
Keeping the Dream Alive 
How the US Chamber is Helping Businesses. 
Story begins on Pg. 17

Making a Difference 
Mike Clayton works to improve camp for 
disabled. Pg. 23

Improving performance 
OBPD hires group to determine strengths and 
weaknesses. Pg. 8

Where's ALDI? 
The wait isn't over yet. Pg. 6

160 N. Hwy 42 - Kaiser MO 65047 |  573-348-1958 Tel.  |  573-348-1923 Fax.

Contents © Copyright 2019 - All Rights Reserved

Volume Nineteen • Issue Two • February 2019

A MONTHLY NEWS MAGAZINE FOR THE LAKE OF THE OZARKS VOL. 15 --  ISSUE 2 FEBRUARY, 2019

WWW.LAKEBUSJOURNAL.COMVISIT US ONLINE AT

NEWS IN BRIEF

Crossword 
Fill in the blanks on: 22  Solution: 14

Dwight Weaver’s look back. Page 20
Glimpses of the Lake’s Past

For the Latest Market Status and  
Real Estate Info, turn to Page 18 for this 

month’s “As The Lake Churns”

Job Fairs to aid businesses in hiring
By Nancy Zoellner-Hogland

The kick-off of tourist season 
is almost upon us. That means 
hiring time will begin soon, as 
well. 

To make it easier for employ-
ers and potential employees 
to connect, this year the Lake 
of the Ozarks Council of Local 
Governments, the Missouri Ca-
reer Center and the Lake Area, 
Camdenton Area and Lake West 
chambers of commerce are look-
ing into hosting three job fairs in 
different locations around the 
Lake.

“In the past, we’ve held one 
job fair each spring at Tan-Tar-A 
Resort. However, because trans-
portation is an issue for some 
people, several employers felt 
they’d have a better response if 
fairs were held in their areas,” 
explained Linda Conner, execu-
tive director of LOCOG. “We de-
cided to put a survey out to find 
out if that is the case.”

The survey, created by Trish 
Creach, executive director of 
the Camdenton Area Chamber, 
was emailed the third week in 
January to members of all three 
chambers. Business owners had 
until Friday, January 25 to re-
spond. The survey included the 
following questions:

·Are you interested in partici-
pating as a vendor in a job fair 
or hiring expo for employee re-
cruitment?

·If you are interested, what 
month would you prefer to par-
ticipate? Late February 2019, 
March 2019, April 2019

·What is the best time frame 
for you to participate? Morning, 

Afternoon, Evening, Other
·What day of the week would 

be best for your participation?
·Which community would 

you participate in if offered in 
multiple location(s) - select all 
that apply? Camdenton/Linn 
Creek, Osage Beach/Lake Ozark, 
Sunrise Beach/Laurie, Ver-
sailles, Eldon

Creach said with one day left, 
more than 60 business own-
ers from locations all around 
the Lake had responded. Many 
were interested in participating 

in multiple fairs or they were in-
terested in participating in fairs 
held in their areas. She also said 
it appeared as though March 
was the month of choice.

“But once the survey clos-
es, we’ll evaluate the answers 
and go from there. In the past, 
we’ve had about 60 employ-
ers each year at Tan-Tar-A and 
because the schools bussed in 
high school kids, who were pri-

marily interested in seasonal 
or part-time opportunities, we 
had from 200 to 600 job seekers. 
About a third were locals looking 
for jobs. That’s good, but from 
the standpoint of the employer, 
especially employers looking 
for year-round help, because of 
the community patterns of the 
Lake, we felt it might be easier to 
get and keep an employee is he 
or she is in their own ‘back yard.’ 
Then commuting doesn’t have 
as big of an impact,” she said.

Creach said at previous job 

fairs, a variety of different in-
dustries have been represented 
- grocery stores, financial insti-
tutions, food service, non-profit 
organizations, home health 
agencies, hospitality, landscap-
ing, manufacturing and retail. 
She said each employer typically 
displays a list of openings. Job 
seekers can fill out applications 
on the spot or drop off resumes. 
Rooms were also provided so 

employers could conduct pri-
vate, on-site interviews. She said 
she anticipates the same mix 
and benefits this year.

The last question on the sur-
vey was, “Would you participate 
in a quick session before or after 
the job/hiring fair on Certified 
Work Ready to learn how you 
can be involved?” 

Kathy Hueste, assistant direc-
tor of the Lake Career and Tech-
nical Center and co-chair of the 
local Work Ready Program, ex-
plained that through the Certi-
fied Work Ready program, job 
seekers could take a free test that 
will rank them in reading, writ-
ing, mathematical reasoning, 
problem solving and locating in-
formation. Those who complete 
the test, which takes about three 
hours to complete, will receive a 
National Career Readiness Cer-
tificate (NCRC) provided by ACT. 
It can be taken by anyone – from 
high school juniors and seniors 
wanting to enter the workforce 
to senior citizens who are look-
ing for something to supplement 
Social Security. 

There are four levels of scores 
that can be achieved – platinum, 
gold, silver or bronze. Those who 
achieve the platinum level dem-
onstrate skill sets for nearly 99 
percent of jobs available. Those 
who achieve the gold level dem-
onstrate skill sets for almost 93 
percent of jobs available. Those 
who achieve the silver level 
demonstrate skill sets for ap-
proximately 67 percent of jobs 
available. Those who achieve 
the bronze level demonstrate

continues on page 18

Businesses that participate in this year’s chamber-sponsored job 
fairs can expect to draw employees closer to their place of work.

Photo provided.
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Armchair Pilot
By Nancy Zoellner-Hogland

TRAVEL MAY SOON be a little 
less scary, thanks the Trans-

portation Security Adminis-
tration (TSA). In recent years, 
the TSA has added pre-check, 
high-tech baggage scanners 
and facial-recognition cam-
eras to streamline and speed 
up the check-in process and 
improve safety. But now the 
TSA is making a change to re-
duce passenger stress. They’re 
replacing many of their pointy-
eared dogs – mainly German 
Shepherds and Belgian Mali-
nois – with floppy-eared dogs 
– Labrador Retrievers, Point-
ers and Golden Retrievers – to 
sniff out explosives in public 
areas. According to the TSA, 
dogs with floppy ears are less 
intimidating to passengers and 
less likely to scare children. 
The TSA currently uses about 
900 handler-canine teams in 
airports around the country. 
About a third come in regular 
contact with the public.

THE GOVERNMENT SHUT-
DOWN even affected travel. The 
TSA had to call on reserve offi-
cers to fill positions left vacant 
by those who didn’t show up for 
work. According to CNBC.com, 
8 percent of the 51,000 officers 
employed by the TSA were no-
shows. Some air traffic control-
lers also stayed home, causing 
longer-than-normal airport 
waits.

ALTHOUGH NOT RELATED 
to the shutdown, more than 
250 passengers on a United 
Airlines flight recently found 
themselves stuck on the tar-
mac for 16 hours in Labrador, 
Newfoundland. A mechanical 
issue grounded the plane and 
passengers weren’t allowed to 
leave the aircraft because cus-
toms officials were not avail-
able. There was little heat and 
food so after about 10 hours, 
carryout was finally delivered 
to the plane. When a replace-
ment plane showed up, it took 
another two hours to transport 
passengers to the waiting air-
craft.

CHECKED BAGS COULD BE 
a thing of the past on many 

American Airlines flights. 
That’s because the airline is in 
the process of doubling over-
head storage space.  According 
to information provided by the 
airline, American chose Airbus 
to provide cabin upgrades to 
its fleet and that the new stor-
age bins, which will be easier 
to load, are part of that retro-
fit. The additional storage will 
be made possible because lug-
gage will be able to be stacked 
sideways, next to one another. 
American also said gate agents 
will be better informed on 
the carry-on capacity of each 
aircraft so those bags won’t 
have to be surrendered before 
boarding. According to a re-
lease by American, the bins 
will also be easier to load.

IF YOU LIKE YOUR FLIGHT AT-
TENDANT – and you’re flying 
Frontier Airlines – you’re now 
able to tip your attendant when 
making purchases and know 
that he or she will get to keep 
everything you give. The airline 
has long included an option for 
tipping on its payment tablets. 
However, at the end of the day, 
those tips were split between 
all attendants on that flight. As 
of January 1, flight attendants 

are able to start keeping tips 
that are based on individual 
sales made to passengers. The 
move was not welcomed by 
the Association of Flight At-
tendants, which said tipping 
should not be part of a flight 
attendant’s compensation. In-
stead, the union said, flight at-
tendants should be paid a “fair 
wage.” According to salary.
com, as of January 16, 2019 the 
average flight attendant salary 
in the United States is $74,191 
but the range typically falls be-
tween $59,547 and $91,978.

INTERESTED in an extended 
European “vacation?” The 
small village of Grottole, Italy, 
with just 300 inhabitants and 
more than 600 empty homes, 
is asking for help in order to 
risk disappearing. The city has 
partnered with Airbnb to of-

fer a sabbatical to four people 
who are willing to move to 
Grottole for three months and 
become totally immersed in 
the village’s rural way of life – 
learn the language, take part 
in cooking and learn trade 
skills from local hosts. Those 
chosen will become temporary 
citizens of the village and will 
complete volunteer work for a 
non-profit organization called 
“Wonder Grottole.” That group 
is attempting to restore aban-
doned buildings and develop 
new models for tourism and 
agriculture in hopes of build-
ing interest and rejuvenating 
the picturesque town. To apply, 
visit https://italiansabbatical.
com/. Applications will be ac-
cepted until February 17, 2019 
at 11:59 pm Central European 
Time – 4:59 p.m. U.S. Central 
Standard Time. If anyone from 
the Lake of the Ozarks area 
is chosen, please contact the 
Business Journal office on your 
return so we can write a story 
about your adventure!

BAD MOOD? Uptight? Go 
outside. And then plan an out-
door adventure vacation. Ac-
cording to studies conducted 
by researchers with the Univer-
sity of Regina and published in 
the Journal of Positive Psychol-
ogy, study participants who 
spent just five minutes outside 
focusing on their settings saw 
an immediate improvement in 
their attitudes while those who 
sat indoors in a room without 
windows reported increased 
negative emotions. Several 
travel studies show people who 
are more adventurous increase 
their quality of life by gaining 
strength and a vacation that 
includes outdoor activities can 
improve cardiovascular system 
and balance and work muscle 
groups that are otherwise ne-
glected. A Canadian study 
found that those who take reg-
ular outdoor vacations had low-
er levels of stress, they worried 
less and recuperated faster and 
another study showed outdoor 
vacations with group activities 
strengthened family bonds and 
allowed participants to sleep 
better, have more energy and 
feel happier – even after return-
ing to their daily routines. Ac-
cording to researchers at the 
University of Massachusetts, 
going on vacation and partici-
pating in vigorous outdoor ac-
tivities while there can even re-
duce the risk of untimely death 
in middle-aged men. Now 
there’s a good reason to take 
more outdoor vacations!
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Expo provides opportunity to ‘think spring’
By Nancy Zoellner-Hogland

Business members of the 
Lake West Chamber of Com-
merce who delayed register-
ing for the upcoming Business 
Expo may not get a chance 
to participate this year. More 
than a month before the event, 
only four or five booths were 
available.

Last year, 70 businesses 
filled every available space. Or-
ganizers expect the same this 
year.

“The spaces go fast! Usually, 
many of our exhibitors let us 
know at the show if they’ll be 
there the following year,” said 
Ellen Bozich, membership and 
events director for the Lake 
West Chamber. “I think it’s so 
popular because it provides a 
great opportunity for exhibi-
tors to present their products 
and services to people at a 
one-day show and it’s a great 
opportunity for Lake-area resi-
dents or second-home owners 
to speak one-on-one with the 
owners or managers of several 
different merchants without 
driving all over the Lake.” 

In an earlier interview, 

Chamber Executive Direc-
tor Paul Hooper quipped that 
the Business Expo also gives 
homeowners, who have been 
cooped up inside for the past 
few months, an opportunity 
to “think spring” and to start 
moving forward with home im-
provement projects they were 
dreaming about all winter.

Bozich said in addition to 
their “regulars,” they also have 
a few new businesses partici-

pating this year.
The Business Expo is set for 9 

a.m. to 4 p.m. Saturday, March 
2 and will be held at Lake West 
Christian Academy on High-
way 5.

For more information or to 
check for an open booth space, 
call Bozich at 573-374-5500. In 
order to participate, businesses 
must be members of the cham-
ber and their 2018-2019 mem-
bership dues must be current.

By late January, the follow-
ing businesses had signed up 
to participate:

101-9 The Wave 
Dugan Paint & Flooring 
LO Profile
Above & Beyond Roofing 
Duggan Companies 
Laurie Tent Rental
Advantage Marine 
Edward Jones Investments 
Maasen Insurance
Air & Water Solutions 
Family Eyecare Associates 
Nailed It Handyman Services
All Phase Heating & Cooling 
Freedom Home Crafters 
Oak Star Bank
Architecture & Engineering Consultants 
Goodman Gravely Insurance 
Oasis Tree Service
Ashbury Heights Indep. Living Center 
Great Southern Bank 
Opened Door Christian Fellowship
B&B Heating & Cooling 
Greenside Up Landscaping 
PEP Water Proofing
Bank of Sullivan 
Hibdon Gravel, Inc 
Phoenix Renovation & Restoration
Bath Transformations 
K & T Enterprises 
Poly Lift Boat Lifts
Boater's Choice Marine 
Kat & K9 Shelter 
Prime Lending

Bob's No Wake Zone 
Radio KRMS 
Rockley Mechanical
Budget Blinds 
KT Guttering 
Rough Water Dock
Burkholder Truck Sales 
Lake Expo.com 
Seal Once at the Lake
Central Bank of Lake of the Ozarks 
Lake Media 
ServPro LOTO
Central Missouri Building Inspections 
LO Stop Human Trafficking 
Sherry Biron State Farm Insurance
Continental Siding 
Lake O Cargo Lifts 
Showcase Publishing
Co Mo Comm 
Lake Pet Hospital 
Stephens Outdoor Furniture
Co Mo Electric 
Lake Regional 
Sunrise Beach Fire District
Country Financial 
Laurie Care Center 
Sunrise True Value Hardware
Culligan Lake of the Ozarks 
Lindy Springs Systems 
Tom’s Air Conditioning
DECO Insurance 
Versailles Leader Statesman
Dream Weaver Graphics 
Westlake Aquatic Center
Westlake Senior Center
Wood’s Supermarket

Some of the same and a few new businesses will have booths at this 
year’s Business Expo, which is also used to hold ribbon cuttings for 
new members. Photos provided.
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No ALDI news is not good ALDI news in this case
By Nancy Zoellner-Hogland

It seems that once a week 
– or at least every other week – 
someone posts a question on 
Lake Area Happenings’ Face-
book page asking if anyone 
knows when the new ALDI 
store will be opening in Lake 
Ozark.

