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By Nancy Hogland
Osage Beach Mayor Penny 

Lyons said she’s hoping the 
fourth time’s the charm in end-
ing Magruder Limestone Co. 
plans to operate a quarry on 
property that carries two of the 
city’s sewer lines and is home 
to the Lake Ozark Osage Beach 
Joint Sewer Plant.

“They’ve been turned down 
four different times now by 
three different judges. I know 
what our legal bills have run. 
I can’t imagine that Magruder 
is spending any less. There has 
to be a point where this is no 
longer cost-effective because 
we will not stop fighting – even 
if I have to take this to the fed-
eral level. We have too much 
to lose,” Lyons said after Miller 
County Judge Frank Conley de-
nied a motion to set aside an 
earlier ruling to stop the mining 
operation.

Lyons also said she will con-
tinue to seek meetings with 
top state officials so she can 
share her concerns, just in case 
Magruder decides to appeal the 
decision.

“I know what I’m defending – 
I’ve attended meetings and I’ve 
been involved for years. We’ve 
spent millions on this sewage 
treatment plant and it is pris-
tine,” she stated emphatically. 
“We’ve never had a leak or a spill 

and we’ve never had a break. In 
fact, the only issues we’ve ever 
had is one piece of paper that 
wasn’t filed in a timely manner 
and we had to replace scales 
because they were old and 
couldn’t be calibrated to the ex-
actness required by DNR (De-
partment of Natural Resources). 
Now DNR – the one that has 
overseen this operation and 
seen that we have been diligent 
to comply with every request 
and every requirement – wants 
to allow a company to come in 
here and jeopardize everything 
we’ve done for the past 25 years. 
I just don’t get it.”

However, the way things now 
stand it’s Magruder that won’t 
get “it” – the right to quarry – 
without going through the en-
tire application process all over 
again.

Although Judge Conley had 
10 days to make up his mind 
after hearing arguments on July 
20, he took less than 24 hours 
to answer the request made 
by attorneys representing the 
DNR and that department’s 
Land Reclamation Commission 
(LRC). Last year, the LRC had is-
sued a 100-year permit that al-
lowed Magruder Limestone to 
operate the quarry on 200 acres 
off Woodriver Road.

In September, soon after 
quarry operations began, Miller 

County Associate Circuit Judge 
Kenneth Oswald suspended 
Magruder’s right to blast after 
attorneys for the joint sewer 
board and concerned citizens 
argued faulty reasoning in the 
LRC’s decision to grant the per-
mit and stated Magruder had 
not followed the proper require-
ments for notification. At that 
hearing, sewer treatment plant 
officials also reported the ultra-
violet lights used to sanitize the 
sewage had been damaged dur-
ing one of the blasts.

Magruder came back and 
filed a motion requesting either 
the Osage Beach/Lake Ozark 
Joint Sewer Board pay a $1 mil-
lion bond to cover losses from a 
court-order suspension of blast-
ing, or the company be allowed 
to resume construction of their 
quarry. However, during the 
Oct. 29 motion hearing, Judge 
Randolph Jaynes ruled that 

the petitioners need not post a 
bond and the prior court orders 
were to remain in full force and 
effect – blasting at the site was 
prohibited.

Then this past April, Judge 
Conley found in favor of the 
Osage Beach/Lake Ozark Joint 
Sewer Board and the concerned 
citizens and reversed the per-
mit. He ruled that if Magruder 
wanted to operate a quarry at 
the site, they would be required 
to begin the process all over 
again. 

Attorneys for both groups 
subsequently filed a suit 
against the DNR and LRC, but 
not Magruder, to recoup the 
$391,354.03 in expenses in-
curred up to that point.

“We really haven’t had the 
money to spend, but we had to 
fight this,” Lyons said. “Those 
lines are buried only 3 feet deep.”

continued on page 33

Desire to keep sewer operation ‘pristine’ fuels quarry struggle
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Village trustees change meetings
By Nancy Hogland

At their July 8 meeting, trust-
ees voted to change the start 
time from 7 to 6:30 p.m. ef-
fective with the next meeting 
schedule for August 12. They 
will continue to hold the meet-
ings on the second Wednesday 
of every month at the Village 
Hall on Cherokee Road.

“The decision originally was 
made to hold the meetings at 7 
so more members of the com-
munity would be able to at-

tend – but no one ever attends 
anyway - so I think we should 
meet at a time that will allow us 
to get out of here and get home 
a little earlier,” said Trustee Neil 
Williams, who requested the 
switch. “I called several sur-
rounding municipalities and 
found most met at 6 or 6:30 so 
we wouldn’t be out of line mov-
ing ours a little earlier.”

He said four municipalities 
contacted start at 6 p.m.; one 
starts at 6:30 and only two, in-

cluding the Village, start their 
board meetings at 7.

Although Williams initially 
suggested changing the time to 
6 p.m., because some trustees 
felt that was too early, Chair-
man Gordon Ellison suggested 
a compromise of 6:30. Donald 
Ruppin voted against the move; 
Thomas Reinhart abstained; 
and Ellison, Williams and Ar-
nold Sandbothe voted “yes.”

By Nancy Hogland
According to the preliminary 

report presented at the Village’s 
regular monthly meeting July 8, 
Evers and Company, CPAs L.L.C. 
found that no transactions en-
tered into by the Village during 
2008, the year audited, were 
“without authoritative guidance 
or consensus.”

“The report was very brief 
and to the point this year,” Vil-
lage Trustee and Treasurer Tom 
Reinhart told the board. “Basi-
cally it said we did a good job.”

The report stated the depre-
ciation taken on assets was rea-
sonable; there were no material 
misstatements, either individu-
ally or in the aggregate, in the 
financial statements; and no 
significant difficulties were en-
countered in dealing with man-
agement during the course of 
the audit.

“Professional standards 
define a disagreement with 
management as a financial ac-
counting, reporting or auditing 

matter, whether or not resolved 
to our satisfaction, that could be 
significant to the financial state-
ments or the auditor’s report. 
We are pleased to report that no 
such disagreements arose dur-
ing the course of our audit,” the 
report stated.

“I give credit to Mr. Tom Laird 
(Village clerk) and Mr. Reinhart. 
They do a very good job watch-
ing our money and paying at-
tention to every detail down to 
the penny,” said Board Chair-
man Gordon Ellison.

Because this was the final 
year on a three-year contract 
with Evers and Company, the 
Village will be putting the audit 
services out to bid, according to 
Laird.

At the meeting, Reinhart also 
said while the audit results were 
good, the revenue numbers they 
were seeing lately were not as 
good.

 “In fact, I’ve got bad news 
and more bad news,” he told the 
board. “Sales tax revenues are 

down 19 percent from the same 
time last year. Last month they 
were down 14 percent. Total rev-
enues are down 21 percent. Last 
month they were down 15 per-
cent. And for the first time ever, 
our municipal court revenues 
are down 28 percent, which 
means that category is no longer 
meeting operating expenses.”

Reinhart said the Village was 
still on “solid ground” because 
expenses were still under bud-
get.

“However, it’s my opinion that 
we should declare a moratorium 
on spending because, unlike the 
state and federal government, 
we are not going to run a defi-
cit,” Reinhart stated emphati-
cally, adding that high traffic 
volumes in both the stores and 
restaurants and on the streets 
over the July 4 weekend made 
him hopeful that the numbers 
would soon improve. “But un-
til we see an improvement, we 
need to watch our spending 
very, very carefully.”

By Nancy Hogland
Osage Beach City Adminis-

trator Nancy Viselli said they 
have not given up hope that the 
High Pointe Center will one day 
be turned into a multi-million-
dollar shopping center. She said 
it just may not happen until the 
economy improves.

In January the Board of Alder-
men approved a Tax Increment 
Financing (TIF) District for the 
center that would allow devel-
oper Raul Walters to recoup $5 
million of the $33 million cost 
of demolishing the 25-year-old 
existing mall, update or add in-
frastructure and construct new 
buildings on the 14.45-acre par-
cel. However, soon after, Walters 

passed away from pancreatic 
cancer. At the same time, the 
nation began to experience an 
economic slowdown. 

“We were told that every-
thing had been taken care of 
and that Art King, the president 
of the High Point Development 
Company, was going to con-
tinue with the project. However 
we also know with all that was 
going on with the economy, it 
was getting harder to insist that 
companies ‘sign on the dotted 
line’ and commit to opening a 
new store when a lot of stores 
were looking at cutbacks or 
even closures,” Viselli said, add-
ing that before the project can 
begin, the board and developer 

will have to draw up a contract 
that will outline interest rates, 
time lines for demolition and 
construction and provide de-
tailed cost and construction 
plans.

In the meantime, the board 
will continue tabling the second 
reading of the ordinance. Viselli 
said passage would give final 
approval and start the clock 
ticking on the 23-year period 
the tax can be diverted.

The original timeline called 
for demolition and pad prepa-
ration to begin in early 2009 
with store construction set to 
begin in June. The mall was to 
be completed and ready for 
shoppers by April 2010.

New High Pointe Center plans not forgotten

Village of Four Seasons accounting 
methods receives high marks
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Bobbi Bash, ABR, CRS, GRI TEAM BobbiBash.com  |  365-2622

MYSTIC BAY

•	 Located	Hwy.	54	and	
Malibu	Road

•	 1,930	sq.ft.

•	 3	BD	–	3.5	BA
•	 Elevators
•	 Looks	at	State	Park

•	 2	Story	Garages
•	 Granite
•	 Surround	Sound
•	 16x40	Slips

“The	Lake’s	Most							
						Luxurious	Condos”

July 14 was the last day the 
governor could sign or veto 
the laws passed by the Mis-
souri legislature from the 
spring session of 2009. Under 
the Missouri constitution, the 
governor has 45 days from the 
last day of the session to sign or 
veto or the bills automatically 
become law. 

37 Senate bills and 92 House 
bills were signed into law, but 
23 proffered were vetoed.

Most of the high-profile bills 
this session were signed by the 
governor, including House Bill 
191 , the economic develop-
ment bill handled in the Sen-
ate by Sen. John Griesheimer 
(R-Washington). The measure, 
which was signed and took ef-
fect on June 4, contains several 
provisions designed to create 
jobs and spur economic devel-

opment while reforming the 
state’s tax credits system.

Several crime-related bills 
also received the governor’s 
signature. Omnibus crime bill 
HB 62 offered by Sen. Matt 
Bartle (R-Lee’s Summit), was 
signed and became effective 
July 9. Some of the provisions 
of HB 62 include prohibiting 
certain alcohol-related activi-
ties on Missouri’s minor rivers; 
banning texting while driving 
for those 21 and younger ; and 
expanding the crime of cattle 
rustling.

The state’s DNA profiling 
system will also be expanded 
after the governor signed HB 
152 into law, which becomes 
effective. The bill requires any-
one arrested for certain vio-
lent felonies, sexual offenses 
and burglary to provide a DNA 

sample for the database. (Pre-
viously a sample would be tak-
en at the point of conviction.)

Sen. Jeff Smith’s (D-St. Lou-
is) two bills addressing family 
and child support issues, SBs 
140 and 141, received the gover-
nor’s signature. Senate Bill 140 
allows non-violent defendants 
in criminal non-support cases 
to receive education, training 
or treatment in an effort to en-
courage them to resume their 
child support payments. Sen-
ate Bill 141 protects men from 
false paternity claims and en-
sures they know their right to 
contest paternity and request 
genetic testing. Both are enact-
ed into law on Aug. 28. 

Also signed into law were 
HB 481 which makes several 
changes to the Missouri courts 
system, including protecting 

public entities and employees 
from frivolous lawsuits by add-
ing claims—within the scope 
of the Missouri Human Rights 
Act—to which public entities 
are protected against punitive 
or exemplary damages (be-
comes law Aug. 28). 

HB 683 is a large transpor-
tation bill that among other 
things extends the exemption 
period for the required safety 
inspections of new vehicles 
from two years to five years of 
the vehicle’s manufacture date. 
This became law July 1.

Another new law effec-
tive July 1, 2009 requires re-
peat DWI offenders to install 
breathalyzer devices on their 
vehicles. The law calls for any 
person who has had more than 
one alcohol related offense 
to have an ignition interlock 

device installed. The breatha-
lyzer device is installed at their 
own expense by a certified in-
staller. The state will send out 
about 110,000 letters to offend-
ers informing them of the new 
requirements for them to drive. 
The cost is $50-$100 a month 
plus $100 or so for installa-
tion. They will be required to 
have the devices installed for 
a minimum of six months in 
order to have driving privileges 
restored.

The $23.1 billion fiscal year 
2010 state budget was enacted 
on July 1 and runs through June 
30, 2010. The governor signed 
most of the budget bills on June 
25 after cutting $105 million 
through line-item vetoes and 
restricting an additional $325 
million in spending until rev-
enue improves.

BUSINESS JOURNAL               CAPITOL REPORT
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By Nancy Hogland
Although Osage Beach May-

or Penny Lyons suggested that 
fewer topics be presented at the 
city’s next public forum, alder-
men have already come up with 
a long list of topics they’d like 
to see addressed. The forums, 
to be held twice a year, were 
established to get input from 
residents while keeping them 
informed about future plans.

At last month’s second-quar-
ter budget review, Lyons told 
the board that at the forum held 
last October, where seven sta-
tions were set up in the meeting 
room, so many were in atten-
dance that it got chaotic, loud 
and it was impossible to hear. 
Stations covered such topics as 
the city’s website, information 
on the US 54 Expressway, pe-
destrian needs, zoning and in-
frastructure updates.

She said she thought it would 
be better to limit the next forum, 
planned for Thursday, Septem-
ber 24, to three or four stations.

However, at that meeting, Al-
derman Kevin Rucker suggested 
that instead of cutting back on 
the number of topics addressed, 
they should consider spreading 

the speakers out and placing 
them in various spots through-
out city hall.

“We could have a couple set 
up in (the board room), a couple 
in the lobby, have some down-
stairs and others in the confer-

ence rooms,” he said adding he 
would like to see the list of top-
ics expanded.

“Transportation issues are 
very important and need to 
be addressed but I also think 

we could have someone giv-
ing updated information on 
how the deer program is work-
ing and get some suggestions 
on how it could be expanded. 
We talked about changing the 
fireworks ordinance. We could 

get residents’ opinion of that – 
determine if they would want 
fireworks allowed over the July 
4 holiday. And I think we should 
look at the city’s role in the fu-
ture of sports. I think we should 

look at the possibility of the city 
sponsoring little league base-
ball, softball and soccer in the 
future. It’s certainly something 
the citizens are thinking about 
and this would be a good time 
to get some input on it,” Rucker 
said, adding that he’d also like 
to include information about 
annexation, “Not only for those 
people on the outside wanting 
in, but for residents wondering 
‘What does this mean to me?’”

Alderman John Olivarri 
agreed.

“I think we could address 
the impact of expansion on our 
businesses. It would be an ex-
cellent time for business own-
ers to bring up their concerns 
– to share their thoughts and 
bounce ideas off each other. 
Maybe we could have someone 
from the Chamber or CVB here 
too. That would give us a year or 
two to look into their concerns 
and find answers,” he said.

Olivari said he also would 
like to include a station to ad-
dress commercial development 
and determine if ordinances 
are needed to set deadlines for 
completion of drainage, roads 
and other infrastructure. He 

said he would also like to hear 
if residents are having problems 
with nearby nightly rental prop-
erties.

City Administrator Nancy 
Viselli said she and the mayor 
had also discussed including a 
station that would look into the 
pros and cons of signage simi-
lar to that used on Horseshoe 
Bend. She said use of the signs, 
which lit and are posted at each 
intersection and alphabetically 
list the names of restaurants, 
hotels, condominium complex-
es and other establishments lo-
cated on that street, would help 
“clean up” the landscape and 
also make it easier for tourists to 
find what they’re looking for.

In a later interview, Viselli 
said while they haven’t finalized 
the agenda, they would prob-
ably have fewer stations but 
would develop a questionnaire 
that would be handed out to 
those who attended to get their 
views on several other topics, 
including those suggested by 
the aldermen. 

Lyons also said some of the 
concerns could be turned over 
to the Citizen Advisory Com-
mittee. 

Adoption of this type of signage along the Osage Beach Parkway is 
just one of the topics under consideration for the city’s next Public 
Forum. Nancy Hogland photo.

Osage Beach provides opportunity for residents to shape city’s future
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www.rhinoshieldmo.net
877-25RHINO (877-257-4466)

25 YEAR WARRANTY!
Permanent Ceramic Coating

573-302-1113
Call Today for More Information!

Act Now Before Prices 
Go Back to Normal and 
Fall Installation is Full!

$3,750!
You must present this card at 

time of home analysis. Not valid 

with any other offer, previous 

contract, or under $5,000 project 

minimum. Expires 08/31/2009.

By Midwestern Coatings, Inc.  an Authorized Rhino Shield Dealer.

The Ultimate Home or Business Paint Job
Servicing the Lake area with installers 

that aren’t on Lake Time!

• Won’t Chip, Crack or Peel
• Looks like Fresh Paint
• Endless Colors
• Reduces Energy Cost
• Allow Wood to Breathe
• 25 Year Transferable Warranty
• Waterproofs, Ends Rot
• Bonds Completely
• Resists Mold and Mildew
• Retards Fire and Flames
• Used Internationally Since 1977 

With Rhino Shield Ultimate Painting Solution 
You’ll Have More Time For Moments Like These!

Receive 25%
Discount Up To
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SATURDAY, SEPTEMBER 19
Jefferson City • Columbia • Sedalia • Lake Ozark
Visit bikersforbabies.org or call 573-635-5350 for details

1490 AM
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YHTI  -  FASTER
INTERNET

All YHTI internet service accounts come standard with 3 FREE e-mail accounts, our award
winning technical support team, FREE virus screening, FREE spam and pop-up blockers and

5 MB of space for your personal homepage!

As low as 39.95 per mo. As low as 28.95 per mo. Per month

1-800-670-YHTI

Visit Today
www.yhti.net

WIRELESS
ACCESS

EXPRESS 
DSL ACCESS

ACCELERATED
DIALUP

The Internet with no strings
attached! Get broadband in 
areas where no other service

can go! Up to 2Mbps
download speeds!

Jump to Express DSL for “always 
on” high speed broadband
connectivity at speed up to 

1.5Mbps or Pro DSL for speeds 
up to 3.0Mbps.

