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‘Affordable upscale’ housing coming
By Nancy Zoellner-Hogland

Lake Ozark city officials 
recently received some good 
news – and some not-so-good 
news.

The good news is the Mis-
souri Housing Development 
Commission (HDC) approved 
developer Pete Ramsel’s re-
quest to be included in the 
state’s Low Income Housing 
Tax Credit program, which 
allows federal and state tax 
credits to be sold to investors 
who pay millions of dollars in 
income taxes. Those investors 
buy the tax credits on a dollar-
per-dollar basis and then the 
state awards that money to 
projects that are chosen. Be-
cause developers don’t have to 
pay back a mortgage, they can 
afford to charge lower rent.

Ramsel plans to build a 
60-unit upscale multi-family 
housing complex at South Fish 
Haven Road and Forrest Hills 
Drive, across the street from 
the Lake Ozark Lions Club. 
The first phase of the Fish Ha-
ven Apartments project will 
provide 35 two-bedroom, two-
bath units and 25 three-bed-
room, two-bath uni ts; green 
space; and a community build-
ing. Once the development is 
completed, income restrictions 
will apply. The units will be 
leased to households earning 
60 percent of median income 
and “market-rate” units will be 
leased to households earning 
80 percent of median income 
which, according to Ramsel, 
means qualifying income for 
the majority of tenants will 

range from $30,000 to $42,000.
The not-so-good news is the 

HDC has temporarily halted is-
suance of those credits due to 
a deal some Missouri senators 
made with Gov. Jay Nixon.

In December, the governor 
asked lawmakers to approve 
tax incentives for Boeing that 

could be worth up to $1.7 bil-
lion over the next 20 years. The 
deal was made in an attempt 
to get the manufacturer to lo-
cate its 777X assembly plant in 
the St. Louis area. Republican 
senators who were looking for 
a way to pare back low-income 
housing and historic building 
tax credits, which currently 

waives more than $500 million 
annually, agreed to support the 
measure as long as Gov. Nixon 
would push for a tax credit 
overhaul. 

The senators approved the 
bill and the governor asked 
the commission to postpone 
awarding the credits, which 

accounted for about 43 percent 
of all tax credits redeemed last 
year. They complied.

“It’s definitely not bad news. 
Bad news would be that the 
project had been denied,” 
said Lake Ozark City Admin-
istrator Dave Van Dee. “This 
just means it’s delayed so in-
stead of starting construc-

tion this spring and finishing 
by the spring of 2015, they’ll 
start this summer and fin-
ish by the summer of 2015.”

Van Dee said there’s 
also more good news. 

Because Ramsel plans to 
use as many local subcontrac-
tors as possible, with a con-

struction budget of $7 million, 
the project will generate local 
business revenue and create 
approximately 50 temporary 
jobs through the construction 
process, four permanent jobs 
after its completion, and re-
sult in annual real estate taxes 
of $20,000. No tax increment 

continues on page 25

Additional workforce housing will be made available through construction of the 60-unit Fish Haven 
Apartments complex. The developer is just waiting for purse strings to be loosened. Photo provided.
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By Nancy Zoellner-Hogland
Do you think that air travel isn’t 

all that important to the state’s 
economy? If so, you might want 
to think again. A recent study 
by the Missouri Department of 
Transportation (MoDOT) showed 
that the nine commercial and 99 
public-use airports it helps sup-
port contribute 100,621 jobs with 
a combined payroll of $ 3.1 billion 
to the Missouri economy. After 
all related economic activities – 
parking garages, terminal restau-
rants and shops, etc. – are figured 
into the mix, the total annual eco-
nomic output of those airports is 
estimated to exceed $11 billion 
– 4.3 percent of the gross state 
product and a 17.1-percent in-
crease over the past 10 years. The 
study also showed that in 2012, an 
estimated 6.2 million travelers ar-
rived in Missouri via commercial 
airports and more than 260,000 
flew in on private aircraft, spend-
ing millions of dollars on hotels, 
shopping and entertainment 
while they were here. Additional 
airport study details can be found 
at MoDOT’s website, http://www.
modot.org/othertransportation/
aviation/aviationgeneralinfor-
mation.htm. 

Air travel is also important to 
the national economy. In mid-
December the U.S. Department 
of Transportation’s Bureau of 
Transportation Statistics (BTS) 
reported that U.S. airlines car-
ried 58.0 million domestic and 
international scheduled service 
passengers in September 2013, 
which is a 0.9 percent increase 
over September 2012. The system-
wide total was the result of a 0.8 
percent increase in the number 
of domestic passengers (50.5 mil-
lion) and a 1.9 percent increase in 
international passengers (7.4 mil-
lion). BTS, a part of the Depart-

ment’s Research and Innovative 
Technology Administration, also  
reported that U.S. airlines carried 
0.4 percent more total system-
wide passengers during the first 
nine months of 2013 (560.6 mil-
lion) than during the same pe-
riod in 2012. Domestically, U.S. 
airlines carried 485.8 million pas-
sengers, up 0.1 percent from 2012. 
Internationally, they carried 74.8 
million passengers, up 3.0 percent 
from 2012. During the first nine 
months of 2013, Delta carried 
more system-wide passengers 
than any other U.S. airline and St. 
Louis-based Southwest Airlines 
carried the most domestic pas-
sengers, while United carried the 
most international passengers. 
Airlines that operate at least one 
aircraft that has more than 60 
seats or the capacity to carry a 
payload of passengers, cargo and 
fuel weighing more than 18,000 
pounds must report monthly em-
ployment statistics. Additional 
traffic data can be found on the 
BTS Airlines and Airports page 
http://w w w.rita.dot.gov/bts/
sites/rita.dot.gov.bts/files/sub-
ject_areas/airline_information/
index.html.  Click on a link in the 
Quick Links box on the right.  For 
more historical data, see “Traffic” 
on the BTS website.  

Unfortunately for some, the in-
crease in travel hasn’t been seen 
in every airport across the nation. 
In December, Southwest Airlines 
announced low demand is forcing 
them to quit flying to Branson as 
well as two other cities, as of June 
7, 2014. Southwest added service 
to Branson on March 9, 2013 with 
two flights daily to Chicago and 
one each to Houston and Dallas, 
as part of its merger with AirTran 
Airways. Bob Jordan, Southwest’s 
executive vice president and chief 
commercial officer, said they 

were dropping Jackson, Missis-
sippi and Key West, Florida for the 
same reason.

The airwaves have been filled 
with accounts of the new delivery 
drones soon to be put in place by 
cyber-retailer Amazon. However, 
that story soon will be old news 
as soon as the Volocopter lifts 
off. The commercial passenger 
aircraft, developed by German 
manufacturer e-volo, takes off 
and lands vertically like a he-
licopter but it’s propelled by 18 
battery powered electric motors. 
To date, the length of flights has 
been limited by power. However, 
engineers are working on extend-
ing the use time of the battery to 
one hour. If that doesn’t happen, 
the company reported they will 
develop technology to allow the 
aircraft to operate as a hybrid. 
The innovation, touted as qui-
eter and easier to learn, is being 
paid for through a crowd-funding 
campaign which has been raising 
money at a record pace.

Saying current policy is “out-
dated” and needed to be changed 
to align with consumer expecta-
tions, in December the U.S. Feder-
al Communications Commission 
(FCC) voted 3 to 2 to ask for public 
comments on its plan to consider 
lifting the ban on in-flight phone 
calls. The ban was initially ad-
opted due to safety concerns. Just 
days after making the announce-
ment, the FCC reported receiving 
more than 400 responses to the 
rule change. Some may be com-
ing from the organization that 
represents flight attendants – as 
well as the attendants themselves 
– who took the position that al-
lowing in-flight calls would be 
disruptive, loud and annoying to 
passengers. Southwest Airlines 
announced in-flight calls would 
not be permitted aboard their 
flights, regardless of whether or 
not the ban is lifted.
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were dropping Jackson, Missis-
sippi and Key West, Florida for the 
same reason.

The airwaves have been filled 
with accounts of the new delivery 
drones soon to be put in place by 
cyber-retailer Amazon. However, 
that story soon will be old news 
as soon as the Volocopter lifts 
off. The commercial passenger 
aircraft, developed by German 
manufacturer e-volo, takes off 
and lands vertically like a he-
licopter but it’s propelled by 18 
battery powered electric motors. 
To date, the length of flights has 
been limited by power. However, 
engineers are working on extend-
ing the use time of the battery to 
one hour. If that doesn’t happen, 
the company reported they will 
develop technology to allow the 
aircraft to operate as a hybrid. 
The innovation, touted as qui-
eter and easier to learn, is being 
paid for through a crowd-funding 
campaign which has been raising 
money at a record pace.

Saying current policy is “out-
dated” and needed to be changed 
to align with consumer expecta-
tions, in December the U.S. Feder-
al Communications Commission 
(FCC) voted 3 to 2 to ask for public 
comments on its plan to consider 
lifting the ban on in-flight phone 
calls. The ban was initially ad-
opted due to safety concerns. Just 
days after making the announce-
ment, the FCC reported receiving 
more than 400 responses to the 
rule change. Some may be com-
ing from the organization that 
represents flight attendants – as 
well as the attendants themselves 
– who took the position that al-
lowing in-flight calls would be 
disruptive, loud and annoying to 
passengers. Southwest Airlines 
announced in-flight calls would 
not be permitted aboard their 
flights, regardless of whether or 
not the ban is lifted.
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Technology wise Gen X, Y far more distracted behind wheel
By Nancy Zoellner-Hogland

Teens often get the rap for dis-
tracted driving.

However, according to Hands 
Free Info, an organization dedi-
cated to reducing the number 
of distracted-driver accidents 
on U.S. highways by promoting 
the use of hands-free cell phone 
devices, the evidence suggests 
“thirty-somethings” are by far 
the worst offenders.

In a survey conducted in No-
vember by the AAA Foundation 
for Traffic Safety, 43 percent of 
adults, ages 25 to 39, said they 
used a cell phone “fairly often” 
or “regularly” while driving, 
compared with only 20 percent 
of teenagers who took part in the 
survey. Across all age groups, 
two out of three drivers said they 
used a cell phone while driving 
in the past month. Among driv-
ers under the age of 60, teens 
said they used cell phones less 
than any other age group.

Although members of the 
organization said because the 
study was self-reported, they 
knew teens might be taking it 
“with a grain of salt,” they added 
that they were confident that 
information provided by older 

drivers would be reliable. The in-
formation collected by the AAA, 
which surveyed 2,325 licensed 
drivers, was consistent with the 
findings of a Pew Research Cen-
ter study.

Peter Kissinger, head of the 
AAA safety group, said in a 
prepared press release that al-
though they were glad to learn 
novice drivers were avoiding 
use of cell phones while driving, 
at the same time they were dis-
couraged that cell phone usage 
picked up when drivers gained 
more experience. 

There is some good news. 
Texting, considered by far the 
most dangerous distracted driv-
ing behavior, was reported far 
less frequently. Again, teens 
ranked behind the 19 to 24 and 
25 to 39 age groups in use, with 
just 7 percent saying they text 
messaged while driving “fairly 
often” or “regularly” while be-
hind the wheel. The 25 to 29 age 
group was again the largest user 
of the technology, with 45 per-
cent saying they’d sent texts or 
email while driving within the 
month. For the 19 to 24 group, 
the figure was 42 percent.

Lake Ozark Police Chief Mark 

Maples said that in Missouri, 
some of that might be attributed 
to the state statute.

“Current law prohibits any-
one under 18 from texting while 
driving but the thought process 
is texting and driving is dan-
gerous no matter what the age. 
Why make it illegal just for those 
under 18?’” he said, adding that 
there was discussion at a recent 
meeting of the Missouri Police 
Chiefs’ Association about sup-
porting legislation that would 
allow them to ticket anyone who 
is observed texting while driv-
ing.

Chief Maples also said be-
cause the current Missouri State 
Traffic Accident Report (STAR) 
form used to report accidents to 
the state doesn’t collect distract-
ed driving statistics, it’s not a 
question that’s asked by officers.

“We’re not really sure how 
many accidents are caused by 
distracted driving because most 
people are not going to offer up 
that information. In fact, I know 
of only one in the past couple 
years where the person actually 
admitted to looking down at a 
phone when they rear-ended the 
car in front of them,” he said.

The AAA study also showed:
Overall, about a quarter of 

motorists said they had sent a 
text or email message in the past 
month. Of drivers with ages of 75 
years and up about a third had 
used a cell phone while driving 
in the month, but only 1 percent 
reported sending a text or email.

A 2010 electronic distracted 
driving study by the Pew Re-
search Center found 27 percent 
of all U.S. adults admitted to 
texting while behind the wheel. 
Teens posted almost identical 
numbers (26 percent).

The Pew study said 61 percent 
of adults said they used a mobile 
phone while driving, vs. 43 per-
cent of teenagers ages 16, 17

HandsFreeInfo.com research 
also shows:

Cell phone users use 60 per-
cent of their airtime while driv-
ing.

The act of talking on a cell 
phone actually decreases the 
quality of visual information 
received and processed by the 
brain. Some studies equate cell 
phone driving with drunken 
driving. Others cite “instant ag-
ing” — that a 20-year-old’s reac-
tion times are reduced to those 

of a 70-year-old’s. A University of 
Utah study found that when 18- 
to 25-year-olds were placed in a 
driving simulator and talked on 
a cellular phone, they reacted to 
brake lights from a car in front of 
them as slowly as 65- to 74-year-
olds who were not using a cell 
phone.

Hands-free devices such as 
Bluetooth headphones can pre-
vent accidents and save lives, 
but motorists need to be aware 
of how these hands-free acces-
sories change the dynamics of 
driving and talking.

Drivers they should keep calls 
short because they increasingly 
lose focus during lengthy cell 
phone calls. On calls that exceed 
5 minutes, drivers should hang 
up and call back once they’ve 
parked.

Fumbling through a cell 
phone’s menus while on the 
road also can be extremely dan-
gerous. Users should familiarize 
themselves with speed-dialing 
when they’re not behind the 
wheel.

Don’t look at caller ID. In-
stead, phones should be pro-
grammed to provide different 

continues on page 26
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187 Ft. of  Highway Frontage, 
61,000 Sq. Ft.  1.46 Acres.  Super 

visibility from both directions.  
$79,900.

This commercial building has tons of 
potential!  The reception area has a built in 
counter and lg. storage rm. The conference 

room is large and light.  The kitchen has 
tons of space and great storage.6 Offi ces, 

tile, carpet plus 2.5 baths make this 
building perfect for most any business!  

$349,900.

 Awesome location, great view, 1 mile from 
Business Hwy 54.  1.25 Acres with 238 ft. 
Road Front between Emerald Bay Condos 

and the new Savannah Grill.  
Great commercial possibilities!  $325,000.

Approx. 8.5 Acres.  What a great set up! 5 rental 
homes and 30x40 foot newer warehouse with 

concrete fl oor, bathroom, offi ce & loft area. Around 
8.5 acres, this parcel is located between the Lake and 
Eldon. Seller owns 2 dusk to dawn lights and the gas 

tanks as well as some of the appliances. Great set 
up for additional rental houses or business. Plenty of 

room to grow. Super potential!  $199,900.

Commercial development of 6
acres at corner of Bus. 54 & Fish Haven.  
Old Case Tower Restaurant location by 

City Roadside Park.  View of Bagnell Dam 
and the Lake of the Ozarks. City water 
& sewer w/ wellhouse. Possible lease.  

$750,000 or “Make an Offer!”

Location, location, location!! The most desirable 
commercial parcel at the lake. High traffi c 

area on the corner of Business 54 and new 242 
extension. Great visibility to and from MM 

(community bridge.) Excellent visibility from 
Business 54, top of Horseshoe Bend Parkway 
and 242 in both directions. Just across from 

Paul’s Market and Four Seasons Realty, next to JJ 
Twiggs. Tons of potential!  $985,000.

85+/- Acres, 3,600’ Waterfront at the 
51 MM, and 200’ Road front.  Subdivide 
property or keep for corporate retreat.  

$208 per waterfront foot. Very motivated 
Sellers. Property was surveyed in 2007. 

Deep water, some gentle terrain and 
some scenic with great views. $500,000.

Income producing property with two sided 
Porlier billboard. Great location between 
Lake and Eldon with great visibility from 

Hwy 54! Huge 4,000sq ft insulated newer 
building with heat, lights, etc. Plus another 

sign on the property. Room for more storage, 
house or whatever you want. Only 7 miles 
from Bagnell Dam. 260 feet Highway 54 

frontage plus 2.4 acres  $199,999.

4,900 sq.ft. on 1 level.  14 priv. 
offi ces, lg. recept. area, lg. offi ce 
upstairs.  Full Kitchen lower level, 
addt’l. offi ce space in lower level.  
Perfect for Medical, Banking, etc. 

Plenty of parking.  Total sq. footage is 
8,200 sq.ft.  $774,000

Highway 42
Kaiser, MO

91 Grand Point Blvd, 
Porto Cima

Horseshoe Bend 
Parkway

7 Midway & Birch St.
Eldon, MO

Business Hwy. 54 & 
Fish Haven

Corner of Bus. Hwy. 54 
& Hwy. 242

Coffman Bend Rd., 
Climax Springs

163 Hwy. 54 Eldon

2121 Bagnell Dam 
Blvd., Lake Ozark

MAKE AN OFFER

Give back to community by becoming a SCORE volunteer
By Nancy Zoellner-Hogland

Probably everyone has 
heard the idiom about free ad-
vice – it’s worth exactly what 
you paid for it.

However, when that advice 
comes from SCORE it can be 
priceless.

“We have mentors who have 
started businesses or worked 
for national or international 
businesses and who have 
thousands of hours of real-
world experience in the areas 
of sales, marketing, account-
ing and more in a wide variety 
of industries. Our hope is that 
before someone starts a busi-
ness, they will contact us and 
then a SCORE mentor can sit 
down with them and look at 
several different factors to 
help them determine if their 
idea is feasible,” said Bruce 
Mitchell, chairman of the Lake 
of the Ozarks SCORE. “For in-
stance, a mechanic might be 
angry with his boss. He sees 
his boss paying him $10 an 
hour but billing $40 an hour 
for work done on a vehicle. The 
mechanic decides to open his 
own shop so he can make four 

times the money. A SCORE vol-
unteer could help him write a 
business plan to determine if 
he has the capital to purchase 
the equipment that will be 
needed and if, after renting a 
building, acquiring insurance 
and purchasing that equip-
ment, he’s really going to make 
more money – or less. Our goal 
is to help him or her think of 
all those things upfront – be-
fore sinking a lot of money into 
it and then possibly losing it.”

