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by Alison Schneider

According to the Secretary of
State, these are the statewide
ballot issues for the November
election. You can get more
detail by going to the website:
http://www.s0s.mo.gov.

Constitutional Amendment
2 (human cloning and stem cell
research). Should the Missouri
Constitution be amended to
allow and set limitations on
stem cell research, therapies,
and cures which will ensure
Missouri patients have access
to therapies and cures and
allow Missouri researchers to
conduct research permitted
under federal law; ban human
cloning or attempted human
cloning; require medical and
public oversight and reports on
the nature and purpose of
stem-cell research, and stop
state or local governments
from preventing or discourag-
ing such research and will
impose criminal and civil
penalties for violations to this
amendment. The anticipated
annual impact on state and
local governments will range
from $0 - $68,916.

Constitutional Amendment
3 (tobacco use and reduction
and cigarette tax). Should the
Missouri  Constitution be
amended to create a Healthy
Future Trust Fund which will
be used to reduce and prevent

tobacco use and increase fund-
ing for healthcare access and
treatment for eligible low-
income individuals and
Medicaid recipients and to
cover administrative costs; be
funded by a tax of four cents
per cigarette and twenty per-
cent on other tobacco prod-
ucts; and be kept separate from
general revenue and annually
audited?

Additional taxes of four
cents per cigarette and twenty
percent of the manufacturer’s
invoice price on other tobacco
products generates an estimat-
ed $351 - $499 million annually
for tobacco control programs,
healthcare for low income
Missourians, and payments for
services provided to Missouri
Medicaid beneficiaries and
uninsured Missourians. Local
governmental fiscal impact is
unknown

Constitutional Amendment
6 (tax exemption for nonprofit
or veterans). Proposed by the
93rd  General Assembly
(Second Regular Session) SJR
26.  Should the Missouri
Constitution be amended to
include a tax exemption for real
and personal property that is
used or held exclusively for
nonprofit purposes or activities
of veterans' organizations? The
estimated state government

continues on page 38

Eldon asks voters for
$7 million bond issue

by Alison Schneider

The Eldon School Board will
be asking voters to approve a
$7 million no-increase bond
issue when they go to the polls
this November — this on the
heels of last year’s hotly con-
tested 30-cent levy increase
that was approved by district
voters on the second effort.
The 2005 levy garnered the
$890,000 over the last year
needed to “keep the lights on”
after a surprisingly drastic cut
in state-provided funding left
this and many other Missouri
public schools in some pretty
dire straits. The levy passed by
voters last fall was to cover
operating costs that were not
being funded as they had been
planned - through little or no
fault of the school’s administra-
tion

In 2001, 41.25% of Eldon’s
operating funds were state-
based (with 49.38 being from
local tax sources and 9.38%
being federally funded); while
in 2005 that figure had dropped
to 37.67% (49.37% local and
12.97% federal). This abrupt
drop in state funding caused a
budget crisis in an already
financially struggling district.

Dr. ClJ. Huff,
Superintendent of the Eldon
Schools reported that he had
worked hard in his first years at
the helm to trim $1.3 million

from the approximately $14
million operating budget to
stop the previous years’ deficit-
spending trend. The trend was
in no way due to frivolous
spending or mismanagement,
but rather the constant effort to
keep the school performing up
to constantly increasing state
and federal performance stan-
dards, as well as upkeep of the
aging buildings and trying to
pay a competitive salary to
teachers in an effort to keep
quality educators in the dis-
trict. Through some creative
budget cuts, he and the school
board were doing a pretty good
job of trimming the “fat” and
still performing at a reasonable
level when the state cuts hit -
and hit hard. This left the dis-
trict with no choice but to go to
the voters for help.

They were not alone.
Statewide it was a banner year
for school levies as districts
scrambled to cover the cuts in
state funding. (Hold-harmless
schools like Osage and
Camdenton weren't hit quite as
hard by the cuts, being funded
more through local property
taxes and only minimally
through the state-mandated
funding. It's important to note
that all Lake area schools are
within a few hundred dollars of
each other with regard to per-

continued on page 24
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Blunt appoints Edward R.
Martin, Jr. Chief of Staff

by Darrel Willman

Blunt said upon the appoint-
ment in a statement, “I am
pleased to welcome Ed Martin to
our team and look forward to his
contributions to our ongoing
efforts to help move Missouri
forward as chief of staff. Ed
brings an exceptional legal, pro-
fessional and personal back-
ground to this job and has shown
the ability to bring diverse
groups of people together to get
results, a skill that will serve him
well in our state capitol.”

Martin, 36 of St. Louis, cur-
rently serves as chairman of the
St. Louis City Board of Election
Commissioners. He is a founding
partner ofe the law firm of Martin
& Simmonds.

His education includes a
bachelor’s degree in English liter-
ature from College of Holy Cross
in Massachusetts and a juris
doctorate with health law certifi-
cate and masters of applied
ethics in health care from Saint
Louis University.e

Martin serves on the Missouri
Chamber of Commerce
Leadership Missouri Board, has
founded and co-hosted radio
talk shows in the St. Louis area,
serves on the St. Louis Review
editorial board and writes a regu-
larly featured column in The
Arch City Chronicle.

Martin said, “Gov. Blunt has
accomplished so much in his
first 18 months in office— taking
a state government that had
completely lost its way and led it
to sound fiscal stability. It is rare
to see an elected official who
delivers on nearly every promise
he made in his campaign. Given
that record of accomplishment
and the focused agenda for the
future, I consider it an honor to
be asked to serve. It will be my
goal to see that he succeeds in
completing his vision for the tax-
payers of Missouri,” Martin con-
cluded.

We took a moment to get to
know Ed, on a bright September
afternoon shortly after he
assumed his duties officially.

Being appointed to this postis
no small matter. It instinctively
indicates a position of familiarity
with the governmental process
at the state level, and more so, a
familiarity with the Governor as
well. We asked Ed how he came

to know Gov. Blunt, and receive
the appointment.

“He and I met each other in
about 1999, working for the
catholic church in St. Louis. I
think we first started really talk-
ing in 2001 when he was
Secretary of State. We got to
know each other. Over the years,
especially when he was running
for governor, I used to talk to him
a lot— he was interested in St.
Louis and the catholic church
there. He was sort of interested in
what I was doing. Then when I
left the law firm where I was
working, he appointed me
Chairman of
the board of elections for the city
of St. Louis. I never talked to him
about the job— he said some-
thing like ‘hire good people and
run good elections’.”

Martin’s St. Louis positions
and the attention grabbing cases
he worked on in the past gained
him the attention of the new
Governor and his advisors. But
with a non-political back
ground, the new position will
require some adjustment on
Martin’s part. His duties will be
vastly different from that of a
lawyer.

“It certainly varies a little bit
from Governor to Governor, but

basically Chief of Staff for the
Governor is the head of his team.
That includes our media staff
here, that takes care of day to day
business. Constituent services
and policy development for the
government and all that kind of
stuff. It also includes our Cabinet
Directors and Deputy
Directors— all those people kind
of report to the
chief of staff.

“The Chief of Staff manages
for the Governor. Making sure
that his priorities are clear and
the staff communicates back
what'’s going on. The chief of staff
plays a role with the Governor in
helping to formulate priorities
and accomplish them. The COS
does have to think also about
politics in some way. Politics — it
seems sometimes to be a dirty
word to people but it has to do
with governing too.”

Ken McClure left the
Governor’s office in August, and
the vacuum was immediately felt
by Martin. But Ed feels his differ-
ences when compared with

McClure are advantageous.

“I'm a bit more aggressive in
some ways,” Martin said, “A bit
more out going. Ken was the
master of being the ‘behind the
scenes guy. I'm also willing to
play a public role. Ken also is an
expert on state government and
in how to get things done. I am
having to emulate him.”

We asked Ed what he felt were
the challenges he faces with the
new appointment, and whether
or not the Governor had given
him specific tasks to accomplish.

“Challenges— well, the learn-
ing curve obviously. Getting up
to speed is going to be key. So
much moves across my desk so
quickly that one of the things is
when to delegate— hand stuft
off, and when to handle it myself.

Edward R. Martin, Jr.

I'm also concerned about the
challenge of a high pressure job
[like this one] while balancing
my family life.”

Martin told us that Gov. Blunt
has been very supportive, appar-
ently understanding the role will
take some adjustment. As for
tasks, Martin said, “Not more
specific than kind of get yourself
figured out and figure out what’s
going on.”

Traditionally, the office of the
governor, and in particular, the
Chief of Staff is a purely adminis-
trative position, not generally in
contact with the public. Martin
indicated hed like to change that
a bit. “I'm accessible,” he said,
“There are limits to what I can
do, but my commitment is to be
accessible to the people.”
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Mudslinging campaigns - Can you smell it?

by Alison Schneider

Can you smell it? It’s election
season. You hear it everywhere.
It assaults the senses. Some
races are uglier than others, and

ou are either really amused by
the mud slinging or you are real-
ly offended by it. Either way - it’s
tough to get to the bottom of the
issues at hand sometimes.

Coming up this November
7th are a number of amend-
ments and seat races. One of the
most hotly contested/entertain-
ing races is the Jim Talent /
Claire McCaskill U.S. Senate
race.

The slinging became notice-
able immediately following the
August primary — but started off
rather quietly. In 2002, Talent, a
Republican, narrowly defeated
Democratic candidate
Carnahan by a 50% to 49% mar-
gin —really a close call, to say the
least.

But he’s had the job for four

ears now and Democratic can-
didate McCaskill wants to aban-
don her State Auditor post for
the  bigger  waters of
ashington.
Claire McCaskill is a lawyer

and currently Missouri’s State
Auditor. She’s been in the state
legislature, a prosecutor and of
course, private practice. She
went to Mizzou for her law
degree.

Jim Talent is the incumbent

US Senator Jim Talent

for the Senate — he’s been there
for four years. He's also a lawyer
with a degree from Washington
University in St. Louis and
University of Chicago. He’s been
a member of the state legisla-
ture and the U.S. House and
Senate.

Y Road - 3 acres for development including a
new home. 1500 sqft., wrap around screened

porch. Quality throughout. Kitchen for a chef.

Must see!

$169,000

1 & 2 Badrooms

Starting # $68,000

Duckhead Rd. - New Kondo's 1&2 Bdrm. New
exteriors & interiors. All on beautiful gentle

waterfront - pool, hot tub, new docks.

Starting at $68,000

On September 2, a Research
2000 poll showed Claire
McCaskill slightly ahead of
Talent with a less than one per-
cent margin (the same margin
that won Talent the seat in
2002), although some other
polls have shown Talent slightly
ahead - basically, at this time —
it’s too close to call. That’s why
it’s getting “good” in Missouri.

McCaskill has had a couple of
problems with her campaign so
far, with an early ad stating that
she voted to override Ashcroft's
1990 veto of an ethanol initia-
tive (she had retired from the
legislature in 1989 so - OOPS).

She was also attributed as
having stated that President
Bush has allowed the victims of
Katrina to die because they were
“poor and black” (another
OOPS) — but she says her words
were taken out of context, and
they probably were.

McCaskill's focus has been
primarily in Southwest
Missouri, which is a traditional-
ly Republican voting area, and
thus far she’s spent about
$200,000 of her total $2.6million
dollar budget on her campaign
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Four Seasons - Kays Pt. -3600 sqft, Gentle, gentle
lot with view. 5 Bdrm, screened porch, new dock
and Martini deck. Location Location.

$499,900

OAK HILL

FOREST

Between Eldon and The Lake - New Subdivision
Sewer & Water, 3 New homes available and lots
starting at $17,000 Builders welcome.
Homes start at $129,900 ~ Quality throughout!

to date, while Talent has spent
about $2 million of his $6.9 mil-
lion budget during the same
period.

The Democratic National
Party has set aside another $6
million for her campaign that

State Auditor Claire McCaskill

we should start seeing soon.
Talent’s stronghold is in the St.
Louis area, making it imperative
that McCaskill take the more
rural areas of Missouri in order
to win — that’s going to be tough
in Missouri — who’s rural vote
tends to be more Republican.

But you never know. Her spots
don’t mention her support fro
prominent and more liberal
Democrats - although Bill
Clinton has been very visible in
promoting her campaign, even
making repeated personal
appearances on her behalf.

Does this help or hurt her
campaign? Overall, her ads
work to portray her as a tough-
talking prosecutor who is will-
ing and eager to defend us
against terrorism (in response
to the Republican’s innuendos
that she is soft on terrorism).

Has Talent had any “oops” in
his campaign? Sure — one of his
early campaigns stated “people
don'’t care if you're red or blue,
Republican or Democrat” end-
ing with “Jim Talent. Works”. The
point? Not really stating his
party affiliation — perhaps dis-
tancing himself from the
Presidency. Who knows? Righ
now Bush’s popularity is up — so
that distance might not be such
a bright idea.

In the meantime, President
Bush has endorsed Talent and
done so quite publicly.

continued on back pag
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Hwy 5-84 - Huge Cove - 2mm Big Niangua
3 Bdrms, Fireplace, dock 70' LF.

$179,900

Dude Ranch Rd. - Near Hospital -
4500 sqft., Magnificent view, Totally new
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everything. Ultimate in decor.
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Regatta Bay Unit 1-A Bld. 382. - Fabulous unit with an amaz-
ing view.* Lower level with a private entrance. Lrg covered
deck w/unobstructed main channel view. 16x40 boat slip pro-
tected by break water. Excellent master suite.

MLS #3032139 - $389,900

Porto Cima’s Finest- Now under construction, come pick your
colors! Lrg open living room and kitchen, crown molding, top
grade appliances, custom-made cabinets and granite countertops.
Lrg master bedroom w/ lighted 12” double tray ceiling. The fea-
tures go on and on.... a must see! MLS #3030818 - $874,900

Beautlful spacious - WF home in Porto Cima. 2 MSR
BDRS, open LR w/ vaulted ceilings, Irg kitchen with custom
cabinets, granite countertops, upgraded appl. Gorgeous hard-
wood, marble & tile flooring.

MLS #3026071 $649,000

6 Acre Development Parcel in the heart of Osage Beach.
(at left) Frontage on Highway 54 and 54/29. Suited for retail
outlets, medical park, hotel/motel or executive offices. Zoned

C-1. A premier property adjacent to the Factory Outlet Mall.

Call Frank for details at 573-280-1030.

Weston Pomt Condo. Lakefront unit w1th outstandlng view,
direct access oft deck, private entrance, boat slip & hoist.* Unit
is completely tiled & has some wood flooring.

MLS #3031267 - $89,900

General Store in Excellent Location! Rapidly growing com-
munity provides business stability for this convenience store
and lots of growth opportunity. Room to expand on existing
site and potential for more property. Pride of ownership is
apparent! MLS#3030770

and Brian Lutes
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Condominium Office Suites

Why pay rent when you can own your office suite
1600 to 5000 sg. ft. available

Some Investor Owned Suites Available for Lease Located across

Facts at a Glance: The Landmark Center filldlighway54 frontage, each
a unigque niche in the lake &medmark member will
business market by providingnjoy outstanding visibility
Leasing available the advantages of ownershipin an established high>growth
Customized office space from 9@ the discerning entreprenawea. The building s striking
to 6,300 square feet and investor. Office space appearance, along with its
Professional tenant/ownership 5§ft9mized to suiF the nee?gomﬁenie?ce and accessibility
No retail businesses each member of this communiis certain to capture a large
ty audience of potential clients
of professionals. and enhance the image of each
Strategically sited on pHiamedmark business owner.

Condominium ownership

Steel and brick construction
designed
by Columbia Associates

Four>stories, 25,350 square feet of
available office space

Elevator service to all 4 floors For more information contact

%eorge Bogema Jeff Krantz Frank Christensen
573>302>0303 573>302>1802 573>302>2301

Parking exceeds city requirement

Osage Beach Highwdlyfrontage

Building signage available for eaghygri0pED AND MARKETED BY RE/PARTNERS
owner/tenant
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Ever wonder how a certain
town or landmark got its name? In
many instances the origin of an
area place name is obscure or
attributed to more than one
source. Warsaw is a good exam-
ple. Was it named after the Polish

capital, or after Warsaw,
Kentucky? There are convincing
arguments for either possibility.
But what follows are some local
place names with clear origins.
Some, though, may be a bit of a
surprise.

BENTON COUNTY derives its
name from Thomas Hart Benton.
The long-time Missouri states-
man served in the United States
Senate from 1821 to 1851, and asa
Representative in Congress from
1853 to 1855.

Benton was the father-in-law
of John C. Fremont, well-known
explorer and army officer.

Senator Benton is sometimes
confused with his grand-nephew,
regionalist artist Thomas Hart
Benton. The younger Benton
lived in Kansas City and was a
contemporary of Harry Truman.

CAMDEN COUNTY has had
two names and three county seats
over the years. Organized in 1841,
the county originally was named

The origin of some local place names

“Kinderhook,” after Kinderhook,
New York, the birthplace and
hometown of President Martin
Van Buren. Kinderhook was a
Dutch phrase meaning, approxi-
mately, “children's place.”

The original county seat was
the village of Oregon, located at
the mouth of Linn Creek. The
name apparently came from the
term “Oregon fever,” in reference
to the excitement then sweeping
the nation over migration of
American pioneers to the Pacific
Northwest.

In 1843 the name Kinderhook
County was changed. William
Henry Harrison had defeated Van
Buren, and the people of the
county had grown disenchanted
with Van Buren's legacy. (During
Van Buren's administration the
economy had slumped and rela-
tions with Great Britain had wors-
ened.) The new county name,
“Camden,” was chosen in honor
of the first Earl of Camden,
Charles Pratt, a British jurist and
eloquent champion of colonial
rights in the years leading up to
the  American  Revolution.
(Camden, New Jersey, and
Camden, South Carolina, also are
named after the same distin-
guished gentleman.)

To coincide with a new name
for the county, the name of the
county seat also changed. Oregon
became Erie. Only the name
changed — the location remained
the same. (You can still see a ves-
tige of the original town: Old Erie
Cemetery is located on Lake Road
Y-49.)

All these changes might have
been enough for any other coun-
ty, but not so for Camden. In 1855
the county seat moved from Erie

to the new town of Linn Creek.
The townsite of Linn Creek was a
mile up the creek valley and less
prone to flooding than Erie. At
least, that's what they thought. In
1931, the entire town of Linn
Creek had to be permanently
relocated three miles farther up
the valley. The original townsite
would be under 40 feet of water
when Lake of the Ozarks filled.

With that 1931 move came yet
another change. The seat of coun-
ty government moved from Linn
Creek to Camdenton. The town
Camdenton had not existed
before the lake came in. It grew by
design around the realigned inter-
sections of Highways 54 and 5.

The name “Camdenton” is a
contraction of Camden Town.

CLIMAX SPRINGS, tucked
away off Highway 7, a half-dozen
miles south of the Coffman Bend
area, was an early-day health spa
and resort.

In an era when many
Americans sought relief from
chronic afflictions by bathing in
mineral waters, the 50,000 gallon-
per-day discharge of Climax
Spring offered real hope — in
some cases the only hope — of a
cure.

In 1882, the town of Climax
Springs began to “spring up”
around the spring. (Sorry, I could-
n'tresist.) By 1889 the town boast-
ed a population of 100 and fea-
tured a drug store, blacksmith
shop, shoemaker, general store,
post office, school, and resort spa.
The resort spa included several
dozen rooms and bath houses.

The resort might have become
a successful enterprise but for one
drawback: the only way to reach
Climax Springs was over twenty

miles of bad road from the railway
station at Warsaw. And that was a
bit too much for folks who suf-
fered from debilitating diseases.
Other well known spas, such as
Excelsior Springs and Eureka
Springs, were easily accessible by
rail.

Of course the town did survive,
thanks in large part to the creation
of Lake of the Ozarks. The spring
itself is still there, too. It flows
through a concrete trough in a
small park. Eventually, its mineral
waters reach the lake via Rainy
Creek.

HURRICANE DECK is the
name of both a town and a bridge,
but in fact those names come
from a prominent ridge line that
runs along the east shore of the
lake at mile markers 37 and 38.
Lake Road 5-36 follows the crest of
the ridge.

The phrase “hurricane deck” a
nautical term associated with
river steamboats. When steam-
boats plied the Osage River in the
nineteenth century, crewmen
took note of this high ridge, where
the wind always seemed to blow.
They likened it to the hurricane
deck — the breezy, uppermost
deck — of a steamer, and the
name stuck.

Hurricane Deck is best known
for its still-visible, one-hundred-
year-old tie chute, at mile marker
37.9. Hand-hewn railroad ties
were pushed over the top of the
ridge there and allowed to slide
down into the river, some 300 feet
below.

MILLER COUNTY was named
after John Miller, Missouri's third
governor. He served in office from
1826 to 1833. The county was cre-
ated on February 6, 1937.

MORGAN COUNTY, which
encompasses the Gravois Arm of
the lake and part of Horseshoe
Bend, was named after Daniel
Morgan, a brigadier general in the
Continental Army during the
American Revolution. Morgan is
best known for defeating a
numerically superior British army
at the Battle of Cowpens, South
Carolina, on January 17, 1781.

SUNRISE BEACH, located
along highway 5 between
Hurricane Deck and Laurie,
began as one of the area’s first
resort, marina, and residential
developments. Opened in
September, 1931, the project, with
its own roads and water system,
faced east on Horseshoe Bend —
hence the name “sunrise.”
Although the lodge burned down
ayear later, the well-chosen name
with its pleasant-sounding con-
notation has been adopted by the
town that grew up around it.

Come Hen
OR Hicn WATER

Tobacco tax initiative certified for November ballot

Jefferson City, MO— The
Tobacco Tax initiative 2006-25 will
give Missouri voters the opportu-
nity to vote on whether to amend
the Missouri Constitution to cre-
ate a Healthy Future Trust Fund to
increase healthcare for low-
income individuals and Medicaid
recipients to be funded by a tax on
tobacco products.

The official ballot title reads:

“Shall the Missouri
Constitution be amended to cre-
ate a Healthy Future Trust Fund
which will:

1. be used to reduce and pre-
vent tobacco use, to treat chronic
disease and increase funding for
health care access and treatment
for eligible low-income uninsured
Missourians and Medicaid recipi-
ents, and to cover administrative
costs;

2. be funded by a tax of four
cents per cigarette and twenty
percent on other tobacco prod-
ucts; and

3. be kept separate from gener-
al revenue and annually audited?

Additional taxes of four cents

per cigarette and twenty percent
of the manufacturer's invoice
price on other tobacco products
generates an estimated $351 -
$499 million annually for tobacco
use prevention and cessation pro-
grams, treatment of chronic dis-
eases and medical conditions,
health care access, and adminis-
trative costs. Local governmental
fiscal impact is unknown.”
Initially, the Tobacco Tax initia-
tive was kept off of the ballot
because local election authorities
in the 5th Congressional District

of Missouri determined that the
initiative petition was 274 signa-
tures short of the 23,527 signa-
tures required from the area.
However, in court proceedings
this week, Judge Thomas Brown
of the Cole County Circuit Court
concluded that the local election
authorities should have validated
more than 1,000 additional signa-
tures, placing the initiative well
over the 23,527 signatures
required from Missouri's 5th
Congressional District, making it
eligible for the November 2006

ballot.
In addition to the Tobacco Tax
initiative (Constitutional

Amendment 3), Missouri voters
will have the opportunity to
decide on two other ballot meas-
ures, Stem Cell Research
(Constitutional Amendment 2)
and Raising Minimum Wage
(Proposition B).

More information on ballot
measures and elections can be
found at: www.sos.mo.gov/elec-
tions. See related story p. 23.
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Boating safety— can enforcement change a careless mindset?

By Michael Gillespie

Late at night on July 29, 2006,
Missouri State Water Patrol offi-
cers conducted a sobriety check
of boat traffic on Lake of the
Ozarks. During a two-and-a-half
hour period near mile marker 9,
fifty-eight boats were stopped.
An astonishing seventy-four per-
cent of the boat operators were
either arrested, cited, or issued
written warnings for various
offenses, the largest single cate-
gory being boating while intoxi-
cated. Little wonder that the
Kansas City Star found Lake of
the Ozarks the “third most acci-
dent-prone waterway in the
country” over a ten year period
from 1995 to 2004.

Stories abound of inattentive
boat operators and frequent
near misses at Lake of the
Ozarks. And sometimes they
don't miss. They didn't miss on
the night of August 5, 2006, when
one person was killed and seven
injured in a collision on
Horseshoe Bend. The two boats,
29- and 36-footers, were travel-
ing in opposite directions, both
groups on board having recently
visited well-known night spots.

They didn't miss shortly after
noon on July 15, 2006, when one
personal watercraft idling near
mile marker 21 was overrun by
another PWC doing 25 mph. The
operator of the idling craft was
seriously injured and airlifted to
a Springfield hospital.

Nor did they miss on the same
day at mile marker 18, when a
PWC crossed in the path of a
runabout and was struck broad-
side. A passenger in the run-
about was seriously injured. The
PWC operator was killed; his
body was not located for a week.

Since Memorial Day weekend
to early September there have
been 51 reported accidents on

Lake of the Ozarks, ten of them
involved two-boat collisions.
Other common mishaps
included collisions with docks
and shoreline, falls overboard,
falls within a boat, swimming
accidents, waterskiing accidents,
and hits from propellers. It’s not
known how many of these
involved alcohol consumption.
The fact is that Lake of the
Ozarks has a bad reputation for
water safety. Many small boat
operators, especially those with
families, are leaving Lake of the
Ozarks and going elsewhere.
Missouri State Water Patrol offi-
cers at other lakes say they've
encountered numerous boaters

Many of the accidents can be
attributed to an “anything goes”
attitude that some vacationers
bring to the lake. “It is extremely
difficult to change this mindset,”
says Sergeant Ralph Bledsoe,
public information director for
the Water Patrol. He says the bars
and liquor establishment, as well
as large marine dealers encour-
age the idea.

