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Sports facility promises Lake Area boon
By Nancy Zoellner

The first step has been taken 
to bring a major year-round event 
venue to Lake of the Ozarks.

The Camden County Commis-
sion voted to enter into an agree-
ment with Peninsula Develop-
ment, LLC to move forward with 
a tax increment financing (TIF) 
proposal for the project. Pen-
insula developers and partners 
plan to build a 150,000-square-
foot flexible event and indoor 
sports center and lodging facil-
ity on property off Route KK just 
west of Osage Beach.

Peninsula principal Dr. Dan 
Foster said this is the first step of 
many toward creating a commu-
nity-oriented project that he be-
lieves will be a boon for Camden 
County, Osage Beach, and the en-
tire lake area. 

“It has taken time and money 
to put this together, but it has 
been worth the effort,” Foster, a 
former Osage Beach alderman, 
said. “My family has been in 
Camden County for eight genera-
tions, and we want to give some-
thing back. The area has long 
wanted and needed a year-round 
event center. We are partnering 
with a major indoor sports group 
to build something that will be 
an enduring value for the entire 
lake community.”

The Fosters said they pur-
chased the land from the Duenke 
family in 2004. However, the eco-
nomic downturn in 2008 stopped 
the project from moving forward, 
“and the Lake didn’t really have 
much of a recovery until the pan-
demic. It’s wonderful to watch 
what’s happening now with this 

huge burst of activity, but we’re 
looking at this center as a way to 
continue the growth well into the 
future. We want to keep people 
here and give them a reason to 
keep coming back.”

Dave Mashburn, owner and 
managing partner of Mashburn 
Development in Kansas City, has 
known the Fosters for 20 years 

and is working with them on the 
project. He has held senior level 
positions with such companies 
as John Q Hammons Hotels and 
Resorts and Bass Pro Shops. 

“I was involved when Mr. 
Hammons was going to bring a 
resort to Lake of the Ozarks and 
I started talking to the Fosters 
back then too. A few years ago, I 
reengaged with the Fosters and 

talked to them about sports ven-
ue anchored projects – mixed-
use projects – and how that was 
a good year-round demand gen-
erator,” Mashburn said, adding 
that after introducing the Fosters 
to a couple national sports venue 
management companies and 
conducting feasibility studies, 
which showed there was a mar-

ket at the Lake, they decided to 
move in that direction.

The Fosters said they’re talk-
ing about basketball and volley-
ball tournaments, cheerleading 
and gymnastics competitions, 
“there are all sorts of possibilities. 
We are potentially partnering 
with the largest operator of sports 
tournaments in the country to 
bring thousands of people to the 

Lake in January and February – 
and those numbers weren’t just 
pulled out of a hat. We have hard 
numbers and physical examples 
of similar projects that were built 
and are run by the people we’re 
working with. When people are 
at the Lake for the tournaments, 
they’ll want to do something 
when they’re not competing. 

And that’s where we’ll have this 
symbiotic relationship with the 
greater Lake area. The tourna-
ments will bring thousands of 
tourists to the Lake area in what 
traditionally has been their slow-
est time of year.”

In November, the Fosters an-
nounced they were in the process 
of acquiring the Osage Beach 

continues on page 17
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Armchair
Pilot
By Nancy Zoellner

Travel is expected to take 
another nose-dive on the heels of 
Joe Biden’s ruling that everyone 
flying to the U.S. – including resi-
dents returning home – will need 
to show a negative COVID test 

taken within one day of arrival. The 
new rule went into effect in early 
December just after the latest Omi-
cron variant was reported in Cali-
fornia. That person was fully vac-
cinated. Biden also extended the 
federal mask mandate on all forms 
of public transport through March 
18, 2022. It was previously set to ex-
pire January 18. Biden said the new 
rules are designed to “protect the 
American people.” 

Norwegian Cruise Line, 
which requires all passengers and 
crew members to be fully vacci-
nated and take antigen tests before 
boarding, returned to port with 
17 of those on board infected with 
COVID. One – a crew member – 
was thought to have the Omicron 
variant. The ship, which carried 
more than 3,200 people, departed 
on Nov. 28 from New Orleans and 
made stops in Belize, Honduras 
and Mexico before returning. Ac-
cording to the cruise line, those 
who tested positive showed no 
signs of being sick.

The cruise ship industry 
just took another hit. In late De-
cember, the U.S. Centers for Dis-

ease Control and Prevention (CDC) 
said people should avoid traveling 
on cruise ships regardless of their 
vaccination status, according to a 
story on Skift.com, while also rais-
ing the COVID-19 travel heath level 

for cruise ships to 4 – the highest 
level possible. Their reasoning? 
COVID-19 cases in the country 
continue to climb due to the fast-
spreading Omicron variant. Rep-
resentatives with the Cruise Lines 
International Association said they 
were perplexed by the announce-
ment since cases identified on-
board consistently make up a very 
slim minority of the total ship’s 
population. The fear of spreading 
the virus also triggered the can-
cellation or delay of thousands of 
flights over Christmas.

Negative COVID tests or an-
tigen tests are required to get into 
France. In December, the govern-
ment adopted the rule. Previously, 
vaccinated U.S. travelers and those 
who have recovered from COVID 
within the prior six months were 
allowed to enter by presenting a 
health declaration form. Now, un-
vaccinated U.S. travelers are not 
allowed to enter unless they are 
residents or traveling for work or 
schooling. In those cases, a nega-
tive COVID test taken within 48 
hours of arrival and a seven-day 
quarantine is required. Unvacci-
nated minors are allowed to enter 
France but those 12 and older are 
required to follow the same guide-
lines as adults. 

Adopting even stricter 
regulations, as of November 1, only 
fully vaccinated travelers arriving 
by air can enter New Zealand. Any 
government-approved is accept-
able. However, the last dose must 
have been administered at least 
14 days before arrival. Those who 
fail to show proof of vaccination 
could face a fine of up to $4,000. 
The country has an additional list 
of requirements.

In the meantime, disruptive 
behavior on airlines continues. A 
woman who appeared to be drunk, 
could serve time for her bad behav-
ior. The 43-year-old resident of Ten-
nessee was arrested and after she 
attacked two flight attendants who 
stopped her from disembarking 
mid-flight. If convicted the wom-
an could be sentenced to a maxi-
mum 20 years in prison and up to 
$250,000 in fines. Some think the 
Federal Aviation Administration is 
all bluff. Although more than 5,700 
reports of disruptive, dangerous 
behavior have been turned over 
to the FAA – more than have been 
reported in the entire 331-year his-
tory of recording unruly behavior – 
only 325 have reached the penalty 
phase.

Bad behavior onboard has 
risen to such a high level that the 
Transportation Safety Adminis-
tration began offering self-defense 
classes to flight attendants and pi-
lots last July. “Through this train-

ing program, TSA’s Federal Air 
Marshals are able to impart their 
specialized expertise in defending 
against and deescalating an attack 
while in an aircraft environment,” 
said Darby LaJoye, a representative 
with TSA. “While it is our hope that 
flight crew members never have 
need for these tactics, it is critical 
to everyone’s safety that they be 
well-prepared to handle situations 
as they arise.” During the training, 
flight crew members learn to iden-
tify and deter potential threats, 
and if needed, apply the self-de-
fense techniques against attackers. 
The voluntary four-hour training is 
offered to flight crew members free 
of charge and is held at 24 locations 
around the United States. All active 
flight crew members for domestic 
carriers are eligible to register for 
the training.

Causing even more concern 
is an increase in the number of 
people attempting to bring weap-
ons on planes. On December 22, a 
Texas man was arrested after TSA 
agents found a .22 caliber handgun 
in a carry-on bag; a New York man 
was prevented from carrying his 9 
mm handgun onto his flight, also 

in a carry-on; and a Virginia man 
was arrested after TSA officers 
found he was carrying a handgun 
and gun magazine loaded with 15 
bullets. The following day a Virgin-
ia man was stopped from bringing 
his 9mm handgun loaded with five 
bullets onto his flight; and a North 
Carolina woman was arrested after 
agents detected a handgun in her 
coat pocket; and on December 27, 
TSA agents detected two knives 
sewn into the middle of a child’s 
stuffed animal. TSA agents in Flor-
ida said they have confiscated 658 
handguns at airports across the 
state – this year alone. Chalking it 
up to forgetfulness or unfamiliar-
ity with rules, the TSA reminded 
airline passengers that they can 
fly with firearms only in checked 
baggage and those firearms must 
be properly packed and declared 
at check-in. Travelers should also 
contact their airline for additional 
guidance and know what the gun 
laws are on both sides of the trip.

 

The Lake of the Ozarks Business Journal strives to provide accurate 
and relevant news and information for area readers. All stories and 
photos contained within unless otherwise attributed are produced by 
editorial staff.

Letters to the Editor are welcomed, provided a valid name, address 
and phone number are provided (we will not publish your phone or 
street address). Letters and comments may be edited for space, con-
tent or clarity without notice. All submissions become the property of 
Benne Publishing, Inc., and are Copyright 2020 as part of the maga-
zine’s contents. Anonymous comments or letters will not be pub-
lished. 

Local businesses are invited to e-mail or mail relevant press re-
leases for local events and news to the Editor for possible inclusion. 
Provided as a free service, we do not warrant all materials will be pub-
lished and/or printed. Materials printed are done so on a space-avail-
able basis. A photo may be included.

Include a self-addressed stamped envelope if you mail materials 
you wish returned. We are not responsible for materials lost through 
mailing. Materials without return postage will not be returned. We do 
not accept letters, comments, materials, press releases, etc., via phone 
or fax. The mailing and email addresses are below. All materials pre-
sented herein are the responsibility of the originating author and 
do not necessarily reflect the views of Benne Publishing, Inc., or its 
employees.

Subscriptions are available for $36 per year. Mail check  
or Money Order to the address below, or call with credit card.

(573) 348-1958  •  Fax: (573) 348-1923

Greg Sullens, GSM (573) 280-1154
Journalsales@mix927.com

 www.lakebizjournal.com • lakebusjournal@gmail.com

Publisher: Denny Benne •  Editor: Darrel Willman
Writers: Nancy Zoellner and Darrel Willman. 

Contents Copyright 2022, Benne Publishing, Inc.
160 N. Hwy. 42, Kaiser MO 65047

Look for us on
Facebook

All Your Favorites!

KTKS 95.1 • THE LAKE’S BEST COUNTRY

WWW.LAKERADIO.COM

573-378-5669



Lake of the Ozarks Business Journal January, 2022 Page 3

See us on  

and  

St. Louis / Lake Ozark -  573-552-8145   •  Toll free at  888-318-1346  •  101 Crossings West Drive Suite 200 - Lake Ozark, MO

+ creative design  + quality construction  + competitive pricing  + professional turn-key execution 

Horizontal retractable sliding screen 
solutions up to 21 feet wide (single) 

42 feet wide (double) and 11 feet tall!

expands your living area

Visit our new website:
www.TXRAC.com



Lake of the Ozarks Business JournalJanuary, 2022Page 4

THE FIDUCIARY STANDARD

WE ANSWER TO A HIGHER AUTHORITY.

WEALTH & RETIREMENT PLANNING |  INVESTMENT MANAGEMENT |  TRUST & ESTATE SERVICES

Central Trust Company adheres to the “Fiduciary Standard” and will always act in the best interest 
of our clients regardless of the type of account or relationship. Call or visit us online today to learn 
how our free-from-con�ict investment selection process and adherence to the “Fiduciary Standard” 
differentiates us and how it will make a positive impact on your investment plan and performance.

WWW.CENTRALTRUST.NET | 573-302-2474 | 1860 BAGNELL DAM BLVD. | 2ND FLOOR

Missouri’s Minimum wage increases for 2022
By Nancy Zoellner

As of January 1, 2022, some 
minimum wage earners working 
for private businesses will see an 
85-cents-per-hour increase on 
their paychecks. That’s when the 
state’s minimum wage increases 
from $10.30 per hour to $11.15 
per hour.

Employers are required to pay 
tipped employees at least 50 per-
cent of minimum wage or $5.75 
per hour, or any amount neces-
sary to bring the employee’s total 
compensation to a minimum of 
$11.15 per hour. Missouri mini-
mum wage laws do not allow an 
employer to pay trainees a sub-
minimum wage rate that is less 
than the standard minimum 
wage. As in the past, overtime 
compensation must be paid at a 
rate of at least one and one-half 
times a covered employee’s regu-
lar rate for all hours worked over 
40 in a workweek.

The increase is part of a plan 
approved by voters in 2018 to 
gradually increase wages every 
year thru 2023 when, on January 1, 
the wage will rise to $12 per hour.

However, there are a few ex-
ceptions. The law does not apply 
to employers engaged in retail or 

service businesses whose annual 
gross income is less than $500,000 
or employers and employees 
engaged in agriculture. Those 
employers not subject to the 

minimum wage law can pay em-
ployees wages of their choosing. 
The law also doesn’t supersede 
more favorable laws, nor does it 
interfere with collective bargain-
ing agreement rights.

The law also doesn’t apply 
to public workers. However, in 
early December, Gov. Mike Par-

son proposed pay increases that 
would raise the pay for the state’s 
minimum wage employees to $15 
per hour and also provide a cost 
of living adjustment for all state 

employees. He also proposed ad-
ditional wage increases to address 
wage compression that would oc-
cur with the new minimum pay 
rate, saying the pay increases are 
needed to recruit new employees 
and retain those already working 
for the state.

“With many positions across 

state government facing turnover 
rates anywhere from 10-100 per-
cent and vacancy rates from 30-
100 percent, it is past time for us 
to make these investments in our 

state workforce, which remains 
one of the lowest paid the nation,” 
Gov. Parson said. “Our direct care 
and front-line staff often make 
less than entry-level retail posi-
tions. These public servants have 
tough jobs and rarely receive the 
thanks they deserve, and com-
munities all across the state rely 

on them every day.”
The recommendation will be 

included in Governor Parson’s 
Supplemental Budget request to 
be introduced at the beginning of 
the 2022 Regular Legislative Ses-
sion, which begins on January 5, 
2022. The governor said he hopes 
it will be approved before Febru-
ary 1, 2022. His proposed salary 
adjustments will require General 
Assembly approval before they 
can go into effect.