Mitchell also said although 
they’d rather get people ear-
lier in the process, counseling 
is also available for business 
owners that are already oper-
ating but struggling. Mitchell 
said in those cases, volun-
teers can objectively look at 
the businesses and then make 
suggestions that could help 
bring them out of the red and 
into the black. He said the ad-
vice is free and everything is 
kept confidential.

Last year, the local chap-
ter, which provides service 
to Camden, Dallas, Hickory, 
Laclede, Miller, Morgan and 
Pulaski counties, assisted 119 

new clients through 253 coun-
seling sessions. The chapter 
also sponsored or co-spon-
sored 14 workshops attended 
by more than 400 people. 
Mitchell said that’s why they’re 
seeking additional volunteers 
with experience in a variety of 
areas – and especially young-
er men and women who are 
knowledgeable about the lat-
est technology.

“I’ve only texted once, I’ve 
never tweeted and I don’t even 
own a cell phone,” he quipped. 
“While some might not be as 
outdated as I am, because the 
majority of our volunteers are 
retirees, they’re not all com-
fortable using social media so 
we’d really like to get younger 
people involved that can bring 
that expertise to the table. 
We’d also like to get more 
women involved. Of our cur-
rent 22 volunteers, only two 
are women.”

He said it was important to 
note that the volunteers don’t 
solve the problems – they sim-
ply mentor the business own-
ers and steer them in the di-
rection they need to go.

Mitchell also said mentors 
are matched up with busi-
ness owners in their area so a 
volunteer who lives in Eldon 
wouldn’t be asked to drive to 
Dallas County. In addition, 
volunteers can also sign up 
to “e-mentor” online via their 
own in-home computer so 
little, if any, travel would be 
required.

Mitchell said volunteering 
as a SCORE mentor means you 
are joining a community of 
13,000 volunteers who are all 
committed to helping small 
business owners succeed. 
Last year, SCORE helped start 
37,054 new small businesses 
and create 82,206 jobs nation-
wide.

For more information, call 
573-346-5441, send an e-mail 
to admin.0493@scorevolun-
teer.org or visit the local chap-
ter’s website at www.Lake-
oftheOzarks.SCORE.org. Once 
enrolled, volunteers are asked 
to fill out a form that asks 
about his or her background 
and areas of expertise. Web-
based orientation and training 
is provided free of charge.

According to the national 
SCORE website, nationwide:

• Volunteers donated more 
than 1.1 million hours to men-
toring and workshops.

• 206,512 entrepreneurs 
participated in workshops.

• 101,338 online client ses-
sions through the SCORE 
Small Business web site, www.
score.org.

• 10,349 workshops were of-
fered across the country

• SCORE has assisted some 
10 million people since 1964

• SCORE volunteer mentors 
bring expertise in close to 100 
different industries

According to the U.S. Small 
Business Administration, Of-
fice of Advocacy, in the United 
States, small businesses:

• Account for 99.7 percent of 
all employers.

• Generate approximately 
64 percent of net new jobs an-
nually.

• Employ 49.2 percent of the 
private sector work force.

• Generate 46 percent of pri-
vate sector output.
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101 Crossings West Drive - Suite 200 - Lake Ozark, MO - 573-552-8145
917 Southwest 33rd street - Lee’s Summit, MO - toll free at 888-318-1346

+ creative design  + quality construction  + competitive pricing + professional turn-key execution 

1650 Yacht Club Drive 
Osage Beach. MO

Marina • Storage • Storage ServiceDemolition Site Work

Flatwork Retaining Walls Steel Erection

ANOTHER TXR PROJECT UNDERWAY...

Performance Boat Center’s New Showroom Building... coming soon!
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Estate Planning
Financial Planning
Retirement Planning
Tax Preparation
Tax Planning
Business Consulting

Accounting Services
Payroll Services

Employee Bene� ts
Audit & Review Services

Business Succession Planning
Accounting Software

Wilson, Toellner & Associates, L.L.C.

Certi� ed Public Accountants
& Business Consultants

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
YOUR PARTNERS IN PROGRESS

www.wtcpa.com

2140 Bagnell Dam Blvd. • Lake Ozark, MO • 573-964-5739
3251 Bagnell Dam Blvd. • Lake Ozark, MO • 573-365-3384

810 S. Highway 5 • Camdenton, MO • 573-346-6822

Building an effective 
web presence
with Mike Waggett, 
MSW Interactive Designs LLC

Your Business 
Web Presence 
in 2014

Goodbye 2013 and hello 2014!  
We have attempted to provide advice 
on many topics related to your web 
presence over the past few years and 
we want to thank all of our readers 
for their input and for contacting us 
to learn more about website design, 
search engine strategies, mobile 
websites, and social media creation 
and engagement.  To start out 2014, 
we want to provide you some food 
for thought as you strategically plan 
your business web presence for the 
New Year.

In 2014 according to Forbes, 
“Investment in Social Media 
will become a Necessity, Not a 
Luxury.”
Benefi ts of doing social media:

1) Improved social signals 
which factor into your search 
engine ranking

2) Company branding and 
brand awareness

3) Word of mouth advertising 
4) Increased customer loyalty, 

trust, and greater reach & 
infl uence 

Trends in Social Media for 2014
The Social Media landscape 

continually evolves and for a 
business to successfully leverage this 
powerful business tool, you should be 
considering what 2014 will bring:

1) Google+ - many experts predict 
that social signals will be heavily 
weighed from this social platform.  
Google+ may quickly become known 
as the one size fi ts all social network 
as it integrates all functionality into 
one place.

2) Videos and Micro Videos 
– videos and social media video 
platforms continue to be a preferred 
choice to share information and 
business branding.  Short is sweet 
with 15 second or less videos 
becoming the way of the world!  If 

you are not using Vine or Instagram 
video, consider it for 2014.

3) LinkedIn will become the 
king of B2B – with 238 million users 
and growing, it is one of the largest 
sources for content creation and 
curation for professionals.  LinkedIn 
will also be launching some new 
programs that may make this an even 
more important tool.

4) Facebook and Twitter are 
not going anywhere – These 
giants in social media may be aging, 
but they have not lost their luster for 
the people using them.  These are still 
the big boys out there and if you don’t 
have a presence, you are missing a 
huge opportunity for your business.

The team at MSW Interactive 
Designs wishes you continued 
business success at the Lake of the 
Ozarks and beyond.  We will continue 
to write about topics that may be of 
use for your business in 2014.  If you 
have a particular topic you would like 
us to feature, please call, email or post 
your question on our social media 
channels!  HAPPY NEW YEAR.

Follow MSW Interactive Designs
Twitter: @PutTheWebToWork
Facebook: http://Facebook.com/
putthewebtowork
Blog: http://put-the-web-to-work.
blogspot.com Mike Waggett, MSW 
Interactive Designs LLC ~ We put the 
web to work for you! 573-552-8403
www.PutTheWebToWork.com

Mike Waggett 

Join your host 
Mike Clayton with 
News, Information, 
Guests and more 
each weekday 

morning on  
Mix 92.7 FM,  

Today’s Best Hits!

Your Lake of the 
Ozark’s Magazine. 
Promoting its businesses, 

community and the people 
who are making it happen.
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Of� ce Equipment & Mailing
Of� ce IT Solutions

Of� ce Furniture & Supplies

Call In: 573-348-1440
Walk-In: 877 Hwy. 42 E
Log In: www.datacomminc.com

IT Services • Document Solutions

Mortgage $ense
with Michael Lasson of First 
State Bank Mortgage 

November Jobs 
Report

The highly anticipated release 
revealed that employers created 
203,000 jobs last month, above the 
188,000 expected. The Unemploy-
ment Rate fell to a 5-year low of 7 
percent while the Labor Force Par-
ticipation Rate (LFPR) managed to 
tick up to 63.0 percent, though it is 
still at lows not seen since the late 
1970s. The LFPR is a measure of how 
many people are looking for work. 
All in all this was a good report, but 
the labor market is not out of the 
woods yet. 

Also of signifi cance, the second 
reading of third quarter Gross Do-
mestic Product (GDP) rose by 3.6 
percent, above expectations and the 
best level in a year and a half. But a 
closer look shows the gains coming 
from a large buildup in inventories. 
This is important to note because a 
buildup in inventories could cause 
goods to stay on the shelf and not 
materialize into sales, which could 
set the stage for a disappointing 
read in the fourth quarter. 

In housing news, research fi rm 
CoreLogic reported that home prices, 
including distressed sales, rose by 
12.5 percent in October 2013 com-
pared to October 2012. This marks 
the twentieth month of year-over-
year home price gains. In addition, 
New Home Sales for September 
fell but October’s New Home Sales 
surged 26 percent, coming in above 
expectations. Both reports were de-
layed due to the government shut-
down. 

What does this mean for home 
loan rates? Remember that the Fed 

has been purchasing $85 billion in 
Bonds and Treasuries each month 
to stimulate the economy and hous-
ing market. The Fed has said that its 
decision regarding when to taper 
these purchases will be dependent 
on economic data. Whether data has 
been strong enough for the Fed to 
begin tapering these purchases after 
its meeting of the Federal Open Mar-
ket Committee on December 17-18 
remains to be seen. Either way, the 
timing of the Fed’s decision will defi -
nitely impact home loan rates head-
ing into 2014 and it’s why economic 
data in the coming weeks will be 
important to monitor. 

The bottom line is that now 
remains a great time to consider 
a home purchase or refi nance as 
home loan rates remain attractive 
compared to historical levels. Let me 
know if I can answer any questions 
at all for you or your clients. 

I would love the opportunity to 
help you manage your Lake of the 
Ozarks Mortgage Loan or refi nance.  
Give me a call at (573) 746-7211 or 
send me an email at mlasson@fsbfi -
nancial.com with any questions you 
may have!

Building an effective 
web presence
with Mike Waggett, 
MSW Interactive Designs LLC

Your Business 
Web Presence 
in 2014

Goodbye 2013 and hello 2014!  
We have attempted to provide advice 
on many topics related to your web 
presence over the past few years and 
we want to thank all of our readers 
for their input and for contacting us 
to learn more about website design, 
search engine strategies, mobile 
websites, and social media creation 
and engagement.  To start out 2014, 
we want to provide you some food 
for thought as you strategically plan 
your business web presence for the 
New Year.

In 2014 according to Forbes, 
“Investment in Social Media 
will become a Necessity, Not a 
Luxury.”
Benefi ts of doing social media:

1) Improved social signals 
which factor into your search 
engine ranking

2) Company branding and 
brand awareness

3) Word of mouth advertising 
4) Increased customer loyalty, 

trust, and greater reach & 
infl uence 

Trends in Social Media for 2014
The Social Media landscape 

continually evolves and for a 
business to successfully leverage this 
powerful business tool, you should be 
considering what 2014 will bring:

1) Google+ - many experts predict 
that social signals will be heavily 
weighed from this social platform.  
Google+ may quickly become known 
as the one size fi ts all social network 
as it integrates all functionality into 
one place.

2) Videos and Micro Videos 
– videos and social media video 
platforms continue to be a preferred 
choice to share information and 
business branding.  Short is sweet 
with 15 second or less videos 
becoming the way of the world!  If 

you are not using Vine or Instagram 
video, consider it for 2014.

3) LinkedIn will become the 
king of B2B – with 238 million users 
and growing, it is one of the largest 
sources for content creation and 
curation for professionals.  LinkedIn 
will also be launching some new 
programs that may make this an even 
more important tool.

4) Facebook and Twitter are 
not going anywhere – These 
giants in social media may be aging, 
but they have not lost their luster for 
the people using them.  These are still 
the big boys out there and if you don’t 
have a presence, you are missing a 
huge opportunity for your business.

The team at MSW Interactive 
Designs wishes you continued 
business success at the Lake of the 
Ozarks and beyond.  We will continue 
to write about topics that may be of 
use for your business in 2014.  If you 
have a particular topic you would like 
us to feature, please call, email or post 
your question on our social media 
channels!  HAPPY NEW YEAR.

Follow MSW Interactive Designs
Twitter: @PutTheWebToWork
Facebook: http://Facebook.com/
putthewebtowork
Blog: http://put-the-web-to-work.
blogspot.com Mike Waggett, MSW 
Interactive Designs LLC ~ We put the 
web to work for you! 573-552-8403
www.PutTheWebToWork.com

Mike Waggett 
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THE LANDMARK CENTER
3535 OSAGE BEACH PARKWAY

SUITE 303
OSAGE BEACH

Libby Holland
NMLS 504008

Loan Production 
Manager

28 year Lake resident
30+ years of experience

Derek Marose
NMLS 776311
Loan Officer
17 Years of lending 

experience & Lake Area resident

Bob Cotter
Branch Manager
18 year Lake resident
30+ years of experience

Robert Cotter
Financial Advisor

ESTABLISHED 1883

Your Local
Loan Production

Specialist

Your Local
Raymond JamesTM

Representative*

• *Securities offered through Raymond James Financial
Services, Inc. • Member FINRA/SIPC  • Not FDIC insured or
guaranteed by any government agency., not a deposit  • NOT
GUARANTEED by Iroquois Federal • Subject to risk and may
lose value  • Iroquois Financial, Libby Holland, Derek Marose
and Iroquois Federal are independent of RJFS.

IFOB Ad3/13_Layout 1  4/8/13  2:56 PM  Page 1

Water quality results to be released first quarter 2014
By Nancy Zoellner-Hogland

Everyone will have to wait 
a little longer to learn what 
caused – or didn’t cause – 
spikes of E. coli that shut down 
the Grand Glaize Beach (Public 
Beach No. 2) in Osage Beach 
and Public Beach No. 1, located 
in the Lake of the Ozarks State 
Park off Route 42, multiple 
times in recent years.

According to Dr. John 
Schumacher, hydrologist with 
the U.S. Geological Survey 
(USGS) Missouri, who is over-
seeing the study, the 16-day 
government shutdown last 
October, as well as a several-
week maternity leave by a key 
employee, delayed the release 
date of an intensive water study 
conducted by the USGS, the 
Missouri Department of Natu-
ral Resources (DNR), the Ohio 
Water Science Centers and the 
Missouri University of Science 
and Technology.

Originally, Schumacher said 
the report would be released 
by the end of September 2013. 
Now, he’s shooting for March 
2014.

“I know everyone is anxious 
to get this – especially those 

in the tourism business. And 
I know I said my goal was to 
have it released last September, 
but we have a long, arduous 
review process with probably 
a half-dozen sequential steps 
that must be followed. I wish 
the process could faster but 
when something this techni-
cal, it’s very important that it’s 
checked, double-checked and 
then checked again. 

The USGS peer review 
guidelines detail the process:

“Peer reviews typically eval-
uate or critique the clarity of 
hypotheses, the validity of the 
research design, the quality 
of data collection procedures, 
the robustness of the methods 
employed, the appropriateness 
of the methods for the hypoth-
eses being tested, the extent 
to which the conclusions fol-
low from the analysis, and the 
strengths and limitations of 
the overall product. Review-
ers should check that meth-
ods used to collect data and 
produce results are defensible 
and adequately documented; 
facts and interpretations are 
presented straightforwardly, 
without apparent bias; con-

clusions are based on the best 
available data interpreted with 
sound scientific reasoning that 
avoids speculation; forecasts 
and predictions of natural haz-
ards are scientifically sound; 
and manuscripts are clear in 
presentation.”

“If not for the furlough, I 
might have had the results of 
the study in my hands by Feb-
ruary but that set everything 
back by at least three weeks. In 
addition, one of our key review-
ers was on maternity leave and 
I felt it was very important for 
her to review it – especially one 
section,” Schumacher said, de-
clining to elaborate.

The process to gather sam-
ples was also fairly arduous. 
Volunteers as well as repre-
sentatives of the four entities 
worked together from May to 
September 2012 to take some 
1,300 water samples from the 
two coves that host the swim 
beaches, as well as a few other 
comparison locations. Be-
tween 13 and 17 samples per 
day were collected at various 
times of the day, three to five 
days a week, and always on 
weekends. The samples were 

collected under various condi-
tions - some when the beach 
was empty, some when it was 
full of people and some when 
there weren’t a lot of people but 
there were a lot of geese. Dur-
ing the week of July 4, samples 
were collected every hour 
around the clock.

After collection, all water 
samples were analyzed accord-
ing to EPA guidelines and those 
that contained the highest lev-
els of E. coli underwent micro-
bial source tracking. Schum-
acher said the intestinal tract 
of humans is different than 
that of geese, horses and cows. 
By looking at the DNA “finger-
print,” scientists would be able 
to identify the source.

However, there was one 
small unexpected occurrence 
- 2012 E. coli counts at the pub-
lic beaches were extremely low. 
The highest count recorded 
was taken June 18 when tests 
showed 48.2 per100 ml on the 
first sample and 20.9 per 100 
ml on the second sample for a 
geometric mean of 18.3. Test 
results conducted the same day 
at PB 1 showed 9.5 per 100 ml 
on the first sample and 30.7 per 

100 ml on the second sample 
for a geometric mean of 16.1. At 
the time, Schumacher said the 
low numbers could be attrib-
uted to the lack of rainfall and 
diminished runoff  in the area. 
According to the National Oce-
anic and Atmospheric Admin-
istration (NOAA), May 2012 
was one of the driest Mays on 
record for Missouri.

“The lack of rain allowed us 
to look at every scenario except 
runoff,” he said. “If we had con-
ducted the study this year, we 
would have had entirely differ-
ent results.”

In mid-December, the study 
was undergoing its final review 
by an official in Denver. That 
person was checking to see 
the document followed edi-
torial policy – that each page 
contained only one table or 
chart, that spacing was cor-
rect, and that all information 
was consistent throughout the 
document. Once that step was 
completed, Schumacher said 
editorial changes would be 
made and the report would be 
made 501 compliant for those 
who use an automated reader.

continues on page 19
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olden Rule Insurance Agency

 

4065 Osage Beach Parkway Osage Beach, MO 
573-348-1731  www.goldenruleinsurance.com

Services Provided Include:
Boat Dealers     Boat Repair     Marinas       Boats     PWC     Docks    

Providing a full-time staff located here at The Lake to 
serve all your personal and commercial needs.

