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Divincen:

There’s been a lot of talk re-
cently about E. coli levels in
Missouri lakes, but the most
heat on the subject has been felt
here at the Lake of the Ozarks.

A newspaper report in Kan-
sas City earlier this year caused
a lot of confusion and panic
over the subject of E. coli in our
waters.

Unfortunately, that report
may have hurt our local econo-
my this past tourist season. Was
there evidence of the bacteria in
the lake...sure. It shows up in all
freshwater sources; one of those
pesky laws of nature.

Pretty much every living
thing, including free roaming
animals, deposit fecal matter
at some point. Rainwater helps
distribute the remains into the
groundwater and eventually
into our natural water sources.
It’s the natural cycle of things.

The heavy rains in April and
May this past year caused the
E. coli readings to rise, which
is normal. After the rains, those
levels rise in any natural body
of water, but the levels dissipate
pretty quickly, also the natural
order of things. Unfortunately,
the post rain rise coincided
with a scheduled testing of our
waters and resulted in a slanted
outcome of results.

While the Department of
Natural Resources monitors all
waterways in the state, we have
another watch group that was
formed as part of Ameren UE’s

E. coli story ‘unconscionable’

lease agreement for Bagnell
Dam. The Lake of the Ozarks
Watershed Alliance operates
under the DNR and they sample
multiple areas of the Lake six
times during the course of each
year.

The LOWA ‘s water samples
taken right after the heavy rain
in May included at least two
samples in which E. coli levels
were higher than the state stan-
dard of 126 colonies per 100
milliliters of water. But the same
areas that were retested later
that month were back to nor-
mal levels. Sampling focuses on
this type of bacteria because it is
found in animal’s intestine and
is a good indicator of the pres-
ence of feces in water.

The safe level for “whole body
contact” (such as swimming)
for E. coli is 126 colony-forming
units per 100 milliliter of water,
expressed as 126CFU/100ml.
In the past five years, the DNR
reports show that the general
readings of Lake samples have
been very much in the “safe”
zone, well under the minimum
allowable amounts. On occa-
sion, one or two areas of the
Lake would indicate slightly
above allowable levels, and nev-
er consecutively for each loca-
tion tested. Furthermore, those
areas which did test over limit
were primarily low-water, less
traveled areas. In other words,
areas that don't easily lend for
natural dissipation.

Tri County Lodging Associa-
tion President Jim Divincen is
upset about the report to say
the least.

“We (Lake residents) make
every effort to act as respon-
sible stewards of this valuable
resource and for someone to
suggest otherwise is unconscio-
nable” said Divincen. “We are
so fortunate to have the LOWA
monitoring our waters and of
course we don't want to ignore
or hide those results”.

Divincen went on to say that
the reports were inaccurate
and premature. Among other
things, the KC report claimed
that the DNR purposely held
the report so as not to impact
the Memorial Day vacationers
and the revenue they generate.
“To suggest that the state and
local authorities would pur-
posely put vacationers in harm’s
way is ridiculous.” In fact, the
report was made publicly avail-
able in time and on line just like
all the reports on all the other
waterways, there was just not a
big press release on the subject
—there usually isn't. A few weeks
after the Memorial Day story,
the paper did publish a story on
the revised safe bacteria read-
ings after normal dissipation,
but without the big headline
warning of looming danger.

The big scare of E. coli is that
it can cause flu-like illness in
people infected through open
cuts or through ingestion. The

Jim Divincen

symptoms can be quite severe
and will appear within 48 hours
of exposure. Lake Regional
Hospital in Osage Beach has
not treated one single case of
E. coli caused by swimming in
our Lake for at least the last two
years, according to Divincen.

Ironically, the E. coli levels for
other destination lakes in Mis-
souri tend to run higher than
those of Lake of the Ozarks ac-
cording to the published re-
cords of the DNR, including
very popular bodies of water in
the Kansas City and St. Louis
areas.

Because of the LOWA efforts,
our waters are tested more often
throughout the year. We have a
better handle on what our lake
contains and we are better able

continues on page 18
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Recovery money to educate

by Nancy Hogland

Seven Career Centers, in-
cluding those in Eldon, Cam-
denton and Versailles, have a
total of $3.5 million to provide
job training and schooling for
displaced and laid-off workers.
The money was made available
July 1 through the American Re-
covery and Reinvestment Act of
20009.

“There have been a lot of
people laid off that need to pur-
sue an entirely different career
path because the jobs they've
been doing are no longer there,”

said James R. Dickerson, direc-
tor of the Workforce Develop-
ment Division of the Missouri
Career Center in Camdenton.

He said many come into the
Career Centers, which serve
19 different Missouri counties
around the state, knowing they
want to go to school. However,
most don't have any idea what
direction to take.

“That’s where we can help. A
staff member will sit down and
talk to them. If necessary, we
can give an aptitude test to help
determine their strengths and

interests. Then we try to help
them select a career that’s going
to be expanding and providing
more jobs and steer them away
from another dead-end career
that’s soon going to experience
massive layoffs,” Dickerson
said, adding that the number of
people coming into the Career
Centers to request assistance
has been on the rise lately.

He said staff members will
also help find grant money to
pay tuition cost above what is
available thru the Stimulus Act.

Hammons court date standing firm

by Nancy Hogland

Osage Beach city officials said
they’re optimistic that the John
Q. Hammons case will go to
court as scheduled on Oct. 5.

Alawsuit was filed against the
city in November 2007 by attor-
neys representing Four Seasons
Marina, owned by Peter and
Susan Brown soon after alder-
men approved a Tax Increment
Financing (TIF) Redevelopment
Plan to fund $3.7 million of a
proposed $100-million resort to
be built by Hammons.

The European-style, 15-sto-
ry, 320-room waterfront hotel,
100,000-square-foot convention
center and spa, is slated for 30
acres off Passover Road in Osage
Beach. Lew Bridges, with the
Curran and Sickal law firm, said
the group was challenging the
“blighted” designation given to
the land.

However, City Administrator
Nancy Viselli said because the
courts have never ruled against
a municipality in this situation,
everyone is anxious to get it
into court so it could quickly be
tossed out.

“We know there isn't a snow-
ball’s chance that they will win so
even if they plan to appeal, we've

already been told Mr. Hammons
will begin work immediately and
go full steam until it gets done,”
she said. “We've also been prom-
ised that Mr. Hammons has no
intention of backing down. He’s
in this for the long haul and they
can try to drag it out as long as
they like, but the resort is going
to be built.”

Viselli also said although
Hammons has made the deci-
sion to register the resort as an
Embassy Suite, the project is not
going to be scaled back.

“It’s still going to be the same
size, feature the same amenities
—he’s just changing the name in
order to have that world-wide
name recognition. ‘Chateau on
Lake of the Ozarks’ and ‘Ham-
mons will be big names here,
but once you start marketing
past St. Louis and Kansas City,
people won't recognize them.
That won't be the case with Em-
bassy Suites,” she said.

The court case originally was
scheduled for Camden County
Circuit Court. It was moved to
federal court in 2008 after the
Browns’ attorneys made refer-
ence to a federal law. The attor-
neys then filed motions to move
it back to Camden County; their

third request was successful.
They have since requested the
case be allowed a trial by jury but
that motion was denied.

Viselli said although they all
expect attorney John Curran to
file for another delay, because
this project promises to be one
of the largest to come to the Lake
in a long time, employing hun-
dreds of people and pumping
millions into the economy, ev-
eryone, including officials with
the Tri-County Lodging Associa-
tion and the Lake of the Ozarks
Convention and Visitors Bureau,
hopes that it will soon be over.

Scott Tarwater, executive vice
president-development for John
Q. Hammons Hotels and Resorts
said they originally had hoped
to have the hotel/resort con-
struction run concurrently with
the Osage Beach Expressway
project. The schedule was later
changed to have the facility un-
der construction by the summer
of 2009 with completion no later
than spring of 2011.

Viselli said in a recent con-
versation with Tarwater she was
told if construction could begin
this fall, there was still a good
chance the resort would be open
in 2011.

New state highway map available

The latest edition of one of
the state’s most popular publi-
cations, the state highway map,
is hot off the press and available
to the public at no charge.

The 2010-2012 map shows
the addition of about 90 miles of
four-lane highway to the state’s
system. The recently opened
Avenue of the Saints corridor,
a 550-mile four-lane highway
connecting St. Paul, Minn. and
St. Louis, Mo., is another new

addition to the map. An aerial
view of a refurbished stretch of
Interstate 44 west of Ft. Leonard
Wood graces the map’s cover.

In addition to charting Mis-
souri’s 33,685-mile highway
system, the map notes major
rivers, lakes, forests, state parks
and historic sites. It also helps
travelers find hospitals, airports,
Amtrak stations, and colleges
and universities.

Other helpful bits of infor-

mation include easy-to-locate
emergency telephone numbers,
reminders about some of Mis-
souri’s traffic laws and contact
information for the Missouri
State Highway Patrol and Mis-
souri Department of Transpor-
tation district offices.

Maps are available at MoDOT
offices, highway rest areas, visi-
tor centers, the Missouri Divi-
sion of Tourism and many other
state offices.
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Well-known civic leader throws his hat into the ring

by Nancy Hogland

Joe Roeger, who recently an-
nounced he would be seeking
a spot in the Missouri House
as representative for the 155th
District, said it's something he’s
been considering for a long
time. It’s just recently, however,
that he decided he had the tal-
ent and the time to devote to the
job.

That seat will be vacated next
year when term limits require
Dr. Wayne Cooper to step down.

“I've been involved in poli-
tics for years, campaigning in
all four races for Dr. Cooper, and
also for Blaine Luetkemeyer and
I've served for several years as
legislative chairman for the Lake
Area Chamber of Commerce, so
it's obviously something I'm in-
terested in. In fact, whenever I
was working on other people’s
campaigns, I'd get asked when
I was going to run for office. I
would think about that for a
while, but it just never seemed
like the right time to step into
the political arena.”

He said he started thinking
about it more seriously as the
time neared to replace Cooper.

131+ ACRES OVERALL

“I knew it was important
that we get someone in there
that would do a good job then I
started thinking about my qual-
ifications — wondering if I had
what it takes to be a good leg-
islator,” Roeger said. “Terri, my
wife, who is fully in support of
my serving, and I are now pretty
much ‘empty nesters.” Our three
daughters are married and liv-
ing on their own and our sonis a
senior at University of Missouri.
So 1 decided that for the first
time in my life, I have the time
to devote to the position.”

Roeger, a certified public ac-
countant with an MBA in ac-
counting and finance from the
University of Missouri and the
owner of First Title Insurance
Agency Inc. in Lake Ozark, said
he next examined his back-
ground to determine if he was
trained and skilled in the areas
crucial to providing competent
representation to constituents.
He decided that the past few
years of his life had actually
been preparatory time for the
position.

“My education and job ex-
perience will allow me to bring

fiscally disciplined leadership to
the table. For one, I believe the
government should be run like
a business - you don't spend
money you don't have and you
don’t borrow money you can't
repay. I know what it’s like to
have to make payroll - in fact, I
process the payroll for my own
business,” he said, adding that
his volunteer service also gave
him knowledge and insight that
would be beneficial as a state
rep.

He has served for several
years as vice president-treasurer
of the Lake of the Ozarks Com-
munity Bridge Corporation; he
is a board member and treasur-
er for the Four Seasons Lakesites
Property Owners Association;
a board member and current
president of the Lake Regional
Hospital Foundation; a board
member and prior president of
the Lake Area Chamber of Com-
merce; he also serves on HK’s
Hospital Benefit Golf Tourna-
ment Committee and is a mem-
ber of the Executive Committee
of the Lake Area Transportation
Council.

“I've always been very inter-

Not guaranteed. See official plat
for approximate property lines.

- Stone Throw to Bypass exit into Walmart

- Adjoins Backwater Jacks
* 9.72 Acres - Gentle
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ested in improving transporta-
tion. If I'm elected, I will do all I
can for the Lake area economy;
and transportation — especially
on the Westside of the Lake —
will be a primary focus,” he said.

However, Roeger said, when
elected, his chief objective will
be to act as an advocate and

Joe Roeger

problem solver for his constitu-
ents.

“I will of course work to pass
good legislation and oppose
bad legislation, but primarily I
want to do everything I can to
help those I represent — both in-
dividually and civically,” he said.
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complex
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‘Neither snow nor rain’ doesn’t address economy woes

by Nancy Hogland

Rising fuel costs, depressed
retail sales and significantly
reduced volumes of first class
mail have all caused the United
States Postal Service (USPS) to
consider closing hundreds of
offices nationwide. However,
as of now, the Lake area is safe,
according to a spokesperson for
the agency.

Valerie Hughes, who man-
ages communications for the
Gateway District, which encom-

passes the Lake area, said none
of the post offices in this area
were on the chopping block.

“We've been conducting a
study for the past four months
and will be consolidating some
of the facilities in the St. Louis
area, but nothing is planned
for the Lake,” she said, adding
that while rumors were flying
about cutting mail delivery back
by one day a week that change
would require an act of Con-
gress.

That’s because the number of
days of delivery is mandated by
federal law.

“We've been told that going to
a five-day-delivery week is un-
der consideration but whether
it will happen — and what day
of the week they’ll cut, if they
do cut - is not up to the Postal
Service,” Hughes said, adding
that the economic downturn is
largely to blame for the nation’s
mail carrier woes.

She said the volume of deliv-
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ery for 2009 was down by 9 mil-
lion pieces in the Gateway Dis-
trict alone.

“Unfortunately, at least in
this case, mail volume tends to
follow the economy. Nation-
wide, we're seeing the largest fall
in mail delivery since the Great
Depression. Internet diversions
have played a part but typically,
theyaccount for onlya 1-percent
loss per year. Now we're seeing a
huge decline in the number of
business mailings — flyers, sale
ads, even banks and credit card
companies aren't mailing like
they used to,” Hughes said. “I'm
sure less junk mail is welcomed
by some but it’s the junk mail
that allows us to keep first class
postage rates down.”

Rising fuel costs have also
played havoc with the USPS
budget. In 2008, the Postal Ser-
vice spent $6.96 billion for mail
transportation, including ter-
minal dues, transit charges, and
other international expenses
discussed below - a $459 million
increase over 2007.

Hughes said because the
Postal Service is a self-sufficient
agency, receiving no federal
funding, the cost of the opera-
tions must be financed by the
revenues generated from the
sale of postal products and
services. Because the USPS is
allowed to adjust rates annu-
ally each May;, to help cut costs
further immediately, addition
measures are also being consid-
ered. Early retirement was being
offered and vacated positions
were not going to be filled. In
some areas, routes were being

consolidated; in others, hours
were getting cut.

Paul Dameron, postmaster
for the Lake Ozark facility, said
while hours were changed for
the summer months, he expects
they will return to normal some-
time in September. Hours are
currently set at 8:30 to 5 Monday
thru Friday and 9 to noon on
Saturday. Once they are extend-
ed, they will be 8:30 to 5:30 dur-
ing the week and from 8:30 to 2
on Saturday.

“Were optimistic that we
won't see any additional chang-
es,” he said.

Note: While the creed, “Nei-
ther snow nor rain nor heat nor
gloom of night stays these cou-
riers from the swift completion
of their appointed rounds” is
inscribed on many post office
buildings around the United
States, the statement was actu-
ally derived from a quote from
“Herodotus’ Histories” referring
to the ancient courier service of
the Persian Empire.

However, after the terrorist
attacks on Sept. 11, 2001, the
USPS created a television com-
mercial using Carly Simon’s
song, “Let the River Run” in
which the following text was
shown:

“We are mothers and fathers.
And sons and daughters. Who
every day go about our lives
with duty, honor and pride.
And neither snow, nor rain, nor
heat, nor gloom of night, nor the
winds of change, nor a nation
challenged, will stay us from
the swift completion of our ap-
pointed rounds. Ever.”

Camdenton, Crane, DeSoto, Imperial
& Parkville license agents named

The Camdenton License Of-
fice has been awarded to Al-
ternative Opportunities Inc. of
Springfield. This company has
previously been awarded the Jo-
plin, Nevada, Republic, Spring-
field-State Office Building, and
South Fremont License Offices.
The Camdenton office will re-
main at 61 McCrory Drive.

Cara L. McMenamy has been
awarded the right to operate the
Crane License Office. The of-
fice will remain at 103-2 South
Street.

The DeSoto License Office
has been awarded to Julie Lewis
Wagner, LLC., the office will stay
at its current location of 324
South Main Street.

Paul R. Schmidt, Sr. will con-

tinue to operate the Imperial Li-
cense Office. The license office
will remain at 1238 Main Street.

Red Moon Enterprises, LLC is
the new agent for the Parkville
License Office. The Parkville of-
fice will remain at 6523 North
Cosby Avenue.

Details about changes in of-
fice operations, if any, will be
announced by the agents.

The five offices awarded to-
day are the latest to have their
management chosen using a
comprehensive bidding process
that was implemented when
Gov. Nixon took office on Jan.
12. The process calls for people
or groups to submit detailed
bids to obtain the management
contracts to operate the offices.
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Is the surface of your home chipping
away or the paint beginning to peel? Are you
building or remodeling a home and can't de-
cide on which type of exterior to apply?

Before you have your home
re-painted, or choose your exterior finish,
you should know that there is another op-
tion available. This exciting alternative of-
fers a freshly painted look year-round while
offering the longevity of vinyl siding
products. It can be applied over wood,
brick, stucco, concrete blocks and more,
eliminating chips, cracks and peeling. This
exterior coating will also waterproof, sound-
proof and insulate your home.

Sound too good to be true?

