
BOATING ON BACK
TAKE
ONEFREE

Lake of the Ozarks

160 N. Hwy 42 - Kaiser MO 65047 |  573-348-1958 Tel.  |  573-348-1923 Fax.

Contents © Copyright 2011 - All Rights Reserved

Volume Ten • Issue Three • March, 2011 

Inside:
CWD - Dam Steel & Supply
Ozark Yacht Club
Pro’s Choice Marine
Dock Works & Rock Works
Kelly’s Port Marina
Central Bank of Lake of the Ozarks
Neighborhood’s 
Surdyke Yamaha
TriToon Town
EconoLift Boat Lifts
Ozark Yacht Brokers

A MONTHLY NEWS MAGAZINE FOR THE LAKE OF THE OZARKS VOL. 7 -- ISSUE 3 MARCH, 2011

NEWS IN BRIEF

Convention Travel to the 
Lake is Up Over 2010
Despite the economy, and while not as 
expected, conference and conventions are 
up over last year. Page 11

Dwight Weaver’s look back. Page 22

Monthly Features

Prewitt’s Point Stores to 
Increase Soon
More stores are to join the popular shopping 
destination. Page 15

Science doesn’t backup 
Koster’s Statements
MO Attorney General Koster’s press  
conference claim is refuted. Page 14

No snow removal?
Residents say Camden County plows stopped 
and turned around despite pleas for them to 
do their jobs. Page 9

Glimpses of the Lake’s Past

WWW.LAKEBUSJOURNAL.COMRead the Latest News in the online daily blog!

Nixon awards LOWA grant 

State Wants Level Field 
for Employees 
Mis-classifying employees could cost  
businesses big fines. page 19

Classifieds
Listings from around the area. Page 31

by Nancy Hogland
In mid-February, Gov. Jay 

Nixon once again held a press 
conference at Lake of the 
Ozarks. 

This time, however, instead 
of focusing on wastewater 
treatment, he awarded the 
Lake of the Ozarks Watershed 
Alliance (LOWA) a $740,000 
federal grant that will be 
used to establish a watershed 
management plan. 

“We all recognize the 
importance of a healthy Lake of 
the Ozarks to our economy and 
our quality of life,” Gov. Nixon 
told the small group gathered 
at the AmerenMissouri scenic 
overlook in Lake Ozark. “This 
grant will help address the 
issue of storm water runoff, 
and the effect it has on water 
quality at the lake.” 

In an email, LOWA Executive 
Director Donna Swall 
explained.

“The ‘LOWA LILs for a 
Healthy Lake of the Ozarks’ 
grant awards LOWA $740,000 
with a required nonfederal 
match amount of $495,770 
to be used over a period of 
4 years. This grant provides 
the administrative funding 
to implement the Lake of the 
Ozarks Watershed Alliance Low 
Impact Landscapes (LOWA 
LILs) Project around the lake 

area, focusing on, but not 
limited to, the Buck Creek and 
Lick Branch watersheds, which 
encompass the first 18.8 miles 
of LOZ,” she wrote, adding that 
the program would be open to 
all property owners inside the 
focus area – not just residential. 

LOWA LILs are measures 
property owners can take to 
reduce the amount of runoff 
reaching the lake. Storm water 
runoff is widely considered to 
be a major contributor to lake 
pollution. LOWA’s goal is to 
cover the lakeshore with the low 
impact landscapes by teaching 

homeowners how to build 
rain gardens and use rain 
barrels and vegetated buffer 
strips. Participants will be 
provided discounts from area 
landscapers, plant nurseries, 
and other businesses to install 
the LOWA LILs they have 
chosen. Swall said LOWA will 
be working with property 
owners to develop nutrient 
management plans and to 
establish the “LOWA LIL Lake 
Protector Yards.”

Gov. Nixon said the area 
between the 1 and 18.8 mile 
mark, which includes Lake 

Ozark, Four Seasons, Osage 
Beach, Sunrise Beach and 
Laurie, was chosen because 
it is the most urbanized and 
continues to have the highest 
percentage of population 
growth.

According to Swall, $480,000 
of the $740,000 will be used to 
pay the salaries of an executive 
director, a project manager, an 
administrative assistant and a 
webmaster to administer the 
grant over the next four years. 
The water quality monitoring 
company is being funded at

continues on page 4

To reduce storm water runoff, the Lake of the Ozarks Watershed Alliance will be teaching landscapers and property 
owners how to build rain gardens and use rain barrels and vegetated buffer strips similar to landscaping used at the 
Lake Area Chamber of Commerce lookout point. Nancy Hogland photo.

Two thirds of 
$720,000 grant to 
fund four salaries
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The Kiwanis Club of Ozark 
Coast and the Christmas for 
Kids Committee donated $4,000 

to Camp Wonderland.  Camp 
Wonderland, located in Rocky 
Mount, is a camp for children, 

teenagers and adults who 
are physically and mentally 
challenged.  The Camp offers a 
respite from daily care giving for 
family members and healthcare 
workers.  It also offers a personal 
development experience 
for volunteers and staff.  For 
more information, go to www.
wonderlandcamp.org.

The Kiwanis Club of Ozark 
Coast has served Osage Beach, 
Lake Ozark, and surrounding 
areas since 1988.  The Club meets 
weekly at noon at JB Hook’s on 
Business 54 in Lake Ozark. 

For more information, see 
www.ozarkcoastkiwanis.org.
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by Nancy Hogland
St. Louis based Southwest 

Airlines, which also is Kansas 
City International Airport’s 
largest carrier, was named the 
second-safest airline based on 
2010 statistics collected for a 
study conducted by USNews.
com.

According to the study, the 
airline had 23 documented 
incidents out of about 1.13 
million flights.

The study looked at 
all incidents involving 
commercial U.S. passenger 
flights, disregarding those that 
weren’t the fault of the airlines, 
including bird collisions, unruly 
passengers and weather-related 
problems. Only those carriers 
with 600 or more flights per day 
were included. The incident-
per-flight ratio was obtained 
by calculating the number of 
incidents where the airlines were 
at fault and then dividing that 
figure by the number of total 
annual flights.

And speaking of rankings, 
Delta Airlines, who had the 
highest rate of customer 
complaints filed with the 
Department of Transportation in 
the first nine months of 2010, is 
sending its 11,000 ticket counter, 
gate and baggage agents and 
supervisors to charm school. It’s 
all part of the airline’s attempt 
to improve its image after a 
particularly bad year. The airline 
was also ranked second to last 
in on-time arrivals and baggage 
handling and had the highest 
rate of cancelled flights among 
major carriers in 2010.

Beginning April 4, Branson 
Airport and Branson AirExpress 
will once again be offering 
nonstop flights to Austin 
Bergstrom International Airport 
and Dallas Love Field Airport. 
Jeff Bourk, executive director for 
Branson Airport and Branson 
AirExpress, said because the 
airline has been well received, 
they planned to add more flights 
in the near future. Branson 
AirExpress began offering select 
nonstop flights in and out of the 
Branson Airport in 2010. Branson 
Airport, the first privately 
developed and operated 
commercial service airport 
in the United States, began 
operating in May 2009. Currently 
serviced by AirTran Airways, 
Frontier Airlines and Branson 
AirExpress, airport executives 
said additional carriers and 
destinations are on the horizon. 
For more information visit 
FlyBranson.com.

Every Friday from May 6 to 
Aug. 5, travelers will be able 
to fly out of Lambert-St. Louis 
International Airport non-
stop to Liberia, Costa Rica. 
The new route will be flown by 
USA3000.The flights will also 
serve Chicago’s O’Hare Airport. 
Vacation charter flights to Puerto 
Vallarta and Cancún in Mexico, 
Montego Bay in Jamaica and 
Punta Cana in the Dominican 
Republic also are served by 
Lambert.

In an attempt to draw 
fliers away from third-party 
distributors and travel agencies, 
many U.S. airlines are now 
selling a long list of special perks 

including luggage pick-up at 
home, special drop-off lanes at 
airports, day passes to airline 
lounges and designer snacks. 
Last year, airlines reported some 
$8 billion, or 6 percent, of their 
revenues came from ancillary 
fees. Travel agencies, which 
sell more than 60 percent of all 
U.S. airline tickets, reportedly 
are willing to offer the deals to 
their customers. US Airways 
just signed a deal with Expedia 
that will allow the online travel 
agency to charge different fees 
for window and aisle seats. 

However, many airlines, in an 
attempt to draw travelers away 
from sites that allow comparison 
shopping and to their own sites 
to purchase tickets, are featuring 
specials available only on those 
sites. Delta Air Lines, which 
recently pulled its fares from 
several smaller online travel 
agencies, is offering such extras 
as bus service and paragliding 
lessons on Malibu Beach; United 
Continental is selling seats 
with extra legroom and priority 
security-line access, as well as 
home pick-up of golf clubs or 
skis; American is pitching early 
boarding and free standby; and 
Southwest allows fliers to add 
extras such as a $10 “early bird” 
boarding fee and buy air, hotel 
and rental car packages. 

Last month Boeing unveiled 
their new 747-8 Intercontinental 
jumbo passenger jet. At 250.3 
feet, it is the world’s largest 
commercial passenger plane. 
Boeing announced it already 
has sold 33 of the super-sized 
jets which will provide more 
passenger space and more 
room for carry-on luggage and 
personal belongings. 

Armchair Pilot
by Nancy Hogland

February’s record snowfall 
cost plenty but some say it also 
provided a welcome boost in 
revenue. 

Kevin Luttrell, super-
intendent for the Horseshoe 
Bend Special Road District, 
estimated the cost of the storm 
at $60,000. The district, which 
maintains some 320 miles of 
roadway, ran 12-hour shifts of 
eight men per shift for six days, 
spreading approximately 104 
tons of salt.

“Knowing the kind of winters 
we have, we keep a huge 
stockpile on hand however, 
when you see the pile going 
down, it gets a little nerve-
wracking,” Luttrell said. 

Road Board Chairman John 
Jenkins said he was pleased 
with the crews who worked long 
hours, day and night, to clear 
the snow.

“They earn their money 
while driving those snow plows! 
I rode with one of the guys for a 
while and wow - their jobs are 
tough! The snow already blows 
up over the blade and on to 
the windshield but those high 

There’s no business like ‘snow’ business

Presenting the check to Allen Moore, chief executive officer of Camp 
Wonderland (second from right)), were from left Missy Martinette-Hills 
(CFK and Kiwanis), Katie Karr (CFK and Kiwanis), and Becky Panchot, 
president of the Kiwanis Club of Ozark Coast.

Ozark Coast Kiwanis and Christmas For 
Kids donate $4000 to Camp Wonderland



Lake of the Ozarks Business Journal March, 2011 Page 3

BobbiBash.com

573-365-BOBBi (2622)Realty

The Power Team

View Every Listing at the Lake!

ABR, CRS, GRI

23 Years Strong.

by Nancy Hogland
February’s record snowfall 

cost plenty but some say it also 
provided a welcome boost in 
revenue. 

Kevin Luttrell, super-
intendent for the Horseshoe 
Bend Special Road District, 
estimated the cost of the storm 
at $60,000. The district, which 
maintains some 320 miles of 
roadway, ran 12-hour shifts of 
eight men per shift for six days, 
spreading approximately 104 
tons of salt.

“Knowing the kind of winters 
we have, we keep a huge 
stockpile on hand however, 
when you see the pile going 
down, it gets a little nerve-
wracking,” Luttrell said. 

Road Board Chairman John 
Jenkins said he was pleased 
with the crews who worked long 
hours, day and night, to clear 
the snow.

“They earn their money 
while driving those snow plows! 
I rode with one of the guys for a 
while and wow - their jobs are 
tough! The snow already blows 
up over the blade and on to 
the windshield but those high 

winds made it nearly impossible 
to see,” he said, adding that one 
snow plow driver was forced to 
swerve to miss a jogger out in 
the middle of the storm.

“The blizzard was bad 
enough – dealing with all these 
crazy circumstances made it 
tougher.”

He and Luttrell both said 
they were thankful that Peter 
Brown, owner of Lodge of Four 
Seasons, gave a special discount 
to the road district employees 
so they could shower and have 
a comfortable place to sleep 
without leaving Horseshoe 
Bend.

“We have a bunkhouse 
but when you pile eight men 
in there, it gets a little close,” 
Luttrell said.

Camden County Presiding 
Commission Kris Franken 
estimated the blizzard cost the 
county more than $300,000 – 
nearly 5 percent of the total road 
budget for 2011.

The Missouri Department of 
Transportation (MoDOT) also 
placed a hefty price tag on the 
blizzard. They estimated the 
cost of employing more than 

2,500 employees and 1,600 
pieces of equipment to spread 
30,000 tons of salt to “de-snow” 
the roads was more than $7.7 
million.

And although Gov. Jay Nixon 
announced that MoDOT crews 
were to assist the 16 counties 
most affected by the snow, 
Franken said, at least in Camden 
County, they arrived too late.

“We were 100-percent 
completed with our first pass 
and 80-percent completed with 
the final clearing when four 
MoDOT graders showed up,” he 
said. “I guess you could say it’s 
the thought that counts.”

Because Nixon declared 
a state of emergency, road 
districts were told they should 
submit their expenses to 
the state for at least a partial 
reimbursement. So far, none 
have reported receiving a check.

However, while the storm 
may have overworked those 
responsible for keeping the 
roads passable, dock builders, 
snow removal companies and 
a handful of retailers seemed 
happy to report the blizzard 
brought them a steady stream 

of business. 
A checker at the Osage Beach 

Wal-Mart Supercenter said 
with every worsening weather 
report, the store got busier. At 
one point, crowds resembled 
those of Black Friday, the busiest 
shopping day of the year. By the 
time the snow began to fall, the 
bread aisle and the refrigerated 
milk cases were picked clean.

“It was a good day to own a 
grocery store,” she quipped.

Retailers offering snow 
removal gear and tire chains 
also reported a brisk business.

Ken Moulder, manager of 
Ace Hardware in Osage Beach, 
said he quickly sold every shovel 
and every sled in the store, “and 
I probably could have sold a 
couple dozen more.”

Employees at Orschelen 
Farm and Home stores in Eldon 
and Camdenton said bags of ice 
melt were disappearing faster 
the frost they were designed to 
clear.

 Every private snow plow 
owner contacted said the storm 
went a long way towards paying 
for the blade and even the truck 
to push it.

And Greg Black, co-owner of 
Dock Works, and Barb Duncan, 
manager at the company, said 
they were able to call back 
several employees and put them 
to work shoveling snow off the 
roofs of docks. 

“We were just trying to get 
them up and floating instead 
of underwater,” Duncan said, 
adding that it was a slippery 
job. “If they’re low enough, we 
can pull the barge up next to 
them and scrape but sometimes 
the guys have to tie ropes on 
themselves, climb up ladders 
and just hold on!”

Black said they would be kept 
busy over the next few weeks 
inspecting dock substructures 
to determine if posts and the 
horizontal beams supporting 
the roofs suffered damage. By 
the look of things, he expected 
to get several dock repair jobs 
and even a replacement or two.

“You know, you always like 
to get additional work but a 
blizzard is not my favorite way 
to get it,” he laughed. 

According to the National 
Weather Service Office in St. 
Louis, the totals snowfall at Lake 
of the Ozarks ranged from 16 to 
20 inches.

There’s no business like ‘snow’ business

Ozark Coast Kiwanis and Christmas For 
Kids donate $4000 to Camp Wonderland
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continued from page 1
about $280,000 for the full 
4-years and includes about 
$60,000 from an as yet un-
named outside source. The 
required matching funds will 
come from volunteer time 
and discounts for the LOWA 
LILs Project from lake area 
businesses and citizens as the 
LOWA team implements the 
grant.

No information was given 

on who would fill the named 
positions or whether LOWA 
would be required to go out 
to bid on the webmaster and 
water quality monitoring.

Sara Parker Pauley, 
resources director for the 
MDNR, who also was at the 
press conference to make the 
presentation, said much of 
the grant money came from 
the Environmental Protection 
Agency.

Swall explained the grant 
approval process in her email.

“In the fall and winter 
of 2009-10, LOWA wrote 
and submitted a watershed 
management plan for the 
Buck Creek and Lick Branch 
watersheds. This watershed 
management plan was 
accepted by the Missouri 
Department of Natural 
Resources (MDNR) in the 
spring of 2010 and that qualified 

LOWA to write watershed 
management implementation 
grants through the Section 
319 Nonpoint Source 
Implementation Grant 
program. LOWA wrote and 
submitted 2 separate grants 
through this competitive 
319-grant program, each for 
about $1 million and requiring 
more than $500,000 in 
matching funds. MDNR then 
asked LOWA to combine those 
2 grants into one smaller grant, 
which LOWA did.”

Swall said LOWA LIL’s 
will team up with the 
Master Naturalist and the 
Master Gardeners to help 
homeowners develop 
beautiful, low maintenance 
landscaping or rain gardens 
which, in turn, should reduce 
nonpoint source loads for 
nutrients, sediment, and 
bacteria. The overall project 
objectives are to:

Reduce impairments by 
decreasing runoff volume and 
develop a cost-share incentive 
program to encourage citizens to 
create watershed friendly yards 
utilizing the LOWA LILs for a Healthy 
Lake of the Ozarks approach.

Develop educational and 
outreach programs by developing 
and hosting a variety of educational 
field days and in-classroom activities 
for students of all ages. Conduct 
workshops for property owners on 
low impact landscape designs and 
management practices that can be 
utilized to reduce nonpoint source 
impacts to the lake.

Promote the LOWA LILs for a 
Healthy Lake of the Ozarks approach 
by producing articles, workshops, 
meetings, etc., promoting the reasons 
why taking care of the watershed is 
important, and promoting the LOWA 
LILs and on-site septic and boat 
pump-out programs.

Promote nutrient reductions 
by making low or phosphorus free 
fertilizers available to consumers 
around the lake area, and helping 
citizens maintain their septic tanks 
for more effective wastewater 
treatment.

Improve water quality monitoring 
efforts by expanding the amount 
of monitoring currently being 
conducted a the lake (e.g., increasing 
monitoring sites, parameters, and 
frequency) within the focus area; 
comparing water quality in three cove 
types based on human influences; 
and demonstrating the potential of 

low impact landscapes to improve 
water quality surrounding the lake 
area through LOWA LILs, porous 
concrete and riprap as shoreline 
stabilization.

