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by Nancy Hogland
One of the biggest chal-

lenges to attracting develop-
ers to the Lake area has been 
the ability to provide popula-
tion numbers to support the 
growth.

However, Matt Duenke, 
head of Duenke Family Enter-
prises and son of the late Bur-
ton Duenke, who developed 
Tan-Tar-A Resort and Tan-Tar-
A Estates, said they hired the 
Zanola Company to address 
that situation.  The Zanola 
Company provides Market-
Graphics homebuilding and 
demographics research for the 
St. Louis, Central Missouri, and 
Southwest Missouri regions 
to help builders, developers, 
banks, planners, elected offi-
cials and others to better plan 
successful development. The 
firm also acts as a business im-
provement consultant, a mar-
keting turnaround expert and 
a sales management coach. 

Duenke said Zanola’s work 
resulted in coinage of a new 
phrase, “effective population.”

“The Lake area has three 
groups – full-time residents, 
part-time residents and tour-
ists. The Census Bureau has 
come up with its own set of 
numbers, but it’s not a true 
picture because the number 
of people – and the number of 
consumers - fluctuates greatly 
with the time of year. The Za-

nola Company, the firm we 
worked with, came up with a 
formula that developers can 
rely on and use as a guide,” he 
said. 

That formula was derived 
by looking at annual sales tax 
revenues from Camden, Miller 
and Morgan counties and ev-
ery incorporated city in the 
Lake area and then comparing 
those revenues to other mu-
nicipalities throughout Mis-
souri. 

“Based on those figures, the 
Lake area has an ‘effective pop-
ulation,’ a built-in consumer 
base, of about 55,000 which 
is similar in size to cities like 
Blue Springs, Webster Groves 
or Wentzville,” he said. “Now 
when we approach potential 
developers we can show them 
concrete numbers that should 
convince them that a success-
ful development in this area is 
more than feasible.”

But the study also looked 
for other information, Duenke 
added.

Researchers with the Zanola 
Company drove every road in 
the tri-county area, catalog-
ing every service and retail es-
tablishment in order to come 
up with a list of the needs 
that currently are adequately 
served and those that are un-
der-served. What they learned 
was that the area is lacking a 
high-quality, dynamic retire-
ment community that would 

serve the needs of those who 
want independent living all the 
way thru life stages until they 
require continual nursing care. 
They also determined there is a 
shortage of electronics stores, 
auto dealerships and service 
providers, family clothing 
stores like Old Navy, specialty 
food shops, home furnishing 
stores like Pottery Barn or Bed, 
Bath and Beyond, and that the 
Lake area is lacking in a variety 
of restaurants. The study also 
pointed out a need for con-
venience/fuel stops along the 
new Expressway.

“We own 900 acres of mostly 
undeveloped ground along 
the new 54 Expressway with 
an interchange that’s going to 
be right in the middle of it all. 
As my dad used to say, ‘They 
aren’t making any more land 
like this,’” Duenke quipped. 
“We decided we wanted to find 
out the best use of the land not 
just for us but for the commu-
nity. This Expressway will for-
ever change the landscape of 
the Lake – not just physically 
but also economically. I don’t 
think folk realize yet just how 
profound that change will be. 
We’ve long been a part of this 
community and because we 
are here to say, we want to help 
manage that growth to provide 
the best opportunities for us 
all.”

He also said it would be 
foolish not to take advantage of 

the $200 million highway proj-
ect undertaken by the Missouri 
Department of Transportation.

“The Lake of the Ozarks area 
has been affected critically by 
the recession, with local gov-
ernments losing as much as 9 
percent of their sales tax rev-
enue,” said Duenke. “This is a 
pivotal time in the history of 
the Lake of the Ozarks. We have 
a chance to propel the area 
with new development and 
carry it into the future, much 
like my father did.” 

To put the gathered infor-
mation into the right hands, 
Duenke has been meeting or 
setting appointments to meet 
with the chambers of com-
merce in the area, the Lake of 
the Ozarks Regional Develop-
ment Economic Council (LOR-
DEC), city and county govern-
ment heads and others around 
the area.

“Of course, some of the in-
formation gathered is propri-
etary but we want to share as 
much as we can with those who 
can use it to further growth in 
this area because we’re all in 
this together,” he said.

In the meantime, Duenke 
Family Properties is also devel-
oping a new website, signage, 
public relations efforts and a 
social media campaign. For 
more information visit www.
duenkefamilyproperties.com.

continues on page 2
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by Nancy Hogland
Those who don’t want to allow 

strangers to view their “naked” 
bodies and who don’t consider 
themselves the “touchy feely” 
type might want to consider 
the more traditional over-the-
river-and-through-the-woods 
route to Grandmother’s house 
this year. John Pistole, head 
of the Transportation Security 
Administration, and Janet Na-
politano, Homeland Security 
secretary, have stated the more 
invasive airport pat-downs are 
here to stay. 

Although many travelers 
have complained and Con-
gress has demanded that TSA 
soften its procedures, Pistole 
said the new search techniques 
were necessary because previ-
ous measures had been prov-
en ineffective. He cited the 
underwear bomber who last 
Christmas tried to smuggle a 
bomb on board by putting in 
his underwear as an example, 
saying the new body scanner 
machines possibly could have 
detected that bomb. Many 
have objected to the scanners, 
saying they violate human dig-
nity and could be dangerous to 
health. However, TSA officials 
said the machines use safe, 
low-level X-ray beams and a 
privacy feature blurs facial and 
“private” areas. The machines 
are now in place at nearly all 
major airports, including Lam-
bert-St. Louis and Kansas City 
international airports. For a 
complete list visit http://www.
tsa.gov/approach/tech/ait/
faqs.shtm.

AirTran, Delta and Virgin 
American fliers will be getting 
a gift from Google this Christ-
mas. The Internet provider 
will be offering free in-flight 
Chrome browser-based ac-

cess on the airlines until Jan. 2, 
2011. The service, which nor-
mally costs $12.95 per day for 
domestic flights longer than 
three hours, will be available 
on more than 700 planes car-
rying an anticipated 15 million 
passengers during the holiday 
season.

Last month, Southwest Air-
lines, the largest airline at 
Lambert-St. Louis, announced 
it plans to add flights between 
Lambert and Newark Liberty 
International Airport. Cape 
Air said they plan to add new 
flights between Lambert and 
Fort Leonard Wood beginning 
Dec. 14.

Travelers using Lambert-St. 
Louis airport soon will have 
something new to view. As part 
of the airport’s $50-million 
renovation project, nine local 
artists were commissioned to 
design art glass screens to be 
installed in Concourses A and 
C. The 5.5-foot-by-3-foot pan-
els, part of the airport’s Public 
Art and Culture Project, will be 
set up in the spring of 2011.

According to the TSA, 11-inch 
MacBook computers, as well as 
all other small electronic de-
vices, now can stay in the bag 
when passing through airport 
security. However, the 13-inch 
models, and other similar-
sized laptops, must be removed 
for X-ray screening.

Tourists need to watch their 
manners when visiting foreign 
nations. A story in the “London 
Sun” reported a United Nations 
worker in Dubai during a stop-
over was arrested and jailed 
after giving “the finger” to an 
airport worker there. During a 
disagreement, the man alleg-
edly cursed the worker in front 
of her colleges before making 
the hand gesture, resulting in 

charges of indecency and in-
sulting an employee which 
carry a two-year jail term.

The State Department recent-
ly issued a new warning to U.S. 
citizens traveling to Colombia, 
South America. According to 
the report, although security 
has improved, violence by nar-
co-terrorist groups continues 
to affect some rural areas as 
well as large cities and the po-
tential for violence by terror-
ists remains a threat through-
out the country. In August, a 
car bomb in Bogota injured 
seven; in October authorities 
foiled another car bomb attack 
directed at the National Ad-
ministrative Center in Bogota. 
That same day, the Colombian 
Defense Minister Rodrigo Ri-
vera reported the Revolution-
ary Armed Forces of Colombia 
had threatened more attacks 
against the military, police 
and state government officials. 
There also has been a marked 
increase in violent crime and 
kidnappings, some against U.S. 
citizens. U.S. citizens traveling 
in Colombia are encouraged 
to enroll with the U.S. Embas-
sy through the State Depart-
ment’s website https://travel-
registration.state.gov/ibrs/ui/
index.aspx. For additional in-
formation, see the Department 
of State’s Country Specific In-
formation for Colombia.

Crime against tourists also 
has been on the increase in 
Barbados. The government 
there reports that in October, 
there was a series of attacks, in-
cluding armed robbery, against 
visitors from foreign countries. 
Most occurred during the day 
along the west coast, spurring 
the tourism minister to issue a 
warning to tourists to exercise 
caution when walking alone; to 
avoid that practice after dark; 
and to leave travel documents, 
cash and jewellery in safe de-
posit boxes or safes.

Armchair Pilot

Duenke name known  
for decades

Duenke Family Properties 
is one of the real estate busi-
nesses owned by the family 
of Burton Duenke, who be-
gan his career in real estate 
by constructing homes in the 
Saint Louis area after World 

War II. 
He diversified his business 

through the 1950s and in the 
1960s expanded to the Lake 
of the Ozarks. Throughout 
the 60s and 70s, Duenke pur-
chased more than 1,600 acres 
on Turkey Bend and along ex-
isting Highway 54 and began 
developing Tan-Tar-A Resort, 

which began as a set of vaca-
tion cabins. His later projects 
included Tan-Tar-A Estates, 
Oak Creek, and Palisades Vil-
lage.

Matt Duenke has been 
leading Duenke Family Prop-
erties since 1994 and is presi-
dent of Matthew W. Duenke 
Homes, Inc.

Duenke family employs experts to 
tap into property’s potential
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Thanks For A Great Year!

573-365-BOBBi (2622)
BobbiBash.com

Realty

The Power Team And Many More 

SOLDS!

SOLD
2010

by Nancy Hogland
If you’re doing any holiday 

baking and black walnuts are 
part of the recipe, chances are 
good some of those walnuts 
came from trees growing at 
Lake of the Ozarks.

According to an official with 
the world’s largest processor 
and supplier of American black 
walnuts, Hammons Products 
Company, which is located in 
nearby Stockton, much of their 
crop is hand-plucked from 
yards throughout mid Mis-
souri. 

“So when you purchase a 
bag of black walnuts at Wal-
Mart, you’re buying something 
that could have been harvested 
by someone you know,” said 
Brian Hammons, third-genera-
tion company president. 

Black walnuts grow wild 
across the Midwest. In the fall, 
when the nuts ripen, they fall 
from the trees. That’s when the 
work begins. The nuts, which 
are encased in thick green 
hulls, are gathered by the bag, 
bushel and truck-full and then 
taken to one of many area hull-
ing stations provided by Ham-

mons where harvesters get 
cash for their crop. This year, 
the going rate was $11 per 100 
pounds after hulling. Six hull-
ing stations were operating 

within a 25-mile radius of Lake 
Ozark. Hammons said his com-
pany provides hulling stations 

in nearly 200 buying locations 
in 12 states.

Tim Tabor, who for the past 
few years has operated a hull-
ing station in Iberia, said he got 

into the business to supple-
ment his farming income. 

“It’s kind-of fun to watch 

everyone bring in their har-
vest because it’s usually a fam-
ily project,” he said, adding 
that he usually sees the same 
people each fall. “We have one 
old guy – actually an 88-year-
old man – who every year has 
brought me a load. It’s become 
a tradition.”

Hammons agreed.
“The black walnut harvest is 

an annual tradition for many 
families. Today there is more 
interest than ever in black 
walnuts because they are a 
wild, natural crop and people 
are looking for unique ingre-
dients,” he said, adding the 
American black walnut stands 
apart from “regular” English 
walnuts as a unique wild crop 
grown free from orchards 
or pesticides. Even the hard 
outer shell is repurposed for 
environmentally-friendly cos-
metics and cleaning products. 
“In fact, the trend inspired our 
new theme, ‘Taste the Wild Side 
of the Walnut Family.’”

The 9-million-pound crop 
was down 17 million pounds 
from last year and from the 
10-year average of 25 million 

pounds but Hammons said the 
lower harvest was expected – 
it’s the off-year of the alternate 
cycle for production. 

“Despite the short crop, we 
expect to have plenty of prod-
uct to take care of increasing 
consumer demand but we will 
need a good crop next year. 
Our team is busy now bring-
ing in the last of the nuts and 
all the hulling machines.  Then 
we’ll clean the machines and 
prepare for next year – and 
hopefully a very strong har-
vest,” he said.

When the in-shell nuts arrive 
at Hammons, they are cleaned, 
then dried. Next, they are run 
between large steel wheels 
that crack the shells. Then they 
pass through another series of 
rollers with saw-like teeth that 
separate the nutmeats from 
the shells. Once separated, the 
nut kernels are graded into var-
ious sizes. Latest-technology 
electronic sorting machines 
remove any remaining shell 
pieces or discolored kernels. 
Finally, a trained inspector vi-
sually inspects the nut meats 

continues on page 7 

Oh nuts! A wildly popular ingredient Made at the Lake
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“Insurance Talk”
with Belinda Brenizer of 
Golden Rule Insurance

How Much Liability 
Insurance is enough?

I am often asked by clients 
“how much insurance should 
I carry?” $1 million, $2 million 
or $100 million, what limit is 
enough? I really wish there was a 
scientifi c formula for this question 
or an easy answer. Unfortunately, 
client needs for liability protection 
vary greatly from business to busi-
ness.

We generally ask clients to 
determine their assets they are 
protecting weigh their potential 
risk factors in their business such 
as products they make, sell, and 
modify and life span of their prod-
uct and try to protect their current 
and future assets. Also evaluate 
their risk potential by looking at 
their auto exposure such as heavy 
vehicles versus light trucks since 
a lot of liability losses revolve 
around autos and liability expo-
sure that involves a lot of people 
such as an apartment building or 
restaurant/club where a fi re loss 
could result in many people being 
injured or killed.

The most inexpensive liabil-
ity insurance product is called an 
“UMBRELLA”. An insurance um-
brella sets on top of your general 
liability, workers compensation, 
and automobile liability and in 
some cases professional liability. 
It gives an added layer of protec-
tion once these underlying policies 
are exhausted in a claim payment. 
Umbrellas start at one million and 
can be purchased in unlimited 
amounts. Some umbrellas can also 
fi ll in gaps or holes for added pro-
tection depending on the carriers. 
Umbrellas normally start at $500 
a year, less than $2 a day and go 

up from there varying by limits. Be 
sure and ask your agent for op-
tional limits for consideration.

Clients need to keep in mind 
that liability insurance isn’t pur-
chased for the “average” claim 
settlement but for the catastrophic 
injuries like an auto accident that 
turns a young father into a quad-
riplegic. You want a big enough 
number that the claimant will ac-
cept your policy limits rather than 
to try to collect the limits and your 
business and sometimes personal 
assets.

The decision on what limit to 
purchase should be made after 
consulting your attorney since it 
is a legal matter. Your attorney 
should have a good knowledge of 
your assets and legal environment 
in your area.

As we start a new year, I 
strongly suggest you review your 
liability limits and get them as 
high as you can afford in today’s 
litigious climate.

Belinda Brenizer is a Certifi ed 
Insurance Counselor with the 
Golden Rule Insurance Agency in 
Osage Beach. She can be reached 
at 573-348-1731 or at Belinda@
goldenruleinsurance.com for addi-
tional comments or questions.

belinda brenizer, cic

Bootleggers 
Idol Tryouts 

are started for 
December!

Every Thursday 
Night!The Lake’s Largest Sports Bar 

& Indoor Concert Venue!

Friday night DJ Lou Diesel
#1 Bands at the Lake -- Every Saturday Night!ENTERTAINMENT

(573) 348-1443 • ACROSS FROM HY-VEE • OSAGE BEACH 
your gameday headquarters!
Daily Lunch & Dinner Specials

U.S. Pat. No. 7,007,507  •  ©  • All rights reserved • PANDORA-JEWELRY.COM • PANDORA.NET  
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4050 HWY 54 
OSAGE BEACH, MO 65065

573-348-3332 
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DUNCAN2JEWELRY.COM

MKTG03223_DUNCAN.indd   1 7/29/2010   2:11:15 PM

Mon-Fri  10-6
Sat        10-4
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 Holiday lunch & dinner menus available            
             (customized menus available to meet any budget) 
 
 Casual and Elegant gatherings welcome 

 Reserve a private banquet room or a private       
table in our restaurant 

 Special “Take the Elevator Home” guest room 
rates start at $79 per night 

 Holiday Gift Certificates available 

All prices subject to service charge & tax. This offer can not be 

combined with any other offer or special.  

Call Bonnie Dye 573-365-5620 or bonnie@toadcove.com 

CAMDEN on the Lake Resort  
Horseshoe Bend Parkway to Bittersweet Rd. 

7 mile marker by water • Lake Ozark, MO 65049 

Celebrations Begin at Camden on the Lake 
Experience the changes and surround yourself with our  

warm and inviting Holiday Ambiance.   
 

Camden on the Lake is the perfect gathering place  
for your friends, family, and coworkers!  
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Building an effective 
web presence

with Sandy Waggett of 
MSW Interactive Designs

Step #4 – Give 
Customers What 
They Expect

Over the past three months we 
identifi ed steps one, two, and three 
in the process of building an effective 
web presence:   

Step 1 - Defi ne your ideal client. 
Step 2 - Identify very specifi c goals 

for your web presence.  
Step 3 – Create a clear call to ac-

tion.
The fourth step may seem obvious, 

but consider how many websites you 
visit each week and don’t fi nd what 
you are looking for. What do you do 
when you don’t fi nd what you want?  
You probably leave and move on to 
the next one.  

 Step 4 - Give Customers What 
They Expect.

Ask yourself this question.  When 
a prospective customer gets to your 
website, what do they expect to fi nd?  
Make sure you give it to them, or 
make it VERY easy to get.

The obvious but often overlooked:
•  Professional look (fi rst impres-

sions still count)
•  Error free (spell check, links 

work, no error messages or plug-ins 
required)

• Consistent navigation
•  Basic business information 

(Hours, Contact Information, Loca-
tion)

Google is now a verb, not just a 
search engine. This verb often re-
places the phone book. People look 
to Google to fi nd local businesses.  
This means your website may be the 
fi rst impression a prospective new cli-
ent has of your business.  Does it have 
a professional look that represents 
the quality of your business services 
or products? Or does it look like you 
attempted to do it yourself and gave 
up halfway through?  Think about the 
fi rst impression your website gives … 
you want it to be the right one.

Is your website error free, spell 
checked, and do all the links work 
properly?  If not, take the time to fi x 
the problems. Nothing defl ates your 
credibility more quickly than an error-
laden website.  

Is the navigation consistent and 
intuitive across every page of your 

website? You do not want prospec-
tive customers to get lost or stranded 
attempting to fi nd their way through 
your site. There are few things worse 
than getting to a page on a website 
with no obvious way to get to an-
other.

Are your hours, location, and con-
tact information listed on every page 
of the website?  If not, consider add-
ing them … to every page (not just 
the “contact us” page).  The website 
itself is rarely going to close the busi-
ness deal for you. It’s the contact, 
interaction, and relationship that you 
build with the prospective customer 
that closes the deal.  If starting a dia-
log with your prospective customer is 
the primary objective, then the how, 
the when, and the where to reach you 
should be the easiest information to 
fi nd.

