri’s improper pay-
ment rate was much lower
than the majority of other
states,” he said, adding that
in 2011, the DES discovered

more than 14,800 acts of
fraud that resulted in ap-
proximately $20.7 million in
benefit overpayments. The
DES already has referred 361
cases to prosecution in 2011,
a 28-percent increase over
2010.

A new law passed last
year also requires those who
have committed fraud in the
past to pay their penalties in
full before being eligible for
any additional unemploy-
ment benefits. This year to
date, the DES has recovered
more than $1.5 million in
penalties and more than
$18.9 million in restitution.
In addition, the DES has a
mechanism in place to in-
tercept personal income
state tax refunds and lottery
winnings to pay back benefit
overpayments and penal-
ties.

For more information on
unemployment or to report
unemployment fraud, visit
www.labor.mo.gov/DES/re-
port_fraud.asp.

Religious Gift Sﬁop\

One of Missouri’s Largest

Suppliers of Fontanini!

Call us today and start working toward the future!

e Comprehensive Financial Planning —
Individuals and Business

e Investment Advisory Services — stocks,
bonds, mutual funds, asset allocation

¢ Retirement Planning - IRA’s, 401k’s, and
Rollover Services

e Gollege Funding — UGMA/UTMA, 529
Savings Plans, Coverdell Savings Account

Initial Consultations Free ® www.osagefg.com e Call Today 573-302-7707

e Employee henefits — Pension plan design,
review, and analysis

¢ Risk Management — Life insurance, Long
Term Care, Disability, and Annuities

e Estate Planning — Gifting and Estate
Conservation Strategies

The Financial Services
You Need...
20 Years Of Experience
You Gan Trust!

0Osage Financial Group, LLC. is an independent firm with securities
offered through Summit Brokerage Services, Inc. Member FINRA/
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~ Suite E9 - Osage Beach, _
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2221 Bagnell Dam Blvd. Lake Ozark
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We Put The Professional In Property Management

As the Developers and General Contractor for several communities at the Lake, we understand the inner workings of your
property like no other group can. You can trust Property Management Professionals for expertise in all areas of property

management from site infrastructure and building maintenance to personal service and interaction with Homeowners
With over 10 years of “Hands On - On Site” experience we deliver with Professionalism.

PROPERTY MANAGEMENT PROFESSIONALS

. Phone: 573-302-1300 After hours: 573-216-0605
urton & Scott Frisella info@pmplakeozarks.com « www.pmplakeozarks.com

1222 Lands’ End Parkway ¢ Osage Beach, MO

CONSTRUCTION SERVICES LLC

www.ProBuildLLC.com

¢ Professional Design & Construction ProBuild sets the standard for commercial, multi-family and condominium

construction on Lake of the Ozarks. ProBuild has developed and built some
o Superior Oversight & Management of the lake’s highest quality projects and offers developers a unique combination

. of construction and development expertise. ProBuild works closely with
& Result Driven for Success developers to maximize the quality and market potential of every project.
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1"[hmty Pointe

ondominimms

From Concerpt to Completlon & Beyond...

573.302.1300 ¢+ 1222 Lands’End Parkway Osage Beach MO 65065 @
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Another bright idea from Culligan.

(ne

Now that’s efficient. Culligan HE.

*46% less versus a time clock regeneration softener.

Just like that high efficiency light bulb, a Culligan® High Efficiency Water
Softener can save you real money. The World’s Most Efficient Water
Softener features a Remote programmable touchpad, automatically alerts when
salt level is low, gives you softer laundry, spot-free glasses, and smoother skin and
silkier hair. And best of all, you can save up to 46%" on operating costs.

«_imited time offer.

f TRAI!F. upP

. wil ith oth

$200 trade-in toward purchase. Cannot be C

§200
TO HIGH EFFICIENCY!™
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er offers. Dealer participation may vary.

Join KB &

. David Crane for

better water. pure and simple. ' Water Talk on

277 LOWER BUSINESS PARK RD. | LINN CREEK, MO 65052 KR'!!-!

573-346-5221 | CULLIGANPRO.COM Thursduys ot 7:40 AM.

Gather with your %
associates, friends i
or family. @
BREEZES

Lake Ozark’s #1
choice for
great meetings,
great food,
great fun!

THE LODGE

OF FOUR SEASONS

GOLF RESORT & SPA SHIKI

www.4SeasonsResort.com

Horseshoe Bend Parkway | Four Seasons, MO | 573.365.3000
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A KEN KAVANAUGH DESIGNED COURSE

March opportunities
to peruse products,
display wares

By Nancy Zoellner-Hogland

Two area chamber directors
are hoping for perfect weath-
er the first two weekends in
March. However, their idea of
“perfect” might not be shared
by everyone.

“We don’t want thunder-
storms of course, because they
tend to keep people home —and
because we have booths set up
outside - but we also don’t want
it really warm and sunny so
that everyone is at home work-
ing around the house or out
digging in their yards. Instead,
we want them at our Busi-
ness Expo getting ideas about
what they could do around
their homes or in their yards so
cloudy skies with a cool wind
would be great,” quipped Mike

Kenagy, executive director
of the Lake West Chamber of
Commerce.

The 11th Annual Business
Expo, the only show of its kind
of the west side of the Lake, is
scheduled for 9 a.m. to 4 p.m.
Saturday, March 3. It will be
held at the Lake West Chris-
tian Academy on Highway 5 in
Sunrise Beach. As in the past,
both parking and admission
are free.

Kenagy said the event has
become so popular with the
chamber members that three
weeks before the date of this
year’s event, booth space was
sold out. This year’s show will
feature everything from roofs
to concrete, sunrooms to sun-
shades — and everything in be-
tween.

“And this year, at the request

of our members, we were able
to add 15 more spaces by put-
ting booths in the hallway.
We’ll have 75 booths represent-
ing more than 90 businesses
and organizations inside and
five more outside. This has
been such a good show that ev-
eryone wants in, so each year
we have to figure out how to
make it bigger. It’s a good prob-
lem to have,” he said, adding
that attendance has continued
to grow each year as well. Last
year’s event drew approximate-
ly 1,500.

Kenagy credits the success
to the shopper’s ability to com-
pare multiple products in one
visit with no pressure to buy
and to the vendor’s ability to
meet one-on-one with a large
number of potential custom-
ers.

The following weekend, the
Camdenton Area Chamber of
Commerce will host its 33rd
Annual Lake of the Ozarks
Products and Services Show
at the Country Club Hotel on
Horseshoe Bend, off of Bagnell
Dam Boulevard in Lake Ozark.
The show, set for March 10 and
11, offers free admission, free
parking and free shuttle from
Monarch Plaza (former Carl’s
Supermarket) in Lake Ozark.

Trish Creach, the new execu-
tive director of the Camdenton
Area Chamber, said while more
than 130 booths were already
reserved, they still had some
8-by-10-foot spaces available.

“We went into last year’s
show with 155 so we'’re

continues on page 17
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Local employment picture starting to improve

By Nancy Zoellner-Hogland

In February, Secretary of La-
bor Hilda L. Solis reported that
the national unemployment
rate had dropped to 8.3 percent
— its lowest level since Febru-
ary 2009. However, Gallup’s
mid-month  unemployment
reading, which is based on the
30 days ending Feb. 15, serves
as a preliminary estimate of
the U.S. government report
and suggests the Bureau of La-
bor Statistics will likely report
on the first Friday of March
that its seasonally adjusted un-
employment rate increased to
9 percent in February.

Numbers in Camden, Miller
and Morgan counties paint an
even bleaker picture. Jim Dick-
erson, the Central Regional
Workforce Chairman for the
Missouri Career Center, said
unemployment has been av-
eraging between 11.1 and 11.5
percent in the tri-county area.
Those numbers equate to ap-
proximately 4,500 people out
of work.

However, he also said the
entire Lake-area economy is at
its “blossoming stage.”

“We're starting to see a lot
more job orders coming in. Al-
though some are lower-paying
positions, they could provide
work for the summer until the
economy starts to improve,” he
said.

Several positions also re-
cently became available at CVS
Pharmacy and Kohl's Depart-
ment Store. Menard’s, a home
improvement store, is expected
to open this spring and will be
hiring an additional 130 and
150 seasonal, part-time and
full-time employees. With the
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construction taking place at
the Shoppes at Eagles’ Land-
ing in Lake Ozark and the start
of construction at Dierbergs
in Osage Beach, many laid-off
workers are, or soon will be,
back on the job.

“By the end of March, we’ll
be experiencing the closing at
Modine. However, the good
news is that there’s a new busi-
ness in Eldridge, Missouri that
needs 15 welders and we've
been able to send several oth-
ers to a new manufacturer in
Lebanon,” he said.

L _
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That company, Detroit Tool
and Metal Products is a lead-
ing manufacturer of precision
metal stamping and fabricated
components for a variety of
major industries, including ap-
pliance, agriculture, consumer
products, defense, heavy-duty
truck, lawn and garden and
recreational products. The
manufacturer is undergoing
its second major expansion,
which will create another 75
new local positions.

Dickerson also said that
under the Trade Act, laid-off
Modine workers who were em-
ployed for 120 days prior to the
plant’s closing will also qualify
for up to $15,000 per person to
use for college.

The Trade Act of 1974 (as
amended in the Trade Act of
2002) is a federal program that
provides special assistance to
workers who produce articles
that are subject to import com-
petition and who lose their jobs
or whose hours of work and
wages are reduced as a result
of increased foreign imports
or, under certain conditions, a
shift of production outside the

---1--
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United States. The goal of the
Trade Adjustment Assistance
(TAA) program is to help dislo-
cated workers obtain new suit-
able employment as quickly as
possible. Suitable employment
is defined as a job of equal or
higher skill level with wages
not less than 80 percent of
those earned at adversely af-
fected employment at the time
of layoff.
TAA includes a variety of
benefits and services to help
workers prepare for or obtain
new employment:
°eQut of area job search assis-
tance

* Relocation assistance

* Training services & expenses

* Remedial education

* Training waivers

° Alternative Trade Adjustment
Assistance

* Health Coverage Tax Credit

Dickerson said workers can
choose from a variety of college
programs. For more informa-
tion, Modine employees need
to visit the Career Center on
Highway 54 across from the
Camden County Courthouse.

RALSTONE PRODUCTS FORFTTIE HOME
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of natural stone into your

home. Natural stone brings a
strength and durability that adds
sophistication to a gleaming
kitchen countertop, a dramatic

tub surround, a beautiful

bathroom vanity-- or even a
breathtaking fireplace mantle.
Natural stone adds value
and desirability to your home

or condominium. It defines
elegance, lasts a lifetime and is
virtually maintenance-free ...
gold standard for both durability
and character. All fabricators are
NOT created equal. Stop in and
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www metromar

* Granite
e Marble
¢ Solid Surface

Bring the warmth and beauty

*Free kitchen sink with purchase of 35 square feet or more granite or quartz
countertop and undermount sink prep required. Offer can be combined with
granite promotions with a maximum of two free sinks per household. Orders
must be signed and returned no later than 4/30/2012, with template date
scheduled by 5/30/2012. Coupon required for free sink offer.
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Get Natural Stone
for Your Home, Get a Fre_e*
ProFlo° Stainless Steel Sink

e Limestone &
Travertine
* Soapstone

ot

¢ Quartz
* Going Green:
“Recycled Glass”

METRO MARBLE & GRANITE

5211 OSAGE BEACH PKWY |

573.552.0140

Teri Stout
Design Coordinator I

let us explain the difference.

www.metromarble.com J
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Let us help you
save on your
insurance bill.

Call"us*today!

‘ Lake Insurance Group - Auto - Boat
Experience « Value « Customer Service + Home * Motorcycle
. Life - Business
Osage Beach - 573-348-0499 .+ . workers
info@lakeinsurancegroup.com Comp.

It is what’s missing from most
businesses today.

In order for us to be successful
and maintain our reputation
we must pay attention to
every last detail.

It is often what separates us
from the competition. We
guarantee it.

.beyond ordinary

Pick's Callery

562 Highway 42, Osage Beach
www.picksgallery.com

573-348-9100

LENNOX )

HEARTH PRODUCTS
Innovation never felt so good.™

Program teaches community
how to put ‘Be prepared’
motto into action

continued from page 3
them to the care center if ap-
propriate; a third team checks
neighborhood gas meters. The
remaining team walks door-
to-door to check on homes dis-
playing the “Help” placard or
no placard. As the teams com-
plete their assignments, they
report back to the gathering
site and make further plans as
required.

Later, the groups work on
compiling information about
how many people and pets live
in each household. If the fam-
ily includes children, their ages
are noted. If it includes dis-
abled residents, their special
needs are recorded. Groups
also locate electric and gas
shutoffs. The group also at-
tempts to learn what types of
special skills are possessed by
residents.

“If we had an earthquake,
for instance, and had injuries
in our neighborhood it would
definitely be helpful to know
if we had a doctor, nurse or
paramedic living on our street.
However, every piece of in-
formation collected is kept
confidential. I've put together
a directory for my neighbor-
hood but it includes only phone
numbers,” she said, adding the
directory was put to use when
a problem was detected on a
home belonging to an out-of-

towner. “We were able to call
him, tell him about the prob-
lem and he got it fixed right
away before any more damage
was done so this also serves as
aneighborhood watch of sorts.”

Jones said organizing a
neighborhood group is as easy
as inviting neighbors in to dis-
cuss the program. For more
information or assistance in
starting a group, call her at
573-365-2477 or email the.jon-
ess@charter.net. For more in-
formation about the Map Your
Neighborhood project, check
out www.emd.wa.gov/myn/
myn_organize.shtml.  Jones
said she gathered much of her
organizational material from
that website.

Origin of Map Your Neigh-
borhood

MYN dates back to 1986
when it was created for a Cali-
fornia neighborhood. The pro-
gram was refined and expand-
ed over the years by its creator.
Its value was demonstrated
following the 2001 Nisqually
earthquake, when the Nine
Steps were successfully car-
ried out in 92 percent of the 460
participating neighborhoods.
Since that time, thousands
of communities have imple-
mented the program, which
received the “Overall Award in
Excellence” at the 2008 Nation-
al Earthquake Conference.

Osage Financial Group

— —

Osage Financial Group (OFG) celebrated opening their offices in
Osage Beach with a ribbon cutting with the Lake Area Chamber of
Commerce. Log on to Osagefg.com, or call 573-302-7707 to learn more.
Pictured along with Chamber Active Volunteer Ambassadors and
TAG Team Members from left to right are: (1st Row) John Watson,
Owner; Jody and Victoria Watson. (2nd Row) Aaron Spieler, Famer’s
Insurance; Jennifer Betherum, Lake Area Chamber Board Member;
Jeff Betherum, Lake Insurance Group; Misti Schaeffer, Olympus
Media; Tom Smith, American Sun Control; and Amanda Fagan, Golden
Rule Insurance.
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MO Extension provides tradeshow tips

By Nancy Zoellner-Hogland

Participation in tradeshows
such as the Lake West Cham-
ber of Commerce Business
Expo and the Camdenton Area
Chamber of Commerce Prod-
ucts and Services Show can
provide many benefits to busi-
nesses.

They allow businesses to
show and demonstrate their
products in a low-pressure en-
vironment; strengthen the po-
sition of their brand; meet face-
to-face with potential buyers;
strengthen or reinforce rela-
tionships with other businesses
- or get a closer look at the com-
petition; test new products; and
even conduct informal market
research.

Jackie Rasmussen, business
development specialist with the
University of Missouri Exten-
sion, put together some tips for
tradeshows that are designed to
help businesses make the most
of the events.

“Businesses  should first
identify their purpose for being
in the show because that can
greatly influence the layout of
their booth. They need to de-

rersonal
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cide if they want to introduce a
new product or service, create
awareness for their business,
encourage a trial of their prod-
uct or service, cultivate poten-
tial sales to keep pace with or
ahead of competition or gener-
ate positive public relations,”
she said.

When designing the booth,
keep in mind that color is one
of the biggest ways to capture
attention. Red, yellow or orange
help indicate importance, em-
phasize the message and draw
the viewer’s eye to the booth.
Studies showblackletteringona
yellow or orange background is
60 percent more likely to be read
than if on a white background.
Stay away from earth tones or
blue which may be viewed as
“comfortable” because they can
also be dull when communi-
cating a message. Signs should
read like a billboard with a bold
message that in eight works or
less tell what the company or
product can do for the potential
customer.

“The most important mes-
sage the prospect wants to see is
not who you are, but the answer

Your Local

Specialist

Libby Holland

Loan Production Manager
28 year Lake resident
30+ years of experience

IROQUOIS
FEDERAL

Mortgage/Loan
Production

E;; 573-348-6686

Loan Production

to, ‘What can your company or
product do for me,” Rasmussen
said.

Lighting greatly enhances
the visual impact of the display
because the viewer’s eye is at-
tracted to the brightest spot.
Adding a few extra spotlights to
the exhibit can increase visual
pulling power by 5 percent, al-
lowing it to stand out and be no-
ticed more quickly and easily.

Rasmussen also suggested
using round tables instead of
square or rectangular counters,
which create the impression
that the visitor should stand on
one side and the seller on the
opposite side. They also tend
to serve as a barrier and reduce
the quality of interaction where
round shapes eliminate the per-
ception of positioning and cre-
ate a more friendly, side-by-side
conversation. Instead of placing
tables across the front of an ex-
hibit, which can act as a block-
ade and keep visitors from en-
tering, include open spaces that
allow visitors to browse. Exhibi-
tors can also create a more in-
viting atmosphere by smiling
- and standing off to the side

Bob Cotter

Branch Manager
18 year Lake resident
30+ years of experience

ESTABLISHED 1883

THE LANDMARK CENTER

3535 0SAGE BEACH PARKWAY | SUITE 303 | 0SAGE BEACH

- *Securities offered through Raymond James Financial Services, Inc. + Member FINRA/SIPC
+ Not FDIC insured or guaranteed by any government agency., not a deposit
+ NOT GUARANTEED by Iroquois Federal + Subject to risk and may lose value
+ Iroquois Financial, Libby Holland and Iroquois Federal are independent of RJFS.

Raymond James™
Representative*

near the front corner of the ex-

hibit - without crossing arms or

standing with hands in pockets.
When scheduling workers,

business owners should keep

in mind that the people in the

booth are as important to sales

as the product itself. Rasmus-

sen said that before the show,

business owners should:

® Share goals with the sales team so
they understand motives for atten-
dance

® Establish and communicate dress
code guidelines

® |nform workers they need to stay
off the phone and on their feet and
leave the booth to rest, eat, drink or
smoke

® Make sure workers know products
or services well

® Give specific goals, such as garner-
ing a certain number of sales leads

® Train their people so they feel com-
fortable giving a quick presentation
that efficiently and effectively con-
veys the message before moving on
to the next person.

® Be judicious when handing out liter-
ature. Most of it ends up in the trash
can unread. The best brochures are
a one-page fact sheets which are
easier to carry home and less likely

to be tossed — but no matter which

style is used, they shouldn't be

stacked on a table.

“It’'s better to frequently
re-stock your literature rack
than to have a pile that in-
dicates that you don’t place
much value on the brochure,”
she said, adding that trinkets
piled on a counter will also
be treated with low value. In-
stead, carry a few items that
can be given away after each
conversation. Giveaways
should reinforce objectives
so if name recognition is the
goal, provide “walking bill-
boards,” bags imprinted with
the business name. To cre-
ate top of mind awareness,
provide something that will
last long after the show has
closed. Keep in mind that
quality is critical - useful gifts
are retained, useless gifts end
up in the trashcan; unique
is better than expensive and
personalized is better than
both; on the desk is better
than in the desk.

Before the event, busi-
nesses need to advertise their
presence at the upcoming
show and then follow up after
the show with a direct mail
piece and/or a phone call.
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Your Local

Robert Cotter
Financial Advisor
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Alphagraphics has joined the
Lake West Chamber of Com-
merce and was welcomed with
a ribbon cutting. Pictured | to r:
Brandi Peterson, Phoenix Reno-
vation & Restoration; Gayle
Thompson, Charter Communica-
tions; Bill Borders - Owner Al-
phagraphics, Christine Hentz,
Marketing Representative
Alphagraphics, Christy Hofstet-
ter Sales Manager Alphagraph-
ics, Kerry Brake Estimator Alpha-
graphics, Liz Brown, Mills & Sons
Insurance and Diane Bequette,
Smartmoves Cost Reduction Sys-
tems.

rvey

B

Lake-Wide call 888-785-7652

e

Dock Solar Systems y4
Residential Solar Power '
Commercial Solar Power
Rebates & Incentives

" FREE

Social Networking! 699

TOLL-FREE 1-893-333-0380
120.545.8311

Making Decisions for a Greener Future
www. Lake-Ozark-Solar.com

FTC warns against
new telemarketing

sCam

continued from page4
to take the time to report every
unwanted call.