1087 Armory Rd.
Osage Beach MO 65065

(573) 348-1483
1-800-CARSTAR CARSTAR.com

Accidents Happen. Fortunately CARSTAR can help.
Our easy insurance processing, nationwide warranty, and our

team of auto body repair experts get it done so you can relax.  

24/7 Accident Assistance  •  97% Customer Satisfaction Rate  •  Nationwide Warranty

HAWKEN

SHOW ME STATE

OUCH!!!

Market Notes
Recent reports show that both 

Lake Ozark and Osage Beach’s sales 
tax revenue is up this year.  Lake 
Ozark’s revenue has increased by 
26% and Osage Beach is up 1.6% 
over 2012.  New retail develop-
ments in both cities have played 
a large part in this uptick and in 
Osage Beach, Prewitt’s Point and 
Dierbergs generated $510,000 in 
tax revenue.

Nationally, homes values roses 
7.9% over last year.  This is the 2nd 
yearly gain in a row and in 2012 
and 2013 homes have gained back 
about 44% of the total value lost 
from 2007 through 2011 when val-
ues decreased each year.

Locally, home sales continue to 
increase in numbers and value.  A 
total of 1,462 lake area homes have 
sold as of December 20, 2013.  This 
is an increase of 7.1% over 2012 
sales of the same time frame.  Data 
gathered from Lake of the Ozarks 
MLS for all dates noted.  Broken 
down by property type, here’s an 
overview of how the sales shook 
out:  

I recently responded to a person 
who posted a request for advice via 
an online real estate forum.  Follow-
ing is the question along with my 
response.

Question: What do new house 
buyers look for in their real estate 
Agent? Does personality really mat-
ter?

Answer:  Buyers should look for 
an agent with experience, knowl-
edge of the area they are pur-
chasing in, knowledge of the real 
estate process, good negotiation 
skills, honesty and integrity, a good 
reputation among the community, 
fellow agents and previous clients, 

patience and the time available 
to work with them based on their 
needs. Personality does matter; a 
buyer should feel at ease with an 
agent as they will be spending a 
great deal of time together. Their 
agent will also be working with 
other agents, lenders, inspectors, 
title companies etc.,so a good per-
sonality along with the aforemen-
tioned traits will benefi t the buyer 
when their agent deals with other 
people on their behalf.

If you have a question regard-
ing real estate, please feel free to 

call, email, or post a message on my 
blog.  I’ll get back to you promptly.  
If you would like a detailed sales 
report and value for your specifi c 
property type or neighborhood, or 
would like information on the best 
buys at the lake, contact C. Michael 
Elliott & Associates at 573.365.
SOLD or cme@yourlake.com.   You 
can view thousands of lake area 
listings with photos and virtual 
tours at www.YourLake.com   You 
can also log your opinions and ask 
questions on Michael’s real estate 
blog, www.AsTheLakeChurns.com 

As the Lake Churns

Real Estate and Lake News 
with C. Michael Elliott

LAKEFRONT LAKEVIEW/ACCESS OFF LAKE
2012 # SALES 660 197 473
2013 # SALES 685 235 541
% OF INCREASE 3.78% 19.28% 14.37%

2012 AVG. $ 277,544$ 132,229$ 102,802$
2013 AVG. $ 306,809$ 158,216$ 114,609$
% OF INCREASE 10.54% 19.65% 11.48%

The St. Patrick’s Knights of Columbus had 56 volunteers to park cars dur-
ing the Lake of the Ozarks Shootout. Presenting the big $9,215.46 dona-
tion check from left to right are Ron Duggan, Shootout Chairman, Frank 
Scarpino, Grand Knight, and Ken Nicholson, Past Grand Knight.  The 
funds earned will be used to support Local & Youth Charities.
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WHO ARE YOU GOING TO

TRUST
HOME’S

WATER?
WITH
YOUR

When it comes to this region’s water, your Lake of the Ozarks Culligan Man® is the 
local expert. Culligan has been a trusted name in the water treatment industry for 
over 75 years. You can have Peace of Mind that our trained, certified staff of water 
professionals will provide the best possible solution for your home’s water.

Culligan Lake of the Ozarks
(573) 346-5221

277 Lower Business Park Rd.
Linn Creek, MO 65052

CulliganPro.com

Better quality water is only a call or a click away. 
Just say “Hey Culligan Man!®”

Your Lake Vacation
4571 Osage Beach Parkway, Suite A • Osage Beach, MO 65065
573-365-3367 • 877-284-0267 • www.yourlakevacation.com
www.knollsresort.com • www.lazydaysrentals.com

Vacation Rental Management
Serving the Lake since 1986

Over 100 vacation homes and condos 
located in Osage Beach, Lake Ozark, 
Horseshoe Bend, Laurie and on the 

North Shore.

Now in our new location at 4571 Osage 
Beach Parkway, Suite A next to Vista 
Grande across from the outlet mall.

Give us a 

call and we will 

be glad to tell you 

how you can put 

your property to 

work for you!

“Tax Time”
with Bobby Medlin CPA

Affordable 
Care Act 
(ACA) aka 
Obamacare

By the time you read this, 2014 
will be upon us.  It is hard to believe 
but it has been almost four years 
since the Patient Protection and Af-
fordable Care Act was passed by 
Congress on March 30, 2010.  Many 
tax provisions came into existence 
in the past four years as a result of 
ACA.  2014 will see the onset of the 
most far-reaching of these provi-
sions.

Beginning January 1, 2014, the 
individual mandate takes effect.  
Individuals must have qualifying 
health insurance coverage or pay 
a penalty.  The penalty is formally 
called the Individual Shared Respon-
sibility Penalty.  Some exemptions 
apply, including those with house-
hold incomes under the tax fi ling 
threshold; which is $10,150 Single 
and $20,300 Married Filing Joint.  
Exemptions for short coverage gaps 
of less than three months also apply.

Penalties for being uninsured 
are the greater of a fl at amount or 
a percentage of taxable income.  The 
fl at amounts are 2014: $95 adults, 
$47.50 children, 2015: $325 adults, 
$162.50 children, 2016 $695 adults, 
$347.50 children.  The maximum fl at 
penalty for a family is three times 
the adult rate.  The percentage of 
taxable income is 1% for 2014, 2% 
for 2015 and 2.5% for 2016.  Again, 
the amount owed will be the greater 
of the fl at amount or the percentage 
of income.

On the fl ip side, credits are avail-
able for purchasing qualifying cover-
age through the Marketplace aka 
“Exchange”.  Credits are paid direct-
ly to the insurance carrier, effectively 
lowering the cost of premiums to the 
insured.  In order to qualify for this 
“Premium Assistance Credit” your 
household income must be under 
400% of the Federal Poverty Level 
(FPL).  For 2013, four times the FPL 

was $45,960 for individuals and 
$94,200 for a family of four.

The credit is based upon how 
much of household income that the 
insurance premiums represent.  For 
2014, with household income at the 
FPL, taxpayers will pay no more than 
2% of income for annual insurance 
premiums ($441) and for taxpayers 
with income at four times the FPL 
will pay no more than 9.5% of in-
come ($8,949) for annual insurance 
premiums.

Many factors play into the pen-
alty and into the credits.  For ex-
ample, the penalties and credits are 
actually fi gured on a monthly basis 
even though annual fi gures are used 
as explained above. Furthermore, 
when fi guring the credits, projected 
income is used.   When fi ling your 
2014 income tax return, you will 
be required to use actual income to 
determine what your credits are, or 
penalty really is for the tax year.  If 
you have received too much of the 
credit throughout the year by paying 
lower, subsidized premiums as ex-
plained above, then you will have to 
pay back the extra amount on your 
tax return.  If you have received too 
little of a credit, then you will receive 
the additional credit coming to you 
when you fi le your tax return.

Be sure to keep good records 
starting January 1, 2014.  You will 
need them when fi ling your 2014 
tax return!

Bobby Medlin CPA has offi ces in 
Tipton, California and Lake Ozark. 
Bobby can be reached by phone at 
573-365-9400 or online at www.
bobbymedlincpa.com

Bobby Medlin, CPA
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is an increase of 7.1% over 2012 
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patience and the time available 
to work with them based on their 
needs. Personality does matter; a 
buyer should feel at ease with an 
agent as they will be spending a 
great deal of time together. Their 
agent will also be working with 
other agents, lenders, inspectors, 
title companies etc.,so a good per-
sonality along with the aforemen-
tioned traits will benefi t the buyer 
when their agent deals with other 
people on their behalf.

If you have a question regard-
ing real estate, please feel free to 

call, email, or post a message on my 
blog.  I’ll get back to you promptly.  
If you would like a detailed sales 
report and value for your specifi c 
property type or neighborhood, or 
would like information on the best 
buys at the lake, contact C. Michael 
Elliott & Associates at 573.365.
SOLD or cme@yourlake.com.   You 
can view thousands of lake area 
listings with photos and virtual 
tours at www.YourLake.com   You 
can also log your opinions and ask 
questions on Michael’s real estate 
blog, www.AsTheLakeChurns.com 

As the Lake Churns

Real Estate and Lake News 
with C. Michael Elliott

LAKEFRONT LAKEVIEW/ACCESS OFF LAKE
2012 # SALES 660 197 473
2013 # SALES 685 235 541
% OF INCREASE 3.78% 19.28% 14.37%

2012 AVG. $ 277,544$ 132,229$ 102,802$
2013 AVG. $ 306,809$ 158,216$ 114,609$
% OF INCREASE 10.54% 19.65% 11.48%

Join your host 
Mike Clayton with 
News, Information, 
Guests and more 
each weekday 

morning on  
Mix 92.7 FM,  

Today’s Best Hits!
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SteadyRain, JackRabbit Systems 
are new Lake marketing tools
By Nancy Zoellner-Hogland

The Lake of the Ozarks Con-
vention and Visitor Bureau 
(CVB) and Tri County Lodging 
Association (TCLA) have part-
nered to contract with two new 
companies with unusual names 
to redesign the Lake’s promo-
tional website www.funlake.
com. 

SteadyRain is a business 
and technology solutions firm 
specializing in internet strat-
egy, design and development.  
Founded in 1999, the company 
has experience delivering in-
ternet technology solutions for 
a client base that includes Ame-
ren Missouri, Anheuser-Busch, 
AT&T, BJC Healthcare, Enter-
prise Bank and Trust, Enter-
prise Leasing, Nestles Purina, 
SBC and the Missouri Division 
of Tourism. 

According to CVB Executive 
Director Tim Jacobsen, Steady-
Rain was chosen because they 
offered the best product and 
brought a balance of business 
and technology understanding 
to the existing strategies of the 
CVB and the TCLA. 

“More than a year ago, the 
TCLA shifted promotional dol-
lars to invest in a Search Engine 
Marketing (SEM) campaign 
with some fifteen campaigns 
and hundreds of key word 
phrases that would place www.
funlake.com at the top of the 
search list. This investment has 
paid off, not only in increased 
traffic to the site, but more valid 
traffic looking to visit the Lake of 
the Ozarks,” Jacobsen wrote in a 
press release. “The obvious next 
step was to improve the call to 
action, which is www.funlake.
com.  There will be numerous 
back end tools to manage the 
content of the new site as well 
as some very visible changes to 
the look and functionality for 
the user.” 

In the past, the marketing en-
tities used three separate sites 
– www.funlake.com for the visi-
tor, www.funlakemeetings.com 
for the meeting planner and 
www.funlakelife.com for the lo-
cals.  The new site will combine 
all three sites into one site with 
improved functionality.  

The goal is to get to the in-
formation you want with fewer 
clicks, while increasing profits, 
reducing costs, increasing ef-
ficiencies and helping the Lake 

develop a competitive edge in 
the marketplace. SteadyRain is 
accomplishing this, Jacobsen 
said.

The company’s expertise 
will utilized through the entire 
lifecycle of the www.funlake.
com development including 
strategic planning and concep-
tualization, graphic design, in-
teractive multimedia, database 
architecture and web applica-
tion development. The design 
firm will build the website but 
it will be managed in house, he 
said.

Jacobsen wrote in a press re-
lease that in today’s competitive 
travel industry it is vital that the 
Lake maintain the most effec-
tive tools to bring additional 
and return visitors to the Lake 
and through the doors of busi-
nesses represented by the CVB 
and TCLA. Because 95 percent 
of all travelers use the internet 
to research destinations, it was 
important to maintain an inter-
net presence that provides visi-
tors with the information they 
want and in a fashion they want.

 “The focus of the CVB & 
TCLA staffs and boards of direc-
tors is to have the leading travel 
site in the state,” he said.

The two tourism entities also 
are partnering with JackRabbit 
Systems BookDirect, a booking 
solution that allows visitors of 
www.funlake.com to search for 
lodging by travel dates; imme-
diately view the lowest available 
rates and availability; refine the 
lodging list using easy-to-use 
sorting and filtering mecha-
nisms; and then book directly 
with the accommodations facil-
ity online reservation system. 

Jacobsen said JackRabbit 
Systems BookDirect is utilized 
by more than 220 CVBs nation-
wide and represents more than 
30,000 properties. It has estab-
lished agreements with most 
reservation systems in the mar-
ket. 

BookDirect will increase 
more qualified referrals (clicks) 
from www.funlake.com to 
the lodging facilities websites, 
which will in turn allow them 
to directly convert visitors to 
customers, he said. This will 
increase the number of reserva-
tions and fill more rooms in the 
Lake area. 

The system also will allow 
travelers to search for accom-

modations using qualifiers and 
let them compare prices.

“For instance, if you wanted 
to stay near Big Surf, you simply 
type that name in and it will pull 
up a list of accommodations lo-
cated nearby,” Jacobsen said, 
adding that for those accommo-
dations facilities without an on-
line booking engine, JackRabbit 
provides a fully functional, self-
service reservation engine free 
of charge. 

He also said Jack Rabbit has 
implemented technology to em-
bed BookDirect directly into the 
Facebook environment allow-
ing all fans who “Like” the Face-
book profile pages to search for 
lodging rates and availability, 
and then directly book with any 
and all of Lake of the Ozarks 
lodging facilities. BookDirect 
will also be available on the new 
www.funlake.com mobile web-
site. 

“Research shows that con-
sumers demand increased types 
of functionality on travel des-
tination websites, which is why 
the CVB and the TCLA boards of 
directors have selected to part-
ner with JackRabbit. They want 
to further enhance the features 
of the new www.funlake.com 
and they’re excited to offer the 
cutting edge features for their 
member businesses and accom-
modations facilities,” Jacobsen 
said. “I envision getting this up 
and running by early February. 
We’ll be putting together a cou-
ple seminars and even offering 
one-on-one training for people 
that need help.”

Research shows:
∙According to Eedlman-Ber-

land research, the top decision-
making factor for travelers when 
searching for accommodations 
is price. 

∙Seventy six percent want the 
ability to compare rates.

∙Travelers look at an average 
of seven accommodation facili-
ties before booking.

∙According to the American 
Hotel and Lodging Association, 
81 percent of room nights in 
2012 were booked through di-
rect channels with accommo-
dations facilities. 

Information also provided by 
Tim Jacobsen, executive director 
of the Lake of the Ozarks Conven-
tion and Visitor Bureau

A Matter of Trust
with Trenny Garrett, Central 
Trust & Investment Company

Strong Equity 
Markets

The stock markets performed 
well throughout 2013, with indices 
setting new records, recovering all 
the losses from the fi nancial melt-
down. Just before Thanksgiving, the 
NASDAQ closed above 4,000 for the 
fi rst time in 13 years.

What’s behind the strong show-
ing? Continuing low interest rates 
make bonds relatively unattractive, 
pushing investors toward stocks. 
What’s more, when interest rates 
eventually do rise, the value of ex-
isting bonds will fall. That risk to 
principal has made many investors 
skittish about the longer bond ma-
turities.

But another important driver of 
stock prices has been the improv-
ing health of American companies. 
Operating earnings are near all-
time highs, and profi t margins are 
excellent. According to the Federal 
Reserve, as of March 2013, after-tax 
profi t margins were approaching 
10% of gross national product, well 
above historical averages.

Consumers have been deleverag-
ing since 2009.  Household debt ser-
vice as a percentage of disposable 
personal income has fallen from 
over 14% in 2007 to under 11%. 
That drop could permit an increase 
of consumer spending in the com-
ing year.

Housing prices have stabilized in 
much of the country. In the second 
quarter of the year, 80% of zip codes 
experienced home price increases. 
The price-to-rent ratio, which spiked 
in 2006, has now fallen back near 
2001 levels. That should draw more 
buyers into the market.

Meanwhile, there’s no sign of 
a major uptick in infl ation. Given 
these strong fundamentals, are eq-
uity valuations reasonable? Some 
market observers believe that to-
day’s stock prices fall within the 
upper half of the “fair value” range. 
The cyclically adjusted price-to-
earnings ratio divides current stock 

prices by the average of the prior 
ten years’ earnings, adjusted for in-
fl ation. That metric peaked at well 
over 40 during the Internet bubble 
of the late 1990s. It was over 25 
before the fi nancial meltdown. Now 
it’s at 23.7. At that level, one might 
say that the easy money already 
has been made in stocks, but there 
is still upside potential while the 
downside risk is not severe.

The future actions of the Federal 
Reserve remain the great uncertain-
ty. Someday interest rates will have 
to rise again. The path to an end 
of “quantitative easing” remains 
cloudy, however, because we’ve 
never before had such a sustained 
period of low interest rates. The full 
consequences of a return to what 
most would consider “normal” re-
mains to be seen.

Are you facing what could be a 
complicated fi nancial issue? We’re 
here to help! Trenny Garrett is Se-
nior Vice President at Central Trust 
& Investment Company, Lake Ozark. 
You can contact her at 573-302-
2474 or visit www.centrustco.com. 
Central Trust & Investment Compa-
ny is affi liated with Central Bank of 
Lake of the Ozarks. 

Products and services offered by 
Central Trust & Investment Compa-
ny are not insured by the FDIC, are 
not deposits of or guaranteed by 
any depository institution or affi li-
ate bank and are subject to invest-
ment risks, including possible loss 
of the principal amount invested.

Trenny Garrett, J.D., CTFA

SEND YOUR ANNOUNCEMENTS
And business/community-related news and photos to:

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing the photographs 

and your information in Word (.doc) files for  publication consideration!
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Osage Beach
924 Hwy 42
573-348-4464
www.dkbshowroom.com

I use
Because they offer 
professional planning 
services with stylish 
and affordable options

DKB is here to help you create your dream kitchen, bath, entry, study, laundry room … limited only by your imagination!