People buy from people, not from 
companies.  Instead of thinking of 
your website as one way communica-
tion (for example - this is what I do, 
you should buy from me), think of it as 
an introduction … a fi rst impression.  
It’s the fi rst step in the relationship 
marketing process.

 Your website should START the 
dialogue with your prospective cus-
tomer.  This means you want to get 
rid of the obstacles on your website 
that would prevent the customer from 
wanting to engage. 

Give customers what they ex-
pect… don’t give them a reason to 
leave. 

Sandy Waggett, Owner
MSW Interactive Designs LLC
We put the web to work for you!
573-552-8403
www.PutTheWebToWork.com
Sandy@MSWInteractiveDesigns.com

Sandy Waggett

www.talktotonia.com

Diana Finley, GRI
Broker - Sales Associate

Diana@talktotonia.com

A Multiple Listing Service REALTOR
Equal Housing Opportunity

Cell 573-216-2710 • 800-348-6642

The Lake is Calling....
Diana Finley, GRI

Broker - Sales Associate
Diana@talktotonia.com

Cell 573-216-2710 • 800-348-6642
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Landmark Center 3535 Hwy. 54, Suite 401
Osage Beach, MO

www.millsinsurance.com

573-302-1616

Trust.

Mills & Sons commitment to Quality Service has 
enabled us to offer our clients competitive pricing 

and a broad choice of products since 1869.

We’re on your side...  because life happens!

www.divinitygiftshop.com • 108 High St. • Jefferson City
573-636-5470 • Mon. - Fri. 9-5:30 • Sat. 10-4:30

Largest Selection

Over 150 Pieces Available - building Nativity Scenes for 
Grandchildren and God Children

Divinity Religious Gift Shop

of Fontanini Collectible
Series in Central Missouri

by Nancy Hogland
Any Horseshoe Bend resi-

dents with plans for the af-
ternoon of Saturday, Dec. 
11 may want to make sure 
they’re off the Bend by 1 p.m.

That’s the start time for 
the annual Christmas parade 
which, in the past, has kept 
traffic from entering or leav-
ing for as long as one hour – 
and some years, even longer. 
And although coming to and 
going from the Bend may still 
be an issue, this year officials 
from the Village of Four Sea-
sons are making sure it’s not 
an issue for anyone with a 
medical emergency.

Village Trustees Cynthia 
Lonergan said she arranged 
for Lake Regional to bring 
its Mass Casualty Incident 
trailer, which houses a medi-
cal treatment center, to the 
Bend for the duration of the 
parade. It will be parked at 
the Lake Ozark Fire Protec-
tion District’s Station 2 on 
Horseshoe Bend Parkway 
just past Bittersweet Road. 
A nurse practitioner will be 
on hand, as will paramedics 
and an ambulance from the 
Lake Ozark Fire Protection 

District.
She said if a medical con-

dition is serious enough, a 
helicopter will be brought in 
to transport the patient.

Earlier this year, Lonergan 
and Gordon Ellison, chair-
man of the Board of Trustees, 
attended a Lake Ozark Board 
of Aldermen meeting to ask 
them to consider a different 
route for the parade.

Lonergan suggested start-
ing the parade on Route MM 
at the entrance to Paul’s Su-
permarket and then turning 
right on to Bagnell Dam Bou-
levard to the dam. However, 
organizers and city officials 
were less than enthusiastic 
about the change.

Lake Ozark Police Chief 
Mark Maples said once Route 
242 is completed, the parade 
committees and city officials 
may consider rerouting the 
parade or stopping it long 
enough to allow traffic leav-
ing Horseshoe Bend to cross 
thru the intersection and ac-
cess the new roadway, but 
until it is completed, the 
course would remain the 
same.

Leave early to avoid 
Christmas parade 
traffic delay

continued from page 3
before they are boxed, sealed, 
and sterilized.

The nuts are sold in Wal-
Mart and Walgreen’s stores, as 
well as one or two other small 

chains in 31 different states. In 
Missouri, they are sold in 67 
different chain stores and ma-
jor retailers and can be found 
in the Lake area at Paul’s Su-
permarkets and Dillon’s in 
addition to Wal-Mart and Wal-
green’s.

To harvest your own crop at 
home, Hammons provides the 
following steps:

Gather the nuts after they 
fall during late autumn.

Spread them on pavement 
and run over them with your 
car until the hull is pulled off. 
If the nuts are stored in the 
hull, they will spoil. 

Spread the nuts on a screen 
in a covered area with good 
ventilation to dry the nuts and 
make them easier to crack.

Crack the nuts with a ham-
mer or strong nutcracker.

Pick out the nutmeat us-
ing a nut hook or other de-
vice. The nuts can be stored in 
the refrigerator or freezer for 
months.

For dozens of recipes us-
ing the nuts visit http://www.
hammonsproducts.com/reci-
pes.

Oh nuts! A wildly popular  
ingredient ‘made at the Lake’
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“Let’s Talk Cars & Trucks”
with Jason Hulett from
Hulett Chevrolet • Buick • GMC

How to Slow Down
Depreciation

To a large degree a cars value 
is determined by condition.  With-
in the condition parameter falls 
age and mileage.  Even an old car 
can garner a higher price if it’s in 
pristine condition. 

One of the most obvious tips 
is, if you smoke, don’t do it in your 
car.  It’s diffi cult to remove smoke 
from the interior.  Wash and wax 
your car on a regular basis. Con-
sider investing in seat covers or 
clean your cloth seats routinely 
and treat the leather seats period-
ically to keep them from cracking. 
Have your car serviced regularly, 
oil change, tires rotated and tune-
ups and keep a record of what 
and when.  Saving the receipts 
doesn’t hurt either. 

And the last tip is the easi-
est….watch where you park!  
Parking in the shade, away from 
trees that drop sap saves the cars 
fi nish. And consider where you 
park on a lot.  Don’t straddle 2 

spaces, you’re only asking for 
trouble but do be aware of how 
close you are to other cars and 
consider parking a little further 
away on the lot. The extra steps 
can save you money further down 
the road, so to speak.  

Investing a little time in main-
taining your car could mean as 
much as $1000 at trade-in time.

For more information 
contact Jason Hulett, Dealer 
Principal, or Rick Cinkosky, 
Service Manager at Ron Hu-
lett Chevrolet-Buick-GMC in 
Camdenton.

Jason hulett, president

Visit Online and
Listen Live at
Mix927.com

In recognition of Breast Can-
cer Awareness Month, Panera 
Bread of Osage Beach raised 
more than $425 for Lake Re-
gional Cancer Center through 
the sale of their signature Pink 
Ribbon Bagel. Twenty-five 
cents from each Pink Ribbon 
Bagel sold in October was do-
nated to the Cancer Center to 
assist patients with expenses 
such as nutritional supple-
ments or transportation to and 
from treatments.

 “We truly appreciate Panera 
staff and customers for making 
this donation possible,” said 
Terri Hall, Lake Regional Hos-
pital Fund Development direc-
tor. “Because of their generos-
ity, we can continue to provide 
additional services and support 
to area cancer patients.”

Throughout October, Pane-
ra Bread in Osage Beach sold 
more than 1,700 Pink Ribbon 
Bagels as part of their annual 
campaign. 

 “Panera Bread is commit-
ted to serving the members of 
the local community, many 
of whom have had their lives 

touched by cancer,” said Greg 
Anderson, owner of Panera 
Bread of Osage Beach. “We are 
honored to support this worthy 
cause.”

Each October, the Panera 
Pink Ribbon Bagel is baked 
fresh daily in each of Panera 
Bread’s bakery-cafés and fea-
tures cherry chips and real bits 
of Bing cherries and cranber-
ries. The product follows the 
tradition of thinking pink dur-
ing the month of October in the 
quest to eradicate breast can-
cer. Sue Stees, one of Panera 
Bread’s first franchisees and a 
breast cancer survivor, devel-
oped the idea for the Pink Rib-
bon Bagel in 2001 as a way to 
help support the cause. 

 “This undertaking tickles us 
pink,” said Stees, a Tulsa resi-
dent who currently operates 
Panera bakery-cafés in Mis-
souri, Oklahoma and Arkansas.  

For more information about 
the Lake Regional Cancer Cen-
ter, please contact the Lake Re-
gional Hospital Foundation at 
573-348-8265.

Panera Bread Raises Funds for  
Lake Regional Cancer Center
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by Nancy Hogland
Unless Congress decides 

to once again extend unem-
ployment benefits, Missouri-
ans who are laid off after the 
Christmas season will be able 
to collect only the regular 26 
weeks of state benefits. 

In addition, Amy Susan, di-
rector of communications for 
the Missouri Department of 
Labor, said the ability to re-
ceive additional tiers of federal 
benefits will end Nov. 28.

“Prior to 2008, when the first 
wave of federal money was ap-
proved those who lost their 
jobs were eligible for state un-
employment benefits for 26 
weeks. However, due to the 
large number of people losing 
their jobs, the federal govern-
ment made additional money 
available so after the unem-
ployed exhausted their 26-
week state benefits, they could 
move to Tier 1 and get unem-
ployment for an additional 20 

weeks. If they still hadn’t found 
jobs, they went to Tier 2 where 
they were able to receive ben-
efits for 14 more weeks,” she 
explained, adding that Tier 3 
provided another 13 weeks 
of benefits; Tier 4 provided 
six and after that time, out-
of-work Missourians moved 
to the fifth and final state Ex-
tended Benefits program of 20 
weeks.

However, those options 
are no longer available, Susan 
said. Whatever tier the unem-
ployed person is on as of Nov. 
28 will be the final tier of ben-
efits received.

“So if you already are on 
Tier 1 and your benefits are 
exhausted next week, you 
won’t be eligible for any more 
benefits. However, if your ben-
efits on Tier 1 ended Nov. 21 
and you transitioned to Tier 
2, those benefits will contin-
ue until April 30 of next year. 
That’s when all extended ben-

efits end, regardless of when 
they were started,” she said.

A schedule can be found by 
visiting http://labor.mo.gov/
DES/phase_out.asp.

Susan said the change 
means unemployment ben-
efits for more than 42,000 
out-of-work Missourians will 
have ended by the beginning 
of December. Another 18,200 
will have exhausted regular 
benefits by Dec. 11, with an ad-
ditional 6,200 running out of 
benefits each following week.

She said although the pic-
ture looks bleak, the numbers 
are painting a slightly better 
view.

“Missouri has served 
570,000 with benefits. How-
ever, so far 330,000 of those 
people stopped filing for ben-
efits – not because they were 
ineligible but because they 
found jobs and no longer 
needed them. Of course, we 
can’t speculate about or ana-

lyze the decision made by the 
Congress – all we can do is 
look at the numbers. But when 
you see that more than half of 
those filing for benefits are no 
longer filing – well, that says 
something. It’s a good sign,” 
Susan said.

In the meantime, she said 
the legislators would be ex-
ploring options on how to raise 
enough money to pay back the 
$722 million borrowed to pay 
those initial benefits. 

“The law requires my office 
to continue paying benefits 
whether we have the money or 
not so if there’s nothing in Mis-
souri’s unemployment trust 
fund, we have to borrow it 
from the federal government’s 
unemployment trust fund,” 
Susan explained. “Missouri 
started borrowing in February 
2009 and, without federal ac-
tion, will be required to begin 
repayment in September 2011. 
Employers, who are the ones 

who actually fill the trust fund, 
could see an unemployment 
tax increase to help pay off the 
debt – but legislators will have 
to make that decision.”

The extended benefits don’t 
have to be repaid, she said.

According to figures re-
leased by the Bureau of La-
bor Statistics on November 5, 
the national unemployment 
rate for October remained 
unchanged at 9.6 percent. 
Missouri’s October rate rose 
slightly to 9.4 percent, up from 
9.3 percent in August and Sep-
tember.

The bureau also reported 
approximately 151,000 jobs 
were added to the economy 
during the month of October, 
with most of those jobs in min-
ing, health care, retail trade 
and service industries.

Unemployment figures for 
November will be released on 
Friday, December 3.

As Christmas shopping season begins, 
unemployment benefits for many ends
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Kudos to Matt 
Duenke and the 
Duenke family

They have enlisted the Zanola 
Company fi rm to conduct in depth 
demographic and market research 
and economic forecast research for 
the lake area.  This will enable them to 
better gauge the future development 
at the lake.  This will assist them in de-
termining the best use of the Duenke 
Family Properties around the new ex-
pressway.  They have generously set 
up meetings open to area business 
people and general public to share 
the information.  The Duenke Family is 
carrying the costs of these studies and 
presentations.

I am excited to announce that The 
Duenke Family has chosen C. Michael 
Elliott & Associates to represent them 
in the marketing and sales of The Es-
tates at Palisades Highlands.  We are 
looking forward to a long term rela-
tionship coordinating the sale of their 
properties.

The response to my article last 
month was huge.  I want to thank 
everyone that took the time to share 
their thoughts with me.  I have seen 
an increase in real estate activity since 
the election.  I feel that regardless of 
the outcome, people were waiting to 
see what happened before making 
any decision to move forward with 
purchasing property.

As Colin Powell said in a recent in-
terview; “American people still believe 
in this country. What they’re waiting 
for is for the political leaders in Wash-
ington to get on with the solution to 
problems and not continue to argue 
with each other. The next year is going 
to be important.”

It has almost been a year since 

Karen and I started C. Michael Elliott 
& Associates.  It has certainly been an 
interesting year.  We have seen our lo-
cal market fi nally stabilize.  There has 
been an increase in home sales and 
we are now seeing movement in the 
luxury home market.  There have also 
been several commercial transactions 
where the commercial market was 
almost non-existent the previous two 
years.  In all, indicators point toward 
a much better 2011 both locally and 
nationwide. 

We appreciate all of our family, 
friends, clients and the Realtor com-
munity who have helped us to have a 
successful year in the toughest market 
we’ve experienced in our combined 55 
years in the lake real estate business.  
Best wishes to everyone for a Merry 
Christmas and Happy New Year!

If you would like a detailed sales 
report on your specifi c property type or 
neighborhood, or would like informa-
tion on the best buys at the lake, con-
tact C. Michael Elliott & Associates at 
866.Your.Lake or cme@yourlake.com  
View thousands of lake area listings at 
www.YourLake.com.  You can also log 
your opinions on Michael’s real estate 
blog, www.AsTheLakeChurns.com.

As the Lake Churns

Real Estate and Lake News 
with C. Michael Elliott

513 N. BUSINESS RT. 5 IN CAMDENTON

573.346.7272

VIEW OUR ENTIRE INVENTORY AT WWW.RONHULETT.COM

Hulett’s Holiday Pre-Owned 
Inventory Reduction Sale!

07 ACADIA SLT AWD 42K 
Mi., $29,995

08 ACADIA SLT FWD 54K 
Mi., $26,995

10 ACADIA SLT1 AWD 15K 
Mi., $34,995

07 FORD 500 LTD AWD 68K 
Mi., $14,495

10 LACROSSE CXL AWD 17K 
Mi., $31,995

05 CADILLAC STS 36K Mi., 
$18 ,995

09 GMC Yukon XL 1500 SLT 4WD 7.5K Mi., Grey ..............$43,995
10 Saturn Vue XE FWD 16K Mi., Silver .............................$19,995
10 Chevy Malibu LT1 22K Mi., Gold ..................................$18,995
10 GMC Acadia SLT1 AWD, 15K Mi., Silver .......................$34,995
10 Chevy Cobalt Sport 10K Mi., Black ..............................$14,995
10 Chevy Impala LT 22K Mi., White ..................................$19,995
10 Buick LaCrosse CXS 22K Mi., White ............................$28,995
10 Chevy Impala LTZ 18K Mi., Silver ................................$21,995
10 Chevy Impala LTZ 13K Mi., White ................................$21,995
10 Buick Lucerne CXL 24K Mi., Maroon ...........................$25,995
10 Buick LaCrosse CXL AWD 17K Mi., White ....................$31,995
10 GMC Yukon SLT 4WD 20K Mi., Red..............................$39,995
10 Chevy Traverse LT AWD 13K Mi., White .......................$28,995
10 Chevy Traverse LT2 AWD 12K Mi., Red ........................$33,995
10 Chevy Traverse LT2 AWD 18K Mi., Black .....................$29,995
96 Chevy Corvette Cpe 67K Mi., Black .............................$11,995
01 Chevy Corvette Cpe 77K Mi., Pewter ...........................$18,995

04 Pontiac Bonneville GXP 88K Mi., Red ..........................$11,495
05 Cadillac DeVille 85K Mi., Silver ...................................$11,995
05 PT Cruiser Conv. GT 28K Mi., Silver .............................$12,995
05 Dodge Neon SXT 64K Mi., Blue .....................................$6,495
05 Cadillac STS 36K Mi., White ........................................$18,995
06 Pontiac Vibe 78K Mi., Blue ............................................$8,995
07 Ford 500 LTD AWD 68K Mi., Maroon ...........................$14,495
07 Chevy Cobalt LS Cpe 70K Mi., White .............................$7,995
08 VW Jetta S 49K Mi., Silver ..........................................$12,995
08 Chrysler Sebring LX 52K Mi., Blue ..............................$10,995
09 Chevy Aveo 5 LT 29K Mi., Red .....................................$11,995
09 Nissan Cube 1.8L SL 13K Mi., Grey .............................$14,995
09 Chevy Malibu LT2 4cyl., 52K Mi., White .......................$15,495
09 Pontiac Solstice GXP 13K Mi., Ruby ............................$20,995
10 Mini Cooper Clubman 12K Mi., White ..........................$22,995
11 Buick Regal CXL 4cyl., Only 86 Mi., Stone ...................$26,495
06 Ford Mustang GT 46K Mi., Grey ..................................$16,995
04 Dodge Durango SLT-Hemi 95K Mi., Silver....................$12,495

05 Dodge Dakota Quad 4WD 4.7L 88K Mi., Blue ..............$12,995
06 Ford Escape LTD 4WD 93K Mi., Black .........................$11,995
06 GMC Equinox LT AWD 87K Mi., Silver ..........................$12,995
06 Ford Escape LTD 4WD 76K Mi., Silver .........................$12,995
07 Ford Escape LTD 4WD 64K Mi., Tan.............................$15,995
07 Buick Acadia SLT2 AWD 42K Mi., Black .......................$29,995
07 Mercury Mountaineer 53K Mi., White ..........................$18,995
07 Chevy Silverado 1500 CC LTZ 60K Mi., Black ..............$24,995
07 Ford Explorer Sport Trac 50K Mi., Grey ........................$19,995
08 Colorado EC Z71/2WD 24K Mi., Red ............................$16,995
08 GMC Acadia SLT FWD 54K Mi., Brown.........................$26,995
08 GMC Suburban LT3 81K Mi., Silver..............................$26,995
09 Chevy Tahoe LTZ 4WD 29K Mi., Grey ...........................$38,995
09 Hummer H3 Luxury 21K Mi., Red ................................$26,995
07 Chevy Silverado 1500 Crew LTZ 51K Mi., Red .............$24,995
05 Chevy Silverado 1500 4X4 40K Mi., White...................$12,995
06 Jeep Commander 4.7 4X4 60K Mi., Black ...................$19,995

MORE GREAT PRE-OWNED HOLIDAY SAVINGS!

