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Marketing the Lake,

By Nancy Zoellner-Hogland

To bring more tourists to the
Lake during the off season and
particularly during the winter
months, Lake of the Ozarks
should consider building one
or more snow ski slopes. The
area’s hilly terrain would be
well-suited for the develop-
ment and Missouri’s typical
winter weather — cold but not
too cold - would make the Lake
an attractive place to spend the
weekend enjoying the sport.

Incorporating an ice bar
into an existing entertain-
ment venue like Lazy Gators
and building an indoor sports
complex with soccer fields or
ice skating, hockey games and
tournaments, pool, rock climb-
ing and a gym would have the
same effect.

Those were also some of the
suggestions provided by col-
lege students enrolled in the
University of Missouri, School
of Business who were required
to develop amarketing strategy
for the Lake area as part of are-
al-world learning project. That
project, offered through a class
titled “The Professional Edge
Advanced Professional Devel-
opment — Leading Teams and
Organizations,” was overseen
locally by Michele Kroll, county
engagement specialist in Com-
munity Economic Develop-
ment for the University Exten-
sion. She was assisted by Trish
Creach, executive director of
the Camdenton Area Chamber
of Commerce; and Lori Hoel-
scher, regional account execu-
tive at Ameren Missouri.

“The 300 or so students in
the business program have to
take this particular course in
their junior year. This year they
decided to integrate a service-
learning component into the
course to prepare them for the
internship they take in their
senior year,” Kroll explained,
adding that to carry out the
program, the university part-
nered with the Extension of-
fices, which are located in all of

college style

Missouri’s 114 counties. “Iwork
heavily with LOREDC (Lake of
the Ozarks Regional Economic
Development Council) and we
had just been through strategic
planning. One of our goals was
to put together a regional mar-
keting plan so we applied to be
partofthe program because we
thought it might be a good way
to get ideas from someone who
is outside the area and who
might see things a little differ-

ently than those of us who live
and work here.”

As aresult, Kroll said she was
asked to work with two teams
consisting of 13 students. To
kick off the hands-on por-
tion of the project, which be-
gan in October, she took them
on a tour that circled Lake of
the Ozarks, she sent them de-
mographics and she talked
with them weekly to provide

continues on page 17

University of Missouri students enrolled in an advance professional development course took part in a
hands-on marketing projects that included developing a marketing strategy for Lake of the Ozarks. The
students, split into two teams, presented their plans in December to several of the Lake’s stakeholders.

Nancy Zoellner-Hogland photo.

For the Latest Market Status and
Real Estate Info, turn to Page 18 for this
month’s “As The Lake Churns”

C. Michael Elliott & Associates, Realtors
3738 Osage Beach Parkway, Suite 103




Page 2

January, 2020

Lake of the Ozarks Business Journal

BUSINES

Look for us on
Facebook

Like us on:
facebook.

The Lake of the Ozarks Business Journal strives to provide ac-
curate and relevant news and information for area readers. All sto-
ries and photos contained within unless otherwise attributed are
produced by editorial staff.

Letters to the Editor are welcomed, provided a valid name, ad-
dress and phone number are provided (we will not publish your
phone or street address). Letters and comments may be edited for
space, content or clarity without notice. All submissions become
the property of Benne Publishing, Inc., and are Copyright 2020 as
part of the magazine's contents. Anonymous comments or letters
will not be published.

Local businesses are invited to e-mail or mail relevant press
releases for local events and news to the Editor for possible inclu-
sion. Provided as a free service, we do not warrant all materials
will be published and/or printed. Materials printed are done so
on a space-available basis. A photo may be included.

Include a self-addressed stamped envelope if you mail materi-
als you wish returned. We are not responsible for materials lost
through mailing. Materials without return postage will not be
returned. We do not accept letters, comments, materials, press
releases, etc., via phone or fax. The mailing and email addresses
are below. All materials presented herein are the responsibility of
the originating author and do not necessarily reflect the views of
Benne Publishing, Inc. or its employees.

Subscriptions are available for $36 per year. Mail check
or Money Order to the address below, or call with credit card.

(573) 348-1958 ¢ Fax: (573) 348-1923

Greg Sullens, GSM (573) 280-1154
Sarah Hagan, Marketing Consultant ¢ (918) 440-0282
Journalsales@mix927.com
www.lakebusjournal.com ¢ lakebusjournal@gmail.com

Publisher: Denny Benne ¢ Editor: Darrel Willman
Writers: Nancy Hogland and Dwight Weaver.

Contents Copyright 2020, Benne Publishing, Inc.
160 N. Hwy 42, Kaiser MO 65047

ELA55!E
U HITS
LODL 1274

Your favorite songs from yesterday,
24 hours a day on Gool 102.7 FM

Armchair
Pilot

By Nancy Zoellner-Hogland

USING PUBLIC USB CHAR-
GERS at the airport or hotel
could ruin your trip. A report
from the Los Angeles County
District Attorney’s Office stat-
ed hackers have been loading
malware directly into charg-
ing stations, or into cables
they leave plugged into those
stations, that allows them to
steal personal data - includ-
ing passwords - from the de-
vice. The practice, called juice
jacking, is not as prevalent in
the U.S. as itis overseas but it’s
obviously enough of a prob-
lem to issue the warning. To
prevent your devices from be-
ing infected, bring your own
charging cables with you and
always use an AC power outlet
instead of a USB charging sta-
tion in public spaces. Since AC
power outlets are rarely avail-
able at airports, bring your
own portable charger or buy
a USB data blocker, which al-
lows you to charge your mo-
bile devices without any risk of
hacking. The data blockers are
inexpensive — less than $10 on
Amazon - and can automati-
cally switch between Apple,
Universal and Samsung to en-
sure compatibility.

HAVE YOU EVER WONDERED
why most U.S. passports are
blue? It's because the color
was changed from green in
1976 to recognize our Bicen-
tennial. Today different colors
are used to indicate the type of
passport. Blue passports are
issued to adults and children
for general travel and identi-
fication; brown passports are
provided to U.S. government
employees, contractors and
military personnel but are
only to be used while travel-
ing on official government
business. Black passports are
for State Department employ-
ees and light green is used for
refugees living in the U.S. who
were not able to get passports
from their country of origin.
Outside the U.S., many nations
use the colors to signify af-
filiation with a certain region
or culture. European Union
members use burgundy; the
Caribbean community uses
blue; many Islamic nations
use green, which is associated
with the Muslim religion; and
shades of red are often used

by communist countries. Al-
though countries can choose
the colors of passport covers,
the composition is regulated:
They must be made of a ma-
terial that bends rather than
creases, upholds in tempera-
tures from 14 to 122 degrees
and remains readable in hu-
midity conditions between 5
and 95 percent.

IF YOU'RE APPLYING FOR a
passport, you'll need to pro-
vide one photo with your pass-
port application but the State
Department has rules that
must be followed: The photo
must be in color and taken
within six months. Someone
else must take it — selfies are
not allowed. Eyeglasses aren’t
allowed, nor are social media
filters. You're required to have
a neutral facial expression or
natural smile with both eyes
open and you must face the
camera directly. Wear clothing
that would be worn on a daily
basis — however, camo, uni-
forms or anything resembling
auniform are not allowed. Hats
or head coverings are also pro-
hibited. Those who cover their
heads for religious purposes
must submit asigned statement
that verifies that covering in
your photo is part of traditional
religious attire worn continu-
ously in public; those covering
their heads for medical reasons
must provide a signed doc-
tor’s statement to that effect.
However no hats or head cov-
erings can obscure your hair-
line or cast shadows on your
face. Nix the headphones or
hands-free devices but jewelry
or piercings are allowed as long
as they don’t hide your face.
Permanent tattoos are also al-
lowed. The background of the
photo must be plain white or
off-white, the photo must be
2-by-2-inches with the head
measuring between 1 and 1 3/8
inches and the photo must be
printed on matte or glossy pho-
to quality paper. Photos cannot
be damaged.

USA TODAY RECENTLY
shared a few flying hacks that
will make your next trip a little
smoother. 1 —Always check
bags packed by children to
make sure they didn’t stuff
in something that will get
you scrutinized by security.
2 —Conduct your own fam-
ily pat-down to look for things
like heavy metal on jeans that
might trip an alarm or require
areal pat-down at the airport.
3 - Snap a photo of your park-
ing spot to avoid traversing

the whole garage/lot on your
return. 4 — Learn the rules for
items in carry-ons and pack
accordingly. 5 - Organize ap-
proved liquids at home, store
them in a quart-size bag and
tuck the bag in an outside
pocket of your carry-on to
avoid slowing down the secu-
rity line. 6 — Don’t wear boots.
Sneakers, flats and slip-ons
are better options. 7 - Bottled
water is pricey at the airport.
Bring your own empty bottle
and fill it once you've passed
through security. 8 - Bring
your own fully-charged por-
table charger in the event in-
seat power or charging sta-
tions aren’t available. 9 —-BYOB
(blankets), which sometimes
aren’t available, and fuzzy
socks to keep your feet warm.
9 - Bring a Ziploc bag to hang
your phone from the closed
tray table to comfortably
watch a movie.

LEGROOM IN ANYTHING but
first class has been steadily
shrinking. According to Flyer
Talk, three decades ago, air-
planes generally had a 19- to
20-inch seat width and a 34- to
35-inch seat pitch. Today, most
commercial aircraft have a 17-
inch seat width and a 30- to
3l-inch seat pitch. While Jet-
Blue, Emirates, Cathay Pacific,
Delta, Alaska and Southwest
are a little roomier, TAP Por-
tugal, Iberia, Frontier Airlines,
TUI Airways and Spirit have
shrunk seat pitch to 28 and
United, American, Frontier,
Delta, Qatar Airways, China
Southern, Caribbean Airlines,
Hawaiian Airlines, Cebu Pa-
cific, AirAsia X, Uzbekistan
Airways and Air Transat have
some seats with widths be-
low 17 inches, making them
among the smallest in the in-
dustry. With 16-inch widths
on select seating, United is the
worst of the US’ four big air-
lines, according to Flyer Talk.

ON THE OPPOSITE END of
the spectrum, British Airways
recently debuted a brand-
new A350-1000 featuring Club
Suites: flatbed business class
seats with a new 1-2-1 reverse
herringbone configuration of-
fering direct aisle access and
doors that offer maximum
privacy. Flyer Talk said the air-
planes also include shoulder
belts in addition to lap belts,
more storage, a mirror and
vanity and 18.5-inch inflight
entertainment screens as well
as three-course menus, plush
bedding and “a myriad of en-
tertainment options.”
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Preparing for change in Lake Ozark

By Nancy Zoellner-Hogland

Lake Ozark City Adminis-
trator Dave Van Dee is hop-
ing to retire in the next year
or two. And he wants to leave
the city not only in better
shape than he found it, but
also in the hands of someone
who has been thoroughly
trained to guide the city and
help it grow.

That’s why the city will
be working with Baker Tilly
Virchow Krause, LLP, a Chi-
cago-based consulting firm,
in coming months to hire an
assistant city administrator
/community development
director.

“Baker Tilly will solicit
candidates nationwide to
find highly skilled profes-
sionals who might be a good
fit for the job. Next, they will
review all resumes received
andwill verify qualifications,
cutting those who don’t meet
the qualifications. Finally,
Baker Tilly conduct the first
round of interviews. Some of
the questions may be gener-
ated by the board but Baker
Tilley will do the actual in-

terviews, which will be vid-
eotaped or at the least, re-
corded so the board can hear
them,” Van Dee said, adding
that he, the aldermen, Mayor
Gerry Murawski and City At-
torney Chris Rohrer sched-
uled a meeting for January 3
to start the process.

He said that at that meet-
ing, held after deadline for
this issue of the “Lake of the
Ozarks Business Journal,”
they planned to outline the
background, experience and
skills they would like to see
in the ideal candidate and
explain the position’s prima-
ry responsibilities and du-
ties, the reporting structure
and how the position will fit
into the city’s overall opera-
tion.

“We want to put together
a snapshot of what this job
entails, what kind of com-
munity this is and where this
community wants to go,”
Van Dee said. “It’s my hope
to find someone who will
be doggedly determined to
see this city succeed. Run-
ning the city is a business

and it should be treated like
a business. I think the city
should stay focused on pro-
viding services to the public
and not worry about doing
‘warm fuzzy things’ that will
feel good for two minutes but
won'’t provide anythinglong-
lasting. I also believe a good
city administrator shouldn’t
spend money the city doesn’t
have, I think he or she should
be consistentand I think that
person should be willing to
work with the other city offi-
cials to develop a long-range
plan and then following that
plan.”

After Baker Tilly narrows
the field down to three can-
didates, the city will have
more hands-on involve-
ment, he said. Unless no
one applies or none of the
first round of candidates are
qualified, he expects some-
one will be hired by mid-May
to fill the position.

Van Dee explained why he
encouraged aldermen to fol-
low this hiring route.