Well it isn't. These are just a few of the
advantages of ceramic coating, a product
that is quickly gaining popularity with ho-
meowners in the Midwest. Available in an
unlimited variety of colors, ceramic coating
is a highly specialized, chemically-formulated
exterior wall coating system. It forms a
protective shield on your home that can
withstand even the harshest weather
conditions and  provides  unsurpassed
corrosion and mildew resistance.

Comprised of highly-reflective UV
blocking microspheres that can fill holes
conventional paints can't reach, it creates
a “breatheable” barrier on your home that
can expand and contract. The result is a

maintenance-free coating that will reduce
energy costs, provide long-lasting protection
and add curb appeal to your home.

Part of the product’s longevity relies on
surface preparation a three-step process that
will protect your home for years to come.

First, all dirt and grime are removed
from the exterior of the home. This includes
any mold and mildew that might be on the
surface. Second, a primer is applied which
permeates the substrate, waterproofing the
surface. It also acts as a bonding agent for the
ceramic coating.

Finally, the ceramic coating is
applied to all surfaces. When the application
process is complete, you will have invested

wisely knowing that you'll never have to paint
your home again, and that it has curb appeal
that cannot be denied.

When you think it's time to get rid of
your paint rollers and brushes, or you're just
beginning to build your home and want a fin-
ish that will last, you can call the professionals
at Rhino Shield at 573-302-1113 for a free
home inspection. You can also visit www.
rhinoshieldmo.net for further product infor-
mation. We back our product with a 25-year
warranty!
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The Thyrd Annual

Lake of the Dzarks Bikefest
September INth through 20th. 2009

——a———

Plenty of Live Entertainment throughout the weekend at;

Dog Days Party Complex, the Horny Toad Entertainment Complex, Shady Gators,
Peckers Dueling Piano Bar, and several other restaurants and bars around the lake.

w:_l-ﬁ:_:?:g -T"I?::‘:"'"F'_’ __.Iu-. - I wm
FECNEISS -
) ™\ 2 |

: .

KRCG

_ Ir_".':ff £ L L7 e ‘ @IIJS

For continuous updates on the Third Annual Lake of the Ozarks Bikefest,
including events, schedules and rides, visit www.LakeoftheOzarksBikeFest.com.
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Festival date change promises to be ‘better for business’

Oma Noma Days are being moved from the fall to the spring

by Nancy Hogland

While the change is being
made to attract more visitors
and to accommodate organiz-
ers, many of whom are busi-
ness owners and too busy over

o

the summer to take on the ad-
ditional work needed to help
the festival grow, the change of
date actually brings the event
in line with its anniversary.

The festival, which has been

Champion checker players who have been practicing for this year's Oma

Noma Days will have a few more months to make their moves. Nancy

Hogland photo.

ProBuiL
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moved from this September to
May 15, 2010, is named after
Oma and Noma Degraffenreid
who, as legend has it, woke up
early in the morning on May 30,
1931 to make their mark in his-
tory. The two, along with Edna
Degraffenreid, drove to Bagnell
Dam, and then waited from 4
to 6 a.m. for the official open-
ing. At 6, when the barriers
were taken down and the road
was opened for the first time to
traffic, they started their trek in
anticipation of being the first to
cross the 2,543-foot-long span.
As the story goes, when the
girls rounded the bend on the
north end, they saw another
car, driven by the wife of the
dam superintendent, heading
toward them, also contending
for the bragging rights of being
“first over.” Noma then “floored
it” and reached the other side
before their unknowing com-
petitor.

“It was in honor of that
spirit that we originally de-
cided to name the festival af-
ter them,” explained Jeff Van

* Professional Design and Construction

» Superior Oversight and Management

e Result Driven For Success

s TPy

[ FI it

CONDOMINIUMS

S~ arinE )
MULTI-FAMILY COMMERCIAL SPECIALIST

Donsel, a Lake Ozark alderman
and member of the Bagnell
Dam Strip Association, which
sponsors the event. “Everyone
enjoyed dressing up in pe-
riod costume and the old-time
games have certainly been a
hit, so we’ll continue on with
that same theme. However,
while the festival has been very
successful, we envision a much
larger celebration.”

He said because bluegrass
was the music of that era, orga-
nizers would like to turn Oma
Noma Days into the largest
outdoor bluegrass jam session
in the world.

“Of course, doing the work to
make that happen will require
a lot of time — something that
none of us have over the sum-
mer months. By moving the
festival to the spring, we’ll have
all winter to meet, organize and
help it grow,” Van Donsel said,
adding that organizers have
also been promised corporate
sponsorship if the event was
held in the spring.

“That would allow us to do
more advertising which, in
turn, would draw bigger crowds

to Lake Ozark, as well as the rest
of the Lake area. That will help
all business owners jump-start
their season,” he said.

Competitors have a few more
months to put their heads togeth-
er and come up with an outhouse
design that will garner the award
for the fastest privy in the Ozarks.
Nancy Hogland photo.

ProBuild sets the standard for commercial, multi-family and
condominium construction at Lake of the Ozarks. ProBuild
has developed and built some of the lake’s highest quality
projects and offers developers a unique combination of
construction and development expertise. Attention to detail,
a higher standard of excellence and a ‘developer mindset’
define the ProBuild difference. ProBuild works closely with
developers to maximize the quality and market potential of
every project.

1222 Lands’ End Parkway - Osage Beach MO 65065

Our Highest Priority Is Your Satisfaction and Success.

ph 573.302.1300
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Lake Ozark gets ‘high tech’ warning system

By Nancy Hogland
Lake Ozark will soon be able to
arn residents that tornado warn-
ings have been issued by the National
eather Service. However, officials
ill also have the ability to spread
information about Amber Alerts, haz-
ardous chemical spills - even bad traf-
fic tie-ups.
But it wont be done by broad-
casting those messages thru an early
arning siren system. Instead, the
city has gone “high tech,” partnering
ith CellPhoneCops Alert Systems,
a new provider in Missouri, that can
puts instant alerts 24/7/365 in the
hands of cell phone and PDA users in
an area of up to a 3,000 mile radius.
“We're really excited to get on board
ith this system,” said Mark Maples,
chief of the Lake Ozark Police Depart-
ment, which will be responsible for is-
suing the alerts. “Although aldermen
are looking into the cost of purchas-
ing a siren system, this will let us do a
lot more that just warn about storms
heading this direction. Because the
program allows us to pinpoint who
receives certain messages, if someone
tries to pass a counterfeit bill on the
Strip, we'll be able to send warnings
out to the rest of the business own-
ers in town to alert them. Actually the

uses are pretty much unlimited.”

The beauty of the system is that
the reporting and alert service is pro-
vided free of charge to law enforce-
ment agencies that have a computer,
modem and an Internet connection.
The cost is picked up by the end user
who pays a nominal fee — in this case
a one-time fee of $5.95 — to subscribe
to the service.

Maples said the system should be
up and running very soon. Once de-
tails are finalized and dispatchers are
trained, a public awareness campaign
will begin in order to get residents
and business owners subscribed to
the service.

Skip Ruediger, national market-
ing director for CellPhoneCops, said
since working with Maples, the word
has gotten out to other organizations
in the area who also want to tap into
the system.

“In fact, our programmers are be-
ing kept busy writing new applica-
tions as fast as the requests come in.
Since working with the police de-
partment, we've also been contacted
by the Lake Ozark Fire Protection
District, who wants to be able to use
the system to notify volunteer fire-
fighters; by School of the Osage, who
wants to be able to let parents know

if school is closing early for snow and
to get in touch with their bus drivers
quickly and easily; and by AmerenUE,
who’s looking at the system as a way
to easily reach their employees when
they’re needed after a storm.”

The Lake Ozark Police Department
was the first in Missouri to sign up
with the new provider; Miller County
is set to be the second. Sheriff William
Abbott said he too is anxious to give
the system a try.

“Since we are faced with budget
cuts, anything we can do to enhance
our ability to communicate with the
public, especially when we can do
it without spending any additional
money, is a plus,” he said.

Ruediger said the benefit to law
enforcement agencies will actually
be double-sided: the alert system will
also allow subscribers to use their cell
phones to photograph or record video
and then send that, along with a text
message, to alert authorities of suspi-
cious or criminal activities.

CellPhoneCops, which has offices
in both Missouri and Florida, is also
in the process of developing a digi-
tally enhanced Sexual Predator Alert
Notification program.

For more information about the
system, visit www.cellphonecops.org.

An Island of Opportum
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Big Island, located on the

quiet side of the Lake, is making some noise

with this limited offering now until Memorial Day weekend.

Spacious half acre to 12 acre interior estate lots in a serene setting priced to sell now
from only $22,000 and a limited supply of 100 ft. lakefront home lots from $79,900.
Take the drive and discover what so many already call home. Big Island 5 '/ miles down

AA in Camdenton, MO

Early warning
for tornadoes
needed - any
time of year

According to the University of Missouri Ex-
tension Office of Social and Economic Data
Analysis, Missouri is at high-risk status from

tornadoes. The state has been placed in “Tor-
nado Alley,” which means it’s in the top five in
the nation for funnel-cloud activity. Although
the majority of tornadoes in Missouri occur
between March and August, there have been
several reported in October, November and
even December.

According to the U.S. National Oceanic
and Atmospheric Administration (NOAA), in
October 2007, 87 tornadoes touched down
during a three-day span, setting a new U.S.
record for the month. Five fatalities, two in
Missouri and three in Michigan, were associ-
ated with these storms. A total of 105 torna-
does were reported for the month, the second
highest behind 117 which occurred during
October 2001.
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Water/Sewer available
Community Pool
Park/Picnic Area

Storage Units

Located 15 Minutes
West of Camdenton, MO

Call Today:
866-313-9555

Visit us online at
www.BiglslandLakeOzarks.com
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Rev up to help us give every baby a healthy start.
JOIN BIKERS FOR BABIES at bikersforbabies.org.
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bikers for babies®

All bikes welcome — rain or shine. %R@
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Jefferson City ® Columbia ® Sedalia ¢ Lake Ozark
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State colleges, universities coping with budget crunch

By Michael Gillespie

The first regular session of
the 95th Missouri General As-
sembly got underway last Janu-
ary, amidst a wave of concern
and optimism. To be sure, the
economy was tanking, and that
meant serious budget cuts were
on the way. But at the same time
there was a feeling that Wash-
ington was somehow going to
mend it all by flooding the indi-
vidual states with huge chunks
of money.

And, like it or not, Washing-
ton came through. As of mid-
August, Missouri has received
$648.8 million through the
American Recovery and Rein-
vestment Act. But much of it was
earmarked for specific grants
and programs, which left a trifle
over $269 million for legislators
to shore up the fiscal year 2010
budget for state agencies.

The operating budget of the
state is divided into six broad
categories. One of those catego-

Be Selective

Brewed for

M RESPONSIBILITY
@ MATTERS

ries is higher education — Mis-
souri’s universities, community
colleges, and technical schools.
All combined, these institutes of
higher learning draw about 12
percent of the total state budget.
For fiscal year 2010, that slice of
the pie comes to $1,049,749,808.
It's a lot of money, but is it
enough?

Consider the number of state
colleges and adjunct functions.
Missouri has ten state-funded
4-year colleges and universities.

The University of Missouri sys-
tem is counted as one, although
it is a four campus institution
— Columbia, St. Louis, Kansas
City, and Rolla. Then there are
twelve 2-year community col-
leges. Some, like the Metropoli-
tan Community College in the
Kansas City area, have separate
campuses in the various sub-
urbs, while others, like State Fair
Community College, operate
satellite learning centers, such
as the one in Osage Beach. Ad-
ditionally, there is Linn State
Technical College, which is in a
category of its own as a 2-year
technical trade school. There
are twelve other university-
related programs and centers,
most of them health related.
They include the University of
Missouri Hospitals and Clinics,
the Ellis Fischel Cancer Center,
the Missouri Institute of Mental
Health, and the Missouri Reha-
bilitation Center. Additionally,
there are adjuncts, such as the
State Historical Society. All of
these must share in that $1 bil-
lion budget. Collectively, they
had asked for more.

Back in January, Governor Jay
Nixon came to an understand-
ing with the various state uni-
versities and community col-
leges. The plan was this: Nixon
pledged to not reduce each
school’s current operating funds
if those schools in return agreed
not to increase tuition or educa-
tion-related fees. The deal was
stuck and the various schools
now could breathe a little easier
knowing they would not have to
face massive cuts.

When the governor submit-
ted his budget request in Feb-
ruary, it included certain “core
reductions” affecting state uni-
versities. Nixon requested re-
ductions ranging from 2.5 to 7.5
percent of last year’s budget for
most of the University of Mis-
souri health programs and the
historical society. He also asked
for $15.4 million in reductions
that would eliminate construc-
tion of University of Missouri
and Lincoln University exten-
sion program facilities in nine
counties. When the legislature
balked at these cuts and includ-
ed funding for them in the ap-
propriations bills, the governor
made use of his line item veto
power.

The governor’s June 25 veto
message included the scrapping
of two hoped-for projects in the
UM system, both contained in

House Bill 22. One was the El-
lis Fischel Cancer and Medical
Education Center in Columbia.
As the state’s designated cancer
center, Ellis Fischel offers multi-
disciplinary services and treat-
ments to Missouri residents.
Advocates for the center, which
has been in operation for 70
years out of the same building,
had hoped for $31.1 million for
a new facility by 2013. Its direc-
tors had stated that in order to
continue with its advances in
cancer treatments and research,
replacement of the existing fa-
cility was “critical.”

And the governor also struck
down $28.1 million for infra-
structure improvements and ex-
pansion to Benton and Stadler
Halls at UMSL. The two halls
are part of a five-building math
and science complex. It was a
particularly disappointing out-
come for UMSL since the school
had been asking the state for ten
years to make money available
for this renovation.

On June 19, when it became
obvious that the governor would
use his veto pen on these proj-
ects, the UM board of curators
voiced their concern. “As the
governing board of the univer-
sity,” went a public statement,
“we find reports that higher
education and the University
of Missouri are once again be-
ing considered as a place to
make budget cuts on previously
committed capital projects very
troubling.

“Capital projects in House
Bill 22 were previously approved
and planning resources were
committed — but now for the
second time in six months those
projects are said to be at risk.
During this time, however, the
university has repeatedly taken
on a variety of difficult measures
to keep its required mission to
the state strong and even more
relevant in these times: we have
forced contributions to pension
plans; frozen salaries; elimi-
nated programs, centers, and
institutes; held at various times
more than 500 positions open;
restructured the overall system
administrative area; and hosted
a summit relevant to economic
development for the state with
more to come.”

Once the veto was made,
University of Missouri president
Gary Forsee issued a statement
of his own: “The University of
Missouri System is disappointed

continues on back page
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Lake Ozark’'s BDSA headed back to the drawing board

by Nancy Hogland
Although the Bagnell
Dam  Strip Association

(BDSA) was turned down
on its request for $12 mil-
lion in federal stimulus
money to revamp the strip
and create the new Port of
Lake Ozark, that’s not stop-
ping the group from mov-
ing forward with the plan.
Alderman Jeff Van Don-
sel, who also sits on the
BDSA Board of Directors,
said the group is “explor-
ing other funding options”
while continuing its appli-
cation for funding through

the Missouri Downtown
Economic Stimulus Act
(MODESA).

“We wish the Stimulus
grant would have been
handled a little differently.
First we were told in May
that the application period
had been extended until
June because they hadn’t
received enough applica-
tions. Then a short time
later we were notified that
too many had applied — that
they received 117 applica-

FAGTORY-DIREGT PRICES
BUY THE BEST FOR LESS!

tions requesting $174 mil-
lion when they only had
$6.5 million to give away,”
he said. “From what I un-
derstand, they handed out
several small grants until it
was used up.”

Van Donsel said the
MODESA program, which
has nothing to do with the
recently created economic
stimulus package, is of-
fered through the Missouri
Department of Economic
Development to “blighted”
business districts where
at least 50 percent of the
buildings are more than
35 years old. The money
from the program is to be
used for redevelopment of
downtown areas in order
to provide essential public
infrastructure and create
jobs. Under the program, a
portion of the new state and
local taxes created by a proj-
ect can be diverted to fund
eligible public infrastruc-
ture and related costs for a
period of up to 25 years.

“It’'s handled a lot like
a TIF (Tax Increment Fi-

1ate Flooring
ich More!

www.neighborhoods-inc.com
neighborhoods@hotmail.com

IMPROVEMENT STORE
HWY 5 N. at Houston Rd ¢ 20 Min. S. of Camdenton
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417-533-5080 .
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nancing) District. Develop-
ers, who apply on a case-
by-case basis, can recover
some of their costs,” he ex-
plained, adding that any
development would first
have to meet certain archi-
tectural guidelines estab-
lished by the BDSA.

He said best case scenar-
io, the MODESA application
will be submitted by year’s
end. The latest submission
date would be June 2010.
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¢ Jumbo loans available
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We’re right here!
IROQUOIS FEDERAL

Van Donsel said the
BDSA will also be applying
for a Neighborhood Assis-
tant Program (NAP) Grant,
which provides state tax
credits to business owners
and donors for up to 70 per-
cent of the contribution or

The BDSA plan, which
may be downsized, de-
pending on the amount of
money available through
other funding mechanisms,
includes purchasing sev-

LOOKING FOR A
LENDER THAT...

* Mortgage and construction loans
* Investment property financing

* We’ve been in the mortgage business for 124 years

Iroquois Federal was established in 1883. With four
offices in Central Illinois to back the loan production
office in Osage Beach, we're trained and ready to

IROQUOIS FEDERAL

Please call, stop by, or we’ll come to you.
We hope to hear from you soon!