“That’s the only way we
can do anything about them.
Although sometimes it’s just
a mistake on the part of le-
gitimate businesses, there are
many scams out there whose
only purpose is to collect per-
sonal information so they can
steal someone’s identity. How-
ever, our office investigates all
complaints and eventually they
will be caught,” she said, add-
ing that to date the attorney
general’s office has obtained
court orders requiring telemar-
keters that violated the No Call
law to pay nearly $4 million to
the state.

In the meantime, Gonder ad-
vised consumers not to include
their phone numbers when
registering with organizations
or business unless absolutely
necessary because many times,
those lists of phone numbers
are later sold to telemarketers.

Consumers that have not yet

registered their home phone
numbers with the Missouri No
Call List can do that by visiting
http://ago.mo.gov/nocalllaw/
or calling 866-buzzoff (866-
289-9633). Those who continue
to receive calls after registering
with the state need to file com-
plaints at https://www.nocall.
ago.mo.gov/cgi-bin/nocall/no-
callComplaint.cgi.

To register with the federal
directory, which allows cell
phones to be added, call 888-
382-1222 from the phone to
be registered or visit https://
telemarketing.donotcall.gov
and click on “Register a Phone
Number” in the column on the
left side of the page. Registra-
tion will not expire. Telephone
numbers placed on the Na-
tional Do Not Call Registry will
remain on the list permanently
due to the Do-Not-Call Im-
provement Act of 2007, which
became law in February 2008.
Read more about it at http://
www.ftc.gov/opa/2008/04/
dncfyi.shtm.

News Tidbits

11th Annual Eggs & Issues
Friday, March 9th, 2012

Eldon Community Center,
Rooms A & B. Buffet Breakfast-
7:00a.m. Program- 7:30-9:00
a.m.

Meet Your Legislators in-
cluding U S Congressman
Blaine Luetkemeyer, a repre-
sentative from State Senator
Mike Kehoe’s Office, and State
Representative Rodney Schad.
Also scheduled to be present
is AmerenUE’s Shoreline Man-
ager Jeff Green.

Sr. Officer Kevin Friend
of the Osage Beach Police
Department to participate
in 25-mile walk

Sr. Officer Kevin Friend of
the Osage Beach Police Depart-
ment will be walking 25 miles
in 2 days to raise funds for
Concerns of Police Survivors
(C.0.P.S.) and their Hands-On
Programs for families and co-
workers of officers who have
been killed in the line of duty.

The National C.O.P.S. of-
fice and the Arizona C.O.P.S.
chapter will host the inaugu-

ral COPS WALK SOUTHWEST
March 10-11th, 2012, in Phoe-
nix, AZ. The journey will start
in the scenic South Mountain
Park and continue along the
Salt River Project Canals and
other scenic and urban areas of
Tempe and Phoenix, AZ.

Participants of COPS WALK
SOUTHWEST are challenged
to raise $2,500 each to help
support programs that include
retreats for survivors and con-
ferences held in Washington
D.C. for National Police Week
each May.

Financial-services firm
Edward Jones ranked No.
5 on FORTUNE magazine's
“100 Best Companies to
Work For 2012"

In its 13th appearance on
the prestigious list, according
to Tony Reahr, AAMS Financial
Advisor, Lake Ozark, Missouri..

Edward Jones also ranked
No. 3 for large-sized companies
and No. 2 for work-life balance
for associates who feel “en-
couraged to balance their work
and personal life.”
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JeruingJafi fied (ustomers for TICE Sales & Service
Over 20 A e g D R ‘Renewable Energy &

' Energy-Efficient Products
A0 D I eiitrization & Green Products

AL T TE VRS
(R TN

\Crossing the Line???

Worried about the FERC project boundary? N
Schultz and Summers Engineering can help! &

Project Boundary Staking $150
Know if you are safe from FERCs order.
Elevation Certificate $400

Eliminate your requirement for flood insurance

Elevation Certificate/Project Boundary Staking $500
Receive a discount for ordering both

www.schultzandsummers.com
573-365-2003




Page 16

March, 2012 Lake of the Ozarks Business Journal

THE

[|GHTEST
BEER

IN THE WORLD.

INTRODUCING A LIGHT GOLDEN LAGER THAT DELIVERS CRISP REFRESHMENT

Lake of the Ozarks' Baxter's

T U mer—

~ =

[ o m

CALORIES

PREMILM
LIODHT BEER

o

nERE

DeClue &
Dunstan

ACCOUNTANTS

973-392-5643

North & Mill St.
P.O. Box 148

Eldon, MO 65026

Small Town Practice,
Big Time Service!

without THe guit. SELECT 55

CALORIES

www.declueanddunstanaccountants.com

Lakeside Grille Makes 2012
OpenTable Diners’ Choice List

OpenTable.com diners and were marked as «seated»
recently voted Baxter’s for that reservation. Only one
Lakeside Grille onto the Feedback Form can be com-

RESPONSIBILITY MATTERS
usch, Inc., Select 55 Light Beer, St. Louis, MO
., 199 carbs, 0.5 protein and 0.0g fat, per 12 oz

February 2012 OpenTable Din-
ers’ Choice list for the Lake of
the Ozarks. Restaurants are
named to the web site’s Din-
ers’ Choice list through quali-
fied, unbiased and up-to-date
feedback from patrons who
book through OpenTable.com.
OpenTableis aleading provider
of free, real-time online restau-
rant reservations for diners and
reservation and guest manage-
ment solutions for restaurants.

OpenTable employs several
measures to ensure that no
individual or entity can inap-
propriately influence its rat-
ings and reviews system. Din-
ing Feedback Forms, which
are the source of the ratings
and reviews published on the
website, are only sent to those
diners who booked a reserva-
tion through OpenTable.com

pleted for each seated OpenT-
able reservation. In addition to
providing restaurants with free
feedback from recent diners,
these forms are used to gener-
ate the local “top restaurant”
lists published monthly on
OpenTable.com.

Within the last 30 days,
OpenTable diners rated Bax-
ter’s Lakeside Grille 4.7 out of 5
(outstanding), commenting on
the excellent atmosphere, staff
and quality food.

For more information
on Baxter’s Lakeside Grille,
call 573-365-2669 or please
visit www.baxterslakeside-
grille.com or Baxter’s Facebook
page. For more information
on OpenTable.com’s Diner’s
Choice lists, please visit www.

opentable.com.

Client Write-Up Services
(Financial Statement Preparation)

Payroll Check Writing
(Employee Payroll Check Preparation)

Tax Returns G
(Indlividual, Corporate, Partnership, Fiduciary, D 75’:'434"163 5
Not-For-Profit Tax Return Preparation) M/ o

Computer Service f}, = Iukeredesfql'e com

(Software Support, Data Processing)
Serving Eldon, the Lake and surrounding communities’ 3Willow Road Eldun, MO 65026
Office: 573-365-7332  Fax: 573-365-7335

Lindsey Widtfeldt

lindsey@lakerealestate  .com
www.lindseyatthelake.com

Tax and Accounting Needs for 38 Years!
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March opportunities to peruse products, display wares

continued from page 10
anticipating that we’ll sell out
of space this year. And judg-
ing by the number of calls that
have been coming in, we're
going to accomplish that fair-
ly quickly,” she said adding
that the Product and Servic-
es Show would also include
a wide range of businesses.
“AndI've been told that HyVee
is going to be bringing their
chocolate fountain again.
That alone makes it worth at-
tending!”

Creach credited the suc-
cess of the show to the ven-
dors’ ability to have direct

access to potential custom-
ers, showcase businesses
products and services and in-
crease brand exposure while
driving traffic to businesses.
It allows businesses to pro-
mote and sell their goods and
services to two markets—oth-
er businesses, and end-line
consumers.

“Last year’s attendance hit
5,700. Of course, notevery per-
son is going to be interested in
every single booth but where
else do you have the opportu-
nity to display your productin
front of that large of a target
audience? And maybe some-

with Mike Ogle of
First State Bank Mortgage

Tips on what
NOT to do when
applying for a
home loan

Finding the right loan and clos-
ing on your new home should be
an exciting, simple and straightfor-
ward process. By following these
simple tips and keeping in touch
with your lender on a regular ba-
sis, you can avoid any issues that
may delay or complicate your loan.

e Don't buy or start a new
lease on an auto during the ap-
plication period! Lenders will look
carefully at your debt-to-income
ratio. A large payment such as a
car lease or purchase can increase
these ratios and prevent you from
qualifying for a home loan.

e Don't make large-dollar
transfers from one bank account
to another! These transfers show
up as new deposits and can com-
plicate the application process be-
cause you must disclose and docu-
ment the funds. The lender can
verify each account as it currently
exists and you can consolidate the
accounts later.

e Don't change jobs! A new
job may involve a probation pe-
riod, which must be satisfied be-
fore income from the new job can
be considered for qualifying pur-
poses. Your lender will re-verify
your employment and update your
credit report prior to closing. Any
material changes in your credit or
employment status may have an
adverse effect on your loan com-
mitment.

Mortgage $ense

e Don't buy new furniture or
major appliances for your new

home! If you buy appliances
on account, this will affect your
monthly debt-to-income ratios. If
you pay cash for the appliances,
this will lower your cash reserves
and decrease the amount of mon-
ey you have available for closing
costs and down payment.

e Don't attempt to consolidate
bills before speaking with your
lender! The lender can advise you
if this needs to be done and how
to proceed.

e Don't pack up information
you will need for the loan applica-
tion! Important paperwork such
as W-2 forms, divorce decrees and
tax returns should not be put in
storage until after you have pro-
vided necessary copies to your
lender. Duplicate copies can take
weeks to obtain and could stall
the closing date on your transac-
tion.

Mike Ogle is a Residential
Mortgage Lender at First State
Bank. Contact them at 573-302-
0080 or on the internet at www.
fsbfinancial.com.

one might not need a new
furnace right now but next
year, if theirs goes out, there’s
a good chance they’ll go dig
out that business card they
picked up at the show. It’s re-
ally a tremendous return on
the investment made.”
Creach said the chamber
board feels it is so impor-
tant for vendors to make the
most of their booth that they
again partnered with Jackie
Rasmussen, business devel-

opment specialist with the
University of Missouri Exten-
sion, to offer a “Tips for Trade-
shows” seminar, which was
open to the public.
Rasmussen advised exhibi-
tors how they could maximize
their tradeshow experience
by identifying their purpose
for being at the trade show
and conducting pre-Show
advertising and promotions.
She also told them how to cre-
ate exhibits that sell and how

to capitalize on the opportu-
nity that the show provides.
For more information see the
accompanying story, “Tips for
tradeshows,” on page ??.

For more information and
exhibitor application forms
call the Camdenton Area
Chamber of Commerce at
573-346-2227 or download an
application at the Chamber
Web site: www.Camdenton-
Chamber.com/ProductShow

hoices.

Mitchell Mills
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Liz Brown

Tami Brown

With so many choices in life, let Mills e Sons Insurance
take the guess work out of your insurance decisions.

We're on your side... because [ife happens!

Mills er Sons

INSURANCE

Teresa Bollenbach

1\

Trusted
Choice®

SINCE 1869

3535 Osage Beach Parkway, Suite 401

6 —

Osage Beach, MO

www.millsinsurance.com

973-302-161

Allied
Insurance

a Nal-onwde COMpany
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Summers Chosen for Award

Schultz and Summers En-
gineering principal Bob Sum-
mers has been selected as one
of the top 20 under 40 rising
stars by Engineering News
Record (ENR) - Midwest. ENR
Midwest is the foremost publi-
cation on all facets of the devel-
opment, design and construc-
tion marketplace in Illinois,
Indiana, Wisconsin, and east-
ern Missouri.

“Being selected by ENR for
this list is a real honor. I love
my profession and work hard

Pink Night March 16th Featuring
Madd Hoss Jackson-Gome out and help
raise money for breast cancer research!

NIGHTLY ENTERTAINMENT!

—"

March 3rd- March 17th
Well Hungarians St. Patty’s Party
March 10th-Contagious = Madd Hoss Jackson nghf.’

l
March 16th Pink Night  Mar, 24th Rough Ryders Wiz ad
Madd Hoss Jackson  par. 31st Members Only !/ EJ2.2

The Lake’s Best Kept Secret For Food!
Daily Lunch & Dinner Specials

(573) 348-1443

STONECREST MALL ¢ 0SAGE BEACH
hitp://www.hootleggersgrill.com/

»lake business builders

What are you bringing to the game?
www.LakeBusinessBuilders.com

JOINUS! =
Every Tuesday e
at the Elk's Lodge =

*154,900!

ENDLESS LAKEFRONT VIEWS
A MILE MARKER $125 300
——'1‘90

System, Bus Pickup at Door.
Super Investment Opportunity!

to design projects that improve
the lives of the citizens in Mis-
souri, but I never expected to
get something like this. It’s
very humbling,” said Summers.

The Top 20 Under 40 Pro-
gram received scores of nomi-
nations during a submission
period extending from Nov. 1
to Dec. 8. The winners were
chosen based on individual
accomplishments along with
their ability to demonstrate ex-
cellence and leadership in thei
professions.

3 BR, 2BA, 4 MM
Fully Furnished
Lakefront Home

816 541-5992
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McCarthy Honored at LRHS

A reception was held Jan. 17
to honor Kitty McCarthy, out-
going director of Volunteer Ser-
vices at Lake Regional Health
System over the past 23 years.

At the reception, McCar-
thy was presented with sev-
eral gifts and plaques, as well
as a proclamation from Osage
Beach Mayor Penny Lyons,

presented by aldermen Lois
Farmer and John Olivarri. In
addition, Rep. Diane Franklin
(R-155) presented her with a
resolution from the Missouri
House of Representatives hon-
oring her dedication and many
years of faithful service to pa-
tients and the community.

with Trenny Garrett, Central
Trust & Investment Company

Investing with Style

While Central Trust & Invest-
ment Company doesn’t focus on
buying individual stocks (we prefer
the investment portfolio approach),
the current financial climate bears
looking at how you approach this
avenue of investing.

Are you looking for value?

The goal of a value stock inves-
tor is to seek out “bargains,” find-
ing those companies whose stock
may be out of favor for one reason
or another and whose stock is in-
expensive relative to the company's
earnings or assets. Value investors
are looking for companies that have
shown low or no sales growth, have
little corporate debt and experience
below-average earnings increases.

The next step is to determine
whether or not the company's low
share price is unjustified. For in-
stance, can the undervaluation be
traced to the fact that the com-
pany's industry or products are cur-
rently out of favor, or is it because
of some problem within the compa-
ny for which there is no immediate
or near-term solution?

By its very nature, value invest-
ing means being able to sit back
and wait. The belief is that other
investors soon will draw the same
conclusions about a company's po-
tential and bid up the stock price.
Value stocks typically have an
above-average dividend yield.

Are you seeking growth?

For growth stock investors, it's a
matter of expectations. Growth in-
vestors are on the lookout for com-
panies whose sales and earnings are
expected to grow steadily. Because
a profitable company rarely goes
unnoticed, growth stocks generally
are not inexpensive. However, given
the appreciation potential that they
see, growth investors are willing
to pay the premium involved. The
growth investor's challenge, of
course, is to buy early enough, not
sell off the winners too early, and
not hang on to the losers too long.

A Matter of Trust

Trenny Garrett, J.D., CTFA

Style drift

A stock identified as -either
“growth” or “value” need not re-
tain that characteristic forever. Over
time stocks may drift from one cat-
egory to the other as their fortunes
change. As that happens, a portfolio
inadvertently may drift from one
style to the other. The significant
variability of the investment returns
between these two styles suggests
that “style diversification” may be
appropriate or, at least, that style
should be one of the metrics by
which an investment portfolio is
measured periodically.

A combination of styles?

There are ways to build your
portfolio in a manner that com-
bines value and growth stocks in a
proportion with which you can be
comfortable. In other words, you
can think of not one style versus the
other but, rather, of the styles falling
across a spectrum. We can help you
find where you want to be along
that spectrum. In today's volatile
economic environment, utilizing
the services of a trust company that
can incorporate both diversification
and asset allocation is becoming in-
creasingly essential. Give us a call
to set up an appointment.

Trenny Garrett is Senior Vice Presi-
dent at Central Trust & Investment
Company, Osage Beach. You can
contact her at 573-302-2474 or visit
www.centrustco.com. Central Trust &
Investment Company is affiliated with
Central Bank of Lake of the Ozarks.

b

We are a full service inspection company to help you
with all your inspection needs. Our company has
served all of Central Missouri and the Entire Lake
Area since 1998. Call us for your next inspection!

The #1 Way To Search
www.GotlLake.com

LT $899,900

=4
.| i

Lakefront

* 7BR/7BA, 7,360 Sq. Ft. Brick Home w/86’ LF

* 2 Master Suites, Gourmet Kitchen & Game Room

* Granite, Hardwood, Sound System Inside & Out

* MLS#3082614

* Text T404692 to 85377 for More Info

$289,000

5,200 Square Feet
« In Kaiser Industrial Park
* 4 Overhang Doors-Entire Building Central Air/Heat
* Vaulted Ceilings and Office/Home Set Up as Well
* MLS$#3075941

" . $465,000
gLce

* Lake Home on 2.5 Acres

* Great Deep Water

* 5BR; 2 are Master Suites, 4BA

* MLS#3082830

* Text T63765 to 85377 for More Info

Lakefront Lot

* Great Access by car or boat

* 16MM-In Osage Beach

* Established Neighborhood

* MLS#3081628

* Text T332480 to 85377 for More Info

ST $105,000

Lighthouse Landing
« Affordable and Efficient 2BR Condo
* 12x32 Boat Slip and PWC Slip
* Low Assessments
* ML$#3082288
* Text T386045 to 85377 for More Info

$699,000

:
41 Acre Ranch

* Custom Built, Pristine 6,784 Sq. Ft.

* Lake, Barn, Garage and Fenced

* Private and Secluded Yet Close

* MLS#3077623

* Text T63787 to 85377 for More Info

$199,999
i ]

Commercial
* 4 Plex-Centrally Located in Sunrise Beach
* Fully Maintained-Investment Property
* Fully Rented Year Round-Newly Remodeled
* MLS#3082927

¢ _ $139,900
Nl " I .._- -

e --_‘-:-":'-'“i- :,*?
B i} 2111
Picturesque Setting

* 3.87 Acres, Close to Town

* Newly Remodeled 3BR, 2BA

* LARGE Shop w/ 220 Service

* ML$#3079243

* Text T63952 to 85377 for More Info

$274,000

New Construction

* 3BR/25BA

* 1,920 Sq. Ft. / 75 Lakefront

* Cove Protected

* MLS#3082628

* Text T404691 to 85377 for More Info

(573) 365-1555 « (877) 870-5253

Guﬂermeir * @au i,([son

REAL ESTATE

* Easy To Use

¢ Real-Time
Property Updates

* Log-In Today &
Let Your Mouse
Do The Work!

REAL ESTATE 24/7

Number One In
Home - Condo -

* Relocation Inspections

North America
Commercial

S73 - 302 - 1799

AMERISPEC

HOME INSPECTION SERVICE

* State Licensed Septic & Water Inspections

* Termite Inspections ~ * HUD Compliant Foundation Inspections
* Radon (NEHA Certified) * USDA Inspections
* Mold Inspections (Certified by EPA Lab) ~ * Air Qual ity Testing
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Quick Books Pro Advisors
Installation and Staff Training!

QuickBooks*

-25th year serving the Lake!
-Income Tax Preparation

Indlividual & Business
-Payroll Services

BEDNARA, VANDERVELD & CO., CPA'S

Certified Public Accountants - Advisors to Small Business

0/3.348.1616

Www.bednaracpa.com

Call for Your
FREE Initial
Consultation!