 If legislators approve the gov-
ernor’s proposal, approximately 
15,700 workers of the state’s 
41,000 employees will see pay 
hikes. A large percentage of the 
state’s minimum wage employees 
work in the Missouri Department 
of Mental Health and for the Mis-
souri Department of Corrections.

Governor Parson has recom-
mended three percent and two 
percent COLA increases for state 
employees in past budgets, yet 
Missouri  state employees con-
tinue to be among the lowest paid 
in the nation. On January 1, 2022, 
state employees will receive a two 
percent COLA increase.

If the supplemental  budget 
is passed early by the General

continues on page 23
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SCORE webinars can help your business soar
The Lake’s off season is the per-

fect time to learn better business 
skills and SCORE has plenty to 
share. SCORE hosts free, live we-
binars every week on small busi-

ness tips and strategies presented 
by business experts and mentors. 
All webinars are one hour long, 
and all begin at noon. Register at 
https://www.score.org/live-webinars.

January 6: 2022’s Hottest Busi-
nesses, Markets & Trends

Will 2022 be a year of recovery 
or discovery? Or perhaps a bit of 
both? The start of a new year is 
the perfect time for small business 
owners and startups to learn the 
newest business trends and start-
up ideas. Join this timely webinar, 
presented by small business ex-
pert and best-selling author Rieva 
Lesonsky, where you’ll find out 
about America’s changing demo-
graphics, attitudes, and consumer 
behaviors, and how your small 
business can best adapt and ad-
dress them, such as:

The industries that are boom-
ing right now and how small busi-
ness owners and retailers can take 
advantage

Which consumer behaviors 
have shifted, and how you can 
reach those customers

How to pivot your small busi-
ness to address those changing 
consumer demands

America’s changing demo-
graphics and what that means to 
small businesses

The changes small retailers 
must make to survive

Whether you’re a startup entre-
preneur or have owned your busi-
ness for years, you’ll want to learn 
how you can start your journey to 
recovery—and discovery in 2022. 

January 13: Building a Hybrid 
Cloud for Your Growing Business

In today’s business environ-
ment, entrepreneurs have more 
choices than ever in how to de-
ploy technology. These decisions 
can be difficult to navigate with 
everyone promising IT nirvana. 
Unfortunately, it’s easy to make a 

decision that leads to limited op-
tions and significant technology 
‘lock-in’ for your business. This 
can lead to high, unsustainable, 
unforeseen costs as you grow and 

scale your business.
Hybrid Cloud environments 

provide endless flexibility allow-
ing you to build the technology 
foundation that’s right for your 
business. Join this informative ses-
sion and ‘Fireside chat’ where we 
will explore options, approaches 
and limitations to the various 
types of technologies available 
in the market as you scale from a 
single server or cloud application 
to many.

January 18: Business Bookkeep-
ing Basics

Bookkeeping is a critical ele-
ment of your business’s success. 
In this educational webinar Phyl-
lis Johnson, owner & CEO of PKJ 
Consulting, will break down the 
bookkeeping process into simple 
terms so that you can begin keep-
ing track of your numbers and 
move your business forward.

Understanding what book-
keeping is

Understanding the importance 
of bookkeeping for your business

Review of bookkeeping soft-
ware to use

Making the decision to hire or 
manage your books yourself

January 20: 10 Key Steps to 
Grow Your Solo Business

Starting a business is not easy, 
but successfully building a busi-
ness that brings in profit is even 
more difficult. So how can you 
grow  your solo business into a 
profitable brand that will enable 
you to live the life you want to live? 
Join Ramon Ray, who has started 
four companies and sold two, as 
he shares his journey and best tips 
with you. Here are some topics 
Ramon will be covering:

The power of FOCUS to grow
How and why to delegate to 

others
Time management - how to 

“get more hours” out of your 

power
Why selling cheap is NOT good
And so much more
January 27: Getting the Most 

Out of a SCORE Mentorship to Help 
Your Business Soar

Mentoring allows people to 
grow and improve themselves. 
Goals are so much more attain-
able with mentorship and will 
leave a lasting impact in your lo-
cal business community. In 2020, 
SCORE mentors helped start 
45,027 businesses, create 74,535 
non-owner new jobs and 119,562 

total new jobs.
In celebration of National 

Mentor Month, Certified SCORE 
Mentor Suzanne McGrath will 
share insights into mentorship, 
best practices for working with 
and becoming a mentor, as 
well as discuss the challenges 
and successes she and men-
tee, Stephan Beauchene, work 
through together.

You’ll hear about:
Who needs a mentor and spe-

cifically how they can be helpful in 
starting or growing your business

How to find the right mentor 
for you

Utilizing SCORE’s extensive, 
nationwide network of business 
experts to assist you in navigating 
different aspects of your business

How experienced business 
people can become involved 
in mentoring others through 
SCORE

How SCORE mentorship plays 
out in the real world of starting 
and growing a business (as illus-
trated by our client case study)

It’s hard to know which way to go, and 

what to take along the way in life.

The New Year brings with it excitement, 

uncertainty and the promise of a 

fresh start.

We have the experience and knowledge 

to help you plan for tomorrow, today.

Stop in or give us a call.

Heading
Out

573-365-2002  -  www.mil ls insurance.com
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Your Home Loan...Your Way
Central Trust Company 
and Central Trust Bank of 
Sedalia donate $25,000 to  
SFCC’s capital campaign

The State Fair Community Col-
lege Foundation recently received 
$25,000 from Central Trust Com-
pany and Central Trust Bank of 
Sedalia for its Stronger Workforce, 
Greater Community capital cam-
paign to help build the Olen How-
ard Workforce Innovation Center. 
The new building on the Sedalia 
campus will expand the college’s 
capacity to meet the growing de-
mand for technical workforce 
training and strengthen the com-
munities it serves. 

The Central Trust Bank has op-
erated in Pettis County since 1883 
and has a history of contributing 
to organizations and projects that 
improve the quality of life in the 
community it serves,  

“The foundation and college 
are very grateful to Central Bank 
for this substantial gift to the Olen 
Howard Workforce Innovation 
Center,” said Mary Treuner, SFCC 
Foundation executive director. 
“We appreciate their support of 
the work the college does in pro-
viding quality educational pro-
grams that keep our workforce 
strong and growing.” 

The campaign, Stronger Work-
force, Greater Community: A 

Capital Campaign for the Olen 
Howard Workforce Innovation 
Center and Center for Excellence 
was launched last year. The col-
lege broke ground on the new 
center in December 2020 on the 
site of SFCC’s original buildings, 
affectionately known as Plywood 
U. Information about the project 
and ongoing construction is avail-
able at www.sfccmo.edu/OHWIC.  

The Olen Howard Workforce 
Innovation Center and the Field-
ing Center for Excellence will in-
crease the college’s capacity to 
deliver workforce training by 200 
percent and increase enrollment 
by at least 120 percent in career 
and technical areas. The new 
workforce training center will pro-
vide expanded lab and classroom 
spaces for training in welding and 
precision machining. Renovations 
to Fielding Technical Center will 
provide a Center for Excellence 
for industrial technology, leader-
ship and supervisory skills and 
logistics training; space for the 
new pre-apprenticeship program; 
and a climate, refrigeration and 
energy control (HVAC) lab and 
an advanced manufacturing and 
robotics lab.

Central Trust Company and Central Trust Bank of Sedalia recently do-
nated $25,000 to the State Fair Community College Foundation’s capital 
campaign to help build the Olen Howard Workforce Innovation Center on 
the Sedalia campus. From left, are Mary Treuner, SFCC Foundation execu-
tive director; Dr. Joanna Anderson, SFCC president; Joe Fischer, SFCC Foun-
dation president and capital campaign co-chair; Pam Henrickson, Central 
Trust Company vice president, relationship manager; Erica Petersen, Cen-
tral Bank of Sedalia vice president, business development coordinator/mar-
keting director; Sam Rathmann, Central Trust Company vice president and 
portfolio manager; Greg Eby, Central Bank of Sedalia president and CEO; 
and Steve Ellebracht, SFCC Foundation vice president and capital campaign 
co-chair.
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U N P A R A L L E L E D  E X P E R I E N C E .   U N P A R A L L E L E D  R E S U L T S .

Long & Robinson, LLC, isn’t 
your typical law firm. You 

won’t find stuffy, pretentious 
attitudes or inflexibility here. 

Instead, you’ll find a team 
of experts with a practical, 

down-to-earth approach and 
a winning track record.

Our clients include 
condominiums, homeowners 

associations, property 
management companies, 
oil and gas contractors, 
commercial contractors, 

subcontractors, construction 
companies, and sureties.

The Lake area is awash with new residential developments, particularly 
condominiums. However, along with this comes a wave of challenges for 

condominium and homeowners associations. All too often, developers of new 
construction projects cut corners to reduce costs and avoid delays. 

Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for 
homeowner associations and their members.

S E L E C T  T H E  F I R M  W I T H  P R O V E N  R E S U L T S .   L E A R N  M O R E  A T
 W W W . L O N G R O B I N S O N . C O M  O R  C A L L  8 1 6 - 5 4 1 - 2 1 0 0  T O  A R R A N G E  A  C O N S U L T A T I O N

T H E  C H O I C E  O F  A  L A W Y E R  I S  A N  I M P O R T A N T  D E C I S I O N  A N D  S H O U L D  N O T  B E  B A S E D  S O L E L Y  U P O N  A D V E R T I S E M E N T S .

1 8 0 0  B A L T I M O R E  A V E N U E ,  S T E .  5 0 0 ,  K A N S A S  C I T Y ,  M O  6 4 1 0 8
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Work on Bagnell Dam Bridge continues
By Nancy Zoellner

It may be a while longer before 
the rehabilitation project on the 
Business 54 Bagnell Dam Bridge is 
wrapped up and traffic is allowed 
to cross over the dam.

Missouri Department of Trans-
portation (MoDOT) District En-
gineer Bob Lynch said that’s be-
cause 90 years of use caused more 
deterioration of the driving sur-
face than they anticipated. 

In an earlier interview, MoDOT 
Project Engineer Chris Graham 
also blamed winter weather. “You 

put salt down to allow folks to trav-
el and then the ice and snow melt 
and you’ve got salt residue getting 
down into the cracks and sitting 
there for years. Anyone who has 
used salt on the driveway knows 
how it can deteriorate concrete.”

Lynch said that required them 
to go deeper into the deck. They 
were expecting 3 to 4 inches of 
material would have to be re-
moved but instead we’re remov-
ing 4 to 6 inches. 

“It’s originally 13 inches deep 
so nearly half of it was bad, and 

in some areas we’re getting 
down to the rebar. Once you get 
that deep you have to make sure 
you get underneath the rebar so 
when you pour, you’re getting 
complete coverage around the 
bar,” he explained, adding that as 
of late December, the contractor 
had completed all the major deck 
pours. “There are joints across 
the pavement that are roughly ev-
ery 60 feet and a couple had to be 
replaced, which was also part of 
the project, so we still have some 
small concrete pours around 

those and about 2 feet on either 
side of that expansion joint. Then 
we have sidewalk and curb re-
pairs, which are the last things 
we have to do. We’re hopeful that 
we’re close to completing the 
project, but we can’t give a date 
yet because of the unpredictabil-
ity of the weather.”

Although the most recent go-
around of COVID impacted the 
workforce in general, Lynch said 
didn’t think it had caused any 
delays on the bridge project, “but 
that could be another hurdle.”

Lynch confirmed that when 
the route is opened back up to the 
public, the bridge will have an 18-
ton weight limit, down from the 
previous 40-ton limit. Signs in-
forming drivers will be posted at 
both ends of the bridge and also 
along the road leading up to the 
bridge. 

“We’re hoping that with these 
repairs and the new load limit, 
we’ll be able to get another 15 to 
20 years out of the bridge. Then it 
will have to be replaced and that 
could be a yearlong project,” he 
said.

In an earlier interview, Lynch 
explained that while most people 
think they’re driving on the dam, 
they’re actually driving on a sep-
arate bridge held up by girders, 
which are supported by a founda-
tion attached to the dam. 

“You can see the structure if 
you go below the dam and look 
for it. It’s just like a normal bridge, 
except it’s attached to the dam as 
opposed to sitting on the ground,” 
he said, adding that the bridge 
was built in unison with the dam. 
“When Union Electric (now Ame-
ren) was creating the Lake, they 
formed an agreement with the 
Missouri Highway Commission 
for all the bridges that would be 
needed – this one, on Highway 54 
in Osage Beach and in Camden-
ton, and the bridges on Highway 
5 – those were all set in place. The 
agreement for the bridge over 
the dam states that Ameren will 
maintain what I call the substruc-
ture of the bridge – the girder 
portion – and we maintain every-
thing above that, which includes 
the deck and the barrier walls. 
There are a few more details, but 
that’s a quick description of who 
is responsible for what.”

In the meantime, no other 
roadwork will start until March, 
when safety projects on High-
way 54 between Lake Ozark and 
Eugene will begin. That work will 
include J-turns, offset right turns, 
and other safety measures at in-

tersections. Lynch said the con-
tractor has until the end of 2022 
to complete the project. 

“They decided to wait and do 
everything next season so they’ll 
probably get started on that as 
soon as the weather breaks to 
make sure they get done in time,” 
he said.

MoDOT will also be work-
ing on several “asset manage-
ment projects. We have two pav-
ing projects – Route 54 from the 
Grand Glaize Bridge east to 242 
and Route 42 will get overlayed. 
Route 52 in Miller County from 
17 north to 133 by St. Elizabeth 
is getting overlayed with 2-foot 
shoulders with rumble strips. 
Highway 7 from Camdenton to 
Richland is going to get an over-
lay with 2-foot shoulders so we’re 
finishing up some of those cor-
ridors that were started over the 
years.”

MoDOT may also do some 
striping in 2022. Lynch said major 
routes like Highway 54 and Route 
5 are typically repainted every 
year. Secondary routes – lettered 
routes and numbered routes that 
don’t see a lot of volume – are re-
striped every other year, but last 
year they struggled to get paint 
because of COVID and the avail-
ability of supplies. 

“The glass beads used in the 
paint to reflect light are made 
in Texas by using oxygen. Since 
2020, oxygen supplies have been 
sent to hospitals where it was 
needed for patients, which is 
a higher priority than making 
glass beads. Because the beads 
were made in Texas, which was 
impacted by the hard freeze last 
winter, there was another delay 
in production. We still got sup-
plies but they were limited, and 
we never knew when we’d get 
them. As a result, some of our 
striping projects across the state 
were interrupted by that short-
age,” he said.

