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by Nancy Hogland
Missouri Department of 

Transportation (MoDOT) En-
gineer Bob Lynch, who is over-
seeing the US 54 Expressway-
Osage Beach Parkway project, 
said while he expects a time of 
“driver adjustment,” he is con-
fi dent that once motorists get 
used to the new confi guration 
of the roadways, they will be 
pleased.

The change he is most con-
cerned with is the realignment 
of the section running be-
tween Route 42 and the lower 
entrance to Wal-Mart.

“Today, we’re driving on fi ve 
lanes – two each direction with 
the center turn lane. When the 
new section is completed, 
there will be two, three-lane 
roads,” he said, explaining that 
the existing Highway 54 will 
be cut down to three lanes, 
restriped and will be used by 
north-bound traffi c only.

He said a new road is being 
built that will run behind the 
half-dozen businesses like the 
old Dairy Queen, Golden Rule 
Insurance and Tom Lorraine’s 
offi ce to serve south, or west, 
bound traffi c. The businesses 
in that “island” that have high-
way frontage will be accessed 
by a short connector route. 
Otherwise, drivers will have to 
use special U-turn lanes to get 

back around to their entranc-
es. In addition, he said the ex-
isting light at the entrance to 
Wal-Mart will be moved to the 
second entrance, which will 
become the main entrance. 
Under the new confi guration, 
traffi c exiting Wal-Mart near 
Pasta House will only be able 
to make right turns once that 
new road is connected.

“It all sounds confusing, 
but when it’s fi nished it will 
be much safer and quicker,” 
Lynch promised, adding that 
the changes are being made 
because of the high traffi c 
counts in that area. “That has 
shown to be the most congest-
ed section of all of Highway 54. 
However, once there are three 
lanes running in each direc-
tion, traffi c should move along 
much better.”

He said there will also be a 
change in name for the road 
once the new 8.5-mile-long 
expressway is built.

“We can’t have two high-
ways called ’54,’ Lynch ex-
plained, “so the existing 54 will 
be renamed the Osage Beach 
Parkway. Then the by-pass will 
be called US 54 Expressway.”

In addition to the name, 
ownership of the road will also 
change. Once the Expressway 
is completed, possession of 

continued page 40

by Nancy Hogland
More than a year after fi l-

ing a lawsuit to stop a Tax In-
crement Financing (TIF) dis-
trict for the proposed John Q. 
Hammons development and 
with less than six months be-
fore the trial date, attorneys 
representing Four Seasons 
Marina Rentals, Inc. are seek-
ing depositions from some 30 
different people. 

The list includes Hammons 
and his representatives, Mayor 
Penny Lyons, City Administra-
tor Nancy Viselli, members of 
the TIF Commission and past 
and present members of the 
board of aldermen that were 
involved in the matter.

According to Viselli, the city 
is doing everything it can to 
make sure every single person 
is interviewed as quickly as 
possible. 

“We’ve contacted everyone 
on the list and we’re setting 
appointments – sometimes 
with two interviews going on 
at the same time. We will make 
sure that there are no reasons 
to delay this trial,” she said. 
“This lawsuit has already de-
layed construction by a year.”

The suit was fi led in No-
vember 2007 by the Curran 
and Sickal law fi rm of Osage 
Beach after Osage Beach al-
dermen approved a TIF Re-

development Plan that would 
be used to fund $3.7 million 
of the proposed $100-million 
Chateau on Lake of the Ozarks 
resort. The European-style, 
15-story, 320-room waterfront 
hotel, 100,000-square-foot 
convention center and spa, 
will be located on 30 acres off 
Passover Road in Osage Beach.

Lew Bridges, from Curran 
and Sickal, said he and his 
clients were challenging the 
blighted designation that is 
required under Missouri state 
law to use a TIF for redevel-
opment. Once an area is des-
ignated as “blighted,” taxing 
entities such as schools and 
fi re districts collect only the 
pre-development tax until the 
bonds used for construction of 
roads and other infrastructure 
are retired. 

“First, we don’t believe an 
adequate investigation of the 
property was done. The only 
‘evidence’ the city has is a re-
port from the developer – an 
unsigned document, by the 
way – that goes through the 
different buildings on the 
property. None need to be de-
molished,” Bridges said. “We 
also challenge the fi nding that 
the property would not be de-
veloped without the TIF. We 
defi nitely don’t believe that’s 
the case.”        continued page 3

TIF lawsuit fi nally 
headed to court

Expressway means 
safer driving time
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by Nancy Hogland
The Lake area will soon be 

getting another shopping mall. 
At its Jan. 22 meeting, the 

Osage Beach Board of Alder-
men approved a Tax Increment 
Financing (TIF) district for the 
High Pointe Shopping Center. 
The move will allow developer 
Raul Walters to recoup $5 mil-
lion of the $33 million cost of 
demolishing the 25 year-old ex-
isting mall, updating or adding 
infrastructure and constructing 
new buildings on the 14.45 acre 
parcel.

 “This will be great for the 
city,” Mayor Penny Lyons said in 
a recent interview. “That prop-
erty has deteriorated and been 
under-used for so long. It’s real-
ly been kind of an eye-sore. But 
this new mall design is beautiful 
and sitting right in the middle 
of town, it should attract a lot of 
stores, which will help increase 
our budget.”

However, not everyone 

shares Lyons’ enthusiasm. Al-
dermen John Olivarri and Ron 
Schmitt both voted against the 
action. At the meeting, Schmitt 
said it was the property owner 
who was responsible for let-
ting the mall go downhill and 
not doing anything to make it 
appealing to prospective ten-
ants. Alderman Steve Kahrs dis-
agreed, blaming Wal-Mart, who 
retained the lease on its former 
building after moving into the 
Supercenter. He said Wal-Mart 
refused to allow any tenants that 
would provide competition.

City Administrator Nancy 
Viselli said now that the TIF has 
been approved, the next step 
would be to draw up a con-
tract that would outline interest 
rates, time lines for demolition 
and construction and provide 
detailed cost and construction 
plans. A tentative development 
schedule called for demolition 
and pad preparation to begin 
immediately with store con-

struction set for June 2009 and 
completion set at April 2010.

According to a presenta-
tion by Jim Grice, the attorney 
representing the developer, 
when completed, the 150,000 
square-foot mall project will 
create approximately 441 per-
manent jobs. He projected sales 
of $49.86 million, which would 
provide an annual revenue of 
more than half a million dol-
lars to the city and more than 
$300,000 to the county. 

At an earlier meeting, Art 
King, the president of High 
Pointe Development Company, 
also said he would be hiring 114 
local construction workers to 
build the mall, which would re-
sult in a $3.7-million in payroll 
injected into the local economy.

Grice said the one-story mall 
will be confi gured to allow as 
many “junior retailers” in as 
possible. He also said they were 
in various phases of negotia-
tions with those tenants.

High Pointe TIF gets nod

by Nancy Hogland
While the number of new 

construction projects through-
out most of Camden County 
has been dwindling, in the Vil-
lage of Four Seasons building is 
still going strong.

Robert Davis, chief building 
offi cial for the Village, which is 
located in Camden County, said 
while he budgeted for a 15-per-
cent decline in building permit 
fees for 2009, according to the 
conversations he’s had with 
builders, the numbers may stay 
the same.

“We actually had a better 
year in 2008 than in 2007. And 
in addition to the 34 new home 
permits and six townhome per-
mits issued, we also had 107 re-
models of more than $200,000 
each,” he said, explaining that 

many second-home owners 
who are planning to retire the 
lake, especially those owning 
lakefront property, were tearing 
down their older houses and 
rebuilding on existing founda-
tions.

“I’ve also recently talked to 
two builders and if things go as 
planned, we’re looking at two 
large commercial projects com-
ing into the Village this year. 
Overall, I’d say we were holding 
our own,” Davis said, adding 
that by the end of 2008 the Vil-
lage received $61,000 in build-
ing fees – just $54 under the 
amount budgeted.

In contrast, Chris Hall, di-
rector of Planning and Zoning 
for Camden County, said the 
number of permits requested in 
Camden County has continued 

to decline. Hall reported that 
in 2007, 540 construction per-
mits were issued. In 2008 that 
number dropped to 367. The 
county is now receiving 10 to 15 
requests per month.

Davis attributed the contin-
ued interest in the Village to the 
quality of life found there.

“The Village has its own 
parks; they have the hiking and 
biking trails; now they’re look-
ing at creating a dog park. The 
roads are wonderfully main-
tained and if you build within 
the POA (Four Seasons Prop-
erty Owners Association, a ho-
meowners association which 
makes up the majority of the 
Village), you also have the use 
of pools, tennis courts and lake 
access,” he said. “What more 
could you ask for?”

Construction permits 
compared- Village strong

SUBSCRIPTIONS
An annual subscription to the Lake of the Ozarks Business Journal insures your friends and 
family are always up to date on what’s happening at the Lake-- and it’s always the right size! 
Give us a call today!
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Go To BobbiBash.com to View These and ALL Lake Listings
(573) 365-2622  |  (877) 365-2622

RESALE

LAND SALES

LUXURY PROPERTIES

NEW  HOME 

CONSTRUCTION

AFFORDABLE PROPERTIES

COMMERCIAL
Bobbi Bash, ABR, CRS, GRI

Looking for a private compound or 
development? One MILE of gentle shoreline • 

Good Water • Cove protection • 62 acres with  
private location   ONLY $995,000

Gentle and more Gentle • 705 ft of lakefront 
• 6BR, 3.5BA, 6000 sq.ft. home • 1.5 acre • 2500 
sq.ft. building w/three overhead bay door • Close 

to Kansas City   REDUCED $390,000

Four Seasons Racquet and Country 
Club • Beautiful detached Villa • 2 car garage • 

3BR,  2BA,  2020 sq.ft. • fireplace with upgrades 
throughout  NEW LISTING $189,900

by Nancy Hogland
Lake Ozark’s Board of Alder-

men soon will be voting on an 
ordinance that will regulate the 
placement of electronic bill-
boards.

According to one alderman, 
city officials are concerned 
about the aesthetics of the area.

“We know billboards are im-
portant to businesses, however, 
we also know that keeping the 
shoreline free of huge lighted 
signs is also a concern to most 
everyone who lives here or who 
boats here. I don’t think anyone 
wants to go out in their boat and 
see the landscape dotted with 
billboards flashing their mes-
sages,” said Jeff Van Donsel. “It 
hasn’t become an issue in Lake 
Ozark yet, but we want to make 
sure we adopt regulations that 
will prevent it from becoming 
an issue in the future.”

He said while City Attorney 
Jay Harms was the one who 
would be drafting the ordinance 
aldermen had asked that the 
new ordinance prohibit installa-
tion of the signs within 100 feet 
of the lakefront.

“We know that in some in-

stances, like the sign at the top 
of Horseshoe Bend, signs will 
still be visible from the Lake, 
and we can’t do anything about 
that, but we at least want to es-
tablish a ‘buffer zone’ of sorts 
to keep the shoreline beautiful 
because let’s face it, that’s why 
people come here – to enjoy the 
Lake.”

Last year, several Lake area 
residents were up in arms over 
the installation Lakefront elec-
tronic billboards – one 14-foot-
by-48-foot changing digital 
sign installed in the parking lot 
of Horny Toad Entertainment 
Complex, and another smaller 
version erected near the Nian-
gua Bridge on north Highway 
5 over the Niangua arm of the 
Lake. Over the summer, addi-
tional signs were put in place 
along the shoreline.

At that time, Jim Neumann, 
a managing member of Lake 
Outdoor LLC, the company that 
owns the two signs, said this 
“out-of-the-box advertising” 
made perfect sense. However, 
he also said too many billboards 
would defeat the purpose.

“The signs are very expen-

sive to install but if they’re stra-
tegically placed, the return on 
investment is great. However, 
if you have them at every lake-
front bar, they would lose their 
effectiveness,” he said, adding 
that the signs would be oper-
ating about eight and a half 
months of the year, “unless we 
have an extremely warm winter. 
Then we may keep them run-
ning a little longer.”

While neither Miller nor Mor-
gan counties have any restric-
tions covering installation of 
billboards, the Camden County 
Planning and Zoning Commis-
sion has adopted signage regu-
lations. P&Z Director Chris Hall 
said businesses classified as B-2 
or B-3 were allowed to use “out-
door advertising,” which includ-
ed the lighted billboards.

Jeff Green, director of Ame-
renUE’s Shoreline Management 
Program, said as long as the 
signs were above the 660 mark, 
his company was powerless to 
stop them. Missouri State Water 
Patrol officials also said while 
they understood concerns, they 
too could do nothing to stop 
them.

Billboards to be banned
continued from page 1

The trial date is set for June 
1 before federal Judge Nanette 
Kay Laughrey in Jefferson City. 
The case was moved from the 
Camden County Circuit Court, 
where it was originally filed, af-
ter attorneys representing Four 
Seasons made reference to a 

federal law. Four Seasons filed a 
motion asking that the case be 
moved back to state court, but 
that motion was denied.

Viselli said city officials were 
pleased with the move.

“Federal courts follow a 
tighter schedule – you can’t get 
by with filing for delay after de-
lay – so this should be resolved 
soon and the project can move 
forward,” she said.

Scott Tarwater, executive vice 
p r e s i d e n t -
development 
for John Q. 
H a m m o n s 
Hotels and 
Resorts said 
they had 
hoped to 
have the ho-
t e l / r e s o r t 
construction 
run concur-
rently with 
the Osage 
Beach Ex-
p r e s s w a y 
project. Now, 

plans are to have the facility un-
der construction by the summer 
of 2009 with completion no later 
than spring of 2011.

TIF lawsuit finally 
headed to court
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Sometimes the market reacts poorly to world events, but
just because the market reacts doesn’t mean you should.
Still, if current events are making you feel uncertain
about your finances, you should schedule a complimen-
tary portfolio review. That way, you can make sure
you’re in control of where you want to go and how you
get there.

Call or visit your local financial advisor today.

YOU CAN’T CONTROL
THE WORLD,
BUT YOU CAN CONTROL YOUR DECISIONS.

www.edwardjones.com Member SIPC

Nathan P Morse
Financial Advisor
.

101 Crossings West Dr
Suite 104
Lake Ozark, MO 65049
573-964-5712

Those left behind benefit from 
gift giving over the holidays

The families of the men and 
women serving in our military 
were presented with thousands 
of dollars worth of gifts over the 
holiday season. This giving spirit 
was made possible by the listen-
ers of lake area radio stations 
Mix 92.7 and Cool 102.7. The 
Benne Media Group sponsored 
a gift giving drive during the 
month of December and collect-
ed dozens of boxes full of gifts for 
military families in central Mis-
souri. The items were brought to 
Ft. Leonard Wood for distribu-

tion to area families. Through-
out the month of December lis-
teners left new unwrapped items 
at area sponsor locations. Benne 
Media wishes to thank all of 
those who donated gifts for this 
annual event. A special thanks to 
all of the sponsors that provided 
drop-off boxes. 

Pictured are Mike Clayton Di-
rector of Programming for Ben-
ne Media, and Mike Alley Chief 
External Communications Offi-
cer at Ft. Leonard Wood.



by Carole Feldman, AP
You’ve lost your job and your 

mortgage holder is threatening 
foreclosure. Then, when it seems 
as if things can’t get any worse, 
the tax man comes calling.

What’s a person to do?
Don’t ignore the Internal Rev-

enue Service.
“The most important thing 

for people to do even if they owe 
money is to go ahead and file 
that return,” said Terry Lemons, 
a senior spokesman for the IRS.

If your annual income de-
clined because you lost a job or 
had other changes in your fi-
nancial situation, your tax bill is 
likely to be lower and you could 
be due a refund.

You might find yourself eligi-
ble for a range of credits that you 
didn’t qualify for before. Among 
them: the Earned Income Credit, 
education credits and the Recov-
ery Rebate Credit.

Lemons said the IRS is paying 
close attention to the hard times, 
and the agency wants Americans 
to take advantage of every credit 
and deduction due them.

For those who owe back taxes, 
the IRS is offering help.

“We need to ensure that we 

balance our responsibility to en-
force the law with the economic 
realities facing many American 
citizens today,” IRS Commis-
sioner Doug Shulman said in a 
statement as the filing season 
began. “We want to go the extra 
mile to help taxpayers, especial-
ly those who’ve done the right 
thing in the past and are facing 
unusual hardships.”

Taxpayers who lost a job, rely 
solely on Social Security or wel-
fare, or who face “devastating ill-
ness or significant medical bills” 
may be able to have collection 
actions suspended.

For those facing financial 
hardship, missing a payment on 
an installment agreement with 
the IRS won’t necessarily result 
in suspension of the agreement. 
Officials said people should call 
the IRS to discuss their situation.

Don’t forget, tax experts say, 
that unemployment insurance 
benefits are taxable as income. If 
you didn’t opt to have federal or 
state income tax withheld or file 
estimated taxes, you could find 
yourself with a tax bill that you 
cannot pay.

“However, the expenses that 
you incur to find a job are de-

ductible to the extent that you 
can itemize,” provided you are 
not looking for a job for the first 
time, said Bob Meighan, the 
vice president of the Consumer 
Tax Group, a part of Intuit Inc., 
which publishes the tax-prepa-
ration software TurboTax.

People struggling financially 
also could find themselves with 
a bigger tax bill if they with-
drew money from an Individual 
Retirement Account or 401(k) 
and did not have taxes with-
held. There also is a 10 percent 

penalty if you are younger 59 
1/2 years old, with a few excep-
tions. In addition, the amount 
you withdraw is considered in-
come and is taxed. Depending 
on the amount withdrawn, it 
could push you into a higher tax 
bracket.

Advice for those who owe 
For people who find they don’t 

have the money to pay their tax 
bills, experts have this advice:

•Pay as much as you can when 
you file your taxes.

•Consider asking the IRS for 
an installment agreement to pay 
over time. There is an applica-
tion online.

•Look for other sources of 
payment, including putting the 
bill on a credit card. However, 
beware of the interest that the 
credit-card company charges — 
it could be higher than the one 
charged by the IRS.

•Some 401(k) plans allow 
hardship withdrawals to pay tax-
es. However, these distributions 
are taxable and may be subject 
to penalty.

•Ask the IRS for a short-term 
hardship extension, using Form 
1127. However, the installment 
payment or other extension op-
tions usually are easier to obtain.

Even in hard times, don’t ignore the IRS
Lake of the Ozarks Business Journal February, 2009 Page 5

302-1404

Surprise your loved one 
with a Gift Box of luxurious 
Cake Truffles or Delicious 

Cupcakes designed for you!

Let them 
taste your 
love this 

Valentines 
Day!
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SALLEE LAW FIRM

General CommerCial litiGation 
ConstruCtion litiGation

meChaniC’s and materialmens’s liens

Frank F. sallee

Post Office Box 1023
Camdenton, Missouri 65020

(573) 346-7430
Camdenton Hours

By Appointment Only

4739 Belleview, Suite 304
Kansas City, Missouri 64112

(816) 753-1500

Fax (816) 753-1686
Mail@SalleeLawFirm.com

SERVING THE LAKE AREA

Christmas 2008 and 
New Year’s 2009 
Babies born at LRHS

Colton Morgan Aull, son of Jonathan “Morgan” and Megan Tyne Aull 
of Eldon, Mo., is Lake Regional Health System’s 2009 New year’s baby. 
Colton was born at 6:43 a.m. Jan. 1. He weighed seven pounds and was 
19 inches long. 
Colton’s paternal grandparents are Bob and Kate Tietmeyer of Lake 
Ozark, Mo., and his maternal grandparents are Todd and Michele Glaze 
of Eldon, Mo. He joins siblings Rayanna Ashlee Aull, 7, and Lillian Kimber 
Aull, 15 months. 
As the New year’s baby, Colton received a $100 savings bond donated 
by Central Bank of Lake of the Ozarks, a portable play yard donated by 
Lake Regional Health System, a Similac gift basket from Abbott Nutrition 
and two gift bags of assorted baby items from a local United Methodist 
Church.

Hailey Michelle Kelley, daughter of Bill and Jessica Kelley of Camdenton, 
Mo., is Lake Regional Health System’s 2008 Christmas Baby. Hailey was 
born at 11:10 p.m. Dec. 26. She weighed six pounds, 10 ounces and was 
20 1/2 inches long. Her mother Jessica is a licensed practical nurse at 
Lake Regional Hospital. 
Hailey’s paternal grandparents are Bill and Reva Kelley of Sullivan, Mo. 
Her maternal grandparents are Sam Ervin of Kansas City, Mo., and Lori 
and Charlie Maguire of Camdenton, Mo.  
As the Christmas Baby, Hailey received a $100 savings bond donated by 
Central Bank of Lake of the Ozarks, a portable play yard donated by Lake 
Regional Health System, a large felt stocking made by members of the 
Lake Regional Hospital Auxiliary and a hand-crocheted afghan.  

premierbank.com
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Mike and Frank Christensen

mikechristensen@charterinternet.com • frankc@remax.net  • WWW.FRANKCHRISTENSEN.COM
WATERFRONT ESTATE

www.frankchristensen.com/ZK3048963

“One of  a Kind Lake Estate” 
Outstanding 800’ of  WF on a 
point in a cove location! No oth-
er house quite like it. An estate 
setting with security gate and 
privacy. Features include large 
patios, pool, 3 kitchens, court-
yard, fountains, landscaped yard, 
6-car garage, guest house & 2 
slip cruiser dock all on 2.9 acres. 
MLS# 3048963 $2,490,900.