Choose dialup with Accelerated 
service for the fastest connection 
possible with a dial-up modem! 

Dependable always-there dial-up 
with no hidden costs!

$3995 $2895 $2095

Do you live too far away for DSL? Are your phone lines too old for a good dial-up connection?
No Problem! Our high-speed wireless access reaches across problems like these! Wireless Internet 

s less than you’d imagine. It’s priced competitively compared to other products! Ask about our
introductory offers with rates starting at just $39.95 per month!
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“Play one of the

 top four courses in

     Missouri!”
- GOLFWEEK MAGAZINE

twilight rate

$45
Every day after 3 p.m. 18 holes with cart

Call For Your Tee-Time!
573-317-3573

Kansas City’s Bushnell 
Introduces sports gear:
A weatherman in your 
pocket- the GolfFXi

Once you experience the scenic beauty and friendly atmosphere that is Lake Valley you will 
understand why we were voted #1 golf course at the Lake of the Ozarks!

Voted the Number One Lake Course for 2008!
Affordable memberships currently available-

take advantage of our membership special while it lasts!

PUBLIC WELCOME

Reserve a tee time today at 573-346-7218
Enjoy our unique course design featuring six par 3’s, six par 4’s and six par 5’s

www.lakevalleygolf.com 346-7218
Located just 3 miles west of Camdenton on Lake Road 54-79

Be sure to join our “e-link Club” at:

Bushnell Golf FXi Weather Forecaster- Know the weather at your favorite 
course days before your tee time with the Bushnell Golf FXi Weather 
Forecaster ($125). This nifty gadget uses a wireless USB dongle attached 
to your computer to grab current, RealFeel and forecasted high and low 
temperatures, morning, afternoon and evening forecasts for the current 
and next three days, UV index, chance of precipitation, wind speed and 
direction. In addition, it offers an alarm with snooze, a backlight that 
changes color with current weather conditions, a lightning alert, the abil-
ity to save five favorite courses, and a database of over 16,000 courses 
in the US.

Bushnell Spectator 
Series Binoculars

The new Spectator Series of binoculars from Bushnell are built specifi-
cally for the requirements of sports fans and enthusiasts. The binoculars 
feature a wide field of view and a fast acting PermaFocus® optical de-
sign that never needs adjustment. The PermaFocus feature works great 
for fast action sports and activities, ensuring fans won’t miss the action 
while adjusting their binoculars.
Multi-coated optics allow excellent low light performance as well as re-
ducing glare on sunny days while producing a razor sharp image.
The unique double bridge design and durable sure grip-rubber armor 
coating make them both light and rugged. Spectator series binoculars 
are available in three models; 8x25mm Compact, 8x40mm Mid-Size and 
10x50mm Full Size. Spectator series binoculars come with a premium 
case and the shoulder strap can be converted for around-the-waist carry.
Suggested retail price is as follows: 8x25mm Compact $49.99
8x40mm Full Size $69.99 -10x50mm Full Size $89.99
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LANDMARK CENTER
A Community of Professionals

Welcomes Mill & Sons Insurance

• Septagon Construction
• Team Jane Kelly

RE/MAX Lake of the Ozarks
• Krantz & Associates, 

RE/MAX Lake of the Ozarks

• Integrity Land Title Co.
• Gregory D. Williams

Law Offi  ces
• Spouses Selling Houses

RE/MAX Lake of the Ozarks

• Iroquois Financial
• Th e Beeler Group

RE/MAX Lake of the Ozarks
• Ebling Group

RE/MAX Lake of the Ozarks

LANDMARK CENTER
A Community of Professionals

Highway 54 Osage Beach MO 65065

Pictured are Tami Brown, Mitchell Mills, & Teresa Bollenbach of Mills & Sons Insurance and 
George Bogema, Frank Christensen, and Jeff  Krantz of RE Partners, developers of Th e Landmark Center.
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By Nancy Hogland
Another business has gotten 

behind efforts to build a dog 
park on Horseshoe Bend.

Alisa Duba, chairman of the 
Bark Park project, said AT&T 
recently donated $2,000 to help 
with construction costs. 

“Roger Sallee, who is also 
on our committee, works with 
them and while meeting with 
one of their officials the other 
day, he mentioned the park and 
what we were attempting to do. 
The guy said that was some-

thing they could get behind 
and said he would make sure a 
check was sent to us,” she said.

Two other substantial dona-
tions recently were offered by 
businesses. Rob Ward, who is 
developing a water ski lake in 
Ulman, promised to donate as 
much fill dirt as will be needed, 
and Jason Cooper, owner of 
Cooper Site Works, volunteered 
to clear the land, located on 
Cherokee Road between Village 
Hall and the water tower, and 
give it a park-like look.

Duba said many other busi-
nesses helped make the Dog 
Show and Expo a huge success 
by donating prizes and servic-
es. She said their participation 
helped them raise $2,311.

 “We were so pleased with the 
support we received. We had 
lots of great items donated for 
our auction and raffles, busi-
nesses came out and set up 
booths and others donated gifts 
to put into doggie bags given to 
everyone who registered,” she 
said, adding that they were hop-
ing for 100 dogs and owners to 
show up but decided they’d be 
happy if they got 50. “So we were 
really pleased that 75 were regis-
tered. If it hadn’t rained right be-
fore our start time, we probably 
would have gotten a lot more 
participation.”

Duba said they still need do-
nations of building materials, 
landscaping, fencing and other 
materials in addition to need-
ing volunteers to help detail the 
property and design and build 
the features.

In addition, in order to en-
large the size of the facility, she 
and others are in negotiations 

with Paul Kleiber, owner of U.S. 
Resort Management, and a cou-
ple other property owners who 
have lots adjacent to the pro-
posed park, to trade those lots 
for different pieces of property 
in the Village.

“I’m neither for nor against 
the dog park but I would be will-

ing to trade for another lot of 
similar value. My lot is a corner 
lot, between a third and a quar-
ter of an acre, fully treed and 
sitting next to POA easement. 
If they can come up with some-
thing comparable, I’d be happy 
to trade with them,” Kleiber 
said. 

For more information or to 
get involved call 573-434-2025.

Bark Park fund-raiser a ‘howling’ success

Jim Lewis, afternoon drive talent for Mix 92.7, acted as emcee for 
the event. Pictured with Lewis is Alisa Duba, who is heading up the 
drive to establish the dog park. Nancy Hogland photos.

Kathy Benson and her buddy 
Samson couldn’t decide whether 
to enter the ‘Cutest Pooch’ or 
‘Best Dog-Owner Look Alike’ con-
test.

Abraham, a 9-month-old 
American bull dog, lays a wet 
one on his owner, Lake Ozark 
resident Paul Hodge, in the ‘Best 
Kisser’ competition but the slob-
bery smooch wasn’t quite good 
enough to take the prize.



By Nancy Hogland
Although Camden County 

Assessor Eddie Whitworth 
doesn’t expect to see real estate 
property values jumping in val-
ue anytime in the near future, 
he said his team still must visit 
every one of the 67,000 parcels 
of property in the county, mea-
suring buildings, taking pictures 
and looking for changes or addi-
tions such as decks or garages.

Members of his team cur-
rently are on Horseshoe Bend 
doing just that.

“Actually, it’s an ongoing pro-
cess. Because we have to per-
sonally visit every house, every 
commercial property and every 
farm, which often times have 
many outbuildings, we just get 
finished with one cycle and 
have to start again on the next,” 
Whitworth said, explaining that 
the assessors were working in 
the field now gathering infor-
mation for real estate tax bills 
that will be sent out in Novem-
ber 2010.

He said property values were 
typically set three ways – by in-
come or productivity, by the 
value of the land as it compares 

to similar properties, and by us-
ing a cost-approach-to-value 
system. Residential property is 
then assessed at 19 percent of 
its fair market value, agricul-
tural property is assessed at 12 
percent of its productive use 
value or its fair market value if it 
is vacant and unused and com-
mercial property is assessed at 
32 percent of its market value.

“The cost-approach-to-val-
ue system is generally what we 
use for residential properties. It 
means we take the cost to build 
less depreciation – and typically 
a home is depreciated a couple 
points each year up to 50 years 
– but then we factor back in the 
appreciation and the cost to 
build,” Whitworth said, adding 
that rising building costs have 
been a big factor in recent years, 
over the past 20 to 30 years, val-
ues have continued to rise. In 
2007, assessed values rose about 
15 percent in Camden County. 
“However, with the economic 
slowdown and resulting decline 
in the housing market, we had 
to rethink that process.”

In fact, in 2008, Whitworth, 
who also serves as president of 

the Missouri Assessor’s Associa-
tion, formed an ad hoc commit-
tee to study the effects of the 
decline in the housing market 
on assessed valuations. Howev-
er, soon after that study began, 
the state legislature introduced 
a bill to freeze assessments at 
their 2007 levels.

“Although it went all the way 
to the last day of the session 
without passing, it was enough 
to draw attention to the prob-
lem so unless there were addi-
tions to properties or new con-

struction on a vacant lot, there 
were few increases on 2008 tax 
bills,” he said.

Whitworth said he doesn’t 
know what to expect for the next 
go-round.

“The assessed value could 
stay the same – or it could go up 
or down. We won’t know until 
we see what the economy does. 
In the meantime, we’ll continue 
to hope for changes in the laws 
that require certificates of val-
ue to be filed with deeds when 
property sells, which would be a 

big help in establishing values,” 
he said.

Missouri is one of six states 
that don’t require the disclo-
sures, although they are re-
quired by local ordinances in 
St. Louis City, St. Louis County, 
Jackson County and St. Charles 
County. Currently, mortgage 
amounts are listed when deeds 
are filed. However, that amount 
does not include the down pay-
ment or any other consider-
ations.
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• Cabinets • Ceramic Tile
• Countertops • Laminate Flooring

• Porcelain Tile • Much More!

FACTORY-DIRECT PRICES
BUY THE BEST FOR LESS!

www.neighborhoods-inc.com
neighborhoods@hotmail.com

HWY 5 N. at Houston Rd • 20 Min. S. of Camdenton
Mon. - Fri. 8:00 AM - 5:00 PM • Sat. 8:00 AM - 3:00 PM

417-533-5080 • 888-776-0038

Assessors in the field, gathering info for next year’s tax bills
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The Third Annual 
Lake of the Ozarks Bikefest

September 17th through 20th, 2009 

Plenty of Live Entertainment throughout the weekend at;

Dog Days Party Complex, the Horny Toad Entertainment Complex, Shady Gators,

Peckers Dueling Piano Bar, and several other restaurants and bars around the lake.

For continuous updates on the Third Annual Lake of the Ozarks Bikefest,
including events, schedules and rides, visit www.LakeoftheOzarksBikeFest.com.



Lake of the Ozarks Business Journal August, 2009 Page 13

By Nancy Hogland
The city of Lake Ozark has tak-

en a step to become more “busi-
ness friendly.”

At their July 14 board meet-
ing, aldermen voted to amend the 
municipal code by dropping the 
requirement to first obtain ap-
proval of the Planning and Zoning 
(P&Z) Commission when apply-
ing for sign permits. 

Interim City Administrator Joe 
Barfield said this should reduce 
the wait time from several weeks 
to just a few days.

“In the past, business own-
ers would come in and fill out 
an application for their sign per-
mit, then Charlie Misenheimer, 
our zoning administrator, would 
check it out and make sure it was 
correct before turning it over to 
P&Z,” Barfield explained. “Then 
the business owner would have to 
wait for up another two weeks for 
P&Z to meet.”

Because additional ques-
tions were sometimes raised by 
commission members, approval 
could be delayed until another 
meeting, he said, adding that 
even after P&Z gave its approval, 
the request would still have to 
come before the Board of Alder-
men. Under the new ordinance, 
business owners must still fill out 
an application and pay a fee, but 
once Misenheimer has checked 
to see that everything on the per-
mit is correct, the permit can be 
issued immediately.

“The old process was typical of 
small towns where tight control is 
kept on everything,” Barfield said. 
“But because the city is growing, 
some of the responsibility has 
to be turned over to people that 
were hired to do the job so the city 
can become more ‘user-friendly – 
more ‘business-friendly.’”

Although four of the city’s six 
aldermen voted in favor of the 
change, two – Robert Davis and 
Susan Drummond - didn’t sup-
port it.

Davis, the husband of Marga-
ret Davis, who serves at the head 
of the P&Z, said the move had the 
potential of setting the city up for 
claims of favoritism.

“For the past 10 years every 
sign permit has gone before a 
group of seven citizens who en-
sure the ordinances are followed 
and enforced. There can’t be any 
favoritism or politics involved in 
the decision and this has worked. 
If the system’s not broke, it should 
be left alone,” he said adding that 
he felt signage should be one of 
the first considerations when 
opening a new business. “Every 
time (a business prospect) calls 
Margaret, she spends a lot of time 
walking them through the pro-
cess, informing them of what they 
have to do. You say this will help 
businesses but Margaret has been 
more than willing to help every-
one who has contacted her. I just 
don’t think this is necessary.”

Drummond agreed, adding 
that she felt the decision should 
be left in the hand of the commis-
sion.

Lake Ozark has made other 
changes in an attempt to make it 
easier to open and operate a busi-
ness inside city limits. Earlier this 
year, aldermen adopted a new 
zoning map and amended the 
city’s Standard Industrial Classi-
fication (SIC) codes to more ac-
curately reflect what is and isn’t 
allowed in the different portions 
of the city. City officials said they 
plan to incorporate the map into 
a GIS system that will pinpoint in-
frastructure and publish the map 
online.

By Nancy Hogland
Lake Ozark soon will be taking 

legal action against residents and 
business owners that refuse to 
pay their taxes or water or sewer 
fees.

According to the ordinance 
passed unanimously last month 
by aldermen, those who fail to 
pay the amounts owed within 
the given time will be guilty of 
a misdemeanor; they will be 
served with a summons and will 
be required to appear before the 
municipal court to show just 

cause why they should not be 
found guilty. Those unable to 
show good cause can be fined 
up to $500 and even imprisoned, 
although Interim City Adminis-
trator Joe Barfield said he doubts 
any situation will ever digress to 
that point.

“I requested this ordinance to 
save money because the city had 
been using a collection agency 
which was charging us 30 per-
cent – not to throw people in jail,” 
Barfield said. “I didn’t see any 
need to pay an agency when the 

city could handle it themselves. 
However, while they had to 
have some way of collecting the 
money I don’t think that would 
be best accomplished by locking 
someone up.”

He said while he didn’t have 
an exact figure of how much 
was outstanding, he knew ap-
proximately 20 names had been 
turned over to Berlin Wheeler 
since he stepped in to run the 
city a little more than three 
months ago. He also said the 
city’s accounting procedures had 

greatly improved since purchas-
ing the Incode brand municipal 
accounting software program.

“When the utility bills are gen-
erated at the end of the month, it 
keeps track of what bills haven’t 
been paid. Of course, there will 
always be disputes but at least 
we have accurate records,” he 
said, adding that by the begin-
ning of August he planned to be-
gin requesting court summons 
for those who owed back real es-
tate and personal property taxes. 
“Those tend to be larger amounts 

and will be most helpful.”
He said while he didn’t plan to 

request more than 10 per court 
date, he said he would be mak-
ing decisions on which past-due 
amounts to pursue on a case-by-
case basis. In addition to being 
forced to pay the money owed 
and a fine, those found guilty 
would also be charged with court 
costs. He also said the names of 
those who received the sum-
mons could be published in the 
paper.

Lake Ozark streamlines 
obtaining sign permits

Lake Ozark aldermen put ‘teeth’ in collection efforts
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Have you got any plans for 
August 21, 2017? If nothing is 
on your calendar for that day, 
you might want to pencil this 
in: take a drive north on High-
way 54 and park anywhere be-
tween Eldon and Mexico, Mis-
souri. You’ll be treated to quite 
a spectacle — a total eclipse of 
the sun. It will be the first time 
in 148 years that a total eclipse 
has traversed any part of Mis-
souri.

Astronomers tell us that 
there are four types of solar 
eclipses: partial, annular, hy-
brid, and total.

A partial eclipse takes place 
when the moon only blocks 
out a portion of the sun. About 
35 percent of all eclipses are 
partial along their entire path. 
Depending on the magnitude, 
or amount of blockage, the sky 
will visibly darken — much like 
on a cloudy day — and shadow 
edges will take on a fuzzy, dou-
ble-edged appearance. (This 
is true of all types of eclipses.) 
Of course, a partial eclipse 
also will show to either side of 
the path of an annular or full 
eclipse.

An annular eclipse occurs 
when the obstructing moon 
is too far from earth to com-
pletely cover the orb of the sun. 
Observers directly in the path 
of an annular eclipse will ex-
perience a definite darkening 

of the sky, much like late dusk, 
but with at least a ring of the 
sun always in view.

A total eclipse happens 
when the moon completely 
blocks the sun, resulting in a 
few minutes of eerie darkness. 
It is a surrealistic, unsettling 
experience. Birds will seek 
their nests and creatures from 
the night will awaken.

A hybrid eclipse has the 
characteristics of both a total 

and annular eclipse. It depends 
where one views the event. 
The annular aspect appears at 
the beginning and end of the 
eclipse path, with totality seen 
along the middle of the track. 
Hybrid eclipses are said to be 
the rarest type of the four types.

It’s all a matter of distance 
and geometry. The moon’s orbit 
is elliptical — sometimes it is 
closer to earth, sometimes far-
ther away. The exact distance 
of the moon when it passes in 
front of the sun determines 
the type and magnitude of the 
event, as does the viewers’ po-
sition on earth. Although total 
solar eclipses occur on average 
every 18 months somewhere 
on earth, your chances of see-
ing one — provided you stay 
put in one place — are about 
one in 370 years. 

If you live in St. Louis, you’ve 
gone way past the average. 
By the time the 2017 eclipse 

dazzles the St. Louis, the Gate-
way city will have endured a 
drought of 575 years since the 
last total eclipse. Kansas City 
has done a little better. There 
was a total eclipse over KC in 
1806. That event, incidentally, 
coincides with the last Royals 
win.

