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online danger- and themselves
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The City of Lake Ozark will
host Board of Alderman Elec-
tions on April 8, 2008, were
running down the candidates
and giving you their views
and personal information.

Alderman in Ward I: up
for reelection and unop-
posed is Alderman Donald
Langley for a two year term,
Alderman Judith Neels, after
appointment, for a one year
term and opposing her for a
one year term, and new can-
didate John Elliott. Alderman
in Ward 1II is Alderman Larry
Buschjost who is looking for
reelection to a two year term.
Alderman inWard Il is Alder-
man Jeff Van Donsel looking
for a second two year term,
Kerry Gray coming back after
a previous stint and seeking
a two year term. And finally,
Jina Quatrucci seeking her
first two year term.

DONALD LANGLEY

184 Borders Drive, Lake
Ozark, Current Alderman
Ward 1.

Full time resident for the
last 18 years. Married to Jodi
for 19 years with an 18 year
old daughter and greaduate
of School of the Osage. Owns
a lawn care and landscape
business “Dig Earth Lawn
Care” for the last 12 years.

“Over the last two years,

Bittersweet Place

DONALD LANGLEY

I've served on the Budget,
State Audit, Joint Sewer and
Special Road District Com-
mittees. As far as the Special
Road District, we need to
abandon the Kaiser, Bagnell
and HH Road Districts so we
can create our own within
the City Limits.”

“I have great concerns
with the quality of water the
City has and whether we
have dependable and reli-
able sewers. Upgrades are
definitely in store, an area
I am very adamant about.
Roads and utility conditions
were primary reasons of why
Iran in the first place.”

“Within the Audit com-
mittee, we have corrected,
with few exceptions, all the
discrepancies. We have those
issues addressed, and have

implemented our policies
and procedures manual and
have that up-to-date.”

“I have just been tired of
all the negative press the
Board has had in the past.
There needs to be an end to
all the bickering of the past
years. I believe everyone is
now headed in a positive di-
rection. I consider myself a
pro-progress candidate, and
am looking forward to all the
progress along the Strip as
well as the Armitage, Stanton
and Prewitt projects. I believe
these will be positive chang-
es for Lake Ozark as they un-
fold.”

JUDY NEELS
1 Placid Lane, Lake Ozark
Current appointed Alderman

JUDY NEELS

Ward I

Lifelong Missouri resident,
part-time lake residents for
35 years and a full-time for
the last two years. Married
Jim for 37 years and has two
grown daughters. A teach-
er assistant and substitute
teacher for special school
district in St. Louis County.
Preschool teacher for 11
years before that. Substitut-
ing at School of the Osage for
Special Ed Services. Semi-re-
tired. Graduate of Forest Park
and Meramec Community
College in St. Louis. Was ap-
pointed by Mayor Francesco
and the Board in early Sep-
tember.

“I had spoken with the
Mayor and discussed some
of the issues facing the City,
and had been recommended
by some neighbors for the
vacant position.”

“It’s been exciting to be a
part of all the progress the
City is making, and I'd like to
continue being a part of the
success and growth of Lake
Ozark. I come into this po-
sition with no agenda. I'm
simply a citizen and taxpayer
who feels like she can equa-
bly represent the interests of
everyone in the City.”

“I joined the commit-
tee working to change the

continues on page 19
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Luxury resorts blossoming at the Lake

by Michael Gillespie

The lake area is about to expe-
rience a boom in the luxury ho-
tel market. At the present time,
888 new luxury hotel rooms or
suites are expected to be finished
within the next two years. These
rooms are divided up amongst
four hotel developments, with at
least one additional hotel proj-
ect on the drawing boards. Each
project will mean more jobs and
more money flowing into the lo-
cal economy. The first hotels are
expected to open on the coming
Memorial Day weekend.

Merlyn Vandervort, owner
and developer of the Horny
Toad entertainment complex on
Horseshoe Bend, has expanded
his operation with the construc-
tion of a 116-suite luxury hotel
called the Resort & Yacht Club at
Toadcove.

The $50 million project will
include retail space, 10,000
square feet of convention and
conference space, a spa, meeting
rooms, a fitness center, a movie
theater, an indoor/outdoor sand
volleyball court, and an indoor/
outdoor swimming pool with a

swim-up bar lakeside.

Vandervort says that the con-
cept came about as the result of
an unusual twist. “Normally a
resort will have a restaurant as
an amenity,” he says. “But this
resort is somewhat of an ame-
nity to our restaurant complex.
For the last five to six years fifty
percent of the phone calls we got
were: ‘Where’s the closest hotel?’
That started to get me thinking
that it would be a good thing to
have a hotel in the close proxim-
ity to the Horny Toad.”

Vandervort expects the Resort
& Yacht Club to infuse consider-
able revenue into the lake area
economy through taxes and
services. “It'll generate sales tax,
and hotel tax, and also property
tax on top of that — probably in
the neighborhood collectively of
a half-million dollars per year in
sales tax.

“We've already used a tremen-
dous amount of local sub-con-
tractors to help build it. And our
food and beverage service will
drastically increase because of
the hotel. I think we'll continue
to use mostly the same vendors

and suppliers that we have been
using for several years, but their
business with us will substan-
tially increase.”

Lance Utley, director of sales
for the resort, says that the hotel
will employ some 75-100 people.

Besides the additional local
payroll, Utley points out that the
restaurant and hotel complex
will generate money in other
ways. “Just last year we hosted
the Horny Toad Off-Shore Su-
per Series National Champion-
ships,” he says. Citing a study
by the state of Missouri and the
Tri-County Lodging Association,
Utley says that the event put $4.2
million in the local economy “at
a time when there wouldn't have
been any business here. That
happened the last weekend of
September. And we have that
again this coming year. This is an
event driven business.”

Vandervort says his company
has been marketing the new
resort at various trade shows
across the country. He adds: “A
big part of our customer base
will be people that are already
patrons of the Horny Toad and

of our yacht club. I think we're
also going to attract a whole new
clientele. It’s a very, very high-
end resort experience. I think it'’s
much different than what a lot of
people are used to here.”

Alittle fartherup thelake, Peter
Brown, Jr. announces a 146-unit
condominium hotel addition to
the Lodge of the Four Seasons.
Called Avila at the Lodge, the first
units will be ready at the begin-
ning of summer.

A condominium hotel offers
owners the option to enter into a
rental program and share in the
revenue the condominium gen-
erates. The rental management
company rents and manages
the condominium when not in
use by the owners. The devel-
oper maintains each individual
condominium and all common
areas, operates amenities, and
provides guest services.

“It has the option of being
a rental,” says Tom Cross, who
oversees sales and marketing at
Avila. “Our feeling is that we will
have a large number of owners
join the rental program, because
a lot of people who own these

don't use them all that often and
they can draw income and a tax
write-off. There's a fixed monthly
income option that for two years
gives the owner from $1800
to $2400 a month. They may
choose that, but they have a lim-
ited usage with that. Or they can
choose to go on a percentage, de-
pending on the number of years
they contract for, and they have
unlimited usage. There’s a lot of
different ways, depending on the
owner’s usage needs, as to what
they might choose.”

The Avila condominium hotel
will replace some existing rooms
at the Lodge. Less desirable
rooms at the Lodge will be torn
down with each addition to the
Avila complex, but overall there
will be anet gain in accommoda-
tions. “We will have probably an
increase of about 40 percent over
the current room inventory,”
Brown estimates.

With the additional Avila
units, the Lodge should experi-
ence a 20-25 percent increase in
ancillary staffing, with an equal
increasein business forlocal ven-
dors. As to additional tax genera-
tion, Brown expects that Avila at
the Lodge will create another 25
percent in taxable income over

continues on page 7
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Designing interiors in an outdoor world

By Michael Gillespie

The lake area has come along
way in its evolution from two-
room summer cottages to up-
scale, year-round homes. And
as the area grows more affluent,
homeowners are no longer will-
ing to settle for the rustic cabin
look. The era of cedar paneling
has passed.

Korin Gulshen, owner of Inte-
rior Solutions by Korin in Osage
Beach, is one of those many
visionary entrepreneurs who
brought her special talents to
the areain response to a growing
need. Korin earned a bachelor’s
degree in interior design from
Central Missouri University.
After honing the fundamentals
of her trade with a design firm
in Jefferson City, she moved to
the lake area in 1993 and began
working for local furniture and
carpet stores. “That made me
realize that I needed to work for
myself and do what I loved to
do - interior design,” she recalls.
‘And I did learn alot - I met alot
of the builders, I made a lot of
my contacts then. Now I work
mainly with homeowners and
builders here at the lake.”

Korin feels that the lake area
is fertile ground for an interior
designer. “With the second ho-
meowner market, a lot of the
owners aren't here to oversee
projects,” she explains. “If they
are building a new home or re-
modeling, they need a liaison to
work with them and their build-
er to help them make decisions,
to expedite the project so things
don'’t get stalled. I help with that
process. With most of the people
not being here, there’s a big de-
mand for it in the luxury home
market.”

Korin also does specifica-
tions for builders who focus on
the $500,000 and up market.
She stipulates things that aren't
always perceived as the prov-
enance of interior designers -
things such as exterior finishes,
roofs, even soffit colors. “When
I do specifications I'm going to
specify that his house is going
to have a synthetic front as op-
posed to rock or brick, and then
I coordinate all the colors. It’s
a whole package; it makes the
project pull together and then
we can catry on inside with de-
signing the colors, the layout of

the shades, the tile layout. We
want everything to flow and fit
in with the environment and
exceed the subdivision restric-
tions as well.”

But Korin’s work is not lim-
ited to new home specifica-
tions. A good deal of it consists
of remodeling existing home
interiors - including seemingly
simple choices such as color
selection for a room. Korin says
that she often is hired to help
choose appropriate colors when
the homeowner has painted
and repainted a room and never
seems to get it right: “For two
hours of my time they can make
the decision right the first time
and in the long run that saves
them money,” she says.

Lest the reader think that in-
terior design is much like the
popular home makeover shows
on television, Korin offers her
considered advice. “There are
some good shows on TV that
represent interior designers, but
there are awful shows thatdon't,”
she says. “There is a difference
between designing and decorat-
ing. As a designer I'm going to
go into a home and I'm going to
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find out first how my homeown-
er lives and what their lifestyles
are - how the space is going to
be used and what’s going to be
most functional for them, as op-
posed to a decorator that just
wants to make a wow factor for
TV and make a total transforma-
tion. They really don't take into
consideration anything of the
people’s lifestyle. Sometimes
they say, ‘Get rid of that desk;
it doesn’t look good.” But the
homeowner will say, ‘But I use
that desk everyday! You've got
to find ways to incorporate the
people’s lifestyle into a place as
opposed to decorating to make
it look pretty.

“I do a brief interview with
my clients. I ask them ‘How is
this going to be used? What'’s
your main goal to make this
work for you?’ I go through the
process of brainstorming with
them so they’re not investing in
something that they’re not go-
ing to get back out of it.

“I'do alot of remodels for cli-
ents where they say, ‘Okay, we
bought this lake house, but it’s
not really what we want - we
bought it for the location, we
need to make it work for us.’ I
work with them or their con-
tractors or their architect and
we work on their project so the
end result is 110 percent of what
their expectations were. I can
help them visualize what the
space can be - communicating
that to them. It’s not about what
I like when I go into a house. I
take into consideration what
their tastes are.

“I do everything from the
selection of the materials, fin-
ishes, all the way down to the
furnishings at the end. Basically,
I'll hold the homeowners hand
through the remodel project
or new construction. Where as
with a builder, I basically give
him a list of specifications and
he executes it all on his own.”

For homeowners who prefer
to do the work themselves, Korin
cautions against relying on store
catalogs as a basis for remodel-
ing a room: “There’s more to it
than just picking out things. It
comes down to space planning,
and understanding the space
that youre in and how you're
going to use it. A lot of people
don't think about that. They just
look at the pretty pictures.”

Interior Solutions by Korin
also tackles commercial design
challenges. “I did City Grill and

Blue Room,” she says. “When
they first took on the project of
remodeling they hired me to
give them a vision of space plan-
ning and the way the tables were
going to be laid out, the flow of
the restaurant, and incorporat-
ing different uses of their restau-
rant. They have a non-smoking
restaurant, they have a sports
bar area, and a night club atmo-
sphere. I created a concept for
them.

“My most recent [commer-
cial] design project was Stock-
ton’s Pub and Grill at the Outlet
Mall. Basically, when you come
in it’s not just decorated pretty
- there’s a design concept as
well. Stockton’s wanted a fam-
ily atmosphere, something that
reflected the lake. So I used all
black and white photography
throughout the restaurant. That
gave it continuity. Each picture
depicts older boats, or people
on the lake, or the old ski shows
at the lake. They reflected the
history of the Lake of the Ozarks.
We juxtaposed that with new,
modern furnishings to balance
the two out.”

There are certain maxims of
interior design that Korin ap-
plies to all of her projects. These
include the use of color, texture,
and light.

“Colors are your least expen-
sive tool,” she says. “Color has a
great impact on our emotions
and our working habits. In com-
mercial applications you use
color and design to project who
your client base is going to be. In
a restaurant, for example, if you
want to turn your tables - move
people in and out quickly -
you're going to have a lot of high
energy-type décor and paint as
opposed soothing and relaxing.
It’s like a mind game.

“Creating contrast with tex-
tures and finishes is an essential
part of design. Not everything
has to match. You want to use
a balance of different materials.
Make the eye work; you don't
want everything to be explained
to you.

“Light has the power to
change not just what your see,
but how you feel. When you
walk into a living room, you
don’t want to just flip on one big
light overhead to illuminate the
entire room. You need ambient
lighting and different task light-
ing. And also you might have
more accent lighting for artwork
or architectural elements that
you want to feature. In a kitchen
you want good task lighting over
your work space, and maybe in

continues on page 14



Outstanding Estate 800’ of waterfront
on a point in a cove location! No other
house quite like it. If you need space for
ultimate entertaining, if you want an
estate setting with security gate and pri-
vacy, youve found it. Features include
large patios, pool, bar & grill, 7 BR, 7
BA, 3 kitchens, courtyard, fountains, 6
car garage, scawall, and a 2 well cruiser
dock all on 2.9 acres. MLS# 3044941
$2,900,000

» ' ‘

Foreclosed home in Eldon! Nice level
lot with fence. Exterior in good condi-
tion, interior needs cosmetic upgrades.
Would be a great fixer upper or rental
opportunity. MLS# 3047057 $75,000

Great family home in Camdenton!
Nice flat lot with fenced back yard.
Large workshop/storage shed and
above ground pool included. Very
clean, well maintained home with large
decks MLS# 3047063 $142,500

Prime Business Opportunity.

Over 2,500 sq" of main level retail
space & over 1,700 sq’ of lower level
retail space. This building also sits
along 100" of highway 54 frontage.
Excellent location for a variety of busi-
ness applications or lease the building
for additional income. This building
has unlimited potential!! MLS#
3045711 $495,000

Attention Investors!! 5 BR, 3.5 BA
Foreclosed home in Porto Cima. Large
home in protected cove with deep
water. Excellent views of large cove.
Lots of potential. Just Reduced!
MLS# 3043947 $659,000

Lake of the Ozarks Business Journal March, 2008 Page 5
Mike and Frank Christensen
Lake of the Ozarks
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Foreclosed Lake Ozark Home

3 Bedroom 2 Bath home on Evergreen
Drive. Very clean, ready to move into.
Full unfinished lower level, potentially
can be a 2500 sq. ft. home! Reduced!
MLS# 3046236 $148,000

_COMMERCIAL §| COMMERCIAL

For Lease in Osage Beach. This well
constructed steel building has been the
home to a series of successful business-
es including GB Tool and Fastener
and Custom Granite and Marble. The
location convenience and visibility are
second to none. $1,300/month

6 Acre Development Parcel in the
heart of Osage Beach. Frontage on
Highway 54 and 54/29. Suited for
retail  outlets, medical  park,
hotel/motel or executive offices.
Zoned C-1. A premier property adja-
cent to the Factory Outlet Mall. Call
Frank for details at 573-280-1030.
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Infrastructure and TIFs key to Osage Beach surge

by Michael Gillespie

To a lot of people who live in
cities throughout mid-America,
Osage Beach is the Lake of the
Ozarks. While the area in gen-
eral has prospered in recent de-
cades, nothing comes close to
Osage Beach in its transforma-
tion from a resort community to
a business and commercial cen-
ter, as well as a vacation mecca.

Certainly, location has fa-
vored Osage Beach. Situated on
either side of the Grand Glaize
Arm with miles of shoreline and
an adjacent state park, it en-
compasses an area that is hard
to beat. But that alone does not
account for the special success
that has favored Osage Beach. It
is truly a boom town, and there
must be good reason for it.

Mayor Penny Lyons attributes
Osage Beach’s growth to nuts
and bolts planning. “Having the
infrastructure,” she says when
asked what factors most favor
Osage Beach. “By that I mean
the availability of good water
and sewer and roads — and
central location. We've become
a retail destination — especially
since we got city water, which
we didn’'t have about eight years
ago. That made us a lot more at-
tractive place to locate.”

Lyons points to an acceler-

ated city water program, which
was supposed to take fifteen
years to install. But now, just
eight years after its inception,
nearly the entire city has wa-
ter service. And the number of
hook-ups exceeds projections.
“We had eighty to one hundred
percent hookups in areas where
the projections were maybe a

Mayor of Osage Beach, Penny Lyons

thirty percent hookup now and
thirty later and thirty never,”
says Lyons. “With the city water
available, Lowe’s and Target and
Hy-Vee located here because
they don'’t drill their own wells.
So those kinds of things jump-
started the economy.”

That jumpstart carries over
to residential as well as com-
mercial development. “Over the
last eight to ten years,” says the
mayor, “we’ve averaged around
100 residential permits per year,
which is a lot for a city of 4000.
That doesn’'t mean its all new
housing; some of it is remodel-
ing and upgrading. Plus we av-
erage around 100-110 commer-
cial permits yearly.”

Living within the city limits
has its advantages, the mayor
points out. Besides water, the
city provides subsidized sewer
service. And Osage Beach has
planning and zoning, which, the
mayor says, will prevent some-
thing out of the ordinary from
coming in next to a residential
area.

Since Osage Beach has been
so successful in attracting re-
tail business, it does not have
a property tax. It relies on sales
tax, instead. “We have diversi-
fied as far as our sales tax reve-
nue,” says Mayor Lyons, “which
is really good. We do have some
franchise fees, and we have per-
mits, but that’s why retail is so
important to us. We've become
a retail destination along with
the other tourist things that are
working. We have a lot of day
trippers now that will come

Legislature may repeal village
incorporation law

by Michael Gillespie

Last year the Missouri Gen-
eral Assembly passed into law a
statute that defined how villages
may incorporate. Now the law-
makers are considering legisla-
tion to repeal certain key provi-
sions of that statute.