A reflectometer will be used to 
measure the reflectivity of strip-
ing on roads that didn’t get re-
painted as scheduled.

“We use the reflectometer 
when a contractor is putting a 
new stripe down to make sure 
we’re getting the quality of prod-
uct in the stripe. We use the same 
device in following years to check 
the stripe. You put it in the back 
of a pickup truck, and it gives us 
a number so, for instance, on new 
pavement markings we expect to 
have a reading of at least 300 for 
white and 225 for yellow. Once it 
gets down below 150 for white, 
that tells us that stripe needs to 
be redone.” 

Complimentary Hors d'oeuvres  •  Cash Bar  •  Open to the Public

Tuesday, 
January, 7th        

5:00 - 7:00 pm

Launch Social

57 Court Circle S.W
Camdenton, Missouri

Follow us for up to date information regarding events, features and more!

www.loprofile.com •  573-365-2288

You're Invited!

J A N U A R Y / F E B R U A R Y 
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Located at the entrance of the Osage Beach Outlet Marketplace
4558 Osage Beach Parkway | Osage Beach 573.348.2265  •  FBLake.Bank

Unleash the

Full Potential
of your Business!

Our goal is to help you achieve your goals. We are at our 
best when helping businesses like yours grow and prosper. 
Our commercial lending services can help expand your 
business and meet your specific financing objectives. 
Work with a loan expert who puts you first!

Wilkerson
Dale

NMLS# 510422

Allen
Linda

NMLS# 710200

Let’s talk. We’re ready to help 
your business succeed!

Commercial 
Real Estate 
Financing

Commercial 
& Industrial
Financing

Equipment 
Financing

Agricultural 
Financing

Subject to credit approval. Restrictions and limitations may apply.
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Building an effective 
web presence
with Sandy Waggett of MSW 
Interactive Designs

Make sure your 
business is 
ready for 2022!

As we crawl out of 2021 to a 
hopefully better 2022, we wanted to 
talk about our 5-STEP BUSINESS IM-
PACT METHOD ™ that can help your 
business.  It’s a powerful tool to use to 
get what you want!

------------ THE EXERCISE -----------
WHAT DO I WANT?

January / February / March
(90-ish days)

5-STEp BUSINESS IMpACT METhOd ™

WhAT dO I WANT FOR MY BUSI-
NESS IN ThE NExT 90 dAYS?

What’s one specifi c and measur-
able goal that you want to achieve?
WhO dO I NEEd TO BE TO MAKE 
ThIS hAppEN?

This is the hardest question and 
arguably the most important. It points 
the responsibility and accountability 
squarely on you - not another person. 
Words like “committed,” “focused,” 
and “open-minded,” should come to 
mind. Write your answers down and 
make a commitment to be who you 
need to be to get what you want.
WhAT SpECIFIC ACTIONS MUST I 
TAKE TO MAKE ThIS hAppEN?

List them ALL - every single impor-
tant action that you need to take. This 
will help you prioritize your calendar 
and what you say “yes” to over the 
next 90 days.
WhAT AM I WILLINg TO SACRI-
FICE TO gET WhAT I WANT?

I learned this from Donald Miller, 
author of Building a StoryBrand.  Ac-
complishing any goal requires sacri-
fi ce of some kind, yet we usually fail 
to identify it in writing our goals. Pin-
pointing what you need to sacrifi ce 
and documenting it, reinforces what 
you need to do and NOT do to accom-
plish your goal. These are two very 
different things.
WhAT WILL BE ThE OUTCOME 
AFTER 90 dAYS IF I ShOW Up 
AS ThE pERSON I NEEd TO BE 
100%, ExECUTE ThE ACTIONS 
I COMMITTEd TO TAKE, ANd

SACRIFICEd WhAT I SAId I 
WOULd SACRIFICE?

This is NOT restating your goal. 
There’s a reason you have the goal 
in the fi rst place ... so what are all 
the positive outcomes/results that 
you will see when you get what you 
want? This reinforces and documents 
the rewards you can expect. It pro-
vides continued motivation through 
the 90-days in anticipation of the 
outcomes.

If you apply this methodology to 
any area of your business or life, it will 
dramatically improve your results.

The difference with our 5-STEP 
BUSINESS IMPACT METHOD™ is 
that this model requires you to de-
scribe the person you need to be (AKA 
changed behaviors), the sacrifi ces you 
will have to make, and it requires you 
to lay out the reasons you have the 
goal in the fi rst place ... the positive 
results that will happen when you get 
what you want.

No other method I’ve ever seen 
encapsulates all of these elements - 
it’s powerful!

If you try it for the new year, I’d 
love to hear how it goes for you.
Facebook:  http://Facebook.com/put-
thewebtowork
Twitter:  @PutTheWebToWork
Blog:   http://put-the-web-to-work.
blogspot.com
Sandy Waggett, Owner, MSW Interac-
tive Designs
MSW Interactive Designs LLC ~ We 
put the web to work for you!
573-552-8403
www.PutTheWebToWork.com

Sandy Waggett

Send Your Public Event Information and 
News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files

Staff shortages could make for 
a slow go this winter
By Nancy Zoellner

Motorists might find it more 
difficult to navigate some state 
routes during this year’s winter 
weather. That’s because the Mis-
souri Department of Transporta-

tion (MoDOT) is short on man-
power – especially snowplow 
drivers.

According to MoDOT District 
Engineer Bob Lynch, while they 
have enough drivers statewide to 
take care of the first 12-hour shift, 
they don’t have enough to cover 
the second.

“Every building is a little dif-
ferent but across the state we’re 
still hundreds of people down 
so if there’s a statewide storm, 
we’re probably not going to have 
enough people to help each other 
out. Our turnover has always been 
high but this year it’s worse. We 
have a 12 to 14 percent turnover 
rate. We’re losing about 85 em-
ployees a month across the state 
which equates to losing around 
800 employees this year,” he said.

Some of those are due to em-
ployees retiring. However, others 
are leaving to take higher paying 
jobs elsewhere. The starting pay 
for a MoDOT driver had been 
$14.75 per hour. It was recently 
raised by the Missouri Highway 
and Transportation Commission 
to $15 per hour. However, drivers 
can go to work in Kansas and earn 
$25 an hour. In Illinois, IDOT driv-
ers start at $20.55 per hour.

Typically, MoDOT hires a few 

hundred seasonal workers to 
help with snow and ice removal, 
but this year even that has been a 
struggle.

“The commission is looking at 
the pay, but staff shortages are a 

problem that everyone seems to 
have this year. It makes you won-
der where everyone has gone,” 
Lynch said. 

MoDOT is not alone in its hir-
ing dilemma. According to the 
U.S. Bureau of Labor Statistics, 
in October (the latest numbers 
available), 4.1 million Americans, 
or 2.8 percent of the entire work-
force, quit their jobs.

Local road districts are in a bet-
ter position. Kevin Luttrell, super-
intendent for the Horseshoe Bend 
Special Road District, said they 
are fully staffed and have snow 
help on reserve.

“We have four drivers who 
come in if they’re needed. Usu-
ally, we don’t need them but if we 
have a three-day event like we had 
last year, I’ll pull them in to give 
the regular drivers a break,” he 
said.

Although pay is based on sev-
eral factors including experience, 
HBSRD drivers typically start at 
$15 to $16 per hour. “But once 
they get trained, we get them 
bumped up to the $17-$18 range 
to keep them. We invest too much 
money in training to have them 
leave,” Luttrell said.

Matt Michalik, public works 
director for the city of Lake Ozark, 

said they are also in good shape.
“I’m two people short from 

being fully staffed – one person 
in utilities and one person in 
transportation – but I have three 
interviews lined up for January 

6,” he said. “I also have two guys 
who live nearby and who help 
during the summer season. They 
both said if I ever needed them for 
snow removal to give them a call, 
but normally I shouldn’t need to 
do that.”

Starting pay for employees 
of the city’s street department is 
$13.51 per hour.

Attempts were made to get 
the same information from both 
Camden County Road and Bridge 
and the Osage Beach Public 
Works Departments but calls were 
not returned in time for the dead-
line of this issue of the Lake of the 
Ozarks Business Journal.

The good news from the Bureau 
is that number of people leaving 
their jobs is down 0.2 percent 
from September. The BLS showed 
235,000 job openings in October 
2021 in Missouri, a 7.6 percent in-
crease over October 2020. For an 
employment situation summary, 
visit https://www.bls.gov/news.
release/empsit.nr0.htm.

In the meantime, to drive for 
MoDOT, applicants must be 18 
years old and have a CDL. Howev-
er, MoDOT is offering training to 
help applicants get their license. 
Visit MoDOT.org for information 
on job openings.
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Ameren Missouri’s Lake of the Ozarks Eagle Days 
Get out your binoculars, coats, 

hats, and gloves for one of the 
most popular winter events at the 
Lake of the Ozarks. Ameren Mis-
souri’s Lake of the Ozarks Eagle 
Days will return for its 19th year 
at the Lake on Saturday, January 
8, 2022. The first live eagle pro-
gram held in 1999 attracted 651 
participants.  In 2019, more than 
3,700 people attended to make it 
one of the most successful Eagle 
Days in years past.

A variety of activities will be 
offered at different locations:

The Encore Lakeside Grill & Sky 
Bar (Located at The Lodge at 
Port Arrowhead)

- Dickerson Park Zoo presents 
two shows rotating hourly at 9:30 
and 11:30 a.m. and 1:30 and 3:30 
p.m.

- Coloring & Photo Contest 
- drop off only - no coloring 
activities available on site 
- Vendor Booths and activities

Osage National Golf Resort 
- Live Eagle Programs presented 
hourly from 9 a.m. to 3 p.m. by 
World Bird Sanctuary

Bagnell Dam River Access 
- Scopes for viewing eagles in the 
wild 
- Free hot chocolate and burn 
barrels 
- Other activities planned

Willmore Lodge 

- Scopes for viewing eagles in the 
wild  
- Other activities to be announced

Visit lakeoftheozarkseagle-
days.com for a complete sched-
ule and updated information.

The event is made possible 
through a partnership between 
Ameren Missouri and the Lake 
Area Chamber of Commerce, 
Lake of the Ozarks Conven-
tion and Visitor Bureau, Osage 
National Golf Resort, FaceLift 
Design+Print, The Encore Lake-
side Grill & Sky Bar, The Lodge 
at Port Arrowhead and Missouri 
Master Naturalist – Lake of the 
Ozarks Chapter.  In addition, 
more than 60 area businesses 
and organizations come together 
to make this event possible and 
remain free to attend.

Safety protocols will be fol-
lowed; more details about those 
will be available on the website 
and Facebook page. Don’t forget 
- bring your binoculars!

Enter the Amateur Photo 
Contest

Entry: Contest open to any-
one ages 13 and over; void where 
prohibited.  No professional 
photographer entries allowed - 
Amateurs only. One (1) entry per 
person. **By entering the photo 
contest you are giving Ameren 
Missouri’s Lake of the Ozarks 
Eagle Days permission to use 

your photo for promotional pur-
poses.***

To Enter
ONLY 5x7 COPIES WILL BE 

ALLOWED FOR CONTEST EN-
TRIES MAILED OR TURNED IN

Photograph an Eagle(s) in the 

wild and print out two 5x7 copies 
of the SAME photo and mail  to:

Eagle Days c/o Lake of the 
Ozarks CVB, PO Box 1498, Osage 
Beach, MO 65065

OR  Email to:
michelle@faceliftmo.com
If mailing, your entries MUST 

be received no later than Janu-
ary 8, 2022.  You may also drop 
off two copies of your 5x7 photo 

at Regalia Hotel & Conference 
Center before or during Ameren 
Missouri’s Lake of the Ozarks 
Eagle Days event on January 8, 
2022. Contest will end at 3:00 pm 
on January 8, 2022.  Be sure con-
tact information is legible and 

include name, address, phone 
number, and email address so 
that contestants may be notified.

Judging
Entries will be judged fol-

lowing the 2021 Ameren Mis-
souri’s Lake of the Ozarks Eagle 
Days event and one prize will be 
awarded for a Grand Prize, 1st 
and 2nd runners up.  Prizes are 
different denominations of dining 

gift cards to local eateries.  Entries 
will be judged by a panel of non-
professional photographers from 
the Lake area community; entries 
will be judged on the basis of col-
or, clarity and creativity, captur-
ing wild eagle(s) in their natural 
environment; no Photoshop or 
edited photos allowed. Eligible 
photos will have been taken with-
in the last calendar year. Previous 
entries are not eligible.

Enter Coloring Contest
Entry:  Contest open to chil-

dren ages 12 and under; void 
where prohibited. One (1) entry 
per person.**By entering the col-
oring contest you are giving Ame-
ren Missouri’s Lake of the Ozarks 
Eagle Days permission to use your 
coloring page for promotional 
purposes.**

To Enter
Click and download the pic-

ture of the Eagle for your age at: 
lakeoftheozarkseagledays.com

Color the Eagle however you 
like and return your entry to:

Coloring Contest c/o Lake Area 
Chamber of Commerce, PO Box 
1570, Lake Ozark MO 65049

You may also drop it off at Re-
galia Hotel & Conference Center  
during the Ameren Missouri’s 
Lake of the Ozarks Eagle Days 
event on January 8, 2022. Contest 
will end at 3:00pm on January 8, 
2022.  Be sure contact information 
is legible and include name, ad-
dress, phone number, and email 
address so that contestants may 
be notified.  NO COLORING AC-
TIVITIES WILL BE HELD ONSITE 
THIS YEAR, ONLY DROP OFFS.

Judging 
Entries will be judged after the 

2021 Ameren Missouri’s Lake of 
the Ozarks Eagle Days event and 
one prize will be awarded in each 
category: ages 2-7 years old and 
ages 8 - 12 years old. Entries will 
be judged on the basis of creativ-
ity.

Winners
Winners will be notified by 

mail and will be listed on www.
lakeoftheozarkseagledays.com 
. One winner will be chosen for 
each age and awarded a Bridal 
Cave Family Pass (good for 2 
adults and 2 children).  Prizes 
will be awarded after the judging 
takes place following the event 
and winners will be contacted at 
that time.  For a complete list of 
winners, write to the Lake Area 
Chamber of Commerce or visit 
www.lakeoftheozarkseagledays 
following the event.
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“Insurance Talk”
What is Cyber 
Insurance, and 
Do I need it for 
my Business?