COMMERCIAL
www.frankchristensen.com/ZK3046570

Great Commercial Lot.  Zoned C-1 and full 
curb-cut access granted by MODOT.
MLS# 3046570 $499,000

www.frankchristensen.com/ZK3051681

Fabulous End Unit at the Palisades. Known 
for its huge main channel views, this unit comes 
with the entire package. Furniture, 12’x32’ slip, 
hoist, garage, PWC slip and hoist. Everything 
you could possibly want or need, its here! Nicely 
furnished and recently painted. Fresh paint and 
tastefully designed, this unit is a must see! MLS# 
3051681 $274,950

CONDOMINIUM
www.frankchristensen.com/ZK3048675

Seascape Point Condo Extraordinary views from 
the 5th fl oor! Highly desired 3 bedroom/3 bath 
unit fl oor plan with large 14x40 boat slip included. 
This unit has the best upgrades in any unit at Sea-
scape. Get it quick!! MLS# 3048675 $279,900 

COMMERCIAL
www.frankchristensen.com/ZK3013978

6 Acre 
Develop-
ment Parcel 
in the heart 
of  Osage 
Beach. 
Frontage on 
Highway 54 
and 54/29. 
Suited for 

retail outlets, medical park, hotel /motel or ex-
ecutive offi ces. Zoned C-1. A premier property 
adjacent to the Factory Outlet Mall. Call Frank 
for details at 573-280-1030. MLS# 3013978.

Lake of the Ozarks
Each offi ce independently owned and operated.

COMMERCIAL
www.frankchristensen.com/ZK3051345

Foreclosure-- This Waterfront property 
located in Osage Beach is a Quality home in 
Upscale Subdivision with Community pool. 
2700 sq ft., 2 car garage, cove location. Call 

Mike for details.

WATERFRONT RESIDENTIAL
www.frankchristensen.com/ZK3051567

“Waterfront Foreclosure in 
Sunrise Beach.” Charming 
home, updated in 2006, sits 
on a 2 acre lot with 175 feet 
of  lakefront. Cove Location 
with good water. Call today to 
schedule your tour. 
MLS# 2056574 $222,500

CONDOMINIUMRESIDENTIAL
www.frankchristensen.com/ZK3055441

Foreclosure in 
Osage Beach.
Large one level home 
in the heart of  Osage 
Beach on Osage Beach 
Road.  This 2400 Sq. ft 
home has 3 bedrooms, 
2.5 baths, a two car 
garage, and two living 
areas.  The upgraded 
kitchen and huge mas-
ter suite set this home 
apart from anything 
else in this price range. 

Priced below value at $202,500. Call today for details. MLS # 3055441

COMMERCIAL
www.frankchristensen.com/ZK3052415

Offi ce Building For Sale! Excellent retail or 
commercial facility in an established shopping 
center. High traffi c count on N Hwy 5. 3,000 sq.ft. 
plus 3,000 unfi nished. Property is zoned C-2. Unit 
is owned fee simple, and is a condo style owner-
ship with 50 feet of  highway frontage and com-
mon parking area. MLS# 3052415 $299,000

Will Look at All Offers!

Best Location!

PRICE REDUCED!

573-302-2301

UNDER CONTRACT!

COMING SOON!

Will Consider Offers!



by Nancy Hogland
On the last day of this 

month, several hundred 
seemingly normal people will 
don strange garb, then race 
down the launch ramp at 
Public Beach No. 2 and plunge 

themselves into the frigid wa-
ters of Lake of the Ozarks.

It’s all part of the 14th An-
nual Lake of the Ozarks Po-
lar Bear Plunge, designed 
to raise money for Special 
Olympics Missouri (SOMO). 

Last month, the city of Osage 
Beach, who plays host to the 
yearly event, was recognized 
as the 2008 Award of Excel-
lence recipient for raising 
more than $1 million. This is 
the highest award of Special 

Olympics Missouri, presented 
by the board of directors to 
an organization or business 
for their years of dedication, 
financial contribution and 
partnership.

“Osage Beach’s Polar Bear 
Plunge is the ‘granddaddy of 

all plunges,’” said Corp. Pete 
Leyva, who has helped coor-
dinate the Plunges since sign-
ing on with the Osage Beach 
Department of Public Safety 
in 1999. “We were the first law 
enforcement agency in the 
state of Missouri to host such 
an event. There are now 12 
such events across the state 
but, believe it or not, we raise 
more for Special Olympics 
than any other agency – even 
St. Louis or Kansas City.”

According to a press release 
from SOMO, the Lake area 
event has become a model for 
other communities to emu-
late beginning with St. Louis, 
who began hosting such an 
event in 2004. Kansas City 
came on board in 2005 and in 
2006 five other communities 
began hosting plunges. Last 
year more than $500,000 was 
raised at 12 different events 
– more than $150,000 came 
from the Lake area. 

Leyva credits the success to 
the huge backing of the com-
munity. In the past 14 years, 
more than 5,000 people have 
participated in the event, 
which requires plungers and 
“strutters” to raise a minimum 
of $50. 

“We have so many plungers 
that we have to run 20 or 30 
heats with 20 plungers at a time. 
Last year we had more than 500 
plungers and we expect to ex-
ceed that number this year,” he 
said, adding that the majority 
raise much more than the min-

imum amount required. “Some 
people raise thousands. In ad-
dition, last year we expanded 
the event to include ‘Super 
Plungers,’ people who pledge 
to plunge every hour on the 
hour for 24 hours preceding the 
event and those people have to 
raise $5,000 each to participate. 
Unbelievably, we already have 
nine signed on to do that!”

Those “Super Plungers” are 
housed on a houseboat pro-
vided by Forever Resorts and 
“treated like kings,” according 
to Leyva. “They’re also hon-
ored by being the first group of 
plungers to participate in Sat-
urday’s event.”

And if plunging into the frig-
id February waters of Lake of 
the Ozarks isn’t crazy enough, 
most participants do it in cos-
tume. Several years ago, the 
Plunge was expanded to in-
clude a contest, which offers 
prizes for the most unique get-
up.  Last year’s competition was 
won by Woody’s Sports Bar, 
whose group came decked out 
as Vikings.

“You would have to see it 
to believe it,” Leyva laughed. 
“People put so much time and 
energy into coming up with 

continues
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Polar Bears get ready to plunge Feb. 28

The wild and wacky costumes at the 2008 plunge.



these crazy outfits! We’ve seen 
everything from cowboys and 
Indians to pieces of fruit. It’s 
wild!”

The contest is judged by a 
“celebrity.” Last year, Shaun 
Hill, quarterback for the San 
Francisco 49ers, who has a 
vacation home at the Lake, 
picked his favorite. Leyva 
said this year he’s hoping a 
Kansas City Chiefs player will 
agree to fill the position.

This year’s plunge, open to 
anyone 10 and older, is set for 
Saturday, Feb. 28. The parade 
of costumes begins at 2 p.m. 
Plunges start at 2:30.

Prizes will be awarded 
to top individual and team 
fundraisers and the coveted 

Golden Plunger Award will 
be given to the Polar Bear 
judged as having the best 
costume.

Fundraising incentives 
are:

$300 Level: Fleece hat and 
gloves set or 32oz. Thermos 

or beach towel with Plunge 
logo

$500 Level: Lake area hotel 
stay

$650 Level: Lake area hotel 
stay and golf certificate

$1000 Level: Hockey jer-
sey or Swiss Army computer 
backpack or Columbia jacket

The top individual fund-
raiser will win a three-day 
off-season houseboat vaca-
tion donated by Forever Re-
sorts, Lake of the Ozarks State 
Parks Marina. Prizes will also 
be awarded for top fundrais-
ing school, top fundraising 
group and largest group. 

Prizes for best costumes 
also will be awarded to the 
top three places in law en-

forcement, team, school and 
individual categories.

The Second Annual Su-
per Plunge will begin at 3:30 
p.m. Friday, Feb. 27.  How-
ever, participation is limited 
so contact Susan Stegeman 
immediately at 800-846-2682 

or email her at stegeman@
somo.org to reserve a spot. 
She is also the person to con-
tact for more information on 
the Polar Bear Plunge. A post-
plunge party will be held at 
Tan-Tar-A Resort on KK for 
all participants and guests.

Plunge participants can 
register online at www.somo.
org or at Osage Beach City 
Hall. 

For information about 

Special Olympics Missouri or 
the 2008 Annual Award recip-
ients, contact Mandi Mueller 
at 1-800-846-2682 or email 
her at mueller@somo.org. 
Special Olympics Missouri 
is a year-round program of 
sports training and athletic 
competition for children and 
adults with mental disabili-
ties. More than 15,000 ath-
letes participate in 19 Olym-
pic-type sports throughout 

the state.
Support for the Plunge is 

provided by the Department 
of Natural Resources Mis-
souri State Parks, Missouri 
State Water Patrol, Osage 
Beach City Ambulance Ser-
vice, Osage Beach Public 
Works, the Lake of the Ozarks 
State Parks Marina, the U.S. 
Marine Corps and the Mid 
County and Lake Ozark Fire 
Protection Districts.
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of Service
at the Lake!

Lake Rd. 54-56 to Dude Ranch Rd.
19MM Past Grand Glaize Bridge

Osage Beach, MO

573-348-4700

3545 Highway 54  Osage Beach

573-348-3888

Come and Browse Inside 
Our Spacious New Indoor 

Showroom!

Our New Highway 54
Location is Now Open!

The wild and wacky costumes at the 2008 plunge.

Plungers ‘freezin for a reason’ while spectators and safety crew look on.

Polar Bears get ready to plunge Feb. 28
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en, heed this 
w a r n i n g : 

February 14 is not a day to take 
lightly. If you have a wife, a fian-
cé, or a girlfriend you had better 
not forget it. The woman in your 
life isn’t forgetting it, but don’t 
expect her to throw any hints. 
She’s testing you. 

Gentlemen, let me remind 
you that February 14, 2009, is 
more than the date of the Miz-
zou Tigers / Nebraska Corn-
huskers basketball game at 
Columbia. It is more than the 
day of the Camping World 300 
at the Daytona International 
Speedway. It’s even more than 
the last Saturday of squirrel 
and rabbit hunting season in 
Missouri. It’s Valentine’s Day, 
and you’d better get out there 
and buy that card, that candy, 
or those flowers — or they’ll be 
the devil to pay.

So, gents, how did we get 
into this mess? Who was this 
guy, Valentine, anyway? And 
how come we’ve got to buy stuff 
with red hearts all over it? It’s a 
long story. It began with revel-
ers running naked through the 
streets or Rome.

It seems that back in very 
ancient Roman times there 
was a holiday known as Luper-
calia. This holiday took place 
over three days in mid Febru-
ary. The festival time was sup-
posed to ward off evil spirits 
and cleanse the city, thereby 
making it a more healthy and 
fertile place. Amongst the ac-
tivities, according to Plutarch, 
certain “noble youths,” with-
out apparel, would run up and 
down the city streets for “sport 
and laughter.” The chronicler 
fails to say who was laughing at 
whom. In any case, these sport-
ing young men carried only a 
“shaggy thong.” This they used 
to strike people on the hand 
that they passed along their 
jaunt. Supposedly, many wom-
en would place themselves 
in conspicuous places along 
the way so that they would be 
smacked by these thongs. This 
was believed to aid in fertility. 
The festival of Lupercalia con-
tinued each year until 496 A.D. 
when Pope Gelasius I abol-
ished it.

By that date, the Roman 
Catholic Church had a substi-
tute holiday in mind. There had 
been at least two different mar-
tyrs in the early Church named 
Valentine. One of them, a priest, 
is said to have been executed 
because he secretly had been 
marrying young couples so that 
the husband could avoid mili-
tary service. The Roman army 
did not accept married men on 
the grounds that they did not 
make good fighters. While im-
prisoned, young couples would 
visit the priest and leave him 
farewell notes — regarded by 
some as the first “valentines.” 

Another Roman named Val-
entine, a priest or possibly a 
bishop, was persecuted for his 
religious beliefs and also sen-
tenced to death. While in prison 
he is said to have healed the jail-
er’s daughter, who was blind. Af-
ter the miraculous healing, the 
holy man sent messages 
of love, encouragement, 
and faith to the girl, 
signing them “from 
your Valentine.”

With these 
traditions 
in mind, 

and with 
the intent of 
Christianizing a former 
pagan holiday, the Church de-
clared February 14 to be the 
feast of St. Valentine. Exactly 
which Valentine was being hon-
ored was unclear, and that un-
certainly was further obscured 
during the Middle Ages when a 
popular book of legends blurred 
the distinction between the two. 
Nevertheless, St. Valentine’s Day 
came to be linked to the tradi-
tion of sending notes to one’s 
romantic interest.

One thing gradually led to 
another. In 1400, a court was es-
tablished in Paris to adjudicate 
cases involving love contracts 
and betrayals. Appropriately, 
the court was founded on St. 
Valentine’s Day. A valentine 
poem, the earliest known exam-

ple of the genre, survives from 
the year 1415. And Valentine’s 
Day, as well as the term “to be 
your Valentine” is mentioned in 
Hamlet, from the year 1601.

The practice of sending val-
entine cards was well estab-
lished in England and America 
by the mid-nineteenth century. 
Handwritten notes soon were 
replaced by mass-produced 
printed cards with romantic im-
ages and flowery prose. What 
child of more recent times can-
not recall exchanging cards and 
small gifts at school on February 
14 — to the everlasting embar-
rassment of the boys and the 
blushing reticence of the girls? 
The Greeting Card Associa-
tion of the United 
States now 
estimates 
t h a t 
o v e r 

o n e 
billion valentine cards are sent 
annually worldwide, making it 
second only to Christmas cards.

One final change in the cel-
ebration of St. Valentine’s Day 
took place in 1969. In that year 
the Roman Catholic Church re-
moved the feast day from the 
calendar of saints. This was 
done because of the paucity of 
information about the saint. 
The feast of two other saints, 
Cyril and Methodius, whose 
lives are better documented, 
are now celebrated on Febru-
ary 14. Though the date had 
been widely observed in the 
secular sense before 1969, this 
change opened the door to out-
and-out commercialization. 
The day was now simply called 

Valentine’s Day.
So how big a day is it? If you’re 

romantically involved, just ig-
nore it and you’ll find out. Be-
sides all those valentine cards, 
it certainly does no harm to the 
floral industry. According to the 
Society of American Florists it is 
the number one holiday for the 
retail sales of flowers. The Soci-
ety has put together some inter-
esting data on Valentine’s Day 
floral sales.

Of all flowers purchased for 
the big day—

84% are fresh cut flowers; 
12% are flowering and green 
houseplants; 4% are outdoor 
bedding and garden plants.

56% are roses; 23% are mixed 
flowers; 10% are car-

nations.

64% of 
roses pur-

chased for Valen-
tine’s Day are red; 11% 

are pink; 10% are mixed 
colors.

65% of Valentine’s Day floral 
purchases are made by men.

84% of Valentine’s Day floral 
purchases by men are for their 
wife or girlfriend; 4% of men’s 
purchases are for their mother.

32% of Valentine’s Day flow-
ers purchased by women are for 
their mother; 24% percent are 
for their husband or boyfriend; 
22% are for themselves; and 
16% are for their daughter(s).

The survey concluded that 
men buy Valentine’s flowers 
mostly for romantic reasons, 
while women give flowers as an 
opportunity to show caring.

Another floral industry poll 
found that giving flowers was 
the best way to make a good 
impression in the early stages 
of romance. (Incidentally, the 
two other most cited ways were 
compliments and punctuality.) 
The floral industry advises men 

to consult with a florist to deter-
mine what type of flower to buy. 
It seems that different flowers 
have different meanings — a 
subtlety that appears to escape 
most fellows. Men, for example, 
lean toward bright, deep colored 
flowers, while women prefer to 
receive soft, pastel beauties.

And that leaves candy. La-
dies, you may wonder why your 
man will present you with both 
flowers and chocolate sweets 
on Valentine’s. The reason is 
simple — he wants you to be 
so overwhelmed by the flowers 
that you’ll share the candy with 
him. Most men prefer chocolate 
candy for themselves on Valen-
tine’s Day. It should come as no 
surprise, then, that a big candy 
company, such as Russell Sto-
ver, devotes fourteen pages of 
its web site to Valentine’s Day 
sweets. And just about every su-
permarket and drug store chain 
will also feature heart-shaped 
boxes of chocolate covered de-
lights. Thirty-five million of 
those red-ribboned boxes are 
expected to be sold this year. In 
all, the National Confectioners 
Association expects this year’s 
Valentine’s Day sales to again 
top $1 billion. In terms of can-
dy sales, Valentine’s Day ranks 
fourth — behind Halloween, 
Easter, and Christmas. 

And remember those little 
pastel-colored hard candies 
shaped like hearts with sayings 
printed on them? They’re called 
conversation hearts and they 
doing quiet well. Eight million 
of them will be produced this 
year. At least ten new sayings 
are printed on them each year. 
Recent sayings include “Yeah 
Right,” “Puppy Love,” and “Call 
Home.”

Locally, the Sugar Loft Cake 
Shoppe says that Valentine’s 
Day is second only to Christmas 
when it comes to sweet surpris-
es. Sugar Loft promises to have 
special selections available for 
the holiday.

And so from fertility festival 
to Christian feast day to sea-
sonal sales event, the day has 
evolved. It helps pay the bills 
for a lot of specialty retailers. 
As commercialization goes, this 
one can be justified. It’s all in 
the name of romance. Just don’t 
go Roman and start running 
through the streets naked.

M
Valentine’s Day

A r t i c l e  b y  Michael Gillespie

It  Al l Sta rt e d 
Wi t h t h e Ro m a n s

64% Of Al l Ro s e s 
Bo u g h t Fo r Th is  

Day Ar e Re d
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Adobe Photoshop CS4 $699
A lot of professionals and se-

rious amateurs know and love 
Adobe Photoshop, and some 
have even used it since the be-
ginning—those folks have seen 
a lot of changes over the years. 
The move from CS3 to CS4 is no 
exception. Along with the rede-
signed interface, they’ve added 
enough new features to keep 
the upgraders happy. For those 
of us that adapt to version after 
version, learning the new fea-
tures (or not), the changes this 
time may take a bit of getting 
used to, but are well worth it.

Of course the redesign is 
the big news, along with new 
graphics card support and a 
64-bit version. The streamlined 
navigation, tool palettes and 
task bar offerings solidify Pho-
toshop firmly as one of the CS4 
suite of programs, with looks 
and feel identical to the others. 

I must admit I do miss the 
interface-based nuances each 
program had in previous ver-
sions—but with CS4 you no 
longer have to wonder where 
a command is in a given pro-
gram, or where to find a palette. 

They’re right where you left 
them, as you move from appli-
cation to application—which 
has also improved. Inter-appli-
cation cooperation is much im-
proved over the CS3 suite. You 
can move grouped and layered 
elements and easily drag them 
from one program to the next. 
A big time saver, to be sure. 

Adobe Photoshop CS4 now 
wants you to give it a defined 
portion of the available mem-
ory (Mac and dual-platform 
users are used to this). This 
is great for stability, and for 
utilizing all that memory you 
have, even more so now with 
the 64-bit version. Photogra-
phers working with very large 

digital images in raw or RED 
formats can now give the ap-
plication the memory it hun-
gers for. And make no mistake, 
Photoshop has always liked as 
much RAM as you care to give 
it. More memory means fewer 
disk writes, and spinning icons.

For the feature hungry, 
there’s a few new toys—owners 
of discrete graphics cards like 
those from Matrox, Nvidia, ATI, 
etc., can now (provided they 
find appropriate drivers) use 
the GPU in the card to speed 
things up, and make features 
like the new depth-of-field 
even more enjoyable. This lets 
you take different versions of 
the same photo shot at differ-
ent focus points and combine 
them, to make one everything-
is-in-focus frame. You of course 
need to prepare for it, adjusting 
focus in between snaps to set 
this up. Also new is the Adjust-
ments panel, that now has a lot 
of go-to menu entries built-in—
less time going to the menu bar. 
And, they’re now non-destruc-
tive, so you back out of them if 
you like. The GPU acceleration 
also gives you a very cool zoom 

feature that’s fun and handy.  
Of course another fun one is 
the new Content Aware Scaling 
that lets you resize an image 
without changing a major fea-
ture, like people, or a building. 