The short answer is “No.” 
Developer and property 

owner Gary Prewitt doesn’t 
know, Lake Ozark City Admin-
istrator Dave Van Dee doesn’t 
know and now, it seems ALDI 
officials aren’t quite sure either.

On January 25, Rob Jeffries, 
Aldi’s O’Fallon division vice 
president, said, “At this time, 
we do not have any solidified 
plans for a store in Lake Ozark. 
We will be in touch if we have 
information to share at a later 
date.”

Last May, it was announced 
that the store would be built 
on a tract of land in Eagles’ 
Landing Shopping Center at 
U.S. Highway 54 and Business 
54. The shopping center is also 
home to Kohl’s, Menard’s, CVS, 
Buffalo Wild Wings and a mul-
tiplex movie theater. At that 

time, Eagles Landing spokes-
man Andy Prewitt says his or-
ganization was excited about 
bringing such a well-known 
and widely popular supermar-
ket to the lake area. The origi-
nal timeline called for the store 
to be open for business in the 
spring of 2019.

“We have worked on this for 
a long time and are extremely 
happy to be able to make this 
announcement,” Prewitt said. 
“ALDI is a favorite of value 
shoppers across the country.”

Just prior to making the an-
nouncement, the Prewitts’ de-
velopment company requested 
a modification to the original 
Tax Increment Financing Dis-
trict agreement, dated June 
26, 2007. That agreement re-
quired him to put in a public 
water well, with a capacity of 
250,000 gallons of water per 
day, and a 500,000-gallon wa-
ter tower with dual inlet/out-
let supply and chlorination 
in Eagles’ Landing before any 
more development was added. 
Under the modified agree-
ment, worked out between the 
developer and Lake Ozark city 

officials, the well had to be in-
stalled and operating before 
ALDI opened but the water 

tower construction could be 
put off until any additional de-
velopment was added. 

The city also agreed to coop-
erate with the developer in any 
attempts to obtain state or fed-
eral grant funds to help cover 
the cost of the water system 
and the developer agreed to 
transfer ownership of the well 
and tower system to the city af-
ter it was completed. The city’s 
board of aldermen approved 
the modification at their July 
24 meeting.

Then on September 5, ALDI 
representatives attended a 
Lake Ozark Planning and Zon-
ing meeting to present their 
site plan, which was approved 
and recommended for passage 
by the board of alderman.

Van Dee said he remembers 
the engineer saying something 
at the meeting like “ALDI might 
delay this project.” He said al-
though he thought it was odd, 
he didn’t question it. “And we 
made sure we kept ALDI up-
dated on everything, every 
step of the way so we’re a little 
surprised that nothing more 
has happened. Originally, we 
got the idea that they planned 
to move quickly and we’re still 
hopeful that this is just a slight 
delay and they’ll be moving 
ahead soon.”

When news of the store was 
released last spring, hundreds 

of people posted positive com-
ments on various public Face-
book pages. One person said it 
was an answer to a prayer and 
another wrote that she had 
been writing to Aldi Corporate 
for the last 4 years, begging 
them to come to Eagle’s Land-
ing. “I’m so excited,” she wrote.

According to their website, 
the ALDI chain, which has 
more than 10,000 stores in 20 
countries worldwide, has been 
in the process of remodeling 
some 1,200 stores in the Unit-
ed States, incorporating more 
modern designs, natural light-
ing and eco-friendly materials. 

Last year the grocer, named 
2018 Retailer of the Year by “Su-
permarket News,” announced 
plans to open 400 new loca-
tions around the country. One 
of those stores was planned for 
Branson, according to a Bran-
son city official. However, last 
month ALDI officials met with 
Branson city staff and said 
there are currently no “solidi-
fied” plans to bring a store to 
that area.

ALDI was founded in 1946 
by German brothers Karl and 
Theo Albrecht when they took 
over their mother’s store in 
Essen. That store had been in 
operation since 1913. The Al-
brecht family also owns the 
Trader Joe’s chain.
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OBPD to determine how it can improve
By Nancy Zoellner-Hogland

Although members of the 
Osage Beach administration 
expressed deep satisfaction 
with the performance of the 
city’s police department, they 
decided to see if there was any 
way it could get even better. In 
November, the board of alder-
men voted to contract with 
the Center for Public Safety 
Management, LLC (CPSM) to 
conduct an in-depth analysis 
of the department. The cost of 
the study is $43,650, plus travel 
expenses up to $4,000.

City Administrator Jeana 
Woods originally introduced 
the idea to the board in Sep-
tember.

“Our police department is 
staffed to not only support a 
full-time community popula-
tion of under 5,000 citizens, but 
also an ever growing, part-time 
and visitor population that 
swells exponentially on week-
ends, holidays, and during sea-
son – in addition to our grow-
ing business community. This 
diversity adds to public safety 
risk and operational challeng-

es. We felt it was important to 
know what we’re doing well, 
and what we could do better 
for our community, based on 
our community profile. It’s not 
a personnel profile or anything 
like that. We all think we have 
a great staff and a great depart-
ment – we just want to know 
how we could make it greater,” 
she said.

According to the report 
CPSM presented to the city, 
the study will, among other 
things, extract data from the 
department’s computer aided 
dispatch (CAD) system to ana-
lyze the variance between ser-
vice demands and available 
personnel and to determine an 
optimal deployment schedule. 
It will look at the workload to 
determine if the alignment of 
districts and divisions is ap-
propriate and it will scrutinize 
response times to find out if 
there are ways to reduce those 
times. The study will also look 
into the number of officers as-
signed to calls, the time spent 
on administrative duties, the 
time spent on directed patrol 

activities and determine the 
gaps in patrol coverage to find 
the “best fit.”

In addition to the analysis 
of patrol operations from the 
CAD system and workload, 

the study will also focus on 
the qualitative aspects of pa-
trol by observing officers on 
patrol through ride-alongs, 
interviews, and general obser-

vations; it will evaluate the im-
plementation of technology on 
patrol, weapons available, and 
equipment used to determine 
if there are opportunities for 
improvement; and it will look 

at how crime, traffic, disorder, 
and quality of life problems 
are handled. Because CPSM 
advocates community polic-
ing as its operational philoso-

phy, the study will evaluate the 
implementation of community 
policing and identify improve-
ment opportunities, where ap-
propriate.

Police Chief Todd Davis said 
he’s interested to see the re-
sults, which should be present-
ed in about a month at a board 
of aldermen meeting.

“We feel that we’re already 
the best department here in 
the Lake area, but we want to 
see what we can do to make it 
even better,” the chief said.

When fully staffed, the de-
partment consists of the chief, 
two lieutenants – one assigned 
to patrol and the other over 
investigations and communi-
cations, 24 commissioned offi-
cers and eight dispatchers, two 
lead supervisors and one com-
munications supervisor. Al-
though the department hasn’t 
conducted DWI checkpoints in 
recent years, it does use money 
provided by the National High-
way Traffic Safety Administra-
tion to conduct DWI Saturation 
Patrols and to participate in 
other safety programs. 

Advertise in the Business Journal!

573-348-1958

It’s a great way to reach the thousands of visitors the Lake area has each year! 
Your advertisement is delivered to hundreds of locations all around and in the 
Lake area! Call today!

Sarah Hagan, Sales
Office:  573-348-1958
Cell:  918-440-0282

Brandon Wyrick/Fotki
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980 Airport Road • Osage Beach

573-348-0773
LaRocaClub.com

Includes a romantic dance lesson, fl ower, champagne, dessert and dancing!  
Call for Reservations $42 per Couple

Cha Cha Group Class - Wednesdays at 7:00 p.m.
February 6 - March 27th.   8 week session - $85/person

NEW Zumba Class - Saturdays at 9:30 a.m. 
Beginning February 2nd

Open on Friday Nights beginning February 15th.
Night Club with the largest dance fl oor and best martinis at the Lake!
Doors open at 7:30p.m. with dance lesson at 8:00p.m.

Feb. 15th • 7:30 pm
Sweetheart Dance Valentine’s Day - Feb. 14th

Sultry Salsa Dance Lesson
6:00p.m.  $10/person
Please pre-register

Keeping the Valentine’s Day feel in your marriage
Whether you’re a honey-

mooner or you’re celebrating 
your 50th anniversary, there’s a 
chance that the romantic spark 
that brought you and your part-
ner together in the first place 
needs to be rekindled. Experts 
say that a continually fulfilling 
relationship requires establish-
ing and maintaining a complete 
connection.

“Marriage is more than a 
wedding and a license, it’s a 
psychological, emotional and 
spiritual sense of connection,” 
says Dr. Frederick D. Mondin, 
a marriage counselor, human 
sexuality professor and author 
of the new book, “Erotic Love 
& Marriage: Improve Your Sex 
Life and Emotional Connec-
tion,” which offers insights on 
the issues that almost every 
relationship struggles with, as 
well as solutions that highlight 
connection, communication 
and exploration.

Dr. Mondin is sharing tips 
and insights to all couples seek-
ing to connect or re-connect 
with one another.

• Keep dating: No matter how 
busy you become, you should 

never stop having the kind of 
fun you had when you were 
courting. Whether it’s hiking 
beautiful trails, going to con-
certs, or giving and attending 
parties, these activities should 
be carried into any long-term re-
lationship if you intend to have 
a meaningful romantic life to-

gether and a healthy emotional 
connection.

• Take each other seriously: 
Don’t allow gender stereotypes 
to lead you to discount each 

other’s feelings or opinions as 
irrational. You’ll communicate 
more effectively, and be hap-
pier as a result, if you listen to 
your partner and take him or 
her seriously. In other words, 
there should be no “boss” in the 
marriage. Work at maintaining a 
peer relationship.

• Ritualize contact time: Cou-
ples need ritualized contact 
time in which they get together, 
such as going to lunch once a 
week, having coffee together in 

the morning or watching a tele-
vision program they both like. 
This is one of the most impor-
tant components of having a 
close, emotionally intimate rela-
tionship.

• Speak the language of love: 
Emotional intimacy has its own 
language, the language of en-

dearment. Focus on all the right 
features of your partner -- the 
personal qualities you saw when 
you first met and still appreci-
ate, and start to verbalize that 

information. If your partner re-
ciprocates, it will create a feeling 
of closeness. These words don’t 
have to be rational or logical, but 
they should always be a valida-
tion of the relationship and your 
partner. 

• Lose your inhibitions: Be open 
with each other about every-
thing -- including sex. Unfortu-
nately, lingering guilt, fear and 
shame on this topic prevent 
many couples from being can-
did with one another. Learn to 
lose those inhibitions so that 
you can share your needs, de-
sires, feelings and concerns.

• Give each other space: You 
don’t need to do everything 
together to have a happy rela-
tionship. In fact, the happiest 
couples tend to give each other 
the support and space needed 
to maintain their independent 
interests.

You don’t have to resign 
yourself to receding happiness 
as time passes. A challenge of 
your current beliefs can help 
you rekindle the spark and en-
joy a closer, more meaningful 
relationship. 

Statepoint
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Ameren ‘Makes MO a better place to do business’
Ameren Missouri now offers 

what they say is one of the na-
tion's best economic develop-
ment incentive rate programs 
for industrial customers. Qual-
ifying business customers can 
receive a 40 percent discount 
from base rates over a five-year 
agreement term. 

“Ameren Missouri, already 
known for being a national 
hub for distribution, advanced 
manufacturing and agribusi-
ness fueled by a highly-produc-

tive workforce, stands ready to 
partner with businesses look-
ing to grow,” a release stated.

The new incentive rate for 
businesses is part of Ameren 
Missouri's  Smart Energy Plan, 
introduced August 1, 2018. The 
plan offers greater value for its 
electric customers by keep-
ing bills more stable, predict-
able and affordable through a 
rate cut, a rate freeze, and rate 
caps, while, at the same time, 
upgrading the energy grid cus-

tomers depend on, in a way 
that introduces new sources of 
clean, renewable energy into a 
smarter system. This plan was 
made possible by the passage 
and signing of Senate Bill 564, 
new energy legislation for Mis-
souri which was widely sup-
ported by customers, business 
organizations, unions and a bi-
partisan majority of more than 
85 percent of the Missouri Gen-
eral Assembly.

Lawmakers crafted the pro-

gram to encourage new and 
existing businesses to invest 
in Missouri, adding jobs and 
spurring economic growth in 
local communities throughout 
the state. Business eligibility is 
determined by specific criteria 
outlined in the rider EDI tariff. 
Generally, new or expanding 
businesses must meet the fol-
lowing standards to be eligible 
for the Ameren Missouri Smart 
Energy Plan EDI: 

·Be receiving service from 
Ameren Missouri under Rate 3M 
– LGS, Rate 4M – SPS or Rate 11M 
– LPS. 

·Be an industrial and/or com-
mercial facility not directly sell-
ing or providing goods and/or 
services to the general public; 

·Be receiving state, regional, 
or local economic development 
incentives in conjunction with its 
expansion/location project; 

·Must apply for the Ameren 
Missouri Smart Energy Plan EDI 
prior to a public announcement 
of the expansion/location proj-
ect; 

·Have an average monthly de-
mand of at least 300 kW and 55 
percent load factor; 

·Discounted rates must be 
greater than Ameren Missouri’s 
marginal cost.