As the law presently stands,
a village is defined as any small
group of houses, generally less
than a town, in an unincorpo-
rated area, having no minimum
number of registered voters,
and no dedicated streets or al-
leys. If the proposed village has
less than 100 inhabitants, it does
not have to furnish municipal
services.

While this seemingly harm-
less law has caused little stir in
mostly rural counties, it has cre-
ated much concern in counties
with strict zoning laws, such as
Camden County.

Essentially, the law has

opened the door to individual
property owners in unincor-
porated areas who might wish
to circumvent existing county
planning and zoning ordinanc-
es.

If a property is incorporated
as a village it becomes an en-
tity unto itself, and the property
owner need not adhere to the
county zoning laws. And, under
the current law, an incorporated
village can consist of a single
family.

The Camden County clerk’s
office has thus far received in-
corporation petitions for two
villages with a total voting pop-
ulation of five persons.

Acting wunder instructions
handed down by the associate
circuit court, the clerk’s office
has scheduled an election in
those two areas for this coming
April. Presumably, the issue will
carry unanimously with the af-

fected voters — all five of them,
which, in one instance includes
a husband and wife — and two
new incorporated areas will be
created. They are then free to
develop the land as they wish
without deference to the Cam-
den County planning and zon-
ing committee.

Bills to repeal the law, or at
least to modify it, have been in-
troduced in both the Missouri
House and Senate.

House bill 1336 has under-
gone two readings. Senate bill
785 has gone through scrutiny
in the economic development,
tourism, and local government
committee and is now back on
the floor for further consider-
ation. The bills omit all refer-
ences to the incorporation of vil-
lages. To the contrary, both bills
contain wording that would dis-
incorporate any villages created
in the coming election.

from outside the area to shop
and eat and then go home. We
live on sales tax.”

Although Wal-Mart and the
Osage Beach Outlet Mall were
big sales tax generators for the
city, Mayor Lyons points to the
Prewitt Point development in
2000 as a major milestone of re-
cent years. It came about as the
result of Tax Increment Financ-
ing, better known as a TIE

To create a TIF district, a
committee consisting of city,
county, and school district rep-
resentatives, compares what a
property currently generates in
taxes to what it might generate
if it were developed. The differ-
ence is known as the incremen-
tal amount.

After determining that the
project meets certain criteria
established by the state, a public
hearingis held and the TIF com-
mittee makes its recommenda-
tion to the city. If the TIF plan is
approved, the city issues bonds
that help subsidize the cost of
the development. The money
is used by the developer for
site construction costs or any
transportation or infrastructure
related improvements that are
required.

The incremental amount —
one hundred percent of the new
property tax and fifty percent of
the generated sales tax — goes
toward retiring the bonds.

“Prewitt Point was a TIE”
says Lyons. “It was our first TIE
It was around $99 million. On
the Prewitt TIF he had a hole in
the ground — about an eighty-
foot hole. But for the TIF that
land probably wouldn't have
been developed. So Mr. Prewitt
applied for a TIE went through
the process, had a consulting
firm and he had some letters of
intent. He brought them to the
table and did the homework on
what he was proposing.

Improvements to transporta-
tion and infrastructure included
two signalized entrances — one
on Highway 54 and the other
on Route 42. Prewitt also put in
three lanes as well as and water
and sewer lines more or less out
to the high school. He threw in
the rerouting of D Road, and
moved some of the utilities
along that corridor.

One of the big projects on the
horizon for Osage Beach is Ham-
mons Chateau on Lake of the
Ozarks — the result of another
TIE “Tt will help us because over
the last few vears we have lost

some of the older resorts. I'm
not sure how many rooms we've
lost, but with Hammons they’ll
be adding about 315 rooms. Of
course, there will be tax on that.
I don’t know what the fees will
be on those rooms but there will
be a three percent Tri-County
lodging tax.”

Themayornotesthatthe proj-
ect will also include a 100,000
square-foot convention center
located in the center of town,
which, she says, “will bring a lot
of revenue into the area.”

And one good commitment
leads to another. Lyons points
out that when Hammons makes
a decision to build, it is be-
cause the company has done its
homework and finds the area a
good investment. That, in turn,
attracts other entities. Lyons
says that more companies are
interested in locating here, but
she declines to give names at
this juncture.

The Highway 54 Expressway,
now under construction, will
certainly also have a part in the
further development of Osage
Beach. The new road will handle
through traffic while leaving the
existing highway for local busi-
ness and shopping. “The ex-
pressway is going to take some
space out of here,” the mayor
surmises, “but it’s also going to
open up more space because we
have five interchanges along the
expressway.” She is emphatic in
pointing out that the new road
will not hurt local business. “It’s
not a by-pass, it’s an expressway
because it goes through the city.

“It’s hard to tell how it will
affect everybody. It will give us
some detours if we have a fend-
er bender. Right now if we have
one you back up to Camdenton,
sometimes.”

And speaking of Camdenton,
and Lake Ozark for that mat-
ter, does Osage Beach find itself
competing with its sister cities
for business? “I don't see it as
competition,” replies Lyons. “I
think there’s room for a lot of
things. We've been a leader in
attracting different entities. We
work with the other cities — not
necessarily on the economic de-
velopment, but we try to do alot
of mutual things. There’s room
for everybody. The surrounding
communities are starting to do
some business; it's good for ev-
erybody.”
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Luxury resorts blossoming

continued from page 3
what Lodge of the Four Seasons
currently generates.

The Grand Glaize Arm will see
its own luxury high-rise hotel by
March, 2010. That’s the antici-
pated opening date for the 320-
room, 15-story Chateau Lake
of the Ozarks being developed
by John Q. Hammons Hotels, of
Springfield, Missouri.

Amongst other amenities, the
hotel will feature a full service spa
and a 100,000 gross square-foot
convention center.

Cheryl McGee, director of
marketing for the company, says
that the lake area was chosen for
this $99 million project because
Mr. Hammon felt the area was
right for this kind of development
at this time. “Especially with the
convention space,” she adds.
“There’s a lot of people from St.
Louis and Kansas City who like
to meet in the central part of the
state. The lake has been popular
for a long time and he felt that

there needed to be a new facility
there to serve the public.

Chateau Lake of the Ozarks will
be similar in scope to Chateau at
the Lake in Branson, Missouri,
which employs some 300 people.
At present, the hotel project is still
in the design phase.

It has cleared all local govern-
ment hurdles, and Hammons is
letting bids to determine who will
be the general contractor. McGee
expects that much of the work
will be sub-contracted to local
companies.

Just how much business this
towering project will generate for
the local economy has yet to be
factored.

McGee compares it with the
Branson hotel: “It’s very season-
ally based. In Branson in January
or February you can get a room
for $99 a night. Then the remain-
der of the year — fall being the
busiest time — depending on
what room type you get, they can
go up to over $200 a night. In the

Pauls’ Fine
Wine, etc.

Spring Break, St. Patrick’s Day,
and Easter, all thrown into one
month this year, makes March a full
month. Many people will be sum-
marizing boats, vacation homes,
and cleaning up yards. How are
you going to find time to celebrate
St. Patrick’s Day and Easter?

Corned beef and cabbage is the
most common meal eaten in the
United States for St. Patrick's Day,
even though corned beef and cab-
bage is an American (rather that a
traditionally Irish) meal. What is
corned beef? Brisket is the most
common cut used for corned beef.
Corned beef is beef that is cured in
a salt brine, often with spices.
Some meat-packers actually inject
the brine into the arterial network.
The term corned comes not from
the vegetable corn, but from the
English term corn, meaning any
small particle, such as the coarse-
grained salt which was used for
curing. You will find it sold in two
different cuts, the flat cut or a point
cut. The flat cut is leaner, but the
point cut has more flavor due to a
bit of extra fat (called the deckle).
Corned beef and cabbage is a sim-
ple, yet delicious meal to make. |
suggest going on line and search-
ing for the right recipe for your

household.

Eating ham around Easter actu-
ally goes back before Christianity,
and had a practical origin. At the
beginning of spring, fresh meat was
not readily available. Pagans would
bury fresh pork legs in the sand by
the sea during the fall and winter.
The pork was cured by the constant
“marinating” of the salt water.
Come spring, the preserved meat
was cooked over wood fires.
Others believe that ham became
traditional because the pig is a
symbol of prosperity in many cul-
tures.

You can purchase Easter hams
whole, half, bone in, and spiral
sliced, just to name a few. Paul’s
Supermarket's meat department
will gladly spiral slice any ham for
you, so you can pick out the perfect
ham. Again there are many recipes
online for that perfect Easter meal.

Make sure you enjoy St.
Patrick’s Day and Easter with a tra-
ditional holiday meal.  Paul’s
Supermarket has all the ingredients
and expertise necessary to make
your shopping easy. For those who
want it real easy, check with our
deli for a take home Easter Meal
that is sure to please. We all have
a busy lifestyle in the 24/7 world, so
let Paul's Supermarket make life a
little less busy and a lot more enjoy-
able.

Steven Hermann

Paul's Supermarket

fall we are full almost every night;
in January and February we may
only have 50 percent occupancy.
At the lake I would assume that
summer is going to be very busy.

“With that big convention
space we're going to bring in huge
groups. Generally they will have
free time built into their programs
when they can take advantage of
all the things the lake has to offer,
whether it's recreation on the lake
or shopping at the outlet mall or
eating at the restaurants. I think
its going to be a big economic
boost to the area.”

Currently the Tri-County lodg-
ing tax is set at 3 percent, with

state and local sales taxes in Osage
Beach at approximately 7.4 per-
cent. The Hammons project eas-
ily could produce three-quarters
of a million dollars in yearly tax
revenue. This does not include
profits and taxes from other lo-
cal purchases, which should be
significant.

Riva d’Lago, another luxury
hotel and condo complex, is
slated for construction at mile
marker 19, opposite the mouth
of the Grand Glaize. This $105
million project will feature 306
rooms on a 19-acre tract, with a
2010 completion date. Amenities
will include a conference center,

spa, pools, and restaurant. The
Riva d’Lago corporation is based
in London with local and regional
partners.

At present, the developers are
seeking planning and zoning ap-
proval from Camden County. De-
tails are still in the planning stage,
but the scope of the project, as
well as its benefits to the local
economy, look to be comparable
to the Hammons' venture.

With this latest round of build-
ing, it appears that the area is un-
dergoing yet another phase in its
evolution — a phase that certain-
ly will prove to be as dramatic as
anything it has yet experienced.
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f you are looking to start

your own business, like

many people, you choose
something you love to do. For
many, this is as easy as making
people aware you are there. Lots
of small businesses start in the
basement, or garage. For others,
a building, a business plan and
more. But for some, with the
right experience and resources,
a franchise is the way.

Franchise is derived from the
French for “honesty” or “free-
dom”. Franchising means you
choose a proven formula selling
a given product or service from
a “franchisor”. They give you the
‘secrets’ to their success-- for-
mulas, recipes, advertising (of-
ten at a national or regional lev-
el), business plans-- in exchange
for a ‘franchise fee’ —most often
a percentage of the profits.

They get another loca-
tion, you get a business that
has worked for others like you
around the country. The more

locations they have, the more
you can be assured that the idea
works. Of course, the more loca-
tions they have, the more strin-
gent they become on selecting
new franchisees (you). The ini-
tial price generally also rises the
more well-known a franchise is.

Franchise agreements are
entered into by both parties,
and are essentially a ‘license’ to
do business with the name and
trademarks of the product or
service. These rights can and are
revoked if the parties do not ad-
here to the standards set by the
franchisor.

Often, the parent corporation
tightly controls every aspect of
the location, including all raw
materials, interior and exterior
design, advertising-- even au-
diting the books regularly and
making spot (surprise) inspec-
tions of the store.

Royalties (franchise fees) are
often a percentage of the gross
profits and must be paid wheth-

er or not the franchisee is real-
izing a profit. Additionally, some
franchisors require the purchase
of extra materials, equipment,
supplies, raw materials, prod-
uct, and sometimes mandate
participation in buyer’s groups
and cooperative advertising col-
lectives.

Some of the earliest franchis-
es were A&W Root Beer, Howard
Johnson’s and McDonald’s.

McDonald’s began selling
franchises in 1955, and cur-
rently has more than 20,000 lo-
cations worldwide. McDonald’s
charges a $45,000 franchise fee
and in addition collects a 12.5%
annual royalty on gross sales.
McDonald’s like many, requires
that prospective franchisees
have some industry and busi-
ness experience (preferably in
fast-food), be an operator/own-
er and have $100,000 in liquid
capitol beyond the build-out
COSts.

Total expenditures for a new

Are they right for you?

Thousands of different opportunities exist in
virtually any field you can imagine. While they
promise a better than average rate of success for
the diligent, not all franchises are created equal.

McDonald’s restaurant is be-
tween $500,000 and $1.6 million,
depending on the size of the res-
taurant and other variables.

Some other examples: KFC
Chicken $1.1 million - $1.7 mil-
lion, Subway $76,000 - $228,000,
Jackson Hewitt Tax Service
$48,000 - $92,000, Gold’s Gym
$950,000 - $3.6 million.

You can see that the costs
vary, and much of this is in the
“build-out”. How much it will
take to get/rent/buy/build a
location, purchase the neces-
sary equipment and materials,
advertise, pay costs, and more.
In short-- what it will take to get
the business up and running.

It doesn't matter what you
want to do, somewhere out
there is a franchise-- you name
it-- it'’s there. There are literally
thousands of franchise opportu-
nities, but like all things, not all
are good ones. Some, like home-
based business franchises, are
expanding almost daily.

Why a franchise? There are
some good reasons-- generally,
when problems arise, the fran-
chisor has seen it before and
can help you through it (after
all, they want to see you succeed
too, and establish another suc-
cessful location) and you gain
access to buying cooperatives
--you purchase your materials
in volume and they can save you
money.

You have a ‘template’ so to
speak, a recipe for success, that
if followed, gives you a better
than average chance of making
it-- with the right franchise. In
essence, it’s like you have a sea-
soned senior partner to assist
you in your business.

Buying a franchise is a com-
plicated process, and once you
have determined what type of
business you want, you should
research the opportunities care-
fully.

continues on next page

ab School of Bhe Osage
High School Grack

$2b Registrabion Fee

Registration Begins ab 8:00 da.m.

For Individual or Team Registration Forms Call:

Laura Gajda @ 348.8153
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continued from previous page

A franchisor anywhere in the
US must supply you with a Uni-
form Franchise Offering Cir-
cular (UFOC)- this allows you
to compare your choices and
make an informed decision.

A UFOC must include 23 ar-
eas of the business, described in
plain English. Everything from
themanagement’sbackgrounds
to trademark information, loca-
tions (open and closed) a copy
of the franchise agreement, fi-
nancial statements and more.
No UFOC, keep looking.

If you've narrowed it down
to a few possibles, look for lo-
cations in your area and call or
visit the operators. See if they
are happy and if they would do
it again. What are they pleased
with? Are they profitable?

Once you do your homework
and select a final candidate, get
an attorney and an accountant
to look over the agreements,
paying attention to the num-
bers. If it makes sense, you can
make your decision.

But not all investments in a
business opportunity are “fran-
chises”. Some are regulated as a

“business opportunity” and the
laws are different. Make sure
it is a franchise and that it’s in
compliance with the law (ask
your attorney or accountant).
Along the way, be suspicious
if the company; has no UFOC,

any lawsuits pending, unhap-
py franchisees, no registered
trademarks, weak financial
statements-- you get the idea.
Tread lightly, and be careful.

usty Clark, the former
owner of Yacht Club
Marina, opened a new

franchise in Osage Beach.In
his case, he knew he wanted

to go with a franchise rather
than start from scratch, and
he knew he wanted to get into
food. Rusty said it was a matter
of which restaurant.

“One of the things I've al-
ways been intrigued about is
pizza.” Clark said, “Really any
kind of food— T looked at Pop-
eye’s Chicken, because I love
that— and other franchises
also— Buffalo Wild Wings and
some of the new ones that are
coming out.

“I looked at a Pappa Mur-
phy’s franchise several years
ago— I liked the concept for the
Lake— you could buy a pizza
and take it home and then bake
it when time is right.”

Fitting into the market area
is a prime concern when choos-
ing a franchise. Any time your
business can broaden its base
appeal, and attract a wider set
of customers, it will do better.
Rusty says Figaro’s fits the way
that lake people live.

“The Figaro’s franchise, it has
both. You can get pizza baked,
or unbaked. They’ll even de-
liver two baked ones and three
unbaked ones if you're having

a party— that way if people
straggle in, you can cook fresh
ones as you go. I thought that
with the way the lake is, and
everybody not knowing when
they are getting off the water, it
would be a good fit.

“People buy groceries and
pick up a few pizzas in the
morning and then pop them
in the oven at night when they
get off the water. And they don't
have to worry about calling and
getting it delivered - or getting
cold pizza.”

Like most franchises, Figaro’s
was very specific about how the
business is set up.

Rusty explains. “It’s pretty
much spelled out. They give
you the recipes and everything,
a list of the equipment you
need to have, model numbers
and everything— they want the
consistency. This store to the
next, all the same.

“An equipment company in
Oregon also did the design of
the store when we purchased
the equipment, so that the
workflow was right and every-
thing fit in its place.”

continues on page 26

What
are the
startup
costs?

How much to get your
very own franchise with
some of the most popular?

McDonald's ~$1.1 million
KFC Chicken ~$1.7 million
Subway ~$228,000
Jackson Hewitt ~$92,000
Gold's Gym ~$3.6 million

Celebrate
and CKicﬁ-oﬁ[

Sjo’ring

Easter Sunday, March 23

Enjoy Easter Brunch at the Lodge.

$24.95 for adults and
$12.95 for children 12 and under.

Saturday, March 22

Children under 12 can join us for breakfast with
the Easter Bunny. Kids will enjoy their own
“Kneeknocker Buffet”, just their size.

Brunch is served from
10:30 AM to 2:00 PM

Activities include the buffet, cookie decorating,
Easter Egg dying, Easter crafts, Face Painting and

pictures with the Easter Bunny.
The Easter Bunny will be on hand for pictures from

11:00 AM to 12:30 PM followed by an Easter Egg
Hunt in the Japanese Gardens at 1:00 PM.

$6.95 for children 12 and under,
and $12.95 for the adults

Special overnight packages including Easter activites available, please call for details.

To make your reservations call 365-3000

THE LODGE of FOUR SEASONS

GOLF RESORT & SPA SHIKI

HORSESHOE BEND PARKWAY - LAKE OZARK - 1-800 THE LAKE (843-5253) - www.4seasonsresort.com
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Protecting your family-- from themselves

Internet security for you and
your family that monitors
dangerous situations.