Swall said in addition to 
helping the Lake, the LOWA 
LILs program should increase 
revenues for the various lake 
area businesses that work 
with property owners to install 
such things as rain gardens 
and buffer strips, around 
the Lake, as well as create 
entrepreneurial opportunities.

In the meantime, LOWA is 
training a volunteer to help 
homeowners with plans for 
their properties and to help 
evaluate when a property 
meets the requirements to 
become a LOWA LIL Lake 
Protector Yard (business green 
spaces can be considered yards 
for this program). Because 
LOWA is in the process of 
fine-tuning the entire project, 
Swall said she was not able to 
provide more information on 
how to get started and apply 
for different aspects of the 
LOWA LILs Project. However, 
she promised details would be 
available soon.

“The very first part of the 
Project has already begun 
with LOWA’s 50/50 soil testing 
discount opportunity that ran 
from Oct 15 – Dec 31, 2010. 
LOWA will still help citizens 
with obtaining a soil test, but 
the discount opportunity has 
ended. Soil tests are now $13,” 
Swall said, adding that LOWA 
has been working with the 
Missouri Master Naturalists 
and the University of Missouri 
Extension Master Gardeners 
to develop a workshop called 
“Beautiful Yards for a Healthy 
Lake of the Ozarks.”

This workshop will be held 
from 9 a.m. to 4 p.m. Saturday, 
March 26 at the Lodge of Four 
Seasons on Horseshoe Bend. 
The $10 fee includes lunch, 
a T-shirt and a voucher for a 
free native plant. Sessions and 
speakers will include:

Watershed Introduction
and History:
Caroline Toole 
Healthy Lawn Care: Ted Fry 
Healthy Soils: Ted Fry 
Integrated Pest Management
and Chemicals: Bob Broz 
Right Plant Right Place:
Jodi Moulder
Rain Gardens: Adam Coulter.

For more information, see 
the LOWA website at www.
sosLOWA.org

3535 Osage Beach Parkway, Suite 401
Osage Beach, MO
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573-302-1616
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Nixon awards LOWA grant 
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Sailing with OYC
By Ozark Yacht Club
One of the most rewarding 

sports; Sailing, can offer hours 
and days of serenity, excitement 
and colossal adrenaline rushes, no 
matter whether the wind blows 
at fi ve, fi fteen or fi fty knots at the 
time.

 If you occasionally dream of 
sailing around the world, charter-
ing a sailboat in the Virgin Islands, 
or just zipping across your favorite 
cove at the Lake of the Ozarks, 
an American Sailing Association 
(ASA) certifi ed sailing school may 
be the answer for you. 

Most endeavors – from the 
arts and sciences to sports –can 
be self-taught to some degree 
but rarely to a level of profi ciency 
and self confi dence which makes 
the effort truly rewarding. Sailing 
is no different, more so because it 
involves a multitude of diverse skill 
sets: aero/hydro-dynamics, meteo-
rology, teamwork, driving, strat-
egy, math, chess, physical workout 
and socializing. 

Under the direction of Donald 
Ressel, former top-gun pilot and 
commercial airline captain, the 
Ozark Yacht Club offers a Sailing 
program for novice and seasoned 
sailors in all age groups from sev-
en to seventy. 

The courses utilize state-of-
the-art visual aids, making both 
fun and sense out of Archimedes’ 
principle and the Wright Brothers 
fascination with wing lift to aid in 
understanding the techniques and 
fundamentals of Sailing. 

Of course, the program in-
cludes lots of sailing practice: rig-
ging, casting off, tacking, jibing, 
backing up, mooring and mini 
races (weather and class size per-
mitting). 

Fittingly, the Club’s fl eet ranges 
from the 8-ft Catalina Sabot (a 
technologically refi ned reincarna-
tion of the world-renowned Opti-
mist class of fi fty years ago), to the 
fast-and-fun Expo 12.5, the Olym-
pic class Laser, C&C 24 cabin day-
sailer, Jeanneau 30 cabin cruiser, 
all the way to the club’s fl agship 
40-ft C&C 115 racer. 

OYC teaches fi ve courses cov-

ering the entire skills spectrum 
from entry level to coastal cruising 
and racing: 

ASA 101 Basic Keelboat: This 
3-day course teaches sailing con-
cepts, terminology and safety, in-
terspersed with extensive practice 
in casting off, steering, trimming, 
tacking, jibing, slowing, stopping, 
docking and mooring. 

ASA 103 Coastal Cruising is a 
3-day, 2-night live-aboard course 
refi ning the basic sailing skills 
and adding fl oat plan, provision-
ing, coastal navigation, and safety 
considerations. 

ASA 104 Bareboat Chartering 
enables successful participants 
to charter and safely operate a 
mid-sized sailing vessel in coastal 
areas. 

OYC Sailboat Racing covers 
racing rules, scoring, crew roles 
and responsibilities, all integrated 
with extensive racing techniques 
in theory and practice, using cabin 
boats as well as small 1-man din-
ghies. 

Youth Sailing Programs: These 
are 3-day summer camps for ages 
7 – 14, designed to teach sail-
ing theory and practice as well 
as match racing, social skills and 
wholesome summer fun. 

Those who master the pro-
gram earn an ASA certifi cate of 
profi ciency which is prerequisite 
to bareboat chartering larger ves-
sels and is commonly accepted 
among bareboat charters around 
the world. 

Fulfi ll your dreams, begin a 
new passion, enjoy a rewarding 
lifestyle – start sailing TODAY!

888-LCD-CURB
888-523-2872 • www.LandscapeCurbingDesign.net

CALL FOR A FREE ESTIMATE!
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by Nancy Hogland
This year, a record $30,000 

was given to 12 local not-for-
profit organizations through 
the Sharing and Caring 
Foundation of Camden 
County, a volunteer-run 
organization that acts as a 
clearing house for donations. 

However, according to 
one of the organizations 
leaders, that number could 
easily double or triple if more 
businesses would get on board 
with the payroll deduction 
program.

“It’s such a low-maintenance 
way to give and if everyone 
even gave just $1 from each 
paycheck, cumulatively 
we’d be able to meet all the 
needs of the organizations,” 
said Jackie Rasmussen, vice 
president of the organization. 
Currently, just six employers 
- Camdenton R-III Schools, 
the City of Osage Beach, First 
National Bank, Lake Regional 
Health Systems, and Modine 
Manufacturing - participate 
in the payroll deduction 
program.

The decision of how to dole 
out the money is made after a 
special committee, comprised 
of a cross section of Camden 
County residents, reviews 
grant requests submitted by 

the organizations. She said 
100 percent of all donations 
received are used to meet the 
needs of the charities. 

“If we have any 
administrative expenses, 
we raise the money another 
way. No one is paid – we 
are all volunteers,” she said, 
adding that the group tries 
to distribute the funds as far 
as possible to maximize the 
benefit. “We look at both who 
has the greatest needs but also 
which programs wouldn’t be 
able to continue without the 
foundation’s help. These grants 
aren’t meant to be a standing 
source of funding – they are to 
meet the excess needs these 
charities have.”

Grant recipients for 2011 
include:

•Medical Missions for 
Christ ($6,000) – to provide 
prescription & medical 
assistance to clientele; 

•The Lamb House ($5,500) – 
to provide electrical assistance 
to needy families in Camden 
County; 

•Freedom Through Christ 
Lighthouse Mission ($4,000) 
– to assist with operating 
expenses for a men’s 
transitional housing facility; 

•Share the Harvest Food 
Pantry ($3,500) – to make 

detergent available to needy 
families in Camden County; 

•Lake Area Helping Hands 
Homeless Shelter ($3,000) – 
to meet food, medical and 
transportation costs of shelter 
residents; 

•Citizens Against Domestic 
Violence ($2,500) – to offer 
a men’s domestic violence 
intervention program; 

•Camden County Heart 
($1,500) – to provide 
transportation assistance 
to seniors needing medical 
services; 

•Camden County Child 
Advocacy ($1,000) – to assist 
with the back-to-school “sock 
& underwear” program; 

•Pathways Community 
Behavioral Healthcare, LLC 
($750) – to allow purchase of 
children’s and adult counseling 
resources and learning aids; 

•Lake Area Big Brothers Big 
Sisters ($750) – to support their 
“big” matching program; 

•Children’s Learning Center 
($750) – to purchase sensory 
learning tools for classroom 
use; 

•Pregnancy Help Center 
($750) – to purchase training 
materials & equipment.

Rasmussen said although 
they were pleased they could 
give so much, donation’s still 

met only about half the needs. 
This year $70,000 in grant 
requests came into the Sharing 
and Caring Foundation.

In order to increase 
donations through the 
payroll deduction program, 
Rasmussen said board 
members, who are all 
volunteers, are willing to meet 
with employers and employees 
and explain how the program 
works. She said no company 
is too small or too large to 
participate.

“It might sound complicated 
but in reality, it’s no different 
than any other withholding 
from employee paychecks. 
We bring brochures and 
pledge forms and in just a few 
minutes we can thoroughly 

explain everything so 
everyone understands exactly 
how it works. It’s very simple 
– basically just a matter of 
coordinating it,” she said.

To schedule a presentation 
call President Gerry Williams 
at 573-374-9147 or Rasmussen 
at 573-346-2644.

The Sharing & Caring 
Foundation of Camden County 
is a 501C-3 organization 
formed solely to raise money 
to assist worthy Camden 
County non-profit entities.  
The Foundation provides 
an organized mechanism by 
which 100% of funds collected 
locally can be distributed 
locally. Last year, 10 local non-
profit organizations received 
$21,500 in funding.

Foundation members hope to increase 
awareness of mission, accomplishments, needs

A telephone survey conducted in January 2011 by Wilson 
Research Strategies found that 18 percent – nearly one in every 
five respondents – said they planned to give more in 2011. This 
is a 29-percent increase over last year. The survey company 
responded with an additional 20 percent jump in households 
that said their giving would stay the same and a 48-percent drop 
in households that said they would decrease their spending.

Survey finds Giving 
on the increase
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www.divinitygiftshop.com
108 High St. • Jefferson City

Mon. - Fri. 9-5:30 • Sat. 10-4:30

One of
Missouri’s 

Largest 
Suppliers of 
Fontanini!

Divinity Religious
Gift Shop

573-636-5470

First Communion Dresses
Baptismal Gowns 

Accessories for All Events

Our Specialty is Non Shed Hypo Allergenic Companion Puppies

We offer Designer Hybrids and Purebred Puppies.
All  Puppies are sold with a 1 YEAR HEALTH GUARANTEE and a  LIFETIME RETURN POLICY.

Across from Osage Beach WALMART 
Hours: 11 am - 5 pm

Email:  joy@puppystop.net

(573) 348 5400

A Unique Professional 
Breeder-Owned Store.

Estate Planning

Financial Planning

Retirement Planning

Tax Preparation

Tax Planning

Business Consulting

Accounting Services

Payroll Services

Employee Bene�ts

Audit & Review Services

Business Succession Planning

Accounting Software

YOUR PARTNERS IN PROGRESS WWW.WTCPA.COM

201B CLIFFSIDE CENTER

2140 BAGNELL DAM BLVD.
LAKE OZARK 573-964-5739

2700 MATTHEW DRIVE

SEDALIA 660-827-4990

2751 SOUTH ODELL

MARSHALL 660-886-6815

Three Locations
To Serve You!

by Nancy Hogland

Convention space will 
accommodate larger groups

Osage Beach city officials 
breathed a sigh of relief when 
they were told the Chateau at 
the Lake of the Ozarks definitely 
will be built.

Mayor Penny Lyons said City 
Administrator Nancy Viselli 
received a call asking if she, the 
mayor and a couple other city 
officials could meet with Jacquie 
Dowdy, the new chief executive 
officer of John Q. Hammons 
Hotels and Resorts, and Justin 
Harris, senior vice president 
and general counsel for the 
company. However, Lyons said 
the caller didn’t tell Viselli what 
they wanted to discuss – and 
Lyons said she was afraid to ask.

Dowdy, who has been with 
the company for some 30 
years, was named CEO after 
Hammons became ill. 

 “I figured if I was going to 
hear bad news, I wanted to hear 
it face to face,” Lyons quipped. 
“We were all waiting with baited 
breath. Were we were happy to 
hear they are still very interested 
in coming to Osage Beach and 
building the Chateau! It was 
a relaxed conversation – very 
upbeat, very positive, very 
friendly. It was just like dealing 
with Mr. Hammons. We all felt 
much better when it was over!”

She said Dowdy told her 
that although they were busy 
managing 77 hotel properties 
employing some 10,000 people, 
once economic conditions 
began to improve enough to 
make the project feasible, they 
would begin construction. 
Lyons said she didn’t want to 
push for a timeline but did ask 
where the city ranked in their 
plan of action. 

“We were pleased to hear 

we were in the top 5,” Lyons 
said, adding that she felt the 
project was worth waiting 
for. “Once this is built, winter 
won’t be winter anymore. We 
will be able to draw an entirely 
different group of people in for 
conventions and conferences 
– people that have never been 
to Lake of the Ozarks. That will 
open the door for real estate 
sales, boat sales – you name 
it. This will be big not only for 
Osage Beach but for the whole 
area.”

Officials with the Lake of 
the Ozarks Tri-County Lodging 
Association (TCLA) agreed.

Both Jim Divincen, executive 
director, and Lagina Fitzpatrick, 
director of sales, for TCLA said 
the new facility will allow them 
to attract larger conventions 
to the area, a move that will 
benefit many.

The proposed $100-million 
Chateau, a European-style, 
15-story, 320-room waterfront 
hotel to be built on 28 acres 
of Passover Road, is to 
include a 100,000-square-foot 
convention center and spa.

Fitzpatrick said she’s been 
forced to turn down convention 
requests from some larger 
groups simply because she can’t 
provide the accommodations 
needed.

A local marine dealer said 
one of his boat manufacturers 
has for years wanted to hold 
its annual convention at Lake 
of the Ozarks. He said because 
the local dealership annually 
sells more boats than any other 
dealership in the world, it’s an 
obvious site. However, because 
there is no facility large enough 
to hold the entire line of boats, 
much less all the people that 
would attend, it can’t happen.

Chateau to be built
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What the Lake’s been waiting for�…

sophisticated.
edgy. bold.

M NEM

Representing the Successful Businesses 
at the Lake of the Ozarks and Reflecting 

the Quality of Life We Know and Love.
ELITE HOMES • PEOPLE • FASHION • TRAVEL • CULTURE AND MORE

GAZGAZG INNE

Representing the Successful Businesses 
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“Insurance Talk”
with Ron Hall of Golden 
Rule Insurance

Six Important 
Health Reform 
Changes In 2011

In 2010, Congress passed and 
President Obama signed into a 
law “The Affordable Care Act”, 
which has already brought change 
to the health insurance industry.  
Many of the major previsions of 
the health reform laws do not go 
into effect until 2014.  However 
there are some changes that will 
occur in 2011.

Some of the things you can ex-
pect from the law this year:

1. The Medicare “donut hole” 
for prescription coverage will be 
narrowed.  Once the senior falls 
into the “donut hole” they will 
receive a 50% discount on their 
brand name prescriptions and 8% 
on their generic prescriptions. The 
“donut hole” is the gap between 
$2800 and $4500 in prescription 
cost. Which currently the senior is 
obligated to pay this cost them-
selves. 

2. Efforts will be made to in-
crease the number of primary care 
physicians by providing a 10% bo-
nus for primary care services.

3. Seniors will also receive cer-
tain Medicare preventive services 
without having to pay the Medi-
care Part B coinsurance or deduct-
ible. Some services covered are an-
nual wellness visits, vaccinations 
and cancer screenings. 

4. Health Insurance com-
panies will be required to spend 

a percentage of premium dollars. 
Insurers who provide affordable 
health insurance to individuals 
and small group plans must spend 
80% of premiums on health care.  
Large group plans will be required 
to spend 85%.  Should they not 
comply; rebates will have to be 
provided to policyholders.

5. The health reform law will 
require restaurants with 20 or 
more locations to post nutritional 
information on menu items. Begin-
ning March 23, 2011 you can be 
more aware of just how “good” 
or “bad” certain foods are for you.

6. If you have an insurance plan 
with a Health Savings account or 
flexible spending account you can 
no longer use your tax free savings 
account to pay for over-the-coun-
ter medications.

Ron Hall is an agent with 
Golden Rule Insurance Agency in 
Osage Beach. He can be reached 
at 573-348-1731 or ron@golden-
ruleinsurance.com for additional 
comments or questions. 

Ron Hall

1. Bid live in person. Registration opens at 10:00am.
2. Bid live online. Advance registration required.
3. Make an offer in advance. Call us for details.

 EASY WAYS TO BUY!3

PO#0409LAK-LakeBJ (March).indd   1 2/25/11   2:36 PM

Ann Klimkewicz, top seller for 
January, credits long experience 
in home remodeling and con-
struction for her unique ability 
to match clients with proper-
ties. “Knowing how homes are 
put together and being able to 
help clients visualize what can 
be is important in selling real 
estate,” Klimkewicz says. “When 
someone can see the possibili-
ties they get excited about a new 
home.”

Beeler Group   owner Kathy 
Beeler says Klimkewicz’s exper-

tise is fitting in well with a recov-
ering market. “People are look-
ing for bargains and often that 
means buying a home that will 
need some updating. Ann can 
really help them see the possi-
bilities,” Beeler said.

Klimkewicz made the de-
cision to move to Lake of the 
Ozarks from Illinois after only 
one visit. She brings attention 
to detail learned over a three-
decade career in medical man-
agement to her new profession.

Beeler Group Jan. top seller

Ann Klimkewicz
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Every Thursday 
Night!

The Lake’s Largest Sports Bar 
& Indoor Concert Venue!

ENTERTAINMENT
(573) 348-1443 • STONECREST MALL • OSAGE BEACH 

your gameday headquarters!
Daily Lunch & Dinner Specials

Bootleggers Idol  
25 contestants                             

Start at 9pm
live on stage!

Finals April 14th!

Coming SOON Dueling 
Piano’s Show!

March 11th - Pink Night
 Breast Cancer Fundraiser 

with Mad Hoss Jackson

March 5th #1 Midwest 
Coverband-Contagious!