“All this is done in the name of
tourism,” says Bledsoe. “Many
dollars pour into the lake econo-
my from this ‘attraction,” so
many are reluctant to be a part of
the solution to the problems it
brings.”

Bledsoe cites the party cove as

who have left Lake of the Ozarks
for good. It's become such a
common occurrence that the
Water Patrol officers refer to the
displaced boaters as “refugees.”

an egregious example of irre-
sponsible and dangerous behav-
ior on the lake. “The Water
Patrol,” he says, “cannot restrict
the number of boats that have
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access to any public area on the
water. We try to combat the ever-
increasing number coming to
the party cove by being visible
and making as many arrests for
violations as possible — primari-
ly boating while intoxicated. By
being seen arresting drunk oper-
ators, we hope that the public
understands we do not encour-
age this type of behavior.”

Bledsoe regrets that current
BWI law is aimed only at the boat
operator. He feels it should apply
equally to the passengers.

Outside of the party cove, the
Water Patrol handles various sit-
uations in whatever way proves
most effective. Cutting down on
instances of drinking and driving
a boat remains a top priority.

“We want the public to know
that we are pro-active in
addressing the problem of alco-
hol on the water,” says Bledsoe.

Sobriety checkpoints usually
are set up at peak times during
the year. Summer months are
the most productive. The Patrol
tries to schedule at least one
checkpoint per month.

Until recently, about half of
the accidents investigated on
Lake of the Ozarks involved per-
sonal watercraft, but the Water
Patrol does not consider PWCs
inherently more dangerous than
any other type of boat.

“It is operator error that
makes any situation a dangerous
one and not necessarily the vehi-
cle,” says Bledsoe. “In a large per-
centage of PWC accidents the
age of the operators tended to be
younger, less experienced opera-
tors — and alcohol use seems to
be a common thread.”

State law requires that an
operator of any PWC or motor-
boat be at least 14 years old
unless under the direct, onboard
supervision of a parent, guardian
or other person 16 years of age or
older. In addition, all boat opera-
tors born after January 1, 1984,
must successfully complete a
boating safety course and carry a
boating safety identification
card. Parents and guardians are
responsible for the

actigns of underage operators.
%Ilfﬂg%ny lakeshore prop-

1 Cery @witets@dbhd Wake zones as

one answer to careless boat driv-
ing, the solution has its limita-
tions.

“No wake zones are intended
to slow down boating traffic in
heavily = congested areas,”
Rledsne save. “More reaction
ame and less aarnage are the

results. The usual way these are
enforced is for the officers to
observe the offending boater
operate the craft above an idle
speed. The vessel is then stopped
and the operator given a citation
for the violation. The key ele-
ment to note is that we must
observe the violation.”

“Awareness, education, and
manpower are the keys to mak-
ing the waters safer,” says
Sergeant Bledsoe. “We have
increased the hours our officers
are out there on the water,
increased training for detecting
the impaired operator, enlisted
other departments and the pub-
lic in reporting dangerous
behaviors, and greatly increased
our public service announce-
ments and contact with the
media.”

Lake of the Ozarks has more
officers assigned to it than any
other Missouri lake — twenty,
including supervisors. “These
officers put in long hours trying
to do their jobs,” notes Bledsoe.
“We realize that we are under-
staffed, but the size of our force is
determined by the legislature.
Additional officers would be
beneficial to the safety effort.”

The Patrol has been chroni-
cally short of officers since its
inception in 1959. The recently
enacted Water Patrol fund,
which comes from an increased
boat licensing application fee,
may help. A large portion of the
money will go to replacing
unserviceable equipment. A
smaller portion will be used to
increase the officers’ salaries.

The Water Patrol has lost 35
officers since 1999 to other high-
er paying departments. That’s 35
out of a total statewide force of
93 officers. “That is a significant
number of officers to leave,”
admits Bledsoe. “We estimate it
costs over $50,000 to train an
officer. Fortunately, the officers
at Lake of the Ozarks will benefit
from the newer equipment (offi-
cer safety), retention of experi-
enced officers (making them
uniquely qualified), and hope-
fully more officers at a future
date as funding is available.”

Are there truly practical solu-
tions to the many boating safety
issues at Lake of the Ozarks? Says
Bledsoe: “Stricter laws dealing
with alcohol and its usage on the
water and more officers to be
looking for violations would cer-
tainly act as a deterrent to the
problems we are seeing.”
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Pleasures and perils of home based businesses

By Michael Gillespie

Whether full-time or part-
time, operating a home-based
business has many perks. There
is no commute time; there is no
boss. Overhead is low compared
to a storefront business. And you
can set your own hours. It
sounds great, and it can be the
best job in the world provided
you know what you're doing.

Nikki and Herb Cushman
operate Elite Errands Concierge
out of their home. They provide a
multi-faceted service for upscale
clients. They are self-employed
and operate entirely on their
own initiative.

Tami Ralston has a home-
based business as a sales repre-
sentative for Silpada Designs.
She holds jewelry parties at
homes and businesses.

Both the Cushmans and
Ralston could have gotten a “reg-
ular job” like anyone else, but
they chose to work out of their
homes, on their own, because it
offered the unique experience
that was lacking in the everyday
workaday world.

“What we like is basically the
freedom,” says Nikki Cushman.
“It’s less structured. We're trying
to get away from the daily grind
and do something for ourselves
and provide a service.”

Their service includes prepar-
ing homes and boats for the
owners’ arrival, shopping, house
sitting, and making reservations
and appointments on behalf of
their clients. It's been a work-in-
progress.

“We got everything kicked off
this summer,” says Nikki. “We
felt that this service was needed
at the lake. The lake is booming;
we hope that we'll be part of
that.”

Still, one might reasonably ask

why they took the chance of
starting over and relocating from
the St. Louis area. Nikki hints at a
gnawing dissatisfaction with a
former occupation: “Our back-
ground is working in automotive
service departments, so it’s a lot
easier to prep somebody’s vaca-
tion home rather than call them
up and tell them that a thousand
dollars’ worth of repairs are due

Although Tami doesn't work
regular hours, that doesn’t mean
she works at her leisure. “I do
evenings, I do afternoons, what-
ever works for my clients,” she
says of her jewelry presentations.
“I'll go into people’s places of
business, if they want to have a
party in their conference room.
I'll go into their homes in the
evenings. Or I'll do a breakfast

on their car.”

Tami Ralston chose her
home-based business as a rep
for Silpada because of the flexi-
bility it offered. “I had small chil-
dren at home,” she says. “I want-
ed to work outside the home, but
I couldn't give 100 percent to
another position because I
couldnt comply with their
hours.”

show on Saturday morning, or a
Sunday afternoon show.” During
the fall sales season, she’ll easily
put in 40 hours a week. Shes
been at it for four years now.
Any home-based business
must start out on firm footing.
That means the business must
comply with local ordinances
and with the tax laws. It can be
somewhat bewildering.

OZARK [AND TITLE COMPANY

COMPLETE TITLE & ESCROW SERVICES
SERVING CAMDEN, MILLER
AND MORGAN COUNTIES

18 CAMDEN COURT - P O BOX 865 - CAMDENTON, MO

573-346-7008 - FAX 573-346-6768

For example, if you operate a
home business in Camden
County that involves selling a
product, you must obtain a
county merchant’s license. If you
provide a service only, then no
license is needed. If you should
live within the city limits of
Osage Beach, you will addition-
ally need an occupational
license, whether you provide a
product or a service. If you live
outside Osage Beach, but per-
form work in the city, you will
need a contractor’s license. In
Lake Ozark you must have a ven-
dor’s license to sell in the city,
unless you are selling a product
wholesale. In that case, no
license is required.

If your home-based business
is engaged in manufacturing and
selling a product, then you need
a state sales tax ID number. You
can obtain one by submitting a
Form 2643 to the Missouri
Department of Revenue. The ID
number allows a business to take
advantage of the sales and use
tax exemption. Simply stated,
the exemption permits you to
purchase goods for resale from
suppliers without having to pay
sales tax on those supplies.

The next step is to decide
whether to incorporate. For
many home-based businesses,
no special entity is required; the
business can operate as a sole
proprietorship. For others, like
the Cushmans, it was best to for-
mally structure the business.
“We did an LLC,” says Nikki. “We
went through an attorney to set
that up for us. It was his sugges-
tion, because with us going into
such high end boats and homes,
it protects our personal invest-
ment.”

An LLC provides no tax
advantage over sole proprietor-
ship, but it does provide liability
protection under state law.

One tax advantage that is
peculiar to home-based busi-
nesses is the home office deduc-
tion. It allows a home entrepre-
neur to deduct a percentage of
home utilities, general repairs,
homeowners insurance, real
estate taxes, and mortgage inter-
est. The percentage is equivalent
to the percentage of home space
used in your business. This
includes work and storage space.
But the space must be used
exclusively for the business. So a
desk in a bedroom would not
count as legitimate space. A
home office requires a separate

room.

Since many home-based
businesses start out on a part-
time basis, you should be careful
to operate it as a business, and
not as a hobby. You may not
think of it as a hobby, but the IRS
will if you don't make a profit in
three out of five years. If the IRS
determines that your business is
a hobby, you must still pay taxes
on any profit, but you can't
deduct your losses. The only way
to dispute the finding is to show
that you have a business plan,
that you are keeping accurate
records, that you have consulted
professionals, and that you've
made changes that should result
in a profit.

Advertising is especially
important to home-based busi-
nesses because without a store-
front the home-based business
is generally invisible to the pub-
lic. Ralston relies on word of
mouth. “My clients are women,”
she says. “Word gets around like
wildfire.” She also wears her jew-
elry wherever she goes. It often
draws favorable comments that,
in turn, lead to a booking. The
Cushmans have advertised in
the print media, but they also
have joined the local chambers
of commerce and the board of
realtors to get the word around.
“We do have a website, www.eli-
teerrandsconcierge.com,” notes
Nikki. “We try to put our face out
there as much as possible, and
join all the different organiza-
tions as a legitimate company.”

Both Ralston and the
Cushmans report difficulties in
finding affordable health insur-
ance. Nikki Cushman says that
the loss of health insurance was
the biggest fear they had of leav-
ing a steady job. For now, they
pay high premiums and look for
something better.

Nevertheless, working a
home-based business has unde-
niable attractions. “Working out
of your home you've got all the
comforts,” says Nikki.
“Everything is at your arm’s reach
at home. It seems like you're
more efficient, more on top of
things; you get more hours out of
the day. It’s just a lot easier to
concentrate on what you have to
do. You have to want to succeed;
you have to want to be good at
your craft; you've got to want
quality out of your own work and
take pride in it.”
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Need to complete an IRS 1031 Tax Exchange?

f you are fortunate enough to have a con-

siderable capital gains issue, you may be

I faced with the challenge of finding invest-
ment property for a 1031 exchange. Many investors
automatically look for “like-kind” property in their local
market. However, you take on a huge risk by buying one
very expensive property in your local market that might
only be considered because its market value is enough
to shelter your capital gain and is located “close by.” You
are then saddled with the burden of managing the prop-
erty, keeping it repaired, collecting the checks, and
always “be there” for the tenant. This is the less desir-
able part of land-lording and is often referred to as “toi-

lets, trash, and tenants.” The alternative to this type of
labor-intensive management is Tenants-In-Common
(TIC) ownership of an absolute net leased property.

Tenants-In-Common programs provide the ability for
investors to buy partial interests in a property as opposed
to having to buy the entire property and gives the single
investor the opportunity to participate in potentially larg-
er, institutional quality properties that would typically be
considered out of reach. Buyers can purchase Tenants-
in-Common interests exactly equal to their available cash
equity in one or more 1031 exchange properties, down
to amounts as low as $150,000.

All management, maintenance, repairs, capital, envi-

ronmental, condemnation, and casualty responsibility
belongs to the tenant. You receive tax benefits, income,
and growth that is directly proportionate to your interest
in the property. The hardest thing you do is go to your
mailbox to receive your monthly check.

Tenants-In-Common programs allow you to diversify
in many property types in different regions, preventing an
economic slowdown in one region from affecting your
other investments. You may even want to explore invest-
ing only in States with no tax on Income. For your 1031
exchange, consider purchasing property in a Tenants-In-
Common program and go from "toilets, trash, and ten-
ants" to “tennis, travel and time with the family." Visit
www.j-garrett.com for more info, or call 573-480-6420
today.

www.1031taxsaver.com

o Meets IRS “like kind” exchange requirements
e Amounts from $100,000 to $100,000,000
o No management headaches
oo (Juick closings possible

eefxchange real estate for oil and gas royalties
o [1inle net lease structure provides stable retums
oo(Jse your self-directed IRA to buy investment property
oo|\lonthly “mailbox mongy” — no trash, tenants, or toilets!

Contact John Garrett

Welton Street Investments LLG
573-480-6420

Licensed in all 50 states by the NASD to

sell real
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Twelve scams most likely to arrive via bulk email

Email boxes are filling up with
more offers for business opportu-
nities than any other kind of
unsolicited commercial email.
That's a problem, according to
the Federal Trade Commission,
because many of these offers are
scams.

In response to requests from
consumers, the FTC asked email
users to forward their unsolicited
commercial email to the agency
for an inside look at the bulk
email business. FTC staff found
that more often than not, bulk
email offers appeared to be
fraudulent, and if pursued, could
have ripped-off unsuspecting
consumers to the tune of billions
of dollars.

The FTC has identified the 12
scams that are most likely to
arrive in consumers' email boxes.
The "dirty dozen" are:

1. Business opportunities

These business opportunities
make it sound easy to start a busi-
ness that will bring lots of income
without much work or cash out-
lay. The solicitations trumpet
unbelievable earnings claims of
$140 a day, $1,000 a day, or more,
and claim that the business does-
n't involve selling, meetings, or
personal contact with others, or
that someone else will do all the
work. Many business opportuni-
ty solicitations claim to offer a
way to make money in an
Internet-related business. Short
on details but long on promises,
these messages usually offer a
telephone number to call for
more information. In many cases,
you'll be told to leave your name
and telephone number so that a
salesperson can call you back
with the sales pitch.

The scam: Many of these are

illegal pyramid schemes mas-
querading as legitimate opportu-
nities to earn money.

2. Bulk email

Bulk email solicitations offer
to sell you lists of email addresses,
by the millions, to which you can
send your own bulk solicitations.
Some offer software that auto-
mates the sending of email mes-
sages to thousands or millions of
recipients. Others offer the serv-
ice of sending bulk email solicita-
tions on your behalf. Some of
these offers say, or imply, that you
can make a lot of money using
this marketing method.

The problem: Sending bulk
email violates the terms of service
of most Internet service
providers. If you use one of the
automated email programs, your
ISP may shut you down. In addi-
tion, inserting a false return
address into your solicitations, as
some of the automated programs
allow you to do, may land you in
legal hot water with the owner of
the address's domain name.
Several states have laws regulat-
ing the sending of unsolicited
commercial email, which you
may unwittingly violate by send-
ing bulk email. Few legitimate
businesses, if any, engage in bulk
email marketing for fear of
offending potential customers.

3. Chain letters

You're asked to send a small
amount of money ($5 to $20) to
each of four or five names on a
list, replace one of the names on
the list with your own, and then
forward the revised message via
bulk email. The letter may claim
that the scheme is legal, that it's
been reviewed or approved by the
government; or it may refer to
sections of U.S. law that legit-

imize the scheme. Don't believe
it.

The scam: Chain letters-tradi-
tional or high-tech-are almost
always illegal, and nearly all of the
people who participate in them
lose their money. The fact that a
"product" such as a report on
how to make money fast, a mail-
ing list, or a recipe may be chang-
ing hands in the transaction does
not change the legality of these
schemes.

4. Work-at-home schemes

Envelope-stuffing solicitations
promise steady income for mini-
mal labor-for example, you'll
earn $2 each time you fold a
brochure and seal it in an enve-
lope. Craft assembly work
schemes often require an invest-
ment of hundreds of dollars in
equipment or supplies, and
many hours of your time produc-
ing goods for a company that has
promised to buy them.

The scam: You'll pay a small
fee to get started in the envelope-
stuffing business. Then, you'll
learn that the email sender never
had real employment to offer.
Instead, you'll get instructions on
how to send the same envelope-
stuffing ad in your own bulk
emailings. If you earn any money,
it will be from others who fall for
the scheme you're perpetuating.
And after spending the money
and putting in the time on the
craft assembly work, you are like-
ly to find promoters who refuse to
pay you, claiming that your work
isn't up to their "quality stan-
dards."

5. Health and diet scams

Pills that let you lose weight
without exercising or changing
your diet, herbal formulas that
liquefy your fat cells so that they

Certified Angus Eeef - Seatood - Pasta
Open 5 p.m. Daly

Voted #1 at the Lake!
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are absorbed by your body, and
cures for impotence and hair loss
are among the scams flooding
email boxes.

The scam: These gimmicks
don't work. The fact is that suc-
cessful weight loss requires a
reduction in calories and an
increase in physical activity.
Beware of case histories from
"cured" consumers claiming
amazing results; testimonials
from "famous" medical experts
you've never heard of; claims that
the product is available from only
one source or for a limited time;
and ads that use phrases like "sci-
entific breakthrough,” "miracu-
lous cure," "exclusive product,”
"secret formula," and "ancient
ingredient."

6. Effortless income

The trendiest get-rich-quick
schemes offer unlimited profits
exchanging money on world cur-
rency markets; newsletters
describing a variety of easy-
money opportunities; the perfect
sales letter; and the secret to mak-
ing $4,000 in one day.

The scam: If these systems
worked, wouldn't everyone be
using them? The thought of easy
money may be appealing, but
success generally requires hard
work.

7. Free goods

Some email messages offer
valuable goods-for example,
computers, other electronic
items, and long-distance phone
cards-for free. You're asked to pay
a fee to join a club, then told that
to earn the offered goods, you
have to bring in a certain number
of participants. You're paying for
the right to earn income by
recruiting other participants, but
your payoff is in goods, not
money.

The scam: Most of these mes-
sages are covering up pyramid

schemes, operations that

inevitably collapse. Almost all
of the payoff goes to the pro-
moters and little or none to
consumers who pay to partic-
ipate.

8. Investment opportuni-
ties

Investment schemes prom-
ise outrageously high rates of
return with no risk. One ver-
sion seeks investors to help
form an offshore bank. Others
are vague about the nature of
the investment, stressing the
rates of return. Many are Ponzi
schemes, in which early
investors are paid off with
money contributed by later

investors. This makes the early
investors believe that the system
actually works, and encourages
them to invest even more.

Promoters of fraudulent
investments often operate a par-
ticular scam for a short time,
quickly spend the money they
take in, then close down before
they can be detected. Often, they
reopen under another name, sell-
ing another investment scam. In
their sales pitch, they'll say that
they have high-level financial
connections; that they're privy to
inside information; that they'll
guarantee the investment; or that
they'll buy back the investment
after a certain time. To close the
deal, they often serve up phony
statistics, misrepresent the signif-
icance of a current event, or stress
the unique quality of their offer-
ing-anything to deter you from
verifying their story.

The scam: Ponzi schemes
eventually collapse because there
isn't enough money coming in to
continue simulating earnings.
Other schemes are a good invest-
ment for the promoters, but no
for participants.

9. Cable descrambler kits

For a small sum of money, you
can buy a kit to assemble a cable
descrambler that supposedly
allows you to receive cable televi-
sion transmissions without pay-
ing any subscription fee.

The scam: The device that you
build probably won't work. Most
of the cable TV systems in the
U.S. use technology that these
devices can't crack. What's more,
even if it worked, stealing service
from a cable television company
is illegal.

10. Guaranteed loans or credit,
on easy terms

Some email messages offer
home-equity loans that don't
require equity in your home, as
well as solicitations for guaran-
teed, unsecured credit cards,
regardless of your credit history.
Usually, these are said to be
offered by offshore banks.
Sometimes they are combined
with pyramid schemes, which
offer you an opportunity to make
money by attracting new partici-
pants to the scheme.

The scams: The home equity
loans turn out to be useless lists
of lenders who will turn you
down if you don't meet their
qualifications. The promised
credit cards never come through,
and the pyramid money-making
schemes always collapse.

continued on page 34
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Health savings accounts?

By Michael Gillespie

Heath insurance costs have
risen dramatically over the past
few years, and it's getting worse.
As a result, many individuals go
without health insurance, and
about half of all small businesses
cannot offer health insurance to
their employees. The problem
was so widespread that Congress
passed the Medicare
Modernization Act of 2003.
Among other things, the act cre-
ated the Health Savings Account
(HSA) for individuals and
employees.

Under a traditional health
insurance plan, the insured pays
a monthly premium to maintain
coverage. When medical expens-
es occur, the insured must addi-
tionally pay 100 percent of the
costs until a deductible limit is
met. After that, the insured pays a
lesser amount, typically 20 per-
cent, up to a maximum level.

Historically, the policy with
the lowest deductible amount
was the most coveted. It meant
the least out-of-pocket expenses
to the insured. But that was
before health insurance coverage
skyrocketed. Nowadays, accord-
ing to a recent study by the Kaiser
Family Foundation, the average
annual premium per employee
for a company-sponsored health
plan is $7,172. That's more than
many employees and small busi-
nesses can afford. Of course, the
premiums are lower with a high-
er deductible. But a high
deductible policy seems to defeat
the purpose of affordable health
care — what good is it if the
insured cannot meet the expense
of the deductible?

Thats where the Health
Savings Account comes in. The
HSA is a tax-exempt trust or cus-
todial account that you set up
with a qualified HSA trustee to

pay or reimburse certain medical
expenses you incur.

To put it simply, it's a special
savings account from which you
may draw upon to pay your
deductible medical expenses.
The account may be set up at a
bank or through an insurance
company. Contributions to the
account are tax free. The account
accrues interest. Withdrawals
from the account are not subject
to taxes provided they are used to
pay for qualifying medical

expenses. The unused portion of
the account can be rolled over
from year to year.

Theidea behind an HSA is that
the premiums are going to be

lower in a high deductible health
plan. “Youre supposed to take
the money you're saving on pre-
miums and contribute it to that
HSA account,” says Bobby
Medlin, CPA, in Lake Ozark.
“You're not out-of-pocketing any

more money than you were with
alower deductible plan. And with
an HSA you have the ability to
pay your deductibles because
you've got money in there.”

The qualifying criterion for
opening an HSA is that you must
have a high deductible plan. The
IRS currently defines a high-
deductible health plan as having
an annual deductible of $1,050
for individuals, or $2,100 or fami-
lies. That means no benefits are
paid by the plan until the medical
bills exceed those amounts.

Are high deductible health
plans inferior to traditional
plans? According to a recent sur-
vey commissioned by the Blue

Cross and Blue Shield
Association, the answer is no. The
survey found that 68 percent of
HSA-eligible enrollees were satis-
fied with the performance of
their high deductible insurer.
That figure is comparable to sat-
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isfaction levels from individuals
with traditional insurance. Sixty-
five percent of HSA-eligible
enrollees who purchased cover-
age directly and 61 percent with
employer-sponsored coverage
said they were likely to recom-
mend similar plans to others.

All HSAs are individually-
owned accounts. Employers may
contribute to their employees’
HSA, and deduct that contribu-
tion as a tax free employee bene-
fit. But the money in the account
belongs to the individual. If the
employee leaves to work some-
where else, the employee gets to
keep the money in the HSA as
long as he or she maintains a

high deductible health care plan.
Self-employed or unemployed
persons may have an HSA —
again, provided they are insured
with a high deductible plan. Any
person can make a contribution
to an eligible individual’s
account, but all contributions
must be made in cash—no stock
or property contributions.
According to Medlin, HSAs
have some very real advantages
beyond the obvious. “Youre
allowed to put money in there
each month based upon what
deductible you have and what
the tax law allows,” he says.
Currently, HSA deposits are limit-
ed to the amount of the health
care plan’s deductible, but not
more than $2,650 per year for
individuals, or $5,250 for families.
“You deduct the money you
put in there,” says Medlin. “You
take it right on the front of your

Bridging the gap between lower
premiums and higher deductibles

tax return. It's not an itemized
deduction; it's an adjustment to
income. Then, when you have a
medical bill, youre allowed to
pay that bill out of the health sav-
ings account.

“It’s letting you cover your out-
of-pocket expenses. It’s letting
you deduct those expenses on
the front of your tax return in a
roundabout way because you're
deducting the contribution into
the health savings account. If you
don’t have an HSA and you have
medical expenses, they go on
Schedule A, and you have to take
7 percent of your adjusted gross
income and subtract that from
your medical expenses, so it
leaves you with a very watered
down deduction, if any at all. And
even then you have to be able to
itemize before you can benefit
from whatever remains. So you
go from a really poor deduction if
you have no HSA, to a right-oft-
the-top deduction with an HSA.”

Individuals who do not make
many withdrawals from the
account may end up with addi-
tional funds for retirement. “If
you go down the road to age 59,”
says Medlin, “and you have
money in your health savings
account that you haven't used,
you're allowed to move that over
to your IRA, and then you can
add that to your retirement. Of
course, it will be taxed when you
take it out of your IRA.” Or, if you
leave the money in your HSA
until you turn 65, you can access
these funds for any reason, tax-
free.