Kitchen & Bath

PRECISION
AUTO & TIRE SERVICE LLC
Complete Auto Repair & Fleet Management

WWW.PRECISIONAUTOANDTIRE.COM
348-2233348-2233

OSAGE BEACH MO
1024 INDUSTRIAL DR.

Family owned and operated for over 27 years!

OLD MAN WINTER
is coming! 

Call NOW for your Winter 
Check Up!

“Insurance Talk”
with J.L. Brenizer of Golden 
Rule Insurance

Planning for the
New Year

Another year has come and 
gone so now it is time once again 
to make plans for the year ahead 
of us. So what are your plans? 

How will you make more mon-
ey for you and your family? How 
will you make more time to spend 
with your family? How will you 
make sure there is money to pay 
for your children to go to college? 

Wait… this sounds like most 
of our planning is for our family’s 
future and that is the way it should 
be. So let me ask you a question. 
What happens to your family if 
you are gone? Who will provide 
for their needs then?  

As you think about that, not ev-
ery need can be fi xed with money.

But a lot of the problems they 
will face without you could be 
taken care of with a little planning. 
Planning like starting a life insur-
ance policy that will pay off your 
debts, make sure your children can 
go to college, and help pay the on-
going bills. 

Life insurance is the best way to 
guarantee your family will be able 
to continue their normal life style if 
you are gone.

Let’s talk about the different 
kinds of policies your can buy. 

Term life insurance is so 
inexpensive that everyone should 
consider it. The term policy is just 
that, it is for a term of years. There 
are different kinds of term policies. 
Most you just pay a premium until 
needed or for the number of years 
you choose. Now there are term 
policies that if you pay the premi-
um for the full term and don’t use 
it you will be returned every dollar 

you paid for it.
Whole life policies cost more 

but they are for your whole life-
time. These policies are designed 
to last for your whole life with a 
level premium no matter how old 
you get. They also accumulate 
cash that is yours if needed. 

Universal life insurance 
costs some where in between 
the term policy and whole life. It 
designed to give you a little more 
fl exibility. You can vary the pre-
mium you pay at times if needed. 
So you might pay less if you need 
and then make up the difference 
next year. 

This is only a quick overview 
of the different styles of life poli-
cies available. For more informa-
tion contact a good life insurance 
agent and explain your planning 
for the future. They will be able to 
help you with the family fi nancial 
needs. Now you can work on fi nd-
ing more time to spend with your 
family.

JL Brenizer, LUTCF is a Certifi ed 
Insurance Counselor with the Golden 
Rule Insurance Agency in Osage Beach. 
He can be reached at 573-348-1731 
for additional comments or questions.

J.L.  Brenizer, CIC, LUTCF

Now in Our New O�  ces!

Full Service Tax Preparation
Accounting  • Auditing

Business Consulting

www.EversCPAs.com • 573-348-4141
5886 Osage Beach Parkway • Osage Beach



Lake of the Ozarks Business JournalJanuary, 2014Page 14

Co-Mo Electric Cooperative hailed as ‘hero’
Brings internet service to under-served area
By Nancy Zoellner-Hogland

Co-Mo Electric Cooperative 
is accomplishing something 
that, to date, is unmatched by 
any other rural co-op in Amer-
ica. They’re bringing their 
members internet, television 
and telephone service over fi-
ber optic cable at unmatched 
speeds that range from 5 mbps 
to 100 mbps — all without 
government assistance. Cur-
rently, they’re working on 
providing service to the Shaw-
nee Bend, Sunrise Beach and 
Laurie areas with plans to run 
4,000 miles of cable over the 
next four years.

John Agliata, communica-
tions manager for Co-Mo, ex-
plained.

“For a number of years we 
had heard complaints from 
our members about the lack 
of high-speed internet service. 
In 2009 to 2010, when stimulus 
grant money was being given 
out, we researched the idea of 
getting a grant to provide the 
service ourselves. We were de-
nied, but during the applica-

tion process, we were required 
to obtain letters of support 
from the community. Surpris-
ingly, more than 300 came in 
from everything from schools 
to small and large businesses 
and residents. As we looked at 
that box of letters, we decided 
to explore the idea of bringing 
service on our own, without 
government assistance,” he 
said.

Agliata said they conducted 
several “scientific” surveys 
and all revealed heavy support 
for the project so the Co-Mo 
Electric Board of Directors de-
cided in 2010 to test the market 
with a pilot program. “It’s one 
thing to check a box stating 
that you would be willing to 
pay X number of dollars for a 
service but we were concerned 
that it might be something dif-
ferent when people actually 
had to commit,” he said. Co-
Mo chose two test areas that 
were representative of their 
overall service territory to 
determine if the costs to con-
struct an advanced communi-

cations network could pay for 
itself and not negatively affect 
electricity rates. 

“We were offering internet 
and telephone and had al-
ready decided that we weren’t 
going to build unless we got a 
certain percentage of partici-
pation. Again - the response 
was overwhelming – and at 
that point, we were basically 
selling ‘blue sky.’ Nothing was 
in place but people were will-
ing to commit. That showed us 
it would work,” he said.

In June 2012, the board an-
nounced it would extend the 
pilot project to the entire Co-
Mo Electric service territory 
through a four-phase plan over 
the next four-plus years. The 
service got a name – Co-Mo 
Connect – and crews went to 
work. Today, 18 months later, 
more than 800 are online, with 
more joining daily. Packages 
allow customers to choose in-
ternet at three different speeds 
and to bundle that with cable 
television or telephone with 
unlimited long distance – or 

both. 
Agliata said that as a side 

benefit, the power company is 
finding that the internet ser-
vice is actually helping them 
save money by allowing them 
to better operate “smart me-
ters” to track customer usage 
and the additional income 
should also help the co-op 
keep downward pressure on 
any rate increases that might 
be required to meet additional 
government mandates.

Lines, which can bring not 
only internet service but tele-
vision and telephone service, 
are being run in the same 
right-of-way as the power 
lines. If lines are overhead, 
then the fiber optic cable fol-
lows suit. If lines are buried, 
the cable is being fed through 
existing conduit.

“That’s one reason why it’s 
been fairly easy for us to add 
this service. We know how 
to build lines! We have them 
all over our service area,” 
Agliata said, adding that they 
also considered their stimu-
lus grant denial a blessing in 
disguise. “We’ve heard about 
other rural co-ops that did get 
approved and they’ve been 
tied up in so much red tape, 
it’s greatly slowed their pro-
cess. Because we’re doing this 
on our own, with absolutely 
no government assistance, we 
can move at our pace, which 

has been extremely quick.”
According to Michael Sca-

hill one of Co-Mo Connect’s 
new Shawnee Bend internet 
customers, it arrived none too 
soon.

“People in this area are 
thrilled to finally have high-
speed, broadband internet 
service. Co-Mo is our hero! In 
this day and age, especially in 
an area like this, I think ev-
eryone just assumes that it’s 
available but that certainly 
hasn’t been the case. When 
we moved here four years ago 
I went to Charter to sign up for 
service but I was told it wasn’t 
available on my street – and 
never would be! And I live on 
a street that’s 2 ½ miles long 
that’s 90 percent built out with 
some 50 homes. I couldn’t be-
lieve it but later learned that we 
weren’t the only ones with this 
problem. Charter service was 
hit-and-miss all over Shawnee 
Bend,” he said, adding that 
Charter eventually ran service 
to a neighbor but only because 
that neighbor was willing to 
pay the cost of bringing it to 
his house. “I think it will even 
be a selling point for homes. 
So many second home own-
ers need high-speed internet 
access to conduct businesses 
while they’re here and away 
from the office. Until Co-Mo 
stepped up and offered this, 
that wasn’t available.” 

Brad Krantz
Krantz Insurance Group
2820 Bagnell Dam Blvd
Suite 5B • Lake Ozark, MO 65049
Offi ce: (573) 964-6860
Cell: (573) 216-2297

www.krantzinsurance.com
AUTO • HOME • BUSINESS • LIFE

We work with you to build the 
insurance program that meets your 
individual and business needs

The Lake Area Chamber recently held a ribbon cutting for Horseshoe 
Bend Special Road District.  Formed in 1962, the Horseshoe Bend 
Special Road District covers all public roads on Horseshoe Bend, as 
well as Flynn Road and Hidden Acres in Lake Ozark. To contact the 
Horseshoe Bend Special Road District or to learn more, contact their 
office at (573)365-2832 or visit www.hbsrd.org.  Pictured from Left 
to Right: Ron Tussey, Treasurer; Kevin Luttrell, Superintendent; Jerry 
Jackson, President; Marcy Meisner, Office Manager; Darlene Duvel, 
Asst. Office Manager; Wendy White, Executive Director Lake Area 
Chamber and John Jenkins, Vice President.
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A Division of First State Bank of St. Charles
NMLS # 41668

Visit us at our NEW OFFICEin the John Elliott Interiors Building across from J.B. Hook’s

...But the same award-winning service!
Your  Trusted Lake Lender  has a NEW LOCATION...

Michael Lasson
(573) 302-0909

NMLS # 493712

2265 Bagnell Dam Blvd.
Lake Ozark, MO 65049

573-365-LOAN | www.fsb�nancial.com

Mike Ogle
(573) 302-0080

NMLS # 231620

Bob O’Steen
(573) 746-7214

NMLS # 332983

We’re proud to introduce our newest lender-
Bob O’Steen! 

Matching Big Buyers 
with Small Businesses 

Agencies at all levels of gov-
ernments often look to small 
businesses for products and 
services. In fact, many desig-
nate certain projects or annual 
purchasing volumes for small-
sized vendors. Not surprisingly, 
this makes for a highly lucra-
tive, highly competitive mar-
ket. But because of the intricate 
procurement process that these 
organizations must follow, it 
can be sometimes difficult for a 
small business to gain entry to 
this market and get buyers’ at-
tention.

For nearly a decade, the 
public-private Business Match-
making initiative has provided 
opportunities for small busi-
nesses to make those all-impor-
tant connections, and navigate 
the world of government con-
tracting. At dozens of Business 
Matching events held around 
the country each year, small 
business owners can land one-
on-one appointments with key 
officials from hundreds of ma-
jor corporations and agencies. 
Business Matchmaking also 
helps small business learn about 
selling to big customers at local, 
state, and national levels.

While not every Business 
Matchmaking participant walks 
away with a government con-
tract, the program does guar-
antee the opportunity to state 
your case directly to decision 
makers. And if you’ve never sold 
to large corporations or govern-
ment agencies, this is an excel-
lent starting point.

Best of all, Business Match-
making workshops and events 
are free. You can search events, 
register, set up to three appoint-
ments and get all you need to 
participate at www.business-
matchmaking.com .

Another venue for mak-
ing inroads into government 
contracting is the Victory in 
Procurement (VIP) program, 
sponsored by American Express 
OPEN, the financial services 
company’s small business divi-
sion. Day-long VIP events pro-
vide attendees with interactive 
workshops on relevant govern-
ment contracting topics, net-
working opportunities and key-
note speeches by government 
officials and industry experts.

And in 2012, VIP partnered 
with local  Procurement Techni-
cal Assistance Centers to pres-
ent a nationwide series of work-
shops offering best practices 
for marketing and successfully 
pitching their business to gov-
ernment buyers.

The VIP website (www.open-
forum.com/governmentcon-
tracting) also provides informa-
tion on the basics of government 
contracting, registering your 
small business with procure-
ment agencies, and valuable 
marketing and networking tips.

For more help identifying po-
tential public-sector business 
opportunities, contact the Lake 
of the Ozarks SCORE Chapter 
at admin.0493@scorevolunteer.
org or call 573-346-5441.   

The Lake Area Chamber recently held a ribbon cutting for Shelter 
Insurance – Shane Landis Agent.  Contact Shane at (573)693-9556 or 
stop by their new location at 4036 Osage Beach Pkwy Ste 100 in Osage 
Beach. Pictured from Left to Right: Wendy White, Executive Director 
Lake Area Chamber; Heather Amsberg; Hudson Landis; Ashley Landis; 
Mike Jamison, District Manager; Shane Landis, Shelter Agent; Susan 
Rader; Gloria O’Keefe, CAV; Jerry Rader; Joe Loth, Central Bank Lake 
of the Ozarks. 
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The depth of problems with Camden County plan-
ning and zoning were apparent recently when a proper-
ty owner on Horseshoe Bend requested a zoning change
to allow reasonable use of an existing home.
The home in question is on property that has no zon-

ing. Instead of holding the county responsible for
egregious error in their zoning program, neighbors
want to punish the property owners. Their argument?
That because property adjacent to the home is also in
the zoning process no one should get appropriate zon-
ing.
It was lake entrepreneur Gary Prewitt who discovered

that no zoning was in place on a 32-acre tract near his
entertainment venue on Horseshoe Bend. Parking issue
at the popular Shady Gators has been a constant com-
plaint from neighbors and county government. In fact,
resolving the parking problem has long been held out
by county government as part of the price of giving
Prewitt’s property proper zoning. The acreage was pur-
chased for the specific purpose of building a parking
lot.
The tract Prewitt bought included a duplex that he

sold. The new owners hoped to have their unzoned
property zoned R-2 to reflect the existing duplex. It
was then that they came face to face with how planning
and zoning works in Camden County.
Agroup of neighbors who want no change whatever

in their backyard, are seeking to block the new
owner’s plans. Despite the fact that the home was built

as a duplex and predates Camden County zoning regula-
tions by 30 years and despite the fact the owners are
asking for zoning on property the county overlooked,
they have been pummeled by neighbors and held up by
the county. It now appears the property will be zoned
R-1, reducing its value and blocking the owners plans. 
Prewitt has agreed to accept county zoning for his

unzoned acreage but does not want the kind of restric-
tive zoning being proposed by the zoning administra-
tor. As a result, Prewitt requested to be taken off the
November agenda three weeks before the planning
commission meeting. In fact, his attorney contacted
the county attorney to make him aware that there would
be no presentation at the meeting. Yet the zoning
administrator told the public and press it was a last-
minute decision for Prewitt not to appear. In fact a rep-
resentative of the Prewitt organization was on hand for
the meeting. 
This is just one more example of the way planning

and zoning is handled in Camden County. High-hand-
ed, arbitrary, unreasonable are the best description of
why zoning is not working in Camden County.
Businesses of every kind are delayed or discouraged by
the zoning department while private citizens are bul-
lied and held up for exorbitant fees for small projects.
Gary Prewitt has pushed back against the ridiculous

way zoning is handled in Camden County. He contin-
ues efforts to see an obviously commercial property
adjacent to Gators - and across a narrow cove from the

giant Camden on the Lake complex - correctly zoned.
It has been a five-year battle both in and out of court.
Now he is confronting a zoning department intent on
making him pay for their mistake. 
“How could they look at their own color map for 15

years and not notice there was no zoning on the prop-
erty I bought,” Prewitt said referring to the fact that no
one in the county took any notice of a white space in a
color map indicating the property was not zoned. “I’m
at the end of my rope with these people,” Prewitt said.
“This is not zoning it is anti-development grandstand-
ing. This is a refusal to look realistically at property
and try to work with people to get things done.”
Prewitt points out that the mishandling of zoning

matters extends to the smallest detail. “The zoning
administrator said our decision not to put on a presen-
tation at the November commission meeting was a
last-minute deal. In fact, we had informed the adminis-
trator three weeks earlier and our lawyer sent a letter on
November 1,” Prewitt said. “How can you get anything
done when he can’t even present the facts on so small a
matter.”
“It seems that the zoning commission lets a few

cranks guide the process,” Prewitt says. “They come in
and complain and things don’t get done correctly. The
county loses money every day because of the way zon-
ing is handled in Camden County. I’m trying to do
what the county asked and generate some tax dollars
and all I get is blocked.”
Paid for by Friends of Shady Gator

Despite no zoning Gator parking lot still at issue
Camden County fails to zone property but wants to block developer 

A D V E R T I S E M E N T

The December 12th Business 
Journal Social was held at L.O. 
Crab Shack in Lake Ozark. The 
sponsor for the evening was 
Pulaski Bank.

#1 Tony Reahr  of Edward D. 
Jones, Marilyn Rustand Facial 
Designs Permanent Cosmetics.
Keith Rustand of  Remax, Jacobs.

#2 Jessica Caran. Carol Duke 
and Julie Defrates -The Property 
Shop

#3 John Bonnot, Meyer Elec-
tric. Kathy Bonnot, Remax .

#4   Joan Wolf, Todd Lawler, 
Kathy Beezley- Pulaski Bank

Would your company like to 
book a BJ social? Contact Linda 
for Details at 573-216-5277 or 
Linda@Mix927.com.

Photos by Rita Rose Event 
Photography.

January 9th is the next 
Business Social, with sponsor 
Bobby Medlin CPA, at 
Bootleggers Sports Book & Grill.

1

3

2

4

Business Journal Social Event Photos
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Almanac says ‘Keep sweaters and snow shovels nearby’
By Nancy Zoellner-Hogland

According to the 2014 Old 
Farmer’s Almanac, a decline 
in solar activity combined 
with ocean-atmosphere pat-
terns in the Pacific and Atlan-
tic will result in below-normal 
temperatures and above-nor-
mal snowfall during most of 
the winter across much of the 
United States, including Mis-
souri.

However, the National 
Weather Service stated its 
winter season outlook for 
December 2013 through Feb-
ruary 2014 indicates equal 
chances of above, near or be-
low normal temperatures and 
precipitation for the state. “In 
other words, there are no clear, 
strong, and/or reliable climate 
indicators that favor one cat-
egory versus the others for 
temperature or precipitation,” 
meteorologists reported.

Either way – road district 
and public works heads said 
they are ready for whatever 
weather comes this way.

“It seems like the first snow-
fall of the season arrived a 

little earlier than usual but it 
didn’t catch us by surprise,” 
said Kevin Luttrell, superin-
tendent of the Horseshoe Bend 
Special Road District. “We’re 
sitting on close to 250 tons 
of salt and we have 10 plow 
trucks and a grader for back-
up. We also have a full crew 
and have showers and cots for 
all the men in the garage in 
case they have to stay around 
the clock. When the National 
Weather Service starts pre-
dicting snow, they all stock 
up the refrigerator and work 
shifts so we’re covered from 
all angles.”