(Yen Yo Jund for funch & Dinner

CoLDp OYSTER &
SHRIMP BAR
INCLUDING STEAMERS

INCREDIBLE
14-MiLE VIEW

PATIO OR
LAKEVIEW DINING

(S,’mmm Dining with & (Sﬂ%%ﬂé/ﬂ/'%

LUNCH 11 AM ¢ DINNER 5 PM ¢ 365-3255 ¢« LAKE OZARK ¢« WWW.JBHOOKS.COM
BUSINESS 54 AND THE COMMUNITY BRIDGE « COME JOIN Us!

Osage Community Elks Lodge #2705
Contributes $500 For Shoreline Cleanup

_ -

The Osage Community Elks Lodge #2705 contributed $500 towards
the replacement boat motor fund for the Adopt-A-Shoreline Program
in Zone 10. Pictured are Bryan Vance, Adopt-A-Shoreline Coordinator;
Roy Keown, Elks Trustee; Bruce Mitchell, Zone 10 Coordinator; Michael
Tyrell, Elks Trustee; Jack Stockwell, Elks Lodge Shoreline Cleanup
Chairman; and Trish Creach, Camdenton Chamber Executive Director.
The Adopt-the-Shoreline program at Missouri's Lake of the Ozarks en-
ables interested groups and individuals to “adopt” portions of shore-
line for litter control. With nine local civic organizations adopting a
total of 89 miles of shoreline, participation has grown to 97 groups
and more than 500 miles of adopted shoreline.
http://www.ameren.com/sites/aue/lakeoftheozarks/Pages/Adopt-
theShoreline.aspx

- Part Time CFO
Services

- Quickbooks
Services

- Compilations

- New Business

Formations

SAY

22 North Shore Drive
Lake Ozark, MO - 573-952-8828
eldonbi@duncanco.net
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Kiwanis Present Check to Hope House

Kiwanis recent check presentation to representatives of Hope House.
From left, Kiwanians and members of the Christmas for Kids Commit-
tee Jennifer Hoose and Missy Martinette Hills; Eleanor Hickey from
Hope House; Mike Waggett, president of the Kiwanis Club of Ozark
Coast; Barb Fisher from Hope House; and Katie Karr, a member of the
Christmas for Kids Committee and also a Kiwanian. The funds were
raised from the December Christmas for Kids. Kiwanis meets every
Thursday at noon at the Resort at Port Arrowhead.

with J.L. Brenizer of Golden
Rule Insurance

Paying too little
can be the most
expensive

Having owned my own busi-
nesses and been in the insurance
business for more years than | like
to admit. | have found that most
people don't really understand
insurance and how it works and
maybe don't care. That is why it is
so important to have an agent that
does understand insurance and
how to use it to best protect you,
your family, and your business.

While reading an article the
other day it made me think of a
problem we all have. We want to
have the best but we also want it
cheap. In this article was a copy of
an ad from 1940’s paper. The ad
was titled “Something to Think
About” and this is what it said.

When you buy for the price,
these days, you can never be sure.
It's unwise to pay to much, but
its worse to pay too little. When
you pay too much you lose a little
money - that is all. But when you
pay too little, you sometimes lose
everything because the thing you
bought was incapable of doing
the thing it was bought to do. The
common law of business prohibits
paying a little and getting a lot- it
can't be done.

That ad was written 70 years
ago and is still true today. When
you go to buy insurance the most
expensive policy you can buy is the
one that doesn’t cover the loss you

“Insurance TaIk"

J.L. Brenizer, CIC, LUTCF

have or had too low of a limit to
pay all of the claim. How would
you feel if you decide to save a
couple hundred dollars but then
you have a loss and it costs you
thousands. This can easily happen
but it doesn't need to. Listen to
your agent and work with them.
They should try to sell you what
you need to cover your assets but
you chose what you buy.

Some times you may even go
to more than one agent or com-
pany trying to save some money.
When you do this be sure you are
comparing the same coverage. Be-
cause just like the ad said 70 years
ago when you pay too little, you
sometimes lose everything.

JL Brenizer, LUTCF is a Certi-
fied Insurance Counselor with the
Golden Rule Insurance Agency in
Osage Beach. He can be reached
at 573-348-1731 for additional
comments or questions.

4
NSURANCE AGENCY

CONTRACTORS-LET US
HELP YOU GET TO WORK!

We can customize a contractors insurance
package to fit your business

including, bonds, liability and

workers comp as well as all your
equipment and autos.

We understand all your business requirements
Call or stop by today! 573-348-1731

LDEN RULE 4065 Osage Beach Parkway, Osage Beach MO 65065
RANCE AGENCY  Across from McDonalds and Home Depot in Osage Beach!

A Community Lender
for over 144 Years

. -sBsagcr:eu Dam
Michael Lasson REAL?S%';H

(573) 216-7258

NMLS # 493712

(573) 302-0080

NMLS #2231620

N
Flrst State Bank

A D|V|5|on of F|rst State Bank of St Charles Leuten
NMLS # 416668

Jumbo Loans
FHA & VA Loans
Condominium Lending
Second Home Financing

573-365-LOAN (5626) www.fsbfinancial.com

2140 Bagnell Dam Blvd, Suite 303B, Lake Ozark
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MARCH 15-18
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RECEIVE A PANDORA CLASP BRACELET

See details below.

/\%}“ﬁ%‘?%}‘\ PANDORA®

UNFORGETTABLE MOMENTS

o
& ‘ﬁ.'_'

( Veweln Made Frcok Daily )
D \V/Z

Free Gift With Purchase

March 15*-18®

Receive a PANDORA clasp bracelet

(a $65 US retail value) with your purchase
of $100 or more of PANDORA jewelry.*

*Good while supplies last, limit one per customer.
Charms shown on bracelet are sold separately.

4050 Osage Beach Pkwy
Osage Beach, MO 65065
573.348.3332

© 2012 Pandora Jewelry, LLC * All rights reserved « PANDORA.NET

Any Purchase of $25 or More!

Expires 3/31/2012. Not valid with any other discounts or offers.

Join our mobile club!
Text “rizzos” to 55678

434 Horseshoe Bend Pkwy
Lake Ozark, MO 65049
573.365.3003

929 Chef St.
Osage Beach, MO 65065
573.302.1500

939 Chef St.
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From left to right, Lake Ozark Chief of Police and CADV/VOC Chairman

Mark Maples, Spa Shiki Director Ann Brown, CADV/VOC Executive Di-
rector Angie Fiene, and CADV/VOC Board Member Carolyn Lorraine.

Spa Shiki Director Ann Brown presented the Citizens Against Domes-
tic Violence/Victim Outreach Center with a check for $670, represent-
ing funds that the Lake of the Ozarks’ resort spa raised during the

holiday season for the local non-profit organization.

City Of Osage Beach Receives Its
12th Financial Award

Osage Beach Mayor Penny Lyons and City Treasurer, Karri Bell

The Certificate of
Achievement for Excellence
in Financial Reporting
has been awarded to the
City of Osage Beach by the
Government Finance Officers
Association of the United
States and Canada (GFOA)
for its Comprehensive Annual
Financial Report (CAFR) for
the 12th year in a row! The
Certificate of Achievement
is the highest form of
recognition in the area of
governmental accounting
and financial reporting, and
its attainment represents a
significant accomplishment
by a government and its
management.

An Award of Financial
Reporting Achievement
has been presented to
City Treasurer, Karri Bell,
designated by the City of
Osage Beach as primarily
responsible for preparing the
award-winning CAFR.

The CAFR has been judged
by an impartial panel to
meet the high standards
of the program, including
demonstrating a constructive
“spirit of full disclosure”
to clearly communicate its
financial story and motivate
potential wusers and user
groups to read the CAFR.

The GFOA is a nonprofit
professional association
serving approximately
17,500 government finance
professionals with offices in
Chicago, IL and Washington
DC.

Ms. Bell was extremely
honored, stating, “I want to
thank the Mayor and Board
for their support, and to all
departments for helping to
make this possible. 1 also
want to thank my staff,
Mike Welty, April White and
Patricia Schranz for making
this possible.”
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Building an effective
web presence

Guest column by Mike Waggett
of MSW Interactive Designs

So what exactly is
this Facebook thing?

Over the past sixteen months
we've identified many steps in the
process of building an effective web
presence, but a recent client comment
got me thinking a little. His comment
to me was “What is this Facebook
thing, how do | know if it is working,
and why do | care about it"? Many
businesses have heard that they need
to have a business Facebook page, but
many don't really know why. Let me
get back to the basics and try to ex-
plain Facebook in a different way.

Facebook is like a daily newspaper
As | attempted to answer my cli-
ent's question, | tried to think of a dif-
ferent way to explain what Facebook
does. Facebook connects people and
businesses in the same way a daily
newspaper does. It has news stories of
the day, human interest stories, clas-
sifieds, and in the case of businesses,
advertising opportunities. When you
build a personal Facebook page, you
“subscribe” to the daily newspaper,
and pick which “reporters” and “ad-
vertisers” you want to read about.

Every day, a new edition of the
“newspaper” is available to you. De-
pending on who you subscribe to, you
can see events in other people’s lives,
discussion on current topics, what
products are hot, what your favorite
sports team has done and most of
the time, even the weather! If you are
looking for something to buy, Face-
book also can help you. Almost every
day, I personally see someone trying to
sell something...this is the classified
section!

Businesses can advertise on this
daily newspaper by simply setting up
a business Facebook page. You can
then easily advertise your business or
service to people who have already
“liked” the business you have! You
can do this with print, video, photos,
graphics or sound! And the cool thing
is that you don't pay a dime to do it.
How do | know if Facebook is
working for my business?

My client also asked “How do |
know it is working?” Just like with
newspaper advertising, there are
many ways to monitor your success
using Facebook for business. | always
start with their business website stats.
How many people are clicking through
to your website via links you post on
your business Facebook page? How
many people are “liking” your posts
or re-sharing your content? Have your

Mike Waggett

overall sales gone up since starting a
Business Facebook page? How many
“Fans” do you have?

Think of it this way...when you
read a newspaper, what makes you
decide to contact an advertiser? If my
ad is in a newspaper, am | clearly de-
picting my business products/services
and telling folks what makes me dif-
ferent (better) than my competition?
Am | changing up my ad to try dif-
ferent tactics? It's the same with us-
ing Facebook for business. Give your
potential clients a reason to contact
you!!

One last thought on this....| love
golf and may buy new clubs this
year...just not today. However, when
| am ready to buy, if I see a post on my
“daily newspaper” saying you have a
sale today on golf clubs, | might just
call you.

Why do | care about Facebook?

My client's last question to me was
“Why do | care about Facebook?” My
answer to him was “How can you not
care?” If you can get your business
in front of hundreds or thousands of
daily subscribers that WANT to hear
about your service or product, why
would you not? Your competitors are
there (or will be soon). Oh, by the way,
having a business Facebook page also
helps with your search engine rank-
ings, but that is a different topic.

| hope this explanation helps with
anyone wondering whether to venture
into the world of Facebook!

Follow MSW Interactive Designs
Twitter: @PutTheWebToWork
Facebook: http://Facebook.com/put-
thewebtowork

Blog:  http://put-the-web-to-work.
blogspot.com

Mike Waggett, Owner

MSW Interactive Designs LLC ~ We
put the web to work for you!
573-552-8403
www.PutTheWebToWork.com
Mike@MSWinteractiveDesigns.com

HAVE YOUR EVENTHERE!

Groups from 500 to 15,000

Now

.~ Leasing for

2012-2013
Season!

Buses, Parking

for 6,000!
Lake OZHI‘I((S -y
*x % Kk K% X K Xk call now to

n _.". DUITIIE “_ _ reserve your bate!
AMPHITHEATER T
OR LEASE!

1/ ?oggy/ edlin

| Certified Public Accountant

www.bobbymedlincpa.com

“It's YOUR Time!”

Debbie Stahl

Bobby Medlin, CPA AdamWoIfe Christine Vines, CB Haley Homan, CPA Patricia Higgins Tammy Hoellering Amy Messerli  Donna Johnson

1] , F . ] A el =
Call today to get a head start on JJ;,_V 2011 taxes!
.6
5

,,,,,,

60-433-2006 || 101 E. Madison - California, MO - 573-796-8182
- Lake Ozark, MO

\\
)

607 W. Hwy 50 - Tipton, M(

133
754 Bagnell Dam Blvd, Ste A . J/J 365-9400

= Real Estate Taxation: we can explain
and handle real estate transactions taxation

» Estate Planning
» Business Set Up Including
Entity Choice

» Income Tax Planning
& Preparation

» Financial Accounting
& Reporting

» Payroll Services

(Review your account anytime with our 24/7 online access) FEW

Lake of the Ozarks Business Journal
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olden Rule Insurance Agency

UNDERSTAND

YOUR NEEDS

Providing a full-time staff located here at The Lake to
serve all your personal and commercial needs.

Services Provided Include:
Boat Dealers - Boat Repair - Marinas - Boats - PWC . Docks

{:_:md 4065 Osage Beach Parkway Osage Beach, MO Allied
th/ice 573-348-1731 *www.goldenruleinsurance.com Insurance

Bank of Versailles promotes two

ssour

oW ME STATE

HAWKE

CARSTAR.

= Auto Body Repair Experts

Kelax, e V| Take TE From Here!

Accidents Happen. Fortunately CARSTAR can help.
Our easy insurance processing, nationwide warranty, and our
team of auto body repair experts get it done so you can relax.

24/7 Accident Assistance  97% Customer Satisfaction Rate - Nationwide Warranty

1087 Armory Rd.
Osage Beach MO 65065
(573) 348-1483

1-800-CARSTAR

CARSTAR.com

Steve Rasmussen

Dave Baumgartner, Presi-
dent and CEO of The Bank of
Versailles recently announced
the appointment of Steve Ras-
mussen as the Community
Bank President of the bank’s
Laurie Facility and Gerrit
Fischer as Assistant Credit Of-
ficer at the bank’s main facility
in Versailles.

“We are proud to announce
new positions of these two
well-deserved employees,” said
Baumgartner. “Both Steve and
Gerrit have worked hard for the
continued success of the our
banking operations. We know

Gerrit Fischer

they will continue to serve our
banking customers well.”

The Bank of Versailles, char-
tered in 1882, consists of four
area branches including the
main bank in Versailles, MO,
a drive-in facility in Versailles,
the Laurie Bank in Laurie, and
the Greenview Bank in Green-
view. The Bank of Versailles
combines modern technology
with local knowledgeable per-
sonnel and is locally owned
and controlled. The main bank
can be reached at 573-378-4626
or on the Internet at www.
bankov.com

Septagon Promotes Mike Grefrath

Mike Grefrath

Septagon Construction, a
design-build general contract-
ing and construction man-
agement company located
throughout Missouri and Iowa,
is pleased to announce the
promotion of Mike Grefrath to
President of the Jefferson City
and Osage Beach offices.Gre-
frath will be responsible for
new business development,
maintaining existing customer
relationships, and managing

the overall direction of the Jef-
ferson City and Osage Beach
offices.

“Mike has demonstrated his
valuable leadership skills as
he has managed both the Jef-
ferson City and Osage Beach
offices,” said Stace Anderson,
President-Septagon Industries.
“We are honored to have him
on our management team and
happy for him to continue to
meet the individual needs of
each client.”

Grefrath previously held the
positions of General Manager
for Septagon-Osage Beach,
Construction Consultant for
Septagon-Jefferson City, Proj-
ect Superintendent, Construc-
tion Manager, and most recent-
ly as Executive Vice President
of Septagon-Jefferson City and
Osage Beach.

Grefrath has been in the
construction industry for 35
years. His construction experi-
ence has equipped him to as-
sume a leadership role for most
any commercial construction
process.
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zEngag.ed? Start

Plannlng now!

Preparing for the big day means planning a multitude of details;
everything from the flower arrangements to that something blue must be
decided upon well in advance of the ceremony. Here are some tips to help
ensure your big day goes off without a hitch.

The Big Decisions

The decision to get married is the first of many big decisions you will be
making in the weeks and months to come. Here are some things to con-
sider right away:

+ Pick a date. Talk with your fiancé and family (and your fiancés family)
about potential wedding dates to ensure the important people in both
your lives will be able to take part.

+ Select your guests. The number
of guests you invite will directly influence the cost of your wedding.

+ Set a budget. Budgeting for your wedding is crucial, as this will have
a great impact on every other aspect of your day, as well as your
honeymoon. Plan for a little wiggle room for unexpected expenses.

+ Choose a location. Because
most popular bridal spots are just that — popular — you may want to
start searching for a location quickly.

+ Organize the bridal party. Make careful decisions about who you want
supporting you leading uj

to the big day, and who will be displayed in front of everyone in your
life.

+ Pick a style. Many brides choose wedding styles that are reflected in
their save-the-dates, invitations, ceremonies, receptions and thank-you
cards. Choosing a theme
and color scheme in the beginning will help narrow down options later.

+ Hire a caterer. Take into account the dietary needs of your guests by
offering a variety of menu options, including a vegetarian dish.

+ Order the cake. Whether you choose a large multi-tiered cake or cup-
cakes, remember to keep your budget in mind—and pick flavors you
and your fiancé truly enjoy.

+ Make the announcement. Decide how you want to let the
community know of your planned nuptials. Do you want to take
professional engagement photos? Do you plan to contact your local
paper? Will you include a link to a wedding day website on your save-
the-date or your wedding invitations?

+ Get the gown. On your wedding day, everyone will be awaiting a
glimpse of your gown. Listen to your instincts and choose a gown that
“feels right” and reflects your personality and style.

+ Dress your party. Once you have chosen the wedding dress of your
dreams, speak with your fiancé about his wishes for his suit, as well as
the bridal party attire.

« Hire a photographer. Choose your professional photographer wisely.
With a walk down the aisle, father/daughter dance and toast, your
father is sure to get photographed, but your mother might get
overlooked. Make sure to ask the photographer to
get shots of your mother throughout the day as well.

+ Choose your flowers, Once you set the date, discuss with
your florists which flowers are in season to help narrow down your
selection. You may love tulips, but if you have a winter wedding, they

2012 Lake Bridal Expo

Ur association is committed to spreading the
‘ward about our incredible Lake of the Ozarks
- ng venues and wedding services.

ilis to make is easy for brides and their
to find the services they need and the
Ozark wedding professionals they can

may be hard to come by, and may be more expensive.

+ Book the entertainment. Do you want a DJ or a live band? Talk with
your fiancé about your music preferences, as well as the types of tunes
you want played at your reception to keep your guests on the dance
floor.

Before the Big Day

+ Create a website for your wedding to keep guests informed of events
and for easy access to registry information. Provide accommodation
information for those guests traveling from
out of town.

+ Insure your engagement and wedding rings against loss, damage, theft
or mysterious disappearance. According to a survey conducted by
Jewelers Mutual Insurance Company, 44 percent of married women
either don't insure their engagement ring, or don't know for certain
whether their engagement and wedding rings are insured. For a free,
no-obligation jewelry insurance quote, visit www.insureyourjewelry.
com.

+ Make sure your marriage license, travel documentation and insurance
information are ready to go and stored in a safe place in advance of the

wedding day.
+ Practice reciting your vows and speeches until you feel comfortable.

+ Wear your wedding heels around the house to “break them in." Pack a
back-up pair of flats to wear during the reception.

+ Remember to ask for help. Designate members of your family
or close friends to specific assignments.

Courtesy of Family Features
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PLANNING A WEDDING?
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WhereBrides@ com
,7)

/ (etwo L/EL

TWO local web sites
you CAN’TPW without ...

WHEREBRIDESGO.CcOM

Take 107 off all wedding favors, cake toppers, wedding party gifts,
and bridal accessories with conpon code VIPBRIODE

LAKEOZARKWEDDINGGUIDE.COM

YWhere Brides Go - everything for your Lake of the Ozarks area wedding in ONE. easy place!

.m@fwu “”@@Lﬂm@ Lfmgé c(;:5 @l n,m;

Plannmg Tlps Checkllsts
Secure Online Shopping
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GET YOUR SEXY BACK!

See Results tn as [tle as 45 Miutes!