Cyber insurance, or cyber liabil-
ity has become a topic of concern for 
many of our clients. As businesses 
grow, they look for viable options in 
handling customer information and 
running daily operations. In addition 
to growing, many are fi nding ways to 
pivot in reaction to Covid-19, they fi nd 
cloud-based platforms as a resource 
of working remotely. As these compa-
nies turn to technology to meet their 
needs, the cyber security threat grows. 

According to the FBI’s Internet 
Crime Complaint Center, there was 
a 69 percent increase in the number 
of cybercrime reports it received from 
2019 to 2020. On average, the FBI 
received 2,000 cybercrime reports per 
day in 2020. The number of reported 
claims has increased year over year 
and look to do so again in 2021. 

Cybersecurity breaches are often 
a result of cyberattacks, but Verizon’s 
2020 Data Breach Investigations Re-
port shows that’s not always the case. 
The report found that these were the 
top causes of data breaches in 2020:

1. hacking: Hackings allowed 
unauthorized entities to access and 
steal data by defeating businesses’ 
cybersecurity measures. 

2. Errors: The specifi c nature of 
the errors varied, including weak em-
ployee passwords and system failures 
that allowed access to unauthorized 
third parties.

3. Social attacks: Social attacks 
included phishing scams as well as the 
more advanced spear-phishing scams 
that target one individual, business, or 
organization in particular.

4. Malware: Actors of breaches 
used malware to install backdoor ac-
cess to company data.

5. Misuse by authorized us-
ers: Some breaches resulted from 
insiders with authorized access de-
liberately abusing their companies’ 
systems for fi nancial or personal gain.

6. physical actors: Physical ac-
tors who stole devices that held sen-

sitive data also caused a signifi cant 
number of breaches.

So what is Cyber insurance? 
Simply put, it’s a policy that helps 
protect an organization or business 
from the backlash of a cyber attack or 
hacking threat. Having a cyber policy 
doesn’t do anything to protect from 
having an attack. But when there 
is a cyber-attack, a cyber policy will 
help minimize the fallout and busi-
ness interruption, and help mitigate 
the fi nancial costs associated with the 
recovery of information.  

Who needs a cyber policy? 
The short answer is nearly every busi-
ness. If your business sends and stores 
information pertaining to customers 
or staff, fi nancial data, or intellectual 
property, you could be a target for a 
hacker. That kind of information can 
be very valuable to a cybercriminal. 
But there’s more to think about than 
just the cost of recovering information. 
What if you can’t operate because of 
the breach and you’re unable to create 
an income? A cyber policy also could 
provide coverage for potential busi-
ness loss and extra expenses that may 
occur during the period of business 
restoration. 

If you’re concerned or still have 
questions about your exposure to a 
cyber threat for your business, I would 
encourage you to ask your agent if a 
cyber policy is right for you. 

Nick Kruse has a RWCS designa-
tion and works at Golden Rule Insur-
ance in Osage Beach. For additional 
comments or questions, he can be 
reached at 573-348-1731 or by email 
at nkruse@goldenruleinsurance.com. 

Nick Kruse, RWCS

Lake Ozark brings new 
building inspector onboard
By Nancy Zoellner

With the possibility of a casino 
coming to town, Lake Ozark city 
officials said they have been inun-
dated with calls from developers. 
Since sending a six-page “Hospi-
tality and Entertainment Complex 
Request for Information/Propos-
als/Qualifications” to more than a 
dozen developers throughout the 
Midwest who specialize in retail, 
hospitality, and entertainment 
similar to Branson’s, as well as to 
housing developers nationwide, 
they’ve received even more.

“In fact, we’ve gotten calls from 
some folks we hadn’t even con-
tacted, so apparently the ques-
tionnaire is getting passed around 
among the development com-
munity,” City Administrator Dave 
Mitchem said. “Whether it results 
in anything remains to be seen. 
When they come in, we’ll just 
have to review them to determine 
if it’s just an expression of interest 
or whether we have someone with 
the capability to do the develop-
ment.”

He also said since respond-
ing to the questionnaire, which 
was also posted on the Missouri 
Municipal League’s website and 
others, is strictly voluntary, they 
all realize they might not get any 
responses to their RFP. 

“They don’t have to respond. 
We would like them to – we feel 
we’ve made the case of the ben-
efits of joining hands with us but 
there’s nothing that obliges them 
to do so. A number of the calls 
we’ve been getting since send-
ing the questionnaire have been 
from developers who are early in 
the process and just need answers 
to questions. It will be interesting 
to see how many are early in the 
process and how many are devel-
oping a plan they’d like to share,” 
Mitchem said. 

In late October, the Osage Na-
tion issued a press release say-
ing they had purchased 28 acres 
in the city and planned to spend 
some $60 million to build a casino 
and entertainment complex that 
would include a hotel and restau-
rant. The land is at the intersection 
of Bagnell Dam Boulevard and the 
Osage Beach Parkway where the 
now-vacant Quality Inn sits.

To better prepare for the future, 
the city hired Brian Duncan, a life-
long Miller County resident and 
former county commissioner, as 
its new building inspector. His first 
day was Monday, December 20. 

According to Assistant City Ad-

ministrator Harrison Fry, Duncan 
was chosen from 25 who applied 
for the job during two rounds of 
advertising and five finalists. The 
hiring committee consisted of 
Fry, City Treasurer Karen Hughes, 
and Charles Misenheimer, former 
Lake Ozark building inspector 
who now handles building in-
spections for the Lake Ozark Fire 
Protection District.  

Fry said Duncan was chosen 
for his decades of local experi-
ence in the building trades and his 
communication and interperson-
al skills, adding that the two would 
be working together until Duncan 
becomes more familiar with the 
city’s building processes and local 
ordinances.

“He has been independently 
studying the building codes since 
his initial application. The City of 
Lake Ozark is a member of the In-
ternational Code Council, which 
provides us with many resources 
for training; it is our mutual goal 
that Brian will pursue an inspec-
tor’s certification in 2022. Because 
of the close working relationship 
between the city and Lake Ozark 
Fire Protection District, he has 
their very skilled staff as an avail-
able resource for technical issues 
as well,” Fry said.

At their December 14 board 
meeting, aldermen approved the 
first and second reading of an or-
dinance changing the classifica-
tion of the building inspector’s job 
from Grade 4 to Grade 6 to “more 
accurately reflect the job duties 
and responsibilities of the posi-
tion.” 

Based on the current pay plan 

adopted by the city, a Grade 4 po-
sition is ranged from entry level - 
minimum qualifications, new em-
ployee - from $32,002.04 annually 
or $15.39 hourly to $46,996.07 an-
nually or $22.59 hourly. A Grade 6 
position is ranged from entry level 
$36,801.54 annually or $17.69 
hourly to $54,04.30 annually or 
$25.98 hourly.

At the meeting, Fry told the 
board that Duncan’s acceptance 
of the job was contingent upon 
approval of the ordinance. He also 
reminded them that the city be-
gan advertising the position soon 
after former inspector Greg Griffin 
left. However, after discussing the 
position with several candidates 
and offering it to two, they found 

the salary range was making the 
job less competitive. 

“We reviewed this with the 
Budget Committee, and they re-
quested we research comparable 
pay ranges and discuss amend-
ing the salary if needed. The MML 
provided the city with the wage 
summary, which I further broke 
down to show comparable cities 
based on population and budget. 
While the starting ranges for other 
positions was amended earlier 
this year, given that there is only 
one inspector position and it ex-
periences less turnover, the is-
sues with recruitment were less 
apparent,” he said. “As we have 
increased the number of build-
ing projects and local contractors 
over the past several years, the 
position’s scope of responsibility 
has also increased. And with the 
announcement of the casino, it 
could increase even more.”
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573-578-9025
www.LotoLiving.com • rond627@outlook.com

Let me help make your 
dreams come true!

TECHNOLOGY AND LIFESTYLE Cool Gadgets and Gizmos
for the Geek in All of Us

Are you yearning to rediscover your youth, go back and experience 
gaming in all of its 8-bit glory? Wait no longer, because you can now 
buy and re-live those days with the Commodore 64 Micro (functions 
like the original) with its 64 included games. Or choose the Amiga A500 
Mini with its 24 retro games including Simon the Sorcerer, The Chaos 
Engine, Worms, Alien Breed 2D, Another World, Arcade Pool, ATR: All 
Terrain Racing, Paradroid 90, Pinball Dreams, Project-X: Special Edition 
93, Qwak and more. $140 Amazon.com

Retro Gaming Consoles
Just in case you haven’t gone back to the offi ce—and you’re not tired 
of meetings yet—here’s the Meeting Owl Pro. This handy desktop device 
has a 360 degree camera (the Boss can see my messy apartment) 
with auto-focusing 1080p quality and circumferential audio through 8 
microphones. The cameras automatically focus on the person speaking (in 
case your child wants a drink) to “foster active collaboration and increase 
participation”. It works with virtually any web-based video conferencing 
platform.  $999 Amazon.com

Meeting Owl Pro
If you think you have a fever, but you thirst for more precise 
measurement, look no further. The iHealth wireless no-touch 
thermometer uses a smart chip with an optimized algorithm to 
precisely measure your temperature using three ultra-sensitive sensors. 
Track your readings (up to 99) with the Android app via Bluetooth. 
Features a single-button control-- the quiet vibration alert makes the 
infrared thermometer ideal for quickly taking the temperatures of 
sleeping children. $40 Amazon.com

iHealth Wireless Thermometer
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A Matter of Trust
Risk Tolerance: 
Choosing 
Between 
“Eating Well or 
Sleeping Well”

If someone asks about your 
risk tolerance, what exactly are 
they asking? There is a wide range 
of acceptable answers– some 
of which are more startling that 
others.

Yet, no matter what your 
individual risk tolerance might be, 
as investment professionals we 
meet the needs and objectives of 
our clients no matter where they 
fall on the scale.

Investing is, and will always be, 
a balancing act between “eating 
well and sleeping well”.  For 
our clients to reach their goals 
and objectives with their funds, 
especially if they are a bit late to 
the game in investing, may cause 
them take on more risk (normally 
defi ned as additional equity 
exposure) to “eat well”. 
Why is this? 

Equities have a higher expected 
return and so it is easier for them 
to reach the aspirational amount 
they desire.  While “normal”, 
equities tend to be more volatile 
in the short term and investors 
have to be compensated for this 
“bumpy ride”. 

Clients who do this may not 
count on the sleepless nights along 
the way as their portfolio feels like 
they are riding a rollercoaster as 
equities really do experience that 
expected volatility. The problem is, 
these sleepless nights occur when 
the market is at its “scariest” 
(think dot-com bubble, housing 
bubble, COVID breakout, etc.). The 
exciting part is when our “fi ght or 
fl ight” defense mechanism kicks 
in—a client might give us a call, 
wanting to go to “cash” at the 
worst possible time. 

For example, someone who sold 
on March 23, 2020, the bottom of 
the COVID crisis when it appeared 
like we were going to replay the 
Great Infl uenza of 1918, has seen 
their cash holdings hardly move 
(yet they were sleeping well) while 
equities since then have more than 
doubled.

It is important that if you 
are investing to take on only 
enough risk to meet your goals 
and objectives. Also, expected 
returns should not defi ne your risk 
tolerance, talking to an investment 
professional will bring awareness 
to the fact that a decision must 
be made to accept the returns 
that your risk tolerance dictates. 
If this means you need to save 
more, work longer, or spend less 
in retirement to reach their goals 
then so be it. 

Investment research shows a 
diversifi ed approach oftentimes 
yields a more comfortable ride 
and if you are comfortable you are 
more likely to continue investing. 
Perhaps if your sleep is more 
peaceful, you can stay invested- 
thereby improving the chances of 
successfully accomplishing your 
long-term retirement goals. That is 
a “win” in my book!

The next time someone 
brings up the topic of “risk 
tolerance”, don’t be alarmed. 
You can confi dently help guide 
the discussion and be a trusted 
resource.

Central Trust Company believes 
good planning comes down 
to listening to your needs and 
proper preparation . To learn more 
about our Financial Planning 
and Investment Services, please 
contact Bart Schulte at (573) 302-
2474 or bart.schulte@centraltrust.
net.

The information in this article 
is not presented as personal, 
fi nancial, or legal advice and 
should not be relied upon as a 
substitute for obtaining advice 
specifi c to your situation.

Bart Schulte, MBA, CWS®

Vice Pres. & Sr. Portfolio Manager

The Lake’s Premiere 
RV Resort

Gated year-round RV community with fi rst-class amenities
Lake view and interior rates • 30 & 50 Amp Full Hook Ups
10X50’ Concrete Pads • Paved Roads • Covered Boat Slips
Next door to Coconuts Caribbean Beach Bar and Grill and  
Bananas Waterpark

A place to park your 
RV Year-Round with 
Low Annual Rates

 15209 RED HOLLOW ROAD
GRAVOIS MILLS, MO, 65037

WWW.COCONUTSRVRESORT.COM

(573) 505-2686

Patio - Lounge - Fitness Center
Kid’s Playground - Laundry Facility

 Lake Regional Health System 
announces Becky Watson, M.D., 
FACOG, has rejoined Lake Re-
gional Obstetrics and Gynecology 
in Osage Beach. A board-certified 
OB-GYN, Dr. Watson also delivers 
personalized birth experiences at 
Lake Regional Family Birth Center 
in Osage Beach.

“Dr. Watson has a passion for 
helping women lead full, healthy 
lives,” said Dawn McGuire, man-
ager of Lake Regional Obstetrics 
and Gynecology. “She began prac-
ticing at the Lake of the Ozarks in 
1989, and we are thrilled she is 
back in the area and rejoining our 
team.”

Dr. Watson cares for women in 
all stages of life. She has a special 
interest in high-risk obstetrics.

“I take time to listen and feel 
strongly that medical care should 
be individualized,” Dr. Watson 
said. “It’s important to me to meet 
women’s health care needs one-
on-one.”