In both ancient and medi-
eval times, solar eclipses usu-
ally caught our forebearers by 
surprise. And when an eclipse 
did take place, it often precipi-
tated unusual behavior among 
the witnesses. For example, it 
is held that sometime around 
585 BC, the soldiers of two war-
ring peoples in Turkey were so 
stunned by the appearance of a 
total eclipse that they dropped 
their weapons and made peace 
with their enemy.

Throughout history, eclipses 
seem to be associated with bat-
tles, perhaps because history 
is often measured by wars and 
conflict. 

In 1780 an American expe-
dition set out to view a total 
eclipse that scientists predict-
ed could be seen in Penobscot 
Bay, in Maine. There was a bit 
of a logistical problem associ-
ated with the trek, though. This 
was during the American Revo-
lution, and Penobscot Bay was 
in British hands. Nevertheless, 
the British, gentlemen to the 
core, allowed the Americans 
to enter their lines, placing sci-
ence above political squabbles. 
Apparently they, too, wanted 
to see the eclipse. So they fol-
lowed the Americans. More’s 
the pity because, much to the 
embarrassment of the Ameri-
can astronomers, the calcula-
tions were a bit off. They placed 
themselves in the wrong spot 
and saw only a partial eclipse.

During the Indian cam-
paigns of the early 1800s, Gov-
ernor William Henry Harrison 
of Indiana territory tired to 
discredit the Shawnee leader 
Tecumseh and his brother, 
Tenskwatawa, better known 
as the Prophet. To dissuade 
the Shawnee and their allies 
from following the brothers 
into a confederation against 
the whites, Harrison chal-
lenged the Prophet to display 
his powers by causing the sun 
or moon to alter their cours-

es. The Prophet responded, 
after an hour’s deliberation, 
that fifty days hence the Great 
Spirit would darken the sun 
at midday. Sure enough, a to-
tal eclipse manifested itself 
on the day predicted, and as 
word of this seemingly inspired 
phenomena spread across the 
land, thousands of Indians, in-
cluding many from the Osage 
nation in Missouri, gathered to 
make war on the whites. This 
would culminate in the battle 
of Tippecanoe five years later.

In 1879 a solar eclipse cast 
its ominous shadow over the 
battle of Isandlwana in South 
Africa, during which a British 
battalion was wiped out by 
Zulu warriors. The term Isandl-
wana means “the day of the 
dead moon.”

Since historical events of 
ancient times were often noted 
as taking place during or near 
the time of an eclipse, histori-
ans and archaeologists have 
tried to backtrack astronomi-
cal data to pinpoint the date 
and time of key events. They 
are not always successful. The 
most famous of all eclipses, the 
one that took place during the 
crucifixion of Christ, defies all 
explanation. It is said to have 
lasted for hours, though total 
solar eclipses are known to last 
for only a few minutes. And 
the crucifixion took place dur-
ing the time of Passover, when 
the moon is full, whereas solar 
eclipses occur during the pe-
riod of a new moon. This has 
led scholars to contend that 
the crucifixion eclipse was a 
miraculous occurrence rather 
than natural event.

The most recent solar 
eclipse took place just last 
month over Asia. My daughter, 
who lives in Cambodia, spoke 
of it in an e-mail. She was in 
the area of partial eclipse, and 
it was a cloudy day as well, but 
she said that the ambient light 
turned to an orange hue and 
many people were outside to 
watch and to photograph what 
they could.

In other places the eclipse 
was received with outright fear. 
In India, with its 3,000 years of 
tradition, many people chose 
to fast. They feared that eating 
during the time of the black-
ened sun would introduce a 
bad influence into one’s body. 
Expectant mothers tried to 
delay childbirth on that day 

because of its omens. If the 
pangs of labor could not be 
delayed, many mothers were 
kept in darkened rooms where 
the invisible rays of the eclipse 
could not harm the babies and 
cause hideous disfigurations 
or birthmarks. Others, men 
and women, took ritual baths 
or cleansed themselves in the 
Ganges River to wash away any 
trace of the invisible evil un-
leashed by the eclipse.

There has been only one to-
tal solar eclipse over Missouri 
in recorded history — that one, 
in 1869, just sliced the extreme 
northeast corner of the state. 
From the lack of written com-
ments about it, one must as-
sume that it took place on a 
cloudy day. Still, there were oth-
er eclipses long before the white 
man came to stay, and it would 
be reasonable to expect that 
American Indian tribes from 
Missouri would have handed 
down tales of such events. 
Unfortunately, that is not the 
case. There doesn’t seem to be 
any Osage tribal memory of an 
eclipse or any traditions related 
to it. But at least one Indian 
tribe has a belief about them, 
and the Osage of Missouri may 
have adopted a similar belief 
from association.

The Choctaw, whose paths 
occasionally crossed the Osage 
lands, said that solar eclipses 
could be traced to a mischie-
vous black squirrel, who tried 

continued on page 19
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The path of the eclipse in 2017. The red line indicates the approximate 
center, while the green lines mark the boundaries for viewing the event.
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Big Island, located on the

quiet side of the Lake, is making some noise

with this limited offering now until Memorial Day weekend.

Spacious half acre to 12 acre interior estate lots in a serene setting priced to sell now

from only $22,000 and a limited supply of 100 ft. lakefront home lots from $79,900.

Take the drive and discover what so many already call home. Big Island 5 1/2 miles down

AA in Camdenton, MO

An Island of Opportunity
INTERIOR ESTATE LOTS

1/2 acre to 12 acre
From $22,000 to $60,000

Water/Sewer available
Community Pool
Park/Picnic Area

Storage Units

Located 15 Minutes
West of Camdenton, MO

Call Today: 
866-313-9555

Visit us online at
www.BigIslandLakeOzarks.com

By Michael Gillespie
Name the two most dreaded 

chores faced by homeowners, 
and likely one of those will be 
painting the house. Every few 
years the old paint begins to 
crack and peel, and its time to 
get after it again. Why doesn’t 
paint last longer?

Well, the simple answer, ac-
cording to Darrin Cook, presi-
dent of Rhino Shield in Mis-
souri, is that regular paint is 80 
percent water. “A couple of years 
of seasonal expansion and con-
traction is generally what makes 
paint fail,” he says.

Rhino Shield, on the other 
hand, is more than an ordinary 
application of paint. It’s a main-
tenance-free coating — the ulti-
mate paint job that’s guaranteed 
to last 25 years. 

 “It’s a three-step process,” 
explains Cook. “First, we power 
wash the home and do any nec-
essary preparation. We swap out 
any rotten wood, and we do a 
lot of caulking. The topcoat will 
bridge hairline cracks; anything 
more than that will require a 
bead of caulk. If we can save a 
board by carving out areas that 
require more than a bead of 

caulk, then we’ll use Bondo put-
ty — it dries really hard. Next, we 
apply our own exclusive primer 
and then the topcoat.

 “Our primer is an adhesive 
primer sealer and when it’s 
sprayed on it gets into all the 
nooks and crannies on the sub-
strate. It goes on milky white and 
dries clear. It’ll dry in an hour, 
and once it dries it becomes real 
tacky and becomes a bonding 
agent for the topcoat.”

The topcoat, which comes 
in the homeowners’ choice of 
colors, looks like rich, premi-
um quality paint, but it’s ten to 
twelve times thicker. It’s actually 
a ceramic coating that forms a 
protective waterproof barrier. 
It’s corrosion and mildew re-
sistant and qualifies for a Class 
A fire rating. It bonds to wood, 
brick, or stucco exteriors.

The topcoat is very different 
that ordinary paint. While most 
paints use mineral filler, the 
Rhino Shield topcoat contains 
small and large molecular “mi-
crospheres” developed by the 
3M company. They pack more 
densely than ordinary fillers and 
that makes it less permeable to 
stains, and thicker when it dries. 

Being highly reflective, the mi-
crospheres add UV protection 
to the coating, which makes it a 
good thermal insulator.

Cook says that the topcoat is 
67 percent solid and will flex 400 
percent.

Still, some homeowners 
might reasonably ask why vinyl 
siding wouldn’t be better. “With 
vinyl siding the only guarantees 
you’re going to get is that it’s go-
ing to sag and fade,” says Cook. 
“And it’ll hold mold on the north 
side. 

 “There’s good, better, and 
best vinyl siding. The good is not 
that good — the first hailstorm 
that comes along is going to put 
a bunch of holes in it.”

Cost-wise, Cook says that a 
Rhino Shield coating generally 
will come in less than the best 
vinyl siding. “And at the lake,” 
he says, “we’ve found that a lot 
of people like the wood exterior 
look. And when they put on vi-
nyl siding they change the whole 
architectural look of the home.”

Cook has been in business 
for four years. He has offices in 
St. Louis and Kansas City. “We 
service Lake of the Ozarks and 
everything in between,” he says. 

“My crews are not on lake time 
— that’s definitely a plus for 
anyone that needs some work 
done.”

Depending on the size of the 
house, and the weather, it takes 
inside of ten days to prep and 
coat the home. Right now, says 
Cook, he’s booked up well into 
September. “We’re very popular. 
We only get eight to nine months 
in Missouri — you’ve got to have 
four hours above forty degrees 
to apply the topcoat. Usually 
around Labor Day weekend, 
plus or minus ten days, is when 
we start booking for the spring 
season.”

You can find out more about 
Rhino Shield protective coat-
ing by calling Darrin at (573) 
302-1113. Or visit his website at 
http://www.rhinoshieldmo.net 
and request an estimate.

Above: before the coating,  
below, afterwards.

Rhino Shield contractor offers ‘Alternative To Painting’
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REGATTAS AT THE LAKE
The creation of Lake of the Ozarks 

in 1931 brought something new and 
exciting to the forested hills of the 
Ozarks – boat racing. 

The term used in the first decades 
of the Lake’s history was “Regatta,” 
a word only occasionally heard 
among modern power boat racing 
fans. The Lake is noted today for its 
annual “Shootout” during which the 
Lake rocks and rolls with the roar of 
boat engines thrashing the waves to 
see who has the fastest and hottest 
craft afloat.

The first big regatta was held near 
Bagnell Dam in July 1935, spon-
sored by the Lake of the Ozarks 
Yachting Association. A triangular 
three-and-one-half-mile course was 
marked with buoyed flags immedi-
ately above the dam and hundreds 
of spectators, disregarding the hot 
summer sun, held vigil along the 
shores of the Lake while all types 
of craft were on the scene. There 
were out-boards, large and small 
cabin cruisers adorned with yacht-
ing flags, runabouts, sailing boats, 
“dinkys,” canoes and large motor-
driven house barges participating in 
the various races. In spite of several 
collisions and near collisions, only 

one serious mishap marred the day. 
In that event a St. Louis man sus-
tained a dislocated hip when he was 
thrown from his boat in the aqua-
plane race.

In September 1935, the Versailles 
Regatta was held further up the 
Lake under the sponsorship of the 
North Shore Boosters Association, 
the National Outboard Associa-
tion, and the Gravois Boat and Dry 
Dock Company. Participants in the 
Versailles Regatta came from many 
states including Texas, Minnesota, 
Illinois, Michigan, Oklahoma, Iowa, 
Indiana and New Jersey as well as 
from all across Missouri.  The Great 
Depression was still troubling the 
nation but life on the water at Lake 
of the Ozarks lightened the mood for 
the Midwest. The cover of the 1935 
racing program for the Versailles 
Regatta is shown here from the au-
thor’s Lake of the Ozarks memora-
bilia collection.

This vintage postcard is from the 
collection of H. Dwight Weaver. The 
photographer and publisher are un-
known. Weaver is the author of three 
books on the history of the Lake of 
the Ozarks. “History & Geography of 
Lake of the Ozarks, Volume One,” his 
newest book, is available from Stone 

Crest Book & Toy in Osage Beach, or 
by mail. For information, contact 
the author at dweaver@socket.net. 
Or call him at 573-365-1171. Other 
books by Dwight Weaver are avail-
able online at lakeoftheozarksbooks.
com.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver

Certi� ed Public Accountant

Established in 1987

www.bdm-cpa.com

SPECIALIZING IN:
Income Tax Planning & Preparation • Payroll Tax

Payroll Services • Estate Tax & Planning • Real Estate Taxation
Agriculture • Small Business • Contractors • Individuals

Offi ces in Lake Ozark • Tipton • California
754 Bagnell Dam Blvd. Suite A

Lake Ozark • 365-9400
“Helping you keep more of what you make!” 

Bobby Medlin, CPA Jason Blankenship Britnee Smith
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1-800-895-4430
701 Vandiver Dr. Ste 101

Columbia, MO 65202
www.MissouriLandAndHome.com

RECREATIONAL, COMMERCIAL, AGRICULTURAL
Whether it be an auction or traditional real estate listing, our seller’s know they can rely on us to 
provide the latest innovative marketing programs.  Put the power of United Country to work for you.  

www.MoLandAuction.com

#16008 ROCKY MOUNT: 100 ft 
deep water lot in Lick Branch 

Cove at the 5MM at Lake of the 
Ozarks. Completely renovated 

mobile home, 3 tier decks, 2 well 
dock, with large 32 ft slips. Call 

Jose Cruz 314-803-1104    

Beautiful Views & Excellent Location!!!!!! QUARRY AUCTION
TUESDAY * JUNE 30 * 1 PM

AUCTION TO BE HELD ON SITE AT
122 HIGHWAY 94, RHINELAND, MO

Turn-key operation with full access to MO River
Pkg 1:  44.27 acres

Pkg 2:  Quarry Machinery  

SOLD

 Class 2 and 3 aviation medi-
cal exams now are available at 
Lake Regional Occupational 
Medicine Clinic, located in 
suite 204 of the Medical Office 
Building next to Lake Regional 
Hospital in Osage Beach, Mo. 
The exams are completed by 
Pauline Abbott, D.O., MPH, 
CIME, occupational and en-
vironmental medicine physi-
cian and FAA-certified aviation 
medical examiner.

Aviation medical exams, 
also known as flight physicals, 
are required for any person act-
ing as pilot-in-command or an-
other required crewmember of 
an aircraft other than free bal-
loons, gliders and ultralights. 
This includes private, commer-
cial and airline pilots, as well as 
student pilots in solo flight.

The exam takes approxi-
mately one hour to complete. 
To schedule an appointment, 
call 573-348-8045.

Lake Regional Occupational 
Medicine Clinic is a service of 
Lake Regional Health System 
in Osage Beach, Mo. In addition 
to aviation medical exams, the 
clinic offers pre-employment 
physicals, drug testing, hearing 
and pulmonary function tests, 
back and strength assessments, 
as well as prompt evaluation 
and treatment for many work-
ers’ compensation injuries. 

Pauline Abbott, D.O., MPH, CIME

Flight physicals now 
offered at Lake Regional

OB/GYNs Rene Galan, M.D., 
and Kevin Hooker, M.D., are now 
treating patients at Lake Regional 
Health System’s Eldon Clinic, 
304 E. Fourth St. Clinics on the 
second Friday of each month. 

Drs. Galan and Hooker are 
offering well women checkups 
and other services, including 
prenatal care, at the monthly 
clinic. Ultrasounds and special 
procedures will not be available 
on site, but may be scheduled at 
their Osage Beach office, Lakeside 
Obstetrics & Gynecology, 980 
Parkside Village Lane, or at Lake 
Regional Hospital. 

Because their practice is 
paperless, Drs. Galan and Hooker 
will be able to access patients’ 
medical records remotely while 
in Eldon.

Both physicians completed 
their residency at Louisiana 
State University Health Sciences 
Center Shreveport, and both 
are members of the American 
College of Obstetrics and 
Gynecology.

To schedule an appointment 
with Drs. Galan or Hooker 
at Eldon Clinic, please 
contact Lakeside Obstetrics & 
Gynecology at 573-302-1114. 

OB/GYN physicians now 
scheduling patients at Lake 
Regional’s Eldon Clinic

Rene Galan, M.D.

Kevin Hooker, M.D.



By Nancy Hogland
The adage “bad news is bet-

ter than no news” may not aptly 
describe last month’s coverage 
of the E. coli testing boondoggle.

Donna Swall, executive direc-
tor of the Lake of the Ozarks Wa-
tershed Alliance (LOWA), said 
negative news about the Lake 
area began to be reported when 
it was learned that E. coli test-
ing done May 26  in coves on the 
Niangua Arm and Linn Creek 
and Hurricane Deck areas yield-
ed results above what is consid-

ered “safe” by the Environmen-
tal Protection Agency but those 
numbers were not released by 
the Missouri Department of 
Natural Resources (DNR) until 
after a second round of tests was 
completed in late June. 

“Several reasons were given 
for not releasing the data – ev-
erything from the DNR being 
worried that the report would 
hurt the Lake economy to issues 
with the new administration 
stepping in. I’m not saying there 
wasn’t a problem – because 

there was – and those results, 
regardless of their outcome, 
should have been provided to us 
immediately. But some of these 
big city newspapers totally blew 
the entire thing out of propor-
tion,” she said, adding that DNR 
officials have also promised im-
mediate release of the test re-
sults in the future.

The front page of the Friday, 
July 17 issue of the St. Louis 
Post-Dispatch carried a head-
line reading “Nixon decries E. 
coli secret – He calls DNR wrong 

to withhold report showing high 
levels in Lake of Ozarks.”

The Sunday Post-Dispatch 
carried a headline reading “At 
Lake of the Ozarks, issue of safe-
ty has a ripple effect - Business 
was picking up but withholding 
of E. coli data rocks the boat.” 

The story reports that once-
popular bars and entertainment 
venues now sit vacant because 
word got out that high volumes 
of E. coli had been reported in 
the Lake.

However, the good news is, 
contrary to that report, as well 
as many others that ran in pa-
pers and on television news 
programs around the state, it 
doesn’t appear that the stories 
dissuaded many from visiting 
Lake of the Ozarks. 

More than 1,000 boats full of 
people and a couple hundred 
“landlubbers” showed up that 
weekend for Aquapalooza, a 
day-long, on-the-water boat 
bash sponsored by MarineMax 
and Sea Ray for their customers 
and anyone else who wanted to 
join the party.

Swall said there is also more 
good news - tests taken July 6 
showed the 55 sites sampled 
in May were now all well below 
the EPA standard of 235 colo-
nies per 100 milliliters and most 
were less than 30. She said the 
only site that tested high a sec-
ond time was in Laurie Hollow 
Cove which tested at 90 in May 
and at 579 in July. She said DNR 
would be looking into causes.