Mon-Fri  10-6
Sat        10-4



Lake of the Ozarks Business Journal December, 2010 Page 11

Estate Planning

Financial Planning

Retirement Planning

Tax Preparation

Tax Planning

Business Consulting

Accounting Services

Payroll Services

Employee Bene�ts

Audit & Review Services

Business Succession Planning

Accounting Software

YOUR PARTNERS IN PROGRESS WWW.WTCPA.COM

201B CLIFFSIDE CENTER

2140 BAGNELL DAM BLVD.
LAKE OZARK 573-964-5739

2700 MATTHEW DRIVE

SEDALIA 660-827-4990

2751 SOUTH ODELL

MARSHALL 660-886-6815

Three Locations
To Serve You!

®

...Where YOU are the STAR!MEMBER
FDIC

www.bank-star.com
(573) 365-BANK (2265)

1196 Horseshoe Bend Pkwy
Lake Ozark, MO 65049

Hy-Vee Supermarket 
Osage Beach, MO 65065

Open 7 Days

Why wait to buy a
home or refinance?

Mortgage rates are 
the lowest in more 

than 50 years!

Call or visit Gary, Kitty, Joni or Gwen at our main office on 
Horseshoe Bend or the latest rates and terms. We’re here to help.

With mortgage rates the 
lowest they have been in more 
than 50 years, now is the time 
to buy a home or refinance 
your current mortgage. And 
Bank Star has money to lend.

Mon-Fri  10-6
Sat        10-4

by Nancy Hogland
Although many national 

news outlets have con-
tinued to carry story after 
story of unemployment 
and recession, Black Friday 
crowds told a different tale.

According to First Data 
Corporation, an electronic 
payment processing cen-
ter which tracks spending 
via credit and debit cards, 
card spending on Black Fri-
day 2010 returned to pre-
recession levels and beat 
out 2009 spending levels by 
several percentage points.

Retailers reported a dol-
lar volume growth of 8.6 
percent on Black Friday 
2010. Although several big 
box retailers offered tre-
mendous price cuts on 
big screen TVs, electron-
ics stores were least hap-
py with sales, reporting a 
6.7-percent decrease from 
last year. However, gen-
eral merchandise stores, 
like Target and Wal-Mart 
ranked highest with a re-
ported growth of 12.6 
percent. Sporting goods, 
hobby and book and mu-
sic stores came in a close 
second with 12.2 percent 
growth. Clothing ranked 
third with a 10.6-percent 
improvement over 2009.

Wal-Mart Stores Inc. re-
ported an overall 30 per-
cent increase in traffic on 
Friday, Nov. 26 compared 
to last year and Walmart.
com experienced nearly a 
50 percent increase in traf-
fic on Thanksgiving Day, 
Nov. 25, over last year.

Local shoppers followed 
the national trend. With the 
first round of sales begin-
ning at midnight at Wal-
Mart stores, nary a park-
ing spot was to be found 
by 11:30. Shoppers were 
admonished several times 
over the store’s speaker sys-
tem for breaking into the 
shrink-wrapped pallets of 
games, toys, sweepers and 
sheets before the clock hit 
12. By 12:15 a.m. lines of 
shoppers with carts piled 
high stretched mid-way 
thru the store. Check-out 
time averaged 45 minutes.

Many of the shoppers 
opted to spend the night 

camped out in the store – 
many on lawn chairs pulled 
from the camping aisle – so 
they’d be first in line for the 
deals that started at 5 a.m. 

Target “door-buster” 
sales started when the 
doors opened at 4 a.m. 
The 20-degree tempera-
tures didn’t deter shoppers 
who began forming a line 
outside at 10 p.m. Thanks-
giving night to get sweet 
deals on 40-inch LCD TVs, 
an iPod touch bundle and 
Xbox 360. The store re-
mained packed throughout 
the day.

Stores at the Osage Beach 
Premium Outlets also expe-
rienced long lines of shop-
pers who were willing to 
wait their turn to get inside 
store after store offering 
deep discounts on every-
thing from Coach purses to 
infant apparel.

Candice Wilson, general 
manager for the mall, said 
they were very pleased to 
see so many people out 
shopping during their an-
nual After Thanksgiving 
Weekend Sale featuring 
Midnight Madness. 

“We received great feed-
back from shoppers who 
felt the deals were very im-
pressive this year.  There 
were full shopping bags 
and the energy was in-
credible. The crowds at 
the center were all in very 
festive moods! The Mid-
night opening creates a 
fun, festival atmosphere. 
People make it a family tra-
dition. We were especially 
pleased that the traffic re-
mained strong throughout 
the entire weekend and 
we’re looking forward to 
the weeks ahead as we feel 
shoppers will be buzzing 
about the center and all the 
values the outlets offer,” 
she said. 

Starbucks, which nor-
mally closes at 10 p.m. even 
got in on the action, stay-
ing open round the clock 
to serve the countless num-
bers of cars cruising the 
Osage Beach Parkway that, 
until the early morning 
hours, had few, if any other 
options for a go-cup of cof-
fee.

Retailers saw green 
on Black Friday
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The three rules of real estate.

Location.
Location.

TalkToTonia.com

Business 54 and Crossings West Drive, Lake Ozark
573-365-9700          800-348-6642

A Multiple Listing Service REALTOR® • Equal Housing Opportunity

Lake Regional Groundskeepers Again Receive Citation of Commendation

Ask your mortgage
professional
Renting In 
Today’s Housing 
Market, How To 
Protect Yourself

Do you rent?  Do you know some-
one who rents?  Just because you 
rent your home or apartment, are you 
protected from this foreclosure crisis?  
Well, think about this; most homes, 
duplexes, and even apartment build-
ings have a mortgage or are fi nanced 
in some way.  How stable is the prop-
erty owner?  How do you know? How 
can you protect yourself?  Here are a 
few tips that you can do to protect 
yourself. 

Insist on a lease agreement.  Some 
renters want to shy away from a lease 
agreement because they will be liable 
for the entire lease in the event they 
move out before the lease expires.  
However, in today’s economic environ-
ment you need to consider the other 
side of the situation.  If the property 
owner is unable to continue to make 
the mortgage payments and the home 
goes into foreclosure this lease agree-
ment will protect you as the tenant.  
Most lenders will honor the terms of 
the lease agreement. However, you 
must be able to provide a copy of 
a valid lease and proof of on time 
monthly rent payments as specifi ed in 
the lease agreement.   

Make sure your monthly rent pay-
ments are paid on time.  Your rent pay-
ments also need to be paid by either 
a check or money order.  In order for 
the lender to honor the terms of your 
lease agreement you must have verifi -
able proof that you have been making 
your payments on time and have a 
paper trail of those payments.  If your 
bank does not give you copies of the 
cancelled checks with your bank state-
ments, request them.  It is easier and 
less expensive to ask for them on a 
monthly basis than try to get copies of 
them all when you need them.  If you 
are paying by money order, keep the 
money order receipt.  You may need 

these receipts to verify your payments.  
Long term or short term renters 

you may be at risk if the property 
owner is not making their mortgage 
payments.  Protect yourself with the 
lease agreement and by making your 
payments on time.  When the lender 
gets the property back due to a fore-
closure, they are more likely to honor 
the lease and have a monthly income 
from the home than leave it vacant.  
Some lenders will even consider re-
newing the lease.  However, even if 
the lender does not renew the lease 
you will have some time to fi nd an-
other place to live.  When working 
with the lender early in the process 
ask them about the possibility of the 
lease renewal that way you will know 
up front what to expect.  

As a renter, you may also consider 
the possibility of owning your own 
home.  The good news is that fi nanc-
ing is still available and many homes 
on the market today are more afford-
able than ever before.  Your monthly 
rent payments can also be used to 
qualify you for your mortgage, so keep 
accurate records of your rental pay-
ment history.  If you are interested in 
fi nding out more about purchasing a 
home and qualifying for a mortgage, 
call me today!  

If you have questions or comments 
please email them to andrew@askan-
drewconner.com
Call Andrew today at 573-302-0600
Website:  www.askandrewconner.com 

Andrew W. Conner is a Certifi ed 
Mortgage Planning Specialist CMPS® 
and a Certifi ed Residential Mortgage 
Specialist CRMS®.  Less than 1% of 
all Mortgage Originators in the USA 
have these certifi cations.  Andrew’s 
areas of expertise are Mortgage Plan-
ning, Credit Repair Counseling, Cash 
Flow Management, and Real Estate 
Equity Management. As a Certifi ed 
Mortgage Professional, Andrew  has 
the knowledge and experience to en-
sure you will get the best mortgage 
strategy to fi t your individual fi nancial 
needs.

Lake Regional Health System 
recently received a citation of 
commendation from the Arrow-
head Garden Club of the Lake of 
the Ozarks. The citation recogniz-
es the efforts of Lake Regional’s 
groundskeepers for “beautifying 
and landscaping [their] immedi-
ate area for the enjoyment of the 
citizens of Osage Beach, Mo., and 
all who come [their] way.” This 
is the second year in a row that 
LRHS has received the citation.

Groundskeepers Jeff Groves, 

David Hollandsworth and Brad 
Wetzell maintain more than 150 
flowerbeds and more than 300 
trees on the hospital grounds 
and at area Lake Regional clinics. 
They also maintain the lawns, 
lawn-care equipment and vast 
sprinkler system, as well as over-
see snow removal throughout 
the winter months. (l-r) Arrow-

head Garden Club Citation Chair 
Jerry Hammond presents a cita-
tion of commendation to Lake 
Regional groundskeepers David 
Hollandsworth, Brad Wetzell and 
Jeff Groves.
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by Nancy Hogland
Although in the past few 

months nearly all construc-
tion equipment was moved off 
the 220-acre parcel designated 
to be home to developer Gary 
Prewitt’s Shoppes at Eagle’s 
Landing, the project has not 
come to a halt. In fact, Andy 
Prewitt, who is in charge of 
property management for Pre-
witt Enterprises, said it’s quite 
the contrary, adding the recent 
return of some of that equip-
ment should prove his point.

“We’re just still working out 
all the details with Menard’s 
but according to the latest 
discussions we’ve had with 
them, they’d like to be open 
by late summer or early fall of 
2011,” Andy Prewitt said, add-
ing that the site for that store 
is level and ready to go. “They 
told us it generally takes them 
eight months from the start 
of the construction process to 
the day they open so we’re still 
right on track.”

According to an agreement 
forged in 2008 between Gary 
Prewitt and the city of Lake 
Ozark, Menards must be open 
by Dec. 31, 2012 in order for 
Prewitt to receive $3 million 
in sale tax revenues from the 
store to help pay for a portion 
of the anticipated $240 million 
in development costs. 

The board had already voted 
to turn over half of its 2.5 per-
cent sale tax from sales at the 
new shopping mall to Prewitt 
under a Tax Increment Financ-

ing (TIF) agreement. Under the 
new contract, they also agreed 
to turn over an additional 1 
percent of the remaining 1.25 
percent up to $3 million col-
lected from Menard’s and other 
retail establishments in Phase 
II of the project. The money 
will not be in addition to the 
$63.5 million already pledged 
under the earlier agreement. 
Instead, it allows Prewitt to 

get more money upfront to 
pay off debts more quickly. Al-
though as an incentive to ac-
cept the offer, Prewitt pledged 
that even at the .25-percent tax 
rate the city will receive at least 
$50,000 in 2011 and $100,000 
in 2012, there’s some question 
whether that contract was offi-
cially adopted by the Board of 
Aldermen.

Prewitt said he needed the 
additional front money be-
cause he already had spent 

close to $30 million on site 
preparation.

Andy Prewitt said since they 
expect that number to jump 
sharply when they started on 
the next phase of rock exca-
vation, cut and fill and other 
development costs, they were 
anxious to make the deal with 
Menard’s so the store could 
open and start generating 
sales tax revenues.

 “In addition to meeting 
with the Menard’s people, 
we’ve also been negotiating a 
lease with a department store 
and a grocer and hope to have 
some good news to announce 
on those projects very soon,” 
he said, adding that bulldozers 
and haulers would be return-
ing to the site before the end of 
the year in order to finish mov-
ing rock and complete mass 
excavation for those additional 
store sites. He said that work 

would start as soon as all the 
details are worked out with the 
Missouri Department of Trans-
portation on access points and 
engineering is completed on 
water and sewer access.

He also said Menard’s would 
be purchasing the ground that 
will house the home improve-
ment store, not leasing it.

“That’s always been the dis-
cussion. There’s never been 

any talk about a lease,” Andy 
Prewitt said.

According to Jeff Abbott, in 
charge of media relations for 
the home improvement store, 
that’s how Menard’s has oper-
ated during its 50-plus-year 
history.

“We’ve never leased a build-
ing because we don’t want 
someone else telling us what 
we can and can’t do with it,” 
he said. And although Abbott 
was pressed for details on the 

new facility, the latest of some 
250 home improvement stores 
built in Illinois, Indiana, Iowa, 
Michigan, Minnesota, Mis-
souri, Nebraska, North Dakota, 
Ohio, South Dakota, Wisconsin 
and Wyoming, all he would say 
is, “We’re working on it.” 

Renderings show that, when 
completed, Shoppes at Eagle’s 
Landing will include more 
than one million square feet 
of retail and commercial space 
and will feature everything 
from big box retailers to small, 
privately owned restaurants. 
The project is expected to cre-
ate approximately 750 per-
manent jobs; generate annual 
retail sales of approximately 
$343 million; and result in ap-
proximately $45 million of in-
creased real property assessed 
value.

Jeff Segin, director of Client 
Relations for McClure Engi-
neering Company, which rep-
resents George Stanton and 
the Stanton Trust, said move-
ment on Prewitt’s project will 
in turn help them attract de-
velopers to the Stanton prop-
erty that will be accessed by 
the new Route 242.

“Developers typically don’t 
want to build where they’re 
looking across at a vast ex-
panse of unused land. The 
more activity in the surround-
ing areas, the more attractive 
the property becomes,” he 
said.

Construction of home improvement store to soon begin
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Your Finances
Ring in some 
New year’s
Financial
Resolutions

Now that 2011 is almost here, 
you may want to make some New 
Year’s resolutions. Planning to vol-
unteer? Go to the gym more often? 
Learn a new language? All worthy 
ambitions, of course, but this year, 
why not add some fi nancial resolu-
tions as well? 

Which resolutions should you 
make? Here are a few ideas to con-
sider:

* Boost your retirement ac-
counts. No matter how old you’ll 
be in 2011, one thing is certain 
— you’re a year closer to retire-
ment than you were in 2010. And 
that’s why you’ll want to increase 
your contributions to your retire-
ment accounts. If your salary is go-
ing up in 2011, boost the amount 
you defer for your 401(k) or other 
employer-sponsored retirement 
plan, such as a 403(b) plan (if you 
work for a school or other tax-
exempt organization) or a 457(b) 
plan (if you work for a state or local 
government). With tax-deductible 
contributions, tax-deferred growth 
of earnings and several investment 
options, these types of plans are 
tremendous ways to save for retire-
ment. And try to “max out” your 
traditional or Roth IRA, too.

* Look for opportunities. With 
the uncertainties in the economy 
and the volatility of the fi nancial 
markets, many people decide to 
head to the investment “sidelines” 
for a while. Yet, this environment 
may actually be a good one for 
investors with patience, discipline 
and the ability to look beyond yes-
terday’s headlines. For one thing, 
many quality securities are now 
good values. Also, we’re still seeing 
low infl ation and low interest rates 
— factors that may lead to greater 
economic demand and improved 
strength in the fi nancial markets.

* Don’t over-react to market 
swings. Over the past few years, 
we’ve seen plenty of sudden, sharp 
swings in the fi nancial markets, 
and you’re likely going to see more 
of them in 2011. Don’t over-react 
to either the “ups” or the “downs” 
of the market. Over-reacting leads 

to short-term thinking — and suc-
cessful investors are the ones who 
can maintain a long-term perspec-
tive. 

* Rebalance when necessary. At 
least once a year, review and rebal-
ance your portfolio, as necessary, to 
make sure it still refl ects your goals, 
risk tolerance and family situation, 
all of which can change over time.

* Reduce your debts. While the 
sluggish economy of the past cou-
ple of years has obviously been a 
cause of concern for everyone, we 
have seen one “silver lining” in 
that many people, concerned about 
over-spending, have shed some of 
their debt load. The less money you 
have to spend on your debts, the 
more you’ll have available to invest 
for your future, so do what you can 
to cut down on what you owe. 

* Maintain adequate cash lev-
els. As an investor, you’ve got at 
least two good reasons for main-
taining enough cash in your port-
folio. First, having adequate cash 
available means you’ll be ready 
to act quickly to take advantage 
of good investment opportuni-
ties. And second, by having a cash 
cushion, you won’t be forced to 
liquidate long-term investments to 
pay for short-term needs such as a 
major car repair, a new furnace, a 
big doctor’s bill, and so on.

By following these suggestions, 
you can position yourself to make 
progress toward your long-term 
goals in 2011 — and in all the New 
Years that follow.

For a free review of your an-
nuities and insurance: contact Tony 
Reahr - Licenced Insurance Special-
ist, Acredited Asset Management 
Specialist and Financial Advisor at 
Edward Jones Investments in Lake 
Ozark, 573-964-5712.

Tony Reahr
Edward Jones Financial Advisor
573-964-5712

858 Hwy 42
Osage Beach, MO

573.348.4444

Monday-Saturday
10-5

• Wedding Design and Decor
• Bridal Shower Space Rental
• Event Planning and Rentals
• Bridal Wish List Registry
• Wedding Party Gifts
• Furniture Packages
• Interior Design Consultation

www.spectrainteriors.com

Certified Public Accountant

Established in 1987 SPECIALIZING IN:
Income Tax Planning & Preparation • Payroll Tax Payroll Services • Estate Tax & Planning 

• Real Estate Taxation Agriculture • Small Business • Contractors • Individuals

Offices in Lake Ozark • Tipton • California
754 Bagnell Dam Blvd. Suite A Lake Ozark • 365-9400

“Helping you keep more of what you make!”  www.bdm-cpa.com

Bobby Medlin, CPA

Haley Homan

Jason Blankenship, CPA

Patricia Higgins

Adam Wolfe

Sara Hill

Christine Vines, CB

Tammy Hoellering
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Our Specialty is Non Shed Hypo Allergenic Companion Puppies

We offer Designer Hybrids and Purebred Puppies.
All  Puppies are sold with a 1 YEAR HEALTH GUARANTEE and a  LIFETIME RETURN POLICY.

4265  Hwy 54  Across from Osage Beach WALMART
Hours: 11 am - 5 pm  •  Email:  joy@puppystop.net  

(573) 348 5400
A unique, Professional  Breeder Owned Store.

A little more than two years 
after considering an application 
by developer Raul Walters to es-
tablish a Tax Increment Financ-
ing (TIF) District at the High 
Point Center, the Osage Beach 
TIF Commission is considering 
another TIF for the same piece of 
property.

This request comes from Di-
erberg’s Osage Beach LLC, an af-
filiate of Dierberg’s Markets, Inc., 
and calls for construction of two 
retail buildings totaling approxi-
mately 142,000 square feet that 
will house a Dierberg’s grocery 
story, a Best Buy electronics store 
and another, as-of-yet unnamed  
store. Although city officials said 
they don’t know what junior box 
store will be going into the cen-
ter, employees of the Springfield 
Kohl’s department store said they 
already have been told there will 
be job opportunities when a new 
Kohl’s is built in the High Point 
Center.

The Walters TIF fell apart after 
Walters passed away and the new 
general manager on the project 
failed to move forward in a timely 
manner.