Dr. Watson earned her medi-
cal degree from the University 
of Missouri – Kansas City School 
of Medicine. After more than 30 
years of caring for women and 
their babies, Dr. Watson still feels 
awe each time she helps welcome 
a newborn.
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For more information about our luxury
periodicals, please check out any of our websites.

Be a part of our award-winning publications in 2021

Lake of the Ozarks Second Home Living
Published quarterly

Lake of the Ozarks Million Dollar Homes
Published twice a year

Official Shootout Program Guide
Published annually

Cabo Living
Published three times a year

Lake Relo
Published twice a year

KC Options
Published once a year

SPI 2021 Covers Ad_Aquapalooza Guide_1-FINAL.indd   1 6/11/21   3:05 PM
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Mortgage $ense
Factors that 
Determine 
Your 
Mortgage 
Interest 
Rate

Interest rates are still very low 
making it a fantastic time to buy 
or refi nance a home at the Lake of 
the Ozarks. Our mortgage lenders 
in Osage Beach, MO are constantly 
tracking interest rates. When looking 
to secure a loan, the interest rate is 
an important factor. It’s essentially 
the rate you are charged to borrow 
money. The interest you pay on a 
loan can be a signifi cant amount, es-
pecially when paying toward it over 
30 years. Team Lasson, knows how it 
is important to get the best rate pos-
sible for your loan and we work hard 
each and every day to do just that 
for our clients. While there is a na-
tional average for interest rates, each 
individual applicant may receive a 
different rate, when applying for a 
home loan. There are many factors 
that come into play when determin-
ing the mortgage interest rate you 
receive. Take a look below at some of 
the factors that can have an impact 
on your rate. 

purpose & Loan Type
The purpose of the home you’re 

purchasing can have an impact on 
your overall interest rate (i.e., Pri-
mary Home, Second Home, Invest-
ment Property, etc.). The type of 
loan you’re securing can become a 
determining factor on your interest 
rate, as well. It’s best to speak with a 
local mortgage lender to be aware of 
all the loan options for your specifi c 
needs. 

Loan-To-value
The total loan amount vs. the pur-

chase price or appraised value for a 
refi nance of the home may deter-
mine the rate of interest you’ll pay 
on your loan. The amount of down 
payment you plan to pay can impact 
your interest rate as well as deter-
mine whether or not you will need 
to carry Private Mortgage Insurance. 

Credit Score
Your credit score is your rating of 

how well you manage your money 
and repay debts, among other things. 
A strong credit rating can help you 
secure a loan at a lower interest rate. 
A good score proves to the lender 
that you are likely responsible with 
your money and much more likely to 
make your payments in a responsible 
manner. 

Overall Economy
The market sets the overall market 

rate and is the main factor in deter-
mining the interest rate on a home 
loan. Infl ation and employment rates 
give lenders an idea of how healthy 
the market is as a whole. If the eco-
nomic environment is strong, interest 
rates tend to rise.

Now that you’ve learned about 
many of the factors used to deter-
mine an interest rate, you can feel 
more confi dent and prepared as you 
plan to purchase a home at the Lake 
of the Ozarks. Our team is here to 
make the entire process a breeze! 
Call (573) 746-7211 or visit our 
website at www.yourlakeloan.com 
for more information.

Follow me on Twitter or Connect 
on LinkedIn
Michael Lasson, Senior Loan Offi cer
NMLS #: 493712
4655 B Osage Beach Parkway
Osage Beach, MO 65065
Direct: (573) 746-7211
Cell: (573) 216-7258
e-Fax: (866) 397-0318
Email: mlasson@fsbfi nancial.com
Website: www.YourLakeLoan.com

A Division of First State Bank of 
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affi liate of the Year 2011, 
2014, & 2015.

Send Your Public Event Information and 
News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files

Saying So Long to Social Media
If you’re like the many who 

have grown tired of social media 
and their scams, misinformation, 
hateful comments and affronts 
to personal privacy—deleting ac-
counts can be tricky—they don’t 
actually want to see you go. 

You’ll find the last thing you 
like least about many of them 
is the overly-complicated steps 
you have to complete to get rid of 
them. 

INSTAGRAM – Set up as a mo-
bile-only App, Instagram doesn’t 
allow for account deletion from 
a phone. You have to access it 
through a web browser like Ex-
plorer or Chrome. Like some oth-
ers however, you can’t actually 
delete your account with a single 
step. 

Start by disabling by clicking 
the “person” icon at top right and 
choosing “Settings”. At the bottom 
of this page, you’ll see an option to 
temporarily disable your account. 
Then, to permanently delete your 
account go to: https://instagram.
com/accounts/remove/request/
permanent and click “Permanent-
ly Delete My Account”.

FACEBOOK – If you have delet-

ed your account previously—then 
reconsidered—you may have no-
ticed upon reactivation it’s like it 
never happened, everything is ex-
actly as before. Facebook doesn’t 
actually remove your information 
when you delete, it merely hides 
your information from searches 
and friends. Getting rid of Face-
book is complex. 

Consider downloading your 
files first—and you should do 
this even if you don’t delete the 
account. You may not have local 
copies of your data. Go to “Set-
tings”, then “Your Facebook In-
formation” then click “Download 
Your Information.” They will email 
a link to you so you can save your 
data locally before you go.

To get rid of your account, 
start by going to your settings and 
clicking “Settings and Privacy”, 
followed by clicking “Your Face-
book Information”. Next, click on 
“Deactivation and Deletion”. Fi-
nally—click “Continue to Account 
Deactivation” there following the 
instructions on the screen—but 
you’re not done yet.

To permanently delete your 
account, go back to “Deactiva-

tion and Deletion”, choose “Con-
tinue to Account Deletion” and 
then enter your password. Click 
“Continue” and then “Delete Ac-
count”. Be sure to delete the App 
on your phone, because the dele-
tion doesn’t actually happen im-
mediately. Facebook delays delet-
ing the account for several days in 
case you change your mind. If you 
visit the site before the delay, it will 
automatically cancel your request 
for deletion.

TWITTER – Before you delete 
your account you may wish to 
download your data. Click your 
“Profile” icon, go to “Settings and 
Privacy”, then click “Your Account”. 
Here you’ll find “Download an Ar-
chive of Your Data”. You’ll need to 
enter your password to continue.

After you’ve secured your in-
formation locally, you can delete 
your account safely. Go back to 
“Your Account” and choose “De-
activate Your Account”, choos-
ing either 30 days or 12 months. 
Click “Deactivate” and enter your 
password. After the 30 days (or 12 
months) Twitter will start to delete 
your account. They state the pro-
cess could take several weeks. 

SLOW DOWN
GET OVER
Presented as a Public Service Message from the Missouri State 
Highway Patrol. Don’t text and drive. Buckle Up.
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Cabinets | Countertops | Kitchen & Bath Faucets and Fixtures | Custom Showers | Appliances

924 Hwy 42, Osage Beach, MO
573-348-4464 | dkbshowroom.com

Let our creative design associates 
help you choose the right products 
to create your next kitchen, bath or 

one of a kind space. 

NEW 
KITCHEN
New 
Year ?

For your many 

Nationwide®.

       
Golden Rule Insurance         

        1371.843.375
   moc.ecnarusnielurnedlog.www

For your many 

Nationwide®.

       
Golden Rule Insurance         

        1371.843.375
   moc.ecnarusnielurnedlog.www

For your many 

Nationwide®.

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home 
Office: Columbus, OH 43215. Subject to underwriting guidelines, review, and approval. Availability 
varies. Nationwide, Nationwide Is On Your Side, and the Nationwide N and Eagle are service marks 
of Nationwide Mutual Insurance Company. ©2017 Nationwide CPO-0836AO (08/16) 6831741

       
Golden Rule Insurance         

        1371.843.375
   moc.ecnarusnielurnedlog.www

continued from page 1
Outlet Mall and that they had con-
tracted with Kansas City-based 
Legacy Development to help 
them carry out their plans. Legacy 
Group has been involved in cre-
ating more than 50 projects with 
over 31 million square feet of retail 
space across 14 states. One of their 
projects is Legends Outlets in Kan-
sas City, Kansas, which is 90 per-
cent occupied.

“The most important thing is 
we feel the two projects are syn-
ergistic. They both really go hand-
in-hand,” Mashburn said, adding 
that although the plan is to focus 
primarily on youth sports tourna-
ments, the hybrid design concept 
of the facility will allow the space 
to be converted and used for other 
events like trade shows, conven-
tions, concerts – and maybe even 
collegiate sports. 

The lodging component of the 
project will also be unique, offer-
ing not just hotel rooms but also 
individual bungalows as well as 
apartment-type spaces with mul-
tiple bedrooms for families. Mash-
burn said current plans call for ap-
proximately 300 hotel rooms, but 
because the facility will be com-
pleted in phases, it could include 
more. The resort will also include 
boat docks and other amenities 
that are expected at Lake of the 
Ozarks.

Mashburn said because the 
event space will create a need for 
more room nights than what the 
resort will be able to offer, other 
lodging establishments through-
out the entire Lake community 
will also benefit. 

The next step in the process 
includes wrapping up the public-
private partnership with Camden 
County. Peninsula will fund the 
legal framework necessary for 
the county to proceed with the 
TIF process. A TIF arrangement 
allows a developer to use the dif-
ference - the increment - between 
pre-development real estate taxes 
and post-development tax rates to 

issue bonds for funding infrastruc-
ture. In the lake area Eagles Land-
ing, Prewitt’s Point, Dierbergs, and 
the recent Hobby Lobby develop-
ment by Staenberg have all been 
facilitated by TIF agreements.

Presiding Commission Greg 
Hasty said the indoor sports facil-
ity is exactly the type of develop-
ment project the county has been 
hoping for. 

“It’s in the initial stage and ob-
viously not going to happen over-
night, but it’s exciting that it’s been 
proposed. I think it will really vi-
talize the area on the west end of 
Osage Beach and it will be great 
for Camden County. The people 
the Fosters are working with have 
already done these facilities all 
across the nation and in every lo-
cation, they’ve been financially 
successful. With the fresh air com-
ing to the Outlet Mall, with the 
project next to the Outlet Mall – 
this is an incredible time for Lake 
of the Ozarks,” he said. “Last year 
was by far the biggest year in his-
tory in Camden County and this 
year we’re wrapping up 19 percent 
ahead of last year. With projects 
like these that will be bringing 
thousands of families to the area 
on a year-round basis, those num-
bers will only be improving year 
after year.”

Hasty said although the county 
has never worked with a TIF, they 
were confident that Gilmore Bell 
would successfully guide them 
through the process. Gilmore Bell, 
a public finance law firm, primar-
ily represents governmental enti-
ties and 501c3 organizations to 
negotiate financing alternatives 
including bond and lease transac-
tions, economic development in-
centives and public-private part-
nerships.

As you can imagine, we have a 
lot going on right now,” Dan Fos-
ter laughed, adding that this was 
the “prime time” for develop-
ment at Lake of the Ozarks.  “If all 
goes as planned, we’ll start host-
ing tournaments in 2024.”

Sports Complex
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As the Lake Churns
Happy 
New Year!

The Lake of the Ozarks real 
estate market remains strong.  All 
indicators show that 2022 will 
continue to see increased devel-
opment in both the commercial 
and residential arenas.  

There is much talk about ca-
sinos, both by the Osage Nation 
and outside developers.  Hobby 
Lobby has walls and is moving 
quickly, there is a new vision for 
the neighboring outlet mall.  It 
seems everywhere you turn, there 
is another new business or com-
mercial development under way.  
Small, locally owned shops have 
opened all around the lake area 
over the past year offering a huge 
variety of items from clothing to 
home décor, outdoor and sporting 
items and more.

The pandemic seems to have 
put Lake of the Ozarks on the 
map in a way never seen before.  
The new development will drive 
more traffi c to the lake and create 
opportunities for entrepreneurs 
and businesses as well as create 
a need for more housing on all 
levels.

Statistics for 2021 show that 
existing home and condo sales 
are down slightly from 2020.  The 
number of homes sold decreased 
by four percent in 2021 and the 
number of condos sold declined 
six percent when compared to 
2020.  The average sales price for 
homes increased by a little over 
twenty three percent in 2021 and 
the condo average sales price 
was up twenty-seven and a half 
percent.  The average time on the 
market was cut by almost a third 
for homes and condo sales days 
on the market decreased by over 
fi fty percent.  

These facts together show 
how tight inventory is in the lake 
market.  There are currently only 

318 homes of all types, in all ar-
eas, available on the lake area 
MLS as of the end of 2021.  There 
are just 98 condo units on the 
market.

The shortage of existing home 
and condo inventory is driving 
the vacant land sales.  Lot sales 
increased by twenty eight percent 
in 2021 and the average sales 
price rose fi fteen percent with an 
eight percent decrease in time on 
the market.  The sale of properties 
listed as farms, which often in our 
area is acreage, increased thirty 
two percent.  The average sales 
price jumped seventy fi ve percent 
and days on the market fell over 
twenty two percent in 2021 com-
pared to 2020

All data obtained from the 
Lake of the Ozarks/Bagnell Dam 
Multiple Listing System from 
January 1, 2020 to December 30, 
2021. 

Michael Elliott has been sell-
ing real estate at the Lake of the 
Ozarks since 1981.  He is one of 
the most respected brokers in the 
area and operates a boutique of-
fi ce focused on personal service.  
If you would like to work with 
Michael in the sale or purchase of 
property, or have interest in a ca-
reer in real estate, contact him at 
573.365.SOLD or cme@yourlake.
com  or stop by C. Michael Elliott 
& Associates located at 3738 
Osage Beach Parkway.

Real Estate and Lake News 
with C. Michael Elliott

Send Your Public Event Information and 
News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files

What You Didn’t Know About  
The Beatles’ Final Days Together

Whether you’re a Beatlemani-
ac or a more casual fan, you likely 
have an opinion about the band’s 
final days together and their even-
tual breakup.

However, a brand-new book 
may challenge everything you 
thought you knew about the 
band’s twilight hour. Already a 
New York Times bestseller, “The 
Beatles: Get Back” from Callaway 
Arts & Entertainment and Apple 
Corps Ltd., is the first official 
standalone book to be released by 
The Beatles in over 20 years.

Presenting transcribed conver-
sations drawn from over 120 re-
corded hours of the band’s studio 
sessions, along with hundreds of 
previously unpublished images, 
including photos by Ethan A. Rus-
sell and Linda McCartney, this 
exclusive, in-their-own-words ac-
count of the “Let it Be” recording 
sessions paints a new portrait of 
their final days together.