“Tll turn 65 in June and
last August celebrated my

10-year anniversary with
the city. I had planned to re-
tire in 2020 but when Gerry
was elected, he asked if I
would consider staying one
more year. I said I would
and promised to give the
city a six-month notice, but
told them if they waited un-
til then to start looking, that
might not be enough time
to get someone adequately
trained. So since we lost
Tim Haden, our community
development director, ear-
lier this year from cancer,
we decided to revise that job
description to add the duties
of assistant city administra-
tor,” he said. “That way, in
addition to handling plan-
ning and zoning, assisting
with strategic planning and
plan implementation and
working directly with the
business community to pro-
mote further business devel-
opment, the person will have
the opportunity to work with
all the other departments
and be able to move into the
position seamlessly. And
that will be much better for

the city.”

On a personal note, Van
Dee said he and his wife
haven’t yet decided whether
they’ll stay in the area after
retirement or if they’ll move
closer to their children and
grandchildren in Iowa.

“We've formed a lot of
friendships here, we like this
area and our children and
grandchildren enjoy coming
here to visit. As it gets nearer
to that time, we’ll make that
decision. I currently plan to
stay in my job until August
or September of 2021 but if
things are going well here
and I feel comfortable that
the city is in good hands, I
may leave a little sooner,” he
said. “But I'm not retiring to
sit at home and watch TV!
I've been approached about
doing some consulting and
I'm open to that. I just don’t
want to make any long-term
commitments because my
wife Lisa and I want the
freedom to take off on a trip
when we feel like it. 've had a
good life—butI've worked re-
ally hard for most of it. I want
to spend retirement enjoying
the fruits of my labor.”
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Land owners can grow a new crop beginning this year

By Nancy Zoellner-Hogland

The Missouri Department
of Agriculture began accept-
ing industrial hemp producer
registration applications for
review at the beginning of this
month.

Growing hemp had been il-
legal since the passage of the
1970 Controlled Substances
Act because of its relation to
marijuana. However, the 2018
Farm Bill allowed for industrial
hemp to be produce nation-
wide with each state having au-
thority over its own regulations
and permits.

According to the depart-
ment, on Oct. 31, 2019, the
United States Department of
Agriculture published an In-
terim Final Rule, which estab-
lished the federal regulatory
framework for industrial hemp
growth in the United States.
The guidance from USDA fur-
ther provided states the op-
portunity to operate without
an approved state plan for one
year as an extension. Missouri
will operate under the exten-
sion and, as a result, will not
submit an official state plan

to USDA for the 2020 growing
season. Missouri’s Industrial
Hemp Program will operate
under the authority granted by
Missouri Senate Bill 133 and an
extension of the 2014 Farm Bill.

In Missouri, those interested
in growing the product, which
is used in a variety of products
including textiles, rope, biode-
gradable plastic and the sup-
plement CBD oil, must com-
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plete a written application for
the Producer Registration and/
or Agricultural Hemp Propa-
gule and Seed Permit that in-
cludes parcel maps. They must
also complete a fingerprint
criminal history background
check within 30 days of sub-
mitting their application.

The state posted a fillable
application form and provided
four-digit registration numbers
online on Dec. 16, 2019 but did
not begin reviewing the appli-
cations until Jan. 2.

A spokesperson for the De-
partment of Agriculture also
said applicants should wait for
approval before “purchasing,
receiving or planting industrial
hemp seed.”

In the meantime, the USDA
has provided a Program Over-
view webinar summarizing
the new federal rule and the
current federal program sta-
tus. The full federal rule text is
available from USDA’s website,
which can be found by visiting.
The USDA will accept public
comment until January 29,
2020.

To help Missouri growers, in
January the MDA will be host-
ing several public information
meetings throughout the state.
A seminar will be presented on
January 22 for those in the Lake
area. For more information on
that class or on others, visit
https://agriculture.mo.gov/
plants/industrial-hemp/.

Phys.org, a web-based sci-
ence, research and technology

news service which covers afull
range of topics including phys-
ics, earth science, medicine,
nanotechnology, electronics,
space, biology, chemistry, com-
puter sciences, engineering,
mathematics, explained the
difference between hemp and
marijuana.

“Hemp and marijuana are,
taxonomically speaking, the
same plant; they are differ-
ent names for the same ge-
nus (Cannabis) and species.
‘Hemp and marijuana even
look and smell the same,’ says
Tom Melton, deputy director
of NC State Extension. ‘The
difference is that hemp plants
contain no more than 0.3 per-
cent (by dry weight) of THC
(tetrahydrocannabinol), the
psychoactive substance found
in marijuana. By comparison,
marijuana typically contains
5 to 20 percent THC. You can't
get high on hemp.

In other words, Cannabis
plants with 0.3 percent or less
of THC are hemp. Cannabis
plants with more than 0.3 per-
cent THC are marijuana.”

Because different species
of hemp look and grow a little
different than the others — and
because there is not a definitive
way to identify whether a field
is growing hemp or marijuana
other than testing, law en-
forcement organizations and
agencies are looking at the pos-
sibility of developing training
programs to help officers in the
field deal with the issue.
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State is now issuing medical marijuana licenses

By Nancy Zoellner-Hogland

In December, the Missouri
Department of Health and
Senior Services announced
it had completed its review of
all medical marijuana facility
applications and had issued li-
censes for 10 testing facilities,
which was eight more than re-
quired in the amendments, 21
transportation facilities and
60 cultivation facilities.

Just two of the licenses were
issued for applicants in the
Lake area and both were for
medical marijuana cultivation
facilities: Holistic Missouri
LLC, at 14541 N. State Highway
5 in Sunrise Beach, which re-
ceived a score of 1571.48; and
BTMD Holdings LLC, at 28744
Highway 5 in Gravois Mills,
with a score of 1528.71, which
was the lowest score of all ap-
proved applications.

According to the DHSS,
applications designated as
“Approved” were offered a
medical marijuana facility
certification and were given
five days to confirm accep-
tance of that certification.
Notifications of approval were
sent via email to those who

created the user accountin the
Medical Marijuana Registry
Portal, the individuals listed in
the application as the primary
contact, and at least one other
individual identified in the ap-
plication.

Guidelines state that, if ac-
cepted, they have one year to
start producing crops. How-
ever, the DHSS has stated they
expect product to be available
this spring. And, although
some expect a change in 2020,
since marijuana is still illegal
at the federal level, plants and
seeds can’t legally be trans-
ported across state lines, there
issomewhat of a “gray area” on
how growers are to start their
operations.

In the meantime, according
to law enforcement, the state
has set up a situation where
growers have to break the law
to follow the law. Those who
possess medical marijuana
patient cards can legally pur-
chase medical marijuanafrom
an approved dispensary, and
they can legally grow medi-
cal marijuana if they have
been approved by the DHSS.
However, they can only do so

with marijuana or marijuana
seeds that are legally obtained
from an approved provider.
Any marijuana that was in the
state prior to the new laws is
still illegal, and it is still illegal
to import any marijuana or
marijuana seeds from outside
the state, so there is no way for
a legal grower to get the mari-
juana seeds to start growing
legal marijuana, and therefore
there is no way for a licensed
dispensary to get medical
marijuana to sell, and there-
fore there is no legal marijua-
na for a card holder to obtain.

Several applicants and even
officials with the DHSS have
joked that the new buzz word
is “immaculate conception.”

In the meantime, the DHSS
reported they will issue li-
censes for 86 infused-products
manufacturing facilities on
January 10, licenses for 192
dispensary facilities January
24, and licenses for seed-to-
sale tracking systems January
31.

Lisa Cox, head of the DHSS
Office of Public Information,
said they have also been busy
reviewing and approving re-

Its Movie ™
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We've got the technology, and the expertise to make your home entertainment

quests from those who hope
to be able to legally purchase
medical marijuana, approv-
ing 28,266 medical marijuana
patient cards as of late Decem-
ber.

Patient services staff have
30 days to process the applica-
tions. They make their deci-
sions based on whether or not
the applicant has a qualifying
medical condition and if the
application is signed by a qual-
ifying physician who is in good
standing in the state.

Although a University of
Missouri study estimated
some 26,000 patients request-
ing the card the first two to
three years of the program, a
spokesman for the DHSS said
they anticipated a much high-
er number — possibly as many
as 150,000. Rules state that
patients may purchase up to 4
ounces of medical marijuana
in a 30-day period; certified
patients may have up to a 60-
day supply in their possession
at any given time.

With approval, qualified
applicants can also grow
their own marijuana at home
— possessing up to six flower-

ing plants, six non-flowering
plants and six plants less than
14 inches tall that are to be kept
in a locked facility. However,
an additional $100 fee will al-
low a licensed user to grow a
limited number of plants at
home. As of late December,
the DHSS had approved more
than 8,000 requests for home
growers. Beginning January
1, 2021, dispensaries will also
be required to sell seeds and
starter plants.

Dispensaries will eventu-
ally begin to dispense seeds
and starter plants. Dispensa-
ries will be required to sell pa-
tients seeds and starter plants
beginningJan. 1, 2021.

The state’s medical mari-
juana program was given
the go-ahead November 6,
2018 when 1,572,592 ballots
were cast by 65.54 percent of
Missouri’s registered voters
approving Missouri Consti-
tutional Amendment 2. The
amendment allows medi-
cal marijuana use by those
with a variety of qualifying
medical conditions including:

continued on page 20
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Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for
homeowner associations and their members.

SELECT THE FIRM WITH PROVEN RESULTS. LEARN MORE AT
WWW.LONGROBINSON.COM OR CALL 816-541-2100 TO ARRANGE A CONSULTATION

LONG & 5%)BINSON

1800 BALTIMORE AVENUE, STE. 500, Kansas City, MO 64108

THE CHOICE OF A LAWYER IS AN IMPORTANT DECISION AND SHOULD NOT BE BASED SOLELY UPON ADVERTISEMENTS.
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TDD decision expected this month

By Nancy Zoellner-Hogland

Lake Ozark will not be get-
ting any assistance through
the Missouri Departments of
Transportation (MoDOT) and
Economic Development (DED)
Cost-Share Program to repair
Bagnell Dam Boulevard.

The city had applied for
the matching grant funding,
touted as an “exciting oppor-
tunity for Missouri to turn in-
frastructure investments into
workforce investments” last
summer. Both Mayor Gerry
Murawski and City Adminis-
trator Dave Van Dee said since
the Bagnell Dam Strip was the
lifeblood of the city, the city’s
largest contributor of sales tax
to the state and vital to the
city’s economic growth, they
were optimistic the project
would be approved. However,
when the list of recipients was
released December 16, Lake
Ozark wasn’t on the list.

Rick Hasty, head of the Lake
Ozark Transportation Road
Committee, said that’s why it’s
more important than ever for
the Transportation Develop-
ment District (TDD) plan to
move forward.

Under that plan, an addi-
tional sales tax of up to 1 cent
on every dollar would be col-
lected on all sales made inside
the designated TDD, which
would encompass all stores lo-
cated along Bagnell Dam Bou-
levard from the dam to Osage
Beach Parkway. The collected
tax would be used to repay the
approximate $3 million that
would be borrowed - likely
through the sale of bonds that
would have to be repaid - to
fix the boulevard. For that to
happen, those living inside the
TDD boundaries, which would
also extend down Fish Haven
Road to include the Fish Haven
Senior Housing development
would have to approve the
measure.

“It’s important for business
owners to understand this will
not come out of their pockets —
or their profits. The additional
tax will be paid by the consum-
er and it’s a very small amount
individually. To explain it very
simply - if the tax is approved
by voters, if a tourist bought

a burger and beer that would
normally cost $10 at one of the
restaurants on the Strip, an ad-
ditional dime- 10 cents—would
be added on so the customer
would pay $10.10 for the meal,”
Hasty explained. “I know that
doesn’t sound like enough to
make a difference but when
you look at the number of cus-
tomers that each business sees
in a day and then you multiply
that out by the customers that
are seen all summer - or year-
round —well, that will add up to
a lot of money. So, bottom line,
itwill be a very painless way for
us to get Bagnell Dam Boule-
vard repaired.”

A study completed earlier
this year by Cochran Engineer-
ing found that during the three
days of the Magic Dragon Car
Show, an estimated 43,000 ve-
hicles — 597.2 per hour - trav-
eled on Bagnell Dam Boulevard
and 41,000 — or 569.4 per hour
—traveled the road over Memo-
rial Day weekend.

To get the TDD project start-
ed, Miller Surveying created a
map of the area to be included
in the district. In December al-
dermen unanimously passed
a resolution in support of the
TDD that allowed Hasty to
move forward with his plan
to meet with every business
owner to explain the benefits of
the project. Chris Rohrer, who
agreed to serve as the attor-
ney for the TDD, will prepare
and submit the necessary pa-
perwork to the Miller County
Court for a judge’s approval.
The next step is to request a
special election that will allow
ballots to be mailed to the peo-
ple who reside in the proposed
TDD in April. The decision to
do that has to be made by Janu-
ary 31, according to Lake Ozark
city officials. If the measure is
put on the special ballot, the
ballots can be mailed back
or taken to the Miller County
Courthouse in Tuscumbia. If
51 percent or more vote in favor
of the measure, a TDD com-
mission will be established to
control the money that comes

in through the tax.
Hasty, who has lived in Lake
Ozark approximately eight

years, said he would be willing

to head up the commission.