March 12th St Patty’s
Weekend-Mad Hoss Jackson
March 26th -Rough Riders

by Nancy Hogland
Check your street sign!
Most Camden County 

residents were surprised by 
the 20-inch snowfall that 
blanketed the area last month. 
Many others were surprised to 
find that day after day, no one 
showed up to remove that snow 
from their roads.

Camden County Commission 
Kris Franken said it could be 
because the roads were never 
taken into the county system.

According to Franken, 
although real estate taxes are 
collected for homes in new 
developments, with the county 
road and bridge department 
receiving 11 cents from every 
$1, and although developers 
are required to build roads 
to specifications outlined in 
the Camden County Unified 
Land-Use Code, about 5 or 6 
years ago the county declared a 
moratorium on accepting new 
roads.

“I wasn’t here at the time but 
know that happened. I hope to 
reverse that at some point but 
for right now, they will remain 
private because we simply don’t 
have the tax base to take care 
of them,” he said, explaining 
that means the county would 
provide no service – no snow 
removal, no resurfacing, no 
pothole repairing, no tree 
trimming – nothing.

Franken said it was easy to 
tell which street is private and 
which is maintained by county. 
Private streets are marked 
with white signs bearing green 
lettering; county maintained 
streets are green with white 
lettering. 

He admitted that it could be 
a problem for new homeowners 
moving to the Lake from the city.

“You probably wouldn’t think 
to ask if it was a private street 
if you didn’t even know they 
existed,” he said.

Currently, the boards of 
realtors don’t note if homes are 
on public or private roads.

However, not all the streets 
were skipped for the right 
reason. 

Long-time residents of 
Shawnee Bend, who asked not 
to be identified, said a snowplow 
driver stopped about 100 yards 
from the end of their dead-end 
county road, turned around and 
plowed his way back down the 
other side – without clearing a 
path in front of their house. A 
nearby neighbor waved down 
the driver and told him homes 
at the end of the street were 
occupied however, instead of 
going back and finishing the job, 
the driver continued on his way. 
Two days and numerous phone 
calls later the county returned 
to finish the job.

A Linn Creek family living on 
a street marked by a green sign 
suffered a similar experience. 
The residents said the driver 
stopped at the end of the next-
door-neighbor’s property, 
then turned and left without 
continuing to their driveway. 
Again, a neighbor stopped the 
driver and tried to convince him 
to continue plowing, to no avail. 
This time, the homeowners and 
their children, tired of waiting 
for help to arrive, took to the 
shovels and cleared the street 
themselves.

Franken said he had no 
explanation.

“The only thing I can say is 
that if it ever happens again, I 
hope people can get the names 
of the snowplow drivers so 
we can deal with this. If they 
are county roads, they should 
have been cleared. If there’s 
any question, the drivers all 
have radios in their trucks,” he 
said, adding that although a 
few mistakes were made and a 
couple snowplow drivers were 
not as friendly as he’d like them 
to be, overall he was happy with 
the performance of the road 
crews, who were faced with what 
he described as a “monumental 
task.”

No snow removal?

Visit Online and 
Listen Live at 
Mix927.com

Join Mike and Jeff on the Big Show Weekdays!
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The Light at 
the End of the 
Tunnel

As we progress over the next few 
months into this Spring market we 
will be better able to review sales sta-
tistics to see if we truly are starting to 
rebound however, the research I have 
done based on the fi rst six weeks of 
this year are promising.  Based on 
data from our Bagnell Dam Asso-
ciation of REALTORS Multiple Listing 
System comparing the time frames of 
January 1 thru February 15 of each 
year from 2002 to the present, I am 
seeing an upward trend in the number 
of homes sold, the total sales volume 
and an increase in the upper range of 
sales prices.

This chart lays out the numbers of 
homes sold, average sales price, range 
of sales prices and the total volume of 
sales dollars.

The next 30 days will be the stron-
gest indicator as to whether we are 
starting to get back on track (or if 
perhaps we should get off the track 
in case this light I’m seeing is an-
other train).  I personally have had 
more business in the fi rst six weeks of 
2011 than I had the last six months 
of 2010.  

On another positive note in my 
life, Karen and I were fortunate to be 
able to sell our personal home in The 
Villages at Shawnee Bend during this 
tough market.  We moved in February 

to another property we own on Horse-
shoe Bend.  We had just sold another 
home we owned in Osage Beach the 
end of last year so we are breathing 
a lot easier.  As we’ve done in the 

past, we’d like to purchase another lot 
and build again but plan to spend at 
least the next year concentrating on 
taking our real estate business to the 
next level, making time for family and 
friends and hopefully for some per-
sonal enjoyment and relaxation.

If you would like a detailed sales 
report on your specifi c property type 
or neighborhood, or would like infor-
mation on the best buys at the lake, 
contact C. Michael Elliott & Associates 
at 866.Your.Lake or cme@yourlake.
com  View thousands of lake area list-
ings at www.YourLake.com.  You can 
also log your opinions on Michael’s 
real estate blog, www.AsTheLake-
Churns.com

As the Lake Churns

Real Estate and Lake News 
with C. Michael Elliott

U.S. Pat. No. 7,007,507  •  ©  • All rights reserved • PANDORA.NET  

4050 osage beach parkway
osage beach, mo 65065 • 573.348.3332
custom DesigneD Jewelry since 1974

www.Duncan2Jewelry.com

MKTG11548_DUNCAN.indd   1 2/17/2011   9:25:04 AM

LLC

www.lakeareahearingsolutions.com • Stone Crest Mall Osage Beach

Free 45-Day Hearing Aid Trial 
with No Money Down!

We o� er all the major types of 
hearing aids:  Behind-the-Ear, 

Custom In-the-Ear and 
Remote Microphone 

styles.

Call today to schedule your Free Hearing Test!

573 302-0340

Free 45-Day Hearing Aid Trial 
with No Money Down!
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Simply a Wonderful Dining Experience!

Steaks • Seafood • Pasta • Sandwiches
Open 11 a.m. Lunch & Dinner

5384 Hwy. 54 • Osage Beach

573-302-0848

Dining!

Dancing!

Live
Comedy!

Comedy Night
Every Wednesday

Live Professional Comedians!

LIVE D.J.’S 
Nightly

Wed. - Sat.

Jazz Night Last Thurs. of Month for the Business 
Journal Social!

Executive Ladies Night
First Thurs. of Month!

Designer Kitchens and Baths
924 Highway 42, Osage Beach 573-348-4464   www.dkbshowroom.com

by Nancy Hogland
While the number of 

conventions and conferences 
planned for Lake of the Ozarks 
isn’t what it was three to four 
years ago, it’s still up over last 
year.

So says Lagina Fitzpatrick, 
director of sales for the Lake of 
the Ozarks Tri-County Lodging 
Association (TCLA). 

“We’re starting to see a slight 
increase in corporate travel and 
we attribute part of that to an 
increase in the religious market. 
Even though the economy 
was suffering, our faith-based 
meetings have been holding 
pretty true, so for this year we 
concentrated our efforts on 
that group and it’s really paid 
off,” she said, adding that while 
she didn’t want to divulge a lot 
of information, she currently 
is working on a conference 
to be held next October that 
would book 2,100 room nights 
throughout the Lake area. 

To further expand their 
efforts, the TCLA increased its 
trade show budget, which will 
allow Fitzpatrick to attend two 
additional conferences this 
year - Collaborate, a three-day 
conference and trade show in 
Houston, Texas for corporate 
group organizers and meeting 
planners, and the Small Market 
Meetings conference in Little 
Rock, Arkansas for, as the name 
implies, planners who are the 
decision-makers for small to 
medium-sized organizations 
seeking a spot for their meetings. 

“In the old days, you’d have 
to get a booth at these shows 
and then hope someone who 
was looking for a place to hold 
a conference would stop to talk 
to you. Now, a list of attendees 
is provided to everyone who 
registers. I can review the 
requirements of the groups 
looking to hold a conference 
and then preset appointments 
to talk to the organizers of 
those groups that we are able 
to accommodate. In addition, 
those meeting planners also 
have the opportunity to review 
the list of association directors 
and request appointments with 
them to talk about what their 
areas offer. It’s an extremely 
effective way to market,” she 
said.

Jim Divincen, TCLA executive 
director, said the “lion’s share” 
of the Lake area’s convention 
business comes from Missouri 

associations like the car dealers’ 
association, the trial attorneys’ 
association, the dental and 
hospital associations whose 
members need continuing 
education to keep current with 
their certifications. 

“Typically they rotate 
between St. Louis, Kansas City, 
Branson and Lake of the Ozarks 
but I was told the groups usually 
have the highest attendance on 
conferences held here. I’d say 
the biggest reason is because 
Lake of the Ozarks is centrally 
located but I also think there’s 
another factor involved. When 
these people have to come here 
for three days, especially when 
weather is nicer, I think they 
bring their families and turn 
it into a mini vacation simply 
because we have so much to 
offer,” he said.

Both Divincen and Fitzpatrick 
said when the Chateau at Lake 
of the Ozarks is completed, 
especially if it features 60,000 
to 100,000 square feet of 
contiguous meeting space, they 
expect convention business to 
boom.

“Right now, the largest facility 
available has 30,000 square feet 
so it prevents us from attracting 
the larger groups. However, if 
they can double or triple that 
space it’s really going to benefit 
the entire area,” Divincen said.

Fitzpatrick said she’s had 
to turn down requests from 
a few large groups because 
she couldn’t provide the 
accomodations needed.

“We really need a large 
convention center. Jefferson 
City voters just approved 
increasing their lodging tax 
from 3 to 7 percent for that very 
reason. Because of our location 
in the center of the state and the 
center of the nation, we have 
so much potential. But until we 
have the space, we won’t be able 
to tap into that market,” she 
said.

According to a study by 
Carlson Wagonlit Travel (CWT), 
although budgets are trimmer 
and restrictions are tighter, 
business meetings and events 
are on the increase. The study 
states the “average spend 
per attendee” is expected to 
increase by 3 percent this year. 
In fact, the CWT report states 
while the meetings and events 
industry saw growth in 2010, 
they expect it to recover fully in 
the next few years.

Business travel up
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Ask your mortgage
professional
The Truth About 
Interest Rates

Where are interest rates going?  How 
do you know when you are getting the 
best interest rate?  Learn the secrets 
lenders use in their advertisements and 
learn the truth behind the rate game.   
While rates remain relatively low, you 
need to understand the basis on which 
rates are advertised.  

Advertised rates are based on a 
“Base” rate which requires the borrower 
to have a minimum credit score of 740,  
a minimum loan amount, and a loan to 
value at 60 percent or less.  If you do 
not exactly fit these criteria, you simply 
do not qualify for the advertised rate.  
So if your credit score is 739 you may 
not qualify for the advertised rate.  This 
doesn’t mean you won’t get a good rate, 
but just not the advertised rate.  As the 
loan to value goes up and your credit 
score goes down there are rate adjust-
ments that make your rate higher than 
the advertised rate.  So it is not uncom-
mon for some people due to their per-
sonal financial situation to pay up to 1 
percent or more over the base rate.  

Without some basic information (a 
complete loan application) of your fi-
nancial situation it is very difficult for a 
lender to accurately quote you an inter-
est rate.  Yes, it is the habit of many lend-
ers to quote you a very low rate in order 
to get their phones to ring.  In reality, few 
people actually qualify for the advertised 
rate due to their individual financial situ-
ation.  

Everyone has a different financial 
situation that the lender needs to evalu-
ate.  Three main factors that all mortgage 
loans are based on are: PEOPLE, PROP-
ERTY, and PROGRAM. Each one of these 
factors plays a major role in the financ-
ing of a home.  We will discuss each one 
briefly. 

PEOPLE:  This would include credit 
score, credit history, amount of assets, 
job history, income level, and overall 
ability to repay the loan. 

PROPERTY:  Type of property would 
include mobile, modular, single family, 
duplex, farm, condo, log home, earth 
contact, and lakefront homes.   Also a 
factor is the value of the property and 
the overall condition of the property.

PROGRAM:  Loan to value is a key 
component, and next the loan program 
both determine your final interest rate 
based on the risk associated with these 
mortgage loans.  Conventional up to 80 
percent loan to value, FHA up to 96.5 
percent loan to value and USDA /VA with 

up to 100 percent financing. 
The media and most lenders quote 

you the base rate without taking into 
consideration these factors, and then 
when you are further into the loan pro-
cess they will tell you that you don’t 
qualify for the advertised rate.  So if your 
lender quotes you a rate without taking 
a complete loan application don’t be sur-
prised if your rate is not the advertised 
rate.  

Mortgage planning is part of getting 
the best interest rate for your individual 
financial situation.  Believe it or not it is 
possible to have a higher interest rate 
and a lower monthly payment.  The low-
est interest rate available may be on a 
15 year, but it does not give you the low-
est monthly payment. Also if you are in 
a situation where your loan to value is 
greater than 80 percent your loan will 
require mortgage insurance, which will 
also make your payment higher.  You 
may want to consider a government loan 
that might offer  a higher interest rate 
but a lower payment because it has ei-
ther no mortgage insurance or reduced 
mortgage insurance.  Is rate really the 
only thing you need to concern yourself 
with?  How important is your monthly 
payment?  The terms and conditions of 
the loan program can be more important 
than the interest rate!

Mortgage options are still available, 
is your lender offering you options?  You 
need to work with a lender that takes the 
time to find out your personal financial 
goals.  Your mortgage needs to meet 
those goals.  The terms and conditions 
should help you achieve both your short 
term and long term financial goals.  As 
your Certified Mortgage Professional, I 
take the time to completely qualify you 
for your mortgage before quoting you an 
interest rate.

If you have questions or comments 
please email them to andrew@askan-
drewconner.com

Call Andrew today at 573-302-0600. 
Website:  www.askandrewconner.com 

Andrew W. Conner is a Certified 
Mortgage Planning Specialist CMPS® 
and a Certified Residential Mortgage 
Specialist CRMS®.  Less than 1% of all 
Mortgage Originators in the USA have 
these certifications.  Andrew’s areas of 
expertise are Mortgage Planning, Credit 
Repair Counseling, Cash Flow Manage-
ment, and Real Estate Equity Manage-
ment. As a Certified Mortgage Profes-
sional, Andrew  has the knowledge and 
experience to ensure you will get the 
best mortgage strategy to fit your indi-
vidual financial needs.
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Certi� ed Public Accountant

Established in 1987 SPECIALIZING IN:
Income Tax Planning & Preparation • Payroll Tax Payroll Services • Estate Tax & Planning 

• Real Estate Taxation Agriculture • Small Business • Contractors • Individuals

Offi ces in Lake Ozark • Tipton • California
754 Bagnell Dam Blvd. Suite A Lake Ozark • 365-9400

“Helping you keep more of what you make!”  www.bdm-cpa.com

Bobby Medlin, CPA

Haley Homan

Jason Blankenship, CPA

Patricia Higgins

Adam Wolfe

Misty Bishop

Christine Vines, CB

Tammy Hoellering

info@scottsonwell.com
 573-363-5500

www.scottsonwell.com

• Water Well Drilling
• Complete Geothermal
   Heating & Cooling Systems
• Pump Sales & Service
• Water Softening, Filtration, & Treatment

Residential & 
Commercial

Visit o
ur new Location!

1410 N. Route 5

Camdenton MO 65020
Complete Water

& Geothermal Systems

Ask About Special Incentives Including
Tax Credits & Rebates - Call Today!

by Nancy Hogland
A Missouri Senate panel 

has advanced legislation that 
eliminates mandatory union 
membership in closed shops. 
With Republicans backing the 
legislation and Democrats 
opposing it, the bill now moves 
forward to the full Senate for 
debate, expected to take place 
before the March spring break.

Currently, all union-
represented workers can be 
required to join the union 
and pay union dues. If the bill 
becomes law, unions can still 
exist and workers can still opt to 
be members.

The change is allowed under 
Section 14(b) of the 1947 Taft-
Hartley Act, which says states 
have the right to ban closed 
union shops. Since its adoption, 
22 states have chosen to 
make the move. The Missouri 
Chamber of Commerce and 
Industry and Associated 
Industries of Missouri, two 
of the state’s largest lobbying 
groups, are now backing efforts 
to make Missouri number 23.

Soon after Sen. Rob Mayer, 
R-Dexter, defeated Sen. 
Kevin Engler, R-Farmington, 
to become the next Senate 
president pro tem, he said 
improving Missouri’s business 
climate would be his top priority. 
He said because he felt unions 
discourage manufacturers from 
coming to the state, making 
Missouri a right-to-work state 
would be a part of that plan. Of 
the eight states that surround 

Missouri all but Illinois and 
Kentucky have right-to-work 
laws.

Although, according to a 
survey recently conducted by 
the chamber, 87 percent of its 
members support the right-to-
work legislation, union leaders 
strongly oppose the bill, saying 
unions and their dues-paying 
members have made it possible 
for Missourians to make high 
wages. They have vowed to fight 
the legislation, calling it “right to 
work for less.”

Although Republicans 
now hold majorities in both 
chambers, several union 
representatives said senators 
in districts that are in and near 
urban areas, like St. Louis, 
may be pressured by their 
constituents to vote against the 
measure.

In 1978, when Missouri was 
the fourth-most unionized state 
in the nation, voters rejected 
a ballot initiative to eliminate 
mandatory union membership 
in closed shops. However, 
because many of the auto 
worker or aircraft machinist jobs 
held by those workers are gone, 
the percentage of Missouri’s 
unionized work force has since 
declined sharply. According to 
the Bureau of Labor Statistics, 
in 1983, 36.6 percent of all 
manufacturing jobs were in 
union shops. That number 
dropped to 21.8 percent by 2000. 
By 2010 that number dropped 
to 9.9 percent.

Right-to-work bill 
moves forward
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by Nancy Hogland
Jim Divincen, one of the 

charter members of Citizens 
for the Preservation of Lake of 
the Ozarks and the executive 
director of the Tri-County 
Lodging Association, said 
discovering the source of E. 
coli in the waters near Lake of 
the Ozarks State Park Public 
Beaches could be as simple 
as enlisting the help of Dr. C. 
Andrew Carson, a professor 
with the University of Missouri 
College of Veterinary Medicine, 
Department of Veterinary 
Pathobiology. 