The Dierberg’s TIF public 

hearing was scheduled for 6 p.m. 
Dec. 1, the day after this issue of 
the “Lake of the Ozarks Business 
Journal” went to press. However, 
Osage Beach City Administrator 
Nancy Viselli said she expects a 
positive outcome.

“They meeting will include 
another presentation by the de-
veloper and the public, as well 
as members of the commission, 
will have an opportunity to ask 
questions,” she said. “After hear-
ing everything, the commission 
could choose to vote or they 
could put it off to give them time 
to obtain more information, but 
I don’t think they’ll do that. Last 
month, an attorney with Gilmore 
& Bell gave an hour-long presen-
tation and outlined just about 
every conceivable detail.  The de-
velopers have met with some of 
the members individually to dis-
cuss the plan and they’ve allowed 
them to send in their questions 
and get answers ahead of time. 
They’d like to get this moving as 
quickly as possible.”

Developers are seeking $5.1 
million – approximately 15 per-
cent of the total $34.4-million 
project cost – under the TIF. 

Viselli said although “naysay-
ers” have spoken out against the 
Dierberg’s project, bottom line 
– the development will benefit 
both Osage Beach as well as the 
entire Lake community.

“The construction of the mall 
will result in jobs; once it’s com-
pleted, there will be additional 
openings for store clerks, man-
agers, maintenance – all sorts of 
jobs. That’s a big plus right now,” 
Viselli said.

She said even if the 11-mem-
ber commission recommends 
approval, it still won’t go before 
the board of aldermen for final 
approval until January because of 
the laws governing the length of 
time between publication of no-
tice and the vote.

Meanwhile, across town the 
city of Lake Ozark is getting close 
to seating a new TIF Commission 
to evaluate a request from the 
Stanton Group. Newly approved 
members include Joe Page, who 
will serve a four-year term, along 
with Gerry Murawski and Tony 
Otto, who both will serve three 
years. Franzeskos had already 
picked another member to fill 
a three-year term but because 

the board of aldermen said they 
wanted equal representation 
from all wards, that seat remains 
vacant. Alderman Robert Davis 
and Moran Rice will serve out the 
remainder of their terms, which 
expire in 2012.

In 2006 a TIF financing con-
tract between the city and the 
now defunct Horseshoe Bend 
Development Group LLC was 
implemented for development 
of the Horseshoe Bend Interior 
District. However, according to 
Lake Ozark City Administrator 
Dave Van Dee, because much has 
changed since that original docu-
ment was created a new agree-
ment will be forged.

“That three-party agreement 
has been superseded by our 
new four-party agreement,” he 
said. “When that TIF agreement 
was drawn up, a portion of the 
money was going to be used to 
build what has since been named 
Route 242. Because Gov. Nixon 
awarded the city a $4-million 
Community Development Block 
Grant and MoDOT put up anoth-
er $8.6 million, the road no longer 
has to be funded by a TIF – it’s a 
done deal. The developer can still 

request the money for reimburs-
able project costs but those costs 
will probably be a lot lower.”

The original plan said the 
captured tax would be used for 
“land clearance of forested ar-
eas and other site prep with new 
construction of approximately 
2,900,000 square feet for vari-
ous commercial uses, 1200 units 
of medium density housing and 
850 units of high density hous-
ing with all necessary infrastruc-
ture.” The total anticipated TIF 
reimbursable project costs were 
set at $172,610,164.00. The total 
anticipated project costs were 
estimated to run $857,867,672.00.

Although project costs have 
yet to be stated, the plan has 
been downsized to include a 
large-scale multi-family devel-
opment with 200 one, two and 
three bedrooms units, pool and 
clubhouse; a chain drug store as 
well as several other “junior box” 
retail establishments; and fast 
food chains that are new to the 
area. Jeff Segin, director of Client 
Relations for McClure Engineer-
ing Company, said because of the 
state of the economy, some of the 
“big box” retailers have backed 
down but added that if the nation 
saw an upswing, that situation 
could change quickly.

‘To TIF or not to TIF’ question facing cities
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A Green Home is a 
Healthy Home

By David Braddy LEED GA 
of Bolivar Insulation of
Camdenton LLC 

Which Type of
Insulation is best?  

This is a question I am asked on a reg-
ular basis, but it is a question that is not as 
easy to answer as it sounds. Do you want 
cellulose or fi berglass, batt or blown? 
What is the difference between the two? 

In this area it seems that fi berglass 
is the insulation of choice, but does that 
mean it is better? It is probably the most 
readily available, it comes in batts so it is 
easy to handle and install in wall cavities. 
It also creates much less of a mess and is 
less labor intensive than many other forms 
of insulation. It can also be loose blown 
into attic spaces and wall cavities. 

But when it comes to choosing the 
type to use homeowners and builders 
have two different issues to consider: 

1. How well does it perform, in other 
words it R-value 

2. What is its resistance to air and 
moisture movement 

Are you looking for thermal barrier or 
an air barrier? What’s the difference? 

Let’s start with the difference between 
an air and thermal barrier. Thermal barri-
ers deal with keeping the heat in and cold 
out of the building envelope in the winter 
and the opposite in the summer, the high-
er the R-value the higher the thermal re-
sistance, while a higher R-value will keep 
more conditioned or heated air in, it will 
not necessarily keep the air from moving 
through a wall, this is the job of an air bar-
rier. Some types of insulation can do both. 

Fiberglass for instance, while the most 
popular insulation is not an effective air 
barrier. Air can fi lter through fi berglass, 
and if air can move through it so can 
moisture, which creates another set of 
problems if the wall cavity doesn’t have 
the proper vapor barrier (and what is 
proper in one part of the country may not 
be proper in another), but that’s another 
issue that deals with vapor drive and mold 
growth, which is another topic that I will 
discuss another time, so back to insula-
tion. 

What is the best for air infi ltration and 
thermal resistance cellulose or fi berglass? 

Neither is actually the best. The best 
is closed cell spray foam, it is a true air 
and moisture barrier at 2 inches thick-
ness, it has an R-Value of 6.8 per inch, 
and it turns solid when sprayed so it adds 
strength to the structure. It has no off 
gassing of VOC’s as some fi berglass batts 
do (although formaldehyde free batts are 
readily available, just ask for them) and 
since it totally seals a wall cavity and air 
and moisture cannot pass through, it vir-
tually eliminates mold problems. So why 
doesn’t everyone just use closed cell spray 
foam? Unfortunately it is the most cost 
and labor intensive, while it will pay for 
itself in the long run in several ways; it has 
the most upfront cost. 

Next would be open cell spray foam, 
which has an R-Value of approximately 
3.9 per inch, it is not solid and does allow 
some air infi ltration, but since it is sprayed 
you still get a very good seal & coverage. 
While not quite as costly as closed cell, it 
is still much higher than cellulose or fi ber-
glass. 

Following very closely with an R-Value 
of approximately 3.4 to 3.8 per inch is 
loose fi ll cellulose which is blown dry (or 
wet, but I don’t recommend unless you 
allow ample time for drying) into a wall 
cavity behind a special fabric or loose 
in the attic. Cellulose is a much better 
air barrier than fi berglass and the loose 
blown is comparable in price to fi berglass. 
So cellulose has a slightly higher R-Value 
per inch and is a better air barrier, but 
blowing the walls is more expensive than 
fi berglass batts and very messy. I would 
actually choose cellulose over open cell 
spray foam, because the performance is 
close while the cost is usually not. 

Now comes fi berglass at an R-Value 
of approximately 2.9 to 3.8 per inch of 
thickness, and it is the worst air barrier. 
Why is it still the most popular? If your 
walls are properly constructed with the 
proper vapor barriers in place or with a 
good sealant package, you can still enjoy 
a good performing energy package and 
still use fi berglass batts, which are very 
economical. 

Keep in mind without a properly con-
structed, energy effi cient wall to begin 
with you can lose up to 15% of the R-
Value in a wall assembly due to thermal 
bridging of framing components, regard-
less of the type of insulation you use, so 
call a professional to consult with if you 
are unsure of the proper methods. The last 
thing you want is a drafty wall full of mold. 

Believe or not there are more insula-
tion options but these are the most com-
mon. 

So as you can see there is no easy an-
swer to which insulation is best for you, it 
depends on several factors, but you need 
the proper air barrier and thermal barrier 
to insure a healthy, comfortable, energy 
effi cient living environment.

David Braddy is the General 
Manager of Bolivar Insulation Sys-
tems in Linn Creek Missouri, you can 
contact him at 573-346-3321 for 
more information.
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3287 Bagnell Dam Boulevard • Lake Ozark,  Missouri • 573-365-2003

Dear friends,
   "We have moved to a new larger building in order to service our customers needs and 
continue to help develop and build a better quality of life for the Lake of the Ozarks community.  
We are pleased to announce that Architectural Engineering Consultants has also joined us in our 
new building. This new location will better allow us to play a bigger role in planning, designing 
and helping build the sewer, water, roads and buildings necessary for the economy of our 
region to grow and expand. Please stop in and visit us in our new location at 3287 Bagnell 
Dam Boulevard for all of your civil engineering and architectural needs."
 Sincerely, Stan Schultz and Bob Summers
Owners Schultz and Summers Engineering

www.schultzandsummers.com

A Green Home is a 
Healthy Home

By David Braddy LEED GA 
of Bolivar Insulation of
Camdenton LLC 

Which Type of
Insulation is best?  

This is a question I am asked on a reg-
ular basis, but it is a question that is not as 
easy to answer as it sounds. Do you want 
cellulose or fi berglass, batt or blown? 
What is the difference between the two? 

In this area it seems that fi berglass 
is the insulation of choice, but does that 
mean it is better? It is probably the most 
readily available, it comes in batts so it is 
easy to handle and install in wall cavities. 
It also creates much less of a mess and is 
less labor intensive than many other forms 
of insulation. It can also be loose blown 
into attic spaces and wall cavities. 

But when it comes to choosing the 
type to use homeowners and builders 
have two different issues to consider: 

1. How well does it perform, in other 
words it R-value 

2. What is its resistance to air and 
moisture movement 

Are you looking for thermal barrier or 
an air barrier? What’s the difference? 

Let’s start with the difference between 
an air and thermal barrier. Thermal barri-
ers deal with keeping the heat in and cold 
out of the building envelope in the winter 
and the opposite in the summer, the high-
er the R-value the higher the thermal re-
sistance, while a higher R-value will keep 
more conditioned or heated air in, it will 
not necessarily keep the air from moving 
through a wall, this is the job of an air bar-
rier. Some types of insulation can do both. 

Fiberglass for instance, while the most 
popular insulation is not an effective air 
barrier. Air can fi lter through fi berglass, 
and if air can move through it so can 
moisture, which creates another set of 
problems if the wall cavity doesn’t have 
the proper vapor barrier (and what is 
proper in one part of the country may not 
be proper in another), but that’s another 
issue that deals with vapor drive and mold 
growth, which is another topic that I will 
discuss another time, so back to insula-
tion. 

What is the best for air infi ltration and 
thermal resistance cellulose or fi berglass? 

Neither is actually the best. The best 
is closed cell spray foam, it is a true air 
and moisture barrier at 2 inches thick-
ness, it has an R-Value of 6.8 per inch, 
and it turns solid when sprayed so it adds 
strength to the structure. It has no off 
gassing of VOC’s as some fi berglass batts 
do (although formaldehyde free batts are 
readily available, just ask for them) and 
since it totally seals a wall cavity and air 
and moisture cannot pass through, it vir-
tually eliminates mold problems. So why 
doesn’t everyone just use closed cell spray 
foam? Unfortunately it is the most cost 
and labor intensive, while it will pay for 
itself in the long run in several ways; it has 
the most upfront cost. 

Next would be open cell spray foam, 
which has an R-Value of approximately 
3.9 per inch, it is not solid and does allow 
some air infi ltration, but since it is sprayed 
you still get a very good seal & coverage. 
While not quite as costly as closed cell, it 
is still much higher than cellulose or fi ber-
glass. 

Following very closely with an R-Value 
of approximately 3.4 to 3.8 per inch is 
loose fi ll cellulose which is blown dry (or 
wet, but I don’t recommend unless you 
allow ample time for drying) into a wall 
cavity behind a special fabric or loose 
in the attic. Cellulose is a much better 
air barrier than fi berglass and the loose 
blown is comparable in price to fi berglass. 
So cellulose has a slightly higher R-Value 
per inch and is a better air barrier, but 
blowing the walls is more expensive than 
fi berglass batts and very messy. I would 
actually choose cellulose over open cell 
spray foam, because the performance is 
close while the cost is usually not. 

Now comes fi berglass at an R-Value 
of approximately 2.9 to 3.8 per inch of 
thickness, and it is the worst air barrier. 
Why is it still the most popular? If your 
walls are properly constructed with the 
proper vapor barriers in place or with a 
good sealant package, you can still enjoy 
a good performing energy package and 
still use fi berglass batts, which are very 
economical. 

Keep in mind without a properly con-
structed, energy effi cient wall to begin 
with you can lose up to 15% of the R-
Value in a wall assembly due to thermal 
bridging of framing components, regard-
less of the type of insulation you use, so 
call a professional to consult with if you 
are unsure of the proper methods. The last 
thing you want is a drafty wall full of mold. 

Believe or not there are more insula-
tion options but these are the most com-
mon. 

So as you can see there is no easy an-
swer to which insulation is best for you, it 
depends on several factors, but you need 
the proper air barrier and thermal barrier 
to insure a healthy, comfortable, energy 
effi cient living environment.

David Braddy is the General 
Manager of Bolivar Insulation Sys-
tems in Linn Creek Missouri, you can 
contact him at 573-346-3321 for 
more information.

Residential Home Construction 
and Remodeling

For home or business, providing a full range of services

Home & Business
Energy Effi  ciency

Alternative Energies
Solar Thermal Hot Water Heating

Solar Electrical Generation for
Residential & Commercial

New Kitchens, Decks,
Bathrooms, Energy

Effi  cient Windows and More!

Radiant Barrier Insulation
Energy Audits

Home or Commercial Applications

Call for your free quote today!  -  573-216-1356

Adding on Value to You and Your World

Lake West Chamber board president Karie Maasen presented S.T.A.F.F. 
Animal Rescue manager Dawn Ely and Board member Martha Mould-
er with a donation of the proceeds from the annual Haunted Hayride.  
This was the third year that S.T.A.F.F. teamed with the Chamber to 
continue this community event for the Westside.  Pictured l to r: Mar-
tha Moulder, Karie Maasen and Dawn Ely.

The Kiwanis Club of Ozark Coast donated $500 to the Kinderhook Dis-
trict of the Boy Scouts of America at a recent luncheon meeting of the 
club. Becky Panchot, president of the Kiwanis Club of Ozark Coast, 
presented the check to Bob White, head of the Kinderhook District, 
which serves Camden, Miller, and Morgan Counties.
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Pick’s Gallery
562 Hwy 42, Osage Beach

573-348-9100 - www.picksgallery.com

Attention To Detail

Show us your
attention to detail.

Tell DJ what’s wrong with this
ad, and he’ll cover the sales tax

on your purchase.
Contract sales excluded.

Fireplaces - Stoves - Floors- Mirrors
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Some have it. Some don’t.
We make it look easy.

It’s what is missing from most
businesses today. In order for us
to be successful and maintain our

reputation, we must pay close
attention to every last detail. It is
often what separates us from the
the competition. We guarantee it.

...beyond ordinary

by Nancy Hogland
The good news is that the Lake 

area real estate market has stabi-
lized. 

The bad news – although it’s not 
all bad – is that the current situa-
tion could be the new “normal.”

“For the past three years, we’ve 
seen a steady decrease in prop-
erty values – some as much as 30 
percent each year. While we didn’t 
experience the same problems as 
other areas of the country, we still 
had a few trouble spots,” said Ka-
rie Jacobs, president of the Bagnell 
Dam Association of Realtors Board 
of Directors. “However, market 
analysts say we’ll start to see 1, 2 
or 3 percent appreciation per year 
but few believe we’ll ever get back 
to the level of 2005 where it wasn’t 
uncommon to see bidding wars. 
Those weren’t good for anyone.”

She said when the price of a 
home was bid up, invariably, sell-
ers got angry because they thought 
their realtors had advised them to 
price the homes way too low; buy-
ers got angry when they placed 
an offer on a property and then 
learned that three other people 
already had made offers that were 
higher than the asking price.

“It might sound like a good deal 
but truthfully, nobody was happy 
at the end of the day,” Jacobs said, 
adding that the overall message is 
that even though property values 
might not raise quite as quickly as 
some would like, the market has 
“bottomed out.” 

“And that means property val-
ues are on their way back up. As 
a result interest rates, which have 
been hovering slightly below 5 
percent, are also expected to rise 
in 2011,” she said, adding that her 
advice for shoppers was to “buy 
now. The inventory levels are bet-
ter now than they’ve ever been. 
That, combined with the current 
interest rates, means you might 
never get a deal like the one you 
could get today.”

She also had advice for sellers: 
If you don’t have to sell now, don’t. 

“Market analysis tells us we 
currently have a 23-month supply 
of homes available. That means, at 
our existing rate of sales, it would 
take 23 months to sell every piece 
of property,” Jacobs explained. 
“Condos are even worse where we 
have a 31-month supply. Because 
there is such a large supply, prop-
erties really have to be priced com-
petitively now in order to get them 
to sell. The worst thing you can do, 

if you have to sell now, is overprice 
your property because you won’t 
even get people to come and look 
at.”

Although sales are stabilizing in 
the Lake area, pending home sales 
around the country retreated last 
month. According a report from 
the National Association of Real-
tors (NAR), the pending home 
sales index, which tracks contracts 
placed on properties, slipped in 
October by 1.8 percent. The index 
remains 24.9 percent below a surge 
in September 2009 when first-time 
home buyers were taking advan-
tage of the initial deadline for the 
tax credit offered as part of Presi-
dent Barak Obama’s Stimulus Plan.

Existing-home sales in the Mid-
west slipped 1.1 percent in Octo-
ber to a level of 940,000 and are 
32.4 percent below the tax credit 
rush one year ago. The median 
price in the Midwest was $139,500, 
down 3.6 percent from October 
2009.

Lawrence Yun, NAR chief econ-
omist, said there is a mix of factors 
in the housing market but said he 
felt a pent-up demand eventually 
will be unleashed as banks resolve 
their issues with foreclosures and 
the labor market improves. 

“However, tight credit and ap-
praisals coming in below a nego-
tiated price continue to constrain 
the market,” he said.

Yun also said he expects the 
Gross Domestic Product to grow 
2.0 to 2.5 percent over the next 
two years. With a projection of 1.5 
million additional jobs during that 
same period, the unemployment 
rate should decline to 8 percent by 
2013 and return to a normal level 
of around 6 percent in 2015. That, 
coupled with low interest rates, 
should cause home sales to gradu-
ally rise, with some occasional 
dips along the way. 

“For 2011 we should see more 
than 5.1 million existing-home 
sales, up from about 4.8 million 
this year. Housing starts are ex-
pected to rise to 716,000 in 2011 
from 598,000 this year,” he said. 
“We’ve added 30 million people to 
the U.S. population over the past 
10 years, but sales are where they 
were in 2000, so there appears to 
be a sizable pent-up demand that 
could come to the market once the 
economy gathers momentum.”

For more information on buy-
ing and selling, visit http://buyan-
dsell.houselogic.com.