If you are worried that a fam-
ily member is misbehaving on
the internet, engaging in dan-
gerous chat situations, visiting
websites you do not approve of,
or something else entirely-- and
you want to know what he or
she is doing with their time on
the web, you may wish to keep
reading.

There are of course, some op-
tions. You could stand over their
shoulder. You could restrict the
computer to approved websites
and give them a limited account
that won't allow for down-
loads or unauthorized installa-
tions. Finally, you can monitor
their activities surreptitiously,
through the use of software de-
signed to spy on them, and al-
low subsequent monitoring.

This method doesn't ‘tip your
hand’ - so to speak, and allows
you to see what’s going on. If
your children know you are
watching, it’'s a simple enough
matter for them to use a PC you
are not monitoring—maybe a

friend’s, or one at the Library —
to send their messages and/or
chat. They could (and likely do)
also use cell phone text messag-
ing to interact with friends and
even surf the internet.

So what’s the problem with
what kids (and some adults) are
doing on the web? It's danger-
ous—the world is full of preda-
tors, some with deadly inten-
tions— and our kids may not
realize that they could be talking
in that chat room with a child
molester or serial killer. These
people have access to the inter-
net and can easily setup multi-
ple accounts anonymously, pos-
ing as teenagers, young adults,
authority figures—anyone.

There are no restrictions, and
no age or identity verifications.
The process is completely open,
anonymous, and it is nearly-
impossible to track down the
account holders. Even tracking
their IP address can be impossi-
ble with the abundance of sites
on the internet that allow users
to surf and chat anonymously,
masking the true IP address of
the computer they are using.

Joe Jordan, President of Ig-
nite Software, and the creator of
Parent-Tools for AIM and Yahoo
Messenger, explained for us the
importance of monitoring our
children’s activities on social
networking sites and instant
messaging software.

“There’s a big move toward
social networking lately-- and a
lot of danger with it. There’s no
real age verification, there’s no
real way to tell who is who be-
hind the photo. You don't really
know who your daughter or son
is talking to online,” Joe says.

Jordan began Parent-Tools
as a simple program to record
the conversations people had
on AOLs Instant Messenger
(AIM). One request from a user
changed the focus for him. “It
was an enhancement for AIM
(AOLs Instant Messenger),” Joe
explains, “and it had a conver-
sation recorder. Then one day
I got an email from a parent,
saying ‘You know, I really love
this program with the conversa-
tion recorder, but can you make
it hidden so that I can record
what my kid is talking about?’

EAST HWY 42 BUSINESS PARK - 2ND Q 2008 COMPLETION
ExL REALTY GROUP - HWY 42 CONDO/WAREHOUSE

12 UNITS AVAILABLE - 25°X60°’°X16’

R1 Rated
Dywall Interior Walls- can

be removed for Expansion. Concrete
floors with 5’ Outside Apron. Water, Sewer,
30/50/100 AMP Service, Fluorescent lighting,

Exterior Lighting.

ATTENTION CONTRACTORS,
RV/CAR/BOAT STORAGE

$74,900 PRE-CONSTRUCTION PRICING

Realtors Protected - Call Now - 573-692-4134
Email sam@exlrealty.com

Insulated Automatic 16’ wide x 14’ high doors

Floor Drains,
Gutters, Asphalt
Driveway, 3” Insulated Walls
and Ceilings.

With Entrance Door

So that’s where the original idea
came from for me to allow the
monitoring of children’s conver-
sations on AIM and Yahoo Mes-
senger.”

Parent-Tools is now available
for both AIM and Yahoo Mes-
senger, the two most-popular
IM clients, but it’s not enough.
Jordan is working on a program
that will allow parents to watch
their child’s actions around so-
cial networking and media shar-
ing sites—like Facebook and
YouTube.

Says Jordan, “it is for moni-
toring social networking sites
like MySpace, FaceBook, even
tracking the YouTube videos
played. It will record activities
like the profiles visited, with
snapshots and captures that go
into an encrypted database so
parents can check later. They
will be able to see all the profiles
the child views, how many times
they viewed them, the last time
they were looked at. It also cap-
tures incoming and outgoing
messages at the network level,
instead of keylogging. Keylog-
gers are often discovered by
anti-spyware tools and make it
difficult for parents to see the
keys pressed. This one is differ-
ent. It will be called BlogBlocker,
and will allow the blocking of
both blogs and social network-
ing sites—or simply monitoring
them.”

But it isn't just protecting
kids from others that may wish
to harm them. Sometimes it is
protecting the kids from them-
selves. Missouri was recently
shocked by the death of a teen-
ager by suicide after someone
posted bogus comments on her
MySpace page. Joe has run into
this with Parent-Tools.

“There was one woman who
wrote in, saying that Using
the Parent-Tools software, she
was actually able to catch her
daughter talking about suicide
to a friend'—she had closed off
from her Mom—but the Mother
was able to use the chat moni-
toring to catch this and get the
girl some help before it was too
late. It was my ‘changing the
world sort of thing’ and really
made me feel good, that I could
make a difference with some
simple software.” He said.

Going one step further than
Parent-Tools, into the realm of
true ‘monitoring software, we
then looked at ten of the best-
selline Monitorine titles on the

internet. These do much more
than Parent-Tools was designed
to. They can keep track of every
website visited, record what is
seen, and intercept emails and
messages. They can then deliver
detailed reports on a schedule.
These programs are often used
by companies to keep track of
employees or curtail industrial
espionage—but more and more,
concerned parents and spouses
are turning to these titles for the
tools they need to keep an eye
on family activities online.

SpectorPro, $99.95; SpyAgent,
$79.95; IamBigBrother, $29.95;

eBlaster, $99.95; GoldenEye,
$29.95; Guardian Monitor,
$39.95; Invisible Keylogger,

$39.95; 007 Spy Software, $39.95;
SpyBuddy, $69.95 and Keylogger
Pro, $39.95.

Of these, it is immediately
apparent by the pricing which
are serious software, with one
exception. For the money, [am-
BigBrother represents a value in
this lineup and may be the best
for the buck if you have limited
needs. The otherlow priced titles
are the sort you would expect
to find after an internet search,
and are widely distributed in
this manner. They are available
literally everywhere by down-
load, paying electronically.

Of the ten applications, only
SpyBuddy and SpyAgent caught
absolutely everything-- all the
chats and ICQ, plus passwords
and clipboard contents-- as
well as logging the applications
that are launched. Guardian
Monitor and Invisible Keylog-
ger came closest for the value
selections, only failing to record
the programs run. SpectorPro,
IamBigBrother and eBlaster also
recorded everything-- with the
exception of passwords-- some-
thing the keylogging portion
catches, although you may have
to look for them.

Finally, only SpectorPro (and
its sidekick eBlaster) catches
e-mail attachments (eBlaster
only gives you the filename,
SpectorPro gives you the file,
although for large attachments
you must run them through
your own email server).

All of the programs monitor
key strokes, just one records P2P
downloads, FTP transfers, chat
messages and browsing histo-
ry-- SpectorPro.

continues on next page
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Almost all feature some sort
of screen shot function—just
KeyLogger does not. eBlaster
only snaps a screenshot if one of
a pre-determined list of words is
used in an email or instant mes-
sage. They are also limited to 4
bit resolution if routed through
Spector’s servers.

Snapshots are important,
because savvy family members
can use programs or websites to
enter information on a “virtual
keyboard” on their screen- none
of these programs can catch

mouse-clicks and what they
meant.

GoldenEye, Guardian Moni-
tor and IamBigBrother do not
offer a feature to send the logs to
you via e-mail at periodic inter-
vals. This may be a deal-breaker
if you want to monitor children
from work. These make you log
in on the machine to get the re-
ports.

Two of the selected applica-
tions allow the remote monitor-
ingofthe computer-- GoldenEye
and eBlaster-- and just one al-
lows for remote installation and

“Premium Advice”

with Steve Naught of Naught-Naught Insurance
Why Wellness?

Many employers are now adopting workplace wellness programs to
enhance their business philosophy. There are several reasons companies
are choosing to do this. The first and main reason is to help lower health
care costs by cutting unnecessary medical care, resulting in more favorable
health insurance premiums.

Much of an employee’s waking hours are spent at work allowing the
employer a chance to support and encourage healthy lifestyles with a min-
imal investment in time and money. More complex programs may include
complete health evaluations including a health risk assessment, smoker
cessation programs, diet and exercising counseling, even well being coach-
es for stress management. Other programs may consist of offering dis-
counted gym memberships to participating employees or providing infor-
mation on health related topics in the lunchroom or as a payroll stuffer. It
is the hope of the employer that this will help to curb the cost of health
insurance by reducing avoidable claims and as a byproduct help the
employee with their out of pocket expenses.

Other reasons for implementing a wellness program include reducing
absenteeism, improving productivity and increasing morale.

In some instances employers are tying their premium contribution to
the employee’s participation in the wellness program. For example: An
employer contributes 75 percent of the health insurance premium for their
employees; however those employees that participate in a health risk
assessment and follow the wellness initiative receive a contribution of 90
percent. This is added incentive for employees to participate and take
responsibility for their health.

Several insurance companies are
now starting or in the planning stages
of adding wellness programs as part
of the additional services they offer.
Some companies will likely give added
incentives to the employer as well as
the employees for participation in a
program.  Some incentives may
include reward points that can be
redeemed for health and fitness items
or in the form of store gift cards. This
type of preventative action is one
option in helping to manage the rate
of increasing health insurance premi- Steve Naught, CIC
ums.

Talk to your helpful agent about what plans are available in your area
or how you can start your own health and wellness program.

Steven Naught is a Certified Insurance Counselor with the Naught-
Naught Agency. He can be reached at 573-348-2794 or at
stnaught@naught-naught.com.

configuration changes — again,
eBlaster. This can be important
if it is difficult to gain access to
the computer you are monitor-
ing without raising suspicion.

If your family members are
very computer-savvy-- enough
to know how to scan methodi-
cally for viruses and trojan
horses-- and you are not going
to want an unprotected com-
puter on your network at any
rate-- know that just three of the
applications have the ability to
hide themselves from spyware/
malware detectors.

SpyAgent, SpyBuddy and
KeyLogger can disable the an-
tivirus -- allowing themselves to
run undetected. However, even
without disabling the antivirus,

SpectorPro and eBlaster ran un-
detected—and we were unable
to remove them using common
anti-spyware and antivirus tools

available.

So what’s the verdict? Only
SpyBuddy, SpyAgent , Spec-
torPro, eBlaster and IamBig-
Brotherwarrantasecond glance.
The two-part combination of
Spector products (eBlaster and
SpectorPro) is unbeatable, al-
though expensive at $198. For
the money, the lower-priced
IamBigBrother is a low-cost al-
ternative. Either SpectorPro or
eBlaster are also excellent by
themselves ($99.95 each).

SpyBuddy  ($69.95) and
SpyAgent ($79.95) are also good
choices, but for a few dollars
more you can get the best—
Spector’s Spector Pro or eBlast-
er.
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How would you like this view from
your office window everyday?

Individual office suites from 132 sq. ft. to 800 sq. ft. are
available for lease in the Cliffside Office Centre,the Lake's
only Class-A Building. Conveniently located in the Heart of
Lake Ozark at Business 54 and the Community Bridge.
Could your business benefit from being at this location?

| Call for availabilities and leasing information

Bl ot 573-365-7123
PROTECT YOUR INVESTMENT WITH RIP-RAP

BEFORE ', "renU
Ppr Oved

AFTER

* Wave Absorption
* Ground Reinforcement

BARGE SERVICE - RIP RAP L goudlianon
FREE ESTIMATES
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Blunt Announces New Resource for Businesses and Laid Off Workers

According to a February 18th
press release, Gov. Matt Blunt
announced that Missouri com-
panies facing decisions on work-
force expansions, job retention
and business reorganizations
now have a new Internet tool to
help them make even more in-
formed decisions.

The Missouri Department
of Economic Development
launched this web site to pair
laid-off workers with compa-
nies looking to expand their
work force. The site, http://
rapidresponse.ded.mo.gov, is
another resource Gov. Blunt has
created to help Missouri busi-
nesses and communities create
and retain jobs.

“Creating and retaining jobs
in Missouri requires a collabora-
tive, focused effort from busi-
nesses, employees, community
leaders and state government,”
Gov. Blunt said. “This new on-
line resource will help everyone
involved in job creation and
retention gain a better under-
standing of the issues facing
each region of our state to help
facilitate good decisions that
support Missouri workers and
our economy.”

Following notification and
confirmation of a layoff, a State
Rapid Response coordinator ar-
ranges an on-site meeting with
the company and union officials
- ifapplicable - to help displaced
workers find jobs. The meetings
include information about résu-
mé workshops, career counsel-
ing and unemployment insur-
ance, according to the site.

The Missouri Job Vacancy
Survey (JVS) is also part of the
state’srevamped Rapid Response
Internet site and provides infor-
mation about the quantity and
quality of job vacancies in Mis-
souri, including real-time access
to regional labor demand, labor
availability and skill set data. In
addition to being a helpful tool
for business, JVS also has valu-
able information for Missouri-
ans who are seeking job oppor-
tunities.

Job vacancy statistics supply
a measure of employer demand
forworkersinlocal communities
and an analysis of job vacancy
characteristics, including wages
and benefits offered, education
and experience requirements,
and full or part-time status.
When combined with other sta-

OAK HILL

FORLEST

Raise Your Expectations...

Move Up to Oak Hill Forest
The family-friendly neighborhood of your child-
hood need not be just a fading memory. Come
see Oak Hill Forest, the Lake’s newest single
family community situated among gently roll-
ing hills just 5 minutes/5 miles from Osage
Beach on Highway 54. Located in the Osage
School District, this picturesque neighborhood, with its timeless natural ame-
nities, promises to be the perfect place to call home. The developer is recreat-

ing only his most popular floor plans
from the distinctive planned com-
munities he has built in the Kansas
City area. Stop by today to view the
model homes, or pick out a building
lot to have a custom home built to
your specs.

See why Oak Hill Forest is the perfect
place to build lasting memories.

Web: www.EblingGroup.com
Office: 573-302-3606
Toll free: 800-748-7812

tistics, such as unemployment
rates and occupational wage lev-
els, job vacancy data can provide
a good indicator of labor market
tightness, labor force shortages,
and the overall health of state
and local labor markets.

The site was developed by
the Missouri Department of
Economic Development’s Divi-
sion of Workforce Development,
and the Missouri Economic Re-
search and Information Center
in conjunction with the, Metro-
politan Information and Data

advanced machinery and technology is
what sets us apart from our competitors.
We can work with you or your designer
to update your kitchen , bathroom, or

bar area to your desire.

-

T [

rior needs. Our customer service and
knowledgeable staff combined with our

Analysis Services division of the
Public Policy Research Center at
the University of Missouri - St.
Louis.

Said Dawn Busick, Director of
Missouri Division of Workforce
Development, “It is

critical now more than ever as
a recession is looming that the
Division of Workforce

Development launch new
tools that better serve business-
es and the citizens of Missouri.

We stand ready to help those
laid off workers get back to work

MARBLE AND GRANITE
provide exceptional durability and are
virtually maintenance-ree. For elegant
showers, tubs, counters, floors and more,
Metro Marble and Granite has the expe-
rience, craftsmanship and
professionalism you need.

Metro Marble & Granite, L.L.C. pro-
vides a complete, diverse line of natural
stone to meet both interior and exte-

or make available training

opportunities in order to skill
up for other employment op-
portunities.”

Businesses and workers can
access the Missouri Job Vacancy
Survey and numerous other re-
sources at http://rapidresponse.
ded.mo.gov. Downloadable doc-
uments at the site list the coor-
dinators for each of Missouri’s
four regions as well as Missouri
Career Center locations and
contact information.

ESS BEAUTY...

Enduring Elegance - Lasting Value - Extraordinary Versatility

METRO MARBLE
& GRANITE

5211 Highway 54
Osage Beach

552-0140
666-543-2610

Call Xrissy our
designer Joday !
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T by Medlin

Certified Public Accountant

Established in 1987 SPECIALIZING IN:

Income Tax Planning & Preparation e Payroll Tax
Payroll Services e Estate Tax & Planning ¢ Real Estate Taxation
Agriculture e Small Business e Contractors ¢ Individuals

Bobby Medlin, CPA Jason Blankenship Patricia Higgins
Offices in Lake Ozark e Tipton e California

754 Bagnell Dam Bivd. Suite A
Lake Ozark « 365-9400

"Helping you keep more of what you make!"

Designing interiors
in an outdoor world

continued from page 4
the evening you want to turn
that light off, but you want
more ambient lighting, so
you're going to want some
lighting above or underneath
the cabinets.

“There are a lot of factors
that people don'’t take into con-
sideration that really pulls the
whole space together. That’s
why when you work with a de-
signer I'm going to help you
from day one. I'm going to look
at your floor plans.”

Too, there are special consid-
erations that apply to lake area
homes as opposed to one’s pri-
mary residence in St. Louis or
Kansas City. “Lake lifestyle dif-
fers from normal routine,” af-
firms Korin. “The second home
is going to be a little more ca-
sual. You see more of a grander
open area - open kitchen, open
dining, open living area. You
see a trend here at the lake for

things to go a little more on the
modern side.”

And, because this is a lake
community, people here tend
to enter their homes directly
from the lake or pool - literally
dripping wet. As a result, Ko-
rin sees people moving away
from carpets and soft surfaces.
“There’s a lot more hard sur-
faces, meaning tile, porcelain,
stone, hardwood floors as op-
posed to wall to wall carpet,”
she says.

Korin suggests that anybody
who is ready to take on a home
project should consult an in-
terior designer: “If they’re just
trying to pick paint color or
saying, ‘Here’s what I have in
my home, can you refresh it
and give it some new life’. Or
they know their kitchen doesn't
function correctly for them, or
their bathroom is outdated. I'll
ask them the right questions. I
can help them.”
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The Vandervort

Report

Spring is finally just
around the corner!

TGIM! Thank God it's March!
Finally! This past season, was one long
winter, and thank goodness it's finally
over. | think a lot of people here at the
lake start to just about go stir crazy this
time of year, and it always seems like
March is the light at the end of the tun-
nel that just gets brighter and brighter
as we move closer to summer. The St.
Patrick’s Day Parade this month is the
first kick off of the spring season, fol-
lowed by the in-water boat show @
Toad Cove in April, then the spring
Harbor Hop the first week of May.