Carson, who specializes in 
researching water quality with 
emphasis on identification of 
human and nonhuman sources 
of fecal pollution in waterways, 
has established a microbial 
source tracking (MST) 
database for all wildlife and 
migratory birds found in the 

Lake region. And he is willing 
to share that information with 
the Department of Natural 
Resources for what Divincen 
described as a “very nominal 
fee.”

“In January, Attorney 
General Chris Koster held press 
conferences in St. Louis, Kansas 
City and Jefferson City to present 
his 12-step plan to protect water 
quality at the Lake of the Ozarks. 
He said his report was based 
on information gathered at his 
symposium on water quality. 
However, in his report, Koster 
lists on-site sewage systems 
as the No. 1 threat to long-
term water quality at the Lake 
and science just doesn’t back 
that up,” Divincen said. “EPA 
guidelines define ‘safe’ as 126 E. 
coli colonies per 100 milliliters 
of water. Our geometric mean 
for the year was 3.8 (per 100 
ml). And that was based on 312 

water tests conducted from June 
through October at sites picked 
by the DNR (Department of 
Natural Resources) – all of which 
were located around the 419 
wastewater treatment facilities 
that release into the Lake. If on-
site wastewater systems were 
polluting the Lake, you can be 
sure those tests would have 
provided different results.”

Divincen said unfortunately 
those low numbers were 
downplayed – or even ignored 
– while great emphasis was 
placed on higher E. coli counts 
from tests taken weekly last year 
at the public beaches.

“Although the Lake as a whole 
should have received an A+, 
instead the public perception is 
that it’s contaminated because 
all they hear about it the 
problems at the beaches. That’s 
why it’s so important to identify 
the source of that pollution,” 

he said, adding that’s where Dr. 
Carson comes in.

“Because, for instance, 
raccoons here have different 
poop than raccoons in 
California, before you can use 
MST to identify the source of 
E. coli, you have to establish 
the DNA database so you have 
something to compare the 
samples to,” Divincen explained. 
“Dr. Carson has already done 
that. In addition, he has given 
the Department of Natural 
Resources (DNR) a proposal 
stating that for $148,000 he will 
include 1,000 water samples, 
specifically identifying the 
source and also giving the 
percentage of contamination 
from that animal. Dr. Carson 
has already told us if the state 
goes out to hire someone to 
create the database, it will cost 
anywhere from $600 to $1,000 
per sample.”

Koster’s plan includes 
conducting MST but during 
the press conference, he said 
putting it into effect could be 
costly.

Divincen said his group also 
would like the DNR to regularly 
test downstream from confined 
animal breeding operations 
located in the Grand Glaize 
Arm watershed, adding that 
few people were aware of those 
operations.

He said the state also needed 
to improve the turnaround on 
tests conducted at the public 
beaches, something Koster 
also brought up in his report. 
Currently, test samples are 
gathered on Monday and results 
are provided on Wednesday to 
determine if a beach should 
be closed the following Friday. 
Divincen said a new test that’s 
not yet been approved by 
the EPA but used by the US 
Geological Survey and the 
Missouri University of Science 
and Technology can provide 
results in as fast as two hours.

Divincen said the Citizens 
for the Preservation of Lake of 
the Ozarks group is currently 
working with Park Director Bill 
Bryant to develop a plan to rid 

continues next page

‘Science just doesn’t back up’ 
E.coli press by MO AG Koster
Headline-grabbing announcements don’t address all causes of contamination
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continued from previous page
Public Beach No. 2 of wild geese 
which, according to a research 
fishery biologist with the U.S. 
Geological Survey, produce 1/3 
pound of wet droppings each 
per day.

“That area is served by Osage 
Beach sewer system – they don’t 
even have an on-site treatment 
plant – so human waste can’t 
be a factor. Flocks of geese, 
on the other hand, have been 
known to fill the cove,” he said. 
“It’s obvious that something 
is causing that count to spike 
so whether it’s geese or pigs or 
deer, we have to do whatever it 
takes to address the issue.”

Divincen said while he 
disagreed with many of Koster’s 
findings, he did agree with him 
on one point.

“I strongly support his plan 
to seek legislation that would 
make it a felony offense to 
knowingly discharge sewage 
into the Lake – whether by 
continuing to use a faulty septic 
system or opening the Y-valve 
and discharging sewage. That 
needs to be addressed,” he said.

Kris Franken, Camden 
County presiding 
commissioner, who also is a 
licensed engineer and a state-
certified septic installer, said 
he would like more attention 
focused on the open sewage 
lagoons that serve the State 
Park’s group camps.

According to permit 
MO009755, issued for sewage 
lagoons serving group camps 
in the Lake of the Ozarks State 
Park off Highway 42, sewage 
from those camps is pumped to 
open-top storage facilities and 
stored until it is removed and 
used as irrigation or released in 
“seasonal flows into Lake of the 
Ozarks.” In addition, while other 
licensed treatment facilities 
have maximum contaminate 
levels clearly defined in their 
permits, the levels allowed in 
the effluent thru the state park 
permit are not spelled out. 
On a chart labeled “Effluent 
Limitations and Monitoring 
Requirements,” there are no 
specific limitations placed 
on daily maximum, weekly 
averages or monthly averages 
of Fecal Coliform in the water 
that, according to the permit, is 
used for irrigation. Instead, the 
permit holder is told to comply 
with water quality standards 
per Special Condition #5 which 

states “discharges to the waters 
of the state shall not cause 
a violation of water quality 
standards rule 10 CSR 20-7.03 
including both specific and 
general criteria.”

“The DNR wants to make 
recommendations on how we 
can ‘fix’ the Lake of the Ozarks 
when it seems they can’t even 
handle their own systems that 
they regulate,” Franken said. 
“Numerous businesses in the 
Lake area have been cited 
for having faulty wastewater 
treatment systems but  it’s my 
understanding that the DNR 
has not made any attempts 
to do away with the open-
top lagoons. They have been 
allowing themselves latitudes 
that are finable offenses for 
anyone else.”

Calls were placed to the DNR 
to discuss Carson’s proposal 
and also the progress made 
on replacing open-top sewage 
lagoons used in the state park 
by Public Beach No. 1 but they 
were not returned.

In the meantime, Franken 
said Camden County proved 
it is serious about protecting 
the Lake by tightening up an 
existing ordinance covering 
wastewater treatment systems. 
The new regulations, which 
made changes in four areas, 
went into effect Jan. first.

 “One, septic pumpers 
who are permitted thru the 
DNR must have site-specific 
permits to release the sewage 
on Camden County land. Two, 
if our inspectors are driving 
by property with obvious 
problems, they can stop and 
inspect the system without a 
complaint being filed,” he said, 
adding that “obvious problems” 
included sewage running 
across the ground or through 
a nearby ditch. “They won’t 
be randomly stopping and 
checking on systems.”

Three, if inspectors 
determine a property owner 
has a non-complying system, 
once repairs have been made, 
an operating permit will be 
required. That gives the county 
the ability to better monitor 
the system in the future, 
Franken explained. And finally, 
if a property owner installs an 
advanced system, that person 
also will be required to have 
a maintenance agreement in 
place.

by Nancy Hogland
Prewitt’s Point, which to date 

has been one of the lake’s most 
successful retail developments, 
is expanding.

Although developer Gary 
Prewitt was not yet ready to 
release details by the deadline 
of this issue of the “Lake of the 
Ozarks Business Journal,” he 
did say that two new junior 
anchor stores occupying a 
total of 35,000 square feet 
soon will be added to the 
600,000-square-foot mall. The 
stores - one 20,000 square feet 
and the other 15,000 square feet 
- are to be built on unoccupied 
ground between Marshall’s and 
Good and Perfect Gifts. Prewitt 
promised to release the names 
of the retailers in coming weeks.

Currently, the mall contains 
more than a dozen retailers 
and restaurants employing 
more than 650 people full 
and part time. The project, 
which began 10 years ago, 
was constructed after the 
city of Osage Beach approved 
establishing a Tax Increment 
Financing (TIF) District that 
included $16.5 million in 
infrastructure improvements 
including rerouting State Route 
D, extension of water and sewer 
lines to School of the Osage 
campus on Highway 42 and a 
revamping of the Highway 42-
54 intersection.

Prewitt’s newest venture, 
Shoppes at Eagle’s Landing, 
soon will be under construction. 
Soon after an agreement 
was reached with Kohl’s, the 
department store’s engineering 
firm submitted building plans 
to the city of Lake Ozark and 
according to City Administrator 
Dave Van Dee, they plan to 
move forward immediately.

“According to their plans, 
the $5.6-million development 
will be 55,063 square feet and 
will, I believe, be part of Phase 
I. I’m not quite sure where 
it will be located and they 
haven’t given us a construction 
schedule yet but they paid us a 
$15,000 building permit fee and 
indicated they wanted to get 
started as soon as possible,” he 
said.

Prewitt also worked 
out details and signed a 
contract with Menard’s home 
improvement store to purchase 

land. However, Menard’s 
requested, and Prewitt’s RIS 
Incorporated agreed to, an 
extension of the construction 
timeframe to more closely 
match other construction in 
the development. Van Dee said 
he expects that once work starts 
on Kohl’s, Menards will quickly 
follow.

According to Prewitt, there 
will be no impact on the TIF 
agreement.

Under that agreement, 
adopted in 2008, the Lake Ozark 
Board of Aldermen voted to 
turn over half of its 2.5 percent 
sale tax from sales at the new 
shopping mall to Prewitt. Then 
in 2009, at Prewitt’s request, 
the board agreed to turn over 
an additional 1 percent of the 
remaining 1.25 percent up to 
$3 million to the developer with 
the stipulation that to receive 
the additional up-front money, 
the store must be open by Dec. 
31, 2012. 

According to Prewitt’s 
attorney, Doug Stone, the 
money would not be in addition 
to monies already pledged 
under the earlier agreement.

“This isn’t an expansion of 
the TIF, it just allows Mr. Prewitt 
to get more money upfront so 
he can pay off his debts more 
quickly,” Stone explained. “The 
money will just come off the 
end total.”

Stone estimated the 

development costs at $240 
million. He said Prewitt already 
had spent close to $30 million 
on site preparation which 
included rock excavation, cut 
and fill, infrastructure and 
other development costs.

Stone also said the agreement 
applies only to Phase II of the 
project, which includes the 
home improvement store and 
a movie theater, and not to 
Phase I, Phase III or Phase IV. 
To sweeten the deal, Prewitt 
promised that even at the 
.25-percent tax rate the city 
could count on receiving 
$100,000 per year from Phase II.

Prewitt’s plan to erect seven 
billboard plazas along the new 
54 Expressway, approved by the 
Lake Ozark Board of Aldermen 
in 2009, is linked to the 
construction of Eagle’s Landing 
and will be part of the overall 
development.

Renderings show that, when 
completed, Shoppes at Eagle’s 
Landing will include more than 
one million square feet of retail 
and commercial space and will 
feature everything from big 
box retailers to small, privately 
owned restaurants. The 
project is expected to create 
approximately 750 permanent 
jobs; generate annual retail sales 
of approximately $343 million; 
and result in approximately 
$45 million of increased real 
property assessed value.

MO AG E.coli press More opportunities to shop 
coming for Lake’s buyers
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A Green Home is a 
Healthy Home

with David Braddy LEED GA 
of Bolivar Insulation Systems 

Is green building 
for tree huggers 
or is this the 
new standard in 
building? 

Well let’s see; the overall market for 
sustainable or green building materials 
is now estimated to be over $ 20 billion 
dollars per year with an expected growth 
rate of 10% per year. This is big business! 

There are two big reasons for this: 
1. Rising Energy Cost – the average 

consumer is beginning to realize they 
need to conserve energy and that green 
built or retrofitted homes mean lower 
heating and cooling cost. 

2. Health – we spend most of our 
time in our homes and the air we breathe 
in our homes affects our well being. Al-
lergy and asthma cases increased 75% 
between 1980 and 1994, while during 
that same period we started tighten-
ing up our homes and added hundreds 
of VOC’s (volatile organic chemicals) to 
the building products used in our homes. 
Many other illnesses & diseases have 
also increased during this time. These 
VOC’s, such as formaldehyde, are used 
in the production of many building prod-
ucts such as paint, cabinets, countertops 
& carpets. There are now green alterna-
tives to all of these products.

I do not believe saving money or bet-
ter health are issues that only a particular 
group is concerned with. As a matter of 
fact these issues have never been consid-
ered a fad and once the public becomes 
more educated to the benefits of sus-
tainable or green building practices the 
industry will only grow. 

This is a new standard in the building 
industry and it is here to stay. Here are a 
few more reasons why. 

1. Many major cities have already in-
corporated green building practices into 
their local codes. 

2. According to a survey conducted 
by McGraw-Hill demand for green build-
ing had already outpaced supply by early 
2007. 

3. The NAHB says they have reached 
a tipping point where more than half of 
their members are incorporating green 
building methods and materials into the 
homes they build. 

4. EPA’s Energy Star Program includ-
ed indoor air quality as part of its energy 
saving initiative. 

5. In 2006 the U.S. Green Building 
Council added LEED for homes to its 
LEED program that was primarily concen-
trated on commercial building. This was 
the only national green building program 
that put exact requirements for earning 
green status and requiring verification it 
was constructed green. There are points 
awarded for different levels of certifica-
tion. This is the Government standard for 
green building. 

6. Starting in 2011 all new homes 
built to comply with the Federal Energy 
Star Qualified Homes Standard must 
provide controlled fresh air ventilation to 
meet energy conservation and indoor air 
quality goals. 

7. The Government from the federal 
to the local level is actively promoting 
green building practices. 

This is only a partial list but I think 
you get the idea. Green building is here 
to stay. 

Another reason green building is 
here to stay is the impact to the environ-
ment. This is part of green building that 
you may not even see, but is still a major 
component of being green. 

The main reason most consumers 
would not consider building green is the 
perceived higher cost, which is mostly a 
myth. The life cycle cost of green building 
is almost always cheaper. Some materials 
do cost more but with proper planning, 
which is also a major part of a green 
building project, what you save in one 
areas will offset higher cost in another. 

Call your green building professional 
to see how easily you can go green.

David Braddy is the General 
Manager of Bolivar Insulation Sys-
tems in Linn Creek Missouri, you 
can contact him at 573-346-3321 
for more information.

David Braddy, LEED GA

UPCOMING AUCTIONS

Want it SOLD--
The Right Way?

AUCTIONS EVERY THURSDAY NIGHT AT 5 PM

Great Fun, Great Food, Great Buys!

Sat. March 5th At 7:00 pm
Spring Dance Bene� t for the 
Tri-county YMCA of the Ozarks

Mon. March 14th at 6:00 pm
Gun Auction!
Consign now.

Fri. March 18th at 6:00 pm
Project Graduation
Tan-Tar-A Resort

Sat. March 19th at 10:00 am
Boats, Cars, Camper, Furniture, 
Tractor

Sat March 19th at 5:00 pm
Bene� t Auction For Charli Camp-
bell Lonna Ranch House
Macks Creek, MO

Sat. April 16th at 10:00 am
Marine inventory TBA

Call Today!
573-346-4777

SOLD!Over 3000 clients last year and over 
7000 Buyers! Hundreds of references 
available! 44 years experience!

• • • •
•

9

$36 Per Year Subscriptions
(573) 348-1958



Lake of the Ozarks Business Journal March, 2011 Page 17

•  Turnkey Businesses on Northshore
• Tons of Parking
• 6,800+ Sq Ft
•  MLS# 3065583

• Very intriguing property with lots of possibilities 
• 3,300 Sq Ft home could be remodeled into a 
   restaurant, retail, office, etc.  Lots of room to expand on 
   this level 1.5+ AC site w/ 425 HWY FR FT 
• Zoned Commercial.  Possible rental
• MLS# 3072735 • $349,900

• Well Established Restaurant Location for Decade
• Complete Turn-Key Situation with 8,000+ Sq Ft
• #1 Commercial Deal on Hwy 54 in Osage Beach
• MLS# 3075432 • $799,999

• Great Horseshoe Bend location
• Newer home with many custom features
• Fabulous view of main channel with cove protection
• MLS# 3075494

• Walk in furnished condo in great location
• Includes 12x32 slip and PWC slip
• Newer project with affordable assessments
• MLS# 3074611

• Great full time stable neighborhood in Osage schools
• Includes 12x32 boat slip, community pool & clubhouse
• 3,500+ Sq Ft of great living space with view of cove
• MLS# 3074715

Restaurant Bar & GrillYou Decide

$799,999 $ Call Us!$349,900

Lakeview/Access LakefrontCondo

$424,900 $695,000$110,000

Your Finances
401(k) Review 
and Rollover 
Can Be  
Rewarding 

Your 401(k) offers tax-deductible 
contributions, tax-deferred growth 
of earnings potential and a variety 
of investment options — so it’s a 
great tool for building retirement 
savings. Yet like all tools, your 401(k) 
must be used properly to get the 
best results. That’s why you should 
review your 401(k) at least annually 
and make whatever adjustments are 
needed.

Depending on where you work, 
you may get some 401(k) review 
help from your plan provider. But if 
that assistance isn’t available, you 
might want to consult with a finan-
cial professional to make sure you’re 
getting the maximum benefit from 
your plan.

As you begin to review your 
401(k), your first question should 
probably be this: 

“How much should I contrib-
ute?” At the very least, try to put in 
enough to receive your employer’s 
matching contribution, if one is of-
fered. If you don’t earn this match, 
you are essentially walking away 
from “free money.” Beyond this, 
though, the amount you put into 
your 401(k) might depend on what 
other retirement savings vehicles 
you have available. For instance, if 
you’re eligible, you may also want 
to contribute to a Roth IRA, which 
offers tax-free growth potential, 
provided you’ve had your account 
for five years and don’t start taking 
withdrawals until you’re 59½.

Of course, it’s not only how much 
you put into your 401(k) that deter-
mines its success — it’s also how 
you choose to allocate your invest-
ment dollars. (Keep in mind that as-
set allocation does not guarantee a 
profit or protect against loss.) Your 
401(k) may have a dozen or more 
investment choices, such as stock 
funds, bond funds and money mar-
ket funds. To choose the right invest-
ment mix, you’ll need to consider a 
variety of factors, including these: 

• Your age — Generally speak-
ing, the younger you are, the more 
aggressive you can afford to be with 
your 401(k) investments, because 
you’ll have decades in which to 
potentially overcome the inevitable 
down periods of the market. As you 
get older, you may wish to invest 

somewhat more conservatively, but 
you’ll still need some growth poten-
tial in your 401(k) portfolio.