étyle Slice

by the

Custom Cakes for all Occasions

417.396.1634

BY APPOINTMENT ONLY
3433 S. Campbell, Suite C
Springfield, MO 65807

HO FAIN, BRUISING, OK SURGERYI
HATURALLY BASED BODY CONTOURING TREATMENT
THGHTENS, TOMES, AND FIRMS WHERE APPLIED TO THE SKIN
HELPS MIMIMILE THE APPEARANCE OF CELLULITE & SKIN SLACKENING
SUCCESSFUL, LONG-LASTING RESULTS FOR BOTH MEN L WOMEN

@O

Chrsty Michlsworth - ’#ulh‘.l Emgh}umu@ﬁhmm ﬁi{rﬂi%

6‘ The Smile you love from
the dentist you love

ed.8 012774008 3/10M D

M Discover the pain-free solution for a more
- attractive smile from your LUMINEERS dentist! =
| LUMINEERSE
J www.lumineers.com

e LUMINEERS-ultra-thin, high-strength
porcelain veneers that will dramatically

improve your smile and lasts over 20 years

STADIUM DENTAL

. . C E N T E R
* Oral Lesion Detection-your
dentist could s ave your life 757-B West Stadium Blvd.

- LUMIBRITE Professional Whitening- Jefferson City, MO 65109
sensitive-free whitening for a every smile 573-636-5522

e LUMISmile —preview your smile future in
only 30 minutes
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Visit us at myetcbridal.com * 417-588-2866
One mile off 1-44 on E. Hwy 32 in Lebanon Missouri
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CATERING

10 Questions for Your
Wedding Caterer

A great caterer will do more than just make good food. He or she will pay
great attention to details, making sure the presentation is just right, the food
and wine are served at the right temperature, the servers are well-groomed and
attentive and that clean-up is efficient and thorough.

So how do you make sure the caterer you hire is a great one? By asking the
right questions.

May I have references?

Most caterers get their business from word of mouth. Ask for at least 10
former clients and call them. Ask questions such as

Was the caterer easy to work with?

Was the service efficient and non-intrusive?

Was the food delicious, and did it arrive hot?

Were there any problems that came up and how did the caterer deal with
them?

+ B 4 e

Do you have a business license and liability insurance?

Caterers should be licensed by the state. Usually licenses are displayed in the
office, but if you're not positive, then ask to see it. Make sure you see proof of
liability insurance as well.

Can we sample from a typical wedding menu?

Catering can be a large part of your wedding budget. Make sure you know
what it is you'll be getting for your money: Take your spouse-to-be and a
friend with you to the tasting so that you can get varied opinions. Some
caterers will charge a tasting fee, but it's worth it.

May I see photographs of your table displays?

Some caterers who provide buffets or food stations include floral
arrangements and other decorations. It's also a good idea to discuss your color
theme so that decorations and floral arrangements coordinate

What does the price per person include?
Is the cost strictly for food, or does it cover tables, chairs, linens, tableware,
punch service, table displays, etc.?

What other fees do you charge?

Are tips and taxes included in the price? Some caterers will charge a cake-
cutting fee or corking fee for wines. Make sure you get all fees in writing up
front,

Do you handle special menu requests?

You may have guests with special menu needs, such as food allergies, vegan or

kosher requirements. Make sure your caterer will accommodate these needs.

Some couples want to have a special family recipe at the reception — grandma’s

meatballs or foods from the family’s ethnic traditions. Find out if your caterer
will personalize your menu with these kinds of items.

Do you offer cakes?
Ask if your caterer offers wedding and groom’s cakes, and
find out if they are included in the price.

Will you pack us a“doggie bag” after the reception?
Sometimes the wedding couple is so busy at the reception
that they have very little time to eat anything, Attentive

caterers will prepare small boxes of food for the couple to

enjoy when they are finally alone.

What are the payment arrangements?

You need to find out how much of a deposit is required,
and if it’s refundable or not. Ask when the final payment is
due and what the caterer’s preferred form of payment is.

When you finally settle on a cateret, make sure you have
a written contract to sign. This guarantees that they will
provide the food, timelines and details you discussed.

Asking these 10 questions will help you choose the
right caterer to help make your wedding a truly special
celebration.

Courtesy of Family Features
Photo courtesy of Dawn Weber
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YOUR UNFOR GENVAC]R=m®Y N\

Plan a weading weekend that
brings your quests together for a
time you will always remember.

Weddings at THE LODGE OF FOUR SEASONS are a
wonderful place to say “l do”, complete with breathtaking
surroundings, elegant reception space, a memorable cruise
on Lake of the Ozarks, outstanding cuisine, and attentive
service. Whether your wedding is an intimate or large
affair, we offer a variety of ballrooms and smaller venues
that are just right. Our wedding specialist is prepared to
help make your special day picture-perfect, from cuisine to

floral arrangements.

For details or to plan your unforgettable day, call

573.365.8579 or email bmorris@4seasonsresort.com

THE LODGE

OF FOUR SEASONS

GOLF RESORT & SPA SHIKI

1.800.711.8983
WWW.4SEASONSRESORT.COM/WEDDINGS.PHP

ON CENTRAL MISSOURI'S BEAUTIFUL
LAKE OF THE OZ KS

Planning to attend the 2012 Lake Bridal Expo?

Join us at THE LODGE for brunch on Sunday, February 26. We'll have a
delightful brunch prepared for you in HK's Restaurant in advance of the Expo for only
$19%" per person and we'll pick up the cost of your admission into the Bridal Expo event.

*Reservations recommended - Call 573.365.3000 - Tax and gratuity not included.
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Tde New Fuse Eptertaisment!

_ I.ll Snap Photobooth

A Photobooth at your wedding
reception,birthday party,
company get togethers, ect.
is the new fun entertainment!!
Your guests can go in the
booth and take as many
pictures as they want. Your
guest will leave with a memory
and a copy of each picture
that is taken in the booth is
put in a scrapbook so they
can sign their name or leave
advise or message.

Check us out at
‘ www.losnapphotobooth.com

\ for prices and if you are interested

)\ please email photobooth@
losnapphotobooth.com to check
to see if your magical day is
available . Contact Shantel
Newhart 315-771-4473 for more
information.

/2

Waterfront Resort

3 Bedroom Cottages

New Pool & Splash Zone
On-Site Boat Rentals
Discounted Golf Packages
Lake Ozark & Osage Beach
$125 to $250 per night
(800) 639-4207  (Seead pg. 94)

Golf Course Homes

)= with Lake Access
gL 'ﬁU( e One to Five Bedrooms

- . Discounted Golf Packages
2 Restaurants on Property
Camdenton
$95 to $661 per night
(888) 346-4949  (Seead pg 75)

Lake Ozark

Waterfront Homes &
Condominiums

@ One to Five Bedrooms
Lake Ozark, Osage Beach &
Horseshoe Bend

$99 to $525 per night
Seasonal Specials

(800) 986-5397

Waterfront Homes

& Condos

Two to Five Bedrooms
Horseshoe Bend, Lake
Ozark, North Shore, Osage
Beach and Sunrise Beach
$150 to $475 per night
(573) 365-7780

Waterfront Homes

& Condominiums

One to Six Bedrooms

Golf Pkgs & Attraction Tickets
Lake Ozark, Osage Beach
Camdenton, Sunrise Beach
$90 to $850 per night

(800) 237-3434  (seead pg. %6)

Waterfront Homes & Condos
One to Five Bedrooms
Great Views & Amenities
Discounted Golf Packages
Seasonal Rates & Specials
Lake Ozark & Osage Beach
$110 to $850 per night
(877) 284-0267 (See ad pg. 98)

SOUTHWCOD SHORES

== Waterfront Resort

One to Three Bedroom Condos
Indoor Heated Pool & Hot Tubs
Business Center with WiFi

Near Area Attractions & Golf
Four Seasons / Horseshoe Bend
$75 to $245 per night

(800) 331-0965 (See ad pg 99)

Waterfront Resort Condos
One or Two Bedroom Condos
Outdoor Pool, Boat Rentals
Swim & Fish Docks, WiFi
Near Area Attractions & Golf
Osage Beach

$100 to $165 per night
(573) 348-5506

www.lovra.com
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RECEIVE A PANDORA CLASP BRACELET

See details below.

Tan-Tar-A Resort is the perfect setting for the wedding of your dreams.
Whether you imagine an intimate sit-down dinner for ten, a lavish buffet for hundreds
in one of our ballrooms, or a relaxed lakeside cockout, Tan-Tar-A will make

' your visions into a memorable reality.

PANDORA" R

Hotel Accomodations Available
UNFORGETTABLE MOMENTS 800.826.8272 « 573.348.8550 « ttasales@columbiasussex.com

NV

_% e 494 Tan Tar A Drive on State Road KK Osage Beach, MO 65065 www.tan-tar-a.com
e AN Free Gift With Purchase

4050 Osage Beach Pkwy - z, March 15%-18"

Osage Beach, MO 65065 au =' b Receive a PANDORA clasp bracelet

573.348.3332 T

- (a $65 US retail value) with your purchase
of $100 or more of PANDORA jewelry.*

*Good while supplies last, limit one per customer.
© 2012 Pandora Jewelry, LLC e All rights reserved © PANDORA.NET Charms shown on bracelet are sold separately.

Fon Fashion

® New Jewelry ® Ladies  Jeans ® Complete Outfits
Dresses ® Coats ® Formals e Wedding Gowns lott] 38

e Casual Wear ® Shoes ® * Greeting Cards JOtTt] (—; S

Store Hours:10 to 5 Daily - Sat. 10 to 4
On the Square Camdenton | 573-317-0969
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NoT YoUR MOTHER'S SHOWER

TipS FOr a Hip BridaL SHOWeT

If you've been to a wedding shower recently, you've
probably noticed the time-honored tradition is changing.
The typical Sunday afternoon gathering of ladies playing
word games and snacking on pastel Jordan almonds has
been replaced by sophisticated themed evenings. And
sometimes men are invited too!

“We monitor trends in both weddings and showers
so we can incorporate the freshest and most modern
themes in our cards,” explains Gale Thomson, American
Greetings trend spotter. “We've found wine, gourmet
kitchen and couples themes are the new wave. Changes in
dating and relationship etiquette and other social factors,
like career women postponing marriage, have directed
showers away from providing basic necessities and more
toward reflecting the couples interests.”

‘Thomson offers these tips for planning some of today’s
top trendy bridal shower themes:

Wine tastings reflect a popular interest. The wine
theme can influence the menu, party activities and gifts.
Invite guests to bring two bottles of wine: one to serve at
the party and a second to give the couple. Search online
for menu items to complement each wine, and display
wine-pairing notes at each food and wine station.

Couples showers are a great way to include both
the bride’s and the groom’s friends, and they tend to be

Top Right: Wedding shower and gift trends are reflected in
American Greetings cards and gift wrap available at Target stores.

Far Right: Creative bridal shower gift ideas include a “bouquet”
of cooking utensils and silk flowers banded with ribbon and
accented with bows. Just add a card and it's ready to go!

Above: Ordinary household items like ribbon, yam, buttons
and recycled greeting cards can make any gift extraordinary.

Right: Brides treasure the thoughtful messages in beautiful
keepsake cards, and they find creative ways to display them like
this French memo board.

All materials courtesy of: American Greetings Products

cocktail, dinner or summer barbeque parties. Couples
showers are a good option for smaller guest lists or as
one of multiple showers. A note on the invitation could
suggest gifts for future entertaining, American Greetings
has taken note of this hot trend by introducing special
couples shower cards to its Target line, like one with tiny
pink and blue “His” and “Hers” cloth towel icons attached
to the front.

Kitchen showers have moved away from providing
basic necessities and become more sophisticated,
reflecting already-established brides and gourmet cooking
trends. High-end stainless steel fondue pots, blenders and
food processors are topping gift registries and wedding
Website wish lists. Invite guests to bring their favorite
recipe to share with the bride.

Personal gifts, indulgences the bride would never buy
for herself or honeymoon trip items are also a fashionable
shower theme option for second marriages or brides who
are already established in their households. Spas are a
great personal shower venue, and a gift certificate for spa
services presented in a pretty card makes a wonderful gift.

Showers may be changing, but they are still an
important part of the wedding tradition. If you're
planning a shower and want it to be the latest and
greatest, try one of these party concepts.

Wrap Like a Pro

When it comes to gifts, presentation is everything,
Wrapping that incorporates details and added touches
can magnify the perceived value of what's inside, so don't
forget to wrap and tie with style.

“For soft goods or items that do not easily fit in a
box, use gift bags. They combine convenience and style
in all shapes and sizes,’ says Patty Flauto, American
Greetings gift wrap design guru. There are even gift
bags designed for specific items. And they keep getting
better and better looking, with fashionable details like
ribbon handles, scalloped or cuffed “necklines,” trendy
colors and prints.

New gift wrap designs reflect today’s elegant
wedding fashions. Wrap featuring photos of trendy
wedding flowers, like white roses and hydrangeas, and
embellished with clear sparkling crystalline glitter are
recommended for the well-dressed gift. Accessorize
with ribbon, a bow and fun new package decorations,

2012 Lake Bridal Expo

like a 10-karat“diamond ring” or a feather boa pompom.

Flauto suggests even ordinary household items can
make a wrapped gift the star of the gift table. “The
key is to pick a few accent colors to complement your
wrapping paper. For example, to dress up a gift wrapped
in paper with black and white photo images, add a
few pink, black and white accent items from sewing
supplies. Layer two kinds of ribbons, sheer and satin or
thick and thin, or two shades of yarn. Use hot glue to
add a flower cut from a greeting card or a key phrase,
like T do, and top it with a button or two or three. If
you're wrapping a smaller gift box, you could pick up
two of the same shower card, using the extra to decorate
the entire top of the box.”

Make Lasting Impressions

Every bride treasures her shower and wedding cards.
Many lovingly store them in a special box or binder.
Some even find crafty and creative ways to display them.

Keepsake cards today shine with satin, lace, ribbons,
rhinestones, sequins and even embroidery — three
rhinestone “bubbles” hover over a line drawing of two
champagne glasses, or the piece may feature fabric
miniature attachments (a little ivory pillow carrying
two tiny rings or a wedding cake made with layers of
ribbon).

Even more treasured are the sender’s handwritten
wishes, especially when they reflect personal
relationships with the bride and groom. These words
will be remembered always.
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VOTED BEST SALON

We are dedicated to exceeding your expectations

Full Service Salon

Side by side
Pedicure Thrones

Specializingin

Large Bridal
Accomodations
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PHOTOBOOTHS : =
314-920-PRTY(7789)  hrmrrermmermeiesieee

Front Row: Jennifer, Donna, Jodi "
www.gatewayphotobooth.com BOSLEY"

L5501 al

Ask About Our All-Inclusive Package Today! /8227 2} odon
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'!_ * 2 Booth Attendants o

e , * Photo Sleeves for each guest

| * Custom Poster of Bride & Groom
* Complementary memory book
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WWW.BELLADONNASALONLLC.com
We carry AQUAGE, BOSLEY, OPI

Located at “The Landing”, Osage Beach
(573) 302-1929
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« 2 for 1 Norwegian Cruise Certificate
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ister for Your

REAM ROOM

“furnish
CCE

or register online!

Create your wishlist and post it on Just for Registering we will give
www.furnish123.com & Facebook!

Have your friends and family view your
created room and contribute.

. . . . . Gift Card to get you
Visit www.furnish123.com or visit Started.

your local store to register!
i . Home Comfort
mw furg’lgg FURNISHINGS

3637 Osage Beach Pky (Hwy54)

e Osage Beach, M0 65065 We Gladly Accept:
Bt o n www.furnish123.com @md piscoveR VIS A
T Open: Monday to Saturday 9:00 a.m. to 6:00 p.m.

Sunday 12:00 p.m. to 4:00 p.m.
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Attentron AW Bridey

Sunday, February 26

couplesﬁ |

Endttr fo- winv o 3-night stay

Brides come visit the Great Southern Travel booth at the
2012 Lake Bridal Expo and enter you and your special someone into a
drawing for a chance to win a 3-night stay in Jamaica with Couples Resorts!

Certain restrictions apply. Brides must register for drawing Sunday, February 26, 2012 from
noon to 4:00PM at Lodge of the Four Seasons in Lake Ozark, MO. Limit one (1) entry per bride.
Participants must be 18 years old or older to enter. Drawing will be held at 4:00PM. Airfare is additional
and is subject to any taxes and fees associated with prize. Travel award must be completed by 2/26/2013.
Great Southern Bancorp Inc. and Benne Media employees are not eligible for prizes.

Great Southern Travel
528 S. Jefferson Ave, Lebanon, MO 65536

(417) 532-8282 or (800) 810-8610
' ,,mn e, www.greatsoutherntravel.com
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Save the Date and Saye thigCoupe#i

X
Sound,

Weddings, Private and Corporate Events,

Concert Production, Talent Management

Serving the Midwest Since 1986

Book in 2012 and get 10% off
Call or Click for details

Terms subject to change at issuers discretion
www.elitelightingandsound.com
text & tele: (573) 746-6116

State-of-the-art DJ and Moving Light Systems
Ask about our touch screen iPad karaoke

SLUMBERYS PARTIES

ég/ jﬂiﬁéuﬂ

NOT HER LAST
NIGHT OF FUN...
HER FIRST!

Throwing a Slumber Bachelorette
Party is fun for bridesmaids and
friends. Plus, the party can prepare
the bride-to-be for married life
with items to strengthen intimacy
in her relationship.

Trisha Hefley

515.351.2293

www.slumberpartiesbytrishah.com

AD 97824

FOR WOMEN I8 & OLDER | 800.240.2546 | www.slumberparties.com

pl_wotﬁbgsum

indoor studio - outdoor portrait park

wwwPhotosByGum.com Roach, Missouri

Let u capzfura your special moments |

Maternity ~ Children ~ Seniors ~ Yamilies

www.PhotosByGum.com ~ mnfo@PhotosByGum.com

ME 573-347-2008

Member: Wedding & Portrait Photographers International
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For the Musical Adventure of Your Pasty!
Central Missouri’s

Premier Mobile Music Service
Professional Sound & Lighting Equipment
Wedding Ceremony & PA Systems
For Outdoor Weddings
Weddings * Anniversaries * Special Events « Col-

:
» - F
W’ hether you are planning your dream

wedding, reception or rehearsal dinner, the Inn
at Grand Glaize can assist you with your needs.
We are here to make your celebration easy and
first-class. Let us show case our exciting venues
and options to make your wedding dreams a
memory for life.

lege & High School Events « Corporate Events
Visit Us At

www.safarisound.com
Russ Baker Holts Summit

NO PARTY
TOO LARGE
oll 'I'OO SHAI.I-

8161

Wedding Ceremonies
Receptions ¢ Brunches
Bridal Showers
Bridal Luncheons
Guest rooms at discounted rates
Contact Nicole McGinnis for all your

ILNN AT wedding and reccptim'z needs.
I GRAND GLAI‘ZE 5142 Hwy 54 « Osage Beach

Just Off The Grand Glaize Bridge

A LAKESIDE RESORT  (800) 348-4731 * 573-348-4731

Look and feel your best with our skin spa services!

It’s your big day, and you want to look and feel your best!

We can help you and the ladies in the wedding party with skin peels,
massages, facials, microdermabrasion, waxings, manicures and much more!
Call us today to plan your big day!

Call us 573-302-4696 + 5780 Osage Beach Pkwy, Suite 215 » Osage Beach

Sciton Laser Treatments e Manicures ® Swedish Massage ® Microdermabrasion e Eyebrow & Eyelash Tinting
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Don't Set
Up for
Failure

As the market stabilizes some
buyers are defeating themselves and
reducing the value they could gain
from buying at the bottom of the
market, in terms of both home prices
and interest rates. Here are just a
few ways buyers are setting them-
selves up for failure.

Looking too long and at too many
homes. Itis not unusual to hear buy-
ers today say they've been searching
for a year, 18 months, even two or
three years. Often these buyers have
made low offers on multiple prop-
erties and have lost out on several
“deals”. When you take that long,
you become susceptible to overpay-
ing out of sheer exhaustion. It can
also cause you to settle for a home
that doesn’t meet your needs. To
avoid this problem understand and
be clear on the differences between
what you want and what you need,
and work with a local real estate
professional you trust. Look to your
agent to help keep your expectations
based in reality so you can make bet-
ter decisions about your purchase.
Look at homes in a price range
where you're likely to find something
that will work for you and will allow
you to be successful in your efforts to
obtain one.