They have a great example of 
people on the beach, where the 
image is squeezed or expanded 
side-to-size, but leaving the 
folks in the middle the same—
just altering the waves.  There’s 
also improved dodge and burn 
tools, interactive brush re-siz-
ing (time-saver), different clone 
and heal brushes (ick), along 
with altered Hue/Saturation/
Curves interfaces. The clone 
tool, while some may find the 
new action clever, showing you 
what will be placed down as the 
brush itself, I find it distracting 
and difficult.

There are also changes to the 
color selection masking, let-
ting you feather and alter the 
density, which does lend some 
additional control—but except 
in rare instances I’ve always 
found the select by color range 
less than ideal. Images with 
dense, vibrant colors work best.

That’s plenty of new toys to 

awe and amaze even the most 
jaded users—just when you 
think they’ve got everything 
stuffed in there, they add more. 

The new interface, tabbed 
document windows, consis-
tent palettes and 64-bit flavors 
alone make the move up to CS4 
more than worthwhile. Add the 
new features and GPU support 
and you now have a compelling 
reason to make the move to the 
professionals’ standard in im-
age processing.

No more messing around 
with applications that you can 
only make a few changes with. 

The powerhouse Adobe 
Photoshop CS4 (or Extended) 
is more than worth the entry 
price. Low-cost upgrades are 
available to owners of any CS 
version. Slightly more to up-
grade from pre-CS versions, 
Adobe Photoshop Elements, or 
to the Extended version from 
standard versions. A trial ver-
sion is available for download 
to help you decide at www.
adobe.com.

Adobe Photoshop CS4 is also 
available as part of several Ado-
be Suites.

Adobe Photoshop CS4 ships with new enhancements, eye candy
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An extensive collection of 
recipes compiled from Lake 
area residents as well as your fa-
vorite restaurants is now avail-
able through the Kiwanis Club 
of Ozark Coast.

The locally-designed hard-
cover book will be available at 
area bookstores and through 
Kiwanis Club members.  Cop-
ies can also be purchased at 
Wedgewood Antiques on KK, 
Bank Star One on Horseshoe 
Bend (Dave Creel), at the main 
Central Bank on Highway 54 
(Jennifer Hoose) and at U.S. 
Mortgage Group (Katie Harker) 
on Highway 54 east of Chili’s in 
Osage Beach.

The price for the book is 
$14.95.  All net proceeds benefit 
Lake area children. 

The cookbook contains 174 
delicious recipes carefully cat-
egorized into soups and sal-
ads, restaurant specialties, kid 
friendly recipes, grill recipes, 
beverages and snacks, sweets, 
and side dishes.  

According to Kiwanian Con-
nie Clark, who chaired the fund 
raising project, “The cookbook 
also has a handy reference sec-
tion with preparation tips for 
pantry basics, herbs and spices, 
breads, desserts, and fruits.  A 
measurement chart, calorie 

chart and dictionary of cook-
ing terms make the cookbook a 
must for any kitchen!”  

The Kiwanis Club of Ozark 
Coast supports such worthwhile 
local programs as CADV, Camp 
Wonderland, Hope House, Kid’s 
Harbor, Special Olympics, Big 
Brothers Big Sisters, Boy Scouts, 
Girl Scouts, the YMCA, Lake 
Regional Hospital Pediatrics 
Unit, the Burns Recovery Sup-
port Group, various school pro-
grams, five annual educational 
scholarships, and more.  In ad-
dition, the Kiwanis Club has 
provided emergency assistance 
to children and families in need.

For more information, see 
www.ozarkcoastkiwanis.org.

Ozark Coast Kiwanis 
cookbook now available

The Lake Area Chamber of 
Commerce invites you to attend 
the 8th Annual Home & Garden 
Expo, Saturday, February 14 and 
Sunday, February 15, 2009, at 
the Lodge of Four Seasons Ex-
hibit Hall, in Lake Ozark. 

Don’t miss this One-Stop 
Shopping opportunity to not 
only meet the representatives 
face to face and visit with them 
about your specific needs, but 
also to see various exhibits and 
displays of what exactly they 
can do for you and your proper-
ty to enhance your investment.

Exhibitors range from vari-
ous landscaping options and 
choices of upgraded features to 
add to your lawn or garden, to 
specific home enhancement or 
repair services such as flooring, 
heating & cooling, roofing, sid-
ing, windows, plumbing, con-

crete options and sunrooms.
Businesses offering financ-

ing and mortgage services, as 
well as interior decorating and 
enhancements and many oth-
ers will be on hand during this 
FREE two day Expo.

Many of these new product 
lines not only help the environ-
ment, but also pay for them-
selves in what they can save in 
basic utility costs and other on-
going costs of home ownership.  
Free admission and the first 100 
people each day will receive a 
complimentary Washington 
Hawthorne seedling.

For more information about 
the show or exhibitor space 
contact the Lake Area Chamber 
of Commerce at 573/964-1008 
or 800/451-4117 or visit www.
lakeareachamber.com.

Eighth Annual
Home & Garden Expo
February 14-15, 2009
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ers will be on hand during this 
FREE two day Expo.
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going costs of home ownership.  
Free admission and the first 100 
people each day will receive a 
complimentary Washington 
Hawthorne seedling.

For more information about 
the show or exhibitor space 
contact the Lake Area Chamber 
of Commerce at 573/964-1008 
or 800/451-4117 or visit www.
lakeareachamber.com.
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If you are interested in a career with Farmers,
please call Ted LePage at 573-302-0001 or
stop by our Training Center at 3736 Highway
54 in Osage Beach, MO.

          To: My Sweetie 
          From: Snookums 
   

 Lets go to   

  
 
  

 this Valentines Day (Sat. 2/14) 
 They are serving a four course  
 dinner for $49.95 per couple. 

 

 

P.S. Will you make reservations? 

573-317-3560  

Lake Regional Urgent Care, 
a new service from Lake Re-
gional Health System, now is 
open in the Parkway Center 
in Osage Beach. The clinic, 
located across from the hos-
pital at 5816 Highway 54, Suite 
111, is open daily for walk-
in patients. Business hours 
are 10 a.m. to 8 p.m. Monday 
through Saturday and 10 a.m. 
to 4 p.m. Sundays. 

“We are pleased to offer ex-
tended evening and weekend 
hours that will be convenient 
for area residents and visi-
tors,” said Kevin McRoberts, 
Lake Regional’s senior vice 
president of business devel-
opment. 

The clinic is staffed by Ran-
dall C. Barnes, D.O., and Ja-
net Udelhofen, FNP, as well 
as other Lake Regional fam-
ily practice physicians. These 
providers will treat patients 
of all ages with minor injuries 
or illnesses, such as sprains or 
cold and flu symptoms.

Barnes previously oper-
ated Barnes Medical Clinic in 

Lake Ozark, where he resides. 
He also has worked in fam-
ily practice clinics in Eldon 
and Kirksville for more than 
20 years. Barnes is a member 
of the American Osteopathic 
Association and the Missouri 
Association of Osteopathic 
Physicians and Surgeons. He 
also is board certified in fam-
ily practice medicine by the 
American College of Osteo-
pathic Family Physicians. 

Udelhofen has cared for 
acute and chronically ill pa-
tients in the clinic setting 
since earning family nurse 
practitioner certification and 
a master’s degree in nursing 
from Graceland University in 
Lamoni, Iowa, in 2001. Previ-
ously, she received a bach-
elor’s degree in nursing from 
the University of Iowa in Iowa 
City and worked more than 20 
years as a registered nurse in 
various health care settings. 

For more information 
about Lake Regional Urgent 
Care, call 573-302-3200 or visit 
www.lakeregional.com.

Lake Regional urgent care 
now open in Parkway Center
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by Michael Gillespie
I do not know what first at-

tracted me to the discipline of 
history, but I know what keeps 
me in the game. It is the pursuit 
of forgotten or unknown facts. 
For me, history is indeed a mys-
tery, and often I feel like a de-
tective seeking to discover the 
missing pieces of the puzzle. 
The excitement is in the quest, 
for one never knows where the 
chase will lead. This month’s 
column provides two examples 
of what I mean. The first is a 
book; the second a map. Both 
were pleasant discoveries.

An Ethnic History
What group of people is usu-

ally identified with the early 
days of the Ozarks? Well, truth 
be told, most of us think of hill-
billies, or to put it more politely, 
the Scotch-Irish culture. But 
another European group came 
to this area in pioneer days, and 
their presence is still quite evi-
dent. I am referring to the Ger-
mans who came to the vicinity 
of Cole Camp some 150 years 
ago.

Those familiar with Missouri 
history know that what began 
as a small trickle of German 
immigrants in the 1830’s soon 
swelled to a veritable tidal wave 
of settlement. Because of their 
numbers, these Germans tend-
ed to group together and retain 
their cultural identity. Over the 
course of a generation or two, 
they acclimated to the ways 
of their new country, but they 
never forgot the old ways. It is 
not surprising, then, that the 
descendants of those original 
pioneers still practice and take 
pride in their heritage.

The story of their coming, 
and their influence upon the 
area, is well chronicled in a 
book entitled, Hier Snackt Wi 
Plattdütsch: Here We Speak 
Low German. The book is not 
so much the history of a place 
— though it does concentrate 
on the Cole Camp area — as it 
is the story of a community of 
people who settled there. (Inci-
dentally, Low German is a com-
mon dialect of northern Ger-
many and compares to High 
German much in the way that 
American English compares to 
the Queen’s English.)

Here We Speak Low German 
was first published in 1989 by 

the City of Cole Camp and was 
the result of a cooperative ef-
fort of several dedicated people 
who served on the book’s edi-
torial staff. It will not take the 
reader long to discover just 
how much effort went into the 
book. The narrative goes into 
great depth to provide detail on 
where these German folk came 
from, why they left Germany, 
how they came to settle in cen-
tral Missouri, as well as and 
examination of their lifestyle, 
their religion, their schools, 
and their occupations.

Some of the material in the 
350-plus pages of the book sim-
ply cannot be found anywhere 
else. For example, historian 
Robert Owens chronicles the 
Civil War battle of Cole Camp 
to a degree that has not been 
equaled in any other book or 
article. And the several ap-
pendices to the book provide 
wonderful vignettes of the lives 
of these pioneering people, in-
cluding copies of letters back 
home, the story of one family’s 
immigration to the area, Cole 
Camp city ordinances from 
around 1900 (which serve to 
illustrate the nuances of every-
day life back then), a glossary 
of Low German words and pro-
nunciation, and the geographi-
cal origins of many German 
surnames common to this area.

This is a book that ought to 
be required reading for anyone 
professing an interest in local 
history. It can be found in many 
Missouri library systems, and 
should be easy to check out 
through interlibrary loan.

A Treasure Map of  
Information

Old maps of the lake area 
are treasures in their own right. 
They do more than lay out 
the location of highways and 
towns. Sometimes they pro-
vide insight into how we once 
regarded our big lake. For ex-
ample, one of the earliest lake 
maps, from 1932, had compass 
azimuths printed at different 
places on the sheet, much like 
a harbor chart. At that time, 
Lake of the Ozarks was the larg-
est man-made reservoir in the 
world, and the serious boater 
was expected to navigate the 
lake by magnetic bearings, or 
face the mariners’ nightmare 
of getting lost at sea. Uh, make 

that lost at lake.
Among the earliest maps 

of the lake was one published 
in the mid-1930s by the Ozark 
Information and Travel Bureau 
of Kansas City. This company, 
which seemed to be promoting 
both tourism and real estate, 
apparently had the motoring 
public in mind. It not only de-
lineated the roads and towns — 
most of the roads were gravel 
and most of the towns were 
wide spots in the gravel — but 
it also included a running trav-
elogue. Excerpts from the trav-
elogue give a quaint look at the 
area in a simpler time. Some 
examples will illustrate what I 
mean.

According to the narrative, 
Union Electric offered a “bath-
ing pavilion” at the south end 
of Bagnell Dam, along with 
an excursion boat dock. In 
other places the travelogue 
states that there are swimming 
beaches, but a bathing pavilion 
must have been a little fancier. 

There were “two very inter-
esting caves” just at the edge 
of the town of Bagnell. These 
caves don’t show up on modern 
maps. The travelogue advised 
the tourist to “ask Mr. Bow-
lin, who operates Shady Cabin 
Camp, and he will be glad to 
direct you.”

Berry’s Lodge, at mile marker 
21, “is a place you would want 
to stay at least a week. And you 
hunters, here’s a tip — Mr. Ber-
ry specializes in hunting dogs 
and guides so please remem-
ber this when you think of coon 
and fox.”

Green Bay Terrace, on the 
north shore at mile marker 31, 
was described as “a small settle-
ment of its own.” It was located 
on what was then Highway 5, 
but is today the south end of F 
Road. The place featured a fill-
ing station with car accessories, 
a grocery store, and a lunch 
room. “Here is where you wait 
for the ferry to carry you across 
the lake,” said the travelogue. 
At that time neither the Hurri-
cane Deck bridge nor the Nian-
gua bridge were built. To con-
tinue southward to Camdenton 
by auto, motorists had to take 
a thirty minute ferry boat ride. 
The ferry landed on the south 
side of today’s Marina Pier 31. 
The old landing site is still vis-

ible. Look for a narrow road an-
gling up from the shoreline.

More than once the travel-
ogue mentions The Palisades, 
a notable bluff that runs for 
about a mile between mile 
markers 27 and 28 on the east 
side. At the south end of the 
bluff sat the “R. Hilderbrandt 
Resort.” It seems to have been 
a favorite of the travelogue au-
thor. In attempting to convey 
the ambiance of the place, the 
writer succeeded in making it 
sound almost ridiculous: “Truly 
one must see this place to ap-
preciate it, for words can not 
express its description. These 
rustic log cabins — modern — 
are overlooking one of the most 
commanding views of the lake, 
yet on the south side you will 
find a good sloping, safe bath-
ing beach. Everything has been 
built with an artistic touch that 
will appeal to the artist, writer, 
and those who love nature.  
From here you have a view of 
the Island [i.e., today’s Tan-Tar-
A Island]. This Island, out in the 
lake, stands alone. Just east and 
north are the famous Palisades 
— and this view alone is worth 
your trip there.”

This is a most instructive 
paragraph. It bears closer ex-
amination. Notice that the rus-
tic cabins are “modern.” We’re 
talking 1930s modern, which 
can mean: 1.) screened window 
and doors, 2.) indoor toilets, 3.) 
indoor shower, 4.) electricity, 
5.) gas stove, or 6.) gas heat. Any 
of those would have rendered it 
modern. Let your imagination 
run wild. Next comes mention 
of the Island. The island, we are 
happily told, is out in the lake! 
This helpful reminder no doubt 
saved the reader valuable time 
in looking elsewhere for it. But 
the travelogue writer is not fin-
ished with this site. Read on.

“And for your pleasure Mr. 
Hilderbrand has made, with the 
help of nature, a walk of about 
15 minutes up and down the 
walls of the Palisades. This walk 
is numbered from 1 to 10 so 
you may follow and enjoy the 
gorgeous view from this point. 
Rustic rests have been placed 
at convenient points where one 
may stop for a minute and truly 
enjoy nature’s gift to us. On the 
south is an old Indian ceremo-
nial ground — rocks placed in 
3 circles, left there many years 
ago by the Indians who lived 
here in the Ozarks.”

The first rule of good public 
relations writing is that if you 
want to praise a resort, you 
should spell it correctly. The 
resort camp was spelled three 
different ways throughout the 
course of the narrative, and 
none of them were correct. 
Later maps would have it “Hil-
debrand.” Finally there is the 
revelation of an old Indian cer-
emonial ground, complete with 
rock-lined circles. That’s a hard 
one to swallow. How did the 
author know they were left by 
Indians? The Indians had been 
gone for more than 110 years 
by the 1930s. And the area in 
question was inhabited by set-
tlers throughout that time, due 
mainly to nearby Blue Spring. 
Unless the Osage Indians left 
a marker of their own, I’d be 
inclined to think that those 
stones were put there by some-
one else. But who can say for 
sure? And where are they today?

In all, the travelogue takes 
the reader from Versailles to 
Eldon, via Camdenton, and de-
scribes more than a dozen plac-
es to stay or eat along the way. 
It was a dusty, delightful trip 
that many of our parents and 
grandparents would have fond-
ly remembered. And though 
the roads have been paved over 
and most of the stops are long 
gone, it’s still a new adventure 
to me. That’s what I like about 
discovering history.

Historian and
tour guide
Michael
Gillespie is the
author of “Wild
River, Wooden
Boats” and
“Come Hell or
High Water: A
Lively History of

Steamboating”.
He has also penned dozens of maga-
zine articles. Both of his books are
available online at Amazon.com and
Barnes and Noble.com.

LAKE STORIES WITH MICHAEL GILLESPIE
History is where you find it
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NOTHING is tougher than

The Ultimate Home Paint Job
Servicing the Lake area with installers 

that aren’t on Lake Time!
• Won’t Chip, Crack or Peel
• Looks like Fresh Paint
• Endless Colors
• Reduces Energy Cost
• Allow Wood to Breathe
• 25 Year Transferable Warranty
• Waterproofs, Ends Rot
• Bonds Completely
• Resists Mold and Mildew
• Retards Fire and Flames
• Used Internationally Since 1977 

www.rhinoshieldmo.net
877-25RHINO (877-257-4466)

SAVE 25%
$2500

UP TO

For More Information Call 573-302-1113877-25RHINO25% Discount up to $2500! FREE Home Inspection!On jobs of $5,000 or more. Not good with any other discounts or previous contracts - Expires 02/08/2009

25 YEAR WARRANTY!

By Midwestern Coatings, Inc. an 
Authorized Rhino Shield Dealer. 

Permanent Ceramic Coating

BeforeAfter

573-302-1113

NEVER PAINT AGAIN!

Winter Savings RESCUE Plan!

BeforeAfter

BeforeAfter

Call Today for More Information!
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Refunds available to Mis-
souri consumers.

Missouri and 33 other states 
have reached an agreement 
with computer giant Dell Inc. to 
address consumer complaints 
against the company’s promo-
tional and customer service 
practices.

Under the agreement, Dell 
agrees to pay $1.5 million in 
restitution to eligible consum-
ers who file claims postmarked 
by April 13, 2009. Dell will pay 
an additional $1.85 million to 
the states for reimbursement of 
legal costs and other expenses. 
Missouri will receive $75,000 of 
that amount. 

The investigation into Dell’s 
sales practices began after cus-
tomers complained about an 
array of issues, including mis-
leading promotions that prom-
ised better financing terms 
than were actually available.

“Misleading sales practices 
like these are not tolerated in 
Missouri, and I encourage any 
consumers who have experi-
enced these problems to file a 

claim with my office,” Koster 
said. 

Missouri consumers can 
download a Dell claim form 
from Attorney General Koster’s 
Web site, ago.mo.gov or by call-
ing the Consumer Protection 
Hotline at 1-800-392-8222. A 
frequently asked questions 
page is also posted on the Web 
site. 

In addition to paying restitu-
tion to consumers, Dell agrees 
to change its business practices 
to: clearly state in advertise-
ments that most consumers 
will not qualify for the best-
available interest rates; fulfill 
its warranty obligations more 
promptly; provide consumers 
all documentation needed to 
qualify for rebates; and mail re-
bate checks to consumers more 
promptly. 

Inquiries from consumers 
should be directed to consum-
er@ago.mo.gov or 1-800-392-
8222 (from within Missouri) 
or 573-751-3321 (outside Mis-
souri).

2008 Dodge Nitro SXT
$3,000

Up to

in Rebates!Up to
$2,000
Rebate! or $500 or 

0% 
for 60 mo. 2008 Town & Country LTD

Clark Chrysler Dodge
1358 N. Highway 5  •  Camdenton 65020 

5-Star Award Winning Service Department • Monday - Friday 7:30 - 5 pm

800-346-0703 • 573-346-2293

Koster announces Dell 
computer settlement
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MarChem Coated Fabrics 
Inc., manufacturer of marine 
and awning fabrics “TopNotch” 
and “Top Gun,” has changed 
its name to MarChem Cus-
tom Fabrics Incorporated, dba 
MarChem CFI.

The name change is effective 
immediately, and will be refl ect-
ed in the company’s corporate 
and marketing communica-
tions. 

The company changed its 
name in order to better refl ect 
a new focus on creating cus-
tom fabrics for its clients in the 
marine, awning, tent, outdoor 
furniture and safety markets. 
Its standard and custom coat-
ings meet or exceed industry 
specifi cations for commercial, 
industrial and military use, and 
are applied to a variety of natu-
ral and synthetic substrates.

“The name change is a func-
tion of the changing demands 
of the industry,”explains Alan 
Prelutsky, Vice-President of 
Sales and Marketing for DASH 
Multi-Corp. “The coated fabric 
industry, especially for marine 
and tent/awning is trending 

toward more custom fabrics,” 
says Prelutsky. “There’s also a 
secondary benefi t,” adds Pre-
lutsky. “It’s shorter and easier to 
remember.”