Camden and Miller coun-
ties and the city of Lake Ozark 
reported being similarly pre-
pared, as did Osage Beach, 
even though questions over 
liability at their December 5 
meeting nearly caused the city 
to renege on an agreement 
with the Missouri Department 
of Transportation (MoDOT) 
that would transfer ownership 
– and responsibility for snow 
removal – for Osage Beach 
Parkway to the city. The agree-

ment was made in 2007 as part 
of the planned construction 
of the Route 54 Expressway. 
To prepare for the transfer, 
the city purchased two larger 
dump trucks / snow plows to 
handle the wider lanes, in-
creased its salt order and ex-
panded its storage facility. 

After a lengthy discussion, 
aldermen voted to accept the 
road into the city’s system and 
that night, salt spreading and 
street clearing went off with-
out a hitch, according to Assis-
tant City Administrator Jeana 
Woods.

“We had already modified 
the routes to take in the addi-
tional lane miles and everyone 
was familiar with their areas 
of responsibility so it all went 
smoothly. And just like we 
have done in the past, when 
our guys were going through 
an intersection that might be-
long to MoDOT, they left their 
blades down and continued 
clearing,” she said.

In fact, the only problems 
reported so far are those as-
sociated with maneuver-
ing snow plows around cars 
parked on the right-of-way.

“We understand that drive-
ways are steep and people 
need to get out and go to work 
but they also need to under-
stand that if rocks are under 
the snow, we can’t predict 
where they’re going to fly 
when that plow hits them,” 
Luttrell warned, adding that 

the hard-packed bank of snow 
that comes off the blade is 
heavy and can also do a lot of 
damage.

He suggested that residents 
instead park their vehicle as 
far back from the edge of the 
road as possible to keep them 
from getting damaged. Some 
homeowners might consider 
adding a permanent parking 
space at the top of the drive-
way.

Luttrell also said residents 
who hope to keep their mail-
boxes through a snowy winter 
season should spend a little 
extra money to get a sturdy 
metal box and pole.

“I’d estimate that 90 per-
cent of all mailboxes and trash 
containers are located on our 
right-of-way. Although we’d 
like them pushed back, we 
know that’s probably not go-
ing to happen. However, when 
someone puts an inexpensive 
plastic mailbox two feet off 
the edge of the road, they have 
to expect that it’s going to get 
knocked over or broken if we 
get a heavy snow,” Luttrell 
said.

He also reminded residents 
that even though their trucks 
are big and heavy, they slide 
on snow and ice just like other 
vehicles, which makes it dif-
ficult to stop quickly when 
children or dogs run out into 
the road – or drivers pull out in 
front of them. 

“And when the wind is 

blowing, it’s very difficult to 
see more than a few feet past 
the end of the nose of the 
trucks. We don’t want to hit 
anyone any more than they 
want to be hit so we’d like to 
remind drivers of a few safety 
tips,” Luttrell said.

∙When possible, don’t drive 
until roads are cleared

∙Park vehicles off the road 
as far as possible to leave room 
for plows and to avoid dam-
age, including “sand-blasting” 
by salt-sand spreaders

∙Stay back at least 50 feet 
when following salt-spreading 
snow plows

∙Try not to park in blind-
spots, on curves or steep hills

∙Warn children to stay far 
away from the road’s edge un-
til the snow has stopped and 
the streets are clear.

∙Walk facing traffic and 
carry or wear reflective gear or 
flashlights at night

∙When weather warms, re-
examine placement of mail-
boxes and trash receptacles

∙Call Luttrell at 573-365-
2832 to determine if there’s 
room to build a safe parking 
area at the top of the driveway

“We had several more park-
ing areas added last year. It 
helps when people call us be-
fore they build, rather than af-
ter, because we can make sure 
they’re back far enough and 
wide enough to park and keep 
the tires off the road,” he said.

The depth of problems with Camden County plan-
ning and zoning were apparent recently when a proper-
ty owner on Horseshoe Bend requested a zoning change
to allow reasonable use of an existing home.
The home in question is on property that has no zon-

ing. Instead of holding the county responsible for
egregious error in their zoning program, neighbors
want to punish the property owners. Their argument?
That because property adjacent to the home is also in
the zoning process no one should get appropriate zon-
ing.
It was lake entrepreneur Gary Prewitt who discovered

that no zoning was in place on a 32-acre tract near his
entertainment venue on Horseshoe Bend. Parking issue
at the popular Shady Gators has been a constant com-
plaint from neighbors and county government. In fact,
resolving the parking problem has long been held out
by county government as part of the price of giving
Prewitt’s property proper zoning. The acreage was pur-
chased for the specific purpose of building a parking
lot.
The tract Prewitt bought included a duplex that he

sold. The new owners hoped to have their unzoned
property zoned R-2 to reflect the existing duplex. It
was then that they came face to face with how planning
and zoning works in Camden County.
Agroup of neighbors who want no change whatever

in their backyard, are seeking to block the new
owner’s plans. Despite the fact that the home was built

as a duplex and predates Camden County zoning regula-
tions by 30 years and despite the fact the owners are
asking for zoning on property the county overlooked,
they have been pummeled by neighbors and held up by
the county. It now appears the property will be zoned
R-1, reducing its value and blocking the owners plans. 
Prewitt has agreed to accept county zoning for his

unzoned acreage but does not want the kind of restric-
tive zoning being proposed by the zoning administra-
tor. As a result, Prewitt requested to be taken off the
November agenda three weeks before the planning
commission meeting. In fact, his attorney contacted
the county attorney to make him aware that there would
be no presentation at the meeting. Yet the zoning
administrator told the public and press it was a last-
minute decision for Prewitt not to appear. In fact a rep-
resentative of the Prewitt organization was on hand for
the meeting. 
This is just one more example of the way planning

and zoning is handled in Camden County. High-hand-
ed, arbitrary, unreasonable are the best description of
why zoning is not working in Camden County.
Businesses of every kind are delayed or discouraged by
the zoning department while private citizens are bul-
lied and held up for exorbitant fees for small projects.
Gary Prewitt has pushed back against the ridiculous

way zoning is handled in Camden County. He contin-
ues efforts to see an obviously commercial property
adjacent to Gators - and across a narrow cove from the

giant Camden on the Lake complex - correctly zoned.
It has been a five-year battle both in and out of court.
Now he is confronting a zoning department intent on
making him pay for their mistake. 
“How could they look at their own color map for 15

years and not notice there was no zoning on the prop-
erty I bought,” Prewitt said referring to the fact that no
one in the county took any notice of a white space in a
color map indicating the property was not zoned. “I’m
at the end of my rope with these people,” Prewitt said.
“This is not zoning it is anti-development grandstand-
ing. This is a refusal to look realistically at property
and try to work with people to get things done.”
Prewitt points out that the mishandling of zoning

matters extends to the smallest detail. “The zoning
administrator said our decision not to put on a presen-
tation at the November commission meeting was a
last-minute deal. In fact, we had informed the adminis-
trator three weeks earlier and our lawyer sent a letter on
November 1,” Prewitt said. “How can you get anything
done when he can’t even present the facts on so small a
matter.”
“It seems that the zoning commission lets a few

cranks guide the process,” Prewitt says. “They come in
and complain and things don’t get done correctly. The
county loses money every day because of the way zon-
ing is handled in Camden County. I’m trying to do
what the county asked and generate some tax dollars
and all I get is blocked.”
Paid for by Friends of Shady Gator

Despite no zoning Gator parking lot still at issue
Camden County fails to zone property but wants to block developer 
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Managing Rental Property
with Russell Burdette of 
Your Lake Vacation  

How To Choose A 
Vacation Rental 
Manager

You have a second home or condo 
at the Lake and you realize that you are 
not using it as much as you thought you 
would, or you have decided that you 
want to off-set some of your expenses 
for that property.  Now what do you do?

Finding the right company to man-
age your vacation rental property can 
make a big difference in your overall 
experience.  Are you just looking for 
some additional income or do you want 
to make as much money as possible?  
Whatever your situation, you need to 
make your expectations clear when you 
are interviewing potential managers.  

Obviously experience counts.  Find 
out how long they have been manag-
ing property and how successful they 
have been in renting properties similar 
to yours?  Beware of any company that 
promises a certain number of rental 
night’s or income; however, a good 
company will be able to give you po-
tential income/number of rental nights 
based on their past history with similar 
properties.

What types of support services do 
they offer?  Do they offer housekeep-
ing, maintenance, interior design, AC 
& appliance repair or landscaping and 
yard work and are they available 24/7?

Next you will want to ask how 
they market their properties.  Do they 
provide plenty of pictures, virtual tours, 
videos and information about their 
properties?  Do they utilize social me-
dia, digital marketing and e-blasts.  Is 
their website easy to navigate and is 
the presentation professional?  In addi-
tion to their website, how else do they 
advertise their properties?  

Since damage is always a possibil-
ity, how do they screen their potential 
guests?  How do they handle damages?  
Do they offer damage protection?  Have 

them give you examples of past damag-
es and how they handled the situations.

Some companies rent their proper-
ties on a rotating basis.  If you have a 
nice property or a great location, com-
panies using this procedure should be 
avoided.  Your hard work, décor, ame-
nities and location should be allowed 
to work in your favor.  A company that 
presents all of their properties in the 
same manner and allows your features 
to sell your property to potential renters 
is your best bet. Wouldn’t you want to 
be able to choose if you were a guest 
and not have to take the next unit in 
line?

Your potential manager should 
also have good ethics and be truthful 
about the potential for your property.  
Do they have a good reputation?  Do 
they belong to other professional orga-
nizations?  You should be able to get 
references from current owners as well 
as from other professionals within the 
Lake Area community.  And fi nally, you 
should feel at ease and be comfortable 
with the potential manager. 

Russell Burdette is the owner of 
Your Lake Vacation, a professional va-
cation rental management company 
at the Lake of the Ozarks since 1986.  
If you would like more info on renting 
your home or condo as a vacation rent-
al, please call 573-365-3367 or e-mail 
russell@yourlakevacation.com. 

Russell Burdette

State Farm, Bloomington, IL

We all feel the same commitment to care for our 
families. Helping you meet your insurance needs 
is part of my commitment to you. Like a good 
neighbor, State Farm is there.® 
CALL ME TODAY.

Family is 
why we 
do it all.

0907504 

Malcolm Decker, Agent
1179 E Highway 54

Camdenton, MO 65020
Bus: 573-346-5920

mac.decker.le2o@statefarm.com
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4050 Osage Beach Parkway
573.348.3332 • Mon-Sat 9-6

continued from page 9
“Then it will be published on 

the USGS website. I imagine we 
will also issue a press release 
to inform the public that it is 
available for review. Everyone 
will have an opportunity to see 
it at the same time,” he said. 

In an earlier interview, 
Schumacher said once the re-
port was released, he would be 
willing to discuss the findings 
at a public meeting.

“It’s certainly not written for 
a high-level science journal but 
it’s a complicated subject, and 
when you’re looking at 1,100 
to 1,300 samples it tends to get 
a little overwhelming. How-
ever, we are more than happy 
to come up to the Lake and go 
over the results with everyone 
or any group that’s interested,” 
Schumacher said.

Some of the pressure re-
sponsible for the study was lift-
ed last July, after Gov. Jay Nixon 
signed HB 28, which put an 
end to beach closures except in 
the event of a hazardous spill, 
wastewater by-pass or other 
documented health risk.

Until the law was adopted, 

the DNR collected water sam-
ples early in the week. If re-
sults, which weren’t available 
until two days later, showed 
that a single sample exceeded 
the Environmental Protection 
Agency’s recommended maxi-
mum of 235 E. coli colonies 
per 100 milliliters of water or 
when the geometric mean – a 
rolling average of sample data 
– exceeded 126 E. coli colonies 
per 100 milliliters of water, 
that beach was shut down – 
sometimes for an entire week-
end. Tourists would assume 
the entire lake was closed and 
stay home. Those incorrect as-
sumptions – and the resulting 
loss in tourism business – are 
what spurred the USGS study. 

Under the new law, if the 
initial test exceeds the recom-
mended maximum, the DNR 
will conduct a follow-up test to 
come up with an average level 
of E. coli bacteria. In addition, 
instead of closing the beach, 
the DNR will post a sign warn-
ing “Swimming is not recom-
mended.”  

Water quality results

LEASING
AVAILABLE
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Good, Bad and Ugly 
Dogs are winners

Bulldog Pros, Black Gold 
Premium Dog Food, Duncan II 
Jewelry, Cool 102.7 FM and Mix 
92.7 FM announced the win-
ners of their “The Good, The 
Bad and The Ugly” Dog Photo 
Contest

The Grand Prize (a Gift Cer-
tificate for Black Gold Premium 
Dog Food For a Year for their 
dog) went to one dog in each of 
the three categories: Good, Bad 
and Ugly.

Nicole Parrish of Ballwin, 
MO, Trina Nuttle of Henley, MO 
and Chandler Selix of Kansas 
City, MO.

The Weekly Winners (One 
Bag Of Black Gold for their 
dog):

Rebecca Green of Osage 
Beach, MO, Gary Gregory of 
Lebanon, MO, Jason Hunt of 
St. Louis, MO and Abby Lage of 
Henley, MO.

The Lake Area Newcomers/Longtimers organization presented Co-
lumbia College - Lake of the Ozarks senior student Chris Twitchel with 
a $2,215 scholarship. Newcomers/Longtimers has long been a sup-
porter of the Lake community and Columbia College students as they 
pursue their education having donated more $225,000 to local chari-
ties, organizations, and scholarships. From left to right – Newcomers/
Longtimers President Carlene Chubbuck, Chris Twitchel, Sam Fleury 
with Columbia College-Lake of the Ozarks and Scholarship Commit-
tee Chair Jean Andrews.

QuickBooks Pro Training
Training classes on the pop-

ular QuickBooks Pro account-
ing software will be offered by 
University of Missouri Exten-
sion this month.

Class dates will be as fol-
lows: Introduction to Quick-
Books-  Friday - January 10 or 
February 7, 2014

Advanced QuickBooks-  Fri-
day – March 7, 2014

Classes will run from 9:00 
a.m. to 4:00 p.m., and will be 
held in the computer lab (Room 
127) at State Fair Commu-

nity College – Stonecrest Mall, 
Osage Beach.

The  Introductory level class 
will focus on setting up a com-
pany or companies in Quick-
Books, establishing a Chart of 
Accounts, payroll and payroll 
liability procedures, and all 
customer, vendor and employ-
ee features of the software.

The Advanced level class 
will focus on the expanded re-
porting capabilities of Quick-
Books, importing and export-
ing data to Microsoft Excel, set-

ting up and tracking inventory, 
tracking job costs, and setting 
up opening balances in equity 
accounts. 

Class size is limited and pre-
registration is required.  The 
fee to attend the class is $95.00 
per person.  To register or for 
further information, contact 
the Camden County University 
of Missouri Extension Center, 
phone: 573-346-2644; or reg-
ister on-line at http://www.
missouribusiness.net/cgi-bin/
calendar/

Enjoy Responsibly. © 2013 Anheuser-Busch, Budweiser® Beer,  One Busch Place, St. Louis, MO 63118
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JULY 19, 2014 - DOG DAYS
Join the crowd at the single largest one day 

family boating event at the Lake of the Ozarks! 
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HARWOOD HOTEL
On the north side of the 

Camdenton Square is a build-
ing that currently houses the 
law offi ces of Deputy and 
Mizell, LLC. The left por-
tion of the building has a sign 
that reads “Harwood 1933.” 
The distinctive façade of this 
structure was built in 1932-33 
by Boyd H. Harwood and son 
Boyd W. Hardwood Jr. of Kan-
sas City. Until 1938 it housed 
the Ozark Tavern Hotel. The 

word “tavern,” which origi-
nally meant a place of lodging 
and fi ne food, fell into disfavor 
during Prohibition and the 
Great Depression years. By 
1940 nearly all lodging places 
in Missouri using the word 
“tavern” had changed the 
word to hotel, inn, or lodge.   

In 1938, the name of the 
business was changed to Har-
wood Hotel under the man-
agement of B. W. Harwood Jr.  
By this time Camdenton had 

four restaurants, two church-
es, two doctors, one dentist, a 
theater, a bank, a bakery, four 
food markets, two drug stores, 
service stations and garages, 
and about thirty fi shing and 
vacation camps within a ra-
dius of fi ve miles.

 Architecturally, the two 
brick-veneered Tudor-style 
buildings were among the 
most handsome and imposing 
buildings on the Camdenton 
Square in the early years.  A 

small narrow building con-
nected the twin halves and 
housed a gift shop. In 1959 the 
advertising for the gift shop 
said “See Missouri’s largest 
collection of antique plates.” A 
sign on the café and hotel por-
tion read “Approved by Dun-
can Hines.”

In 1950, the name of the es-
tablishment changed slightly 
with the addition of “motor 
lodge” and was operated by 
the Fordyces (see 1950s post-
card photo by Lewis Studio, 
Sedalia)  The Harwood Motor 
Lodge survived to the 1960s. 
Although the façade of the 
buildings have seen remodel-
ing in the recent years enough 
of the original shape and looks 
remain to make their historic 
fronts recognizable.  �

This historical sketch is from 
the collection of H. Dwight 
Weaver. He is the author of six 
books on the history of Lake of 
the Ozarks.

The author’s latest book on 
Lake history – Images of Ameri-
ca, Osage Beach – is now locally 
available and is a pictorial his-
tory of Osage Beach from 1880 

to 1980. 
Weaver’s book “A Pictorial 

Guide to Ha Ha Tonka State 
Park” contains more than 300 
photos of the park, which in-
clude all of the park’s signifi -
cant natural and man-made 
features along its trails and 
boardwalks.

Contact him at: dwight-
weaver@charter.net or call 
573-365-1171. Visit www.
lakeoftheozarksbooks.com to 
obtain more information or to 
purchase one of his books on 
line.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver

Everything you need to maximize your bass 

fishing experience at the Lake of the Ozarks!

Your definitive one-stop online 

resource for how-to videos, news, 

tournament info, maps, fishing 

reports and more!

Visit Us Online Today!

DAILY FISHING REPORTS NEWS/INFO RESOURCES TOURNAMENTS

www.BassingBob.com

Learn 
From the 

Pros!