“I already have about six
years invested in the roads and
because I'm retired, I have time
to be ‘hands-on’ with this,” he
said, adding that he started
working with the city when the
road he lives on needed work.
“lI pestered the city enough
that they filled some cracks
but the road is in bad shape
and needs to be completely
redone. However, in conversa-
tions with Matt, the head of
the city’s Public Works depart-
ment, I learned that because
of the low tax base, the city
didn’t have the funding to do
the work that’s needed on my
street or anybody else’s. The
city owns 93 miles of roads and
as I started looking at them, I
found they also needed atten-
tion. Last year the city hired the
engineer to conduct a study of
the roads I attended the meet-
ings and when the city decided
to set up this committee, I vol-
unteered to be involved.”

The committee has met
several times to discuss fund-
ing options. Van Dee said one
of those options is to adopt a
Use Tax. He said companies
like Amazon, which voluntarily
implemented a local sales tax,
already collect tax on many
products sold online, “But it’s
my understanding thatin cities
where voters have not voted to
adopt the tax, the moneyis kept
by the state. So the key will be
explaining it properly because
residents are already paying it.
We just need their approval to
get it sent to the city.”

Van Dee also said if the TDD
plan is not adopted, the city
will likely have to ask for an in-
crease in property tax.

“Worse case scenario, if they
can’t get the TDD, we're look-
ing at 30 to 35 cents per $100
valuation property tax levy
plus the Use Tax. Anything be-
low that will require the city to
subsidize the road fund with
general fund and the transpor-
tation fund, which means that
we’ll be cutting into the money
we set aside for maintenance.
If we can’t maintain the ‘cur-
rently good’ and they become
‘poor,” it will be a continuous
downward cycle,” he said.

Send Your Public Event Information and News Releases to
Lakebusjournal@gmail.com

Please remember to include photos if available, captions detailing the photographs
and your information in Word (.doc) files

Mortgage $ense

with Michael Lasson of First State
Bank Mortgage

5 Reasons to Buy a
Lake Home

Owning a home at the Lake of the
Ozarks is both a great way to have
some fun vacations, as well as a won-
derful investment. Now is a great time
to purchase a Lake of the Ozarks home,
and Team Lasson is here to help! If
you're still on the fence about taking
this next step, here are five reasons you
should buy a home at the Lake of the
Ozarks!

Outdoor Recreation

This is one of the biggest draws
for people wanting to live at the Lake
of the Ozarks. The Lake provides enter-
tainment both on and off the water, but
especially on the water. With hundreds
of homes lining the shores of our lake,
and with docks attached to those prop-
erties, you can quickly see what people
love about our area! Of course, it's not
all just water-related activities that keep
people’s interest while they stay here.
Hiking, horseback riding, golfing, local
events, camping, hunting, and more are
additional draws as our beautiful Ozark
hills provide a place to enjoy the great
outdoors. On the water, cruising, coving,
fishing, water skiing, wakeboarding are
just a few of the ways people enjoy the
water at the Lake of the Ozarks.
Relaxing Environment

There's nothing quite like waking up
on a beautiful summer weekend, fixing
your favorite breakfast and beverages,
and enjoying the atmosphere from your
beautiful lakefront deck or watching the
sunrise over the Ozark hills, listening to
the birds chirping, watching deer graze
down the hill, and listening to the squir-
rels twittering on the branches above
are some of the beautiful relaxing ways
to enjoy your home at the Lake of the
Ozarks. Others may find social activities
more relaxing, which could involve get-
ting the boat out and hopping from one
|lakefront restaurant to the next, coving
out with friends, and enjoying some fun
in the sun. Still, others may enjoy a day
out on the golf course and wrapping
up the day with a few drinks at your
favorite local spot. The ways to enjoy
and relax at the Lake of the Ozarks are
endless, which is why it's such a popular
vacation destination, and why SO many
people want to own a home at the Lake
of the Ozarks.

Privacy

The Lake of the Ozarks is home to
celebrities, wealthy business people,
and more - but you may not even know
because this area is the perfect place
for some privacy! Of course, others
come down and enjoy a little fan ap-
preciation, so you'll see photos crop up
occasionally, but for those seeking out a
private lifestyle that is still filled with a
vacation atmosphere and a hometown
feel - the Lake of the Ozarks can meet
those needs. If you're looking for discre-
tion in a home purchase at the Lake
of the Ozarks, Team Lasson is here to

assist.
Wildlife

We mentioned it above, but one
beautiful reason to purchase a home at
the Lake of the Ozarks is to get just a lit-
tle closer to nature. The wildlife around
here is majestic and perfectly at home
in their Ozark hills. From whitetail deer,
wild turkeys, squirrels, chipmunks, birds,
fish, and turtles, there are many ways
to enjoy these creatures in their natu-
ral habitat. Whether this is from quietly
immersing yourself in their world from
your back deck to heading over to one
of our two state parks to enjoy a hike
and take in the scenery.

Entertaining

The Lake area offers many forms of
entertainment! We have several venues
that bring in TOP-NOTCH performers to
the area. If you enjoy a good concert,
we have several options for you, and if
you want to enjoy a meal at the same
time, many of our local restaurants
bring in artists to perform as well.

Of course, this could also mean
entertaining guests - which is another
reason to purchase a home at the Lake.
It's the perfect place to bring friends or
family for a weekend away, some time
to catch up, and fun activities that you
wouldn't get to enjoy elsewhere.

Ready to Buy a Lake of the Ozarks
Home?

Team Lasson s ready to help you
purchase your home at the Lake of the
Ozarks! If you've been dreaming about
a lakefront home at the Lake of the
Ozarks, this is an excellent time to pur-
chase. Team Lasson has been helping
homeowners for over 20 years secure
their dream homes, and we want you to
be the next. Visit our website to submit
your application, we look forward to
working with you!

Michael Lasson

Senior Loan Officer

NMLS #: 493712

4655 B Osage Beach Parkway
Osage Beach, MO 65065

Direct: (573) 746-7211

Cell: (573) 216-7258

e-Fax: (866) 397-0318

Email: mlasson@fsbfinancial.com
Website: www.YourLakeLoan.com

A Division of First State Bank of
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affiliate of the Year 2011,
2014, & 2015.
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Road district website usability toi improve

By Nancy Zoellner-Hogland

Soon it will be easier use
your smartphone to check
for road work, sign up for text
alerts, print permits or get in-
formation on adopting a road
on Horseshoe Bend. That’s
because the Horseshoe Bend
Special Road District is updat-
ing its website to be more user
friendly on smartphones or
other electronic devices.

Sarah Amsinger, office
manager for the road district,
said although that type of in-
formation has always been
available, their website was
designed for use on PCs or lap-
tops so information can some-
times be hard to access when
using a smartphone.

“The board voted in Decem-
ber to have MSW Interactive
Designs, our website designer,
do whatever needs to be done
to change that. Otherwise, I
think it’s already pretty user-
friendly. I like the simplicity
of it and think it needs to stay
that way for people who aren’t
‘web-savvy,” she said. “We
haven’t sat down with them
yet to discuss the changes but
the content will pretty much

stay the same.”

Currently any work; proj-
ects like installing a trash
enclosure or mailbox, land-
scaping or creating off-street
parking area — that’s done on
the county right-of-way, which
ranges from 2 feet to 10 feet
from the edge of the pave-
ment, requires a permit from
the district.

The road district also occa-
sionally sells surplus property
and advertises those sales on
the website.

The district’s paving sched-
ule and information about the
Adopt-a-Road program is in-
cluded as is a link to sign up
for weekly text alerts. Those
alerts notify users where to
expect traffic slow-downs or
when roads are temporarily
shut down due to weather or
construction.

“MSW will also configure
the site to provide a secure
connection,” Amsinger said,
adding that they may also add
more information about their
Adopt-A-Road program, which
encourages individuals, fami-
lies, groups or businesses to
adopt sections of the roadway

Lake (hen. Ganoral

Painting, Sealing & Staining Inside & Out
Carpet Cleaning - Housekeeping - Light Hauling
Small to Mid-Sized Condo Management
Leaf Removal - Powerwashing Decks & Docks

106 313-363-6430

RELMBLE

g SHOE 8

-
SPECIAL ROAD DIST

Next Board Meeting: Thursday, January 9, 2020 at 10:00 a.m.

Horseshoe Bend Special Road District #1
134 Verbena Road
Lake Ozark MO 65049

573.365.2832 PHONE
573.365.7081 FAX

INFO@HBSRD.ORG

HOURS
7:30 a.m. - 3:30 p.m., Monday-Friday

L ———
L

Horseshoe Bend Special Road District

Formed in 1962, the Horseshoe Bend Special Road District
#1 covers all public roads on Horseshoe Bend, as well as
Flynn Road and Hidden Acres in Lake Ozark.

Currently, there are about 170 miles in the system. The
roads are Camden County roads,
maintenance responsibility. Funding is primarily from a tax
f levy of .35 per hundred. The District also builds and
maintains a system of hiking and biking trails. Trails within
the Village of Four Seasons are funded by the Village.
Existing trails outside the Village have been funded by the
Lodge of Four Seasons.

PERMITS & RIGHT-OF-WAY

but the district has all

The district’s current website design can be difficult to navigate on a

smart device. That soon will change.

and then periodically pick up
trash on those sections.

“We have a lot of people
who have informally ‘adopted’
their road - they just pick up
trash while they’re walking

Building or Remodeling your home?
Stop by and see our huge selection of
products for every style and every budget

Need personalized service? Call now and
make an appointment with a member
of our experienced staff.

every day or week or whenever.
However, for those who ‘of-
ficially’ adopt a road or a sec-
tion of a road, we’ll post signs
at the beginning and end of
the section to recognize them

or their group. However, in
order for that to happen, they
have to agree to follow a few
safety guidelines and we have
an application that has to be
filled out. Currently people
have to come into the office to
get those and while they’ll still
have to bring them in once
they’re filled out, we may post
them online to make it easier
to access the information.”

All the main roads — Horse-
shoe Bend Parkway, Duck-
head, Susan, Carol, Cherokee
and Bittersweet — are adopted,
as are several side roads. How-
ever, there are still many more
that are available.

Amsinger said they usually
ask people to agree to pick up
trash three times a year before
the major holidays — Memorial
Day, Fourth of July and Labor
Day - so it looks nice when
all the people come down but
participants are not limited to
those times. The road district
provides heavy duty trash bags
free of charge and will pick the
bags up after they're filled if
they’re left alongside the road.

For more information on
the program stop by the office
at 134 Verbena Road during
normal business hours or call
573-365-2832.

& Plumb Supply

Cabmets | Countertops | Kitchen & Bath Faucets &letures | Custom Showers | Appliances

DESIGNER

Kitchens « Baths

924 Hwy 42
Osage Beach, MO 65065
573-348-4464
dkbshowroom.com
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Do you run a
local business?

So do we.

Your Auto-Owners Insurance
policy comes with a local agent -
someone who understands

you and the protection

you need.

Mills e» Sons
INSURANCE

- SINCE
573-365-2002 - www.millsinsurance.com

1869 -

Auto-Owners

INSURANCE

LIFE - HOME - CAR
2701 Bagnell Dam Blvd. Lake Ozark 65049

* BUSINESS

BUSINESS JOURNAL

Advertise in the Business Journal!

It's a great way to reach the thousands of visitors the Lake area has each year! Your
advertisement is delivered to hundreds of locations all around and in the Lake area! Call today!

BA81958

PBW members Charis Patires and Jane Martin, scholarship recipient
Savannah Higgins, PBW members Yolanda Kehr and Peggy Cochran,
and scholarship recipients Christine Chapman, Victoria Marohl and

Haiwe Luttrell.

The Heart of the Ozarks Pro-
fessional & Business Women
hosted their annual Christmas
party and recognized several
Lake area women who received

scholarships this year from the
organization’s scholarship fund.

Each year PBW hands out
non-traditional  scholarships
to women who are continuing
their education. These schol-
arships are awarded based on
achievement and need. Money
raised during PBW’s annual
QuarterMania fundraiser goes
to provide the scholarships as
well as administer grants to lo-
cal charitable organizations. In
2019 these charities were: Citi-
zens Against Domestic Violence,
Kids’ Harbor, the Hope House,
The Community Foundation of
the Lake, Share the Harvest, and

the Lamb House.

QuarterMania will be held
March 29, 2020 at the Inn at
Grand Glaize in Osage Beach.
Doors open at 1 p.m. and the
auction begins at 2 p.m. Table
sponsorships and donations for
the auction are needed.

The mission of the Heart of
the Ozarks chapter of Profes-
sional & Business Women is to
enhance women’s lives profes-
sionally, politically and person-
ally. The group was chartered
in 2006 and meets several times
throughout the year. Member-
ship is $40 per year. Their next
meeting will be February 5, 2020
at11:30 a.m.

For more information about
PBW or QuarterMania, go to
www.pbwlakeoftheozarks.org
or email teampbw@gmail.com.

Pictured are CADV outreach coordinator Amy Thompson, Great

Southern Bank Banking Center Manager Stacie Winfrey, CADV ex-
ecutive director Sheree Keely, and Great Southern Bank employee

Brooklyn Smith.

Great Southern Bank in
Camdenton presented Citizens
Against Domestic Violence
with a $1,000 donation as part
of the company’s A Grand Day
to Celebrate event held Decem-
ber 3.

On December 3 the Cam-
denton branch hosted an open
house to raise awareness for
CADV and the services the or-
ganization provides by passing
out informational material and
refreshments. Branches locat-
ed in rural communities across
the Midwest participated in the

event which donated $1,000 to
25 non-profit organizations.