Home buying market 
on way to recovery



Lake of the Ozarks Business Journal December, 2010 Page 19

www.pmglake.com
3524 Hwy. 54 Osage Beach MO 65065

573 365-3800 •  800 237-3434

Offering the largest selection of condos 
and homes for Vacation Rentals

Home buying market 
on way to recovery

State Farm, Bloomington, IL

We all feel the same commitment to care for our 
families. Helping you meet your insurance needs 
is part of my commitment to you. Like a good 
neighbor, State Farm is there.® 
CALL ME TODAY.

Family is 
why we 
do it all.

0907504 

Malcolm Decker, Agent
1179 E Highway 54

Camdenton, MO 65020
Bus: 573-346-5920

mac.decker.le2o@statefarm.com

Coming Soon • 732 N. Main Street Laurie, MO • $550,000 
• 475’ Highway Frontage • 4.73 Acres
• 63 Newer Storage units • Now you can have it all for $599,000. 
• Property is cleared ready for your new business. Storage units are located to 
the back of the property with plenty of room to expand.
Phil & Crystal Shafer • (573) 216-7445 
phil@gotlake.com 

MLS# 3065583 • Corner of Hwy. W and W-12 •  $649,900 
• W Highway frontage • Restaurant is 3568 Sq. Ft., lower level is 3280
• Offered turn key and ready to go! • On site signage, lower level with 3 offi ces! 
• Creative fi nancing could be available!
Dan Ralston • (573) 216-8439  
dan@gotlake.com

Opportunity is knocking!
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MLS# 3064166 • Hwy 54 • $695,000
• Owner Financing • Access to City Water & Sewer
• 700 Ft. Hwy. Frontage • 7 Acres 
Bob Gattermeir • (573) 280-0808
bobg@gotlake.com

MLS# 3070262 • Osage Ridge Road • $279,500
• Great Development Parcel
• Great visibility from Highway 54 near HyVee
• City water and private sewer hookups available
• 4.6 Acres
Conda Davidson, GRI • (573) 216-0553
conda@gotlake.com

MLS# 3072735 • 1387 Hwy KK •  $349,900 
• 206 Ft.  Highway frontage 
• 1.5 Acres  • 3,334 Sq. Ft. Brick building 
• Many intriguing possibilities - Owner may rent!
• City water & sewer available 
• Zoned B-2, General Commercial
Charles F. Welek IV, GRI • (573) 216-1767 
charles@gotlake.com

MLS# 3068223 • 430 Kaiser Industrial Dr. • Kaiser • $310,000
• Commercial building located in Kaiser Industrial Park, only 2 miles from Hwy. 54.
• 5,200 Sq. Ft. building with offi ces and warehouse space. 
• Building has 4 overhang doors - One 12x16, one 14x16 and two 8x8 doors.
• Entire building has central heating and cooling. Currently operating as a
construction company
Ed Schmidt • (573) 434-5292 
ed@gotlake.com

MLS# 3063920 • W Hwy 54 Camdenton • $529,000
El Jimador
• Well Established Restaurant & Business Name at Lake
• High Traffi c Area with a Triple Net 2 year lease!
• Approx 1.6 acres & 2 buildings • Restaurant Sq. Ft.
   Approx. 3929 & Storage and apartment building too.
• Bar/Lounge/Dining Room/Blacktop parking lot & more!
Ed Schmidt • (573) 434-5292 • ed@gotlake.com

Now
Leased - 

Makes a Great 
Investment 
Opportunity

MLS# 3070517 • Eaglecrest • $350,000

Last large parcel in Lake Ozark
• Public boat ramp adjacent to property for easy lake access
• Great for entry level development
• City utilities at property corner
• 33.7 acres
Conda Davidson, GRI • (573) 216-0553
conda@gotlake.com

$749,000 Reduced $100,000 
MLS# 3071792 • Osage Beach Parkway! • $849,000
• Prime Osage Beach Hwy. 54 property
• Corner intersection Lot • Newly remodeled Building, 2007  • Showroom, 4 offi ces, 
counter and kitchen area • Building could be converted to Fast Food, Offi ce Building, 
Dr. Offi ce... • Owner will consider long term lease
Phil & Crystal Shafer • (573) 216-7445
phil@gotlake.com

Fully Furnished
2 BR, 1BA,
Waterfront
Condo
$79,900

Onsite amenities include: 
Large pool, in-ground hot 
tub, large sundeck, sand 
beach, convenience store, 
boat ramp and more. 
Close to area attractions. 
12x30 boat slip available 
for extra $. 

Call for details. 573-216-4247

Great price on this 
Waterfront condo 
on Horseshoe Bend,
2 MM by water. 
Large Storage Area. 
Small Private Complex. 
Great family location. 

Listen LIVE Online at www.Mix927.com!

Listen to the “THE BIG SHOW” 
with Mike Clayton and Jeff 
Karr each morning on Mix 
92.7! Win great prizes, hear 
the latest entertainment 
news, your favorite stars 
and local celebrities, and of 
course the best mix of todays 
hottest music!
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FREE medical 
clearance tests 
throughout 
December for 
local businesses.

Respirator Fit Clearance and Testing
Call Lake Regional Occupational Medicine to schedule testing required for:

•	 boat and auto painting and detailing
•	 mercury, asphalt and certain chemicals 

used in interior and exterior painting 
•	 ambulance workers using N95 masks 

or firefighters

Call 573-348-8045 for appointments.

Pauline Abbott, D.O., MPH

       
Occupational
    Medicine 

Lake Regional       

2124 Bagnell Dam Boulevard • Lake Ozark, MO 65049
T (573) 365.2669 F (573) 365.2686

w w w . B a x t e r s L a k e s i d e G r i l l e . c o m

And don’t forget to ask about our Corporate 
Gift Card Program! With every $100 of gift card 
purchases made between Nov. 15 and Dec. 31, you 
will receive a $25 gift card FREE for a future visit.

Looking for a great gif t idea? A 

 BAXTER’S GIFT CARD 
would make a great present for holidays, 

birthdays, employee incentives, or “just because.”  

AUTHENTIC AMERICAN RESTAURANT WITH A GREAT BAR...
that’s the idea behind Baxter’s. We’re perfect for just about any
dining occasion or gathering that calls for great food, warm, 
personal service and an inviting, casual atmosphere.

Book your holiday party NOW - we can also make your 
HOLIDAY PARTY special at your HOME or OFFICE!

Baxter's gift card 3- Bus Jrl.indd   1 10/1/10   11:06:23 AM

by Nancy Hogland
Business owners unhappy 

about revenues lost because 
potential shoppers can’t find 
their businesses and shop-
pers confused because they 
don’t what exit to use to get 
to a particular business can 
take heart. Signage is soon 
coming, according to an 
Osage Beach official.

“Lamar and Olympus (two 
billboard companies) are in 
the process of acquiring the 
needed permits from Mo-
DOT (the Missouri Depart-
ment of Transportation) and 
the city, so signs should be 
going up in the next couple 
months. I know that doesn’t 
help with Christmas shop-
ping but I’m sure they are 
working as fast as they can,” 
said Osage Beach City Plan-
ner Cary Patterson.

He said one permit al-
ready has been approved for 
a billboard to be located on 
the Osage Beach Wal-Mart 
store property.

In October, aldermen ap-
proved an ordinance ad-
dressing signage along the 
portion of the U.S. 54 Ex-
pressway that runs through 
their town. The measure was 
put before aldermen at their 
September meeting, but 
because of a disagreement 
over sign heights, voting was 
postponed to a later meet-
ing. That ordinance will al-
low eight or nine billboards 
to be erected along the road-
way.

Patterson said MoDOT 
also is in the process of lin-
ing up businesses sponsor-
ships for the blue highway 

directional signs that will be 
posted at each of the exits. 

“I think that’s just being 
held up by the standard red 
tape between the sign com-
pany and the state. But I 
don’t think those signs will 
be up before the early part 
of next year either,” he said, 
adding that in the meantime, 
the city is trying to be as flex-
ible as possible with tempo-
rary banner signs that some 
have hung along the high-
way. “We understand they 
need to direct traffic to their 
businesses. We want them to 
get those visitors too.”

One store manager at the 
Osage Beach Premium Out-
let Mall said she has heard 
numerous complaints from 
shoppers who arrived in 
town via the new Express-
way, then found themselves 
on the other side of the 
Grand Glaize Bridge before 
they knew what had hap-
pened.

“Because of the terrain, it’s 
really difficult to know where 
you are at time. I still get a 
little confused and I live here 
and know the ‘landmarks,’” 
she quipped. “I can’t imag-
ine how frustrating it is for 
people who live out of town 
and just drive down for the 
day to shop at the mall. I 
don’t know if it’s true or not 
but I heard about one person 
who drove down, crossed the 
bridge, turned around, drove 
past Lake Ozark and had to 
turn around again before he 
figured out exactly what to 
do to get here!”

Billboards needed 
to direct traffic

Licensed Electrical Contractor  •  Bonded & Insured
Residential • Commercial • Industrial • Voice Data • Home Theater

 PO Box 39396, St. Louis, MO 63139 Cell: (314) 581-4674
 E-mail: Jeff@akamecontracting.com Fax: (314) 832-4930

At the Lake: (573) 216-0107

JEFF MARSHALL

Contracting, Inc.Contracting, Inc.



Lake of the Ozarks Business Journal December, 2010 Page 21

Designer Kitchens and Baths
924 Highway 42, Osage Beach 573-348-4464   www.dkbshowroom.com

Quality Consignment Boutique

72 S. Hwy 5, Camdenton
(Across from O’Reilly Auto Parts)
573-692-3310
Open Tues-Sat 10am-6pm

A Passion For Fashion is a quality consignment boutique and is now
accepting quality items for consignment. We carry beautiful, high quality
apparel, jewelry, handbags and shoes. We are a local distributor for
MICHE Bag. We carry the full line, all sizes and all shells.
Gift Certificates available.

A Passion
For Fashion

PassionFashion_GG2010_Her  10/7/10  8:12 AM  Page 1

Billboards needed 
to direct traffic

After more than five de-
cades of employment with 
The Bank of Versailles, one of 
our most beloved Directors is 
retiring. Samuel M. Guenther 
will be embarking on a new 
journey after the end of this 
year. Though he will remain an 
active board member, Decem-
ber 31, 2010 will mark the end 
of an era and the beginning of 
his retirement from the day to 
day activities of The Bank of 
Versailles.  

His family has been in-
volved in running the Bank of 
Versailles since his grandfa-
ther, Gottlieb G. Guenther (G. 
G.) sat on the Board of Direc-
tors in 1900. Born May 18, 
1928, and raised in Versailles, 
Missouri, Sam has grown up 
with the lake and surround-
ing area. After graduating 
from Morgan County R-II High 
School, Sam’s college years 
started at Georgia Tech Uni-
versity, where his brother had 
received his engineering de-
gree, but after a semester he 

decided he preferred Missouri 
and transferred to Central Col-
lege in Fayette where he grad-
uated with his BS in business 
and economics in August of 
1951. 

Starting in 1955 Sam joined 
the Bank of Versailles filing 
checks, then moved on to post-
ing  and by 1957 he was elected 
to the title of Assistant Cashier. 
1963, Sam was elected to the 
position of Vice President, and 
by 1973 Sam was an Executive 
Vice President and a Member 
of the Board of Directors.

In 1992 Sam became Chair-
man of the Board, taking over 
from his father, and a Senior 
Executive Officer. Sam was not 
only Chairman of the Board of 
Directors, but he was elected 
to be President and CEO of the 
Bank of Versailles from May of 
1997 to January of 1999. This 
year Sam is being honored for 
his unwavering dedication to 
The Bank of Versailles by be-
ing given the title of Chairman 
Emeritus.

The Bank of Versailles, char-
tered in 1882, consists of four 
area branches including the 
main bank in Versailles, MO, 
a drive-in facility in Versailles, 
the Laurie Bank in Laurie, and 
the Greenview Bank in Green-
view. The Bank of Versailles 
combines modern technology 
with local knowledgeable per-
sonnel and is locally owned 
and controlled. The main 
bank can be reached at 573-
378-4626 or on the Internet at 
www.bankov.com

Guenther Retires From Bank Of  Versailles

The Lake Area, Lake West, Camdenton and Eldon Chambers of Com-
merce were all on hand to welcome Architecture & Engineering Con-
sultants (AEC) to their new offices with a ribbon cutting.   For more 
information visit www.archengconsult.com, stop by the new office 
at 3287-B Bagnell Dam Blvd., or call 573.365.2100. Pictured along with 
Lake Area, Lake West, Camdenton and Eldon Chamber Ambassadors 
from left to right are:    Kurt Flickinger (Arch. Intern), Andy Carroll 
(Arch. Intern), Dan Mills, AIA, PE (Principal), and Don Britton (CADD 
Technician).  Employees not present are: Matt Stephens (Arch Intern), 
Russ Martin (Eng. Tech.) and Ron Poehlmann, PE (Elect. Engineer).
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INSULATIONINSULATION

For All Your Green Building & Energy Saving Needs!

DAVID BRADDY, GENERAL MANAGER
Bolivar Insulation of Camdenton, LLC
689 Lower Business Pk Rd., POB 628
Linn Creek, MO 65052 • 573-216-0500 Cell

• SEAMLESS GUTTERS • SIDING SOFFIT & FASCIA
• NEW CONSTRUCTION & REPLACEMENT WINDOWS

• BATT & BLOWN INSULATION
• SPRAY FOAM - CLOSED & OPEN CELL

• SIDING & GUTTER CLEANING • FREE ESTIMATES
• CRAWL SPACE MOISTURE & MOLD ELIMINATION

Your Energy Solution Company, Serving the Central 
Missouri Area for Over 60 Years!

COMMERCIAL AND RESIDENTIAL

The Lake Area Chamber of Commerce was on hand to celebrate mem-
ber Arrowhead Title with a ribbon cutting. Chris Cisar, Jerry Vincent 
and the staff of Arrowhead Title, Inc. would like to thank all their 
customers, friends, and family who helped make this move possible 
especially Gattermeir Davidson Real Estate, Central Bank of Lake of 
the Ozarks and The Cisar Law Firm. Pictured along with Chamber Ac-
tive Volunteer Ambassadors from left to right are: Jerry Vincent, Roni 
Graham, Chris Cisar, Jennifer Smith, and Donna Badolato.

The Camdenton Area Chamber of Commerce recently held a ribbon 
cutting for Larry’s on the Lake, located at Hwy 5 North to Pier 31 
Road, [3 miles], 31 MM, wwwlarrysonthelake.com.    Pictured, Bob 
Robinson [with scissors] , Cathy Robinson owners;   JC Cox and Kyle 
Durbin, Staff; Joey the dog; Tracy Peters,   Chris McElyea and Johna 
Stanfield,  Central Bank of Lake of the Ozarks Representatives;   Di-
ann Jacobs, Camdenton Area Chamber Board Member; Bruce Mitchell 
Camdenton Area Chamber of Commerce Executive Director.

The Lake Area Chamber of Commerce was pleased to help announce 
Lake Ozark Environmental, LLC (LOE) new offices with a ribbon cut-
ting.   For more information call 573.964.6956. Pictured along with 
Chamber Active Volunteer Ambassadors from left to right are:   John 
Caran, Lake Area Chamber Board Member; Becky and Doug Beck, 
Owners; Joe Roeger, Lake Area Chamber Board Member; Ray Tucker, 
Project Manager; Daniel Koeniger, Service Tech; not pictured Don 
Koeniger, Lab Manager. 
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www.vincekolbautosales.com

(573) 964-2343

2380 Bagnell Dam Boulevard Lake Ozark

AWARD-WINNING PRE-OWNED DEALERSHIP!

Remember, We Make It Easy!

See Vince or Amy Today! The Place Where
Character and Reputation Make the Difference!

Simply a Wonderful Dining Experience!
573-302-0848 • www.CityGrillandTheBlueRoom.com

Holiday Parties
Made perfect with your choice of multiple menus; 
a fully-stocked premium bar and fine wines;
 the option of entertainment and dancing;
and a pleasant, professional, 
attentive serving staff. Call today!

The Lake Area Chamber of Commerce was on hand to welcome new 
member McDuffey Law Firm with a ribbon cutting. For more informa-
tion call 573.302.7211 or visit www.mcduffeylaw.com. Pictured along 
with Lake Area Chamber Volunteer Ambassadors from left to right 
are:   Jim Shaw; Vicki Shaw; Michelle Schiefelbein; Kay Collins; Karla 
McDuffey; Ty McDuffey;, Ken Collins; Tim McDuffey (with scissors); 
Mike McDuffey; Mickey McDuffey; Nathan Morse, Edward Jones Fi-
nancial Services; Jerry Hawken, Lake Area Chamber Board President.

The Lake West Chamber was pleased to welcome Storecraft Refrig-
eration into their membership with a recent ribbon cutting. Store-
craft is located in Sorrento Square in Greenview and you can contact 
them at 573-873-3239.  Pictured are l to r: Chamber Board Members 
Liz Brown, Karie Maasen, Amber Martin and Connie Foote; Luciano 
Chapa, Dan Daniels, Eric Chapa, Ambassador Bud Kidder and Violeta 
Chapa.

The Camdenton Area Chamber of Commerce recently held a ribbon 
cutting for A Passion for Fashion, located at 72 South Business Route 
5, Camdenton. (573) 692-3310.   Pictured Bruce Mitchell Camdenton 
Area Chamber of Commerce Executive Director;   Brenda Colter, 
City of Camdenton Administrator; Mayor Dennis North;  Stephanie 
Vorhees, [with scissors],  owner and Jacob Vorhees; Angie Rolwes, 
Staff;  Charli Allee  and Erin Coleman;  First National Bank Represen-
tatives; Johna Stanfield and Tracy Peters,  Central Bank of Lake of 
the Ozarks
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LoNe oaK poiNT ResoRT
Until the construction of the Com-

munity Bridge over Lake of the Ozarks 
in the 1990s, Route TT in the Sunrise 
Beach area was accessible only off 
Highway 5, but it is now also accessible 
by way of Business Highway 54 (Bagnell 
Dam Boulevard) and Route MM in Lake 
Ozark. The Shawnee Bend Fishing Ac-
cess is located near the end of TT.  Near 
the fi shing access is Lone Oak Point. 
Lone Oak Point Resort and Lakeview 
Beach Resort, its neighbor, were two of 

the Lake’s pioneer resorts. Both were 
established in the early 1930s and have 
a long tradition of serving Lake visitors.

Lone Oak Point Resort, near the 10.5 
mile-mark of the Lake, was opened in 
1933 and operated by Mrs. “Jeanne” 
Chas. Borel for several decades. For a 
brief period in the early 1950s, the re-
sort was operated by Harold A. Klee 
before Mr. & Mrs. Lee R. Sherman be-
came the owners in 1956. Their son, 
Jim Sherman, grew up at the resort. He 
purchased the resort from his father 

about 1980.  Today Oak Leaves, Inc. is 
the property management  corporation 
for Lone Oak Point Resort. 

Promotional literature produced for 
Lone Oak Point Resort by Borel, and 
continued by Lee Sherman, stressed 
that “no loud or drunken parties” were 
allowed and went to some length to tell 
guests how to dress. “Shorts, blue jeans 
and the like are being worn at this infor-
mal resort,” said their 1950s brochures. 
“A warm sweater, for evening wear . 
. . Sneakers are the most satisfactory 
footwear . . . Street wear is forbidden, 
as there hain’t  no streets. Hope no gals 
decide on those open-toed jobs! You’ll 
be SOORRRY!” (sic)

As with many of the resorts in the 
early years, Lone Oak Point had its own 
grocery store and café.  The interior of 
the café (photo by L.L Cook, Milwau-
kee), circa 1950s, is shown in the photo 
that accompanies this article. They 
served clean, tasty sandwiches, lunch-
es, and dinners at moderate prices.  The 
café was leased.  �

This historical sketch is from the collec-
tion of H. Dwight Weaver.