This summer is sure to be very
bright in deed, for the Horny Toad
Complex; we are very near completion
of our new luxury resort hotel, and are
scheduled to be open just in time for
summer! This fantastic project has been
several years in the making, and it's
finally come to fruition, and is sure to be
one of the finest luxury resorts in the
mid-west. I'd like to thank all of our
patrons for their continued support and
their help in making this dream a reali-
ty. I'd also like to thank them for all their
patience for putting up with all of our
ongoing construction activity, limited
parking due to the construction, and for
tolerating all of the dust and noise cre-
ated by the project. We will be taking
room reservations in the coming weeks
for this summer; www.resortandyacht-
club.com For group meetings, confer-
ences and other group events, contact
Lance Utley 573-480-0630.

We have a lot of exciting changes at
Toad Cove this year; not only are we
completed with our Resort & Yacht
Club, but we've doubled our parking
next to the Toad, increased our staff,
and made a lot of management
changes. Patrons will also enjoy dueling
pianos this year 7 nights a week; out-
side on Sundays through Thursday, and
in the night club on Friday and Saturday.

We'll still have our regional bands and
national acts on the weekends, and our
“night clubber patrons” can still dance
the night away on Fridays and
Saturdays from 11:00 to 1:30 after the
dueling piano performance in the night
club. Our lower level sports bar will
offer full service this year to our dining
guests, as well as food service to both
lower level tiki bars.

Sand Volley Ball is back! That's right,
a regulation size "in-door, open air,
sand volley ball court! It's completely
under roof so you can play rain or shine.
For the days in July when its 100
degree’s, you're completed shaded with
no sun in your eyes; for the cooler days
in the spring and fall, the sand is heat-
ed! Be sure and get your teams togeth-
er; spring, summer, and fall leagues will
fill up soon. Contact Lisa Larson; 573-
434-6626.

Our Yacht Club Marina is just about
full, but we still have a hand full of slips
available. Yacht Club membership is a
fantastic way to have your own year
round covered boat slip with all utilities,
plus a private gated parking lot exclu-
sive to Yacht Club members. Now that
the Resort is complete, Yacht Club
members can enjoy the amenities of the
Resort, like our fitness center or swim-
ming pool with swim up bar. Contact
our Harbor Master; Capt. Marty
Fulbright @ 573-964-5779 to reserve
your slip.

Yes, the Off Shore Super Series
National Championship Powerboat
Race will be back at the Horny Toad this
year as well as The Lake of the Ozarks
Bike Fest! Stay tuned for all of the fan-
tastic concerts and events coming to
Toad Cove at; www.toadcove.com.
Look for the next issue of Toad Life
magazine and calendar that will be out
|later this spring.

Merlyn Vandervort
Horny Toad Inc

Dusign Swiont

pecializing in metal stud framing,

drywall and acoustic ceilings
1134 NW 600 Road, Holden MO 64040
Office and Fax

(816) 230-5350

Dud, Dillow

Cell (816) 985-7271

(o Wisomore

Cell (816) 304-8845

“mew fo'b ont 7%@4%?,

melaf ed fa/b ont dervice,

Creating kitchens and baths of
enduring quality and timeless

beauty...

We provide cabinets, appliances
and plumbing fixtures in many
styles and price ranges to suit
your discriminating taste.
Everything you need is in one
beautiful showroom.

5211 Highway 54
Osage Beach

552-0138
866-357-5043

allier
&

hompson
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& Estate Flanning New Lake Location!
+ Financial Planning ris ac
< Retirement Planning Sun € Be h The Lake Area Chamber of Commerce was on hand to welcome new
32 AMERICAN LEGION ROAD member Energy Doctor of Missouri with a ribbon cutting. www.ener-
% Tax Preparation 2 _ N gydoctorinc.com or call 573-442-3901. Pictured in the ribbon cutting
’ P . SUNRISE BEACH ¢ 573-374-9944 along with Lake Area Chamber Active Volunteer Ambassadors are: Mi-
+ Tax Planning chelle Cook, Lake Area Chamber Director of Marketing; Scott McVay,
N . . Sales Mgr. (w/ scissors); Steve Ruffel, Sales.
* Business Consulting Now FOUR LOCATIONS IN MISSOURT!
* Accounting Services 403 CLIFFSIDE CENTER
+ Payroll Services 2140 BAGNELL DAM BLvD.
% Employee Benefits LAKE OZARK + 573-964-5739
< Audit & Review Services 2700 MATTHEW DRIVE
S - -
+ Business Succession Planning SEDALIA % 660-827-4990
< Accounting Software 2751 SouTH ODELL

MARSHALL < 660-886-6815

The Lake Area Chamber of Commerce recently celebrated member Focal
Point Naturalistic Water Features & Landscapes with a ribbon cutting.
866-458-3279. Pictured in the ribbon cutting with Chamber Active Vol-
unteer Ambassadors are: Michelle Cook, Lake Area Chamber Marketing
Director; Tim Keiger, Owner (w/scissors); Laura Keiger; John Callesto;
Robin Evers, Lake Area Chamber Board Member.

Eliminate Balcony
Maintenance Costs and

The' gDecTecAdvantage, =

www.dec-fec.com 1-800-268-1078

CENTRAL ...~
Durable
SIDING & WINDOWS, INC. at#tractive
Aluminum Railing

System
Maintenance Free
Easy Installation

4732 Hwy. 54, Suite E
Gutters, Doors, 05:3; Beach

centralsiding@ Vinyl/Composite Decks & Fences

charter.net

To Learn more about DecTec 7 7
or to get an estimate call: . L




Lake of the Ozarks Business Journal

March, 2008

Page 17

Blunt postpones startup of new government health care program

Yielding to legislative con-
cerns, Gov. Matt Blunt on Friday
scrapped plans to start a govern-
ment-subsidized health insur-
ance program for the working
poor next month.

Enrollment had been sched-
uled to begin next week for the
governor’s “Insure Missouri”
plan. It was projected to expand
health coverage to about 54,500
low-income parents when its
services were to begin March
14.

But a bipartisan House com-
mittee had sought to block it
from taking effect. Lawmak-
ers had raised concerns about
Blunt'slegal authority to start the
program, its cost and its scope.
Some feared a big bureaucracy;
others complained it wouldn’t
have covered enough people.

“I do not believe it would be
fair to sign citizens up for a pro-
gram that may not be renewed
by the legislature,” Blunt said in
a written statement Friday.

Make a condo, town home or
other community association
property your second home
and, chances are, you'll be
pretty happy with your choice.
More than seven in 10 condo and
town home residents say they are sat-
isfied with their purchase, according to

Community Association Research.
ing communities governed by home-

reasons.
Compared to single-family homes,
condos are generally less expensive.
Condos are also easy on your back.
Landscaping chores are managed
not by you, but by the homeowners
association. And, given the average
condo has a smaller square footage
footprint than the average single-fam-
ily home, keeping the interior spic and
span is easier too. Again, if your prop-
erty is a vacation home, you'll spend
much less time and money on upkeep
than you would with the average sized
single-family home.
What's more, the homeowners

site governing body, is there to serve
the best interests of the community.
The association protects your home's
value, provides security for the com-

operations.

could you spend more, but you are
also pretty much on your own keeping
things in tip-top shape. That's tough

guests coming and going.

More than 60 million Americans
live in an estimated 300,000 home-
owner associations, condominium

planned developments, up from 45
million residents in 223,000 communi-

Associations Institute.

The Al Elam

a recent survey conducted by Zogby
International for the Foundation for

Satisfaction is a big trend in hous-

Column

The Zogby survey also found:

e Eighty-eight percent of commu-
nity association residents believe their
association board members strive to
serve the best interests of the commu-
nity.

o Seventy-three percent of resi-
dents say management companies
provide value to their communities.

o Seventy-four percent believe
community association rules “protect
and enhance" property values.

owners associations due to a host of

association, as the community's on-

munity and uses a professional man-
agement company to keep on top of

With a single-family home, not only

when you've got vacation home

communities, cooperatives and other

ties in 2000, according to Community

Tim Tabor

e Homeowners in homeowner
association governed communities
pay assessments for services and
amenities such as landscaping, trash
pickup, street lighting, pools and ten-
nis courts. Nearly 80 percent say they
get a good return for their assessment.

o Eighty-six percent said they knew
they were moving into a homeowner
association governed community
when they decided to purchase; 61
percent had no qualms about the
association's existence, 30 percent
said the association made them more
likely to buy or rent

(From an article by Broderick
Perkins of DeadlineNews.Com®© 2008)

If you have any questions or con-
cerns regarding the buying or selling
of your home, please give me a call or
stop by the Al Elam Real Estate Co.
office; (573) 365-2311; 2860 Bagnell
Dam BIvd., Lake Ozark, MO 65049.

The Republican governor said
the House had requested more
time to try to reach a consensus
on Insure Missouri. He set a new
goal of starting it sometime after
the next budget year begins July
1.

If the Legislature does pass
something, it's unclear if it will
resemble the program Blunt
proposed. The program may
keep the same name, but its de-
tails may be significantly differ-
ent.

Rep. Rob Schaaf, chairman of
a House health care committee,

has been the most outspoken
Republican critic of Blunt’s plan.
He envisioned an alternative
Friday that could extend cov-
erage to those who cannot get
insurance _ either because of
health problems or cost _ while
also improving the quality and
cost of health care for those who
have private insurance.

“We want to truly transform
health care, we want to cover
more people, we want to en-
courage people to be healthier,
we want to encourage them to
getinsurance,” said Schaaf, R-St.

Joseph.

Democratic Rep. Sam Page,
a physician from St. Louis,
criticized Insure Missouri as “a
fundamentally flawed plan.”
Among other things, he said it
would have forced people in ru-
ral Missouri into managed care
plans that haven't worked there.

Also, “it did nothing to ad-
dress access for kids, people
with disabilities and seniors,”
Page said, “and that is the popu-
lation that was hurt worst by the
governor’s cuts” to the Medicaid
system in 2005.

e We service our loans

e Commercial loans
¢ Boat and auto loans
e Jumbo loans available

handle your requests.

We’re right here!
IROQUOIS FEDERAL

* Mortgage and construction loans
e Investment property financing

e We’ve been in the mortgage business for 124 years

Iroquois Federal was established in 1883. With four
offices in Central Illinois to back the loan production
office in Osage Beach, we're trained and ready to

Please call, stop by, or we’ll come to you.
We hope to hear from you soon!

Libby Holland
Loan Production Manager

23 year Lake Area resident
30 years of lending expertise

Landmark Center

LENDER

Iroquois Federal

573-348-6686

+ Suite 303 - 3535 Highway 54 -« Osage Beach MO 65065
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Pizza Soup & Salad Bar Mon.-Sat. 11-2 DAILY SPECIALS!
Monday: Thursday:
Half Price Burger Basket 11a-3p Buy 1 Get 1 Half Appetizer
Margarita & Corona Special (Equal of Lesser Value)
Tuesday: Full Slab Baby Back Ribs $13.99
2 for 1 Medium Hand Tossed Pizza F"day:
(Equal or Lesser Value) Long Island Iced Tea Special
wednesday: Karaoke 9p - 1a
11b. Crab Legs $11.99 R'besye Dinner $14'_99
.35 Cent Wings atu rday-

All You Can Eat Pasta $7.99
Texas Hold Em 7p & 10p

Sunday: Karaoke 8-12a
Corner of Hwy. 54 & Hwy. KK in Osage Beach

All You Can Eat Crab Legs $24.99

PIZZA & PUB
973-348-2800

Dine-In ¢ Full Menu Carry-out

Celebrating

YEARS

of Service
at the Lake!

1selly’s

LAKE OF THE OZARKS

www.kellysport.com

Stop by our New Highway 54
location in Osage Beach!

Get out of the Cold in
Our Spacious New Indoor
Showroom!

o ®

%f)eed changes you:’

Lake Rd. 54-56 to Dude Ranch Rd.
19MM Past Grand Glaize Bridge
Osage Beach, MO

973-348-4700

3545 Highway 54 « Osage Beach

973-348-3888

@ SILVERTON.

The Lake Area Chamber of Commerce recently welcomed new member
Granite Transformations with a ribbon cutting. 573-348-2955 or visit
their web site at www.granitetransformations.com. Pictured in the rib-
bon cutting along with Chamber Active Volunteer Ambassadors are: 1st
Row: Cliff Rousseau & Brandon Eckardt, Owners (w/scissors). 2nd Row:
Tom Anderson, Natl. Sales Mgr.; Mike Reed, Sales Consultant; Jerry Smith,
Fabricator/Installer. 3rd Row: Frank Kerns, Installation Trainer; Robin
Evers, Lake Area Chamber Board Member; Jesse Wright & Dustin Webb,
Fabricators/Installers.

Simply Elegant Wedding and Event
A touch of simple elegance to every event.
Planning L.L.C.
Stephanie Snofke g
Owner, PBCTM
Member of: Association of Bridal
Consultants & CMBA, linens,
invitations, decorations,
keepsake floral

®”

Cell: 573-286-6335

Fax: 573-964-0324

30838 Winn Rock Road
Rocky Mount, Missouri 65072
stephaniesnofke@charter.net
www.lakeozarkweddings.com

All
Occasion
Cakes

Every Cake
a Work
of Art!

e
7
Cake Shoppe

1046 Main Street - Osage Beach
5H73-302-1404  www.cakebaker.com
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Lake Ozark election

continued from page 1
Bagnell Special Road Dis-
trict, and have been speaking
and met with Representative
Schad to help implement these
changes. Having just come
into this group, I've also been
working with Chief Maples
on Emergency Preparedness
for the City since we currently
have no plan in place.”
“I am currently and will con-
tinue to be an Alderman for
the City that anyone can ap-
proach.”

JOHN ELLIOTT

241 Cherry Hill Avenue, Lake
Ozark Alderman Ward I

Life-long Missouri resident
and full time resident of the
Lake Area for past four years,
and part-time lake resident
since 1969. Married to local
real estate broker associate,
Lisa Elliott, for 10 years with
four grown married children
between them, three of whom
live in the Lake area. Worked
as a Graphic artist, Assistant
City Manager in Petersburg,
Virginia in charge of tourism
and industrial development,

Vice President of Institutional
Advancement at Stephens Col-
lege in Columbia, 15 years in
the printing business in Kan-
sas City and in charge of the
publication of all the materials
for the Nelson Atkins Museum
of Art. Moved to the Lake area
as co-owner of Elliott/McDon-
ald Outdoor advertising, which
they ran for 10 years and sold
out to Olympus Media in 2006.
Now building homes in Ward

I and Osage National Golf

Course and in the Villages at
Shawnee Bend.
“Right now Lake Ozark is

JOHN ELLIOTT

We Sell
and Support
QuickBooks!

006 mputer

Tac(::li"ia“ .

poader’s C1Y
paward!

Sales & Service
For the Entire
Lake Area!

MONDAY - SATURDAY
10:00 AM - 6:00 PM
SUNDAY

12:00 NOON - 5:00 PM

New location by Halmark Suite
F1 Stone Crest Mall

573-348-2448

The Lake
Area’s
Laptop
Specialist!

Internet Access Room

TINT COMPUTERS

looking at one of the largest
developmental periods we will
ever have in the City with the
Stanton, Armitage, JB Hooks,
Osage National Shopping Cen-
ter Project, along with the pos-
sible development of the Strip
area. The stuff going on here is
a once-in-a-lifetime opportu-
nity. Almost every inch of Lake
Ozarkis beinglooked at by ma-
jor developers, which is highly
unusual. This land has set here
forever, and all of a sudden
in a 3 to 5 year period, it is all
looking to be developed at one
time. Potentially thousands of
new jobs and residents.”

“How the infrastructure is
taken care of, how the City
works with the developers, and
what we end up with as a final
product depends on how well
we plan for the future. Hope-
fully it will turn out to be the
greatest thing that ever hap-
pens here with long-term posi-
tive effects. We need to be good
stewards of the City and do it
in a way that leaves opportuni-
ties for our children. My past
experience working with cities,
working specifically with tour-
ism, and as a developer, along
with the time I now have to
commit to this position, makes

me a well-rounded candidate
for helping guide the City
through this crucial time and
process.”

LARRY BUSCHJOST
1005 Beacon Ridge Road,
Lake Ozark Current Alderman
Ward II. Life-long resident of
central Missouri and lived in
Jefferson City for 17 years be-
fore comingto the Lake in 2004.
Married to Patricia Ann for
42 years and has three grown
children. Retired Captain
from the Missouri State High-
way Patrol and a Retired Chief
continues on page 29

For more than 40 years, Raymond James has been
committed to personalized service. In fact, ours
was one of the first firms to focus on financial
planning, a discipline based on long-term client
relationships. That’s why we chose Raymond
James. And it’s how we can offer individual
solutions from one of the most comprehensive
ranges of financial services anywhere.

Look no further. Contact us today.

Robert L. Cotter
Branch Manager

26 Years Experience
12-Year Lake Resident

Landmark Center

+ NOT FDIC Insured

Iroquois Financial

573-348-6888

+ Suite 303 - 3535 Highway 54 « Osage Beach MO 65065

Securities and Investment Advisory Services offered through Raymond James Financial Services, Inc.
Member FINRA/SIPC
+ NOT GUARANTEED by Iroquois Federal « Subject to risk and may lose value
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PROFESSIONAL OFFICE SPACE

5780 HIGHWAY 54, OSAGE BEACH, MO 65065

Serving Doctors, CPAs, Architects, Attorneys, N ow L E As I N G

Insurance, Financial and other Professional Industries

FOR LEASE

* Expand/Transition/Relocate your business * Conveniently Located

* New 30,000 + SE 2-story Class A building with gated, * Highway 54 frontage at stop light
under-building parking ¢ Across from Lake Regional Health Systems Hospital Campus
* Individual Office Spaces available from 1,000 SF ¢ Overlooks the State Park with lake views
* Convenient covered drop-off area * Customized Lease Rates to include tenant improvements

¢ Well-appointed lobby with dual elevators

FOR SALE OR LEASE

» Commercial planned development Adjacent to State Park Model Ofﬁce located at 5754 Parkside Vzll[lge Court

¢ Fee simple ownership with shared common areas F . .
or movre 1nformation ﬂ?lﬂ’d / 37507?4[ tour, contact
* Custom buildings - 3,000 to 10,000 SF f p ’

* Investment Opportunity our Sales and Lmsing O]j'ice N (573)348—4688

* Build equity in your business office space
¢ Group/Individual portfolio additions
* Financing & purchase incentives for qualified buyers/tenants M. ﬂlllﬂg Address: PO Box 184, Ofﬂgf Beach MO 65065

Investment properties and real estate “re” -development

www.parksidevillage.com
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Another Development by

@FFCO LLC.