The new name will be pro-
moted in a forthcoming ad-
vertising campaign, and in an 
updated website that allows for 
rapid custom fabric requests 
by distributors,OEMs, cut-and-
sew operations, and end-users. 
Existing MarChem CFI prod-
uct offerings of acrylic coated 
texturized polyester will not be 
affected by the name change 
and will remain for sale as is, 
including the product lines 
Top Gun, Topyssey, Odyssey 
III, Softouch,Amerglo, Holiday, 
Aqua-Tite, Marsolv, and ParaSe-
al, as well as the solution-dyed 
Top Notch.

MarChem Custom Fabrics, 
Inc. (MarChem CFI) is a subsid-
iary of DASH Multi-Corp,located 
in Maryland Heights, Missouri. 
DASH Multi-Corp has 10 sub-
sidiaries, including MarChem 
CFI, with annual sales in excess 
of $150,000,000. 

MarChem Coated Fabrics Inc. 
changes name, new focus The annual Christmas for 

Kids benefi t was held at the 
Country Club Hotel and spon-
sored by The Christmas for Kids 
Committee and the Kiwanis 
Club of Ozark Coast. More than 
three hundred local businesses 
offered their sponsorship do-
nations and charitable auction 
items, which raised approxi-
mately $47,000.00. Lake locals 
showed their generosity to Lake 
Area underprivileged children 
by an overwhelming 
attendance of 600+ 
and toy collection of 
over 700.  

The Entertain-
ment was none other 
than the hit group Dr. 
Zhivegas, which kept 
the dance fl oor hot the 
entire evening. 

The benefi t helped 
over 435 children, 
which were each in-
dividually sponsored 
for need by Child Ad-
vocacy, Pathways, 
Division of Family 
Services, MOCA, and 
other reputable orga-
nizations. Each child 
was granted toys from 

their wish list and cash vouch-
ers for use at area thrift stores 
for more personal needs. The 
Kiwanis Club of Ozark Coast, 
which is the Lake Ozark/Osage 
Beach area club, organized and 
distributed the toys and vouch-
ers in addition to organizing the 
silent auction where the funds 
raised are spent locally for child 
assistance year round.

The event also provides assis-
tance to 7 local charities: Hope 

House, CADV, Camp Wonder-
land, Kid’s Harbor, Big Brothers-
Big Sisters, Tri-County YMCA, 
and Lake Regional Pediatrics. 

Next years event is scheduled 
for December 13th. To get in-
volved, call (573)365-2288.

Many Thanks to Area Busi-
nesses for their kind donations 
and extra efforts in making this 
year’s event a success. 

Christmas for Kids Benefi t 2008

Metro Marble & Granite L.L.C. provides a
complete diverse line of natural stone to meet 

both interior and exterior needs.  Metro Marble 
and Granite has the experience, craftmanship, and 

professionalism you need. 

METRO MARBLE & GRANITE

Call Krissy our designer Today!

5211 Highway 54 • Osage Beach
573-552-0140 • 866-543-2610

Bring In
This Ad And 
Receive 10% 

Off!
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Licensed Electrical Contractor  •  Bonded & Insured
Residential • Commercial • Industrial • Voice Data • Home Theater

 PO Box 39396, St. Louis, MO 63139 Cell: (314) 581-4674
 E-mail: Jeff@akamecontracting.com Fax: (314) 832-4930

At the Lake: (573) 216-0107

JEFF MARSHALL

Contracting, Inc.Contracting, Inc.
OSMENT ENTERPRISES

C U S T O M  H O M E S

CARY 
OSMENT

P:  573-964-5150 C:  573-216-0274

F:  573-964-5156

www.osmentconstruct ion.com

R E S I D E N T I A L  &
C O M M E R C I A L 

C O N S T R U C T I O N

This year the Can-Do Chal-
lenge collected an unbelievable 
amount of cans and box food 
items totaling 28,505 items were 
delivered to the LAMB House 
food pantry.  This figure com-
pares to last year’s record collec-
tion of 6,608 items.

In the Church category, 
20,635 items were collected.  
Lake Presbyterian Church was 
the top group for the fourth 
year in a row collecting 2,948. 
2nd Place: Camdenton United 
Methodist [2,914]; 3rd Place: 
St. George Episcopal Church 
Brotherhood of St. Andrew [ 
2,869]; 4th Place: St. Anthony’s 
Church [1,780] and 5th Place: 
Community Christian Church 
[1,745].  Other participants col-
lecting 1,000 cans or more in-

cluded Bible Baptist Church 
[1,651]; First Baptist Church 
[1,513]; New Beginnings Baptist 
Church [1,319]; and Sonlight 
Christian Fellowship [1,052].

The overall winner and win-
ner of the Business/Club cat-
egory was Lake of the Ozarks 
Harley Owners Association with 
4,357 items.  Eight other busi-
nesses or groups turned in an 
additional 1,772 items.

Individuals and families also 
turned in food items on the 
Square collecting an additional 
1,750 items.

Thanks to Bob Reiskamp and 
Tiffany Miller for co-chairing 
this year’s effort.  And a special 
thanks to all of the Camden 
County residents that contrib-
uted food for those in need.

A plaque presentation was recently held at the LAMB House for the top 
five winners of the “Can Do Challenge” church category.    From left 
to right: Alberta Lampe, St. Anthony Church [4th Place]; Laura Sauvage, 
Community Christian Church [5th Place]; Sandy Welsh, Camdenton United 
Methodist Church [2nd Place]; Can-Do Challenge co-chair Bob Reiskamp;  
Kim Layseyre, Lake Presbyterian Church [1st Place]; Can-Do Challenge co-
chair Tiffany Miller; LAMB House Director Pat Woodward; and  3rd Place: 
Frederic Sherman, St. George Episcopal Church.

“Can-Do Challenge” 
winners announced
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Ask your mortgage
professional
The Truth About Interest 
Rates

We have all heard the media say 
we are going to have 4 percent inter-
est rates.  Is this really true?  While 
rates have come down considerably, 
you need to understand the basis on 
which rates are advertised.

Advertised rates are based on 
a “Base” rate which requires the 
borrower to have a minimum credit 
score of 740,  a minimum loan 
amount, and a loan to value at 60 
percent or less.  If you do not exactly 
fit these criteria you simply do not 
qualify for the advertised rate.  So if 
your credit score is 739 you may not 
qualify for the advertised rate.  As the 
loan to value goes up and your credit 
score goes down there are rate ad-
justments that make your rate higher 
than the advertised rate.  So it is not 
uncommon for some people due to 
their personal financial situation to 
pay up to 1 percent or more over the 
base rate.

Without some basic information 
(a complete application) of your 
financial situation it is very difficult 
for a lender to accurately quote you 
an interest rate.  Yes, it is the habit 
of many lenders to quote you a very 
low rate in order to get their phones 
to ring.  Sometimes you qualify for 
the rate quoted and sometimes you 
don’t.  In reality few people actually 
qualify for the advertised rate based 
on their individual financial situation.

Everyone has a different financial 
situation that the lender has to work 
with and sometimes has to work 
around.  Three main factors that all 
mortgage loans are based on are: 
PEOPLE, PROPERTY, and PROGRAM. 
Each one of these factors plays a ma-
jor role in the financing of a home.  
We will discuss each one briefly. 

PEOPLE:  This would include 
credit score, credit history, amount of 
assets, job history, income level, and 
overall ability to repay the loan. 

PROPERTY:  Type of property 
would include mobile, modular, sin-
gle family, duplex, farm, condo, log 
home, earth contact, and lakefront 
homes.   Also a factor is the value of 
the property and the overall condi-
tion of the property.

PROGRAM:  Conventional fi-
nancing with a low loan to value, 
FHA government program with up to 
95 percent to 97 percent financing, 
or a USDA /VA government program 
with up to 100 percent financing. 

The Media and most lenders 
quote you the base rate without tak-
ing into consideration these factors, 

and then when you are further into 
the loan process they will tell you 
simply do not qualify for the adver-
tised rate.  So if your lender quotes 
you a rate without taking a complete 
loan application don’t be surprised if 
your rate is not the advertised rate.

Mortgage planning is part of get-
ting the best interest rate for your in-
dividual financial situation.  Believe it 
or not it is possible to have a higher 
interest rate and a lower monthly 
payment.  The lowest interest rate 
available may be on a 15 year, but 
it does not give you the lowest 
monthly payment. Also if you are in 
a situation where your loan to value 
is greater than 80 percent and your 
loan will require mortgage insurance 
(PMI) your payment will be higher.  
You may want to consider a gov-
ernment loan with a higher interest 
rate and a lower payment because 
it will not have PMI.  Is rate really 
the only thing you need to concern 
yourself with?  Is your monthly pay-
ment important to you?  The terms 
and conditions of the loan program 
can be more important than the in-
terest rate!

Mortgage options are still avail-
able, is your lender offering you 
options?  You need to work with a 
Lender that takes the time to find out 
your personal financial goals.  Your 
mortgage needs meets those goals 
with terms and conditions to help 
you achieve both your short term 
and long term financial goals.  As 
a Certified Mortgage Planning Spe-
cialist I take the time to completely 
qualify someone for their mortgage 
before quoting an interest rate. 

If you have questions please 
email them to andrew@yourmort-
gageresources.com

Call Andrew today at 573-317-
1400.  Mortgage HeadQuarters of 
Missouri, Inc. “Your Mortgage Re-
source”

Listen To “The Mortgage Mar-
ket Update” Weekly Radio Show on 
KRMS 1150AM Every Friday Morning 
at 8:35am.

Andrew Conner is a Certi-
fied Mortgage Planning Specialist. 
CMPS®. Specializing in the areas 
of Mortgage Planning, Credit Repair 
Counseling, Cash Flow Manage-
ment, and Real Estate Equity Man-
agement, utilizing your mortgage 
as a financial instrument to achieve 
your short term and long term finan-
cial goals.  Less than 1% of all Mort-
gage Originators in the USA have this 
credential. 

 COMMERCIAL REAL ESTATE 

  AdamsAtTheLake.com 
573.302.3630RESIDENTIAL SERVICES 

Adams-Commercial.com
View All Our COMMERCIAL & BUSINESS Listings at: 
  

See our ads in the  
classified section... 

Buying
or Selling?

One
Call...that’s all. 573.374.2100

573.302.3630

Furniture
Pictures
Lamps
Mirrors
Accessories
Floorcoverings
Window Treatments
Wallpapers
Design Services

Open Mon. - Fri. 9:00 a.m. - 5:00 p.m.
Sat. 10:00 a.m. - 5:00 p.m.

3/10 Mile from Highway 54-42 Jct. 
On Highway 42 - Osage Beach

(573) 348-4444

Furniture
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Lamps
Mirrors
Accessories
Floorcoverings
Window Treatments
Wallpapers
Design Services
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TECHNOLOGY AND LIFESTYLE Gadgets and Gizmos for
the Geek in All of Us

The Lenovo Thinkpad W700ds’ unique dual-screen setup is achieved by con-
cealing a 10.6” slide-out screen behind the primary 17” display. Now weighing 
in at an impressive 11 pounds, this “laptop” might not be so good for your lap. 
Since it can be configured with up to an Intel Core2 Quad Extreme processor at 
2.53GHz and a discrete NVIDIA graphics card (Quadro FX 3700, 1GB), it’s bound 
to generate some heat. The powerhouse laptop can also be outfitted with twin 
320GB drives in a RAID configuration. Now that’s pure computing bliss—and it’s 
portable—sort of. How much, you ask? $5,195 as configured with 4GB internal 
memory. The base configuration is as low as $3,069. www.lenovo.com.

The new DIR-685 wireless 802.11N 
router is equipped with a 3.2” LCD col-
or screen that can show files from the 
expansion port inside, accommodating 
a 2.5” laptop hard drive. You could the-
oretically put up to 500GB of storage 
inside the router for use with its includ-
ed NAS (Network Attached Storage) 
feature. Hard drives are about $100 for 
500 GB now, but prices on drives are 
dropping rapidly. How much does this 
one cost? Unknown, and no estimated 
shipping date either. Since it combines 
an “N” router (usually $75 or so) and 
an NAS storage device, expect this one 
to retail north of $150 with the color 
picture frame. www.dlink.com.

D-Link DIR-865

Thinkpad Dual Screen W700DS
Apple’s offering from MacWorld ’09 is a new 17” version of its unibody alumi-

num MacPro line, with a screen now available in a matt finish for an extra $50. The 
1920x1080 display has muscle provided by two NVIDIA discrete graphics cards, 
the 9600M and the 9700M GT—both built in. The new 17” Macbook Pro weighs 
in at just 6.6 pounds and is less than an inch thick. The whole things is super-
charged by an Intel Core2 Duo at 2.93GHz. And, because OS X is 64-bit (operating 
system), internal memory can be expanded to 8 GB from the stock 4 GB built-in. As 
configured, $4,299. Base model starts at $2,799. The difference is the expensive 
4GB DDR3 memory modules at $600 each. www.apple.com.

Apple’s MacBook Pro 17” laptop

Show your support for Camdenton R-III or School of the Osage by opening a new checking
account or enhancing your current account with Laker or Osage Indian Checking!  Choose from 

a variety of check designs, receive a customized checkbook cover and debit card! 

Show your school pride 
by stopping by one of our 

convenient locations today to 
open a new Osage or Laker 

Checking account! 

Laker Checking and Osage Indian Checking Now Available! 

Camdenton      (573) 346-3311 
Sunrise Beach  (573) 374-9500

Osage Beach (573) 348-3171
Lake Ozark (573) 365-4212

Camdenton 54 Branch   (573) 317-9317

www.fnb-lakeozarks.com 
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num MacPro line, with a screen now available in a matt finish for an extra $50. The 
1920x1080 display has muscle provided by two NVIDIA discrete graphics cards, 
the 9600M and the 9700M GT—both built in. The new 17” Macbook Pro weighs 
in at just 6.6 pounds and is less than an inch thick. The whole things is super-
charged by an Intel Core2 Duo at 2.93GHz. And, because OS X is 64-bit (operating 
system), internal memory can be expanded to 8 GB from the stock 4 GB built-in. As 
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Apple’s MacBook Pro 17” laptop
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The CADV (Citizen’s Against 
Domestic Violence), will hold 
their first-ever Chili Cookoff for 
Charity, on March 7th. Admis-
sion for the public will be $10 
per person to benefit the char-
ity. The event will take place at 
the Elk’s Lodge on Highway 54 
in Osage Beach, from 11:00 a.m. 
to 5 p.m.

In addition to the chili sam-
pling, there will be music pro-
vided, a cash bar and door 
prizes awarded to attendees. 
Chili chefs who donate the $50 
to compete will vie for prizes 
including $500 for the Grand 
Prize, $250 for the Second Place 
award and $100 for the team 
that comes in third. Additional 
prozes will be awarded for the 
“People’s Choice” chili and the 
“Best Team Theme”.

Anyone can form a team with 
from 1-6 people, with an entry 
deadline of March 2, 2008. Only 
15 teams will be accepted, on 
a first-come basis. Teams can 
setup for the event beginning at 

9:00 a.m., and must be ready for 
the public by 11 a.m. No cooking 
facilities will be available at the 
venue, although electricity will 
be provided for warming plates, 
etc. Each team will be provided 
with a table, along with spoons, 
cups, napkins and crackers for 
the public. Teams are required 
to provide at least 4 gallons of 
chili, with an additional quart 
for judging. Judging will take 
place at 3 p.m., and prizes an-

nounced and presented at 4:30 
p.m. Entries will be judged 
based on appearance, aroma 
and taste. No beverages can be 
brought into the Elks Lodge, 
participants and the public are 
reminded there will be a cash 
bar open.

More information on enter-
ing the event is available from 
the CADV by calling 573-346-
9630.

The best Chili for Charity

1-800-895-4430
701 Vandiver Dr. Ste 101

Columbia, MO 65202
www.MissouriLandAndHome.com

Employment Opportunity
The Number One ranked United Country Office in the nation is seeking candidates with interest in listing 
and selling real estate.  Excellent earning potential for professionals wanting to live and work in the lake 

area.  Call Kurt Hollenberg of United Country - Missouri Land & Home.

#16008 ROCKY MOUNT: 100 ft 
deep water lot in Lick Branch 

Cove at the 5MM at Lake of the 
Ozarks. Completely renovated 

mobile home, 3 tier decks, 2 well 
dock, with large 32 ft slips. Call 

Jose Cruz 314-803-1104    

Beautiful Views & Excellent Location!!!!!!

REDUCED TO $138,500

#15036-15038 ELDON:  3 tracts 
available from 15-27 ac m/l.  Great 
building sites for ranch/farm style 
living.  Horse trails throughout 
property and use of indoor/ 
outdoor arena for yearly fee.   Call 
Chad Hager 573-489-5974    

Exquisite Equestrian Estate 

Ever had a slice of authentic 
New York pizza? A slice that’s 
so big that you have to fold it 
in half to contain its delicious 
contents? If not, that day could 
come sooner than expected 
with Figaro’s Pizza newest menu 
offering – NY Style Pizza.

According to Dave Schy, a re-
nowned chef and Figaro’s direc-
tor of new concepts and prod-
uct development, company 
officials spent nearly a year try-
ing to create the pizza they had 
in mind but feel their final prod-
uct is a true homage to the New 
York-style pizza loved by people 
the world over.

“Every region of the coun-
try has its own signature pizza 
and we wanted to introduce Fi-
garo’s customers to one of these 
unique tastes,” said Schy. “The 
pieces are larger than average 
– one-sixth of a pie – and are 

drizzled with extra virgin olive 
oil and sprinkled with oregano, 
Italian seasoning and Parme-
san-Romano cheese to give 
some spice and kick. Though 
the NY Style Pizza is totally dif-
ferent than anything else on the 
Figaro’s menu, test audiences 
have responded quite positive-
ly; in fact, we had one individual 
drive over 40 miles to sample it 
and said it was well worth the 
trip!”

Founded in 1981, Salem, Or-
egon-based Figaro’s Pizza has 
been recognized as “the best 
pizza you can have at home.” 
Pizzas can be baked in the res-
taurant or taken home in oven-
ready baking trays for home 
baking. Pizza is also sold by the 
slice in some stores. Figaro’s 
Pizza and Subs is located in the 
Plaza at Grand Glaize, Osage 
Beach.

Figaro’s Pizza launches 
new NY Style Pizza

Michael Kenagy, IOM, Ex-
ecutive Director, of the Lake of 
the Ozarks West Chamber of 
Commerce, has graduated from 
Institute for Organization Man-
agement (Institute), a four-year 
nonprofit leadership training 
program held January 4-8, 2009 
at the University of Arizona in 
Tucson, Arizona.  

The industry leader in non-
profit education, the U.S. 
Chamber’s Institute is a four-
year program held at five sites 
each year—one in the winter 
and four in the summer. Most 
participants attend the one-
week sessions at the same site 
each year, building valuable 
relationships with others in the 
industry and creating a network 
of idea sharing. Through a com-
bination of required courses 
and electives, students not only 
enhance their own organiza-
tional management skills but 
add new fuel to their organiza-
tions, making them run more 
efficiently and effectively. Insti-
tute students also earn points 
toward the Certified Chamber 
Executive (CCE) or Certified As-
sociation Executive (CAE) des-
ignations.

Graduates of Institute receive 
the IOM recognition, signify-
ing completion of 96 hours of 
course instruction in associa-
tion, chamber, and nonprofit 

management. “IOM graduates 
are recognized across the coun-
try as leaders in their commu-
nities,” said Raymond P. Towle, 
IOM, CAE, vice president of 
Institute for Organization Man-
agement, U.S. Chamber of 
Commerce.

“These individuals have 
the knowledge, skills, and 
dedication to achieve profes-
sional and organizational suc-
cess in the dynamic associa-
tion and chamber industries.”  
IOM graduates will reunite 
March 25–27, 2009, in Chicago, 
Illinois, for the third annual In-
vested Leaders Institute. This 
executive-level program of the 
U.S. Chamber is geared for 
professionals with their IOM or 
their CAE or CCE nonprofit in-
dustry certifications. 

For more information, con-
tact Institute for Organization 
Management at U.S. Chamber 
headquarters at 202-463-5570 
or write to 1615 H Street, NW, 
Washington, DC 20062-2000. To 
learn more about Institute’s cur-
riculum, locations, and dates, 
please visit www.uschamber.com/
institute. 

The U.S. Chamber of Com-
merce is the world’s largest 
business federation represent-
ing more than three million 
businesses and organizations of 
every size, sector, and region. 

Kenagy graduates IOM
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BAGNELL BRANCH RAILROAD 
LOCOMOTIVE

Steamboats were the first 
means of mass transportation 
and commerce in Missouri but 
by early in the 20th century, the 
railroad industry had virtually 
wiped out the steamboat indus-
try because trains could reach 
places steamboats could not go. 
Trains were also safer, faster, 
more dependable, more eco-
nomical, and could haul larger, 
heavier loads of freight. Yet, by 
the last half of the 20th century, 
trains had passed their zenith 
and were being replaced by the 
trucking industry traveling on a 
greatly improved and expanded 
highway system in Missouri. 