Weaver is the author of fi ve books on the 
history of the Lake of the Ozarks.

Weaver’s new book “Historic Bagnell 
Dam Boulevard, Past and Present” is de-
signed as two tours, both beginning at the 

Dam and moving westward. One tour fea-
tures businesses consecutively on the north 
side of the Boulevard, and the other tour 
features businesses consecutively on the 
south side of the Boulevard.  

“Historic Bagnell Dam Boulevard, Past 
and Present” is available now at retail lo-
cations around the Lake.

Contact him at dwightweaver@charter.
net or call 573-365-1171 for more informa-
tion.  Visit www.
lakeoftheozarks-
books.com for 
more informa-
tion.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver

www.lakeliquor.net Laurie:
212 S. Main

(573) 374-4850

Osage Beach: Dumar Plaza 
3715 Highway 54

(573) 348-3838

Please drink responsibly.

Enjoy Lake of the Ozarks!
Lake of the Ozarks Business Journal Thursday Night

Social 4 - 7 p.m. weekly!

December Business Journal Socials
Sponsored by:

Dec. 2nd - Classic Hits 102.7  •  Dec. 9th - Tonia Grein Team
Dec. 16th - Chris Wagner / Farmers Insurance

December Locations:
December 3rd - The City Grill  •  December 10th - JB Hooks
December 17th - Bootleggers •  Dec. 23rd - Merry Christ-

mas • Dec. 30th - Happy New Year!

For more
information 

call us at: 
573-348-1958

J. B. Hooks Restaurant
2260 Bagnell Dam Blvd. 365-3255

The City Grill & Blue Room
5384 W. Hwy. 54 - 302-0848

Bootlegger’s • (573) 348-1443
Across From Hy-Vee • Osage Beach

Join us Each 
Thursday!
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John Dennis Scholarship

Annual Products and 
Service Show Mar. 19-20

Sheriff Dwight D. Franklin, 
is announcing the availabil-
ity of the John Dennis Scholar-
ship for Criminal Justice major 
only, which will be awarded 
by the Missouri Sheriff’s As-
sociation.  The scholarship, in 
the amount of one-thousand 
dollars ($1,000.00), will be 
presented to sixteen college-
bound Missouri high school 
seniors who intend to pursue a 
criminal justice career and will 
be attending a Missouri college 
or university.  Applicants must 
be in good standing with their 
school, have a good reference 
from their school counselor, 
demonstrate financial need, 

have a 2.0 GPA or greater, and 
be active in extra-curricular 
activities.  Also required, a 
paragraph attached to the ap-
plication detailing goals ten 
years after high school gradu-
ation.

Students interested in ap-
plying for the scholarship may 
contact the Missouri Sher-
iff’s Association and Training 
Academy, 6605 Business 50 
West, Jefferson City, MO 65109, 
573-635-5925, extension 100; 
or send an email to karen@
mosheriffs.com to obtain an 
application.  Applications 
must be submitted by January 
31, 2011 .

The 32nd Annual Lake of the 
Ozarks Products and Services 
Show  will be held March 19th 
and 20th, 2011 at the Coun-
try Club Hotel in Lake Ozark.  
“We are really excited about 
this year’s show”, said Bruce 
Mitchell, Executive Director of 
the Camdenton Area Chamber 
of Commerce, sponsor of the 
annual Products and Services 
Show.  “Each year the show gets 
better-more elaborate displays 
draw more people, and more 
people draw more exhibitors.”

The show will feature a wide 
range of products and services 
including consumer goods; 
building contractors and sup-
pliers; plumbing and electri-
cal supplies; home improve-
ment and remodeling; home 
furnishings; heating and air 
conditioning; landscaping; fi-
nancial and banking services; 
insurance; office equipment; 
electronics; insurance; boat 
and marine products, recre-
ational vehicles, and more.  
The Show allows businesses to 
promote and sell their goods 

and services to two markets—
other businesses, and end-line 
consumers.  

A total of 224 total spaces  
are available—and the show 
is expected to sell out.  Mitch-
ell estimates that over 5,000 
people will attend during the 
two-day show, which is free to 
the public.  “Exhibitors from 
throughout the region have al-
ready signed up for this year’s 
show, making it the largest 
show of its kind in central Mis-
souri” said Mitchell.  “This is 
an ideal opportunity for any 
business that markets its prod-
ucts and services at the Lake 
of the Ozarks.  People inter-
ested in exhibiting in the show 
should act as soon as possible,” 
Mitchell concluded.

For more information and 
exhibitor application forms 
call the Camdenton Area 
Chamber of Commerce at 573-
346-2227 or download an ap-
plication at the Chamber Web 
site:  www.CamdentonCham-
ber.com/ProductShow 

Listen Live! www.cool1027.com
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TECHNOLOGY AND LIFESTYLE Gadgets and Gizmos for
the Geek in All of Us

You say you don’t have enough excitement in your life? You want an alarm clock 
that can get you out of bed in the morning and ready for the day? Well here you 
are-- “Clocky”, the robot alarm clock, offered in a putrid retro shade of aqua (or 
other random nauseating pastel) guaranteed to assault your senses. But if that’s 
not enough, this alarm clock has wheels, and can jump off your nightstand (up to 3 
feet high)-- then run around the room blinking, avoiding you while you desperately 
attempt to shut it off to end the horrendous R2-D2-like random shrieks it emits at an 
ear-shattering volume. And you thought your three-year-old was was bad for waking 
you up. For those less-inclined to morning calisthenics, there is an option to disable 
the wheels, leaving poor Clocky to sit and warble helplessly while you smash it to 
bits. $20. www.fruper.com. Pricing varies, some websites list this for $40 so this price 
may vary.

Now we’ve seen everything-- well, 
maybe. Here’s a road-worthy add-on 
that bring the digital age to the last bas-
tion of printed materials-- the Bible. Yes, 
this bible-shaped USB stick contains the 
entire King James Version of the holy 
tome, searchable with an index for your 
home computer. But wait, there’s also 
the English translation of the Spanish 
Reina Valera Bible, the Portuguese Joao 
Ferreira de Almeida, the German Luther 
Bible of 1545 and the Italian Confer-
enza Episcopale Italiana! And, it comes 
with a handy gold-tone keychain ring so 
you can take it everywhere. Compatible 
with Windows or Mac computers, and 
a divine deal at $15 (sale may end by 
press date). www.newdavincis.com

“Clocky” Robotic Alarm Clock

USB Digital Bible

What do you get a man who has everything? More of everything of course. If you 
are thinking about getting your guy a watch for Christmas, this may be just the thing 
to dazzle the jaded beau who has too many toys. The Opera Time-Piece (read: wrist-
watch) from Manufacture Royale features a a tourbillon open face and back skeleton 
design, and a minute repeater (chime). It was designed by Fabrique du Temps. Built of 
319 parts, in 18 karat gold, and gold-plated brass. The minute repeater plays the hours 
in the key of A, and the minutes in C sharp. The unique case of the watch opens like 
an accordion, to create a resonance chamber to allow the minute repeater to sound 
more lively. The watch case itself is 50mm wide done in 18k rose and gray gold, with 
three sapphire crystals, 29 rubies and 60 pieces total in its construction.Only 12 of 
these watches will be made-- and we can see why. Comes with a veneered wooden 
box that is said to be a reproduction of the Bastille Opera House in Paris. The price for 
all of this opulence?  A very cool $1,200,000.

manufacture Royale Opera Timepiece

Vacation Rental Homes...many vacation rental homes. With rentals 
available with 3 to 9 bedroooms and 2 to 11 bathrooms, we’re sure to have the 
perfect place for you. Are you thinking about putting your home in the vacation 
rental market? Call us first! We can help you with any of your vacation home 
rental needs.

Home Watching...We  also offer home watching services. Give yourself 
peace of mind knowing that your home and property are being cared for while 
you are away.

Relax While We Do the Footwork for You...
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Ozark Coast Kiwanis donates $1500 to Hope House. The Kiwanis Club 
of Ozark Coast donated $1500 to Hope House at a recent luncheon 
meeting of the club.  Becky Panchot, president of the Kiwanis Club 
of Ozark Coast, presented the check to Hope House representative 
Bill Blackwell. The Kiwanis Club of Ozark Coast has served Osage 
Beach, Lake Ozark, and surrounding areas since 1988.  The Club meets 
weekly at noon at JB Hook’s on Business 54 in Lake Ozark.  For more 
information, see www.ozarkcoastkiwanis.org.

“It was very good turnout 
and a very good start.”  Noted 
Bette Taylor, “Crop Walk” Co-
ordinator.  Taylor, from Lake 
Ozark Christian Church, led 
the way in building a coalition 
of eight area churches in host-
ing the lake’s first walk for hun-
ger on Sunday, October, 17th.  
The 3.5 mile walk garnered 
handsome returns for its in-
augural event.  Pledges totaled 
over $7853 with 25%, or $1963, 
guaranteed to Hope house.

Special recognition was 
awarded to young Ryan Page 
for being the first walker over 
the finish line.  Ryan actu-
ally ran most of the last leg of 
the walk and crossed the fin-

ish line, happily running full 
speed.  Lake Ozark Christian 
Church’s Heidi Gibbs’ team 
raised the most funds, and Vel-
ma Kirchner raised the most 
funds as a single walker.

Elsie Yates, 86, was the oldest 
walker in the event.  Approxi-
mately 80 walkers participated.

 Local restaurants, Outback 
Steak House, Li’l Rizzo’s and 
J.B. Hooks, donated gift cards 
to the winners.  Plans are un-
derway to continue this newest 
charitable tradition at the lake. 
For more information, con-
tact Bette Taylor at 365-7805 or 
visit the CROP WALK website 
at www.lakeoftheozarkscrop-
walk.org.

First Ever Lake “Crop Hunger 
Walk” A Success

Lake Regional Health System 
in Osage Beach, Mo., has been 
named a 2010 recipient of the 
Missouri Quality Award. This 
prestigious honor, given by the 
Excellence in Missouri Founda-
tion, is the official state recog-
nition program for excellence 
in quality leadership and orga-
nizational performance. Lake 
Regional is one of only six orga-
nizations to receive the award 
this year. Lake Regional Hospital 
previously received the MQA in 
2003.

 “The MQA program offers a 
thorough and objective educa-
tional process through which or-
ganizations can learn and apply 
quality implementation tech-

niques and assessment meth-
ods,” said Michael E. Henze, 
chief executive officer at Lake 
Regional Health System. “We are 
honored to be recognized again 
by the Excellence in Missouri 
Foundation.”

MQA criteria are modeled af-
ter the Malcolm Baldrige Nation-
al Quality Award, which is spon-
sored by the U.S. Commerce 
Department’s National Institute 
of Standards and Technology. 

As part of the award evalua-
tion process, a team of 10 MQA 
examiners visited the hospi-
tal campus and area clinics 
and pharmacies in September. 
Throughout the three-day visit, 
surveyors interviewed more 

than 450 individuals, including 
staff, physicians, board mem-
bers, volunteers and students, 
to learn about the organization’s 
commitment to quality. 

 “Lake Regional’s comprehen-
sive strategic planning process 
ensures the consistent delivery 
of quality care throughout the 
health system,” Henze said. “It 
also ensures Lake Regional will 
continue to grow to meets the 
needs of the patients and fami-
lies served by our organization 
for years to come.”

Since opening in 1978 as a 
community hospital, Lake Re-
gional Health System has be-
come a state-of-the-art health 
care organization. The 500,000 
square foot, 116-bed hospital of-
fers comprehensive diagnostic 
medical and surgical care, car-
diac care, orthopedics, oncol-
ogy, intensive care, obstetrics, 
rehabilitation, skilled care and 
outpatient services. 

The system’s wholly owned 
for-profit subsidiary, Lake Re-
gional Medical Management 

Inc., operates seven freestanding 
primary care clinics, 14 specialty 
clinics, three retail pharmacies 
and an urgent care clinic. 

Lake Regional Health System 
employs more than 1,200 indi-
viduals, and 100 providers serve 
on its medical staff. More than 
350 volunteers routinely donate 
their time to the organization. 
Collectively, these dedicated 
individuals serve the residents 
of Camden, Miller and Mor-
gan counties, as well as parts of 
Laclede and Pulaski counties. 

Lake Regional Health System Receives Missouri Quality Award

of Service
at the Lake!

New Location
3545 Highway 54

Osage Beach

573-348-3888

Lake Road 
54-56 to 
Dude Ranch 
Rd. 19MM 
Past Grand 
Glaize Bridge - Osage Beach, MO

573-348-4700

Come and Browse
Inside Our Air Conditioned

Indoor Showroom!
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573-346-1020
573-745-0724 

3397 Old Rt. 5 - CAMDENTON
• SALES • SERVICE • PARTS • INSTALLATION

• COMMERCIAL • RESIDENTIAL

GARAGE 
DOORS

FREE ESTIMATES!

24 HOUR
SERVICE

The Only Garage Door
Specialists You Need To Know!

by Nancy Hogland
Today, if you go to Golden 

Corral’s website, www.gol-
dencorral.com, and enter 
“Osage Beach” on the restau-
rant locator, the response will 
be “0 locations found.” But 
that won’t be the case for long. 

Golden Corral recently 
closed on a piece of property 
along Osage Beach Parkway 
between Kwik Kar Automotive 
Center and Chili’s Restaurant. 
If things go as planned, the 
restaurant will be open April 
1.

“We’re really excited to be 

coming to the Lake,” said 
Todd Kennedy, the new fran-
chise owner who also owns 
three other Golden Corrals in 
the St. Louis area. “We hope 
the Lake is as excited to re-
ceive us. Obviously I’m a little 
biased – I’ve been doing this 
for 21 years – but we think 
the best part about eating at 
Golden Corral is that you get 
great food at a reasonable 
price and you get it quick, 
which is perfect for families, 
especially those with small 
children.”

Kennedy said they offer 

“aggressive pricing” for small 
children and offer a senior 
discount, both of which he 
hopes will be popular with 
year-round residents, who 
will be the hinge-pin to the 
restaurant’s success. He also 
said he’s excited to be bring-
ing some 100 year-round jobs 
to the lake area.

“We’re using a local devel-
oper to build the restaurant 
and while we hired the gen-
eral manager from within, the 
rest of the staff – the breakfast 
manager, the kitchen manag-
er, the servers – will be hired 

locally. My wife, who used to 
work as a server before own-
ing her own banquet cen-
ter, said our servers have the 
greatest jobs on the planet. 
Since they’re not full-service, 
they have time to interact 
with the guests and that pays 
off. We have one 25-year-
old server that makes about 
$50,000 a year working 30 
hours or less each week,” he 
said, adding that he has serv-
ers who have been with him 
for 15 to 16 years that he’s 
tried to make managers but 
they won’t accept the position 
because they don’t want to 
take a pay cut.

Kennedy said Golden Cor-
ral made the decision to allow 
the restaurant, which will seat 
278 and feature an all new, 
modern building design, af-
ter conducting a study on the 
total food and beverage sales 

and well as total sales taxes 
collected in the tri-county 
area. The study is similar to 
the one recently conducted 
by the Zanola Company on 
behalf of the Duenke Family 
Properties (see story on page 
?)

He said the restaurant 
chain had strict population 
requirements and required a 
minimum $50 million in food 
and beverage sales before 
they would consider locating 
in the area. The Lake area met 
both and even exceeded the 
sales amount by $12 million.

“They turned down four 
other requests but we were 
consistent! We own a slip at 
the Moorings for our boat and 
have been going to the Lake of 
the Ozarks for about 10 years 
but never got to go as often 
as we wanted. We decided 
if we had a restaurant there, 
it would force us to come 
down more often,” Kennedy 
laughed. “Now we’ll be able to 
justify that boat payment!”

Osage Beach City Planner 
Cary Patterson said they’re 
very excited to see the restau-
rant come to the city.

Lake area gets ‘golden’  
opportunity to enjoy new fare

Lake of the Ozarks Business Journal Thursday Night
Social 4 - 7 p.m. weekly!

December Business Journal Socials
Sponsored by:

Dec. 2nd - Classic Hits 102.7  •  Dec. 9th - Tonia Grein Team
Dec. 16th - Chris Wagner / Farmers Insurance

December Locations:
December 3rd - The City Grill  •  December 10th - JB Hooks
December 17th - Bootleggers •  Dec. 23rd - Merry Christ-

mas • Dec. 30th - Happy New Year!

For more
information 

call us at: 
573-348-1958

J. B. Hooks Restaurant
2260 Bagnell Dam Blvd. 365-3255

The City Grill & Blue Room
5384 W. Hwy. 54 - 302-0848

Bootlegger’s • (573) 348-1443
Across From Hy-Vee • Osage Beach

Join us Each 
Thursday!
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Cruiser Cushions are the most innovative boat  
and dock protection product available in the  
market today. 

•	Manufactured	from	a	high	molecular	weight	
polyethylene	to	stand	up	to	years	of	abuse

•	Fungicide	and	UV	additive	guarantee	longevity	 
of	life	span

•	Solid	bushings	at	center	mounting	holes	 
insure a secure attachment to the structure

•	Extra	large	heavy-duty	design	provides	 
protection	for	all	sizes	of	boats

•	Ideal	for	high	transient	areas
•	Lifetime	guarantee

Dock Bumpers

P.O Box 3625  /  Camdenton, MO 65020
800 834.8537  /  573 346.1187 
573 346.1387 fax  /  sales@krmfg.com

T-Shirts
Team Uniforms
Jackets
Corporate Apparel
Hats  •  Bags
Promotional items

If We Don’t Have It,
You Don’t Need It!

Locally Owned & Operated by Mo Benne
1029A Ozark Care Dr • Osage Beach
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info@scottsonwell.com
 573-363-5500

www.scottsonwell.com

• Water Well Drilling
• Complete Geothermal
   Heating & Cooling Systems
• Pump Sales & Service
• Water Softening, Filtration, & Treatment

Residential & 
Commercial

Visit o
ur new Location!

1410 N. Route 5

Camdenton MO 65020
Complete Water

& Geothermal Systems

Ask About Special Incentives Including
Tax Credits & Rebates - Call Today!

573-348-0434

12 - YEAR Warranty • All Sizes Available
Meets the Army Corps of Engineers and AmerenUE Standards!

• NEW WELDING MACHINES
• OXYGEN & ACETYLENE
• RODS 
• WIRES 
• HOODS
• METAL CUTOFF BLADES
• TORCH KITS

CWD SUPPLY is conveniently located next to Dam Steel & Supply
1.3 Miles North of Hy-Vee Stoplight  on Highway D

WELDING SUPPLIES
• SHOREPORTS FOR PWC
• GALVANIZED DOCK CABLE
• CONCRETE DECKING
• DOCK POST BUMPERS
• DOCK VINYL & VINYL NAILS
• SLIDES, LADDERS, BUOYS
• DOCK WINCHES
• DOCK ROLLERS & WHEELS
• BOLT &  ACCESSORIES
• CABLE FLOATS
• DOCK LOCKERS
• FOLD-DOWN TIE CLEATS

DOCK SUPPLIES

EASY HOOK-UP SYSTEM

• FORM RENTAL & SALES
• CONCRETE MACHINE
• MASONRY BLADES
• FLOATS/TROWELS
• CONCRETE TOOLS
• SONA TUBES
• SYMONS HARDWARE
• SLAB BOLSTERS
• SAFETY PROTECTIVE FENCE
• REBAR, CHAIRS & CAPS
• CURE & SEAL • WATER STOP
• 4 MIL & 6 MIL POLY

CONCRETE SUPPLIES

Monday-Friday
8:00A.M.-4 :30P.M.