FORUMS

BASSING BOB-ROBIN’S RESORT
WINTER BASS CHALLENGE 

TOURNAMENT SERIES
SATURDAY JANUARY 11, 2014

SATURDAY JANUARY 25, 2014

SUNDAY FEBRUARY 9, 2014  

Winter Challenge Championship
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Old Kinderhook begins multi- 
million-dollar expansion
Project to include ice skating rink
By Nancy Zoellner-Hogland

Build it and they will come … 
back. That’s the hope of inves-
tors who decided to move for-
ward with a $10-million expan-
sion of Old Kinderhook. 

The Lodge at Old Kinderhook 
project will include 84 new guest 
rooms; a state-of-the-art con-
ference center with break-out 
spaces and meeting facilities 

featuring the latest in audio vi-
sual capabilities and equipment 
and high speed internet; and a 
3,200-square-foot ballroom to 
service conferences and social 
events – all overlooking the 15th 
fairway and 18th hole of the Tom 
Weiskopf signature course. 

The Lodge, which will be po-
sitioned next to the existing Golf 
Shop and Hook Café, will of-
fer a host of amenities. A lobby 
bar will serve Starbucks coffee 
by day and slightly more exotic 
drinks by night; an expanded 
marina will provide personal 
watercraft and boat rentals; and 
two additional pools - one in-
door pool located just steps from 
the lobby and one outdoor pool, 
located on the grounds between 
the golf course and guest rooms, 
will provide additional sunning 
and swimming opportunities 
for the additional guests the 
lodge will bring. The upgraded 
spa facilities will feature mul-
tiple treatment rooms where an 
array of services will be avail-
able. The green space between 
the lodge and conference center 
will include several outdoor fire 
pits where guests can unwind 
or roast S'mores and the Lake’s 
only ice skating rink will offer 
wintertime guests another rec-

reational option. 
The ice rink, planned to op-

erate mid-November to March 
as weather permits, also will be 
open to the public and will be 
available for private parties.  In 
the spring, summer and fall, it 
will function as a covered pavil-
ion that can be used for outdoor 
weddings and meeting space. 
Management also has plans to 

hire a director to plan activities 
such as kids’ fishing tourna-
ments on the many ponds that 
are situated throughout the 
course.

“The idea to build a hotel at 
Old Kinderhook came from a 
meeting Bob Renken, Old Kin-
derhook’s executive director, 
had with the ownership team in 
Dallas, Texas three years ago,” 
explained Jennifer Bachman, 
Old Kinderhook’s director of 
marketing. “When the owner-
ship asked Renken what was 
needed to take Old Kinderhook 
to the next level, he responded, 
‘We need more property and the 
critical mass to make this thing 
click.’  Old Kinderhook’s owner-
ship team asked why he didn’t 
just build a hotel. After an exten-
sive feasibility study and three 
years of planning, here we are.”

Bachman said their desire is 
to become more of a year-round 
destination. 

“Expanding our lodging and 
conference space, while add-
ing recreational amenities to 
our existing golf, spa and ma-
rina, brings opportunities that 
will help us achieve this goal. 
The 25,000 golfers that visit us 
annually will also find new rea-
sons to come back and visit Old  

 
Kinderhook and the Lake of the 
Ozarks–for business meetings, 
conferences and family get-
aways,” she said. 

So far, that plan is working. 
Bachman said several confer-
ences were booked even before 
ground was broken – several of 
which were the result of Old Kin-
derhook golfers pitching the idea 
once back at their offices in the 

city. 
Even with the snowier-than-

usual winter weather, the proj-
ect is right on schedule – if not a 
little ahead – so management is 
hopeful they’ll meet their com-
pletion date of late 2014. She said 
Thomas Construction, which 
has built more than 100 hotels 
across the U.S., estimated that 
digging out the foundation and 
pools could take between 30 and 
60 days, “but they were actually 
done in less than 20 days! We 
have an on-site photographer 
that’s been capturing all the 
work each week and it’s amaz-
ing to see how the landscape has 
changed in such a short time.”

Old Kinderhook is located on 
Eagle Ridge Road off U.S. High-
way 54 just west of Camdenton. 
For more information, call Bach-
man at 573-317-3552 or email her 
at jbachman@oldkinderhook.
com. 

For information on confer-
ences, contact Gayla Welsh at 
gwelsh@oldkinderhook.com. 
More information and archi-
tect’s renderings are also avail-
able on a special section of the 
development’s website, www.
oldkinderhook.com and on Old 
Kinderhook’s Facebook page.

6656 Highway 54 - Osage Beach
(573) 348-9002 • hmi� replaceshop.com

Toll Free 800-401-2623

1744 N Deffer Dr, Nixa, MO
700C West 2nd Rolla, MO

Wood-Burning, Pellet Burning, Gas and Electric 
Fireplaces, Furnaces and Accessories

No One Warms
You Like HMI!
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EXPERIENCE OLD KINDERHOOK
PLAY . STAY . CELEBRATE . DINE . LIVE

The Lodge at Old Kinderhook welcomes business and recreational  guests.
Opening late 2014, features include:

THE L
ODGE

AT O
LD KIN

DERHOOK

OPENIN
G LATE 2

01
4!

20 EAGLE RIDGE ROAD, CAMDENTON, MO
573-317-3559 | WWW.OLDKINDERHOOK.COM

84 Guest Rooms | Conference Facilities for 250
Ice Skating Rink | Indoor & Outdoor Pool
Expanded Marina | Spa & Recreation Facilities

USPS postage hike increases the cost of doing business
By Nancy Zoellner-Hogland

The cost of corresponding 
the “old fashioned” way will in-
crease at the end of the month 
when first class postage will 
increase by 3 cents and bulk 
mail, periodicals and package 
service rates will increase by 6 
percent. 

This brings the price of a 
postage stamp to 49 cents. The 
cost of mailing a post card will 
increase by a penny to 34 cents.

Greeting card companies 
and organizations representing 
businesses that use bulk mail 
immediately spoke out against 
the move. Calling it “counter-
productive,” the president of 
the Association of Magazine 
Media even threatened to ap-
peal the decision before the 
U.S. Court of Appeals.

However, the United States 
Postal Service (USPS) promised 
the hike, which goes into effect 
January 26, will last no more 
than two years. The indepen-
dent Postal Regulatory Com-
mission voted 2 to 1 not to make 
the price hike permanent, 
though many say inflation over 
the next 24 months may do that 
anyway. 

Although the USPS does not 
depend on tax money for op-
eration, it is subject to Congres-
sional control. Federal law pro-
hibits the agency from raising 
prices more than the rate of in-
flation without approval from 
the commission.

In recent years, the USPS 
has been trying to get Congress 
to pass legislation designed to 
help them move, if not into the 
black, a little further from the 
red. The organization proposed 
ending Saturday mail delivery 
and reducing payments on re-
tiree health benefits. 

In 2006, Congress ruled the 
USPS make annual payments 
of $5.6 billion to cover the ex-
pected health care costs that 
will be incurred by future retir-
ees. The USPS is the only feder-
ally contracted provider that is 
mandated to make those pay-
ments. To date, Congress has 
not followed through although 
the USPS has defaulted on 
three of those payments.

Postage also increased in 
January 2013 when the cost of 
sending a first-class letter rose 
by a penny to 46 cents and the 
cost of sending a post card in-

creased by 1 cent to 33 cents. 
Only two times in history has 
the postal service lowered the 
price of a stamp – once in mid-
1800s from 3 cents to 2 cents 
and again after the end of World 
War I.

According to Wikipedia, be-
fore the introduction of stamps, 
it was the recipient of mail and 
not the sender who generally 
paid the cost of postage, giving 
the fee directly to the postman 
on delivery. Only occasionally 
did a sender pay delivery costs 
in advance.

The task of collecting mon-
ey for letter after letter greatly 
slowed the postman on his 
route. Moreover the addressee 
would not infrequently refuse 
a piece of mail, which then had 
to be taken back to the post of-
fice. In fact, post office budgets 
allowed for an appreciable vol-
ume of unpaid-for mail.

Postage stamps revolution-
ized this process, leading to 
universal prepayment. How-
ever, they were officially ap-
proved only after standardized 
rates for delivery were estab-
lished.

Benjamin Franklin, the first postmaster general of the United States, 
was featured on the first postage stamp used in America. It was is-
sued August 1, 1847 and sold for 5 cents. USPS photo.
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The Lake Area Chamber recently held a ribbon cutting for First State 
Bank Mortgage at their new location, 2265 Bagnell Dam Blvd Ste B 
in Lake Ozark. Call their office at (573)365-5626 or visit mortgage.
fsbfinancial.com. Pictured from Left to Right: Ron Schmidt (CAV ), 
Bob O’Steen (Residential Mortgage Lender), Wendy White (Lake 
Area Chamber), Daniel Simpson (SVP, Director of Mortgage), Kathy 
Driskell (VP, Operations Manager), Luanne Cundiff (Executive Vice 
President), Donna Ogle (Mortgage Loan Specialist), Jeremy Trankler 
(Network Technician), Mike Ogle (Residential Mortgage Lender), 
Christine Durnin (VP – Secondary Market Operations), Michelle Lasson 
(Mortgage Loan Specialist), Colleen Thomure (VP – Underwriting), Jeff 
Fetterhoff (VP – Residential Mortgage Production), Michael Lasson 
(Sr. Residential Mortgage Lender), Tom Smith (American Sun Control).

continued from page 1
financing will be used so tax-
ing entities will receive the full 
amount.

In recent years, employers in 
the area have complained that 
the lack of affordable housing 
for their employees has been 
one of the biggest challenges 
faced when attempting to staff 
their businesses.

Jeff Segin, director of client 
relations for McClure Engi-
neering Company’s Develop-
ment Services and the People’s 
Company, which has been con-
ducting feasibility studies in 
order to market the interior dis-
trict opened up with the addi-
tion of State Route 242, brought 
the city and Ramsel together.

In an earlier interview, Segin 
said his firm knew that with the 
commercial growth that would 
be taking place in the area, 
there would be a much greater 
need for affordable workplace 
housing. He said a conversation 
with Ric Jurgens, the president 
and chief executive officer of 
Hy-Vee at the time, confirmed 
that belief. 

“I ran into him at an event 
soon after the store opened 

and he told me that some of 
the employees were living as 
far away as Lebanon because 
they couldn’t find housing 
they could afford in the Lake 
area. I knew that Mr. Ramsel’s 
firm was well organized and a 
well-structured company that 
worked on these types of proj-
ects so I contacted him,” Segin 
said.

Van Dee said Lake Ozark 
Alderman Tony Otto echoed 
those sentiments.

“He said that he’s having 
a hard time keeping laborers 
because they can’t afford the 
rent charged in this area. Some 
of his workers commute from 
Rolla but they said with the cost 
of gas, it didn’t pay for them to 
drive that far,” Van Dee said.

Osage Beach currently plays 
host to two multi-family, tax-
credit-funded communities, 
Chandler Bay Apartments on 
Passover Road and the Summit 
on Bluff Drive. The two provide 
close to 100 two and three-bed-
room apartments. City officials 
said they are so popular that 
soon after they were built and 
occupied, waiting lists were 
full of names.

Affordable upscale 
housing coming to Lake
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Boating coalition fights to keep corn out of gas tank
By Nancy Zoellner-Hogland

Ethanol blended in gaso-
line eats through rubber gas 
lines and seals, it damages 
carburetors, and it fouls plugs 
and messes with timing. In 
addition, because it attracts 
water, it can destroy a fuel 
system from the inside out.

Steve Stoufer, service man-
ager at Glencove Marine, said 
that’s why stakeholders – and 
Congress - need to continue 
the push to completely dis-
mantle the EPA’s biofuels 
mandates, which had re-
quired an increased amount 
of ethanol to be blended into 
gasoline each year. He also 
said the EPA’s decision to back 
off that decision in 2014 was a 
move in the right direction 
and good news for all boat 
owners.

Late last year, the EPA pro-
posed a blending volume 
requirement of 15.21 billion 
gallons in 2014, which is down 
from the 16.55 billion gallons 
mandated in 2013 and far 
less than what was called for 
in the Energy Independence 
and Security Act of 2007. This 
was the first time the agency 
lowered the target from the 
previous year.

“Some of the newer boats 
are being built to handle the 
new blend of gasoline but 
anything older than 2005, 
which constitutes the ma-
jority of boats on Lake of 
the Ozarks, can be seriously 
damaged if they’re not retro-

fitted. I honestly don’t know 
how this mandate got pushed 
through in the first place be-
cause it definitely wasn’t the 
right thing to do. In addition 
to working as service manag-
er, I’m also a part-time farmer 
so I understand the value of 
growing crops but improving 
one industry while destroy-
ing another is just wrong,” he 
said.

BoatUS Government Af-
fairs Program Manager Ni-
cole Payla Wood, along with 
a coalition of representatives 
from environmental groups, 
fuel and manufacturing as-
sociations as well as food, 
restaurant, poultry and meat 
producers testified at a De-
cember 5 hearing to lower 
the Renewable Fuel Standard. 
She was quoted in a press re-
lease from the organization 
saying, “We believe in a na-
tional renewable fuels policy, 
but one that is both safe for 
boaters and sound for the 
environment. However, un-
til the current ethanol man-
date is removed, there is little 
room for investment in other 
renewable fuels that may not 
have the current negative im-
pact of corn-based ethanol.” 

She was also quoted saying 
that as the Renewable Fuel 
Standard policy pushed high-
er blends of ethanol gasoline 
into the market, there would 
be an increased potential for 
mis-fueling and engine fail-
ure. 

“Not all Americans can 
afford to drive tow vehicles 
made after 2001, and for boat-
ers these higher blends are 
poison to our marine engines. 
There is a critical safety and 
soundness issue related to 
the use of higher blends of 
ethanol in marine engines 
that cannot be denied. More 
than half of Boat Owners As-
sociation of The United States 
members fuel their boats at 
roadside gas stations. With 
11 states now approved to 
sell E15 – a fuel that no ma-
rine engine is warrantied to 
run on – the opportunity for 
mis-fueling is growing. And 
what may result in a road-
side breakdown for a car, can 
quickly lead to a search and 
rescue mission or search and 
recovery in a boat,” Wood told 
the commission.

“We think it’s also im-
portant to point out that 
EPA’s role in the Renewable 
Fuel Standard is to imple-
ment the policy, not reform 
the law. Although there are 
implicit waiver authorities 
written into the law, the EPA 
shouldn’t have to use that 
authority to modify policy to 
meet the realities of the cur-
rent marketplace every year. 
It is the responsibility of the 
EPA and Congress however, 
to ensure that the fuel they 
approve for our consumers is 
a safe and reliable fuel for our 
engines, all engines. It is our 
hope that Congress will now 

accept the baton, and contin-
ue their work on a permanent 
fix for the Renewable Fuel 
Standard,” she said.

In the meantime, Stoufer 
said owners of older boats 
should take their vessels to a 
qualified mechanic so they 
can be retrofitted to handle 
the blended fuel.

“At best, people could be 
stranded out on the water if a 
fuel line is damaged. At worst, 
they could have a very serious 
problem if that gas leaks into 
the passenger compartment,” 
he said.

More than 90 percent of all 
gas sold at public gas stations 
now contain ethanol alcohol. 
E10 gas has become the “con-
ventional” fuel and ethanol-
free gas is now a “specialty” 
fuel.

According to Missouri law 
after January 1, 2008, all gaso-

line sold or offered for sale in 
Missouri at retail shall be fuel 
ethanol-blended gasoline – 
with some exclusions. To read 
the law, visit http://www.
moga.mo.gov/statutes/c400-
499/4140000255.htm.

Several U.S. states, includ-
ing Missouri, do not require 
gas pumps to be labeled when 
ethanol alcohol is added to 
gasoline. Other states only la-
bel pumps when alcohol con-
tent is above 1 to 2 percent.

For a state-by-state listing 
of regulations covering label-
ing, visit  http://www.fuel-
testers.com/state_guide_eth-
anol_laws.html.

Visit http://pure-gas.org 
and click on the state links to 
find a list of roadside gas sta-
tions that sell ethanol-free 
gasoline.

continued from page 3
ring tones for the people in the 
directory, such as family and 
friends.

Many accidents are caused 
when cell-phoning drivers at-
tempt to do other things at the 
same time — plug in a power 
cord, fumble for a pen, read di-
rections.

Drivers should dial while 
stopped. If that’s not possible, 
drivers should hold the phone 
level with the windshield and 
shift their eyes back and forth 
from the road to the cell phone. 
The National Highway Traf-
fic Safety Administration says 
phone equipped with hands-
free headsets and voice-acti-
vated dialing systems usually 
require more time to dial, in-

creasing distractions.
Ask passengers to use their 

own mobile phones or to do the 
dialing on yours. Teach older 
children how to operate cell 
phones and GPS and navigation 
devices.

Let voice mail answer the cell 
phone.

Because numerous studies 
link the emotional content of a 
conversation with the level of 
danger while driving, drivers 
should avoid arguments or com-
plicated, frustrating or exciting 
topics until they are parked.

Distracted drivers tend to 
speed. A study by the Swedish 
National Road Administration 
showed drivers wearing hands-
free headsets drove faster than 
drivers holding cell phones.

Gen X, Y far more distracted behind wheel

First Communion & Baptism

10%
First

Communion 
Dresses

off

Divinity Religious Gift Shop

Coupon must be presented at 
time of purchase.

Expires 04-30-2014.