Some of the most common 
industries eligible for the dis-
count are manufacturing, data 
centers, large-scale agricul-
ture processing facilities and 

wholesale warehouse/distri-
bution centers. 

Certain provisions of the 
law, including the economic 
development incentive, are ef-
fective through 2023 but may 
be extended by the Missouri 
Public Service Commission 
(MPSC) through 2028. If the 
MPSC does not extend the dis-
counts beyond 2023, Ameren 
Missouri will provide a 15-per-
cent discount to active con-
tracts until a customer has re-
ceived discounts for five years.

According to Ameren, the 
economic development incen-
tive is a win-win for business 
and residential customers 
alike. That’s because the ad-
ditional energy requirements 
from a qualifying business 
customer ultimately help en-
hance system efficiencies and 
spread the fixed costs of gen-
erating and delivering electric-
ity across a broader customer 
base, thus helping to keep 
rates lower for all customers. 
Also, the attraction of new jobs 
and investment multiplies 
throughout the region in the 
form of increased spending 
in retail establishments, new 
housing starts and population 
growth. 

To learn more about the pro-
gram, call Ameren Missouri’s 
economic development team 
at 1-800-981-9409 or email  ed-
dept@ameren.com.

PRECISION
AUTO & TIRE SERVICE LLC
Complete Auto Repair & Fleet Management

348-2233348-2233
WWW.PRECISIONAUTOANDTIRE.COM

1024 INDUSTRIAL DR.
OSAGE BEACH MO

OVERSTOCK TIRE 
SALE ON ALL MAJOR 

BRANDS!

Send Your Public Event Information 
and News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files
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U N P A R A L L E L E D  E X P E R I E N C E .   U N P A R A L L E L E D  R E S U L T S .

Long & Robinson, LLC, isn’t 
your typical law firm. You 

won’t find stuffy, pretentious 
attitudes or inflexibility here. 

Instead, you’ll find a team 
of experts with a practical, 

down-to-earth approach and 
a winning track record.

Our clients include 
condominiums, homeowners 

associations, property 
management companies, 
oil and gas contractors, 
commercial contractors, 

subcontractors, construction 
companies, and sureties.

The Lake area is awash with new residential developments, particularly 
condominiums. However, along with this comes a wave of challenges for 

condominium and homeowners associations. All too often, developers of new 
construction projects cut corners to reduce costs and avoid delays. 

Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for 
homeowner associations and their members.

S E L E C T  T H E  F I R M  W I T H  P R O V E N  R E S U L T S .   L E A R N  M O R E  A T
 W W W . L O N G R O B I N S O N . C O M  O R  C A L L  8 1 6 - 5 4 1 - 2 1 0 0  T O  A R R A N G E  A  C O N S U L T A T I O N

T H E  C H O I C E  O F  A  L A W Y E R  I S  A N  I M P O R T A N T  D E C I S I O N  A N D  S H O U L D  N O T  B E  B A S E D  S O L E L Y  U P O N  A D V E R T I S E M E N T S .

1 8 0 0  B A L T I M O R E  A V E N U E ,  S T E .  5 0 0 ,  K A N S A S  C I T Y ,  M O  6 4 1 0 8
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A Matter of Trust
The 

Importance of 
Planning for 
Single Seniors

More and more seniors are 
fi nding themselves alone and without 
nearby relatives to help them with 
fi nancial management.  If you are 
in this situation, it’s important that 
you fi nd an alternative—friends 
or professionals who can fulfi ll 
these roles that might otherwise be 
handled by family members.  While 
you may think you can handle these 
duties now, the most vexing problems 
for many seniors arise when they 
become incapacitated, temporarily by 
illness or permanently through aging. 
Suddenly, there are many questions 
that need to be answered.

Who will pay the bills?

Who will track the investments?

Who will make decisions about 
real estate?

Who will make certain that taxes 
are paid?

Who will balance the checkbook?

The fi rst solution that comes 
to mind for these questions is a 
fi nancial durable power of 
attorney.  This document allows 
another person to step into your 
shoes, fi nancially speaking, and make 
binding decisions on your behalf.  A 
durable power of attorney may be as 
broad or as limited in scope as needed 
to make you comfortable.  You’ll need 
to see your lawyer to have a power of 
attorney drafted and executed.  

Another axis of anxiety concerns 
health care.  In this area, you may 
need:

a health care power of attorney, 
with medical instructions to be 
followed if you are incapacitated;

a Health Information Portability 
and Accountability Act (HIPAA) 
authorization, so that your agent 
has full rights to your medical 
records;

a health care proxy that may give 
someone decision-making power 
at the end of your life;

and a living will that outlines your 
expectations for medical care near 
the end of your life.

Another option many affl uent 
individuals often rely upon is a living 
trust for fi nancial management 
in retirement.  A living trust can 
provide fi nancial protection in the 
event of disability or incapacity, 
just as a durable power of attorney 
does. However, a living trust offers 
additional advantages, such as 
fi nancial privacy at death and probate 
avoidance. Additionally, a corporate 
trustee, like Central Trust Company, 
provides advantages that come 
with working with an institution as 
compared to an individual.  We don’t 
get sick or go on vacation.  Trust and 
estate management is our business, 
and we attend to it every day. So, as 
we enter this New Year, think about 
what might happen to your fi nances 
should you become incapacitated. 
Were you able to easily answer the 
questions above?  If not, our team 
would be happy to talk to you about 
the services we offer that could leave 
you with a bit more peace of mind. 
Contact Trenny Garrett today at 
(573) 302-2474 or at trenny.garrett@
centraltrust.net.

Trenny Garrett, J.D., CTFA
Senior Vice President

For your many 
sides, there’s
Nationwide®.

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home 
Office: Columbus, OH 43215. Subject to underwriting guidelines, review, and approval. Availability 
varies. Nationwide, Nationwide Is On Your Side, and the Nationwide N and Eagle are service marks 
of Nationwide Mutual Insurance Company. ©2017 Nationwide CPO-0836AO (08/16) 6831741
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Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM
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Lake of the Ozarks is proud to welcome back

Main Street
Music Hall
5845 Osage Beach Pkwy 
Osage Beach, MO

Premium Seating: $33 (Adults & Children)
Reserved Seating: $28 Adults • $20 Children

Brought to you by

Log-On for ticket information:
FunLake.com 

2 NIGHTS ONLY!
Fri March 8th
Sat March 9th
8:00 pm Both Nights 

Tri-County Lodging Association
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Retirement planning for small business owners
Submitted by Bruce Mitchell, 
Lake of the Ozarks SCORE

As a small business owner, 
you are responsible for sav-
ing for your own retirement. 
Although the demands of 
starting and managing your 
business in the here and now 
may dominate your thoughts, 
planning for the future is cru-
cial. You need to make sure 
your business cannot only 
sustain itself, but also your 
personal financial well-being 
in the years to come.

There are two key mis-
takes many small business 
owners make when it comes 
to planning for retirement: 
They don’t plan for it, or they 
plan to sell the business and 
use that for their retirement. 
Many don’t understand their 
financial statements and end 
up using all of the cash (as-
sets) in the business, leaving 
little real value—beyond cus-
tomer goodwill—in the end. 
Better is investing in your 
own future by having a retire-
ment plan.

What type of retirement 
plan is best for small business 

owners?
It depends. You have sev-

eral to choose from and some 
are more advantageous for 
sole proprietors without em-
ployees, while others may be 
more ideal for small business-
es with staff on their payrolls.

Three types of plans small 
business owners might con-
sider include:

SEP IRA (Simplified Em-
ployee Pension Plan)—Allows 
self-employed people and 
small-business owners (as 
employers) to make contribu-
tions to their own and/or each 
eligible employee’s account 
on a discretionary basis. Con-
tributions are tax deductible 
as a business expense.

SIMPLE IRA (Savings In-
centive Match Plan for Em-
ployees)—Is funded by 
tax-deductible employer con-
tributions and pretax employ-
ee (including self-employed 
sole proprietor) contribu-
tions, much like a 401(k) plan. 
It allows eligible employees 
to contribute part of their 
pretax compensation to the 
plan; taxes on the funds are 

deferred until the money is 
distributed.

Self-Employed 401(k)—Is a 
tax-deferred retirement plan 
for self-employed individu-
als. With the same rules and 
requirements as traditional 
401(k) plans, it covers busi-
ness owners with no employ-
ees.

How do you decide which is 
best for you?

Each plan may offer certain 
tax advantages, such as:

Tax-deferred growth po-
tential (investments that 
grow without taxes and capi-
tal gains applied until a future 
date)

Deduction of employer 
contributions as a business 
expense

Potential tax credit of up 
to $500 for various expenses 
as you start and maintain the 
plan (during the first three 
years, if it’s your first time 
providing a plan to your em-
ployees)

With any retirement plan, 
you need to estimate how 
much money you will need to 
live on after you stop working 

in your business. For a small 
business owner, there may be 
new costs to consider as ex-
penses—such as automobile 
payments, fuel, insurance, 
and some entertainment 
costs—transition from busi-
ness tax deductions to per-
sonal expenses in retirement. 
Knowing what your needs 
are will help you plan to save 
enough to meet your goals.

As you explore the retire-
ment options that will be 
best for you, you can find in-
formation on the IRS’s Small 
Business Retirement Re-
sources page [www.irs.gov/
Retirement-Plans/Plan-Spon-
sor/Small-Business-Retire-
ment-Plan-Resources]. Also 
consider talking with a trust-
ed financial planning profes-
sional who can answer your 
questions and help you make 
an informed decision.

And while you’re at it, why 
not think about also giving 
back to the community and 
becoming a SCORE volunteer?

 Every year SCORE vol-
unteers help thousands of 
entrepreneurs start small 
businesses and achieve new 
levels of success in their exist-
ing businesses. Volunteering 
at SCORE is a way for you to 
give back to our community, 
connect with fellow business 
owners, and pass on your 
knowledge and expertise to 
the next generation of entre-
preneurs in our community 

in central Missouri. 
SCORE volunteers pro-

vide confidential business 
mentoring services, both in 
person and online. We lead 
seminars and workshops to 
help small business owners 
meet their goals and achieve 
success. We help expand out-
reach of SCORE through mar-
keting and alliance building 
in our local communities. We 
provide subject matter exper-
tise by industries and profes-
sional skills.

Volunteering as a SCORE 
mentor means you are joining 
a community of 13,000 diverse 
volunteers who are all com-
mitted to helping small busi-
ness owners succeed. Wheth-
er you have owned your own 
small business, come from 
a Fortune 500 company, re-
tired, college student, have 
a sincere commitment for 
helping small businesses or 
volunteering, there is a place 
for you as SCORE volunteer 
here in the Lake of the Ozarks 
region with offices in Colum-
bia, Jefferson City, Lake of the 
Ozarks and Lebanon.  

For more information 
about contacting a mentor 
or volunteering contact the 
SCORE Lake of the Ozarks 
Chapter at www.LakeoftheO-
zarks.SCORE.org, by e-mail 
at admin.0493@scorevolun-
teer.org or call 573-346-5441, 
or visit the website at www.
LakeoftheOzarks.SCORE.org.

Crosswords Solution Puzzle on page 22
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“Insurance Talk”
Does Your 
Business Need 
Libel and Slander 
Insurance?

As a lake-area business owner, 
it’s likely you’ve done everything you 
can to protect your business from 
the obvious threats, like theft and 
fi re. But, there are not-so-obvious 
threats worth considering. For the 
best protection, libel and slander 
insurance should be on your list 
of coverage types to purchase. In 
today’s social media world, more 
courthouses are seeing social me-
dia slander and libel suits. Without 
coverage, a single claim against your 
business could result in crippling liti-
gation costs.

What Is Libel? Libel refers 
to malicious and false statements 
about a business or individual in the 
form of print or writing. This could 
include handwriting, standard print 
or a public forum, including the in-
ternet. Simply put, libel is defama-
tion of character. If your business 
damages the good reputation of 
an individual or business, you could 
fi nd you rself facing a libel claim. This 
is especially important to consider if 
you have several employees.

What Is Slander? Slander is 
the verbal form of defamation. To be 
considered slander, the statement 
must be false but told to others as 
if it was true. 

How Serious Are Libel and 
Slander Lawsuits?

How much can a defamation suit 
cost you? Although the fi nancial cost 
can vary, the damage to your reputa-
tion and brand could be catastrophic. 
Imagine a defamation lawsuit com-
ing across your desk in the morning. 
Settling or having to pay damages is 
the least of your concerns. Instead, 
fi nding legal counsel and starting to 
defend yourself immediately is the 
most important. This is where libel 

and slander insurance comes in. 
If your small business uses social 

media channels, such as Facebook 
and Twitter, to engage customers 
and promote your brand, it’s wise to 
consider if you’re at risk for libel or 
slander claims. The same is true if you 
publish a newsletter for your com-
pany, whether it is delivered in print 
or online through email.

Many business owners assume 
that their general liability coverage 
extends to all liability claims, but that 
false. The general liability coverage 
included in the standard Business 
Owner’s Policy, or BOP, is limited in its 
coverage. That’s why it is necessary to 
understand your business risk and be 
sure you’re adequately protected. 
The best defense against libel and 
slander claims is a solid policy and 
outstanding employee training on 
what can and cannot be said without 
facing potentially devastating conse-
quences. Working with an indepen-
dent insurance agency ensures that 
you get the coverage you need and 
that you’re not overburdened with 
unnecessary insurance coverages or 
amounts. 

To discuss this and other policy 
endorsements, give Jeff a call at 573-
348-1731, and he will be more than 
happy to sit down and discuss it.