Investment proper ”-development

Located at 4839 nghway 54, Osage Beach

For More Information Call
573-348-4688

Class “A” Office & Penthouse Restaurant Space

Pre-Construction Incentives

@FFCO |.|.C 5780 Highway 54, PO. Box 184

eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee Osage Beach, MO 65065
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GLIMPSES OF THE LAKE'S PAST

With Dwight Weaver

GRAND GLAIZE CAFE - The
Grand Glaize Café, also known as the
"Hot Fish Café” for obvious reasons,
was a popular roadside business in
Osage Beach from 1940 to 1976.
It was located near the west end of
the Grand Glaize Bridge on the north
side of the highway. The building had

two levels facing the highway, and
because it was built on top of and up
against a steep embankment, there
was a lower, walk-out level. On the
lower level was the Glaize Rathskel-
ler, which was reached by way of a
flight of descending steps along the
right (east) side of the building. The

Rathskeller sign can be seen in the
accompanying vintage real photo
postcard view by L. L. Cook Co., Mil-
waukee, Wisconsin, circa. 1940s.

The café was operated by Alta
Monte (a woman) and Roy Jeffries
operated the Rathskeller. Various
members of the Jeffries family owned

other nearby businesses including the
Jeffries Boat Dock, The Jeffries Fishing
Barge, and the Jeffries Cottages.

In 1976 the café building, which
has seen some structural modifica-
tions over the years, was sold to Jo-
seph E. Boar who transformed the
café into the Potted Steer Restaurant,
which is still in business at the same
location along U. S. Highway 54.

The boat dock, fishing barge and
cottages are long gone but the lake
road just west of the Potted Steer is
now called Jeffries Road in memory
of the N. D. Jeffries family who once
owned much of the land on the north
side of the highway at the west end
of the Grand Glaize Bridge.

This vintage postcard is from
the collection of H. Dwight
Weaver. The photographer and
publisher are unknown. Weaver
is the author of three books on
the history of the Lake of the
Ozarks. “History & Geography
of Lake of the Ozarks, Volume
One,” his newest book, is avail-
able from Stone Crest Book &
Toy in Osage Beach, or by mail.
For information, contact the au-
thor at dweaver@socket.net.

Or call him at 573-365-1171.
Other books by Dwight Weaver
are available online at lake-
oftheozarksbooks.com.



Lake of the Ozarks Business Journal

March, 2008 Page 23

Ask your mortgage

professional

President Bush Signs Economic
Stimulus Bill Into Law

On February 13, 2008 President
Bush signed into law the “Recovery
Rebates and Economic Stimulus for the
American People Act” (H.R. 5140). This
has been much anticipated as this bill
made provisions for a temporary
increase to the loan sizes eligible to be
purchased by Fannie Mae, Freddie
Mac, and for residential loans insured
by FHA. The new law becomes effec-
tive immediately in an effort to aid in
the Mortgage Crisis that has affected
so many of the high cost areas in our
country. The bill has limitations; the
increase in the loan sizes is targeted to
“High Cost” areas specifically. The
increase in loan sizes will vary depend-
ing on the median cost of homes in
your area. The Secretary of Housing
and Urban Development (HUD) will
publish the median house prices with-
in 30 days of the hill going into affect.
To determine if you are in a “High
Cost" area you must a use the formu-
la to figure out the new higher eligible
loan amount.

The temporary loan limit increase
will be 125% of the median home
price with a cap of $728,750.

If the median home price in your
area is relatively low and the 125%
increase does not exceed the current
$417,000. the increase of 125% will
not be eligible to your area. Current
limits will remain in effect.

FHA current loan limit will also be
increased by 125% based on the
median home price. This is more likely
to have an impact in our area because
our current area limit is $200,160. (it
will all depend on what HUD establish-
es as the median home price for our
area).

While many feel that we should
also have the opportunity to use the
higher loan limits we will be restricted
based on the median home prices in
our area of Central Missouri. When
HUD determines the median home
price for Missouri we will publish these
results.

It is more important than ever to
work with a Certified Mortgage
Professional that can help you navi-
gate all the changes in the Mortgage
Industry. Individuals who own real
estate often have a more secure finan-
cial future. Acquiring the right
Mortgage for your individual financial
needs will insure your homeownership
success. Do not be a statistic of anoth-
er failed Mortgage because you did not
consult with a Mortgage Professional.
Knowledge and experience will help
you find the right Mortgage and pro-
tect your finandial future.

Be sure to Listen to the Mortgage
Market Update: 1150 KRMS AM
8:35am Every Friday

If you have questions please email
them to andrew@yourmortgagere-
sources.com or to
answers@lakeloan.com Call Andrew
today at 573-317-1400.

Mortgage Resources
Midwest, Inc.

Andrew Conner is a Certified
Mortgage Planning Specialist. CMPS.
Specializing in the areas of Mortgage
Planning, Credit Repair Counseling,
Cash Flow Management, and Real
Estate Equity Management, utilizing
your mortgage as a finandial instru-
ment to achieve your short term and
long term financial goals. Less than 1%
of all Mortgage Originators in the USA
have this credential.

In The

The Lake Area Chamber of Commerce was on hand to welcome Missouri
Trust & Investment Company (MTI) to the area with a ribbon cutting.
5179 Hwy 54, just west of the Grand Glaize Bridge in Osage Beach. 573-
348-9990. Pictured in the ribbon cutting along with Lake Area Chamber
Volunteer Ambassadors are: Colleen Fosnough; J. W. Gibbs, CEO; Linda
Markus, Administrative Assistant; Trenny Garrett, Senior VP (w/ scissors);
Jim MacKay, Portfolio Manager; Donna Albertson; Keith Taylor and Randy
Alexander with Evers & Co.

Your Square
and youlr DUSINESS.«

Add an awning for
additional seating or
more display area!

Let's discuss how we can help you grow your
business and expand your season. Call today!

AMERICAN

511 Highway 42 - Osage Beach, MO 65065 - 573-348-4594
www.AmericanSunControl.com

Two
Locations:
Osage Beach

évéd["loors, -\

[ =  — o —— o ——  —  — | Gr'eenview

573-348-6006

CARPET OOTILE ©CHARDWOOD ©SLAMINATE

“Barefoot Floors provided us with truly first class service and a first class
product. Jamie and Jackie were a key part of the design and layout of our
project! Thanks for your expertise!”

—Jeff Carroll, Co-owner - T and J Development
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LAKE STORIES WITH MICHAEL GILLESPIE

“Bob’s" Hill

This month’s column may
make you famous. In the very
least it may preserve a name
of your choosing for centuries
to come. No matter who you
are, you have a chance to name
something at the lake — a hill, a
cove, a bluff, or any geographic
feature — and have that name
stick, courtesy of the U.S. Gov-
ernment. Stay with me on this.

Names of local geographic
features are always intriguing.
The origins of some are quite
obvious. Take, for example,
Horseshoe Bend. It's shaped like
a horseshoe, so it wouldn't make
much sense to call it Straight
Arrow Bend. But what about
Shawnee Bend? It, too, is horse-
shoe-shaped. So why is it called
Shawnee Bend? Way back when,
maybe two hundred years ago, a
Shawnee Indian party may have
traversed the area. But if they
ever were here, they left no sign
of their passing. So why bestow
their name on a bend if they
didn’t stay around long enough
to pitch their teepees? Wouldn't
it be better to rename the bend
after something more tangible
and pertinent to today’s lake?
Why not name it Port Arrowhead
Bend? Or Osage Beach Bend? Or
— my personal favorite — Mike’s
Bend?

This is not so far fetched. You
see, an agency of the federal
government, known as the U.S.
Board on Geographic Names, will
consider your proposal to name
any land or water feature at the
lake. And if it already has an of-
ficial name that you think is out-
moded, outdated, or misleading,
you can propose a hnew name.

According to information
posted on their website, the U.S.
Board on Geographic Names
(BGN) is a federal body created
in 1890. In its present form the
agency is tasked with maintain-
ing uniform geographic name
usage throughout the govern-
ment. The board is made up of
representatives from various
federal agencies concerned with
geographic information, popula-
tion, ecology, and management
of public lands.

The original program ad-
dressed the inconsistencies and
contradictions among many
names, spellings, and applica-
tions that began to crop up on

maps in the latter half of the
1800s. President Benjamin Har-
rison signed an executive order
establishing the Board and giving
it authority to resolve unsettled
geographic names questions.
Decisions of the BGN are accept-
ed as binding by all departments
and agencies of the government.

So, for instance, if the BGN
agrees to name that next hill over
from your place “Bob’s Hill,” then
that is the way it will appear on
all government maps and docu-
ments. The neat thing about the
process is that you don’t have to
be an elected official, a govern-
ment employee, or even a land
owner to propose a name. You
simply have to devote a little
time and put some thought into
your proposal. You must be able
to describe its location precisely
by geographic coordinates, and
be prepared to give a convincing
reason for your proposed name.
Among other things, the BGN
will ask why your feature needs
a name. It also wants to know if
there is any local opposition to
the name, and if the name is be-
ing used locally.

The entire proposal process
can be done electronically on
the internet. If your proposal is
deemed to have merit, it then
is posted on a quarterly review
list for review and comments by
interested parties. Once you've
cleared that hurdle, your name
isin!

You may be thinking that ev-
erything in the lake area has al-
ready been named. You'd be sur-
prised at the number of features
that don't have an official name.
For example, Hurricane Deck —
the original bluff at mile marker
37, not the town — does not have
official sanction. Nor does Linn
Creek Cove, or Indian Creek Cove,
or Soap Creek Cove. In fact, of all
the hundreds of coves at the lake
only about ten percent have of-
ficial titles. Many are tagged with
local names known to the adja-
cent property owners, and some-
times those names are printed
on lake area maps, but the
names don’t appear on govern-
ment maps. Very few individual
hills are named, though several
ridge names are sanctioned. And
of the seven islands at the lake,
only Hawaiian Island and Twin
Islands are official names. So if

you've ever wanted to name that
little spit of land at mile marker
7.7, go for it!

In an effort to cleanly catego-
rize everything, the BGN classi-
fies various landforms by “feature
class.” In their lingo, a cove falls
under the feature class heading
of “bay,” a hill is a “summit,” and
a point is a “cape.” That doesn't
mean that something can't be
called a cove, or hill, or point. It's
just the government’s way of get-
ting a handle on it all. One fertile
field is entitled “populated plac-
es,” which can be any collection
of houses outside of an incorpo-
rated area. Altogether, there are
about twenty feature classes that
apply to the lake area.

A quick way of determining if
your pet hill or creek or whatever
already has a name is to check
with recent government maps —
principally the USGS topograph-
ical maps known as quadrangle
maps. Most libraries have those.
You can also find them on the in-
ternet. A good and simple view-

Or, how to be famous by naming a local landmark or feature
after yourself or a loved one in a few easy steps

ing program to use is called USA
Photo Maps, available at www.
jdmcox.com. It will allow you to
toggle back and forth between
aerial photos and topographical
maps.

So how do you go about sub-
mitting a name? Start by visiting
to the U.S. Geological Survey
website, www.usgs.gov. Once
there, use their search engine
to find “GNIS Online Database
Query.” (http://geonames.usgs.
gov)

This page will allow you to
look for the official names of any
feature in the lake area. The easi-
est way is to type in the state and
county entries and then click on
the box that asks for the feature
class. There’s a handy list of fea-
ture definitions available to help
you decide what youre looking
for. You can leave the rest of the
boxes empty.

If you find that your feature
does not have a name, or maybe
you think it should be renamed,
then click on the link to “U.S.

Historian and
tour guide
Michael
Gillespie is the
author of "Wild
River, Wooden
Boats” and
“Come Hell or
High Water: A
Lively History of
Steamboating”.
He has also penned dozens of maga-
zine articles. Both of his books are
available online at Amazon.com and
Barnes and Noble.com.

Board on Geographic Names.”
Then follow the menus on each
successive page until you get
to the one called “Propose or
Change a Name.” You're on your
own after that. Good luck.
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Additional Quickbooks Pro
classes scheduled

Attention area businesses &
organizations! Training classes
on the popular QuickBooks Pro
accounting software will be of-
fered by University of Missouri
Extension over the next couple
of months. Due to the popular-
ity of classes offered, additional
Introduction to and Advanced
level classes have been sched-
uled.

New class dates, times & loca-
tions will be as follows:

Introduction to QuickBooks

February 20 9:30 a.m.-4:00
p.m. State Fair Community Col-
lege, Osage Beach

Advanced QuickBooks

March 27  9:30 a.m.-4:00 p.m.
State Fair Community College,
Osage Beach

The Introductory level class
will focus on setting up a com-
pany or companies in Quick-
Books, establishing a Chart of
Accounts, payroll and payroll
liability procedures, and report-
ing capabilities of this software.

The Advanced level class will
focus on the expanded report-
ing capabilities of QuickBooks,

Ted LePage

importing and exporting datato
Microsoft Excel, setting up and
tracking inventory, tracking job
costs, and setting up opening

balances in equity accounts.
Class size is limited and pre-
registration is required. The
fee to attend the class is $89.00
per person. To register or for
further information, contact
the Camden County Extension
Center, phone: 573-346-2644;
or register on-line at http://
www.missouribusiness.net/
cgi-bin/calendar.

The Best Small Business Opportunity in America.

Farmers. You belong.

e Primary Home Loans

e Secondary Home Loans
e Self-Employed Loans

¢ No PMI Loans

We’ll help

choose the
best loan
for you.

Call anytime
day or
night.

Michael & Michelle
Lagssan

[+ 5]

<

seeking a Great Career
In the Lake area?

armers Recruiting and Development
F Center for Central Missouri is looking
for entrepreneurs who are interested in
owning their own agency in the Lake area.
With Farmers Insurance and Financial
Services, we offer you the opportunity to be
in business for yourself, but not by yourself.
You will be given the freedom to make your
own day-to-day decisions while benefiting
from the training, guidance and support of
your district manager.

If you are interested in a career with Farmers,
please call Ted LePage at 573-302-0001 or
stop by our Training Center at 3736 Highway
54 in Osage Beach, MO.
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Franchises- are they right for you?

continued from page 9

Fast food franchises in par-
ticular are very specific about
product, shipping in everything
but the ice cubes and vegetables
in many cases. Rusty says a great
deal of his raw materials are ei-
ther purchased through Figaro’s
or specified by them.

“We have a lot of proprietary
food. The flour is basically flour,
but we have the dough starter,
because we make our dough
fresh every day. The pepperoni

and all of the meats are propri-
etary items too— because all of
the meats have no fillers. The
pepperoni in fact, is some of the
best I've ever eaten.

“The cheese is also proprie-
tary - the brand and everything—
there’s only certain suppliers that
you can get it from.

“We purchase our vegetables
locally so they are the freshest we
can possibly get. The meats in our
sub sandwiches is proprietary as
well. They allow a little leeway,

because certain things are hard
to get. But any substitutes have to
go through the approval process
at Figaro's before you can switch
them out.”

Rusty took the time to do his
research and so spent some time
with Figaro’s at their home office
before the purchase.

“I spent a few days in Salem,
Oregon, tasting the product,” he
says, “going over their program
before I committed to the deal
- making sure that it was some-

thing T would be willing to deal
with. “After we got into the fran-
chise part of it, my manager and
I went to Green Bay, Wisconsin,
to an operating store and trained
with them— we basically worked
the store — did everything as if it
was ours for two weeks. After we
gotour store set up, two corporate

add to your bottom line.”

Franchises, unlike most small
businesses, are essentially a part-
nership between you and the
corporate entity. As a franchisee,
they want to see you succeed.
They want to see another suc-
cessful location. And the owner,
by purchasing a franchise, is bet-
ting on a proven formula to suc-
ceed where a lot of other small
businesses will fail.

Rusty agrees, saying “That’s

Ticket Outlets
Bella Donna
Lake Regional Hospital
Central Bank
Love Realty
Donna’s Hallmark
Saffee’s
Essentials Salon Spa
Stonecrest Book & Toy
First National Bank
Studio 54
Flamingo’s
The Little Shop of Hers
Glitz and Glamour
Village Station
Karon’s Korner

[AKE

REGIONAL®
H 0 S

Fullrizanil A fluws Tullr
Saturday, May 17, 2008 - 10 am - 4 pm

Tickets: In Advance $20
At Headquarters $25
Day of the Event

This is Your chance to Tour
Some of the Lake’s Finest Homes
and Support Local Charities!
Proceeds Benefit:
Newcomers/Longtimers Scholarship Fund
Lake Regional Health System Obstetrics Unit

Dream Factory e Dogwood Animal Shelter
Wonderland Camp

Call Terry 573-302-4527 or Lana 573-365-2959

Home Tour Sponsors
e Central Bank e First National Bank
* Lake Regional
Health System 1 (OVE
o Love Realty

P I T A L

Central Bank

of Lake of the Ozarks B AN K
] Member FDIC

Headquarters: Village Station - 2599 State Road MM
Sunrise Beach MO 65079 « www.newcomerslongtimers.com

Home Tour Media Sp@sors

—— ‘
CharterMedia. _Alake Sun r

D,
)

B IFIRST

REALTY
== ]

Your Discount
Real Estate Company

NATIONAL

News - Talk 1150

| The Information Station

Rusty Clark’s new Figaro’s franchise in Osage Beach.

people came in and worked with
our staff after we hired them.”

Rusty agreed a little fore-
thoughtisneeded before jumping
into a franchise. “There are a lot
of franchises out there. I think the
biggest thing in a franchise deal is
the build-out,” he explains, “what
it’s going to cost. The square foot-
age, what the internal require-
ments for the building are, and
then doing the math. What your
franchise fees are going to be.”

Franchisors look at the demo-
graphics of your area, and then
basically tell you it will or won't
work in your area. Rusty found
this was also true for Figaro’s
Pizza.

The chain has a bit of experi-
ence. Founded in 1981, Figaro’s
Pizza began selling franchises in
1986. As of 2007, they had 108 lo-
cations across 19 states with two
in Canada. A new Figaro’s can be
started for a fraction of the cost of
other chains. Many will require
$1.5 million or more.

“T'had picked out about five or
six locations. When the corporate
people came to look at the loca-
tions, they were very critical on
some of the ones I had picked.
This was the only one they would
approve. They have a lot of sta-
tistics on the pizza business and
it's location. Whether they are
near shopping centers, grocery
stores— these are all factored in.
So they know what location can

it— you don’t have to reinvent
the wheel. Their system is prov-
en, and if you can follow it you're
fine.” Looking back at the pro-
cess, does Clark think the average
person who wants to start their
own business, will necessarily
want to go with a franchise?

“For me— yes. I would rather
do a franchise then not. Because
of the notoriety — people know
what it is. People follow them.
They eat at a Figaro's in Wiscon-
sin and then see one in Missouri,
they’re going to eat at the Figaro’s
in Missouri because they know
the quality is going to be the
same. It gives an advantage over
other businesses. And, in a fran-
chise, you get the benefit of the
buying group so that you can get
better pricing than if you were
doing it yourself.”