“It's really good for self-
employed people,” says Medlin.
“You can take your medical bills
right off the top.” It works well,
too, for smaller businesses with
few employees.

Experts say that HSAs and
their high deductible health
plans are not for everyone. Since
HSAs work best when the money
isn't used, people with increased
health problems may find it diffi-
cult to accrue any tax and savings
benefits from their account. And
if you don't already have a high
deductible health plan, you may
be turned down for one if you
have health problems.

Should you opt for an HSA,
you'll need to be more conscious
of costs. Instead of letting the
insurance company make the
decisions, you will have to
assume a more active role in your
own healthcare decisions.
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Horseshoe Bend Water District plans for the future

by Mike Bissell

There are some things you'd
think you'd be better off not
knowing: how sausage is made
and where sewage goes, for
instance. Ignoring a problem
though, is not necessarily the
best way of handling it. With the
continuing growth at the Lake of
the Ozarks not showing any
signs of abating, the Public
Supply Water District Number 4
of Camden County, (Horseshoe
Bend) is planning for the future.

John Summers is the General
Manager of the Water District for
Horseshoe Bend. He explains
how the Water District, in along
with the Village of Four Seasons,
(which is paying half of the cost)
and the Four Seasons Lakesites
Property Owners Association are
addressing the projected needs
of the future.

“The thought process behind
it is, we know eventually we're
going to need central sewers on
Horseshoe Bend,” Summers
said. “With the way second tier
lots are being built and with the

density we're seeing, the old sep-
tics and aerated septics just
aren't going to be enough. And,
of course, the long term goal is to
keep the Lake water quality
where it needs to be.”

Scott Consulting Engineers
out of Springfield, Missouri is
conducting the study of
Horseshoe Bend. Their primary
focus is to look at what the pop-
ulation of Horseshoe Bend is,
what kind of continued popula-
tion growth can be expected and
how much sewage flow can be
anticipated. Ultimately, a deci-
sion will have to be made as to
whether that flow should be
treated on Horseshoe Bend, or in
conjunction with the existing
regional treatment plant. Having
the best information available is
essential to making good deci-
sions, and their analysis should
be completed by the end of this
year.

“They’re basically starting
from scratch,” Summers
explained. “They’ve come in and
taken a map of Horseshoe Bend

and an aerial photograph taken
by the county, and are simply
counting existing houses, condo
units, duplexes and what have
you, to develop their population
numbers so they can see what is
here today and what they expect
to be here twenty years from
now. With that information, they
can develop plans for the infra-
structure and the treatment
facilities which will be needed to
handle the anticipated flow.
What we have so far, from what
has already been developed, is
that he believes that the existing
flow on Horseshoe Bend is
somewhere in the range of 1.7
million gallons a day. If 90 per-
cent of the lakefront is built up,
and if 40 percent of the second
tier is built up, then you would
expect that figure to go up to 2.5
million gallons a day. These fig-
ures are preliminary, however,
but to give you a comparison,
the plant which serves Osage
Beach and Lake Ozark is right
now a 2.4 million gallon per day
plant.”

Any sort of comprehensive
plan will of course be expensive
to implement. The water district
is the primary contact and the
engineering company will turn
the report over to them. From
there, costs will be charted to
help get a clearer picture of what
the best options will be and what
rates for potential customers will
be.

“We're at a bit of a disadvan-
tage in comparison to some of
the other municipalities around
the area,” Summers said,
“because we dont have any
other source of revenue: we don't
have a sales tax or property tax.
The only money we can get, is
grant money, loans from the
state, or what we collect from our
customers.”

“The way it works, to over
simplify,” Summers continued,
“when utilities make an invest-
ment in a plant, it’s going to cost
you so much to maintain the
plant, just like you'd make a pay-
ment on your house, you make
payments on your infrastructure

and pay for the plant. Then you
figure out how many customers
you're going to have and spread
that cost over the customer base.
That's only a portion of your rate,
because then you have to con-
sider operating costs.”

Since the vast majority of
homes are on individual septic
systems, it's not unreasonable to
assume that there may be some
problems which at some point in
time would be addressed by a
governmental agency. “The
Clean Water Act has a section in
it about anti-degradation,”
Summers explained. “What that
addresses is, what is the existing
water quality, what is the base
water quality standard and what
do we have to do to bring it up to
the base water quality standard.
Or, if we're above the base, what
do we have to do to keep it at a
level above the base, which is
where the term anti-degradation
comes from. If the water quality
is above what the EPA deter-
mines is the baseline, then you

continued on page 40
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Hundreds attend Camdenton Medical Park open house

Camdenton, MO—
Camdenton Medical Park’s
recent open house was a huge
success, attended by hundreds
of guests. The event celebrated
the opening of the new
Camdenton Medical Park which
houses Camdenton Medical
Center, Camdenton Medical
Center Pharmacy and
Camdenton Rehabilitation
Clinic. Guests registered to win
door prizes and the winners are
listed below: ¢ John Davenport
won a $100 savings bond, cour-
tesy of Central Bank of Lake of
the Ozarks in Camdenton. e
Lynda Brown won a $50 savings
bond, courtesy of First National
Bank in Camdenton. * Dennis
Massie won a $20 gift certificate
to Senor Peppers. ® Beth Sorber

won a 20” flat-screen television. ¢
Carol J. Cox, Ashley Wilson and
Peggy Howell each won a pair of
Laker Athletic Passes. ® Harry

Vermillion, Vic Watkins, William
Moore, Paul Janssen, Theresa
Pijut, Barbara Kaufman, Paul
Janssen and Ray Duncan each

won single Laker Athletic Passes.
* Hugh Spence and John Bush
each won 1 hour massages from
Lake Regional. e+ Tom

Fuemmeler, Joyce Bush and
Dean Burns each won oil
changes, courtesy of Ron Hulett
Chevrolet in Camdenton.

Bertha Burns shakes the hand of Camdenton Medical Center founder Dr.
Don Holley while Gloria Holley and Duke Burns look on
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"The great thing about democracy is that it gives every
voter a chance to do something stupid."”

—ART SPANDER

Pharmacist Gene Holman and his wife, Rosie, celebrate Rosie's 29 anniver-
sary of employment with the Camdenton Medical Center Pharmacy. She

was hired on September 13, 1977.

Physical Therapy Assistant Kelly Lucas explains the benefits of aqua therapy
to guests. The motorized lift helps patients with mobility problems get in

and out of the heated pool.

The kids enjoyed the open house too! (left to right) Kallie Davis, daughter
of Jed and Laura Davis of Camdenton, and Brennan and Brooke Richardson,
children of Clark and Sandy Richardson of Greenview.



Lake of the Ozarks Business Journal

October, 2006

Page 17

Missouri winemakers have no problem with summer drought

By Repps Hudson—AP

St. Louis, MO— At vineyards
across Missouri, as growers get
further into harvesting their
grapes, they can barely contain
their enthusiasm for the same
hot, dry weather that may have
burned up farmers’ corn crops.

These family farmers say the
recent days with 90 degree tem-
peratures, coupled with cool
nights, are a godsend for this
segment of area agriculture.

John Held, vice president of
the family owned Stone Hill
Winery in Hermann, echoed
that praise for the weather pat-
tern this summer.

“We're going to have a great
Chambourcin this year. Some of
the vidals, which are vigorous
and able to stand the heat, are
going to be terrific,” said Held,
referring to a leading white
grape many growers and wine-
makers like in the tricky weather
conditions of the Midwest.

“The grapes are building sug-
ars and reducing acidity as the
grape ripens” in the late summer
heat with the cool nights, said

Glenn Bardgett, wine director for
Annie Gunn’s Restaurant in
Chesterfield and an adviser to
the Missouri Wine and Grape
Board.

Held cautioned, though, that
the third consecutive year of low
rainfall and high temperatures is
not without costs. Specifically,
growers refer to irrigation equip-
ment and the precautions many
must take to have a strong har-
vest, as well as long-term stress
on the vines.

“It’s a great year, especially if
you have drip irrigation and
wells,” he said. “We've drilled
three wells on our vineyards.”

Drip irrigation, with its target-
ed rationing of water for the
roots that doesn't create a moist
microclimate under the vine
canopy as overhead irrigation
does, is becoming the norm for
more growers, said Jim
Anderson, executive director of
the Missouri Wine and Grape
Board.

Drip systems are more elabo-
rate and expensive to install, but
they avoid turning the underside

of grape vines into a humid
haven for fungi.

“If you're going to have hot,
dry summers, you can't rely on
Mother Nature,” he said.

In the last two decades,
Missouri growers and vintners
have nursed the grape-to-wine
segment of agriculture and
tourism into more respectability
and seen it make a larger impact
on the states’ economies.

The Missouri Department of
Agriculture estimates that 1,200
acres of grapes produced by 150
growers and 57 wineries con-
tribute $35 million to $40 million
to the state’s economy, which is a
small but popular segment of the
state’s $6 billion agriculture sec-
tor. Missouri produces about
700,000 gallons a year now,
Anderson said. Each gallon
yields about five bottles.

Anderson said the winemak-
ing sector of agriculture nation-
ally has doubled in the last
decade, with wineries in all 50
states. The total is about 4,000.

Yet growers and winemakers
worry that three consecutive

years of drought could damage
the infrastructure of vineyards.

Raising grapes in this part of
the Midwest is tricky business,
growers and wine experts say,
because several dry years in suc-
cession can damage the vines.
Freezing and thawing in the win-
ter also inflict damage.

Growers are constantly
searching for new varietals that
can adapt to the swings in the
climate, yet produce wine the
public will buy.

Unlike producers of com-
modities such as corn and soy-
beans, grape growers get no fed-
eral subsidies. But some states,
including Missouri, may give
growers and vintners tax credits
for part of their investment. And
state-funded research can be
supported by a fee levied on
wine sales.

Growers spend between
$2,000 and $3,000 an acre for
pesticides, herbicides and
machinery costs to raise their
grapes. Their investment in the
trellises and vines, plus their
labor, raise their investment to

$3,000 to $4,000 an acre — or
higher, depending on soil condi-
tions, the kind of grapes and
other conditions.

And most vineyards don't
begin producing grapes until
they are three or more years old,
so the return on investment is
not quick.

While the recent siege of high
temperatures may make for
excellent wine this year, continu-
ing dry years could take their toll
on many small grape farmers’
investments and work, often by
family members.

“The long-term effect will be
seen next year and the year
after,” said Jim Nickell, a retired
Indiana State University admin-
istrator who raises seven vari-
eties of grapes on 46 acres in
linois’ Calhoun County.

He also grows corn and soy-
beans, but expects his grape har-
vest to be among his best.

“The quality of the juice and
the berry is terrific,” he said.
“The dry weather is almost a
vintage. As far as the yield is con-
cerned, we're going to be down.”
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Blue Moon Pet Sanctuary saves abandoned animals

Saint Francis of Assisi would
no doubt have been proud of
five local women who have ded-
icated a large portion of their
lives to one of his favorite causes
— the animals. Blue Moon
Sanctuary officially became a
reality in the Fall of 1999 thanks
to the efforts of Mary Ann
Golden, Judy Laber, Carole
Killebrew, Adrienne Kimmons
and Pat Lamport.

“Most of the animals brought

Joplin

to us eventually go out to good
homes but a large number
remain unadoptable for a vari-
ety of reasons, from being too
old, handicapped or simply hav-
ing too many special needs,”
Golden says. The women typi-
cally care for up to 120 animals
at a time, including numerous
blind dogs.

Divided by their individual
homes it makes for busy days
and nights. Most have business-
es or jobs to attend to and caring
for up to 25 pets at a time
requires skillful time manage-
ment — especially when some
animals are on special diets or
need particular meds. The pri-
mary purpose of the sanctuary is
to find homes for unwanted pets
and thus far they've adopted out
more than 1400 animals,
according to Golden. “We try to
help out in any way we can,
mostly in securing good homes.
We try to match up the right pet
with the prospective owner.”
The public may also browse the

sanctuary's website to see pho-
tos of adoptable pets.

Wishes

As a 501(c) 3 corporation, all
donations to Blue Moon are tax
deductible. Some local busi-
nesses have been generous with
donations while others plan
events such as the recent golf
benefit at Osage National Golf
Course. Proceeds from this
event and those upcoming will
help a vast number of animals in

need, apparently a number
that's growing daily. As the costs
of living creep upward, throw
away pets continue to be one of
society's black marks. Horror
stories abound.

“I think people would be
shocked at the cruelty we see,”
says Golden. “People not only
dump animals and their babies,
they shoot them, run over them,
starve them, pour bleach on
them. We normally don't handle
large animals but we recently
helped out with a horse that had
been ridden so hard it's hooves
were literally coming apart.
We've seen it all and believe me,
you have to learn how to deal
with it in order to be of any
help.”

The women stress the fact
that they are here for the pets —
not the pet owners. Some folks
seek out the sanctuary to help
pay spaying and neutering costs
but money is tight and making
ends meet is tough enough as it
is. Working with local and area

veterinarians is a constant
necessity but few if any mone-
tary breaks are given. Golden,
who has a wildlife permit, also
dedicates a portion of her time
attending to injured and
orphaned wildlife. Those ani-
mals, from squirrels and birds to
raccoons, are rehabilitated and
released back into the wild.
Help is always welcomed,
from donations of time to gifts of
money or pet food. Other ways
to assist include donations of
furniture and household items
to the group's Thrift Shop at 167
East Hwy. 54 in Camdenton
(next to Subway). Volunteers are
always needed to sort through
merchandise and assist in shop
operations. For more informa-
tion on Blue Moon Sanctuary
call 573-317-9385 or 317-1655.
You may also log onto one of the
following websites:
www.BlueMoonSanctuary
@Petfinder.com or email blue-
moon@zigs.net.

Missouri stops nursing homes from offering payday loans

Kelly Wiese—AP

Jefferson City, MO— Dozens
of Missouri nursing homes have
been running payday loan oper-
ations, but the state is putting a
stop to it.

The state Department of
Health and Senior Services said
Tuesday that 74 of the state’s
1,171 long-term care facilities
have been offering payday loans
to their workers. The practice has
been allowed since 2001, but the
facilities need state permission
to run another type of business
within a nursing home.

The department began deny-
ing renewal requests and any
new requests late last month.
Nursing homes were notified by
letter of the change in policy,
department spokeswoman
Nanci Gonder said.

Gov. Matt Blunt said payday
loan companies usually charge
very high fees and should not be
taking advantage of nursing
home employees.

“Payday loans typically charge
exorbitant amounts in interest
for those who borrow from
them,” Blunt said. “Employers
should not be making money off
the wages they pay their hard-
working long-term care facility
employees.”

Jon Dolan, executive director
of the Missouri Health Care
Association, which represents
the nursing home industry, said
a small fraction of nursing
homes have offered the service
and described it as a fringe bene-
fit for workers, not a predatory

lending scheme.
“This is a long-standing prac-
tice based on small-town

employers helping employees,”
Dolan said Tuesday. “We by no
means are running payday loan
operations. We are providing a
small benefit to employees that
otherwise don't have access to
credit and don't like the bank
charges for bouncing checks.”

Still, he said, the industry
understands the concern that
such a system could be abused
and would comply with the
change.

Rules governing long-term
care facilities allow nursing
homes to operate activities
directly related to running the
homes, and Blunt said payday
loan operations don't fall within
that category.
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If you think gas is expensive, price the fries

With the world searching for
gasoline fuel alternatives, one
has come to the forefront in
recent months— biodiesel. The
clean alternative uses other
organic materials instead of
petroleum to power vehicles.
One of the most popular is cook-
ing oil, such as those used in
large fryers in restaurants.
Biodiesel puts out 43% less car-
bon monoxide and 55 percent
fewer particulates than diesel
fuel.

“The popularity of biodiesel—
made from vegetable matter
instead of fossil fuels— will tight-
en the supply of vegetable oils”
said William Camp, vice presi-
dent of Archer Daniels Midland
in a presentation recently.

According to industry experts,
the tightening of vegetable oil
supplies could cause consumer
retail food prices to increase.
Look for those McDonald’s fries
to cost a bit more, they say.

Martin Tobias, the CEO of
biodiesel company Imperium
Renewables concurs stating “I do
think there will be a crimp in
vegetable oil supplies in three to
five years.”

Archer Daniels Midland’s
Camp says part of the problem is
the need for 7.5 pounds of oil to
make one gallon of biodiesel.

The firm has already installed
the capacity to produce 135
million gallons domestical-
ly and another 300 million
gallons in Europe. They
plan to open a plant to con-
vert soybeans into biodiesel
in Missouri, along with one
using Canola oil in North
Dakota. Camp says that oils
now used for food export
will be turned instead into
fuel.

Imperium  estimates |
they will be able to produce
100 million gallons per
year— and is negotiating
for large expanses of land to
plant biodiesel crops in
North America and South
America.

Currently in the US,
ethanol used as a gasoline
additive, is in short supply
as its use is mandated in fuels
across the country. Ethanol, like
vegetables used for biodiesel
fuel, is derived from row crops,
primarily corn. Plants to pro-

For the first...

After 21 years in real estate,

duce ethanol are likewise spring-
ing up around the nation.
Annually, the US uses 62 bil-
lion gallons of diesel fuel, so
biodiesel barely shows up on the

Imperium Renewables’ Martin Tobias

grid. Total worldwide consump-
tion of biodiesel is 75 million gal-
lons. Experts warn however, the
use of biodiesel will grow to 2 bil-
lion gallons per year in the US

and 2.5 billion in Europe in less
than five years.

Tobias said that if done cor-
rectly, biodiesel can be less
expensive. Most producers can
manufacture biodiesel for
about $65 a barrel
Imperium’s cost is $54.50.
Similar to gasoline, which at
this time are mid-60’s.

In 2007, Imperium says
they will have costs down to
$30 to $40 per barrel, Tobias
said. However, the US gov-
ernment currently subsi-
dizes biodiesel production
(along with other fuels) to
the tune of 99¢ per gallon
(nearly the entire cost of
production on a barrel of
biodiesel currently).

Tobias says “We've been
cheaper than diesel fuel for
the year. At $30-40 crude
equivalent, we should be
able to compete with crude
all day long.”

The fuel’s production
costs will rise dramatically
should the controversial fuel
subsidies be cut, however.

Imperium lowers its produc-
tion costs by using a variety of

1,200 transactions and over $300 million

in sales,

and mortar that I sell.

I ve learned it s not j@¥orudsdinmkson our clients
and knowing the Lake marke

ities,

and last word...

foodstocks like palm, canola and
soybean oils.

Initial costs are lower for
Imperium as well. Currently,
startup capitol expenditures per
gallon of production are 50¢ for
biodiesel compared to $2 per
gallon for ethanol.

Right now, the market is
small, but with foreign and
domestic automakers bringing
more efficient diesel vehicles to
the market in the very near
future (biodiesel burns with little
or no alterations in these vehi-
cles) demand will skyrocket.

With ethanol costlier to pro-
duce, market experts see more
biomass materials being divert-
ed to biodiesel and less to
ethanol. Hybrid vehicles have lit-
tle effect on the market, Tobias
indicated, “A clean diesel engine
gets better mileage than a
hybrid.” he said. Hybrids have
also recently come under scruti-
ny with market analysts saying
the pay-off for savings versus
purchase cost was overstated,
and the vehicles offer little or no
real economic savings over the
life of the vehicle.
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Strategies to make shoppers buy more, stay longer

Have you ever went into a store
to pick up a few things only to find
yourself walking out with twice as
much as you intended? That’s no
accident.

Large retailers like Wal-Mart, K-
Mart, Target and the like spend
millions in year on marketing and
merchandising, with specialists
paid to do nothing but get con-
sumers to buy more. They achieve
part of this through the strategy of
how they design and stock their
stores. They have architectural and
merchandising firms who study
every aspect of a shopper’s trip
through the location.

They look for ways to get them
to strategically pause, spend more
time in a given area— even how to
make them feel better about a pur-
chase through comparative dis-
plays.

What can smaller retailers do to
maximize their efforts without the
millions to spend?

Here's some tips to allow you to
use some of the strategies the big
companies do.

Slow them down

Some customers, especially
men, are likely to dash into the

Cakes for any Occasion

store, get only what they need, and
hurry out the same way.

Aisle order helps retailers keep
people in the store longer, maxi-
mizing their exposure to the goods
for sale. By placing major brands in
the middle of the aisle, and off-
brands closer to the ends, they
make sure that the customer has to
spend the maximum amount of
time getting to the item they want.

Fragrances

Don't overlook the power of
smell. Aromas like apple pie and
brownies will make grocery shop-
pers hungry— hungry customers
generally buy more impulse items.
Baby powder scents can remind
people of newborns and relax
them, getting them to linger longer.

Supermarkets, to entice more
customers, pump out the smell of
fresh baking bread constantly giv-
ing the impression it is baked fresh
throughout the day.

Customer Service

Stores that personally greet cus-
tomers with direct eye contact and
give them a cart or basket have a
better chance the shopper will feel
uncomfortable putting just one
item in them. The eye contact tells

Chocolats
Covered
Petite Fo

Gourmet

them theyre being watched, and
can cut down on shoplifting losses.
In any event, shoppers should have
to alter their path into the store to
avoid a cart or basket.

Curved aisle ends

Many retailers curve the ends of
their aisles to ensure the eye never
has to leave the items for sale.
Displays are often put at the end of
aisles to promote certain items, as
the shopper walking down an aisle
will approach an end display head
on as opposed to at right angles as
with the rest of the aisle.

Guiding customers

Retailers like Sears and JC
Penney’s have figured out that the
longer they keep you walking
around, the more likely they are to
get you to buy something. They
routinely layout the store in a cir-
cular format, forcing the shopper
to navigate the entire circumfer-
ence to get back to the exits. They
never allow aisles to traverse the
store straight across, instead form-
ing virtual mazes with aisles, each
at right angles to another.

Flooring

Flooring is often used to direct
customers around the store. Hard
surfaces like tile and wood discour-
age shoppers from staying in the
thoroughfares— plush cushiony
carpeting lures them into high-
profit margin areas. Once in a
while, you'll find rugs in areas of
grocery stores to slow people
down— usually around non-food
(hence high-profit) items.

One American supermarket hit
on the idea of imbedding a hop-
scotch area into the floor in the
breakfast cereal aisle to get the chil-
dren playing there begging Mom
and Dad to buy their favorite
major-brand high profit cereal
placed strategically next to it.

Supermarkets sometimes use
slightly smaller tiles on the floor in
the more expensive areas. A cart in
these areas “clicks” (the wheel
sounds on the floor) faster making
shoppers think they are going too
fast and subconsciously slow
down. Obstacles are often also
placed in areas where shoppers go
fast.

Item placement

Grocers have also known for
generations that you always put
the items in the highest demand in
the very back of the store. This
forces the shopper who came in for
bread and milk to walk all the way
through the other items to get what
he came for— and increases the
chances they’ll buy more items
than they intended.

Likewise, the changing rooms in
well-planned clothing stores will
always be in the very back, next to
very high-profit items. People wait-
ing to get into the changing rooms
browse immediate displays.

You might well also imagine
that the goods for sale next to the
water fountain and bathrooms,
and in the checkout lines would be
the highest profit margin items in
the store.

.99¢

Irrational pricing is putting the
price of items at say 4.99 instead of
5. Obvious as it may seem, appar-
ently “The reason offered for not
instead rounding $4.99 to $5.00 is
based on memory processing time.
Rounding upward involves an
additional decision compared with
storing  the  first  digits.
Furthermore, due to the vast quan-
tity of information available for
consumers to process, the infor-
mation on price must be stored in
a very short interval. The cheapest
way to do so, in memory and atten-
tion terms, is by storing the first
digits.” Therefore customers per-
ceive to be getting a better deal
than they in fact are.

Mess up displays

Retailers will often mess up
some displays to make them look
as if other customers have been
sorting through them. Shoppers
are hesitant to mess up perfectly
setup displays.

Mirrors

Mirrors slow people down. Due
to vanity, mirrors are regularly used
on the front of stores to make peo-
ple pause and look.

Price

Price often influences shop-
ping. By placing the higher-priced
items closer to the front of the
store, retailers trick shoppers into
believing they've gotten a bargain
when they get to the lower priced
items in the center and back of the
store. It plays on their sense of
comparison— they’re more likely
to spend money on add-ons and
accessories when the initial item is
considered to be lower priced.

Colors

Believe it or not, some shades
affect how we buy and how much.
Warm pastels tend to put people at
ease and retain them longer, while
Purple is apparently likely to make
customers feel like spending
money.

Seeding the returns

Blockbuster Video realized that
when movies are in demand and
not on the shelves, some cus-
tomers will go to the return area in

order to pick up new films before
they are returned to the shelves. In
order to boost the sales of older
films, the company decided to
“seed” the returns area with films
that have not been rented in order
to make them seem more popular.

The Right way

People are most likely to head to
the right as they enter the store.
Research bears out the strategy of
placing the most prominent dis-
play with items you want to sell the
most just to the right of the
entrance.

Places to sit

Sure, they are used by stores to
allow shoppers a chance to rest,
benches also accomplish a couple
other things. They keep the cus-
tomer in the store longer, and they
allow them to gaze on strategically
placed merchandise. Items placed
at eye-level to a seated resting
shopper have higher sales volumes
than in other parts of the store.

At outdoor strip-type shopping
centers you will find benches face
the stores and not the highway—
customers then remain focussed
on shopping, not leaving.

Mix it up

Stores that re-arrange items
often keep the customers moving,
looking for the items they want, or
making contact with salespeople—
giving them the chance to be
upsold and to pick up more items
while looking.