MortGAGE/LOAN PRODUCTION

eral properties on the Strip.
It also calls for demolition
and clearing of those prop-
erties which then will be
landscaped, used for public
parking, and/or prepared
for other potential future
development.

In the meantime, how-
ever, Van Donsel said own-
ers of the derelict buildings
were required to bring the
buildings up to code.

Libby Holland
Loan Production Manager
23 year Lake Area resident
30 years of lending expertise
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@ Landmark Center -+ Suite 303 -

Iroquois Federal
3535 Highway 54 -
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by Darrel Willman

Newspapers and magazines
can be effective media for
promoting your business.
Today’s printing processes allow
for more creativity than ever.
With high-speed internet and
e-mail, you can work faster than
ever with publishers. Knowing
how the process works can help
make sure you get the most for
your advertising dollar.

Ever since man developed
the written word, there has been
a need to duplicate it. Examples
of woodblock cut printing go
back over 2,000 years. Movable
type, which brought the ability
to re-use letters and words for
printing came in around 600
years ago.

The earliest mass-printings
from Europe used wooden
blocks with reversed images
and letters carved into them.
The blocks were rolled with ink
and then pressed onto paper
or parchment. This allowed for
the easy reproduction of texts,
where before scribes sat and
laboriously copied every word
by hand.

Printing eliminated the errors
that hand-copying brought, and
with the advent of paper meant
more people could have access
to printed materials. Printing
presses were used as far back as
the middle 1400’s. High-quality
metal letters brought the use of
different ‘fonts’ or type styles,
and durability.

The letters were arranged
in rows, each row was stacked
on top of the last, eventually
forming the page inside a
framework. The framework was
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then clamped into a press (as
shown above). Images still had
to be cut in reverse into wood
or metal, called ‘engraving’, with
lines of varying thicknesses to
indicate shading.

Engraving  images  was
needed because artwork and
photos cannot be printed
‘continuous tone’ like a photo.
The ink would simply be a big
blob. The dots and lines break
up the ink. A good example
of engraving is still in use in
our currency. The presidents’
portraits are illustrated using
cross-hatching, lines and dots.

Cross-hatching (behind

Washing-
ton) along with lines and dots, was
used to show shading- simulating
continuous tone.

All continuous-tone images
have to be broken up into lines
or dots for printing. Drawings
like black and white pen and ink
do not.

Rather than lines of varying
thicknesses, today’s printing
uses dots. The more dots per
inch, the smaller they get.
Newspapers use around 100

lines of dots perinch, magazines
can use 200 lines of dots per
inch or more. Lincoln above is
shown with the dots roughly
twice as large as normal.

Four-color printing, also
called full color for images, uses
four different images broken up
into dots like Lincoln there, one
in each of the colors—cyan (like
blue), magenta (like pink) along
with yellow and black (all four
shown above).

N
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The image above shows the
four color dots arranged in
circular clusters called rosettes
in the industry. These are
formed by offsetting the colors
so they don't print exactly on

* The four colors in printing are shown above, left to'right: '

cyan, magenta, yellow, full-color and black at right.

top of each other.

The dots in color printing,
even those on this page, are likely
too small to be seen by the naked
eye, and so trick your eyes into
seeing full color.

Images for the press are
referred to in lines per inch.

Our modern computers,
scanners and digital cameras use
and display images differently
than printing.

These devices break up the
images into pixels, which are
essentially dots, made up of only
three colors: red, blue and green.
The difference between the two
is crucial.

Imaging on these is expressed
in pixels per inch or dots per
inch. Your computer monitor’s
640x480  resolution = means
640 pixels across by 480 pixels
vertically. Scanners refer to dots
per inch, like 300 or 600 dots
per inch. Your digital camera
captures images in megapixels,
meaning millions of pixels.

They are all referring to dots
essentially. Again, in order
to trick our eyes into seeing
continuous tone, we have to
have a certain number of dots
per inch.

IMAGES FOR PRINTING

Here is where knowing your
stuff about printing comes into
play. Let’s assume for a moment
that you want to place an ad in
the paper. You want some photos
in it. Because the newspaper
prints at 100 or so lines per inch,
in order to get enough pixels, or
dots into the image so our eyes
are fooled, we need about 2-1/2
times as many.

This produces good images.
In this case, 100 lines times 2-1/2
equals a 250 dpi image.

But there’s more. The 250 dpi
image has to be the right size as
well. If I want my photo 2” wide
in the paper, and itis a 4x6” print,
it will have to be shrunk to fit,
reducing it. The reverse is also
true, if it is to print at 8” wide we
must enlarge it.

Printers scan the image for use
in the paper. If the image needs
to be at one-half it’s original size,
they will scan the image at half
the resolution they need, or in
this case, 125 dpi. Conversely, if it
is to be twice as large, they need a
500 dpi scan.

Digital images come out of
our cameras at a set resolution.

My multi-megapixel camera
takes images that are 3,744 x
2,808 pixels. If I want to use these
at 250 dpi, that is roughly a 15” x
11” photo (3,744 divided by 250,
2,808 divided by 250).

The image gets smaller if I
increase the dpi. How do you
know how big the image is? Open
your pictures folder and click
on the image. In the window it
should give you the dimensions.
Hovering over the picture will
also pop up a small box with the
information.

IfTdon't want the whole image,
and crop it, the new dimensions
are divided by the dpi to know
how big it can print in the paper.

Slightly less is  usually
acceptable, more is always good.

When choosing your images,
unless the source is very large,
internet pictures dont have
enough pixels to use in print.

continues next page
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They are almost always 72
dpi, and we need 250 in this case.

Your ‘source’ images, those
you want for printing, should
always be as large as possible--
either a photograph that can be
scanned, or the unaltered digital
photo from the camera-- just
tell them how you would like it
cropped.

BUYING PRINT ADS

When you decide to use
newspapers or magazines as an
advertising medium, there are a
few things to consider.

Print is priced by the
column inch for the most part.
Newspapers will often have
pricing that is specifically setup
this way. Magazines, and other
non-daily pieces will sometimes
have pre-set sizes with prices,
but most are also based on a
cost-per-inch.

If you have a budget in mind
and know how much you want to
invest, your other consideration
should be frequency. How often
should your message appear
in order for it to not simply be
forgotten in between printings?

Price and frequency will often
also dictate size. If you know you
want to spend $500 per month
and run 5 times per month, $100
per ad will determine how big
the ad is.

Publications with a longer
“shelf-life”- like magazines and
other monthlies get your ad
out to readers more than once,
and sometimes, to more than
one reader if the publication is
‘passed along’.

Opinions vary, but generally
larger ads will get more views
than smaller ones. Color in your
advertisement will get more
views than black and white, and
a color photo will garner even
more attention.

Newspapers, used to running
black and white, will generally
charge more for color in the ad.

Tabloids, magazines and
other non-dailies will usually
have some sort of pre-built color
pricing. Almost all magazines
on coated (slick) paper will be in
four color, and black and white
ads in these publications are
unusual.

Experience  has  taught
that vertical ads are more
eye-catching than square or
horizontal shapes, and ads
appearing on the right-hand
page or above the fold (top-half
of the page) are preferred.

Larger ads and news get
preference in most cases above
the fold, smaller ads will be

placed lower on the page.

So, this shows us that larger,
colorful ads will get more notice
and be placed higher on the
page. Right-hand reads and
guaranteed placement (such as
specifying a page) will cost more
most of the time.

If is usually advantageous to
run a larger ad less often to meet
budgeting requirements.

But smaller ads can work too,
if placed properly. One such
location is inside the Classifieds
section. Here, smaller boxed
ads can be effective because
they stand out against the grey
sea of classifieds. And, since the
classifieds are a highly-read area
of the newspaper, this is prime
territory. Newspapers however,
know this too, and so display ads
often cost more per inch here.

Obituary,  editorial  and
wedding pages are also good
locations that are heavily-read.

There are some ‘sweet-spots’
as far as sizes, when a smaller
ad can dominate a page. In daily
papers, it's the 3 column x 10-
15” size, roughly a quarter of the
page, but because it is a vertical
ad, it often attracts much more
attention. Vertical half-pages in
any publication will dominate.

CREATING PRINT ADS

Most publications will have
a composition department
with professionals that can
prepare your ad for you. In some
instances, however, you may
have to handle the task yourself
or get a creative agency to build
them for you.

Getting noticed in print is the
whole idea. You want to stand
out, draw the eye, be different
from the rest of the page. Splashes
of bright color, large type or even
black and white against the color
are good examples.

But if you get noticed, be
sure to accomplish your goals of
promotion. A good ad does little
good if they cant contact you,
or don’'t understand what you're
offering.

Keep the message brief and
the pictures large. People don't
want to read a lot of type, or small
print. Get to the point. And every
ad should include the Name
of the business, the Address or
Directions to the business, and a
Phone Number.

Ads today will almost always
also have a website address if one
is available.

If you are offering a special,
an incentive, a coupon or other
enticement, make sure it’s
worthwhile.

The customer needs to feel

it is worth the effort to redeem
the offer. The large corporate
retailers use ‘loss-leaders’ for a
very good reason.

They know it will drive traffic
into their store, and once there,
the chances are good the buyer
will pick something else up while
they are there.

Proofread your ads carefully.
Make sure the information is
correct. Don't use very small type.
Remember that the demographic
with the most spending power,
that is the age group with the
most money, are at least middle-
aged. Their eyes appreciate larger
type in ads.

Membaer

JUDGING RESPONSE

It’s important to know which
ads are working and which
publications are bringing you
customers.

But quantifying results can be
tricky. Asking customers where
they heard about you, or where
they saw the ad usually doesn’t
work well. Offers with coupons
do better, when you can tell the
publication it came from. You
can run in specific publications
at different times to judge how
effective they are and gauge the
response in that way. Evaluate
your media purchases based on
the answers you get.

LOOKING FOR A
FINANCIAL ADVISOR
NEAR YOU?

Robert L. Cotter
Branch Manager

RAYMOND JAMES

FINANCIAL SERVICES, INC,

FINRASSIPC

You just found one.

CHOOSING THE MEDIA

Finally, take a look at the
publication’s circulation. Where
are they distributed? Do they
reach the neighborhoods or
towns you want? Is there value
in the publication that draws
readers?

Ask your friends, co-workers
or relatives which publications
they are familiar with. Which
ones do they read?

But print may not be the only
place you want to advertise.
Next time, we'll take a look at
electronic media-- radio and
television advertising.

For more than 40 years, Raymond James has been
committed to personalized service. In fact, ours
was one of the first firms to focus on financial
planning, a discipline based on long-term client
relationships. That’s why we chose Raymond
James. And it’s how we can offer individual
solutions from one of the most comprehensive
ranges of financial services anywhere.

Look no further. Contact us today.

26 Years Experience
12-Year Lake Resident

IROQUOIS FEDERAL

IroQuOIS FINANCIAL

Landmark Center

* NOT FDIC Insured

Iroquois Financial

573-348-6888

+ Suite 303 - 3535 Highway 54 < Osage Beach MO 65065

Securities offered through Raymond James Financial Services, Inc. Iroquois Federal and Iroquois
Financial are independent of Raymond James Financial Services, Inc. Member FINRA/SIPC

+ NOT GUARANTEED by Iroquois Federal « Subject to risk and may lose value
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The Bridge to Nowhere

Of all the tributary streams
that flow into Lake of the Ozarks,
the Niangua River is, arguably,
the most scenic.

Rising in Webster County,
near Marshfield, Missouri, the
stream flows northward over
bedrock and gravel bars, past
ridges and bluffs, alternating
between shallow pools and rif-
fles, until it reaches the basin of
the Osage River.

Along the way the Niangua
is fed by Bennett Springs, HaHa
Tonka Spring, and many smaller
founts. Indeed, the very name
Niangua — an Osage word — al-
[udes to the several springs flow-
ing into it. The Osage also called
it the Nehemgar River, meaning
bear, for there was a time when
black bears were common along
its banks. It has other names, a
couple dozen of them, but they
are all corruptions of the origi-
nal two.

The Nianguais a very crooked
river. It is said to be 142 miles
long, though from one end to

- esi and build them, too
573 365-5577

the other, as the crow flies, it is
closer to 45 miles. Along the way
it fills Lake Niangua, a modest
impoundment, nearly a century
old, that provides headwater for
an early day hydroelectric plant.
And the last twenty miles of the
Niangua is not a river at all, at
least not for the past 78 years.
Rather, it is a pool of flat water
that comprises the Niangua
Arm of Lake of the Ozarks.

The Niangua has always
been considered a fine fishing
stream, and a goodly stretch of
it — about 60 miles from near
Buffalo, Missouri, to near the
south Camden County line —
is considered a fine canoeing
stream. In our own time, the
river has spawned a cottage in-
dustry of outfitters, liveries, and
campgrounds.

For all of its scenic beauty,
the one point along the Nian-
gua that seems to attract the
most attention and curiosity is
not a specimen of nature. It is
a man-made feature. For quite

to everyone’s surprise, about
midway between Buffalo and
the Camden line, in what might
be considered the middle of
nowhere, there are bridge piers
— three tall stone piers more or
less in the river, plus a headwall
and wingwall to one side — with
nary the trace of a superstruc-
ture, no approaching road, and
no apparent reason for being
there.

It is a mystery that begs ex-
planation. The piers jut some
twenty feet above the normal
steam level and appear to be
quite old. Yet even the nearby
campground operator is hard
pressed to explain how they got
there, or when.

But the answer to this mys-
tery lies in ruins hidden nearby.
Amidst the tangle of under-
growth, near the foot of the adja-
cent bluff, are the crumbled and
decayed remnants of a town. It
was the site, in days long past, of
a settlement called Corkery.

In his book, The Big Niangua
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River, author Glenn “Boone”
Skinner traces the settlement to
the year 1863. In that year Ed-
ward Corkery, a millwright from
Scotland, set up a waterwheel-
powered grist mill on the river
for one William Poynter. Appar-
ently Corkery stayed on after the
mill was built and established a
store nearby. Over the years this
embryo of a town attracted a
few other settlers. There would
be, in time, a blacksmith shop,
a sawmill, a ferryboat, and a
larger general store with a post
office.

Fittingly, Edward Corkery
was its first postmaster. Others
who lived nearby made their
living either by farming or by
cutting railroad ties out of the
surrounding forest and floating
them down the river.

All that activity — espe-
cially the grist mill, where a
farmer could have his wheat
ground into flour and his corn
crushed into meal — attracted
a constant, if not lively flow of
individuals and families who
were rather starved for human
interaction. They came from
both sides of the river and likely

Historian and
tour guide
Michael
Gillespie is the
author of “Wild
River, Wooden
Boats” and
{ “Come Hell or
High Water: A
Lively History of

Steamboating”.

He has also penned dozens of maga-
zine articles. Both of his books are
available online at Amazon.com and
Barnes and Noble.com.

stayed a day or two just to catch
up on the news of a world that
was so very distant and different
from their own.

continues on page 17
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Choosing employee retirement plans

by Michael Gillespie

Retirement plans tend to be
overlooked by small businesses
and by the self-employed. Typi-
cally, those individuals who do
not have an employer-based
pension plan try to build a re-
tirement nest egg through a
savings account, or a certificate
of deposit, or a money market
account. But while simple and
frugal, the real beneficiary of
such plans may be Uncle Sam.
Money that goes directly into
common savings programs ac-
tually is taxed twice: first, when
the money is earned, and sec-
ond, when the money accrues
interest.

Nor do these savings plans
tend to generate enough money
to last through the retirement
years. The IRS estimates that
Americans will need 70 to 90
percent of their pre-retirement
income to maintain their cur-
rent standard of living when
they quit working.

There is an alternative to
simply socking your money
away and hoping for the best.
The IRS authorizes several dif-
ferent retirement plans for small
businesses and for the self-em-
ployed. Depending on the plan,
there can be significant tax ad-
vantages. Employer contribu-
tions are deductible from the
employers income. Employee
contributions are not taxed un-
til distributed to the employee.
And the money that goes into
the program grows tax free.

Recent tax law changes have
made retirement plans an at-
tractive benefit for recruiting
and retaining good employees.
These changes include higher
contribution limits, catch-up
rules for employees age 50 and
over, tax credit to small employ-
ers for the cost of starting cer-
tain plans, and tax credit for cer-
tain low and moderate income
individuals who make contri-
butions to their plans including
the self-employed.

The best way to find out
about setting up an employee
retirement plan is to visit with
an accountant or financial ad-
visor. There are a lot of differ-
ent options, says Bobby Medlin,
CPA, in Lake Ozark. I would look
at the age of the client and when
they expect to retire, how many
employees they have, what their
taxable income is, and what
they expect the future will hold.

Here are some specific plans
and pensions that the IRS

sanctions

Payroll Deduction IRAs. An
employer can arrange for em-
ployees to fund an IRA account
through pre-tax payroll deduc-
tions. The employee establishes
the IRA with a bank, broker-
age, or financial institution and
makes all the decisions regard-
ing the amount and frequency
of deductions. Contributions
to an IRA plan are tax-deferred
until withdrawal. The advantage
is this: most retirees will realize
an overall tax savings since they
will be in a lower tax bracket
when their income is derived
from the IRA. Maximum con-
tributions for tax year 2009 are
$5,000 for individuals under 50
years old, or $6,000 for those 50
or older. Generally, withdrawals
cannot be made before age 59 .
For the 2009 tax year, Congress
has suspended the regulation
that withdrawal must begin by
age 70 1/2 in order to avoid pen-
alties.