“In the meantime, if we have 
downpours right before the next 
round of testing, we’ll probably 
have high counts again. E. coli 
is present in all warm-blooded 
animals. Yes, it can be caused by 

leaking septic tanks but it’s also 
on the ground from dogs, cats, 
geese, horses – and when it rains 
hard, all that waste is washed 
right into the coves. That was 
the case in May when we had 
flood conditions because of all 
the rain,” she explained, adding 
her message to the community 
– and anyone else that cared to 
hear it – would continue to be 
that Lake of the Ozarks waters 
are safe.

“No – I wouldn’t drink it, but 
I wouldn’t drink any lake wa-
ter,” she said. “But I do swim in 
it, and I certainly wouldn’t do 
that if I had any doubts about 
whether I was going to get sick 
afterwards.”

LOWA was formed to protect 
and preserve the Lake through 
water sampling and monitor-
ing, education, recycling, pro-
motion of responsible septic, 
boat and RV pump-outs and 
participation in the Lake Shore-
line Clean-up. 

This year’s testing, to be con-
ducted by 17 teams of volun-
teers, will continue thru October 
at more than 100 sites in coves 
along the Osage River from Linn 
Creek to the Hurricane Deck 
Bridge and up the Niangua Arm. 
This is the third season for the 
testing project, which has guar-
anteed funding for five years. 
Volunteers take samples in half 
of the designated sites each 
month; each site is tested three 
times during the season, once 
every other month. 

Test results are published at 
www.soslowa.org. Past results, 
along with a map to pinpoint 
the test sites, also can be found 
on the site.
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StL, KC news reports on Lake may have been ‘much ado about nothing’

Links on the LOWA website at www.soslowa.org, direct you to interactive 
maps showing the various levels of Coliform Bacteria present in the Lake 
at various intervals during testing.
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Keith E. Monson CRCM, 
Senior Vice President at Pre-
mier Bank received the 2009 
Distinguished Service Award 
at the American Bankers As-
sociation’s Regulatory Compli-
ance Conference in Orlando, 
Florida.

The award, first presented 
in 1995, recognizes outstand-
ing leadership, initiative and 
accomplishment in banking 
regulatory compliance man-
agement. The ABA Compliance 
Administrative Committee, 
composed of 13 leading bank 
executives in the compliance 
profession, selects the honoree.

“Keith’s dedication and rec-
ognized expertise have been 
assets to the whole banking 
industry,” said Marilu Jimenez, 
chairman of the ABA Compli-
ance Administrative Commit-
tee and Senior Vice President at 
Banco Popular de Puerto Rico 
in San Juan.  “Keith truly hun-
gers to share his compliance 
experiences with others and 
the amount of energy he puts 
into participating in the vari-
ous fields of compliance, from 

the community and state level 
to the national level is simply 
astounding.”

Monson currently serves as 
Senior Vice President, Audit & 
Compliance Manager for Pre-
mier Bank in Jefferson City, 
Missouri. He has over 18 years 
of banking experience and 
frequently speaks on a variety 
of compliance related issues. 
Monson graduated from Tru-
man State University and holds 
a Bachelors of Science in Fi-
nance.

continued from page 14
to eat the sun. The only solu-
tion was to scare the squirrel 
away. So when the moon began 
to cast a shadow over the sun, 
the women and children would 
scream and holler and bang 
pans together, while the men 
would take aim at the shadow 
over the sun and try to bring 
down the offending varmint. 
This tumult would last until 

the shadow had gone and the 
Choctaw were satisfied that the 
squirrel had been frightened 
away from its intended meal.

It is said that this was the 
only time Choctaw children 
were encouraged to be noisy. 
And if you should doubt the 
effectiveness of the Choctaw 
method, consider this: it al-
ways worked — the sun always 
came back out.

So come Monday, August 21, 
2017, hop in the old jalopy, or 
hovercraft, or whatever we’re 
driving then, and run up the 
road a piece. You’ll need to be 
in the path of the eclipse at 
10:48 a.m. As a public service, 
we asked the Weather Service 
to make a prediction for that 
day, and they did. They said it 
would get dark for a while.

The Dark Side of the SunKeith E. Monson receives 
ABA Service Award

Brad Moseley, M.D., has an-
nounced he will retire from 
family practice at Lake Regional 
Health System’s Osage Beach 
Medical Park, effective July 22, 
2009. 

Dr. Moseley joined his father, 
Otis Moseley, M.D., in practice 
at Osage Beach Medical Park in 
December 2000. Previously, Dr. 
Moseley practiced in Silver City, 
New Mexico. He received his 
medical degree from the Uni-
versity of Missouri-Kansas City 
School of Medicine.

Dr. Moseley’s patients are 
encouraged to reschedule their 
appointments by calling Osage 
Beach Medical Park at 573-348-
0005. Dr. Moseley’s colleagues at 
OBMP, Drs. Joshua Griggs, Mark 
Jones and Mark Shen, are accept-
ing new patients. Lake Regional 

Health System also has primary 
care clinics in Camdenton, El-
don, Iberia, Lake Ozark, Laurie 
and Macks Creek. For more in-
formation, visit www.lakere-
gional.com or call the Physician 
Referral Line at 573-348-8385.

Dr. Brad Moseley 
Announces Retirement

An annual subscription to the Lake of the Ozarks Business Journal
insures your friends and family are always up to date on what’s hap-

pening at the Lake-- and it’s always the right size! Give us a call today!

BUSINESS OFFICES: 573-348-1958
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Lake Regional Health System 
is pleased to welcome Nephrol-
ogist Rick Singh, M.D., to Lake 
Regional Nephrology. 

Beginning Wednesday, July 1, 
Dr. Singh will treat patients suf-
fering from kidney disease and 
kidney failure. He also will pro-
vide dialysis services and will 
work with patients who have 
diabetes or hypertension during 
the early stages of their disease 
to prevent kidney failure. 

Originally from India, Dr. 
Singh and his wife, Tina, moved 
to mid-Missouri in 2004. He 
completed an internal medicine 
residency at University Hospi-
tals and Clinics in Columbia in 
2007, followed by a two-year 
nephrology fellowship. During 
his fellowship, he also provided 
part-time hospitalist coverage 
at Lake Regional Hospital in 
Osage Beach. 

Dr. Singh is board certified 
in internal medicine and is a 
member of the American Soci-
ety of Nephrology and the Na-
tional Kidney Foundation. 

“We are pleased to welcome 
Dr. Singh to Lake Regional 
Nephrology,” said Michael E. 
Henze, chief executive officer 
of Lake Regional Health System. 
“His focus on early detection 
and treatment of kidney disease 
is important because of the inci-

dence of diabetes and hyperten-
sion in our community.”

Lake Regional Nephrology 
is located in suite 205 of the 
Medical Office Building next to 
Lake Regional Hospital in Osage 
Beach. Call 573-302-2762 to 
schedule an appointment.

The medical staff at Lake Re-
gional Health System includes 
nearly 90 physicians who care 
for lake-area residents and visi-
tors in the hospital and its seven 
clinics, 14 specialty clinics and 
urgent care clinic. Lake Region-
al Hospital is accredited by The 
Joint Commission and is a past 
recipient of the Missouri Qual-
ity Award. Lake Regional Health 
System also operates rehab 
therapy clinics, retail pharma-
cies and home health services 
throughout the lake area. 

Singh Joins LRHS’ 
Nephrology Clinic

The Lake Area Chamber of Commerce was on hand to welcome new 
member Liggett Construction / Oak Hill Forest with a ribbon cutting. 
Located conveniently on Hwy 54 in between Lake Ozark and Eldon. 
For more information the onsite sales office is open Monday – Friday 
from 9am-5pm and Saturday from 9am – 2pm or call 573.365.9444. 
Pictured along with Chamber Active Volunteer Ambassadors from left 
to right are: (1st Row) Christopher Liggett, President; Crissy Liggett; 
(2nd Row) John Erwin, JR General Contractors; Jes Sallach, Parade of 
Homes Real Estate. (3rd Row) Tony Reahr, Edward Jones Financial Ser-
vices; and Clint Ladouceur, Parade of Homes Real Estate.



by Alison Schneider
Each and every day more 

and more people turn to the in-
ternet to gain information and 
access to what they need. As 
we become more techno-savvy 
as a society, it becomes a little 
tougher to get the almighty 
mouse click on your listing, 
no matter whether it’s infor-
mation, ideas or sales. People 
don’t just take the first thing 
Google or Yahoo sends them – 
they look at all the choices and 
that’s where having the best 
presentation becomes invalu-
able.

Sandy and Mike Wagget 
moved to the Lake in April of 
this year. Sandy’s dad, Larry 
Wardenburg has been a long-
time resident of the area and 
Sandy and Mike thought it was 
a good choice when he retired 
from the Air Force. Sandy had 
long ago given up her position 
as a Senior Engineer at Lock-
heed Martin Aircraft when she 
married a career military man. 
They met when she was in 
Colorado Springs and decided 
to get married in 1998. Unfor-
tunately, with an impending 
transfer and time running out 
till the next military move, she 
found it tough to find the time 
to plan the wedding of her 
dreams. 

In 2001, Sandy decided to 
put her masters in software 
engineering to use. With some 
time on her hands after leaving 
Lockheed Martin and the ex-
perience gained from putting 
together her own wedding, she 
decided to build the ultimate 
bridal website; “wherebrides-
go.com”. From that stemmed a 
whole new career opportunity. 

“Wherebridesgo.com” has 
become the third largest site 
of its kind in the country, with 
prominent mentions in Bride’s 
Magazine, Modern Bride, and 
In-Style Weddings among oth-
ers.

“It’s become a go-to site for 
brides to be,” says Sandy “I’m 
really quite proud of it and am 
so pleased to be able to provide 
an informative learning loca-
tion for people”.

The site is phenomenal. 
Originally it was more of a 
“what you need to do” site with 
free listings from other pro-
viders. She offered lists of lo-
cal vendors, advice and even a 
checklist to help the brides out 
in getting it all together. As she 
gained website savvy, she be-

gan getting requests from big 
names in the bridal industry 
to be included on her site…she 
obliged. Now, it’s not only a top 
three site, but it is also an on-
line retail store where the bride 
can purchase the items they 
need, if they so choose. 

Sandy says the items offered 
for sale on “wherebridesgo.
com” are chosen by her small 
staff. They follow trends and 
requests as well as suggestions 
that readers have provided. 
“We attend bridal shows so we 
know what trends are upcom-
ing and we have reached a 
point where we are able to ne-
gotiate pricing on our own to 
offer through our portal”, she 
says with pride.

The site itself is compre-
hensive, taking brides from 
how to say ‘yes’ to what gifts 
are appropriate for the bridal 
party and the groom. It offers 
suggestions on honeymoons, 
insurance, home decisions – 
things often forgotten until 
in the thick of the problem. In 
short – you don’t really need 
to look anywhere else if you’re 
planning a wedding.

The concept of e-commerce 
is second nature to this mil-
lennium. A 1995 study showed 
that consumer web use fa-
vors affluent, young, and edu-
cated users. It was estimated 
at that time that about 55% of 
US homes had connection to 
the internet. Of those, almost 
all, 95 percent, of households 
with a combined income over 
$100,000 annually had at least 
one computer, and 92 percent 
of this demographic were on-
line. By comparison, house-
holds earning under $40,000 
had a 41 percent online access 
rate, still pretty significant.

The most recent polls sug-
gest that 85% of households 
have at least one computer 
in their home. 99% of Ameri-
cans have access to and use a 
computer every day, and that 
includes school age children. 
Face it. We are living in a cyber-
world. News and information 
are readily available and the 
majority of computer users 
shop online regularly.

Sandy says that the “graphi-
cal presentation of a search en-
gine optimization” is key to get-
ting that market niche. While 
she started out with a solid 
background in graphic design 
and computer technology, she 
really got into web design as a 

sideline. Friends were contact-
ing her and asking for her help 
and expertise and soon it be-
came a business perfect for her 
and her new life as an armed 
forces spouse. It didn’t’ matter 
where she was physically locat-
ed, she could still produce the 
work and maintain it. Perfect.

Right now, she and her hus-
band have over 500 active cli-
ents on their roster. Their fees 
vary, but basically run around 
$165 for a one page design and 
set up fee. They will maintain 

the sites if requested for a fee 
of around $30 per month, de-
pending on how much upkeep 
is required. On her own site, 
wherebridesgo.com, local ven-
dors are listed free of charge, 
but can expand their exposure 
on the site for a fee. She even 
has other web designers using 
her services for their projects.

The Waggets design com-
pany, MSW Interactive Designs 
has been selected as a finalist 
in the International “The Ste-
vie Awards” for women in busi-

ness. They have also received 
awards as 2004 Best Technolo-
gy Innovator and Fastest Grow-
ing Company Awards. 2005 
honored them with the Best 
Entrepreneur Award and the 
Best Online Advertising Cam-
paign Award from the Better 
Business Bureau. In 2008, MSW 
received the Best Entrepreneur 
Award again in 2008 and plan 
to continue to strive for excel-
lence as they continue to grow.

Sandy attributes her success 
to some basic premises of sales, 
notably the “5 second rule.” 
This means you have to grab 

continues on page 22
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573-302-1616
Landmark Center 3535 Hwy. 54, Suite 401

www.millsinsurance.com

Auto, Home, Business, Life, & Health 

“Wherebridesgo’ brings brides and revenue
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of Service
at the Lake!

New Location
3545 Highway 54

Osage Beach

573-348-3888

Lake Road 
54-56 to 
Dude Ranch 
Rd. 19MM 
Past Grand 
Glaize Bridge - Osage Beach, MO

573-348-4700

Come and Browse Inside Our 
Spacious Indoor Showroom!

continued from page 21
the browser’s attention within 
5 seconds of their visit other-
wise they leave and don’t look 
back. “A successful site needs 
to be visually compelling and 
professional at a glance,” says 
Sandy “otherwise they move 
on to another site and you lose 
potential business”. 

Can you set up a site your-
self? “Of course” says Sandy, 
“In some cases it’s actually bet-
ter to do it yourself, for clubs 
and small organizations, for 
example you can actually pres-
ent yourself nicely and be able 
to keep up with the informa-
tion updates.” 

For businesses, it’s a differ-
ent story. 

Sandy maintains that hiring 
a web design company instead 
doing it yourself saves time and 
frustration for one thing. Busi-
ness owners shouldn’t forget 
that time is money – especially 
when presenting yourself to a 
technologically savvy market. 

“Consulting with a profes-

sional can save you time and 
money”, says Waggett. “Often I 
get clients calling to ask about 
the latest buzz phrase in web 
design” “

After counseling with them 
we may determine that they 
don’t need that flash, or there is 
a better approach altogether”. 
“As a professional designer, I’m 
successful when I can help a 
client meet their goals through 
their website…it’s not my ob-
jective to sell them on some-
thing that has nothing to do 
with their ultimate goal.

MWS Interactive Designs 
specializes in custom website 
design, website hosting, and 
search engine optimization for 
all types of businesses and or-
ganizations. Their rates are af-
fordable and vary on the intri-
cacy of the design and upkeep, 
but they welcome new chal-
lenges. You can contact them 
online at www.PutTheWebto-
Work.com or by calling 573-
552-8403.

Wherebridesgo

Sandy and Mike Waggett
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More than 
meets the eye
Did you know?
• First offi ce opened in Wisconsin in 1948.
• Serving the entire Lake area since 1993.
• 3100 offi ces Worldwide.
• Located in 72 Countries
• We work with a variety of Businesses 

in the Lake area.
• We operate over 350 On-Site

Management Programs. 
• ISO certifi ed. 
• Local Manpower offi ce has placed 

CFO’s, VP’s, Administrative Assistants, 
Managers and Accounting staff, as well 
as temporary/seasonal and long-term  
employees, not only in factories but 
other companies as well.

Patricia “Pat” Thurston, Branch Manager
Manpower, Inc
Camdenton Offi ce 573-346-6057
Lebanon Offi ce 417-532-1212

Get to know us better, we are your total 
staffi ng solution. We would value the 
opportunity to discuss how we can help you 
solve your employee issues. 

Thirty lake-area students 
experienced the excitement 
of health care careers first-
hand during Lake Regional 
Health System’s annual Ca-
reer Camp, held July 9-10 at 
Lake Regional Hospital in 
Osage Beach, Mo. 

The students, ages 10 to 14, 
learned about nursing skills, 
rehab therapies, diagnostic 
imaging, laboratory, surgery 
and respiratory therapy. They 
also learned about topics 
such as patient confidentiali-
ty, infection control, CPR, first 
aid, professional schools in 
Missouri and scholarship op-
portunities available through 
Lake Regional Health System. 

Students received informa-
tional and study materials in 
advance and were quizzed on 
their knowledge at the con-
clusion of the camp. They 
also were evaluated on their 
aptitude for a career in health 
care to help them determine 
their options.

“Knowing what you don’t 
want to be is just as impor-
tant as knowing which job 
you want,” said Billye Ben-

nett, R.N., camp director. 
“The camp shows students 
a variety of health care ca-
reer options that they other-
wise might not have known 
about.”

A panel that included a 
dietitian, social worker, ex-
ercise physiologist, pharma-
cists and others discussed 
their roles at Lake Regional, 
as well as educational and 
training requirements for 
their positions. 

A student provided the 
following evaluation of the 
experience: “Career Camp 
helped me make a [career] 
decision by giving me more 
choices and showing me what 
I could do.”

Students were awarded 
certificates at the conclusion 
of the two-day program.

Lake Regional Health Sys-
tem provides comprehensive 
health care services to the 
residents and visitors of the 
lake region. The hospital is 
accredited by The Joint Com-
mission and is a past recipi-
ent of the Missouri Quality 
Award. Lake Regional Health 

System also operates primary 
care, urgent care, specialty 

and rehab therapy clinics, 
retail pharmacies and home 

health services throughout 
the lake area.

Thirty area students, ages 10 to 14, participated in Lake Regional Health System’s annual Career Camp, 
held July 9-10 at Lake Regional Hospital. Activities included department orientations and training in areas 
such as CPR, basic first aid techniques, medical abbreviations and terminology and infection control. Par-
ticipants also learned about scholarship opportunities and high school courses necessary to prepare for 
health care careers.  