No windows

Department  stores  and
Shopping centers will not have
many windows. Instead they rely
upon artificial light and air condi-
tioning. This is to remove the shop-
per from contact with the outside
world and the constraints of time
(seeing it go dark outside). There
are also few or no clocks. Vegas
casinos are a prime example of
this.

Music

Store music is also an important
factor. Retailers don't want people
to hurry through, so they use
music that is at a slower tempo,
that relaxes and slows down shop-
pers.

Salesmanship

It's okay for your staff to ask
“would you like fries (any product)
to go with that? Upselling is the
easiest way to increase sales. When
offered an upsale, 47% of con-
sumers in studies have said yes,
mostly to avoid possible con-
frontation. Keep up-selling until
they say no.
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GLIMPSES OF THE LAKE'S PAST

With Dwight Weaver

TWIN BAYS RESORT

Once Lake of the Ozarks
became a reality in 1931, fishing
camps and resorts quickly sprouted
in the Gravois Mills area, a spurt of
growth along the shores of the
Gravois Arm of the Lake largely

stimulated by an invasion of
Kansas City fishermen.

L. O. Williams built Twin Bays
Resort in 1931-32 at the 8-mile
mark on the west bank of the
Gravois Arm. Neighboring resorts
soon included Clearwater Resort,
Gatlin's Rocky Comfort Resort,

Navajo Beach Resort, Two Waters
Resort, Washburn's Point Resort
and Happy Days Resort, all located
between the mouths of Soap
Creek Cove and Little Gravois
Creek.

Twin Bays was at the end of
Lake Road 5-5, later designated 5-
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14 and now called Twin Bays Road.
The resort started with just a few
cabins but quickly grew to a com-
plex of 36 cabins and several large
buildings. In the old postcard view
shown here, we see the resort’s
beachfront and the largest building
on the property, which housed the
camp office, café, grocery store
and dance hall.

Williams died in the late 1930s.
His estate managed the resort until
it was sold in 1947, after which the
resort went through a succession
of owners and managers. Twin
Bays Resort, which no longer
exists, was a favorite weekend
retreat of Kansas City fishermen
for more than 50 years.

This vintage postcard image
is from the collection of H.
Dwight Weaver. The photogra-

pher and pub-

lmsipewes  Jisher are
-.lllﬁ'ﬂ;_ unknown.
8 Weaver is the

- —
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author of three
books on the
history of

Lake of the
Ozarks.

Condominium <Multi-Family «Commercial Specialist

“History & Geogmphy of Lake
of the Ozarks, Volume One,” his
newest book, is now available
from Stonecrest Book & Toy in
Osage Beach or by mail. For
information, contact the
author at dweaver@socket.net
or call 573-365-1171. Other
books on the Lake by Weaver
are available online at
wwuw.lakeozarksbookandpho-
to.com
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Dale Carnegie inducted into Missouri hall of fame

By David A. Lieb—AP

Jefferson City, MO—
A half century after his
death, self-improve-
ment speaker and
author Dale Carnegie
was honored
Wednesday in his
native Missouri, thanks
to some influential peo-
ple won over by his
motivational methods.

Carnegie, known for
his best-selling book
“How to Win Friends
and Influence People,”
was inducted into the
Hall of  Famous
Missourians — joining
the likes of Harry
Truman, Walt Disney
and 22 others whose
busts are stationed in
the Capitol’s third-floor
Rotunda.

Although Carnegie
died in 1955, just shy of
his 67th birthday, sever-
al of his protégés were
present to dedicate the
bronze bust during a
ceremony in the House
chamber.

Thomas J. Kennedy
of Missouri, DDS, P.C.

“Mr. Carnegie con-
sidered Missouri the
foundation of who he
was,” said Michael
Crom, Carnegie’s step-
grandson and the exec-
utive vice president of
the Hauppauge, N.Y.-
based firm  Dale
Carnegie Training.

Carnegie was born
into a farming family in
Maryville in 1888 and
enrolled at age 16 at
Warrensburg State
Teachers College, now
known as Central
Missouri State
University. It was there
that Carnegie overcame
his  embarrassment
about his family’s
poverty — evidenced by
his short pant legs and
his three-mile horse-
back commute to the
college — by joining the
speech and debate
team, Crom said.

Carnegie sold corre-
spondence courses to
ranchers after earning
his teaching certificate,

and Associates

General Dentistry

then sold bacon, soap
and lard for Armour &
Co., making his Omaha,
Neb., sales territory
tops for the firm nation-
ally. Carnegie later
moved to New York City
and began teaching
public speaking in 1912
ataYMCA.

His firm, Dale
Carnegie Training, con-
tinues today — focus-
ing mainly on business
people — with a net-
work of more than
2,800 trainers and
offices in about 75
counties. It boasts that
more than 7 million

people have taken Dale
Carnegie Training
courses.

Among Carnegie’s
former trainers is state
Rep. Terry Swinger, D-
Caruthersville, who
credits the courses with
giving him the confi-
dence to communicate
with people — either
one-on-one or in large
groups.

And because we're not specialists,
we can also offer:

Immediate Dentures
Replacement Dentures
Relines & Repairs

Crowns & Bridges

plus much more all at
a fraction of the cost!!
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Starting At
$295!!

Members of the Hall
of Famous Missourians
are selected by the

speaker of the Missouri
House of
Representatives — in

this case, Rep. Rod
Jetton, R-Marble Hill,

who said he read
Carnegie’s popular
book while taking

speech and communi-
cations courses at
Southwest Baptist
University in Bolivar.

From Carnegie’s
writings, Jetton said, he
learned how to shake
hands, look people in
the eye and appear con-
fident. But most of all,
he learned to be con-
tent and to grow from
failures instead of stew-
ing over them, he said.

Funding for
Carnegie’s bust came
from Central Missouri
State University and the
House speaker’s annual
golf tournament.
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Never Forget

Here it is the five year anniversary of 9-11; I'm sure we can all vividly
remember exactly what we were doing that fateful morning when we
heard the news. How easily it seems that we have forgotten. In the weeks
and early months following 9-11, there seemed to be a united, bi-partisan
resolve across the country to bring these criminals to justice, and do every-
thing within our power to defend against future attacks, and ensure that
this devastation never happens again. Al of that solidarity seems to have
gone by the way side.

| can't believe all the negative press about our economy, and the way
our country is pursuing the war on terror. | mean who are these naysayer's
kidding? Who among us would have ever guessed that our economy
would have recovered as quickly as it did, or to the extent that it did? Who
would have believed, five years after 9-11 our country would not have suf-
fered another terrorist attack?

Let's face it, our economy has been on fire for the last several years; the
stock market is at an all time high, the unemployment rate is at an all time
low at 4.7% (which means that the only people who don't have jobs don't
want them), and even though people have recently paused because of the
raise in interest rates this year; rates are still historically extremely low.

As for the ongoing war on terror, the fact that we haven't suffered
another terrorist attack, and that we have fortunately thwarted several
attacks, says a heck of a lot for our countries readiness since 9-11. Let's not
forget that we have killed or captured over three fourths of the terrorist
leaders, helped create democracies and free elections in two countries in
the heart of the Middle East, and liberated over fifty million people! That is
one heck of an accomplishment by anybody's standards.

Our country is at war against fanatical terrorists who will stop at noth-
ing to kill all Americans; they want to destroy our way of life and every-
thing that we believe in, and have fought for, for over two hundred and
thirty years. You can not negotiate with them, or reason with them. We
must take the fight to them, hunt them down and kill them or sooner or
later we will experience a holocaust that makes 9-11 look pale by compar-
ison.

So why is it America’s responsibility? Why are we the ones who have
to solve the world's problems? Why is it our job to pay for and fight for
democracy across the world? The answer is simple; no other country has
the will or the military might, and we are the only country who can lead
this fight. It is our time in history to again stand up and fight for what is
right. We are one of the youngest countries in the world, but we are the
oldest democracy!

I hope that on this five year anniversary that we all reflect back on that
dreadful day and remember what we long to forget. | pray that all
Americans stay united in our cause, and strengthen the State of our Union.
We can continue to debate the best way to take the fight to our enemy, but
take the fight to our enemy we must. A wise man once said; united we
stand, divided we fall. We must be victorious, must be united, and we must
stay the course.

God bless all the citizens and first responders who lost their lives on
that horrible day, as well as all Americans who have fought and died for
our country, and our way of life so that this nation will not parish.

Merlyn Vandervort, CR, CGR

President,

Horny Toad Inc.

Millennium Group of Companies

Annual subscription rate via third-class mail in the United States is
$36.00 per year, subject to change without notice. Credit Card orders are
welcomed, please call with card information.

(573) 348-1958 e Fax: (573) 348-1923
www.lakebusjournal.com ebusinessjournal@charterinternet.com
Mail your check or money order to: Benne Publishing, Inc.,
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Judge orders tobacco tax increase onto Missouri's ballot

By David A. Lieb—AP

Jefferson City, MO— A state
judge on Monday ordered a pro-
posed tobacco tax increase to
appear on Missouri’s Nov. 7 bal-
lot, ruling that supporters had
gathered enough valid petition
signatures.

The decision by Cole County
Circuit Judge Thomas Brown
overturns a decision last month
that the amendment had fallen
274 names short of the required
mark in the Kansas City area.

Opponents pledged to appeal
Tuesday to the Western District
state Court of Appeals.

The proposed constitutional
amendment would raise the
state’s 17-cents-a-pack cigarette
tax to 97 cents and increase taxes
on other tobacco products to 30
percent of the manufacturer’s
invoice price, instead of the cur-
rent 10 percent. Projected pro-
ceeds of at least $351 million
annually would go toward health
care and anti-tobacco programs.

Contrary to the conclusion of
local election authorities and
Secretary of State Robin
Carnahan, Brown ruled the ini-

tiative had more than the 23,527
signatures required from the 5th
Congressional District.
Carnahan had previously deter-
mined that supporters submit-
ted enough signatures of regis-
tered voters in five other dis-
tricts, as required by law.

Brown found that an addi-
tional 1,004 signatures should
have been verified as valid by
local election authorities in the
5th District. Attorneys for the
Committee for a Healthy Future,
which is sponsoring the ballot
measure, had argued that has
many as 1,058 valid signatures
were not counted by election
authorities.

The judge also cited testimo-
ny from representatives of the
Kansas City Board of Election
Commissioners that they had
hurried to complete the signa-
ture verification process on the
tobacco initiative and had not
followed normal procedures for
double-checking names.

After Carnahan’s initial rejec-
tion of the ballot measure, the
Kansas City election board
undertook its own re-examina-

tion and had found 314 addi-
tional valid signatures after
reviewing about one-third of the
petition pages.

The health care organizations
and patient advocacy groups
backing the tobacco initiative
had expressed confidence
throughout the court proceed-
ings that their measure would
eventually make the ballot.

“We view this as a great victo-
ry for children and all
Missourians,” said  Cindy
Erickson, a spokeswoman for the
sponsoring committee and a for-
mer CEO of the American Lung
Association of Missouri.

The ballot proposal has been
opposed by the tobacco industry
and some businesses that sell
tobacco products.

The addition of 1,004 valid
signatures leaves the measure
with a cushion of 730 signatures
in the b5th District, which
includes part of Kansas City but
also other parts of Jackson and
Cass counties.

“They as of today have an
order from a court putting them
on the ballot, but that’s not much

to cheer about when you consid-
er theyre barely on the ballot,”
said Marc Ellinger, an attorney
for the opposition group
Missourians Against Tax Abuse.

Ellinger said he hoped to per-
suade an appeals court to whittle
down that signature count.
Opponents also plan to appeal
their rejected constitutional
claims that the ballot measure
has more than one subject and
illegally appropriates money.

Tuesday’s court ruling was
reminiscent of 2002, when a
slightly smaller tobacco tax ini-
tiative also was initially rejected
by then-Secretary of State Matt
Blunt, but then ordered to
appear on the ballot by Brown.
Voters ultimately defeated the
2002 measure with 51 percent of
the vote.

Since then, most other states
have increased their tobacco
taxes. Missouri’s 17-cent tax on a
pack of cigarettes now ranks as
the second lowest in the nation.

Based on an assumed $351
million in additional annual tax
revenues, the ballot proposal
would distribute:

* $102 million for health care
services, which could be offered
through Medicaid, to
Missourians with incomes up to
twice the federal poverty level,
which is about $19,600 for an
individual or $40,000 for a family
of four.

* $102 million to increase the
Medicaid payments to primary-
care physicians and specialists.

¢ $61 million for anti-tobacco
efforts, including media cam-
paigns, community programs
and self-help programs that
encourage tobacco users to quit.

* $44 million for trauma cen-
ters and hospital emergency
rooms that treat Medicaid
patients and the uninsured.

* $38 million to “safety net”
health care clinics that treat a
substantial number of unin-
sured people.

* $4 million for emergency
ambulance services for Medicaid
patients.

The tax would take effect Jan.
1, with the programs to be imple-
mented within six months after
that.
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Nautical Decor
HandTuned Chimes
Copper Rain Chains
Lamps

Metal Wall Art

Hand Painted Wooden Trunks
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On the Strip ¢ 1508 Bagnell Dam Blvd. 964 5455

Nice Selection Of Home Decot

Furniture and
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Somethlny

Eldon bond issue

> RVASY: Word alon

whether state-based or locally
based funding is at play.) In
2005, Dr. Huff stated “We aren’t
asking for this increase
because we want to, but
because we have no choice if
we want to move the district
forward”. He went on to say
that “although much negative
information accusing the
board and district of self;inter-

\@stadd nfs@ahagpalent, ahat

is simply not the case. We need
to make up the funds that have
been pulled from us and con-
tinue to service our communi-
ty and students. We just can-
not let these kids down.” It
turned into an ugly battle that
divided the community for
some time, but eventually

A the state fund-
ing was returned (somewhat),
the levy’s $890,000 is still need-
ed to keep up with the new
requirements in education
mandated by state and federal
agencies and keep up with the
Lake area’s growing popula-
tion.

So why do they need more
money now?

The original request for the
2005 levy was 39cents — but
was narrowly defeated in the
April '05 election. In order to
assure an August ‘05 passage,
the board reduced their
request by 9 cents and asked
for the successful 30-cent levy.
Those funds were earmarked
for programs and salaries like
class-size reduction, early
childhood education (state
mandated), tutoring and safety
and security and reinstate-
ment of some “cut” positions
within the district and that is
how the funds have been allo-
cated. However, money is still
needed for maintenance of
facilities. The Eldon commu-
nity continues to demand that
their school provide services
and programs comparable to
othepar r. Huff
andﬁaﬁénﬁble to
reinstitute some of the posi-
tions and programs that had
been trimmed in the budget
cuts. But the cost of...well;
everything keeps going up and
they need to come up with the
funds to handle those expendi-
tures. Dr. Huff says that “bond
issues are brick and mortar
issues; capital improvements”

assed_decidedly on the sec-
[biar R ks ain

:I_t;hat keep the facilities in good

hape. And the good news is,

this bond issue will not require
ataxincrease. “We’ll be able to
go to the voters without an
increase, an opportunity which
has come about due to solid
financial decisions made by
the Eldon Board which
reduced district debt.” This
bond issue will enable
$3,179,886 worth of improve-
ments in the high school while
South Elementary will get
about $2,650,000 of the pro-
posed $7 million issue for
repairs and improvements
there. The money will replace
the outdated fire-safety sys-
tems, electrical services and
heating and air conditioning
are in need of
updating/upgrading, as well as
roof work on the high school,
career center, and bus barn
buildings.

The district is acting on the
recommendations of the dis-
trict’s “action team” made up of
parents, teachers and commu-
nity members that was formed
to help guide the direction of
the district and take into
account the concerns of the
community at large. “They
developed the improvement
plan,” says Huff, “with the help
of some community survey
results”. He feels confident
that the voters will see the
need for the improvements
and will show their support in
the polls. “Good fiscal man-
agement of last year’s levy is
what allowed the board to see
the no-tax bond issue this
year”, he says. “We can pay
today’s costs for repairs and
improvements now, or pay
more on down the road. The
bottom line is it’s the right
thing to do,” says Jay Dunham,
Eldon Board Member.

Dr. Huff believes that the
school is absolutely heading in
the right direction, asserting
that the goal is to keep the
buildings in good shape, the
current programs in place and
constantly improving, and
keeping the Eldon students
performance levels up or sur-
passing state requirement lev-
els. “That’s what the commu-
nity wants and deserves.”
Hopefully, he’s right — the no-
tax-increase bond request
requires a 57% majority to
pass.
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Accounting

by Brenda Christen

Tips From TNT
Computer

A necessary evil of owning a
small business is the accounting
side. For most people, it's like
telling them they have to take an
Algebra class! Groan, sigh....how-
ever, | know that a lot of people use
programs like QuickBooks to han-
dle the Accounting. | think this is
great.

QuickBooks offers several
affordable levels and one of these
is bound to suit the business
owner's needs. Simple Start is for
the fledgling business or a very
small business that doesn't have
lots of intricate accounting needs.
Pro is the next level up, has more
options and more reporting fea-
tures and good for businesses.
Premier is the cream of the crop, so
to say, if you want, it has it in there,
somewhere and is industry specific,
whether it is retail, construction,
etc.. If you have a need for some-
thing bigger than Premier,
Enterprise is the one for you.
Enterprise is for people that want
to put 20 users on at a time, it dou-
bles your database capabilities,
customize over 120 reports.

Most people, use Pro or Premier,
however, it always amazes me that
as a general rule, they don't use
QuickBooks features more. I'm not
sure if it's because they just don't
know how to use the program or
they don't understand enough
about the accounting process to
feel comfortable. Some people are
not even looking at a financial
report every month to see how the
business is doing!

QuickBooks can track your
inventory, prepare work orders,

invoices, aging reports, payables,
payroll, checkbook balances and
the financial reports just to list the
basics. | prefer to use the laser
checks for payroll and accounts
payable because it is so much eas-
ier than using the old manual style
checks. Once the data has been
put into the system, it is there for
several reports that you can find
very useful.

Payroll (I know...groan) is one
of the best | have used.
QuickBooks offers a payroll down-
load for an nominal annual fee that
will include your federal and state
forms for tax purposes. With a
press of a couple of buttons, you
have your State Withholding, FUTA,
MO SUI, Federal 941 taxes done!

Another feature | truly like can
be found in the Reports area. This
particular report is the Previous
Year Comparison. The report lists
the previous year as well as the
current year income and expenses,
side by side so you can see how
your business is doing. This is a
wonderful tool for the business
owner.

Are you in construction or
another service-type industry and
need to find out how much a par-
ticular job is costing you and exact-
ly how much profit you made on
the job? QuickBooks can do this
for you! This is has been an eye-
opener for some people. This
report shows you how much you
spent on labor, materials, overhead,
etc. This tool is effective in keeping
your costs in line and also if you
need to adjust your rates.

If you are not using QuickBooks
to do some of the neat things, yes,
I love accounting, give them a try
and see how you like them. I'm
sure that with a little persistence
and work that you will begin to see
how much QuickBooks can benefit
your business besides just writing
checks and making deposits!!
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Unique Collection of Artwork

Murals * Paintings
Instructions Available
Resident Artist
“Unknown Artist”- Dennis

Lake Ozark * 302-7667
Osage Village Outlet Mall
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PROFESSIONAL ACCOUNTING SERVICE FIRM
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Certified Public Accountant
Established in 1987

SPECIALIZING IN:

Income Tax Planning & Preparation ¢ Payroll Tax
Payroll Services ¢ Estate Tax & Planning * Real Estate Taxation
Agriculture * Small Business ¢ Contractors ¢ Individuals

Jason Blankenshlp —_ Patnc:a ngglns
Offices in Lake Ozark ¢ Tipton ¢ California

752 Bagnell Dam Blvd. Ste.
Lake Ozark 365-9400

Former tourism chair
claims retaliation by Blunt

Jefferson City, MO— The for-
mer chairwoman of Missouri's
Tourism Commission says Gov.
Matt Blunt replaced her because
she disagreed with his desired
choice of a new tourism director.

Raeanne Presley, co-owner of
Presley’s Country Jubilee theater
in Branson, claims Blunt reneged
on a pledge to reappoint her
when he instead named Monett
businesswoman Sharon Garret
to the panel on Wednesday.

“All along I was assured I
would be reappointed; I wasn't,”
Presley told The Kansas City Star
for a story published Thursday.

Presley and tourism commis-
sioner Karen Graves, who are
both Republicans, claim the
Republican governor pressured
the commission to choose for-
mer GOP state Rep. Blaine
Luetkemeyer, a banker and
insurance agent from St
Elizabeth, as the next director of
the Division of Tourism.

But Graves, of St. Joseph, said
commissioners voted 6-4 to offer
the job to another candidate -
whom she declined to identify -
with 25 years of experience in the
tourism industry.

Presley claims the pressure to
pick Luetkemeyer was related to
her removal.

“It's obvious that I didn’t agree,
so they found a replacement for
me,” Presley told the St. Louis
Post-Dispatch for a story pub-
lished Thursday.

Blunt spokesman Spence
Jackson noted Presley’s term
expired in January and said the
governor simply made a long-
overdue appointment. He said
Presley’s replacement had noth-
ing to do with the selection of the
director of the state’s tourism
division.

Graves said the commission’s

choice for director was to fly to
Missouri on Thursday to meet
with the governor, but that meet-
ing was canceled at the gover-
nor’s request. The Tourism
Commission has been expected
to fill the director's job during its
annual convention next week in
St. Charles.

Presley and Graves said
Luetkemeyer was not originally
among four finalists for the
director’s position. But they said
he became one of three finalists
when two other candidates
dropped out.

Luetkemeyer could not be
reached by the Star or Post-
Dispatch and did not immedi-
ately return a phone call
Thursday from The Associated
Press.

State law gives the 10-mem-
ber Tourism Commission the
authority to name a director for
the tourism division.

Garrett’s appointment to the
panel is subject to Senate confir-
mation.

She and her husband, bank
and trucking company owner
Glen Garrett, contributed more
than $1,200 each to Blunt's 2004
campaign, and Glen Garrett also
gave $10,000 that year to the
Missouri Republican Party, the
Star reported. They also con-
tributed $300 each to
Luetkemeyer’s  unsuccessful
2004 campaign for state treasur-
er.

Jackson said campaign sup-
port for the governor had noth-
ing to do with Garrett’s appoint-
ment.

Missouri’s tourism agency
oversees a $17.8 million budget.
The division estimates that
tourism brought $13.4 billion in
visitor spending to the state last
year.
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Sedalia woman huilds career out of hand-crafted baskets

By Sarah Daniel—AP

The Sedalia Democrat

Sedalia, MO— A rural
Sedalia mother has turned
business guru by converting
her pole barn into a basket-
making bonanza.

Debbie  Spencer has
launched Country Road
Baskets, her own line of
hand-crafted baskets sold
through home parties and
several retail locations.

The business carries more
than 70 basket designs —
including wine caddies, laun-
dry baskets, casserole carri-
ers, tissue covers, toilet paper
holders, trash cans and pie
carriers. A bread basket
comes with a warmer that
can be heated in the
microwave and placed in the
bottom.

“It’s so much fun because I
get so many ideas from so
many different people,” she
said. “Everybody has a differ-
ent use for the baskets.”

Spencer recently made a
sale of 400 baskets to the
Hermannhof Winery in
Hermann. Les Bourgeois
Vineyards in Rocheport will
also purchase Country Road
Baskets.

The path to Country Road
Baskets was smooth and
quickly traveled. Spencer, 51,
knew she wanted to start her
own business when her
youngest of four sons became
a senior in high school this
year. She thought a business
would keep her occupied.

“I just knew when the right
thing came along it would
just all fall into place,”she
said.

And did it.

A couple from southern
Missouri made baskets that
Spencer sold for them a cou-
ple years ago. She called to
place an order for a friend
and learned they no longer
made the baskets. Spencer
asked to buy their equipment

and start her own business.

The couple agreed and
spent two weeks training
Spencer, who said she made
some improvements to the
baskets and since has
designed about eight more of
her own.

Last summer, she convert-
ed an old pole barn behind
her home near Smithton into
a woodworking and weaving
room. She added a mini-
warehouse onto the building.

A Mennonite man she
hired to pour the concrete for
the building asked whether
Spencer would need help
making the baskets. He intro-
duced her to several
Mennonite women, who now
work for Spencer. A part-time
and three full-time employ-
ees make the baskets.

All baskets start from raw
materials. The wooden bas-
ket bottoms are cut from pat-
terns, the ribbon made from
sheets of wood. Ribs are

attached to the bottom, and
the women weave the baskets
using a natural or whitewash
finish. Some baskets come
with a liner, which the buyer
can choose from 18 patterns.
A rusty star, the company’s
signature is attached to each
finished basket.

“I felt there was a market
for good, quality baskets that
are reasonably priced,”
Spencer said.

She stands behind — or on
top of — the quality of the
baskets. A 450-pound man
was able to stand on an
upside down basket without
breaking it, she said.

The baskets range in price
from $7.95 for a small candle
basket to $89.95 for a large
hamper. A person could pay
more than double for the
same type of hamper from
another company, Spencer
said.

“Not everybody has 50
bucks to spend on a basket,”

Play TWO courses for the price of ONE

she said. “I really feel like we
are filling a market with a
price point that is affordable
to the average person.”

“They just sell themselves,”
said Deb Galey, who has sold
them at some parties. “It’s a
lot of girlfriends getting
together and buying baskets.”