People in and near the Osage 
River valley began calling for 
rail transportation by the 1880s 
to end their isolation from mar-
kets difficult or impossible to 
reach by steamboat. Between 
1881 and 1883 the Missouri Pa-
cific Railroad built a spur line 
from Jefferson City to Bagnell. 
Originally called the Jefferson 
City, Lebanon and Southwest-
ern Railroad, it eventually be-
came known as the Bagnell 

Branch Railroad and its pur-
pose was to create a railroad tie 
shipping industry at that point 
on the Osage. The industry 
would soon transform the little 
hamlet of Bagnell into the “Tie 
Shipping Capitol of the World.”

But this railroad was un-
available to the people in the 
rest of the river valley. It did not 
pass through their communi-
ties. Thus it was that people 
rejoiced in 1903-1904 when the 
Rock Island Railroad was built 
through Eldon, Barnett, Stover, 
and on westward.  The towns 

south of the Osage, like Linn 
Creek, Climax Springs and later 
Camdenton, were destined nev-
er to get rail service.

The real photo by an un-
known photographer that ac-
companies this article shows 
an 0-4-0 industrial saddle tank 
locomotive, built by Baldwin in 
1926, pulling out of Bagnell on 
the Bagnell Branch Railroad, 
circa 1928-1931. It hauled mate-
rial used in the construction of 
Bagnell Dam and was owned 
and operated by Union Electric 
Light & Power Company of St. 

Louis.  
Rail lines and trains no lon-

ger run anywhere in the vicin-
ity of Lake of the Ozarks and 
are not likely to return any time 
soon, but the engine of the loco-
motive shown here can be seen 
to this day preserved in the col-
lection of the National Museum 
of Transport in St. Louis, MO.   

This vintage postcard is from 
the collection of H. Dwight Weav-
er. The photographer and pub-
lisher are unknown. Weaver is 
the author of three books on the 
history of the Lake of the Ozarks. 

“History & Geography of Lake 
of the Ozarks, Volume One,” his 
newest book, is available from 
Stone Crest Book & Toy in Osage 
Beach, or by mail. For infor-
mation, contact the author at 
dweaver@socket.net.

Or call him at 573-365-1171. 
Other books by Dwight Weaver 
are available online at lake-
oftheozarksbooks.com.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver
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The Vandervort
Report
What’s in store for the economy this year?

That seems to be the million dollar question on every business owner’s 
mind in the country right now, and the lake area business owners aren’t any 
different. I believe that we are either at, or very near the bottom of the reces-
sion right now; and in terms of opportunity and growth potential, there is no 
better place to be. The big question is, how long will we stay at the bottom, 
and how rapidly will the recovery begin. 

For the fortunate business owners that have weathered the economic 
tsunami we have just been thru, and still have the strength to stay afloat 
until the recovery gets well underway, prosperity in the coming years is likely 
a foregone conclusion. More opportunity exists just after a recession, than 
at any time when the economy is stably moving along. The strong that have 
survived, find much of the competition they had when times were good, 
have gone by the wayside, which gives new opportunities for increased mar-
ket share, and a talented labor pool ready to get back to work.

Bad times also force strong business to make the hard decisions they 
probably should have been making all along. Good times tend to make 
companies complacent; and hard times tend to give companies a reality 
check. What it really takes to keep a company afloat in a down economy, is 
the same practices a company should be practicing in a strong economy, but 
often over look; payroll, advertising, inventory controls, cost of goods sold, 
customer service, and debt service, are all very important elements of every 
business that often don’t get paid enough attention while companies are 
profitable, but you can bet the minute things aren’t so good, those things 
get looked at very closely.

The end result for the strong companies that survive a down economy 
is a leaner and meaner organization with an increased market share and 
a better work force. To make matters even more favorable, the economy is 
inevitably on its way back up, interest rates are usually down, good people 
are looking for work, the competition has been thinned out, and the gov-
ernment is likely pumping recovery funds back into the economy. All perfect 
conditions for prosperity.

No doubt we have experienced the worst economic conditions in most 
of our lifetimes, and there is certainly no guarantee that we have reached 
the bottom of the abyss; but as February passes, and March brings a much 
awaited spring and the early signs of a new season for all of us here at the 
lake; I am filled with optimism. Fuel hasn’t been this low in many years, 
interest rates are at an all time low, lending seems to be loosening up, and 
there are signs that the economic stimulus package may be starting to have 
an effect. As soon as new home construction starts to make a noticeable 
improvement, we will know that the worse has passed, as historically the 
building industry has always led the American economy out of a recession.  

The recession of 2008 will have no doubt left a lasting mass of dam-
age in its wake; but for those of us who have survived it, I would say that; 
the times they are a changing, and I am very optimistic about the coming 
season. Let’s hope the gas prices stay down, and pray that we have good 
weather all year!

I look forward to seeing you at the Toad!

Merlyn Vandervort
President,
Toad Cove Resort Properties, LLC
Horny Toad Inc
Millennium Group of Companies

SUBSCRIPTIONS
An annual subscription to the Lake of the Ozarks Business Journal insures 
your friends and family are always up to date on what’s happening at the 
Lake-- and it’s always the right size! Give us a call today!

BUSINESS OFFICES: 573-348-1958

Boat/Personal Water Craft Rentals

GOLF - Get ready for Spring, now!

Waterfront Dining Guide

306 East Second St.  | Eldon, MO 65026  | 573-348-1958 Tel.  | 573-348-1923 Fax.

See it online at www.LakeGetawayGuide.com

Contents © Copyright 2008 All Rights Reserved

January, 2009Vol. One - Issue OneYou Need
Reach the
Customers
You Need
Effectively and
Inexpensively!

SPONSORED BY

The off ic ial

Rental Guide At The Lake!

THE ONLY Sponsored Publication at the 
Lake for Vacation Rental Properties--

Putting Vacationers
and Retailers in Touch!

As little as $5 a day to reach visitors vacationing at the Lake of the Ozarks!
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Trico
Dock Center

Whatever you want in a new dock, 
TRICO Dock Center can custom 

build it to suit your needs!

Dock Lockers - Diving Boards/Platforms
Vinyl Edging and Corners - Swim Ladders

Mi. West of Grand Glaize Bridge • Lake Rd. 54-49 • Osage Beach

Call 573-348-2737

MONDAY - SATURDAY
10:00 AM - 6:00 PM

SUNDAY
12:00 NOON - 5:00 PM

New location by Hallmark Suite
F1 Stone Crest Mall

The Lake
Area’s
Laptop

Specialist!

The Lake
Area’s
Laptop

Specialist!

2007
2006 &

Computer

Technician

Reader’s Choice

Award!

We Accept:

We Sell 
and Support
QuickBooks!

Sales & Service
For the Entire
Lake Area!

573-348-2448

Internet Access Room

Certified Public Accountant

Established in 1987

www.bdm-cpa.com

SPECIALIZING IN:
Income Tax Planning & Preparation • Payroll Tax

Payroll Services • Estate Tax & Planning • Real Estate Taxation
Agriculture • Small Business • Contractors • Individuals

Offices in Lake Ozark • Tipton • California
754 Bagnell Dam Blvd. Suite A

Lake Ozark • 365-9400
“Helping you keep more of what you make!” 

Bobby Medlin, CPA Jason Blankenship Britnee Smith

SUBSCRIPTIONS
An annual subscription to the Lake of the Ozarks Business Journal insures 
your friends and family are always up to date on what’s happening at the 
Lake-- and it’s always the right size! Give us a call today!

BUSINESS OFFICES: 573-348-1958

• Cabinets • Ceramic Tile
• Countertops • Laminate Flooring

• Porcelain Tile • Much More!

FACTORY-DIRECT PRICES
BUY THE BEST FOR LESS!

www.neighborhoods-inc.com
neighborhoods@hotmail.com

HWY 5 N. at Houston Rd • 20 Min. S. of Camdenton
Mon. - Fri. 8:00 AM - 5:00 PM • Sat. 8:00 AM - 3:00 PM

417-533-5080 • 888-776-0038
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“Premium Advice”
with Steve Naught of 
Naught-Naught Insurance

How to Fill Out 
a Health Insurance 
Application

Whether you are applying 
for coverage under an individual 
health policy or a group health 
plan there are a few helpful prin-
ciples you should follow. The ac-
ceptance and pricing of the policy 
will be based on the answers 
you provide, so it is important to 
make your responses as positive 
as possible while at the same 
time being truthful. If there is “no 
further treatment necessary” for a 
condition you had, then provide 
that information so the company 
knows. If you are on a medica-
tion to help control or maintain 
a problem area, then advise that 
also. For Example, the medical 
underwriter will look more favor-
ably on someone managing their 
blood pressure through diet and 
medication than someone that 
has high blood pressure and al-
lows it to go unchecked. The more 
information you provide will allow 
the company to make a better de-
cision, otherwise they will assume 
the worst case scenario.

The next thing to remember is 
to never self diagnose. You may 
have a headache every Monday 
afternoon; however that does not 
mean you have chronic migraines 
unless you have been diagnosed 
by a doctor.  One time while I 
was conducting a group health 
enrollment I had to call back an 
employee to get additional infor-
mation to clarify if her husband 
was enrolled in any counseling 
or treatment for alcoholism. She 

said, “No.  He just likes to drink 
a lot”. She had diagnosed him as 
an alcoholic and marked it on the 
application, yet he had not seen 
a doctor or been diagnosed with 
the condition. For the purposes of 
the application, this information 
was not necessary and could have 
adversely affected the rates of the 
entire group.

Another good idea is to sit 
down with your agent to complete 

the application. Many people get 
that “deer in the headlights” 
look when they are handed an 
insurance application so why not 
work on it together with a pro-
fessional? When you meet with 
your agent you will have a bet-
ter understanding of the cover-
age you are applying for as well 
as a better chance at getting the 
policy approved.Steven Naught is 
a Certified Insurance Counselor 
with the Naught-Naught Agency. 
He can be reached at his friendly 
office for additional questions 
at 573-348-2794 or by email at 
stnaught@naught-naught.com.

Steve Naught, CIC

Attention area businesses & 
organizations!   Training classes 
on the popular QuickBooks Pro 
accounting software will be of-
fered by University of Missouri 
Extension.  Due to the popularity 
of classes offered, additional In-
troduction to and Advanced level 
classes have been added to the 
schedule to start out 2009.

Class dates will be as follows:
Introduction to QuickBooks
February 18, 2009
Advanced QuickBooks
February 4, 2009    

Classes will run from 9:30 a.m. 
to 4:00 p.m., and will be held at 
State Fair Community College – 
Lake Campus in the lower-level of 
the Stonecrest Mall, Osage Beach.

The   Introductory level class 
will focus on setting up a compa-
ny or companies in QuickBooks, 
establishing a Chart of Accounts, 
payroll and payroll liability pro-
cedures, and reporting capabili-
ties of this software.  

The Advanced level class will 
focus on the expanded report-
ing capabilities of QuickBooks, 

importing and exporting data to 
Microsoft Excel, setting up and 
tracking inventory, tracking job 
costs, and setting up opening bal-
ances in equity accounts.  

Class size is limited and pre-
registration is required.   The fee 
to attend the class is $89.00 per 
person.  To register or for further 
information, contact the Camden 
County University of Missouri Ex-
tension Center, phone: 573-346-
2644; or register on-line at http://
www.missouribusiness.net/cgi-
bin/calendar/ 

QuickBooks Pro training opportunity

573-348-1440
• Copiers • Printers • Supplies

• Furniture • Service
Quality Office Solutions Since 1982

Our beautiful restaurant and magnificent lake views are surpassed only by our fabulous food!
The best-kept secret at the Lake!

Dinner Served 5 to 10 p.m. • Happy Hour 4 to 6 p.m. • Closed Sun.-Tues.
Open Wed. - Sat. • Reservations (573) 964-6448

In Bittersweet Place • 4466 Horseshoe Bend Parkway
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A U.S. District Court Judge on 
January 13, 2009 affirmed Ame-
renUE’s authority to regulate 
shoreline development activi-
ties, including large commercial 
boat docks—those with more 
than 10 slips—at Missouri’s 
Lake of the Ozarks.  In a Dec. 18, 
2008 decision, Judge Nanette 
K. Laughrey also ruled that an 
easement which grants land-
owners certain rights does not 
preclude UE from enforcing its 
shoreline management regula-
tions and requirements.

UE regulates docks, seawalls 
and other structures at the lake 
under the terms of its federal 
license for the operation of the 
Osage Hydroelectric Project, 
which includes Bagnell Dam, 
the Osage Power Plant at the 
dam, and the lake itself.

The decision came in a case 
UE had filed against the own-
ers of Shady Gators, who had 
installed or moved several large 
docks without obtaining per-
mits from UE.   In its decision, 
the court ordered the defen-

dants to comply with UE’s per-
mit program in placing any boat 
docks or other structures on 
project property, and to remove 
any un-permitted boat docks 
from project property and not 
return them without first ob-
taining a permit.

A subsidiary of St. Louis-
based Ameren Corporation, 
UE serves 1.2 million electric 
and natural gas customers in a 
24,000-square-mile area cover-
ing parts of north, central and 
eastern Missouri.     

Federal court affirms AmerenUE’s authority 
to regulate docks at the lake of the ozarks

The 30th Annual Lake of the 
Ozarks Products and Services 
Show, the largest show of its 
kind in the Lake of the Ozarks 
area and Central Missouri, will 
be held March 21st and 22nd, 
2009 at the Country Club Hotel 
in Lake Ozark.  “We are really 
excited about this year’s show”, 
said Bruce Mitchell, Executive 
Director of the Camdenton Area 
Chamber of Commerce, spon-
sor of the annual Products and 
Services Show.  “Each year the 
show gets better-more elaborate 
displays draw more people, and 
more people draw more exhibi-
tors.”

The show will feature a wide 
range of products and services 
including consumer goods; 
building contractors and sup-
pliers; plumbing and electrical 
supplies; home improvement 
and remodeling; home furnish-
ings; heating and air condition-
ing; landscaping; financial and 
banking services; insurance; 
office equipment; electronics; 
insurance; boat and marine 
products, recreational vehicles, 
and more.  The Show allows 
businesses to promote and sell 
their goods and services to two 

markets—other businesses, and 
end-line consumers.  

To-date, 112 exhibitors have 
signed up for the show, repre-
senting 130 booth spaces out a 
total of 224 total spaces avail-
able.  Mitchell estimates that 
over 5,000 people will attend 
during the two-day show, which 
is free to the public.  “Exhibitors 
from four states and over 25 dif-
ferent communities in Missouri 
have already signed up for this 
year’s show, making it the larg-
est show of its kind in central 

Missouri” said Mitchell.  “This 
is an ideal opportunity for any 
business that markets its prod-
ucts and services at the Lake of 
the Ozarks.  People interested 
in exhibiting in the show should 
act as soon as possible,” Mitch-
ell concluded.

For more information and 
exhibitor application forms call 
the Camdenton Area Chamber 
of Commerce at 573-346-2227 
or download an application at 
the Chamber Web site:  www.
camdentonchamber.com

Lake of the Ozarks Products 
and Services Show March 21-22

Eclipse Technologies today 
announced that Larry Seneker 
has joined the team as vice pres-
ident and will lead the newly 
formed renewable energy divi-
sion.  Larry will work with cli-
ents to identify and implement 
solar and wind energy solutions 
for residential and commercial 

applications, including grid-tie 
systems that allow for buy-back 
by energy companies.  

Prior to joining Eclipse Tech-
nologies, Larry worked in the 
computer industry for 14 years.  
Skilled in project management, 
business facilitation, contract-
ing, metrics, and process analy-

sis, Larry has successfully led 
implementation efforts for sev-
eral multi-million dollar com-
puter and software systems.    

An avid football fan and his-
tory buff, Larry resides in Jeffer-
son City with his wife, Donise, 
and son, Anthony.  

Seneker joins Eclipse Technologies

Great Time to Buy a 
Vacation Home

Lower prices and less competition 
are the tip of the iceberg-sized list of 
factors that make it a good time to 
consider a vacation home purchase.

According to statistics from the 
Bagnell Dam Association of Real-
tors Multiple Listing System, in 2007 
1,604 homes sold for a total sales 
volume of $387 million.  In 2008 
1,153 homes sold with a total vol-
ume of $262 million.  2007 Condos 
sales totaled 815 at $161 million, 
average sales price was $198,638.  
2008 condo sales totaled 559 at 
$110 million, average sales price was 
$197,224.  In 2007, 734 lakefront 
homes sold for a total of $268 million 
and average sales price of $366,302.  
2008 lakefront homes totaled 504 at 
$178 million and $353,590 average 
sales price.  

While the number of properties 
sold is down considerably, values are 
remaining reasonably steady.  A host 
of market conditions have converged 
to make buying a second home a 
smart move right about now.  

Stock market woes have always 
pushed people to look for alternate 
investments, and real estate is a 
consistent stronghold.  Home sales 
are down right now but they have 
always rebounded. I wouldn’t recom-
mend buying a second home with the 
expectation of flipping it for a quick 
buck, but if you hang onto it for a 
while -- and better still, turn it into a 
vacation rental property -- you’ll make 
a nice profit.  

Interest rates are cooperating. As 
of the writing of this article, 30 year 
fixed rates are averaging 4.96%.  The 
rate hasn’t been lower since Freddie 
Mac started surveying these averages 
in 1971.   Rates have been reasonably 
low for awhile, following earlier rate 
cuts last year toward the beginning of 
the year. That’s good news for anyone 
who’s in the market for a mortgage.

The pressure of bidding wars is off.  
Housing bubble or no housing bub-
ble, you’re not going to get bargain 
basement prices on a lakefront home 
or condo but because houses aren’t 
flying off the shelf, there’s less pres-
sure on you to make a quick decision. 
You can afford to take your time, do 
your research, and refine your plan.

Vacation rental demand is on.  
Economic pressures on travel budgets 

are forcing those who once traveled 
abroad to stick closer to home. To 
further save travel dollars, domestic 
travelers want the most bang for their 
getaway bucks. Vacation homes pro-
vide all the comforts and options of 
home (eating in, game rooms, wire-
less access, etc.), often at a per-per-
son rate that’s cheaper than a hotel. 

A vacation home can pay for itself.   
If your monthly mortgage payment is 
less than or equal to one peak week 
rental, twelve weeks of rental will 
cover your mortgage payments for 
the entire year. Other costs, including 
bills for your phone, power, cable, and 
association dues, may be paid out of 
your earnings from approximately five 
off-week rentals.

The calculations don’t consider 
the added cost of a property manger 
you may need if you are not a do-it-
yourselfer. 

Despite the convergence of posi-
tive factors pointing to an opportunity 
to buy a second or vacations home, 
the fundamentals still apply. Strong 
credit, low debt, high savings and 
other assets are a plus. 

If you have strong credit, you can 
find a lender who’ll work with you. 
Also, don’t rush into a decision. It’s 
more important to take your time, 
make sure the property is right for 
you.

For more information or to ask 
lake real estate questions, contact 
Michael at 877.365.cme1 (2631) 
or cme@yourlake.com  View all lake 
area listings at www.cme1st.com  
You can also log your opinions on 
Michael’s real estate blog, www.As-
TheLakeChurns.com

As the Lake Churns
Real Estate and Lake News 
with C. Michael Elliott

An annual subscription to the Lake of the Ozarks Business Journal insures 
your friends and family are always up to date on what’s happening at the 
Lake-- and it’s always the right size! Give us a call today!

BUSINESS OFFICES: 573-348-1958
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Celebrations such as Na-
tional Radiologic Technology 
Week traditionally are a time 
to reward individuals for their 
accomplishments. But, Lake 
Regional’s Radiology depart-
ment decided they wanted 
their celebration to be about 
more than receiving — they 
wanted to give back.

For the third year in a row, 
Radiology department staff 
made and delivered lap blan-
kets to Lake Regional’s Radia-
tion Therapy and Oncology 
departments. The blankets 
will be used by cancer pa-
tients during chemotherapy 
and radiation treatments.

“What I find most signifi-
cant is that they take ‘their’ 
week to celebrate and serve 
others,” said Marcy Maxwell, 
R.N., Lake Regional’s director 
of oncology services. “I think 
that is very special.” 

This annual project has 
grown from approximately 
30 blankets three years ago to 
almost 60 blankets this year. 
The blankets are made by cut-
ting and tying material pur-
chased with money donated 
by Radiology staff. Each one 
takes approximately three 
hours to complete and are 
done by individuals or groups 
of Radiology staff working to-
gether.  

“The blankets have been 
such a wonderful gift for pa-
tients who truly need them,” 
Maxwell said. “Our patients 
could not be more apprecia-
tive, and they are always so 
touched after learning how 

the blankets were made.” 
Maxwell recounted one of 

her favorite stories regarding 
the blankets. 