CADV is celebrating 35 years
of providing free and confiden-
tial services to victims of do-
mestic violence and sexual as-
sault in the Lake of the Ozarks
area. They have a 28-bed shel-
ter in Camdenton, a 24 hour
hotline, crisis intervention pro-
grams, provide court advocacy,
support groups and on-going
support to victims.

For more information go to
www.cadv-voc.org.
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A New Year for

Estate Planning

As we begin 2020, the upcoming
election may be top of mind for many
people. Whether the estate tax is
altered or not, there is always a need
for estate planning as it doesn't just
pertain to taxes. When is the last time
you reviewed your plan? If you can't
answer that question quickly, then
use the New Year as a time to make a
resolution that will benefit your family
for years to come. Here are a few
things to ask yourself.

Do you have a will? Everybody
needs a will. You need a will even if
you and your spouse have put almost
everything in joint names (in case you
die after becoming the sole surviving
owner). You need a will, to dispose of
personal things and tie up loose ends,
even if you place the bulk of your
assets in a living trust. And you need a
will if you wish to name a guardian for
your children.

Is your planning up to date?
Wills and trust agreements should be
reviewed and revised as needed. If
you have changed your marital status
or your state of residence, become a
parent or grandparent, or experienced
dramatic changes in the size of your
estate or the nature of the assets that
it contains, review your estate planning
now.

Is your choice of executor
and trustee still realistic? When
people make their first, simple wills,
usually they name a spouse, relative
or close friend as executor and trustee.
As your estate grows, and your
estate plan becomes more complex,
however, designating an inexperienced
individual to handle your estate is no
kindness.

Your executor, the personal
representative of your estate, will be
called upon to assemble, inventory
and evaluate all your assets; oversee
the preparation of complex income
and estate tax returns; counsel your
beneficiaries; and keep detailed
records.

If your estate is to be held in a
continuing trust for your beneficiaries,
your trustee will be called upon
to provide prudent investment
management, to  continue  to
counsel beneficiaries and to provide
comprehensive reports. Both jobs

A Matter of Trust

Trenny Garrett, J.D., CTFA
Senior Vice President

are demanding, and both place the
inexperienced at risk in terms of
personal financial liability.

Have you planned your
whole estate? Your life insurance,
your IRAs, your money in the company
retirement plan—these are examples
of estate assets that typically are not
controlled by your will. Instead they
go directly to the beneficiaries you
designate. Make sure your beneficiary
designations are up to date and
compatible with the other elements of
your estate plan. If you established a
living trust some years ago, check to
make sure that title to later-acquired
assets has been transferred to your
trust.

Do you have a buy-sell
agreement for your business?
Business interests often require special
planning. A buy-sell agreement with
other owners or key employees can
provide a business owner's estate with
needed liquidity. And if the pricing
formula in the agreement is realistic,
it may prevent tax valuation disputes.

If any of these questions have
given you more than a little to think
about, | encourage you to meet with
an estate planning professional who
can guide you and provide objective
advice. Maybe it's time to consider a
living trust, or maybe it's simply time
to do some tidying up of your current
estate plan. Either way, we are always
here to help. Contact Trenny Garrett
at (573) 302-2474 or trenny.garrett@
centraltrust.net.

The information in this article is not
presented as personal, financial, or legal
advice and should not be relied upon as
a substitute for obtaining advice specific
to your situation.
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Missouri Department of Commerce
and Insurance recommends workers’

comp rates decrease for 2020

The Missouri Department
of Commerce and Insurance
is recommending a 1.6 percent
decrease in workers’ compen-
sation insurance loss costs for
2020. This marks the sixth year
in a row that average workers’
compensation rates will de-
crease.

The 1.6 percent decrease in
loss costs between Jan. 1, 2019
and Jan. 1, 2020 is driven by
declining lost-time claim fre-
quencies. Increasing average
medical claim costs partially
offset the decrease.

“Missouri’s lost-time claim
frequency continues to de-
crease due to safety improve-
ments in the workplace, but
average medical claim costs
have increased every vyear
since 2014,” said Department
of Commerce and Insurance
Director Chlora Lindley-My-
ers. “Recommended loss costs
are decreasing for 2020, but

the magnitude of the decrease
has fallen since 2019 due to the
rise in average claim costs. I
encourage employers to shop
around for the best workers’
comp rates. The department
provides an online rate checker
to assist employers with com-
parison shopping.”

Prospective loss costs are
intended to cover indemnity
and medical payments for in-
jured workers and some of the
expenses associated with pro-
viding these benefits. Insurers
use loss costs to set their work-
ers’ comp rates. Every year, the
National Council on Compen-
sation Insurance (NCCI), an
industry-funded group, files
advisory loss costs with the
department. The department
reviews the NCCI's methodol-
ogy and assumptions and de-
velops its own recommended
loss costs. Under Missouri law,
insurers may set their rates

based on the NCCI's recom-
mendations, the department’s
recommendations, or their
own actuarial analysis. Insur-
ers are not required to change
their rates in 2020, regardless
of the recommendations made.

Both the NCCI and the de-
partment propose an overall
loss cost decrease of 1.6 per-
cent for policies effective Jan.
1,2020.

The NCCI's proposed aver-
age changes in loss costs by in-
dustry group are shown below:

Manufacturing: -0.7%

Contracting: -1.7%

Office and Clerical: -1.6%

Goods and Services: -1.9%

Miscellaneous: -1.8%

The NCCI's 2020 loss cost
filing and the department’s in-
dependent actuarial review are
available on the department’s
website.

Shootout committee awards

he Shootout draws thousands of spectators each year, and the addition of
expands that audience many fold. Photo by Funlake.com

Ron Duggan, president of
the Lake of the Ozarks Shoot-
out, recently announced that
Benne Media has retained the
broadcast contract for a three-
year period.

“We’ve looked at every as-
pect of the Shootout and are
constantly striving to better
our event. Benne Media has
brought another level of pro-

il

broadcast contrat wBenne Media

fessionalism to the event and
we're very comfortable with
our relationship,” Duggan
said.

In 2019 the Shootout TV cov-
erage aired statewide and on
several regional cable systems
and was streamed live online.
Benne said he would continue
to designate Cool 102.7 as the
only radio outlet for the event.

“In addition to raising over
$350,000 for Lake Area chari-
ties in 2019, it’s the lake’s sin-
gle largest event and a great
opportunity to showcase ev-
erything the lake offers. It de-
serves this type of effort and
coverage. We'll continue to
explore even more opportuni-
ties for exposure in other mar-
kets,” he said.

Building an effective
web presence

with Alycia Conrad, Social
Media Coordinator at MISW
Interactive Designs LLC

Internet Marketing
in the New Age of

Google
Google is Changing... Again!

Google has changed dramatically
since it began in 1998. Back in the
day, when someone typed a search
into Google, it returned 10 simple
website links in blue. Ranking on page
one for Google became extremely im-
portant and businesses scrambled for
top visibility. Once again, Google has
changed the game by altering the way
it produces results.

1. Google Wants to Keep You
on Google!

Google used to primarily direct
traffic to other businesses’ websites,
but now they do everything they can
to keep you on Google.com. Search for
“substitute for baking soda” and an
“"answer” pops up at the top of the
page in large font - "baking powder.”
How convenient, right? Unfortunately,
the answer Google selects for this
magic box isn't always the best answer,
it's just AN answer. Most users never
dlick through to the website, and you
lose important views from consum-
ers. Less than half of Google searches
today result in a click to a business
website.

Solution:

Don't put all your eggs in one
basket. You cannot depend solely on
Google organic rankings anymore. Di-
versify your marketing budget and get
in front of customers everywhere they
spend time: social media, email, text
and traditional marketing.

2. Google Wants to Give More
Options

Previously, your website could rank
several times on page one and domi-
nate search results. Now Google wants
to show less repetitive content, and it
could spell trouble for your business.
Unless Google finds your additional
content especially relevant, your busi-
ness will only appear once in search
results. If your marketing plan relies on
ranking multiple times on page one,
you may need to adjust your strategy.

chia Conrad

Solution:

Buying a page ad on Google could
help your business get listed on page
one in addition to organic results. Tak-
ing up more space on Google helps
increase exposure and could be the
edge your business needs to beat com-
petitors.

3. Google is Getting Smarter

Google has developed a new ad-
vanced language processor that ana-
lyzes whole phrases, rather than just
picking out individual words from us-
ers' searches. Google is trying to deter-
mine the intent behind a user's search
S0 it can answer more complex ques-
tions. For your business, focusing solely
on key words may not cut it.
Solution:

Put thought into the phrasing of
the text on your website as well as key
words. Create expanded content that
helps answer questions consumers are
asking about a business or product like
yours. Be the answer people are look-
ing for!

If your business is struggling to
rank in search results, it could be time
to implement a new marketing strat-
egy. Consider hiring an agency to re-
vamp your website, implement Google
page ads, and create a social media
campaign to keep your business top-
of-mind in 2020.

Alycia Conrad, Social Media Coor-
dinator

MSW Interactive Designs LLC ~ We
put the web to work for you!

573-552-8403, Alycia@mswinter-
activedesigns.com

www.PutTheWebToWork.com
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The Lake Area Chamber recently held a ribbon cutting for the Law
Office of Mark Webb at 4834 Osage Beach Parkway Suite 202 in

Osage Beach. The ribbon cutting took place on December 13th, 2019

at 11:30 am. Attendees included staff members, as well as several
Lake Area Chamber staff, board members, and volunteers.

For more information, visit their website at www.markwebblaw.com

or call (573)-302-0897.

Modern
Times

Happy New Year! We are 10
years past the year 2000 so it's time
to get into the 21st century with your
vacation rental property! Technol-
ogy is changing so rapidly that if you
don't keep up your property will be
dated before you know it.

By now you should not have any
old box televisions or VHS players in
your home or condo. Every television
should be a flat screen, at least 32
inches in the bedrooms and 40 to 75
inches in the living room, depending
on the size of your room. Any smaller
than that and people will avoid your
property when comparing amenities.

Today you can save hundreds of
dollars per year by cutting the cord!
You should take advantage of smart
t.v. technology and utilize streaming
services and other smart tv. plat-
forms. Many services are anywhere
from $10.00 to $50.00 per month. In
most cases you should be able to save
$500.00 or more per year by switch-
ing to smart t.v.'s. We upgraded one
of our rental homes this past year.
Our savings for the year paid for three
smart t.v.'s and next year our owner
will save $1000.00 compared to his
old satellite service.

For the time being you should
have a Blu-ray player but | imagine
that within about another 10 years
dvd’s will be a thing of the past as you
will be able to pay and see just about
anything you want with the press of
a button.

You may want to look at adding
other smart devices to your property
as well. Adding smart lighting sys-
tems, thermostat controls and ex-
panded Wi-Fi capability will enhance
your property and potentially save
you money in the long run. Also add-
ing usb ports around the home will
make your property more attractive

Managing Rental Property

Russell Burdette

as well.

LED light bulbs are now a lot
less expensive than even just a few
years ago and can reduce your elec-
tric consumption quite a bit. A year
and a half ago we switched out our
old florescent fixtures at our office to
LED panels. Our electric bill has been
lower 13 out of the 18 months since
they were installed and we saved
$1200.00 off our overall electric bill
this past year!

The final piece to stepping into the
21st century is your lock. People have
been using keys for hundreds of years
but in the last 20 years keyless entry
technology has come a long way. We
have been using the Schlage keyless
entry locks for the past 10 years and
have had great results. We currently
have over 100 rental properties with
all but four of them utilizing the same
style Schlage keyless entry. No keys
to lose, very few issues and they last
about 10 years or longer on average.

Russell Burdette is the owner of
Your Lake Vacation, a professional va-
cation rental management company
at the Lake of the Ozarks since 1986.
If you would like a vacation rental
market analysis or more info on rent-
ing your home or condo as a vacation
rental, please call 573-365-3367 or
e-mail russell@yourlakevacation.com

REINHOLD
ELECTRICnc

Reinhold Electric, Inc. proudly serves the St. Louis Metro,
St. Charles, Wentzville, lllinois and Lake of the Ozarks areas.
We offer 24 Hour Emergency Service

Residential-Commercial-Industrial

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com
or Email: Katie@reinholdelectric.com
Please visit our website at: REINHOLDELECTRIC.COM

DESIGNER'S SHOWCASE
REMODELING, LLC

Your next Remodel

Deserves the expertise and experience you will find at Designer’s Showcase Remodeling!

Our Award-Winning staff can
handle projects at any price
point and will consult with you 7,
on your project FREE with no \
obligation. We specialize in
making kitchens, baths, decks,
outdoor spaces and more into
the rooms you’ll want to be in.

Remodeling
You Can Trust...
Designs That
You'll Love.

Lake of the Ozarks Remodeling Experts!

National Kitchen & Bath Association

www.designersshowcase.me = 800-329-1620
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NSURANCE AGENCY

Nationwide’

Nationwide.