Galey said most customers
find the price reasonable and
like picking the basket finish
and liner.

“There’s just a lot of
options there, and they'’re
affordable,” she said.

Lana Kirkman, 63, of
Barnett, bought two baskets
at her first party. One is a pet
bed that the largest of her six
cats has claimed.

“They’re  indestructible
with six cats,” Kirkman said.
“You can stand on them and
drop them. They're just plain
nice.”

Try them both! Play all day at either of our award winning

public golf courses at this reduced rate for a limited time only.

K[R8 e | e

LODGE ©

Call today to reserve
your tee time
573-365-8574 or
1-800-The-Lake

THE

FOUR

SEASONS

S OLF

RES ORI & SPA S

—H 1K

Must present this ad to redeem.
Offer expires 12-15-06.

-

Bus Jrn



Page 28

October, 2006

Lake of the Ozarks Business Journal

SHOTS

With Larry Salsman
PGA Pro, Sycamore Creek

UNEVEN
LIES

by Darrel Willman

Over the shoulder months of
the season and throughout the
winter, “Problem Shots” will be
the series with which we try to
cover the situations you will run
into on the course and how to
handle them.

For October, we'll start with
the Uneven Lie. Few courses are
flat— so you should run into this
situation fairly frequently. In
many cases, the difference
between your feet will not be as
pronounced as those we're cov-
ering here, and so may require
less adaptation.

We're on the back berm of a
green on Sycamore Creek, and
like many around the area, the
green is slightly raised with steep,
rough areas surrounding the
fringe. As you'll notice in the
photo on the right, Larry’s lie is
about a 30° angle. Larry explains
the textbook approach to han-
dling these lies.

“This is probably the one that
most people encounter— in the
Ozarks you're going to come
across this all the time,” Salsman
says, “The main thing to remem-
ber is that on a normal golf
swing, like we've covered before,
everything’s in line. Your shoul-
ders, your thighs, your feet,
everything is parallel.

“With an uneven lie, the first
instinct is to try to brace your
weight, straightening your body
up to the slope.

“What you actually need to do
is to create those parallel lines
again, but at the angle of the
slope. You always need to have

your shoulders parallel with the
slope. No matter if it’s side hill,
down hill, whatever. That's where
people get into some of the
biggest problems.

“Uphill lies, your weight is
going to go to your right foot
because you're trying to get par-
allel with it. On downhill lies, the
opposite will happen, the weight
will go to your left” Larry
explains.

As illustrated in the photo,
Larry has put his weight on his
right foot in order to “square up”
his stance with the angle of the
slope. Note the white lines indi-
cating the angle of the slope ver-
sus the vertical. While this is a tir-
ing position to hold, essentially
what Larry is trying to accom-
plish is to turn a difficult shot
into the standard, everyday shot
he would take from a level lie.

“You still need to accelerate
through the ball,” he points out,
“You need to still hit the golf
shot. If you keep your shoulders
level, you're going to smack the
ball right into the ground.

“If you keep it parallel with the
hill, however, you'll be able to
take your normal golf swing. The
only thing— you're going to have
to change your club selection in
order to hit it the same distance.

“If youre 150 yards out, and
youre on an uphill slope, you
may have to hit a 5 iron instead
of a 7 iron because the loft has
changed. The loft in effect, when
you're parallel to it, increases. On
a down slope, you do the exact
opposite. That 7 iron becomes a
9 iron because you're adding loft
to it. Youre putting all that
weight towards your left side.

“This gives people a hard time.
That's probably one of the hard-
est shots to hit well. And like any
other problem shot, you need to
practice, practice, practice.”

But there are more examples
of an uneven lie— when the ball
is above or below your feet. Larry
once again adjusts his body posi-
tion to compensate for the differ-
ence in elevation. By doing this,
he tries to keep every shot the
same, basic swing, as simple as
possible— no tricky maneuvers.

“Before we were talking about
up hill or down hill slopes— this
is for when the ball is below your
feet or it’s above your feet,” he
says, “When the ball is below
your feet, the best way to look at
it is, you want to create a normal
shot out of the lie. Keep it as sim-
ple as possible, don't try to do dif-
ferent swings for different shots.

“If the ball is below your feet,
obviously with a normal stance,
the club doesn’t reach the ground.

thing in your upper body the

) % |

call  click come by

sy T oY iUt
same, then bend more at the
knees, and lower your upper

body down to the ball. This is
kind of a hard position because
you really are low to the ground.
But that’s going to let you make
your normal swing and hit it bet-
ter.

“With the exact opposite, and
the ball is above our feet, with a
normal stance the club would be
in the ground. So we just raise up
our knees a little bit more and
choke up on the club. This short-
ens the club length.

“We can then stand a little bit
taller. Everything else will stay
the same from your waist up, but
your knees flex and rise based on
the slope. Whether it’s downhill
or uphill.”

Larry stresses that no matter
what your lie, you still want to try
and use your basic shot— with a
full backswing and a follow-
through. Striking downward into
the ball and accelerating through
the impact. It's important to
always try to strike the ball well.
If the ball isn't well hit, the
adjustments you've made to
your stance here will be useless,
as the ball won't get into the air.

As always, lessons with one of
the area course professionals is a
great way to get the basics cov-
ered— letting you think less and
enjoy the round more.
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Medical & Professional Office Space
5780 Highway 54 -- Osage Beach, MO 65065
30,000 SF Gateway building w/under-building secured private parking and convenient
covered drop-off.
e Custom Private office buildings in Phase | of the 15.6 acre office park
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eAcross from the Lake Regional Medical Center campus

e Minutes from the Grand Glaize - Osage Beach airport

*Close to Lake of the Ozarks premier shopping, dining and waterfront living
at Grand Glaize

Developed by: Contact: Frank J. Snelson
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Pauls’ Fine
Wine, etc.

CABERNET SAUVIGNON

With changes in the season
comes a change in the wines we
drink. Warmer weather lends itself
to white wines and cooler weather
brings out the red wines. This is a
good time to talk about the great
red wine grape of Cabernet
Sauvignon.

Cabernet Sauvignon is the
premier red wine grape in the
world.e It is the most widely plant-
ed and significant among the five
dominant varieties in the Medoc
district of France's Bordeaux
region, as well as the most success-
ful red wine produced in California,
and has spread to every other
major growing region.e The
Cabernet Sauvignon grape pro-
duces distinctive wines that are
tannic and can have long aging
potential.e Average aging potential
for Cabernet is 5 to 10 years in
order to achieve peak flavor.ee

Cabernet sauvignon berries are
small, black, thick and very tough
skin. This toughness makes the
grapes fairly resistant to disease
and spoilage and able to withstand
some autumn rains with little dam-
age. It is a mid to late season ripen-
er. These growth characteristics,
along with its flavor appeal have
made Cabernet Sauvignon one of
the most popular red wine varieties
worldwide. Long thought to be an
ancient variety, recent genetic stud-
ies have determined that Cabernet
Sauvignon is actually the hybrid
offspring of Sauvignon Blanc and
Cabernet Franc.

HYPERLINK " http://www.biolo-

gy.uch.grigvd" \t "_blank" The
best growing sites for producing
quality wines from Cabernet
Sauvignon are in moderately warm,
semi-arid regions providing a long
growing season, on well-drained,
not-too-fertile soils. Vineyards in
Sonoma County's Alexander Valley,
much of the Napa Valley, and
around the Paso Robles area of the
Central Coast have consistently
produced the highest-rated
California examples.

Cabernet Sauvignon Taste char-
acteristics:® dark cherry, cedar,
tobacco, black currant, cool climate
growth can give green pepper or
olive. Up to 18 months of aging in
small oak barrels before bottling
Cabernet is common in order to
achieve more complexity.

In the mouth, Cabernet can
have liveliness and even a degree
of richness, yet usually finishes with
firm astringency. Some of the
aroma and flavor descriptors most
typically found in Cabernet
Sauvignon are:

| have dedicated October
Cabernet Sauvignon month at
Paul's Supermarket. There is no
better month that October to get
back into Cabernet Sauvignon. As
a way to show this look for great
deals on Cabernet Sauvignon at all
of the stores.

October’s Cabernet Sauvignon
Recommendations:

Atlas Peak, Geyser Peak, Clos
Du Bois, Simi Landslide, Estancia,
Wild Horse, Franciscan, Seven Hills.

And don't forget to check out
the vast selection of highly sought
after wines in Lake Ozark’s Wine
Cellar!

Steven Hermann
Paul's Supermarket

DVD chips ‘to kill illegal
movie copying online’

Embedded radio transmitter
chips to track movie, music and
software discs.

DVDs will soon be tracked
with embedded radio transmit-
ter chips to prevent copying and
piracy, according to the compa-
ny which makes movie discs for
Warner, Disney, Fox and other
major studios.

The technology, which can
also be used for Blu-Ray and HD-
DVD discs, will allow movie stu-
dios to remotely track individual
discs as they travel from factories
to retail shelves to consumers’
homes.

Home DVD players will even-
tually be able to check on the
chip embedded in a disc, and
refuse to play discs which are
copied or played in the ‘wrong’
geographical region, the compa-
nies behind the technology
expect.

Ritek is the world's largest
DVD maker, and its U-Tech sub-
sidiary will make the discs.

U-Tech and IPICO, the com-
pany behind the RFID chips
used in the discs, announced
today that production of the
‘chipped’ DVDs will begin at

continues on page 49
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Fascinating gadgets and gizmos

for the kid in all of us

USB-powered gadgets bring a bit of fun and practicality to the office

Your USB port (Universal
Serial Bus) has grown to
become more than just a port
for peripherals. It's quickly
becoming a source of power for
a collection of the most amaz-
ing gadgets. With the populari-
ty of the USB interface, even
computers three-to-four years
old are still going to have a few

does however clean crumbs out
of the keyboard with the attach-
ments and gets rid of stray dust
on the monitor. About $12.
Heated USB gloves, which can
also be found on funusb.com,

position? Just $17 at
thinkgeek.com.

For allergy sufferers, or just
those that appreciate fresh air,
the USB air ionizer at $20 adds
comfort to your cubicle
(usbgeek.com).

And finally, for the over-
a worked, RedEnvelope.com will
sell you the USB Beverage
Chiller, which can keep a can of

cleaner, sold on internet sites
including funusb.com. Not a lot
of power here, but remember we
are dealing with just 5v DC. It

ports.

Computers without ports
can be equipped with an add-
on PCI interface card.

First up: a USB vacuum

may work well for those who
work in an office where air con-
ditioning gets chilly, or those
with drafty offices. $22 for toasty
fingers.

The USB Pencil Sharpener
stays always within reach, and
does a surprisingly good job of

putting a tip on your pencil while
catching the shavings. Takes a
bit, though. About $17.

soda (or another beverage, when
necessary) chilled all day and all
night— a bit extravagant at $40.

A USB Paper Shredder, which
can be bought on usbgeek.com,
insures your sensitive papers
stay private. Provided they’re
4.8” wide or less. $32.

For stuffy desktops, check out
the USB-powered fan, which will
give you a nice little breeze, just
$11. Need a bit of light that you
can take anywhere, needs no
outlet, and is adjustable to any

Osage Beach Screening Clinic
October 12, 2000, Stone Crest Mall

7:30 a.m. to 1 1:00 a.m.

Free Screens
Vision -
Glaucoma
Body Fat Analysis
Blood Pressure
Colorectal Cancer Kit
Nutrition Consult
Pulmonary Function

[ AKT

©

REGIONAL

High~—collsi=— T A L
www.lakeregional.com

—

For more information,
call 348.8222 .

Other Screens

Complete Blood Count $3
Blood Chemistry Profile $10*
Prostate Cancer (PSA) $15

Thyreid Panel; $25

| >’<Requires.12—14 hours fast, water
and black coffee are acceptable.
Take all routine medications.

Winner of the

B

Missouri
Quality
Award

WWww.mqa.org

Main Hospital 348.8000 ~ Emergency Room 348.8100 ~ Physician Referral Service 348.8385

54 Hospital Drive, Osage Beach
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Deciphering the adolescent,

This is Part Two on decipher-
ing the adolescent, from last
month-- Ed.

By Dr. Paul Donahue— AP

This story reminds us that
adolescence is a huge transition
for a boy and his mother, one
that both of them are usually not
so well prepared for.

We listen to a mother's
poignant rendition of all the new
experiences that have burst onto
the scene: the big feet, the
deodorant, the voice change, the
calls from girls. These don't all
occur at once of course, but for
many parents it sure feels that
way. All of a sudden they have a
junior man or woman standing
in front of them, and the old rule
book doesn't seem to apply.

And it's not just the way their
children look. It's the language,
the attitude, the furtive glances
to see if their parents are watch-
ing them. Though a little hard to
take on a daily basis, these
changes are not unhealthy.
Adolescents may act funny — all
that bravado, the dismissiveness,
the too-cool-for-you looks — but
their behavior makes a lot of
sense developmentally. What are

they really telling us after all with
their different tastes in clothes,
in music, in food? That they are
different from us, separate, inde-
pendent.

They also want and need
more privacy. A big part of grow-
ing up is having the right to keep
your thoughts to yourself and to
be more responsible for your

own actions. Teens need oppor-
tunities to practice handling
these adult-like privileges. If they
are too sheltered or too carefully
monitored all the time, they
can't really learn to think and do

CHANCGE YOUR MIND,

NOTYOUR RIDE

for themselves.

Staying out later, going from
place to place alone or with
friends, managing time and
school work responsibilities —
these are just a few of the ways
that adolescents can learn to
spread their wings. The idea of
giving kids more privacy and
freedom can feel like a big leap

LY
for parents, especially those who
are used to protecting their kids
at all costs and closely supervis-
ing their social activities and
school work.

That said, adolescents should

One watercraft...infinité pogsibilites!

HURRY! Limited Time offer 1

* ol privn aftee &2 000 BOE rahals

NEW Sea-Doo 3D

Come see the Whole Picture

Gloncoye Hey Showroom ...

Glancowe Yacht Club Maring ..

. (573) 388 1907
o (573) 398-2008

GLENCOVE
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wWWWwW.glEncovemaring.com

not have carte blanche to do
whatever they want. Here's
where things get interesting.
Does this mom have the right to
monitor her son's MySpace
account? Should she snoop
around if she suspects him of
smoking? What really is going on
with these girls? Can he go out on
the street as he pleases?

There may or may not be rea-
sons to be concerned on all these

‘unjumpable’ son: a psychologist responds

fronts, but it is not an over-reac-
tion for this mother to be wary of
her son's forays into new territo-
ry. We see hints (though no real
solid evidence) of three adoles-
cent risk-taking ventures: over-
the-line Internet profiles; drug
and alcohol use; and early sexual
experimentation. She now has to
consider whether he might be
going too far in any of these
continues next page

“Insurance-Wise"”

with Steve Naught of Naught-Naught Insurance
Do You Have a Seasonal Business?

Did you know that if your business operations shut down for more than
60 consecutive days your business may be at risk of having gaps in cover-
age on the property section of the insurance policy? Most commercial
property policies have a “Vacancy Provision” that eliminates or drastically
reduces certain coverages in the event that a business location becomes
vacant. Some business owners are under the false impression that because
the premises has contents coverage at that location or that because the
business is seasonal the property is not considered vacant. Unfortunately
this is not always the case.

Vacancy has different meanings depending on how the property is
being used. When the property insurance is issued to a tenant, the build-
ing is considered vacant when it does not contain enough business person-
al property to conduct customary operations. When the insurance is issued
to the building owner the building is considered vacant unless at least 31%
of its total square footage is either used by the building owner to conduct
customary operations or rented and used by a lessee or sub-lessee for its
customary operations.

After the building has been vacant for more than 60 consecutive days
the policy will likely reduce or eliminate coverage even if the loss is caused
by a Covered Cause of Loss in the policy. For example, the policy will like-
ly not pay for Vandalism, Sprinkler Leakage, Building Glass Breakage, Water
Damage, Theft or Attempted Theft if the building is considered vacant. All
other Covered Causes of Loss will have the claim payment reduced by
15%. This could be a major concern if the property is deemed vacant and
there is a loss. Luckily there is a remedy or a partial remedy for this type of
situation.

One way of adding coverage back
is to add a Vacancy Permit to the poli-
cy. This allows the company to “per-
mit” the location to be vacant for a
certain known period of time. The
company will likely request a specific
time period for the permit. For exam-
ple, a shop that closes in December
and reopens in April may have a
Vacancy Permit from 12/1/06 to
4/15/07. The permit adds coverage
back into the policy, however the com-
pany may make an exception to cer-
tain exposures such as sprinkler leak-
age and vandalism. Even with a steve Naught, CIC
Vacancy permit, many companies will
still exclude these coverages if the premises is vacant. Most companies will
make a charge for the permit as the vacant building adds additional expo-
sure to the business risk.

Be sure to discuss your unique situation with your agent to determine
the best course of action.

Steven Naught is a Certified Insurance Counselor with the Naught-
Naught Agency. He can be reached for questions at 573-348-2794 or by e-
mail at stnaught@naught-naught.com.
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Deciphering the adolescent, cont.

continued from previous page
areas, and weigh this possibil-
ity against his overall judgment
and maturity. What have been
the consequences of the deci-
sions he has made up to this
point? Has he gotten into trouble
or has he usually made good
choices and steered clear of dan-
ger?
The bottom line: Parents need
to let their kids know where they
stand and what behavior is
acceptable.

Take IM-ing. In theory, com-
municating to friends this way
is fine, as long as it doesn't get
out of hand. But it is not too
overbearing to have rules about
the content or the amount of
time a young teen spends talk-
ing to friends online. Lots of
kids get in trouble on the
Internet because the anonymi-
ty allows them to let go and say
things they would never utter
in person. A simple rule of
thumb: no explicit language,
no threats, no sexual gossip.

Remember, it's the behavior
that counts, not the attitude.
Kids may talk tough and act
cool, but we have to call them
on mistakes they actually

make, not their posturing. Let
them know your bottom line (on
drugs and alcohol, cigarettes,
curfew, etc.) and the conse-
quences they face if they break
the rules. Even with sex, where
lots of parents take a hands-off
approach, kids need to hear
some basic guidelines. This is
especially important for young
teens, who may soon find them-
selves in over their head sexually
without any restrictions to fall
back on.

The clearer parents are with
their expectations, the less prone
they may be to talking at their
kids. If there's one thing adoles-
cents hate, it's the “lecture
mode,” and they'll quickly tune
out the no-smoking diatribes,
the diet suggestions and all the
other “blah blah blah.”

Parents need to pick their
moments, finding those when
kids are ready to hear about
more important things. They
also have to remember that their
kids have learned a lot over the
years from them (about taking
care of their bodies and good
nutrition, for example). Probably
some of it has stuck, though par-
ents may not see any evidence of

that for a few years!
This mom also has to con-
front the most difficult part of

parenting an adolescent: the loss
of control. She now feels she is
left out of the loop. Her son has
his own friends, his own private
thoughts, and his own choices to
make. Like a lot of kids his age, he
acts as if he is invulnerable (we
could easily substitute this
description for “unjumpable”).
But she should take heart.
Despite his brashness and his
casual deflection of her con- |~
cerns, he sounds like a pretty |-
sweet kid. He doesn't really mind
all her questions, or at least he
has come to expect them.
Beneath his cool exterior he is
likely smiling, still happy that his
mother cares enough to ask and
to look out for him. As long as
this mother and son can keep on
talking and letting each other
know their love remains con-
stant, chances are they will make ol
it through the rough spots in the | .
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PERMANENT COSMETICS
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Lips 3>D Lashes

CERTIFIED Permanent Cosmetic Professiorddres Camouflage

Certified in OSHA Blood>borne Pathogens Makeup

Areola Restoration

Licensed » State of Missouri

Advanced Training Areola
Complex Repigmentation

Active Member of the Society
of Permanent Cosmetic Professionals

Meet Highest Standards for Safety
and Technical Ability

Free Consultations

Marilyn Rustand

Eyelinex

Quality from
the first hello.

Introducing Jackie Wood,
our newest representative,
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With Bobby Wilson
Mold

Both real estate professionals and
the general public need to have a bet-
ter understanding of mold in residen-
tial housing and in offices. Not all
molds are harmful, yet some are
toxic.

Everyone is affected to varying
degrees by mold exposure, but there
is no established dose-response rela-
tionship, nor is there an established
safe level of exposure. Infants and
people with suppressed immune sys-
tems may be particularly vulnerable.
Determining the source of allergic
reactions is a challenge, but oppor-
tunistic infections can occur and com-
promise the quality of life.

Mold in homes has become an
issue in the housing industry because
some people have become ill and
can't live in their homes. There also
have been problems reported in the
office environment, and even some
schools have had problems. As a
result, buyers and sellers are con-
cerned.

Suspecting homeowners should
have a mold assessment, which is
typically done by an industrial hygien-
ist, who can identify its presence and
make recommendations for remedia-
tion. Signs of contamination include
musty odors, leaky windows with
condensation on sills, paint or wallpa-
per delaminating, stained carpeting
and visible growth in bathrooms.
Other tools commonly used to detect
and assess mold in a home include air
sampling and swipe sampling, but in
some cases invasive techniques fi
such as removing part of a wall fi
may be necessary to determine the
extent of infestation.

Column

Many experts have said that mold
can be found to one extent or anoth-
er in every home, and that daily main-
tenance, good air circulation, ventila-
tion and good lighting will help to
keep mold in check in locations such
as bathrooms.

If remediation is needed, owners
must determine if they can do it
themselves, or if they need to hire a
contractor. In addition, duct cleaning
also may be necessary, and while pre-

Bobby Wilson

ventive maintenance can go a long
way, caution must be urged when
mixing household cleaning agents,
such as ammonia and bleach, which
can be very harmful.

Remediation contractors should
be licensed and bonded where appro-
priate, but noted regulations vary
from state to state. Homeowners
should get any estimates in writing.

If you have any questions or con-
cerns regarding the buying, selling or
inspection of your home, please give
me a call or stop by the Al Elam Real
Estate Co. office; (573) 365-2311;
2860 Bagnell Dam Blvd., Lake Ozark,
MO 65049.

E-mail scams

continued from page 12
11. Credit repair
Credit repair scams offer to
erase accurate negative informa-
tion from your credit file so you
can qualify for a credit card, auto
loan, home mortgage, or a job.
The scam: The scam artists
who promote these services can't
deliver. Only time, a deliberate
effort, and a personal debt repay-
ment plan will improve your
credit. The companies that adver-
tise credit repair services appeal

to consumers with poor credit
histories. Not only can't they pro-
vide you with a clean credit
record, but they also may be
encouraging you to violate feder-
allaw. If you follow their advice by
lying on a loan or credit applica-
tion, misrepresenting your Social
Security number, or getting an
Employer Identification Number
from the Internal Revenue
Service under false pretenses, you
will be committing fraud.
continues next page
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Blunt blasts MSU policy gain anti-discrimination language.

Springfield, MO— AP — Gow.
Matt Blunt criticized the Missouri
State University board of gover-
nors for voting to include the term
sexual orientation in the school’s
anti-discrimination policy, saying
the decision was “unnecessary
and bad.”

Michael Nietzel, president of
the state’s second largest universi-
ty, said the board voted 5-3 to add
the phrase as part of new language
that clarified rather than change
existing practice.

“It is not an addition of any cri-

teria, it is a clarification of a crite-
ria,” Nietzel said by telephone
after the board met in St. Louis.

The previous policy included a
sentence that barred discrimina-
tion on any basis not related to
educational or job requirements.

The board voted to insert a
parenthesis in that line that says
banned grounds for discrimina-
tion could include, but are not
limited to, political affiliation and
sexual orientation.

The amended line is separate
from a list of classes protected by

Mid-County Fire Protection District
Water Rescue and Recovery Team
draws Harley-Davidson raffle winner

The Mid-County Water Rescue
& Recovery Team drew the win-
ning ticket for the 2006 Harley-
Davidson Sportster 1200 Custom.

The Water Rescue & Recovery
Team drew the winning raffle
ticket live on KRMS Radio on
September 4, 2006. The winning
ticket was number 0209 was pur-
chased by Dean Donald from
Locke NY.

left to right is Dean Donald’s son-in-law Dean Weed hoIdlng their lovely
daughter Joy, daughter and wife of Dean Weed Jessica, Fire Chief Ron
Gentry presenting the keys to the motorcycle and Darrel Johnson
Representative for Ozark Harley-Davidson of Lebanon who helped sponsor
the raffle.

Mr. Donald was in the Lake
area visiting his daughter and
son-in-law, who are attending
Missionary training at New Tribes
Mission, when he purchased the
ticket.

After being notified that he
had won, he said that he really
bought the ticket for his son-in-
law and gifted the motorcycle to

E-mail scams

continued from previous page

12. Vacation prize promotions

Electronic certificates congrat-
ulating you on "winning" a fabu-
lous vacation for a very attractive
price are among the scams arriv-
ing in your email. Some say you
have been "specially selected" for
this opportunity.

The scam: Most unsolicited
commercial email goes to thou-

sands or millions of recipients at
a time. Often, the cruise ship
you're booked on may look more
like a tug boat. The hotel accom-
modations likely are shabby, and
you may be required to pay more
for an upgrade. Scheduling the
vacation at the time you want it
also may require an additional
fee.

federal and state law, including
race, color, religion and sex.

Nietzel said this simply clari-
fied what the university has prac-
ticed and was based on a recom-
mendation from a university com-
mission.

The board also added a passage
to the policy to say that none of
this affects the legal rights of reli-
gious organizations or military
organizations on campus.