Jeff Bethurem

Michael Lasson
NMLS # 493712

(573) 302-0909
mlasson@fsb�nancial.com

Michelle Lasson
NMLS #934557

(573) 746-7212
malasson@fsb�nancial.com

fsb�nancial.com  |  573.365.LOAN (5626)
4655B Osage Beach Pkwy  |  Osage Beach, MO 65065 

Multi-year recognition as Bagnell Dam Association of 
REALTORS’ A�liate of the YearA Division of First State Bank, NMLS #416668

Your Home Loan...Your Way

Over 17 Years of Experience in Quality Cabinets
Visit our New Showroom at 15358 Hwy. 52 in Versailles! 

www.countrylanecabinets.com • (660) 672-9531
Kitchen & Bath Cabinets • Fireplace Mantels • Entertainment Centers

FREE 3D Design
& Estimates!
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Building an effective 
web presence
with Karen Horman, 
MSW Interactive Designs LLC

Examining Google 
My Business

How are potential customers � nd-
ing businesses like yours online? A 
staggering 97% of searches online are 
seeking information about a local busi-
ness, according to HubSpot. On top of 
that, 86% of searchers utilize Google 
Maps to locate a business. If your busi-
ness is not one of the search results, 
you may be missing out BIG TIME!
What is Google My Business?

Luckily, a small business can man-
age all these  categories  (and more) 
with a FREE Google My Business list-
ing. Business owners or managers can 
create a listing to pro� le their business. 
Name, contact information, images 
and other details about a business can 
be listed on a Google My Business ac-
count. Once you’ve claimed or veri� ed 
your listing, this information can help 
populate future Google searches. 
Where will this information 
display?

Good news here - your information 
can appear in up to THREE different 
places! If someone searches your busi-
ness or your type of business your list-
ing can appear: 
The Sidebar

The information from your business 
listing can appear on the right side 
bar of a Google search. This space is 
a highly visible (it’s at the very TOP of 
a mobile search) location where many 
searchers will seek detailed informa-
tion. 
On Maps

Google Maps is a popular tool for 
business directions. If you ask Google 
for directions, this Maps listing will 
appear on your device and send direc-
tions accordingly.  It’s vital that your 
address is accurate in your listing to 
make sure your customers can � nd 
your location!
In the “Three Pack”

The coveted Three Pack is made up 
of the top three results for a search. The 
rank of these three positions is based 
on several factors including location, 
completion of business information, 
and reviews. 

Tips For Managing YOUR 
Google My Business Listing:
Verify or Claim Your Listing

Create or claim an existing Google 
My Business account for your business. 
Once you have access to this informa-
tion, take time to complete every � eld 
available - the more complete your list-
ing is, the better!
Monitor Reviews

Reviews are an important asset for 
your company. Try to monitor feedback 
from your customers and respond to 
any necessary reviews. You can also 
prompt customers to leave a review on 
your Google My Business page. 
Make Regular Posts

Google My Business now allows 
posts to be made through your ac-
count. Like you would make any other 
social media post, share regular infor-
mation about your business for best 
results. 
Key Take Away

You NEED to be on Google My 
Business. This listing has a big impact 
on HOW and WHERE your business 
shows up on a Google search. If you 
don’t have a listing or don’t have own-
ership of it, you should act to verify 
or claim your listing TODAY. Once you 
have ownership, you’re ready to make 
edits and ensure your business infor-
mation is up to date and accurate. 

Karen Horsman, MSW Interactive 
Designs LLC ~ We put the web to work 
for you!

573-552-8403, karen@mswinter-
activedesigns.com 

www.PutTheWebToWork.com

Karen Horman

Send Your Public Event Information 
and News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files

TOTES for Ta-Ta’s Event Benefits Patients 
of Lake Regional Imaging Center

October 21, 2018, the Ninth 
Annual Totes for Ta-Ta’s fun-
draiser was held at the Inn at 
Grand Glaize in Osage Beach.  
The event featured a silent 
auction of new and gently 
used purses, totes, wallets and 
other items and for the first 
time purse bingo.  For a $20 

admission fee, guests received 
heavy hors d’oeuvres, a drink of 
choice, a bingo card, a chance 
to win door prizes, and live en-
tertainment by Mitch Shields 
with Melanie Biggers.  All pro-
ceeds benefit the HOPE Pro-
gram at Lake Regional Cancer 
Center. Funded by community 
donations, this program helps 
provide mammograms, nu-
tritional supplements, trans-
portation assistance and other 
help to qualifying individuals.  
Donations to HOPE also con-
tribute to various community 
cancer screening activities; 
the purchase of medical equip-
ment for patient comfort; and 
support group activities.

Prior to the event, hundreds 

of new and gently used purses, 
totes and wallets were collect-
ed at various drop-off points 
around the Lake area, includ-
ing Serenity Medical Spa, Lake 
Regional Cancer Center, The 
Mother’s Shrine, Bella Donna 
Salon, Camdenton Chamber 
Office, Dierbergs, and Flipback 

Resale Shop.
Organizers are pleased to 

announce proceeds reached 
$6,696.93, after expenses, with 
over 150 individuals in atten-
dance for 2018. All totaled over 
$70,000 has been raised since 
the inaugural event in 2010, 
with over $64,500 benefitting 
the HOPE Program.   Event 
Chairperson, Michelle Cook 
commented, “Our independent 
committee has worked very 
hard each year to raise money 
for victims of such a devastat-
ing disease.  Our community is 
amazing in how they come to-
gether to support our local can-
cer center and others in need.   
It has truly been our honor to 
champion this cause and hope-

fully make a positive impact.” 
A special thank you goes out 

to event sponsors and support-
ers including, Facial Designs 
Permanent Cosmetics, Above & 
Beyond Roofing, Lake Regional 
Imaging Center, Lake Media, 
Lake Lifestyles Magazine, Mix 
92.7, Cool 102.7, KS95, The Inn 

at Grand Glaize, FaceLift Mar-
keting & Design, Instant Signs & 
Banners, LO Profile Magazine, 
Lake TV, Lake of the Ozarks 
CVB, Lamar Outdoor Advertis-
ing, Wobbly Boots, Baba’s Bis-
tro and Wacky Knacky Diner.

Lake Regional Cancer Center 
provides comprehensive ser-
vices, including chemotherapy, 
radiation therapy, surgery, di-
agnostic imaging, palliative 
care, support groups and edu-
cation.  The physicians and 
staff at Lake Regional Cancer 
Center are committed to pro-
viding high-quality, compas-
sionate cancer care for patients 
and their families in a comfort-
able, home-like atmosphere.

The Totes for Ta-Ta’s committee presented a $6,696.93 check to Lake Regional Cancer Center’s HOPE 
Program on January 15th.  The Totes for Ta-Ta’s event was held at Inn at Grand Glaize in October.  Pictured 
from left are Totes for Ta-Ta’s Committee member and Lake Regional Health Systems Fund Development 
Director Terri Hall; Cancer Center Director Marcy Maxwell; Totes for TaTa’s Committee Members Michelle 
Thomson, Julia Hammond, Michelle Cook, Rose Vanderbeck and Shelly Flippo.

The Lake Area Chamber recently held a ribbon 
cutting to celebrate the Grand Opening of the 
new Ashley HomeStore at 3797 Osage Beach 
Pkwy Unit C in Osage Beach. Attendees included 
Ashley HomeStore team members, community 
members, and several Lake Area Chamber staff, 
board members, and volunteers. The ribbon cut-
ting celebrated the grand opening of the brand 
new 14,000 sq. ft. showroom in Osage Beach. For 
more information, visit their website at www.
ashleyfurniture.com or call (573)-746-7900
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U.S. Chamber shares directives for a successful business year
Although President Donald 

Trump was having difficulties 
working out an agreeable time 
to present his State of the Union 
address to the nation, the 2019 
State of the American Business 
Address went off without a hitch. 

U.S. Chamber of Commerce 
President and CEO Thomas J. 
Donohue delivered his annual 
address January 10 from the 
chamber offices in Washington 
D.C. It was also broadcasted live 
on the chamber website. In his 
speech, Donohue assessed cur-
rent economic conditions and 
highlighted pro-growth policies 
that he said would “enable work-
ers, families, and businesses to 
pursue their American dreams.”

“Our own surveys find that 
optimism is consistently high. 
Business owners tell us they 
have been encouraged by stron-
ger economic growth. We have 
achieved a growth rate in the last 
year that many experts claimed 
was out of reach. And it was driv-
en in no small part by deregula-
tion and tax reform. The Cham-
ber projects continued growth of 
around 2.6 percent for 2019. We 
expect unemployment to remain 

low, wages to keep expanding, 
and inflation in range of the Fed’s 
target of 2 percent,” he said, add-
ing that although some seemed 
determined to talk the country 
into a downturn, talk of a reces-
sion didn’t match up with reality. 
“Even with all of the challenges 
in Washington, uncertainties in 
the world, and fluctuations in the 
markets, strong economic condi-
tions are expected to hold steady 
for the foreseeable future.”

He then launched into the 
power of the American Dream, 
which he said had propelled the 
nation forward for more than 
240 years and made things like 
the transcontinental railroad, 
the interstate highway system, 
the personal computer and the 
worldwide web possible.

“We talk about the American 
Dream as a singular concept, but 
it comes to life in countless ways. 
Without the ideas and industry 
of all these dreamers, we could 
not have built the most dynamic 
and resilient economy on earth. 
Our challenge today is to pre-
serve, strengthen, and expand 
the American dream—and put 
it within the reach of every child, 

every family, every worker, and 
every entrepreneur. That’s how 
we, in our time, build a more 
perfect union and leave a coun-
try to our children and grand-
children that is even better than 
we have been blessed to know,” 
Donohue said, adding that the 
chamber’s agenda for 2019 was 
built around the idea of harness-
ing the nation’s new-found eco-
nomic strength to give all Ameri-
cans a change to fulfill their own 
unique dream.

He highlighted what he de-
scribed as “key priorities,” and 
discussed pro-growth issues and 
concerns that he said he felt were 
worth “careful thought and at-
tention.”

“We must have a steady sup-
ply of talented and hard-working 
people to do the work of a mod-
ern economy so our nation can 
compete and lead. And we need 
the right policies, systems, and 
opportunities in place to prepare 
those people so that they can 
compete and succeed. It’s no se-
cret that our nation is currently 
falling short on both of those 
imperatives. We have people 
without jobs—who lack the skills 

or education to fill open posi-
tions. And we have jobs without 
people—employers tell us posi-
tions are sitting vacant because 
they can’t find the workers they 
need, when and where they need 
them,” Donohue said, promising 
that the chamber would be at the 
center of the challenge, working 
to strengthen the foundation of 
opportunity by focusing on early 
learning and K-12 education and 
promoting smart choices in post-
secondary education or training.

He said because learning 
should never stop, businesses 
could help by regularly train-
ing and retraining employees to 
keep skills sharp and relevant. 
He touted the importance of pro-
grams that help businesses train 
workers – especially veterans, 
older Americans and formerly 
incarcerated people who were 
looking for opportunities to start 
life over and build a productive 
future. 

“Getting these people back 
into our economy will not only 
expand our talent pool; it will 
extend opportunity to those who 
perhaps have given up on their 
American dreams,” he said.

Donohue also addressed im-
migration, calling on the presi-
dent and Congress to come 
together to support a reason-
able solution: Protection for the 
Dreamers and long-term Tempo-
rary Protected Status beneficia-
ries and the resources necessary 
to secure the border. 

He also spoke about the im-
portance of investing in mod-
ern infrastructure, and asked 
leaders to pass a significant 
infrastructure package in 2019 
that would be funded, in part, 
through a modest increase to the 
motor vehicle fuel user fee. 

“I’ve also said the Chamber 
is open to viable alternatives—
but we haven’t heard too many 
other ideas. So we’re going to 
put some money on the table. 
The Chamber will be offering 
cash prizes totaling $25,000 to 
those who can come up with the 
best, most viable ideas for a long-
term sustainable funding source 
for infrastructure. We want to 
hear from everyone—students, 
academics, business leaders, 
the people out there doing the 
building—everyone,” he said,

continues on page 24

Home & Business Automation • Access Control 
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Cabling & Wireless Networking • Dock Lifeguard™ Reseller



Lake of the Ozarks Business JournalFebruary, 2019Page 18

As the Lake Churns
Michael Elliott has been selling 

real estate at the Lake of the Ozarks 
since 1981.  He is one of the most 
respected brokers in the area.  If you 
have interest in a career in real estate 
or would like Michael’s assistance 
in the sale or purchase of property, 
contact him at 573.365.SOLD or 
cme@yourlake.com  View thousands 
of lake area listings at www.Your-
Lake.com $1 million plus homes at 
www.LakeMansions.com   You can 
also view each months’ article, ask 
questions and offer your opinion on 
Michael’s real estate blog, www.As-
TheLakeChurns.com

Real Estate and Lake News 
with C. Michael Elliott

Year # Trans Volume Avg. DOM Avg. Sales Price Trans% Vol% Year to Date

2015 789 $246,207,754 150 $312,050
2016 773 $255,427,282 142 $330,436 -2% 4%
2017 967 $325,646,002 130 $336,759 25% 27%
2018 883 $319,464,844 120 $361,795 -9% -2%

2015 865 $115,454,127 146 $133,473
2016 970 $134,677,515 139 $138,843 12% 17%
2017 1033 $155,504,087 128 $150,536 6% 15%
2018 1100 $169,099,213 114 $153,727 6% 9%

2015 62 $9,051,650 263 $145,994
2016 64 $9,167,451 248 $143,241 3% 1%
2017 95 $11,131,250 222 $117,171 48% 21%
2018 86 $10,583,050 208 $123,059 -9% -5%

2015 180 $8,311,160 190 $46,173
2016 210 $8,114,295 205 $38,640 17% -2%
2017 178 $6,618,754 150 $37,184 -15% -18%
2018 251 $8,540,948 184 $34,028 41% 29%

2015 659 $105,583,653 141 $160,218
2016 726 $113,574,652 148 $156,439 10% 8%
2017 895 $141,244,805 132 $157,815 23% 24%
2018 850 $139,893,152 119 $164,580 -5% -1%

2015 70 $15,300,957 234 $218,585
2016 82 $23,408,101 228 $285,465 17% 53%
2017 59 $16,619,484 294 $281,686 -28% -29%
2018 77 $19,706,018 322 $255,922 31% 19%

2015 22 $4,769,684 186 $216,804
2016 13 $3,780,400 133 $290,800 -41% -21%
2017 21 $5,152,795 86 $245,371 62% 36%
2018 21 $6,574,000 99 $313,048 0% 28%

Year  Total Volume
2015 22 $34,091,300 134 $1,549,605 2015 2647 $504,678,985
2016 21 $29,953,500 145 $1,426,357 -5% -12% 2016 2838 $548,149,696
2017 29 $42,609,670 143 $1,469,299 38% 42% 2017 3248 $661,917,177
2018 28 $47,553,900 237 $1,698,354 -3% 12% 2018 3268 $673,861,225

Based on information from the Association of REALTORS® (alternatively, from the Bagnell Dam Association of REALTORS® MLS and Lake 
of the Ozarks Board of REALTORS® MLS) for the period January 1st through December 31st of 2015, 2016, 2017, and 2018.  The data 
collected for this report is information that was reported to the MLS as of January 10, 2019.