“It was a bitterly cold, icy 
day,” she said. “One of our 
patients, who had carefully 
selected a blanket, was leav-
ing the office after receiving 
a treatment when the recep-
tionist noticed he had left his 
blanket. After she mentioned 
it, he thanked her and said, 
‘I will forget my coat before I 
forget that blanket.’”

This year, several Radiology 
department staff members 
were able to assist patients in 
selecting their blankets. 

“I think the staff really ap-
preciated getting to see just 
how much of a difference 
their efforts made for our pa-
tients,” Maxwell said.

“In an often self-centered 
society, this is our way of giv-
ing back,” said Kelly Otto, 
radiologic technologist and 
coordinator of the annual 
blanket program. “This is one 
tradition we plan to continue 
for many years to come.”

Lake Regional Health Sys-
tem provides comprehensive 
health care services to the 
residents and visitors of the 
lake region. The hospital is 
accredited by The Joint Com-
mission and is a past recipi-
ent of the Missouri Quality 
Award. Lake Regional Health 
System also operates prima-
ry care, specialty and rehab 
therapy clinics, retail pharma-
cies and home health services 
throughout the lake area. 

Lake Regional Staff give 
back, donate blankets

Lake Regional Radiology staff members display blankets their depart-
ment made for cancer patients. Pictured: (front row, L-R) Jeanne Heib, 
Anna Burns, (back row, L-R) Zach Suhr, Kelly Otto, Heather Darr, Jessica 
Howser and Jesse Porter
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In 2009, AmerenUE’s 
127,000 Missouri residential 
and commercial natural gas 
customers will again be able 
to obtain rebates for a portion 
of the cost of purchasing and 
installing certain new ENERGY 
STAR®-qualified energy-effi-
cient natural gas equipment.  
The program is patterned after 
successful rebate programs UE 
has conducted since 2005, but 
the new program expands the 
number of products and effi-
ciency measures that qualify.

“Like our previous rebate 
programs, the goal of UE’s 
2009 Missouri Energy Efficient 
Natural Gas Equipment Rebate 
Program is to generate aware-
ness for the ENERGY STAR 
label,” says Greg Lovett, UE 
managing supervisor, Energy 
Efficiency Products and Ser-
vices.   “Through the rebates, 
we want to help our custom-
ers save energy and money 
by replacing older, inefficient 
equipment with highly effi-
cient ENERGY STAR-qualified 
products and taking other high 
efficiency measures.” 

For residential customers, 
the program offers rebates for 
a portion of the cost of pur-
chasing and installing ENERGY 
STAR-qualified programmable 
thermostats, furnaces and 
boilers.   For commercial cus-
tomers, the program offers re-
bates for a portion of the cost 
of ENERGY STAR-qualified 
programmable thermostats, 
furnaces, fryers and steamers.  
High energy efficiency equip-
ment rebates are also available 
for part of the cost of making 
certain energy efficiency im-
provements to existing equip-
ment, such as a boiler tune up, 
steam trap repairs or replace-
ment, primary air damper re-
placement, and modulating 
burner upgrade.

All qualifying equipment 
must be purchased by Dec. 31, 
2009, and installed by Jan. 31, 
2010.   Applications must be 
postmarked by Feb. 28, 2010, to 
qualify for the rebate.

To obtain the rebate, UE 
customers must submit a re-
bate form with required docu-
mentation to the address on 
the form.  Rebate forms and full 

program details are available 
by visiting the Ameren Web site 
(www.ameren.com) and click-
ing on “Natural Gas Center.”  
Customers may also get infor-
mation or request rebate forms 
by calling 314-342-1111 in the 
St. Louis area, or 800-552-7583 
elsewhere.

To find qualifying ENERGY 

STAR equipment, go to a local 
retailer who sells these prod-
ucts, call a local contractor 
who installs this equipment, or 
visit the official ENERGY STAR 
Web site: www.energystar.gov.

Rebates are subject to avail-
able funding, so anyone who 
wishes to take advantage of the 
program is encouraged to ap-
ply early.   Before purchasing 
and installing a qualified natu-
ral gas furnace or commercial 
natural gas utilization equip-
ment, customers must call 
1-800-210-8131 for a Reserva-
tion Code.  This code will help 
ensure that sufficient funds for 
the rebate are still available.  
Reservations are valid for 90 
days from the date of issue.   A 
reservation code is not needed 
for programmable thermo-
stats.

Rebate checks will be mailed 
within eight to 10 weeks after 
the submission of a completed 
rebate form.

Funded by UE as part of 
a 2007 natural gas rate case 
agreement, the Missouri En-
ergy Efficient Natural Gas 
Equipment Rebate Program 
was developed by a collabora-
tive team that included repre-
sentatives of UE, the Missouri 
Public Service Commission 
(PSC), the Missouri Office of 
Public Counsel, and the Mis-
souri Department of Natural 
Resources.  The program’s goal 

is to promote more efficient 
use of natural gas by encour-
aging the replacement of inef-
ficient natural gas equipment 
with highly-efficient ENERGY 
STAR products.

ENERGY STAR is a govern-
ment-backed symbol pro-
viding valuable, unbiased 
information to business and 
consumers.   ENERGY STAR 
was originally introduced by 
the U.S. Environmental Protec-
tion Agency in 1992 as a volun-
tary market-based partnership 
to reduce air pollution through 
increased energy efficiency, 
stressing the power of the in-
dividual in making a difference 
and that the environmental 
choice provides energy savings 
without compromising qual-
ity or comfort. Today, with as-
sistance from the U.S. Depart-
ment of Energy, the program 
offers businesses and consum-
ers energy efficient solutions to 
save energy and money and to 
help protect the environment.  
More information about EN-
ERGY STAR can be found at the 
following Web site: www.ener-
gystar.gov.

With 1.2 million customers, 
UE is Missouri’s largest elec-
tric company and third largest 
provider of natural gas.   UE’s 
parent, Ameren Corporation, 
through its operating compa-
nies, serves 2.4 million electric 
and 1 million natural gas cus-
tomers in a 64,000-square-mile 
area of Illinois and Missouri.

For residential customers, 
the program offers rebates 
ranging up to $225, for the pur-
chase and installation of EN-
ERGY STAR®-listed natural gas 
fueled furnaces (must provide 
proof of installation), maxi-
mum rebate $200. ENERGY 
STAR®-listed programmable 
thermostats 50% of cost, up to 
$25 maximum.

For commercial custom-
ers, the program offers rebates 
ranging up to $375, for the pur-
chase and installation of prod-
ucts—one-time rebate of EN-
ERGY STAR®-listed natural gas 
fueled equipment purchased 
for use in your commercial fa-
cility, 50% of cost, up to $375 
maximum.

AmerenUE announces new 
rebate program for energy-
efficient natural gas equipmentSo last night on my way home 

I hit a deer which completely 
crumpled my front end and now 
I’m without a vehicle.  I called 
the insurance company this 
morning and was told I needed 
to gather three quotes for re-
pairs before they will review the 
claim.  Where do I begin?  How 
do I know I’m being dealt with 
above board and haven’t been 
targeted as an easy mark?  Is the 
insurance company ripping me 
off?  What do I do in the mean 
time?  Has something like this 
ever happened to you?  Chances 
are the answer is yes.  Having the 
knowledge and confidence to 
deal with situations like this is 
something all of us need. 

Join Jerry Hawken and Barry 
Frazier of Hawken Paint & Body 
& X-press Rental Car along with 
the Heart of the Ozarks chapter 
of Business and Professional 
Women on Wednesday, Febru-

ary 4, 2009 from 5:30 p.m. to 7:00 
p.m. at Inn at Grand Glaize.  Jerry 
and Barry will address the group 
on basic car care and safety as 
well as tips on how to deal with 
repairs and insurance compa-
nies so you can protect yourself 
and your investment.

For further information, 
contact Melissa Carroll at (573) 
280-9792 or Joni Walden at (573) 
348-4708. To make reservations, 
contact Michelle Cook at (573) 
964-1008. Cost for the meeting, 
which includes dinner, is only 
$12.00. 

The mission of the Heart of 
the Ozarks chapter of Business 
and Professional Women is to 
enhance women’s lives profes-
sionally, politically and person-
ally. If you’d like to meet other 
professional women here in the 
Lake Area, please join us on Feb-
ruary 4th at Inn at Grand Glaize.

Expand your knowledge of basic 
auto safety & how to deal with 
industry professionals

Tom Skinner, Chairman of 
the Christmas Tree Sales Proj-
ect reports that the Camdenton 
Noon Optimist Club would like 
to thank everyone who helped 
make the annual Christmas sale 
a huge success. 

“Thanks to Walmart for let-
ting us have our treelot on their 
parking lot and to Truesdale 
Fence Company for donat-
ing and constructing the tree 
lot fence. Also thanks to Scott’s 
Concrete for donating the 
truck and driver to deliver the 

trees to Camdenton. Finally, 
thanks to all who bought trees 
this year and years past. All of 
these generosities make it pos-
sible for the Camdenton Noon 
Optimist Club to continue with 
our many youth projects. These 
include, but are not limited to, 
dictionaries to all area 4th grad-
ers, several college scholarships 
to Camdenton seniors, a perfect 
attendance program for grade 
schoolers, special programs for 
the Horizon School, and many 
other programs.”

Optimist  Christmas tree sales 
a “tree”-mendous  success

Optimist Club President Mac Decker presents Jane Martin, owner of 
Scott’s Concrete, with a certificate of appreciation.

On Friday, December 19th, 
representatives of the Heart of 
the Ozarks Business and Pro-
fessional Women presented a 
$500 check to the local CADV 
(Citizens Against Domestic Vio-
lence) and a $500 check to the 
Hope House, to assist with their 

Local BPW Chapter 
Donates to local Charities

 Top Picture: from L to R:  Eleanor Hickey (Hope House, president of board 
of directors); Jean Smithson (Hope House Director); Melissa Carroll (BPW 
President); Karen Hodson (BPW Incoming Treasurer); Peggy Cochran (BPW 
Outgoing Treasurer)
Bottom Picture: from L to R: Peggy Cochran (BPW Outgoing Treasurer); 
Angela Fiene (CADV Executive Director); Melissa Carroll (BPW President)
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On Friday, December 19th, 
representatives of the Heart of 
the Ozarks Business and Pro-
fessional Women presented a 
$500 check to the local CADV 
(Citizens Against Domestic Vio-
lence) and a $500 check to the 
Hope House, to assist with their 

programs and operating funds.  
Proceeds from the recent “Girls 
Day Out” Women’s Expo made 
the donations possible.

Professional Women’s mis-
sion is to enhance women’s lives 
professionally, politically and 
personally.

Local BPW Chapter 
Donates to local Charities

 Top Picture: from L to R:  Eleanor Hickey (Hope House, president of board 
of directors); Jean Smithson (Hope House Director); Melissa Carroll (BPW 
President); Karen Hodson (BPW Incoming Treasurer); Peggy Cochran (BPW 
Outgoing Treasurer)
Bottom Picture: from L to R: Peggy Cochran (BPW Outgoing Treasurer); 
Angela Fiene (CADV Executive Director); Melissa Carroll (BPW President)

The Lake Ozark Fire Protection District received a Safe Neighbors Grant 
in the amount of $1,500 from State Farm Insurance.  The grant will be 
used to purchase safety vest to be worn by emergency personnel when 
responding to incidents on the roadways.  New federal mandates will go 
into effect in November that require all emergency responders working 
on roadways to wear high visibility  vests for their safety.   This grant was 
made possible through local State Farm agents.

New vests for Lake Ozark Fire 
Department thanks to grant

by Michael Gillespie
The thing that often makes a 

business successful is the ability 
to adapt to changing situations. 

That has certainly been the 
case with Spectra Interiors of 
Osage Beach. It began, in 1985, 
as a floor covering store. But 
some fifteen years ago, when 
the area was in the middle of a 
condo boom, co-owners and 
sisters-in-law Susan and Nancie 
Duncan recognized the need to 
widen their focus on quality in-
terior design products. It proved 
to be a correct and savvy deci-
sion. 

“You could just tell,” says Su-
san, “there were people buying 
condos left and right and they 
had to be furnished. People had 
to buy their furniture elsewhere 
and bring it in. There was a need 
at the lake for a place that car-
ried quality products. There just 
wasn’t a good selection here at 
the lake.”

Spectra has been at its pres-
ent location, on Highway 42, 
since 1997. “We have a really 
pretty, very nice 9,000 square 
foot showroom,” Susan relates. 
“We offer everything from floor 
covering to window treatments, 
draperies, and software. We 
have wallpaper, and the bulk of 
our store — ninety-nine percent 
of our store — is designed in vi-
gnette styles. You walk around a 
corner and you see a sofa with 
a picture and the lamps that 
would coordinate with it, and 
an area rug on the floor — little 
display vignettes that allow us to 
show a lot of different styles and 
a lot of different product in a 
way that’s easy for the customer 
to visualize it — not just stacked 
up against walls.”

Spectra has gained a reputa-
tion for mid-priced furnishings 
and new and unusual acces-
sories. The Duncan’s pick their 
inventory based mostly on cus-
tomer demand. The theme they 
choose to follow is “casually el-
egant, stylish and chic.”

“In our opinion,” says Susan, 
“that’s the lifestyle that people 
want at the lake. Right now the 
most popular trend is what peo-
ple have labeled transitional. It’s 
pieces that can go traditional or 
contemporary — it’s that middle 
road. It tends to be a little more 
relaxed than traditional, but not 
as modern as some contem-
porary can be. The Tommy Ba-

hama tropical feel has been very 
popular — it’s a relaxed lifestyle 
branding. Everything is wood 
and bamboo. It’s sophisticated, 
but casual.

“We are a mid-range price 
store. What we’re going for is 
good quality and good price 
point. The customer gets the 
best of both worlds. We have 
designers that will guide people 
into a whole look and give ad-
vice on what pieces go together, 
and they don’t all have to be ex-
pensive, either. You just want 
that end result to be pleasing to 
yourself and pleasing to people 
who come to your home.”

Spectra has its own staff of 
interior designers, but it also ca-
ters to other area designers. “The 
way the store is set up they can 
bring their clients in,” says Su-
san. “We have all these different 

styles, different displays. They 
can walk the customer through 
to find what their style is.

“We also have design service, 
even if they are not purchasing 
items. We have a girl that will 
come to the customer’s home 
and rearrange furniture, rear-
range accessories. Sometimes 
you’ve got a lot of good pieces, 
but you just need someone that 
can put it together.”

And since styles never remain 
the same for long, we asked for 

some examples of the current 
look in home design. Susan ex-
plained that hardwood or ce-
ramic tile floors are much in 
vogue, but wallpaper has taken 
a back seat to painted walls. 
“People are painting almost 
every room in their home a dif-
ferent color — they’re choos-
ing colors for warmth and at-
mosphere. And that’s a really 
inexpensive way to change the 
look of a room.” She added that 
Spectra offers color consultation 
services.

Nowadays, Spectra’s clients 
are pretty evenly divided be-
tween condo owners, folks who 
live in duplexes, and second 
home owners.

“I think our strong point is 
our size and that we have so 
much inventory,” Susan says. 
“It really is a full inventory store. 

We get tons of compliments 
from people who walk through. 
Our clients have lots of choices, 
lots of visual stimulation to give 
them ideas. And then we have 
the customer service to back it 
up.”

Spectra Interiors’ large, taste-
ful showroom is located on 
Highway 42, three-tenths of a 
mile east of the Highway 54-42 
intersection. Their winter hours 
are Monday through Saturday, 
10 a.m. to 4 p.m.

The casually elegant home style 
begins at Spectra Interiors

Spectra’s furnishings are arranged in “vignettes”- small groupings.
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Health Update
Heart disease is the leading cause 

of death for both men and women in 
the United States, and it accounts for 
18 percent of all illnesses. In 2008, the 
American Heart Association estimated 
the cost of heart disease to be $448.5 
billion in health care services, medica-
tion and loss of productivity. 

Understanding your risk factors 
for heart disease is crucial to protect 
yourself from this deadly disease. 

Major risk factors include:
• Smoking. Smoking is the single 

most preventable cause of death in 
the United States. It’s also a major 
cause of heart disease. More than half 
of the heart attacks in women young-
er than 50 are related to smoking. In 
Missouri, 28 percent of women older 
than 18 smoke. If you stop smoking, 
in just one year you will have reduced 
your risk of heart attack by half.

• High Blood Pressure. One in 
three people in the United States has 
high blood pressure. This is a major 
risk factor for heart attack and the 
most important risk factor for stroke. 
Eating a healthy diet and reducing 
your sodium intake can help lower 
blood pressure.

• Cholesterol. Fifty percent of 
women have elevated cholesterol 
levels. High levels of LDL or “bad” 
cholesterol increases the risk of heart 

disease and heart attack. Diet is a key 
part in lowering cholesterol levels.

• Weight. Fifty-eight percent of 
American women are overweight. Ex-
tra weight puts a strain on your heart 
and arteries. Even if you have no other 
risk factors, being overweight will 
make you more likely to develop heart 
disease. Being overweight also means 
a higher risk for other health problems 
like high blood pressure and diabetes. 

• Inactivity. Twenty-nine percent 
of women are inactive. Your heart is 
a muscle and needs to exercise to 
stay in shape. You should exercise at 
least 45-60 minutes, four to six days 
a week.

• Diabetes. Adults with diabetes 
have heart disease rates two-to-four 
times those of adults without diabe-
tes. If you have diabetes, keep it well 
controlled.

• Heredity. Know your family his-
tory. Having a father or brother diag-
nosed with heart disease before age 
55, or a mother or sister diagnosed 
with heart disease before age 65, in-
creases your risk of heart disease.

Lifestyle changes are important to 
reduce your risk of heart disease and 
death. Start by scheduling a check up 
with your doctor. If you need help with 
diet and exercise, contact the Cardio-
pulmonary Rehab department at Lake 
Regional Health System at 573-302-
2280.

Lake Regional

State Fair Community Col-
lege-Lake of the Ozarks initiated 
eight students into Phi Theta 
Kappa, a two-year college na-
tional honor society, in a Dec. 3 
ceremony at the SFCC-Lake of 
the Ozarks campus in the Stone 
Crest Mall.

Dr. Michael Ash, SFCC Vice 
President for Student Services 
was guest speaker. To be eligi-

ble for membership, members 
must maintain a 3.5 G.P.A. and 
be involved in service projects 
sponsored by the society.  PTK 
recognizes and encourages the 
academic achievement and 
provides opportunities for in-
dividual growth and develop-
ment through participation in 
honors, leadership, service, and 
fellowship programming.

SFCC-Lake of the Ozarks initiates 
8 students into honor society

From left, Tyler Griffith, Eldon, pre-law; Laurie Ketts, Camdenton, busi-
ness; Robert Platt, Versailles, education; Ashley Calvino, Osage Beach, 
business; Kevin Lehman, Osage Beach, business; James (Don) Veulemans, 
Sunrise Beach, marketing; Karen Kaiser, Osage Beach, business; Erica Lee 
Hale, Camdenton, business; and Jan Scott, PTK advisor. 

Lake of the Ozarks 
Business Journal
Thursday Night

Social
4 p.m. - 7 p.m.

weekly at

Got a Great Idea?
Join us every Thursday at Michael’s 939 Martini Bar and Steakhouse for the 
Lake of the Ozarks Business Journal Social-- it’s good for business!
You’ll have a chance to mingle with other interested folks from around the Lake 
area! Talk with one of our staff writers to give us feedback on what you’d like to 
see in the monthly profi les we provide on area businesses.

For more
information 

call us at:
573-348-1958
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Lake of the Ozarks 
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REGISTER
TO WIN!
$100
GIFT CARD
GIVEAWAY!

573-348-9390



Cardiovascular 
Screening
7:30 - 10 a.m. Saturday, Feb. 21
Lake Regional Hospital ― Third Floor

For more information, call 573-348-8222
or visit www.lakeregional.com.

by Michael Gillespie
Has all the bad economic news 

convinced you that the best thing 
to do is to hoard your money, 
even if it creates a tax liability for 
you? You don’t have to do that. In 
the very least you can place some 
of your money in a tax deferred 
IRA and deduct it from your 2008 
income. There are even tax ad-
vantaged investments out there. 
And if you have additional cash 
assets, there are stock and bond 
and other opportunities that look 
good even in this time of reces-
sion. That’s the opinion of Robert 
Cotter, financial advisor at Ray-
mond James Financial Services 
in Osage Beach and branch man-
ager at Iroquois Financial.

If your primary concern is 
lowering your tax burden for the 
year just ended, Cotter suggests 
a close look at a traditional IRA. 
There are certain qualifying rules 
to be met. You must be under 70-
1/2 years of age with compensa-
tion, or a non-income earning 
spouse filing a joint return with 
a working spouse. If you do not 
have an qualified retirement ac-

count through your employer, 
such as a 401(k) plan, then you 
may contribute up to $5,000 an-
nually to an IRA if you are un-
der 50 years of age, or $6,000 if 
you are 50-plus. If you do have 
a 401(k) or similar plan through 
your employer, then your ad-
justed gross income will have to 
fall under $63,000 or $105,000, 
depending on whether your are 
filing a single or joint return, re-
spectively. You must set up your 
IRA before April 15, 2009, in order 
to apply your deduction to your 
2008 return.