Blunt issued a statement saying
Missouri State has long welcomed
people of different backgrounds

and that the increasing diversity of
the campus was proof this was
working.

“I do not believe today’s vote
was necessary and am disap-
pointed with those who pressed
for it while more pressing matters
command the administration and
the board’s full attention,” Blunt
said.

“Today’s decision bows to the
forces of political correctness. It
was unnecessary and bad,” the
governor said.

Nietzel said the board had not

i T8mpting Hors d oeuvth
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acted under any political pressure.

Instead, he said the board
voted on a recommendation
made by a university commission
and posted on the university’s
Web site for the past couple of
months.

“That was the main impetus for
making this clarification,” Nietzel
said. “The governor has been a
great supporter of Missouri State
University, and we continue to
appreciate the support he gives us
and all of public higher educa-
tion,” Nietzel said.
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Widow rented rotary
phone for 42 years

Canton, OH— AP — A widow
rented a rotary dial telephone for
42 years, paying what her family
calculates as more than $14,000
for a now outdated phone.

Ester Strogen, 82, of Canton,
first leased two black rotary
phones - the kind whose round
dial is moved manually with your
finger - in the 1960s. Back then,
the technology was new and own-
ing telephones was unaffordable
for most people.

Until two months ago, Strogen
was still paying AT&T to use the
phones - $29.10 a month.
Strogen’s granddaughters, Melissa
Howell and Barb Gordon, ended
the arrangement when they dis-
covered the bills.

“I'm outraged,” Gordon said. “It
made me so mad. It’s ridiculous. If
my own grandmother was doing
it, how many other people are?”

New Jersey-based Lucent
Technologies, a spinoff of AT&T
that manages the residential leas-

ing service, said customers were
given the choice option to opt out
of renting in 1985. The number of
customers leasing  phones
dropped from 40 million nation-
wide to about 750,000 today, he
said.

“We will continue to lease sets
as long as there is a demand for
them,” Skalko said.

Benefits of leasing include free
replacements and the option of
switching to newer models, he
said.

Gordon said she believes the
majority of people leasing are eld-
erly and may not realize they are
paying thousands of dollars for a
telephone.

Skalko said bills are clearly
marked, and customers can quit
their lease any time by returning
their phones.

Strogen says she's not a big fan
of her new push-button phone.

“I'd like to have my rotary
back,” she said. “I like that better.”

NAP grant helps Lake
Regional recruit nurses

Osage Beach, MO— Lake
Regional Hospital Foundation
received a total of $243,050.00 in
Neighborhood Assistance
Program (NAP) Tax Credit dona-
tions for the hospital's "Grow
Our Own" nurse recruitment
project.

The money is being used to
recruit and mentor new nurses
and help bridge LPNs to RNs.
Through this program, we have
hired a nurse mentor and held

two summer camps and one
winter camp for high school stu-
dents interested in nursing
careers. In conjunction with this
program, additional donations
of $20,000 were received to fund
scholarships for the program.

One measure of success is
that Lake Regional Health
System has hired nine nurses
from the first graduating class of
the Columbia College Nursing
Program.

Nine nurses from the first Columbia College Nursing Program graduating
class attended orientation after accepting job offers from Lake Regional
Hospital. Pictured (left to right) are: (front row) Nicole Choate, Stepdown;
Lori Hinrichs, South; Angela Frisbie, Stepdown (back row) Lindsay Steen, ICU;
Shaun Tilly, Cath Lab; Stacey Menke, ICU; Monica Dixon, ICU; and Beth
Givens, ICU. Not pictured is Nicole Kusgen.
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Adams Golf unveils new Idea Pro forged hybrid irons

Adams Golf announced the
introduction of its new Idea Pro
forged hybrid iron set.

The innovative combination
of forged irons and their new
tour-proven hybrids make the
Idea Pro set the very first of its
kind in golf.

This latest addition into the
widely popular Idea hybrid iron
series targets the very best
golfers, from professional tour
players to the skilled single-digit
handicappers.

The Idea Pro integration starts
with a 3 and 4 iWood™ of 20 and
23-degree lofts, respectively. To
optimize the center of gravity
(CG), an adjustable weight port is
positioned forward in the sole of
the two hybrids, promoting a
lower spin rate while allowing for
swing weight and shaft adjust-
ment.

The 5-PW forged irons are
crafted with a soft, 8620 carbon
steel with a satin plated finish.

The irons feature a slight cavi-
ty back design, low CG and high
moment of inertia for increased
forgiveness compared to tradi-
tional forged irons. With a
straight leading edge, minimum

offset design and thin topline, the
forged irons appeal to better
players.

“Building upon our position
asaleader in hybrid iron set tech-
nology, Adams Golf engineers
successfully answered the chal-
lenge of incorporating high-per-
formance, sleek shaped hybrids
with forged irons that maintain
yardage gapping, and the ulti-
mate feel and playability that
accomplished golfers prefer,”
said Chip Brewer, Adams Golf
CEO.

The evolution of the Idea Pro
hybrid irons started with exten-
sive testing by pros on the PGA,
Champions and Nationwide
Tours.

By slightly modifying tour
irons already in play Adams Golf
engineers were able to maintain
the performance of these irons
but allow for weight and shape
adjustments that target a broader
segment of serious golfers.

An optional forged TriTech 4
iron is available. TriTech is a
multi-material construction con-
sisting of a thin, forged stainless
455 steel face, 30-gram Tungsten
sole weight, and a Thermal

Plastic Urethane (TPU) vibration
dampener.

These components reposition
the CG for improved perform-
ance and forgiveness while
maintaining the look that skilled
players demand. Forged 50.5, 55
and 60-degree wedges are also
available.

The stock shaft for the forged

irons is the True Temper Black
Gold, crafted with a unique “gold
nickel” plating process that gives
the shaft its distinct appearance.
The stock shaft for the Idea Pro
hybrid is the hottest new shaft on
the PGA TOUR, the Aldila VS
Proto 80-gram hybrid graphite
shaft. The Golf Pride Tour Velvet
grip is the stock offering in the 8-

piece set.

The new Idea Pro forged
hybrid irons will begin shipping
to golf shops on Oct. 1, 2006. The
suggested retail price for the 8-
piece set is $1,099 for graphite
and $899 for steel. The SRP for
the individual TriTech 4-iron and
optional wedges is $149 for
graphite and $119 for steel.

Q

Glencove Hwy Showroom ...
Glencove Yacht Club ...........
Glencove Yacht Club Marina ....... (573) 348-2296

... (573) 365-4001

. (973) 348-1997
. {973) 369-3359

LAKE OF THE DFARHS
www.glencovemarine.com
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These and other treasures can bég
Henley Jewelers, Inc.

Henley Jewelers, in Downtown Eldon, is a second-generation family-owned
business that has served the Lake area since 1948. They are a full service
jewelry store where customer satisfaction is their number one priority.

(573) 392-4511

202 South Maple Street Eldon, MO 65026

Ballot issues loom for
Missouri voters

continued from page 1
cost is expected to be minimal.
The estimated costs to local gov-
ernmental entities range from
zero to approximately $45,000.

Constitutional Amendment 7
(elected officials lose pension if
are convicted or impeached).
Should Article XIII, Section 3 of
the Constitution be amended to
require that legislators, statewide
elected officials, and judges for-
feit state pensions upon felony
conviction, removal from office
following impeachment or for
misconduct, and to require that
compensation for such persons
be set by a citizens' commission
subject to voter referendum? It is
estimated this proposal will have
nfc@uq_’q or local govern-
ments.

Proposition B (minimum

wage increase). Should Missouri
Statutes be amended to increase
the state minimum wage rate to
$6.50 per hour, or to the level of
the federal minimum wage if
that is higher, and thereafter
adjust the state minimum wage
annually based on changes in
the Consumer Price Index? The
proposed revisions to Missouri’s
wage rate laws generates an esti-
mated $3.3 million to $4.3 mil-
lion annually in state revenue.
The impact on local government
is unknown.

Remember: the deadline for
voter registration is October 11
with the absentee deadline
November 1st. The election is
Tuesday, November 7. You can
register to vote on-line at
http://www.congress.org"
WWW.CONgress.org.

Annual subscription rate via third-class mail in the United States is
$36.00 per year, subject to change without notice. Credit Card orders are wel-
comed, please call with card information.

(573) 348-1958 eFax: (573) 348-1923
www.lakebusjournal.com ebusinessjournal@charterinternet.com
Mail your check or money order to: Benne Publishing, Inc., Attn: Classifieds,
160 N. Highway 42, Kaiser, MO 65047

MORTGAGE
INCORPORATED

Your Local Lake Lender!

You only think about home financing a few times during your life ~ we think
about it every single day. It’s your home and your future. It’s our profession
and our passion. We're ready to work for your best interest.
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3797 Hwy 54, P.0. Box 205, Suite I-3I_3 = Stone Crest Mall, Osage Beach, MO 65065
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Setting New Quality Standards-In the Lending Industry!

We Sell and
Support
QuickBooks!

Sales & Service
For the Entire
Lake Area!

MONDAY - SATURDAY

New location by Halmark Suite
F1 Stone Crest Mall

10:00 AM - 8:00 PM
SUNDAY
12:00 NOON - 5:00 PM

573-348-2448

The Eake
Area’s
Eapilop
Snecialist!
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Study critical of broadening Missouri’'s sales and use tax base

Jefferson  City, MO—
Taxpayers Research Institute
of Missouri (TRIM) today
released a study critical of sug-
gestions by some special inter-
est groups that lawmakers
raise taxes by broadening
Missouri’s sales and use tax
base.

States broaden their tax
base by expanding sales and
use taxes to transactions that
are not already part of the tax
base. Applying sales taxes to
services and elimination tax
exemptions are two ways poli-
cy makers can choose to
broaden the tax base. This
TRIM study focused on service
taxation.

“Broadening the tax base
would result in across-the-
board tax increases for both
businesses and individuals,”
said Ray McCarty, executive
director of TRIM and author of
the study. “We contend that
implementing a broad tax on
services to improve sales tax
revenue would not accomplish

the intended result.”

McCarty cites attempts by
the states of Nebraska, Florida
and Massachusetts to enact
broad based taxes on services.
In Florida, the service tax last-
ed less than six months and in
Massachusetts the tax was
repealed before its effective
date. Nebraska implemented
the broader tax structure but
did not appear to realize the
desired benefits. Despite a
simultaneous increase in tax
rate, Nebraska sales tax rev-
enues decreased after the tax
base expansion.

“In all these states, the deci-
sion to tax services was
extremely controversial, yield-
ed little net revenue benefit,
ignited constitutional chal-
lenges, and in most cases was
reversed after implementa-
tion, leaving tax collectors and
taxpayers confused and tax-
payers angry,” the TRIM study
reports.

If the decision is made to tax
services, the TRIM study cau-

AmerenUE reports 6,000 visitors
toured Bagnell Dam during
75th anniversary celebration

Lake Ozark,MO— About
6,000 people toured Bagnell
Dam and the Osage Power
Plant during last weekend’s cel-
ebration of the facilities’ 75th
anniversary. Visitors came
from 18 states, plus Canada
and Germany.

This was the first time in
nearly 10 years that AmerenUE
opened up the dam and power
plant for public tours—begin-
ning with tours for area school
children Sept. 7, and then for
the general public Sept. 8
through 10.

AmerenUE says that on
Saturday and Sunday, plant
personnel served 1,600 ham-
burgers (400 pounds), more
than 1,000 hot dogs, and 3,600
sodas to visitors who came for
the event. Besides the plant
tours and free food, AmerenUE
also provided displays on the
history and operation of the
dam and power plant, along
with a 1931 Union Electric line
truck and modern bucket
truck.

“Public response was simply
tremendous,” says Alan
Sullivan, AmerenUE consulting

engineer at the dam, who coor-
dinated the event. “We've had
great community support over
the years, and we felt the 75th
anniversary of Bagnell Dam
and the Osage Power Plant pro-
vided a perfect opportunity for
us to do something special to
thank everyone.”

As part of the festivities,
AmerenUE turned an old safe
that had been at the dam for
many years into a “time cap-
sule” to be opened at the dam’s
100th anniversary in 2031.
Besides AmerenUE, more than
50 organizations and individu-
als provided mementoes to be
sealed in the time capsule until
the centennial celebration.

The owner and operator of
Bagnell Dam and the Osage
Power Plant, which created the
Lake of the Ozarks, AmerenUE
is a subsidiary of St. Louis-
based Ameren Corporation.
The Ameren companies serve
2.4 million electric customers
and nearly one million natural
gas customers in a 64,000-
square-mile area of Missouri
and Illinois.

tions, the tax is likely to
become more regressive, nega-
tively impacting low-income
taxpayers, especially if the tax
were extended to labor and
service charges.

“The types of services that
could be taxed in Missouri
would be contrary to other
public policy efforts to
improve the accessibility of
health care, reduce the tax
burden on business inputs and
even efforts to make the sales
taxes more fair,” said McCarty.

“The political and moral
implications of such a change
must be considered in light of
the experience in other states
and policy makers’ ultimate
goal of fairer taxation and sta-
bility in the Missouri sales and
use tax base.

Although the concept of
expanding the tax base is often
mentioned in combination
with a corresponding sales tax
rate reduction, such tax rate
reductions tend to be tempo-
rary, resulting in an overall net

tax increase.

Originally incorporated in
1940, TRIM is the oldest and
most respected organization
dedicated to providing a one-
stop source for vital economic
and tax research information.
TRIM is a division of
Associated Industries  of
Missouri (AIM).

A copy of this study can be
accessed by going to the TRIM
section on AIM’s website,
www.aimo.com .

In Residential & Commeraial Real Estate,
There Is No Substltute for Expenence

11 Kings Point,
“Pale Heron” Updated Luxury!
MLS# 3032028 BJ $1 ;175,000

121 North Shore Drive, Lake Oark
Updated Lake View Home on 2 Acres!
MLS# 3032255 BJ $159,900

2622 Bagnell Dam Blvd., Lake Ozark
First Time Offered, Well Maintained!
Office Exclusive B-977 $639,500

Camdenton Unit 21 Tuscany Condo, Camdenton

Upgrades Galore! 1560 SF, 3 BR/2 BA
_ _II_VIS# 3031810 BJ $245,000

19 Sunny Ridge Dr., Osage Beach,
Furnished LF Home, Paved to Front!
MLS# 3024814 BJ $192,500

Woodriver Landing Lake Ozark
240 Acres +/- Acres-No Zoning!
MLS# 3029040 BJ $1,045,000

933 Golden Lane, Osage Beach
Exceptional 3BR/3BA, 2600 SF Villa!
MLS# 3031602 BJ $259,500

Hwy. 54, Linn Creek, 2.2 Acres
Hwy. Access & Visibility! Z:B-2
MLS# 3028707 BJ $399,900
oy L]

Lot 1 Cherokee Pt., Lake Ozark B-2
Townhouse/DupIex Zoning~88'LF
MLS# 3030594 BJ $110,000

Suddenly. ..

Firenze Buildi
Near Completio

CONDOMINIUM

ﬂi

2BR,

Everythlng Else

@Tuscmn

3BR, &
3BR w/Loft :
Bedroom Units g
Available

7 1.866.ITALY

Lk. Rd.

5589 @ 31MM by wa

VISIT OUR WEBSITE TO SEE ALL THE LAKES LISTINGS. REMEMBER TS “YOUR LAKE?
WWW.YOULIRLAKL.COM

) (GATTERME

Bob Gattermeir
Broker/Owner

R-LLLIOTT ¢

THE LAKE R_EAL ESTATE SOURCE

573.36550LD@1.866.YOURLAKE

L.

C. Michael Elliott
Broker/Owner
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Lake Living

3590 South Highway 54 e Lake Ozark, MO 65049

573-365-3222 +3388-365-3222

RECOGNIZED ¢ RESPECTED ¢ RECOMMENDED

Main Channel view w/cove protection! Totally remodeled,
2 story, 3,500 sq ft., 5BR & 180 ft of magnificent waterfront. Level
front yard with plenty of parking and room to build!

Desirable Neighborhood. 3,000 sq feet, 4 Br, 2.5 ba, 170 feet
of lakefront and 2.2 acres. Awesome location off of Bus 54 in a
great neighborhood! You'll love the charm of this one!!

MLS#3027317 MLS#3028430 Offered at $519,000

Offered at $399,000

Custom built contemporary home facing Witches Golf
Course in Country Club Estates. Completely main level living.
Home features an oversized 2 car garage, tons of storage & bonus
room with it's own entry. MLS#3028256 ..Offered at $299,000

Porto Cima Townhome overlooking the #10 green, Jack Nicholas
Golf Course. 3 BR, 2.5 BA, custom cabinets, whirlpool appliances,
see thru fireplace, & still has builder warranty. POA does all the
exterior maintenance. MLS#3030126 ........ Offered at $334,800

McNally 8
opens in

Osage Beach, MO— McNally
Properties, the lake’s strongest
family real estate group, is get-
ting down to business in new
Osage Beach offices.

A recent open house marked
the official opening of McNally
Properties’ new offices just north
of the Grand Glaize Bridge on
Highway 54. In a reflection of the
McNallys' commitment to tradi-
tion and community, the remod-
eled office building has a long
and colorful lake history, having
housed commercial operations
for more than four decades.

McNally Properties encom-
passes two divisions: McNally
Commercial and McNally
Residential. Owner/Broker Pat
McNally is a recognized expert in
lake commercial property. He
points out the specialization his
team is able to offer clients.

Co-owner Patty McNally, who
heads the Residential Division, is
an Accredited Buyer

McNally Properties

roperties office
sage Beach

Representative and a charter
member of the Institute for
Luxury Home Marketing.

Both McNally realtor sons are
lake natives. They know the area
and the lake real estate market.
Morgan McNally holds a bache-
lor’s degree from the University
of Missouri-Kansas City and is a
Convention and Visitors Bureau
board member. He works prima-
rily with first-time home buyers
and developers. Mac McNally, a
University of Minnesota gradu-
ate, is the newest member of the
McNally team and spearheaded
the development of the state-of
the-art mcnally-properties.com
website. As a member of the
Bagnell Dam Board of Realtors,
Mac helped organize one of the
lake’s most popular events, the
St. Patrick’s Day Parade.

McNally Properties is located
on Highway 54 in Osage Beach
across from Panera Bread.

Water District Plans

continued from page 15
can'tlet it degrade unless there is
an absolute necessity.”

“Years ago, and  mean back in
the 70’s,” Summers continued,
“and these are things I've been
told by people who were here,
and by people with the
Department of Natural
Resources who remember how
all of this fell together, the
regional treatment plant which
now serves the Cities of Osage
Beach and Lake Ozark, was orig-
inally intended to also serve
Horseshoe Bend. At that time,
there was no continuing author-
ity that could handle the sewers
on Horseshoe Bend, and one

was not formed, so Osage Beach
and Lake Ozark went ahead on
their own.”

“Right now, if you got on the
DNR website and sorted by
Camden County and by Lake
Ozark, youd find that many
condo projects and subdivisions
have their own little treatment
plants and all are discharging
into the Lake. Ideally, we would
like to combine these eventually,
and pick up and treat all of that
sewage in one central location
and have just one discharge
point. Obviously, this is a project
which will take many years to
come to fruition.”
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Camdenton Medical Park reflects on humble beginnings

Camdenton, MO— A new
chapter in healthcare is begin-
ning in Camdenton. The recent-
ly-opened Camdenton Medical
Park features a medical clinic,
pharmacy and physical therapy
clinic all under one roof.
Although this new facility is
beautiful and spacious at more
than 18,000 square feet, it started
with much more humble begin-
nings. Below, Dr. D. B. Holley; Sr.
shares his memories.

“The Camdenton Medical
Center was established in sum-
mer of 1959 by Dr. Don Holley
and Dr. Ted Garrison, both
M.D.s, who had graduated from
University of Missouri Medical
School at Columbia, MO, in
1958. They interned together at
St. Louis County Hospital in
Clayton, MO, for one year. The
Medical Center served as the
Emergency Room for the area.
They offered full medical servic-
es to the community - even
delivering babies in the office.

The original Camdenton
Medical Center burned to the
ground in the middle of the
night on February 22, 1961
(George Washington's birthday)

when the lumber yard next door
caught fire and rapidly spread to
the medical center. The original
location was where Carl
Morgan's service station is now
located on North 5. The current
Camdenton Medical Center was
constructed within 100 days with
the help of Dr. Garrison's father
and Dr. Holley's father-in-law,
Roy E. Cope, both builders from
Joplin, MO. During this period of
time, Drs. Holley, Garrison and
Bill Carnell practiced at the for-
mer Harwood Hotel on the
square. The First National Bank
of Camdenton, MO, financed the

entire project.
Dr. Sterling Theobald from
New tribes Mission was

employed for a short time. Dr.
"Pete" Hayden came to join the
group making a total of five
physicians. Shortly thereafter, D.
Ted Garrison left, followed by Dr.
Bill Carnell's departure. Dr.
Hayden did not wish, at that
time, to be an owner in the cor-
poration - leaving Dr. Holley with
full ownership and responsibility
for the practice. Dr. Holley had
many dedicated and loyal
employees. In 1986, Dr. Hayden

purchased the practice from Dr.
Holley.

Dr. Holley stayed on to help
with the practice until age 65
when he retired in 1992. He and
his wife, Gloria, moved to
Springfield, MO, where he con-
tinued in active family practice
for seven more years - two years
in Branson, MO, and the last five
years with St. John's Health
System. Although retired for the
second time at age 72 in 1999.
He currently maintains his
"active medical license" by
acquiring more than twice the
minimal hours of continuing
medical education each year. Dr.
Ted Garrison and his wife,
Loretta, still reside in
Camdenton.”—D. B. Holley, Sr.,
M.D.

One of Dr. Holley's joys was
being a "team physician" for the
Camdenton Laker's High School
football teams of Bob Shore and
his associated coaches from the
time of its inception until 1992
when he retired and was pleased
to hand over the reins to Dr.
Chris Leslie, orthopedic surgeon,
of Camdenton, MO. Dr. Holley
remains a "Camdenton Lakers

fan from afar." Dr. Hayden sold
the practice to Lake of the Ozarks
General Hospital in 1994.

Dr. Holley remembers the last
baby he had the pleasure of
delivering. It was July 4, 1975. A
healthy active boy named "Chris
Butts", son of Joe and Ellen Butts
of Camdenton, MO. All parties
raced to the Lebanon hospital
with adequate time for the deliv-
ery. Chris is now 31 years old.

As the First National Bank of
Camdenton is the oldest finan-
cial institution in the area, the
Camdenton Medical Center is,
likewise, the oldest continuous
provider of medical services.
The Lake of the Ozarks Hospital
is continuing this tradition.

Dr. Holley is pleased and con-
gratulates the hospital for such a
superb new 18,000 square foot
medical facility offering a variety
of medical specialists and med-
ical services. This includes an
advanced physical therapy
department and an enlarged
updated pharmacy headed by
Gene Holman, R. Ph., to the
community.

Dr. Holley wishes the First
National Bank could be involved

in that long-standing tradition -
as it was the First National Bank
that gave Drs. Holley and
Garrison the necessary financial
backing from the start and
whenever needed throughout its
existence. He congratulates Lake
Regional Health System on the
opening of the new Camdenton
Medical Park!

Come see the new
Camdenton Medical Park at the
open house on Wednesday,
September 13, from 5:30 to 7:30,
with a ribbon cutting at 6:00.
Everyone is welcome and
refreshments will be served.
Staff and physicians, including
Geriatric/Family Practice
Physician Michael Ledbetter,
Pediatrician Christina Sarchet
and Internist David Mook will be
on hand to greet visitors and give
tours. Register at the open house
to win a 20" flat-screen television
which will be given away by
Camdenton Pharmacy. For
more information, call Lake
Regional's Physician Referral
Line at 348-8385.

Hair Design
Pedicures, Manicures
Facials, Peels
Massage Therapy
Hair Removal
Retail Center

Eosaniels Selon Spa

Custom Packages

Gift Certificates Available in Person or by Phone

Appointments Preferied © Walk-Tus Welcome

(573) 365-6333

Open Monday thru Saturday
Located at Pauls Supermarket Complex, Bus. 54 & HH

Offer evpines 10-31-06

o 0D Pedicune °35 » Rejuvenation Jacial *35
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Over 10 - 2007’s in Stock!

Mercedes-Benz
Starting under $30,000

Mercedes Benz C230 '07 Escalade

We re just a short drive awd
for all your Mercedes>Benz and Cag

1

AUTOMOTIVE

Buy \ Sell \ Broker \ Consign

Parts | Service \ Sales

I Restamntani( for avi| Seasons

Join us for a romantic evening of dinner and drinks
celebrating 12 years of service to the lake

On Lake Road 54-59

Osage Beach, Missouri

Open Daily for Dinner at 4:30 p.m.
Call for more Information (5 73) 348-3611

We are proud to be locally owned and independent

Camdenton Rehabilitation
Clinic expands services

Camdenton, MO—
Camdenton Rehabilitation Clinic
offers physical therapy, hand ther-
apy and sports medicine. The new
facility features a heated indoor
pool for aqua therapy, lead by
aquatics program coordinator and
Physical Therapy Assistant Mitch
Lucas. More and more, chronic
disease sufferers are turning to
water therapy as a supplement to
their physical therapy regimen
and improve quality of life.
Aquatics is also very beneficial
with post-operative patients,
allowing low-impact exercise.
Patients are able to begin in the
water sooner than land in many
cases, shortening overall rehab

Ytime and allowing return to nor-

mal activities with less interrup-

Hich lac

Aqua therapy offers joint-pain
sufferers increased flexibility and
improved range of motion. The
therapists at the Camdenton
Rehabilitation Clinic help patients
gently exercise and stretch in
warm water. Courtney Hulett,
Physical Therapist and director of
the rehab clinic, says the addition
of the heated pool is a wonderful
asset to their therapy program.
“The warm water is wonderfully

helpful in easing joint pain in
arthritics during exercise,” Hulett
says.