Delaying making a decision be-
cause they think prices may get even
lower or a better deal will come
along. The lake home market has
stabilized and | predict a small in-
crease in values over the course of
2012. Inventory is being reduced
and days on the market are almost
a month and a half shorter than last
year.

Making offers way too low. Over-
bidding seems like an obvious way
to cancel out the bargain potential
of your deal but making excessively
low offers that sellers couldn’t afford
to take if they wanted to can have
the very same result. Buyers who
think they can operate strictly on the
basis of what the news keeps report-
ing as a buyer's market are shooting
themselves in the foot. If you don't

As the Lake Churns

Real Estate and Lake News
with C. Michael Elliott

actually secure the home, the bargain
basement price you offered is no deal
atall. Even if you are willing to come
up in price, you've probably insulted
the seller which will make negotia-
tions more difficult when you make
a better offer.

Stressing out. There is so much
information available now that it can
be overwhelming for a buyer to know
how to move forward. Some buyers
try to apply national headlines about
home prices being depressed to the
superlocal dynamics of the Lake of
the Ozarks market. Many deny that
basic truths apply to them. For ex-
ample buying a short sale listing can
resultin a great deal for you however
every step in the process is a long
drawn out affair, know going in that
you will have to have patience and
remain calm. Stress over buying a
home often leads to panic-based and
fear-based decisions, which can be
costly in the short and long term.

Manage your expectations by
working with a trusted broker or
agent you feel comfortable having
advise you about the lake area mar-
ket. Make sure they are knowledge-
able about the location where you
want to purchase and that they have
the negotiation skills to secure the
best deal possible on the home that
fits your wants and needs.

If you would like a detailed sales
report on your specific property type
or neighborhood, or would like in-
formation on the best buys at the
lake, contact C. Michael Elliott & As-
sociates at 866.Your.Lake or cme@
yourlake.com  View thousands of
lake area listings at www:.YourlLake.
com. You can also log your opinions
on Michael's real estate blog, www.
AsThelakeChurns.com

Letters to the Editor are Welcomed!
Of course we reserve the right to edit material submitted to us for content,
clarity, space and spelling. We will not print any material that personally attacks

any person, public or private. All submissions become the property of Benne Pub-

lishing, Inc., and are Copyright 2011 as part of the magazine’s contents. Submit-
ted materials cannot be returned.
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Wissoy Torunare Assocares..c. (I N
S BRDALEXPO

« Estate Plamling . The 2012 Lake Bridal Expowas held Sunday February 26th at the
OuTER 3 q Lodge of Four Seasons, and was a success for everyone involved.
< Financial Plannmg Th re e L 0 Ca tt 0 n S The vendors provided an atmosphere that catered to every brides

& . : imaginable needs.
* Retirement Plannlng The event was sponsored by Mix 92.7 FM, KQUL 102.7 FM, the

% Tax Preparation TO S e rve YO u ! Lake of the Ozarks Business Journal, The Lodge of Four Seasons,

Osage National Golf Club, Duncan II Jewelry, WhereTheBridesGo.
« Tax Planning com, Home Comfort Furnishings, Norman’s Bridal, Great South-
ern Travel and Etc. Bridal. One lucky attendee, Darci Stoll, won a
$1,000.00 gift certificate to Duncan II Jewelers. Here are just a few
images from the event!

>

\_

* Business Consulting 201B CLIFFSIDE CENTER

* Accounting Services 2140 BAGNELL DAM BLvD. e BRIDAL SHOTTE
X3 Payroll Services LAKE OZARK < 573-964-5739 -"--ﬂ WELRY ." t“l ;.“ )
% Empl Benefits
LAt 2700 MATTHEW DRIVE
% Audit & Review Services SEDALIA < 660-827-4990
* Business Succession Planning
< Accounting Software 2751 SOUTH ODELL

MARSHALL < 660-886-6815

YOUR PARTNERS IN PROGRESS <% WWW.WTCPA.COM

T HE

Normans Bridal brought with them some amazing dresses that fit
any and every brides personal style.

Jazz Night Last Thurs, of
Month for the Business
Journal Socjay!

Executive Lagies Night
First Tuesday each Month!

During the Expo Jimmy Cirtley proposed to his girlfriend Kyla

j S
‘l' l” L l @.. @WM Webb, We here at Benne Media wish them all the best in their new
&#@ @ f g life together.
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Fringe Salon: The ladies
at Fringe Salon showed the
Brides how to get their own

D "/ ‘look’ for their big day.
\ 2012 LAKE
& 3 Thanks to all of the mod-

L e /

= DRIDALEXPO

els, vendors, brides-to-be and
other attendees for coming
out and making the 2012 Lake
Bridal Expo a success for ev-
eryone involved!

I .oca/ Decisions.
National Expertise.

This is your life savings. You need a team of people you
can meet with face-to-face to get answers. You also need
those answers to be based on comprehensive research
from around the industry.

Contact Trenny Garrett to get the answers you're looking

- for, and to schedule a no obligation consultation.
Christy Stanley with Lake Dermatology provided the brides with Trenny Garrett, J.D., CIFA
all the information of how to achieve that Bridal glow on their special
day!

(Below) Peter Hofherr and Kelly Money with St. James winery a

brought some delicious samples of their wine and information on °
how you can have their award winning taste at your own wedding.
Central Trust &
Investment Company

573-302-2474 | CENTRUSTCO.COM
Affiliated with Central Bank of Lake of the Ozarks

Jake Orea Yeneral
NMauntenance

Leaf Removal - Carpet Cleaning
Boat Detailing - Interior Painting
Small Remodeling Projects
Hang & Remove Christmas Lights
Winter Home Watch

lﬂl;—&dl o13-69-6430 AELMBLF
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ATOAST TO THE gu&&

ether it's an

engagement

party, bridal

shower, the

reception or

post-wedding brunch, profes-
sional event planner Alison
Hotchkiss knows a thing or two

Alison Hotchkiss

about creating memorable brid-
al celebrations. As the found-
er-owner of Alison Events, and
author of “The Destination
Wedding Planner: The Ultimate
Guide to Planning a Wedding
From Afar” (Chronicle Books),
she’s produced stunning wed-
dings all over the world. Whether
you enlist the help of a planner
or do it yourself, Alison’s tips on
entertaining will help you make
your bridal celebration picture
perfect.

°Bubbles add a fes-
tive, celebratory note to
any bridal celebration. I love
Cupcake Prosecco spar-
kling wine from Italy. It's
crisp and refreshing — an
affordable alternative to pric-
ey French champagne vyet
equally delicious.

*Food doesn’'t have to be com-
plicated to be remarkable. The
finger foods here are varied
and flavorful — but they’re
not hard to make. To satisfy
all guest preferences, I always
recommend 3 to 5 appetizers
including chicken, beef and
fish plus two veggie options
(ideally one being vegan or
dairy free).

* A signature drink is a fun way
to welcome guests and get the
party off to a great start. The
Prosecco Ginger Cocktail is
delicious and memorable.Ilike
to serve it in unconventional
glassware and garnish with
Persian cucum-
ber “swizzle sticks” for
even more impact.

°A popular alternative to the
traditional sit down meal at
engagement parties or show-
ers: food stations with a range
of different foods offered at
each. Pair a different wine with
each station to create maxi-
mum variety and enjoyment
as guests taste and mingle.

eFactor in overall ambi-
ance and the vibe
you want for your wedding
or event. Lighting is key. And
when it comes to candles,
more is more.

eFlavored vodka is another big
trend I'm seeing right now.
Look for vodkas infused with
such exotic flavors as vanilla
frosting, devil’s food cake and
more. And don't be afraid to
mix spirits with wine: One of
my favorite concoctions is
a blend of lemony Cupcake
Chiffon Vodka with muddled
blackberries, fresh mint, spar-
kling grapefruit water and a
splash of Cabernet Sauvignon.

*It’'s not only more fun to serve
bite-sized cupcakes at your
wedding but they offer more
variety and unexpected flavor
combinations than a tradi-
tional cake.

*Be sure to have a good assort-
ment of non-alcoholic bev-
erages on hand as well such
as bottled water, soft drinks
and more to prevent dehydra-
tion and ensure that guests
drink responsibly.

eFor more tips fvisit www.cup-
cakevineyards.com.

*Recipes on pg. 30-31

Tips and sips for the
perfect bridal celebration
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A Green Home is a
Healthy Home

with David Braddy LEED GA
of Bolivar Insulation Systems

Icicle season

may be over, but
they are a sign of
needed attention

The season for icicles is now al-
most past for another year and we
really had a mild winter this year, so
icicles did not hang around much,
but this is a great time of the year for
preventative maintenance or repairs if
needed.

Now icicles may be pretty, but do
you know what it means if you have
them on your house? It means your
house is improperly sealed and you
are losing heat through your roof. The
easiest way to find a home losing heat
is to drive down the street and look
for icicles on houses after a winter
storm. They won't be hard to find.

You may think this is limited to
older homes or homes that are lacking
insulation and that may well be true,
but I have seen just as many newer
homes and homes with plenty of insu-
|ation that still have icicles.

So what exactly causes icicles?
Icicles are formed when heat escapes
and warms the decking beneath the
shingles and the snow or ice melts
and runs down the roof until it reach-
es the roof edge where it starts to re-
freeze forming an icicle. They may be
pretty but that is where the problem
starts. Once the icicle has formed and
the ice continues to build up it creates
a dam and the melting water now has
nowhere to go, so the water starts to
back up under the shingle and into
your house. This is a classic ice dam
and can create a lot of damage. This
can create mold issues, damage the
insulation which in turn will let even
more heat escape and icicles will form
easier and quicker.

So if you have plenty of insulation
in your attic what is the problem? You
may not have an effective air barrier
and all insulations are not created
equal as an air barrier. It is not enough
to insulate your attic you must also

make sure it is sealed. You must make
sure all penetrations or openings are
completely sealed. Some of the most
common areas to lose heat are ex-
haust fans, recessed lights, plumbing,
wiring or any other crack or crevice.
Recessed lights are a big culprit, if not
sealed properly.

Now it is also possible that you
just have an inadequately insulated
attic, so your best bet is to simply call
a professional to have it inspected.
Unfortunately it is difficult to com-
pletely stop all heat from entering an
attic no matter how well its sealed
or how much insulation is installed,
but it can be done. The methods in
which we build and seal homes are
rapidly changing and we now know
the most effective way to insulate an
attic is what is known as the hot roof
system, the benefits are too numerous
to mention here, but it is the only total
air and vapor barrier and provides the
most efficient system available, not
only does it prevent any heat escape
through the roof, but it will not allow
heat to penetrate into the attic in the
summer saving big dollars in energy
cost.

Bolivar Insulation of Camdenton
LLC carries an extensive line of new
construction and replacement win-
dows with professionally trained in-
stallers. Call for a no obligation free
estimate.

David Braddy is the General
Manager of Bolivar Insulation
Systems in Linn Creek Missouri,
you can contact him at 573-346-
3321 for more information.

News Releases are Welcomed!

Of course we reserve the right to edit material submitted to us for content,
clarity, space and spelling. Since these are provided as a free service to the com-
munity, space for them is limited, and is first-come, first-serve. Cut off for the
current issue is the 15th of the month prior. Not all releases will print.

For best results, send a photograph in JPG format, along with a Word or Text
document as attachments via email to: LakeBusJournal@gmail.com

All submissions become the property of Benne Publishing, Inc., and are
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Is your DREAM kitchen or bath too expensive?

DKE.

WE INVITE YOU TO DISCOVER JUST HOW POSSIBLE IT CAN BE!

Osage Beach
924 Highway 42 573-348-4464
www.dkbshowroom.com
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A Great Place to Do Business

Serving the Lake and Central Missouri

NSULAMN SOLUTIONS

Commercial and Residential

We Do Houses Right

Windows, Siding, Soffit & Fascia - Seamless Gutters - Spray Foam - Closed & Open Cell
Crawl Space & Mold Prevention Systems - Energy Audits & Green Building Services

Free Energy Consultations & Estimates

S73-346-3321

www.bolivarinsulation.com

" Bolivar Insulation of Camdenton, LLC
David Braddy LEED GA, General Manager 573-216-0500
Curt Skinner, Production Manager 573-216-1493
Wayne Montgomery, Sales 573-286-2322
689 Lower Business Pk Rd., POB 628
Linn Creek, MO 65052 ¢ 573-346-3321

LEED
GREEN

ASSOCIATE




Page 30

March, 2012

Lake of the Ozarks Business Journal

Brides on a Budget: How to Have
a Fabulous Wedding for Less

The average wedding in
America costs around $29,000,
according to The Wedding Re-
port, Inc., a wedding industry
research company. Not surpris-
ingly, couples are looking for
ways to save money on their
special day.

Here are some ideas to help
you have a wonderful wedding
on a budget.

The Date. Having a wed-
ding on off-peak months and
days can be a bargain. Novem-

ber through April are slower
months for weddings, so many
halls, caterers and other ser-
vice providers give discounts
because they have fewer book-
ings. Some will also have dis-
counts for weddings held on
any day other than Saturday.
The Venue. If you know any-
one with a beautiful home or
a large garden, consider hav-
ing the wedding there. Be sure
to factor in the cost of renting
tables and chairs. Holding the

\

reception at a private place lets
you buy your own alcohol and
hire your own bartenders, both
of which can save you money.
Another option is to negoti-
ate a package deal on an all-
inclusive venue such as a hotel.
The wedding and reception
are all in one place, and out of
town guests won't have far to go
when the party’s over. (Negoti-
ate a good deal on a block of
rooms for guests.)

continues next page

Melted Gruyere Toasts with
Crisp Frizzled Prosciutto

Yield: 12 servings, 2 pieces per serving

Extra virgin olive oil

4 slices (about 3 ounces) prosciutto, cut into 1/2-inch
pieces

24, 1/4-inch-thick slices Italian bread

4 ounces aged Gruyere, coarsely shredded (about 1 3/4
cups)

Heat 1/2 inch olive oil in medium skillet over medium heat
until hot enough to sizzle a piece of prosciutto.

Stir half the prosciutto into hot oil and cook over medium
heat until prosciutto is crispy, 2 to 3 minutes. Remove from
with a slotted spoon to a side dish. Add remaining prosciutto
and cook until crispy. Set aside.

Heat oven to 350°E Spray baking sheet with nonstick spray
and arrange bread slices on tray.

Top each bread slice with a rounded tablespoon of cheese.
Bake until cheese is melted, about 5 minutes. Remove from
oven.

Stand a crispy piece of prosciutto in the center of each
melted mound of hot cheese and serve at once.

Beet Purée with Sesame

Yield: 12 servings, 2 pieces per serving
1 pound fresh golden or red beets, trimmed, peeled, cut into
1/2-inch pieces
24 endive leaves, thick ends trimmed, separated into
individual leaves
3 tablespoons reduced sodium tamari or soy sauce
1/2 teaspoon toasted (dark) sesame oil
1/4 teaspoon grated fresh ginger
1/4 teaspoon minced fresh garlic

Salt to taste

Toasted white sesame seeds (garnish)

Place beets in a steamer and cook, covered, over sim-
mering water, until tender, 15 to 20 minutes. Cool. Place
endive leaves in a large bowl. Add water and a cup of ice and
refrigerate until crisped, about 15 minutes. Drain and pat
dry with paper towels. Place tamari or soy sauce in a small
saucepan and boil gently until reduced to 1 tablespoon. Cool.
Purée beets, 1 tablespoon reduced tamari or soy sauce, garlic,
ginger, sesame oil and salt in food processor until smooth and
creamy.

Arrange endive leaves on a platter. With two teaspoons,
place a mound of beet purée in the center of each leaf.
Garnish with toasted sesame seeds. Note: Canned or cooked
vacuum packed beets can be used as a substitute.

Prosecco Ginger Cocktail

Yield: 12 servings, 2 glasses per serving

1 1/2 cups water

1 cup (6 ounces) crystallized ginger

1/2 cup sugar

2 bottles (750 ml) Cupcake Prosecco, chilled

24 thin diagonal sliced seedless or Persian cucumber

Combine water, ginger and sugar in saucepan and bring to
a boil. Simmer on low heat, uncovered, 15 minutes. Off heat
let steep, covered, 30 minutes. Cool.

Purée in blender until smooth.

Add 1 tablespoon ginger purée to each champagne glass.
Add chilled prosecco, and stir well with swizzle stick until
blended. Garnish glass with cucumber slice.




Shrimp Fajitas Salad on
Crisp Flour Tortilla Chips

Yield: 12 servings, 2 pieces per serving

4 8-inch flour tortillas

1 ripe avocado, pitted and peeled

11/2

teaspoons fresh lime juice

1 teaspoon finely chopped cilantro
1/2 teaspoon finely chopped jalapeiio, or more to taste

6 ounces extra small (salad shrimp) cooked and peeled
shrimp, chopped (about 1 1/4 cups)

3 tablespoons finely chopped peeled ripe mango

2 teaspoons finely chopped cilantro

1 teaspoon finely chopped jalapefio

1 teaspoon fresh lime juice

2 tablespoons thin sliced green onion (scallion) tops

(garnish)

Preheat oven to 350°E Use ruler to trim tortillas into 4 large
6-inch squares. Cut 24, 2-inch squares from the squared off
tortillas; discard trimmings. Spray baking sheet with nonstick
spray. Arrange tortilla squares on pan and spray with nonstick
spray. Bake until toasted golden and crisp, 10 to 12 minutes.
Cool. Purée avocado, lime juice, cilantro and jalapefio in a
food processor until smooth. Set aside.

Combine shrimp, mango, cilantro, jalapefio and lime juice
in small bowl. Spread about 1/2 tablespoon avocado mix-
ture in center of each toasted tortilla square. Lightly press a
tablespoon of the shrimp salad in center of each. Garnish with

scallion slices and serve.

Brides on a Budget
edding For Less

continued from previous page

Invitations. Keep them sim-
ple. High-end paper, custom-
colored inks, decorative linings
and multiple enclosures all
cost more. Do online research
to find the best deal — or print
them yourself. You can find
plenty of affordable options at
craft, hobby or office supply
stores. To keep postage costs
down, don’'t use oversized or
heavy paper.

The Dress. It’s possible to
save big on your dress by choos-
ing poly satin instead of silk
fabric. Another option is to buy
a discontinued design, rather
than the latest one. These are
usually less expensive and can
be found at smaller dress shops
or consignment shops.

Flowers. Do you really need
fresh flowers blanketing ev-
erything? Many couples opt
for fresh flowers for the bridal
party and silk arrangements as
decoration for the ceremony
and reception. Look into can-
dles, ribbons, shells and deco-
rative stones as alternatives.

Food. Save serious money
by planning the reception for a
time when guests will not need
a full, seated meal. If your cere-

mony is between one and three
in the afternoon, you can have
ateareception. Serve tea, finger
sandwiches, scones and mini
pastries. For a reception start-
ing at four or five p.m., have a
cocktail reception. Drinks and
hors d’oeuvres are all you need.
Make it clear on your invitation
—“Tea (or cocktail) reception to
follow.”

Decorations and Favors.
Take inventory of what you al-
ready have — and what friends
and family have. Borrowing is
cheaper than buying or renting,
so ask around. Do-it-yourself
favors are a great way to per-
sonalize your wedding for less.
If you do need to buy supplies
in large quantities, don't be
afraid to talk to the store man-
ager about a bulk discount.

You can have a fabulous
wedding for less with some
planning and elbow grease. But
the best advice for saving mon-
ey is to make a budget and stick
to it. You'll be tempted to up-
grade just a little here and there
— but pretty soon your bargain
wedding is no bargain at all.

Courtesy of Family Features.
Photo Courtesy of Lyndi Ja-
helka.
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Ameren awaits word from FERC on project boundary issue

continued from page 1
used the same project bound-
ary in the legal description in
the deed.

“Then somewhere along the
line someone decided to plat
the land for a subdivision and
either the land owner forgot
about the proper contour de-
scription or someone wasn’t
paying attention so the survey-
or platted down to a lower con-
tour elevation when the land
owner really owned only to a
higher contour elevation,” he
said. “UE either was unaware
or inattentive because they did
not object at the time. But I do
know one thing. The inatten-
tiveness has come to a halt!”