Besides the traditional IRA,
an employee earning less than
$116,000 annually, if single,
or $169,000, if married, may
choose the Roth IRA. The Roth
contribution is not tax-deferred;
however, the withdrawals made
during retirement are tax free.
Withdrawal can begin at age 59
, provided funds have been in
the account for at least 5 years.
The maximum yearly contribu-
tion to a Roth IRA currently is
limited to $5,000, if under 50, or
$6,000, if 50 or over the amount
is less for employees with very
high adjusted gross incomes.
Unlike the traditional IRA, an in-
dividual is not required to begin
withdrawals from the Roth IRA
at a certain age. In fact, work-
ing individuals who do not wish
to retire may contribute to the
plan for as long as they deem
necessary.

There are no tax advantages
to the employer for setting up
the payroll deduction IRA plan
since the employer does not
contribute to either type of IRA.
Nevertheless, the plan costs the
employer almost nothing to ini-
tiate and maintain, therefore
many employers who cannot
otherwise afford a retirement
option use this plan as a gesture
of goodwill toward their em-
ployees.

Simplified Employee Pen-
sion (SEP). This is a type of IRA
in which employers contribute
a uniform percentage of pay for
each employee. As the name

implies, it is a pension plan: em-
ployees do not contribute to it.
Employers transfer the funds to
the employees financial institu-
tion, which manages the fund.
The employers contribution is
tax deductible. Employers can
change the percentage amount
of contribution each year, which
allows for flexibility as business
conditions vary. Typically, says
Medlin, the employers con-
tribution comes from a profit
sharing plan. The employer gets
to put a percentage of their own

profit in there as a tax deduc-
tion.

SEPs have low start-up and
operating costs, says the IRS,
and can be established using a
two-page form. The contribu-
tion limit is 25 percent of the
employees salary, or $49,000.
SEP is a defined contribution
plan, meaning that there is no
promise of a specific amount of
benefit at retirement. The self-
employed can participate under
a special set of rules.

Savings Incentive Match
Plan for Employees (SIMPLE
IRA). Under this plan, employ-
ers must either match employee

LEFTTO
CHANCE.

WHEN THE GAME
IS ON THE LINE
NOTHING IS

Picking an insurance agent shouldn’t be
a guessing game either. Instead, look

pre-tax contributions dollar for
dollar up to 3 percent of an em-
ployees compensation or make
a fixed contribution of 2 per-
cent for all employees whether
they are contributing or not.
Employer contributions are tax
deductible. The plan is open to
companies with 100 or fewer
employees, including the self-
employed and contractors, but
itis not available if the company
has another retirement plan in
place. In 2009, employees may
contribute up to $11,500 if be-
low age 50, or $14,000 if 50 or
above.

continues on page 18

for a Trusted Choice®agency that
offers you a choice of insurance
companies so you can choose the
policy that’s right for your needs.

Don’t leave your insurance to
chance; choose a Trusted Choice®
agency to help protect what’s
important to you and your family.

AN

-

Trusted
Choice®

Mills & Son!
INSURANCE

- SINCE

1869 -

573-302-1616
Landmark Center 3535 Hwy. 54, Suite 401
www.millsinsurance.com Auto, Home, Business, Life, & Health



Page 16 August, 2009

Lake of the Ozarks Business Journal

GLIMPSES OF THE LAKE'S PAST vt owioht weaver

ANGEL'S SHOWER

One of the most unusual
groups of crystalline forma-
tions to be found in caves of the
Ozarks is the Angel’s Shower in
Ozark Caverns, seen here being
admired by two young ladies.
The view is from the formation’s
back side. Photo by H. Dwight
Weaver, 1965.

Located off Highway 54 and A
Road in Lake of the Ozarks State
Park, Ozark Caverns was discov-
ered in the 1830s and opened
to the public for tours in 1952.
It was electrically-lighted and
privately owned and operated
until purchased by the State
Park in 1978. Electric lights were
removed from the cave shortly

spathites, thin white blade-like
formations that exhibit green
tones when a light is passed
through them, flowstone for-
mations that can glow a ghostly
white in the dark for several sec-
onds after being flood-lighted
for a few minutes, tiny ebb-and-
flow water spouts that discharge
acidic water from the sides of
cascade-like formations, and the
spectacular Angel’s Shower. The
shower formation, rare among
cave formations of the world,
produces a constant spring-fed
rain of water that pours from
overhead stalactite masses to
be captured in a crystalline ba-
sin that has grown up on the
cave floor beneath the shower
of water. The Angel’s Shower
discharges about 25,000 gallons
of water every 24 hours and has
never been known to cease its
flow. It is fed by a perched water
table that exists somewhere in
the layers of limestone that lie
above the cave.

This vintage postcard is from
the collection of H. Dwight Weaver.
The photographer and publisher
are unknown. Weaver is the au-
thor of three books on the history

afterwards and today’s tours are
made by lantern light, which is
cave-critter friendly, allowing
visitors to see bats, blind sala-
manders and other forms of cave
life that normally hide from visi-
tors in electrically-lighted caves.

Ozark Caverns has many in-
teresting and uncommon cave
formations including helectites,

of the Lake of the Ozarks. “History
& Geography of Lake of the Ozarks,
Volume One,” his newest book, is
available from Stone Crest Book &
Toy in Osage Beach, or by mail. For
information, contact the author at
dweaver@socket.net. Or call him
at 573-365-1171. Other books by
Duwight Weaver are available on-
line at lakeoftheozarksbooks.com.

T BobbyMedlin

Certified Public Accountant

SPECIALIZING IN:
Income Tax Planning & Preparation e Payroll Tax
Payroll Services e Estate Tax & Planning ¢ Real Estate Taxation
Agriculture e Small Business ¢ Contractors e Individuals

/7

Established in 1987

Britnee Smith

Bobby Medlin, CPA

Jason Blankenship

Offices in Lake Ozark e Tipton e California

754 Bagnell Dam Blvd. Suite A
Lake Ozark * 365-9400

“Helping you keep more of what you make!”
www.bdm-cpa.com
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SERVPRO"

OF LAKE OF THE OZARKS
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The Bridge to Nowhere

continued from page 14

At some point a low water
bridge was constructed to get
their heavily-laden wagons
across the Niangua. But the
bridge did not last long, nor
did the first grist mill. Both
were victims of flooding along
the capricious river. The big
flood that everyone spoke of
took place in 1902. No one can
account for the ferryboat after
that; probably it left for the
lower valley on the crest of the
rising torrent, never to be seen
again.

A new grist mill was built
after the flood, this one appar-
ently sat back from the banks
of the river and used a gasoline
engine for its source of power.
For a while, business resumed
— but there were problems.
In drier seasons, the river was
shallow enough to allow wag-
ons to ford across. And even
early day automobiles, with
their high ground clearance
could get over at times.

But it was a tenuous cross-
ing, at best. If a driver were
not careful, his low axle ve-
hicle was likely to become a
raft in midstream. Upriver
near Buffalo, the state built a
bridge over the Niangua. Folks
around Corkery wanted a
bridge, too, and they appealed
to the Dallas County Court for
assistance.

Then, in 1918 or 1920 — the
sources disagree — the county
came forth with some money
and the piers were constructed
with local labor. Plans called
for a steel and wood decked
superstructure.

Then two things happened
that put an end to any hope
for a bridge. First, the grist
mill, Corkery’s mainstay busi-
ness, closed. Isolated as it was,
even with the miller’s tithe
of flour and meal from every
farmer who brought grain to
the place, it just wasn’'t mak-
ing money. And then some
unnamed individual, who

THEMUSIC
YOU WANT

24 HOURS A DAY!

was supposed to be holding
the money for the bridge con-
struction, absconded with it.
There was no more to be had.

And so, the bridge was nev-
er finished. What was left of
Corkery gradually diminished
until it literally disappeared
into the wildness from which
it once stood out.

There is a cemetery there,
and Edward Corkery is said to
be buried in it. But one would
be hard pressed to point out
his burial site. Like most of
the tombstones, his marker
has been worn smooth by the
passage of time. One might in-
stead regard the piers as Cork-
ery’s monument; they stand
silent and forlorn and hint at
things that might have been.

For those readers who are
intrigued by such tales, there
are a couple of sources for fur-
ther reading. In addition to the
book mentioned above, there
are interesting accounts of old
Corkery available online.

For ten years, beginning in
1973, Lebanon High School
students produced a quarterly
magazine called Bittersweet.
Under the guidance of a talent-
ed English teacher, Ellen Gray
Massey, the students ventured
out to interview folks who told
their stories from first-hand
experience. Supported by
subscriptions not only from
family and friends, but also
from subscribers world-wide
who found the magazine to
be a treasure trove of Ozark
folkways, Bittersweet quickly
became a benchmark publica-
tion of local cultural history.

All issues of Bittersweet
can be accessed through the
Springfield-Greene = County
Library website, http://the-
library.springfield.missouri.
org/. Click on the local history
tab, then scroll down to Re-
gional Periodicals. The Cork-
ery article, by Rebecca Bald-
win, is in the Spring 1979 issue.
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Waterfront Townhomes

® 10-Year Warranty * Maintenance-Free Living
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E. coli report

continued from page 1
to be prudent and responsible
custodians of our resource. If a
problem arises, the LOWA en-
ables us to correct the problem.

The final word? Lake of the
Ozarks is not a cesspool by any
stretch of the imagination. It's
a natural resource, with natu-
ral being the key word. We offer
some of the finest fishing, the
most fun leisure activities and
some of the best boating and
water sport opportunities in the
Midwest. We have garnered na-

tional exposure as a great place
to live and work.

As custodians of this Lake we
have responsibly put in place
the procedures which enable
us to maintain the waters as a
viable resource for recreation
and a source of electrical energy
which feeds most of the coun-
try. It’s our job to ensure it’s as
clean and welcoming as Mother
Nature will allow. Beyond that,
there’s not much else we mere
humans can do.

Choosing employee
retirement plans

continued from page 15

401(k) Plan. The 401(k) is
both a savings plan and an in-
vestment toward retirement. Its
deducted from the employees
paycheck as pre-tax money,
which provides an income tax
break for the individual. The
money usually is placed in
stocks or mutual funds. In ei-
ther case, the participant choos-
es how the money is invested.
There is the risk of loss; the
employer supervises the fund,
but does not guarantee it. At
age 59 the participant can begin
withdrawing money from the
fund without penalty, but the
withdrawal is subject to income

tax. Or the money can be rolled
over into an IRA, which will ex-
tend its tax-deferred status until
withdrawal. Employers may or
may not contribute to the plan,
at their discretion.

Its a variation of the SEP IRA
plan, explains Medlin. It allows
employees to defer a portion of
their pay and not pay taxes on
it. Typically, the employer will
match a percentage of what the
employee puts in there. When
the companies want to save
costs, they amend their plans to
eliminate or reduce the match,
and leave it up to the employee
to fund their own retirement.

Annual Laker Invitational
Golf Classic 2009 to be
September 7th

The Lake Athletic Boosters
are pleased to announce the
23rd annual Laker Invitational
Golf Classic to be played on the
fabulous Oaks Golf Course at
Tan-Tar-A Resort on Labor Day;,
September 7th, 2009. This event
has raised over $700,000 that
was used to financially support
the Camdenton R3 School Dis-
trict’s athletic facilities and to
provide equipment to each and
every student athlete.

This event is a four person
Las Vegas Scramble. There will
be a team pairing done by blind
draw. Players may enter their
own four person team as well.
Prizes will be awarded for both
the blind parings and the four
person teams.

Each team will consist on an
A, B, C and D player. The $125

entry fee includes a round of
golf, golf cart, tee gifts, hat, re-
freshments and lunch at the
Oaks Golf Course.

The entry fee is included for
the $275 Gold Club Sponsors.
Sponsor names will be promi-
nently displayed at each athletic
event as well as the Laker Sports
Guide all year.

Over $4,000 in prizes were
awarded at this event last year.

This is a great social event
kick-starting the 2009-2010
school year!

Request entry forms or send
entry fees to Camdenton Ath-
letic Boosters, PO. Box 410,
Camdenton, MO 65020 or 680
Hwy 54 West, Camdenton, MO
65020. For more information
call Jason Hulett, 346-7272 or
John Blair, 346-2235.
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With you when you need a team rated #1 by its clients

At Wells Fargo Advisors, we're committed to doing what’s right for our clients. In fact, according to Forrester
Research, Inc, clients rated Wells Fargo Advisors (formerly Wachovia Securities) the #1 U.S. investment firm
for doing what’s best for them. So when we say we put you first, we mean it.

With our dedicated staff here in Lake Ozark, MO, call us when you need someone who has the expertise to
address today’s unique challenges.

“Customer Advocacy 2009: How Customers Rate U.S. Banks, Investment Firms, And Insurers,”
Forrester Research, Inc., May 2009.

*Wells Fargo Advisors (formerly Wachovia Securities) ranked #1 in percentage of customers who agree with this statement, “My financial provider
does what's best for me, not just its bottom line.” Forrester Research, Inc. surveyed 5,000 U.S. Consumers to rate their banks, investment firms

and insurance companies on customer advocacy. Out of the 11 investment firms rated in the survey, Wachovia Securities was the #1 rated U.S. Together we’ll go far
investment firm in customer advocacy. The ratings may not be representative of any one client’s experience as the rating represents a sample of
the Firm’s clients and past performance is no guarantee of future results. - % m

Wells Fargo Advisors

2820 Bagnell Dam Blvd., Suite A2
Lake Ozark, MO 65049
573-348-2322 - 877-243-5253

| Investment and Insurance Products: » NOTFDICInsured » NO Bank Guarantee P MAY Lose Value
Wells Fargo Advisors, LLC, Member SIPC, is a registered broker-dealer and a separate non-bank affiliate of Wells Fargo & Company. ©2009 Wells Fargo Advisors, LLC. All rights reserved. 0609-21298 [79783-v1] 08/09

seeking a Great Career
In the Lake area?

armers Recruiting and Development
Center for Central Missouri is looking

for entrepreneurs who are interested in
owning their own agency in the Lake area.
With Farmers Insurance and Financial
Services, we offer you the opportunity to be
in business for yourself, but not by yourself.
You will be given the freedom to make your
own day-to-day decisions while benefiting

FARMERS from the training, guidance and support of

| dﬂ ‘I'}‘.' i;‘-: ﬂi@f f :‘ F A R M E R S your district manager.
. - 0

Ifyou are interested in a career with Farmers,

The Best Small Business Opportunity in America. please call Ted LePage at 573-302-0001 or
S stop by our Training Center at 3736 Highway

Ted LePage Farmers? You belong. 54 in Osage Beach, MO.
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Experts say residential
real estate numbers
show its right time to
make the move

By Nancy Hogland

Time soon will be running out
to take advantage of the incen-
tive for first-time home buyers. A
federal law that went into effect at
the end of July arbitrarily length-
ens the time between when the
contract is signed and when the
transaction is closed, shortening
the time buyers have to shop for
a home and still qualify for the
incentive.

“Basically Regulation Z is de-
signed to get hold of predatory
lenders and to stop their ‘bait-
and-switch’ tactics. They can't
come to closing with higher costs
that those originally stated,” ex-
plained Gerry Phillips, mortgage
loan officer with Bank of America
Home Loans. “It's not a bad regu-
lation but one of the unfortunate
side effects is that it impedes the
process of bona-fide transactions
from bona-fide lenders because it
does slow the closing process.”

To counteract the effects, he
said buyers do need to be aware
that it could take longer to close
than it has in the past and allow
extra time — especially if they're
meeting a deadline like that set
by the American Recovery and
Reinvestment Act of 2009.

In its efforts to stimulate the
economy and revive the housing
market, earlier this year Congress
enacted legislation that provides
an up-to-$8,000 tax credit for
qualified buyers. However, to
receive the credit, buyers must
purchase the homes and close by
Dec. 1, 2009.

Single-family homes, con-
dominiums and manufactured
homes are all eligible, however
the home must be used as the
primary residence and buyers
must meet income requirements.
Individuals are eligible for the full
credit, which cannot exceed 10
percent of the cost of the home
or up to $8,000, if their annual
income is not more than $75,000;
married couples can make up to
$150,000.

Because it is a tax credit, it
does not have to be repaid.

Initially, the program allowed
the credit to be applied to any
taxes owed for 2009. If no taxes
were owed, the filer would be re-
imbursed the total amount. Then
this summer the Federal Housing

Administration (FHA) decided to
allow qualified buyers to obtain
short-term bridge loans to access
the money so it could be used as
a down payment or for closing
costs on homes instead of waiting
until taxes are filed in 2010.

According to the FHA website,
potential home buyers could also
access the money allocable to the
credit by reducing their income
tax withholding up to the amount
of the credit, enabling them to
accumulate cash by raising take-
home pay.

“For many young couples,
this tax credit will make the dif-
ference between being able to
afford to buy a home or continu-
ing to rent,” said George Boge-
ma, broker and co-owner of RE/
MAX Lake of the Ozarks. “Not
that there’s anything wrong with
renting, because there’s not — es-
pecially if you plan on moving in
the next couple years. However,
for someone who wants to stay
put for a while and start building
some equity, this is a great pro-
gram.”

Karie Jacobs, vice president of
the Bagnell Dam Association of
Realtors, said she’s been trying
her best to get the word out that
the “time to buy is now.”

She said currently there are
831 single-family homes on the
market priced between $60,000
and $180,000, typically the range
of a first-time home, in the area
served by the local Multiple List-
ing Service. Of those homes, 182
are in Camdenton, 78 are in El-
don, 19 are in the Village of Four
Seasons, 34 are in Lake Ozark, 84
are in Osage Beach and 74 are in
the Sunrise Beach/Laurie area.