Hulett is also trained in Lake
Regional’s “Back-to-Golf”
Program, which helps improve
flexibility, strength, balance and
coordination and can dramatical-
ly improve the golf swing motion.
Brenda Kreuter is both a Physical
Therapist and a Certified Hand
Therapist specializing in the reha-
bilitation of patients with disor-
ders in the hand, wrist, and upper
extremity. Mandy Schlesselmann
is a Physical Therapist and a
Certified Athletic Trainer. She is
the only certified athletic trainer in
the area and is specially trained to
evaluate and treat sports-related
injuries. Administrative Assistant
Cheryl Dutton schedules patients
and takes care of daily clinic oper-
ations.

Camdenton  Rehabilitation
Clinic will offer tours of their new
facility at an open house on
Wednesday, September 13, from
5:30 to 7:30 p.m. There will be
drawings for door prizes including
massages, Laker Athletic all-sports
passes and free oil changes. Call
346-7445 for more information.

New ownership of the
Resort at Port Arrowhead

Many of our clients may not
be aware of the new ownership
at The Resort at Port Arrowhead.
In May, Dennis Hulsing of
Hulsing Hotels added The Resort
to his portfolio of hotels stretch-
ing from the east coast to the
Midwest.

In an effort to take The Resort
at Port Arrowhead to the next
level of service, we have made
some changes. These transfor-
mations are based solely on the
principle of delivering the best
possible service to you, our
clients. Probably the most
notable of these changes has
been to name Lagina Fitzpatrick,
CMP, to head our Sales and
Marketing Division.

Lagina has twenty years of
hospitality experience with the
last ten years here at the Resort.
Many of you have worked with
Lagina in the past and can
appreciate the knowledge and
innovation she will bring to the
department. She is committed
to continuing the service you
have enjoyed in the past and

exceeding your expectations in
the future. The Sales Staff is
excited about the direction the
department will take under the
tutelage of Mrs. Fitzpatrick.
Along with John Duba, Maria
Davis, Katie Dean Bartnett and
Karen Fields, Lagina will work
hard to meet your conference
needs and provide you with that
extra-level of professionalism.
Under Lagina’s leadership as
Director, we are seeking to
increase our potential client base
and introduce them to the many
advantages that our property has
to offer.

The Resort at Port Arrowhead
is looking forward to many phys-
ical changes as well. In addition
to a full service spa which we will
open in the winter of 2006/2007,
we will also add more meeting
space to better serve your needs.
Everyone at The Resort at Port
Arrowhead looks forward to a
continuing relationship with all
of our clients, many of whom
have become friends over the
years.
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Olde Tyme

Apple Festival

offers a-peel-in family fun

Lake of the Ozarks, MO—
Along with autumn leaves and
cooler temperatures, one sure
way to tell it's fall is to enjoy
some good old-fashioned family
fun at the Olde Tyme Apple
Festival in Versailles at Central
Missouri's Lake of the Ozarks.
The 27th annual celebration of
the apple harvest will take place
Saturday, Oct. 7, in and around
Versailles.

Truly a festival with some-
thing for everyone, the Olde
Tyme Apple Festival once again
was voted “Best Festival” in the
2006 Best of Rural Missouri
Readers Choice Awards, a
statewide poll of the publica-
tion's 450,000-plus readers. ® The
event typically attracts about
30,000 visitors, and it's no won-
der, with the wide array of activi-
ties and entertainment offered. ¢

“There's a lot going on
throughout the day, starting with
the parade in the morning,” says
Festival Chairman and grocer
Steve Yoder. *“A good family
atmosphere is what we strive for.
We've also added a few new
things this year.” e That includes
the demonstration area, which
will feature chainsaw sculpture,
glassblowing and a blacksmith,
Yoder says. In addition,
motocross races by Tooth-N-Nail
Racing will be held at 7:30 p.m. at
the Morgan County Fairgrounds,
sponsored by the Versailles Lions
Club. e Admission will be $7; free
for kids age 10 and under. “This
event was so popular at the
county fair this summer we
decided to bring it back for our
festival,” Yoder says. ¢ “It replaces
the demolition derby we have
offered in the past.”

More than 400 booths around
the town square will offer crafts,
including many apple-related
items. After all, the core of the
festival will be the apple, in terms
of apple pie contests (baking and
eating), an apple pie auction, the
crowning of the Apple Festival
King and Queen and the selec-
tion of the 2006 Baby Dumplin',
Apple Dumplin' and Apple
Darlin'.

In addition to apple treats,
more than 40 food booths will
offer tasty enticements from
turkey drumsticks to burgers and
brats, kettle corn to roasted corn
on the cob, funnel cakes to cot-
ton candy and much more.

Children will have a special
play-place at the Fun Zone on
North Monroe Street, featuring

bounce houses, face painting
and special kid-sized activities.
The annual parade, always a
highlight, will begin at 10:00 a.m.
at Highway 52 through down-
town Versailles. “We're looking
forward to some creative parade
floats based on the festival
theme, The Wild West,” Yoder
says. *Four stages will feature
non-stop music from gospel and
jazz to country and blues starting
at 12:00 noon.

As always, the crowd-pleasing
Olde Tyme Fiddler's Contest is
sure to fill the Royal Theatre
starting at 2:00 p.m.
“Contestants come from all over
Missouri, from children through
seniors,” Yoder says. “The organ-
izer is a fiddler himself and he
invites all the top fiddlers from
around the region.”

The popular Car Cruise and
Sock Hop will be held Friday
evening at the B&B Drive-In. On
Saturday, visitors will have a
chance to check out nearly 200
vintage and classic cars and up
to 50 motorcycles at the Car
Show at City Park. «“People
come here from throughout the
Midwest to show off their prized
cars and motorcycles,” Yoder
notes. ® Prizes will be awarded for
several classes. *Old tractors and
other farm implements also will
be on display at the park.

Other festival events will
include a two-mile walk, a 5K
and 10K Run and a 10K Super
Senior Run; a carnival at the
Morgan County Fairgrounds;
free tours of the Morgan County
Historical Society Museum; and
several performances of a
revised version of the classic
football musical “Good News” at
the Royal Theatre. *For $1, festi-
val-goers can ride trams on loan
from the Missouri State Fair from
the parking lots to event sites.

“This year it seems like we're
getting a bigger response than
ever before. *Booths are selling
out faster,” Yoder says. *“As a
result we want to encourage peo-
ple to arrive here before the
parade starts at 10:00 a.m.”

To find out more about the
Olde Tyme Apple Festival, as well
as other Lake-area festivals,
accommodations, dining, attrac-
tions, shopping and more, con-
tact the Lake of the Ozarks
Convention and Visitor Bureau
at 800-FUN-LAKE or visit
www.funlake.com or www.ver-
sailleschamber.org

Learn to be a supersitter
Babysitting basics taught at class

Osage Beach, MO— Want to
become a super babysitter? Plan
to attend the "Supersitters Child
Care Class" on Saturday,
September 16, from 9:00 a.m. to
3:00 p.m. at Lake Regional
Hospital. The course is designed
for children ages 9-13 but par-
ents are also welcome to attend.

Attendees will learn about

child development, medical and
emergency procedures and safe-
ty. Other topics covered include
managing mealtime, bathtime,
bedtime, temper tantrums and
discipline. Characteristics of a
successful sitter and the "busi-
ness" aspect of babysitting will
also be discussed. The class is
free but registration is required.

Attendees should bring a sack
lunch or plan to purchase lunch
in the hospital cafeteria. Call
573.348.8222 today to sign up!

Those  completing  the
Supersitters Child Care Class are
invited take the Supersitters CPR
Class on Saturday, October 7,
from 9:00 a.m. to 2:00 p.m.

eyond Your
Decorating Imagilna

Living Room
Bedroom
Dining Room
Window Treatments

Flooring

FREE ESTIMATES

Appliances FINANCING PLANS

L
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573>392>4721

FREE DELIVERY

www.eldonfurniturecompar
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Cathy Martin receives
SCORE scholarship

On behalf of the Lake of the
Ozarks SCORE Chapter and the
Tonia Grein Team, we congratu-
late Cathy Martin of Phillipsburg
as the recipient of the 11th
Annual Business Education
Scholarship.

The $2,000 scholarship was
funded by the Tonia Grein Team
P?%g?rded at a luncheon held
at J'B Hooks restaurant in Lake
Ozark on August 25th.

This scholarship is unique
since applicants must be at least

s okda high school gradu-

? G owner or employ-
ee€ of abusiness, and a resident of
Qs of thyeesejen coynptags served
by the Lake of the Ozarks SCORE
chapter and must take courses
related to business manage-
ment.

Martin is currently employed
by Copeland Industries in
Lebanon, Missouri.

She has been there since 1999.
She is a current student at Ozark
Technical College and is pursu-
ing a Business Management
n@de.

Her goal is to graduate college
and either move up into man-
agement or open her own busi-

s nessd

Martin was born in Michigan
and moved to Missouri eight
years ago. She is married and has
two children. Originally a high
school drop out, Cathy later
achieved her G.E.D. and started
college.

SCORE  “Counselors to
America’s Small Business” is a
nonprofit association dedicated
to providing entrepreneurs with
free, confidential face-to-face
and email business counseling.
Business counseling and work-
shops are offered at 389 chapter
offices across the country. Lake
of the Ozarks Chapter 493 of
SCORE was founded in 1981 and
was National SCORE Chapter of
the Year in 2000.

The members of the Lake’s
chapter have over 1,000 years of
business experience, and pro-
vide counseling, educational
workshops and scholarships to
small businesses in a seven
county area.

The Tonia Grein Team, a lake
area real estate firm is commit-
ted to promoting business and
business education to residents
within the lake region and is the
proud sponsor of this business
scholarship.

i Ristyregh agy Award Luncheon from left to right: Chuck Lilly, SCORE

Scholarship™Chairman, Cathy Martin, Scholarship Recipient, Mike Grein,CEO
Tonia Grein Team, Ken Schaeffer, Chapter Chairman, and Harold Hudson,

lfo%rlcf%nlt/,er Chairman

USage

Club is raffling a Remington

%% : @0 SPS .270 rifle just in
pfg{me or November activities.

feRe Modkil%do> SPS (Special
d Pmepedei riynthetic)

has an
ergonomically designed synthet-
ic stock, stainless steel matte fin-
ish barrel with a recoil reducing
pad.e 24” clean barrel, (no sights)

ty Saddle

which is drilled and tapped for
scope mounts.® *$5.00 per ticket
or 6 tickets for $25.00.» All pro-
ceeds go towards the building of
the Camden County Saddle Club
arena which will be located 5/10
mile from the intersection of
South Hwy 5 and 7 on the Show
Me Power Property.
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The Lodge of Four Seasons
Dinner & Silent Auction, 6:00 p.m. Live Auction, 8:00 p.m.

For Reservations Call 573-635-5350
Or purchase your tickets online at
www.marchofdimes.com/missouri

Enjoy all of our favorite restaurants in one night
Our Compliments to the Chefs
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Disaster preparedness
equipment debuted at
Lake Regional Hospital

Osage Beach, MO—
Equipment provided by HRSA
through a grant to Missouri
Hospital Association was on dis-
play on the Lake Regional Hospital
grounds Thursday, August 17. This
equipment, one of 16 sets in the
state that exist in conjunction with
Missouri hospital facilitates, was
the first to be assembled and dis-
played in the state. Officials from
Missouri Hospital Association and
U.S. Department of Heath
Resources Service Administration
joined Lake Regional medical staff
members at the event.

An Emergency response van,
complete with world wide satellite
communication capability, was
open to feature contents, which
contain medical response equip-
ment for 100 people. Also on dis-

play was a decontamination tent,
which can be used to remove
chemical or biological decontami-
nants from people. Patients can be
decontaminated while on stretch-
ers or they can walk through the
tent. This equipment is very
important in the case of biological,
chemical or radiological events as
patients would need to be decon-
taminated before entering the
hospital facility to keep the entire
facility from being contaminated.

This equipment is part of a
grant from the U.S. Department of
Health Resources and Services
Administration to ensure readi-
ness for large scale health crises.
The grant is administered in
Missouri by the Missouri Hospital
Association.

Camdenton pharmacy
plans open house

Camdenton, MO— Gene
Holman has seen many changes
at the Camdenton Medical
Center Pharmacy over the years
but one of the most exciting is
the construction of the new
pharmacy as part of the
Camdenton Medical Park.

He joined the pharmacy in
1974 after being recruited by Drs.
Don Holley, Ted Garrison and Bill
Carnell. As Pharmacist-in-
Charge, Holman prides his staff
on providing fast and friendly
service. “We treat people the way
we would like to be treated.
That'’s the reason I feel our phar-
macy has grown so much over
the years,” says Holman.The

expanded Camdenton Medical
Center Pharmacy offers over-
the-counter medications, greet-
ing cards and other non-pre-
scription retail items.

Patients love the convenience
of the drive-up window. Holman
and his staff invite everyone to
come see their beautiful new
pharmacy at an open house on
Wednesday, September 13, from
5:30 to 7:30.

Refreshments will be served
and they will have a drawing for a
20” flat-screen television.

For more information, call
Camdenton Medical Center
Pharmacy at 346-2300.

(left to right) Pharmacist-in-Charge Gene Holman, RPh, Rosie Holman,
Rhonda Hanks, Nina Parkison and George Stamper, RPh, invite you to the
Camdenton Medical Park open house on Wednesday, September 13.
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Gary Markus awarded
CRS designation

Gary Markus, a Lake Ozark
Area Realtor has been awarded
the  prestigious  Certified
Residential Specialist (CRS)
Designation by the Council of
Residential Specialists, the
largest not-for-profit affiliate of
the National Association of
Realtors.

Realtors who receive the CRS
Designation have completed
advanced courses, have demon-
strated professional expertise in
the field of residential real estate,
and have closed a significant
number of real estate transac-
tions.

Fewer than 38,000 Realtors
nationwide have earned this cre-
dential. Home buyers and sellers
can be assured that CRS
Designees subscribe to the strict
Realtor code of ethics, have
access to the latest technology
and are specialists in helping
clients maximize profits and

minimize costs when buying or
selling a home.

Gary Markus is a broker sales
associate with the Al Elam Real
Estate Co. in Lake Ozark. Heis a
member of and a director on the
Bagnell Dam Board of Realtors.
Gary also holds the Graduate
Realtor Institute (GRI) and the
Accredited Buyer Representation
(ABR) Designations.

Gary Markus

Lake Regional
wants volunteers

Osage Beach, MO— Become a
volunteer at Lake Regional
Hospital and find out how much
fun it can be to serve your com-
munity.

. Fall orientation classes will be
held at the hospital on the fol-
lowing days:

Junior Volunteer Orientation

Saturday, November 4, from
9:00 a.m. until noon.

Senior Volunteer Orientation

Thursday, September 21, 9:00
a.m. until 1:00 p.m.

Thursday, November 16, 9:00

a.m. until 1:00 p.m.

Auxilians provide support
throughout the hospital includ-
ing staffing the Wish-U-Well gift
shops and Xpressions of Flavor
coffee shops, volunteering at
information desks and in various
hospital departments and assist-
ing when patients are dis-
charged. Due to the hospital’s
growth, the Auxiliary needs help
from more volunteers. To
become a volunteer, call the
Auxiliary office at 348.8264.

Rich and Marlene Klapp staff the information desk near Lake Regional’s
new Emergency Department.

55 ALIVE driver safety program offered

Osage Beach, MO— Lake
Regional Hospital will offer the
55 ALIVE Driver Safety Program
on Tuesday and Wednesday,
September 19 and 20. This is the
nation's first and largest class-
room refresher for motorists age

50 and older. You will learn how
to avoid driving hazards and,
best of all, there are no tests. You
may even qualify for auto insur-
ance discounts - consult your
insurance agent. The event will
be held from 9:00 a.m.to 1:00 p.m

Be Selective

M RESPONSIBILITY
@ MATTERS

at the hospital. Cost for the pro-
gram is $10 and registration is
required. For more information
or to sign up, call Lake Regional's
Education Resource Center at
573.348.8222.
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DELI & PASTRY

NOW SERVING BREAKFAST SANDWICHES!

Open 7 a.m. to 7 p.m. Monday through Saturday
Serving Boar’s Head Meats- and other products
2545 Bagnell Blvd. Monarch Plaza - Suite 211 ¢ Lake Ozark

ROASTED COFFEES

Plus try our
Flavor of the Day !

SANDWICHES
Come taste OUR CHICAGO> groast Beef

Italian Beef
STYLE
HOT DOGS & POLISH!

HOMEMADE PASTRIES
Croissants & Bagels
Donuts & Rolls
Fresh Pies & Cobblers
Fresh Cakes

Jumbo Ozark Dog

Corned Beef

FRESH SALADS DAILY I N a H u rry? Chicken
Chef s Salad .
Cobb Salad Phone in your order to:

Crispy Chicken Cae

OuR S0P OF
THE DAY!

).

369-2890

Or Fax Us at 573-365-2608!

PARAGON

CERTIFIED RESTORATION
o wodel, of excollence
® Water Extraction & Drying
* Document Recovery
e Sewage Cleanup
* Mold Remediation
e Emergency Board-up & Tarps
e Emergency Storm Repairs

L) O D CF )

* Reconstruction

* Roof Replacement

* Packouts & Storage

o Contents Inventory & Cleaning

e Soft Goods Cleaning & Deodorization
e Smoke Odor Removal

® Electronic Restoration

e Consulting

573>365>57
1>800>913>74

Lake Area:
TOLL>FREE:

PREFERRED BY ALL MAJOR INSURANCE COMPANIES www.parqgonstl.com 24 HOUR EMERGENCY RESPONSE

Jackie Wood joins Four
Seasons Homes

Sunrise Beach, MO— The
largest homebuilder at the Lake
of the Ozarks, Four Seasons
Homes recently welcomed Jackie
Wood to its staff. Wood joins the
organization as a New Home
Specialist, working directly with
customers regarding their new
home purchase and serving as a
liaison between the customer
and construction staff through-
out the homebuilding process to
ensure satisfaction.

Previously, she was a sales
executive for the Private
Quarters Club, a luxury, private

Chicago Style Hot Dggidence club in Lake Ozark.
Maxwell St. Polislthe Private Quarters Club recog-

nized Wood as Sales Person of

Turkey & Ham Wraps the Year in 2005. She also holds

experience as the special assis-

Grilled or Crisp¥ant to the director and legisla-

tive coordinator for the Missouri
Department of Labor and a tele-
vision game show and event
coordinator for the Missouri
Lottery.

Four Seasons Homes has

more than 40 years of experience
in homebuilding at the Lake of
the Ozarks. In addition to craft-
ing custom homes, Four Seasons
Homes offers townhomes, patio
homes and planned communi-
ties within Porto Cima in
Shawnee Bend and Country
Club Cove on Horseshoe Bend
Parkway in the Village of Four
Seasons. For more information,
visit www.4seasonshomes.com
or call (888) BLI-4YOU (258-
4968).

Jackie Wood

Kay Samuelson designated
CMP after exam

Lake Ozark, MO— Ms. Kay
Samuelson,  Senior  Sales
Manager for The Lodge of Four
Seasons was recently designated
Certified Meeting Professional
(CMP) after passing the July 8,
2006 CMP examination.

The CMP examination is
regarded as the premier certifica-
tion program in the meeting
planning industry, and tests can-
didates’ knowledge of meeting
management. In addition to
passing this rigorous examina-
tion, candidates must also
demonstrate employment in the
field as well as responsibility and
accountability for successful
meetings.

“The over all professionalism
of The Lodge group convention
operations is increased greatly by
Ms. Samuelson’s designation as
CMPB” stated Mark Johnson,
Lodge sales director. “Her certifi-
cation ensures that the customer
experience remains as enjoyable
as possible.”

The Convention Industry
Council’s 32 member organiza-
tions represent more than
103,500 individuals as well as
over 17,300 firms and properties

involved in the meetings, con-
ventions and exhibitions indus-
try. The Lodge of Four Seasons, a
recipient of the 2006 Meeting &
Conventions Magazine Gold Key
Award and 2006 Pinnacle Award,
is a premier golf and spa resort
destination in the beautiful Lake
of the Ozarks, Missouri. Ms.
Samuelson has represented top
association and government
convention meeting markets for
The Lodge for over six years.

Kay Samuelson
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Lake Regional to offer
arthritis/fibromyalgia
self-help course

Osage Beach, MO— Do you
suffer from an arthritic condition
and/or fibromyalgia? Join
Physical Therapist Brenda
Kreuter at Lake Regional
Hospital for a six-week
arthritis/fibromyalgia self-help
course. The class will be held
each Thursday from September
14 through October 19 from 3:00
p.m. until 5:00 p.m. in Lake
Regional Hospital's cardiac
rehab conference room. A physi-
cian's release, giving the partici-
pant permission to participate in
the exercise portion of this
course, is required.

This class will:

e Improve your knowledge of
arthritic conditions and
fibromyalgia.

e Teach you the latest medical
and pain management
approaches.

e Help you develop an individu-
alized exercise program.

e Help you learn to manage
fatigue and stress more effec-
tively.

e Help you find solutions to
problems caused by your
arthritis.

¢ Identify ways to deal with
anger, fear, frustration and
depression.

¢ Discuss the role of nutrition in
arthritis management.

* Help you learn new ways to
communicate with family and
friends.

* Teach you how to form a part-
nership with your health-care
team.

* Allow you to share your experi-
ences and learn from the
experiences of others.

Anyone with arthritis or a
related condition is encouraged
to attend. A spouse, other family
member or friend may accom-
pany you as a registered member
of the class. Cost for the class is
$14 and all participants will
receive a copy of the Arthritis
Handbook and a set of handouts.
Please register by September 12.
Space is limited so call today. To
register or for more information,
call Brenda Kreuter at Lake
Regional's Rehab  Therapy
Department at 302-2230.

Leslie speaks on minimally
invasive knee arthroplasty

Osage Beach, MO— On
Friday, September 8, at 2:00 p.m.,
Dr. Chris Leslie will present a free
Medical Forum entitled
"Minimally Invasive Knee
Arthroplasty”. The program will
be held in the third floor confer-
ence rooms at Lake Regional

Hospital.
Dr. Leslie is a board-certified
orthopedic surgeon in

Camdenton. He specializes in
total joint replacement and
sports medicine. He has been
practicing for 14 years and
replaces more than 200 hip and
knee joints annually. Dr. Leslie is
a graduate of Southern
Methodist University in Dallas
and Kirksville College of
Osteopathic ~ Medicine in
Kirksville, Missouri. He served
his orthopedic residency at the

Metropolitan Medical Centers in
St. Louis.

Dr. Chris Leslie

Admission is free but registra-
tion is required. To register, call
Lake Regional's Education
Resource center at 573.348.8222.

DVD chips ‘to kill illegal movie copying online’

continued from page 30
U-Tech's main plant in Taiwan.

U-Tech’s global network of
factories stamps out some 500
million pre-recorded DVDs and
CDs a month for major movie
studios, recording studios and
video games companies.

After ironing out bugs in the
manufacturing process, U-Tech
will work with major movie stu-
dios on a large-scale test of an
RFID-based supply chain man-
agement process at its manufac-
turing plant and distribution

centre in Australia.

RFID readers will then be
built-in to home DVD players to
extend the anti-copying technol-
ogy into homes as part of a digi-
tal rights management system.

U-Tech described this as the
“real end game” for the chip-on-
disc technology, which would
“eliminate optical disc piracy in
the entertainment and IT sec-
tors”.

IPICO claims that its RFID
tags can be read from at least six
meters away, and at a rate of

thousands of tags per minute.
The passive chips require no bat-
tery, as they are powered by the
energy in radio waves from the
RFID reader.

U-Tech Australia, where the
project will undergo a large scale
trial, did not reply today to
vnunet.com’s request for com-
ment on the new embedded
RFID chip process and the pre-
cise schedule for its rollout.
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FREE DVR Receiver Upgrade - Record up to 100 hours without videotape
FREE Standard Professional Installation (up to 4 rooms) ¢ NO Equipment to Buy

Call today and ask how you can save $200
on our High-Definition packages, plus get
a FREE HD receiver upgrade.

ADVANCED DIGITAL

323 E. Hwy 54 Camdenton Suite 103

573-346-6868
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e Primary Home Loans

e Secondary Home Loans
e Self-Employed Loans

e No PMI Loans

We’ll help
choose the
best loan
for you.

Call anytime
day or

night, i Blinds and More was welcomed into the Lake West Chamber. Blinds and
T y | -L' - More offers free in-home consultation and free installation. Come and visit
i B F their new store or call them at 573-873-3719. Pictured at Blinds and Mores
- E. - | -.l ribbon cutting are owners Clewis and Joni Walden, Kevin Thompson, Diane
. e O Sutherland, George & Ann Gezendorf, Sara Sturm, Kevin & Kathy Anderson
1026-12 Palisades Blvd. and Chamber ambassadors.