Tim Sear, a Lake-area
homeowner and Kansas City
attorney working with many
affected property owners, pur-
chased copies of the maps used
by Stone and Webster Engi-
neering of Lakeside, Missouri
to design Bagnell Dam and to
outline the property needed for
the lake. Sear said Union Elec-
tric (U.E.), operating under a
federal license, was given the
right of eminent domain when
they took the project over af-
ter the original developer went
into receivership. Once engi-
neers determined how much
property was needed for the
lake and a buffer zone, Union
Electric Land and Develop-
ment Company intended to
buy title to land below certain
contour lines which started out
at 662 by the dam and rose as
the project moved upstream.
Union Electric Land and Devel-
opment Company purchased
many farms in their entirety,
in the process acquiring title
to tens of thousands of acres
of property not needed for any
lake or hydroelectric purpose.
In other areas Union Electric
Land and Development Com-
pany only purchased an ease-
ment to flood the property—
and some lake front owners
actually property own out in
submerged areas of the Lake.

After all the land was ac-
quired, Union Electric Land
and Development Company
transferred the land inside the
project boundary to Union
Electric Light and Power.
Union Electric Land and De-
velopment retained the ex-
cess property above 662 and
at higher levels upstream for
resale. But in that process, an
easement to flood was placed

on all the excess property and
the excess property received
an easement to build below
the project boundary. The re-
corded 1932 easement states
that the excess property owner
has an easement on property
below the project boundary “to
use the surface of said lands
whether submerged or not, for
any and all purposes whatso-
ever, including the erection
and maintenance of improve-
ments thereon, provided such
use will in no way interfere
with the construction, op-
eration and maintenance by
Union Electric Light and Power
Company . . .of the said dam .
. .under the license issued to
Union Electric Light and Power
Company, by the Federal Pow-
er Commission for said Project
No. 459 Mo., or under any re-
newal thereof . .. and provided
such use will in no way inter-
fere with the maintenance and
operation of such dam . . . and
provided further that such uses
do not violate any regulation of
public authorities, either Fed-
eral or State, having jurisdic-
tion over the Lake Reservoir
and its shores.”

“The easement doesn’t say
you have to get a permit, it
doesn’t say you have to pay a
fee, it doesn’t say you have to
have the building inspected. In
fact, it does say the owner could
build ‘for any and all purposes.’
A rule of law assumes there is
a purpose behind every pro-
vision of a deed or easement
—and that the ones drawing it
up knew what they were doing.
Following that ‘rule, we have
to assume that U.E. knew what
they were doing. However, now
Ameren wants to say that all
these structures are non-con-
forming structures and need
a permit — that Ameren never
would have given a permit for
residential structures below
the project boundary,” he said.

Sear followed title to a piece
of property thathasbeen trans-
ferred seven times since it was
first subdivided and platted in
1970. The property was platted
as if the developer owned to
the water’s edge even though
most of the subdivision was
below the project boundary
on land owned by Union Elec-
tric Light and Power Company.
Once platted, this particular lot
was completely below the 670
contour line and title held by
Union Electric Light and Power

Company.

“This particular lot changed
hands six times before any title
company caught it — and then
the title company included
verbiage saying it was insuring
all of the lot that lay above 670.
Problem was none of it is above
670. The entire lot, insured for
$245,000, doesn’t exist, as it’s
described,” Sear said, adding
that land owners just filed a
lawsuit against Ameren, claim-
ing “adverse possession.”

Green said many of the
transactions and resulting
title mistakes came at a time
when the lake was developing
very rapidly and caution was
“thrown to the wind.”

“I can actually understand
how it all happened. People
used the land for decades and
no one said anything about it.
All shoreline issues — things
like seawalls and dock permits
— were being handled by the
Corps of Engineers so it all just
got away from us,” he said.

Marketable title and mar-
ketable real estate are two dif-
ferent things

Green said while Ameren
waits for FERC’s answer, their
attorneys are working with
various entities to develop an
agreement that can be filed in
each county to allow property
owners to have clear market-
able titles. Many real estate
transactions have been held up
for close to two years because
title companies are refusing to
provide insurance and banks
weren't lending on properties
that, according to a letter from
Ameren, were not allowed.

Sear said a “global transfer”
agreement likely wouldn’t sat-
isfy state title law that defines
the owner of the property.
He said the only way he sees
to ensure marketable, insur-
able titles would be to issue
quit claim deeds, which would
transfer ownership of the land
from Ameren to the owners of
the adjacent properties.

However, Green disagreed.

“This will serve as a compre-
hensive clarification of title for
all properties,” he said, adding
that many properties bought
and sold at the Lake included
easements. “This should actu-
ally bolster title companies’
positions.”

Further complicating mat-
ters, Sear said Ameren has not
previously disclosed to the
public that in 1937, Union Elec-

tric granted a recorded mort-
gage on all the Ameren-owned
property at Lake of the Ozarks
and that amended mortgage
is still of record and secures
a loan apparently in the hun-
dreds of millions of dollars.
According to Sear, even if Ame-
ren would quit claim the prop-
erty to adjoining owners, there
would still not be insurable and
marketable title to the prop-
erty unless Ameren can also
get mortgage releases from its
lender.

However, Green said be-
cause all Ameren-owned prop-
erty at the Lake is mortgaged,
that’s something they’re look-
ing into.

“I can’t say right now if we
will ever issue quit claim deeds
or we won't. As I said, this is a
very complicated issue with
numerous entities involved.
We have our best attorneys
working non-stop on this to get
it straightened out,” he said.

Sear suggests that the solu-
tion to these issues is found in
what Ameren did in 2000 for
part of the Cedar Glen condo-
minium development on the
Niangua branch. In this area,
the original project bound-
ary was at 670. The developer
of Cedar Glen requested that
Ameren get FERC’s approval to
redraw the project boundary
to 665 and quit claim the Ame-
ren property above 665 to Ce-
dar Glen. On October 24, 2000,
FERC issued an Order lowering
the project boundary in that
area to 665 and on December
1, 2000 Ameren signed a quit
claim deed in favor of Buford
and Anna May Foster to that
property above the 665 contour
line. Sear said he assumed that
Ameren also recorded arelease
of mortgage from its lender for
this property—otherwise the
condominiums could not be
financed.

Sear said if this same three
step process were done for all
the “encroaching structures”
the problem would likely be
solved. Sear says that all the
“owners” of the encroaching
structures need to be very wary
of executing documents that
might prejudice claims of ad-
verse possession that they may
have against Ameren. The right
of adverse possession—some-
times referred to as “squatter’s
rights — belongs to people who
for a period of 10 years or more
have acted as if they own the

property—paid taxes on the
property—secured the prop-
erty—kept trespassers off the
property—and Ameren did not
act as if they owned the prop-
erty.

He said asking permission
from Ameren to do things on
the property such as applying
for a permit to build or main-
tain a house would suggest
that you don’t own by adverse
possession. After a period of
10 years, the “owner” can sue
Ameren for adverse possession
and seek a declaration that the
adverse possession “owner”
is entitled to recordable legal
title to the property. He said
there are atleast three lawsuits
on file in Camden County in
which “owners” seek a declara-
tion that they and not Ameren
own these “encroaching” prop-
erties.

Sear says that there has
been similar lawsuits relating
to Lake Taneycomo where—as
recently asin 2000 and January
2012, state courts have found
that an “encroaching” proper-
ty owner owns the property by
adverse possession and not the
utility — Empire District Elec-
tric. After the 2000 decision, the
Missouri Legislature amended
the adverse possession statute
in 2006 to exempt utilities from
adverse possession claims.
However, in the January 2012
decision, the Taney County
Circuit Court ruled that the
2006 amendment does not re-
late backwards to claims of
adverse possession that began
more than 10 years prior to the
2006 amendment.

Sear says that there is a very
good likelihood that claims of
adverse possession can be suc-
cessful at Lake of the Ozarks
and warns “owners” from act-
ing without consulting an at-
torney. However, he added if
Ameren will quit claim prop-
erty and mortgage releases, ad-
verse possession claims likely
can be avoided.

Some want Ameren to drop
boundary to 660

Stacy Shore, a realtor,
property owner whose land
lies within Ameren’s project
boundary and a member of the
Lake Area Conservative Club
said Ameren could solve many
of the issues simply by revis-
ing the project boundary to 660
lake-wide.

“By moving the project

continues on next page
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Ameren awaits word

continued from previous page
boundary to 662, Ameren is
just going to be bringing on a
plethora of problems. Accord-
ing to the license, with FERC’s
permission, Ameren can con-
vey the property if they gave
45 days advance notice and
FERC doesn’t object. Ame-
ren gave notice, requested the
change, FERC replied and said
they needed more informa-
tion, Ameren replied with a
letter saying why it wouldn’t
hurt anything and on Octo-
ber 4, 2000 FERC approved the
change, according to Sear.

However, Roeger said lower-
ing the boundary to 660, when
the majority of properties are
at 662, would create a “ribbon
of anarchy.”

“Since the vast majority of
the titles are written to 662,
what happens to the 2-foot
strip of land? It’s not part of the
original lot and it’s not part of
restrictive covenants in sub-
divisions — so who controls it?
And the property owner still
does not own to the 660" con-
tour because changing the
project boundary is not effec-
tive for the conveyance of a real
estate interest.” he said.

Sear concurred, adding that
the move could create a legal
“limbo zone.”

Shore said Ameren’s stated
plan to retain land within the

project boundary in order to
“maintain and preserve the en-
vironment, such as wetlands,
cultural properties, riparian
habitat and public recreational
areas” could also spell trouble
for landowners should they
settle for Ameren’s 662 pro-

posal.
The Project Boundary
Amendment Application,

states, “Many comments sub-
mitted on the draft amend-
ment application have re-
quested that the boundary be
defined at contour elevation
660’. However, Ameren Mis-
souri believes that setting the
project boundary to contour
elevation 662’ properly en-
compasses those lands neces-
sary for project operation and
maintenance based on the fol-
lowing three considerations:

e Normal and flood opera-
tion levels at the Osage Project;

* Retention of shoreline buf-
fers around the reservoir for
resource protection purposes;
and

* Shoreline control.

“At Smith Mountain Lake
in Virginia, another FERC-
controlled lake, the power
company has the authority to
establish wetlands, order land-
scapes and in one case, was
even authorized to force prop-
erty owners to plant hundreds
of trees when they removed
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overgrown vegetation to make
room for a dock,” Shore said. “I
know I don’t want Ameren tell-
ing me how to landscape my
yard and I'd bet the majority of
lakefront property owners feel
the same way.”

Keeping property taxes cur-
rent is important

Camden County Asses-
sor Eddie Whitworth said if
FERC doesn’t accept Ameren
Missouri’s proposal to lower
the project boundary, it could
result in a precedent-setting
court case.

“Currently, Ameren is pay-

The Lake Area Chamber of Commerce was on hand to welcome All Star
Services LLC to the Lake Area with a ribbon cutting. All Star Services
618-779-2908 or 618-558-8019.

Pictured along with Chamber Active Volunteer Ambassadors and
TAG Team Members from left to right are: (1st Row) Mike & Monique
Bender, Owners; Becky Panchot, Kiwanis Club of Ozark Coast; Kristina
Pahlmann, Central Bank Lake of the Ozarks. (2nd Row) Tony Reahr,
Edward Jones Financial; Wendy White, Lake Area Chamber Executive
Director; Jeff Betherum, Lake Insurance Group; Tom Smith, American
Sun Control.
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ing real estate taxes up to the
variable water line - typically
about 660, which is considered
‘full pool.’ Individual lakefront
property owners are assessed
on property from the water line
to the edge of their property. In
a case of adverse possession,
typically who is paying the
taxes is one of the criteria but
courts have always held that
as a strong indicator of owner-
ship,” he said.

Sear said that’s why it’s im-
portant that property owners
continue to pay their taxes.

Adverse possession  will

U

soon be put to the test at Lake
of the Ozarks. Lawsuits already
have been filed against Ame-
ren on behalf of David Staub-
ley and Rhonda and Donald
Choate, who own homes in
the Lake Valley Subdivision;
and Donald Bruns, who owns
a home on the west side of the
Lake and whose properties lie
inside project boundaries.

Ameren is continuing to
answer questions on its Lake
Hotline at 573-365-9203, or via
email at lake@ameren.com.
The shoreline office is available
at 573-365-9212.
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GLIMPSES OF THE LAKE'S PAST

With Dwight Weaver

TOWERS AND ARCHES

In the period 1931 to 1961 vacationers
coming to the Lake found both High-
way 54 and Highway 5 narrow two-lane
roads that meandered through a hilly,
heavily wooded region. Most roadside
development clustered where lake roads
joined the highway. In between were
long stretches of wooded roadside and
any business that showed up along that

stretch was like an oasis. There were
two man-made structures that stood
out — roadside towers and arches. Towers
were either a fire tower or an observation
tower. The arches greeted visitors on their
way to camps.

Fire towers were erected in the 1940s
and manned during fire season but a
traveler could stop and climb the tower
at least to the height of the floor of the

Solar Energy IS the_

SOLUTION!

Moberly * Columbia * Jefferson City * Lake Area

Missouri Solar Applications has on staff trained and certified NABCEP
PV installers and a registered Missouri Professional Engineer.

small building on top. One very popular
fire tower was on Highway 54 just south of
the 54-17 Eugene junction. Other popular
fire towers were at Camdenton and Hurri-
cane Deck. The Eugene tower is gone. The
Camdenton tower exists but is probably
not the tourist attraction it was originally.

A steel observation tower was built
at the west end of Bagnell Dam early on
and it was well used for many years. To-
day, it stands mostly inaccessible and un-
used. Privately owned observation towers
stood to draw the attention of tourists to a
business. They could be found at the Bag-
nell Dam Boulevard and Fish Haven Road
junction, and Tuttle’s Tower near Pass-
over Road. Both of these towers are gone.

Arches existed over the entrance road
to a number of resorts including Temple
Resort, Shady Slope Resort, Hildebrand
Resort, and over Linn Creek’s lake ac-
cess road. Some of these road spans were
lighted with neon at night, such as the
arch shown here that greeted visitors to
Shady Slope Resort just west of the Grand
Glaize Bridge. B

This historical sketch is from the col-
lection of H. Dwight Weaver.

Weaver is the author of six books on
the history of Lake of the Ozarks.

Weaver’s new book ‘A Pictorial Guide
to Ha Ha Tonka State Park” contains
more than 300 photos of the park, which

include all of the park’s significant nat-
ural and man-made features along its
trails and boardwalks. His book takes
you on the trails of wonder and history
that comprise the park. If you've never
been there, it'll make you want to go. If
you have been there, it will probably re-
veal treats that you missed on past visits.

Contact him at: dwightweaver@char-
ternet or call 573-365-1171. Visit www.
lakeoftheo-
zarksbooks.com
to obtain more
information or
to purchase one
of his books on
line.

TAKE CONTROL OF
YOUR ENERGY FUTURE

With Mo Solar Apps, you will:

Be immune to rate hikes
Reduce or eliminate your electric bill
Receive a $2,000 rebate for every kilowatt you install

(Ameren and KCPL Customers)
Get a 30% federal tax credit
Depreciate as much as 100% of investment in 2012
Do something for the environment
Promote green jobs and economic development with
American made solar products!

Thanks to a historic clean energy ballot initiative,
Ameren and KCPL Electric customers can install a solar
electric system on your home or business economically

and generate free electric energy.

Call to set up a consultation and
custom site evaluation!

573-659-8657
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Gadgets and Gizmos for
the Geek in All of Us

I\/I|||ed A'Iulmmum Battle Mug

When the tough get thirsty, they reach for their Battle Mug. Not just any 24 oz. bev-
erage receptacle, it is CNC-milled from a solid 13.5 pound billet of 6061 aluminum
before being anodized and engraved with its own unique serial number. The design
incorporates three M1913 rails which allow for the mounting of the M4 Carry Handle
(sold separately) or any one of the other optional accessories including a tactical light
(for finding the fridge in the dark), a laser sight, holographic sights, a bipod—even a
bayonet. According to the makers, “Whether you are fighting drug lords deep in the
jungles of Colombia, stomping out Al Qaida terrorists in Fallujah Iraq, or fighting off
the undead as Zombies try to eat your brain, Battle Mug is there.” How much for all
this Mucho Macho? A mere $189. Handle $33.95, at Shop.Battlemug.com

Dyson
HOT

You want a
space  heater,
but not just any
space heater.
You want trendy
upscale styling,
the ability to
heat and cool,
you want a re-
mote  control,
and you don't
want it to look
like a space heater. 0.K., gotcha.

Dyson has made himself a name by
combining innovation with incredible
product design. The Dyson HOT is no
exception.

Here for your warming pleasure in the
cold months is the Dyson Hot, meeting
all of your criteria and more. No visible
heating elements or blades to mar the
sleek European styling, no too-hot-to-
touch exterior to burn your inquisitive
cat's nose. Oh, and it also tilts and swiv-
els. $400 at www.Dyson.com

Schick Hydro 5 Power Select

"o

“Premium high gloss metal and ergonomic design...
"5 Ultra Glide Blades..."

If these phrases come to mind when you think of a close, comfortable shave—the
Schick Hydro 5 Power Select™ is the razor for you. We remember when the Trac I
was big news, it had two blades instead of one—two has got to be better than one,
right? The opening shot in the Blade Count Wars.

The Mach 3 came in 1998, the four-blade Quattro in 2003, 2005's Fusion with a quin-
tet of blades—the end is not yet in sight. For anybody who wants an electric razor that
well, isn't an electric razor. The vibrating, self-lubricating head with five blades claims
to give the best shave ever, and the lubricant is said to last at least twice as long. And,
right on the handle there, a handy-dandy indicator that clues you to when it is time to
change the battery in your blade not-an-electric razor. How much for all this high tech

, "Hydrating Gel Reservoir. .

goodness? $11. The blades are around $2.75 each. www.schickhydro.com

COMING SOON!
@PROFILE iPad app
EEE
E:H studio 7722 573-365-2288 + WWW.LAKEPROFILE.COM

Visit
WWW.LAKEPROFILE.COM
to buy and download a
digital copy of the current issue

SPROFILE

9PROFILE

Lake Regional Adds Sexual
Assault, Abuse Exam Room

Lake Regional Health Sys-
tem in Osage Beach recently
completed renovations on a

room specifically equipped
to treat victims of sexual as-
sault, domestic violence and
child abuse. The room is fully
stocked with pharmaceuticals
and lab supplies, as well as new
clothing, a private shower and
toiletries for use by victims fol-
lowing an exam.

Each victim’s care is coordi-
nated by a sexual assault nurse
examiner (SANE) — a regis-
tered nurse who has special-
ized training to care for victims

of sexual and domestic vio-
lence. SANEs may specialize in
providing care for adolescents
and adults (SANE-A) or chil-
dren (SANE-P).

They also provide expert
witness testimony and refer-
rals and work to ensure the
safety of children and adults
after discharge.

Pictured (from left): Lake Re-
gional Sexual Assault Nurse Ex-
aminers Anne Wilson, R.N., SANE-
A, SANE-P; Stacy Sederwall, R.N.,
SANE-A; Jamie Wheat, R.N., BSN;
and Dee Ballard, BSBM, R.N.,
CEN, SANE-A, SANE-P
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Tired of getting put on hold for tech support?

Tired of High Prices for internet service?

Tired of your internet not working when you do?

Business relies on internet service.

We're all here to make money.

The time you spend without internet
service is time you can't spend working.

Whether the connection is down, or
youre waiting for tech support on hold,
it costs money.

We've been providing professional
internet connectivity for decades.
It’s our business; it’s all we do.

We've helped thousands of companies
large and small get the service they need
to conduct business on the internet.

ﬂ b

—\ 000
’} e

ERNE

INTTERNET:

Your
Hometown
Internet

Whether it’s hosting your domain and
online store, or giving your employees
the high-speed reliable no-hassle internet
they need to do their jobs, no problem.

We can help you too, with less down
time, better tech support and great rates.

Give us a call today and find out just how
casy getting the internet you deserve is.

WIRELESS
ACCESS

The Internet with no strings
attached! Get broadband in areas
where no other service can go!
Up to 2Mbps download speeds!

BUSINESS
DSL ACCESS

“Always on” high speed internet
broadband at speeds to 6 Mbps!
Award-winning tech support!

No extra charge for business accounts!