Area Students Participate in Lake Regional’s Annual Career Camp
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Tips on Paying
for College

If you have a college-bound senior 
in your house, you know that the end of 
this school year means the beginning of 
a new adventure. However, while col-
lege can be exciting, it’s also expensive. 
If you haven’t saved as much as you 
would have liked, don’t despair – even 
at this late date, you can take some 
steps to help pay those college bills. 

Here are a few ideas to consider: 
• Don’t panic – You don’t have 

to pay the full year’s tuition, room and 
board up front – you will likely be billed 
in installments that may correspond to 
the school’s quarter or semester sys-
tem. This payment system gives you 
some time to fi nd additional funding 
sources. For example, if you have a 
bond coming due in the middle of the 
college calendar, you can use the pro-
ceeds to help pay for school. 

• Liquidate assets in timely 
manner – If you’ve earmarked certain 
investments for college, don’t liquidate 
them until it’s time to write a check. The 
longer you can keep your investments 
growing, the better off you’ll be. 

• Look at Roth IRA – If you have 
a Roth IRA, you can withdraw contribu-
tions, tax- and penalty-free, to help pay 
for your child’s education. (However, 
some rules do apply to penalty-free 
withdrawals, so talk to your tax ad-
viser before making this move. Also, if 
you withdraw earnings, you may have 
to pay taxes on them unless you meet 
certain conditions.) 

If You Have More Time 
If you still have a few years before 

your children head off to school, you 
may want to take advantage of some of 
the more popular college-savings plans. 

Here are two to consider: 
• Section 529 plans – When 

you set up a Section 529 savings plan, 
you put money in specifi c investments, 
which are managed by the plan admin-
istrator. If you participate in your own 
state’s Section 529 plan, you may be 
able to deduct your contributions from 
your state income taxes. Your plan con-
tribution limits are high, and your with-
drawals are free from federal income 
taxes, as long as the money is used for 

qualifi ed college or graduate school ex-
penses. Withdrawals for expenses other 
than qualifi ed education expenditures 
may be subject to federal, state and 
penalty taxes. 

Keep in mind that Section 529 tax 
benefi ts are effective through 2010, 
unless extended by Congress. Also, a 
Section 529 plan could reduce your 
child’s or grandchild’s ability to qualify 
for fi nancial aid. Because tax issues for 
529 plans can be complicated, please 
consult your tax adviser. 

• Coverdell Education Savings 
Account – Depending on your income 
level, you can contribute up to $2,000 
annually to a Coverdell Education Sav-
ings Account. Your Coverdell earnings 
and withdrawals will be tax-free, pro-
vided you use the money for qualifi ed 
education expenses. (Any other with-
drawals from a Coverdell account may 
be subject to a 10 percent penalty.) You 
can fund your Coverdell account with 
virtually any investment you choose 
– stocks, bonds, certifi cates of de-
posit, etc. And you can contribute to a 
Coverdell account in the same year that 
you put money into a Section 529 plan. 

Consider All Options 
Putting together a good college-

funding plan – either at the last minute 
or years in advance – can test your re-
sources and ingenuity. But by diligently 
exploring all your options, it’s a test you 
should be able to pass.

Your Finances

Tony Reahr
Edward Jones Financial Advisor
573-964-5712

573-348-1440
• Copiers • Printers • Supplies

• Furniture • Service
Quality Office Solutions Since 1982

By Michael Gillespie
The largest motorcycle event 

in Missouri is coming again 
to the lake region. As many as 
5,000 bikers will be descending 
on the area for the third annual 
Bikefest, September 17-20. This 
is a major motorcycle rally that 
promises to bring a lot of busi-
ness to area shops, restaurants, 
and lodging facilities.

Bikefest is the brainchild of 
Steve Kleinhans, of Full Throt-
tle Midwest Magazine, and his 
brothers Blake and Jim. “It came 
about through the magazine,” 
says Steve. “We wanted to have 
an event for all biking enthusi-
asts — not just Harley riders, but 
BMW rides, Honda riders, Yama-
ha riders — anybody who likes 
to get on two wheels and likes 
to ride. We thought it would be 
a great event for the Lake of the 
Ozarks because it’s Missouri’s 
playground.”

The four days of Bikefest will 
include scenic rides, a passport 
run, vendor villages, entertain-
ment, a March of Dimes ride, 
and a lot of camaraderie be-
tween folks who like the rush of 
open road biking.

The scenic rides are a popu-
lar feature of the event, espe-
cially for those who have come 
a long way to get here and want 
to get a feeling for the Ozarks. 
To give them a full day of all the 
best scenery around — hori-
zon to horizon hills and woods, 
streams and springs, bluffs and 
valleys, and our beautiful lake — 
the organizers of Bikefest have 
mapped out three circuitous 
routes, all beginning and ending 
at Linn Creek.

The first is an 80-mile run 
that might be called the Big Lake 
Loop. It takes the bikers through 
Osage Beach and Lake Ozark, 
then onto Y and W roads with 
their many hills and curves to 
Versailles, then south on High-
way 5 with its several views of 
the lake and its two bridges to 
Camdenton, then back up to 
Linn Creek.

Next is a 139-mile trek to the 
south and east. From Linn Creek 
the bikers will run up Highway 
54 to Highway 42 and travel past 
the state park to Brumley and 
Iberia. The route then zigzags 
east and south on Highways 17, 

133, and 128 to Z Road at Devil’s 
Elbow, near Fort Leonard Wood. 
Then, after a few miles on a 
remnant section of the original 
Route 66, the journey continues 
briefly up I-44 to the D Road 
exit. After that it takes some very 
interesting turns through the 
towns of Dixon, Crocker, Rich-
land, Wet Glaize, and Montreal 
before coming to Camdenton 
and Linn Creek.

A third route of some 84 miles 
— a little less challenging, but 
just as scenic — will take the bik-
ers south to near Lebanon, then 
west on Highway 64 to Bennett 
Springs, then north on Highways 
73 and 54 through Macks Creek 
and over the Niangua Arm of the 
lake, then south on D Road to 
the castle ruins at Ha Ha Tonka.

These three rides are set up 
as suggested routes for Bikefest 
participants. They may travel 
them at their leisure, any day of 
the event. They are strictly op-
tional with no check-ins or reg-
istration. For those who have 
come a long way and really 
want a taste of the Ozarks, they 
are highly recommended. (Even 
non-bikers will find the routes 
worth the time.)

The popular passport run 
begins at 2 p.m. on Thursday, 
the 17th, and continues until 1 
p.m. on Sunday. The passport 
run consists of visiting 23 area 
biker-friendly establishments. 
Participants purchase a passport 
collectible booklet, which looks 
a lot like a real passport. At their 
own pace, and in no particular 
order, the participants visit each 
of the establishments and have 
their booklet validated. Some of 
the stops are retail outlets that fit 
in fine with the daytime scene, 
while others are entertainment 
establishments that make for 
great night spots.

The passport run is not a race; 
there are four days to cover the 
stops and the participating es-
tablishments want the bikers to 
take their time and enjoy their 
stay at each one. After visiting 
all 23 stops, the bikers will pres-
ent the proof page of the pass-
port to event officials at the Full 
Throttle passport tent at Toad 
Cove, where it will entered into a 
drawing. This year’s grand price 
is a Dyna Street Bob motorcycle 

donated by Jack Fleming at the 
Lake of the Ozarks Harley-Da-
vidson. There will also be ten 
runner-up prizes.

Vendor villages will be set up 
at Toad Cove and at Lake of the 
Ozarks Harley-Davidson begin-
ning Thursday afternoon. The 
villages will feature high end mo-
torcycle affiliated vendors. There 
is no charge to visit the two sites, 
which will be open throughout 
the weekend event.

The March of Dimes Bikers 
for Babies ride will take place 
on Saturday, September 19. It’s 
a 110-mile charity ride from the 
lake to Mid America Harley-Da-
vidson in Columbia. Donations 
are $25 per rider and $15 per 
passenger. Registration will be 
at the Horny Toad overflow park-
ing lot on Bittersweet Road from 
9:30 to 11 a.m. The ride begins at 
11. There will be food, awards, 
and entertainment, and a group 
ride back to the lake topped off 
by a concert at Toad Cove featur-
ing the group Head East.

Live entertainment during 
the event will include two nights 
of free concerts at the Toad Cove 
entertainment complex. The 
featured bands include the six-
piece group The Edge of Forever, 
with their Lynyrd Skynyrd trib-
ute. They will be followed by the 
group Eliminator, who perform 
ZZ Top tunes, and the group 
Head East, who have the distinc-
tion of recording the all-time 
biggest selling album in St. Louis 
history.

Steve Kleinhans says that 
Bikefest 2009 will also feature 
bike builders, celebrities, cage 
fighting, great food, and good 
people. With so many bikers and 
so much to do, Kleinhans is sure 
that everyone is going to have a 
good time. During the past two 
Bikefests, he’s been amazed at all 
the folks who come from distant 
states and “get on the highway 
and take that long ride to make 
it here — over 20 different states 
last year. It’s incredible!”

Crybaby Riverfront Camp-
ground, located on D Road east 
of Bagnell Dam, will be offering 
“biker-style primitive camping” 
during the event.

Details of Bikefest 2009 are 
online at www.lakeoftheozarks-
bikerally.com. 

Bikefest 2009
Roaring Into Town
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Gary Prewitt is well known 
in the Lake of the Ozarks - well, 
at least his name is well known. 
Gary is the story of “home-
town boy does good”, or at least 
“hometown boy makes mon-
ey”. That might be the more 
popular assumption.

For the past 10 years or so, 
Prewitt’s enterprises have 
found their way to the forefront 
of conversation all over town. 
He brought to the area the con-
cept of the TIF (Tax Increment 
Financing) which would for-
ever change both the skyline of 
Osage Beach and the manner 
in which financing large con-
struction projects is done. 

The Prewitt’s Point TIF, 
while controversy-ridden al-
most from conception has been 
a perfect example of what the 
financing opportunity should 
do. It took an otherwise unde-
veloped and underutilized area 
and turned it into an income 
producing, job providing im-
petus of commerce for Osage 
Beach and the Lake area in 
general. Good Job, Mr. Prewitt.

In the course of the great 
job that Prewitt’s Point was 
doing, however a few other in-
vestment opportunities came 
to be that caused an eyebrow 
or two to raise with regard to 
Prewitt and his business deal-
ings. There was initially a bit of 
controversy with School of the 
Osage with regard to what or 
was not agreed on – but that has 
been settled. A couple of busi-
nesses that Prewitt acquired 
partnership in had some heat-
ed and well rumored “custody” 
battles – but those have been 
settled as well. 

Currently he finds himself 
the successful contractor and 
lessor of the Prewitt’s Point 
center in Osage Beach; the 
contractor and “imagineer” of 
the Eagle’s Point development 
scheduled to be built across 
from Denney’s restaurant in 
Lake Ozark, and is listed as an 
owner of Backwater Jack’s and 
Shady Gator’s restaurants on 
the water. Recently, he added 
a new controversy to the pack 
with the construction of Lazy 

Gator’s, a lakeside pool and 
relaxation point adjacent to 
Shady Gator’s on Horseshoe 
Bend.

While seemingly always 
controversial, he’s always mov-
ing ahead. Maybe that’s the 
problem. With Union Electric, 
he acquired extra docks for 
Shady Gators’ before acquiring 
the permits. But that’s settled 
now. Also with Shady Gator’s 
there were a few problems with 
waste disposal – but that’s been 
handled now as well. Parking 
at the HH location isn’t as big 
a problem as it once was, but is 
still a bit of a tangle on a busy 
weekend. And it appears, this 
is a problem that just won’t go 
away.

As reported in last month’s 
Journal, the Camden County 
P&Z has filed a cease and de-
sist order on the pool property 
Prewitt opened a month or so 
ago. Their unofficial comment 
was that until a “viable” solu-
tion to the traffic and parking 
issues in the area of 7 mile cove 
has been addressed, they are 

not inclined to rezone the area 
as commercial. The point, that 
is. See, it used to be a home. The 
owners of the home sold the 
property to Prewitt. He cleared 
the land a few years ago and 
this summer decided to beau-
tify the 1000 feet of shoreline 
with an opulent pool setting 
with cabanas, swim up bar, 
lounges, roped off beach area 
and other enticements for visi-
tors looking for a quiet after-
noon in the water.

He has acquired his alcohol 
license for the property as well 
as a catering permit from the 
state, but Camden County re-
fuses to consider rezoning the 
residential plat to commercial. 
It was a home when the zon-
ing commission ran through 
the area years ago and as such, 
was zoned residential. While 
the general ‘wink and nod’ un-
derstanding of the zoning was 
that it was a simple request as 
things came up - they are un-
willing to change their minds 
at this time.

Odd, since almost the en-
tirety of the 7 mile cove is clear-
ly commercial and much of 

that development has occurred 
through rezoning by the coun-
ty, until now.

Prewitt has filed suits 
against Camden County re-
garding their hesitation for 
rezoning and they in return 
have filed suits and cease and 
desist orders against the prop-
erty in question. Several years 
ago, Prewitt petitioned Sun-
rise Beach (across the chan-
nel) to annex him and rezone 
the point as commercial. The 
two counties agreed that this 
would not be a good idea, after 
discussing it.

On July 8 of this year, Pre-
witt’s attorneys dropped the 
three pending lawsuits against 
Camden County. The plan? A 
new suit is being filed in Fed-
eral Court regarding the issue. 
It’s always an interesting day in 
the land of Gary Prewitt.

In the meantime – Lazy Ga-
tor invites people to enjoy the 
poolside relaxing atmosphere 
while patronizing the adjacent 
Shady Gator and Prewitt is op-
erating within the state issued 
permits to a tee.

continues on page 32

Prewitt’s Enterprises bring growth to the Lake
Commentary on the businesses and developments



Lake of the Ozarks Business JournalAugust, 2009Page 26

Lake of the
Ozarks Business Journal
Thursday Night Social

4 - 7 p.m. weekly at

Join us every Thursday at Michael’s 939 Martini Bar and Steak-
house for the Lake of the Ozarks Business Journal Social-- it’s 
good for business! You’ll have a chance to mingle with other 

interested folks from around the Lake area! Talk with one of our 
staff writers to give us feedback on what you’d like to see in the 

monthly profi les we provide on area businesses.

For more
information 

call us at:
573-348-1958

REGISTER
TO WIN!

One of
four gift

certifi cates to
Michael’s 939, 

and more!

SPONSORED IN PART BY:
August 6th - Strait-Line Construction

August 13th - MSW Interactive Designs / Wherebridesgo.com
August 20th - Surdyke Yamaha

August 27th - ServPro

www.TodaysBestHits.com

THE MUSIC 
YOU WANT

24 HOURS A DAY!

ON AIR
ON LINE
ON SITE

The Lake Area Chamber of 
Commerce recently presented 
a check to the Eldon Firefight-
ers Association for their assis-
tance during the recent Magic 
Dragon Street Meet Nationals.  
The Eldon Firefighters Associa-
tion provided a crew for  traf-
fic control during the entire 
three-day event.   According 
to the Eldon Firefighters As-
sociation the  donation will 
be added to other fundrais-
ing funds for the purchase of a 
new fire truck.  Pictured at the 
recent check presentation are 
David Woodward, Eldon Fire-

fighters Association member; 
Randy Scott, Eldon Firefight-
ers Association Vice-President; 
Trapper Meadors, Eldon Fire-
fighters Association President; 
Marsha Scott, Eldon Firefight-
ers Association Secretary/
Treasurer, Alan Sullivan, Street 
Meet Chair/AmerenUE ; Trish 
Creach, Chamber Executive 
Director and Jerry  Hawken, 
Street Meet Staffing Coordina-
tor/American Towing.

  If you are interested in do-
nating to the fire truck fund-
raiser contact Trapper Meadors 
at 573-216-0175.

Street Meet Nationals 
Contributes To Local 
Fire Department

Free public dock space is 
now available in the only town 
actually located on the water at 
the Lake of the Ozarks.

The Gravois Mills board of 
trustees has recently made 
three boat slips available to 
members of the public who 
wish to eat, shop, bank, mail 
letters or do other business 
in the community’s small 
downtown area, which is 
located at the ten-mile marker 
of the Gravois Arm.

“We are pleased to be able 
to offer free parking to boaters 

and hope the lake community 
takes advantage of this dock 
space,” says Village Board 
President Brad Vold. 

The public slips are located 
in the small bay just past the 
Conservation Department’s 
public access boat launch near 
the Hwy. 5 bridge. Specifically, 
they are in the bay directly 
facing the Raymond’s Boats 
and Motor Service Center. 

From the slips, it is only a 
few steps along a gravel path 
to Hwy. 5 and the Gravois Mills 
business district.

Gravois Mills offers free 
boat docking to visitors

An annual subscription to the Lake of the Ozarks Business Journal
insures your friends and family are always up to date on what’s hap-

pening at the Lake-- and it’s always the right size! Give us a call today!

BUSINESS OFFICES: 573-348-1958
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The Camdenton Area Chamber of Commerce recently held a ribbon 
cutting for Absolute Posture, 980 East US Hwy 54, Camdenton.  
Pictured in the ribbon cutting are Chris and Dr. Christi Hancock, 
owners; Sabrina White, Office Manager;  Larry Cox, Insurance & Billing 
Manager; Harold Townsend, Foot Relexologist; Jessica Chandler, 
Massage Therapist; Amber DeBert, File Clerk; Barbara Broderick, 
Nutritional Counselor;  Kelly Martin, Biofeedback;  Charli Allee and 
Amy  Hadfield, First National Bank Representatives, Bruce Mitchell, 
Camdenton Area Chamber, Executive Director; Regan Hubbard, Little 
Miss Dogwood; Bailee Slack, Miss Dogwood and Brandon McNerney, 
Little Mr. Dogwood.

The Lake Area Chamber of Commerce was excited to welcome Mike 
Fink’s Marina to the Chamber with a ribbon cutting ceremony. Call 
573.365.6557 or visit www.mikefinksmarina.net for more information 
or to make reservations. Pictured along with Chamber Active 
Volunteer Ambassadors from left to right are:  Allyssa Digman, 
Alexandria Norman, Mark Dickey, Kyle Larsen & Arrow the Dock Dog.

The Lake Area Chamber of Commerce welcomed new member Boat 
Scrubbers with a ribbon cutting ceremony. For more information or 
for a FREE quote call 314.853.7633. Pictured along with Chamber Ac-
tive Volunteer Ambassadors, from left to right are:  Roy & Monica 
Lockwood.