“Legend has it that these ses-
sions were a grim time for a band 
falling apart, but it becomes clear 
from the fuller transcripts that 
John, Paul, George and Ringo 
were not only productively col-
laborating on works we still know 
and love today, they were having 
fun doing it,” says Nicholas Cal-
laway, publisher, Callaway Arts & 
Entertainment.

This intimate, riveting book 
invites readers to travel back to 
January 1969 as the foursome re-
grouped in London for a project, 
initially titled “Get Back.” 

Over 21 days, first at Twick-
enham Film Studios and then 
at their own Apple Studios, with 
cameras and tape recorders doc-
umenting every day’s work, the 
band rehearsed a huge number 
of songs in preparation for what 
proved to be their final concert, 
which famously took place on the 
rooftop of their own Apple Corps 

office building and brought cen-
tral London to a halt.

These sessions, which generat-
ed the “Let It Be” album and 1970 
film, represent the only time in 
The Beatles’ career that they were 
filmed at such length while in the 
studio creating music. 

While some hold the 1970 film 
responsible for the collective idea 
that there was bad blood between 
the bandmates before they parted 
ways, the newly-released tran-
scripts and images, as seen in the 
book, paint an altogether different 
and fuller picture of this time in 
the band’s history that might be 
closer to the truth.

For this reason, “The Beatles: 
Get Back” is an essential comple-
ment to both director Peter Jack-
son’s documentary film series of 

the same name, and the 50th an-
niversary special edition world-
wide release of “Let it Be,” which 
has been newly-remixed, and 
features expanded and never re-
leased session recordings. 

Available globally and in 10 
languages, more information 
about the book can be found by 
visiting thebeatles.com and cal-
laway.com.

“The Beatles gave my genera-
tion their genius and their joy and 
they changed the world through 
their art. The creativity and inspi-
ration expressed in these candid, 
behind-the-scenes moments are 
as important and relevant today 
as ever,” says Callaway. 

Statepoint
PHOTO: © Linda/Paul McCartney

Tune In To
Cool1027.com

Your Favorite Songs 
from the 60s - 70s - 80s
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Everyone wins in this contest
By Nancy Zoellner

Except for 2020, when CO-
VID crushed everyone’s plans, 
each year for the past 17 years, 
the Camdenton Area Chamber of 
Commerce has challenged busi-
nesses, churches, and organiza-
tions to crush hunger by filling the 
shelves at the LAMB House Food 
Pantry. Participants in each group 
compete to be the top donor in 
their category with winners each 
getting a plaque recognizing their 
contribution and a fun traveling 
trophy.

This year’s winners are Save-
A-Lot, St. Anthony’s Catholic 
Church, and the Kiwanis Club of 
Camdenton.

“It’s just amazing to see the 
way people in this community 
give to their neighbors. It’s actu-
ally almost overwhelming when 
group after group pull up and start 
unloading these boxes and bags 
full of food to give to people they 
don’t even know. I’m so thankful 
for their generosity and their com-
passion. I hope they know how 
much it means to the people who 
get help here,” said LAMB House 
Executive Director Gary Mitchell. 

And those donations are most 
definitely needed. As of mid-
December 2021, the organization 
had provided assistance to more 
than 4,456 households consisting 
of some 10,226 people.

Each month LAMB House, a 
non-profit, 501C3 faith-based or-
ganization, provides food, cloth-

ing and shoes, and assistance with 
utilities and prescription medi-
cine for several hundred residents 
of Camden County. Miraculously, 
it’s all done by a part-time ex-
ecutive director, a part-time food 
pantry coordinator and 50-some 
volunteers representing several 
different churches in the Lake 
area – and it’s all made possible by 
donations.

LAMB House has been serv-
ing area residents since 1989. 
Donated household items, toys, 
clothes, shoes and accessories are 

sold in the thrift store, which is 
open to the public. The proceeds 
from those sales are used to cover 
operating expenses – things like 
utilities, salaries, and insurance. 
Donations of canned and dry 
goods, deer and other meat, eggs 
and produce stock the food pan-
try. Cash donations are used in a 
variety of ways, but 100 percent of 
all money goes back to the com-
munity.

In an earlier interview, former 
LAMB House Manager Pat Wood-
ward said it was compassion and 
generosity that gave the organiza-
tion its start.

“Betty McClure and several 
other ladies in the community 
knew of some families that were 
having a hard time making ends 
meet so they started gathering 
donations and stored the food in 
Betty’s garage. Then in 1989, that 
group of women, with help from 
David Lakebrink, who was pastor 

of Foundation Fellowship Church, 
convinced the Lake Area Minis-
terial Alliance that they should 
act as their ‘umbrella’ and they 
incorporated as Lake Area Min-
istries Benevolence (LAMB). The 
churches that were part of that 
organization agreed to provide 
volunteers and secure a loan to 
purchase a small house on Linn 
Street,” she explained, adding that, 
at the time, LAMB House was the 
only outreach of its kind in all of 
Camden County. “So as you can 
see, when this got started, it was 
truly started by the community, 
for the community.”

List of donors to the Can-Do 
Challenge and the number of non-
perishable items they donated
BUSINESS CATEGORY
Save A Lot 1,716 
Cricket Wireless - 583
Laclede Electric - 351
Forge Gymnastics - 350
Heitman - State Farm Ins. - 172
Bagnell Dam Ass. of Realtors - 71
CHURCHES
St. Anthony’s Catholic - 2,066
Camdenton United Methodist - 349
Community Christian - 257
Lake Presbyterian - 152
St. George Episcopal Church - 151
Our Savior’s - 45

GROUPS/ORGANIZATIONS
Kiwanis Club of Camdenton - 377
Cub Scouts #229 – 320

Another 20 items were donated 
at Christmas on the Square, spon-
sored by the Camdenton Cham-
ber, resulting in a total 6,980 non-
perishable food items for the food 
pantry.

A week earlier, students and 
staff at Oak Ridge Elementary col-

lected more than 6,000 non-per-
ishable food items and donated 
them to LAMB House.

“I am so thankful to live in 
Camdenton,” Mitchell said. “Oak 
Ridge students, teachers and staff 
collected over 6,000 units of food 
items to give to their neighbors 
that might need a little help this 
holiday season. This is commu-
nity!”

Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM

While the Can-Do Challenge was going on, students, staff at Oak Ridge Ele-
mentary were conducting their own food drive for LAMB House, collecting 
more than 6,000 non-perishable items for the pantry. Photos submitted.

Winners in this year’s Can-Do Challenge (left to right) Dale Holzer, owner 
of the Camdenton Save-A-Lot; Corey Leuwerke with the Kiwanis Club of 
Camdenton; Patti Raithel, a LAMB House volunteer and representative for 
St. Anthony’s Catholic Church; Shawn Marshall, also a member of Kiwanis; 
Rhonda Wilkening, the chairman of the Can-Do Challenge and Christmas on 
the Square Committee and a member of Kiwanis; and Gary Mitchell, execu-
tive director of LAMB House.
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Managing Rental Property
The Digital 
Age

Once upon a time you 
would call (by physically dial-
ing a rotary phone) and ask a 
vacation rental company to 
mail you a brochure showing 
a few pictures of their prop-
erties. You had to sometimes 
call the operator to get a 
phone number for a far-away 
place where you wanted to 
vacation and you could only 
call them during business 
hours!

Today we have the internet 
with 24/7 availability. We can 
type in “vacation rentals lake 
of the ozarks” and there will 
be an entire page full of pos-
sible rentals right at our fi n-
ger tips. No more mailing bro-
chures and other information.

And just as renters search 
for their rental in a whole new 
way, they also expect modern 
amenities when they arrive at 
their rental home or condo. 
Gone are the 21” box televi-
sions (that weighed hundreds 
of pounds), vhs or dvd players, 
land line phones, physical keys 
and guest information books. 
Today guests can enjoy large 
fl at screen smart televisions 
with access to streaming ser-
vices, allowing them to watch 
just about anything they wish 
at the time of their choosing. 
They can even access their 
own personal accounts at the 
property they are renting!

Our properties no longer 
have land-line phones. Almost 
everyone has a cell phone 
today and for the most part 
the reception is pretty good 
all around the Lake (although 
there are a few exceptions). If 
you think about it, where we 
once called a location, today, 
we call a person. Gone are 
the days of hearing “hello, 
this is the Smith’s residence”. 
Also, our rental properties 
now have keyless entry. No 
keys to lock in the property or 
lose at the bottom of the lake. 
The biggest worry today is re-
membering your entry code.

Also gone are paper con-
tracts. At one time we would 
make a reservation, mail two 
copies of the contract to the 
guest along with a return 
envelope and then the guest 
would sign and return a copy 
of the contract. This process 
could take seven to 14 days to 
complete. Today we can send 
a contract and have the guest 
sign and return within a mat-
ter of minutes!

Until recently we would 
also leave a guest informa-
tion book with arrival and 
departure instructions for our 
guests, as well as informa-
tion on boat rentals, attrac-
tions, restaurants and other 
information on things to do 
around town. Now we have 
clear refrigerator magnets 
with paper inserts complete 
with all of the arrival and 
departure instructions along 
with the rules and regula-
tions, 911 address, Wi-Fi info, 
etc. In addition, you can (as 
we have) set up a small web-
site and load it will as much 
information as you would like 
and just have the address on 
the fridge for your guest to be 
able to access.

Russell Burdette is the 
owner/broker of Your Lake 
Vacation, a professional vaca-
tion rental management com-
pany at the Lake of the Ozarks 
since 1986. If you would like 
more info on renting your 
home or condo as a vacation 
rental, please call 573-365-
3367 or e-mail russell@your-
lakevacation.com.

Russell Burdette

Why Sharpening Your Knives Can 
Make You a More Proficient Cook

If you’ve ever desired to be-
come a better home chef, you’ve 
probably spent time reading cook-
books, watching cooking shows 
or even taking a culinary skills 
course. The truth is that when it 
comes to improving your cooking 
and becoming more efficient in 
the kitchen, you may be overlook-
ing a much simpler step: sharpen-
ing your knives.

Before your holiday guests ar-
rive and you find yourself in the 
kitchen churning out big seasonal 
feasts, consider the following:
Why it Matters

Dull knives can damage and 
bruise ingredients, slow your slic-
ing and dicing down consider-
ably, and ironically, be more likely 
to cause you injury. (Whereas a 
sharp knife will easily slice into 
foods, a dull knife works less effi-
ciently, making you more likely to 
apply pressure and lose control of 

the handle.) What’s more, uneven 
chopping can lend itself to uneven 
cooking.
How to Sharpen Knives

So what’s the best method for 
maintaining knives? Many home 
chefs use a whetstone to sharpen 
knives periodically, as well as a 
honing steel on a more regular 
basis. However, this can be a time-
consuming prospect and doing it 
properly is an acquired skill in and 
of itself.

This is where new innovations 
can save you time and effort, and 
deliver better results. For example, 
Resharp, a knife-sharpening kiosk 
found in ACE Hardware stores, of-
fers a new, patented, automated 
system that scans each knife’s 
profile and then restores a fac-
tory, burr-free edge to the knife 
in 90 seconds or less. Sharpening 
most American and European 
style knives, as well as Japanese 

knives with a V-shaped bevel, you 
can bring almost any chef, pair-
ing, slicing, chopping, santoku, 
pocket, hunting or specialty knife 
to an ACE Hardware store to have 
it sharpened while you watch. To 
learn more and find locations, 
visit resharp.com.
Proper Storage

Once your knives are sharp-
ened, be sure to store them prop-
erly to maintain their edges and 
protect their longevity. Wash and 
dry your knives, then store them 
carefully in a wooden block, on a 
magnetic strip or in a drawer dock.

From julienned carrots to 
minced garlic, seek out those 
complicated recipes involving 
chopping-intensive steps. By giv-
ing yourself the gift of well-main-
tained knives this holiday season, 
you’ll have a safer kitchen and be 
a more proficient cook.
Statepoint PHOTO:©1wayin / iStock

555 Marshall Dr, Saint Robert, MO 65584
573-336-5359

Playing all your
current favorites!
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Crossword Puzzle
THEME: MOVIE QUOTES
ACROSS
1. THESE
5. General Services 

Administration
8. Ex-Miami Heat player Dwyane
12. Pomegranate seed
13. Actor Chris O’____
14. Pacific Crest Trail walker
15. Country dance formation
16. Wished undone
17. Popeye’s sweetie
18. *”Sudden Impact”: “Go 

ahead, ____ ____ ____”
20. Arm part
21. Gold unit
22. Parabola, e.g.
23. San Joaquin Valley city
26. Hangs out with
30. Unit of electrical resistance
31. *”Star Wars”: “Stay in ____ 

formation”
34. Mr. Jinx’s (of “Meet the 

Parents”) cry
35. Clay and silt deposit
37. Camel debris
38. Japanese sword fighting
39. Was aware of
40. Come into sight
42. *”Independence Day”: “I 

belong in the ____”
43. *”The Dark Knight”: “Why so 

____?”
45. Common allergen
47. Cup alternative
48. Bird-made fertilizer
50. Sketch
52. *”On the Waterfront”: “I 

coulda been a ____”
56. El Dorado-related
57. Tabernacle Choir’s home state
58. Contributed
59. Star Wars attacker
60. Unidentified aircraft
61. Prep for publication
62. Ladder step
63. Tropical American cuckoo
64. Part to play

Solution on page 23 
DOWN
1. Precedes storm?
2. Soprano’s song, e.g.
3. *”Mean Girls”: “On 

Wednesdays, we wear ____”
4. Makes smooth, as in hair
5. Dutch cheese
6. *”Darkest Hour”: “I have 

nothing to offer but blood, 
toil, tears and ____”

7. ____ Walker, American Girl 
doll

8. *”Field of Dreams”: “If you 
build it, he ____ _____”

9. Related
10. Deity, in Sanskrit
11. “... ____ he drove out of 

sight”
13. Fungus damage (2 words)
14. Meryl Streep’s “The ____”
19. Supernatural life force, pl.
22. Query
23. *”Who Framed Roger 

Rabbit”: “That’s all, ____!”
24. Côtes du ____, wine region
25. Mideast V.I.P.
26. Soreness
27. Kidney-related
28. *”Princess Bride”: “You killed 

my father. Prepare ____ 
____”

29. Bound by oath
32. “Lights out” tune
33. Nile reptile
36. *”Finding Nemo”: “Just keep 

____”
38. Danish money
40. Two before Oct
41. Lack of enthusiasm
44. 1/16th of a pound
46. Not two years but three, e.g.
48. Coped (2 words)
49. Freshwater eel, in Japan
50. Comics character Little ____
51. Fe
52. Caribbean island country
53. Carpenter’s joint
54. Like a fairytale stepmother?
55. Network of nerves
56. Acronym, abbr.