“But regardless of whether it’s
a first-time buyer or someone
looking for a second home at
the Lake, the best time to buy is
at the bottom and since it looks
like we're now heading the other
way, to get the best deals buyers
shouldn’t wait any longer,” Jacobs
said adding that according to the
latest report from the National
Association of Realtors (NAR), for
the first time in five years, exist-
ing home sales have increased for
four months in a row. The month-
ly sales gain was the largest on
record for the total existing home

continues on page 29
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Lucky ducks winners

The date was August 15%,
2009 and thousands of people
descended on the banks of the
Osage River to witness the largest
Duck Drop on the river to date.

The day began early with a
5K Fun Run and Waddle Walk,
which 115 people participated
in, followed by a huge Family Fun
Zone with family fun for all. The
Dam Bait Shop and Campground
came alive with a carnival type
atmosphere including live enter-
tainment, wake boarding dem-
onstrations, bouncy houses and
games for the kids, and many
vendor booths offering every-
thing from great food and face
painting to health, wellness and
safety information. The antici-
pation in the crowd grew as the
drop time neared and you could
feel the excitement growing. With
people lining the banks of the
river and the finish line in place,
Lake Ozark Helicopter, with the
assistance of boats beneath,
dropped thousands of rubber
ducks into the river and the race
was on. Bobby Medlin, acting as
Auditor at the finish line pulled

out the first three to cross.

H. Fred Schien of Lake Ozark
was awarded the first prize of
$5000. Fred happily accepted the
prize, noting that he planned to
donate a portion of it back to Eas-
ter Seals. Second Place of $1000
was awarded to 13 lucky em-
ployees of Hi Tech Auto Body as
they had collectively purchased
tickets in hopes of a big prize —
and that wish came true. Debbie
Flanery was awarded third prize
which was a $500 Paul’s Super-
market Grocery Card. Ten other
winners were awarded various
prizes including: Jason Cooper,
Felicia Parrack, Lynne Bukobic,
Jim Gierke and Ernest Karen
Pither were all awarded $100 Hy-
Vee Grocery Cards; Natalie Fisher
won a Mizzou Helmut House
from Fan’s Best Friend; Sam Gi-
cinto and Susan Law both won
$50 gift certificates to Pickled
Pete’s Restaurant; Isaac Crawford
won a $50 Gift Card to Wal Mart;
and the Lame Duck, which was a
frozen duck, went to Katherine
Racine.

1st Place Winner photo from left to right are: Jeff Carroll, Bagnell Dam
Strip Association; Whitney Baker, Lake Area Chamber; Fred Schien, 1st
Place Winner; Trish Creach, Lake Area Chamber; Aaron Spieler, Kiwanis of
Ozark Coast.

2nd Place Winner photo along with the Hi Tech Auto Body winners from

left to right are: Trish Creach, Lake Area Chamber; Whitney Baker, Lake
Area Chamber; Aaron Spieler, Kiwanis of Ozark Coast.

Lake Ozark moving city hall

by Nancy Hogland

In between time spent run-
ning the city, Lake Ozark em-
ployees are busy sorting, orga-
nizing and getting ready for the
move to their new city hall, set
to take place late in the year.

After a town hall meeting
in August where the public ex-
pressed overwhelming support
for the plan, aldermen approved
using the current city hall, along
with two lots behind the build-
ing, all of which was owned
free and clear, as a down pay-
ment on a new facility. The city
entered into a lease-purchase
agreement with the Lakewood
Corporation to purchase the
7,800-square-foot building and
land next to Bentley’s Restau-
rant. The cost of the new facility,
which will house city hall, the
police department and public
works office space and storage,
was $1 million.

Interim City Administrator
Joe Barfield said the city will be
leasing the building for the next
five years with the owner hold-
ing the note at a 5-percent rate
of interest. He said payments
will be about $3,700 per month
with approximately 5 percent of
that payment being applied to-
wards the principle.

“Then when the five years
are up, we have the option of
extending the note for two more
years at the current rate of inter-
est for a 30-year mortgage, but
at the end of that seven-year
period, we’ll have to refinance.
That'’s all the longer Lakewood
will owner finance,” he said
adding that the new facility
would need little remodeling to

make it usable. “The electri-
cal and phone lines are pretty
much run like we need them,
we'll have plenty of offices and
the meeting room, which will
also be used for court, is double
the size of our current room.
The only thing we'll really have
to do is some minor work to
make holding cells for the police
department.”

The state of the police de-
partment building, located
just off the Bagnell Dam Strip,
helped prompt the move. Police
Chief Mark Maples reported at
an earlier meeting that because
of electrical problems in the
building, several computers had
been damaged beyond repair.
In addition, inadequate space
forced officers to share desks
and offices.

Barfield said employees at
city hall were also cramped and
the lack of space forced them to
store files off site. In addition,
most court nights found attend-
ees spilling out into the parking
lot.

City officials also put down
any criticism that the city paid
more than it should have for the
property, saying it closely com-
pared to similar listings current-
ly on the market.

According to the Bagnell
Dam Association of Realtors
Multiple Listing Service (MLS),
the 10,205-square-foot build-
ing across the street that houses
Befuddled Bar and Grill is listed
at $999,000. However, there is
a long-term lease on approxi-
mately one third of the build-
ing that would have had to be
bought out at an additional cost

and parking was inadequate.
The 8,000-square-foot Millen-
nium Real Estate building lo-
cated across the street and a few
hundred feet away is also priced
in a similar range. That facility,
which would have required ex-
tensive remodeling to accom-
modate the police department
and expansion of the parking
lot, is priced at $990,000.

The only concerns expressed
about the move were over the
city’s ability to come up with the
money to pay for the new build-
ing if revenues didn't pick up.

Resident Ron Lunsford was
one of a handful of people who
spoke at the public hearing, say-
ing that while he agreed with the
need for a new facility, he didn't
want Lake Ozark residents act-
ing as the city’s “piggy bank.”

Alderman Jeff Van Donsel
said he was concerned about
what would happen in five or
seven years if the city didn't have
the funds to pay off the debt.

“We're going to have to go
out for a bond issue or face an-
other move. I don't like the idea
that this is so open-ended. This
is Lake Ozark — you never know
what the voters will do,” he said.

However, Barfield said he
wouldnt have recommended
the lease-purchase if he didn't
think it was “do-able.” He also
said a growing city, and the need
to grow the support staff to ad-
equately run the city, necessi-
tated a move.

“I honestly don’t know how
everyone has been able to op-
erate as efficiently as they have,
considering their working con-
ditions,” he said.

Osage Beach Airport Manager Phillips dies

Phil Phillips, airport manager
for the city of Osage Beach since
2004, passed away last week af-
ter suffering a heart attack at a
family gathering.

City Administrator Nancy
Viselli said Phillips, who just
turned 50 this past February,
had been with the city since
2001, originally hired as airport
technician.

“It is going to be very hard
to replace him — he left a big
hole to fill because he’s done
such an excellent job with both
airports. He really improved
them - turned them around
and brought them up to date,”
she said adding that he was also
very well liked by everyone. “He
was such a nice guy. He never
had anything bad to say about

anyone. This has hit us all very
hard.”

Viselli said city ordinances
require them to post the job
opening internally for five days.
If anyone currently with the city
applies, he or she will be inter-
viewed for the position. The city
will advertise outside the city
only if the applicants don’t meet
the criteria set for the position.

An annual subscription to the Lake of the Ozarks Business Journal
insures your friends and family are always up to date on what'’s happening
at the Lake-- and it's always the right size! Give us a call today!

BUSINESS OFFICES: 573-348-1958
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Your Grandma's dream come true

Laurie’s Ozark Quilts and Primitives

by Michael Gillespie

As the saying goes, some-
times when God closes a door,
He opens a window. Carolyn
Kay Gillotti understands. It's
been a long and difficult road.
But somehow she always knew
she'd have her own quilt shop.
It all began when she was a girl,
working at her grandma'’s side.

Carolyn Gillotti at her Gammill quil

“My grandmother hand quilt-
ed and embroidered,” says Caro-
lyn. “I'watched her do everything
and I was always helping her. I
knew nothing but quilting.

“After I graduated from high
school, T went to Sears as a buy-
er. I didn't like that. I went back
home to Warrensburg to my
quilting at night with grandma.
She kept saying, ‘Why don't you
do quilting? We kept making
all these embroidery tops, and
grandma would take them to a
lady she knew who would put
them together for her and quilt
them.

“We got to selling a few to
neighbors and friends, and before
we knew it people were ordering
them all the time. But Grandma
couldn’t make them fast enough
by hand. One day she said to me,
‘Honey, why don’t you get one of
those fancy quilting machines?’
And I said, ‘Grandma, I can’t af-
ford to do that.’

““With all these orders we've
got,” she replied, ‘we’ll just keep
all this money back and we’ll buy
one of them.” And I said, ‘Okay,

ting machine

but that sounds like a lot of mon-

ey’

““Well, you just start looking
around,” said grandma. “This is
my dream. It's going to happen
foryou’

“So in 1988 or '89 I went to
Branson with a bunch of quilts in
a motor home. I went downtown
to the main part of Branson and

immediately the people there
called the police on me for being
a vendor without a license. So I
went to the city hall and got a li-
cense and I went over to the city
park. But that didn’t work out ei-
ther. I was told that I couldn't sell
things in the park—I had to have
a storefront.’

“That was okay. I was deter-
mined, and I wasn't going to give
up. I had all those quilts in the
motor home and not only that,
I couldn't disappoint grandma.
So I went up the main street and
into the Grand Palace where they
display a lot of quilts. There was
a big, burly gentleman with a
beard in there and I told him that
I was here selling quilts.

“He didn't seem very interest-
ed, but I persisted. I told him that
my quilts would put anything
that he had to shame. He gruffly
told me to bring one in. I brought
in two big quilts — a moose and
a bear quilt. He stood there for
a minute and he said, ‘Is this all
you've got?’

“I answered, ‘No, I've got 48
more.

““They’re nice,” he said, mea-
suring his words. T1l tell you
what. I'll save you some time
from running around Branson
and getting in trouble.’

“He gave me an address to
go to. It turned out to be an old
Silver Dollar City lot. I drove
there with my husband and
out walked this man who in-
troduced himself and said he
was with Silver Dollar City and
he wanted to see my quilts. He
went through the quilts very
carefully, looked them over re-
ally well and said, ‘Come take a
walk with me.’

“We walked all through Silver
Dollar City, down by the big wa-
ter wheel, the opera house, ev-
erything. He said, “‘Where would
you like to be in this park?’

“What do you mean? I
asked.

““With the quality of quilts
that you've got there,’ he said,
‘you tell me where you want to
be.

“I said that I'd like to be up
there by the big waterwheel.

““You've got it,” he said. ‘Can
you be ready in three days?’

“I opened on a Monday and
within a week all 50 quilts were
gone. I moved into a duplex
and brought down my quilting
machine from home and I was
back in business in a couple of
days. I worked night and day be-
cause there was a festival com-
ing up. I'd make three quilts in
twenty-four hours. My younger
son came down and he could
strip sew them fast. So I'd cut
them and I'd quilt them, and my
husband, Frank, would run the
booth in Silver Dollar City.

“After the festival, I had a
blood clot and got very ill. I
had an ulcer in my leg that was
cancerous and was told that
I couldn't do this anymore. I
moved back home to Warrens-
burg and sat in my living room
with my foot propped up — very
depressed and very miserable.
I'm a person who likes to work.

“The first few months I was
trying to save my leg, and then I
met a doctor who had a miracle
cure — and he cured it. In the
meantime, grandma said, ‘Let’s
just quilt and it'll be okay.’

“In 1993, grandma passed
away. I bought a quilting ma-
chine and had it placed in the
basement of my house. I started
quilting and went around to a
lot of festivals. And I did very
well.

continues on next page

Tips on Paying

for College

If you have a college-bound senior
in your house, you know that the end of
this school year means the beginning of
a new adventure. However, while col-
lege can be exciting, it's also expensive.
If you haven't saved as much as you
would have liked, don't despair — even
at this late date, you can take some
steps to help pay those college bills.

Here are a few ideas to consider:

e Don't panic — You don't have
to pay the full year's tuition, room and
board up front — you will likely be billed
in installments that may correspond to
the school's quarter or semester sys-
tem. This payment system gives you
some time to find additional funding
sources. For example, if you have a
bond coming due in the middle of the
college calendar, you can use the pro-
ceeds to help pay for school.

e Liquidate assets in timely
manner — If you've earmarked certain
investments for college, don't liquidate
them until it's time to write a check. The
longer you can keep your investments
growing, the better off you'll be.

e Look at Roth IRA - If you have
a Roth IRA, you can withdraw contribu-
tions, tax- and penalty-free, to help pay
for your child's education. (However,
some rules do apply to penalty-free
withdrawals, so talk to your tax ad-
viser before making this move. Also, if
you withdraw earnings, you may have
to pay taxes on them unless you meet
certain conditions.)

If You Have More Time

If you still have a few years before
your children head off to school, you
may want to take advantage of some of
the more popular college-savings plans.

Here are two to consider:

e Section 529 plans — When
you set up a Section 529 savings plan,
you put money in specific investments,
which are managed by the plan admin-
istrator. If you participate in your own
state’s Section 529 plan, you may be
able to deduct your contributions from
your state income taxes. Your plan con-
tribution limits are high, and your with-
drawals are free from federal income
taxes, as long as the money is used for

Your Finances

Tony Reahr
Edward Jones Financial Advisor
573-964-5712

qualified college or graduate school ex-
penses. Withdrawals for expenses other
than qualified education expenditures
may be subject to federal, state and
penalty taxes.

Keep in mind that Section 529 tax
benefits are effective through 2010,
unless extended by Congress. Also, a
Section 529 plan could reduce your
child’s or grandchild’s ability to qualify
for financial aid. Because tax issues for
529 plans can be complicated, please
consult your tax adviser.

e Coverdell Education Savings
Account — Depending on your income
level, you can contribute up to $2,000
annually to a Coverdell Education Sav-
ings Account. Your Coverdell earnings
and withdrawals will be tax-free, pro-
vided you use the money for qualified
education expenses. (Any other with-
drawals from a Coverdell account may
be subject to a 10 percent penalty.) You
can fund your Coverdell account with
virtually any investment you choose
— stocks, bonds, certificates of de-
posit, etc. And you can contribute to a
Coverdell account in the same year that
you put money into a Section 529 plan.

Consider All Options

Putting together a good college-
funding plan — either at the last minute
or years in advance — can test your re-
sources and ingenuity. But by diligently
exploring all your options, it's a test you
should be able to pass.

OSAGE
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Grandma’s dream

continued from previous page

“I had been declared legally
disabled, but I wanted to go
back to work. So I went to the
disability people in Sedalia and
they told me that nobody wants
to give up disability to go back
to work — people just don't do
that. I said that I loved quilt-
ing and wanted to go back to it.
They said, ‘Okay, we'll help you.
We'll give you a $5,000 grant to
relocate to wherever you want
to go.

“I told them I had always
wanted to live at the Lake of the
Ozarks — it was a dream I had,
but could never get grandma to
move to the lake.

“I was a country girl and I
wanted something small. When
I came to Laurie, I knew this was
the place for me. I looked for a
building and I found a place
near O Road. I was there for over
ayear, but it was really too small.

“From there I went to lease
the place I'm in now. The bank
— the Community Bank of the
Ozarks — asked if I'd rather pur-
chase it. The building had been
a gas station and it was a hor-
rible mess. The bank said they'd
help me get it together. They
were wonderful. They did a lot
of the remodeling.”

And there, at 253 S. Main,
in Laurie, is where you'll find
Ozark Quilts and Primitives.
Carolyn has definitely filled a
niche. Carolyn notes that since
Walmart has stopped handling
fabrics, she’s got one of the
largest inventories in the area
— about 1,500 bolts of cloth,
and she’s planning on stocking
more. She handles everything
from the low end cloth, at $2 per
yard, to heavier, designer name
brand fabrics at $12.99 a yard.

And, of course, she’s got
quilts. “I do the nautical themes
for the people that are on the
boats; I do the fishing things
for the people that are here. I
also buy from local craftsmen
that make primitives. I like to
buy American every chance I
can. Just like those little dolls,”
she says, pointing to one of her
well stocked shelves. “They’re all
made by senior citizens.”

“The all year round people
are my main customers,” says
Carolyn. “I'd say maybe 30 per-
cent are the seasonal people.”
She notes that the year-round-
ers have to watch their money
more carefully than the tour-
ists, and for that reason she tries
to keep everything reasonably

priced.

In a back room of Carolyn’s
store is a well-used work area
equipped with a surger, a fully
programmable embroidering
machine, and a long, table-like
apparatus with an overhead
sewing arm called a Gammill
quilting machine. “It has a big
roll of batting underneath it that
goes in between the quilts,” she
explains. “You put on the front
quilt that you have sewn your-
self and you quilt them together.
On the back part of my machine
I have a design that I can fol-
low, called a continuous quilt-
ingline. The front is self-guided.
You have a laser light on there
and you follow the line.”

All of this comes in handy,
because Carolyn not only makes
and sells quilts but she also
teaches others.

“We recently started begin-
ner quilting classes. We start
with tools that you use, sewing
machines, the proper way to
iron and cut the fabric, the color
coordination, and then we make
a hands-on quilt. We charge
$15 a class, and there are three
classes for the beginner. If they
have the tools, they bring them;
if they don't they can purchase
them — we give a discount for
that. Everybody likes to do it. I
had a five-year-old girl sign up
with her dad.”