Golden Rule Insurance
573.348.173]1
www.goldenruleinsurance.com

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home
Office: Columbus, OH 43215. Subject to underwriting guidelines, review, and approval. Availability
varies. Nationwide, Nationwide Is On Your Side, and the Nationwide N and Eagle are service marks
of Nationwide Mutual Insurance Company. ©2017 Nationwide CPO-0836A0 (08/16) 6831741

EXCEPTIONAL VACATION RENTAL
MANAGEMENT

Your Lake Vacation is one of the Lake’s premiere professional
vacation rental companies conveniently located in the
heart of Osage Beach. We provide exceptional customer
service, housekeeping, maintenance, accounting, marketing,
interior design and 24 hour emergency services. Join our
family of 100+ private homes and condos today!

- The Lake of the Ozarks leading innovator in professional
vacation rental management

- Over 30 years of experience in the vacation rental industry

- We are a local brick and mortar, family owned and
operated company

- Experience effective communication with our team of over 10
dedicated employees

4571 Osage Beach Pkwy
Osage Beach, MO 65065
573-365-3367
www.YourlLakeVacation.com

Your Lake Vaeation

Nightly vacation rentals @ Lake of the Ozarks

We make it simple.

Paperless. Keyless. Stress-less.

“Insurance Talk”

with Belinda Brenizer of
Golden Rule Insurance

How can you CUT
your Insurance
Costs?

The purpose this article is to give
you some tips to help reduce your
insurance costs. It doesn't fit for
everybody but hopefully it will help
you to consider what fits your needs.
Everyone has different insurance
needs and it is not the cookie cutter
“only buy what you need” idea
tossed around by TV or social media.

Tip #1-Become an
investigator. | know this takes
time something we are all short of,
but it will help reduce your costs
if you take the time to investigate
what products you really need and
ones you don't.

Ask for alternatives and options
to consider self-insuring  some
property items or physical damage.

Don't just look for lowest price.
If it is the cheapest price, it probably
means inferior policy or coverages.

Insurance policies are not the
same for each company and have a
lot of exclusions

Tip #2 ASK for credits. A lot
of carriers have credits available
especially on homes so let them
know if you have things like alarm
system, smoke alarms, live in gated
community, good student auto
credit, short mileage, new roof,
water alarms or cameras. Ask your
agent for what credits are available
and see what you can qualify for on
both home and auto.

TTip #3 Multipolicy
discounts. It makes a tremendous
difference if you put your policies in
one company.

The companies want your
account and will credit for auto/
home, RV's, boats etc. Don't make
the mistake that some use “I like
to spread my business around”. It
is costing you and most likely your
agent that has one policy would not
be upset if you aren't going to do
multipolicy.

TIP #4 Carefully consider
Self Insuring some things by
carrying higher deductibles, not
insuring some small low value items
like golf carts, Boats, ATV/UTV. Insure
for the loss that can really cost you
like liability claims and self-insure

Belinda Brenizer CICLRWCS

small  property/physical damage
claims. Check your insured values
annually to be sure you are not over
insuring items or need to update
coverages. Keep policies current.

Tip #5 Be your own Risk
Manager. Are there things you are
doing that puts your assets at risk
and makes your insurance higher?
Consider things like trampolines,
putting jewelry/collectibles in safe
deposit, animal exposures on
premises, sharing ATV with children,
and other higher risk activities. Also
watch Volunteering for boards or
associations. Always check that
they carry Directors/officers liability
to protect you. If not, | suggest not
being on them as you can be named
personally.

Tip #6 SEEK EXPERT ADVICE.
Ask questions to your agent and
get things like insurance quotes
inwriting that lists coverages
and limits. Go to a professional
agent whether it is a direct writer
or Independent agent. Be sure
they have been in business a
longtime and look for people
with  Certifications in insurance.
Certifications are an indication that
they have had professional training
as well as updates each year.
INSURANCE carriers are not the
same and normally so BE AWARE.
Professional agents really do want
to do a good job for you and design
a program to protect you. Belinda
Brenizer is a Certified Insurance
Counselor with the Golden Rule
Insurance Agency in Osage Beach.
She can be reached at 573-348-1731
or at Belinda@goldenruleinsurance.
com for additional comments or
questions.
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Crosswords Solution Marketing the Lake

Puzzle on page 24

Send Your Public Event Information and
News Releases to
Lakebusjournal@gmail.com

Please remember to include photos if available, captions detailing
the photographs and your information in Word (.doc) files

Warranty Work

Engine Repair. &
Replaeementv

mmm |

‘Protect Your Investmentl Winter.is

‘OutDrive
~Specialists

~ Rebuilding

Replacemenis

@%@Mﬁﬂ@m,, K

continued from page 1
guidance and answer ques-
tions.

The project wrapped up De-
cember 6 with a presentation
before a dozen or so business,
organization and municipal
leaders. Teaching assistant
Phillip Arnold, first explained
the purpose behind the pro-
gram.

“We implemented this is be-
cause up to this point, a lot of
the (class) work is either theo-
retical or smaller projects that
came with a lot of guidance.
This project, part of the profes-
sional development quorum,
allowed the students to work
independently yet coopera-
tively in a real world setting on
a project that did count and
that would include follow-up
by the stakeholders they were
serving. The project allowed
the students to apply what they
learned and help them also
helped the students get ready
for the next level — internship,”
he said.

The group consisting of stu-
dents Ethan Thomas, Graham
Causnell, Huzaifah Hamid,
Jack Ehrhardt, Garrett Tucker,
Mitchell Harris and Karsten
Short, spoke first. Their mis-
sion statement was “To create
a brand and identity that goes
beyond just the lake and tour-
ism. Our goal is to increase the
attraction of the Lake of the
Ozarks area through economic
development - specifically to
people and companies across
the three counties we are serv-
ing: Camden, Miller and Mor-
gan.”

They said the goal of their
tagline, “Land by the Lake -
Community Driven, People
Focused,” was to unify the tri-
county region behind a mes-
sage that shows the region has
more to offer than tourism.
With a quality health care sys-
tem, school districts willing to
work with companies to pro-
vide apprenticeship training,
expanding airports, plenty of
land and affordable land pric-
es, they said they felt that was
obtainable and cited existing
manufacturers and the soon-
coming Quaker Window Factor
as examples of why it was. The

Lake’s central location not only
in the state but in the nation
onlyadded to its attractiveness.

The only challenges they
foresaw were finding ways to
attract companies unfamiliar
with the area and then con-
vincing them to invest here.
Challenges to building tourism
included determining how to
draw from a wider market and
finding ways to complete the
large number of renovations
that were needed to improve
the overalllook of the Lake.

To accomplish their goals,
the students suggested incor-
porating elements of content
writing, enlarging social media
presence, and increasing expo-
sure to the community through
aregional blog, monthly videos
highlighting business suc-
cesses and growth, and pos-
sibly even developing a radio
presence or podcast that talked
about community projects.

The second team to present
consisted of students Ashleigh
Boots, Britni Gortner, Karah
Wardell, Kiley Williams, Sam
Lowe and Shane Brannigan.

Their mission statement was
to make LOREDC the leading
economic development orga-
nization in the three country
region by aggressively pursu-
ing targeted growth opportu-
nities for the Lake of the Ozarks
region that would result in “in-
creased wealth, quality job cre-
ation, business startups, and
business retention.”

To achieve that goal, they
said they would find a way to
efficiently connect all three
counties and eight cities in a
way that would appeal to grow-
ing industrial, commercial,
and retail businesses and “sell”
the region as a united whole
to create and maintain suc-
cessful, sustainable economic
growth and further enhance
economic development. The
group also felt the Lake area
should be promoted as a region
“filled with a small-town feel
during the winter months and
a busy it-spot during the sum-
mer months that is rich with
opportunities for business and
families to be established and
grow; an area with a strong
sense of community, pride,

home, longevity; and as a great
place to raise a family.”

They listed an abundance of
“shovel-ready land,” an unem-
ployment rate of 5.33 percent
and strong school systems as
strengths. The “Summer time-
fun time” attitude and slow off-
seasons were listed as weak-
nesses. To boost the off-season
tourism, they suggested adding
winter sports and an indoor
sports complex, which they
said would also provide year-
round activities for residents to
enjoy and make the communi-
ty feel more like a home rather
than a travel spot. They also
suggested attracting a college
or university to the area, which
would result in an immediate
population growth of available
workers, construction of apart-
ments and dorms and the addi-
tion of public transportation.
They said they also felt creat-
ing a downtown area complete
with bars and grills, boutiques,
shops and cafes would attract
young entrepreneurs to the
area.

The group, which chose the
slogan “Come Together. Stay
Awhile,” suggested using out-
reach programs, internship
programs, career fairs and dis-
count programs to attract new
business to the area and mar-
keting winter business during
the summer to boost tourism.

At the end of the presenta-
tion students in both groups
expressed an interest in return-
ing to the area as interns — ei-
ther paid or unpaid.

Kroll said she’s very happy
with the work that was done by
students and is looking forward
to the next step.

“We're already approved to
get another team next semes-
ter but this time, a new group
of students will focus on social
media presence and market-
ing,” she said. “In the mean-
time, our marketing team will
be studying both reports and
pulling out some of the ideas
they like, then the students
will be looking at what the first
groups did and at our ideas to
determine the best ways to get
our word out. Taking it another
step further, I think LOREDC is
thinking about offering an in-
ternship during the summer to
then put that social media mar-
keting plan in place.”
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The cost of operating a business just increased

By Nancy Zoellner-Hogland
The state’s minimum wage

increasedJanuary 1 by 85-cents

to $9.45 an hour. In addition,

the pay for workers who receiv-
ing tips must also total at least
the same hourly rate.

The change 1is required
under Proposition B, a law
amended on November 6, 2018,
which called for an 85-cent per
hour increase annually until
2023, when the minimum wage
would be $12 per hour.

Proposition B also increased
the penalties for employ-
ers who pay their employees

less than the state-mandated
amount. However, the law ap-
plies to private employers only.
Government employees are ex-

empt from the increase, as are
employers who are engaged
in retail or service businesses
whose annual gross income
is less than $500,000. Those
employers not subject to the
minimum wage law and can
pay employees wages of their
choosing.

Although many of the small
businesses at Lake of the
Ozarks fall into that category,
higher wages are typically paid

to attract employees.

A visit to Indeed.com, a job
search website, found that a
front desk clerk position at

QualityInnwould startat $10to
$10.50 an hour; Stanley Steam-
er is willing to pay $14 to $16
an hour for a carpet cleaning
technician; the McDuffey Law
Firm was advertising a starting
wage of $12 to $15 an hour for
a front desk receptionist and a
production worker at Adient, a
factory in Eldon, would start at
$12.62 - $13.12 an hour

Under the Missouri statutes,
the state minimum wage rate

OLDI _@A@_,ﬁ,

573.317.4317
678 Old Kinderhook Dr. | Camdenton, MO
www.OldKinderhook.com

will change as follows for those
business and workers that qual-
ify:
$9.45 per hour beginning
January 1, 2020;
$10.30 per hour beginning
January 1, 2021;
$11.15 per hour beginning
January 1, 2022; and
$12.00 per hour beginning
January 1, 2023.
According to the U.S. Bureau
of Labor Statistics, more than 1

million hourly workers in Mis-
souri qualify for minimum
wage. To learn more about oc-
cupational employment and
wage estimates calculated with
data collected from employers
inallindustrysectors in metro-
politan and nonmetropolitan
areas in Missouri, visit https://
www.bls.gov/oes/current/
oes_mo.htm#00-0000

A Look Back

At the end of this decade, I've
researched the lake real estate mar-
ket stats to show how the market
looked in 2019 stacked up against
2010.

Sales of lakefront homes in-
creased 64.7 percent in the past
year compared to ten years ago
while 2019 lakefront home sales
had a slight decrease of 1.6 percent
from 2018. The 2010 median sales
price was $230,000 and in 2019
was $295,000 or an increase of 28
percent.

Sales of non-lakefront homes
increased 63.7 percent over the de-
cade and decreased from 2018 to
2019 by 2.4 percent. The 2010 me-
dian sales price for non-lakefront
homes was $90,000 and in 2019
was $149,000 or an increase of 65
percent.

Condominium units saw the
largest increase of residential sales
since 2010 with an 88.9% increase
in 2019 and sales from 2018 to
2019 increased by almost one per-
cent. The 2010 median condo sales
price was $153,000 and in 2019
was $163,000 for an increase of
6.5%.

Reviewing the ten-year data, |
feel the overall market has expe-
rienced a solid, steady increase.
Median sales prices have increased
less than ten percent per year and
total number of sales has increased
less than ten percent per year for
residential properties. | expect
2020 to maintain the same solid
growth and | also believe that in-
ventory will continue to be tight.

Residential properties will still
have a short time on the market as
long as they are not grossly over-
priced, and sellers will continue to
enjoy having the needle on their
side while the Seller's Market con-
tinues. Even though sellers have
more advantage, you can see from
the ten-year data that Lake of the

As the Lake Churns

Rea/ Estate and Lake News
with C. Michael Elliott

Ozarks real estate is still an excel-
lent investment. If you are still un-
decided on whether to purchase in
2020, take time to visit with myself
or one of my agents. We'd be hap-
py to give you a more in-depth mar-
ket report on the specific property
type, area and price range you are
considering. There are still good
buys coming on the market week-
ly and we'd be happy to help you
decide how best to maximize your
dollar and create the best future
investment return.

| have compiled this data from
the Lake of the Ozarks Board of Re-
altors’ Multiple Listing System for
the time frame beginning January
1, 2010 and ending December 30,
2019.