• Your goals — Everyone has 
different goals for retirement. You 
might want to retire early and travel 
the world, while your co-worker de-
sires to work as long as possible and 
then, upon retirement, stay close to 
home and pursue hobbies. Because 
you each have different goals, with 
different income needs, you also 
may need to follow different invest-
ment strategies within your 401(k).

• Your other retirement income 
sources — If you have a variety of 
retirement income sources — a 
pension from another job, an IRA, 
a spouse with generous retirement 
benefits — you may need to invest 
differently, perhaps less aggressive-
ly, than if you had fewer options for 
retirement income.

Apart from putting away as 
much as you can into your 401(k) 
and choosing the right investment 
mix, what else can you do to get 
the most out of your plan? Here’s 
a suggestion: If you have worked at 
various jobs and acquired multiple 
401(k)s, consider rolling them over 
into one account. You might save 
money on fees and reduce paper-
work, but more importantly, you’ll 
be able to concentrate your resourc-
es and pursue a unified investment 
approach, with your investment dol-
lars working together toward your 
ultimate retirement goals. 

 As you can see, a 401(k) review 
and rollover can reward you in many 
ways — so do whatever it takes 
to maximize your 401(k)’s perfor-
mance.

For a free review of your an-
nuities and insurance: contact Tony 
Reahr - Licenced Insurance Special-
ist, Acredited Asset Management 
Specialist and Financial Advisor at 
Edward Jones Investments in Lake 
Ozark, 573-964-5712.

Tony Reahr
Edward Jones Financial Advisor
573-964-5712
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Building an effective 
web presence
with Sandy Waggett of MSW 
Interactive Designs

Step #7 – Improve 
Your Website’s 
Link Popularity

Over the past six months we iden-
tified steps one through six in the 
process of building an effective web 
presence: 1) Define your ideal client; 
2) Identify specific goals; 3) Create a 
call to action; 4) Give customers what 
they expect; 5) Be a better communi-
cator; and 6) Get found.

The seventh step is: 
Improve your website’s link popu-

larity (this helps your organic search 
engine rankings).

First let’s define “link popularity.”
The definition of link popularity is 

the number of links pointing to your 
site as indexed by a given search en-
gine. This is not necessarily a complete 
count of ALL links to your site, but in-
stead how many links the search en-
gine gives the site credit for when cal-
culating SERP (Search Engine Results 
Page) placement. These inbound links 
are also referred to as “citations.”

By most accounts, there are more 
than 200 factors used by Google in 
determining your ranking. Link popu-
larity is just one factor and it is calcu-
lated by the number of citations (or 
inbound links) to your website.

There are two types of citations: 
structured and unstructured. Struc-
tured citations are those that are from 
known directories and trusted by ma-
jor search engines. A good example 
of a structured citation would be a 
link to your website from http://www.
DMOZ.com or Yahoo’s Directory. Un-
structured citations are links to your 
website from other regular websites, 
like the local Chamber of Commerce 
or from another local business. Ideally, 
you should have a nice combination 
of both structured and unstructured 
citations to your site.

Some tips to build your link popu-
larity:

1. Find out how many inbound 
links you have now. Go to Google.
com and in the search box, enter 
“links: [your website address]”. For 
example, if you wanted to see how 
many links we have to the MSW In-
teractive Designs website, you would 
enter – “links:mswinteractivedesigns.
com”. There are about 1700 inbound 
links to our website.

2. Purchase online advertising 
from authority sites that includes a 
link to your website. Locally, you can 
do this with the Chamber, CVB, as 
well as several others. If you serve 
the wedding market, you can also get 
listed with a link on www.LakeOzark-
WeddingGuide.com.

3. Exchange links with other busi-
nesses in your network. A nice way to 
do this is to add a “Resources” page 
to your website and link to other busi-
nesses that you trust. In return, ask 
them to link back to your website 
from theirs.

4. Avoid Link Farms and massive 
link exchange services. The links ob-
tained from these sites and services 
tend be low quality and ignored by 
Google. Not sure if it’s a link farm 
or not? Use this test … ask yourself, 
“would I be doing this (linking there) 
if search engines didn’t exist?”

5. Request that those linking to 
you use keyword rich anchor text in 
the link. For example, we prefer when 
people link us they use “Website De-
sign and Hosting” instead of “MSW 
Interactive Designs” as the actual 
words that are linked to our website.

In summary, it is important to im-
prove your website’s link popularity. 
The more relevant, quality, third party 
sources that link to your website, the 
better your link popularity will be. 
Over time, improved link popularity 
will positively impact your website’s 
organic search engine rankings. 

Sandy Waggett, Owner
MSW Interactive Designs LLC ~
We put the web to work for you!
573-552-8403
www.PutTheWebToWork.com
Sandy@MSWInteractiveDesigns.com

Sandy Waggett

Send your business related announcements to us at:
businessjournal@charterinternet.com

Or: Business Journal, 160 N. Hwy. 42, Kaiser, MO 65047. 

Get in Touch



Lake of the Ozarks Business Journal March, 2011 Page 19

Building an effective 
web presence
with Sandy Waggett of MSW 
Interactive Designs

Step #7 – Improve 
Your Website’s 
Link Popularity

Over the past six months we iden-
tified steps one through six in the 
process of building an effective web 
presence: 1) Define your ideal client; 
2) Identify specific goals; 3) Create a 
call to action; 4) Give customers what 
they expect; 5) Be a better communi-
cator; and 6) Get found.

The seventh step is: 
Improve your website’s link popu-

larity (this helps your organic search 
engine rankings).

First let’s define “link popularity.”
The definition of link popularity is 

the number of links pointing to your 
site as indexed by a given search en-
gine. This is not necessarily a complete 
count of ALL links to your site, but in-
stead how many links the search en-
gine gives the site credit for when cal-
culating SERP (Search Engine Results 
Page) placement. These inbound links 
are also referred to as “citations.”

By most accounts, there are more 
than 200 factors used by Google in 
determining your ranking. Link popu-
larity is just one factor and it is calcu-
lated by the number of citations (or 
inbound links) to your website.

There are two types of citations: 
structured and unstructured. Struc-
tured citations are those that are from 
known directories and trusted by ma-
jor search engines. A good example 
of a structured citation would be a 
link to your website from http://www.
DMOZ.com or Yahoo’s Directory. Un-
structured citations are links to your 
website from other regular websites, 
like the local Chamber of Commerce 
or from another local business. Ideally, 
you should have a nice combination 
of both structured and unstructured 
citations to your site.

Some tips to build your link popu-
larity:

1. Find out how many inbound 
links you have now. Go to Google.
com and in the search box, enter 
“links: [your website address]”. For 
example, if you wanted to see how 
many links we have to the MSW In-
teractive Designs website, you would 
enter – “links:mswinteractivedesigns.
com”. There are about 1700 inbound 
links to our website.

2. Purchase online advertising 
from authority sites that includes a 
link to your website. Locally, you can 
do this with the Chamber, CVB, as 
well as several others. If you serve 
the wedding market, you can also get 
listed with a link on www.LakeOzark-
WeddingGuide.com.

3. Exchange links with other busi-
nesses in your network. A nice way to 
do this is to add a “Resources” page 
to your website and link to other busi-
nesses that you trust. In return, ask 
them to link back to your website 
from theirs.

4. Avoid Link Farms and massive 
link exchange services. The links ob-
tained from these sites and services 
tend be low quality and ignored by 
Google. Not sure if it’s a link farm 
or not? Use this test … ask yourself, 
“would I be doing this (linking there) 
if search engines didn’t exist?”

5. Request that those linking to 
you use keyword rich anchor text in 
the link. For example, we prefer when 
people link us they use “Website De-
sign and Hosting” instead of “MSW 
Interactive Designs” as the actual 
words that are linked to our website.

In summary, it is important to im-
prove your website’s link popularity. 
The more relevant, quality, third party 
sources that link to your website, the 
better your link popularity will be. 
Over time, improved link popularity 
will positively impact your website’s 
organic search engine rankings. 

Sandy Waggett, Owner
MSW Interactive Designs LLC ~
We put the web to work for you!
573-552-8403
www.PutTheWebToWork.com
Sandy@MSWInteractiveDesigns.com

Sandy Waggett

INSULATIONINSULATION

For All Your Green Building & Energy Saving Needs!

DAVID BRADDY, GENERAL MANAGER
Bolivar Insulation of Camdenton, LLC
689 Lower Business Pk Rd., POB 628
Linn Creek, MO 65052 • 573-216-0500 Cell

• SEAMLESS GUTTERS • SIDING SOFFIT & FASCIA
• NEW CONSTRUCTION & REPLACEMENT WINDOWS

• BATT & BLOWN INSULATION
• SPRAY FOAM - CLOSED & OPEN CELL

• SIDING & GUTTER CLEANING • FREE ESTIMATES
• CRAWL SPACE MOISTURE & MOLD ELIMINATION

Your Energy Solution Company, Serving the Central 
Missouri Area for Over 60 Years!

COMMERCIAL AND RESIDENTIAL

by Nancy Hogland
Employers who hire workers 

as independent contractors in 
order to save money could find 
themselves paying out much 
more than they saved.

According to Amy Susan, 
communications director for the 
Missouri Department of Labor, 
under Missouri law, employers 
are generally required to pay 
unemployment taxes, payroll 
taxes, and provide workers’ 
compensation for its employees. 
While the majority of Missouri 
employers comply with these 
requirements, she said those 
who don’t undermine the system 
and place an additional burden 
on those that follow the rules. 

Susan said employers who 
disregard the law may be held 
liable for back employment 
taxes for the workers once 
it is discovered. In addition, 
employers that knowingly 
misclassify a worker face 
penalties in the amount of 
$50 per day per misclassified 
worker up to a maximum of 
$50,000 in fines. Another state 
statue allows the Division of 
Employment Security (DES) to 
penalize an employer 25 percent 
of the amount the state has been 
defrauded. 

“It’s really not fair to the 
workers that are kept ‘off the 
books’ because they don’t 
have access to the benefits 
of their co-workers who are 
reported – benefits such as 
health insurance, pension plans, 
vacation or sick pay and even 
unemployment or worker’s 
compensation in the event they 
lose their jobs or get hurt on the 
job,” she said. “We have found 
that some employees don’t even 
know they’ve been classified 
as 1099 workers – independent 
contractors – until they try to 
collect benefits.”

Susan said the determination 
of whether a worker is an 
employee or an independent 
contractor is set by statute.

Missouri Revised Statute 
288.034. 1 reads, “Employment” 
means service, including service in 
interstate commerce, performed for 
wages or under any contract of hire, 
written or oral, express or implied, and 
notwithstanding any other provisions of 
this section, service with respect to which 
a tax is required to be paid under any 
federal unemployment tax law imposing 
a tax against which credit may be taken 
for contributions required to be paid into 
a state unemployment fund or which, as 
a condition for full tax credit against the 
tax imposed by the Federal Unemployment 
Tax Act, is required to be covered under 
this law.

Service performed by an individual 

for remuneration shall be deemed to be 
employment subject to this law unless it 
is shown to the satisfaction of the division 
that such services were performed by an 
independent contractor. In determining 
the existence of the independent 
contractor relationship, the common law 
of agency right to control shall be applied. 
The common law of agency right to control 
test shall include but not be limited to: if 
the alleged employer retains the right to 
control the manner and means by which 
the results are to be accomplished, the 
individual who performs the service is an 
employee. If only the results are controlled, 
the individual performing the service is an 
independent contractor.

The classification cannot be 
waived by the employee. 

According to RSMO 288.380, 
“Any agreement by a worker 
to waive, release, or commute 
such worker’s rights to benefits 
or any other rights pursuant 
to this chapter or pursuant to 
an employment security law of 
any other state or of the federal 
government shall be void. 
Any agreement by a worker to 
pay all or any portion of any 
contributions required shall 
be void. No employer shall 
directly or indirectly make any 
deduction from wages to finance 
the employer’s contributions 
required from him or her, or 
accept any waiver of any right 
pursuant to this chapter by any 
individual in his or her employ. 

Susan said in 2009, the 
DOL focused its attention on 
identifying employers that were 
misclassifying workers. Since 
2010, the first full year of the 
implementation of Misclassified 
Worker Detection System 
(MWDS), the investigations 
conducted by the Department’s 
DES have found that employers 
misclassified more than 5,000 
employees as independent 
contractors or something other 
than employees. She said this 
is an increase of nearly 2,700 
percent over the period from 
2008 to 2010, when the DOL 
projected employers owned an 
additional $135,000 in taxes.

Reclassification of those 
employees resulted in the DOL 
collecting $819,000 in delinquent 
taxes from 744 employers 
that they determined were 
attempting to evade payments 
by misclassifying workers. 

For more information; to 
ask questions about the proper 
classification of workers, or to 
report a business suspected of 
misclassifying employees, call 
DES at 573-751-1099, or contact 
them via e-mail at: esemptax@
labor.mo.gov. Fraud can also 
be reported online by visiting 
Labor.mo.gov/report_fraud.asp. 

State set on leveling playing 
field for all employers
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www.talktotonia.com

Diana Finley, GRI
Broker - Sales Associate

Diana@talktotonia.com

A Multiple Listing Service REALTOR
Equal Housing Opportunity

Cell 573-216-2710 • 800-348-6642

The Lake is Calling....
Diana Finley, GRI

Broker - Sales Associate
Diana@talktotonia.com

Cell 573-216-2710 • 800-348-6642

The Camdenton Area Chamber of Commerce recently held a ribbon cutting 
for Davis Cellular, at their new location, 985 East Highway 54 in Camdenton. 
Saturday, 9 AM-5 PM, Sunday 11 AM-5PM, 573-346-5499. Pictured Heather 
Davis [with scissors] Will Blomenkamp, Jonathan Davis, Kim Hubbard, Luke 
Davis, Jason Tadaro, and Camille Bellmer.  Others present include Brenda 
Colter, Dennis North; Charli Allee, Doug Horman and Amy Hadfield, Johna 
Stanfield, Tracy Peters and Chris McElyea, Bob Kellstrom, Diann Jacobs and 
Pat Thurston, Camdenton Area Chamber of Commerce Board Members; and 
Bruce Mitchell Camdenton Area Chamber of Commerce Executive Director.

Camdenton Optimist Club President Chic Oostendorp introduced Civil War 
Reenactor John Wilson, who is working with Fourth Missouri Cavalry, Mis-
souri Civil War Reenactment Association and Camden County Museum to 
stage a reenactment of The Battle of Monday Hollow.  The staging will be 
held at Missouri Trap Shooter’s Park at Linn Creek on September 15 and 16, 
2012.  Optimists meet at noon on Mondays at RJ’s Restaurant.  Visitors are 
welcome.

The Clayground celebrated their grand opening in The Landing at Main Street 
with a ribbon cutting ceremony from the Lake Area Chamber of Commerce.  
For more information stop by, visit www.theclaygroundinc.com or give them 
a call at 573.434.1597. Pictured along with TAG Team Members & Chamber 
Active Volunteer Ambassadors from left to right are:  Jake; Meghan; Aman-
da Rowden, US Resort Management; Shawn and Kristy Krueger (owners), 
Katie Karr, First State Mortgage; Jordan; Jintree Albers, Tiny Miss Lake of the 
Ozarks; Chris Cisar, Arrowhead Title;  and Brandon.
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“Ask An Engineer”
with Stan Schultz of Schultz 
& Summers Engineering

Water Quality, Lake 
Ozark & Our Economy

One thing I have learned in my 
fi rm’s 7+ years of working in the 
Lake area is that the Lake’s econo-
my is very good for Missouri.  Our 
visitors come by the thousands 
from neighboring states many 
times a year and spend a generous 
amount of money with each trip.   
To ensure this trend continues 
those of us that call Missouri home 
must work hard to fi nd economical 
ways to protect this asset by devel-
oping responsibly and improving 
what has already been developed.  

Last month’s water symposium 
hosted by Missouri’s Attorney 
General was a good start to devel-
oping a realistic strategy of man-
aging wastewater produced by 
those of us with homes or condos 
near the Lake.  Over the course of 
the two day event we heard from 
scientists, economists, engineers, 
local offi cials, and even a State 
Senator about their particular area 
of expertise.  It is events such as 
this that starts a positive dialog to 
managing issues that are impor-
tant to all Missourians.  

My fi rst customer at the Lake, 
the Gravois Arm Sewer District, 
has always told me that a ‘per-
ceived’ problem with the lake’s 
water is just as bad for the Lake as 
a real, documented problem.  I be-
lieve this and only have to look at 
the Gulf Oil Spill this summer as an 
example of what ‘perception’ can 
do to tourism.  Let’s all keep these 
folks in our prayers and hope they 
have a better season next year.  

Managing the sewer situation 
at the Lake is going to be a great 
challenge.  We have to be vigilant 
in maintaining the commerce we 
already have and use the clean 

water campaign as a tool for de-
veloping more commerce.  The 
Governor’s order to post all beach 
closings has proven many bodies 
of water in Missouri have more 
problems than the Lake.  We need 
to use this information along with 
a proactive approach to improving 
overall water quality as a catalyst 
to bringing more tourists to the 
Lake in the coming years.  

Missouri has the best natural 
resources in the Midwest and pro-
tecting them should be one of our 
state’s most important functions.  I 
know all of us who love the Lake 
will agree and work in unison as 
this clean water campaign begins 
to have positive results.  We just 
have to stay engaged to ensure 
the outcome is proactive and not 
reactive. 

Stan Schultz owns Schultz and 
Summers Engineering in Lake 
Ozark Missouri.  If you have any 
questions concerning, water or 
wastewater management, fl ood 
certifi cation, property surveying, 
dock permits, or commercial site 
development and design you can 
reach Stan at 573-365-2003 or 
email sjschultz@schultzandsum-
mers.com or visit www.schultzan-
dsummers.com     

Stan Schultz

PEACE OF MIND
BY CULLIGAN LAKE OF THE OZARKS
Now is the time to stop hard water in it’s tracks. Soft water provides:

Smooth skin
Soft hair
Sparkling, clean dishes.
Saves money by using less energy, cleaning products, laundry soaps and  
personal hygiene products. 