Commercial Properties

Farm

Homes Over a Million

2015-2018 Comparison Lake of the Ozarks                                                                                                      Year-to-Date

Other Lots & Lands

Waterfront Lots

Residential, Villas & Townhomes Offshore

Condos & Timeshares

Residential, Villas & Townhomes Waterfront

Based on information from the Association of REALTORS® (alternatively, from the Bagnell Dam 
Association of REALTORS® MLS and Lake of the Ozarks Board of REALTORS® MLS) for the period 
January 1st through December 31st of 2015, 2016, 2017, 2018. The data collected for this report 
is information that was reported to the MLS as of January 10th, 2019.

Totals By Year Year Total Volume
 2015 2647 504,678,985
 2016 2838 548,149,696
 2017 3248 661,917,177
 2018 3268 673,861,225

continued from page 1
skill sets for at least 16 percent of 
jobs available

“That lets the employer know 
applicants will possess the job 
skills needed to fill their job 
openings. For example, Brice 
Lake at the Versailles Save-A-Lot 
hired someone who interviewed 
well to work in his store, but 
after he started, Brice discov-
ered he couldn’t read. He had 
to let him go because he needed 
someone who could read. He 
then re-hired after interviewing 
people who had taken the ACT 
Work Keys Assessment because 
he knew when job seekers came 
in with that designation, they 
would have the skills needed to 
do the job,” she said, adding that 
obtaining the certificate is good 
for job-seekers because it lets 
employers know they were will-
ing to invest time in their future 
to prove their work-readiness 
and that they have skills, wheth-
er those skills were learned in 
the classroom or through job ex-
periences.

Hueste said the Tri-County 
Work Ready committee began 
the application process in Au-

gust, 2018 for Camden, Miller 
and Morgan counties. To be-
come a designated Work Ready 
Communities, a percentage of 
employers must recognize the 
NCRC by signing up and say-
ing they understand the need 
for certified workers and agree-
ing to ask potential applicants 
if they have the National Career 
Readiness Certificate. In addi-
tion, a percentage of the emerg-
ing workforce – high school ju-
niors and seniors, the current 
workforce, and transitioning 
workers - individuals who have 
retired from previous employ-
ment or former members of the 
military – must take the test and 
get certified. The committee has 
until August to complete those 
goals.

“So that’s why we asked busi-
nesses if they’d be willing to 
spend a few minutes learning 
about the program,” she said. 
“We feel this will be extremely 
helpful to them in the hiring 
process and it will also help with 
economic development because 
it will show new companies 
looking to relocate that we have 
a work-ready workforce.”

For more information, visit 
http://www.tri-countycertified-
workreadycommunity.com/in-

dex.htm.
Creach said the Lake’s em-

ployment picture for 2019 is 
looking good. In addition to the 
usual seasonal jobs, Tan-Tar-A 
said they will be hiring an ad-
ditional 100 employees this year 
to work in all areas of the newly 
remodeled resort and Quaker 
Window Products, Co., which is 
building a new 200,000-square-
foot production facility, an-
nounced they will be seeking 
approximately 300 employees 
to work in full-time, year-round 
jobs that will pay higher-than-
average wages. No experience or 
special training will be required 
to get hired. Quaker will provide 
on-the-job training. 

There’s more good news on 
the employment front for work-
ers. The state’s lowest wage earn-
ers will see a boost in pay this 
year. On January 1, Missouri’s 
minimum wage rose from $7.85 
per hour to $8.60 per hour. The 
hourly wage will continue to in-
crease by 85 cents per year over 
the next four years until it reach-
es $12 per hour. The increase 
was approved by 60 percent of 
the voters last November.

Your  only
Locally Owned

Lake of the Ozarks 
Magazine. 

Pick up L•O PROFILE’S newest  issue statewide 

Statewide 
Award Winning 

Publication.

Job Fairs

The Lake’s Country Station
KS95 • 95.1fm • 573-378-5669 • www.lakeradio.com
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Managing Rental Property
Preventive 
Maintenance

Talking about maintenance can 
be  pretty boring stuff.  However 
performing preventive maintenance 
versus doing reactive maintenance 
can save you big bucks and that is 
worth talking about.

Since we are a summer destina-
tion, the number one thing that you 
want to ensure is in good working 
order, prior to the summer, is your 
HVAC system.  If your system fails 
in the summer not only will you be 
looking at potentially costly repairs 
but also a loss of revenue and some 
very upset guests.

We encourage our owners to get 
a spring AC check every single year.  
Only about half of our owners get 
the check performed.  The cost is less 
than $100.00.  We’ve been doing this 
for about 10 years now and we’ve 
only had two AC’s fail that were 
checked in the spring.  We probably 
average about 10 calls per summer 
for AC problems.  So in 10 years that 
is 100 calls and only 2 have been for 
a unit that was checked in the spring.  

One of those failures was in a unit 
that the owner was told he needed 
to replace.  He chose to wait, ONE 
MORE YEAR.  His system failed the 
weekend before July 4th!  We had 
to move his next two rentals and he 
lost around $3000.00 and still had 
to put in a new system.  Had he in-
stalled the new system in the spring 
he would not have lost the income.  
That was a $3000.00 mistake!

We have a spring maintenance 
list with around 50 different items to 
check.  Our owners can pay for our 
maintenance staff to check these 
items or we give them the list and 
they can check the items themselves.  
This includes plumbing, appliances, 
outlets, ceiling fans, gas grills, etc.  
Checking these things each spring 
has helped us cut down on the num-

ber of problems we have during our 
busy summer season.

In addition we check about 99% 
of our properties prior to our guest’s 
arrival.  When possible we try to do 
this the day prior to arrival. We en-
sure that the lights, cable and AC are 
working as well as all the kitchen 
appliances including the garbage 
disposal.  We also check the temper-
atures in the refrigerator and freezer.  
Most importantly we check the tem-
perature of the air fl owing from the 
AC vents.  By doing this we have 
discovered issues before the guest 
arrives and are able to take care of 
them preventing any issues during 
their stay.

If we do fi nd an issue that we 
cannot fi x prior to their arrival, we 
can call them and let them know 
about it and when it will be taken 
care of.  That has also prevented up-
set guests and they appreciate that 
we are on top of things.

Russell Burdette is the owner of 
Your Lake Vacation, a professional 
vacation rental management com-
pany at the Lake of the Ozarks since 
1986.  If you would like a vacation 
rental market analysis or more info 
on renting your home or condo as a 
vacation rental, please call 573-365-
3367 or e-mail russell@yourlakeva-
cation.com.

Russell Burdette

11909 N State Highway 5
Sunrise Beach, MO 65079 • 573-374-9111
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THE BIGGEST CAR SHOW IN
THE MIDWEST COMES TO
LAKE OZARK, OTHER EVENTS
HELD THIS SUMMER

CELEBRATING

Celebrating 66 Years!

Celebrating 15 Years!

Quality of Life
at the LAKE!

Appliances | Cabinets | Countertops | Kitchen & Bath Faucets & Fixtures 

924 Hwy 42, Osage Beach MO 65065 | 573-348-4464

Need personalized service.  Call Now and make an 
appointment with a member of our experienced sta�.

Remodeling or Updating your home - stop by and see our 
huge selection of products for every style and every budget.

www.dkbshowroom.com
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ZEBRA POST MARK
According  to “A Directory of 

Towns, Villages and Hamlets Past 
and Present of Camden County, 
Missouri” an online list created 
by Arthur Paul Moser, Zebra was 
nine and one-half miles north-
east of Linn Creek near the Miller 
County line. If this doesn’t ring 

any location bells for you, the lit-
tle town used to be where Lands 
End Condominiums sit today on 
the point at the west end of Pass-
over Road along the lakeshore. At 
the beginning of the 20th century 
Passover Road was known as Hi-
Low Road. The town consisted of 
a few houses and a few business-

es on the ridge but before Lake of 
the Ozarks was created, Hi-Low 
road continued down a hill to the 
fl oodplain of the Grand Glaize 
River where the town had a 
steamboat landing, a warehouse 
and the Zebra post offi ce; so the 
“Low” part of the name was the 
steamboat landing and the “Hi” 

part of the name were the few 
blocks up on the ridge. The town 
had its beginning in the 1880s 
when steamboats stopped at the 
mouth of the Grand Glaize to 
pick up freshly cut railroad ties 
and loggers would create lengthy 
rafts of ties to fl oat downstream 
to old Bagnell where they were 
shipped out by railroad. 

Although I could be wrong, 
I am not aware that there was 
ever another town in the United 
States called Zebra, the little 
town that was renamed Osage 
Beach in 1935.  Not only was its 
name special in its day, so was 
its post mark. A photo from the 
author’s collection of the Zebra 
postmark on an envelope ac-
companies this article, dated 
Feb. 1935. Unfortunately, the 
lady who launched the cam-
paign to change the town’s name 
had no idea that she was rob-
bing the community of a unique 
name that distinguished it in all 
of America.

This historical sketch is from 
the collection of H. Dwight Weav-
er. He is the author of six books on 
the history of Lake of the Ozarks.

The author’s latest book on 

Lake history – Images of Ameri-
ca, Osage Beach – is now locally 
available and is a pictorial history 
of Osage Beach from 1880 to 1980. 
Contact him at: dwightweaver@
charter.net or call 573-365-1171.

Visit www.lakeoftheo-
zarksbooks.com to 
obtain more information or to 
purchase one of his books on 
line.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver
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Mortgage $ense
with Michael Lasson of First State 
Bank Mortgage 

Pro’s & Con’s for 
Paying Off Your 
Mortgage Early

A mortgage can be a great way 
to make payments towards an in-
vestment instead of paying rent ev-
ery month. Mortgages also provide 
several tax advantages, which are 
just a few reasons that people want 
to keep them around for the full 30 
years. However, there are some times 
where paying off your mortgage 
could be a good fi nancial decision. 
Whether you’re purchasing a primary 
home or buying a vacation home at 
the Lake of the Ozarks, here are the 
things you need to know about pay-
ing your mortgage off early.
First Things First

What you have to remember is 
that every fi nancial situation is dif-
ferent. While it may make fi nancial 
sense for one person to pay off their 
mortgage, it may not make sense for 
another. When you sit down with 
us to start your mortgage, we can 
discuss what your future goals are, 
and how to set up the mortgage to 
match those goals.
Pros

There are some pros to paying off 
a mortgage early. Depending on your 
situation and reasoning, it could be 
a great fi nancial step. Here are just 
a few reasons you may want to pay 
it off early:

Paying off your mortgage early 
lowers your required cash fl ow. It 
also changes your potential asset 
allocation, which lets you be a little 
more aggressive in other areas.

For every dollar you pay on your 
principal, you’re making the interest 
rate back because you’re keeping it 
in your pocket. For example, paying 
off or down, a 4% mortgage makes 
you 4% with no management fee.

Paying off your mortgage is 
100% safe, there is no market risk.

When you pay off your mortgage 
you can then free up that money in 
your budget towards other things.
Cons

There are always cons when you 
make any large fi nancial decisions, 
so it’s important to take them into 
account while making your choice. 
Here are a few, though they are a bit 
intertwined:

It can reduce liquidity. It’s easier 
to access your funds when they are 
in an investment account or bank 
account. It’s a bit harder to access 

them when they are in the form of 
home equity.

If you should decide to borrow 
against your paid-off home in the fu-
ture, it could very well end up costing 
much more. A rise in interest rates 
could impact your new mortgage 
heavily.

For those who are near retire-
ment age, you are most likely paying 
less in mortgage interest. So little, in 
fact, that barring the deductions, the 
mortgage interest and other item-
ized deaccessions is no longer more 
than the standard deduction.
Mortgage Considerations

These are all things you can con-
sider both while you get your mort-
gage at the Lake of the Ozarks and 
even years after you have it. There 
are a lot of things to consider when 
getting a fi rst or second mortgage at 
the Lake of the Ozarks, but it does 
provide a great way make solid in-
vestments and also get your dream 
vacation home! Do you have more 
questions about mortgaging a lake 
home? Team Lasson is here for you! 
Visit our website to learn more about 
our mortgage company at the Lake 
of the Ozarks, or give us a call. We 
look forward to helping you buy your 
dream lake home!

For Lake area news, resources and 
tips on fi nancial services, please 

LIKE my Facebook Page, Follow 
me on Twitter or Connect on LinkedIn 
Michael Lasson
Senior Loan Offi cer
NMLS #: 493712
4655 B Osage Beach Parkway
Osage Beach, MO 65065
Direct: (573) 746-7211
Cell: (573) 216-7258
e-Fax: (866) 397-0318
Email: mlasson@fsbfi nancial.com
Website: www.YourLakeLoan.com

A Division of First State Bank of 
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affi liate of the Year 2011, 
2014, & 2015.