Michael Elliott has been selling
real estate at the Lake of the Ozarks
since 1981. He is one of the most
respected brokers in the area. If you
would like to work with Michael in
the sale or purchase of property, or
have interest in a career in real es-
tate, contact him at 573.365.SOLD
or cme@yourlake.com or stop by C.
Michael Elliott & Associates, 3738
Osage Beach Parkway. View thou-
sands of lake area listings at www.
YourLake.com. You can also view
each months’ article, ask questions
and offer your opinion on Michael’s
real estate blog, www.AsThelLake-
Churns.com
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USB-C Magnetic Adapter

Many more USB-C devices are cropping up these days, and we all know
how fragile those connectors can be while using them in bed, or on the
move. Get the convenience and safety of a magnetic release for your
important devices-- lessen the risk of damaging the device or the cord
with these magnetic connectors. They're not exactly cheap, but far less
than the cost of a repair bill to replace a charging socket-- if it's repairable.

PEnIYLE

Amazon Echo Show 5

This one was recently released by Amazon for 2020 and not only can
you still use it to ask Alexa to show you things like the latest headlines,
the weather, music videos, TV shows and more-- you can also play
games and even see your favorite people when you call them up. The
best part? The new privacy control. Simply toggle off the camera and
microphone with the touch of a button on top. Plus, it's way more

Cool Gadgets and Gizmos
for the Geek in All of Us

Polaroid One Step

Now for the retro entry-- some of our older readers can no doubt
remember the Polaroid Instant Land Camera and the craze it started
back in the day. Did you shake the pictures to dry and speed the
developing? The modern twist on that nostalgic look back is the
Bluetooth-enabled version for 2020. It has a 60-day battery life,
allows you to toggle between standard and portrait lens, plus will

The Hogore Magnetic USB-C Adapter $25 www.amazon.com

GLIMPSES OF THE LAKE'S PAST

THE SQUARE DANCE
PROMOTERS

Square dancing, a form
of folk dancing, dates back
hundreds of years. It came to
America with the European set-
tlers and 19 states have square
dancing as their official state
dance according to Wikipedia.
Organized square dancing, as
a compliment to round danc-
ing, actually began at Lake of
the Ozarks in 1931 when Mr.

and Mrs. M. G. Crowder built
the Welcome Inn on the Bag-
nell Dam strip just west of the
large parking lot at the west
end of the dam. The Crowders
were square dancing fans and
began promoting it at their es-
tablishment. They are reported
to have drawn huge crowds on
Saturday nights in the early
1930s. Unfortunately, their op-
eration faded into the mists of
time as first the Great Depres-

compact than the original. $80. Amazon.com

sion and then World War II de-
pressed activities at the Lake.
Following World War IT tour-
ism blossomed nationwide and
the Lake of the Ozarks area
exploded with new develop-
ment and entrepreneurs who
organized large square danc-
ing venues. Among these en-
tertainment pioneers were Lee
Mace of Ozark Opry fame, Carl
Williams who owned a grocery
store in Osage Beach, the Bill

make your photos Insta-presentable. $140. Amazon.com

With Dwight Weaver

Hagedorn family of Kirkwood
Lodge, and Buford Foster of
Camdenton. Buford Foster
had the Nighthawk Café and
turned its basement into a
square dancing center where
he trained and promoted a
lively group named “The Tad-
poles” made up largely of mid-
dle-school kids. He also had a
square dancing stage at Lake
Park (Photo: A square dance
under way along the Niangua
Arm of the Lake at Lake Park
in the 1950s, courtesy Missouri
State Archives.)

The Hagedorn family, with
the assistance of Les Gotcher

out of Hollywood California,

and his wife Winnie Miller, es-
tablished the Gotcher Square
Dance Institute at Kirkwood
Lodge in Osage Beach. Later,
Marshall Flippo, who became
part owner of Kirkwood, pro-
moted square dancing at the
Lodge in the 1970s and 80s.

Contact him at: dwightweav-
er@charter.net or call 573-365-
1171. Visit www.lakeoftheo-
zarksbooks.com to obtain more
information or to purchase one
of his books on line.

The author’s latest book
on Lake history — Images of
America, Osage Beach - is
now locally available and is a
pictorial history of Osage Beach
from 1880 to 1980.
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Making Homeowners’ Dreams Come True For 30 Years

by

1-800-437-8848

diyjday

Highway 5 ¢ Laurie
www.ozarkhomes.com
573-374-4041 Office
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Medical Marijuana

continued from page 8

Cancer; epilepsy; glau-
coma; intractable migraines
unresponsive to other treat-
ment; a chronic medical con-
dition that causes severe,
persistent pain or persistent
muscle spasms, including but
not limited to those associ-
ated with multiple sclerosis,
seizures, Parkinson’s disease,
and Tourette’s syndrome; de-
bilitating psychiatric disor-
ders, including, but not lim-
ited to, post-traumatic stress
order, if diagnosed by a state
licensed psychiatrist; human
immunodeficiency virus or
acquired immune deficiency
syndrome; a chronic medi-
cal condition that is normally
treated with a prescription
medications that could lead
to physical or psychological
dependence, when a physician
determines that medical use
of marijuana could be effec-
tive in treating that condition
and would serve as a safer al-
ternative to the prescription
medication; terminal illness;
or, in the professional judg-
ment of a physician, any other
chronic, debilitating or other
medical condition, including,
but not limited to, hepatitis C,

amyotrophic lateral sclerosis,
inflammatory bowel disease,
Crohn’s disease, Huntington’s
disease, autism, neuropathies,
sickle cell anemia, agitation of
Alzheimer’s disease, cachexia,
and wasting syndrome.

Eleven other requests from the Lake
area for cultivation facilities were de-
nied:

Moaz Industries LLC at 24 Putt N Bay
Drive in Sunrise Beach, with a score of
1398.49

Missouri Grown Releaf, LLC at 25
Castlewood Road in Eldon with a score
of 1328.05

Missouri Oz, LLC at 400 Dogwood
Road in Lake Ozark with a score of
1307.83

Northern Roots LLC 14 Allen Road in
Eldon with a score of 1276.26

Seven Points Agro-Therapeutics Mo,
LLC at 30894 Copperfield Road in Gra-
vois Mills with a score of 1260.88

Missouri Medical Manufacturing
LLC at 154 Sherman Ridge in Gravois
Mills with a score of 1258.80

Missouri Medical Options LLC at 877
State Road TT in Sunrise Beach with a
score of 1245.97

Western Edge Productions 1 LLC at
1175 Industrial Drive in Eldon with a
score of 1240.10

Roots Canna LLC Bannister Hollow
in Macks Creek with a score of 1181.73

Tax Time Tips

1. Make the most of your em-
ployer’s tax-free benefits.

If you have a flexible spending
account (FSA) balance, find out if
your employer has implemented
the new rule allowing a carryover
of up to $500 in excess funds.

If not, use the remaining bal-
ance by Dec. 31 so you don't lose
that tax-free money.

Maximize the tax benefits for
retirement savings by contrib-
uting up to $19,000 to a 401(k)
and $6,000 to your traditional
and Roth IRAs ($7,000 for 50 and
older).

Unlike most tax benefits, IRA
contributions made up until the
tax filing deadline can count to-
ward 2019 totals if you designate
them for that purpose. Anything
contributed after April 15 auto-
matically goes toward the next
year.

Even if you can't reach the
contribution limits, contribute
enough to maximize your em-
ployer’s match.

Additional retirement tax
benefits are also available for
employees with lower incomes,
freelancers, and sole proprietors.

2. . Pay your property taxes or

mortgage payments early

Homeownership offers many
tax breaks, but to maximize
them, you need to make some
moves by Dec. 31 to lower your
tax bill.

If you haven't reached the
maximum amount of your home
mortgage interest or real estate
tax deduction, pre-pay your Jan-
uary mortgage payment or your
2020 state or local property taxes
before Dec. 31.

Additionally, due to tax re-
form, you may want to con-
sider pre-paying all of your 2019
property taxes as a result of the
$10,000 cap on deducting state
and local taxes. If you think your
state and local tax deduction will
be higher than the $10,000 cap
in 2019, deducting your property
tax amount now will allow you to
still take advantage of those tax
benefits.

This same strategy applies to
student loan payments.

If you haven't reached the de-
duction limits, pre-pay spring
tuition or your January student
loan payment before Dec. 31 to
lower your tax bill.
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How to Craft a Strategic Plan for Your Small Business

Submitted by Lake of the Ozarks
SCORE

When preparing for the
future of your business, you
should be aware of the impor-
tance of strategic plans to help
keep your business on track.

Know the Differences Be-
tween a Strategic Plan and a
Business Plan

A business plan focuses on
the viability of a company and
typically covers no more than
the upcoming year. Business
plans are also regularly used in
thebeginning stages of starting
a business and can include ob-
taining funding and develop-
ing all aspects of the business
before getting started. During
this stage, you must investigate
the market and establish real-
istic financial goals to create
your business plan.

A strategic plan, on the other
hand, is more conceptual and
dynamic. It serves as a road-
map for your small business to
reach its goals. It allows you to
gauge your company’s perfor-
mance, strengths and weak-
nesses over time. By revisiting
the plan regularly, you can
analyze and update marketing,
sales, product development,
operational and revenue goals
to achieve your desired results.

Write Your Mission State-
ment

The first step of creating
your strategic plan is to write
your company mission state-
ment. Your mission statement
can range from a sentence to
multiple paragraphs, but it
should convey your company’s
purpose to customers, employ-
ees, and the community.

When developing a mission
statement, ensure the state-
ment will answer the following
questions:

Whatis your small business?
What type of organization are
you creating?

What are your products or
services?

What are your target mar-
kets?

Who is your ideal client?

Who is your ideal employee?
What are the desired skills in
team members?

What are your long-term
goals?

After answering these ques-
tions, develop a succinct mes-
sage that can be easily digested
by anyone who reads it.

Set Aside Time to Re-evalu-
ate Your Plan

To create or update your
strategic plan, evaluate current
operations. Periodically, you
should take inventory of your
business and see where you're
heading, what’s working, and
what’s not. When re-evaluating
your plan, focus on the follow-
ing six areas to determine the
state of your small business:

1. Your Clients

Who are your current cus-
tomers? How would you de-
scribe your relationships with
them? Who are your prospec-
tive customers? How can you
attract them?

How to use this information:
Develop new products for your
ideal customers, discover new
ways to connect to customers,
or change up your marketing
efforts.

2. Your Products or Services

What are your products and
services? How are they unique?
What are their benefits? Which
are not selling well? What are
your plans for the underper-
formers? Do you hear any fre-
quent requests from custom-
ers?

How to use this informa-
tion: Determine what products
or services should stay in your
lineup, which should leave,
and what you can add to create
a better experience for custom-
ers.

3. Your Financial Performance
After reviewing past finan-

cial statements, are your sales

growing? What is one thing

Send Your Public Event Information and
News Releases to
Lakebusjournal@gmail.com
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you could change to improve
performance? How can you
achieve that goal?

How to use this informa-
tion: Take a close look at your
sales to determine where you
can either increase revenue or
cut back on expenses in order
to create a better return on in-
vestment.

4. Your Operations

Is your business running
smoothly? Do employees com-
plain about ineffective pro-
cesses? How can you stream-
line operations? Are there
affordable technological solu-
tions?

How to use this informa-
tion: Talk to your employees
about ways the business can be
streamlined. Creating a better
work environment often leads
to happier, more productive
employees.

5. Your Competitive Edge

What makes your company
unique? Consider your culture,
location, resources, staff, tech-
nology and pricing.

How to use this informa-
tion: Discover what makes
your company stand out and
use those qualities to showcase

why your company is so spe-
cial.
6. Your Environment

What external factors, such
as investors, influence your
business? Who are your com-
petitors? How do they affect
your business?

How to use this information:
Knowing what outside factors
can influence your business
changes how you do business.
Recognize when competitors
are doing something unique
and stay ahead of the curve.

Determine and Implement
Goals

After creating or re-evaluat-
ing your plan, you will notice
potential areas of improve-
ment. Pick your top 3 or 4 feasi-
ble goals. Goals are either qual-
itative, such as provide better
customer service, or quantita-
tive, such as increase profits by
5%. They are usually focused
on general performance, finan-
cial performance, operations
and deadlines.

With your list of objectives
in hand, how will you achieve
them? A good technique to ex-
amine the best solutions is a
scenario analysis. This entails

asking “if-then” questions—ifI
change X, then what is the out-
come? You and your team can
perform a scenario analysis of
each action and write the pos-
sible outcomes. These tech-
niques will guide you to create
your new strategic plan.

To learn more, watch the
online workshop “Creating a
Strategic Plan.” For more guid-
ance geared to your business,
connect with a SCORE men-
tor. And check out our other
free resources on strategy and
planning.

You'll find a wealth of small
business-related information,
resources, and training, plus
free, confidential counseling
from more than 11,000 busi-
ness experts. For more infor-
mation about contacting a
mentor or volunteering contact
the Lake of the Ozarks SCORE
Chapter at www.LakeoftheO-
zarks.SCORE.org, by e-mail
at  admin.0493@scorevolun-
teer.org or call 573-346-5441.
SCORE serves Mid-Missouri
with offices in the Lake of the
Ozarks, Columbia, Jefferson
City and Lebanon.