By Michael Gillespie
What has quickly become 

the lake’s premier event will be 
churning up the water again 
this fall. The Lake of the Ozarks 
Offshore Super Series National 
Championship boat race is com-
ing on the weekend of Septem-
ber 25-27. The event will feature 
some thirty-five world-class pro-
fessional racing teams and will 
attract thousands of race fans to 
the area.

This is the third year that the 
Offshore Super Series Power-
boat Racing Association (OSS) 
has held their national champi-
onship at the lake, and they are 
once again expecting a big turn-
out and a lot of excitement.

The big event, which in the 
past has drawn as many as 50,000 
spectators, is the result of efforts 
by Merlyn Vandervort, owner of 
the Resort & Yacht Club at Toad 
Cove, and associates. It all started 
three years ago, as Vandervort 
explains —  

 “A good friend of mine, Dave 
Scott, a six-time world cham-
pion offshore powerboat racer, 
has a place here at the lake and 
he used to own the Budweiser 
race team. He and I kept talking 

about trying to get a race down 
here and he hooked me up with 
the people at the Offshore Super 
Series. We negotiated for several 
months. They were interested 
in a place for a national cham-
pionship race, and they were 
interested in a Midwestern lake. 
They came out here and checked 
out the site — our resort and our 
hotel and the lake and what the 
course would be. 

 “We got together with the Wa-
ter Patrol and the Coast Guard 
to find out if we could pull it off. 
We were able to get that accom-
plished and the first year’s race 
was a huge success, then last year 
was even bigger because we had 
just finished our resort and hotel. 
That was a huge advantage for 
the race venue.”

Ron Polli, president of OSS, 
which is based in New Jersey, 
says that the official name of the 
event has changed in order to re-
flect a broader sponsoring base. 
“We don’t pick [a site], they pick 
us,” explains Polli. “People have 
to bring our series to town; it’s 
an entertainment. In the past 
two years Merlyn has been the 
guy who has raised the money 
from sponsors, and of course he’s 

been a sponsor himself. This year 
they’re extending it out to the 
rest of the lake, so it’s not just the 
Horny Toad National Champion-
ship, it’s the Lake of the Ozarks 
National Championship.”

Vandervort says that lining up 
more sponsors has been neces-
sary due to the expense of host-
ing the event: “I got together with 
a couple of business friends here 
at the lake. Dave Leathers, who 
owns Showcase Publishing, was 
very instrumental in helping. He 
stepped up as a sponsor and put 
up $25,000 to help. I put up the 
bulk of the money; the race itself 
is over a half-million dollar out-
lay, but through sponsorships we 
were able to pull it off.”

But to Vandervort and lake 
area businesses as a whole, the 
effort definitely pays off. “It’s 
probably the most important 
event in the lake area,” he says. 
“The Missouri Department of 
Tourism calculated that each of 
the previous two events gener-
ated more than $4 million to 
the local economy. What it really 
does is extends the economy at 
the lake by an additional month. 
Traditionally, the lake season 
is June, July, and August. By us 

hosting this race the last week in 
September, our Septembers are 
as big as our Augusts. That really 
helps businesses here.”

And what of the race itself? 
For those who haven’t seen it, it’s 
quite a spectacle. The race course 
is a dogleg circuit that will extend 
between the 6 and 8 mile mark-
ers — roughly from the mouth 
of the Gravois Arm to the Twin 
Islands. Allowing for turn radius, 
the actual length of a lap is close 
to six miles, and these are multi-
lap races. 

The outer perimeter of the 
course will take up about eighty 
percent of the channel width 
and will be marked with buoys. 
Boaters will be permitted to 
anchor outside the perimeter 
line in order to watch the race. 
A shore to shore no wake zone 
will be established from near the 
mouth of Lick Branch Cove then 
around Horseshoe Bend to the 9 
mile marker on the main chan-
nel, and up to Tony’s Point on the 
Gravois.

The no wake zone is not for 
the benefit of the pleasure craft, 
but rather for the safety of the 
racers. “Boats that run at 150 
mph barely touch the water,” 

says Polli. “We want to make sure 
that they are not in danger from 
wakes imposed by the pleasure 
boats. We have about thirty vol-
unteer boats on the race course 
making sure everything is kept 
orderly and making sure the 
spectators are kept off the race 
course.”

Though spectator boats may 
anchor along much of the pe-
rimeter, no anchor zones will be 
maintained outside the perim-
eter at the far turns in case a rac-
ing boat spins out of control.

Vandervort says that besides 
the thousands of spectator boats 
lining the course many will be 
watching from shore. “Our re-
sort, and the Horny Toad, is a 
great spectator area,” he sug-
gests. “And then there are some 
condominium projects and indi-
vidual homes where they can see 
the race. They’ll have their family 
and friends over and have a big 
race party.”

Ashton Leslie, marketing 
manager at the Horny Toad, says 
that the facility will have general 
admission stands for spectators. 
“It’s absolutely free this year,” she 
says. “Or, they can watch it from 

continues on page 30
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Team Gibson RE/MAX At The Lake • Laurie • www.TeamGibson.com
573-374-3214 • 1-800-748-8499

At The Lake
147 S. Main

Laurie
MO 65038

Honesty,
Integrity and 
Our Very Best 
Effort For You!

Nice commercial building located right in the 
heart of Gravois Mills. Formerly an established 
video store. Good traffi c area year around. 
There are plenty of opportunities for any kind 
of business of your choice. Selling real estate 
only. $64,500 MLS#3060759

151 ft. of gentle Hwy 5 frontage & Approx. 
1.70 acres. Gentle through out this property, 
2,880 sq.ft. show room bldg., 3BR, 2BA owners 
home,Warehouse and/or storage bldg. is on the 
back of the property. Property is cleared and 
graded.  $299,500 MLS#3059223

Excellent commercial tract with nice 4219 sq. ft. 
buildings.  Lower level living quarter, approved 
sewer on property very gentle 2.8 acres for ex-
pansion and lots of Hwy 5 frontage. $89,900 
MLS#3044699

Historical property w/ endless potential. 420ft. 
hwy frontage & 1.6 acres. Formerly used as 
bait & convince store with living quarter on 
lower level.  No fi lling required for expansion. 
$189,000  MLS#3056761

4BR,5BA, 4,000sq. ft. luxury lake home. All 
entry living, Gourmet Kitchen, master suite 
& bath, 3 car garage, 2 Well encap. concrete 
dock w/16x44+ slip on level LF, great parking. 
$849,900. MLS#3062190

Property w/a dynamic view overlooking lake at 
the Hurricane Deck bridge. Total updated in 07, 
new well, zoned heat & air, low UE glass, main-
tenance exterior, good parking, hwy 5 frontage & 
5-56 frontage, could be used as residential.
$179,900 MLS#3061261

FANTASTIC LIKE NEW HIGHLY VISIBLE 4,200 sq. ft. 
Commercial building. Sitting directly on Highway 5. 
This quality built structure is set up with two 2100 
Sq. Ft. sides. Both sides currently leased out. Both 
sides feature separate kitchens and baths. Plenty 
of parking. Low utilities costs. Building is very well 
insulated. $350,000 MLS#3055413

3BR, 2BA 2,720 sq. ft. LF Ponderosa, 239ft. of 
gentle LF, large cove w/year round deepwa-
ter, million dollar view, blacktop to the door, 
awesome Osage 10 MM location. $399,000 
MLS#3057477

A Bargain! Prime Location! Great Investment! Commercial Opportunity!

Porter Mill Bend! Commercial Property Hwy 5 Frontage! Motivated Seller!

Powerboating’s National Championship coming in September
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The Lake West Chamber of Commerce was pleased to welcome Arctic 
Glacier Premium Ice into their membership with a ribbon cutting.   For 
more information on services and products available call 800.334.1834.  
Arctic Glacier Representatives (from left): Pat Ard; Scott Severson; Sales 
Manager Deina Merschbrock; Lake Ozark Fire District Chief Mark Amsing-
er; Austin Moeller and Derek Pendleton

 The echocardiography labo-
ratory at Lake Heart and Vascular 
Clinic, located in suite 213 of the 
Medical Office Building next to 
Lake Regional Hospital in Osage 
Beach, Mo., recently was granted 
adult transthoracic accreditation 
by the Intersocietal Commission 
for the Accreditation of Echocar-
diography Laboratories. The lab 
is one of the first in the United 
States and Canada to receive this 
recognition for its commitment 
to provide high quality patient 
care and quality diagnostic test-
ing.

Echocardiography is a com-
plex imaging technique that re-
lies on the experience and train-
ing of both the physician and the 
sonographer. Their interpretive 
and technical abilities deter-
mine the diagnostic accuracy of 
an echocardiographic examina-
tion. The ICAEL accreditation 
program evaluates the quality of 
these and other critical elements 

of an echocardiography lab.
“Cardiac structure and flow 

information provided by echo-
cardiographic testing is useful in 
the detection and management 
of many types of heart disease,” 
said Lake Regional Cardiologist 
Zubair Khan, M.D., FACC. “This 
noninvasive test has become one 
of the standard diagnostic tools 
in cardiology. We are pleased the 
ICAEL has recognized our per-
formance in this area.”

To schedule an appointment 
at Lake Heart and Vascular Clin-
ic, call 573-302-4406.

The ICAEL is a non-profit or-
ganization that recognizes the 
provision of quality echocardio-
graphic diagnostic evaluations 
through voluntary accreditation. 
It was established with the sup-
port of the American Society of 
Echocardiography, the Ameri-
can College of Cardiology and 
the Society of Pediatric Echocar-
diography.

Lake Heart and Vascular 
Clinic Receives Accreditation

Lake Regional Clinic – Iberia 
will offer sports physicals for 
area high school students from 
1 to 4 p.m. Wednesday, Aug. 
5. The clinic is located at 2333 
Highway 17, near the intersec-
tion of Highway 17 and High-
way 42.

The physicals will be per-
formed by Clemens Haggerty, 
D.O., and will cost $35 for es-
tablished patients and $42 for 
new patients. Walk-ins and ap-
pointments will be accepted.

For more information, call 
573-793-6900 or visit www.lak-
eregional.com.

Lake Regional Health Sys-
tem currently operates pri-
mary care clinics in Camden-
ton, Eldon, Iberia, Lake Ozark, 
Laurie, Macks Creek and Osage 
Beach. The system also op-
erates specialty and rehab 
therapy clinics, retail pharma-
cies and home health services 
throughout the lake area.

Lake Regional Clinic – Iberia 
Holds Sports Physical Clinic
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If you are interested in a career with Farmers,
please call Ted LePage at 573-302-0001 or
stop by our Training Center at 3736 Highway
54 in Osage Beach, MO.

continued from page 28
a VIP balcony on the sixth floor 
of the Resort & Yacht Club if they 
choose to step up and be a spon-
sor.”

There will be practice ses-
sions on Saturday, the 26th, and 
three races on Sunday. The boats 
will be competing for a total of 
$50,000 in prize money and the 

national championship of their 
respective classes. They come 
from all over the United States, 
plus one team from Norway and 
another from Trinidad. 

There will be approximate ten 
classes of racing boats, which 
means that more than one class 
will be racing in each heat. This 
year the OSS rules have been 

changed so that all boats in a 
given class will have their nose 
painted a certain color. That way 
spectators can tell exactly which 
boats are competing head-to-
head with others of their class. 

The boats have closed cock-
pits and a two-person crew. “The 
one guy steers,” explains Polli, 
“and the other guy does every-

thing else — monitors all the 
gauges for the engines and makes 
sure they run properly; throttles 
the boat, trims the boat. They 
also have the ability to move fuel 
in the boats to change the weight 
balance during the race.”

 “On the average, the boats 
are forty to fifty feet long,” says 
Vandervort. “Most of them are 
well over 1,000 horsepower per 
motor and they are running two 
or three motors. 

 “It’s like NASCAR on the wa-
ter. Really, the only reason pow-
erboat racing hasn’t grown as 
quickly as NASCAR is because 
you can’t corral it into an arena. 
You can’t get a ticket price on it 
very easily and you have to have 
a large open body of water and 
an infrastructure to support it. 
But as far as watching it, it’s far 
more exciting. You’ve got boats 
out there on a huge body of wa-
ter going at speeds close to 200 
miles an hour. Imagine NASCAR 
with a road bump every half mile 
— that’s powerboat racing. 

 “We have two medical heli-
copters flying around. They have 
both got trained professionals on 
them that are also professional 

scuba divers. In the event there 
is a wreck, a helicopter immedi-
ately goes to the site of the boat 
and the divers are in there to pull 
the people out of the water and 
do whatever they need to do.”

As always with an event of 
this magnitude, cooperation be-
tween the sponsors and govern-
ment agencies is imperative. “It 
certainly starts with the Missouri 
Water Patrol,” says Vandervort. 
“We have to get approval from 
them. And then the Coast Guard. 
The local fire departments are a 
very big help — we couldn’t do it 
without them because they actu-
ally have to help control safety on 
the water, as well as Water Patrol. 
Plus we bring in professional life 
care safety personnel.”

There’s a lot of work involved, 
and a lot of money to be paid out. 
Yet Merlyn Vandervort knows it’s 
worth all the time and effort to 
pull the event off. “It’s a sight to 
see,” he says. 

Local spectators will be able 
to listen to live coverage of the 
event on KQUL radio, FM 102.7, 
or watch it on Charter Cable 
channel 9 on Sunday.

Powerboating’s National Championship coming in September
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In other parts of Prewitt’s 

world he currently has a suit 
filed against the City of Lake 
Ozark based on an alleged 
violation of the Sunshine Law. 
The claim is that the city – no-
tably past City Administrator 
Charles Clark – gave preferen-
tial treatment to the Briscoe 
and Stanton TIF projects over 
the Prewitt Eagle’s Point TIFF. 
The violation allegedly forced 
a $40,000 traffic study to be 
performed by Prewitt and al-
most exclusively benefitting 
the Stanton and Briscoe proj-
ects.

Speaking of the Eagle’s Point 
project at the junction of Bus 
54 and Hwy 54 in Lake Ozark, 
it’s still a “go”. The project is in 
negotiation with major retail-
ers to occupy the new space 
once the highway bypass is 
completed. 

Prewitt owns the earthmov-
ing equipment and has signed 
obligatory contracts with the 
highway department to com-
plete portions of the express-
way and exchange area, ac-
cording to spokesman Michael 

Feeback, Lookout Point Con-
sultants, llc.

“All the property except for 
one parcel has been acquired 
“said Feeback. “We are looking 
at upgrading our marketing ef-
forts to draw the names to the 
table that we need”. The prop-
erty also calls for multi-family 
housing which will be vital in 
housing the increase in work-
ers brought to the area.

He says we can expect to 
start seeing activity at the 
property once the bypass work 
is completed. “The big retailers 
recognize opportunity when 
they see it, “maintains Fee-
back. “They want to come to 
the Lake. Who wouldn’t?” It’s 
all just a negotiation.

In the meantime, Prewitt 
moves forward. So far, he’s 
sunk over $3 million in the 
Lazy Gator renovations and 
isn’t done yet. He recognizes 
the traffic issues and is work-
ing on solutions. He also keeps 
contact with his neighbors on 
the opposite side of the cove to 
try to keep those relationships 
cordial.

The Prewitt’s Point prop-

erty sits at 95% occupied, with 
another 100,000 square feet 
of space available and being 
actively marketed to retailers. 
The tax revenue generated at 
Prewitt’s Point is about $28 
million per year. It’s generated 
through the sales tax revenue 
generated by the tenants of the 
shopping center and benefits 

the School of the Osage, area 
Fire Departments and Rescue 
services, local and county law 
enforcement agencies, and lo-
cal and county government. 

Hate him, like him, trust 
him – It doesn’t really mat-
ter. Prewitt is changing the 
scheme of things at the Lake 
and he’s going to do it his way. 

In the end, though, his projects 
bring jobs & roads, provide in-
creased revenue through his 
retail centers and even homes 
to those staffing the new busi-
nesses. Above all, Prewitt 
keeps the dinner chatter in-
teresting. Without him, what 
would we talk about?

by Alison Schneider

Prewitt’s Enterprises bring growth to the Lake

Construction on the Eagle’s Point development waits on completion of the bypass and the sale of one 
remaining parcel according to spokesman Mike Feeback. 		               Nancy Hogland photo.
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“Just running over them with 
truckloads of gravel could 
have caused a break. We have 
systems in place to keep track 
of how much sewage is flow-
ing through the lines, but if it 
just caused small cracks on 
the bottom, the sewage could 
seep out into the aquifer and 
contaminate water systems. It 
could be years before it would 
be detected but by then the 
damage would already been 
done.”

However, a bigger concern 
was for the immediate prob-
lems, Lyons said.

“A few years ago, DNR said 
we had to get rid of chlorination 
so we spent $500,000 on an ul-
traviolet light system, which is 
very delicate – it kind-of looks 
like wind chimes. There are all 
these little lights hanging up 
and they’re very delicate,” she 
said, adding that after the min-
ing permit was first approved 
and Magruder started blasting, 

the vibration caused the sys-
tem to shut down. “If that hap-
pened repeatedly, who knows 
how much untreated water 
would be allowed to escape 
into the river. But even that is 
minor compared to what could 
happen if we had a major split 
in one of those lines.”

However, in a live interview 
Friday morning on radio sta-
tion KRMS, Dean McDonald, 
vice president of Magruder, 
said the vibration caused by 
the blasting was not strong 
enough to cause any damage. 
He said during the beginning 
stages of operation, seismo-
graphs set at various sites did 
not register any more move-
ment than that caused by 
trucks driving down the street.

He also said if one of the 
blasts did rupture the lines, 
the sewage would run into the 
Osage River – not into Lake of 
the Ozarks – so officials had 
nothing to worry about. 

City officials pledge 
continued quarry fight 
to quard sewer system
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Ask your mortgage
professional
How to Market 
Your Home to First-
Time Home Buyers

Is the $8000 tax credit enough 
of an incentive for a First Time Home 
Buyer to purchase a home? While it 
may be an incentive, some are still 
concerned with investing in Real 
Estate so they may need more incen-
tives to purchase your home. How 
do you market your home to “First 
Time Home Buyers”? First you must 
consider the price range, location, 
and the potential of your home be-
ing the right home for a First Time 
Home Buyer. Once you have deter-
mined that your home definitely has 
the potential to market to First Time 
Home Buyers, market the home with 
this objective. Work with a Realtor 
that specializes in working with pri-
mary home purchases. While all Re-
altors can and will sell to First Time 
Home Buyers, Realtors working with 
primary home buyers will have a 
larger data base of potential buyers 
for your property type. 