CLEANERS
WASH & FOLD

COMMERCIAL 
WASH & FOLD

573-348-6500
5980 MAYER COURT • OSAGE BEACH

DRY CLEANING • ALTERATIONS • SHIRTS
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VISIT US ONLINE AT www.mix927.com  

WEEKDAYS 6AM - 10AM

Follow 
us THETHE

With Mike & JeffWith Mike & Jeff

10 Doctor-Recommended New Year’s Resolutions
While investing in your health 

and wellness can sound like 
an overwhelming goal, doctors 
say that there are easy, tangible 
resolutions you can make to feel 
your best and better protect your 
health.

“A new year is the perfect time 
to consider your personal goals, 
and how you can make positive 
health choices in the coming 
year,” says American Medical As-
sociation (AMA) President Gerald 
E. Harmon, M.D. “Small lifestyle 
changes today can have a lasting 
effect in improving your health.”

Not sure where to start? Con-
sider these resolutions from the 
AMA:

1. Make sure your family is up-
to-date on their vaccines, includ-
ing the annual influenza vaccine 
for everyone age six months or 
older and the COVID-19 vaccine 
for everyone age five and older. 
Anyone with questions about the 
COVID-19 vaccines should speak 
with their physician and review 
trusted resources, including get-
vaccineanswers.org.

2. Learn your risk for type 2 
diabetes by taking a simple on-
line 2-minute self-screening test 
at DoIHavePrediabetes.org. Steps 
you take now can help prevent or 
delay the onset of type 2 diabetes.

3. Be more physically active. 
Adults should do at least 150 min-
utes a week of moderate-intensity 
activity, or 75 minutes a week of 
vigorous-intensity activity.

4. Know your blood pressure 
numbers. Take the time to visit 
ManageYourBP.org to better un-
derstand your numbers and take 
necessary steps to get high blood 
pressure -- also known as hyper-
tension -- under control. Doing so 
will reduce your risk of heart at-
tack or stroke.

5. Reduce your intake of pro-
cessed foods, especially those 
with added sodium and sugar. 

Also reduce your consumption of 
sugar-sweetened beverages and 
drink more water instead.

6. If your health care profes-
sional determines that you need 
antibiotics, take them exactly as 
prescribed. Antibiotic resistance 
is a serious public health problem 
and antibiotics will not make you 
feel better if you have a virus, such 
as a cold or flu.

7. If consuming alcohol, do so 
in moderation as defined by the 
U.S. Dietary Guidelines for Ameri-
cans -- up to one drink per day for 
women and two drinks per day for 
men, and only by adults of legal 
drinking age.

8. Talk with your doctor about 
tobacco and nicotine use and 
quit. Declare your home and car 
smoke-free to eliminate exposure 
to secondhand smoke.

9. If you are taking prescrip-
tion opioids, follow your doctor’s 
instructions, store them safely to 
prevent diversion or misuse, and 
properly dispose of any leftover 
medication.

10. Manage stress. A good diet 
and daily exercise are key ingre-
dients to maintaining and im-
proving your mental health, but 
don’t hesitate to ask for help from 
a friend or mental health profes-
sional when you need it.

If you don’t have health insur-
ance, the AMA also encourages 
you to visit healthcare.gov to sign 
up for coverage. You may benefit 
from recent changes that improve 
access and affordability. The 
deadline to enroll for 2022 cover-
age is Jan. 15, 2022. More health 
resources and tips can be found 
by visiting ama-assn.org.

For a happy, healthy 2022 and 
beyond, consider making these 10 
doctor-recommended New Year’s 
resolutions today.
Statepoint� PHOTO: stock
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Crosswords Solution

WIPERS ON?
LIGHTS ON.

IT’S
THE LAW.

Presented as a Public Service Message from the Missouri State Highway Patrol. 
Don’t text and drive. Buckle Up.

continued from page 4
Assembly, state employees would 
receive  an additional 5.5 percent 
COLA increase on February 1, 
2022, along with increases  for 
those making under $15 per hour 
and those affected  by compres-
sion. 

The FY 22 supplemental  bud-
get pay plan proposal would cost 
the state $91 million, including 
$52 million in general revenue 
(GR).  Going forward, Gov. Par-
son’s FY 23 pay plan proposal in-
cludes a similar 5.5 percent COLA 
recommendation and totals $218 
million, including $123 million in 
GR.

The 5.5 percent COLA increase 
is based on the average increase 
of four general structure adjust-
ment economic indicators:

Consumer Price Index for the 
Midwest – 6.4 percent;

Employment Cost Index  –  4.3 
percent;

World at Work Salary Budget In-
creases – 2.9 percent; and

Personal Income – 8.3 percent.
“Veterans home care atten-

dants, residential aids for vulner-
able children, and highway work-
ers are among the lowest paid 
state workers, yet they are critical 

to maintaining state services and 
increasing the quality of life for all 
Missourians,”  Gov. Parson  said. 
“These pay increases are necessary 
for our team members who pro-
vide dedicated service to Missouri-
ans day in and day out, and we are 
calling on the General Assembly to 
help us make these critical invest-
ments in our state workforce.”

Missouri House of Representa-
tives Budget Chair Cody Smith said 
he supports the governor’s propos-
al, stating that he feels it will en-
sure that the state is able to retain 
talented employees  who will con-
tinue providing essential services.

Missouri Senate Appropria-
tions Chair Dan Hegeman has also 
gone on record in support of the 
plan.

In the meantime, the state takes 
a strong stance against private em-
ployers who unlawfully pay sub-
minimum wages. If employers are 
found guilty of violating employ-
ment and labor laws, they will be 
liable for the full amount of wages 
due plus twice the amount left un-
paid as liquidated damages, less 
any amount paid. The employer is 
also liable for costs and reasonable 
attorney fees as may be allowed by 
the jury or court. 

According to Missouri Revised 
Statutes, employers subject to any 
provisions of the law are required 
to post a summary of the law and 
regulations “in a conspicuous and 
accessible place” at the place of 
business. The Division of Labor 
Standards created a summary that 
employers can post. It’s available 
online at https://labor.mo.gov/
DLS/MinimumWage.

In the Lake area, where most 
businesses are struggling to keep 
enough employees to stay open, 
wages at most retail and service 
businesses are typically higher 
than average. Over the summer, 
several fast-food restaurants were 
offering wages of $15 per hour for 
crew members and more for shift 
leaders – and they were still hav-
ing trouble recruiting employees. 
More than one restaurant closed 
early – or closed permanently – 
because of staffing shortages.

Missouri’s Minimum Wage 
History

2015 $7.65
2016 $7.65
2017 $7.70
2018 $7.85
2019 $8.60
2020 $9.45
2021 $10.30
2022 $11.15
2023 $12.00

Missouri Minimum Wage
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With filing closed, new names to be on April ballot
By Nancy Zoellner

Although candidates vying 
for top spots on the ballot typi-
cally wait in line to file for office on 
opening day, this year those who 
were “on the fence” had less time 
to make up their minds.

That’s because House Bill 271 
shortened the filing period by two 
weeks. Candidates filing for the 
April 5, 2022 General Municipal 
Election, which includes school 
boards, municipalities, fire dis-
tricts and other political subdivi-
sions, could file beginning 8 a.m. 
December 7, 2021. The filing pe-
riod closed at 5 p.m. on December 
28, 2021. In years past, the filing 
period ran into January.

In Lake Ozark, seven signed up 
resulting in three of four seats be-
ing contested.

The candidates for aldermen 
are:

WARD I – Incumbent Pat 
Thompson and Jeff Coats 

Ward II – One year seat - Larry 
Giampa and Krista Watts 

Ward II – Two year seat - John-
nie Franzeskos and Sherry Jackson 

Ward III - David Ridgely 
According to City Clerk Kathy 

Vance, Thompson, Giampa, Fran-
zeskos, and Ridgley were waiting 
in line at the Lake Ozark City Hall 
when she arrived at 8 a.m. on De-
cember 7. Jackson came in later 
that same day.

However, two candidates 
signed up very late in the process. 
Krista Watts (Thacker) signed up 
December 28 – the last day of filing. 
Jeff Coats filed one day earlier – but 
electronically from Florida.

Vance explained why Coats 
didn’t sign up at city hall.

Vance said she received an 
email from Mayor Dennis Newber-

ry saying that Coats wanted to run 
for election, but he was currently in 
Florida. She said the mayor asked 
what she could do to get Coat’s 
name on the ballot. After talking to 
Coats and confirming that, at the 
request of the mayor, he planned 
to run, she started looking into the 
legalities.

“I’m the election official for the 
city. I didn’t think I could do that 
because it was my understand-
ing they were supposed to come 
in and sign up in front of me,” she 
said, adding that she first con-
tacted the Missouri Ethics Com-
mission which directed her to the 
Director of Elections with the Mis-
souri Secretary of State’s Office. 

“After a little back-and-forth, I 
got an answer from the state di-
rector of elections that because 
(Lake Ozark) is a fourth-class city, 
it’s allowable. So, I emailed Jeff the 
paperwork but told him he would 
have to come see me when he got 
back in town,” Vance said. “With 
the current controversy surround-
ing elections, I just wanted to make 
sure I wasn’t breaking the law.”

Although there are new names 
on the Lake Ozark ballot, a couple 
aren’t exactly new to Lake Ozark 
politics. Two of the new candidates 
– Jackson and Ridgley, were chosen 
by Newberry to serve on the hiring 
committee he established last year 
to choose the next city adminis-
trator. Giampa was elected alder-
man in 2019 but was unseated in 
the April 2021 election by Dale 
Hicks, who later resigned and was 
replaced by Bert Westbrook. Fran-
zeskos served as mayor from 2006 
to 2019, when Garry Murawski was 
elected. Prior to that, he served a 
year as alderman. Thompson has 
served on the board since 2014.

Neither Westbrook nor Ward 
III Alderman Vernon Jaycox, ap-
pointed to replace another board 
member who moved, are running 
for office. Ward II Alderman Den-
nis Klautzer, whose term expires in 
April 2022, also decided not to run 
for reelection.

In Osage Beach only the may-
or’s position is being challenged. 
Candidates are Incumbent John 
Olivarri, who has served as mayor 
since 2016 and also served as Ward 
III alderman for nine years before 
being elected mayor, and Michael 
Harmison, the owner of Harmy’s 
Cheese Store and More. 

Alderman Ward 1 Kevin Rucker, 
who has served since April 2008; 
Alderman Ward 2 Phyllis Marose, 
who has served since April 2014; 
and City Collector Brad Smith 
are running unopposed. Kellie 

Schuman, who is running for al-
derman in Ward 3, is also unop-
posed. The board was to consider 
appointing her at a special meeting 
set for Thursday, January 6 to fill 
the position that was left open after 
Tom Walker resigned. 

Two seats on the School of the 
Osage School Board are also up for 
grabs. Three people filed for those 
three-year terms: Incumbent Dar-
rick Steen and two newcomers - 
Kelly Kerksick and Stacy Neal.

Although residents of a pro-
posed Transportation Develop-
ment District in Lake Ozark may 
be asked if they want to approve 
the establishment of that district, 
officials have said they expect a 
lower-than-average voter turnout. 
According to the Missouri Central-
ized Voter Registration list, as of 
November 2, 2020 Camden County 

had 33,448 registered voters; Miller 
County had 17,917. The majority of 
the city of Lake Ozark is in Miller 
County with only a small portion 
in Camden. In the April 2021 gen-
eral election, 18 Lake Ozark voters 
who also reside within Camden 
County cast ballots in the mayoral 
race. Lake Ozark voters who live in 
Miller County had a larger turnout 
with 448 votes.

Earlier in the year Secretary 
of State Jay Ashcroft said he was 
concerned that shortening the reg-
istration time, especially when it 
coincided with the holiday season, 
could result in fewer people run-
ning for office, adding that he felt 
municipal elections were, perhaps, 
the most important. He also called 
the low voter turnout “atrocious.”