For only $9.95* you can have Peace of Mind that your water is 
being taken care of by the experts. Enjoy high-quality Culligan water 
without any of the hassles!

Equipment Installation
Delivered Salt
Scheduled Service

*$9.95 for the �rst 3 months, then standard rates apply. Installation may be extra. Cannot be combined with other offers from your participating Culligan dealer. Limited time offer.

277 LOWER BUSINESS PARK ROAD | LINN CREEK, MO 65052

573-346-5221 | CULLIGANPRO.COM

CALL OR STOP BY OUR NEW SHOWROOM!

Never Buy a Water Softener Again!
Now that’s peace of mind!

Visit Online and Listen Live at Mix927.com
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FRY’S LAKESIDE CASINO RESTAURANT
The image with this article shows 

Fry’s Lakeside Casino Restaurant at 
the west end of Bagnell Dam as it ap-
peared on the restaurant’s menu in 
1944.  The building, now gone, was 
constructed by the Union Electric 
Land & Development Company in 
1931-32. The restaurant opened in 
August 1932.  It was considered one 
of the fi nest eating establishments 
in Lake Ozark in the 1930s, 40s and 
50s.  Union Electric sold the property 

and business in 1944. The new owner, 
Lawrence Fry, kept the restaurant 
open.  On the menu it said “It is our 
desire to merit, through the quality 
of food and service, a continuance of 
the good will that has been accorded 
this organization in years past. . .” 

Lawrence Fry was a well-known 
business man in Lake Ozark. He was 
in business in Lake Ozark from Janu-
ary 1933 until his death in 1988. For 
a time he was a partner in the opera-
tion of the White House Hotel, was 

a co-founder of the Lake Ozark Fire 
Protection District, was a Lake Ozark 
alderman, a founding member of the 
Lake Ozark Christian Church, built 
the Larry Don Excursion Boat, and 
was appointed postmaster of Lake 
Ozark in 1936, a position he held for 
35 years.

The Casino Restaurant menu for 
1944 contained some astonishing 
prices judged by today’s restaurant 
pricing.  A 14-ounce T-Bone Steak cost 
$1.25. A 9-ounce Sirloin Club Steak 
was 85 cents, and a County Ham 
Steak was 85 cents. For their a la Carte 
Dinners the menu said “Our steaks 
are cut from choice corn fed cattle 
and served with French Fried Pota-
toes, Heart of Lettuce Salad, Drink, 
Hot Roll and Butter.” You could get all 
kinds of sandwiches from hamburg-
ers to peanut butter for 15 to 25 cents. 
And if you ate too much Seltzer Water 
was available for 50 cents. For more of 
the story see the author’s recent book 
Historic  Bagnell Dam Boulevard, 
Past and Present. Photo courtesy 
AmerenUE. �

This historical sketch is from the col-
lection of H. Dwight Weaver.

Weaver is the author of fi ve books on 
the history of the Lake of the Ozarks.

Weaver’s new book “Historic Bagnell 

Dam Boulevard, Past and Present” is 
designed as two tours, both beginning 
at the Dam and moving westward. One 
tour features businesses consecutively on 
the north side of the Boulevard, and the 
other tour features businesses consecu-
tively on the south side of the Boulevard.  

“Historic Bagnell Dam Boulevard, 
Past and Present” is available now at re-
tail locations around the Lake.

Contact him 
at dwightweav-
er@charter.net 
or call 573-365-
1171 for more in-
formation.  Visit 
www.lakeoftheo-
zarksbooks.com 
for more infor-
mation.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver

www.lakeliquor.net Laurie:
212 S. Main

(573) 374-4850

Osage Beach: Dumar Plaza 
3715 Highway 54

(573) 348-3838

Please drink responsibly.

Enjoy Lake of the Ozarks!

State Farm, Bloomington, IL

We all feel the same commitment to care for our 
families. Helping you meet your insurance needs 
is part of my commitment to you. Like a good 
neighbor, State Farm is there.® 
CALL ME TODAY.

Family is 
why we 
do it all.

0907504 

Malcolm Decker, Agent
1179 E Highway 54

Camdenton, MO 65020
Bus: 573-346-5920

mac.decker.le2o@statefarm.com

www.pmglake.com
3524 Osage Beach Parkway, Osage Beach 

573 365-3800 •  800 237-3434

Offering the largest selection of condos 
and homes for Vacation Rentals
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2124 Bagnell Dam Boulevard • Lake Ozark, MO 65049
T (573) 365.2669 F (573) 365.2686

w w w . B a x t e r s L a k e s i d e G r i l l e . c o m

AUTHENTIC AMERICAN RESTAURANT WITH A GREAT BAR...
that’s the idea behind Baxter’s. We’re perfect for just about any
dining occasion or gathering that calls for great food, warm, 
personal service and an inviting, casual atmosphere.

Where the locals meet!

Savor the food... remember the view.  

Realty Works at the Lake, LLC 
announces New Partner

Dick Elefson, Broker and 
owner of Realty Works at the 
Lake, LLC is pleased to announce 
the addition of Chris Ling as 
partner in the firm. 

According to Dick, Chris 
brings over 35 years of real estate 
and finance experience to the 
company. Chris was a broker 
in California for 20 years before 
moving to the Lake 14 years ago.  
His background also includes 10 
years as vice president of a large 
mortgage banking firm as well as 
owning his own real estate sales 

and development company. In 
recent years he has also been 
instrumental in building and 
marketing a number of Lakefront 
residential lot developments for 
a large out of state developer.    

Realty Works at the Lake, LLC 
is located in Lake Ozark and 
specializes in Condominium 
and Villa project marketing as 
well as all types of residential 
and commercial real estate sales.    
For additional information, 
contact Dick Elefson or Chris 
Ling  at 573-964-6420.

Spa Shiki recently presented a 
check for $110 to Lake Regional 
Hospital. Spa Shiki raised the 
funds by participating in the Lake 
Regional Breast Cancer Awareness 
Fair last October. At the event, 
Spa Shiki nail technicians offered 
express manicures to attendees 
for $10 each, with all money 
collected going to Lake Regional.

Spa Shiki annually holds 
special fundraisers and events 
each October to raise awareness 
and money in the fight to end 
breast cancer, complementing 
The Lodge of Four Seasons long-
standing history of raising funds 
for Lake Regional and Ellis Fischel 
Hospital in Columbia.             

“Spa Shiki is pleased to be able 
to support local efforts at Lake 
Regional in the breast cancer 
cause,” says Ann Brown, Spa Shiki 
director. “Our staff was excited to 
participate in the breast cancer 
awareness fair, taking part to 
improve women’s health in our 
community.”

For more information on Lake 
Regional, visit www.lakeregional.
com. For more information on 
Spa Shiki, visit www.spashiki.
com.

Spa Shiki Director Ann Brown 
(left) presents a check for $110 
to Terri Hall, director of fund 
development for Lake Regional.

Spa Shiki Supports Breast Cancer 
Fight with Donation to Lake Regional
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Located on a peninsula, 3 bedroom/3 bath home with � replace sits on top 
of a 10 � . pedestal with concrete support beams supporting the 2 story 
lakehome. Lots of trees... beautiful Southeastern view of main channel. 
Enjoy a full moon, but never worry about the a� ernoon sun. Soundly 
built with 2”x6” construction and a wall of windows to enjoy the view all 
day, every day. Custom built kitchen cabinets and granite countertops. 
Attractive concrete driveway with exposed river rock and 2 car garage 
with oversize lighted attic storage. Martini deck over lake, 100 � . 
lakefront, seawall and large cruiser dock built by Trico Dock Company.

FOR SALE BY OWNERFor Sale by OwnerFOR SALE BY OWNER

Directions: Horseshoe Bend Parkway (formerly State Road HH). After 
passing Lodge of Four Seasons, turn right on Cherokee Road then left 
on Linn Creek Road (it forks twice, go right both times) which keeps 
you on Linn Creek Road and brings you to Nonsuch Road.
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E. Linn Cree k Road

W
. Linn Creek Road

E. Linn Creek Road

Zebra Road

Lake Home on Horseshoe Bend

Contact Jo & David Spriggs (573) 280-2218
email address: spriggs.lakehome@yahoo.com

Click on www.206nonsuchroad.com for visual tour and more information

Beds: 3 | Baths: 3
Single Family Home - located at 206 Nonsuch Road 
$379,000

Our services include:
Nursing - Caregiving

Personal Care
Physical, Occupational

and Speech � erapies
Transportation

Special Needs Pediatrics
24 Hour Care

Integrity Lifeline
Integrity Pharmacy

Wireless Telemonitoring
General Housekeeping

Meal Preparation

W W W . I N T E G R I T Y H C . C O M
TOLL-FREE 888.793.1795

980 EXECUTIVE DRIVE, SUITE C • OSAGE BEACH MISSOURI 65065
ADDITIONAL LOCATIONS IN KANSAS CITY, JOPLIN, SPRINGFIELD, 

COLUMBIA, GLADSTONE, MO AND LEAWOOD, KS

   Your Need, 

Our Passion!

Local children who benefit 
from the outreach programs 
provided by Lake Area Big 
Brothers Big Sisters received 
a boost recently, thanks to a 
corporate sponsorship from Spa 
Shiki. Spa Shiki donated $1000 
to claim a spot as a corporate 
sponsor for the local, non-profit 
organization’s annual Bowl 
For Kids fundraiser, to be held 

Saturday, April 16, 2011 at Eagle 
Lanes in Lake Ozark.

For more information on Lake 
Area Big Brothers Big Sisters and/
or Bowl For Kids sponsorship 
information, visit www.lakebbbs.
org or call (573) 348-5507. The 
organization may be contacted 
via e-mail at screelbbbs@yahoo.
com. 

Spa Shiki Supports Big Brothers 
Big Sisters as Bowl For Kids’ Sake 
corporate sponsor

Spa Shiki Director Ann Brown (left) presents a check to Wayne Marlow and Sue 
Creel from Big Brothers Big Sisters.
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Are you tired?
Tired of your internet not working when you do?

Tired of getting put on hold for tech support?

Tired of slow internet connections?

Tired of High Prices for internet service?

Business relies on internet service.
We’re all here to make money.
� e time you spend without internet 
service is time you can’t spend working.
Whether the connection is down, or 
you’re waiting for tech support on hold, 
it costs money.
We’ve been providing professional 
internet connectivity for decades.  
It’s our business; it’s all we do.
We’ve helped thousands of companies 
large and small get the service they need 
to conduct business on the internet.

Whether it’s hosting your domain and 
online store, or giving your employees 
the high-speed reliable no-hassle internet 
they need to do their jobs, no problem.
We can help you too, with less down 
time, better tech support and great rates.
Give us a call today and � nd out just how 
easy getting the internet you deserve is.

1-866-670-YHTI

The Internet with no strings 
attached! Get broadband in areas 
where no other service can go! 
Up to 2Mbps download speeds!

WIRELESS
ACCESS

“Always on” high speed internet 
broadband at speeds to 6 Mbps! 
Award-winning tech support!

No extra charge for business accounts!

BUSINESS 
DSL ACCESS

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

backbone! Lightning-fast response for your customers!

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

BUSINESS 
HOSTING

$3995

$2895

Support for ecommerce, ftp 
support, storage 25MB and up! 

$1995

*

*

*

*Prices listed are ‘as low as’, rates vary depending on 
service. Prices listed are per-month, with no charge for DSL 
modem use, $10 monthly for wireless modem use. Never any 
hidden fees, gimmicks or surprise charges.

Your
Hometown

Internet

GET THE INTERNET YOU DESERVE!
YHTI IS YOUR HOMETOWN INTERNET
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Business Opportunity
Take advantage of this rare op-
portunity to live and have your business 
in the same place on the most beautiful 
scenic property on the 4 Mile Marker.  
Property was developed in 2007 and 
has 1.25 acres located on the 4mm.  
Property comes complete with a large 
2 story well constructed metal building 
that is divided in part to accommodate 
a nice furnished studio apartment (in-
cluding all appliances) and a shop with 
a large remote garage door.  Upper story 
can be used for storage or office space.  
The land includes a 3 well dock with 
roof, large septic system for expansion, 
attached wellhouse with large SS pump 
and a large holding tank. The property 
has been cleared and perfectly designed 
for but not limited to a boat repair busi-
ness etc.. with ample parking and acces-
sibility.  This property can be yours for 
only $168,000.  Serious inquiries only.  
Call 573-418-3476.

UNIQUE BUSINESS OPPORTUNITY: 
MLM company expanding into Mexico.  
Looking for Spanish-speaking bilingual, 
entrepreneurial-minded people with 
integrity, people & computer skills, and 
heart for helping others.  Call Kim after 
1pm  206-650-6303

MAS BUSINESS SOLUTIONS BUY-
ING AND SELLING BUSINESSES 
573-836-1258  www.masbusiness.biz

GENERAL LISTINGS
SAVE COMMERCIAL ROOFS. NO 
REPLACEMENT METAL, RUBBER, EPDM, 
FLAT, TPO, PVC ROOFS. PRODUCTS 
WORK ON WET SURFACE WINTER/ 
SUMMER.CONTRACTORS WELCOME 
. FACTORY. DETAILS AZTECCOLLC@ 
SOCKET.NET

Contractors worldwide restor-
ing existing metal, rubber, flat pond-
ing roofs. Save thousands replacement 
costs, fast start packet $35 US. 573-
489-9346. 

INSTANT RENEW ROOF COATINGS 
sm. Dinosaur Tough. Saves Replacement 
metal, rubber, flat roofs. Barns, Silos, 
Factory, Office. (573) 823-4037. 

REAL ESTATE HOMES
$278,500 A REALLY NICE LF HOME 
and value priced! 276 Lamplighter, 
Camdenton, MLS#3075058. This 
Home is showroom clean and features 
4BR/3.5BA w/2 Master Suites. Garage 
w/workshop & storage shed. Has great 
view of main channel, boat dock for 
your lake toy, located in deep water. 
Has two decks for outside enjoyment 

3287 Bagnell Dam Boulevard • Lake Ozark • Boulevard • 573-365-2003

Dear friends,
    We have moved to a new larger building in order to service our customers needs and 
continue to help develop and build a better quality of like for the Lake Ozark community. 
   This new location will better allow us to play a bigger role in planning, designing and helping 
build the sewer, water, roads and buildings necessary for the economy of our region to grow 
and expand.  Please stop in and visit us in our new location at 3287 Bagnell Dam Boulevard 
for all of your civil and architectural engineering needs. 

Sincerely, Stan Schultz and Bob Summers
Owners Schultz and Summers Engineering

www.schultzandsummers.com

by Nancy Hogland
Karen Zaborac, owner of 

American Sun Control, is one of 
the longest-running exhibitors at 
the Camdenton Area Chamber 
of Commerce’s Products and 
Services Show.

She said that’s because 
year after year, the show has 
continued to more than pay for 
itself.

“We do about four or five 
shows a year and because we 
set appointments at the shows, 
we are very careful to track the 
outcome. I want to know of if 
it’s profitable to participate. The 
Camdenton show has continued 
to immediately pay for itself – 
plus, plus, plus! However, we’ve 
also found the payoff doesn’t end 
there. Over and over again we 
find that when people call us to 
come out and give them a quote, 
they’ll pull out a brochure they 
got at a show maybe a couple 
years earlier and tell us that’s 
where they first found out about 
us,” Zaborac said.

Bruce Mitchell, executive 
director of the Camdenton Area 
Chamber agreed the benefits 
of the show are far reaching 
and long lasting. Last year, they 

featured 165 exhibitors in 195 
booth spaces and drew more 
than 4,000 people. This year’s 
event, planned for 9 a.m. to 5 
p.m. March 19 and 10 a.m. to 
4 p.m. March 20 at the County 
Club Hotel on Horseshoe Bend, 
is on track to meet or exceed 
those numbers.

“A real advantage is that it’s 
an easy way to bring lots of 
people into your ‘showroom’ 
that otherwise, for a variety of 
reasons, may never step through 
your door. Because the Lake 
is so spread out, many times 
people don’t even know a certain 
business exists. Others may avoid 
going into a business because 
they think a sales person will 
pressure them into buying. At a 
trade show, if you feel pressured, 
you simply move 10 feet to the 
left or right,” he quipped, adding 
that another benefit to the buyer 
was the ability to comparison 
shop without using a tank full of 
gas. “And then, of course, are the 
show specials offered by some of 
the businesses. If you’re planning 
to buy anyway, it’s a good time to 
get a great deal.”

Vendors benefit by getting face 
time with potential customers 

and reconnecting with previous 
customers.

 “Businesses always have 
one or two customers that they 
can’t make happy, no matter. 
Unfortunately, those tend to 
stick with you,” Zaborac said. 
“However, when you work a 
show, time and time again people 
will walk up and say, ‘I bought an 
awning from you five years ago. 
It’s one of the best purchases I 
ever made.’ When you have five 
or 10 of those each day, it really 
fires up your salespeople.”

Mike Kenagy, executive 
director of the Lake West 
Chamber of Commerce, 
echoed Mitchell’s and Zaborac’s 
sentiments. That chamber will 
host the 9th annual Lake West 
Business Expo from 9 a.m. to 4 
p.m. on Saturday, March 5 at the 
Lake West Christian Academy on 
Highway 5 in Sunrise Beach.

“The response has been so 
positive that in nine years we’ve 
outgrown three facilities and 
quadrupled our participation. 
This year, we’re at capacity and 
have a waiting list for vendors 
who are hoping for a way to 
squeeze in,” he said. 

Kenagy said the chamber 

started the show at the request 
of its membership who wanted a 
way to highlight their businesses. 
While many of the Lake West 
Chamber members also 
participate in other shows, they 
wanted something on the west 
side, for the west side. The event 
has grown by leaps and bounds – 
so much so that the committee 
is looking for ways to offer 
additional vendor display space. 

“We’re already at the largest 
facility available on this side 
of the Lake so moving to a 
larger facility isn’t an option. 
We’ve tried setting up a tent 
to accommodate additional 
businesses but because 
the weather doesn’t always 
cooperate, that didn’t work out 
too well. We’re now discussing a 
variety of alternatives including 
breaking it into two shows – one 
in the spring and one in the fall 
– or maybe even holding it at 
multiple sites,” he said.

According to Trade Show 
News Network (TSNN), trade 
shows are popular with both 
vendors and visitors. 