First Time Home Buyers are look-
ing for homes that are “move in” 
condition. First Time Home Buyers 
usually are not in a position to pur-
chase a “Fixer Upper”. Make minor 
repairs, and re-paint as needed. First 
Time Home buyers usually have lim-
ited funds and are often concerned 
with homes that appear to need 
work. Even cosmetic or minor repairs 
can be over-whelming to a First Time 
Home Buyer. Staging your home will 
give the potential buyers ideas on 
how to use the space in the home. 

Offer a Home Warranty. Purchas-
ing a home for the first time brings 
with it a lot of responsibility that 
many have never had to face; the 
landlord usually took care of all the 
maintenance/repair items. Some re-
pairs can be costly when it comes to 
major appliances. Offering a Home 

Warranty will give the potential ho-
meowner peace of mind knowing, 
if any of the large expensive items 
were to fail or need repair it will be 
covered under the warranty. 

Offer to pay closing costs. Many 
potential homeowners have saved 
enough for the down payment and 
may not have enough for the clos-
ing costs. As a home seller you can 
include in your asking price the op-
portunity to cover the closing costs 
of the potential home buyers. Lend-
ers will allow up to 6% seller con-
cessions towards the buyers closing 
costs. 

Consider all offers. Make sure 
that your Realtor will present all of-
fers. You don’t necessarily need to 
entertain or accept all offers, but it 
starts the communication with the 
potential home buyers.

Good luck on selling your home! 
If you are interested in offering fi-
nancing information to potential 
home buyers please contact my of-
fice we are happy to provide financ-
ing information and brochures. 

If you have questions or com-
ments please email them to an-
drew@askandrewconner.com

Call Andrew today at 573-302-
0600. 

Listen To “The Mortgage Market 
Update” Weekly Radio Show on 
KRMS 1150AM and 97.5 FM Every 
Friday Morning At 8:35am

Andrew Conner is a Certi-
fied Mortgage Planning Specialist. 
CMPS®. Specializing in the areas 
of Mortgage Planning, Credit Repair 
Counseling, Cash Flow Manage-
ment, and Real Estate Equity Man-
agement, utilizing your mortgage 
as a financial instrument to achieve 
your short term and long term finan-
cial goals. Less than 1% of all Mort-
gage Originators in the USA have 
this credential.

Windows ‘7’ is finished
Microsoft’s new flagship OS announced as “Released to Manufacturing”
by Darrel Willman

Big box OEMs (Original 
Equipment Manufacturers) saw 
the RTM release of the succes-
sor to Windows Vista on July 24 
through disk image files, deliv-
ered by download. 

The “RTM” label means that 
the operating system (OS) has 
been sent to Microsoft’s part-
ners. These companies can now 
press the millions of DVD disks, 
print the paper package con-
tents, and prepare the plastic 
cases for the retail versions of 
the most-anticipated OS release 
in recent memory.

Other tech-savvy friends of 
Microsoft can get their hands 
on it at various points in August 
by download. For the general 
public, if you didn’t take advan-
tage of the 50% discount offered 
earlier, you’ll have to wait until 
October 22.

But a great many users are 
looking at the new release with 
some skepticism. They were ei-
ther burned by their purchase of 
Windows Vista three years ago, 
or perhaps were saddled with 
one of the many underpowered 
systems that shipped with Vista 
pre-installed.

Others still are adamantly 
refusing to upgrade from Win-
dows XP until at least the first 
Service Pack has been released 
for Windows 7. Many will not 
move from XP because there is 
no incentive for them to do so—
either it meets their foreseeable 
needs, they have no plans on 
upgrading systems, or have cus-
tom software that runs under 
Windows XP only.

A number of businesses, 
through their bulk licensing 
agreements, chose to even 
“downgrade” new computer 
purchases, back to Windows XP. 
It was ultimately less trouble-
some and less expensive for 
them—no retraining employ-
ees or buying new, compatible 
hardware and software.

So is Windows 7 enough to 
make it the replacement for the 
most popular OS in history? Yes 
and no, as you would guess.

What do you gain?
Windows Vista and Windows 

7 both incorporate a number 
of security enhancements in-
cluding the sometimes-hated 
UAC (User Account Control). 
They also saw the introduction 
of ASLR (Address Space Layout 
Randomization), Internet Ex-

plorer Protected Mode, a new 
stronger Firewall, along with the 
holes Microsoft plugged and the 
problems they fixed under Win-
dows XP. 

The UAC has been scaled 
back a bit for Windows 7 mak-
ing it less obtrusive for the av-
erage user, but security pundits 
recommend cranking it back up 
for safety. Tech advisors claim 
the ASLR and Protected Mode 
features can be easily accom-
plished by XP users through 
third-party solutions.

Windows Vista and Windows 
7 bring with them a new, color-
ful modern UI (User Interface). 
Many scoff at the “eye candy” 
that is Aero, calling it “fluff” and 
unnecessary. The overhauled 
look and feel brought with it 
new lofty requirements in mem-
ory and hardware.

Windows 7 however, is not 
quite as hungry when it comes 
to resources as its predecessor, 
but a good user experience will 
still require modern hardware 
or upgrades to many existing 
systems. 

Windows 7 RTM is slightly 
faster than Windows Vista ac-
cording to most experts, but 
still some 15% slower overall 
than Windows XP when used on 
identical machines.

They have worked hard on 
the “feel” of the OS however, 
something we have written on 
previously. It’s the intangible 
“snappiness” of the system 
when performing common 
tasks. This is much improved 
over Windows Vista, so most 
users when upgrading will see 
a noticeable improvement. For 
“feel” between XP and Windows 
7, a slimmed-down no frills 
fresh XP installation seems blaz-
ingly quick in comparison.

The newly-revamped task-
bar in Windows 7 is worth the 
price of admission for many by 
itself. It provides a way to move 

through your computer, appli-
cations and documents in a new 
way that is very productive. 

New “jump lists”, added to 
the Start menu give you access 
to common options easily. The 
new Windows Explorer Naviga-
tion Pane brings quick access to 
the new Libraries feature, mak-
ing finding, using and sharing 
documents easier than ever. 

The new Device Stage is a 
re-worked Device Manager. It’s 
graphical and practical, an all-
in-one window to use a printer, 
MP3 player or phone— any de-
vice — more effectively. Tasks 
like getting the pictures off a 
camera or putting songs on your 
MP3 player are more intuitive 
and streamlined.

Action Center is new, lump-
ing together maintenance and 
security to make it easier for 
users to troubleshoot problems 
and perform maintenance on 
their systems.

Of course there are also a 
myriad of smaller improve-
ments over Windows XP, like 
the search feature and the re-
worked Wireless Networking 
windows. Still not convinced—
read on.

What do you lose?
If your computer is more than 

3 years old, you could face some 
hurdles moving to Windows 7 
(almost identical to those with 
Windows Vista). Chances are, 
there’s at least one application 
(program) you can’t live with-
out that won’t play nice with the 
new arrival.

Well, in this instance, they’ve 
added Windows XP Mode if you 
buy Windows 7 Professional, 
Enterprise or Ultimate Edition. 
Yes, compatibility comes with 
an up-charge in this instance. 
But you do get a fully licensed, 
complete version of Windows 
XP to run inside the Virtual Ma-
chine. This is like an operating 

continues on page 38

Windows 7, like Vista, is being released in a variety of “editions”, most 
are unimportant to average users. Windows 7 Home Premium, Profes-
sional and Ultimate Editions (above) are the ones most people will buy.

www.yhti.net
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Today



Overland Park, Kansas soft-
ware company ej4 has intro-
duced a new software package 
that promises to make video 
promotions and sales presen-
tations quick and easy. Instant 
Video Presenter (IVP) is just 
that—a package with a green-
screen and a program that puts 
you on-camera with your pre-
sentation quickly and easily. You 
hang up the green screen and 
attach your video camera or web 
cam to your PC.

We found Instant Video Pre-
senter to be easy to use, and 
worth the purchase price. It was 
relatively simple to set up the 
backdrop and begin recording 
right away. The included back-
ground artwork is diverse and 
fun, and the software allows you 
to use images of your own, your 
desktop, or even video behind 
you. Considering the work the 
software does with the simplic-
ity of operation make this one 
a must-have if you are thinking 
about doing presentation or 
sales videos.

ej4 estimates a twenty-min-
ute learning curve for the soft-
ware, but realistically, it may be 
around an hour start to finish.

After installing the software, 
if you’re using the trial version, 
you’ll need to come up with a 
blue or green backdrop to use. 
IVP automatically detects the 
color and gives you an instant 
on-screen preview so you can 
see how the color is dropping 
out—or not. If you’ve got flecks 
or speckles in the background, 
chances are the lighting is bad.

We needed to adjust our 
lighting several times to make 
sure the color was consistent 
across the backdrop. We found it 
was best to light the background 
separately from the sides, and 
the presenter from in front 
and slightly above, eliminating 
shadows on the backdrop. Also, 
standing a few feet in front of it 
helped considerably.

The software calibrates your 
backdrop automatically, but if 
you use something other than 
the provided green screen, you 
can calibrate it manually. Take 
your place and click the Live 
Preview button to see if it’s going 
to work. Once the background is 
calibrated, you can select an im-
age to place behind you.

For testing purposes, we 
chose the default image—a tem-
ple in Bangkok. Ej4 also provides 
a couple dozen other locales 
from all around the world. Ide-

ally, however you would want to 
use an image you’ve taken based 
upon your subject. Or, a Pow-
erPoint presentation with your 
material, a slideshow of charts 
and numbers, your desktop as 
you go through your demonstra-
tion—even live video.

You have four choices for 
your finished project: 320x240 
pixels for email, 400x300 pixels 
for web uses, 480x360 labeled 
CD, and 640x480, standard com-
puter resolution, called HQ. 
While not quite full DVD reso-
lution (720x480), this will burn 
nicely onto disc and will look 
great on most TVs and PCs. 

The slider next to the video 
size gives you fastest and best 
for the compression settings. 
The application records in .wmv 
(Windows Media) format, and 
the slider will adjust the final 
size and quality. More compres-
sion means more artifacts, so 
unless you are streaming this to 
the internet or emailing it, you 
will want to opt for quality over 
speed. Somewhere in the mid-
dle is good to start with.

Choosing quality will also af-
fect the load on your PC. The 
program requires Windows XP 
(SP2) or Vista and recommends 
a 1.6 GHz Pentium 4 or faster, 
with 256 MB of RAM, DirectX 
9.0c and a window-compatible 
sound card. You’ll also want a 
good quality USB-based web-
cam or a firewire (IEEE 1394) 
camcorder, some sort of mi-
crophone (wireless) and some 
lights.

For live video backgrounds, 
you’ll need to pre-setup Win-
dows Media Player to play full-
screen, with no menu bars. We 
added about 60 seconds of emp-
ty tape in front of our footage so 
we could watch the monitor and 
begin when the video did. 

Here we decided that a sec-
ond person helping was very 
beneficial. F8 and F9 are the hot 
keys once the program has start-
ed—F8 to begin the recording 
and F9 to stop.

Starting the video roll on the 
player in full screen, hit “Ready 
to Record”. Here a dialog box ex-
plains the F-keys and after click-
ing the OK, hit F8 to begin. 

Now, we see the full-screen 
background video beginning 
and we can time our delivery by 
watching the monitor while we 
speak into the camera. Placing 
the camera just above the PC 
monitor makes this easier. When 
we’re finished, we hit F9 and the 

movie is saved to the destination 
folder we’ve specified.

All in all, fairly intuitive but 
a few minutes reading the PDF 
after installing and watching a 
couple of the online help vid-
eos before beginning will make 
things easier.

The controls for the program 
are simple and easy to navigate. 
Home gives you control over the 
bars and panels you want dis-
played as well as selectors for 
your audio and video sources.

Video and Audio gives you 
basic controls over Brightness, 
Contrast, Hue and Saturation as 
well as options to choose Auto 
Color Key or Calibrate Color 
Key. “More Properties” lets you 
drill down into the audio and 
video selections for your hard-
ware. Finally, volume control 
with an audio meter to check 
your sound and a mute button 
for turning off your microphone 
input.

The “Record” Tab gives you 
file destination options, the file-
name you would like, and the 
resolution you want to record at. 
The quality setting is last on the 
right.

Finally, the Hot Key Tab gives 
you choices for setting up the 
start and stop buttons (re-as-
signing them to other F-Keys), 
the Background Tab displays a 
gallery of the background imag-
es available. Help Tab gives you 
the PDF documentation and the 
link for online help at www.in-
stantvideopresenter.com

The software sells for $259, 

but if you call them at 877-682-
9964 and say you read it here, 
they’ll extend a July promotion 
and you can purchase the basic 
package for $129.99.

Once we had shot our pre-
sentation with IVP, we were 
then free to pull it into Windows 
Movie Maker to add titling and 
do some minor editing before 
burning it to DVD.
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Do you have a long list of house “to do” 
projects that you just can’t get started on?

ksawyer@metromarble.com

Let MMG Check 
Them Off Your 
List For You!

•  Kitchen & Bath
     Remodels
• Decks 
    (New and Repairs)
• Tile/Stone
• General Home Repairs
• Granite & 
     Marble Installation

Call Kelly today for a FREE Estimate!

573-552-0140
573-216-0614 Cell

5211 Highway 54 
Osage Beach

‘Famous’ Presentations with Instant Video Presenter



The 31st Annual HK’s Hos-
pital Benefit Golf Tourna-
ment, held June 5-7 at The 
Cove Course at The Lodge of 
Four Seasons, raised $135,000 
for Lake Regional Wound 
Healing Center — exceeding 
this year’s goal by $10,000. 
Proceeds will be used to pur-
chase equipment to treat dia-
betic skin ulcers and other 
skin, bone and tissue condi-
tions. 

“We’d like to thank the 
many sponsors and golfers for 
their generous support,” said 
Michael E. Henze, chief exec-
utive officer of Lake Regional 
Health System. “Their contri-
butions will help us provide 
advanced wound treatment 
options, such as hyperbaric 
oxygen therapy, for area resi-
dents.”

The Annual HK’s Hos-
pital Benefit Golf Tourna-

ment — traditionally held the 
first  weekend in June  — has 
earned in excess of $2 million 
for Lake Regional medical de-
partments and the purchase 
of new medical equipment. 
Areas of the hospital that have 
benefited from past tourna-
ments include the Emergency 
Department, Intensive Care 
Unit, Obstetrics Department 
and Oncology program.  The 
tournament was established 

by Harold Koplar, founder of 
The Lodge of Four Seasons.

“It’s a great cause,” said 
Susan Brown, HK’s Tourna-
ment Committee co-chair 
and president of Four Seasons 
Group. “We can’t do enough 
to support the hospital. It’s so 
important for the community 
to have quality care nearby.”

This year, sponsors who 
donated $1,000 or more  were 
invited to attend a VIP/Ce-
lebrity Party on Friday eve-
ning  at the Lakeside Patio at 
The Lodge of Four Seasons. 
Honorary Chair and Kansas 
City Chief Hall of Famer Der-
on Cherry presented a plaque 
to each sponsor.

More than 350 people at-
tended the Cocktail/Pairings 
Party on Saturday evening, 
which featured live and silent 
auctions. On Sunday, more 
than 200 golfers played The 
Cove Course — the Lodge’s 
signature course designed by 
the legendary Robert Trent 
Jones Sr. 

“Thanks to the community 
for their tremendous sup-
port this year,” said Charlie 
Cassmeyer, HK’s Tourna-
ment Committee co-chair. 
“We could not be successful 
without our generous spon-
sors, donors, golfers and vol-
unteers.”

For information on next 
year’s tournament, call the 
Foundation office at 573-348-
8265 or visit www.lakeregion-
al.com.

Lake Regional Health Sys-
tem provides comprehensive 
health care services to the 
residents and visitors of the 
lake region. The hospital is 
accredited by The Joint Com-
mission and is a past recipi-
ent of the Missouri Quality 
Award. Lake Regional Health 
System also operates primary 
care, urgent care, specialty 
and rehab therapy clinics, 
retail pharmacies and home 
health services throughout 
the lake area.
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Get Your Motor
Runnin!

Come out for Cruise-Night
The 2nd Saturday of Every Month 

All Summer!

Cruise-In for All Your Favorites

Daily SpecialS
HomemaDe DeSSertS

Great BurGerS
HomemaDe meatloaf 

extra tHick milkSHakeS

Get your motors revved and ready and Get Cruisin! 

Affordable

Kids’

Menu! 

Ken & Shari’s

Second Saturday
of the Month

may - October
2:00 p.m. - 9:00 p.m.

CruiSe-inAt
the

Ken & Shari’s 54 Diner is Cruising Again!

Hk’s annual tournament exceeds fundraising goal

HK’s Tournament Committee co-chairs Cecilia Thomson, Susan Brown 
and Charlie Cassmeyer present a check for $135,000 to Lake Regional 
CEO Michael E. Henze (second from left) for Lake Regional Wound 
Healing Center.

Licensed Electrical Contractor  •  Bonded & Insured
Residential • Commercial • Industrial • Voice Data • Home Theater

 PO Box 39396, St. Louis, MO 63139 Cell: (314) 581-4674
 E-mail: Jeff@akamecontracting.com Fax: (314) 832-4930

At the Lake: (573) 216-0107

JEFF MARSHALL

Contracting, Inc.Contracting, Inc.
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The Vandervort
Report
Enough is enough, already! 

They say that a recession is when your neighbor has lost his job, and a depression is 
when you’ve lost your job; I say that an economic recovery won’t begin until our Presi-
dent has lost his job! For the sake of our country, I hope that the majority of reasonable 
voters are anxious to facilitate his departure!

I have been biting my tongue for the last six months; out of respect for our new 
President, and tried to give him the benefit of the doubt. That time is over! It’s time 
that we all stand from our roof tops and make sure our voices are heard! Our country 
is taking on trillions of dollars in debt, and the government is devouring control of our 
rights, and our children’s future; and if we don’t all do something about it very quickly, 
we’re all going to wake up one day with a very bad hangover, and wonder what the 
hell happened! 