SLOW DOWN
GET OVER

Presented as a Public Service Message from the 
Missouri State Highway Patrol. Don’t text and drive. Buckle Up.
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SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

All About Boats 
3597 Osage Beach Parkway Osage Beach MO 
65065 (573) 302-4100 
mtylersanders@yahoo.com 
www.boatozarks.com
Aqua Pest Solutions, LLC 
1105 Runabout Drive Osage Beach MO 65065 
(800) 718-1869 
aquapestsolutions@gmail.com 
www.aquapestsolutions.com
Atlas Docks, LLC 
248 Keystone Industrial Park Dr 
Camdenton MO 65020(573) 346-3625 
jason@atlasdocks.com 
www.atlasdocks.com
B & M Manufacturing Company 
1150 Old South 5 Camdenton MO 65020 
(573) 346-7246 mb@haulritetrailers.net 
www.haulritetrailers.net
Benne Media 
160 Highway 42 Kaiser MO 65047 
(573) 348-1958 gsullens@mix927.com www.
lakebusjournal.com
Bergers Marina 
PO Box 517 Lake Ozark MO 65049 
(573) 365-2337dan@bergersmarina.com 
www.bergermarina.net
Big Thunder Marine 
3401 Bagnell Dam Blvd., Lake Ozark MO 65049 
(573) 365-4001  
sales@bigthundermarine.com 
www.bigthundermarine.com
Boat-WrX, LLC 
4363 Osage Beach Parkway Osage Beach MO 
65065 (573) 836-8042  
joe@boat-wrx.com www.boat-wrx.com
BoBo Ladders 
PO Box 280 Moberly MO 65270 
(660) 651-3562 sales@boboladders.com 
www.orschelnproducts.com
Bob’s No Wake Zone Boating Radio Show 
4655 Osage Beach Parkway, St A 
Osage Beach MO 65065 
(660) 492-2720 nowakebob@gmail.com 
www.bobsnowakezone.com
Bridgeport Jet Ski Sales 
PO Box 186 Osage Beach MO 65065 
(573) 348-1020 
sales@bridgeportjetski.com 
www.bridgeportjetski.com
Buzz’s Board & Beyond 
3797 Osage Beach Parkway, F6 
Osage Beach MO 65065 
(573) 286-9664 
buzzsboardsbeyond@gmail.com 
www.buzzsboardsozark.com
Camdenton Area Chamber of Commerce PO 
Box 1375 Camdenton MO 65020 
(573) 346-2227  
info@camdentonchamber.com 
www.camdentonchamber.com
Captain Ron’s Bar & Grill 
PO Box 568 Sunrise Beach MO 65079 
(573) 374-5852duggan@usmo.com 
www.captainronsatthelake.com
Captain’s Choice 
PO Box 321 Osage Beach MO 65065 
(573) 216-0630boatliftremotes@gmail.com 
www.boatliftremotecontrol.com

Castaway Customs Midwest 
4181 Osage Beach Pkwy., Osage Beach MO 
65065 • (573) 693-9858 
mwinfo@castawaycustoms.com 
www.castawaycustomsmwsc.com
Catalyst Electric 
31 Rock House Road Linn Creek MO 65052 
(573) 552-8488 office@catalystelectric.com 
www.catalystelectric.com
Crabco/Rough Water Dock 
PO Box 1225 Sunrise Beach MO 65079 (573) 
374-0470 john@roughwaterdock.com 
www.roughwaterdock.com
D & B Dock, Inc. 
166 Sparrow Drive Climax Spring MO 65324 
(573) 347-2327 dbdock@att.net www.
dbdocks.com
Dock Dealers 
87 Sorrento Drive Camdenton MO 65020 
(573) 347-0505 steve@dockdealers.com 
www.dockdealers.com
Dock Realty/Dock Lifeguard 
PO Box 8 Lake Ozark MO 65049 
(573) 374-8849 dave@dockrealty.com www.
dockrealty.com
DockGlide 
54 Kays Point Ct Four Seasons MO 65049 
(573) 693-0041 lisa@dockglide.com 
www.dockglide.com
Dog Days, LLC 
1232 Jeffries Road Osage Beach MO 65065 
(573) 348-9797 
barrettrestaurants@gmail.com 
www.dogdays.ws
Econo Lift Boat Hoist Inc. 
PO Box 377 Camdenton MO 65020  
(573) 346-7161  
econoliftmegan@gmail.com 
www.econolift.com
Fibersteel Boat Lifts 
3910 N OLD HWY 5 Camdenton MO 65020 
(573) 346-9688 fibersteelsales@gmail.com 
www.lakeboatlifts.com
First State Bank Mortgage 
4655 B Osage Beach Parkway 
Osage Beach MO 65065 (573) 746-7211 
mlasson@fsbfinancial.com 
www.yourlakeloan.com
Firstmate Yacht Services 
PO BOX 1356 Lake Ozark MO 65049  
(573) 216-2050 dave@fmys1.com 
www.firstmateyachtservices.com
Firstmate, Inc. 
410 Century Business Drive Labadie MO 
63055 (866) 570-9707 
support@firstmatecontrols.com 
www.firstmatecontrols.com
Formula Boats of Missouri 
4810 Formula Drive Osage Beach MO 65065 
(573) 302-8000  
chadn@formulaboatsmo.com 
www.formulaboatsmo.com
G & G Marina 
1528 Maritime Lane Roach MO 65787 
(573) 346-2433 larry@ggmarina.com  
www.ggmarina.com

Gannett Media Group 
494 Short Street Osage Beach MO 65065 
(573) 424-0881 lhess@gannett.com

Golden Rule Insurance Agency 
PO Box 810 Osage Beach MO 65065 
(573) 348-1731 
nick@goldenruleinsurance.com  
www.goldenruleinsurance.com
H & H DockWorks, LLC 
18 Penrose Drive Eldon MO 65026 
(573) 964-1919 dockworks@dockworks.net 
www.dockworks.net
HydroHoist of the Ozarks 
448 South Main Laurie MO 65037 
(573) 346-7505 
lakeoftheozarks@boatlift.com 
www.boatlift.com
Iguana Marine Group 
4773 Osage Beach Parkway Osage Beach MO 
65065 (573) 552-9532 
info@iguanamarinegroup.com 
www.iguanamarinegroup.com
Jennings Insurance Group 
4732 Osage Beach Parkway, Suite Osage 
Beach MO 65065 (573) 693-9443 
admin@jenningsinsurancegroup.com www.
jenningsinsurancegroup.com
Kelly’s Port 
5250 Dude Ranch Rd Osage Beach MO 65065 
(573) 348-4700 kyle@kellysport.com 
www.kellysport.com
Kwik Kar Dockside Boat Cleaning 
3730 Osage Beach Parkway Osage Beach MO 
65065 (573) 552-8460  
Jesse.Witt@kwikkarmo.com 
www.kwikkarmo.com/dockside
L O Profile 
PO Box 1457 Lake Ozark MO 65049  
(573) 365-2288 jennifer@lakeprofile.com 
www.loprofile.com
Lake Area Chamber of Commerce 
PO Box 1570 Lake Ozark MO 65049 
(573) 964-1008 info@lakeareachamber.com 
www.lakeareachamber.com
Lake Media 
415 South Maple Eldon MO 65026 
(573) 392-5658  
tvernon@vernonpublishing.com 
www.lakenewsonline.com
Lake of the Ozarks Convention & Visitor Bur 
PO Box 1498 Osage Beach MO 65065 
(573) 348-1599 heather@funlake.com www.
funlake.com
Lake Printing Company 
6815 Hwy 54 Osage Beach MO 65065 
(573) 346-0600 
randy.wilson@lakeprinting.com 
www.lakeprinting.com
Lake West Chamber of Commerce 
PO Box 340, 125 Oddo Dr. Sunrise Beach MO 
65079 (573) 374-5500 
director@lakewestchamber.com 
www.lakewestchamber.com
Lake West Marine, LLC 
350 South Main Laurie MO 65037 
(573) 372-8115 bob@lakewestmarine.com 
www.lakewestmarine.com
LakeExpo 
PO Box 1805 Osage Beach MO 65065 
(573) 207-9004 brent@lakeexpo.com www.
lakeexpo.com

Lakefront Living Realty 
4631 Windsor Drive Lake Ozark MO 65049 
(573) 693-1613 stacey@lakefrontliving.com 
www.lakefrontliving.com/mo
Laurie Tent & Event Rental 
14120 North State Hwy 5 Sunrise Beach MO 
65079 (573) 374-8368  
laurietentrental@gmail.com 
www.laurierental.com
LOTO Lift, LLC 
4971 Old Route 5 Camdenton MO 65065 
(573) 873-6058 lotolift@gmail.com 
www.lotolift.com
Marine Concepts, LLC 
415 Kaiser Industrial Park Kaiser MO 65047 
(913) 908-7223 marineconcepts@ymail.com 
www.worldsbestboatcover.com
MarineMax 
3070 Bagnell Dam Blvd Lake Ozark MO 
65049 (573) 365-5382  
dale.law@marinemax.com 
www.marinemax.com
Marty’s Marine 
3864 Osage Beach Parkway Osage Beach MO 
65065 (573) 346-0023  
sales@martysmarine.com  
www.martysmarine.com
Midwest Boating Center  
3007 Bagnell Dam Blvd., Lake Ozark MO 
65049 • (573)286-6079 
jason@midwestboatingcenter.com 
www.midwestboatingcenter.com
Midwest Touchless Boat Covers 
613 SE Brentwood Lee’s Summit MO 64063 
(816) 985-6542  
boatcoverguy@outlook.com 
www.midwestboatcovers.com
Nauti Renovations 
22024 Saddlefield Court Warrenton MO 
63383 (636) 359-5833 
nautirenovations@gmail.com 
www.aquatraction.com
One Source Services, LLC 
305 North Locust Street Linn Creek MO 
65052 (573) 502-9350 
marty@onesourceservices.net 
www.onesourceservices.net
Otto Construction Inc. 
PO Box 1821 Lake Ozark MO 65049  
(573) 693-3772 james@ottoconstruction.biz 
www.ottoconstruction.biz
Paradise Upholstery & Canvas, LLC 
1136 Spring Valley Road Osage Beach MO 
65065 (573) 216-7214  
pete@paradiseupholstery.com 
www.paradiseupholstery.com
Performance Boat Center 
1650 Yacht Club Drive Osage Beach MO 
65065 (573) 873-2300  
brett@performanceboatcenter.com  
www.performanceboatcenter.com

Poly Lift Boat Lifts 
PO Box 135 Sunrise Beach MO 65079 
(573) 374-6545 mark@polylift.com  
www.polylift.com
Premier 54 Boat Sales 
4370 Osage Beach Parkway Osage Beach MO 
65065 (573) 552-8550 
rlmartin20@aol.com www.premier54.com

Premier Advantage Marine 
48 Beachwood Drive Sunrise Beach MO 
65079(573) 374-2231cody@premier54.com 
www.advantagemarineloto.com
RMI Golf Carts 
19882 West 156 St Olathe KS 66062 
(913) 829-1211 mrogers@rmigolfcarts.com 
www.rmigolfcarts.com
Showcase Publishing 
2820 Bagnell Dam Blvd., B-1 Lake Ozark MO 
65049 (573) 365-2323 
spublishingco@msn.com  
www.lakeoftheozarkssecondhome.com
Summerset Boat Lifts, Inc. 
1165 Jeffries Rd Osage Beach MO 65065 
(573) 348-5073  
info@summersetboatlifts.com  
www.summersetboatlifts.com
Sunny’s Marina 
197 Hidden Acres Road, Lake Ozark, MO 
65049 • (573) 365-5333  
keely@sunnysmarina.com 
www.sunnysmarina.com
Surdyke Yamaha & Marina 
5863 Osage Beach Pkwy Osage Beach MO 
65065 (573) 348-6575  
greg@surdykeyamaha.com  
www.surdykeyamaha.com
The Dock Box Guy, LLC 
PO Box 3627 Camdenton MO 65020  
(573) 836-5304 thedockboxguy@gmail.com 
www.thedockboxguy.com
The Real Estate Book 
30 Old Duckhead Road Lake Ozark MO 65049 
(573) 219-0326 hcpagelake@gmail.com 
www.realestatebook.com/homes/usa/mo/lake-ozark
The Wagner Agency, LLC 
PO Box 724 Lake Ozark MO 65049  
(573) 302-0001 cwagner1@farmersagent.com  
www.lakeoftheozarksmarineinsurance.com
Trico Dock Company 
6000 Baydy Peak Road Osage Beach MO 
65065 (573) 348-2737 
patrick@openwaterdocks.com 
www.openwaterdocks.com
Village Marina & Yacht Club 
107 Village Marine Road Eldon MO 65026 
(573) 365-1800 markbrick@villagemarina.com 
www.villagemarina.com
Voyage Marine & Storage, LLC 
PO BOX 1060 Lake Ozark MO 65049  
(573) 365-5900  
info@voyagemarineandstorage.com 
www.voyagemarineandstorage.net
WP Controls, LLC 
232A South Main Street, Laurie, MO 65037 
(888) 841-4404 
twright@wpcontrolsllc.com 
www.wpcontrolsllc.com
Yacht Club Powersports 
4760 Formula Drive Osage Beach MO 65065 
(573) 348-6200 dan@ycpowersports.com 
www.ycpowersports.com
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CAMDENTON
OSAGE BEACH
(573) 348-5073

90% automatic 
tarp cover, less 
time spent 
getting your boat 
covered and more 
time on the water

Custom fit tarp 
that is mold and 
mildew resistant to 
ensure boat stays 
clean and free of 
any outside debris

www.lincoln-marine.com

Lincoln Marine
579 State Hwy Y, Eldon, MO 65026

573-745-0154

HIGH DIVE
Dock Ladders In-Stock

EZSTEP
&

Make Lake Life Easier
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Crabco LLC

Custom Dock Construction

SUPPORT  
OUR TROOPS

Moves  •  Repairs  •  Add-Ons  •  Barge  •  24/7 Emergency Service
573-374-0470  |  www.RoughWaterDock.com  |  Hwy  5 & Lk Rd 5-31 • Sunrise Beach

Certified Dock Builders

MartyMarty yrde’sByrde’sB
Lake of the Ozarks

1286 Bagnell Dam Blvd - (573) 240-2274 - Open 11am Daily

Live Music
& Late Night

Eats!

What More 
Could You 
Ask For?

powered by

Smart Security

REQUEST A FREE QUOTE
NO OBLIGATION | cONTAcT US NOw!

Relax. It’s covered while you’re away.

Security Alarm Systems provided 
by ACF Alarm Company 
email: sales@securitystl.com

John Mueller
314-575-1396

A Simple App on your phone to keep an eye on your 
business when you’re not there.
· Remotely control your security system, locks and 

thermostat.
· Receive alerts when activity is detected.
· Watch live or recorded video.
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Lifetime Tank Warranty
5-Yr warranty on our USA Made Galvanized Steel

Safety Valves  •  Ground Fault
Deck-Mounted Boxes

Trusted by Lake of the Ozarks
Boat Owners for more than 37 Years!

We Sell Lifts For Everything From 
PWCs to Cruisers!

Find Us Online!

www.econolift.com  •  573-346-7161

From Highway 5, Take Pier 31 Exit Then Right on Old Route 5

No Reground Plastic, No Pigment or 
Harsh Chemicals that could weaken the 

integrity of the tank!

Boat Lifts for Speedboats, 
Pontoons, Fishing Boats, 

Waverunners & more
Boat Lifts to support up to 

20,000 lbs

Econo Lift uses only the highest quality 
materials in its boat hoists. We use a totally 

enclosed polyethylene tank for more stability in 
open or high traf� c water situations & durable, 

completely galvanized metal parts!

ECONO
BOAT LIFT SYSTEMS

ECONO
BOAT LIFT SYSTEMS

We do not contract our service! We have our own 
service team employed by Econo Lift Boat Hoist!

SHALLOW 
WATER 
LIFTS

AVAILABLE!
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Our Lenders can help you
�nd an affordable option
to �nance your next watercraft!

centralbank.net