Be Sure to Check Our Prices!

The Only

True Solid Block of

Encapsulated Foam

The Lake’s Exclusive Dealer!The Lake’s Exclusive Dealer!

573 348-1306
or, call toll free:

Roofing Material - Z Purlins - Square Tubing
Angle - Rebar - Rebar Fabrication

Dock Flotation - Vinyl - Cable

Serving the Lake Area for 26 Years!

530 Highway D - Lake Ozark, MO 65049
FAX 573-348-3652

Free Estimates on Dock Flotation
Next Door at CWD Supply

1-800 487-9209
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573-348-0434

12 - YEAR Warranty • All Sizes Available
Meets the Army Corps of Engineers and AmerenUE Standards!

• NEW WELDING MACHINES
• OXYGEN & ACETYLENE
• RODS 
• WIRES 
• HOODS
• METAL CUTOFF BLADES
• TORCH KITS

CWD SUPPLY is conveniently located next to Dam Steel & Supply
1.3 Miles North of Hy-Vee Stoplight  on Highway D

WELDING SUPPLIES
• SHOREPORTS FOR PWC
• GALVANIZED DOCK CABLE
• CONCRETE DECKING
• DOCK POST BUMPERS
• DOCK VINYL & VINYL NAILS
• SLIDES, LADDERS, BUOYS
• DOCK WINCHES
• DOCK ROLLERS & WHEELS
• BOLT &  ACCESSORIES
• CABLE FLOATS
• DOCK LOCKERS
• FOLD-DOWN TIE CLEATS

DOCK SUPPLIES

EASY HOOK-UP SYSTEM

• FORM RENTAL & SALES
• CONCRETE MACHINE
• MASONRY BLADES
• FLOATS/TROWELS
• CONCRETE TOOLS
• SONA TUBES
• SYMONS HARDWARE
• SLAB BOLSTERS
• SAFETY PROTECTIVE FENCE
• REBAR, CHAIRS & CAPS
• CURE & SEAL • WATER STOP
• 4 MIL & 6 MIL POLY

CONCRETE SUPPLIES

Monday-Friday
8:00A.M.-4 :30P.M.

Be Sure to Check Our Prices!

The Only

True Solid Block of

Encapsulated Foam

The Lake’s Exclusive Dealer!The Lake’s Exclusive Dealer!

573 348-1306
or, call toll free:

Roofing Material - Z Purlins - Square Tubing
Angle - Rebar - Rebar Fabrication

Dock Flotation - Vinyl - Cable

Serving the Lake Area for 26 Years!

530 Highway D - Lake Ozark, MO 65049
FAX 573-348-3652

Free Estimates on Dock Flotation
Next Door at CWD Supply

1-800 487-9209

OSAGE BEACH • 573-348-5073
CAMDENTON • 573-873-5073

We’re
Lifting You

Up in 2010! 10,000 lb. Capacity
Model P-100 HD

20,000 lb. Capacity 
Model P-200 DD



Lake of the Ozarks Business JournalDecember, 2010Page 32

Buy The Best and Only Cry Once!

573 348-4700
kellysport.com

33 Years with Same Owner and Manager!
Full-Service On-Water Marina

Wet & Dry Storage • Full Fiberglass and Mechanical Repair

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

2545 HWY 54 • Osage Beach, MO

573 348-3888

OUR TRADE INS
1998 Larson 226 – 7.4g – W/Trl ......................................................... $13,900
1991 Glastron 23 SR – 7.4m – Wht/Burgandy  W/Trl ......................... $14,500
1993 Celebrity 240 BR – 7.4 Merc. W/Heritage Trl-500 Hr   $12,900
2009 Regal 2700ES – 8.1g N/Blk W/Trl – 70 Hrs ............................... $74,900
1995 Mariah 272 – 7.4 Merc.  ........................................................... $15,900
2008 Regal 2520 – 5.7 GI – Ntt/Blk - W/Trl – 100 Hrs ......................  $49,900 
1995 Regal 8.3SC – 7.4 DP – Hunter Grn .......................................... $17,900     
1997 Baja 302 Boss – T/454 – Wht/Ppl – 250 Hrs. ............................ $29,900
1988 Wellcraft 32 St. Tropez – T/350 – Wht ....................................... $29,900
2005 Formula 370 SS – T8.1 – N/Blue – 300 Hrs. ........................... $169,000
2009 Regal 4460 – IPS T/500 – Blk ................................................. $409,000

PERFORMANCE
1999 Baja 272 Boss – Eng. 385 –Wht/Rd/G – 245 Hrs. ..................... $29,900
1999 Powerquest 280 Silencer – 454 Mag – 375 Hrs. –Wht/Blu/Ppl/Pnk . $33,900
2008 Baja 30 Outlaw – Wht/Red/Blk – 150 Hrs. – T/496 HO’s ......... $115,000
1997 Baja 302 Boss – T/454 – Wht/Ppl – 250 Hrs. ............................ $29,900
2001 Advantage 31 Victory 496M 120 Hrs ......................................... $51,900
1989 Formula 311 Twin 454 Bravo 1 ................................................. $33,000
2001 Challenger 33 Offshore – T6.2 – Rd/Blk – 200 Hrs ................... $55,000
1999 Wellcraft 33 Scarab AVS – T/500 – Ppl/Yl ................................. $63,900                
1999 Baja 33 Outlaw – T454 – Wht/Prl 320 Hrs. .............................. $59,000.
1999 Baja  33 Outlaw – T7.4M – Rd/Blk 4 Bolster ............................. $54,900
2006 Baja 35 Outlaw – T/496 Mag HO – 190 Hrs. ........................... $149,900
2006 Donzi 35 ZR – T496 Mags HO – 120 Hrs– Wht. ....................... $129,000
1997 Baja 38 Special – T/502 Mag’s – 390 Hrs. – T/Blk ................... $69,900
1998 Wellcraft 38 Scarab – T/502 – N/Teal – 497 Hrs. ...................... $59,900  
 2000 Fountain 38 Fever – Tw/575 .................................................. $123,000  

1996 Fountain 42 Lighting Twin 525 Bravo 1 129 Hrs ....................... $80,000
1999 Fountain 42 Lighting – Trp/Wht/Bl/Yl ...................................... $120,000

BOWRIDERS
2003 Regal 2000 – 5.0g – Wht – 64 Hrs. ........................................... $14,900
1999 Glastron 22GS – 5.0 GL SX – Wht/Teal – 450 Hrs. .................... $13,900                                                      
1991 Glastron 23 SR – 7.4m – Wht/Burgandy  - Trl ........................... $14,500
1993 Clelbrity 240BR – 7.4 Merc W/Heritage Trl 500 Hrs .................. $12,900
1998 Larson 226 – 7.4g W/Tr ............................................................. $13,900
2009 Regal 2700 – 5.7 – Blue – 77 Hrs. ............................................ $67,900
2009 Regal  2700es – 8.1g – N/Blk W/Trl – 70 Hrs. .......................... $74,900
1995 Mariah 272 – 7.4 Merc ............................................................. $15,900
2005 Ultra Stealth 280 – 496h – Blue/Wht – 138 Hrs........................ $75,000 
1998 Sea Ray 280 – 5.7 – Wht – 331 Hrs. ......................................... $33,900 
2004 Cobalt 282 – Tw/350 Mag – Only 96 Hrs .................................. $76,000
1996 Regal 8.3se – 7.4 V – Wht – 450 Hrs. ....................................... $28,000
1999 Regal 2800 5.7 Volvo Dp 320 Hp 470 Hrs ......................            $32,000
2002 Envision 3200 Combo – 496 Mag – Ntt/Blk – 130 Hrs ............. $44,900
2003  Envision 36 Legacy – T/496 Mag – 90 Hrs .............................. $74,900                  

CRUISERS
2001 Regal 2460 – 5.0 – Wht – 320 Hrs. ........................................... $26,900
2003 Monterrey 302 – T5.0 – N/Blk – 110 Hrs .................................. $59,900
1999 Chris-Craft 320 Exp. – T/5.7 GI –  Wht ...................................... $74,900
1988 Wellcraft 32 St. Tropez – T/350 – Wht ....................................... $29,900
2006 Searay - 320DA T6.2 – N/Blue – Only 75 Hrs!! ......................  $136,000
2001 Regal 3260 – T5.7 – Wht/Bge – 90 Hrs. .................................... $79,900
2002 Regal 3260 – T-5.7 – Ntt/Sand – 570 Hrs. ................................ $84,900
2004 Regal 3260 – 5.7 GXI DP – Tt/Sand – 250 Hrs .......................... $99,000
1999 Searay 330 Da – T/454 – 550 Hrs. – W/Tan .............................. $69,900
2001 Silverton 330 – T/7.4 –Wht – 500 Hrs......................................... 69,900

2006 Regal 3360 – T/5.7 – Wht ....................................................... $125,000
1999 Sea Ray 340 Sundancer Tw 7.4 Gen /A/C –Reduced! ............... $91,000
2003 Regal  3560  - T/8.1 –TT/Med Blue ......................................... $129,900  
1997 Wellcraft 36 Martinque T7.4 260 Hrs ........................................ $84,000
1995 Searay 370 SD –T/7.4L – N/Tan – 600 Hrs. .............................. $79,900
2005 Regal 3860 – Eng. 420 – Tt/Sand – 350 Hrs. .......................... $189,000
2003 Regal 3880 Sedan Twin 8.1 Loaded Boat! Reduced! .............. $175,000
1991 Mainship 39 – T8.1 Crusader HO ....                                          $ 79,900 
2004 Formula 400 SS – Tw/500 Efi  – 305 Hrs ................................. $179.900
2006 Regal 4060 – 8.1 V – Ntt/Blue ..                                               $223,000
2007 Regal 4060-T-8.1 -  Only 9 Hrs! .............................................. $285,000
2003 Regal 4260 Twin 8.1 Loaded With Hard Top!........................... $225,000
2003 Regal 4260 Twin Volvo 75P Diesel Loaded Boat! .................... $290,000
2007 Regal 4460 – T/8.1 – Ntt/Blk – 70 Hrs. ................................... $339,000
2009 Regal 4460 – Ips T/500 – Blk .................................................. $409,000

CUDDYS
1995 Regal 8.3sc – 7.4 Dp – Hunter. Grn .......................................... $17,900
2000 Regal 2850 – 7.4L ..................................................................... $29,500
2000 Cobalt 293 – 8.2g – N/Tan – 170 Hrs. ......................................  $49,900
2004 Regal 3350 – T/496 – Tt/Blk ................................................... $108,000
2005 Regal 3350 Cuddy – T/5.7 GXI – 140 Hrs. – N/Tan.................. $114,900
2005 Formula – 370 SS – Twin 8.1 – 300 Hrs ................................  $169,000

DECK BOATS
2008 Regal 2520 – 5.7 GI – Ntt/Blk – 100 Hrs  W/Trl ......................... $49,900

PONTOONS
2006 Bennington 2575RL – Evinrude 225 E-Tec – Blu/Tpe ............... $29,900

2003 REGAL 2000 BOWRIDER – 5.0G
      Nice, second-owner white Regal 2000

Bowrider in great condition and just 64 hours!

2003 REGAL 3880 COMMODORE – T8.1 -      
Beautiful, N/Sand color well maintained 

Regal Cruiser with only 215 hours!

$14,900 $175,000 $49,900 $67,900
2008 REGAL 2520 DECK BOAT

N/BLK W/TRL Almost new deck boat with 
nice trailer package and only 115 hours!

2009 REGAL 2700ES – 5.7 – BLUE 
Extremely clean one owner boat, loaded 

with options and just 77 hours!
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Buy The Best and Only Cry Once!

573 348-4700
kellysport.com

33 Years with Same Owner and Manager!
Full-Service On-Water Marina

Wet & Dry Storage • Full Fiberglass and Mechanical Repair

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

2545 HWY 54 • Osage Beach, MO

573 348-3888

OUR TRADE INS
1998 Larson 226 – 7.4g – W/Trl ......................................................... $13,900
1991 Glastron 23 SR – 7.4m – Wht/Burgandy  W/Trl ......................... $14,500
1993 Celebrity 240 BR – 7.4 Merc. W/Heritage Trl-500 Hr   $12,900
2009 Regal 2700ES – 8.1g N/Blk W/Trl – 70 Hrs ............................... $74,900
1995 Mariah 272 – 7.4 Merc.  ........................................................... $15,900
2008 Regal 2520 – 5.7 GI – Ntt/Blk - W/Trl – 100 Hrs ......................  $49,900 
1995 Regal 8.3SC – 7.4 DP – Hunter Grn .......................................... $17,900     
1997 Baja 302 Boss – T/454 – Wht/Ppl – 250 Hrs. ............................ $29,900
1988 Wellcraft 32 St. Tropez – T/350 – Wht ....................................... $29,900
2005 Formula 370 SS – T8.1 – N/Blue – 300 Hrs. ........................... $169,000
2009 Regal 4460 – IPS T/500 – Blk ................................................. $409,000

PERFORMANCE
1999 Baja 272 Boss – Eng. 385 –Wht/Rd/G – 245 Hrs. ..................... $29,900
1999 Powerquest 280 Silencer – 454 Mag – 375 Hrs. –Wht/Blu/Ppl/Pnk . $33,900
2008 Baja 30 Outlaw – Wht/Red/Blk – 150 Hrs. – T/496 HO’s ......... $115,000
1997 Baja 302 Boss – T/454 – Wht/Ppl – 250 Hrs. ............................ $29,900
2001 Advantage 31 Victory 496M 120 Hrs ......................................... $51,900
1989 Formula 311 Twin 454 Bravo 1 ................................................. $33,000
2001 Challenger 33 Offshore – T6.2 – Rd/Blk – 200 Hrs ................... $55,000
1999 Wellcraft 33 Scarab AVS – T/500 – Ppl/Yl ................................. $63,900                
1999 Baja 33 Outlaw – T454 – Wht/Prl 320 Hrs. .............................. $59,000.
1999 Baja  33 Outlaw – T7.4M – Rd/Blk 4 Bolster ............................. $54,900
2006 Baja 35 Outlaw – T/496 Mag HO – 190 Hrs. ........................... $149,900
2006 Donzi 35 ZR – T496 Mags HO – 120 Hrs– Wht. ....................... $129,000
1997 Baja 38 Special – T/502 Mag’s – 390 Hrs. – T/Blk ................... $69,900
1998 Wellcraft 38 Scarab – T/502 – N/Teal – 497 Hrs. ...................... $59,900  
 2000 Fountain 38 Fever – Tw/575 .................................................. $123,000  

1996 Fountain 42 Lighting Twin 525 Bravo 1 129 Hrs ....................... $80,000
1999 Fountain 42 Lighting – Trp/Wht/Bl/Yl ...................................... $120,000

BOWRIDERS
2003 Regal 2000 – 5.0g – Wht – 64 Hrs. ........................................... $14,900
1999 Glastron 22GS – 5.0 GL SX – Wht/Teal – 450 Hrs. .................... $13,900                                                      
1991 Glastron 23 SR – 7.4m – Wht/Burgandy  - Trl ........................... $14,500
1993 Clelbrity 240BR – 7.4 Merc W/Heritage Trl 500 Hrs .................. $12,900
1998 Larson 226 – 7.4g W/Tr ............................................................. $13,900
2009 Regal 2700 – 5.7 – Blue – 77 Hrs. ............................................ $67,900
2009 Regal  2700es – 8.1g – N/Blk W/Trl – 70 Hrs. .......................... $74,900
1995 Mariah 272 – 7.4 Merc ............................................................. $15,900
2005 Ultra Stealth 280 – 496h – Blue/Wht – 138 Hrs........................ $75,000 
1998 Sea Ray 280 – 5.7 – Wht – 331 Hrs. ......................................... $33,900 
2004 Cobalt 282 – Tw/350 Mag – Only 96 Hrs .................................. $76,000
1996 Regal 8.3se – 7.4 V – Wht – 450 Hrs. ....................................... $28,000
1999 Regal 2800 5.7 Volvo Dp 320 Hp 470 Hrs ......................            $32,000
2002 Envision 3200 Combo – 496 Mag – Ntt/Blk – 130 Hrs ............. $44,900
2003  Envision 36 Legacy – T/496 Mag – 90 Hrs .............................. $74,900                  

CRUISERS
2001 Regal 2460 – 5.0 – Wht – 320 Hrs. ........................................... $26,900
2003 Monterrey 302 – T5.0 – N/Blk – 110 Hrs .................................. $59,900
1999 Chris-Craft 320 Exp. – T/5.7 GI –  Wht ...................................... $74,900
1988 Wellcraft 32 St. Tropez – T/350 – Wht ....................................... $29,900
2006 Searay - 320DA T6.2 – N/Blue – Only 75 Hrs!! ......................  $136,000
2001 Regal 3260 – T5.7 – Wht/Bge – 90 Hrs. .................................... $79,900
2002 Regal 3260 – T-5.7 – Ntt/Sand – 570 Hrs. ................................ $84,900
2004 Regal 3260 – 5.7 GXI DP – Tt/Sand – 250 Hrs .......................... $99,000
1999 Searay 330 Da – T/454 – 550 Hrs. – W/Tan .............................. $69,900
2001 Silverton 330 – T/7.4 –Wht – 500 Hrs......................................... 69,900

2006 Regal 3360 – T/5.7 – Wht ....................................................... $125,000
1999 Sea Ray 340 Sundancer Tw 7.4 Gen /A/C –Reduced! ............... $91,000
2003 Regal  3560  - T/8.1 –TT/Med Blue ......................................... $129,900  
1997 Wellcraft 36 Martinque T7.4 260 Hrs ........................................ $84,000
1995 Searay 370 SD –T/7.4L – N/Tan – 600 Hrs. .............................. $79,900
2005 Regal 3860 – Eng. 420 – Tt/Sand – 350 Hrs. .......................... $189,000
2003 Regal 3880 Sedan Twin 8.1 Loaded Boat! Reduced! .............. $175,000
1991 Mainship 39 – T8.1 Crusader HO ....                                          $ 79,900 
2004 Formula 400 SS – Tw/500 Efi  – 305 Hrs ................................. $179.900
2006 Regal 4060 – 8.1 V – Ntt/Blue ..                                               $223,000
2007 Regal 4060-T-8.1 -  Only 9 Hrs! .............................................. $285,000
2003 Regal 4260 Twin 8.1 Loaded With Hard Top!........................... $225,000
2003 Regal 4260 Twin Volvo 75P Diesel Loaded Boat! .................... $290,000
2007 Regal 4460 – T/8.1 – Ntt/Blk – 70 Hrs. ................................... $339,000
2009 Regal 4460 – Ips T/500 – Blk .................................................. $409,000

CUDDYS
1995 Regal 8.3sc – 7.4 Dp – Hunter. Grn .......................................... $17,900
2000 Regal 2850 – 7.4L ..................................................................... $29,500
2000 Cobalt 293 – 8.2g – N/Tan – 170 Hrs. ......................................  $49,900
2004 Regal 3350 – T/496 – Tt/Blk ................................................... $108,000
2005 Regal 3350 Cuddy – T/5.7 GXI – 140 Hrs. – N/Tan.................. $114,900
2005 Formula – 370 SS – Twin 8.1 – 300 Hrs ................................  $169,000

DECK BOATS
2008 Regal 2520 – 5.7 GI – Ntt/Blk – 100 Hrs  W/Trl ......................... $49,900

PONTOONS
2006 Bennington 2575RL – Evinrude 225 E-Tec – Blu/Tpe ............... $29,900

2003 REGAL 2000 BOWRIDER – 5.0G
      Nice, second-owner white Regal 2000

Bowrider in great condition and just 64 hours!