There is also a SEP, or self-
employed plan for tax deferred 
savings. You can tuck away a 
maximum of 25 percent, or up 
to $46,000 of your income from 
2008, says Cotter. And like the 
IRA, you must do it before April 
15.

So let’s assume that you have 
taken advantage of all the sav-
ings plans the government will 
allow to shelter your money. The 
next reasonable options are tax 
free municipal bonds. The term 
“municipal bond” can be a little 

misleading. The fact is that a mu-
nicipal bond can be issued by 
any taxing entity within a state — 
that can include not only a city or 
town, but also a school district, 
a special road district, or even 
a housing authority. “The idea 
behind it,” says Cotter, “is they 

let local government authorities 
borrow money at a lower inter-
est rate than you or I can borrow. 
The reason they do that is the 
people who give them the money 
to buy those bonds do not have 
to pay income tax on them.”

Municipal bond investments 
are exempt from federal tax, and 
if you live in Missouri and pur-
chase municipal bonds from an 
entity within in the state, then 
the bonds are also exempt from 
Missouri state tax. To make sure 
you’re purchasing a quality bond, 

check for a AAA rating from either 
Standard & Poor’s or Moody’s In-
vestment Firm. You can further 
secure your investment through 
insurance, as Cotter explains: 
“Let’s say it’s a $25,000 bond for 
the next 20 years, and they’re 

paying you four percent. So 
they’re paying you $1,000 every 
year for the next 20 years and at 
the end of the 20 years they will 
give you the $25,000. You can get 
insurance on it that says if that 
entity doesn’t pay off the interest 
like they were supposed to, the 
insurance company would have 
to pay it. And then, if at the end, 
they didn’t pay off the $25,000, 
the insurance company would 
have to pay it off. I call it wearing 
the belt and the suspenders.” 

The insurance will typically 
cost one-quarter to one-half of 
the bond’s interest rate.

Outside of the tax free and tax 
deferred arena, there are invest-
ment options worthy of your 
money in a recession economy. 
The stock market, for all its neg-
ativity, still offers many invest-
ment possibilities. The key is 
to look for stocks that pay high 
dividends. Dividends are what a 
company pays back to the stock-
holder after taxes and capital 
improvements. Cotter notes that 
Ameren provides a good example 
of a high dividend yielding stock. 
“Ameren was about $54 a share 
last November,” he says. 

continues on page 38
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Several departments in Missouri 
have received reports of incidents 
where residents have become victims 
after being targeted by thieves imper-
sonating utility or city workers.  They 
gain access to the victim’s property by 
claiming to need to work on the gas 
line, electric boxes, water lines, etc.  
One potential victim was very lucky in 
the fact that her husband came home 
just as the imposter was asking the vic-
tim to look at the electrical lines in the 
bedroom of the residence.  To date, no 
such incidents have been reported in 
the Osage Beach area and we’d like to 
keep it that way.

Anyone working for the city’s public 
works department will possess photo 
identification and will more than likely 

be driving a vehicle that is readily 
identified as a city owned vehicle.  Be 
wary of vehicles bearing no emblems 
or license plates.  If in doubt you can 
call the police department, city hall or 
the public works department to verify 
the identity and purpose of the indi-
vidual attempting to gain access to 
your property.  The telephone number 
to Osage Beach Public Works is 302-
2020.   The City Hall number is 302-
2000.  

Utility company employees inher-
ently don’t initiate contact with you 
unless there is a valid problem in the 
area or you have called them.  Accord-
ing to Ameren UE’s Communication 
Executive, Mike Cleary, there is no 
reason for a utility company employee 
from Ameren, Laclede Electric, Co-
Mo, etc. to be in your home because 
they don’t have the authority to work 
on lines within the residence.  Fur-
thermore most gas meters are now 
located outside residences negating 
the necessity for someone claiming to 
need to read the gas meter inside the 
residence.   

Most vehicles from legitimate utility 
companies are well marked, however 
there are some exceptions. They usu-
ally wear clothing with the company’s 

logo and carry proper identification. 
Yes, the companies do subcontract, 
however companies such as Ameren 
UE provide the subcontractors tem-
porary identification unless there is a 
glitch in the mail. If in doubt you can 
always call Ameren UE at their custom-
er service number 1-800-552-7583 or 
your local police department. 

Advise the person attempting to 
gain access that you are calling to 
verify that they are who they claim to 
be, however don’t allow them in your 
home.  Lock your door.  If they leave 
while you are dialing, call the police.   
Know who your utility company is.  Re-
member that subcontractors are some-
times utilized however they should 
have a temporary ID issued by the 
company they were hired by.

If anyone comes to your home 
representing themselves as a utility 
service employee, without you initiat-
ing the call, wanting to inspect services 
inside your home, don’t allow access 
and do not hesitate to call your local 
police department. 

Sgt. Arlyne Page
Osage Beach Dept. of Public Safety

Members of the Newcomers/
Longtimers Club have been col-
lecting money, canned goods 
and non-perishable items for 
local food pantries for the past 
few months.  At their December 
luncheon meeting, the Com-
munity Committee presented 
these items to Hope House, 
Lamb House and Share the 
Harvest charities.  The commit-
tee is involved in various proj-
ects that interest or inform the 

members of N/L.  The next N/L 
Community Committee meet-
ing is January 5 at 10:00 a.m. at 
Central Bank Conference Room, 
2nd Floor, Osage Beach.  For in-
formation regarding the Com-
munity Committee, you may 
contact Carlene Chubbuck at 
374-9281 or car0712@charter.net.   
You may also find information 
on the N/L website:  www.new-
comerslongtimers.com.

Newcomers/Longtimers 
Club Helps Food Pantries

Hope House:	 Carlene Chubbuck and Sharon King, Community 
Committee; Brenda Love, N/L President.  Not pictured - representative of 
Hope House
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Cop’s Corner

Team Gibson RE/MAX At The Lake • Laurie • www.TeamGibson.com
573-374-3214 • 1-800-748-8499

At The Lake
147 S. Main

Laurie
MO 65038

Honesty,
Integrity and 
Our Very Best 
Effort For You!

LF ponderosa in  North Buck Creek. Manicured 
grounds, detached garage, 290 ft. of gentle LF 
in a quiet cove w/year round deep water, dock, 
private concrete boat ramp, 4 acres, black top 
to the property. Excellent location. $279,000 
MLS#3056248

New 3BR, 3BA LF home in the Gravois Arm. 
Open fl oor plan, lots of glass, magnifi cent 
views, 10ft. lower level ceilings, screened 
porch at waters edge, 2 car garage, Low maint. 
yard & vinyl siding, deep water, central sewer & 
water. $295,500 MLS#3050356

Contemporary 3BR, 2.5BA, 2400 sq. ft. lake 
home in Gentle Slopes.  Open fl oor plan, lots of 
glass to enjoy lake view,  gourmet kitchen, con-
crete dock, community water, central sewer, 
blacktop to the door. $459,000 MLS#3054443

4BR,4BA, 5,000sq. ft. Luxury LF Home. Open 
Floor plan, gourmet kitchen,  3 large master 
suites, cove location w/good water depth, 
private balcony & hot tub lakeside. $649,900 
MLS#3053486

3BR, 2BA LF retreat at waters edge.  Main level 
living, lots of glass, Maint. free exteriors,  great 
dock w/deep water year round, Comes furnished 
and paddle boat. $239,000 MLS#3055241

Fully operational Motel complex w/owners home. 
Over 500 ft. of prime State Highway 5 road front-
age and over 6 acres. Units come furnished. Many 
units have a view of 34MM of the lake. Swim-
ming pool and recreation area. Parking. $925,000 
MLS#3052068

FANTASTIC LIKE NEW HIGHLY VISIBLE 4,200 sq. ft. 
Commercial building. Sitting directly on Highway 5. 
This quality built structure is set up with two 2100 
Sq. Ft. sides. Both sides currently leased out. Both 
sides feature separate kitchens and baths. Plenty 
of parking. Low utilities costs. Building is very well 
insulated. $350,000 MLS#3055413

151 ft. of gentle Hwy 5 frontage & Approx. 
1.70 acres. Gentle through out this property, 
2,880 sq.ft. show room bldg., 3BR, 2BA owners 
home,Warehouse and/or storage bldg. is on the 
back of the property. Property is cleared and 
graded. $309,000 MLS#3048267

4 Acres & LF! View for Miles! Turnkey! Picture Perfect!

East Facing LF! Commercial Property Hwy 5 Frontage! Prime Location!
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Cop’s Corner
by Darrel Willman

Some users in businesses and 
the home find that the things 
they do just require a bit more 
horsepower when it comes to 
computers. Today’s tasks can 
include large database file 
manipulation, video encoding 
and editing, photographic 
manipulation, cutting edge 
graphics for 3-D rendering, 
gaming and more. These kinds 
of chores need muscle, and the 
newest crop of hot PC’s are there 
to fill the gap.

Operating systems for the 
best performance need to be 
64-bit capable, allowing the 
users to have more than 4 GB of 
internal memory RAM to access 
for programs and utilities. The 
contenders are Windows Vista 
Home or Business Premium 64-
bit, Linux 64-bit varieties and 
Apple’s OS X—the latest is called 
Leopard.

Apple’s hardware offerings for 
performance are the iMac and 
the Mac Pro. 

Mac Pro- Standard with 8 
cores (dual quad-core Intel Xeon 
processors) and accommodating 
as much as 32 GB of memory, 
these powerhouse workstations 
can be configured at up to 3.2 
GHz per core and hold up to 
4 TB (terabytes—4,000 GB) 
storage. They ship with discrete 
graphics cards for high-end 
graphic or gaming performance 
from ATI and NVIDIA with up to 
1.5GB of graphics memory. They 
start at $2,700 and can climb 
to $20,000 quickly depending 
on the performance level and 
storage space you need.

iMacs ship with Intel Core 2 
Duo processors from 2.4 GHz 
to 3.06 GHz, with memory 
configurations from 1 GB to 4 
GB of DDR2 RAM. Screen sizes 
for the all-in-one machines 
run from 20 to 24 inches- the 
largest being required to get the 
fastest processors. Prices begin 
at $1,199 and run to $2,599 for a 
fully loaded 24 inch at 3.06 GHz.

Linux and Windows users can 
choose from discrete graphics 
cards from ATI, NVIDIA and 
Matrox to name a few. These 
companies offer cards like the 
$600 M9140 quad-display card 
from Matrox, designed for high-
end business applications, ATI’s 
Radeon 4870 (dual display) at 
$550 and NVIDIA’s GeForce GTX 
280 (dual display) at $475—the 
latter two designed primarily for 
gaming performance.

Processors from Intel or AMD 
lead the way for productivity 
and gaming performance. 

Intel’s Quad-Core CPUs-- the 
new i7 Extreme and older Core2 
Extreme are out in front with 
clock speeds of up to 3.2 GHz 
and bus speeds of up to 1600 
MHz—these cores are all 64-bit 
and some support DDR3 RAM 
at speeds of up to 1800 GHz. 
Sounds like a lot of mumbo-
jumbo-- just call it fast, fast, 
fast. AMD’s processors while 

extremely quick haven’t quite 
caught up, topping out at 
2.6GHz for quad cores and 3.2 
GHz for dual core offerings. 

For the Gamer, Velocity 
Micro’s Edge Z55 and Z35 
desktops are too-hot-to-handle 
PCs offering up Intel Core i7 
processors in configurations 
up to 3.2 GHz, with hot Radeon 
graphics and up to 6 GB of 
memory, starting at $2,100. The 
Velocity Micro Raptor 4-core 
3.2 GHz Core i7 box goes for 
$5500 and up. For productivity, 
their W260 workstations can be 
fitted with the Intel Skulltrail 
board, Dual Xeon X5492 quad-
core 3.4 GHz (eight cores total) 
processors, nicely equipped at 
$10,000.

The Alienware ALX X58, a 
wildly-styled and wickedly-
fast high-performance PC, has 
the Intel i7 965 Extreme quad-
core CPU at 3.2GHz with liquid 
cooling and twin hot rod graphics 

cards (GTX 280) from NVIDIA 
with 12GB of internal RAM for 
around $5,600 depending on 
configuration. And get this—you 
can go faster. Businesses might 
be served elsewhere—Alienware 
is known for gaming—and is 
now owned by Dell, which offers 
an extensive line of business 
machines and servers.

Of course as evidenced by 
Apple’s 8-core $20K offering, 
how much speed you want 
is only limited by how much 
you want to pay—enter Falcon 
Northwest’s Mach V. Again using 
the bleeding-edge Intel Core i7-
965 quad core CPU over-clocked 
to 3.79 GHz, coupled with solid-
state (read: fast and expensive) 
drives, 12GB of memory, Blu-
Ray DVD burner, Vista Ultimate 
and more at $8,000+.

Business choices include the 
Intel Xeon and AMD Opteron 
processors in 6-core, 4-core 
and 2-core varieties. The fastest 
running at just over 3 GHz—
again, for the moment Intel 
is out in front. Good news for 
business customers, the core 
sizes are shrinking and gaining 
efficiency, meaning less heat 

is generated and less power is 
required to run them. Lower 
power and HVAC bills are the 
benefit.

Workstations for productivity 
tasks like video editing, 
3-D rendering, large photo 
manipulation and database 
processing need muscle just like 
the gaming boxes, but not the 
emphasis on gaming graphics. 
Workstations will configure 
almost identically to the high-
end gaming PCs, with the 
substitution of business video 
cards suited for these tasks, 
like the Matrox M or NVIDIA 
Quadro cards. Database users, 
number-crunchers and the like 
can be well-served by simpler 
2-D graphics often built-in to 
motherboards. Expect to pay 
$5,000 and up for a very fast 
rendering or editing station.

For large-scale applications, 
Sun Microsystem’s SPARC 
Enterprise T5440 server 
sports up to four UltraSPARC 
T2 Plus dual core processors 
at 1.4GHz with 10GB per 
second connectivity, and up 
to 4 internal drives offering 
record-setting performance 
besting HP’s top unit by 25%. 
The 4RU box starts at $45,000. 
The sky is the limit with Sun’s 
M-Class servers that can host 
up to 64 quad-core SPARC64 VII 
processors and 2 terrabytes of 
total memory. Blade servers by 
IBM and others can combine 
units to form processor farms 
with many, many processors 
simultaneously crunching on 
data—again here the sky is the 
limit.

PERFORMANCE PCS FOR HEAVY DUTY

Alienware’s bizarre ALX series (X58 shown) appeals to young gamers 
looking for the “bleeding edge” of technology, who push the hardware 
to its limits through overclocking and water-cooling, looking for the 
ultimate in performance. Here as elsewhere however, fastest today is 
not top dog tomorrow, as technology races forward.

Falcon Northwest Mach V

Sun Microsystems brings a whole 
new level of performance with 
custom CPUs. They’re super-fast 
and super-spendy, likely outside 
the needs of all but very large 
corporations.

Velocity Micro’s Edge Z55
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Sunday, February 17th
Country Club Hotel & Spa

BRIDAL SHOW 12:00 Noon - 4:00 P.M.
FASHION SHOW Starts at 4:00 P.M.

MIX 92.7 FM & KQUL 102.7 FM

Present the

Bridal Show Sponsored by Norman’s Bridal and Serenity Medical Spa
Fashion Show sponsored by ETC Bridal

For more information, call: 348-1958
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Money Saving
Opportunity

CASE-IN-POINT

One of our clients was able to save 
over 30% compared to last year’s 
rates on the office insurance by 
simply undergoing our annual 
insurance review.

Farmer-Foster Insurance

We have been serving the Lake Area for 
over 50 years and even we are shocked 
at how aggressively our carriers are 
pricing office insurance right now.  

We only work with the nation’s top 
insurance providers and are extremely 
conscious of the quality coverage we 
provide.  We never recommend our 
clients cut corners or buy coverage 
based on price alone. 

These unusually low rates are with some 
of the best coverage options available 
for office insurance in the area. An 
insurance review can tell you if you are 
overpaying for your coverage.

Please give us a call at 573-346-7224 
and let us work with you to obtain the 
best possible product, at the best 
possible price, to meet your office 
insurance needs.

164 North State Highway 5, Camdenton, MO 65020  Tel 573.346.7224  Fax  573.346.7542
www.FarmerFoster.com

Shockingly
 Competitive  
   Rates

We have been serving the Lake Area for 

on Insurance 
for Your Office!

 The U.S. Fish and Wildlife Service is now accepting 
entries for the 2009 Missouri Junior Duck Stamp Contest, 
which will be held at USGS Columbia Environmental Re-
search Center on April 2nd, 2009.  Entries must be post-
marked by March 15, 2009.

Students may submit artwork featuring one of the fol-
lowing species: whistling ducks, swans, geese, brant, dab-
bling ducks, diving ducks, sea ducks, mergansers, stiff 
tails, or Hawaiian ducks. A full list of permitted species is 
available online at http://www.fws.gov/juniorduck. Judg-
ing will be open to the general public, and will be begin 
at 10:00 am on April 4th 2009 at the Richard Schoettger 
Conference Building USGS Columbia Environmental Re-
search Center. The center is located at 4200 New Haven 

Road, Columbia, Missouri.  Artwork entries will be judged 
on the basis of original design, anatomical accuracy, ar-
tistic composition and suitability for reproduction on a 1” 
by 1.5” stamp.  Judging ends around 2:00 pm.  

During the contest, students will be judged in four 
groups according to grade level: K-3, 4-6, 7-9, and 10-12.
Three fi rst, three second and three third place entries, 
along with 16 honorable mentions will be selected from 
each group. Contest judges select a “Best of Show” from 
the twelve fi rst place winners, which will be submit-
ted to the Federal Duck Stamp Offi ce and entered into 
the National Junior Duck Stamp Contest held in April in 
Washington D.C. The winner of the National Junior Duck 
Stamp Contest, along with his/her parent or guardian and 

teacher will receive a free trip to a First Day of Sale cer-
emony in late June/early July.

A downloadable entry form and information on con-
test rules and regulations for teachers and supervising 
adults can be found online at http://www.fws.gov/jrduck. 
For additional information or if you have questions re-
garding your student’s or school’s participation in the Jr. 
Duck Stamp contest, please contact your Jr. Duck Stamp 
State Coordinator, Tim Haller (573) 441-2799 tim_haller@
fws.gov. Entries and reference forms should be post-
marked by March 15, 2009 and mailed to: c/o Junior Duck 
Stamp Coordinator

Tim Haller, Big Muddy National Fish and Wildlife Ref-
uge, 4200 New Haven Rd., Columbia, MO  65201.

Missouri Jr. Duck contest calling all young artists

Here’s a “Checklist” 
for Surviving a
Financial Crisis

Over the past few months, the news 
has been almost incomprehensible. It’s 
hard for many of us to make sense of the 
failure of major Wall Street fi rms and large 
banks and the $700 billion bailout of the 
fi nancial sector. And it’s hard for investors 
to be calm when stocks have fallen more 
than 40 percent between October 2007 
and Inauguration Day in 2009. What can 
you do to cope?

Consider the following “checklist” for 
surviving a fi nancial crisis:

Close your ears — but open your eyes. 
These days, you may hear some so-called 
“experts” talking about end-of-capitalism 
scenarios. Try not to listen to these doom-
sayers. We still have the most powerful 
economy in the history of the world and 
we will recover from these setbacks. 
However, even if you close your ears, you 
should keep your eyes wide open. Specifi -
cally, look for opportunities.  Stock prices 
are down now, but they won’t always 
be — and, all else being equal, investors 
who buy into the stock market at lower 
prices are likely to earn higher returns 
than those who buy stocks when prices 
are higher.

Focus on things you can control. 
During a fi nancial crisis, your success at 
weathering the storm depends on your 
ability to stay calm and concentrate on 
the things you can control. For example, 
you can control your emotions so that 
you aren’t panicked into making unwise, 
short-term decisions, such as putting all 
your money under your mattress. And, 
to a certain extent, you can even control 
your portfolio’s ability to withstand volatil-
ity. How? By diversifying your holdings as 
broadly as possible. The wider your range 
of investments, the less you’ll be hurt by 
downturns that primarily affect one asset 
class. (Keep in mind, though, that diversi-
fi cation, by itself, cannot guarantee profi ts 
or protect against loss.) 

Review and rebalance your portfolio. 
During this market decline, some of your 
holdings have probably fallen more than 
others. As a result, you may now own a 

lower percentage of a specifi c asset class 
than you had originally intended when 
you built your portfolio. Consequently, you 
may want to meet with your fi nancial ad-
visor to determine if you should rebalance 
your portfolio by adding more money to 
those asset classes that have fallen the 
most. You may also want to rebalance 
if your risk tolerance or long-term goals 
have changed.