Painting, Sealing & Staining Inside & Out
    Lawn Care - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
 Snow Removal - Powerwashing Decks & Docks

LLC
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Crossword Puzzle
THEME: CIVIL RIGHTS
ACROSS
1. Forever and a day
5. Organ of balance
8. What Jack Sprat couldn’t eat
11. Quinceanera or bat mitzvah
12. Wagon part
13. You can count on these
15. Heart of the matter
16. Perceive by touch
17. Fedora part, pl.
18. *Voter test, now illegal
20. Ireland’s other name
21. Written corrections
22. One from Laos
23. Kind of acid
26. *Segregation laws
30. *Stop segregation, e.g.
31. 40 winks
34. Zeus’ wife
35. Nadya Suleman’s children, e.g.
37. Subject of “Philadelphia” movie
38. Kind of southern pie
39. Chico or Groucho
40. Cured sausage
42. Member of Shoshonean people
43. *Montgomery Bus ____
45. Produced by inbreeding
47. Brown league
48. Kind of ray
50. Flying toy
52. *He challenged nonviolence
55. Juice alternative
56. Craving
57. Evening in Italy
59. Dead to the world
60. Harry Potter’s mark
61. Wet nurse
62. Ottoman officer title
63. Café alternative
64. Kind of bean

Solution page 14
DOWN
1. *”The ____ of the moral universe 
is long but it bends toward justice”
2. Lena Dunham or Allison Williams, 
2012-2017
3. Red carpet purse
4. The Brady Bunch children, e.g.
5. Permission for absence from a 
college
6. Smart ____, pl
7. Be dependent
8. *____ Housing Act
9. Climber’s destination
10. “____ the season ...”
12. *Mandela presided over its 
southernmost country
13. Perpendicular to the keel
14. French bun
19. Authoritative proclamation
22. Not to be given to those in 
authority
23. Manhattan Project invention
24. Chocolate tree
25. “Dear Diary...” note
26. Cup of joe
27. Happen again
28. Do like Demosthenes
29. What moon did
32. Not this
33. Bupkis
36. Oscillator, e.g.
38. ‘70s Ford model
40. Farm pen
41. Meat grinder, e.g.
44. For all to see
46. Model-builder’s wood of choice, pl.
48. *____ on Washington
49. Blue-Green scum
50. *Nobel Peace Prize winner
51. Light bulb
52. Necessary thing
53. Office dispatch
54. Roentgen’s machine
55. Langley, VA org.
58. “Eureka!”

This offer is subject to availability and is not valid in all areas.

11909 N State Highway 5
Sunrise Beach, MO 65079 • 573-374-9111

Ranger Aluminum & 
Fiberglass Bass Boats

Ranger Pontoons
Landau Pontoon Boats

Evinrude Motors

GARMIN Sales & Installation
 Minn-Kota Trolling Motors

 SALES, SERVICE AND PARTS!
NEW AND USED!

FOR LEASE $750 per month rent for 30’ x 36’ 
building with level parking close 
to Highways 5 and 7 in Green-
view. Includes a garage bay, cen-
tral area, break room/kitchenette 
and bathroom, with 11’ ceilings, 
tile � oors and drywall. Hunting 
rights on adjoining acreage. 
Three phase power and � ber to 
the property. Zoned industrial. 
Call Bruce at 573-374-3285 with 
RE/MAX at the Lake

$750 per month rent for 30’ x 36’ 
building with level parking close 
to Highways 5 and 7 in Green-
view. Includes a garage bay, cen-
tral area, break room/kitchenette 
and bathroom, with 11’ ceilings, 
tile � oors and drywall. Hunting 
rights on adjoining acreage. 
Three phase power and � ber to 
the property. Zoned industrial. 
Call Bruce at 573-374-3285 with 
RE/MAX at the Lake
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Man of many talents adds another to his resume
By Nancy Zoellner-Hogland

Benne Media’s Mike Clayton 
recently accepted the position 
of director of Fund Develop-
ment and Communications for 
Wonderland Camp.

That camp, founded in 1969 
in Rocky Mount, provides a 
fun, education and safe sum-
mer camp experience for those 
6 and up who have disabilities.

No worries fans – he won’t be 
stepping away from his job as 
program director and morning 
show host on Mix 92.7. 

“I took the position because 
it is a worthwhile organization, 
because it will be good for my 
soul and because I think it will 
be good for the camp. I have a 
lot to give through the people 
I know and the contacts I’ve 
made over the past 25 years at 
the Lake and I also really be-
lieve in what the camp is do-
ing,” he said.

Clayton said the conversa-
tion about the job began last 
summer when he was at Shady 
Gators for Phat Fest, a fund-
raiser for Wonderland Camp. 
Jill Wilke, the board president, 
introduced herself and as they 
talked, he shared his affection 
for the camp and for what it 
was accomplishing.

“I’m very familiar with their 
mission because the radio sta-
tion has worked with them for 
about 23 years doing promo-
tions. Jill said they were look-
ing for someone who could get 
the camp’s general message 
out to the public and help with 
fundraising efforts to generate 
new streams of income. I kind-
of half-heartedly said I could 
do that. A month or so later, 
she took me up on it and asked 
me to sign a one-year contract. 
I love the camp and love what 
they do so I accepted the offer,” 
he said. “It’s a big camp – 150 
acres – and it includes a lot of 
buildings and a lot of infra-
structure that have to be main-
tained. Because about 1,000 
campers come every year, it 
also sees a lot of wear-and-tear, 
so I know that ongoing finan-
cial support is very important.”

Just two weeks into the job, 
Clayton had already set up a 
fundraising plan and a com-
munication plan for the year. 
The fundraising plan includes 
Casino Night at Jolly Rogers 
on May 11, the Shootout golf 
tournament at Lake Valley Golf 
Club on June 2, Rotary Kids 
Week at Wonderland Camp 

from July 28 to August 2, Phat 
Fest at Shady Gators on August 
17, the Shootout on August 24 
and 25, a 50th anniversary par-
ty at the camp on September 14, 
This Mama is a Happy Camper 
Weekend October 4 to 7, Party 
with a Purpose at Kimball Ball-
room November 2 and Military 
Appreciation Weekend at the 
camp November 8 to 10.

He was also successful at 
getting Camp Wonderland 
named as an official Lake of 
the Ozarks Shootout charity. 
As such, the camp will provide 
volunteers to help run the golf 
tournament and to work the 
weekend of the Shootout in 
order to be eligible to receive 
a portion of the money raised 
during the year. In 2018, the 
Shootout raised $300,000 for 
charity. It was split between 
30 not-for-profit organizations 
and eight fire districts with 
shares based on the number of 
hours worked by volunteers.

Clayton said because fun-
draising pretty much needs to 
be an ongoing work, he’s also 
interested in hearing from any-
one who has other ideas or who 
would be willing to work with 
the camp on fundraising proj-
ects.

For more information or 
to share an idea, email him at 
mike@wonderlandcamp.org 
or leave a message at the radio 
station’s business office, 573-
348-1958.

To improve communica-
tions, Clayton is also in the 
process of helping revamp the 
website, bolster the camp’s In-
stagram, Twitter and Facebook 
presence and he’s setting up 
opportunities to speak to vari-
ous organizations around the 
Lake.

Clayton is no stranger to 
public speaking. He was a the-
ater major in his freshman and 
sophomore year at Maryville 
University. “But about halfway 
through my degree I decided 
to switch to broadcasting be-
cause I thought I might have a 
better chance at finding a job,” 
he laughed. “I ended up land-
ing a job in Moberly. That’s 
where I met my wife Angel so it 
was an extremely good move! 
Then Denny Benne called and 
offered me a job here at the 
Lake so Angel and I got married 
here, had two kids and the rest 
is history.”

Camp history
Camp Wonderland began as 

the dream of Charles J. Miller, 
formulated during a conver-
sation with the director of the 

Woodhaven Learning Center, 
a school in Columbia, Missouri 
for children with disabilities. 
Miller’s goal was to create a 
camp where those with dis-
abilities or special medical 
needs could safely experience 
outdoor play and enjoy nature.

After several meetings with 
concerned groups like the Mis-
souri State Division of Mental 

Health, United Cerebral Palsy 
of Missouri and Woodhaven 
Learning Center, he discussed 

his plan with the Missouri 
Jaycees Executive Committee, 
which voted to adopt the camp 
project. Miller and his brother-
in-law, Harry Brown, donated 
land adjoining the Lake of the 
Ozarks and filed for incorpora-
tion as a not-for-profit founda-
tion.

The camp has grown over 
the years, now serving more 

than 1,000 campers each sea-
son.

Approximately 100 people 
are kept on staff from May 
through August to maintain a 
3-to-1 ratio of campers to staff, 
which is above the 5-to-1 ACA 
Camp Accreditation require-
ments of a 5-to-1 ratio.

This year’s first regular ses-
sion starts May 26. To date, ap-
proximately 70 employees have 
been hired but more are need-
ed. To apply or to obtain more 
information, call the camp at 
573-392-1000

Camp registration has also 
opened. As of mid-January, 
some 300 campers had already 
signed up. Check the website at 
http://www.wonderlandcamp.
org or call the camp for more 
information or to register while 
there are still openings.

In addition to the week-long 
camps, a weekend family camp 
experience will be offered in 
April and September and fall 
weekend camps will be avail-
able. A couple new opportu-
nities are also in the works. 
Watch the website for more in-
formation.
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continued from page 17
promising to consolidate and 
publish all good ideas re-
ceived.

Donohue also discussed the 
importance of trade, stating it 
was “absolutely fundamental 
to our growth and prosper-
ity as a nation,” saying that 49 
out of every 50 U.S. compa-
nies that sells goods overseas 
were small businesses. “Trade 
also supports some 35 million 
American jobs—a number 
that could dramatically grow, 
or shrink, based on our na-
tion’s trade policies.”

Development of strong new 
trade deals, starting with the 
U.S.-Mexico-Canada-Agree-
ment, would be key to success, 
he said, asking the adminis-
tration to remove steel and 

aluminum tariffs imposed 
last year. He also said that 
while the Chamber supports 
the administration’s negotia-
tions to address China’s theft 
of intellectual property, forced 
technology transfer practices, 
and other unfair trade and in-
dustrial policies, the chamber 
doesn’t support a trade war 
waged through mounting tar-
iffs. 

He asked government lead-
ers to responsibly fulfill their 
duties, adding that although 
the chamber has long rated 
and endorsed senators and 
members of Congress based 
on votes they have cast for or 
against business priorities, 
they would be changing the 
way they measure lawmakers’ 
contributions to the economy 

by instead giving credit for 
showing leadership on good 
legislation—even if it doesn’t 
pass or even come up for a 
vote. “And we’re going to take 
bipartisanship into account. 
Lawmakers should be re-
warded for reaching across the 
aisle—not punished.”

Donahue also called for a 
stop to attacks on companies 
– especially public companies 
– who were being silenced, 
pressured, or intimidated into 
advancing narrow special 
interests. “These attacks are 
coming from some activist in-
vestors, proxy advisory firms, 
mass and class action trial 
lawyers, as well as some politi-
cal activists and politicians.” 
He said the U.S. Chamber 
would be pursuing regulatory 

and legislative changes that 
make it easier for businesses 
to go and stay public and focus 
on long-term growth, and it 
would vigorously oppose pro-
posed legislation to federalize 
large public and private com-
panies through the require-
ment of a federal charter. 

Donohue also discussed the 
chamber’s broader agenda for 
growth:

·To keep America the phar-
maceutical innovation lab of 
the world the chamber op-
poses price controls and gov-
ernment-run, single-payer 
health care. “We’ll use all of 
our resources to combat it,” he 
promised.

·The chamber supports new 
and innovative ways to pro-
duce more American energy, 
which he said has lowered 
costs and improved efficiency, 
and intensify efforts to com-
bat the “Keep It in the Ground 
Movement.” 

·The chamber will continue 
its 20-year fight for common-
sense legal reforms at the fed-
eral and state levels by fixing 
the broken mass and class ac-
tion system, stopping asbestos 
litigation abuse, and pushing 
back hard against over-en-
forcement.

·The chamber will focus on 
robust cybersecurity and work 
to help businesses of all sizes 
understand, anticipate, and 
mitigate cyberattacks.

·To fuel advanced technol-
ogy and intellectual property, 
the chamber will advocate for 
rational policy solutions by 
leading a multi-industry push 
for a federal data privacy law 
that will protect consumer pri-

vacy and promote innovation. 
Donahue closed by raising 

some of the bigger issues that 
he said transcended an annual 
agenda: Supporting democra-
cy abroad, modernizing agree-
ments with organizations 
such as the WTO, NATO, and 
the EU; protecting free speech 
both at home and abroad; 
avoiding overregulation of 
technology; doing away with 
entitlement programs that re-
sult in mountains of debt; and 
building appreciation for the 
free enterprise system.

“Failed ideas like social-
ism or government-managed 
economies are steadily creep-
ing into the political main-
stream. Here’s all you need 
to know: When a centralized 
government tries to plan ev-
erything for everyone, it pro-
vides inferior service for all. 
Even with its occasional flaws 
and excesses, no one has 
ever devised a better system 
than free enterprise. I don’t 
know about you, but I’m go-
ing to stick with the entrepre-
neurs, the innovators, and the 
dreamers,” he said, promis-
ing the chamber would con-
tinue to address those issues 
so businesses could continue 
to do what they do best, “Cre-
ate opportunity and fuel the 
dreams of all Americans. We 
are a nation of dreamers. Even 
better, we are a nation where 
dreams can be achieved. Let’s 
keep it that way.”

Donahue’s address can be 
viewed by visiting https://
w w w . u s c h a m b e r . c o m /
event/2019-state-of-ameri-
can-business-address.

U.S. Chamber shares directives for a successful business year
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LOWA continues mission to keep healthy lake healthy
By Nancy Zoellner-Hogland

Soil erosion is the No. 1 pol-
lutant of the Lake because 
it serves as a platform for E. 
coli. That’s why Donna Swall, 
executive director of the Lake 
of the Ozarks Watershed Al-
liance (LOWA), has spent so 
much time and energy over 
the past 10 years fighting to 
reduce the amount of soil that 
ends up in the Lake and in-
crease the amount of money 
available to help property 
owners accomplish that goal.