Content marketing
builds relationships.

Relationships are
built on frust.

TRUST DRIVES REVENUE.
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Gattermeir recognized nationally
for protecting, investing in real

estate industry

The National Association of
Realtors® has announced that
Bob Gattermeir, a Realtor®
from Lake Ozark, Missouri, has
become a Sterling R Major in-
vestor in the Realtors® Political
Action Committee. RPAC is a
national bipartisan grassroots-
based political advocacy orga-
nization that works to protect
the real estate industry and the
dream of home ownership for
Lake residents and across the
country.

Bob Gattermeir has support-
ed RPAC for 25 years and has
been a member of the National
Association of Realtors® since
1970. Mr. Gattermeir gradu-
ated from Westminster College
and was honored with the term
"Realtor Emeritus in 2011.

"RPAC" has always been an
important part of my Lake of
the Ozarks Resort Communi-
ty," said Gattermeir.

Since 1969, RPAC has pro-
moted the election of pro-real
estate candidates across the
United States. The purpose of
RPAC is to elect and support of-
ficials who advance the inter-
ests of real estate professionals
and their home buying, selling
and investing clients. In addi-
tion, RPAC uses its resources
to develop public policies that
make it easier for consumers
to own homes and build their
communities through com-
mercial investment. Bob Gat-
termeir's investment will be

applied to supporting home-

ownership, commercial real
estate transactions, and the
very future of the real estate in-
dustry.

Current Realtor® priorities
include working with Congress
and the administration to craft
long-term reform of the na-
tion's infrastructure; tracking
additional changes to the tax
code to ensure reforms are un-
derstood by and beneficial to
our members; and educating
lawmakers about the impor-
tance of protecting the avail-
ability of 30-year, fixed-rate
mortgage financing.

The National Association of
Realtors®, "The Voice for Real
Estate," is America's largest
trade association, representing
1.3 million members involved
in all aspects of the residential
and commercial real estate in-
dustries.
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Crossword Puzzle

THEME: MOVIE CHARACTERS
ACROSS

1. Curacao neighbor

6. Lungful

9. Not on a rolling stone

13. British unemployment checks
14. Schiller's famous poem, e.g.
15. "Will comply” in radio
communication

16. Opposite of liability

17. Napoleon Bonaparte or Louis
Vuitton, e.g.

18. Embedded design

19. Teen with telescopic powers
21. Adventurous professor with
fear of snakes

23. He played it in “Casablanca”
24. Sign of escape

25. Steampunk decoration

28. Thanksgiving tubers

30. Fear of flying, e.g.

35. Bun baker

37. "CliffsNotes,” e.g.

39. Bound by oath

40. Nay, to a baby

41. Bread spreads

43. She takes on PG&E

44, Sacrificial spot

46. Wedding promise?

47. Not yet final

48. Eats between meals

50. Blood-related problem

52. Ship pronoun

53. Diamond’s corner

55. Be obliged

57. Name before X

61. Orphan who wanted more
gruel

64. Love between Abélard and
Héloise

65. Pitching stat

67. Nostrils, anatomically
speaking

69. Pine

70. Fleur-de-____

71. Novelist Wharton

72. Adopted orphan of Green
Gables

73. Auction set

74. Like a disreputable
neighborhood

Solution: Page 17

DOWN

1. Palindromic title

2. CISC alternative

3. Female Superman foe
alongside General Zod

4. Afrikaners’ ancestors

5. Off course

6. First-rate

7. Nuptial agreement

8. Version of a song

9. Mr. Bean'’s ride

10. Paella pot

11. Diagnostic test

12. Bean that rhymes with Goya
15. Distance from side to side, pl.
20. Insect in adult stage

22. Tiny bite

24. Most vital part

25. A barbarian

26. Convex molding

27. Ladies and ____, for short
29. a.k.a. The Mayor of Castro
Street

31. Hutch actor in 2004's “Starsky
& Hutch”

32. Famous Frankenstein
portrayer

33. Like Michael Collins

34. One of Miss Hannigan's
orphans

36. Russell Crowe's Biblical role
38. ____ of the trade

42. Bar seat

45. Type of realistic baby doll
49. Pizzeria owner in “Do the
Right Thing”

51. Strings

54. Olfactory sensation

56. Avoid

57. Poet Angelou

58. Flock's affirmation

59. Bank's provision

60. Dry or salt

61. Brewer's kiln

62. Great Lake

63. Retired, shortened

66. Spanish river

68. Like a wallflower

Happy New Year!
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AUTO & TIRE SERVICE LLC
Complete Auto Repair & Fleet Management

0 = - 1024 INDUSTRIAL DR.
: 0 = : OSAGE BEACH MO

WWW.PRECISIONAUTOANDTIRE.COM

IT'S YOUR BUSINESS.

Whether you've created the business of your dreams or if’'s a
dream-in-progress, you can count on me to help you protect it.
Let’s talk, business owner to business owner.

AMERICAN FAMILY
| INSURANCE |

®
Insure carefully, dream fearlessly.

American Family Mutual Insurance Company,
S.I. & Its Operating Companies,

6000 American Parkway, Madison, WI 53783
006222 - Rev. 4/15 ©2015 - 11216394

Christy Fera, Agent
Christy Fera Agency LLC
Bus: (573) 346-4515
309 W Us Highway 54,
Camdenton

Certified Agency in
Customer Excellence
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Lake Spider Netting

4837 Wilson Drive Osage Beach MO
65065 e (573) 434-4887
tgregg3434@gmail.com

Lake West Chamber of Commerce
PO Box 340, 125 Oddo Dr. Sunrise
Beach MO 65079  (573) 374-5500
director@lakewestchamber.com
www.lakewestchamber.com

Lake West Marine, LLC

350 South Main Laurie MO 65037

(573) 372-8115 hob@lakewestmarine.com
www.lakewestmarine.com

LakeExpo.com

PO Box 1805 ¢ Osage Beach M0 65065
(573) 207-9004 o brent@lakeexpo.com
www.lakeexpo.com

Lakefront Living Realty

4631 Windsor Drive Lake Ozark MO
65049 e (573) 693-1613
stacey@lakefrontliving.com
www.lakefrontliving.com/mo

Laurie Tent & Event Rental

14120 North State Hwy 5 Sunrise Beach
MO 65079 e (573) 374-8368
laurietentrental@gmail.com
www.laurierental.com

S ——
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dealers association

Marine Concepts, LLC

415 Kaiser Industrial Park Kaiser MO
65047 ¢ (913) 908-7223
marineconcepts@ymail.com
www.worldsbestboatcover.com

MarineMax

3070 Bagnell Dam Blvd Lake Ozark MO
65049 o (573) 365-5382
dale.law@marinemax.com
Www.marinemax.com

Marty’s Marine

6755 Highway 54 Osage Beach MO
65065 e (573) 346-0023
sales@martysmarine.com
Www.martysmaring.com

Midwest Touchless Boat Covers

613 SE Brentwood Lee’s Summit MO
64063 * (816) 985-6542
hoatcoverguy@outlook.com
www.midwestboatcovers.com

Nauti Renovations

22024 Saddlefield Court Warrenton MO
63383 # (636) 359-5899
nautirenovations@gmail.com
Www.aquatraction.com

One Source Services, LLC

305 North Locust Ave,PO Box 487
Linn Creek MO 65052 (573) 502-9350
marty@onesourceservices.net
WWWw.0nesourceservices.net

Otto Construction Inc. PO Box 1821 Lake
Ozark MO 65049 o (573) 693-3772
james@ottoconstruction.hiz
www.ottoconstruction.biz

Paradise Upholstery, LLC

PO Box 786 Linn Creek MO 65052
(573) 216-7214 « iaff198@hotmail.com
www.paradiseupholstery.com

PDQ Marine Services, LLC

PO Box 2489 Lake Ozark MO 65049
(573) 365-5900
pdgmarineservice@hotmail.com
www.pdgmarine.com

Performance Boat Center

1650 Yacht Club Drive Osage Beach MO
65065 ¢ (573) 873-2300
brett@performanceboatcenter.com
www.performanceboatcenter.com

Poly Lift Boat Lifts
PO Box 135 Sunrise Beach M0 65079
(573) 374-6545 ¢ mark@polylift.com
www.polylift.com

Premier 54 Motor Sports, LLC
4370 Osage Beach Parkway Osage
Beach MO 65065 (573) 552-8550
brad@premier54.com
Www.premierb4.com

Raftup Technologies

417 Main Street Little Rock AR 72201
(479) 422-0868 © corey@raftup.com
www.raftup.com

RMI Golf Carts

19882 West 156 St Olathe KS 66062
(913) 829-1211
mrogers@rmigolfcarts.com
www.rmigolfcarts.com

Showcase Publishing

2820 Bagnell Dam Blvd., B-1 Lake Ozark
MO 65049 e (573) 365-2323
spublishingco@msn.com
www.lakeoftheozarkssecondhome.com

Summerset Boat Lifts, Inc.

1165 Jeffries Rd Osage Beach MO
65065 © (573) 348-5073
info@summersethoatlifts.com
www.summersetboatlifts.com

Surdyke Yamaha & Marina

5863 Osage Beach Pkwy Osage Beach
MO 65065 e (573) 348-6575
greg@surdykeyamaha.com
www.surdykeyamaha.com

The Dock Box Guy, LLC

PO Box 3627 Camdenton MO 65020
(573) 836-5304
stephen.doll@shcglobal.net

The Real Estate Book

30 0ld Duckhead Road Lake Ozark MO
65049 o (573) 219-0326
hcpage@aol.com
www.realestatebook.com/homes/usa/
mo/lake-ozark

The Wagner Agency, LLC

Farmers Insurance

PO Box 724 Lake Ozark MO 65049
(573) 302-0001
cwagneri@farmersagent.com
www.lakeoftheozarksmaringinsurance.com

r
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Towboat U.S., Lake of the Ozarks

PO BOX 1356 Lake Ozark MO 65049
(573) 216-4701
laketow1@gmail.com
www.firstmateyachtservices.com

Trico Open Water Dock Co.

5298 Osage Beach Parkway Osage
Beach MO 65065 e (573) 280-8299
patrick@openwaterdocks.com
www.openwaterdocks.com

Village Marina & Yacht Club

107 Village Marine Road

Eldon MO 65026 e (573) 365-1800
ryanbrick@villagemarina.com
www.villagemarina.com

Voyage Marine & Storage, LLC

PO BOX 1060 Lake Ozark MO 65049
(573) 365-5900
info@voyagemarineandstorage.com
Www.voyagemarineandstorage.net

Yacht Club Powersports

4760 Formula Drive Osage Beach MO
65065  (573) 348-6200
dan@ycpowersports.com
WWW.ycpowersports.com
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Advantage Marine LOTO, LLC

48 Beachwood Dr Sunrise Beach MO 65079
(573) 374-2231
greg@advantagemaringloto.com
www.advantagemarineloto.com

All About Boats 3597 Osage Beach
Parkway Osage Beach MO 65065

(573) 302-4100 miylersanders@yahoo.com
www.boatozarks.com

Aqua Pest Solutions, LLC

1105 Runabout Drive Osage Beach MO
65065 e (300) 718-1869
aquapestsolutions@gmail.com
www.aquapestsolutions.com

Aqua Stack Mat

2785 West 247th Street Louishurg KS
66053 e (913) 927-8061
sales@aquastackmat.com
www.aquastackmat.com

Atlas Docks, LLC

248 Keystone Industrial Park Drive Cam-
denton MO 65020 e (573) 346-3625
jason@atlasdocks.com
www.atlasdocks.com

B & M Manufacturing

1150 Old South 5 Camdenton MO 65020
(573) 346-7246 mb@haulritetrailers.net
www.haulritetrailers.net

Benne Media

160 Highway 42 Kaiser MO 65047
(573) 348-1958 gsullens@mix927.com
www.lakebusjournal.com

Bergers Marina

PO Box 517 Lake Ozark MO 65049
(573) 365-2337 dan@bergersmarina.com
www.bergermarina.net

_
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Big Thunder Marine

PO BOX 759 Lake Ozark MO 65049

(573) 365-4001 sales@bigthundermarine.com
www.bigthundermarine.com

BoBo Ladders 1177 North Morley Street
Moberly MO 65270 (660) 269-3404
janiman@orscheln.com
www.orschelnproducts.com

Bob's No Wake Zone Boating Radio Show
4655 Osage Beach Parkway, St A Osage
Beach MO 65065 e (660) 492-2720
nowakebob@gmail.com
www.bohsnowakezone.com

Bridgeport Jet Ski PO Box

186 Osage Beach MO 65065

(573) 348-1020 sales@bridgeportjetski.com
bridgeportjetski.com

Camdenton Area Chamber of Commerce
PO Box 1375 Camdenton MO 65020
(573) 346-2227 info@camdentonchamber.com
www.camdentonchamber.com

Captain Ron’s Bar & Grill

PO Box 568 Sunrise Beach MO 65079
(573) 374-8400 duggan@usmo.com
www.captainronsatthelake.com

Captain’s Choice

PO Box 321 Osage Beach MO 65065
(573) 216-0630 hoatliftremotes@gmail.com
boatliftremotecontrol.com

Castaway Customs Midwest

PO Box 155 Jackson MO 63755

(573) 579-1334 ellie@castawaycustoms.com
www.castawaycustomsmwsc.com

Crabco/Rough Water Dock

PO Box 1225 Sunrise Beach M0 65079
(573) 374-0470 john@roughwaterdock.com
www.roughwaterdock.com

D &8B Dock, Inc.