BUSINESS

& (¢ HOSTING
Support for ecommerce, fip
support, storage 25MB and up!

Ultra high-speed connection to the
backbone! Lightning-fast response for your customers!

*Prices listed are ‘as low as’, rates vary depending on
service. Prices listed are per-month, with no charge for DSL
modem use, $10 monthly for wireless modem use. Never any
hidden fees, gimmicks or surprise charges.

/
1£866%670-YHT]|
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BUSINESS OPPORTUNITIES

UNIQUE BUSINESS OPPORTUNITY: MLM
company expanding into Mexico. Looking for
Spanish-speaking  bilingual, entrepreneurial-
minded people with integrity, people & computer
skills, and heart for helping others. Call Kim after
1pm 206-650-6303

MAS BUSINESS SOLUTIONS BUYING
AND SELLING BUSINESSES 573-836-1258
www.masbusiness.biz

PROFESSIONAL PRODUCTS

FARM, RANCH AND COMMERCIAL PRODUCTS.
Restore all flat, metal and rubber roofs. Cost is
just one reason to call Victor at LaCrosse. 573
449-2626.

SAVE COMMERCIAL ROOFS. No Replace-
ment Metal, Rubber, EPDM, Flat, Tpo, Pvc Roofs.
Products Work On Wet Surface Winter/ Summer.
Contractors Welcome . FACTORY DETAILS Aztec-
collc@ Socket.Net

CONTRACTORS WORLDWIDE RESTOR-
ING existing metal, rubber, flat ponding roofs.
Save thousands replacement costs, fast start
packet $35 US. 573-489-9346.

INSTANT RENEW ROOF COATINGS sm.
Dinosaur Tough. Saves Replacement metal, rub-
ber, flat roofs. Bams, Silos, Factory, Office. (573)
823-4037.

PROFESSIONAL SERVICES

Whether it's hanging a TV, Removing viruses on
a Computer or anything in between, AV/IS Pro
Services, can help you solve Technology's little
challenges. At a Fraction of the price, we offer
all the Service. Osage Beach 573-434-2192 or
jjlayden@gmail.com. References available.

REAL ESTATE HOMES

$849,000 SHORT SALE SUBJECT TO
BANK APPROVAL. Exquisite high end custom
home builder's personal residence.Landscaped
level driveway entry.4466 SF, 5 BR/4 Full-2 Half
Baths, Walk-in main level living with Master
Suite & 2nd Bedroom on main floor. Travertine
marble floors, marble & frameless glass show-
ers,3 fireplaces, large kitchen w/hearth room
and Breakfast area, family room & bar area, hil-
liards room. Great cove setting w/ channel view.
Close to shopping, restaurants, hospital. 5774
Lakeridge Dr., Osage Beach, MLS#3066927 See
this Virtual Tour and all the lake's properties at
www.YourLake.com. Call Michael Elliott at C.
Michael Elliott & Associates@573-280-0170 or
1-877-365-cmel.

ABSOLUTELY GORGEOUS TOTALLY RE-
DONE & remodeled lakefront bluff home w/
high end finish inside & out. Wood floors through
out, granite, custom cabinets, Jenn Aire appli-
ances, Large lakeside pool & enough room to
entertain over 100 people on the pool deck area.
Breath taking 180 degree channel views from this
1.5 Acre Lakefront bluff location. 5000 SF, 4BR/3
Full-2 Half Baths, Main Level Living, simply beau-
tiful entry into formal dining w/2-Avanti 6 wine
chiller's into more Lakeview's throughout chef's
kitchen w/oak flooring, granite countertops, eat-
in area plus lakeside seating area & exit to deck.
Master suite has breathtaking lakefront views w/
walkout to private deck. Family room doubles as
media room w/wetbar. Slips available at Villages
and Close-by Marina’s. 284 Tall Oak Estates,
Sunrise Beach, MLS#3083146, $750,000 See
this Virtual Tour and all the lake’s properties at
www.YourLake.com. Call Michael Elliott at C.
Michael Elliott & Associates@573-280-0170 or
1-877-365-cmel.

ARE YOU WANTING a place to live that al-
lows you to have your horses in the back yard?
Here you go!!! This ranch style 3 bedroom, 2
bath home sits on 10 acres. Nice level prop-
erty with 3 car detached Garage 30x50-heat, air.

40x42 Horse Bamn with Corral. Home has been
remodeled; granite counter tops, hardwood
floors, formal dining, living room, etc. Large deck
inback with Gazebo and Hot Tub. MLS 3078894
$249,900 Contact Phil and Crystal Shafer at
Gattermeir-Davidson Real Estate at 573-365-
1555 or at www.gotlake.com.

AWESOME ONE OF A KIND PROPERTY
260ft Lakefront, 2100 sq ft totally remodeled
home, TWO boat docks (4 slips), Guest cottage,
boat house, 2.9 acres AND 30x50 garage!! Lo-
cated in a great cove at the 2 Mile-marker of Big
Niangua. Great Buy..$339,000 MLS 3082643
Contact Bobbi Bash Realty 573-365-2622/
bbash@usmo.com visit our website www.hob-
bibash.com

BEAUTIFUL 4300+ SQ. FT. HOME boasts
a park like setting on 3+ acres. Just miles from
Saline Valley for hunting, fishing & swimming!
Home boasts 5+ Bedrooms, 3 Bathrooms, Great
Room 44ft.x20ft., Game/Pool Room with Full
Wet Bar 38ft.x18ft. Vaulted ceilings, Brand New
Kitchen with Natural Hickory Cabinets & all new
plumbing, Large Master with Tray ceiling & pri-
vate deck, expansive outside deck, Large Dining
Room, Brand New Den/office with Large Stone
Fireplace also New Full Bathroom with Laundry
Room & 2+ Car Attached Garage with Large
workshop/storage. The house has all new floor-
ing except Master and fresh paint throughout
home. MLS 3075246-$239,900  Contact Ed
Schmidt at Gattermeir Davidson Real Estate at
573-365-1555 or at www.gotlake.com.

BEAUTIFUL FOUR SEASONS HOME in
Kay's Point. Contemporary Home with open
floor plan, vaulted ceilings and HUGE windows
to enjoy the view! 3 bedrooms (bonus room can
be used as 4th), 2.5 baths, 2500 sq ft, concrete
dockiincluded! $469,000 MLS 3082756 Contact
Bobbi Bash Realty 573-365-2622/ bbash@usmo.
com visit our website at www.bobbibash.com

LAID-BACK ELEGANCE at the Lake. Tall
ceilings, lots of light and view, spacious en-
tertaining areas, comforting colors, beautiful
woodwork and just about every special feature
imaginable all contribute to the thrill of just being
here. Outside - the beautiful landscaping is all
taken care of for you, the walk is easy down to
the dock, and there is a pool to cool those hot
summer days. 3,410 Total SQ FT includes 370 SQ
FT in mechanical/exercise/hot tub room. MLS
3077064-$561,000 Contact Charlie Welek at
Gattermeir Davidson Real Estate 573-365-1555
or at www.gotlake.com.

LAKEVIEW HOME ON HORSESHOE
BEND. ONLY $79,000 , TOTALLY RE-
DONE with 3bd/2ba, 1500 sq ft, 2 living rooms,
2 large decks, carport and more! MLS 3082963
Contact Bobbi Bash Realty 573-365-2622/
bbash@usmo.com visit our website www.bob-
bibash.com

NESTLED IN A TRANQUIL, forested set-
ting on 12+ acres, this 2,900 SQ FT 3 BD, 3 BA
lodge home with a 3-car garage features soaring,
beamed tongue & groove ceilings, a beautiful
stone wood-burning fireplace, hardwood floors
and stainless appliances. The upstairs loft has
many possibilities while currently accommodat-
ing a sleeping area, office, exercise room, full
bath and walk-in closet. Outside communing
with nature can be comfortably enjoyed relax-
ing on the front porch looking out at the terraced
hillside complete with beautiful gardens and a
bubbling fountain. Or enjoy the birds and other
wildlife from two open decks and a screened
porch. MLS 3076248-$499,000 Contact Charlie
Welek at Gattermeir Davidson Real Estate 573-
365-1555 or at www.gotlake.com.

QUIET CUL-DE-SAC location with Seasonal lake
view. Lake access and close to community pool,

tennis courts, BBQ area, boat dock & private,
stocked fishing lake. 2 Large, cleared, wooded
lots, Partially covered deck area, Stone patio,
Hardwood floors in foyer, kitchen, dining, hall-
way & bedrooms. Recently painted walls & ceil-
ings. Newer stone fireplace & carpet in lower
level master bedroom. 2nd master bedroom
is presently used as a family room. All newer
light fixtures and some newer windows & storm
door. Laundry setups in lower level & garage.
Heat pump allows for average monthly electric
of less than $110.  Attic storage w/ pull-down
door & plywood floor. Large parking area. MLS
3079459-$148,900 Contact Charlie Welek at
Gattermeir Davidson Real Estate 573-365-1555
or at www.gotlake.com.

THIS HOME SITS in the Gated Community of
Woodland Cove. 4 Bedrooms and 3.5 Bath home
has been newly painted inside with warm colors.
Kitchen has the nice accent rust color. Family
room has fireplace and a walk out to the screen
in patio to enjoy your view over the pond towards
the lake. With adding brick to the front of the
home and the arch entry makes this home stand
out. 3 Car Garage, plenty of parking available.
Aggressive Owner Financing Available!!! MLS
3079938  $359,000 Contact Phil and Crystal
Shafer at Gattermeir-Davidson Real Estate at
573-365-1555 or at www.gotlake.com.

UPON ENTERING this home you see Out-
standing Workmanship. This Custom Builder's
home is done right; Tile Entry, Award Winning
Kitchen-Custom  Cabinetry, Granite Counter
Tops, Cross Beam Ceiling, Hardwood Floors, Din-
ing Room, Living Room with Granite Fireplace
and Built in Shelves. Family Room has your 2nd
Stoned Fireplace, Wet Bar with a Slate Floor. 5
Bedrooms and 6 Baths, 2 Offices and a Play Area
for the Kids. This home has Central Vac, Surround
Sound with Outdoor Speakers. Did | mention a
3 Car Garage and Bonus Room. This is just the
start. Home is located in a cove on the 10 Mile
Marker. Dock Available-12x32, 10x20 slips. MLS
3077575  $799,000 Contact Phil and Crystal
Shafer at Gattermeir-Davidson Real Estate at
573-365-1555 or at www.gotlake.com.

WHAT A VIEW from this home of the Lake and
Valley inyour own private backyard getaway, just
minutes from Osage Beach or Camdenton. This
large home has been completely remodeled in
2010 & 2011 with granite throughout the main
floor. Also, the Master bathroom has a beauti-
fully upgraded over sized walk in shower with
multiple shower heads. Enjoy a Lake view with
a scenic valley and mountain range backdrop on
a new expansive deck which has been added to
the cedar style screened in porch. This home has
plenty of space and separation for a large family
or is excellent for entertaining. The front yard has

a stone culdesac drive with an amazingly large fig

Koi pond with lovely landscaping. This is the best
buy in Linn Creek! MLS 3080899 $265,000
Contact Ed Schmidt at Gattermeir Davidson Real
Estate at 573-365-1555 or at www.gotlake.com.
WONDERFUL LAKEFRONT HOME AT 11
MILEMARKER, just off of Chimney Point in
Catalina Bay! 3hd/2.5ba, 1600 sq ft, main level
living, vaulted ceilings, awesome 2 well concrete
dock, VERY GOOD CONDITION, Level lot...ONLY
$244,000 MLS 3082939 Contact Bobbi Bash Re-
alty 573-365-2622/ bbash@usmo.com visit our
wehsite www.hobbibash.com

REAL ESTATE LOTS

100’ LAKEFRONT FOUR SEASONS, lot in
calm, deepwater cove. For Sale at $119,500, will
build your dream home on or will subordinate to
a reputable contractor. Phone Kent at 618-781-
6700.

WOODLAND COVE SUBDIVISION: Large
flat comer lot. Gated Community, blocks from
hospital. Included boat slip in community dock,
central sewer & water, community pool .Walk-
ing distance to Sycamore Creek golf course.
$99,000. (573)434-9653

REAL ESTATE COMMERCIAL

HERE IS YOUR PRIVATE Airplane Hangar.
Sits in the Heart of Osage Beach. 60x72 Steel
Building with a 60x15ft Double Door Entry and
a 10x12ft Overhead Side Door. Easy access to
Highway 54 and the Airport runway. Property
is fenced for security. This property can also
be used as: Warehouse, Storage, RV Storage...
etc or any other multiple use.  MLS 3079354
$289,000  Contact Phil and Crystal Shafer at
Gattermeir-Davidson Real Estate at 573-365-
1555 or at www.gotlake.com.

RECENTLY REDUCED $6K! Newly Con-
structed Pristine 2400 Sq Ft Warehouse 1.7 miles
from junction of hwy 54 & 42! Everything you're
looking for — HVAC, industrial ceiling fans, 220
for RV, metal construction in/out, blown insula-
tion, 14X14 & 10X12 overhead electric doors
and more!  $139K. For information call Suzi
573-434-2370 or Legacy at the Lake Real Estate
573-348-9898.

TURNKEY WATERFRONT BAR at 3 mile-
marker of Big Niangua..REDUCED $200,000
NOW $650,000!! Ready for new owner to walk
in and start making money!! 5000 sq ft, 2 level
guest cottage, 190 ft lakefront, 2 docks (hold
28 boats), furnishings & equipment included!!

MLS 3080467 Contact Bobbi Bash Realty 573-
365-2622/ bbash@usmo.com visit our website
www.bobbibash.com

REAL ESTATE CONDOMINUMS

$122,500! 950 SF, 2BR/2 FULL BATH,
Turnkey end unit with a great lakeview, nice
furniture with 10x28 boat slip to park your lake
toy. The development at Indian Pointe features
many amenities to enhance your lake experience.
It's only minutes from fine restaurants, shopping
and the hospital is close by. Please do yourself a
favor and check out this value price condo and
compare with similar units and you'll see the out-
standing investment this unit represents! Boat
and hoist available for extra $$, 714 Mace Road,
Osage Beach, MLS#3082783. See this Virtual
Tour & all the lake's properties at wwvw.YourLake.
com. Call Michael Elliott at C. Michael Elliott &
Associates@573-280-0170 or 1-877-365-cmel.

FOR SALE: UPDATED, CONTEMPORARY
condo at the picturesque, gated Bronx Condo-
minium complex in Osage Beach. Two bedroom,
two bath unit overlooks pool and hot tub with
beautiful view of no-wake cove at 20.5 mile
marker. Close to Expressway and hospital. Quiet
complex. No rentals. Furnished. 10x30 boat slip
included. Call 573-434-6878.

HERE YOU GO..This unit is like having a pri-
vate getaway. Once you enter the complex and
go down to your unit, you have a private deck
overlooking the lake. This 2 bedroom, 1 bath unit
has its own private laundry/storage area. Com-
plex offers a Club House, Hot Tub, Pool, Martini

A COMPLETE LISTING OF

New/Used Docks & Lifts

"2 DockRealty.com

Gl 573 374-8849

Docks, Lifts, Slips,

Accessorles & Services

Deck, Beach and Playground. All this and aslipin
the newest dock 12x30. Don't miss out!!! MLS
3081283 $79,000 Contact Phil and Crystal
Shafer at Gattermeir-Davidson Real Estate at
573-365-1555 or at www.gotlake.com.

VERY ATTRACTIVELY decorated 2-level unit
* Newer tile in foyer, kitchen & baths * Newer tile
in master shower/tub * Newer faucets * Newer
refrigerator & microwave oven * New lighting in
hall bath * Hot tub in atrium has been removed
- area is now a lower level sitting room * 2 decks
* Wonderful View Facing East * As of 1/1/12 de-
velopment is turning over maintenance of well &
wastewater systems to a private management
company - water & sewer will be separately billed
at $365/year for each * Quarterly assessments
include: internet, basic cable TV, trash, snow
removal, maintenance of common elements incl.
pool, clubhouse & tennis court; MLS 3080656-
$197,000 Contact Charlie Welek at Gattermeir
Davidson Real Estate 573-365-1555 or at www.
gotlake.com.

YOU WILL BE IMPRESSED with this very
well kept unit at Cape Royale. This 3 Bedrooms
with 3 bath’s unit has plenty of space; Kitchen
with oak cabinets, pantry, plenty of counter
space, large breakfast bar that seats 4, Dining
area open to Living room with fireplace. This all
comes with a 12x36 slip and garage. Seller just
moved out wants this SOLD!!!  MLS 3072518
$169,900  Contact Phil and Crystal Shafer at
Gattermeir-Davidson Real Estate at 573-365-
1555 or at www.gotlake.com.

http://dockrealty.com

Listing over 300 Pre-Owned Docks and Boat Lifts

WE DO DOCK PERMIT

-

WWW.

DockR

|ty

(573) 374-8849

a
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WORLD CLASS YACHT CLUB...

Catlalina / }é?c/7/5'

Authorized ealer
4 SOCIAL & GUEST MEMBERSHIPS 4 SLIPS FOR POWER & SAIL: 20-60’
¢ LAKESIDE CAFE: WEDNESDAY- SUNDAY 4 MARINE SERVICES, GAS & DIESEL

¢ ASA SAILING COURSES & SAILBOAT RENTALS

Sailboats

38'2007 C&C115...... ittt $189,000

361981 Lancer Sloop............. $45,900 SALES: 1800 BAGNELL DAM BLVD.

36" 1987 Cataling 36..eeeseenesen $59,900 MARINA: 119 WESTWIND DR.

35’2011 Catalina 355 (New)...... $169,500 LAKE OZARK, MO 65049

34’1991 Catalina........ovveevevnnn. $49,900 (AT THE 1-MILE MARKER)

32’2000 Catalina320............... $79,900

32'1977 Islander32.....cccono..... $25,500

27'1992 Hunter.......cooveeenen... $14,500

22’2005 Catalina Capri w/trailer.... .$17,500

132007 Catalina 12.5 Expo.......ccconuene.. $4,050

9’2008 Catalina Sabot (New) ....... $2,800

Powerboats

38’2007 Fountain 38 EC.... ................ $239,900

361988 11 Meter Trojan Express......$39,995

34’1999 SeaRay 340DA............ $79,900

32'1989 Wellcraft St. Tropez ... .......$23,900

28’2006 Chaparral 280 SSi.........ccouuu.e. $39,900 OZ Y C

27'1987 Sea Ray 270 Sundancer........$15,500 ARK ACHT LU B
24’2005 Stratos 290 Fish N Ski............. $24,995 THE PREMIER VENUE FOR POWER & SAIL

573-552-8401 WWW.OZARKYACHTCLUB.COM
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$0.... 2.99%...

Nothing down and up to 2.99%

Surdyke

APR for the length of the loan. YAMAHA
Prior model years are included. — =
d : =V g 1k
.__/

@YAMAHA

paaliniedld =

Start off the New Year
with money in the bank...
and a new {’amaha 242

leltf:d in the dock

AR - gomae It’s just that easy! Choose the 242 Limited or Limited S for

4 -'.-.E.H oy """," nothing down and up to 2.99% APR for the length of the

7 E‘*"" &7 loan. Plus 2 years of Genuine Yamaha Coverage. Order yours

at the Winter Boat Shows and receive a 4 Night Caribbean
Cruise for 2 aboard Royal Caribbean Cruise Lines.

It’s really'starting oﬂ to'be’a great New'Year!

se5.575.9283 @YAMA e

By Land: 5863 Osage Beach Pkwy. Osage Beach, MO 65065 [w]i3x

By Water: 26 Mile Marker in Tan-Tar-A Cove Lake of the Ozarks _‘t:a
For More Information Text SURDYKE to 22828
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CALL SUPER|DAVE|or,GREG|

g_fwsﬂu_l_)onlme;a }
WW\W\J: DOGngj net:

Phone 573.964.] 919 ¢ Fax 573.964.0410
3 MM e Northshore ® W-20 in Lake Ozark

‘&E‘VIQE,

B d ‘@Jlum """"" iilll'l] ||| i ¢l i | i
-_-r';;:i";:ﬂ - : . y '!':I'-"'_'—?‘—k : ¥ -. -~ : _‘_
= ok WoRKs! [0 E
- Wave Absorption  ©.. i“.’ AN
. Ground Reinforcement e b
ROCK WORKS.