She was recently able to ob-
tain a grant from the Missouri 
Department of Natural Re-
sources (DNR) to help offset 
the cost of installing riprap 
along privately owned shore-
line, as well as along shoreline 
in public areas. Riprap con-
sists of various sizes of rock 
that is placed strategically at 
the base of seawalls to absorb 
and deflect the impact energy 
of waves before they reach the 
seawall. The gaps between 
the rocks trap and slow the 
flow of water, lessening shore-
line erosion which, in addi-

tion to muddying up the Lake, 
can undermine the integrity 
of seawalls. 

“I took a team of about 12 
people – every expert I could 
find - to Jefferson City to talk 
to the DNR. I took riprap 
companies, I took Ameren, I 
took LOWA representatives, I 
took Missouri Department of 
Conservation people – every-
one I could think of who un-
derstands the value of riprap 
around this Lake, and how 
it keeps soil out of the water. 
And that team really did help! 
The DNR thanked us, they 
said they now have a better 
understanding of our need 
and they gave me more flex-
ibility on spending. It won’t 
be as good as it was in my first 
grant, but it won’t be as bad as 
the last, where funds could be 
used on unprotected shore-
line only. And if I can prove 
the value through monitor-
ing before and after the rip-
rap is installed, I think it will 
get better,” Swall said, adding 
that the only stipulation is 
that the money has to be put 

to use in the approved water-
shed area, which runs from 
Bagnell Dam to the 19 mile 
mark of the Osage. 

She said more details will 
come as soon as she gets them, 
but as it currently stands, 
property owners can apply for 
the program by calling LOWA. 
A representative will take pic-
tures, an application will have 
to be filled out and the project 
will have to be approved. If it 
is approved, LOWA will pay 20 
percent – or up to $1,000 – to-
ward the cost of installing the 
riprap. Property owners can 
work with any riprap provider 
but if they choose to choose 
One Source Services, formerly 
known as Rock Works, that 
company will offer an addi-
tional 10-percent discount up 
to $500.

“So someone can get $5,000 
in riprap for $3,500. That’s 
a great deal but the money 
is available on a first-come, 
first-served basis so I’d sug-
gest filling out an application 
as soon as possible,” she said.

Swall is also hoping people 

will save the dates of several 
upcoming LOWA events so 
they will be free to partici-
pate.

In April, they’ll be hosting a 
shoreline cleanup. Those who 
want to get out on the wa-
ter and have fun while help-
ing to keep the Lake beauti-
ful should visit the website, 
www.lowatershed.org or call 
Swall at 573-434-4400. “We’ll 
be having a free biscuits and 
gravy breakfast and a free 
barbecue for lunch for ev-
eryone who volunteers,” she 
promised.

April 24 is LOWA’s plant 
sale at Southwest Stone in 
Osage Beach. Beautiful na-
tive plants will be available at 
wholesale prices.

May 4, LOWA has been 
asked to provide volunteers 
in return for a share of the 
proceeds at the Trail of Four 
Winds 25K run, to be held at 
the State Park off Highway 
42. “I need 20 volunteers that 
day to stand along the route 
– possibly to hand out water. 
Two people will work at each 

station so friends or couples 
can volunteer together,” Swall 
said.

On June 15, LOWA will once 
again host the Osage Howler, 
an overnight kayak race un-
der the full moon. Paddlers 
can participate in either a 30-
mile race or 14-mile fun run. 
“We’ve gone from a 60-mile 
race to a 30 so the starting 
point will be at Osage Tavern 
and it will end at the same 
place – Pike’s Camp. The short 
race will start at St. Thomas 
and also end at Pike’s Camp,” 
she said, adding that everyone 
who participates gets a T-shirt 
and a medal with a depiction 
of a howling wolf. 

Those who want to act as 
safety boats for either of the 
two boat races – the Lake 
Race or the Lake of the Ozarks 
Shootout – are encouraged to 
sign up as soon as possible, 
“because LOWA is ‘Safety 
Boat Central!’ What better 
way to watch the race than at 
a ringside seat?” she quipped.

We mean business.
We’re all here to make money.
Time you spend without internet service 
is time you can’t spend working.
Whether the connection is down, or 
you’re waiting for tech support on hold, 
it costs money.

We’ve been providing professional  
internet connectivity for decades.   
It’s our business; it’s all we do.
We’ve helped thousands of companies 
large and small get the service they need 
to conduct business on the internet.
Whether it’s hosting your domain and 
online store, or giving your employees 
the high-speed reliable no-hassle internet 
they need to do their jobs--
We can help you too- with less down 
time, better tech support and great rates.
Give us a call today and find out just how 
easy getting the internet you deserve is.

1-866-670-YHTI

The Internet with no strings  
attached! Get broadband in areas 
where no other service can go!  
Up to 2Mbps download speeds!

WIRELESS
ACCESS

“Always on” high speed internet 
broadband at speeds to 6 Mbps! 
Award-winning tech support! 

No extra charge for business accounts!

BUSINESS 
DSL ACCESS

Support for ecommerce, ftp  
support, storage 25MB and up! 
Ultra high-speed connection to the 

backbone! Lightning-fast response for your customers!

BUSINESS 
HOSTING

$4995

$2895

$1995

*

*

*

*Prices listed are ‘as low as’, rates vary depending on service. Prices listed are per-month, with no charge for DSL modem use, 
$10 monthly for wireless modem use. Never any hidden fees, gimmicks or surprise charges.

GET THE INTERNET YOU DESERVE!
YHTI IS YOUR HOMETOWN INTERNET
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Corporate Employment
Background Screening Service

www.one2verify.com

Background Investigation/Verification Services:
Name Verification  -  Date of Birth Verification  -  SSN Verification  -  Address Verification
Nationwide State Felony and Misdemeanor arrest / conviction Record
Nationwide Federal Felony and Misdemeanor arrest / conviction Record
Financial History - Bankruptcies, Liens, Judgments
Education History (Highest level completed)

Featuring

BOATS AND TRITOONS

Come See the New

MAKING DEALS
ON 2018 TRITOONS!
MAKING DEALS
ON 2018 TRITOONS!

2ND LARGEST  
LOWE DEALER  
IN THE U.S.A.!

SERVICE:
AT VOYAGE MARINE - 1MM

LAKE OZARK  •  573-365-5900

SALES:
3007 BAGNELL DAM BLVD.

LAKE OZARK  •  573-365-7620

www.pdqmarine.com
S-2685WT
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SERVING THE LAKE OF THE OZARKS AREA SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

L O Profile  
PO Box 1457 Lake Ozark MO 65049 
(573) 365-2288  
studiompublishing@gmail.com  
www.loprofile.com

Lake Area Chamber  
PO Box 1570 Lake Ozark MO 65049 
(573) 964-1008  
kcloke@lakeareachamber.com  
www.lakeareachamber.com

Lake CVB  
PO Box 1498 Osage Beach MO 65065 
(573) 348-1599  
tim@funlake.com  
www.funlake.com

Lake Media  
918 North Bus. Route 5  
Camdenton MO 65020 (573) 346-2132 
dcuddihy@gatehousemedia.com  
www.lakenewsonline.com

Lake Printing Company  
6815 Hwy 54 Osage Beach MO 65065 
(573) 346-0600  
andrew.fortney@lakeprinting.com  
www.lakeprinting.com

Lake Race Corporation 
2111 Bagnell Dam Blvd 
Lake Ozark MO 65049 (573) 434-0611 
mshepherdtj@yahoo.com 
www.lakerace.com

Lake Spider Netting 
4837 Wilson Drive Osage Beach MO 65065 
(573) 434-0673  
tgregg3434@gmail.com 

Lake Tow, LLC  
PO BOX 1402 Lake Ozark MO 65049 
(573) 216-4701  
cap10dave@charter.net  
www.laketow.blogspot.com

Lake West Chamber  
PO Box 340  Sunrise Beach MO 65079 
(573) 374-5500  
director@lakewestchamber.com  
www.lakewestchamber.com

Lake West Marine, LLC  
350 South Main Laurie MO 65037  
(573) 372-8115  
bob@lakewestmarine.com  
www.lakewestmarine.com

LakeExpo.com  
PO Box 1805 Osage Beach MO 65065 
(573) 207-9004  
brent@lakeexpo.com  
www.lakeexpo.com

Lakefront Living Realty  
669 Imperial Point Drive  
Lake Ozark MO 65049  
(573) 693-1613  
annief@lakefrontliving.com  
www.lakefrontliving.com

Laurie Tent & Event Rental  
14120 North State Hwy 5  
Sunrise Beach MO 65079  
(573) 374-8368  
laurietentrental@gmail.com  
www.laurierental.com

Marine Concepts  
415 Kaiser Industrial Park  
Kaiser MO 65047 (913) 908-7223 
marineconcepts@ymail.com  
www.worldsbestboatcover.com

MarineMax  
3070 Bagnell Dam Blvd  
Lake Ozark MO 65049 (573) 365-5382 
thad.jameson@marinemax.com  
www.marinemax.com

Marty’s Marine  
6755 Highway 54  
Osage Beach MO 65065  
(573) 346-0023  
sales@martysmarine.com  
www.martysmarine.com

Midwest Touchless Boat Covers  
613 SE Brentwood  
Lee’s Summit MO 64063  
(816) 985-6542  
boatcoverguy@outlook.com  
www.midwestboatcovers.com

Nauti Renovations  
22024 Saddlefield Court  
Warrenton MO 63383 (636) 359-5899 
nautirenovations@gmail.com  
www.aquatraction.com

One Source Services, LLC  
305 N Locust Ave, PO Box 487  
Linn Creek MO 65052 (573) 502-9350 
heather@onesourceservices.com  
www.onesourceservices.net

Open Water Docks, LLC  
1170 Susan Road Lake Ozark MO 65049 
(573) 280-8299  
patrick@openwaterdocks.com  
www.openwaterdocks.com

Otto Construction Inc. 
PO Box 1821  
Lake Ozark MO 65049  
(573) 693-3772  
tony@ottoconstruction.biz  
www.ottoconstruction.biz

Paradise Upholstery & Canvas  
PO Box 786 Linn Creek MO 65052  
(573) 216-7214  
iaff198@hotmail.com  
www.paradiseupholstery.com

PDQ Marine Services  
PO Box 2489 Lake Ozark MO 65049 
(573) 365-5900  
pdqmarineservice@hotmail.com  
www.pdqmarine.com

Performance Boat Center  
1650 Yacht Club Drive  
Osage Beach MO 65065  
(573) 873-2300  
brett@performanceboatcenter.com 
www.performanceboatcenter.com

Poly Lift Boat Lifts  
PO Box 135 Sunrise Beach MO 65079 
(573) 374-6545  
mark@polylift.com  
www.polylift.com

Premier 54 Motor Sports, LLC  
4370 Osage Beach Parkway  
Osage Beach MO 65065  
(573) 552-8550  
rich@premier54.com  
www.premier54.com

Raftup, LLC 417 Main Street  
Little Rock AR 72201 (479) 422-0868 
corey@raftup.com  
www.raftup.com

RMI Golf Carts  
19882 West 156 St Olathe KS 66062 
(913) 829-1211  
mrogers@rmigolfcarts.com  
www.rmigolfcarts.com

Showcase Publishing  
2820 Bagnell Dam Blvd., B-1  
Lake Ozark MO 65049  
(573) 365-2323  
spublishingco@msn.com  
www.lakeoftheozarkssecondhome.com

Summerset Boat Lifts, Inc.  
1165 Jeffries Rd Osage Beach MO 65065 
(573) 348-5073  
info@summersetboatlifts.com  
www.summersetboatlifts.com

Surdyke Yamaha & Marina  
5863 Osage Beach Pkwy  
Osage Beach MO 65065  
(573) 348-6575  
greg@surdykeyamaha.com  
www.surdykeyamaha.com

The Real Estate Book  
30 Old Duckhead Road  
Lake Ozark MO 65049 (573) 219-0326 
realestatebook1@aol.com 

Village Marina & Yacht Club  
107 Village Marine Road  
Eldon MO 65026 (573) 365-1800  
ryanbrick@villagemarina.com  
www.villagemarina.com

Voyage Marine & Storage, LLC  
347 Horseshoe Bend Parkway  
Lake Ozark MO 65049 (573) 365-5900 
info@voyagemarineandstorage.com 
www.voyagemarineandstorage.net

Yacht Club Powersports  
4760 Formula Drive  
Osage Beach MO 65065  
(573) 348-6200  
kurt@ycpowersports.com  
www.ycpowersports.com
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SERVING THE LAKE OF THE OZARKS AREA SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

Advantage Marine LOTO, LLC 
 48 Beachwood Drive  
Sunrise Beach MO 65079 (573) 374-2231  
greg@advantagemarineloto.com 
www.advantagemarineloto.com

All About Boats  
3597 Osage Beach Parkway  
Osage Beach MO 65065  
(573) 302-4100  
sales@boatozarks.com  
www.boatozarks.com

Aqua Pest Solutions, LLC  
18096 Hwy O, Suite A  
Gravois Mills  MO 65037 (800) 718-1869  
aquapestsolutions@gmail.com  
www.aquapestsolutions.com

Aqua Stack Mat  
2785 West 247th Street  
Louisburg KS 66053  
(913) 927-8061  
sales@aquastackmat.com  
www.aquastackmat.com

Atlas Docks, LLC  
248 Keystone Industrial Park Dr  
Camdenton MO 65020  
(573) 346-3625 
jason@atlasdocks.com 
www.atlasdocks.com

B & M Manufacturing  
1150 Old South 5 Camdenton MO 65020 
(573) 346-7246 
mb@haulritetrailers.net  
www.haulritetrailers.net

Benne Media 
160 Highway 42 Kaiser MO 65047 
(573) 348-1958  
gsullens@mix927.com  
www.lakebusjournal.com

Bergers Marina  
PO Box 517 Lake Ozark MO 65049 
(573) 365-2337 
carolyn@bergersmarina.com 
www.bergermarina.net

Big Thunder Marine  
PO BOX 759 Lake Ozark MO 65049 
(573) 365-4001 
sales@bigthundermarine.com  
www.bigthundermarine.com

BoBo Ladders 
1177 North Morley Street 
Moberly MO 65270 (660) 269-6911 
erucinski@orscheln.com  
www.orschelnproducts.com