Customers can bring in their
sewn tops for Carolyn to make
into quilts. “I bind all my quilts
with a commercial binding
made by a company in Kansas
City.”

“I do special order quilts.
They can choose the fabric here,
tell me the design they want,
and I will make it. T also do pic-
ture quilts — I call them gen-
eration quilts or heritage quilts.
They bring me a picture of any-
thing they want and I can make
a whole album on the quilt.
Just recently I made one of a
grandfather and a grandmother
in the middle of the quilt, with
the children on one side and
the grandchildren on the other.
It takes a couple of days. I do a
lot of first birthday baby quilts,
too.”

Carolyn is understandably
pleased with what she’s accom-
plished. Her new building on
Highway 5 looks great. And it’s
hers. “In the spring,” she says,
“I'm going to expand out back
and have a larger classroom and
more fabric. I'm here to stay.”

Grandma would be proud.
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Join us every Thursday at Michael’s 939 Martini Bar and Steak-
house for the Lake of the Ozarks Business Journal Social-- it’s
good for business! You’ll have a chance to mingle with other
interested folks from around the Lake area! Talk with one of our
staff writers to give us feedback on what you’d like to see in the
monthly profiles we provide on area businesses.
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The Lake Area Chamber of Commerce was please to recognize member
ServPro of Lake of the Ozarks with a ribbon cutting. ServPro of Lake of
the Ozarks. For more information or to schedule an estimate for your
home or business contact 573.346.7200. Pictured from left to right: Jes-
sica Steinbach, Marketing Manager; Michelle Cook, Marketing Dir. Lake
Area Chamber; Jesse Cox; Robby Cox, Owner.

member business Osage Feed, Seed Bait & Tackle with a ribbon cut-
ting. Conveniently located off Hwy 54 in Mead Flat, between Lake Ozark
and Eldon. For more information call 573.365.7878. Pictured are: Tony
Reahr, Edward Jones Financial Service; Trish Creach, Executive Director,
Lake Area Chamber of Commerce; Joe Roeger, Lake Area Chamber Board
Member; Pam Reis, Owner; Bob King, Manager; Jim Reis, Owner; Marla
McDonald, Ole McDonald Work Clothes-Carhartt; Bob Elliot, Ad Express;
Mark McDonald, Ole McDonald Work Clothes-Carhartt.

ber American Powder Coating with a ribbon cutting. American Powder
Coating 507 Hwy 42 in Osage Beach (behind American Sun Control) or
call 573.348.4200. Pictured along with Chamber Active Volunteer Am-
bassadors, from left to right are: Diane Parsons, Office Manager; Dennie
Pendergrass, Sales; Mike Bennett, Sales; Pat Thurston, Manpower; Brian
“Otis” Brumm, Manager; Mark Shackelford, Production Coordinator; Kar-
en Zaborac, President.
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How would you like this view from

your office window: everyday?

Individual office suites from 120 sq. ft. to 2,000 sq. ft. are available
for lease in the Cliffside Office Centre,the Lake’s only Class-A
Building. Conveniently located in the Heart of Lake Ozark at
Business 54 and the Community Bridge. Could your business

benefit from being at this location?

ﬂ Cliffside Cenz‘fe

0000000000000 000000000000000000000

Call for availabilities and leasing information 573 365-7 1. 23
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Pauline Abbott, D.O.,WII{H
Board Certified Occupational Medicine

safety surveys. All testing administered by
certified staff.

Call for an appointment, 573-348-8045.

Make Lake Regional Health System’s Occupational
Medicine Clinic part of your employment plan.

We offer timely treatment for:

o
Free initial consultations for on site ergonomic exce tl()nal

CaAl'C sk

Pre-employment, DOT and random drug testing
Hair sample and BAT testing

Respirator fit program: PFTs, medical clearance
and fit testing

Consortium for DOT and non-DOT drug testing
Hearing test and audio conservation program

OCCUPATIONAL MEDICINE
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Turn your checking account
into your savings account!

Each debit card purchase is rounded up to the
nearest dollar and the difference is transferred

from your@%@ ecking @W[}

P’US, we'll help you
saveevenmore ... by matchlng
of your f

up to

Call or visit ayear*

us today

andmm - o
Premier Bank

Member FDIC

Osage Beach Banking Center - 995 KK Drive - 573-302-1117

*Only the rounded up portions of the Premier Bank Debit Card transactions (excluding ATMs) are eligible for the match on the Pocket your Change (PYC) program. Matching
funds will be credited to your PYC savings semi-annually on 6/30 and 12/31.To receive matching funds, your PYC Accounts must be open and in good standing, and you
must still be enrolled in the program. Annual match will not exceed $300 per year. Matching funds will be reported on IRS Form 1099. PYC Checking requires a $25 minimum
opening balance, Internet Banking and eStatements. PYC Savings requires a $100 minimum opening balance and pays a variable Annual Percentage Yield of 1.00%. APY is
accurate as of the date of publication. APY may change without notice anytime after the account is opened. Fees may reduce earnings on the PYC Savings Account.

SALLEE LAW FIRM
FrANK F. SALLEE

GENERAL COMMERCIAL LITIGATION
CONSTRUCTION LITIGATION
MECHANIC’S AND MATERIALMENS’S LLIENS

Post OFrICcE Box 1023 4739 BELLEVIEW, SUITE 304
CAMDENTON, MISSOURI 65020 Kansas CITy, MISSOURI 64112
(573) 346-7430 (816) 753-1500

CAMDENTON HOURS

By AprOINTMENT ONLY

Fax (816) 753-1686
MAIL@SALLEELAWFIRM.COM

SERVING THE LAKE AREA

As the Lake Churns

When the Hammer Falls:
Luxury Lake Home Auctions

Curiosity combined with a desire
to be on top of the Lake real estate
market led me to attend the July
18th Luxury Home Auctions here at
Lake of the Ozarks.

Each of the four homes adver-
tised for auction were investment
speculation homes. None of these
were distress sale situations and
certainly none were anyone's per-
sonal home they were in danger of
being put out of. All of these homes
had minimum reserves or bid re-
quirements set.

The results of the auction were
interesting. One home was contract-
ed before the auction took place,
the remaining three were contract-
ed on auction day as a result of the
auction however, two of these are
now back on the market leaving
one home sold at auction still under
contract at the time of this writing.

Each of the four homes are listed
with various real estate companies
and the listing agents worked with
the auction house to facilitate and
market the auction process. The
auction process was handled very
professionally and had a large at-
tendance.

In a down real estate market,
sellers are looking for an edge and
buyers are looking for a deal. A real
estate auction is simply another
method of selling real estate. It is a
real estate marketing process that
involves the public sale of any prop-
erty -- most certainly including those
that are non-distressed -- through
open cry, competitive bidding.

Any auction can also be affected
by national and world economic sit-
uations. Auction dates are set weeks
in advance. A rash of bad news in
the days before an auction can af-
fect bid prices, and, ultimately, the
sale price.

Real Estate and Lake News
with C. Michael Elliott

Al

As a seller, you need to do your
homework to know what services
are offered, how your property will
be promoted, what fees and com-
missions you will be responsible
for and the auction house’s track
record. Most auction houses charge
an upfront marketing fee in addition
to commission.

As a buyer, you need to complete
your due diligence and have your fi-
nancing in order before the auction.
No inspection clauses or financing
contingencies are allowed in most
auction sales. Most auctions charge
a buyer premium or percentage of
the purchase price; at the auctions |
attended it was a 6% fee. You also
need to realize the auction house
is representing the seller and you'll
want to be sure to obtain any re-
quired documents in advance for
review.

If you would like a detailed
sales report on your specific prop-
erty type or neighborhood, or would
like to ask a lake real estate ques-
tion, contact Michael at 877.365.
cmel (2631) or cme@yourlake.com
View all lake area listings at www.
cmelst.com You can also log your
opinions on Michael's real estate
blog, www.AsTheLakeChurns.com

‘ rw NA\W4 17T Y W __

QANTY 1LIINC

FlrnnNeES>S.
Two Convenient Locations at the Lake!
1075 Lighthouse Road
Osage Beach 348-6699
522 North Highway 5
Camdenton 346-9911
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Experts say residential
real estate numbers
show its right time to
make the move

continued from page 21
sales series dating back to 1999.

“And it’s taking place in all re-
gions —not just in places like Cali-
fornia or Florida. The NAR breaks
the nation into regions and then
looks at them individually and
they found sales were on the in-
crease everywhere,” she said.

In the report, Lawrence Yun,
NAR chief economist, wrote that
he was encouraged by the num-
bers.

“The housing market has de-
cisively turned for the better. A
combination of first-time buyers
taking advantage of the housing

stimulus tax credit and greatly
improved affordability condi-
tions are contributing to higher
sales,” he said.

However, Jacobs said although
interest rates were fluctuating,
industry leaders expected them
to rise steadily once the market
picked up again.

Freddie Mac reported the
national average commitment
rate for a 30-year conventional,
fixed-rate mortgage rose to 5.42
percent in June from 4.86 percent
in May. In July, it fell again to 5.22
percent. The rate was 6.43 per-
cent in July 2008.

Kids’ Harbor Advocacy
Center “Blues and BBQ”
event is September 13th

Kids’ Harbor Child Advocacy
Center, along with the Lake
Area Blues Society, the Elk’s
Lodge and other event sponsors
will hold the 2009 “Blues and
BBBQ” event September 13th
from 5:30-8:30 p.m. at the Osage
Beach Elk’s Lodge on Highway
54. Tickets for the event are on-
sale now at area businesses and
via telephone or email. Loca-
tions to buy tickets for $20 in
advance are: Janine’s Flowers,
Central Bank, Woody’s Tavern,
the Osage Beach Elk's Lodge
and Pickled Pete’s. By telephone,
call Brooklyn Braun at 573-348-
6886. Email: kidsharbor@char-
ter.net.

Tickets the day of the event
are $25. Ticket prices include
BBQ provided by Wobbly Boots
Road House, Hy-Vee, Half-

Sauced Barbeque, Bandana’s
Bar-B-Q, Somebody Else’s BBQ
and Tom’s Slaughter House.
Music for the event will be The
Hiser Brothers along with a jam
session by the Lake Area Blues
Society musician members.
Proceeds from the event sup-
port Kids’ Harbor Inc. Child Ad-
vocacy Center. “Last year, Kids’
Harbor’s services helped more
than 411 child victims of abuse
and the numbers continue to
rise. KH provides a child-friend-
ly atmosphere for videotaped
interviews, medical examina-
tions and mental health servic-
es, as well as coordinating vic-
tim advocate services and case
follow up with the help of area
law enforcement, legal, medical
and mental health agencies.”

New Church at the Lake

Lake Hills Community
Church, the Lake area’s newest
church, will start on Sunday,
September 13. Mike Knapp, pas-
tor and church planter, believes
that people really want to make
a meaningful connection with
God but religion keeps getting
in the way.

On Sunday, September 13
at 10:45 a.m., Lake Hills Com-
munity Church will hold its first
service at the Osage Beach El-

ementary School. There will be
dynamic music, practical Bible
teaching and a fun, energetic
program for kids. Nursery will
be available for infants through
3 years old. For more informa-
tion about Lake Hills and up-
coming events visit their web-
site at www.lakehillsfmc.com.
Lake Hills Community Church
is an outreach of the Free Meth-
odist Church of North America.

Do you have a long list of house “to do”
projects that gou just can’t get started on?
. s

"lﬂ‘..._._

Let MMG.Check
Them|Off Your
List For, You!

=

Kitchen'&Bath| i “ &

|

Mels ""'}r

= O General iHome Repan’g !
Marble Installatlon o/
-

Call Kelly today for a FREE Estimate!

573-552-0140 5211 Highway 54
573-216-0614 cell Osage Beach

ksawyer@metromarble.com

Shhh...I'm waiting to
make my move online

Quietly hop in the right direction

@MayeCreate
: WEB DESIGN

| 573-447-1836

www.mayecreate.com

Did you know that you can see and read all of the stories in the
Lake of the Ozarks Business Journal online at our website each month?

www.lakebusjournal.com

Search the website for news and information, weather info and more!
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iPod Mini Boombox Speaker

Do you remember the old - -i
days when it was cool to carry .
your cassette playing, shoulder
breaking boombox around
with you? Well, we do too.
The more buttons and useless
functions the better. Did any-
body have metal tapes?

You can relive those glory
days—albeit in a small way,
with the iPod Mini Boombox
Speaker. It looks just like those
30 pound marvels of engineer-
ing that musically abused bus
and subway travelers.

It also doesnt require bat-
teries, and comes in designer
shades like black, black and
Black. Since it clamps onto
the sync port of your iPod Mini
(or other recent iPod model), it
runs off of your player's power

(and drains it). 1 A% | . .
ot s e s | USB TAXE GUItar V-Beat \Wired Drumsticks

from this pair of huge 1" Connect the Behringer iAXE393 USB . o . . ‘
speakers in all their splendor? | guitar to your laptop on the go! 5 way |  While your jamming on the boombox, the V-Beat Drumsticks can fill in the Air
Head on over to their website | switching, 3 single-coil pickups, a built- | Band with percussion. These wired drumsticks sense where your air-drums are, so

at  www.USBFever.com. and | in headphone jack. Sound like rock and when you go for a cymbal—presto! To the left for the snare? You got it—and foot
get yours for just $32. roll heaven? It can be yours for just | Pedals for the bass and high-hat. Jazzed yet? Run to Firebox.com and lay down your

$119 from Amazon.com. $42—just think, no more beating on the table with pencils.

JODI JANNELLO LANGLEY

#3059832 Every bdrm has

= et 5 it's own bath, Master and
Jodi Jannello #3063 in 2000, | |#3059572 Spacious 3bdrm, | | 2nd bdrm on main level + an

Langley, ABR, GRI 4bdrm, 3 bath, open floor plan. 2 bath, 14mm with a view for office! Protected cove, huge
Cell: 573-216-3211 Concrete dock and Yamaha miles. Includes 12x32 Slip and cruiser dock. REDUCED.

Rino included. Garage.
Office: 573-964-2700 | _ $199,900 I8

il {1y ﬁm
== Y (T T e [
" i :

o Sl || #3061054 Completly remod- #3062665 Cute 3bdrm, 2 bath #3060099 Established neigh-
#3060072 Minutes  from eled, 3bdrm, 2 bath, Hard- remodeled w/high end and borhood, 3 bdrm, 2.5 bath,
Community Bridge, 5bdrm, 4.5 woods floors and stainless ap- top quality throughout. 5mm 2100 sq. foot, bonus room

bath, heated pool, lakefront pliances. Huge pond, 3 car pole of the Osage with an amazing could be a 4th bdrm. 2 car ga-
Four Seasons Realty boardwalk, Chimney Cove. barn and shed. view for any season. rage attached on a large lot.
2121 Bagnell Dam Blvd.

Must Sell.
Lake Ozark, MO 65049 | $799,900 BN $129,000 i $249,900 $149,900

jlangley@4seasonsrealtyinc.com
www.4seasonsrealtyinc.com
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Lake Regional’s Annual Hospital Ball

The city of fountains will come to life at the 33rd Annual Lake Re-
gional Hospital Ball, scheduled Saturday, Oct. 3, at the Country Club
Hotel & Spa in Lake Ozark. The evening will begin at 6 p.m. with
cocktails and music by Bill Mack’s Westside Jazz Band. Dinner and
dancing will follow with entertainment by Lenny Klinger and Gal-
axy. A drawing also will be held for a Kansas City getaway package.

Proceeds from the ball will benefit Lake Regional Cancer Center,
which will open later this year at Lake Regional Hospital in Osage

Beach, Mo.

Sponsorship packages are available ranging from $500 to $10,000.

All sponsors will receive preferred seating. Tables will seat 10.

For more information, contact Kitty McCarthy at 573-348-8264.

The Vandervort
Report

Nationalized Health Care, a good idea?
I don’t think so.

Is there any end to the recession in sight? The Federal Reserve Chairman,
Ben Bernanke recently announced that we had finally hit bottom, and that the
US economy was finally limping its way to a recovery, but that it was likely to be
a slow recovery. | guess at this point we'll take whatever we can.

The stock market seems to have picked up some momentum, which is a
very good sign, but | would suggest that a lot of that momentum is tied to the
President’s failing health care proposal, and slipping approval numbers. It seems
that the American people have realized that nationalized health care might not
be in our best interest, and the President's super majority in both the house
and senate may not continue to allow him to ram his liberal policies down the
throats of the American people, the way he did on his “so called; stimulus plan”.

The President promised if his stimulus plan was to pass, that unemployment
wouldn't exceed 8%, and today it's hovering around 10%! When he made that
assurance, the unemployment rate was about 6%, which means it grew twice
as much as he said it would! | guess the Washington bean counters didn't get
that one right. And these are the same politicians that now want us to “trust
them" when it comes to our health care? Who are they kidding?

Let's talk about nationalized health care; what on earth would make any
citizen think that the government could do a better job at running health care
programs than what we already have? Let's see; government run mortgage
companies such as Freddie Mac, and Fannie Mae, ended up disastrous for the
American economy, and are greatly responsible for the recession we are all in.
The Post Office, there is another government ran, finely tuned machine; does
anyone really think that the US Post Office does a better job than UPS or Federal
Express? | don't think so. Compare any state run hospital to any private or non
for profit hospital, and it's like a night and day comparison. Most public schools
compared to private schools; again, night and day difference.