2003 REGAL 3880 COMMODORE – T8.1 -      
Beautiful, N/Sand color well maintained 

Regal Cruiser with only 215 hours!

$14,900 $175,000 $49,900 $67,900
2008 REGAL 2520 DECK BOAT

N/BLK W/TRL Almost new deck boat with 
nice trailer package and only 115 hours!

2009 REGAL 2700ES – 5.7 – BLUE 
Extremely clean one owner boat, loaded 

with options and just 77 hours!

Phone 573.964.1919 • Fax 573.964.0410
3 MM • Northshore • W-20 in Lake Ozark

gorockworks.com
Rockin the Shoreline!

• WAVE ABSORPTION 
• GROUND REINFORCEMENT
• SHORELINE PROTECTION
• BEAUTIFICATION

• BANK STABLIZATION 
   PERMITS

RIP RAP & BARGE SERVICE

The ULTIMATE Custom-Built Dock
CALL SUPER DAVE or GREG

or visit us online at
www.DockWorks.net

573-964-0016
Mobile: 573-280-7654
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www.proschoicemarine.com

Four miles west of Warsaw, MO. on 
Highway 7 between the Mile Long 

Bridge and Long Shoal Bridge
Call Toll-Free (877) 827-2840

Cypress Cay Cancun 250
triple log with V-6

power loaded, starting at 

$33,900

Cypress Cay Cozumel 260 I/O
with V-8 power only 

$39,900

Outboards
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GENERAL
Contractors worldwide re-
storing existing metal, rubber, flat 
ponding roofs. Save thousands replace-
ment costs, fast start packet $35 US. 
573-489-9346. 
Don’t want to put pet in ken-
nel...use an in home dog sitter. Great 
refrences! Sitter will stay in your home 
overnight. Contact Bobbi Bash Realty 
for details 573-365-2622. www.bobbi-
bash.com
UNIQUE BUSINESS OPPORTUNITY: 
MLM company expanding into Mexico.  
Looking for Spanish-speaking bilingual, 
entrepreneurial-minded people with 
integrity, people & computer skills, and 
heart for helping others.  Call Kim after 
1pm  206-650-6303
MAS BUSINESS SOLUTIONS BUY-
ING AND SELLING BUSINESSES 
573-836-1258  www.masbusiness.biz
INSTANT RENEW ROOF COATINGS 
sm. Dinosaur Tough. Saves Replacement 
metal, rubber, flat roofs. Barns, Silos, 
Factory, Office. (573) 823-4037. 
OFFICE PROPERTY MANAGE-
MENT OPPORTUNTITY.  Business 
opportunity to lease/ manage execu-
tive office suites on hwy 54 in Osage 
Beach. Owner will work with qualified 
individual through startup phase.  Great 
opportunity for someone to operate 
a professional based business with 
minimum investment and requiring low 
hours per week.  Call Bruce Adams for 
details (573) 216-4690. Adams & As-
sociates Real Estate (573) 348-5100.  
www.Adams-Commercial.com. 
REAL ESTATE COMMERCIAL PROP-
ERTY
EXECUTIVE OFFICE SUITE.  Need in-
dividual office space for your start-up or 
small business? Individual offices with 
shared facilities including internet, con-
ference room/refreshment bar, and sig-
nage on Hyw 54.  Great way to operate 
your business in professional facilities 
with Hyw 54 visibility at a low cost.  Call 
Bruce Adams (573) 216-4690 for details.  
Adams & Associates Real Estate (573) 
348-5100.  www.Adams-Commercial.
com. 
FOR LEASE: PROFESSIONAL OF-
FICE SPACE – 1,538 SqFt Finished of-
fice space on Hwy 54 in Osage Beach. 
Great street level visibility, good park-
ing owner will customize to suit.  Also, 
for lease, 2,400 SqFt unfinished space 
$11.00/SqFt. Owner will custom finish 
to suit. Call Bruce (573) 216-4690.  Ad-
ams & Associates Real Estate (573) 348-
5100.  www.Adams-Commercial.com.
FOR SALE:  BANK OWNED - FOR-
MER CAMDENTON AUTO DEAL-
ERSHIP.  Modern commercial property 
with super visibility located on the north 
Hwy 5 business loop in Camdenton.  
Spacious 11,000 sf showroom and ser-

vice complex is situated on 5 acres with 
397 ft of hwy 5 frontage. Well main-
tained and in good repair, this versatile 
property has strong potential for a vari-
ety of alternative uses. Billboard income 
sweetens the deal. Priced to sell!  MLS 
3066893 Call Bruce at (573) 216-4690 
for details. Adams & Associates Real 
Estate (573) 348-5100.  www.Adams-
Commercial.com. 
FOR SALE: CAMDENTON N. HWY 5 
COMMERCIAL BLDG & LOTS.   Lo-
cation in the heart of town just a few 
blocks from the courthouse. Newer 
3,800 sqtf building, 160ft of hwy 5 front-
age currently used for auto/service deal-
ership. Purchase as is or owner will re-
model to suit. $379,900. MLS#3065799. 
Also available adjacent 200 rdft with 
900 sqft existing building. Location 
suitable for any type of business. 
Owner will subdivide. From $89,900 to 
$179,900 for all.  Build to suit, tell me 
your needs – owner says bring all offers. 
MLS 3065800, 3065798, 3065797. Call 
Bruce Adams (573) 216-4690.  Adams & 
Associates Real Estate (573) 348-5100.  
www.Adams-Commercial.com. 
FOR SALE: HORSESHOE BEND 
SUBDIVISION, LOTS ACREAGE.  
Platted single Family residential subdi-
vision in the heart of Horseshoe Bend. 
Near Country Club Hotel, golf courses, 
marinas and other recreational facili-
ties. All infrastructure in place including 
water, sewer, electric, cable TV/Internet. 
Roads are all guttered with approx 40% 
of the paving complete with streetlights. 
Also +/-77 timbered acres adjacent 
to subdivision.  Call Bruce (573) 216-
4690.  Adams & Associates Real Estate 
(573) 348-5100.  www.Adams-Com-
mercial.com. 
FOR SALE OR LEASE: THE BRASS 
DOOR RESTAURANT. Fabulous loca-
tion in the heart of Osage Beach with 
super visibility and easy access from 
Hwy 54.  This famous landmark has 
been a popular restaurant icon at the 
lake since the 70’s.  All furnishings, fix-
tures and equipment included ready for 
you to open the doors. This would also 
be an excellent location for a variety of 
other businesses. Land value alone is 
worth the asking price! MLS 3065822.  
For details on both these projects call 
Bruce (573) 216-4690.  Adams & As-
sociates Real Estate (573) 348-5100.  
www.Adams-Commercial.com. 
FOR SALE:  OSAGE BEACH PRO-
FESSIONAL OFFICE PLAZA.  Fan-
tastic Hwy 54 location.  Newer quality 
construction with steel roof - 6 units - 2 
buildings - 8,300 sf.  Quality long term 
tenants including H&R Block, Beltone 
Hearing Aids, and other professional 
firns.  Reduced to $995,000. Invest-
ment package available.  Call Bruce 
Adams (573) 216-4690.  Adams & As-
sociates Real Estate (573) 348-5100.  
www.Adams-Commercial.com.

FOR SALE: RETAIL/OFFICE STRIP 
CENTER.  Laurie Landing.  Great loca-
tion in Corporate Woods Business Cen-
ter.  5 units – All occupied, total  7250 
sqft, quality construction, great park-
ing, front & back access. Low main-
tenance.  Good tenants in place. 8% 
cap rate.  $429,900.  Adjacent lots also 
available for expansion.  Bruce Adams 
(573) 216-4690.  Adams & Associates 
Real Estate (573) 348-5100.  www.
Adams-Commercial.com. 
OFFICE PROPERTY MANAGEMENT 
OPPORTUNTITY.  Business opportuni-
ty for entrepreneur to lease/ manage ex-
ecutive office suites on hwy 54 in Osage 
Beach. Owner will work with qualified 
individual through startup phase.  Great 
opportunity for someone to operate 
a professional based business with 
minimum investment and requiring low 
hours per week.  Call Bruce Adams for 
details (573) 216-4690. Adams & As-
sociates Real Estate (573) 348-5100.  
www.Adams-Commercial.com. 
REDUCED! OSAGE BEACH OFFICE/
RETAIL BUILDING. Super location on 
Business 54 in Osage Beach with great 
visibility from business 54 AND the new 
expressway.  Stand-alone building sits at 
the end of expressway off-ramp.  2,000 
sf multi-use building good parking and 
easy access across from McDonalds and 
Home Depot. $239,900- owner wants 
offer!  Bruce at Adams & Associates 
Real Estate (573) 216-4690 for details 
www.Adams-Commercial.com. 
REAL ESTATE RESIDENTIAL 
PROPERTY 
19MM Lakefront Home! Excel-
lent mint condition, 3 Bdrm/2.5 bath 
lakefront home. Price includes Rough-
water Cruiser Dock with 18x52 slip, 
10x30 slip and 2 PWC slip, kitchen bar, 
storage shed, swim platform valued at 
$75,000. Large Great Room w/wood 
burning fireplace, newer carpet & tiled 

kitchen and baths. Granite tops in all 
baths and center Island in kitchen. Great 
East facing gentle lot in large cove with 
flat parking, additional level 2nd tier lot 
included is perfect for large garage and 
extra parking. 195 Wild Cherokee Ridge 
Road, Sunrise Beach, MLS#3073898 
$329,000 See this Virtual Tour & all the 
lake’s properties at www.cme1st.com 
Call Michael Elliott at C. Michael Elliott 
& Associates@573-280-0170 or 1-877-
365-cme1.
$144K-Osage Beach One of a 
Kind Condo! Great top floor, end 
unit, one flight off parking lot. 1100 SF, 
3 BR/2 Full Baths, Beautiful main chan-
nel Southern view. Great Room w/ new-
er laminate flooring, recently painted, 
fireplace, large loft bedroom w/skylight. 
One of the few w/covered deck on top 
floor& screened. Totally furnished & 
10x24 boat slip is located in front of 
the unit. Storage area, Complex has 
breakwater, 2 pools, playground & club-
house. In great condition. Cable TV & 
Internet in complex. 2500 Bay Point Dr. 
Unit 541,Osage Beach, MLS#3073448 
See this Virtual Tour & all the lake’s 
properties at www.cme1st.com Call 
Michael Elliott at C. Michael Elliott & 
Associates@573-280-0170 or 1-877-
365-cme1.
$229,500!Total package at an 
unheard of price! Waterfront Town-
home Turnkey unit with garage & 
12x32 slip in a location that rarely has 
a Townhome Unit for sale. Huge 2200 
SF, 4 Bedroom, 4 Full Baths, All Appli-
ances, Carpet replaced throughout & 
Deck in 2008, Kitchen sink, garbage 
disposal & microwave replaced as well, 
newly repainted lower level, main level 
living, Master Suite w/jetted tub, addi-
tional bedroom and full bath on lower 
level, wet bar, screened-in deck with 
outstanding views on main level and 
open deck on lower level. Gas fire-
place, cable and high speed internet, 

12x32 dock & garage included. Beau-
tiful Townhome located on Horseshoe 
Bend w/Clubhouse, Pools, Playground 
& Martini Deck. 392W Palisades,Unit: 
1C,Lake Ozark, MLS#3073811. See this 
Virtual Tour & all the lake’s properties 
at www.cme1st.com Call Michael El-
liott at C. Michael Elliott & Associ-
ates@573-280-0170 or 1-877-365-
cme1.
2mm Gravois Great 2bd/1ba 
waterfront home with level lot, great 
cove & view, dock, martini deck, carport. 
Great Buy! MLS 3072985 $160,000 
Contact Bobbi Bash Realty for details 
573-365-2622. www.bobbibash.com 
22 Acre Horse Farm Charm-
ing setting with wooded covered 
bridge to property! 22 acres, Great 
3bd/2ba ranch house, HUGE barn, sta-
bles, coral, fenced, 2 car attached ga-
rage and more! This is a must see! MLS 
3071965  $259,900 Contact Bobbi Bash 
Realty for details 573-365-2622. www.
bobbibash.com 
Best Buy at Southwood 
Shores 1bd/1ba, located across from 
clubhouse! Great complex with indoor 
& outdoor pools, playground & more. 
MLS 3072169 ONLY $49,900  Contact 
Bobbi Bash Realty for details 573-365-
2622. www.bobbibash.com 
FURNISHED Waterfront home  
TURNKEY, 3bd/3ba, built 2002, 2 living 
areas, vaulted ceilings, 1 boat slip, Great 
cove with main channel view at 36mm. 
MLS 3068861 $325,000  Contact Bobbi 
Bash Realty for details 573-365-2622. 
www.bobbibash.com 
Osage Beach Lakeview Home 
NEW Exterior paint, 3 bd/3ba, 2244 
sq ft, 2 living areas, LOTS of updates, 
carport, oversized lot, community pool. 
MLS 3073514 $157,000  Contact Bobbi 
Bash Realty for details 573-365-2622. 
www.bobbibash.com
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by Nancy Hogland
At their Dec. 3 Board of 

Trustees meeting, Village of 
Four Seasons officials plan 
to vote on a new law enforce-
ment contract with the Cam-
den County Sheriff’s Office. 
The current contract is set to 
expire Dec. 31.

Under the new agreement, 
the Village will pay $98,000 
annually, which will be split 
between the General Fund - 
$18,000; the Capital Improve-
ment Fund - $38,000; and the 
Street Fund - $42,000; and 
will continue to provide use 
of the 800-square-foot substa-
tion free of charge. In the past, 
the Village contract called 
for them to pay 56 percent of 
the actual costs of providing 
dedicated law enforcement 
on Horseshoe Bend with the 
stipulation that the Village’s 
annual costs would not ex-
ceed $218,141. 

For the past 15 years, the 
Village has provided a substa-
tion, located in the lower level 
of Village Hall, free of charge 
to the deputies and paid the 
county $80,000 to $150,000 
per year to keep a deputy as-
signed exclusively to Horse-
shoe Bend 24 hours a day, sev-
en days a week. Last year, the 
Village contributed approxi-
mately $150,000 toward the 
protection. However, Village 
officials said a new agreement 
was needed because, due to 
falling revenues, they could 
no longer afford to operate 
under the old one.

“Our year-to-date rev-
enues are sitting at just over 
$181,000. At the same time 
last year, we were at $192,000 
and two years ago we had 
already received $242,000. 
We’ve been in a deficit spend-

ing mode for years and we 
can’t afford to continue. We 
had to cash in a bond to make 
our last payment. If we con-
tinue at this pace we will be 
broke by 2012,” said Cynthia 
Lonergan, Village trustee and 
treasurer. “That would give us 
two options – file bankruptcy 
or divest. I don’t think our res-
idents would support either of 
those options.”

On Nov. 4, Village officials 

met with Sheriff Dwight D. 
Franklin to start the negotia-
tion process. After two face-
to-face meetings and several 
phone calls the new agree-
ment was forged.

Board of Trustees Chair-
man Gordon Ellison said it is 
much simpler than the previ-
ous version because it calls for 
a flat fee to be paid. He also 
said that by “piggybacking” 
on an agreement between the 
sheriff’s office and the Four 
Seasons Property Owners As-
sociation (POA), they are sav-
ing money while reaping ad-
ditional coverage benefits. 

The board of directors for 
the POA recently voted to re-
duce the size of their private 
security force and instead 
contract with the sheriff’s of-
fice for services. According to 
that contract, deputies would 
provide 24-7 patrol of the 143 
miles of roadway inside the 
boundaries of the associa-
tion as well as in Porto Cima; 
physically check all amenities 
– pools, campground, activity 

center, etc.; perform “away-
from-residence” checks when 
requested; and assist other 
law enforcement in emergen-
cy situations. Deputies are 
required to provide detailed, 
accurate and legible reports 
of actions taken during their 
shifts; attend monthly meet-
ings for updates; report prob-
lems with wastewater lights; 
and enhance community re-
lations.

“While the POA has differ-
ent slightly needs than the 
Village, much of the duties 
will be the same. Our thought 
was since the POA was go-

ing to be paying deputies to 
patrol the streets 24 hours a 
day, why should we duplicate 
those services? We decided 
to simply pay an additional 
fee to have deputies enforce 
traffic and other ordinances 
and perform criminal inves-
tigations and court duties,” 
Ellison explained, adding 
that the two contracts com-
bined would provide a total 
of eight deputies patrolling 
on the various shifts – three 
funded by the POA, three 
thru the sheriff’s office and 
two funded thru the Village. 
“We felt that would continue 
to provide the coverage our 
residents needed while not 
burdening them with excess 
costs.”

He also said the Village 
would be “borrowing” ideas 
from the POA and also re-
quiring deputies to provide 
additional documentation on 
their activities.

“For instance, when they 
run radar, we will expect a 
log kept – where and how long 
they ran radar, how many 
cars were stopped, how many 
tickets given – those sorts of 
things. We think our residents 
deserve that accountability, 
especially when you consider 
they are paying triple for their 
services – once through their 
county taxes, once through 
their POA dues and then 
again through Village taxes,” 
Ellison said.

According to the Cam-
den County Assessor’s office, 
nearly a quarter of the more 
than $1 billion total assessed 
valuation of Camden County 
is on Horseshoe Bend.

Census enumerators esti-
mate the total population of 
Camden County at approxi-

mately 41,000. During the 
summer months, the popula-
tion is estimated to be 100,000 
tourists per day. Village of-
ficials said while the Census 
count is still out, they expect 
to learn their total full-time 
population is approximately 
2,000 however, they estimat-
ed summer-time population 
at five times that amount and 
even greater during holiday 
weekends. They also said 
traffic counts – and problems, 
especially drunk driving – 
multiplies exponentially in 
the summer when tourists are 
frequenting the restaurants 
and bars in 7 Mile Cove.

According to their website, 
the sheriff’s office employs 98 
full-time personnel. Of those, 
22 deputies are assigned to 
the patrol division, which is 
comprised of six squads on 
twelve hour watches, patrol-
ling 655 square miles. How-
ever, a portion of those miles 
are inside the city limits of 
Osage Beach, Lake Ozark, 
Camdenton, Linn Creek, Sun-
rise Beach and Laurie, which 
all have their own police forc-
es. According to two of those 
agencies, Camden County 
does not routinely patrol in-
side the corporate city limits 
of the larger municipalities 
but instead, responds only 
when assistance is needed.

SIDENOTE
Next month’s Village of 

Four Seasons Board of Trust-
ees meeting is being held at a 
different time than usual be-
cause several of the trustees 
will be out of town during on 
the second Wednesday of the 
month, which is when they 
usually meet. For December 
only, the board will meet at 9 
a.m. on Friday, Dec. 3. 

Village forges new law enforcement protection agreement