Bob’s No Wake Zone  
4655 Osage Beach Parkway, St A  
Osage Beach MO 65065 
(660) 492-2720  
nowakebob@gmail.com  
www.bobsnowakezone.com

Bridgeport Jet Ski 
PO Box 186 Osage Beach MO 65065 
(573) 348-1020  
bridgeportjetski@yahoo.com  
www.bridgeportjetski.com

Camdenton Area Chamber  
PO Box 1375 Camdenton MO 65020 
(573) 346-2227  
tcreach@camdentonchamber.com  
www.camdentonchamber.com

Captain Ron’s 
PO Box 568 Sunrise Beach MO 65079 
(573) 374-5852  
duggan@usmo.com  
www.captainronsatthelake.com

Captains Choice  
PO Box 321 Osage Beach MO 65065 
(573) 216-0630  
boatliftremotes@gmail.com  
www.boatliftremotecontrol.com

Crabco/Rough Water Dock  
PO Box 1225 Sunrise Beach MO 65079 
(573) 374-0470  
crabcollc@yahoo.com  
www.roughwaterdock.com

Castaway Customs Midwest  
PO Box 155 Jackson MO 63755  
(573) 579-3486  
ellie@castawaycustoms.com  
www.castawaycustomsmwsc.com

D & B Dock, Inc.  
166 Sparrow Drive  
Climax Springs MO 65324 
(573) 347-2327  
dbdock@att.net  
www.dbdocks.com

Dock Glide  
54 Kays Point Ct  
Four Seasons MO 65049  
(573) 693-0041  
lisa@dockglide.com  
www.dockglide.com

Dock Realty/Dock Lifeguard  
PO Box 8 Lake Ozark MO 65049  
(573) 374-8849  
dave@dockrealty.com  
www.dockrealty.com

DockWorks, LLC  
18 Penrose Drive Eldon MO 65026  
(573) 964-1919  
dockworks@dockworks.net  
www.dockworks.net

Dog Days Bar & Grill  
1232 Jeffries Road  
Osage Beach MO 65065  
(573) 348-9797  
barrettrestaurants@gmail.com  
www.dogdays.ws

Drive in Boatwash LOTO  
4820 Millridge Shawnee KS 66226  
(913) 638-7980  
tony@driveinboatwashusa.com  
www.facebook.com/dibwloto

Econo Lift Boat Hoist Inc.  
PO Box 377 Camdenton MO 65020  
(573) 346-7161  
econolift7@gmail.com  
www.econolift.com

Farmers Insurance-Wagner Agency LLC 
PO Box 724 Lake Ozark MO 65049 
(573) 302-0001 
cwagner1@farmersagent.com 
www.farmersagent.com/cwagner1

Fibersteel Boat Lifts  
PO Box 113 Camdenton MO 65020 
(573) 346-9688  
fibersteel@socket.net  
www.lakeboatlifts.com

First State Bank Mortgage  
4655 B Osage Beach Parkway  
Osage Beach MO 65065  
(573) 746-7211  
mlasson@fsbfinancial.com  
www.yourlakeloan.com

Firstmate, Inc.  
130 Century Commerce Loop  
Labadie MO 63055  
(866) 570-9707  
julief@firstmatecontrols.com  
www.firstmatecontrols.com

Formula Boats of Missouri  
4810 Formula Drive  
Osage Beach MO 65065  
(573) 302-8000  
info@formulaboatsmo.com  
www.formulaboatsmo.com

G & G Marina  
1528 Maritime Lane Roach MO 65787 
(573) 346-2433  
larry@ggmarina.com  
www.ggmarina.com

Golden Rule Insurance Agency  
PO Box 810 Osage Beach MO 65065 
(573) 348-1731  
nick@goldenruleinsurance.com  
www.goldenruleinsurance.com

Iguana Boat Sales  
4363 Osage Beach Parkway  
Osage Beach MO 65065  
(573) 355-5027  
davidp@iguanawatersports.com  
www.iguanaboatsales.com

Iguana Rip Rap & Dock  
1206 Bagnell Dam Blvd  
Lake Ozark MO 65049  
(573) 693-9411  
todd@riprap-gurus.com  
www.riprap-gurus.com

Kelly’s Port  
5250 Dude Ranch Rd Osage Beach MO 65065 
(573) 348-4700  
kyle@kellysport.com  
www.kellysport.com

Kwik Kar  
3730 Osage Beach Parkway  
Osage Beach MO 65065  
(573) 552-8460  
jesse.witt@kwikkarmo.com  
www.kwikkarmo.com
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The Ultimate
Custom Built Docks!
Commercial and
Residential

SERVICES PROVIDED:
•	 New	Docks
•	 Commercial	Docks
•	 Dock	Repair
•	 Dock	Expansions
•	 Walkways
•	 Custom	Hand	rails
•	 Dock	Permits	and	Fire	 

Inspections
•	 Lightweight	Concrete	

DeckingCALL		ERIC,	GREG	or	JOSH	
Visit	our	website	at	dockworks.net
Ameren	Missouri	Certified

Phone	573.964.1919	•	Fax	573.964.0410	•	3	MM	
Northshore	•	W-20	in	Lake	Ozark

proud sponsor of

573-365-0088
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RIPRAP-GURUS.COM // 573-693-9411
LIKE US ON FACEBOOK
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Lifetime Tank Warranty
5-Yr warranty on our USA Made Galvanized Steel

Safety Valves  •  Ground Fault
Deck-Mounted Boxes

Trusted by Lake of the Ozarks
Boat Owners for more than 30 Years!

We Sell Lifts For Everything From 
PWCs to Cruisers!

Find Us Online!

www.econolift.com  •  573-346-7161

From Highway 5, Take Pier 31 Exit Then Right on Old Route 5

No Reground Plastic, No Pigment or 
Harsh Chemicals that could weaken the 

integrity of the tank!

Boat Lifts for Speedboats, Pontoons, Fishing Boats, Waverunners & more
Boat Lifts to support up to 20,000 lbs

Econo Lift uses only the highest quality 
materials in its boat hoists. We use a totally 

enclosed polyethylene tank for more stability in 
open or high traf� c water situations & durable, 

completely galvanized metal parts!

BOAT LIFT SYSTEMS

We do not contract our service! We have our own 
service team employed by Econo Lift Boat Hoist!

NOW!
 INTRODUCING 

NEW 
SHALLOW 

WATER 
LIFTS!
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$50OFF
In-Store Only Purchase of 
Wet Steps Ladder!
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11909 N State Highway 5 • Sunrise Beach •  573-374-9111
5695 Osage Beach Parkway • Osage Beach • 573-693-1999

www.SportWorldBoatCenter.com

SUMMER 
CLEARANCE 
ON ALL 2018 
MODELS IN 

STOCK! Ranger Reata
Pontoons In Stock!

Ranger Bass
Boats In Stock!

Osage Beach 
Now Open!

573-693-1999

Osage Beach 

573-348-5073 

 

Camdenton 

573-873-5073 

Lifting your dreams…from canoes to cruisers.   

www.SummersetBoatLifts.com 

Exclusive Galva-Hoist Dealer  

New and Used Lifts 
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11909 N State Highway 5 • Sunrise Beach •  573-374-9111
5695 Osage Beach Parkway • Osage Beach • 573-693-1999

www.SportWorldBoatCenter.com

Ranger Aluminum & Fiberglass Bass Boats • Ranger Pontoons • Landau Pontoon 
Boats • Evinrude Motors • GARMIN Sales & Installation • Minn-Kota Trolling Motors

 SALES, SERVICE AND PARTS! • NEW AND USED!

SUMMER CLEARANCE ON ALL 
2018 MODELS IN STOCK!

TRITOONS 

Now 2 Locations
to Choose From

Mulit-generational, family owned and operated businesses for over 40 years.

KellysPort.com Family owned, boater driven.

Showroom
3545 Osage Beach Pkwy

Osage Beach, MO
573-348-3888

Marina
5250 DuDe Ranch RD

Osage Beach, MO
573-348-4700

KELLY’S PORT IS PROUD TO BE REGAL’S OLDEST DEALER! regalBoats.com

Like us On
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FAMILY OWNED, BOATER DRIVEN FOR OVER 40 YEARS!

Marina
5250 DuDe Ranch RD

Osage Beach, MO

573-348-4700
19 MM Of gRanD glaize

Showroom
3545 Osage Beach Pkwy

Osage Beach, MO
573-348-3888

CHEAPEST 
GAS ON THE 
WATER! 

EST. 1977

KellysPort.com

Certified Pre-Owned Inventory

BIGGEST 
SERVICE CENTER 

AT THE
LAKE

like us On

$59,900 $94,900  $49,900 $89,900

OUR TRADE INS
2015 SEA RAY 300 SLX 8.2 95 HRS  ........................................................... $119,900
2000 SEA RAY 230 BR 5.7B3 714HRS .......................................................... $24,900
1997 CROWNLINE 266 BR 7.4 MPI B3 546HRS ............................................ $17,900
1999 MASTERCRAFT MARISTAR 230 VRS 444 HRS  ..................................... $24,900
2006 AZURE 24 6.2B3 684HRS ..........................................................................SOLD
2000 FOURWINNS 260 HORIZON 7.4 MPI B3 546HRS .................................. $24,900
2014 MASTERCRAF X46 MV8 6.0 390HRS.................................................... $79,900
2012 HARRIS 250 GRAND M 225 VERADI 309HRS .............................................SOLD
2008 PREMIER 250 SUNSATION 5.7 EFI 376HRS .......................................... $35,900
2012 JC 25 NEPTUNE 250 291 HRS ..................................................................SOLD
2018 BENNINGTON25 QXSBX1 V8 350 G5  ................................................. $109,900
2011 BENNINGTON 2575 QCW VF250 60HRS ............................................... $49,900
2011 HARRIS 250 GRAN M 350 MAG B3 238 HRS ........................................ $46,900
2005 RINKER 342 350 MAG MPI B3 425HRS ................................................ $69,900
1998 MONTEREY 298 CRUISER 5.7 A1  ........................................................ $32,900
2007 REGAL 2665 TRL 350 MAG B3  ............................................................ $49,900

OTHER 
2007 BASS CAT CLASSIC 150 2 STROKE ...........................................................SOLD
2011 REGAL 3350 5.7 GXI 350HRS ............................................................. $109,900
2009 REGAL 3350 5.7 GXI 240HRS  .............................................................. $89,900 

CRUISERS 
2007 REGAL 4460 COMMOD 8.1 GXI 110HRS ............................................ $239,000
2006 3360 WINDOWS EXPRESS 270HRS ...........................................................SOLD
2008 REGAL 4460 IPS 500 GAS 400HRS .................................................... $239,900
2005 RINKER 342 350 MAG MPI 425HRS ..................................................... $69,900
1998 MONTEREY 298 CRUISER 5.7 AI  .......................................................... $32,900
2004 REGAL 3860 COMMOD 8.1 GXI 390HRS ............................................ $139.900
2001 REGAL 4160 8.1S 1022HRS ............................................................... $104,900
2001 FORMULA 370 SS 496 MAG 597HRS ........................................................SOLD
2007 REGAL 2665 TRL 350 MAG B3 ............................................................. $49,900
2007 REGAL 3760 8.1 450HRS ................................................................... $139,900
2016 REGAL 35 SC 5.7  .............................................................................. $259,000

PONTOONS
2005 BENNINGTON 2575 RL 150 250HRS .................................................... $23,900
2016 BENNINGTON 2552 QXCWT I/O V8 380DP 46HRS ................................ $94,900
2007 2574 GL  159 FOUR STROKE 275 HRS  .....................................................SOLD
2011 2874 RCW I/O 77.7HRS ............................................................................SOLD
2008 PREMIER 250 SUNSATION 200 EFI 376HRS ......................................... $35,900
2012 JC 25 NEPTUNE 250 291 HRS ..................................................................SOLD
2018 BENNINGTON 21 SFDI 115 4S 4HRS  ........................................................SOLD
2018 BENNINGTON 25 QXSBX1 V8 350 G5  ................................................ $109,900
2011 BENNINGTON 2575 QCW VF 250 60HRS .............................................. $49,900
2011 HARRIS 250 GRAND M 350 MAG B3 238HRS ...................................... $46,900

DECK BOAT
2003 SEA RAY 240 SUNDECK 5.0 MPI B3 ..........................................................SOLD
2002 CROWLINE 239 DB 5.0 ALPHA 388HRS.....................................................SOLD

BOWRIDERS
2003 SEA RAY 290 350 MAG ........................................................................ $45,900 
2014 REGAL 3200 V8 300 110HRS ............................................................. $139,900
2000 CHAPARRAL 230 SSI 350 575HRS ....................................................... $19,900
2013 BOWRIDER 3200 V8 300 118HRS .............................................................SOLD
2014 SEA RAY 270 SLX 156HRS ................................................................... $84,900
2009 REGAL 2700 ES 5.7 GXI 310 HRS  ........................................................ $49,900
1997 REGAL 7.0 VENTURA 5.7 EFI 505HRS ................................................... $12,900
2011 REGAL 2500 310 171 HRS  .................................................................. $49,900
2000 MARIAH Z272 SHABAH 7.4 LITER 870HRS ........................................... $18,500
2005 LARSON 206 BRTRL 5.0L 379HRS ....................................................... $16,900
1994 REGAL 230 SE 5.7DP  .......................................................................... $11,900
2015 SEA RAY 300 SLX 8.2 95HRS ............................................................. $119,900
2000 SEA RAY 230 BR 5.7 B3 714HRS ......................................................... $24,900
1997 CROWNLINE 266BR 7.4 MPI B3 546HRS ............................................. $17,900
1999 MASTERCRAFT MARISTAR 230 ............................................................ $24,900
2006 AZURE 24 6.2 B3 684HRS 684HRS ...........................................................SOLD
2000 FOUR WINNS 260 HORIZON 7.4 GIDP 535 ............................................ $24,900
2014 MASTERCRAFT X46 MV8 6.0 V-390 ..................................................... $79,900
2011 REGAL2700 BR 5.7 GXI DP 350HRS ..................................................... $59,900
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