Divinity Religious Gift Shop

www.divinitygiftshop.com
108 High St. • Jefferson City • Mon. - Fri. 9-5:30 • Sat. 10-4:30
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ACROSS
1. Kenyan warrior
6. That male
9. *____ down snow pile to build 
fort
13. Graven images
14. E in B.C.E.
15. Coveted publicity spot
16. Flooring choice, pl.
17. Bag in Paris
18. Get up
19. *Ice fisherman’s gear, pl.
21. *Christmas, e.g.
23. Of a female
24. Farmer’s joy
25. Nile viper
28. Famous bus rider
30. Comes clean
35. Denials
37. “National Velvet” author Bagnold
39. Like 1950s style, today
40. Put one over
41. Paisley in paisley fabric, e.g.
43. Large aquatic tetrapod
44. Impede
46. Lush
47. *”I flew like a flash, tore open the 
shutters, and threw up the ____”
48. Sci-fi weaponry
50. Snaky swimmers
52. Yellow river tributary
53. “Twelve ____” of “Gone with 
the Wind”
55. Feverish
57. *Cozy fabric
61. Dough
64. Sanctioned by law
65. Boiling blood
67. Pontifical
69. Convex molding
70. Convent dweller
71. Manicurist’s file
72. Pay for work
73. Down Under bird
74. Ranee’s wrap

DOWN
1. Technology school
2. Mine entrance
3. Solo activities
4. First in Hebrew alphabet
5. Federal Reserve in relation to U.S. 
currency
6. Hitler’s deputy
7. George Gershwin’s brother
8. “_____ Man” (Village People)
9. Reality TV actress Spelling
10. Full of enthusiasm
11. ___ Verde National Park
12. Mouse to a snake
15. Less agitated
20. Intro
22. Stupid person
24. Groups of lay people
25. *Winged impression
26. Composer of U.S. military 
marches
27. *Hides or skins used for hats and 
gloves
29. *From above in winter
31. Shorter than seconds
32. Scarecrow stuffing
33. Jagged, as a leaf’s edge
34. *2014 Olympic site
36. ___ gin fizz
38. Can be done in our out
42. Manuscript sheet
45. Quick, to Dora
49. Ed.’s request
51. *To be hit in winter?
54. “A Fish Called Wanda” star
56. Andean animal
57. Move like lava
58. Bulgarian money
59. All excited
60. Cairo’s waterway
61. Maître d’s list
62. Copycat
63. Fabled racer
66. *Hot buttered ___
68. Caustic chemical

Crossword 
Puzzle THEME: WINTER FUN

SOLUTION: Page 26

Painting, Sealing & Staining Inside & Out
Carpet Cleaning - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
Leaf Removal - Powerwashing Decks & Docks
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Are you tired?
Tired of your internet not working when you do?

Tired of getting put on hold for tech support?

Tired of slow internet connections?

Tired of High Prices for internet service?

Business relies on internet service.
We’re all here to make money.
� e time you spend without internet 
service is time you can’t spend working.
Whether the connection is down, or 
you’re waiting for tech support on hold, 
it costs money.
We’ve been providing professional 
internet connectivity for decades.  
It’s our business; it’s all we do.
We’ve helped thousands of companies 
large and small get the service they need 
to conduct business on the internet.

Whether it’s hosting your domain and 
online store, or giving your employees 
the high-speed reliable no-hassle internet 
they need to do their jobs, no problem.
We can help you too, with less down 
time, better tech support and great rates.
Give us a call today and � nd out just how 
easy getting the internet you deserve is.

1-866-670-YHTI

The Internet with no strings 
attached! Get broadband in areas 
where no other service can go! 
Up to 2Mbps download speeds!

WIRELESS
ACCESS

“Always on” high speed internet 
broadband at speeds to 6 Mbps! 
Award-winning tech support!

No extra charge for business accounts!

BUSINESS 
DSL ACCESS

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

backbone! Lightning-fast response for your customers!

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

BUSINESS 
HOSTING

$3995

$2895

Support for ecommerce, ftp 
support, storage 25MB and up! 

$1995

*

*

*

*Prices listed are ‘as low as’, rates vary depending on 
service. Prices listed are per-month, with no charge for DSL 
modem use, $10 monthly for wireless modem use. Never any 
hidden fees, gimmicks or surprise charges.

Your
Hometown

Internet

GET THE INTERNET YOU DESERVE!
YHTI IS YOUR HOMETOWN INTERNET
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MAIN STREET MUSIC HALL
FRI. & SAT. MARCH 7TH & 8THFRI. & SAT. MARCH 7TH & 8TH

FRIDAY & SATURDAY MARCH 7-8 2014 • 8 PM SHOW • MAIN ST. MUSIC HALL • OSAGE BEACH, MO

Call 800-386-5253 For Tickets
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G &G Marina
1528 Maritime
Roach, MO 65787
Bus: (573) 346-2433
Bus Fax: (573) 346-5505
larry@ggmarina.com
www.ggmarina.com

Formula Boats of Missouri
4815 Windjammer Drive
Osage Beach, MO 65065
Bus: (573) 302-8000
Bus Fax: (573) 302-7301
info@formulaboatsmo.com
www.formulaboatsmo.com

Glencove Marina
PO Box 759
Lake Ozark, MO 65065
Bus: (573) 964-3404
Bus Fax: (573) 964-3604
sherry@glencovemarina.com
www.glencovemarina.com

Hydrohoist of the Ozarks
4065 E US Hwy 54, Suite A 
Linn Creek, MO 65052
Bus: (573) 346-7505
Bus Fax: (573) 346-4504
jclark@boatlift.com
www.boatlift.com

Kelly’s Port
5250 Dude Ranch Rd
Osage Beach, MO 65065
Bus: (573) 348-4700
Bus Fax: (573) 348-4456
rwk@kellysport.com
www.kellysport.com

Lake Media
918 North Bus. Route 5 
Camdenton, MO 65020
Bus: (573) 317-8124
Bus Fax: (573) 348-0556
bill.arnold@lakemediaonline.com
www.lakenewsonline.com

Lake Ozark Marine
5408 Bell Flower Court
Columbia, MO 65203
Bus: (573) 693-9290
Bus Fax: (573) 693-9290
ed@midwestboatparty.com
www.midwestboatparty.com

Lake West Marine
350 South Main Street
Laurie, MO 65037
Bus: (573) 372-8115
bob@lakewestmarine.com
www.lakewestmarine.com

Marine Concepts
501Hwy 42
Osage Beach, MO 65065
Bus Fax: (573) 693-9203
marineconcepts@ymail.com
www.worldsbestboatcover.com

Marine Max
3070 Bagnell Dam Blvd. 
Lake Ozark, MO 65049
Bus: (573) 365-5382
Bus Fax: (573) 365-6487
dave.bigge@marinemax.com
www.marinemax.com

Mid Missouri Yachts
3855 Osage Beach Pkwy. 
Osage Beach, MO 65065
Bus: (573) 302-0500
Bus Fax: (573) 302-1226
barret@midmoyacht.com
www.midmoyacht.com

Midwest Boat Brokerage
140 N Frontage Road
Osage Beach, MO 65065
Bus: (573) 873-2425
Bus Fax: (573) 873-2426
info@midwestboatbrokerage.com
www.midwestboatbrokerage.com

Ozark Barge & Dock Service
PO Box 140
Gravois Mills, MO 65037
Bus: (573) 372-5501
Bus Fax: (573) 372-3672
ninag@socket.net
www.ozarkbarge.com

Ozark Yacht Club
1800 Bagnell Dam Blvd. 
Lake Ozark, MO 65049
Bus: (573) 552-8401
Bus Fax: (573) 693-9102
tim.shields@ozarkyachtclub.com
www.ozarkyachtclub.com

PDQ Marine Service
PO Box 2487
Lake Ozark, MO 65049
Bus: (573) 365-5900
Bus Fax: (573) 365-5901
pdqmarineservice@hotmail.com

Performance Boat Center
111 Thunderboat Row
Camdenton, MO 65020
Bus: (573) 873-2300
Bus Fax: (573) 874-2302
brett@performanceboatbrokerage.com

Poly Lift Boat Lifts
PO Box 135
Sunrise Beach, MO 65079
Bus: (573) 374-6545
Bus Fax: (573) 374-8081
mark@polylift.com
www.polylift.com

Premier 54 Motor Sports, LLC 
4370 Osage Beach Parkway
Osage Beach, MO 65065
Bus: (573) 552-8550
Bus Fax: (573) 552-8557
rich@premier54.com
www.premier54.com

Rogers Manufacturing, Inc. 
19882 West 156 St
Olathe, KS 66062
Bus: (913) 829-1211
Bus Fax: (913) 829-1609
mrogers@rmigolfcarts.com
www.rmigolfcarts.com 

Rough Water Docks/Crabco LLC 
PO Box 1225
Sunrise Beach, MO 65079
Bus: (573) 374-0470
Bus Fax: (573) 374-8025
crabcollc@yahoo.com
www.roughwaterdock.net

LO Pro� le Magazine
PO Box 1457
Lake Ozark, MO 65049
Bus: (573) 365-2288
Bus Fax: (573) 365-2288
studiompublishing@gmail.com 

Summerset Boat Lifts
1165 Jeffries Rd
Osage Beach, MO 65065
Bus: (573) 348-5073
Bus Fax: (573) 348-4676
info@summersetboatlifts.com
www.summersetboatlifts.com

Surdyke Yamaha & Marina
5863 Osage Beach Pkwy
Osage Beach, MO 65065
Bus: (573) 348-6575
Bus Fax: (573) 348-6252
jcramer@surdykeyamaha.com
www.surdykeyamaha.com

TriToon Town
1062 Susan Road
Lake Ozark, MO 65049
Bus: (573) 365-2805
Bus Fax: (573) 964-6171
tritoontown@yahoo.com
www.tritoontown.com

Village Marina Yacht Club
107 Village Marine Road
Eldon, MO 65026
Bus: (573) 365-1800
Bus Fax: (573) 365-0777
bpecenka@villagemarina.com
www.villagemarina.com

Wet Steps
17245 North State Hwy 5
Sunrise Beach, MO 65079
Bus: (573) 374-9731
info@wetsteps.com
www.wetsteps.com

Yacht Club Marina
1650 Yacht Club Drive
Osage Beach, MO 65065
Bus: (573) 693-9250
Bus Fax: (573) 693-9254
info@yachtclubmarina.com
www.yachtclubmarina.com 

SERVING THE LAKE OF THE OZARKS AREASERVING THE LAKE OF THE OZARKS AREA
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Advantage Marine 
48 Beachwood Drive
Sunrise Beach, MO 65079
Bus: (573) 374-7095
Bus Fax: (573) 374-2232
Connie@advantagemarineloto.com

All About Boats 
3597 Osage Beach Parkway
Osage Beach, MO 65065
Bus: (573) 302-4100
Bus Fax: (573) 302-4102
mtylersanders@yahoo.com
www.boatozarks.com 

B & M Manufacturing
1150 Old South 5 
Camdenton, MO 65020
Bus: (573) 346-7246
Bus Fax: (573) 346-5470
mb@haulritetrailers.net
www.haulritetrailers.net

Benne Media
160 Highway 42
Kaiser, MO 65047
Bus: (573) 348-1958
Bus Fax: (573) 348-1923
gsullens@mix927.com
www.mix927.com 
www.lakebusjournal.com

Berger’s Marina
PO Box 517
Lake Ozark, MO 65049
Bus: (573) 365-2337
Bus Fax: (573) 365-6979
carolynsberger@yahoo.com

Boat Floater Industries
PO Box 17
Kimberling City, MO 65686
Bus: (417) 739-2430
Bus Fax: (417) 739-2431

Boat Lift Marine Center
PO Box 586
Osage Beach, MO 65065
Bus: (573) 348-4999
Bus Fax: (573) 348-4496
david@boatliftmarine.com
jim@boatliftmarine.com

Bridgeport Jet Ski
PO Box 186
Osage Beach, MO  65065 
Bus: (573) 348-1020
Bus Fax: (573) 348-3S88
bridgeportjetski@yahoo.com
bridgeportjetski.com

Captain Ron’s Bar & Grill
PO Box 568
Sunrise Beach, MO 65079
Bus: (573) 374-5852
Bus Fax: (573) 374-8834
duggan@usmo.com
www.captainronsatthelake.com

D & B Dock, Inc. 
166 Sparrow Drive
Climax Springs, MO 6S5324
Bus: (573) 347-2327
Bus Fax: (573) 347-2349
dbdock@att.net
www.dbdocks.com

Dock Realty
2820 Bagnell Dam Blvd, Unit 5A 
Lake Ozark, MO 65049
Bus: (573) 374-8849
Bus Fax: (573) 374-9285
dave@dockrealty.com 
www.dockrealty.com 

Dock Works
PO Box 1180
Lake Ozark, MO 65049
Bus: (573) 964-1919
Bus Fax: (573) 964-0410
dockworks@dockworks.net
www.dockworks.net

Dog Days Bar & Grill
1232 Jeffries Road 
Osage Beach, MO  65065 
Bus: (573) 348-9797
Bus Fax: (573) 348-4244
rrau71@yahoo.com
www.dogdays.ws

Drew Boat Lifts, Inc. 
8161 North State Hwy 5
Camdenton, MO  65020
Bus: (573) 873-0400
Bus Fax: (573) 873-0401
brandi@drewlift.com

Fibersteel Boat Lifts
3910 North Hwy 5 
Camdenton, MO 65020
Bus: (573) 346-9688
Bus Fax: (573) 346-3088

www.lakeboatlifts.com 

G &G Marina
1528 Maritime
Roach, MO 65787
Bus: (573) 346-2433
Bus Fax: (573) 346-5505
larry@ggmarina.com
www.ggmarina.com

Formula Boats of Missouri
4815 Windjammer Drive
Osage Beach, MO 65065
Bus: (573) 302-8000
Bus Fax: (573) 302-7301
info@formulaboatsmo.com
www.formulaboatsmo.com

Hydrohoist of the Ozarks
4065 E US Hwy 54, Suite A 
Linn Creek, MO 65052
Bus: (573) 346-7505
Bus Fax: (573) 346-4504
jclark@boatlift.com
www.boatlift.com

Kelly’s Port
5250 Dude Ranch Rd
Osage Beach, MO 65065
Bus: (573) 348-4700
Bus Fax: (573) 348-4456
rwk@kellysport.com
www.kellysport.com

SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

Glencove Marina
P.O. Box 759 – 147 Glencove Blvd
Lake Ozark, MO  65049
Bus: (573) 365-4001
Bus Fax: (573) 964-3601
info@glencovemarina.com
www.glencovemarina.com
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Take  Us  Along!
In the Boat, In the Car . . .    
Wherever You Are . . .
We’ve Got the Music You 
Want to Hear!

92.7 FM
www.Mix927.com

102.7 FM
www.Cool1027.com

160 N. Hwy 42 • Kaiser
Offi ces 573-348-1958

Lifeguard Lifeguard DOCK.com

Detects
Electrical Current 

in  the Water

    Dock Warning System 

573-434-6453
Dock Lifeguard, LLC   •   Lake Ozark, MODockRealty.com Offered by

The Premier Marina For Power & Sail  

We offer a wide selection of  
nautical décor, gifts, lake and 
coastal accents, including: 
 

 Furnishings 
 Wall Decor 
 Apparel 
 Jewelry 
 Accessories 
 Kids Corner 
 Model Ships— 
  Economy to Museum Quality 
 

Ship Shop 1800 Bagnell Dam Blvd., Lake Ozark, MO 65049  
(573) 552-8401  www.OzarkYachtClub.com 

Shop online at www.OYCNautical.com 

Gift Headquarters 

for Boating  

Enthusiasts! 
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www.boatliftmarine.com  |  info@boatliftmarine.com 
1032 IndustrIal dr. (2.0 Miles West of Grand Glaize Bridge)

573-348-4999 | 800-386-4999

HEAVY DUTY LIFT

LIFTS FOR EVERY BOAT & PWC

FOR EVERY SITUATION!

marine center, inc. Since 1987
Lifeguard Lifeguard DOCK.com

Detects
Electrical Current 

in  the Water

    Dock Warning System 

573-434-6453
Dock Lifeguard, LLC   •   Lake Ozark, MODockRealty.com Offered by
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YourNEWboat is only as good as
the dealer that BACKS IT UP
The days of a tech running down to your boat with a crescent wrench 

and a straight-edge screwdriver and � xing your boat are over. . . 

In today’s environment, it takes education and equipment. 
If  your boat has a re-occurring  problem or is ready for Annual Maintenance, 

     please give us a call.
KELLY’S PORT . . . . . . . . . . . . . . . . . . . . . . . . . . . . THOSE OTHER GUYS
Years in Business . . . . . . . . . . . . . . . . . . .Since 1977 . . . . . . . . . . . . . . . . .??????
Certifi ed Techs . . . . . . . . . . . . . . . . . . . . .9 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Master Techs . . . . . . . . . . . . . . . . . . . . . .3 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Boats . . . . . . . . . . . . . . . . . . . . . .6 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Vehicles . . . . . . . . . . . . . . . . . . . .5 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Fully Insured . . . . . . . . . . . . . . . . . . . . . . .Yes . . . . . . . . . . . . . . . . . . . . . . .??????
Schools attended this year by techs . . .22 . . . . . . . . . . . . . . . . . . . . . . . .??????

573 348-4700

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

2545 HWY 54 • Osage Beach, MO

573 348-3888
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573-372-5501
Don't make 
a Mistake!



Lake of the Ozarks Boating January, 2014 Page 37

Expert Marine Fiberglass Repair at 
the Lake of the Ozarks!

bigboysfi berglassrepair.com

4008 Old Route
Hwy.5 North
Camdenton

573-346-1175
Quality Products

Quality Work
Quality Job

Boat Updates • Personal Watercraft •RVs & 5th Wheels • Metal Flake Specialists 
• Gel Coating • Bass Boats • Complete Refi nishing Using PPG Paint Systems

Pick up & 
Delivery
Service

Available!

FREE On-Site
Estimates!