« Shoreline Protection
« Bank Stabilization Permits Koot st Shoredine

gorockworks.com 573-280-7654 © 573-964-0016
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PROUD TO BE THE LAKE OF THE OZARKS

BRI /%, i u-; z
DEALERS
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THE LARGEST, MOST

N OVATIVEIBOVRIDER
IN THE INDUSTRY!

22 )2 / ,
America’s FWL«%i’ 1N

LI/L)CM}/ Tritoons! %

www.premierS4.com

Specializing in Pre-Enjoyed Boats

BUY - BROKER - SELL - TRADE

RUNABOUTS

1997 Nitro 700, 125 FOrce, 125 HP ........coccceiicmirniinsrsessssssssssssmssssssssnsssnssssssssnsssnssssssssnssssssssssssns $7,900
2005 Nautique 21 Ski, 5.7L, 330 HP .

1999 Glastron 225BR, 5.0 220HP.....

1987 Cobalt 23BR, 454, 300HP .................. ,
2004 Four Winns 230BR, 350 Mag, 300 HP...........cccccermrismmssemmsssssssssssssssssssssssssssssssssssssnsssnsssnns $26,900
2010 Monterey 234 BR, 350 Mag, 300 HP ........cccccceirerrerrrecerssneresssesssssssssssmssesssnsssssnesssnsnsssns $43,900
2006 Chaparral 256BR, 6.2L, 320 HP

2007 Cobalt 262BR, 8.1L, 375HP ..........

2009 Rinker 276 BR, 8.1L, 375HP..........

2008 Rinker 296 BR 8.1 VOIVO 375HP.........ccccoeeriiircnerisssesssssnesssssssssssnsssssmsssssnnes PENDING $59 900
PERFORMANCE BOATS

1995 Power Quest 27 Lazer 7.4, 300HP .........ccccvvsmmiisnmmsssssmsssssmmsssssisssssssssssssssssssssssssssnssssssnns $21,900
1994 Baja Mach 1 29, 7.4L 300 HP........ccccerecerreceeresnensssnnersssmesssssnssssssassssssssssnsessssnssessnsssnsnnes $19,900
2006 Sunsation 32 Mid Cabin, twin 6.2L, 320 HP ............ccoccmrerirrrccrserses s e sssesssnssssesssmssnes $79,900
2001 Donzi 33ZX twin 502, 415 HP ........coiicriiccirccencssssses s sssssssssssssssssssssssssssssnsssnssssnsssnssnes $74,900
2002 Donzi 33ZX twin 496H0, 425 HP.........ccccceerrrrmerrssnnsrsssessssssssssssssssssssesssnssssssssssssnsssssnsssssns $79,900
CRUISERS/CUDDYS

2001 Celebrity 280EC, twin 5.7, 260 HP .........cccccriimriercercsescsssssessssssssessssssssesssnssssssssnssssssnes $28,900
1996 Chaparral 290 SIG, twin 5.7, 260 HP .........cccccceeemiinriirsssssssssessssssssssssmssssssssssssnssssssssnnss $36,900
2003 Sea Ray 340SD, twin 8.1, 375 HP .......ccoevcerrrreerrsnersssssessssnsrsssnssssssssssssnssssssnssessnsnssssnnns $119,000
2000 Maxum 4100 SCB, 454 Horizon, 380HP...........cccccreimremrsserssecrsersesssnessessssssssessssssssenas $159,900
PONTOONS/DECK BOATS

2010 Bentley 20°, Merc. 90FS, 90 HP..........ccccocevrmnsnsssmmssesssnssssssssssssssssssssnssssnssssnss PENDING $18,900
2004 Four Winns 214DB 5.0 VOIVO, 280HP............cccceerrerrrrcersssserssssssssssssrsssnssesssnsssssnsssssssssssns $22,900
1999 Donzi 23DB, 5.7L, 250 HP ........eoreicccrccrececcccrcers s s e e s s s se s sesssms s s s e s smnssmnessnessmnsssnsssnnss

2010 Harris 24TT, MErc 150V........ccccccurrrrrrssnseeresssssssnssssessssssssssssssssssnsssssssssssnssssssssssssnssssessssnnns

2006 SeaRay 240SD, 350 Mag, 300 HP
2006 SeaRay 240SD, 350 Mag, 300 HP
2008 Playvraft 26DB, 350 Mag, 300 HP
2005 Tracker 30FT Merc 115, 115 HP.....cccccceeererrrceeeersesssssnssssesssssmssssessssssssssssesssssnnssssesssnnnns

(573) 552-8550¢ 0n 0sage Beach Parkway between Walmart and Outlet Mall



Lake of the Ozarks Boating March, 2012 Page 43

e @
ACHTCLUR

marina

E-mail: sales@yachtclubmarina.com

Introducing our
new General Manager
RICK BELLUCHI
Wwith a new attitude and a
new way of doing

2011 GTX 155............. $10,999

e

$12,799 2011 RXTX 260........... $13,89

— T
......... $13,699 2011 RXTAS 260........

ALL 2011 SEADOO & SPORT ALL2012SEADOO & SPORT
BOATS RECEIVE BOATS RECEIVE
FREE PREP & FREIGHT FREE COVER i ' >
FREE COVER FULL OF FUEL | _
FULL TANK OF FUEL FREE FIRE EXTINGSTER -
FREE FIRE EXTINGSTER 2 YEAR WARRANTY A D e P 2
2 YEAR WARRANTY 4.

2012 SEA-DOO & SEA.-DOO SPORT B

OATS IN STOCK

Ly

o
2012 GTXS155..... NEW MODEL 2012 RXPX260..... NEW MODEL 2012 WAKE PRO 215 2012 GTl Limited 155
D o
tﬁ“ _ N o

2012 RXTX260 2012 GTX Limited 15260 2012 GTISE130 2012 150 Speedster 1.5 2012 180 Challenger 1.5 Supercharged

2012 210 SP Weedless Twin 1.5 2012 210 Challenger SE, Twin 1.5 2012 230 Challenger SE Twin 1.5 2012 230 SP Twin 1.5 Super
.............................. NEW MODEL Super Charged Charged............... NEW MODEL

BUY AT THE LAKE Don’t Take a Chance & Void your Warranty by
SERVICE AT THE LAKE! using anyone besides an Authorized Dealer!

Yacht Club Marina - 21 MM The Lake’s Only Authorized Highway Showroom - Hwy 54

1650 Yacht Club Dr., Osage Beach, MO P 3864 Hwy. 54, Osage Beach, MO
(573) 693.6250 Sea®*Doo & Sport Boat Dealer (573) 693.9255

® ™ and the BRP logo are trademarks of Bombardier Recreational Products Inc. or its affiliates.
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2003 CHAPARRAL 263 SUNESTA DECK BOAT - $34,900

ENG. 350 MAG BRAVO Il - 240 HRS. - TRL
Extremely clean and well maintained deck boat. Pretty

much flawless!
OUR TRADE INS
1989 REGAL 210 - 5.7 - 550 HRS. - TRL $6,500
1996 SEA RAY 210 SELECT = 5.7 = TRL = 250 HRS. ......oressssssssssssssssss $9,500
2004 NITRO NX898 — 225 MERC EFI - WT/RD/SLV - 80 HRS................ $17,900

2001 MAXUM 2300 = WHT/GLD = 380 HRS .......ooocceresursres
1996 CHAPARRAL 2550 - 7.4 - WT/TL w/TRL
1995 CHAPARRAL 2550 - 7.4 DP w/TRL -
2006 PRINCECRAFT 26 VERSAILLES - 225 — TN/RUST - 50 HRS.......... $36,900
2003 CHAPARRAL 263 SUNSESTA - 350 MAG- W/trl - 240 frs............ $34,900
1999 FORMULA 27 PC THUNDER = 200 HRS ......c...ooummvmmsmmsrssssssssens

1994 SEA RAY 280 SR - 454 - 133 HRS.
2008 LARSON 288 LXI - 496 MAG B3 - 150 HRS. EAGLE TRL...
1996 REGAL 8.3 SC - 7.4 DP — WHT/GRN — 498 HRS.......ovvsivvssusess

1997 CRUISER INC 3120 ARIA - T/5.7 $32 900
1988 WELLCRAFT 32 ST. TROPEZ = T/350 = WHT ..cvvosvvressssessisssnns $29,900
1997 SEA RAY 380 SS CUDDY - T/302 MPI $59,900
BOWRIDERS

1996 SEARAY 210 SELECT - TRL $9,500

1989 REGAL 2100 VALANTI - MERCURY 5.7 w/TRL - 550 HRS. ........... $6,500
2008 CROWNLINE 230 LS - 350 MAG - WHT/RD w/TRL-30 HRS.......... $39,900
2001 MAXUN 2300 — WHT/GLD ~ 350 MAG B3 - 380 HRS..........usssvuns $16,900
1999 COBALT 272 - NVY/WHT $27,900
2008 RINKER 276 - 496 - RED W/trl $52,900
2008 LARSON 288 LXI - 496 MAG B3- EAGLE TRL - 150 HRS............. $54,900
2001 MARIAH 302 SHABAH - 496 BRAVO lll - w/TRL - 300 HRS......... 29,900
1995 REGAL 8.3 SE - 7.4 — T/TEAL - 600 HRS. .....ooosvvrssvrsrsns
1995 REGAL 8.3 SE - 7.4 GLDP - TT/GRN - 252 HRS..

2008 LARSON 288 LXI BOWRIDER - $54,900
496 MAG BRAVO Il - TRL - 150 HRS
Clean trade in with custom trailer, freshly serviced and

FESERIEE

warranty. been well maintained!
CRUISERS
1998 WELLCRAFT 2600 MARTINQUE = 7.4 = TRL cccooessccvvrrvrsssssssssssrens $24,900
2001 REGAL 2660 — T4.3 W/TRL = 85 HRS. .......oovvvveerrsssssssssssssssssssns $43,900
1999 FORMULA 27 PC THUNDERBIRD - 200 HOURS.............cccourrerrrees $42,900

2001 REGAL 2760 - T-MERC 4.3's $39,900

2006 SEA RAY 280 SUNDANCER - ENG. 496 B3 - WT/BL 210 HRs....... $74,900
1997 CRUISER INC. - 3120 ARIA - T/5.7 $32,900

1997 REGAL 322 - T/350 MAG — 410 HRS ~NTT/BLUE.......c...umsrsusrss $57,900
1999 CHRIS-CRAFT 320 EXP. - T/5.7 Gl = WHT........

1988 WELLCRAFT 32 ST. TROPEZ - T/350 — WHT
2002 REGAL 3260 - T/7.4 MPI B3 - 184 HRS...........
2006 REGAL 3360 — T5.7 — WHT/SAND - 140 HRS
2004 REGAL 3560 COMMODORE - T8.1 GXI - 140 HRS - TT/BLU
1995 SEARAY 370 SD ~T/7.4L - N/TAN - 600 HRS...............
2005 REGAL 3860 — ENG. 420 - TT/SAND - 350 HRS.........
2003 REGAL 3880 SEDAN TWIN 8.1 LOADED BOAT! REDUCED
1994 REGAL 400 - T/7.4 — N/GRN - 600 HRS........ccoccocns
2007 REGAL 4060-T-8.1 = ONLY 9 HOURS! .....ooovcvsrsssssssssssssssssssns $285,000
2002 SEARAY 410 EC - T/8.1 — WHT.
2003 REGAL 4260 - T8.1 — NTT/BLK - 325 HRS.....
2003 REGAL 4260 TWIN 8.1 LOADED WITH HARD TO a2
2003 REGAL 4260 TWIN VOLVO 75P DIESEL LOADED BOAT!.............. $240,000
2004 REGAL 4260 - T/8.1 - BLUE/YL
2007 REGAL 4460 —T/8.1 = NTT/BLK = 70 HRS. ...oovvsvvrsssssssssssssins

DECK BOATS

2001 CONQUEST TOP CAT DECK BOAT - MERCURY 502 - 324 HRS ..... $40,000
2007 SEA RAY 220 SUNDECK - 5.0L MPI BRAVO Ill - 120 HRS............ $36,500
2003 CHAPARRAL 263 SUNSESTA - 350 MAG w/TRL - 240 HRS.......... $34,900
2009 REGAL 2520 - 5.7 - 40 HRS. $41,900

$298 000

2003 REGAL 3830 COMMODORE CRUISER - $169,000
VOLVO PENTA 1/8.1 INBOARD - N/SAND - 215 HRS
Must see this beautiful cruiser that is loaded and has

Juy § bBuy The Best and Only Lry Um:e.

34i¥earsjwithiSamelOwnertandiManager!
lonzWatergMarina

1996 REGAL 8.3 SC CUDDY - $16,900 VOLVO PENTA
7.4 DP STERN DRIVE - N/GRN - 498 HRS. Clean trade in
with hardly a scratch, full buff and wax, just serviced and

comes with a 30 day Major Mechanical Warranty!

CUDDYS

1995 CHAPARRAL 2550 ~ VOLVO PENTA 7.4 DP WTRL ... $15,500
1996 CHAPARRAL 2550 ~ 7.4 B3 = WT/TL W/TRL ..o $13,500
2000 COBALT 293 - 8.2G ~ N/TAN = 170 HRS. .o $49,900
1994 SEA RAY 280 SR - ENG. 454 B3 ~ NTT/GRN. ... $16,000
1996 REGAL 8.3 SC - VOLVO PENTA 7.4 DP = 498 HRS ..o $16,900
1993 REGAL 8.3 SC-7.4 $19,500
2005 REGLA 3350 ~ T/8.1 = 75 HRS = TT/BLK..cors $118,000
2005 REGAL 3350 CUDDY ~ /5.7 Gl - 140 HRS. = N/TAN.....cc... $109,900
1997 SEA RAY 380 S8~ T/302 MPI $59,900
FISHING BOATS

2004 NITRO NX898 - 225 MERC EFl - WT/RD/SLY - 80 HRS............ $17,900
PERFORMANCE

2003 VELOCITY 260 — MERCURY 496 MAG — WHT/MULT - 142 HRS .... $37,900
2001 BAJA H2X MERCURY 454 MAG -RD/PPL witrl - 350 HRS........... $29,900
2008 BAJA 30 OUTLAW - WHT/RED/BLK — 150 HRS. - T/496 HO's....... $99,000
2000 BAJA 302 BOSS 7.4L - WHT/PPL/BLK = 317 HRS........c...0nuursrss $49,000
2001 ADVANTAGE 31 VICTORY 496M 120 HOURS ..
1999 FORMULA 353 FASTECH — WHT/RED ..cocoocuusssssssssss
1996 APACHE 36 WARRIOR — /500 - WT/BL/PL - 280 HRS.
2006 BAJA 35 OUTLAW -T/496 MAG HO - 190 HRS...........
2006 DONZI 35 ZR - T496 MAGS HO - 120 HOURS - WHT. ..
2002 ENVISION 36 LEGACY - T/502 - WHT/PPL - 200 HRS.......
1997 BAJA 38 SPECIAL - T/502 MAG’s - 390 HRS. - T/BLK......
1998 WELLCRAFT 38 SCARAB - T/502 - N/TEAL - 497 HRS.....

1996 FOUNTAIN 42 LIGHTING TWIN 525 BRAVO 1 129 HOURS ............. $80,000
1999 FOUNTAIN 42 LIGHTING — TRP/ -WHT/BL/YL - 99 HRS................ $99,000
PONTOONS

2006 BENNINGTON 2575 RL — 225 - 180 HRS - YELLOW........00vvsivn $36,900

2006 PRINCECRAFT 26 VERSAILLES - 225 - TAN/RUST - 50 HRS........ $36,900

1 KellysRort.com <

——
2545 HWY 54 e Osage Beach, MO

573 348-3888

% MARINE]

—573'348-4700
ey

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.
Osage Beach, MO

RECEAI

RN TR DR

i—=i
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EASY HOOK-UP SYSTEM

12 - YEAR Warranty » All Sizes Available
Meets the Army Corps of Engineers and AmerenUE Standards!

Rooﬁng Material - Z Purlins - Square Tubing CONCRETE SUPPLIES DOCK SUPPLIES WELDING SUPPLIES

Serving the Lake Area for 26 Years!

Angle - Rebar - Rebar Fabrication  FORM RENTAL & SALES * DOCK FLOTATION & WHEELS ~ * NEW WELDING MACHINES
o CONCRETE MACHINE * HYDROPORT 2 for PWC o OXYGEN & ACETYLENE
Metal Culverts « MASONRY BLADES « GALVANIZED DOCK CABLE o RODS
. : o FLOATS/TROWELS o CONCRETE DECKING « WIRES
Free Estimates on Dock Flotation RN CETTOOLS  GERET=TEIL e 0L
530 Highway D - Osage Beach, MO 65065 B, et DGR PCHEER R CAUKITS
ghway g ’ * SLAB BOLSTERS o DOCK WINCHES
FAX 573-348-3652 o SAFETY PROTECTIVE FENCE ~  BOLT & ACCESSORIES

e REBAR, CHAIRS & CAPS o CABLE FLOATS

o CURE & SEAL ¢ WATER STOP o DOCK LOCKERS & BOXES i -
5 7 3 348- 1306 e 4 MIL & 6 MIL POLY « FOLD-DOWN TIE CLEATS Monday F"dav
8:00a.m.-4:30prm.

573-348-0434
1 - 8 0 0 48 7-92 09 CWD SUPPLY is conveniently located next to Dam Steel & Supply Be Sure o Cheek Our Prices!

1.3 Miles North of Hy-Vee Stoplight on Highway D

" ‘The money you nieed

W )e‘/k “for the boat you. want,
| » _ We can have you on the water fast, W
7 swith competitive rates and flexible termss.

Boat Refinishers

Gel Coat - Custom Paint e Pickup & Delivery of any Size Boat!
Insurance Repairs Back To Pre Accident Condition!

h s

g B\ N
& SN
_ .

B =S, SR %
5733171818 |[@genaban. i,
®Of que of the Ozarks you out on the

www.PaintRiteLK.com R wter!

Strong roots. Endless possibilities.™

Serving the Lake Area for Over 30 Years! www.cbolobank.com “i:meI

ﬁ Largest, Most Equipped
TowssyBoatUS. Fiberglass Facility in the State!

Main Bank 573-348-2761 ¢ Eldon 573-392-5086 Rl ¢
Camdenton 573-346-2203 ¢ Laurie 573-374-7775 e N D e eotroniitn
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| | www. ke'llys

| 1 »me and Browse |- -
nmdtﬁlur Air Conditioned: ~=
“=.Indoor Showroom!

. New Locat’on Lake Rd. 54-56 to Dude Ranch Rd., 19MM ﬂ. ; ’*

past Grand Glaize Bridge, Osage Beach - S .{ 1Y)

3545 Highway 54 Osage Beach — '“i

973-348-3888 —— —=~=—- 573-3484700

488 LITING YOUR DREAM ... w@

Rhmonst mom CFII'IOCS TO CRUISCRS'

TON 573-873-5073
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SERVIGE

]  BOAT HOISTS /0

LOCALLY OWNED AND MANUFACTURED  CAMDENTON/PIER 31 EXIT FROM NEW HWY. 5, TURN RIGHT
ON OLD ROUTE 5. WE ARE 1.7 MILES ON LEFT SIDE OF THE ROAD

FIVE-YEAR WARRANTY ON
ALL GALVANIZED PARTS!

LIFETIME WARRANTY
POLYETHYLENE TANKS!

DIFFERENT SIZES OF LIFTS AVAILABLE:
4,500 to 36,000
PERSONAL WATERCRAFT LIFTS

Polyethylene bushings
for quieter operation
& extended wear!

Econo Lift will go anywhere in the entire Lake area to serve you. Econo Lift Boat Hoist with its polyethylene
tank and galvanized metal parts makes for the most durable and dependable lift available today!

(573) 346-7161 * (800) 524-7161

econolift@echarter.net www.econolift.com
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Insurance Repairs / Gel Coat - Custom Paint

Back To Pre Accident Pickup & Delivery of
Condition! any Size Boat!
Largest, Most Equipped Serving the Lake Area for Over 30 Years!

Fiberglass Facility in the State!  Four miles North of Camdenton on Old Route

57 3'3 l 7 E I 3 l 3 www.PaintRiteLK.com™ R
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