Who in their right mind would want to deal with another government bu-
reaucracy when it comes to their health care? The one bureaucracy that most
Americans are very familiar with is the Internal Revenue Service; can you imag-
ine having to deal with something on that level every time you needed to go to
the doctor? No thank you.

No doubt that our health care in this country isn't perfect and it does need
some reform; but nationalized health care isn't the answer. Americans are privi-
leged to have the best health care available in the world, and they are starting
to appreciate that, as evident in so many recent town hall meetings where
politicians are getting drilled by their constituents, and rightfully so.

You know the old saying; “you don't realize what you have until you have
lost it”? | pray that the American people realize what it is that they have, before
they do lose it. The grass may look greener on the other side of the “Health Care
fence”, but it surely isn't.

Sometimes, as a people, it takes us a little time to really take notice to what
is going on around us, but | think the American people are really starting to
take notice of what is going on, and they don't like it. I sense a movement from
the center of this country that Washington had better take notice of. America is
often a sleeping giant; the Presidents stimulus plan was a serious poke in the
eye, followed up by this health care plan that is a definite kick ass! America is
finally waking up, and there are a lot of arrogant politicians that are in for a rude
awakening of their own.

Merlyn Vandervort

Concerned Citizen

m

Lake of the Dzarks

COMMERCIAL REAL ESTATE

View All Our COMMERCIAL & BUSINESS Listings at:

708 2 ASSOCIATES

AdamsAtTheLake.com
RESIDENTIAL SERVICES

Adams-Commercial.com

573.302.3630

See our ads in the
classified section...

) PutTheWebToWork.com

o
o“Tustom Website Design

Search Engine Optimization

msw $ interactive designs..c
W&Mm wek 7o wo'&/ofot ?,ow./

Visut Our Portfollo Online_

Website Hosting
with FREE Updates

" tTheWebToWork.'com-

BBB A+ Rating

573.552.8403

2008 Finalist - BEST Entrepreneur
International Stevie Awards for Women in Business

Sandy & Mike Waggett
2 Owners R
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SUMHER CONCERT
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 April Wine and Pat Travers - Sunday, June 28
- Little River Band - Sunday, July 12
» Bret Michaels - Sunday, July 26
* Billy Squier - Sunday, August 2
* Puddle of Mudd - Sunday, August 16
» Shooting Star - Sunday, August 30
» Head East - Saturday, September 19
« Liverpool - Friday, September 25
* Rick Derringer - Saturday, September 26

r_"""f_

Limited Tickets Av ’]f _{;

el

CALL (573) 434-2552

Or go to Tmﬁetmnster com - All net proceeds e
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The Lake West Chamber welcomed Classic Floral Design into their mem-
bership with a recent ribbon cutting. Lonnie & Kellie Rayl are excited to
be here and a part of the Lake West Chamber. Classic Floral Design is lo-
cated on Hwy 5 in Laurie just north of FastLane. If you have any questions
or need flowers please call 573-374-4779. They will be happy to help in
any way. Pictured I-r: Liz Brown, Rob Hoff, Stanley Field, Kellie & Lonnie
Rayl, Kristy & George King, Bud Kidder and Steve Rasmussen.

The Camdenton Area Chamber of Commerce recently held a ribbon cut- .
ting for Camping Paradise, 630 Camping Paradise Drive, Macks Creek
[from Camdenton, 6 miles west on Hwy 54 to J Road right onto J, then
2 mile on left]. Call 573-363-5559 or www.campinginparadise.com. Pic-
tured from left to right: Doug Horman, First National Bank; Andrew Cur-
ley, Attorney; Charli Allee and Amy Hadfield, First National Bank; William |
Morgan, Wrangler; Ken Hutchens, [with scissors] owner; Nancy Carr, Office
Manager; Drew Tucker, Maintenance Foreman; and Bruce Mitchell, Cam-
denton Area Chamber of Commerce.

Rutling

B ol kria

The Camdenton Area Chamber of Commerce recently held a ribbon cut-
ting for Sports Nation, 772 E. Hwy 54, Suite 7 Camdenton. Sports Nation
call 873-2166. Pictured: Joseph Saab, [with scissors] owner, Trae Burke,
Cheyenne Mustain, Alan West, Doug Horman, Amy Hadfield and Charli
Allee, Tracey Boswell and Chris McElyea, Bruce Mitchell, Brenda Colter
and Mike Nichols, City of Camdenton; Lee Steveson, Jo McElwee, Regan
Hubbard, Little Miss Dogwood; Brandon McNerney, Little Mr. Dogwood.

? /OUI’ Past.
; /OUI’ Present.
'@ ’OUI’ Future.

our Hometown Bank
Since 1905.

First National Bank is a bank you can
count on, whether you are investing
your hard earned savings or
borrowing money for your home or
business, we will take care of you
and your finances.

B I FIRST
NATIONAL

Lake Ozark
573-365-4212

Sunrise Beach
573-374-9500

Osage Beach
573-348-3171

Camdenton 54 Branch
573-317-9317

(CT T
573-346-3311

Now OpPEN 7 DAYS A WEEK
Traru LABOR DAY

T ZW%W@& A

OPEN EVERY DAY * RESERVATIONS (573) 964-64438

DINNER SERVED 5 1O 10 p.M. * HAPPY HOUR 4 TO 6 P.M. ®* CLOSED SUN.-TUES.

IN BITTERSWEET PLACE * 4466 HORSESHOE BEND PARKWAY
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OLD Y
I{INDERHOOK
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- GorFWEEK MAGAZINE

573-317-3573

20 EAGLE RIDGE ROAD, CAMDENTON, MO 65020
888-346-4949 OR 573-317-3500
WWW.OLDKINDERHOOK.COM

Once you experience the scenic beauty and friendly atmosphere that is Lake Valley you will
understand why we were voted #1 golf course at the Lake of the Ozarks!

PUBLIC WELCOME

Voted the Number One Lake Course for 2008!

Affordable memberships currently available-
take advantage of our membership special while it lasts!

Cﬂumry fub

Enjoy/ouriuni
==

Located just 3imiles) v"vhe*st oflG on Lake‘Road 5”179 -

—_— g

"Be sure to jom ourseslink @llﬂ)m&]@

- www Iakevalleygolf com"
i el ey Y S

346-721 S

Ask your mortgage
professional

Helped the Housing
Market or Hurt The

Housing Recovery?

Many are debating the ramifica-
tion of legislation implementation
and how it is affecting the housing
market recovery. There have been
many changes affecting the entire
mortgage loan process. Bankers,
Brokers, Realtors, Title Companies,
and everyone that works in a field
that is closely related to the hous-
ing market have been scrambling
to make the necessary changes
to implement the new legislation.
Some of the legislation is open to
interruption and many are erring
on the side of caution. Let's take a
closer look at some of the most re-
cent legislation to be enacted and
the ramification it is having on the
industry.

Home Valuation Code of Con-
duct (HVCC) May 1, 2009

The purpose of the HVCC is
to eliminate the influence or co-
ercion of the lender or other par-
ties involved in the transaction, to
manipulate the valve of the subject
property. Many appraisers initially
applauded the legislation, but now
many believe it is harming the ap-
praisal industry and the consumer
may be adversely affected. The
lender is not allowed to correspond
directly with an appraiser. Lenders
are required to use a third party, an
Appraisal Management Company
(AMC) to order, receive and deliver
the appraisal directly to the inves-
tor. The best business practices of
the many of the AMC's are being
questioned. They are ordering ap-
praisals from appraisers that will
give the lowest cost and fastest
turn times, however the quality of
the work is debatable. Many ap-
praisals are being ordered from
appraisers that are not even in
the local area (they service the en-
tire state), and they may not even
be a part of the local Real Estate
Boards. Accessing local informa-
tion from the MLS is crucial to the
validity of the appraisals value. In a
recent survey, the National Associ-
ation of Realtors (NAR) found that
37% of all Real Estate transactions
have fallen though because of the
new appraisal process.

The Mortgage Disclosure Im-
provement Act (MDIA) July 30,
2009

The purpose of the MDIA is to
ensure that the potential borrow-
ers have adequate time to evaluate
rate, costs and fees associated with
their loan. Initial disclosure will be
the first Good Faith Estimate and
Truth in Lending being given to the
borrower. You must wait a mini-
mum of 7 business days to close
the loan after the initial disclosure.
If during the loan process, the APR
is over or under by .125% (1/8th
of 1%), a corrected Truth in Lend-
ing (TIL) disclosure is required. If
the TIL is mailed, the closing can
occur after the 6th business day of
the corrected TIL being mailed to
all borrowers. If the corrected TIL
is delivered in person, the closing
may occur after the 3rd business
day of re-disclosing. Important to
remember if your rate is not locked
in an exact APR cannot be deter-
mined and your lender will need to
re-disclose. Also if any fees change
during the loan process it may be
necessary to re-disclose and the
required waiting period must fol-
low. Borrowers will need to plan
for at least a 30-45 day closing or
longer in order to accommodate
the appraisal completion and the
mandatory waiting periods upon
disclosure. Newly enacted it will
be several months before we will
see the consequences of this new
legislation.

If you have questions or com-
ments please email them to an-
drew@askandrewconner.com

Call Andrew today at 573-302-
0600.

Listen To “The Mortgage Mar-
ket Update” Weekly Radio Show
on KRMS 1150AM and 97.5 FM
Every Friday Morning At 8:35am

Andrew Conner is a Certified
Mortgage Planning  Specialist.
CMPS®. Specializing in the areas
of Mortgage Planning, Credit Re-
pair Counseling, Cash Flow Man-
agement, and Real Estate Equity
Management, utilizing your mort-
gage as a financial instrument to
achieve your short term and long
term financial goals. Less than 1%
of all Mortgage Originators in the
USA have this credential.
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The Lake Area Chamber of Commerce was excited to help announce the
opening of The Dam Bait Shop and Campgrounds. Conveniently located
on the Osage River, below Bagnell Dam, 573.365.9135. Pictured along
with Chamber Active Volunteer Ambassadors, from left to right are: (1st
Row) Jeff VanDonsel, Monte Davidson, Trish Creach, Keith Browning,
Courtney “Corkey” Shoemate, Betsey Browning, Beuford the Dog, Don
Edwards, Cameron Reeves & Todd Vitzchum (2nd Row) Aaron Spieler, Tony
Reahr, Whitney Baker, Ersa Franklin, Brandon Cavaness and Nick Shoe-
mate.

The Lake Area Chamber of Commerce was excited to welcome new
member Mills & Sons Insurance with a ribbon cutting. In the Landmark
Building at 3535 Hwy 54 in Osage Beach or call 573.302.1616. Pictured
along with Chamber Active Volunteer Ambassadors and many associates,
friends and clients from left to right are: Tami Brown, Certified Insurance
Counselor; Mitchell Mills, President; Teresa Bollenbach, Certified Insur-
ance Counselor; Angie Adkins, Certified Insurance Counselor; and Gib
Adkins.

The Camdenton Area Chamber of Commerce recently held a ribbon cut-
ting for Wee Chef Restaurant, 1113 N. Business Hwy 5, [one mile north of
the Square] Camdenton. Open Monday — Friday, 6 AM-2 PM, Saturday and
Sunday 7 AM-1 PM. Call 346-6760 for carry out. Pictured in the ribbon
cutting are Scott Lotz and Lisa McVicker, owners [with scissors]; Patrick
McVicker, James Carlile, Samantha Harbison, Alan West, Charli Allee and
Alice Tate, Tracey Broswell, Dennis North, Brenda Colter, Lee Steveson; Jo
McElwee, Regan Hubbard, Little Miss Dogwood; Bailee Slack, Miss Dog-
wood and Brandon McNerney, Little Mr. Dogwood.

ommercial Land REAMIX.

Thursday, September 17", 2009, 12:30 PM

Auction Location: The Inn at Grand Glaize (5142 Hwy 54, Osage Beach, MO 65065). Registration opens at 11:30.

2.3 ACRES on BUSY HWY 54! % 10 ACRES PRIME WATERFRONT! {§

4370 Highway 54, Osage Beach, MO 65065

Incredible opportunity to buy 2.3 level acres with 400ft of frontage on
the Lake's busiest corridor. Perfectly situated between Wal-Mart and
Outlet Mall. Terrific traffic counts and tremendous exposure. Ready to
go with city utilities.

Previews: 8/29, 9/4, 9/10; 12-2 pm

CATES

1052 Shawnee Four Dr., Sunrise Beach, MO 65079

Unprecedented auction opportunity to acquire prime development
acreage with 2100+ feet of shoreline, deep water protected cove with
main channel view. Surrounded by the Lake's premier luxury home
development, Site of former Broken Arrow Marina.

Previews: 8/29, 9/4, 9/10; 12-2 pm

Fee 877.781.1134

For Procedures, Terms & Co1:1ditions Visit
www.CatesAuction.com

AUCTION & REALTY CO., INC.
—— Kansas City’s Oldest & Most Experienced

4050 Hwy. 54 » O0sage Beach 348-3332

MINE FOR GOLD:
INGAN

W

OR GIFT CERTIFICATES TO IINER MIKE'S!

P INNER,
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All YHTI internet service accounts come standard with 3 FREE e-mail accounts, our award
winning technical support team, FREE virus screening, FREE spam and pop-up blockers and

D D D ‘ 5 MB of space for your personal homepage!
D D D yM too far away for DSL? Are your phone lines too old for a good dial-up connection?
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The Internet with no strings Jump to Express DSL for “always Choose dialup with Accelerated
attached! Get broadband in on” high speed broadband service for the fastest connection
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can go! Up to 2Mbps 1.5Mbps or Pro DSL for speeds Dependable always-there dial-up
download speeds! up to 3.0Mbps. with no hidden costs!

$ 95

areas where no other service connectivity at speed up fo possible with a dial-up modem!
As low as 39.95 per mo. As low as 28.95 per mo. Per month
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with Steve Naught of
Naught-Naught Insurance

When Can | Add
Employees to My
Group Health Plan?

There are typically only certain
times that employees and their de-
pendants are eligible to come onto
your group health policy. The first in-
stance would be when the employee
and dependants first become eligible
after meeting their waiting period. This
is normally the first day of the month
following 30, 60 or 90 days of full time
employment. If the employee does not
enroll at this time they may not be able
to come onto the plan until a later
date.

The second instance an employee
or dependants may become eligible for
group coverage is due to a qualifying
event. A dependant could be added
due to marriage, the birth of a child, or
terminated employment. An employee
may become eligible as they were pre-
viously covered under their spouses
plan and they lost coverage because
the spouse was terminated.

Employees and their dependants
are also generally eligible to get on
the group during the companies’
open enrollment period. This is usu-
ally the 30 days prior to the group
health policy renewal. The employee
can make changes to the plan at this
time by adding or deleting dependant
coverage.

If you are adding employees to
an HMO style plan the employee and
their family may not be subject to pre-
existing conditions on the policy. If the
plan is a PPO then more often than not

“Premium Advice”

the company will require proof of prior
credible coverage in order to cover pre-
existing conditions. This is something
you and your agent should be aware
of when you are switching from one
plan type to another.

In each of the above situations you
must give timely notice of the change
to the company. For instance, if you
hire an employee and you forget to
add them to the policy at the end of

Steve Naught, CIC

their waiting period, it may be difficult
to have them added at the proper ef-
fective date six months down the road.

Be sure to discuss your procedures
with your agent as the eligibility re-
quirements vary from company to
company.

Steven Naught is a Certified In-
surance Counselor with the Naught-
Naught Agency. He can be reached
at 573-348-2794 or at stnaught@
naught-naught.com for additional in-
formation.

21"\

JEFF MARSHALL

, «Iree.

PO Box 39396, St. Louis, MO 63139
E-mail: Jeff@akamecontracting.com

Licensed Electrical Contractor » Bonded & Insured
Residential « Commercial * Industrial ® Voice Data * Home Theater

Cell: (314) 581-4674
Fax: (314) 832-4930

At the Lake: (573) 216-0107

An annual subscription to the Lake of the Ozarks Business Journal
insures your friends and family are always up to date on what’s hap-

pening at the Lake-- and it's always the right size! Give us a call today!

BUSINESS OFFICES: 573-348-1958
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Des:gn Services

Open Mon. - Fri. 9:00 a.m. - 5:00 p.m.
Sat. 10:00 a.m. - 5:00 p.m.

3/10 Mile from Highway 54-42 Jct.
On Highway 42 - Osage Beach

SERVPRO

OF LAKE OF THE OZARKS

573-346-7200

SERVPRO Of Lake of The Ozarks Honors The Osage Beach
Fire Department for National Fire Prevention Month.

October is National Fire Prevention Month.

It marks the anniversary of the Great Chicago Fire that accorded October
9, 1871. That fire raged for several days, claimed hundreds of lives and
destroyed more than 17,400 structures.

On October 3", from 9am to 11am, SERVPRO of Lake of the Ozarks will host a
Pancake Breakfast at Stockton’s Pub and Grill, with ALL money raised to go to
the Osage Beach Fire department. Many people from the fire department will
be on hand as weII as a few f‘re trucks, along with many helpful hints on how to
prevent fires and what to do if
you are in a fire.