Osage Beach, MO 65065
Michael & Michelle Lasson 573-302-0909

www.premierbank.com or www.yourlakeloan.com LENDER

Bananas
Cherrie

A ribbon cutting ceremony was recently held by the Lake West Chamber for

. "':; Blue Anchor Bay Condominiums. Call Blue Anchor Bay Condominiums at
. 573-372-0770. Pictured are developers Mark and Mike Westhues, Ron
’ : Duggan, Brenda Cartella, Ann and Chamber ambassadors.
Come and ableside Se¢

Just a few miles down Horseshoe

—_— -

Dinner Served 5 to 10 p.m.

Our beautiful restaurant and
magnificent lake views are Lounge Open at 3 p.m.
surpassed only by our fabulous food! Happy Hour 4 to 6 p.m.

Closed Mon. &3 Tues.

o ‘-’ Anderson Decorative Finishes was recently welcomed into the Lake West
Chamber with a ribbon cutting. You can reach Kevin at 573-286-2822.
Pictured with owner Kevin and his wife Kathy at the ribbon cutting are
Clewis and Joni Walden, Diane Sutherland, many friends and Chamber
R A 44 OR OE BEND PAR A OUR SEASO 0 6504 ambassadors.




Lake of the Ozarks Business Journal

October, 2006

Page 51

Glencove receives award at
2007 Formula dealer meeting

Glencove Marine, located at
147 Glencove Blvd. in Lake
Ozark, MO, recently attended
the 2007 Formula Dealer
Meeting in Fort Myers, Florida.
Formula manufactures luxury
fiberglass powerboats in Super
Sport, Sun Sport, FASTECH®,
Cruiser and Yacht models.

The dealer meeting included

up. New graphics and colors in
all lines were introduced for the
2007 model year.

Glencove Marine received a
sales volume award which recog-
nized their outstanding sales for
2006. Glencove Marine also
received an award for Elite cus-
tomer service and an award for
being number one in Formula

LT L
8 12re

-

Gear fashions and accessories
sales.

three days of boating and prod-
uct testing of the Formula line-

Camdenton Optimist Club heard of
the mission of Camdenton County
Health Department from
Administrator Bryan Burton in pro-
viding immunizations and safety
and health inspections of public
facilities. Optimists meet at Monday
noon at CJ's Restaurant. Visitors are
welcome.

The Lake West Chamber of Commerce recently held a ribbon cutting cere-
mony for Adams & Associates of RE/MAX at the Lake in Laurie. They invite
you to contact them at (573) 374-3258 or visit their website at
www.AdamsAtTheLake.com. Pictured, in addition to the Lake West
Chamber Ambassadors, are (front center) Bruce and Jan Adams and Helen
Riggins of RE/MAX at the Lake.

T

Pictured at the awards presentation for 2006 customer service are, left to
right, Formula Executive Vice President Grant Porter; Sherry Jackson, Jan
Thompson and Brian Pecenka of Glencove Marine; and Formula Vice
President of Sales Wayne Porter.

"All things must change to something new, to something strange."
HENRY WADSWORTH LONGFELLOW (1807 - 1882)

/' TIMBERLAKE VILLAGE\-
CONDOMINIUMS

100 acres of Private Woodland
Setting, Large protected cove
location, Lakefront and lake
access building lots available
in Estates. Playground, Walking
trails, Paved Roads, Underground
Utilities. Clubhouse with Fitness
Center, Pool and
Screened porch

3 BR, 2.5 BTH Master suite

Cove view on Mainlevel 4 Bedroom -
w/screened porch Great room 4,300 sq. ft. -
Custom built-ins w/bar on Private Pool
next to fireplace lower level Main Channel
Custom lighting throughout home Granite kitchen countertops View -
w/underlighting. 2 guest bedrooms $1,149,000

2 full and 2 half baths
2 laundry rooms, oversized 2 car garage,
2 decks, 2 many other features 2 list!

Open House Saturday and Sunday
2:00 p.M. - 5:00 .M.

Luxurious 3 bedroom, 3.5 bath Condominiums
Starting at $219,900. Standard features include
screened in porch, upgraded carpet and pad,
crown moulding and quality custom cabinetry

Main Phone: (573) 365-2876
Toll Free: (800) 247-5052
Cell: (573) 480-0320

Offered Exclusively by:

Gene Evans
Reece & Nichols Lake Ozark Real Estate
www.timberlake-village.com

. ] E-Mail: geneevans@reeceandnichols.com
1.5 miles up Lick Branch Cove/

REBCRE & NICHOLS

An Independently Owned and Operated Member of the Reece and Nichols Alliance, Inc.

Lake Ozark Real Estate

Model open daily

10:00 A.m.-4:00 P.m.

Follow signs from HWY W-12
or at the 5mm by water.

N

Double Master 3 baths, Large Guest Room,
Handicap accessible Lakefront, 3 steps from
deck to docks $174,500

Offered Exclusively by:
Gayle Harp
Reece & Nichols Lake Ozark Real Estate

Website: gharp.reeceandnichols.com
E-Mail: gharp@reeceandnichols.com

Main Phone: (573) 365-2876
Toll Free: (800) 247-5052
Cell: (636) 346-4794

EQUAL HOUSING
OPPORTUNITY

REALTOR”
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SALLEEIAW FIRM

FrRANK F. XR.LEE

Nancy A. NRTON
DaviDR. BLLEE

M ECHANICS AND MATERIALMENS LIENS

CONSTRUCTION LITIGATION
GENERAL COMMERCIAL LITIGATION

51 @mpEN COURT > S8ITE2A 4739 BLLEVIEW ©I1TE 304
CAMDENTON , Mssourr 65020 Kansas C1iTy Mssourr 64112
(573) 346>7430 (816) 753>1500
By APPOINTMENT ONLY
Fax (816) 753>1686

MAI®@S ALLEH AW FIRM .COM

NOW SERVING THE LAKE AREA

B@@ﬁf@

INTERIORS

furnitur
icture
amps >

mlrrors
accessor
area rug
carpet >

Monday - Friday
9:00 A.M. - 5:00 PM.
Saturday
10:00 A.m. - 5:00 PM.

3 4 8 3/10 mile from Hwy
> 54-42 Jct. on Hwy. 42

The Camdenton Optimist Club sponsored 2 groups of students to the
Missouri State Fair on Optimist Day at the Fair. Pictured are Show Me
Christian School and, in front of the bus, a group from Camdenton R-lll and
sponsofrs.

-]
|| " LAKE EMBROIDERY

BY IDESTdN
AL ST S UL

The Camdenton Area Chamber of Commerce recently welcomed a new
owner with a ribbon cutting for Lake Embroidery by Design. Call 573-317-
1003. Participating in the ribbon cutting from left to right are Bruce
Mitchell, Chamber Executive Director; Debra Kirby, Operation Manager; Jo
McElwee, Camden County Circuit Clerk; new owners Richard Janes and
Yvett Soper [with scissors]; and Alan West, Chamber President.

Show Me Ice was welcomed into the Lake West Chamber of Commerce with
their recent ribbon cutting. Pictured are Shirley White and Chamber ambas-
sadors.
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Information and services on a
variety of subjects of interest
designed specifically to pamper
any woman's body, lift any
woman's spirit and enhance every
woman's mind, including:

Business Opportunities Education
Finance and| Investments Health Issues
osmetic Enhancements Fashion Tips

Home'Decorating Physical Fitness

AND MORE!!

Demonstrations:

1:00 rP.m.
SELF DEFENSE
Camdenton Black Belt Academy

1:30 P M.
DANCE PERFORMANCE
Maple Street Dance

PRESENTED W

BEIQIE, SELF DEFENSE

2:00 pP.Mm.

‘e, : ; |
i'l"h'.ﬂl!:"_':'l'.::l

5
= M@dla Howards ATA Black Belt Academy
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e U.S. Mortgage Group

When experience
counts

Auntie Anne’s Pretzels Under New Local Ownership. Pictured at the recent
ribbon cutting at Auntie Anne’s along with the Chamber Active Volunteer
Ambassadors are Jack Funderburk, Central Bank; Patricia Bachtel, 1st
Assistant; Benjamin Oetterer, 2nd Assistant; Trisha Reinhart, Store Manager;
Penny Berkbigler, Owner; and Andi Hornback, Central Bank.

Matt Redd Carrie Judas Katie Harker TR, b i
Tom Flanagan, a board member of University of Missouri Extension,

573-302-4949 | 3736 Hwy 54 | PO Box 1483 | Lake Ozark, MO 65049 explained their services of: Business Development, Youth Education,
Community Development, Human Environmental Sciences, Food &

Toll Free 877-302-4949 www.usmortgagegroup.net Nutrition, Agriculture & Horticulture. Pictured with Chic Oostendorp,
President of Camdenton Optimist Club.

Decorative Driveways,
Floors, Sidewalks & Mo
Many Colors & Pattern

to Choose From
Also Available

Acid Stain
Cracked Basement Wall

The Fireplace Shop was welcomed into the Lake West Chamber recently
with a ribbon cutting. Call them at 573-374-9227. Pictured are John Molitor,
Wendy Carman, Mary Duncan, Terry Barnes, Carl Handlin and Chamber
ambassadors.

B i, Rl - T
=
X -I—--‘—""".,-l---ﬂ'l-'-r-"_"

13+ ¥ArRS EXPERIENCE
INSURED 660>647>292
OR 660>35152759

The Lake West Chamber was pleased to welcome Verus Card Services into
their Chamber with a recent ribbon cutting. You can reach Denise at 573-
374-0617. Pictured are Denise Decker, Acct. Executive and Chamber ambas-
sadors
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BOATS FOR SALE

STOCK # - 3146 - 2005 PURSUIT
3070 Center Console Twin 250 H.P.
Yamaha 4-Stroke Outboards Color:
Fighting Lady Yellow, AM/FM CD Player,
Amplifier, Batteries - 5e w/Switch,
Electric Bolster Seat,Full Canvas
Enclosure, Fuel Tank - Optional 340 gal.,
Garmin GPS, Hardtop, Vacu-Flush Head
w/Holding Tank, Macerator, Shore
Power, Spotlight, Swim Ladder, Trim
Tabs, VHF Radio, Windlass....much

more.  Pristine  Condition!  Call
Glencove Marine @ 888-453-6268
STOCK # - 3154 - 2002

CHAPARRAL 300 Signature Twin 280
H.P. Volvo 5.7 GSi DP Aft table w/Filler
cushion, Air Conditioning, AM/FM/CD
Player w/10 Disc Changer, 3 Batteries
w/Switch, Bimini Top, Carpeting,
Charge  System, Cockpit Cover,
Compass,Depthfinder, Dinette, Fire
Extinguisher,Full Canvas Enclosure,
Fume Detector, Generator, Raytheon
Chartplotter/Radar/GPS, Halon Fire
System, Vacu-Flush Head w/Holding
Tank, Ice  Maker,  Microwave,
Refrigerator, Shore Power, Speedometer,
Spotlight, Stove, Tachometer (2), Trim
Tabs, TV/DVD Player, VHF Radio, Hot &
Cold Water System, Shower, Transom
Shower, Windlass. Only 155 hrs.!! Call
Glencove Marine @ 877-453-6268

STOCK # - 2805 - 1995 CARVER
430 Motor Yacht Twin 400 H.P.
Crusader  8.2LX  Inboards  Air
Conditioning, AM/FM/CD  Player,
Battery Switch, Bimini Top, Carpeting,
Charge System, Compass, Depthfinder,
Dinette, Engine Alarm, Fire Extinguisher,
Full Canvas Enclosure, Generator, Halon
Fire  System, Vacu-Flush  Head
w/Holding Tank, Heater, Microwave,
Oven, Refrigerator, Shore Power,
Spotlight, Tachometer (2), Trim Tabs,
TV/VCR, Windlass. Low Hour Boat! Call
Glencove Marine @ 866-453-6268

INTERNETSERVICES
BOATSEEKER.COM |f it's in, on or
near the water, we'll help you sell or
find it! Visit our website or call
636-519-9564.

ITEMS FOR SALE

FOR SALE USED & SLIGHTLY dam-
aged office furniture at 50%-70% off
retail. Osage Office Products 573-
348-1440 Hwy. 54-24 Osage Beach

USED COPIERS - COLOR
PRINTERS In House Leasing and
Service - Osage Office Products
573-348-1440 Hwy. 54-24 Osage
Beach

REAL€ESTATE
COMMERCIAL

RESIDENTIAL INVESTMENT
Property in Camdenton, Contact The
Julie Wilson Team, Gaslight
Properties - GMAC 573- 873-3352
for information

NEW BUILDINGS IN CAMDENTON
and Laurie, good for small mfg,
Contact The Julie Wilson Team,
Gaslight Properties-GMAC 573-
873-3352 for information

624" WEST HWY 7 FRONTAGE AT
“Z" Road junction, high traffic count
and great visibility. No restrictions for
zoning. Level 3.1 A. ready for high end
business/strip  mall.  $242,500.
Contact Lois Gonseth, Gaslight
Properties-GMAC, 573-374-3906

FOR4.EASE

LOCATION! THREE (3) MILES South
on Hwy 5 from the Camdenton Square.
Two available units, “A" 600 sq. ft “B”
750 sq. ft./bonus fireplace! Lease to
include Electric (ht-ac), Water, Sewer,
Trash and Signage-road side and build-
ing. $650.00 each, per month with one
year lease! Call John Farrell today,
John Farrell Real Estate Co. 573-
348-2181 office and 216-2181
cell.

HOUSES FOR SALE

605 FORESTRIDGE LANE, THE
VILLAGES, Colorado style custom lux-
ury home,3400 SF, 5BR/3.5BA, w/fabu-
lous main level great room with
Character Cherry beamed ceilings, large
stone fireplace, kitchen w/Viking appli-
ances & high end custom made

Character Cherry furniture grade cabi-
netry. Terrific screened porch w/outdoor
fireplace, extensive landscape includes
waterfall from road to 93" of Lake Front.
Granite & limestone counters & floor-
ing, 4 fireplaces, palatial master suite,
huge sunset views. This is truly what a
lake luxury getaway should be. You
won't find better quality or finer atten-
tion to details than in this home.
Includes custom selected furnishings,
dock, 28" 1998 Searay wilift, 3 person
2005 Seadoo PWC wl/lift & 3 person
2004 Honda PWC w/lift MLS#3031046
$1,600,000 Call C. Michael Elliott,
Gattermeir Elliott Real Estate
@280-0170 or 1-877-365-cme1

BRAND NEW HOME JUST $149,000!
— 122 Arrowhead, Lake Ozark, Location,
Location, Location! Easy access in Lake
Ozark at the Arrowhead Beach
Subdivision, located off of Business Hwy
54, close to State Hwy 54 and the toll
bridge. 1216 SF, 3BR/2BA, stainless
steel appliances, vaulted ceilings,
recessed lighting, ceiling fans, beautiful
master bath with tiled shower, two
car garage, deck, and convenient one
level living!  Great year round home,
first time homeowner, or perfect for
rental income, at a great price.
MLS#3021772 $149,000 Call Bob
Gattermeir, Gattermeir Elliott Real
Estate @ 1-573-280-0808 OR
1-866-YOURLAKE

PRICE REDUCED $5,000! Carol
Road, Four Seasons, Prime location off
Horseshoe Bend & Carol Rd. New
Construction 1605 SF, 3 BR/ 2 BA, one
level home with unique floor plan! This
home offers a huge master suite w/his
& her walk in closets, vaulted ceilings,
separate dining area and den, 10x16
CCA deck, front entry columns, granite
countertops & maple cabinets in
kitchen, tile & carpet floors and 2 car
garage. MLS#3026897 $174,500.
Call Bob Gattermeir, Gattermeir
Elliott Real Estate @1-573-280-
0808 OR 1-866-YOURLAKE

SPRING CREEK DRIVE, PORTO
CIMA, Fabulous, gentle lakefront
and level roadside setting, in a cove

location. "Lake Level Living", main level
steps out to lake, open floor plan with 2
story living room, elegant master suite
has jetted tub, separate glass shower, 2
walk-in closets & 2 water closets.
MLS#3025043 $1,000,000 Call C.
Michael Elliott, Gattermeir Elliott
Real Estate @280-0170 or 1-877-
365-cme1

789 COLLEGE BLVD., OSAGE
BEACH- Conveniently located in Stone
Brooke Subdivision behind Hy-Vee,
Target, Lowes, and Marshalls this 1950
SF 3BR/2.5BA home has a beautiful
design w/huge vaulted living room ceil-
ing, custom tile, loft/living area over-
looking the main living room, bonus
room/office over the garage & a huge
screened in porch w/nature as your
backdrop. All of this nestled in a beau-
tiful subdivision with street lamps and a
community pool. Convenience, Value,
and Location, this one has it all.
MLS#3029135 $226,900 Call
Gattermeir Elliott Real Estate,

573.365.50LD  OR  1-866-
YOURLAKE
LOTSFORSALE

240 ACRES +/- LOCATED ON
Woodriver Landing (road runs between
D Road and Highway 54 by the river)
is in Miller County (no zoning!), in
Osage School District and has Lake
Ozark city sewer to the property.

Unlimited possibilities! MLS#3029040
$1,045,000 Call C. Michael Elliott,
Gattermeir Elliott Real Estate
@280-0170 or 1-877-365-cme1

DAWSON STREET, CAMDENTON-
Extremely desirable 10+/- Acre tract
within the city limits of Camdenton.
Zoned R-3 w/City water and Sewer-min-
imum size 9,000 sq. ft., perfect for
Multi-Family-You Pick! Townhouses,
Apartments, Duplex, Triplex, etc...Great
access via new road off Dawson St.,
prime for development. 2+ blocks away
from city of Camdenton Park, short dis-
tance from Camdenton Square and
Highways. Priced to sell to developer
w/all  amenities.  MLS#3030216
$195,000 Call Bob Gattermeir or C.
Michael Elliott at Gattermeir
Elliott Real Estate, 573.365.50LD
OR 1-866-YOURLAKE

1233 WOODHAVEN CIRCLE, FOUR
SEASONS-Great 2nd tier building lot
with seasonal lake view. Located in
Four Seasons surrounded by custom
built homes, close to shopping, dining,
and recreation.  Amenities include
pools, tennis courts, campground, chil-
dren's playground, stocked interior fish-
ing lakes, launch ramp, POA activity
center, Four Seasons Golf, and Security
Service. MLS#3028484 $7,500 Call
Gattermeir Elliott Real Estate,
573.365.S0LD OR 1-866-
YOURLAKE

HOW TO PLACE A CLASSIFIED AD:

Complete the form below, and mail your completed form to: Benne
Publishing, Inc., Attn: Classifieds, 160 N. Highway 42, Kaiser, MO 65047
25¢ PER WORD, Include abbreviations as a word. MIN. $5/20 WORDS.
AD COPY:

Name

Address

City State Zip

Phone Amount Enclosed $

“You don’t quit ... until the gorilla’s satistied.”

Chrysler Center

-Lloyd Belt

Chrysies, Dodge, Jeep, Dodge Truck

GM Canter

Portiog, Boick, GAC, Chewvrodet
HWY 54 South,
Eldon MO 65206
1-B00-437-3658

1702 Bus. HWY 54 South
Eldon, MO 65026
1-800-299-3715

www.lloydbelt.com
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Mudslinging campaigns - Can you smell it?

continued from page 3

Talent has portrayed himself
as a bipartisan, independent
Senate voice — able to judge
each situation on it's own merits
and not stick to straight party
lines. In “show-me” Missouri —
this is a good tactic and also
works to  counter the
Democrats’ accusations that he
is too close to President Bush.

On the question of illegal
immigration, both candidates
oppose the Senate bill, but for
different reasons. Talent wants
to focus more on border securi-
ty while McCaskill says we need
to crack down on those busi-
nesses that end up supporting
the illegals. Both of them want
“bigger, better border fences.”

Energy policy is also a big hit
on both their lists. Both claim to
support alternative fuels like
ethanol (fuels produced from
grains), but are a little vague on
the details of how to get to there
from here.

Talent says he supports the
use of renewable fuels and cites
his addition to the recently
passed energy bill, which
requires oil companies to pur-
chase 7.5 billion gallons of
ethanol and biodiesel, stating
that this will help to lower gas
prices in the long run.

McCaskill says that govern-
ment can help to lower prices,
but only if the elected officials
quit “catering to big oil and
begin holding them account-
able”. She says we need to stop
handing money to big oil and
start providing more incentives
to use of alternative fuels.

Talent has come out in sup-
port of the new Medicare pre-
scription drug benefit program
— stating the benefits to senior
citizens, while McCaskill states
that it helps the drug companies
more than the elderly.

The AP reported that Talent
was among 10 members of
Congress who have been aided
by the national Chamber of
Commerce, which raised funds
from donations from pharma-
ceutical firms. The state
Democratic Party has attacked
that aid from the drug compa-
nies. Talent’s people say they
had nothing to do with the
Chamber of Commerce spots so
they don't feel any responsibility
to respond or defend.

With regard to taxes,
McCaskill proposes a series of
tax cuts that would “help mid-
dle class families” buy a first
home, pay for childcare, and
fund college tuition. She states
that it’s time “we think about the
middle class instead of just the
wealthiest”.

Talent has long positioned
himself as the champion of
lower taxes and has supported
the repeal or reduction of feder-
al estate taxes, which can
“threaten the ability of family
farms to be passed on”. Talent’s
people state that McCaskill has
supported higher taxes
throughout her career, while
McCaskill's camp states that
Talent only wants to protect the
wealthier citizens and aid them
in keeping more of their money.

McCaskill says that her plan
to cut taxes would end up cost-
ing$10.9 billion a year over five
years, would be paid by a com-
bination of cutting out the
“pork” in the federal budget and
eliminating the “no-bid” con-
tracts for government spending,
such as in Iraq and Katrina
rebuilding.

While declining to point out
the “pork”, she states that any
“proposal not subject to a cost-
benefit analysis is ripe for cut-
ting”. She feels that someone
who has been a state auditor is

uniquely qualified to identify
and “stop that nonsense”.

Talent says that he has sup-
ported a number of tax relief
packages, including a $1.35 tril-
lion tax cut in 2001 that includ-
ed “marriage penalty relief” and
an increase in child tax credit.

Talent’s camp has cited
McCaskill’s opposition to the
$350 billion tax cut in 2003 that
included a $400 million state aid
package to Missouri and the $70
billion tax cut in May. They
claim that if McCaskill had pre-
vailed then middle class fami-
lies would be paying at least
$1.77 trillion in higher taxes (six
of one, half dozen of the other?).

The only issue on which they
clearly have opposing view-
points appears to be the Stem
Cell/Cloning issue.

McCaskill indicts Bush’s veto
to stop research on unused
embryos, and Talent doesn’t
appear to disagree-- however
regarding the state ballot initia-
tive to protect federally allowed
stem cell research in Missouri
she says she “strongly believes
in the lifesaving cures possible
through stem cell research and
supports the initiative to protect
this research in Missouri.

Talent says he “cannot sup-
port the initiative” because he’s
“always been opposed to
human cloning and this meas-
ure would make cloning
embryos a constitutional right
without regard to medical
necessity or changing technolo-

gy’

However, he does appear to
believe that lifesaving research
on otherwise discarded
embryos is acceptable — just not
harvesting or cloning. Clear as
clear can be, right?

Oh, and don't forget — there is
actually a third candidate for
the Senate  position -

Libertarian Frank Gilmour.
There isn’'t much information
on him - just his website. But
here’s what he states as his stand
on specific issues (taken directly
from: gilmour2006.lpmo.org):

Libertarian Frank Gilmour

With regard to fiscal responsi-
bility: “The Democrats tax-and-
spend while the Republicans
borrow-and-spend. Either way;,
the taxpayers are eventually
stuck with the bill.

The war in Iraq:” The U.S.
military should not be called
upon to occupy countries or
engage in nation-building. It is
time to bring our troops home
and turn over the affairs of Iraq
to its own people.”e

Homeland Security: “The
Patriot Act has infringed on our
civil liberties and established a
huge new Federal bureaucracy.
The costs far exceed the benefits
of any additional security we've
gained.”e

Immigration: “NO to fences -
NO to Amnesty - NO to the use
of the National Guard.e I stand
for a true reform of our immi-
gration system that will protect
our borders and address the
underlying factors that cause
illegal immigration in the first
place.”

Energy and the Environment:
“If we wish to live on this earth
then we'd better take care of it.
We need to hold polluters
responsible for cleaning up
their messes. We also need to
remove government interfer-
ence in the development of
promising new technologies.”

Agriculture: “I stand for the
freedom to farm without gov-
ernment interference and I will
oppose mandatory implemen-
tation of National Animal
Identification System (NAIS).”

Eminent Domain:
“Congress should pass a resolu-
tion stating  that  5th
Amendment to the Constitution
refers specifically to "public

use,” and that economic devel-
opment, urban renewal,
removal of "blight" and the

desire to increase tax revenues
are not legitimate reasons for
the use of eminent domain.”

He is a business owner and
basically feels that everyone is
entitled to their own beliefs and
life until they try to impose it on
him. Pretty cut and dried, huh?
Of course, don't forget — nobody
is really slinging anything at him
making him respond to public
accusations - so “cut and dried”
is a little easier.

At this point, with another
whole month to go in the cam-
paign this race could get really
interesting — or is that really
confusing? In the end, you have
to make your own decisions -
the subjects and statements
begin to sound alike and it gets
tougher and tougher to remem-
ber who is who and what they
stand for. In the end, it’s just you
and your vote -let your con-
science be your guide. We all
have to make compromises.
And again, if you don't vote -
don’t complain.

Who's represennmg YO0
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Gatlermeir Elliott, REALTORS
KR77.83G5.CNMNEL]
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