Look for quality investments. In this 
economic environment, it’s more im-
portant than ever to focus on on quality 
investments. When you buy stocks, look 
for those companies with strong balance 
sheets. If you’re purchasing bonds, stick 
with those that receive high credit ratings. 
If we are entering a prolonged economic 
downturn, these types of investments will, 
in all likelihood, fare better than lower-
quality stocks and bonds. 

Be patient. No one can predict when 
a bear market will end, but history has 
shown that turnarounds can happen 
quickly and unexpectedly. So be patient. 
The most successful investors have the 
courage to stay the course and take ad-
vantage of opportunities while others are 
“bailing out” of the fi nancial markets.

We may still have some rough roads 
ahead of us. But if you can check off every 
item on this list, you can smooth out some 
of the bumps you’ll encounter on your 
journey toward achieving your long-term 
goals.

Your Finances

Tony Reahr
Edward Jones Financial Advisor
573-964-5712



Lighthouse Rd.

Lake Rd. 54-30

Lake Rd. 54-29

Grand Glaize Bridge

Watch for our Logo 
on the Land’s End 
Condos signage

Take Redbud Road
between Shoney’s 
and Domenico’s

54

5

5

7

Camdenton

522 North Hwy. 5 
Camdenton 346-9911

Two Convenient
Locations at the Lake!

1075 Lighthouse Road 
Osage Beach 348-6699

• Join Our Group Weight Loss Challenge!

The Anytime Fitness Weight Loss Challenge is simple!
A group of four has 60 days to see how much fat the group can lose!

During the challenge there will be several optional support opportunities!

• $10/person Personal Training  • Nutrition Counseling 
• As Always Free Classes  • Prize Incentives

You must be a member of Anytime Fitness to participate in this challenge. So, 
if you’re not a member yet…now is the time. Registration fee for each group 
will be $50. Groups comprised of 3 or more members who have joined new 

for 2009 will receive FREE registration.

With an Anytime Fitness membership, you can workout anytime of the day or night! 
Our clubs are open 24 hours a day, 7 days a week, 365 days a year!

Open 24-7, 365
24 hour Co-Ed

Come Anytime!
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continued from page 33
“It pays $2.54 dividend per 

year. Right now, it’s around $32 
per share, and it still pays $2.54. 
So buying Ameren shares today 
gives you a dividend in the neigh-
borhood of seven percent. So you 
can buy it and wait for it to come 
back — I don’t think electricity 
is going to get cheaper — and in 
the meantime you’re getting paid 
a very good dividend rate.” 

Cotter says that historically 
most utility companies pay good 
dividend rate of returns, as do 
corporations such as General 
Electric and Pfizer. It’s important 
to note, however, that there is no 
guarantee on dividends.

Local real estate, too, merits 
a close look. “Right now,” opines 
Cotter, “I think you look at rental 
properties where you can gen-
erate an income, or lakefront 
properties where somebody has 
to sell due to economic condi-
tions. They haven’t lost a lot of 
value, but they are pretty good 
buys if you’ve got cash reserves. 
I wouldn’t be borrowing money.”

It may well be said that even 
tough economic times creates 
opportunities for those who are 

careful and conservative in their 
expectations. 

“If I’ve got extra money,” says 
Cotter, “I’m going to be in the 
bonds or in the stock market, 
but I have some clients who have 
plenty of that so they’re looking 
to go into the real estate market. 
The real estate market is a buy-
ers’ market. You can go in and 
pick up a good property today 
and hold it. Now, it’s not going to 
come back in a year or two; it’s a 
long-term investment. And some 
of the stocks, I think, are going 
to be two or three years out be-
fore they come back. But one of 
the good things is that if they’re 
paying a strong dividend, you 
get some money for just hold-
ing them — but you have to look 
long-term.”

A note from our advisors: 
Securities and Investment Ad-
visory Services offered through 
Raymond James Financial Ser-
vices, Inc. Member FINRA/SIPC, 
and are: not FDIC insured, not 
guaranteed by Iroquois Federal, 
are Subject to risk, and may lose 
value. [Iroquois Financial is in-
dependent of Raymond James 
Financial Services.]- Ed.

Recession investments

Mark A. Drake, D.O., with 
Surgical Specialists of the Lake, 
recently achieved board certifi-
cation in general surgery from 
the American Osteopathic As-
sociation. The certification 
process, administered by the 
American Osteopathic Board 
of Surgery, requires five years 
of residency training in general 
surgery and completion of both 
a written and an oral examina-
tion.

Drake joined the medical 
staff of Lake Regional Health 
System in 2007. He has a doc-
tor of osteopathic medicine de-
gree from Oklahoma State Uni-
versity College of Osteopathic 
Medicine in Tulsa, Okla., and 
completed his general surgi-
cal internship and residency at 
Tulsa Regional Medical Center. 
He is a member of the Society of 
American Gastrointestinal En-
doscopic Surgeons, the Ameri-
can College of Osteopathic 
Surgeons and the American Os-

teopathic Association. 
Surgical procedures per-

formed by Drake include her-
nia repair; breast procedures, 
including mastectomy; colon 
resection; gallbladder removal; 
liver and biliary tract surgery; 
gastric surgery; and endocrine 
surgery. He also performs en-
doscopy procedures. 

Surgical Specialists of the 
Lake is located in Lake Regional 

Imaging Center at 1075 Nichols 
Road, Osage Beach. To sched-
ule an appointment, call 573-
348-8988.  

The AOA is a member asso-
ciation representing more than 
61,000 osteopathic physicians. 
It serves as the primary certi-
fying body for D.O.s and is the 
accrediting agency for all os-
teopathic medical colleges and 
health care facilities.

The medical staff at Lake Re-
gional Health System includes 
nearly 90 physicians who care 
for lake-area residents and visi-
tors in the hospital and its six 
clinics and 14 specialty clin-
ics. Lake Regional Hospital is 
accredited by The Joint Com-
mission and is a past recipient 
of the Missouri Quality Award. 
Lake Regional Health System 
also operates rehab therapy 
clinics, retail pharmacies and 
home health services through-
out the lake area.

LRHS’ Drake achieves AOA 
Surgery board certification

Mark A. Drake, D.O.
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ITEMS FOR SALE:
Historic Carousel Intl. 
coin operated rides for 
sale. Working condition. Extra 
parts and keys included. $500-
$1000 obo. Local delivery. 573-
280-9939
FOR SALE used & slightly 
damaged office furniture at 
50%-70% off retail. Osage Of-
fice Products 573-348-1440 
Hwy. 54 -24 Osage Beach.
USED COPIERS - color printers 
In House Leasing and Service - 
Osage Office Products 573-348-
1440 Hwy. 54-24 Osage Beach.
APARTMENTS FOR RENT
Well-maintained 1-BR 
Apartments in small, quiet 
apartment building. Some units 
without steps. Nice and clean 
with new carpet and paint. Laun-
dry facility on-site. Convenient 
location for easy commute to El-
don, Eugene, Jefferson City, and 
Lake Area. UTILITIES INCLUDED! 
$400/month + deposit. 1-year 
lease and references required. 
No Pets. Call Angel at 392-2049 
or 280-4776 between 8am-8pm.

REAL ESTATE CONDOMINI-
UMS
Best Amenities & Ready 
to Move-In! Unit 1C-24 
E. Casa Del Rio, FSRCC, Four 
Seasons. Walk-out 2000 SF, 
3BR/2BA unit w/patio off din-
ing area. Living Room Fireplace, 
Large sunroom, baths have soak-
ing tubs w/separate showers, jet-
ted tub in master, walk-in closet. 
New paint & carpet in November 
2008. Southern exposure w/
lovely view. Outstanding on-site 
amenities include Fitness center, 
Spa, Fine dining & bar w/enter-
tainment in hotel, 7 outdoor 
pools, 18 outdoor tennis courts, 
over 1 mile of paved roads for 
walking, Barbeque areas & 

23 acres of beautiful grounds. 
Guard house w/on site security. 
MLS# 3055864 $89,500 Call C. 
Michael Elliott, Gattermeir El-
liott Real Estate @280-0170 or 
1-877-365-cme1

REAL ESTATE HOMES
Camelot Estates. Great 3 
bed/2bath located on a pri-
vate cul-de-sac. Home features 
1 level living, high ceilings, 2 car 
attached garage and many up-
grades! Home sits on 3 lots. Only 
$178,000 Contact Bobbi Bash 
Realty 573-365-2622
Ozark Meadows. Great one 
level home located in Osage 
Beach, close to shopping! Home 
features 3 bed/2 bath, open 
floorplan, 2 car attached garage 
and like new. Only $179,500 
Contact Bobbi Bash Realty 573-
365-2622
Tan Tara Estates. Huge wa-
terfront home. Property features 
5 bed/5.5 bath, 4000 sq ft and 
an beautiful main channel view! 
Great rental property- Asking 
$285,000  call Bobbi Bash Realty 
573-365-2622
HH Lakefront Home w/
Pebble Beach! 198 Sunset 
Drive, HH, Lake Ozark 2236 SF, 
4BR/ 2BA home on 110’ of lake-
front, wood floors on main level, 
upgrades throughout, gentle 
lakeside, pebble beach, concrete 
seawall, 2 well dock w/14x32 & 
10x24 slips, PWC slips w/lifts, 
swim platform, and slide. Owner 
would consider condo trade 
plus cash, call for more details. 
MLS# 3056057 $374,500 Call 
C. Michael Elliott, Gattermeir El-
liott Real Estate @280-0170 or 
1-877-365-cme1

REAL ESTATE LAND & LOTS
1.5 Acre Gentle Point! 171 
Rocky Shores Ln., Sunrise Beach, 
Point Setting at 24 mile marker 

w/882’ lakefrontage & 1.5 +/- 
Acres w/gentle to moderate 
topo, level drive onto property. 
Point faces south w/lakesides 
to both east and west. Ideal for 
private estate, could have more 
than one home. Protected cove 
side w/400’ natural stone sea-
wall.1150 SF two level home. 
Easy access, prime real estate. 
MLS#3056473 $1,095,000 
MLS# 3055802 $344,900 Call 
C. Michael Elliott, Gattermeir El-
liott Real Estate @280-0170 or 
1-877-365-cme1 
FLAT! COMMERCIAL LOTS 
HWY 5, GREENVIEW On site 
utilities, graded/build-ready. 
Great location north of Hwy 5 & 
7 Highway close to Camdenton, 
MO, 377 ft Hwy 5 road front. 
+/- 3 acres. Perfect for strip cen-
ter, hotel or any large complex. 
Owners will consider subdividing 
or pad site for anchor tenant. Tell 
me what you need. $389,900. 
MLS# 3040348. Also approx 6 
acres available adjacent to this 
location with utilities $119,900 
MLS#3040351. Bruce Adams 
(573) 216-4690. Adams & 
Associates-RE/MAX Lake of the 
Ozarks (573) 302-3630. www.
Adams-Commercial.com.
FOR SALE: CAMDENTON 
HWY 5 COMMERCIAL LOTS. 
200 feet of busy hwy 5 road 
frontage across from Hulett 
Chevrolet.  Includes 900 sq. ft. 
existing building. Great building 
site for most any type of busi-
ness. Owner will subdivide and/
or build to suit. Buy 100 ft rd frt 
w/ bldg for $139,900, 100 ft rd 
frt vacant lot for $99,000, or all 
200 ft rd frt w/bldg for $199,900. 
Tell me you needs – owner says 
bring all offers. Call Bruce Adams 
(573) 216-4690 for details. Ad-
ams & Associates-RE/MAX Lake 
of the Ozarks (573) 302-3630. 

www.Adams-Commercial.com. 
Hwy 54 Commercial 
Property. Located in Osage 
Beach. Property features 4 acres 
with a 6000 sq ft commercial 
building. $875,000 Contact Bob-
bi Bash Realty 573-365-2622 
Lakeview property with 
undeveloped lakefront. 
Major highway exposure. Zoned 
B-2. Approved dock permit. De-
tails and pictures can be viewed 
at www.sslakevision.com (866) 
300-9844 

REAL ESTATE FOR LEASE
FOR LEASE: RETAIL/OFFICE 
SPACE. Located in Laurie Land-
ing of Corporate Woods Business 
Park. 1,250 sqft of open finished 
space in retail/office strip center. 
Will finish to suit. Bruce Ad-
ams (573) 216-4690. Adams & 
Associates-RE/MAX Lake of the 
Ozarks (573) 302-3630. www.
Adams-Commercial.com.

REAL ESTATE COMMERCIAL
FOR SALE: BIZ 54 RETAIL/
OFFICE STRIP CENTER. Great 
income and room for expan-
sion! Good long term leases. 
Four units total with restaurant 
renting 2 units. Great visibility on 
Business 54 (Bagnell Dam Blvd) 
& view of the lake.. Call Christy 
(573) 302-3640. Adams & 
Associates-RE/MAX Lake of the 
Ozarks (573) 302-3630. www.
Adams-Commercial.com.
FOR SALE: CAR WASH: Op-
erating 2-Bay Carwash on busy 
Hwy 54 location in Macks Creek 
w/ 100 ft hwy frontage on 2+ 
acres. Great hwy visibility, fully 
equipped and in great condition. 
Great income opportunity with 
minimal time and investment re-
quirements. Owner wants offer! 
Bruce Adams (573) 216-4690. 
Adams & Associates-RE/MAX 
Lake of the Ozarks (573) 302-

3630. www.Adams-Commercial.
com.
FOR SALE: CAMDENTON 
COMMERCIAL BUILDING.  
Busy hwy 5 location in the heart 
of town just off the 5/54 inter-
section. Like new 3,800 SQFT 
building w/ 160ft of hwy 5 
frontage currently used for auto/
service dealership. Purchase as 
is or owner will remodel to suit. 
$389,900. MLS#3043469 Call 
Bruce Adams (573) 216-4690. 
Adams & Associates-RE/MAX 
Lake of the Ozarks (573) 302-
3630. www.Adams-Commercial.
com. 
FOR SALE: LAKEFRONT MA-
RINA & C-STORE: INCOME 
PRODUCING lakefront busi-
ness with great potential at the 
66MM. Well populated com-
munity with both full time & 
weekend residents. Currently op-
erating as a C-store with liquor 
sales, gas dock/marina, snack/
sandwich shop with bar, slip 
rental & boat storage. 225’ of 
LEVEL lakefront with deep water 
& almost 4 acres. Can easily be 
operated as-is or plenty of room 
to expand. Adjacent residence 
also available for add’l $. MLS# 
3040353. Bruce Adams (573) 
216-4690. Adams & Associates-
RE/MAX Lake of the Ozarks 
(573) 302-3630. www.Adams-
Commercial.com.
FOR SALE: RETAIL/OFFICE 
STRIP CENTER Laurie Land-
ing. Great location in Corporate 
Woods business center. 5 units/
totaling 7250 sq. ft. quality con-
struction, great parking, front 
& back access.  Low mainte-
nance. Good tenants in place. 
$479,900. MLS # 3040358. 
Adjacent lots also available for 
expansion. Bruce Adams (573) 
216-4690. Adams & Associates-
RE/MAX Lake of the Ozarks 

(573) 302-3630. www.Adams-
Commercial.com.
GRAVOIS MILLS HWY 5 
COMMERCIAL BLDG. Highly 
visible commercial property 
located on hwy 5 at the north-
ern gateway to the lake. Newer 
1,200 sqft building with great 
finish plus16’X24” building for 
additional merchandise display 
or storage. Continue as sport-
ing goods store of would fit a 
variety of uses. Easy access from 
hwy 5 to fenced sales and large 
customer parking and sales lot 
would be great for boat/RV/PWC 
etc. Call Bruce Adams (573) 
216-4690 or view at www.gra-
voiswaterworld.com for details. 
Adams & Associates-RE/MAX 
Lake of the Ozarks (573) 302-
3630. www.Adams-Commercial.
com.
SPECIALTY FOOD FRANCHISE 
IN BUSIEST OSAGE BEACH 
LOCATION. Tremendous op-
portunity in the busiest mall and 
fastest growing area of the Lake 
of the Ozarks. Well known, pre-
mium specialty food franchise 
priced below start-up cost with 
strong sales & operation base 
in place. Great opportunity for 
hands-on owner/operator or 
family operation. Take advantage 
of a national brand franchise 
without the start-up pain and 
costs. Bruce Adams (573) 216-
4690. Adams & Associates-RE/
MAX Lake of the Ozarks (573) 
302-3630. www.Adams-Com-
mercial.com.
Waterfront Restaurant/
Bar. Great turnkey business at 
the 3mm of the Big Niangua. 
Property is an established busi-
ness with a great client base. 
Property has many upgrades and 
a 2 level guest cottage . Wow! 
$999,000 contact Bobbi Bash 
Realty 573-365-2622



continued from page 1
the Parkway will transfer to the 
city of Osage Beach, which will 
be responsible for maintenance 
and upkeep. City Administrator 
Nancy Viselli said new equip-
ment is being purchased to 
handle the additional workload. 
The city is also in the process of 
building a new facility to house 
all the new vehicles.

Lynch said unless the area 
has an unusually wet spring, 
this newly designed section of 
the Parkway should be open by 
Memorial Day weekend. 

Work on the Expressway is 
also progressing at or ahead of 
schedule, according to Lynch. 

When completed, the by-
pass will link to the existing 
highway south of the Osage 
River Bridge, run behind Home 
Depot, Wal-Mart, the Premium 
Outlet Mall, join the existing 
highway to cross the Grand 
Glaize Bridge, then continue 
running on the west side of the 

existing highway past KK where 
it will reconnect with 54 near 
Lazy Days Road. Plans include 
several interchanges – in Lake 
Ozark for the new Horseshoe 
Bend Parkway, between Route 
42 and Wal-Mart, at Passover, 
Jeffries and Broadwater roads, 
at Route KK and Nichols Road.

“If everything goes as 
planned, we plan to get the sec-
tion of the Expressway from the 
Home Depot-Wal-Mart area to 
the Grand Glaize Bridge open 
later this year but the next phase 
from the Walnut Bowl area to 
the Osage River won’t be com-
pleted until mid-2010,” he said, 
adding that this section would 
be completed with the assis-
tance of developer Gary Prewitt.

“This is a totally new concept 
for us, but it got started because 
we were moving slower than 
what Mr. Prewitt needed to get 
his shopping center done. We 
needed to buy right of way from 
him, we needed to take out a 

lot of rock and he needed that 
rock for fill so he approached 
us about doing the grading and 
drainage for our project in re-
turn for using the fill. He’ll be 
using contractors to do some of 
the work, and all the work has to 
be done to our guidelines, but 
overall this agreement will help 
get that section completed fast-
er,” Lynch said.

He also said the work west of 
the Grand Glaize Bridge would 
be split in two sections – the first 
will run from the bridge to Nich-
ols Road and the second will run 
west of KK to the point where it 
will reconnect with 54, and has a 
planned completion date of mid 
2011.

“That obviously leaves a gap 
between the two sections but 
we’re still in negotiation with 
Osage Beach on the design of 
the interchanges. We hope to 
have that wrapped up shortly,” 
Lynch said. “One of our biggest 
concerns for this area is that 

we’ll be working around a lot 
of city streets and we’ll have to 
use a lot of detours. We’re asking 
drivers to be understanding and 
be careful. All this construction 
can be confusing and challeng-
ing, but when it’s completed, it 
will be well worth the trouble.”

On the roads again
Another road project is in the 

works for Osage Beach.
The city will be redesigning 

Passover Road from the Ex-
pressway to Wilson Drive near 
the planned entrance to Cha-
teau at the Lake, John Q. Ham-
mons’ hotel project. 

When completed, the road 
will feature two lanes that will 
be divided by a median and will 
look similar to the road leading 
into the Osage Beach City Hall.

“We originally planned to 
make it a four-lane road but 
after getting the results of our 
traffic study, and seeing that it 
didn’t show enough traffic to 

warrant four lanes, we decided 
to reconfigure the plan and 
scale it back,” explained Osage 
Beach City Administrator Nancy 
Viselli.

She said while the new design 
would save the city between 
$50,000 and $100,000 of the $1.7 
million budgeted for construc-
tion and right-of-way acquisi-
tion, it will also improve the aes-
thetics of the area.

“It’s actually going to be 
much more attractive than the 
plain, four-lane version we had 
originally planned to build and 
Hammons’ people are very 
happy with the new ‘boulevard’ 
look,” Viselli said.

The rest of Passover Road, 
which will be a connector route 
from the Expressway to the 
Parkway, is also undergoing a 
redesign. That work is being 
done by the Missouri Depart-
ment of Transportation.

GRAPHIC: This illustration de-
picts (blue) the Highway 54 Ex-
pressway project, which extends 
from the junction of Bus. 54 & Hwy. 
54 to just past the Rt. KK Jct.
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Expressway means safer driving time
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