An American Tradition Located at the entrance to the

Osage Beach Premium Outlets
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LAKE OF THE OZARKS OFFSHORE SUPER SERIES
NATIONAL CHAMPIONSHIP POWER BOAT RACE

Feature Events at The Horny Toad

Friday September 25th: Saturday September 26th: Sunday September 27th:
FIREWORKS FIREWORKS FIREWORKS
Liverpool - the Beatles Tribute Band  Rick Derringer - LIVE IN CONCERT  Bali Root - Following the Fireworks
Following the Fireworks

Feature Events at Shady Gators

Friday September 25th: Saturday September 26th: Sunday September 27th:

The Well Hungarians The Well Hungarians 0SS Viewing at Gator Point
Lazy Gator Point - plenty of seating

VIP Passes & Sponsorships contact Jamie at 573-434-2552

Mg oprorie RELOCTING Chateriicdla. e

La ke Media
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TEMS FOR SALE:

MISC. FSBO OR TRADE, have: elec-
tric & manual wheel chairs, hospital
bed, rocker, few antiques, office items,
landscaping rock, much more (indoor/
outdoor). Call, have list including sev-
eral items | want. 573-369-3501.

FOR SALE USED & slightly damaged
office furniture at 50%-70% off retail.
Osage Office Products 573-348-1440
Hwy. 54 -24 Osage Beach.

USED COPIERS - color printers In
House Leasing and Service - Osage Of-
fice Products 573-348-1440 Hwy. 54-
24 Osage Beach.

SERVICES

GET YOUR HOME/CONDO READY
FOR THE SEASON leaf removal, lawn
care, painting, power washing, deck
repair, cleaning and more. Insured with
plenty of references. Call Jerry w/Lake
Area General Maintenance at 573-365-
6430 or email nhogland01@charter.
net.

REAL ESTATE - IMPROVEMENT

SAVE ASSETS - Contractors, builders,
owners. Easy to understand discussion
on how to restore metal, rubber, flat
ponding roofs, factories, schools, farms,
hotels, trailers, etc. Instant renew roof
coatings (SM) winter/summer save up
to 70% replacement cost. Manufac-
turer direct 573-489-9346.

COMMERCIAL REAL ESTATE

FLAT! COMMERCIAL LOTS HWY 5,
GREENVIEW On site utilities, graded/
build-ready. Great location north of Hwy
5 & 7 Highway close to Camdenton,
MO, 377 ft Hwy 5 road front. +/- 3
acres. Perfect for strip center, hotel or
any large complex. Owners will consider
subdividing or pad site for anchor tenant.
Tell me what you need. $389,900. MLS#
3040348. Also approx 6 acres available
adjacent to this location with utilities
$119,900 MLS#3040351. Bruce Adams
(573) 216-4690. Adams & Associates-
RE/MAX Lake of the Ozarks (573) 302-
3630. www.Adams-Commercial.com.

FOR LEASE: 1700 S.F.
COMMERCIAL PROPERTY with
beautiful lake view an excellent highway
exposure suitable for office, retail or
restaurant/bar. Flexible lease, potential
purchase option. Details of property at
www.sslakevision.com (866) 300-9844
or (913) 638-5006.

FOR SALE: CAMDENTON
COMMERCIAL BUILDING. Busy
hwy 5 location in the heart of town
just off the 5/54 intersection. Like new
3,800 SQFT building w/ 160ft of hwy
5 frontage currently used for auto/
service dealership. Purchase as is or
owner will remodel to suit. $389,900.
MLS#3043469 Call Bruce Adams (573)
216-4690. Adams & Associates-RE/MAX
Lake of the Ozarks (573) 302-3630.
www.Adams-Commercial.com.

FOR SALE: CAMDENTON HWY 5
COMMERCIAL LOTS. 200 feet of
busy hwy 5 road frontage across from
Hulett Chevrolet. Includes 900 sqft
existing building. Great building site for
most any type of business. Owner will
subdivide and/or build to suit. Buy 100
ft rd frt w/ bldg for $139,900, 100 ft rd
frt vacant lot for $99,000, or all 200 ft
rd frt w/bldg for $199,900. Build to suit,
tell me you needs — owner says bring all
offers. Call Bruce Adams (573) 216-4690
for details. Adams & Associates-RE/MAX
Lake of the Ozarks (573) 302-3630.
www.Adams-Commercial.com.

FOR SALE: LAKEFRONT BAR-
MARINA: INCOME PRODUCING
lakefront business with great potential
at the 66MM. 225" of LEVEL lakefront
with deep water directly across form new
State access park (Wig Wam). Great area
with both full time & weekend residents.
Currently operating as a bar with dining
area (pizza, sandwiches), package liquor,
convenience store, gas dock/marina,
slip rental. Can easily be operated as-is
or recent kitchen addition is ready for
expansion. $389,900 MLS# 3060141.
Adjacent property and residence also
available for add'l $. Bruce Adams (573)
216-4690. Adams & Associates-RE/MAX

Lake of the Ozarks (573) 302-3630.
www.Adams-Commercial.com.

FOR SALE: MAXIMUM HWY 5
VISIBILITY IN SUNRISE BEACH: 2
LARGE COMMERCIAL BUILDINGS,
one bldg 7,200sf w/ 4BR/3BA residence
above ($299,900), 2nd bldg 10,500sf
w/ 24'/18" sidewalls ($399,900). Buy
one or both. Owner will lease back
residence.  Currently —operating  as
BUILDING SUPPLY company. Business
and inventory can also be purchased.
Great opportunity! Call Bruce Adams
(573) 216-4690 for details. Adams
& Associates-RE/MAX Lake of the
Ozarks (573) 302-3630. www.Adams-
Commercial.com.

FOR SALE: O ROAD MINI-
STORAGE FACILITY: 57 units +
3600sf warehouse, in great condition
located on O road in Laurie, MO. Good
tenant base with 10% cap rate and
great potential - $269,900. Plenty of
room and opportunity for expansion.
MLS 3060906 Bruce Adams (573) 216-
4690. Adams & Associates-RE/MAX
Lake of the Ozarks (573) 302-3630.
www.Adams-Commercial.com.

FOR SALE: WATERFRONT SPORTS
BAR & GRILL Well known, established
business with strong food/beverage
sales, exceptional logo merchandise
gift shop sales and good vacation
rental income. Great cove location
on 47MM with lots of boat traffic.
Full business, property and financial
package available to qualified buyers.
Call Bruce at Adams & Associates-RE/
MAX Lake of the Ozarks (573) 302-
3630. www.Adams-Commercial.com.

INVESTORS ARE YOU LOOKING?
1600/1700 feet shoreline w road ac-
cess; 27 acres;zoned residential or
townhomes; Lake 26MM. Property is
in a large cove. $1.8 Million. Call Wen-
dell Horne, 573-216-6251, for more
details. Parkview Realty, Co, LLC. 573-
302-1984.

LEASE TO OWN OPTION, 3 ACRE
PLUS PARCELS FSBO OR PARTIAL
TRADES on: Lakefront/lakeview prop-
erty/construction work, dozing or 727
Also, historic dolomite layered building
stone quarry. Great small business op-
portunity. Stone can be seen in/on local
commercial and residential buildings.
All tracts off/on highway frontage, 6
minutes to Osage Beach, Highway 54
and schools. 573-369-3501.

PREVIOUSLY A RESTAURANT, 2250
Sq feet. Block bldg, Hwy 5 S, Camden-
ton, 2 blocks from Camdenton Square.
Across from the First Baptist Church.
Great traffic count, central location
for any business. Call Wendell Horne,

573-216-6251 for more details. Price:
$155,000. Parkview Realty, Co. LLC,
573-302-1984

REDUCED! GRAVOIS MILLS
HWY 5 COMMERCIAL BLDG.
Highly visible commercial property
located on hwy 5 at the northern
gateway to the lake. Newer 1,200 sqft
building with great finish plus16'X24"
building for additional merchandise
display or storage. Continue as
sporting goods store of would fit a
variety of uses. Easy access from hwy
5 to fenced sales and large customer
parking and sales lot would be great
for boat/RV/PWC etc. Now $169,900.
Call Bruce Adams (573) 216-4690 or
view at www.gravoiswaterworld.com
for details. Adams & Associates-RE/
MAX Lake of the Ozarks (573) 302-
3630. www.Adams-Commercial.com.

RESIDENTIAL SUBDIVISION FOR
SALE. ATTENTION BUILDERS,
DEVELOPERS, INVESTORS: Great
location on O road in Laurie, MO close
to golf course, movie theaters, shopping
etc. 22 build-ready lots with city services,
infrastructure in place including water/
sewer lines, lighted streets. $299,900
MLS 3061016 Call Bruce (573) 302-
3640. Adams & Associates-RE/MAX
Lake of the Ozarks (573) 302-3630.
www.Adams-Commercial.com.

SPECIALTY FOOD FRANCHISE
IN BUSIEST OSAGE BEACH
LOCATION. Tremendous opportunity
in the busiest mall and fastest growing
area of the Lake of the Ozarks. Well
known, premium  specialty food
franchise priced below start-up cost
with strong sales & operation base in
place. Great opportunity for hands-on
owner/operator or family operation.
Take advantage of a national brand
franchise without the start-up pain
and costs. Owner financing available.
Bruce Adams (573) 216-4690. Adams
& Associates-RE/MAX Lake of the
Ozarks (573) 302-3630. www.Adams-
Commercial.com.

REAL ESTATE RESIDENTIAL

201 BELLE VISTA CT., Four Seasons,
326" gentle seawalled lakefront, flat
drive, huge lot, 180 degree channel
views. Choice Four Seasons, Belle Vista
Court location in 6 mile cove! Includes
4 well dock w/12x12 PWC slip, 12x28
slip, 2-14x40 slips, 8x10 storage, 90’
breakwater. Lot & dock alone is worth
list price but you'll get as a bonus the
well maintained home is 5600SF 5
bedroom, 6 bath, 5 living areas, five
zone heat system, stone fireplaces,

fabulous for upgrading or rebuild a
private estate or 2 separate luxury
homes on this site. MLS#3062238
$1,149,000 Call C. Michael Elliott,
Gattermeir Elliott Real Estate @280-
0170 or 1-877-365-cme

89 WOODCREST DRIVE, Unit 1C,
Lake Ozark, Beautifully maintained
1020 SF lakefront turnkey Wood Crest
2 Bedroom, 2 Full Bath Unit with
10x20 slip, newer Berber Carpet, Tiled
Flooring, Deck w/Storage, Huge Main
Channel Views, Master Suite w/King
Bed and lakefront deck access, full
size washer/dryer, and a very conve-
nient central water softener system.
Just finishing up a second rental sea-
son to a preferred non smoking and
repeat business clientele, Located off
the Horseshoe Bend. MLS#3062936
$119,900 Call C. Michael Elliott, Gat-
termeir Elliott Real Estate @280-0170
or 1-877-365-cmel

GREAT HOME ON 1.3 ACRES
Open floorplan, 3bd/2ba, 2600 sq ft,
playground, School of Osage $219,000

HH WATERFRONT HOME 1800 sq
ft, 4bd/1ba, 1 well dock, deep water,
great cove, recently updated Asking
$229,000

HOME CLOSE TO CAMDENTON
HIGH SCHOOL Great neighborhood,
2200 sq ft, Needs to be finished! Re-
duced to $98,500

HORSESHOE BEND HOME LIKE
NEW, 3 bd/ 3ba, New Hot Tub, New
Granite, 2200 sq ft Only $199,000

LARGE WATERFRONT PARCEL on
HH Gentle 2 acres, 392 ft LF, boat ramp,
pool, Ready for private homes,villas,
small condo project ONLY $699,000

UNIT 303 REGENT PLACE, Lake
Ozark, Waterfront Unit w/180 degree
6 mile lakeview, 1542 SFE 2 master
suites & guest bedroom. Ventilator gas
fireplace, new electric heat pump, 5"
crown moldings in living room, thermo
break windows, full size laundry room,
cultured marble vanity tops, custom
millwork & paint, end unit privacy,
huge 450" screened deck, in-town Lake
Ozark, HH Community Bridge location.
Unit comes with garage. Super lake-
side pool w/shower & changing room.
Slips available nearby. MLS#3062123
$229,900 Call C. Michael Elliott, Gat-
termeir Elliott Real Estate @280-0170
or 1-877-365-cmel

WATERFRONT HOME AT 10 MM
Like New, 3 bd/2ba, Concrete Dock,
paved street Only $185,000.
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State colleges, universities coping with budget crunch

continued from page 10
that the governor has chosen to
withhold funding for Ellis Fisch-
el Cancer Center in Columbia
and Benton/Stadler Halls at the
University of Missouri-St. Louis,
as well as eliminate funding for
the agricultural experiment sta-
tion projects across the state.
As a practical consequence, all
planning for these projects must
come to a halt as the university
re-evaluates its options.

“These construction and ren-
ovation projects enjoy wide pub-
lic support and address long-
standing problems with aging
facilities that no longer serve the
purposes for which they are in-
tended. We fully understand the
state is facing challenging finan-
cial times, but eliminating or de-
laying funding for shovel-ready
projects represents a missed
opportunity to stimulate the
economy by providing jobs and
better education and health care
services for Missourians.”

The governor, however,
pointed to new funding for a
program called Caring for Mis-
sourians, which would offset
budget losses to not only the
University of Missouri system,
but to other state colleges that
had expectations cut by the gov-
ernor’s vetoes.

Caring for Missourians, with
its $40 million price tag, is an
initiative designed to train more
health care professionals in Mis-
souri’s colleges. Under the pro-
gram, every one of the state’s
institutions of higher education
will offer some type of health-
related education and/or prac-
titioner degree program. Those
schools that already have such
offerings will receive additional
funding to bolster their efforts.
The legislature approved the
funding from federal stimulus

money. UMKC will receive over
$11 million; UM-Columbia will
get $9.4 million; UMSL and Mis-
souri State University will each
get over $2 million. In all, 26 uni-
versities and community colleg-
es, including some that do not
receive operating funds from the
state, will obtain a share of the
appropriation. System-wide, the
University of Missouri will spend
its share for physician training at
Columbia and Kansas City; for
nursing at St. Louis, Kansas City,
and Columbia; for dentistry and
pharmacy at Kansas City; for
optometry at St. Louis; and for
health care professions at Co-
lumbia.

But there is a catch. These are
one-time expenditures. They
come from the federal stimulus
money. No one can say what
will happen when the money is
completely spent. The hope is
that the economy will rebound
by then.

Allowing for the governor’s
vetoes and new money for Car-
ing for Missourians, the Univer-
sity of Missouri system received
state appropriations in the
amount of $475 million for fis-
cal year 2010. That is up by ap-
proximately $4.5 million from
FY 2009. But still needing much
more money to fund capital im-
provements on the four cam-
puses, the UM curators recently
agreed to issue $332 million in
bonds. The money will go to-
ward financing more than a doz-
en facility projects, such as reno-
vation of the power plant and a
new residence hall in Columbia,
two new hospital/patient care
buildings in Columbia, (one of
these will be a shell that would
house the Ellis Fischel Cancer
Center should it ever receive
funding to move), a soccer field
and new student union in Kan-

sas City, and a new continuing
education center in St. Louis.
“The university’s backlog
of facility needs continues to
grow at an alarming rate,” said
UM system Vice President of Fi-
nance and Administration Nikki
Krawitz. “But the good news is
that the university is in a posi-
tion to leverage its strong credit
rating to take advantage of his-
torically low interest rates.”

The fixed-rate bonds will
comprise $256.3 million in
Build America Bonds and
$75.76 million in tax-exempt
bonds. Rating agencies Moody’s
and Standard & Poor’s recently
gave the university highly favor-
able credit ratings of AA2 with
a stable outlook, and AA with a
positive outlook, respectively.
The new bonds will increase the
system’s facilities debt to $1.2
billion and annual debt service
to $85 million, according to uni-

ginally larger appropriations for
FY 2010 than FY 2009, but not
so for Missouri’s 12 community
college districts. They each re-
ceived the same distribution as
in the previous fiscal year. That
has definitely put the 2-year col-
leges in a pinch. Like all other
state colleges, the community
colleges agreed not to increase
tuition in return for the same
level of state funding as last year.

“The difficulty with that,”
says Dr. Marsha Drennon, presi-
dent of State Fair Community
College, “is that we are still op-
erating with 2001 levels of fund-
ing. So were a bit behind. At the
same time, enrollment growth
at community colleges is in the
double digits.”

In addition to operating
costs, the legislature had autho-
rized $13 million of federal stim-
ulus money for maintenance,
repairs, and physical improve-

Ellis Fischel Cancer Center

versity sources.

All of the 10 state-funded
universities — the 4-year col-
leges — obtained at least mar-

ments at the various commu-
nity colleges. The governor re-
duced that by veto to $8 million.

“Our share would have been

$1,083,000,” says Dr. Dren-
non. “Ultimately, we received
$535,000, so we have scaled
back the kinds of things that we
would be doing with those re-
sources.” The deferred projects
include an energy efficient roof
on one of the buildings. Never-
theless, the money that SFCC
did receive is going for a large
digital sign on campus, reno-
vated restrooms in two of the
buildings, and for the creation
of wireless accessibility for stu-
dents.

“We get $5.5 million in unre-
stricted money from the state,”
Drennon says, “with $287,000
of that being designated for
maintenance and repair. While
we're really grateful for it, it's not
enough to keep these old build-
ings up to date.

“We have a 14 county service
area through mid-Missouri. But
only two of those counties —
Pettis and Benton — are taxing
districts. It's a challenge to find
the operating costs for our off-
campus sites. We rely on tuition,
but we try to keep our tuition
low so that students can access
our services.”

State Fair Community Col-
lege is expecting a 20 percent
increase in enrollment this fall,
which means about 4,000 total
students.

And so the dilemma is com-
pounded — at the community
colleges as well as the state
universities. More students are
going to college to obtain spe-
cialized training and to wait
out the recession. At the same
time, with state revenues de-
clining, the institutes of higher
education are receiving little or
nothing extra in the way of state
funding. So they, too, must wait
out the recession.
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