166 Sparrow Drive Climax Springs M0 65324
(573) 347-2327 dbdock@att.net
www.dbdocks.com

Dock Dealers 183 Conquistador Drive
Camdenton MO 65020 (573) 347-0505
steve@dockdealers.com
www.dockdealers.com

Dock Realty/Dock Lifeguard

PO Box 8 Lake Ozark MO 65049

(573) 374-8849 dave@dockrealty.com
www.dockrealty.com

DockGlide

54 Kays Point Ct Four Seasons MO 65049
(573) 693-0041 lisa@dockglide.com
www.dockglide.com

Dog Days, LLC

1232 Jeffries Road Osage Beach MO
65065 e (573) 348-9797
barrettrestaurants@gmail.com
www.dogdays.ws

DockWorks, LLC

18 Penrose Dr., Eldon, MO 65026
(573) 964-1919  Dockworks@dock-
works.net o www.dockworks.net

Drive In Boatwash LOTO

4820 Miliridge Shawnee KS 66226
(913) 638-7980
tony@driveinhoatwashusa.com
www.facebook.com/dibwloto

Econo Lift Boat Hoist Inc.

PO Box 377 Camdenton MO 65020

(573) 346-7161 econoliftmegan@gmail.com
www.econolift.com

Fibersteel Boat Lifts

3910 N Old Hwy 5 Camdenton MO 65020
(573) 346-9688 fibersteel@socket.net
www.lakeboatlifts.com

First State Bank Mortgage

4655 B Osage Beach Parkway Osage
Beach MO 65065 ¢ (573) 746-7211
mlasson@fshfinancial.com
www.yourlakeloan.com

Firstmate, Inc.

130 Century Commerce Loop Labadie
MO 63055 e (866) 570-9707
Support@firstmatecontrols.com
www.firstmatecontrols.com

Formula Boats of Missouri

4810 Formula Drive Osage Beach MO
65065 ¢ (573) 302-8000
joe.gibbs@formulaboatsmo.com
www.formulaboatsmo.com

G & G Marina

1528 Maritime Lane Roach MO 65787
(573) 346-2433 larry@ggmarina.com
Www.ggmarina.com

Golden Rule Insurance Agency

P0 Box 810 Osage Beach MO 65065
(573) 348-1731
nick@goldenruleinsurance.com
www.goldenrulginsurance.com

HydroHoist of the Ozarks

PO Box 1948 Osage Beach MO 65065
(573) 346-7505 kevin@hhboatlift.com
www.hhboatlift.com

Iguana Marine Group

4773 Osage Beach Parkway, Osage
Beach MO 65065 ¢ (573) 355-5027
info@iguanamarinegroup.com
WWW.iguanamarinegroup.com
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Kelly's Port

5250 Dude Ranch Rd Osage Beach MO
65065 © (573) 348-4700
kyle@kellysport.com
www.kellysport.com

Kwik Kar

3730 Osage Beach Parkway Osage
Beach MO 65065 e (573) 552-8460
Jesse. Witt@kwikkarmo.com
www.kwikkarmo.com

L O Profile

PO Box 1457 Lake Ozark MO 65049
(573) 365-2288 o jennifer@lakeprofile.com
www.loprofile.com

Lake Area Chamber of Commerce

PO Box 1570 Lake Ozark MO 65049
(573) 964-1008 kcloke@lakeareachamber.com
www.lakeareachamber.com

Lake Media

4427 Osage Beach Pkwy A300, Osage
Beach MO 65065 e (573) 346-2132
bschneider@lakemediaonline.com
www.lakenewsonling.com

Lake of the Ozarks Convention & Visitor
Bureau o PO Box 1493 e Osage Beach
MO 65065  (573) 348-1599
tim@funlake.com

www.funlake.com

Lake Printing Company

6815 Hwy 54 Osage Beach MO 65065
(573) 346-0600
brad.sprieck@lakeprinting.com
www.lakeprinting.com

Lake Race Corp

2111 Bagnell Dam Blvd, Suite 219 Lake
Ozark MO 65049 o (573) 434-0611
eliteerrandslic@yahoo.com
www.lakerace.com
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Smart Security =~ ©@aseweow

Relax. It's covered while you’re away. |

A Simple App on your phone to keep an eye on your |

business when you’re not there. I

- Remotely control your security system, locks and
thermostat.

- Receive alerts when activity is detected.

- Watch live or recorded video.

0000 &
9:41 AM

My Business

John Mueller
314-575-1396

Security Alarm Systems provided _ 4. G e T
by ACF Alarm Company M F . x| REQUESTAFREE QUOTE

email: sales@securitystl.com AcFALARMTO (MR Front Door NO OBLIGATION | CONTACT US NOW!

Sensors




Lake of the Ozarks Boating January, 2020

Page 28

lake of the ozarks

—=MARINE

dealers association

BOAT SHOW

JANUARY 23RD - 26TH, 2020 | | MARCH 3TH - 8TH, 2020

OVERLAND PARK CONVENTION CENTER ST. CHARLES CONVENTION CENTER
www.OverlandParkBoatShow.com www.StCharlesBoatShow.com

e A - ARANCE
~Qu =P L&) )

APRIL 17-19TH, 2020 | |- =32 FmiEmR s

LAKE OF THE OZARKS SEPTEMBER 25TH-27TH, 2020
www.OzarkBoatShow.com Lake of the Ozarks www.OzarkBoatSﬁow.com

P.0. Box 2235 Lake Ozark, Missour 65049
973480-2300 Email: Mike@LakeOzarkBoatDealers.com
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Pest & Insulation

A B Pest handles all of your home's interior & exterior pest problems,
lawn pest problems, and dock pest problems, too!

ESSENTIAL OIL PEST
TREATMENTS AVAILABLE!

For your Interior, Exterior, Yards, & Docks!

Pest Termite Nuisance Ornamental
We help you Control - Inspection Animals  Services

‘ deal with - Residential < Pre-Treatment « Trapping « Weed Control

UNINVITED e Commercial -« Treatment « Damage « Fertilizer

* Interior Repairs * Fungicide

GUESTS: - Exterior Bed Bugs « Insecticide

* Docks * Inspection < Treatments

Call us for a FREE quote at 573.964.1100 or visit us online at www.abpest.net




BARGE & DOCK

SERVIGE

InC.

FLOATING DOCK & MARINE SYSTEMS

From elaborate to simple-

WEDOITALL

SUB-STRUCTURE
FEATURES:

STANDARD
FEATURES

« 10" M/C Jr. Channel

Sub-Structure

« Welded 100%
« Hot Dipped Galvanized After

Fabrication

« Concrete Decking
« Underwater Brace
 Cleats

+ Cable & Clamps

« Swim Ladder

« All Dock Padding

« Arched Structure Walkways

+ 2"x4" Gauge Tubing Frame Rails
+ Heavy-Duty Under Structure

+ Galvanized

January, 2020

We use only the best materials and
we don’t cut corners!

Our docks are built to last through rough water and
bad weather. Good construction is the key,
otherwise you wind up paying more.

Visit our website for customer testimonials and one
stop for all your dock needs.

Buying a dock

at the lake is one of the biggest

investments you’ll ever make...
DON'T MAKE A MISTAKE

www.ozarkbarge.com

31 Years of Service

Hwy 5 & State Road P « Gravois Mills, MO « Phone: 573-372-5501 « Fax: 573-372-3672
e-mail: ninag@socket.net Steve Gennetten

Lake of the Ozarks Boating
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BOAT LIFT SYSTEMS

Boat Lifts for Speedboats, Pontoons, Fishing Boats, Waverunners & more
Boat Lifts to support up to 20,000 |bs

' Econo Lift uses only the highest quality
— materials in its boat hoists. We use a totally

enclosed polyethylene tank for more stability in
INTRODUCING open or high traffic water situations & durable,

:;IW completely galvanized metal parts!

SHALLOW
WATER
LIFTS!

U b #oZ cortonct swe sewvice/, Wb fnve swe same

-"v! '

k. HifetimejlankdNarranty,
= 5tVrwarrantyfonfourlU SA\Made]G alvanizedlS teel

SafetyAValvesKMGround|Fault!
Deck:Mounted

" No Reground Plastic, No Pigment or W
Harsh Chemicals that could weaken the
MADE IN USA

integrity of the tank!

Find Us Online!
From]Highway/5Take]Pierz3INExitiThen]RightlonlOld|Routel}

)

Boat Ow

*)573-346-7161
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ey the Begt, and Only Cry Omnce.
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! N U

3545 Osace BeacH Pkwy 5250 Dubpe RancH Rp
Osace BeacH, MO 65065 Osace BeacH, MO 65065

§ — ,,) — O

KELLYSPORT.com &4 913-348-3888 573-348-4700

REGAL 25 RX"S

TAKE YOUR BOATING TO THE NEXT LEVEL.

OPEN Monday - Friday
7am - 6pm
& Saturday by Appointment
Elite Roofing & Siding is a Drug Free Company

N7 bamesinardie

OWENS Associate Contractor

CORNING GEN
ROOFING & SIDING
Contractor

Residential and Commercial Roofmg
Siding and Gutter Spemallsts j J
- www. 302RO0F com [z Ri‘:"
ASK ABOUT OUR STANDING SEAM - ;
METAL ROOFING and CUSTOM SHEET 1029 Ozark Care Drlve | Osage Beach, MO 65065

NETALFABRATION. | (573302 00F 3} v o302z
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Manina
5250 Dupe RancH RD
Osace BeacH, MO

19 MM orF GraAND GLAIZE

913- 348-4700

January, 2020

Shownoon
3545 Osace BeEacH Pkwy
Osace BeacH, MO

573 348 -3888

" BIGGEST
& ~ SERVICE CENTER
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IS YOUR DOCK COMPLE 'l‘l

COME VISIT YOUR LOCAL SOURCE FOR QUALITY DOCK SUPPLIES
CWD Supply - Concrete, Welding & Dock ==

>90 OFF :

fr“:%':‘"s":'ié‘.'.'s" 'i'a“'&“é&';'. ) l f

:

oQK BOXE&

Ll TR
:?!Tj ,w- o1z i 3

/3 ulv iy
'.1

GRAVITYGRAPHIX.COM

Buoys
PWC Lifts
Dock Boxes
Post Bumpers
\ Dock Winches
CWD SUPPLY Dock Flotation

\ Mon-Fri 8-4:30
. S e

e Cruiser Cushions www.cwdsupply.com

Ll | ‘; Galvanized Dock Cables 573-348-0434

WetSteps Dock Products HWY D, Osage Beach behind Hyvee
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Cediunng Come See the New
ALV =
T S Ve e

BOATS AND TRITOONS - \-

Marine SeW“eS

2"° LARGEST
LOWE DEALER
IN THE U.S.A.!

MAKING DEALS --* - _
ON NEW TRITOONS! — www.pdgmarine.com

SERVICE: SALES:
AT VOYAGE MARINE - TMM SAILFISE 3007 BAGNELL DAM BLVD.

LAKE OZARK ¢ 573-365-5900 LAKE OZARK ¢ 573-365-7620

'\ personal loan, could be the missing

link between you and your dream.

a Cenfl"dl Bdnk Apply today at any location or —
., of Lake of the Ozarks visit centralbank.net

Strong roots. Endless possibilities: Member FDIC
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© Lifting your dreams. . . from canoes to cruisets.

WWW. S_ummerseiBj) atLifts.com

electnical drownin

It's your responsibilty to have a safe dock.

u:‘«" g“at

CKLIFEGUARD

Dock Warning System
DockLifeguard LLC ‘ Lake Ozark, MO ‘ 573-434-6453

Mvaiable at DockRealtym >

%:“——Cdmﬂ‘entorf'

573-873-5073

DDCKS' LIFTS | SLIPS ‘ACCESORIES SERVICE
|

“NEW)/USED
DOCKS & LIFTS

(573) 374-8849
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LAKEIWESTIMARINE

SALES - SERVICE - PARTS - ACCESSORIES

“Boating made easy whether you're buying L s on
or selling. | want to be your boat guy.” facebook.

- Bob Forbes, Owner

e

CH ECK OUT OUR
STARCRAFTSLS 3 SHOWROOM'

350 S Main Street, Laurie, MO 65037

(573) 372-8115 = mercuRY

www.lakewestmarine.com Levelley
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THE WORLD’S BEST BOAT LIFTS...
AND SO MUCH MORE'

\ : :
e : ’ S o . AlINE
4 AS e > W Ay .. CPHOCE
« Mo Nt .. /
L)
AX AQ‘ T r———

- '[lrs §A\ >
WAVE ARMOR WET STEPS \ . CAPTAIN’S CHOICE
PWC PORTS DOCK LADDERS R CONTR CONTROL UNITS

P " 369
' 277% 5‘
yLift.com Emall‘ €8 olynft com

TO JOT’OUR NEW,S
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