The site stated a recent market 
research study showed 91 percent 
of trade show visitors rated trade 

shows as an “extremely useful” 
source for acquiring product 
information. Almost 50 percent 
of those surveyed said they had 
purchased products or services 
learned about at trade shows.

Tips compiled from several 
trade-show “how-to” sites also 
advise business owners to:
∙Plan and prepare well in advance and 
then follow-up within five days with 
potential customers
∙ Talk to colleagues who have attended 
the same show to make final plans
∙Be creative when designing your booth 
- use posters to tell your business’ story
∙Set up a schedule that allows time 
to network with other businesses 
(Mitchell said this often takes place the 
last hour of each day when attendance 
is lower.) 
∙Bring a clever give-away
∙Provide chocolates or mints to draw 
visitors to your booth
∙ Schedule employees who are high-
energy, happy people who are well-
groomed and attentive
∙Instead of giving away expensive 
brochures, consider postcards with 
pertinent details
∙Bring three times the number of 
business cards you think you will need
∙Wear comfortable shoes and clothes 
with pockets
∙Stay off the phone – passers-by will 
keep walking if no one is available to 
talk to

Trade shows allow businesses to show off goods
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Business Opportunity
Take advantage of this rare op-
portunity to live and have your business 
in the same place on the most beautiful 
scenic property on the 4 Mile Marker.  
Property was developed in 2007 and 
has 1.25 acres located on the 4mm.  
Property comes complete with a large 
2 story well constructed metal building 
that is divided in part to accommodate 
a nice furnished studio apartment (in-
cluding all appliances) and a shop with 
a large remote garage door.  Upper story 
can be used for storage or office space.  
The land includes a 3 well dock with 
roof, large septic system for expansion, 
attached wellhouse with large SS pump 
and a large holding tank. The property 
has been cleared and perfectly designed 
for but not limited to a boat repair busi-
ness etc.. with ample parking and acces-
sibility.  This property can be yours for 
only $168,000.  Serious inquiries only.  
Call 573-418-3476.

UNIQUE BUSINESS OPPORTUNITY: 
MLM company expanding into Mexico.  
Looking for Spanish-speaking bilingual, 
entrepreneurial-minded people with 
integrity, people & computer skills, and 
heart for helping others.  Call Kim after 
1pm  206-650-6303

MAS BUSINESS SOLUTIONS BUY-
ING AND SELLING BUSINESSES 
573-836-1258  www.masbusiness.biz

GENERAL LISTINGS
SAVE COMMERCIAL ROOFS. NO 
REPLACEMENT METAL, RUBBER, EPDM, 
FLAT, TPO, PVC ROOFS. PRODUCTS 
WORK ON WET SURFACE WINTER/ 
SUMMER.CONTRACTORS WELCOME 
. FACTORY. DETAILS AZTECCOLLC@ 
SOCKET.NET

Contractors worldwide restor-
ing existing metal, rubber, flat pond-
ing roofs. Save thousands replacement 
costs, fast start packet $35 US. 573-
489-9346. 

INSTANT RENEW ROOF COATINGS 
sm. Dinosaur Tough. Saves Replacement 
metal, rubber, flat roofs. Barns, Silos, 
Factory, Office. (573) 823-4037. 

REAL ESTATE HOMES
$278,500 A REALLY NICE LF HOME 
and value priced! 276 Lamplighter, 
Camdenton, MLS#3075058. This 
Home is showroom clean and features 
4BR/3.5BA w/2 Master Suites. Garage 
w/workshop & storage shed. Has great 
view of main channel, boat dock for 
your lake toy, located in deep water. 
Has two decks for outside enjoyment 

and yard is fenced to protect your pets.  
Ready to move into and begin enjoy-
ing without spending lots of money 
to redo! It features a new Trane Heat 
Pump with AC installed in Feb. and the 
warranty is transferable. See all the 
lake’s properties at www.cme1st.com.
Call Michael Elliott at C. Michael Elliott 
& Associates@573-280-0170 or 1-877-
365-cme1.

DEEP WATER... cove protection... 
gentle lot... Osage Beach location, and 
priced UNDER $200K!!! Great set up 
for your vacation getaway. Located in 
a quiet neighborhood with blacktop 
to the door. $195,000 MLS#3074773  
Call Gattermeir Davidson Real Estate 
for more info.  573-365-1555 or dan@
gotlake.com

FOUR SEASONS 3,076 SF, 4BR/3.5BA 
LF Home w/Great cove location in 6 mile 
no wake cove, gentle driveway w/room 
to build a 3-car garage, gentle lakefront 
with deep water. Existing dock slip can 
opened up to a 18x40.Large great room 
new Hardwood floors in 2010, new 
paint, new carpet on main floor and en-
try areas. Lots of deck areas, oversized 
screened covered porch. Large Master 
suite w/sitting area or home office. 
This is a good value entry level homes 
into the Four Seasons community with 
amenities such as pools, tennis courts, 
golf, clubhouse, fishing lakes, security, 
boat launches, community activities. 
61 Norwood Court, MLS#3074946, 
$419,900. See this Virtual Tour & all the 
lake’s properties at www.cme1st.com.
Call Michael Elliott at C. Michael Elliott 
& Associates@573-280-0170 or 1-877-
365-cme1.

FOUR SEASONS WATER FRONT for 
only $419,900. 4bd/3.5ba, 2 car ga-
rage,2800 sqft, 2 Living areas,16x36 
dock. MLS#3075476 Contact Phil Sha-
fer at 573-216-7445 or phil@gotlake.
com

IMPRESSIVE 4 bedroom home in de-
sirable Camelot Estates!  Vaulted ceil-
ings, huge master suite w/jetted tub, 
2 car garage, 2177 sq. feet & Camelot 
Amenities. $169,900 MLS 3074066. 
Contact Heidi Ebert for more details 
573-216-8923  heidi@gotlake.com

WATERFRONT HOME ON HH WITH 
LEVEL LOT. 3 bedrooms, 2 baths, 
vaulted ceiling, ONE LEVEL HOME, only 
a few steps to the level lakefront, 2 well 
concrete dock, 2 car attached garage 
PLUS 1 car detached garage/workshop, 
tons of parking.. this home has it all. 
Located in a great cove! $325,000 on 
Old Erie!  Contact Bobbi Bash Realty for 

details 573-365-2622  or bbash@usmo.
com 

REAL ESTATE CONDOMINIUMS
PORTO CIMA OUTSTANDING 
TOWNHOME! Located on Jack Nick-
laus golfcourse with nothing but greens 
between the home and the lake. Walk-
ing distance to the clubhouse (or take a 
golf cart). 2500 SF. 4BR/3.5BA, Kitche-
naide stainless appliances, drawer style 
dishwasher wine center and icemaker. 
Gorgeous granite tops and a vast 
amount of custom cabinets. Gas see 
thru fireplace divides the dining room 
and living room. Wet bar in lower level 
family room. Two car garage, level drive, 
quiet cul-de-sac location. Memberships 
are available for use of golf, swimming, 
tennis and social facilities. See www.
PortoCima.com for more info. Porto 
Cima ownership includes use of all Four 
Seasons amenities. 4th BR has no win-

dow. 52 Southshore, MLS#3075094, 
$449,000. See this Virtual Tour & all the 
lake’s properties at www.cme1st.com. 
Call Michael Elliott at C. Michael Elliott 
& Associates@573-280-0170 or 1-877-
365-cme1.

REAL ESTATE LOTS
BEST PRICED LOT AT PALISADES 
HIGHLANDS. .63 acre wooded lot with 
panoramic view for miles, 126 ft lake-
front, gated upscale community, central 
sewer, city water, community dock and 
more. Asking $285,000 MLS 3074243  
Contact Bobbi Bash Realty for details 
573-365-2622  bbash@usmo.com 

PORTO CIMA LOT. Great lot ...910 
Heritage Isle. Perfect location to build 
your dream home! Community water, 
central sewer available. $29,900  MLS 
3075247   Contact Bobbi Bash Realty 
for details 573-365-2622  or bbash@
usmo.com 

REAL ESTATE COMMERCIAL
BUILDING FOR LEASE – LOCATED NEAR 
HOSPITAL.  Commercial/Industrial, 1 
Acre Fenced, 3000 Sq. Ft. Warehouse.  
700 Sq Ft Office.  $2,500/Mo. Contact 
Jerry @ 573-286-0925.

STATE OF THE ART CARWASH. Lo-
cated in Lake Ozark! Close to toll bridge 
road and new Horseshoe bend bypass. 
4100 sq ft, fully equiped! $849,900  
MLS 3068693 Contact Bobbi Bash Real-
ty for details. 573-365-2622  or bbash@
usmo.com 

WATERFRONT RESTAURANT/BAR. 
Fully equiped Turn-key Business. Locat-
ed at the 3mm of the Big Niangua off of 
Lake Road EE! Great location by land or 
water at this well established Lakefront 
Business. Call for details. $900,000   
MLS 3075198  Bobbi Bash Realty 573-
365-2622  or bbash@usmo.com 
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Visit us online at www.getrhino.com!

877-25RHINO (877-257-4466)

RHINOSHIELD’S 25 YEAR WARRANTY MEANS YOU

573-302-1113

By Midwestern Coatings, Inc.  an Authorized Rhino Shield Dealer.

The Ultimate Home Paint Job Won’t Chip, Crack or Peel!

Call Today for More 
Information!

• Looks like Fresh Paint - Endless Colors!
• Reduces Energy Cost • Allows Wood to Breathe
• 25 Year Transferable Warranty
• Waterproofs, Ends Rot • Bonds Completely
• Resists Mold and Mildew, Retards Fire & Flames

NEVER PAINT YOUR HOUSE AGAIN!
Permanent Ceramic Coating

Is the surface of your home chipping away or the paint beginning to peel? Are you building or 
remodeling a home and can’t decide on which type of exterior to apply? 

Before you have your home re-painted, or choose your exterior � nish, you should know that there 
is another option available. This exciting alternative offers a freshly painted look year-round while of-
fering the longevity of vinyl siding products. It can be applied over wood, brick, stucco, concrete blocks 
and more, eliminating chips, cracks and peeling. This exterior coating will also waterproof, soundproof 
and insulate your home.

Available in an unlimited variety of colors, Rhino Shield is a highly specialized, chemically formu-
lated exterior wall coating system. It forms a protective shield on your home that can withstand even the 
harshest weather conditions and provides unsurpassed corrosion and mildew resistance. Comprised of 
highly-re� ective UV blocking microspheres that can � ll holes conventional paints can’t reach, it creates 
a “breatheable” barrier on your home that can expand and contract. The result is a maintenance-free 
coating that will reduce energy costs, provide long-lasting protection and add curb appeal to your home.

After

After Before

Before

15% off up to $1999. You must present this card at time of home 

analysis. Not valid with any other offer, previous contract, or under 

$5,000 project minimum. Expires 3/31/2011.

15%
Servicing the Lake area with installers that aren’t on Lake Time!

HURRY! Call today 
for a FREE   Estimate!

EARLY SPRING 
SPECIAL!

OFF!
It’s More Affordable 

Than You Think!
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ExpressModels

�Theseboatscanbeseenatourdocks.

573-365-8100www.ozarkyachts.com

35''06SeaRay320Sundancer,T-Merc350
Mags,Only83Hours,Gen/AC,GrandIsleMaple
........................................................$119,900

42'‘00Regal4160Commodore,T-Merc8.2L
MPI,bluehull,cherryinterior,killerstereo
system,freshwax........................$159,900�

29''96SeaRay270Sundancer,Merc7.4LBravo
III,bottompaintedbutalwaysliftstored.Great
DayCruiserwithLargeCockpit............$22,900

REDUCED

55'‘04SeaRay550Sundancer,NavyBlueHull,
twincumminsQSM11-640HP,280hrs,lift,
bowthruster,hardtop......................$599,900

53'‘04SeaRay500Sundancer,T-Cummins
660HPwith400Hrs,loadedwithalloptions,
immaculate......................................$449,000

MotorYachtsFeaturedSeaRays

41'‘00Carver396AftCabin,T-Merc,380HP,verynicely
maintained,freshbuff/wax,bottom............$169,900

40'‘96SeaRay400EC,T-Merc,7.4,315Hours
..........................................................$74,900

42'‘07CruisersYacht42,T-Merc8.1LHO,118
Hours,LikeNew............................$249,900�

42'‘00SeaRay420AftCabin.T-Merc380HP,Only165
Hours,HydraulicLift,SatTV......................$189,000�

35'‘06SeaRay320Sundancer,T-Merc350
Mag,V-Drive,CherryInterior,Liftstored,25Hrs
............................................................$139,900

REDUCED

41'‘98Carver355AftCabin,T-Merc7.4LMPI,
gen/air,justcompletedfullbuff/wax/bottom
paint..................................................$99,900

46'‘04SeaRay460Sundancer,hardtopcockpitair,
thruster,lowhours..........................................$329,900

REDUCED

REDUCED

REDUCED

33'‘02Doral310SE,T-Volvo5.7LGSIDuo
Prop,Gen/AC,HugeCockpit,CherryInterior,
VeryNice........................................$59,900�

REDUCED

45'‘02SeaRay410Express,T-Merc8.1L,cherryinterior,
freshbuff/wax,bottompaint..........................$169,500

LocatedattheLodgeofFourSeasonsMarina

BestBuys

31'‘06SeaRay280Sundancer,T-Merc
4.3LAlpha,250hrs,Gen/AC........$69,900

39'‘03SeaRay360Sundancer,T-Merc8.1L,
only250hrs,immaculate,freshbuff/wax/
bottompaint..............................................$139,900

39'‘02SeaRay360Sundancer,T-Merc8.1L,Elec-
tronics,HugeStereoUpgrade,ExcellentCondition
..........................................................$138,900�

REDUCED

45''01SeaRay410Sundancer,T-CAT350HP,
375hours,cherryinterior,excellentcondition.
Pricedatlowwholesale....................$159,000

33'‘00Formula330Sunsport,T-Merc7.4LMPI,
BravoIII,Gen/AC..................................$59,900

31'‘04Formula31PC,T-Merc5.7LMagBravo
III,200Hrs,Gen/AC............................$122,000

48'’05Formula48Yacht,T-Cummins660HPwith250Hrs,every
availableoptionincludinghardtop,hydraulicplatform,SatTV,
thruster,electronics,allinlikenewcondition..............$399,000

REDUCED

‘94SeaRay400EC,Twin310HPMercs,Gen/AC
....................................................$99,900
40'‘95SeaRay400EC,T-Merc7.4Lwithonly
475hrs,verynicecondition..................$99,000

36'‘90ChrisCraft36Express,OriginalOwner,
Twin454,790Hrs..............................$39,900

58'‘00SeaRay56SedanBridge,T-Cat660HP,
Beautifulyachtinperfectcondition,FreshBuff,
Wax,BottomPaint............................$399,000�

'51'99SeaRay450ExpressBridge,T-Cummins417HP,
CherryInterior,VeryNice,GreatPrice,REPO!....$199,900

Runabouts

29''05Cobalt282BR,T-Volvo5.0LGXIDuo-
prop,Blackhull,oneowner..................$69,900

26''08JCTritoon266,Merc.5.7LMag,Loaded,
LowHours,InLikeNewCondition......$42,900

51''88Bluewater51Cockpit,T-Crus454,383
hours,newgenerator,fullbridgecanvaswith
enclosures.........................................$99,900

REDUCED

42''69OwensArubaTripleCabinMotoryacht,T-Chrysler
440Engines,Noexpensesparedonthisclassicyacht.
Freshhull&bottompaint.Mustsee!................$49,900

UNDERCONTRACT

44'‘75Trojan44MotorYacht,T-Merc454’s,
TeakDecks,NiceEnclosures..........$59,900�

NewListings

25''09MastercraftX-55,Vortec6.0L,400HP
V-Drive,Tower,Loaded..................$73,900�

27''06Chaparral276SSXBowrider,Merc8.1L,
375HP,Loaded..................................$54,900 37''03SeaRay340Sundancer,T-Merc8.1LV-

Drive,290hours,cherryinterior......$123,900

REDUCED

25''04Bennington2575RL,Honda135HPFour
StrokeOutboard.Justlikenew,lowhours..$22,500

Performance

35'‘01Formula353Fastech,T-Merc500EFI,470
HP,BravoI4BladeProps,BeautifulGraphics,
TripleAxleTrailer................................$79,900�

SOLD

32'‘94BlackThunderXL320,T-Merc502Mag,
BravoI,StereoUpgrade,Includes2005Trailer
..........................................................$29,900

41'‘84ChrisCraft410Commander,T-Merc
7.4L,700Hrs,TopCondition..........$78,000�

WENEED
YOURBOAT

LISTING!

REDUCEDBANKSHORTSALE

Visit us online at www.getrhino.com!

877-25RHINO (877-257-4466)

RHINOSHIELD’S 25 YEAR WARRANTY MEANS YOU

573-302-1113

By Midwestern Coatings, Inc.  an Authorized Rhino Shield Dealer.

The Ultimate Home Paint Job Won’t Chip, Crack or Peel!

Call Today for More 
Information!

• Looks like Fresh Paint - Endless Colors!
• Reduces Energy Cost • Allows Wood to Breathe
• 25 Year Transferable Warranty
• Waterproofs, Ends Rot • Bonds Completely
• Resists Mold and Mildew, Retards Fire & Flames

NEVER PAINT YOUR HOUSE AGAIN!
Permanent Ceramic Coating

Is the surface of your home chipping away or the paint beginning to peel? Are you building or 
remodeling a home and can’t decide on which type of exterior to apply? 

Before you have your home re-painted, or choose your exterior � nish, you should know that there 
is another option available. This exciting alternative offers a freshly painted look year-round while of-
fering the longevity of vinyl siding products. It can be applied over wood, brick, stucco, concrete blocks 
and more, eliminating chips, cracks and peeling. This exterior coating will also waterproof, soundproof 
and insulate your home.

Available in an unlimited variety of colors, Rhino Shield is a highly specialized, chemically formu-
lated exterior wall coating system. It forms a protective shield on your home that can withstand even the 
harshest weather conditions and provides unsurpassed corrosion and mildew resistance. Comprised of 
highly-re� ective UV blocking microspheres that can � ll holes conventional paints can’t reach, it creates 
a “breatheable” barrier on your home that can expand and contract. The result is a maintenance-free 
coating that will reduce energy costs, provide long-lasting protection and add curb appeal to your home.