Rusty says that so far things
are looking up, and going well.
As far as whether or not he'll do
another franchise in the future,
he said, “We opened Jan 25th -
we're open seven days a week.
We've done exceptionally well
so far. We're excited, and learn-
ing every day. One thing we do
know-because our customers
have been telling us— is that we
picked the right franchise— our
pizzas, calzones and sandwiches
are great. We must really be doing
something right. When you have
afranchise, it’s easy to do the next
one, because you lived through
the first one.”
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Morgan County
Citizen Corps and the
American Red Cross

To Sponsor Disaster Shelter
Operations Volunteer Training

Morgan County Citizen Corps
and the American Red Cross are
partnering together to offer
“Disaster Shelter Operations
Volunteer Training” for indi-
viduals and groups interested
in working at a local disaster
shelter. The class is being of-
fered on Tuesday, February 12,
from 6-10 p.m., and again on
Saturday, February 23, from 8
a.m. to noon at First Christian
Church, 1000 North Monroe in
Versailles.

Participants will learn how to
set up and manage shelter op-
erations as a team and to meet
the needs of people displaced
as aresult of a disaster.

“When Morgan County was
hit by a devastating tornado
almost two years ago, local

citizens volunteered to help in

the recovery efforts. From that
disaster, our county organized
a Citizen Corps program and
offered Community Emergency
Response Training (CERT) to
teach people how to take care
of themselves, their family, and
neighbors until first responders
arrive,” said Rick Bias, Morgan
County E-911 and Emergency
Management  Administrator.
“Since the tornado we have also
experienced a snowstorm and,
most recently, a crippling ice
storm. By partnering with the
American Red Cross to offer the
Shelter Operations training, this
is one more way local citizens,
churches, and other organiza-
tions can be trained to help ifan-
other disaster hits our county.”

To register, contact Debbie
Rankin, Morgan County Citizen
Corps Coordinator, at (573) 372-
3701 or (573) 746-0345.

Sponsorships Available for
Newcomers/Longtimers 14th
Annual Home Tour

The Newcomers/Longtimers
Club will showcase homes in the
beautiful Porto Cima area at its
Fourteenth Annual Home tour
on Saturday, May17, from 10a.m.
to 4 p.m. Laura Gajda, Sponsor-
ship Chair for the Homes Tour,
is accepting sponsorships from
local businesses for this popu-
lar benefit tour. This year’s pro-
ceeds benefit the Newcomers/
Longtimers Scholarship Fund,
Lake Regional Health Systems

Obstetric Unit, Dream Factory,
Dogwood Animal Shelter and
Wonderland Camp. In addition
to supporting these local schol-
arships and charities, sponsors
receive tickets to the President’s

Premier party, home tour
tickets, recognition in the Home
Tour Book and advertising.
Please contact Laura Gajda at
348-8153 to obtain more infor-
mation about becoming a spon-
SOT.

Missouri’'s complex fence law

to be discussed

Wednesday, March 19, 2008,
7:00-9:30 p.m., State Fair Com-
munity College—Lake Campus,
Lower-level Stonecrest Mall,
Osage Beach, MO, $5/person.

A comparison of the two
separate laws that govern Mis-
souri fence law, identification of
which law applies to you, deter-
mination of your rights and re-
sponsibilities as a landowner.

Joe Koenan, Ag Business Spe-
cialist, University of Missouri Ex-
tension will present.

This program will be deliv-
ered by Interactive Television—
which allows 2-way communi-
cation between different sites
so that questions can be asked
of the presenter and both the
presenter and audience can see
each other.

To register or for more in-
formation: contact the Miller
or Camden County University
of Missouri Extension offices,
phone ((573) 369-2394 or 573)
346-2644 by March 14, 2008.

Could you spare 3 hours once a year?
USO Seeks volunteers to help aid soldiers

If so, we would like to recruit
you to volunteer at the USO at
Fort Leonard Wood.

The USO has asked area ser-
vice organizations to find vol-
unteers that would give three
hours of their time on a Sunday
to help inside the USO facil-
ity. And average of 900 to 1000
soldiers go through the USO on
any given weekend day.

*DAMS

&ASSOCIATES

They have a well organized
staff now but always need
help with certain areas such
as checking soldiers in at the
door, serving them at the snack
bar and signing them into the
computer room.

All services at the USO are
free to our soldiers, so much
help is needed to make sure
each soldier that comes in the

USO is made to feel welcome.
Please call the Lake Area Cham-
ber at 964-1008 to sign up, and
feel free to volunteer a friend to
go with you as well.

Please take the time to spare
three hours on a Sunday, once
a year, to serve the ones who
serve.

ADAMS-COMMERCIAL.COM

MARINA & LF PROPERTY 5MM 5,000 sf

w/ 3BR/2.5BA Res, 2 condo’s, C-store boat
rental biz , 2nd tier home/wkshop, plus +/-
26acres Large Commercial dock complex.
$1,750,000. MLS 3047192

Bruce
Adams

AUTO-SALES OFFICE / SERVICE CENTER

REAL ESTATE e BUSINESSES
INVESTMENT PROPERTIES

WELL ESTABLISHED C-STORE High traffic
location, Great inside & fuel sales. Super
clean & superbly maintained, VERY prof-
itable. $599,900. MLS 3047194

LAKE FRONT MARINA & C-STORE

1
REAMBX

973.302.3630

REAL ESTATE

Modern quality building, nice reception

area & offices. 50x50 workshop, paved lot,

busy Hwy 5 location in the center of
Camdenton business district. $389,900.
MLS 3043469

LAKEFRONT RESTAURANT/BAR.

RARE FIND property & business w/ good
cash flow, 225’ LEVEL deep water LF, &
aprx 3.5 acres. Growing area & opportuni-
ty to expand. $585,500. MLS 3040353

MODERN STRIP CENTER-LAURIE MO FOR
SALE, In popular business park. Great

BUSINESSES

INVESTMENT
PROPERTIES

REMBX

Lake of
the Ozarks

Established business on 175’ lakefront in
growing area. Includes LF home with 4-car
garage. $749,900. MLS 3040355

HWY 5 - SUNRISE BEACH BLDG & SALES
LOT. 9,000 sq. ft. commercial bldg & sales
lot w/huge showroom & service area. High
visibility, busy location. Would fit multi-
uses. $649,900 MLS 3046164

investment w/good tenants in place. Retail
& office suites available for lease.
MLS 3040358

CAMDENTON HWY 5 COMMERCIAL LOT.
200-feet of hwy 5 road front just north of
Hwy 54/5 intersection. Includes existing
30x30 bldg. May subdivide. Owner says
bring all offers. $239,900. MLS 3043473

www.Adams-Commercial.com ¢ Bruce@Adams-Commercial.com
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Lake Ozark Fire Protection district capability improves in latest ISO evaluation

On February 1, 2008, the
fire-protection capability of the
Lake Ozark Fire Protection Dis-
trict, as rated by an insurance
industry advisory company, im-
proved from a Class 6 to Class 3,
the fire district announced.

This class 3 rating is only
within the city limits of Lake
Ozark at this time. The remain-
ing areas of the district are still
under review.

The classifications by Insur-
ance Services Office, Inc. (ISO),
also known as Public Protec-
tion Classifications (PPC), eval-

QuickBooks*

uate municipalities’ fire-sup-
pression capabilities based on
a variety of factors such as fire
department equipment, staff-
ing and training, the distance
of individual properties from
fire stations and fire hydrants,
water supply, and communica-
tions.

Following a comprehensive
review and analysis of these
factors, ISO then assigns com-
munities a fire-protection class
that range between 1 (best) and
10 (unprotected). ISO’s classi-
fications are used by nearly all

property insurance companies
as a factor in setting homeown-
ers’ and commercial property
insurance rates. Insurers cal-
culate fire insurance premiums
for residential and commercial
properties on the basis of these
classifications.

“Our ability to improve our
district’s fire-protection was
positively influenced by im-
provements to our fire depart-
ment’s equipment, water, and
training,” said Lake Ozark Fire
Chief Gary A. Woodson. “We
want to thank the citizens and

“We can clean up the
QuickBooks mess!”

Customized Setup e Installation e Support
Training - Individual & Group
25 Point Checkup » Job Costing
QuickBooks Point of Sale

“We support all versions of QuickBooks!”

BEDNARA, VANDERVELD & CO., CPA'S

Advisors to Small Business

Call for Your FREE
Initial Consultation!

0/3.348.1616

The Landing on Main Street - Osage Beach

taxpayers for their support,
which allowed us to provide
additional equipment and ser-
vices which enhanced our pre-
vious capabilities.”

“The career and volunteer
staff of the district have worked
very hard over the last 3 years to
achieve this rating.”

ISO will grade the remainder
of the Lake Ozark’s fire district
later this year.

“Residents should contact
their insurance agents to find
out if the improvement will
have an impact on the pre-
miums they now pay,” added
Woodson.

ficials to contact the company
when towns make changes in
their fire-protection capability.

ISO’s database contains fire-
suppression information on
more than 45,000 fire depart-
ments countrywide.

Aleading source of informa-
tion about risk, ISO provides
data, analytics, and decision-
support services to profession-
als in many fields, including
insurance, finance, real estate,
health services, government,
human resources, and risk
management.

Using advanced technolo-
gies to collect, analyze, devel-

Lake Ozark Fire Chief Gary A. Woodson

ISO contacts nearly 100 com-
munities a day across the Unit-
ed States to verify and update
such information as municipal
and fire-district boundaries,
fire hydrant and fire-station lo-
cations and existence of auto-
matic aid to ensure that insur-
ance companies have the latest
and most accurate data to cor-
rectly classify individual loca-
tions within a community.

ISO also depends on the
cooperation of community of-

op, and deliver information,
ISO helps customers evaluate
and manage risk. The company
draws on vast expertise in ac-
tuarial science, insurance cov-
erages, fire protection, fraud
prevention, catastrophe and
weather risk, predictive mod-
eling, data management, eco-
nomic forecasting, social and
technological trends, and many
other fields. For more informa-
tion, visit www.iso.com.
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Lake Ozark election

continued from page 19
Warrant Officer US Army Re-
serves. Graduate from North-
east Missouri University, a

LARRY BUSCHJOST

graduate from the FBI Acade-
my and a graduate from North-
western Traffic Institute.

“l was appointed to the
Board of Aldermen to fill the
present Mayor’s position. I feel
that the City of Lake Ozark is
moving in the right direction
with all the development that
is starting in the very near fu-
ture. We, the Board must work
together to move the City away
from its troubled past. I believe
we have to work very diligently
in resolving the issues before
us.”

“We have all the issues re-
solved on the last Audit, but we
still have many more before
us to resolve. We are making
employees accountable. The
Police Department has made
great progress in becoming a
respected agency again under
the leadership of Chief Ma-
ples.”

“We are also trying to hire
a City Engineer to oversee the
day-to-day operation of the
Public Works Department and
oversee the large development
infrastructure coming online
in the City.”

“The Board has its work cut
out for them to get the reputa-
tion of the City back to the level
that is expected from our citi-
zens.”

JEFF VANDONSEL

1701 Bagnell Dam Blvd, Lake
Ozark Current Alderman of
Ward I and Mayor Pro-Tem.

“I am 54 years old and a na-
tive of the area born in Cam-
denton, Missouri. I married
mv hieh school sweetheart,

Donna, and have been very
happily now for 36 years.  have
3 super children, all grown and
with professional careers of
their own, but the center of our
lives now are our 9 wonderful
grandchildren! After retiring
from the corporate world we
moved back to the Lake and
purchased the Rockwood Re-
sort Motel which is one of the
very few remaining nostalgic
mom-pop facilities remaining
at the Lake. I became involved
in the local city politics after
witnessing the improper and
unbelievable lack of proper
guidance and protocol that
was happening in the city at
that time. The city was in com-
plete shambles politically and
financially, and was bordering
on becoming the first city in

JEFF VANDONSEL

Missouri ever to become insol-
vent and declare bankruptcy,
and deservedly was the brunt
of many jokes and indeed the
laughing stock of the Lake
area.”

“I have served on the Plan-
ning and Zoning Committee,
and serve now on the Utility
Commission as well as the City
TIF Commission and the Fi-
nance Committee. I attend all
meetings of all functioning city
committees to stay abreast of
what is going on and why.”

“I am also one of the origi-
nators of the Bagnell Dam Strip
Association and serve on the
Board of the BDSA. The BDSA
is a community based organi-
zation whose sole purpose is to
direct and oversee the revital-
ization and redevelopment of
the old downtown area known
as the Bagnell Dam Strip.”

“The planned developments
in this city are at times over-
whelming, and qualified and

dedicated oversight of them
is very much needed to pro-
tect our citizen’s interests and
the aesthetics of our city and
community. The face of Lake
Ozark will completely change
starting very soon, and it is im-
portant to make sure that it is
done correctly to preserve our
city’s natural Ozark beauty and
eclectic atmosphere.”
“Probably the most impor-
tant improvements that have
occurred in the city of Lake
Ozark since I have been an Al-
derman has been the complete
turn around of the city’s po-

litical and financial well-being
and the respectability that it
now deserves. There has been
a complete revamping and
rewriting of the city’s code of
ethics and operational proce-
dures by which all officials and
employees are bound to abide
by.”

“Things that have been ac-
complished in the past two
years have been the fiscal con-
trol to get the city from operat-
ing year after year in the red.
We have now the past two years
ended the city coffers in the
black. I have been adamantly

opposed to increasing the debt
of the city on every point, and
have opposed the easy use of
the available MAMU funds
that would do just that.”

“The Public works dept has
been invested in to update
and give them the means nec-
essary to operate efficiently.
There have been changes in
all departments of the city to
bring them to a respectable
and satisfactory level of perfor-
mance. We have instituted sev-
eral changes that have brought
to City Hall a more qualified,

continues on page 40
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U.S. Mortgage
Group

S
When experience counts...

Count on US!
Better Rates ¢ Better Service ¢ Better Loans

Matt Redd Carrie Judas Katie Harker Stacey Cottrell
573-302-4949 | 3736 Hwy 54 | PO Box 1483 | Lake Ozark, MO 65049

Toll Free 877-302-4949

www.usmortgagegroup.net

SALLEE LAw FIrRM

FRANK E. SALLEE

NANCY A. NORTON
DAvID R. SALLEE

MECHANICS’ AND MATERIALMEN’S LIENS

CONSTRUCTION LITIGATION
(GGENERAL COMMERCIAL LITIGATION

51 CAMDEN COURT - SUITE 2A
CAMDENTON, MISSOURI 65020
(573) 346-7430

By APPOINTMENT ONLY

4739 BELLEVIEW, SUITE 304
Kansas CiTy, MISSOURI 64112
(816) 753-1500

Fax (816) 753-1686
MAIL@SALLEELAWFIRM.COM

NOW SERVING THE LAKE AREA

Eldon student named 2008 Tech
Prep Student of the Year

Tyler Griffith, Eldon, has been
named the 2008 Heart of Mis-
souri Technical Education Con-
sortium (HOMTEC) Tech Prep
Student of the Year.

As the HOMTEC winner, Tyler
will be eligible for a $500 schol-
arship to attend State Fair Com-
munity College, renewable for a
maximum of two semesters. A
reception to recognize all con-
testants will be held March 7 at
the Capitol in Jefferson City.

Griffith, son of Donna Griffith,
is a senior at Eldon Career Cen-

ter enrolled in the Business and
Marketing programs.

He has held leadership roles
in numerous organizations and
committees, such as the Distrib-
utive Education Clubs of America
(DECA), Future Business Lead-
ers of America (FBLA), Students
Against Destructive Decisions
(SADD), an advisory panel for
the Allstate Foundation’s “Keep
the Drive,” and the Citizens for
Quality Schools and Professional
Learning Committees.

He also has participated in
community food drives, adopt-
ing needy families for Christmas,
volunteered at the Lee House for

holiday activities, and served as a
tutor for Learn and Serve.

Griffith has participated in job
shadowing with state Sen. Carl
Vogel and works at the Eldon
McDonald’s, where he has pro-
gressed from crew person to shift
manager, motivating and over-
seeing a team of 20 employees.

Heisdescribed ashonest, hard
working, trustworthy, always
prepared, respectful, an excel-
lent student and awonderful role
model for his peers. Tyler’s out-
standing performance, ability to
motivate students, and prepara-
tion for reaching his future goals
made him an obvious choice to
represent career and technical
education for HOMTEC.

Griffith plans to major in Busi-
ness Management at SFCC-Lake
of the Ozarks, and then transfer
to Columbia College to complete
a master’s degree. He would like
to open his own real estate and
mortgage loan business.

Tech Prep education in Mis-
souri is an articulated two-year
secondary and two-or-more-
year post-secondary education
program that integrates aca-
demic, vocational and technical
instruction using work-based
and work site learning where ap-
propriate.

It provides technical prepa-
ration in at least one of the fol-
lowing career fields: arts and
communication, business man-
agement and technology, health
services, human services, in-
dustrial engineering technology,
and agricultural and natural re-
sources.

The Heart of Missouri Techni-
cal Education Consortium, lo-
cated on SFCC’s main campus,
is one of 12 consortiums located
throughout the state.

(anars

The Lake’s Best Restaurant

Experience casual, fine dining at J. Bruner’s
Open seven days a week at 4:30pm year-round

5166 Highway 54 | Osage Beach, MO | 65065
Reservations Recommended | 573.348.2966 | www.jbruners.com
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Lake Regional announces three
colors to protect patients

Adding another level of pro-
tection for local patients, Lake
Regional Health System (LRHS)
announced that it has joined
hospitals across Missouri to
adopt new standards to prevent
medical confusion.

Over 90 percent of Missouri
hospitals use colored wristbands
as a means of quickly identifying
important information about
patients. A statewide survey
by the Missouri Center for Pa-
tient Safety (MOCPS) found that
wristbands are commonly used
for alerts such as allergy warn-
ings, fall risks or do-not-resusci-
tate orders.

However, prior to this sum-
mer, there was no standards in
Missouri defining what colors
identified which alert. Because
many health professionals work
in multiple facilities, they must
memorize multiple, sometimes
conflicting, meanings for colors.

The statewide survey by
MOCPS identified 21 differ-
ent colors which designated
as many as 29 different clinical
conditions. For example, seven
separate colors are currently be-
ing used across Missouri to iden-

tify do-not-resuscitate orders.

To help prevent such an error
locally, LRHS and other facilities
statewide are accepting volun-
tary wristband standards. In the
standards, a yellow wristband
alerts a fall risk, a red band rep-
resents an allergy warning, and
purple indicates do not resusci-
tate orders.