From 
“OWee” to 
“WOWee!”
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PRE-OWNED
2000 Bass Boat  901CD Nitro without Motor, Includes Trailer  ..$6,900
2013 27’ Manitou SES Bench w/LEDS 250HP Loaded  ............$57,500
2009 Bentley 243 TriToon, 200 HP Merc Optimax  ...................$21,900
1991 Sundancer 240, 60 HP Evinrude  ......................................$3,900
1996 Sea Ray 240 7.4L, 325 Hrs. with  Trailer  ........................$14,900
1992 Regal, 8.3 Ventura SC, 7.4L  ..............................................$9,900
2012 JC Manufacturing Spirit  221, 115 HP,  Tritoon Honda  
4-Stroke  ..................................................................................$21,900
2002 237 Stryker SX, excellent, 6.2L with  trailer  200 Hrs  ....$19,900
1993 Carver  Yachts 330 Mariner, Twin 350’s ..........................$49,900
2005 Sea Ray 360 Sundancer, Twin 8.1 S Horizon Mercruiser 
V-Drives  ................................................................................$159,900
1989 27’ Slickcraft 279SL w/ Twin Volvo 205’s  ......................$10,900
1996 Regal Ventura  8.3 SC, 7.4L   ..........................................$14,900
1993 Suncruiser w/ 115 HP.  .....................................................$5,500
2009 18' Bass Tracker 175 TRW w/ 75 HP Optimax & Trailer  .$11,900
2004 Colbalt 262 BR w/ 496 Mag HO 425HP B3  145 Hrs  ......$44,900

TRAILERS
2014 26’ Tritoon Trailer  .............................................................$2,950
2014 Single PWC Trailer  ..............................................................$700
2014 Dual PWC Trailer  ..............................................................$1,200
2014 24’ Pontoon Trailer  ...........................................................$2,100 

NEW JC TRITOONS
2014 25’ JC Sunlounger w/250HP Suzuki 4-stroke ......Call for Pricing
2014 25’ Neptoon w/ 200 HP, 4 Stroke  ...................................In Stock
2014 243 spirit fish with 115 Evinrude  ...................................$30,000 
2014 24’ Limited 150HP 4-stroke ............................................$32,900
2013 23’ JC SportToon, Fully Loaded, w/250 HP Honda  .............SOLD
2014 24’ JC Limited, 200HP 4 Str, Loaded, In Tube Storage ....$37,900
2014 26’ JC Sport Toon, 250 HP New Model ..............CALL FOR PRICE

 

NEW MANITOU V-TOONS
2013 25’ SES Entertainer, Loaded w/250 HP 4-stroke ............$59,900
2013 25’ Oasis SR SHP, 250 HP, 4-Stroke  ...............................$49,900
2013 25’ Oasis SE VP, 150 HP 4-stroke ....................................$39,900
2103 Oasis SR, 250 HP HO Evinrude ........................................$47,900
2013 25’ Oasis SE SHP, 200 HP 4-stroke .................................$46,500
2013 25’ SES, SHP, 250 HP 4-stroke, Black, Tan or Cream  .....$54,000
2013 Oasis 22’ SHP Fish 250HO Evinrude, Fast  ......................$39,900
2014 25’ Explode SRS BRAND NEW MODEL  ..............CALL FOR PRICE

5695 Osage Beach Parkway, Osage Beach
1-866-GO-OZARK - 573-302-7539

www.TriToonTown.com

Evinrude Parts and Oil 
XD,30,50 & 100

See More Tritoons At The Spring� eld, Mo Boat Show Jan. 10-12 And Overland Park 26-29
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DRoadLocation
LocatedbehindHyveeonDRoadOsageBeach

573-348-0434
OpenMon.-Fri.7a.m.to4:30p.m.

www.cwdsupply.com YourlocalSourceforQualityDockSuppliesDockFlotation ®
ConcreteDecking•GalvanizedDockCables•Buoys

Presentthis
couponandtake

anadditional$50
off anywet
stepproduct. PatentNo.D635,690

YourlocalSourceforQualityDockSuppliesDockFlotation®Concrete
Decking•GalvanizedDockCables•Buoys•DockVinyl

DockWinches•DockLadders•CableFloats
3’and6’PostBumpers•PersonalWatercraftLifts•&More!
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Buy The Best 
and Only
Cry Once!

573 348-4700
KellysPort.com

Since 1977 • 36 Years with Same Owner and Manager!
Full-Service On-Water Marina

Wet & Dry Storage • Full Fiberglass and Mechanical Repair

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 HWY 54 • Osage Beach, MO

573 348-3888

2013 REGAL 52 SC – VOLVO DIESEL IPS 600’S – 
NTT/BLUE  $809,000 This boat is like brand new! 

Very well maintained and low hours!

$69,900$809,000  $59,900$34,900
2000 WELLCRAFT SCARAB 33 AVS – T502 – N/
GN/BLK – 312 HRS -$59,900 This is a beautifully 
maintained performance boat that shows pride of 

ownership!

 2013 BENTLEY 243 ENCORE – MERCURY 
200 XS- 14 HRS $34,900 Very clean recent trade 

with low hours!

2007 COBALT 282 BR – MERC 496 – 150 HRS 
– WHT $69,900 Boat is in immaculate condition! 

Looks brand new with low hours!

Our Pre-Owned Inventory

See the boats online at:

OUR TRADE INS
2000 SEA DOO 200 SPORTSTER – T215 – WT/BLU/TRL – 40 HRS ..............$ 18,900
2000 RINKER 232 – 454 – TRL – 450 HRS ...................................................$14,900
2013 BENTLEY 243 ENCORE CRUISE – 200 XS – 14 HRS ............................$ 34,900
2011 LANDAU 2500 SIGNATURE – 225 – BLK/WT/TRL ................................$ 36,900
2007 COBALT 282 – 496 – WT – 150 HRS ....................................................$69,900 
2013 REGAL 52 SC – T/600 IPS 600’S – NNT/BLUE ...................................$ 809,000    
PERFORMANCE
00 BAJA 302 BOSS 7.4L – WHT/PPL/BLK – 380 HRS ..................................$ 36,500
2001 BAJA 342 – T502 – 600+ HRS ...........................................................$ 63,900
1998 FORMULA 353 FASTECH – T500 – TRL – 450 HRS .............................$ 69,900
DECK BOATS
2002 SEA RAY 220 SUNDECK – 5.0 MPI – 274 HRSWT/GRN ........................$27,900
2007 AZURE 24 – 350 MAG B 3 – WHT/BLK/TRL – 56 HRS .........................$ 38,900
BOWRIDERS
2008 SEA DOO 200 SPORTSSTER – T215 – WT/BLU W/TRL – 40 HRS ........$ 18,900
2009 FOUR WINNS SL222 – 5.7 GXI DP – WT/BLK - ....................................$ 39,900
1996 FOUR WINNS 24 HORIZON – 5.8 V – N/TEAL ........................................$15,900
2012 RINKER 246 – 350 M – WT/RD/TRL – 98 HRS .....................................$49,900
2008 REGAL 2700 5.7 GXI – 320 H.P. - ........................................................$ 54,900 
2001 REGAL 2800 – 350 MAG B3 – 350 HRS –NTT/BERG ...........................$ 33,900
2007 COBALT 282 – 496 – WHT – 150 HRS.................................................$ 69,900
1999 REGAL 2800 LSR – 5.7 – WHT/BLK.....................................................$ 26,900
1998 MACH 1 by BAHA CRUISERS – MACH 1 – 7.4 MPI – N/GRN- 630 HRS $ 24,900
2000 COBALT 292 BR – 300 MAG I B3 – 430 HRS – N/BLUE ........................$36,900 
2003 ENVISION 3600 LEGACY – T6.2 – 326 HRS ..........................................$79,900

PONTOON BOATS
2013 BENTLEY 243 CRUISE SE – MERC 200 OPTI XS – 14 HRS ..................$ 34,900
2011 LANDAU 2500 SIGNATURE – 225 – TRL ..............................................$ 34,900
2008 PREMIER 250 SUNSATION – 225 E – N/PPL – 65 HRS. .......................$ 38,500
2008 BENNINGTON 2575 RCW I/O – 350 MAG B3 – 118 HRS .....................$ 34,900
CRUISERS
1999 REGAL 2660 – T4.3L – 360 HRS – WT/TN ...........................................$33,900
1996 SEA RAY SUNDANCER 300 – ...............................................................$ 33,900
1995 RINKER 300 FIESTA – T5.7 ..................................................................$ 23,900
1997 MAXUM 3200 SCR – MERCRUISER 5.7 LX – WHT ...............................$ 32,500
1998 REGAL 322 – T/ 350 – GRN - 600 HRS ...............................................$ 49,900
2001 WELLCRAFT 3700 MARTINQUE – T7.4 MPI-450 HR-N/BLUE ...............$ 79,900
1994 CARVER 370 VOYAGER – T7.4L – 800 HRS – N/TAN ...........................$ 49,900 
2002 FORMULA 330 SS – T/6.2 B3 – 350 HRS. ...........................................$ 62,900
2010 REGAL 3760 – T8.1 – NTT/GLACIER - 124 HRS ................................$ 234,900 
2005 SILVERTON 39 MY – T8.1 – WT/BLK – 175 HRS ................................$ 174,900
1996 REGAL 402 – T7.4 – 800 HRS .............................................................$ 64,500 
2009 REGAL 4060 COMMODORE – T8.1 – T/TAN .......................................$305,000
03 REGAL 4260 – T8.1 – NTT/BLK – 325 HRS ...........................................$ 174,900
2001 REGAL 4160 – T502 – WHT/TAN – 450 HRS .....................................$ 131,000
03 REGAL 4260 TWIN 8.1 LOADED WITH HARD TOP! .................................$ 159,000
2003 REGAL 4260 – T8.1 – NTT/BLK – 325 HRS .......................................$ 174,900
2003 REGAL 4260 TWIN VOLVO 75P DIESEL LOADED BOAT! ......................$ 240,000
2007 REGAL 4460 – T/8.1 – NTT/BLK – 70 HRS. .......................................$ 259,000
2006 SEA RAY 520 SUNDANCER – 220 HRS –T/BLUE.................................$499,900
2013 REGAL 52 SPORT COUPE – T600 IPS – NTT/BLUE ............................$ 809,000

CUDDY
1989 SLICKERCRAFT 279 SL – T250 VOLVO .................................................$12,900
1993 REGAL 8.3 SC – VOLVO 7.4 – I/O – 675 HRS – WHT ............................$12,900
1994 WEBBCRAFT 28 VELLOTO – 7.4 B1 – 390 HRS – N/RED ........................$9,900
1999 FORMULA 330 SS – T7.4 – WHT – 370 HRS ........................................$49,900
04 REGAL 3350 – T5.7 – BLU/YLW................................................................$74,900
2007 REGAL 3350 – T5.7 GXI DP – N/TAN – 201 HRS ...............................$ 124,900

CALL FOR
WINTERIZATION

AND STORAGE OPTIONS!

SCHEDULE YOUR
MAINTENANCE NOW! 

CERTIFIED MASTER 
MECHANICS ON STAFF!

Lake’s
Best
Gas

Prices!
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Sales:     1800 Bagnell Dam Blvd. 
Marina:   500 Yacht Club Landing Dr. 
Lake Ozark, MO 65049 
(At the 1-Mile Marker) 

Power 
41’ 1997  4100 SCR Maxum………..........$69,900 
40’ 2006  SeaRay Sundancer …….........$259,000 
38’  2007 Fountain Express……............$239,900 
36’  1975 Uniflite……………………...…….….$22,000 
35’  2002 Silverton Motor Yacht……....$129,900 
34’  1999 SeaRay Sundancer………..…..…$63,000 
31’  1990 SeaRay Sundancer…………..... $ 28,995 
31’  1996 Tiara 31 Open………….……..... $ 79,900 
28’  2005 Chapparral 280SSi……………...$ 39,900 
28’  2005 Sea Ray 260 DA………….………..$62,900 
26’  1995 Bayliner Rendezvous……….....$12,950 
22’  1992 Navigator Deck Boat.…........... $6,800 
21’  2006 Stratos Fish N’Ski ……………....$24,995 

Brokerage  
Power & Sail 
(573) 552-8401   www.OzarkYachtClub.com 

Sail 
38’ 2007 C&C115 …………...……… .$149,000 
36’ 1987 Catalina 36…………...….... $49,500 
35’ 2011 Catalina 355………….....$149,000 
35’ 1992 Tartan 3500 Sailboat..... $78,000 
34’ 1991 Catalina 34………………..   $48,900 
26’  2007 MacGregor…..………...… $21,500 
25’  2004 Catalina 250, Trlr…….....$27,900 
25’  1987 S2 8.0 ……………………….. $ 5,200 
24’  1975 C&C……………..…………...  $ 6,995 
22’ 1985 Catalina  Pop-Top……...... $6,195 
22’  1981 Catalina, Trailer ……….....$4,000  
19’  2013 VXOne (New), Trlr……...$32,500 
16’  2002 Melges MC Scow…..…....$6,450 
13’  1985 Laser …..………………..……$ 1,750 
13’  1990 Sunfish ………..……..……….. $ 875 
12’  1990 Butterfly ……..………..……$ 1,750 
   9’ 2008 Catalina Sabot…………...  $2,800 
   8’ 2011  Open Bic  …………………..$1,750 

The Premier Marina For Power & Sail 
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(573)346-7161•(800)524-7161
EconoLiftwillgoanywhereintheentireLakeareatoserveyou.EconoLiftBoatHoistwithitspolyethylene

tankandgalvanizedmetalpartsmakesforthemostdurableanddependableliftavailabletoday!

THEOBVIOUS CHOICE!

Polyethylenebushingsforquieter
operation&extendedwear!

OnTheLakeFor
Over30Years!

SALES
SERVICE 

INSTALLATION

econolift7@gmail.com   www.econolift.com

BOAT HOISTS
FIVE-YEAR WARRANTY ON ALL

GALVANIZED PARTS!
LIFETIME WARRANTY POLYETHYLENE TANKS!

DIFFERENT SIZES OF LIFTS AVAILABLE:
4,500 to 20,000

PERSONAL WATERCRAFT LIFTS

LOCALLY OWNED AND MANUFACTURED  •  CAMDENTON/PIER 31 EXIT FROM NEW HWY 5, TURN RIGHT ON OLD ROUTE 5.  WE ARE 1.7 MILES ON LEFT SIDE OF THE ROAD
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Phone 573.964.1919 • Fax 573.964.0410
3 MM • Northshore • W-20 in Lake Ozark

The ULTIMATE
Custom-Built Dock

CALL SUPER DAVE or GREG
or visit us online at

www.DockWorks.net

RIP RAP & BARGE SERVICE

gorockworks.com  573-280-7654 • 573-964-0016

•  Wave Absorption
•  Ground Reinforcement
•  Beauti�cation
•  Shoreline Protection
•  Bank Stabilization Permits

After

Before
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www.premier54.com
(573) 552-8550 • On Osage Beach Parkway between Walmart and Outlet Mall

PROUD TO BE THE LAKE OF THE OZARKS

DEALER
Chaparral Boats - Leading the Industry for 

49 Years In Consistency, Stability and Value!

NEW INVENTORY ARRIVING WEEKLY
Specializing In Pre-Enjoyed Boats

Runabouts
2005 VIP 185 BR, 4.3L, 190 HP ..................................................................................................................$12,900
2013 Chaparral 19 SF 3.0L, 135 HP, Blue ...................................................................................................$27,500
2005 Four Winns 190 BR, 5.7L, 260 HP .....................................................................................................$18,900
2012 Chaparral 19BR, 4.3L, 220 HP, Red ...................................................................................................$26,900
2003 Bayliner 195 BR, 3.0L, 135 HP .............................................................................................................$8,900
2008 Crownline 21SS BR, 5.0L, 220 HP, Burg ...........................................................................................$31,900
1995 Mariah 225 CC 454, 300 HP ...............................................................................................................$12,900
2012 Chaparral 246 SSI, 350 Mag, 300 HP, Blue .......................................................................................$54,900
2008 Cobalt 25BR, 496, 375 HP, Blue ........................................................................................................$64,900
2009 SeaRay 270 BR, 496 375 HP .............................................................................................................$74,900
2007 Chaparral 276 BR, 496 CID, 375 HP ..................................................................................................$59,900
1999 Sea Ray 280BR, T-5.7L, T-260 HP, white ..........................................................................................$37,900
2001 Chaparral 280 BR, 496 CID, 375 HP, Red ..........................................................................................$39,900
2003 Sea Ray 290BR, T-5.0L, T-260 HP, black ...........................................................................................$59,900

Performance Boats
1998 Imp 32, T/454 CID, 310 HP, White .....................................................................................................$36,900

Cuddys/Cruisers
2000 SeaRay 240 DA, 5.7 EFI, 260 HP ........................................................................................................$22,900 
2004 Bayliner, 245 Cierra, 220 HP, White ...................................................................................................$29,900
1999 Four Winns 258 Vista, 5.7L V, 280 HP ...............................................................................................$21,900
1989 Sea Ray 26CC 454 CID, 330 HP .........................................................................................................$12,900
1995 Rinker 265, 5.7L, 250 HP, White ..........................................................................................................$9,900
2000 Formula 280SS, 7.4L, 310 HP, White ................................................................................................$39,900
1992 Sea Ray 32 Weekender, T5.7V, 260 HP, White ..................................................................................$19,900 
2000 Maxum 4100 SCB, 454 Horizon .......................................................................................................$124,900

Pontoons/Deck Boats
2006 Harris 23 TT, Merc 175, 175 HP, Tan .................................................................................................$26,900
2007 Sea Ray 240SD 5.0L, 260 HP ............................................................................................................$42,900
2007 Four Winns 244 Fun 350 Mag, 300 HP ..............................................................................................$37,900 
2008 Sea Ray 260 SD, 496 CID, 375 HP, Black ..........................................................................................$57,900
1999 Bayliner 2659 5.0, 220 HP .................................................................................................................$16,900
2008 SeaRay 290 SD 496, 375 HP .............................................................................................................$64,900

19 Sport 264

19 Ski & Fish
277

BOAT SHOW INCENTIVES AVAILABLE

NOW! ON ALL MODELS
OVERLAND PARK - JAN. 23RD-26TH
ST. LOUIS- FEB. 26TH - MARCH 2ND

ST. CHARLES MARCH 6TH-9TH

1st and Only One of Its Kind
NMMA “Most Innovative” 
Award Winner
Best Value Starting at $175,000
More Standard Features
Includes Hardtop
Best Selling Bowrider 
Over 30’ at the Lake!

Come and See Why the  NEW 327SSX  
has Changed the Way Consumers Want to Boat!
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Date Location
Jan 10-12             Capital Mall,  
         Jefferson City 
Jan 23-26        Overland Park
Feb 1-2         Sedalia
Feb 27- March 2     St. Louis 
March 6-9        St. Charles

RING IN THE NEW YEAR WITH A 

SPARK!!!

Starting at $4,999
The  world’s largest

 Dealer

The Lake’s Only Authorized 
Sea•Doo & Sport Boat Dealer 

The Lake’s  
Only  

Authorized  
Sea•Doo &  
Sport Boat  

Dealer 

Highway Showroom - Hwy 54
3864 Hwy. 54, Osage Beach, MO
(573) 693-9250

www.ycpowersports.com

No reason to wait for  
the Boat Shows for  

a great deal!  
Stop by today!
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160 N. Hwy 42 - Kaiser MO 65047 |  573-348-1958 Tel.  |  573-348-1923 Fax.
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Extended 
V-Plane Hull

Arch Included Standard
Hi-Tech Helm

Single or Twin
Engine Packages

Huge Rear
Facing

Sun Lounge

All-New 307SSX

TAKE
ONE FREE

Lake of the Ozarks

BOAT SHOW ISSUE • OVERLAND PARK - JAN. 23RD-26TH

(573) 552-8550
On Osage Beach Parkway
between Walmart & Outlet Mall