After

After Before

Before

15% off up to $1999. You must present this card at time of home 

analysis. Not valid with any other offer, previous contract, or under 

$5,000 project minimum. Expires 3/31/2011.

15%
Servicing the Lake area with installers that aren’t on Lake Time!

HURRY! Call today 
for a FREE   Estimate!

EARLY SPRING 
SPECIAL!

OFF!
It’s More Affordable 

Than You Think!
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(573) 346-7161 • (800) 524-7161

Econo Lift will go anywhere in the entire Lake area to serve you. Econo Lift Boat Hoist with its polyethylene
tank and galvanized metal parts makes for the most durable and dependable lift available today!

THE OBVIOUS CHOICE !

Polyethylene bushings 
for quieter operation 

& extended wear!

On The Lake For
Over 30 Years!

econolift@charter.net   www.econolift.com

LOCALLY OWNED AND MANUFACTURED  •  CAMDENTON/PIER 31 EXIT FROM NEW HWY. 5, TURN RIGHT 
ON OLD ROUTE 5.  WE ARE 1.7 MILES ON LEFT SIDE OF THE ROAD

BOAT HOISTS
SALES

SERVICE 
INSTALLATION

FIVE-YEAR WARRANTY ON 
ALL GALVANIZED PARTS!

LIFETIME WARRANTY 
POLYETHYLENE TANKS!

DIFFERENT SIZES OF LIFTS AVAILABLE:
4,500 to 36,000

PERSONAL WATERCRAFT LIFTS
• T-Shirts • Team Uniforms
• Jackets • Corporate Apparel
• Hats  •  Bags
• Promotional 
Items

If We Don’t Have It,
You Don’t Need It!

Locally Owned & Operated by Mo Benne
1029A Ozark Care Dr • Osage Beach



Lake of the Ozarks Boating February, 2011 Page 31

1 866-GO-Ozark • 1 573-365-2805

1062 Susan Road Just off Horseshoe Bend Rd. at the 2 Mile Marker 

2011 Manitou 25’ Legacy SES SHP 3 Log Suzuki......................................Just Received
2011 Manitou 25’ X-plode 25th Ann. SHP 3 Log Suzuki 250 HP................Just Received
2011 Manitou 25’ Oasis SE V-Toon 3 Log Suzuki .....................................Just Received
2011 24’ Aurora V-Toon 3 Log Suzuki........................................................Just Received
2009 Manitou 20’ Osprey Pro Loaded 90HP 4 stroke............................................19,900
2008 Manitou Pontoon New up to 40HP..................................................................6,399

2009 23’ Neptoon Sport Tritoon Fantastic Price, Power Steering, 200HP 4 Stroke...............$32,500
2003 Playcraft 24’ Clipper with 130 HP Honda 4 stroke..............................................SOLD $11,900
2006 Manitou 26 Legacy SHP 300HP I/O...............................................................REDUCED $32,500
2006 Bennington 2575 RL 225HP..........................................................................................$32,500
1999 PlayCraft 26’ Powertoon 150HP....................................................................REDUCED $17,500
2006 Manitou 24’ Oasis 200HP.............................................................................REDUCED $29,900
2008 JC Neptoon 25TT 150HP...............................................................................................$21,900
2008 JC Ensign 23 75HP ......................................................................................................$13,900
2002 Landau 24’ Landau Triple Log Fish 150HP....................................................REDUCED $18,950
2006 JC NepToon 25’ 140HP.................................................................................................$19,900
2008 Manitou Aurora 22’ 50HP..............................................................................................$11,900
2009 JC NepToon 25’ 140HP.................................................................................................$23,900
1998 Baja Outlaw 29 Twin 454 Mags w/Trailer.....................................................................$31,900

PRE-OWNED INVENTORY! LOTS TO CHOOSE FROM!
NEW IN-STOCK MANITOU PONTOONS 

AT FANTASTIC PRICES!

• T-Shirts • Team Uniforms
• Jackets • Corporate Apparel
• Hats  •  Bags
• Promotional 
Items

If We Don’t Have It,
You Don’t Need It!

Locally Owned & Operated by Mo Benne
1029A Ozark Care Dr • Osage Beach
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1 866-GO-Ozark • 1 573-365-2805

1062 Susan Road Just off Horseshoe Bend Rd. at the 2 Mile Marker 

2011 JC 26’ Spirit TriToon 150HP.........................................Under 30K
2010 JC SunLounger 27’ 225HP..............................REDUCED $45,900
2011 JC 25’ Neptoon Sport TriToon Suzuki.....................Just Received
2011 JC SportToon 25TT 225HP.................................Request a Quote
2010 JC SunLounger 23 TT Sport 150HP Loaded....................$34,900
2011 JC 22’ Spirit TT 90 HP .................................................Under 25K

2009 23’ Neptoon Sport Tritoon Fantastic Price, Power Steering, 200HP 4 Stroke.............$32,500
2003 Playcraft 24’ Clipper with 130 HP Honda 4 stroke.............................................SOLD $11,900
2006 Manitou 26 Legacy SHP 300HP I/O.............................................................REDUCED $32,500
2006 Bennington 2575 RL 225HP........................................................................................$32,500
1999 PlayCraft 26’ Powertoon 150HP..................................................................REDUCED $17,500
2006 Manitou 24’ Oasis 200HP...........................................................................REDUCED $29,900
2008 JC Neptoon 25TT 150HP.............................................................................................$21,900
2008 JC Ensign 23 75HP ....................................................................................................$13,900
2002 Landau 24’ Landau Triple Log Fish 150HP..................................................REDUCED $18,950
2006 JC NepToon 25’ 140HP...............................................................................................$19,900
2008 Manitou Aurora 22’ 50HP............................................................................................$11,900
2009 JC NepToon 25’ 140HP...............................................................................................$23,900
1998 Baja Outlaw 29 Twin 454 Mags w/Trailer...................................................................$31,900

PRE-OWNED INVENTORY! LOTS TO CHOOSE FROM! NEW IN-STOCK JC PONTOONS AT 
FANTASTIC PRICES!
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Buy The Best and Only Cry Once!

573 348-4700
kellysport.com

33 Years with Same Owner and Manager!
Full-Service On-Water Marina

Wet & Dry Storage • Full Fiberglass and Mechanical Repair

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

2545 HWY 54 • Osage Beach, MO

573 348-3888

OUR TRADE INS
1998 LARSON 226 – 7.4G – w/TRL ....................................................$13,900
1991 GLASTRON 23 SR – 7.4M – WHT/BURGANDY  W/TRL ...............$14,500
1993 CELEBRITY 240 BR – 7.4 MERC. W/HERITAGE TRL-500 HR .......$12,900
1995 MARIAH 272 – 7.4 MERC. .........................................................$15,900
1995 REGAL 8.3SC – 7.4 DP – HUNTER GRN .....................................$17,900     
1988 WELLCRAFT 32 ST. TROPEZ – T/350 – WHT ..............................$29,900
2005 FORMULA 370 SS – T8.1 – N/BLUE – 300 HRS. ......................$169,000
2009 REGAL 4460 – IPS T/500 – BLK ..............................................$409,000

PERFORMANCE
1999 POWERQUEST 280 SILENCER – 454 MAG – 375 HRS. – 
WHT/BLU/PPL/PNK.............................................................................$33,900
2008 BAJA 30 OUTLAW – WHT/RED/BLK – 150 HRS. – T/496 HO’s .$115,000
2001 ADVANTAGE 31 VICTORY 496M 120 HOURS  .............................$51,900
1989 FORMULA 311 TWIN 454 BRAVO 1 ............................................$33,000
2001 CHALLENGER 33 OFFSHORE – T6.2 – RD/BLK – 200 HRS ........$55,000
1999 WELLCRAFT 33 SCARAB AVS – T/500 – PPL/YL ........................$63,900                
1999 BAJA 33 OUTLAW – T454 – WHT/PRL-320 HRS. ......................$59,000.
1999 BAJA  33 OUTLAW – T7.4M – RD/BLK 4 BOLSTER ....................$54,900
1999 FORMULA 353 FASTECH – WHT/RED ........................................$74,900
2006 BAJA 35 OUTLAW – T/496 MAG HO – 190 HRS .......................$149,900
2006 DONZI 35 ZR – T496 MAGS HO – 120 HOURS – WHT ..............$129,000
1997 BAJA 38 SPECIAL – T/502 MAG’s – 390 HRS. – T/BLK ..............$69,900
1998 WELLCRAFT 38 SCARAB – T/502 – N/TEAL – 497 HRS.  ...........$59,900  
 2000 FOUNTAIN 38 FEVER – TW/575 ..............................................$123,000  
1996 FOUNTAIN 42 LIGHTING TWIN 525 BRAVO 1 129 HOURS ..........$80,000
1999 FOUNTAIN 42 LIGHTING – TRP/     -WHT/BL/YL .......................$120,000

BOWRIDERS
1999 GLASTRON 22GS – 5.0 GL SX – WHT/TEAL – 450 HRS. ............$13,900 
2005 REGAL 2200 – 5.7 G – WHT/SAND – 232 HRS................$27,900 SOLD!                                                     
1991 GLASTRON 23 SR – 7.4M – WHT/BURGANDY  - TRL .................$14,500
1993 CLELBRITY 240BR – 7.4 MERC W/HERITAGE TRL 500 HRS .......$12,900
1998 LARSON 226 – 7.4G W/TRL .......................................................$13,900
2008 REGAL 2700 – 5.7 – TT/SAND – 100 HRS .................................$62,500
2009 REGAL 2700 – 5.7 – BLUE – 77 HRS. ........................................$67,900
2001 MARIAH 272 SHABAH – 7.4 MPI – N/MAROON – 230 HRS. ......$24,900
1995 MARIAH 272 – 7.4 MERC ..........................................................$15,900
2007 BAJA 277 ISLANDER – ENG. 496 – N/GRN/BLK – 66 HRS. ........$57,900
2005 ULTRA STEALTH 280 – 496H – BLUE/WHT – 138 HRS.  ............$75,000 
2004 COBALT 282 – TW/350 MAG – ONLY 96 HOURS ........................$76,000
1996 REGAL 8.3SE – 7.4 V – WHT – 450 HRS. ...................................$26,500
1999 REGAL 2800 5.7 VOLVO DP 320 HP 470 HOURS ........................$32,000
2002 ENVISION 3200 COMBO – 496 MAG – NTT/BLK – 130 HRS ......$44,900
                
CRUISERS
2003 MONTERREY 302 – T5.0 – N/BLK – 110 HRS ............................$59,900
1999 CHRIS-CRAFT 320 EXP. – T/5.7 GI –  WHT .................................$74,900                                                                                                                              
1988 WELLCRAFT 32 ST. TROPEZ – T/350 – WHT ..............................$29,900
2006 SEARAY - 320DA T6.2 – N/BLUE – ONLY 75 HOURS!! .............$136,000
2001 REGAL 3260 – T5.7 – WHT/BGE – 90 HRS.................................$79,900
2002 REGAL 3260 – T-5.7 – NTT/SAND – 570 HRS. ...........................$84,900
2004 REGAL 3260 – 5.7 GXI DP – TT/SAND – 250 HOURS ......$99,000 SOLD!
1999 SEARAY 330 DA – T/454 – 550 HRS. – W/TAN ..........................$69,900

CRUISERS
2006 REGAL 3360 – T/5.7 – WHT .....................................................$125,000
1999 SEA RAY 340 SUNDANCER TW 7.4 GEN /A/C –REDUCED! .........$91,000
2003 REGAL  3560  - T/8.1 –TT/MED BLUE ......................................$129,900  
1997 WELLCRAFT 36 MARTINQUE T7.4 260 HOURS ..........................$84,000
1995 SEARAY 370 SD –T/7.4L – N/TAN – 600 HRS. ...........................$79,900
2005 REGAL 3860 – ENG. 420 – TT/SAND – 350 HRS. .....................$189,000
2003 REGAL 3880 SEDAN TWIN 8.1 LOADED BOAT! REDUCED! .......$169,000
1991 MAINSHIP 39 – T8.1 CRUSADER HO ..........................................$79,900 
2004 FORMULA 400 SS – TW/500 EFI – 305 HOURS .......................$179.900
2006 REGAL 4060 – 8.1 V – NTT/BLUE ............................................$223,000
2007 REGAL 4060-T-8.1 -  ONLY 9 HOURS! .....................................$285,000
2002 SEARAY 410 EC – T/8.1 – WHT ...............................................$170,000
2003 REGAL 4260 TWIN 8.1 LOADED WITH HARD TOP! ....................$225,000
2003 REGAL 4260 TWIN VOLVO 75P DIESEL LOADED BOAT! ............$290,000
2007 REGAL 4460 – T/8.1 – NTT/BLK – 70 HRS.  ............................$339,000
2009 REGAL 4460 – IPS T/500 – BLK ..............................................$409,000

CUDDYS
1995 REGAL 8.3SC – 7.4 DP – HUNTER. GRN .........................$17,900 SOLD!
2000 REGAL 2850 – 7.4L ...................................................................$29,500
2000 COBALT 293 – 8.2G – N/TAN – 170 HRS. ..................................$49,900
2004 FORMULA  330 SPORT – ENG. 350 – WHT/RD ....................... $125,000
2004 REGAL 3350 – T/496 – TT/BLK ................................................$108,000
2005 REGAL 3350 CUDDY – T/5.7 GXI – 140 HRS. – N/TAN .............$114,900
2005 FORMULA – 370 SS – TWIN 8.1 – 300 HOURS ........................$169,000

2007 BAJA 277 ISLANDER Mercury 425 HP
grn/blk – 66 HRS. If you are looking for a like-new 

boat at the used price… you’ve found it!

2005 REGAL 3860 COMMODORE 
Volvo Penta Tw/8.1 GXI – 840 HP –TT/Sand – 350 

HRS Fully loaded boat with 350 hrs on the en-
gines, and 435 on the generator, plus much more!       

$57,900$189,000$169,000$169,000
2003 REGAL 3880 Volvo Penta Tw/8.1 

Sand – 215 HRS. Must see this Beautiful 
Cruiser; it is well loaded and has been well 

maintained with low hours.

2005 FORMULA 370 SS 
Volvo Penta Tw/8.1 GI Duo Prop – Blue – 

311 hrs. Loaded with 311 low hours on the 
engine and 22 hours on the generator.
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of Service
at the Lake!

Come and Browse
Inside Our Air Conditioned

Indoor Showroom!

New Location!
3545 Highway 54 Osage Beach

573-348-3888

Lake Road 
54-56 to Dude 
Ranch Rd. 
19MM Past 
Grand Glaize 
Bridge - Osage 
Beach, MO

573-348-4700

We have the keys 
to your new boat!
We offer competitive rates and � exible terms.

Call one of our experienced loan experts today!

www.cbolobank.com

Tony Halderman
Eldon

573-392-5086

David Curchy
Main Bank

Osage Beach
573-348-2761

Craig Roonan
Main Bank

Osage Beach
573-348-2761

Chris McElyea
Camdenton

573-346-2203

Nik Perrigo
Laurie

573-374-7775

Member FDIC
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Phone 573.964.1919 • Fax 573.964.0410
3 MM • Northshore • W-20 in Lake Ozark

gorockworks.com
Rockin the Shoreline!

• WAVE ABSORPTION 
• GROUND REINFORCEMENT
• SHORELINE PROTECTION
• BEAUTIFICATION

• BANK STABLIZATION 
   PERMITS

RIP RAP & BARGE SERVICE

The ULTIMATE Custom-Built Dock
CALL SUPER DAVE or GREG

or visit us online at
www.DockWorks.net

573-964-0016 Mobile: 573-280-7654
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Phone 573.964.1919 • Fax 573.964.0410
3 MM • Northshore • W-20 in Lake Ozark

gorockworks.com
Rockin the Shoreline!

• WAVE ABSORPTION 
• GROUND REINFORCEMENT
• SHORELINE PROTECTION
• BEAUTIFICATION

• BANK STABLIZATION 
   PERMITS

RIP RAP & BARGE SERVICE

The ULTIMATE Custom-Built Dock
CALL SUPER DAVE or GREG

or visit us online at
www.DockWorks.net

573-964-0016 Mobile: 573-280-7654

www.proschoicemarine.com

Four miles west of Warsaw, MO. on 
Highway 7 between the Mile Long 

Bridge and Long Shoal Bridge
Call Toll-Free (877) 827-2840

LAUNCH...
New For 2011!
The Launch of Nitro
and Tracker Boats
at Pro’s Choice
Marine!

SALES • RIGGING
SERVICE
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530 Highway D - Osage Beach, MO 65065

  Slips for Power & Sail 20’ - 60’ 
  World Class Club Facilities, Active Social Calendar 
  Year-Around LakeSide Café, Marine Services, Gas & Diesel 
  ASA Certified Sailing School & Sailboat Rentals 
 Guest Chalets—Nightly & Extended Stay 

Sales: 1800 Bagnell Dam Blvd.  
Marina: 119 Westwind Dr. 

Lake Ozark, MO 65049 

 Ask About 

4 Months Free Slip Rental 

573-552-8401  www.ozarkyachtclub.com 

Authorized       Dealer 

Come see the NEW 355—2011 Boat of the Year! 

New for  

Spring 2011. 
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530 Highway D - Osage Beach, MO 65065

  Slips for Power & Sail 20’ - 60’ 
  World Class Club Facilities, Active Social Calendar 
  Year-Around LakeSide Café, Marine Services, Gas & Diesel 
  ASA Certified Sailing School & Sailboat Rentals 
 Guest Chalets—Nightly & Extended Stay 

Sales: 1800 Bagnell Dam Blvd.  
Marina: 119 Westwind Dr. 

Lake Ozark, MO 65049 

 Ask About 

4 Months Free Slip Rental 

573-552-8401  www.ozarkyachtclub.com 

Authorized       Dealer 

Come see the NEW 355—2011 Boat of the Year! 

New for  

Spring 2011. 

OSAGE BEACH • 573-348-5073 • CAMDENTON • 573-873-5073

The UNDISPUTED 1ST Boat Lift available 
with HDPE Polyethylene tanks 

offering a LIFETIME WARRANTY, and 
we’re still selling them today!

Galva Lift.
Heavy Duty is All We Do!
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