“Before the Center introduced
these standards, there was no
directive for hospitals to follow.
With over 100 hospitals in each
state, each was building its own
system,” says Rebecca Miller, ex-
ecutive Director of the Missouri
Center for Patient Safety. “This
consistent system will make it
easier for healthcare personnel
across the state to make their
environment safer for patients,”
said Jan Dungan, Senior Vice
President of Clinical Services at
Lake Regional Health System.

Missouri is the eighth state to
implement the wristband stan-
dards, and the only state in the
Midwest to do so. The colors se-
lected for the Missouri program
are consistent with the majority
of states who have developed a
standard.

ProBuiLD}

CONSTRUCTION SERVICES, LLC

* Professional Design and Construction
» Superior Oversight and Management
* Result Driven For Success

CONDOMINIUMS

FIGARO'S
PIZZAES

and Subs

913-302-4300

4824 Hwy 94 - OSAGE BEACH

Located in the Plaza at Grand Glaize.

(all Ahead For Carry-Out Or We Offer Delivery!
LIMITED DELIVERY AREA. $10 MINIMUM ORDER FOR DELIVERY. DELIVERY CHARGE MAY APPLY.

Frofin conceptto completion & DEpomth...

ProBuild sets the standard for commercial, multi-family and
condominium construction at Lake of the Ozarks. ProBuild
has developed and built some of the lake’s highest quality
projects and offers developers a unique combination of
construction and development expertise. Attention to detail,
a higher standard of excellence and a ‘developer mindset’
define the ProBuild difference. ProBuild works closely with
developers to maximize the quality and market potential of
every project.

Our Highest Priority Is Your Satisfaction and Success.

1222 Lands’ End Parkway - Osage Beach M0 65065 ph 573.302.1300

MULTI-FAMILY COMMERCIAL SPECIALIST
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Lake Regional Welcomes family
physician Linda Jabbari, D.O.

Family Practice physician
Linda Jabbari, D.O., has start-
ed practice at the Camdenton
Medial Center. Dr. Jabbari has
twenty seven years of experience
in family practice, and is board-
certified in General Practice
by the American Osteopathic
Board.

Dr. Jabbari earned her Doc-
torate of Osteopathic Medicine
from Kirksville College of Os-
teopathic Medicine (KCOM) in
Kirksville, MO. She did her in-
ternship at KCOM as well. She
received her undergraduate
degree in biology from Truman
State University.

Dr. Jabbari is a member of
the American Osteopathic Asso-
ciation, The American College of
Osteopathic General Practitio-
ners, and the America College of
Utilization Review and Quality

Assurance.

Dr. Jabbari is married and has
two grown children. To schedule
appointments with Dr. Jabbari,
call Camdenton Medical Center
at 573-346-5624.

REALTOR appreciation day

All realtors are cordially in-
vited to Osage Beach Premium
Outlets, Tuesday, March 4, 2008.
Realtors, present your company
identification or payroll stub to
receive a free VIP Coupon Book
($5 value) at the Information
Center located on Level 1 by the
elevator next door to Big Dog
Sportswear.

he first 25 that show identifi-
cation will receive a free goodie
bag. Refreshments will be served

at the Information Center Com-
munity Room from 1lpm to
1pm.

Participating stores will be
showcasing the newest fash-
ions during the Fashion Show.
Free giveaways will be awarded
throughout the event.

Fashion Show and refresh-
ments 11pm to 1pm

WHERE: Osage Beach Premi-
um Outlets, 4540 Hwy. 54 Osage
Beach, MO.

Septagon fulfills expansion

Septagon Construction
Company, a company that pro-
vides general contracting and
construction management ser-
vices to clients in Missouri and
Iowa, continued its growth and
expansion plans with the re-
cent opening of its Osage Beach
location at 3535 Hwy. 54, Suite
103.

“We were excited to create a
full-time presence at the Lake
with our office in Osage Beach,”
said Jack McIntosh, CEO of Sep-
tagon. “The Lake area has been
a good market for us in the last
few years, and we [look forward
to] continued growth.”

Septagon has constructed
many projects in the Lake area
including their new home in
the Landmark Center, which
was constructed in 2005, pro-
viding office spaces that range
from 900 to 6,300 square feet.

Restaurant additions include
Andy’s Frozen Custard and
Panera Bread, in Osage Beach.
Septagon has partnered with
The Lodge of Four Seasons to
renovate numerous rooms in-
cluding Roseberry’s Cafe.

Mike Grefrath, general man-
ager for Osage Beach, said he
sees the company’s expansion
to Osage Beach as a great way
“to build relationships within
the community.”

“[We are] excited that Mike
Grefrath, who has been with
Septagon for over 30 years, has
taken on the management in
[the Osage Beach] office,” said
McIntosh. “Tknow Mike will do
a great job of servicing the cus-
tomers in the Lake area.”

For more information on the
services offered by Septagon,
please contact Mike Grefrath at
573-302-7577.
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The Lake of the Ozarks Chap-
ter of SCORE is sponsoring a
series of four (4) management
workshops that focus on the
necessary skills and disciplines
needed to successfully run a
small business. These low-cost
workshops can help you through
many aspects of managing a suc-
cessful business.

The four quality business ed-
ucation programs include:

Keys to Getting the Business
Going (March13) - Topics in-
clude how to get your business
started, a review of the forms of
ownership, minimizing risks,
and more.

Effective Marketing (March
27) - Session covers compo-
nents of successful marketing
programs, understanding mar-
ket trends, customers and com-
petition and how to develop
advertising and promotional
strategies

Finance for the Non-Finan-
cial Manager/Owner (April 10)
— The focus of this session to

provide an understanding of
key methods for analyzing past
performance, managing current
performance as well as predict-
ing future performance.

A Business Plan...Your Road-
map to Success (April 24) - This
workshop pulls together all of
the management disciplines.
Find out how successful plan-
ning can significantly increase
your chances for success and
obtain an outline for developing
Your Business Plan.

The workshop sessions are
conducted at the Lake Career &
Technical Center in Camdenton.
All sessions are on Thursday eve-
nings from 6:00 p.m. until 8:30
p-m. The cost is $25 per person
per session or a special price of
$80 for all four sessions.

For information and to reg-
ister call the school at (573)
346-9271. For information only,
contact the Lake of the Ozarks
SCORE office at (573) 346-5441
or the chapter web site, www.
lakeozarkscore.org.

Laurie Sunrise Beach Rotary
welcomes new members

The Laurie-Sunrise Beach Ro-
tary is pleased to announce the
induction of Troy Wormsley, De-
nise Decker, and Trish Morris.

Wormsley, owner of Osage
River Bar and Grill, was spon-
sored by Rotary member Stan
Field.

Decker, of Sage Payment So-
lutionsis the developer of a new
Family Activities” website for the

Lake area (lakefamilyresources.
com) Field was also her sponsor.

Morris, owner with husband
Kent, of K&T Guttering and Pi-
rates Point was sponsored by
Rotary member Julie Kiffin.

Rotary International is a ser-
vice organization that has chap-
ters around the world and has
been a major player in the global
effort to eradicate polio.

Krantz and Associates
present awards

Krantz & Associates RE/MAX
Lake of the Ozarks gathered at
Michael’s 939 for their 1st an-
nual awards event to recognize
the team’s accomplishments in
2007.

Awards were given to the
agents for extraordinary sales
goals met in the prior year. Sam
Rhoades, Gerry Hammack and
Jim Watson all received the Pres-
idents Award for each having a
sales volume between $2 and $5
million.

Gary Zeiger was presented
with the Diamond Award desig-
nated by a sales volume between
$10 and $15. This also earned
him a company-wide resigna-
tion as #1 Team Member of RE/

MAX Lake of the Ozarks by hav-
ing a 103% increase in volume
from 2006. Jeff states, “Each
agent works very hard and we
congratulate them and want to
celebrate their success.”

The support staff Amanda
Wood, Jill Krantz, Carrie Case,
Melaine Bohning, Anna Cox and
Bob Hampton were honored
with plaques for their dedica-
tion to the team. “We have an
incredible staff. They are the
root of everyone’s success,” Jeff
ends. Another notable accom-
plishment, was Jill Krantz’s suc-
cessful transition to a real estate
agent in September. Jill currently
works in Krantz & Associates’
Condo Division.

On the Lincoln MKZ, and other Ford, Lincoln,

Mercury products, SYNC is the exclusive, fully
integrated, voice-activated in-car communication
and entertainment system for

most Bluetooth mobile

phones, USB storage devices

and (ligital music players!

Live your lifestyle in a
Lincoln MKZ

stay connected with

easy voice commands!
See and Test Drive the New Lincoln MKZ with exclusive SYNC technology at

Mon. - Fri. 7:30 a.m. - 6 p.m.
Sat.8 am.-3 p.m.

Hwy 5 North in Camdenton

PRESERVING
A LIFETIME OF
HARD WORK

PRESERVE

YOU'VE WORKED HARD AND WANT
THE MOST FOR THE ONES YOU LOVE.
OBTAIN TRUSTED ADVICE FROM
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— SERVICES

CONTACT:
Bart Schulte
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573-346-3311

LOCATED AT:
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Glencove Marine recognizes two
employees for service length

Glencove Marine is pleased
to recognize two employees who
have recently completed ten
years of service with the com-
pany.

Troy Ernst began his career
at Glencove Marine in January
1998. He is a salesman at the
3mm location off of Carol Road.
He specializes in Formula boat
sales, as well as Sunseeker yachts
currently carried by Glencove
Marine. Troy and his family cur-
rently reside in Lake Ozark, MO.

Barb Niedergerke also began
her career at Glencove Marine
in January 1998. She currently
serves as office manager at the
3mm location off of Carol Road,

overseeing the accounts payable
and co-op departments. Barb
and her family currently reside
in Osage Beach, MO.

Glencove Marine has five lo-
cations around the Lake of the
Ozarks, providing boat and per-
sonal watercraft sales, service
and rentals. Glencove Marine is
a proud member of the Lake of
the Ozarks Convention & Visi-
tor’s Bureau, Lake Area Cham-
ber of Commerce, Better Busi-
ness Bureau, Lake of the Ozarks
Marine Dealers Association,
Missouri Marine Dealers Asso-
ciation, National Marine Retail-
ers Association, and Adopt the
Shoreline.

RE/MAX at the Lake has their Annual Children'’s
Miracle Network Mardi Gras Fundraiser

RE/MAX at the Lake had their
annual CMN Mardi Gras Fund-
raiser on Fat Tuesday and col-
lected over $2,000 in donations.
Everyone enjoyed live music
by Bill Mack’s Westside Band,
a wide selection of Cajun food
and refreshments provided by
all of the RE/MAX at the Lake
agent’s and assistants.

A special thanks to everyone
that donated while at the event.
If you would still like to make a
donation, please make the check
payable to CMN and mail to RE/
MAX at the Lake, PO Box 111,
Laurie, MO 65037. These dona-
tion go directly to the Children’s
Hospital in Columbia, MO.

T1me 1s Money.

Save time and money
with expert assistance

CORPORATE AND INDIVIDUAL
TAX PREPARATION

ACCOUNTING SERVICES
ESTATE & TRUST TAXES

Chris Hermann

Certified Public Accountant

C.PA, PC.

573-348-5929
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6th Annual Dog Parade and Fair
at Osage Beach Premium Out-

lets Sat. April 26

WHAT: 6th Annual Dog Pa-
rade & Fair. The highlight of the
event is a pet contest with prizes
awarded for such categories as
Cutest, Ugliest, Largest, Small-
est, Longest, Shortest rail, Best
Dressed, Best Trick, Most Obedi-
ent, Owner/Pet Look-Alike, Most
Photogenic and Best Kisser.

Registration fee is $5.00 per
pet with proceeds donated to
select local animal shelters. Par-
ticipants will receive a photo
of their pet along with a Dog-
gie Bag containing a special pet
treat and added savings at many
of the outlet stores. Vendors
specializing in pet care and pet
serviced will be showcasing the
latest in pet pampering.

Pet Adoptions: A variety of

great pets will be a available for
adoption during the event, cour-
tesy of Dogwood Animal Shelter
and S.TA.EE

Photos: Free 4x6 photos of
your pet will be provided by Im-
ages 2 Memories.

The event will be presented
on the Plaza, level 1, in front of
Big Dog Sportswear. The Pet
Parade will stroll through the
Center at 2pm. For more infor-
mation call Big Dog Sportswear
at (573) 348-1444.

Osage Beach Premium Out-
lets, 4540 Hwy. 54, Osage Beach,
MO, (573) 348-2065.

For directions, operating
hours and complete list of stores,
visit www.premiumoutlets.com/
osage

Easter Hop Easter Bunny at
Osage Beach Premium Outlets

Sat. March 8

The children’s stores at Osage
Beach Premium Outlets will be
sponsoring an Easter Hop for
children under 12 on Saturday,
March 8, 11am - 2pm.

Start at Cold Stone Creamery
where all children are offered a
free 4x6 photo taken with the
Easter Bunny and a complimen-
tary goodie bag.

Participating children’s stores
will be offering free games and
prizes. The hosting stores in-

clude Carter’s, The Children’s
Place, Gap Outlet Kids and Baby,
Gymboree Outlet, Hartstrings,
Limited Too, OshKosh B’Gosh,
Strasburg Children and Tommy
Kids.

Osage Beach Premium Out-
lets 4540 Hwy. 54, Osage Beach,
MO, (573) 348-2065.

For directions, operating
hours and complete list of
stores, visit www.premiumout-
lets.com/osage.

Business and Professional
Women elect officers for 2008

Heart of the Ozarks Business
and Profesisonal Women an-
nounce Laura Gajda will serve as
President; Melissa Carroll as Vice
President, Nancy Dille as Secre-
tary and Susie Carroll will serve
as Treasurer.

“Since 1919, BPW/USA has
been promoting equity for all
women in theworkplace through
advocacy, education and in-
formation. Our Local BPW will
continue to the address issues
of concern to workingwomen in
our community. We will be host-
ing several events throughout
the year to raise awareness of
these issues, provide networking
opportunities and career devel-
opment programs” said Gajda.
The local BPW group will have

a booth at the March 1-2 Prod-
ucts and Services Show at the
Country Club Hotel. Voter reg-
istration and BPW membership
information will be available at
the booth.

Heart of the Ozarks BPW
meets the first Wednesday of ev-
ery month. The meeting alter-
nates between a lunch meeting
at 11:00 am at Pickled Pete’s, and
an evening meeting at 5:30 p.m.
at the Inn at the Grand Glaize.
The next meeting is March 5 at
Pickled Pete’s at 11 am.

For more information on
Business and Professional Wom-
en, contact Joni Walden, mem-
bership chair at jwalden@yahoo.
com or 573 348-4708.

A Duplex with Great Potential!

A duplex with room for many more. New carpet and paint.

Only $155,900 « MLS 3047432

1-888-DONNA-G6
\N

DONNA GUM

REAL ESTATE GROUP
www.demanddonna.com

Cliffside Centre
2140 Bagnell Dam Boulvard
Suite 203
Lake Ozark, MO 65049

(573) 964-5908

Aviation
Transportation
Water Environment
Stormwater Management
Landscape Architecture
Land Development
Biofuels
Survey

3525 Hwy 54, Surte 4,
Osace BeacH, MO 6506

57/3-302-2398

REMBX
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Llfetlme s 95 4-Tire Rotate g Brake Fluid
. Tire Rotation . &Balance Exchange

Includes checking all four brakes,
($38.95 value)
RON HULETT AUTOMOTIVE

flushing & bleeding the system

RON HULETT AUTOMOTIVE B, HULETT AUTOMOTIVE
CAMDENTON ¢ 346-7272 CAMDENTON ¢ 346-7272 CAMDENTON ¢ 346-7272
Coupons can be combined and used all at once, or in any

Coupons can be combined and used all at once, or in any Coupons can be combined and used all at once, or in any
combination. Coupon valid until April 1, 2008. combination. Coupon valid until April 1, 2008. combination. Coupon valid until April 1, 2008.

AT RAII Four-Tire s 95 FrontEnd |
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Exchange w/Filter With Purchase of Front or Four . cluﬂclhicgwgu’sglsiemgfsteer- |
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ing for worn or damaged parts - correct-
Call for the price!

ing with adjustments. Parts are extra!
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RON HULETT AUTOMOTIVE
| CAMDENTON ¢ 346-7272 CAMDENTON ¢ 346-7272
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Coupons can be combined and used all at once, or in any Coupons can be combined and used all at once, or in any

noe ' used altat Coupons can be combined and used all at once, or in any
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The Lake Area Chamber of Commerce is proud to announce new member
Vince Kolb Auto Sales and the opening of his second location in Lake
Ozark, conveniently located at Bus. Hwy 54 and Hwy W. 573-964-2343
or visit www.vincekolbauto.com. Pictured in the ribbon cutting along
with service drivers are: 1st Row - Ralph Marcus, Sales Assoc.; Vince Kolb,
Owner (w/scissors); Amy Kolb; Carmen & Paul Kolb; Charlie Zimmerman,
Manager. 2nd Row - Larry LaDuke, US Bank; Randy Trau & Glenda Patton,
R&G Properties.kol

Once you experience the scenic beauty and friendly
atmosphere that is Lake Valley you will understand why
we were voted #1 golf course at the Lake of the Ozarks!

PUBLIC WELCOME

Voted the Number One Lake Course for 2006!

Affordable memberships currently available —
take advantage of our membership special while it lasts!

Reserve a tee time today at 573-346-7218
Enjoy our unique course design featuring
six par 3’s, six par 4's and six par 5's
Located just 3 miles west of
Camdenton on Lake Road 54-79

Be sure to join our “e-Link Club” at:

www.lakevalleygolf.com 346-7218

Annual subscription rate via third-class mail in the United States is
$36.00 per year, subject to change without notice. Credit Card orders are welcomed,
please call with card information.
(573) 348-1958 » Fax: (573) 348-1923
www.lakebusjournal.com ¢ businessjournal@charterinternet.com
Mail your check or money order to: Benne Publishing, Inc.,

Attn: Classifieds,
160 N. Highway 42, Kaiser, MO 65047

24 HOUR EMERGENCY WATER REMOVAL

PARAGON
CERTIFIED RESTORATION
o ool of extelleuce * Reconstruction

® Water Extraction & Drying ® Roof Replacement
® Document Recovery * Packouts & Storage
e Sewage Cleanup e Contents Inventory & Cleaning
* Mold Remediation * Soft Goods Cleaning & Deodorization
* Emergency Board-up & Tarps * Smoke Odor Removal
e Emergency Storm Repairs ® Electronic Restoration

e Consulting

DIEPICTD

Lake Area: 573-365-5780
TOLL-FREE: 1-800-913-7450

PREFERRED BY ALL MAJOR INSURANCE COMPANIES www.paragonsﬂ.com 24 HOUR EMERGENCY RESPONSE

Buying technology products?

If you NEED great service at a great price... NEED to print color AND black & white...
NEED to SCAN, FAX & E-MAIL documents...

NEED a reliable COPIER... S Suassnigm

YOU NEED A COMBO! s1.495

17PPM FULL
COLOR NETWORK Lease for $53.33Imo+ tax

PRINTING!

LOW COST PER 30 PPM PRINT
COPY! AND COPY
ONE YEAR ON- NETWORKED

! PRINTING,
SITE WARRANTY PRI ING &

FAXING!

The comparable cost of a similar
all-in-one machine that runs at this
speed is over $10,000!

AND GET FREE DELIVERY,
FREE INSTALLATION AND TRAINING INCLUDED!
Toll Free: 877-348-1440

OSE‘A"@G E 348-1440

OFFICE PRODUCTS 1046 Osage Beach Road

Quality Office Solutions Since 1982 Osage Beach
www.osageofficeproducts.com
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Annual subscription rate via third-class mail in the United States is
$36.00 per year, subject to change without notice. Credit Card orders are welcomed,
please call with card information.
(573) 348-1958 » Fax: (573) 348-1923
www.lakebusjournal.com ¢ businessjournal@charterinternet.com
Mail your check or money order to: Benne Publishing, Inc.,
Attn: Classifieds,
160 N. Highway 42, Kaiser, MO 65047

America’s Boating Course of-
fered by Laurie Flotilla March 29

Sign up now to take the
America’s Boating Course.

Effective January 1, 2005,
Boater Certification became
a requirement for all boat-
ers on the waterways of Mis-
souri Lakes who are born on/
after January 1, 1984. This law
applies to all motorized wa-
tercraft. The America’s Boat-
ing Course will meet require-
ments of the Missouri State
Water Patrol for certification
of “Operators must possess,
on the vessel, a boating safety
identification card prior to
operating a vessel”.

America’s Boating Course
Class is being offered to boat-
ers by Laurie Flotilla 30-02 of
the United States Coast Guard
Auxiliary on Saturday, March
29, 2008 at the Lake Regional
Hospital, Conference Room
C, 54 Hospital Drive, Osage
Beach.

The Day Class will begin
at 8:00 AM with a break for
lunch. The course is seven
(7) chapters covering a wide
range of subjects from “Know
Your Boat, Before You Get Un-
derway, Navigating the Water-
ways, The Legal Requirements
of Boating, and more. For a
complete description of the
class click here. Review and
Testing will be done at the end

of the day. The course is free,
but the text and CD will cost
$25.00 per person, $5.00 will
go to the emergency room.

Pre-registration is required
by Friday March 14, 2008 for
the course.

Contact C. L. Prosser at 573-
365-3399 or clp.uscga@char-
ter.net for registration, more
information and details.

Class is limited to 30 stu-
dents.

Once the student has com-
pleted the course and has
received their Certificate of
Completion, they can apply
for a Certification Card from
the Missouri State Water Pa-
trol.

Motorized boats/personal
water craft owners - contact
your insurance company as
most will give a discount on
your insurance. The saving
alone on the insurance will
usually pay for the course and
you keep on saving.

Mail your check to USCG
Auxiliary 30-02, ¢c/o M. R. Sniv-
ely, 90 Falls Point Drive, Unit
4A, Lake Ozark, MO 65049-
6121.

For questions or more in-
formation, call 573-365-3399
or email clp.uscga@charter.
net

Make Plans to attend 2008
Lake Business Conference -

March 25, 2008

Staying on top of the latest
issues impacting business is
a necessity in today’s mar-
ketplace.

Does your company have
an effective presence on the
Internet? Do you know how
to create a successful web
strategy, and incorporate In-
ternet marketing into your
business? Do you know how
to improve employee perfor-
mance, make smart advertis-
ing decisions and secure the
latest demographic numbers
and trends for the Lake Area?
Or perhaps you're thinking
about starting a new busi-
ness, but have no idea where
to begin?

Don’t despair answers to
this issues and more will be
the focus of a wide variety
of sessions offered as part of

the 9th annual Lake Business
Conference to be held March
25th at Tan-Tar-A Resort,
Osage Beach.

Also hear from entrepre-
neur Shayne Mayes, founder
of Onshore Technology Ser-
vices, whose young com-
pany is bucking the trend of
sending information tech-
nology jobs overseas. Listen
and learn as Shayne shares
his story in pursuit of the
American dream - business
owners.

This conference is a must
attend for all Lake Area busi-
ness owners, managers, su-
pervisors and prospective
entrepreneurs. Cost to at-
tend is only $50/person. To
register call 573-346-2644 or
go to www.lakebusinesscon-
ference.com
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REAL ESTATE
COMMERCIAL

FLAT! COMMERCIAL LOT HWY 5,
GREENVIEW ~ On site utilities, graded/
build-ready. Great location north of Hwy 5 &
7 Highway close to Camdenton, MO, 377 ft
Hwy 5 road front. +/- 3 acres. Perfect for
strip center, restaurant or office building.
Owners will consider subdividing or pad site
for anchor tenant. $389,900. MLS#
3040348. Also approx 6 acres available
adjacent to this location with utilities
$119,900 MLS#3040351. Bruce Adams
(573) 216-4690. Adams & Associates-
RE/MAX Lake of the Ozarks (573)
302-3630. www.Adams-Commercial.com.

MARINA, LAKEFRONT PROPERTY &
BUSINESS. Large cove at 5SMM. Established
business, large dock complex w/ newer high
volume, fuel system. Booming boat rental
business producing great cash flow. NEW
5,100 sq ft 3-level building right on the lake
w/ Marine/C-Store & 3 residences. Includes
1-3/4 acre 2nd tier lot with 2BR/1BA
apartment w/ office & service shop with
room for expansion for storage or other
facilities  or magpnificent views make it
perfect for condos or town homes. This
property will produce positive cash flow!
Also includes +/- 26 acres behind property
great for other development. $1,750,000.
MLS #3047192. Bruce Adams (573) 216-
4690. Adams & Associates-RE/MAX Lake of
the Ozarks (573) 302-3630. www.Adams-
Commercial.com.

COMMERCIAL BLDG & SALES LOT IN
SUNRISE BEACH. 9,000 sqft commerdial
building on busy hwy 5 frontage currently
used as auto sales/service business, but
could serve a variety of uses- or use what
you need and divide/rent-out the rest. Metal
construction with concrete floor, heat/ac

throughout, spacious showroom, large
overhead door to roomy service bay area.
The completely paved sales lot has new
landscaping with tiered hwy frontage t
display more vehicles. $250/mo income
from rental of small corner of lot.
$649,900. MLS #3046164. Bruce Adams
(573) 216-4690. Adams & Associates-
RE/MAX Lake of the Ozarks (573) 302-
3630. www.Adams-Commercial.com.

LAKEFRONT MARINA & C-STORE:
INCOME PRODUCI NG lakefront business
with great potential at the 66MM. Well
populated community with both full time &
weekend residents. Currently operating as a
C-store with liquor sales, gas dock/marina,
snack/sandwich shop with bar, slip rental &
boat storage. 225" of LEVEL lakefront with
deep water & almost 4 acres. Can easily be
operated as-is or plenty of room to expand.
Adjacent residence also available for add'l
$. MLS# 3040353. Bruce Adams (573)
216-4690.  Adams & Associates-RE/MAX
Lake of the Ozarks (573) 302-3630.
www.Adams-Commercial.com.

FOR  LEASE: DISTRIBUTION/
WAREHOUSE/SERVICE CENTER: 2,250 sqft
commercial space located on busy hwy in
the heart of Lake Ozark. Large open area
with corner office- even has a view of the
lake!  Insulated/dry-walled & X-wide 9ft
overhead door. Would work great for
warehouse, distribution, service or variety of
businesses.  Minimum 12 month lease
required. Bruce Adams (573) 216-4690.
Adams & Associates-RE/MAX Lake of the
Ozarks (573) 302-3630. www.Adams-
Commercial.com.

FOR SALE: RETAIL/OFFICE STRIP
CENTER Laurie Landing. Great location in
Corporate Woods business center. 5
units/totaling 7250 sq. ft. quality

Boating

14,000 copies distributed every month
Parallel marketing: Boating/Real Estate
All ads appear on our Boating website

Free ad composition

construction, great parking, front & back
access.  Adjacent lots available for
expansion of existing bldg. Good tenants in
place. $529,000. MLS # 3040358. . Bruce
Adams  (573) 216-4690. Adams
& Associates-RE/IMAX  Lake of the
Ozarks (573) 302-3630.
www.Adams-Commercial.com.

FOR  LEASE:  PROFESSIONALLY
FINISHED OFFICE SPACE. Located in Laurie
Landing of Corporate Woods Business Park.
2000 sqft professional finish & décor with
multiple  offices,  front  counter
admin/reception area & large office that
could be made into bull-pen area.

Bruce  Adams  (573)  216-4690.
Adams & Associates-RE/MAX Lake of
the Ozarks (573) 302-3630

www.Adams-Commercial.com.

WELL ESTABLISHED, PROFITABLE,
C-STORE/MINI' MART. ~ Very busy traffic
location with excellent visibility and vehicle
access in popular, fast growing Lake of the
Ozarks community. Strong fuel and inside
sales producing fantastic cash flow. Loyal
customer base and plenty of opportunities
to expand. Call Bruce Adams 573 216 4690
Adams & Associates- RE/MAX Lake
of the Ozarks 573 302 3620
www.Adams-Commercial.com.

WATERFRONT RESTAURANT, Popular
restaurant, great location on 5TMM, level
lakefront main channel with boat dock’s &
swim beach. Established food/bar business
on well maintained property with indoor &
outdoor seating. Adjoining owner’s home &
4-car garage included. Good well/septic
system, tremendous Lake views, fast
growing area.  MLS# 3040355 $749,900.
. Bruce Adams (573) 216-4690. Adams &
Associates-RE/MAX Lake of the Ozarks
(573)  302-3630. www.Adams-

Sell Your Boat!

Commercial.com.

BOAT RENTAL BUSINESS FOR SALE
Turn-key operation on busiest part of lake.
Net verifiable cash flow to owner over
$125,000!!! Includes boat and wave run-
ner inventory and lease of marina and dock
facilities. This is an outstanding opportunity
to make great money. $390,000. Some
owner financing possible.  Full package
available to qualified buyers w/ signed
confidentiality agreement.  Call Bruce
Adams (573) 216-4690.  Adams &
Associates-RE/IMAX  Lake of the Ozarks
(573)  302-3630. www.Adams-
Commercial.com

REAL ESTATE
RESIDENTIAL

Lakefront Home, 3 BR, 3 BA, Attached
Garage, Quiet Deepwater Cove, 110 ft. LF,
Dock, Seawall, Built in 2000, 7 mi. from
Laurie. Asking $299,900. All reasonable
offers considered. 573-374-2309

FOUR SEASONS CHARLESTON CONDO
deal Lakefront condo, 6 steps you're in 3br/
3/ba 1500 sq. ft. Large master bedroom,
New AC & Furnace, 4seasons deck, cable
and internet 12x30 slip, on property boat
ramp at 12mm on HH $168,000, Call
Charlene at 314-849-4542 or 314
650-9171 ccharleston@mindspring.com

BEAUTIFUL, WELL-MAINTAINED
newly updated 3BR; 2.5BA lakefront home
with new encapsulated dock located at the
18.5MM off Lake Road 54-22 in Osage
Beach. A must see! For more info visit
www.4605 SunsetDrive.com or call Jeff
(314) 306-4017.

LAKEFRONT/GOLFCOURSE CONDO!
Unit 1C Old Kinderhook Condo, Camdenton
This is a gorgeous street level walk-in 1100

SF, 2BR/2BA unit with a breathtakinc
channel view of the Niangua Arm of the
Lake. Includes a 12x28 slip, Steel anc
concrete construction, mostly furnished
granite counter tops, screened porch, all in ¢
small complex of just 15 units. Tom
Weiskopf Golf Course, Plaza Il Steakhouse,
Clubhouse, Tennis Courts, and Pool
MLS#3045837 $239,900 Call C. Michae
Elliott, Gattermeir Elliott Real Estate @
280-0170 or 1-877-365-cme

SOUTHWOOD SHORES TURNKEY
IwiSlip! 1A 43 Southwood Shores Condo,
Lake Ozark, Turnkey 2BR/2BA immaculate
unit, excellent rental history,10x20 coverec
slip. Just 5 steps into unit. Indoor & outdoo
pools, clubhouse wrhot tub, tennis
playground & boat launch. Located just of
State Highway HH, full service grocery, fine
restaurants and entertainment nearby
MLS#3046986 $135,500 Call C. Michae
Elliott, Gattermeir Elliott Real Estate
@280-0170 or 1-877-365-cmel

LOTS FOR SALE

2500 FEET OF LAKEFRONT ZONED R-3!
Pier Thirty One Road, Camdenton, 2,50¢
Feet of Lakefront and 23.50 +/- Acre:
overlooking the Best View at The Lake. Thi
Development Parcel has History, Acreage
Lakefront, and Easy Access from Highway 5
known as “Lover's Leap". Zoned R-3, thi
would be an excellent location for future
development of Luxury Homes, o
Condominiums/Villas. MLS#304746¢
$1,750,000 Call C. Michael Elliott,
Gattermeir Elliott Real Estate @280-017¢
or 1-877-365-cme1ING property for sale. Hw)
54 frontage. ‘07 remodeled home included. 3
bed, 2 bath lake front house for sale or rent. Y
road. Osage Schools. ‘07 remodel. Call Monice
Vincent. Agent, Community Real Estate. 57-
280-9939.

Call Benne Media Today!

573 348-1958
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The City of Lake Ozark will host Board of Alderman Elections April 8

continued from page 29
professional, responsible
and courteous staffing.”
“Implementation of the
volumetric utilities. Al-
though for some it was a big
pill to swallow, but it had to
occur to bring the city utili-
ties to an acceptable op-
erating level. The utilities,
water and sewer, are now
operating in the black and
most importantly, the debt
service of the utilities have
been decreased to approxi-
mately 32% from over 45%!
This is important in more
ways than one, but the big-
gest reason is this allows
the city to invest more into
the infrastructure to meet
the needs of the citizens
and our growing commu-
nity. I have also opposed all
attempts to increase utility
rates since the initial incep-
tion of volumetric billing.”
“Everyone  appreciates
and welcomes the positive
change in the past two years
in the Lake Ozark police
department and the great
service that the new police
Chief Maples has done for
our city, but we also invest-
ed prudently in the police
dept. to promote further
improvements and bring it
up-to-date with things such
as computers, uniforms, as
well as new vehicles and
equipment.”
“Development is the
big breakfast subject here
in Lake Ozark, and I have
worked very closely with
the various developers to
make sure that the planned
developments are kept in
the best interests of the
city and also by demand-
ing architectural and de-

sign guidelines that any
developments in our city
will respect and be required
to compliment the natural
beauty, and preserve the
eclectic Ozark heritage of
our community. Also im-
provement and expansion
of the city’s infrastructure,
which the city obviously
does not have the resources
now to do, have been suc-
cessfully negotiated with
developers to bear the costs
of the improvements not
only in their respective ar-
eas but elsewhere in the
city as well. In short, major
water and sewer improve-
ments will be done at no
cost to the citizens of Lake
Ozark.”

“I have the experience
and the past record of per-
formance that shows that it
is my vision to see this city
become what it has the po-
tential to become. The city
is now operating modestly
in the black, and is not now
the brunt of jokes, nor the
laughing stock of the lake
area anymore. In fact I be-
lieve most are in wonder-
ment as to how we have
turned the tide in such a
short time. I am proud to
have been a big part of that
transformation. 1 would
very much appreciate your
continued support, and
your vote, so we may con-
tinue the progress we have
accomplished the past two
years in our town. There
has been tremendous im-
provement, but we still
have some issues yet to re-
solve and a long way to go,
but our city is finally on the
move now!”

KERRY GRAY

271 Fishhaven Road,
Lake Ozark Alderman Ward
ITI. Full time Lake Resident
for the last nine years, and
moved here from Michigan.

KERRY GRAY

Single with an 18 year old
daughter and a five year
old daughter. Works at the
Lodge of the Four Seasons
as the Audio/Visual Man-
ager since 2001. Worked in
broadcast, radio and video
production for the last 20
years. Graduate of Ameri-
can Institute of Business in
Iowa with a Business De-
gree. Graduate of the Art
Institute of Fort Lauderdale
in music and video produc-
tion.

“I was an Alderman for
two years from May of 2005
to May of 2007. I was in-
volved during many of the
rate increases, which were
necessary at the time to
meet the obligations of the
City, and now I'd like to be
a part of reevaluating those
to see if it is possible to re-
duce some of those rate in-
creases. I also was involved

when we declared some of
the areas blighted for TIFs
and CDDs, and now I want
to make sure we don’t actu-
ally get to the point of emi-
nent domain.”

“I believe I represent the
people - the homeowners
and existing business own-
ers. If there were a situation
where I had to choose be-
tween outside development
and existing residents and
businesses, I would vote
on the side of those already
here.”

“There are huge plans
out there. I hope they all
work out, but am not sure

JINA QUATTRUCCI

they can in the immediate
future. Long term, I believe
many of the new propos-
als will come to fruition,
but we have to be careful of
how much, how fast.”

JINA QUATTRUCCI

311 Thornsberry Rd, Lake
Ozark, Alderman Ward III.
Lived here for the last 14
years and moved here from
St. Louis City. Single with a
grown son graduated from

School of the Osage and col-
lege attendee at Linn Tech.
Worked for the Department
of Corrections at Missouri
State Penitentiary as a Cor-
rections Officer for eight
years. Worked for Camden
County for a short time.

Now owns her own clean-
ing service, “Jina’s Cleaning
Company”. Also part-time
with Lang and Associates
Security Company for the
last three years.

“I have been an active
attendee of City Council
meetings for years now and
would like to see change in
the way business is run.”

“Taxes just keep going up
and up, utilities keep going
up and up. We are not tour-
ists, and I don't feel it’s fair
that our full-time citizens
have to bear the brunt of
the tourist tax. The water
bills keep rising, but noone
is doing anything to fix the
problems. I don’t think that
life-long residents of Lake
Ozark should be charged
the $1,000 to $2,000 new
hook-up fee. New residents
are a different story.”

“I'm excited about the
progress below the Dam on
the old Ameren UE prop-
erty. 1 see that bringing a
lot of new jobs to the area,
as well as a more family ap-
propriate

atmosphere to the Strip
area.”

“I consider myself pro-
gressive as far as growth in
Lake Ozark. I want to see a
brighter future with more
opportunites for my grand-
children right here locally.”

“I will be a fair Alderman
and one who will always
side on the citizens’ side.”