Mr. Obama, you can keep whining that you inherited this recession, but let’s not 
forget that your predecessor inherited a recession as well; this is now your economy; 
your party has had control of the house and senate for the last two and a half years, 
and now that you’re in the White House, your party has a “super majority”; no more 
excuses, and no one else to blame!

Vice President Joe Biden recently commented that the recession seems to be worse 
than they (the Obama administration) had calculated; I would contend that the econ-
omy isn’t worse than they had calculated; the fact is that their stimulus package isn’t 
working, because there isn’t any “stimulus” in it! Their plan is nothing more than a 
snow job on the American people to fund their left wing agenda. As if that wasn’t 
bad enough, they are out buying votes! The fact is; that all the counties that voted 
for Obama, have thus far received $69 per person from the stimulus package, and the 
counties that voted for McCain only received $34 per person (less than half!). And the 
unions that helped put Obama in office got a nice little pay day, when President Obama 
publicly scolded the bond holders and investors in GM for not agreeing to give up the 
majority of their investment, when the unions that were bankrupting GM, wouldn’t 
make any real concession! Who does Mr. Obama think those investors are? The over-
whelming majority of those investors are “real people”, average American citizens who 
have their pension funds, and 401K’s invested, and are at risk of losing everything. 

National Security; North Korea, off the list of State sponsored terrorists? Playing nice 
with Iran? Did you ever think you would live to see the day that an American President 
would bow to a Saudi Prince, and embrace a dictator like Hugo Chavez? It’s downright 
disgraceful! 

America is quickly on its way to becoming a Socialist country; the government now 
owns banks, insurance companies, the automotive industry, and now it wants to mo-
nopolize health care. Anyone who thinks that government run health care is a good 
idea should talk to the Canadians and the French. America has the best health care 
in the world, and there are already government subsidized health care options for the 
uninsured. No doubt, we need some improvements, but not government run anything! 
What on earth makes these politicians think that they have the slightest idea on how 
to run these companies, and dictate these industries? I would say that their track record 
of management; stinks!

Mr. Obama; you cannot make poorer people wealthier by making wealthy people 
poorer. When you start taking away the incentive, and hurting the movers and shakers 
in this country that make things happen, create jobs, and take the risks; it will inevitably 
have a trickle down affect. And that, Mr. President is why your economic stimulus pack-
age isn’t working! You haven’t given the people in this country that create wealth and 
jobs, the incentive to do so; in-fact you are taking the incentive away!

You want a trillion dollar stimulus plan that will really work, and work quickly? Here 
it is; make a $1 million dollar, low interest business loan (2%), to one million small to 
medium sized businesses, and simply require that they do two things with the funds; #1 
hire 8 new workers (or call back workers that have been laid off), and guarantee their 
employment for 2 years. #2 require the businesses to re-invest $500k of the loan, into 
capital improvements and/or expenditures within the 1st year. It is that simple! You put 
working capital into the hands of the people who know how to make things happen! 
That would immediately create 8 million jobs, which would reduce our unemployment 
rate to 4% (pre-recession levels), and would put a half a billion dollars immediately 
into the economy. You are not giving the money away (or throwing it away as we are 
right now); it would be a legitimate loan to qualified businesses, which would be paid 
back over a specific time period (which would create an asset and not a deficit). The 
program could easily be qualified and limited to businesses with a specific criteria, and 
require that they are personally guaranteed by a credit worthy, qualified person. The 
program could be set up as a lottery, whereas it cost $10k to apply for the loan, and only 
the first 2 million applications are accepted, such that each business applicant had a 
50/50 chance of being accepted. The application fee would produce $20 billion dollars, 
which should be more than enough to process and administer the program. I have little 
doubt that it would take any time at all for a couple million businesses to jump at that 
opportunity, and our economy would be well on its way to a full blown recovery! Un-
fortunately, an idea like that is just way too simple for a liberal politician to figure out!

Merlyn Vandervort- Concerned citizen, tax payer, voter, father, and business owner.
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201B CLIFFSIDE CENTER

2140 BAGNELL DAM BLVD.
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2700 MATTHEW DRIVE

SEDALIA 660-827-4990
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To Serve You!

573-348-3332 • 4050 Hwy. 54 • Osage Beach
1/4 mile West of Hwy. 42 Junction

TAGHeuer Aquaracer
Calibre S Regatta
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Regatta Timer  - Perpetual Calendar 
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When the Hammer Falls: 
Luxury Lake Home Auctions

Curiosity combined with a desire 
to be on top of the Lake real estate 
market led me to attend the July 
18th Luxury Home Auctions here at 
Lake of the Ozarks.  

Each of the four homes adver-
tised for auction were investment 
speculation homes.  None of these 
were distress sale situations and 
certainly none were anyone’s per-
sonal home they were in danger of 
being put out of.  All of these homes 
had minimum reserves or bid re-
quirements set.

The results of the auction were 
interesting.  One home was con-
tracted before the auction took 
place, the remaining three were 
contracted on auction day as a re-
sult of the auction however, two of 
these are now back on the market 
leaving one home sold at auction 
still under contract at the time of 
this writing.

Each of the four homes are listed 
with various real estate companies 
and the listing agents worked with 
the auction house to facilitate and 
market the auction process.  The 
auction process was handled very 
professionally and had a large at-
tendance.

In a down real estate market, 
sellers are looking for an edge and 
buyers are looking for a deal.  A real 
estate auction is simply another 
method of selling real estate. It is a 
real estate marketing process that 
involves the public sale of any prop-
erty -- most certainly including those 
that are non-distressed -- through 
open cry, competitive bidding.

Any auction can also be affected 
by national and world economic sit-
uations. Auction dates are set weeks 
in advance. A rash of bad news in 
the days before an auction can af-
fect bid prices, and, ultimately, the 
sale price. 

As a seller, you need to do your 
homework to know what services 
are offered, how your property will 
be promoted, what fees and com-
missions you will be responsible 
for and the auction house’s track 
record.  Most auction houses charge 
an upfront marketing fee in addition 
to commission.

As a buyer, you need to complete 
your due diligence and have your fi-
nancing in order before the auction.  
No inspection clauses or financing 
contingencies are allowed in most 
auction sales.  Most auctions charge 
a buyer premium or percentage of 
the purchase price; at the auctions I 
attended it was a 6% fee.  You also 
need to realize the auction house 
is representing the seller and you’ll 
want to be sure to obtain any re-
quired documents in advance for 
review.

If you would like a detailed 
sales report on your specific prop-
erty type or neighborhood, or would 
like to ask a lake real estate ques-
tion, contact Michael at 877.365.
cme1 (2631) or cme@yourlake.com  
View all lake area listings at www.
cme1st.com  You can also log your 
opinions on Michael’s real estate 
blog, www.AsTheLakeChurns.com

As the Lake Churns
Real Estate and Lake News 
with C. Michael Elliott

Two Convenient Locations at the Lake!

522 North Highway 5 
Camdenton 346-9911

1075 Lighthouse Road 
Osage Beach 348-6699

continued from page 34
system running inside an oper-
ating system. It will allow you to 
run your venerable XP applica-
tions with access to the system 
and all peripherals as if it were 
stand-alone. The downside—a 
massive performance hit, but 
for programs that have no up-
grade or patch route available, 
it’s your ticket.

Chances are also good that 
one of your external devices will 
not have drivers available for 
Windows 7. Scanners, printers 
and all-in-one devices are the 
most problematic. Some ven-
dors are unwilling or unable to 
update the software for them. 
Check to see if your printer 
manufacturer (or other device) 
has made available Windows 
Vista compatible software and/
or drivers before making your 
decision—if they have, those 
will almost certainly work with 
Windows 7.

Chances are—again, if your 
system is 3+ years old, that you 
will need to either add RAM 
(Random Access Memory) or 
upgrade your video display 
adapter. Memory is fairly easy 
to purchase and install—guides 
are available online and RAM 
can be found almost anywhere 
they sell keyboards and mice. 

Video Display Adapters – 
graphics cards, are another sto-
ry. If you bought a system from 
the box store or Dell or Gateway, 
etc. it likely has “built-in graph-
ics”. The video display functions 
are on the motherboard and 
share memory with the rest of 
the system. Windows Vista and 
Windows 7 both use “Aero”, an 
engine to make the “eye-candy” 
happen. This raises the bar on 
hardware, needing a modern 
adapter to display the UI (think: 
desktop) properly.

Without an add-on adapter 
card, your aging system may run 
Aero slowly – or not at all. Your 
motherboard however, prob-
ably has a slot for the addition 
of an after-market card for the 
video display. These can be PCI, 
AGP or PCI-E slots. Which one 
will determine which video card 
to get. You would be well-served 
here by seeking the help of a 
computer shop or that 13-year-
old geeky relative of yours to 
help you upgrade the video.

After weighing the pros and 
cons, what’s your decision? 

Do you upgrade from Win-
dows XP to Windows 7? May-
be—if you don’t have mission-
critical programs that are old 
and incompatible, and if your 
printer/scanner/all-in-one is 

getting old. Otherwise, it may 
be better to find a new program 
that does what you want, and 
upgrade the system by buying 
an all-inclusive package with 
tower, keyboard, mouse, moni-
tor, printer, etc. included. You 
will be pleasantly surprised by 
the speed and usability versus 
your old machine. But wait until 
they are shipping with Windows 
7—it will be easier than install-
ing the free upgrade later.

Do you upgrade from Win-
dows Vista to Windows 7? If you 
have had problems with Vista or 
are basically just unhappy with 
the performance and compat-
ibility with Vista, again—maybe. 
You will have identical issues 
with hardware and software, 
Windows 7 is very similar to its 
predecessor.

If you however, have a newer 
computer with multiple proces-
sors (dual-core, quad-core, etc.) 
and want to take advantage of 
the new security and perfor-
mance enhancements—and it 
runs Vista SP2 (Service Pack 2) 
well, by all means get it. You’ll 
like the look, feel and new fea-
tures of the OS if you already 
like Vista.

If you have upgraded and 
patched Windows Vista to SP2 
and are happy with it – because 
they have fixed the vast majority 
of the issues surrounding it—it’s 
your call. See above; if you want 
the new stuff, buy it.

Microsoft’s new flagship OS
‘Released to Manufacturing’

Windows 7 Taskbar, known as the “superbar”, is more than a place to manage open windows and launch applica-
tions. Finding, accessing and closing open windows is effortless-- rolling the mouse over a button in the Taskbar 
pops up a thumbnail of that window, and dims all the others on-screen. With multiple Word windows open for 
instance, it also gives you a list of windows in front of the popups to select the one you want. You can “pin” 
files, folders and applications here as well, opening them with a click, or drilling down through a menu of other 
options with a right-click. Very powerful all-in-one navigation that, with practice, becomes quickly indispensable.
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YOU COULD WIN $100 TO DUNCAN II
or Gift Certificates to Miner Mike’s!

MINE FOR GOLD!
4050 Hwy. 54 • Osage Beach 348-3332

“Premium Advice”
with Steve Naught of 
Naught-Naught Insurance

When Can I Add  
Employees to My 
Group Health Plan?

There are typically only certain 
times that employees and their de-
pendants are eligible to come onto 
your group health policy. The first in-
stance would be when the employee 
and dependants first become eligible 
after meeting their waiting period. This 
is normally the first day of the month 
following 30, 60 or 90 days of full time 
employment. If the employee does not 
enroll at this time they may not be able 
to come onto the plan until a later 
date.

The second instance an employee 
or dependants may become eligible for 
group coverage is due to a qualifying 
event. A dependant could be added 
due to marriage, the birth of a child, or 
terminated employment. An employee 
may become eligible as they were pre-
viously covered under their spouses 
plan and they lost coverage because 
the spouse was terminated.

Employees and their dependants 
are also generally eligible to get on 
the group during the companies’ 
open enrollment period. This is usu-
ally the 30 days prior to the group 
health policy renewal. The employee 
can make changes to the plan at this 
time by adding or deleting dependant 
coverage.

If you are adding employees to 
an HMO style plan the employee and 
their family may not be subject to pre-
existing conditions on the policy. If the 
plan is a PPO then more often than not 

the company will require proof of prior 
credible coverage in order to cover pre-
existing conditions. This is something 
you and your agent should be aware 
of when you are switching from one 
plan type to another.

In each of the above situations you 
must give timely notice of the change 
to the company. For instance, if you 
hire an employee and you forget to 
add them to the policy at the end of 

their waiting period, it may be difficult 
to have them added at the proper ef-
fective date six months down the road.

Be sure to discuss your procedures 
with your agent as the eligibility re-
quirements vary from company to 
company.

Steven Naught is a Certified In-
surance Counselor with the Naught-
Naught Agency. He can be reached 
at 573-348-2794 or at stnaught@
naught-naught.com for additional in-
formation.

Steve Naught, CIC

SALLEE LAW FIRM

General CommerCial litiGation 
ConstruCtion litiGation

meChaniC’s and materialmens’s liens

Frank F. sallee

Post Office Box 1023
Camdenton, Missouri 65020

(573) 346-7430
Camdenton Hours

By Appointment Only

4739 Belleview, Suite 304
Kansas City, Missouri 64112

(816) 753-1500

Fax (816) 753-1686
Mail@SalleeLawFirm.com

SERVING THE LAKE AREA

The Lake Area Chamber of Commerce was excited to welcome new mem-
ber Chicky’s with a ribbon cutting.  Old Town Osage in Mead Flat, between 
Lake Ozark & Eldon or call 573.348.5356. Pictured along with Chamber 
Active Volunteer Ambassadors from left to right are:  (1st Row)  Pam & Jim 
Reis,  Owners; (2nd Row) Danielle Gaffney, Rachel Reis, and Nikki Baker, 
Servers; Joe Roeger, Lake Area Chamber Board Member; Tony Reahr, Ed-
ward Jones Financial Services.  Not pictured:  Johnny Walker, Manager.



TECHNOLOGY AND LIFESTYLE Gadgets and Gizmos for
the Geek in All of Us

Borders bookstores in the UK are selling the Elonex, a $300 device that is compat-
ible with the 45,000 or so titles on sale at Borders’ new ebook website. It sports a 
six-inch screen that automatically goes from portrait to landscape with a slot for a 
4GB memory card that can hold up to 8,000 tomes. The Elonex eBook 600EB is just 
the latest ebook reader to be introduced by a bookstore chain—fi rst was Amazon 
with the wildly-successful Kindle—but was it fi rst? Not really, Sony introduced the 
Libre way back in 2005, and the aptly-named “Reader” in 2006. What was Kindle’s 
secret? The screen, the weight, and the size. Retailer Barnes and Noble is reportedly 
also introducing a new device loooking for a piece of Kindle’s estimated $310 Million 
market. No word on US availability yet. www.elonex.co.uk

All you need is ground coffee, a fi lter 
and hot water to make up a cup of genu-
ine French press-style Joe. The pressing 
extracts all of the fl avor and aromas. By 
Aerobie, just $26 at amazon.com.

Aeropress

Elonex 600EB Ebook Reader

Good cooks know that the right temperature makes all the difference in cooking—
so do the fi ne folks at ThinkGeek.com. Here’s a DuPont nonstick pan with a digital 
temperature readout 8” pan that gives you precision in either Celsius or Fahrenheit 
measurements. No more desiccating those Agaricus bisporus just because you had 
the burner up too high. On sale for $40, ThinkGeek.com.

Digital Thermometer Pan e-624
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Our beautiful � staurant and magni� cent lake views a�  surpa� ed only by our fa� lous f
 d!
� e be� -kept sec� t at � e Lake!

DINNER SERVED 5 TO 10 P.M. • HAPPY HOUR 4 TO 6 P.M. • CLOSED SUN.-TUES.
OPEN EVERY DAY • RESERVATIONS (573) 964-6448

IN BITTERSWEET PLACE • 4466 HORSESHOE BEND PARKWAY

NOW OPEN 7 DAYS A WEEK 
THRU LABOR DAY

Camdenton Camdenton 54 Branch Osage Beach Sunrise Beach Lake Ozark
573-346-3311 573-317-9317 573-348-3171 573-374-9500 573-365-4212
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our Future.

our Hometown Bank
Since 1905.
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First National Bank is a bank you can
count on, whether you are investing
your hard earned savings or
borrowing money for your home or
business, we will take care of you
and your finances.
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continued from page 48
Elliot and Grein have both 

specialized in the “Lake Man-
sions” and both have confi-
dence in their listings. “There 
has been an increase in atten-
tion to the million dollar plus 
homes in the past few months” 
said Grein “and the sellers of the 
homes I have listed are all con-
tent to wait it out. No one is in a 
real hurry”. 

Other area realtors disagree 
with the approach. Their con-
cern is that the auctioning off 
a viable property actually hurts 
the remaining houses listed by 
bringing down the overall value 
of the neighborhood. On the 
other hand – it draws attention 
back to our area. Hopefull, that 
attention will bring buyers who 
might just be ready to wade 
back into the investment wa-
ters due to the recent mortgage 
rates.

According to authority Wil-
liam R. Emmons, Assistant Vice 
President and Economist for the 
Division of Banking Supervision 
and Regulation, Federal Reserve 
Bank of St. Louis, global pros-
pects remain poor until 2010 at 
the earliest. He points out that 
“financial strains may ease this 
year but the downside risks re-
main significant and Missouri’s 
economy is in a severe reces-
sion.” 

In a presentation to the Miz-
zou College of Business on April 
2nd, Emmons states that the 
“housing correction” in Mis-
souri will continue well into 
next year and that commercial 
real estate values are likely to 
remain weak well beyond 2010.” 
Missouri mirrors the global 
market troubles, and not sur-
prisingly mortgage markets on 
the whole are at the “epicenter 
of the global financial and eco-

nomic crisis”.
Missouri unemployment 

numbers hit the highest per-
centage since October 1983 with 
9.3 percent in June. Statewide, 
over 11,000 jobs were eliminat-
ed in May and June alone. The 
number of Missouri residential 
building permits issued has 
dropped 72% since the peak of 
first quarter 2006 as first quarter 
major market housing prices 
have fallen 29% through the end 
of 2008. Emmons says to expect 
another 10% drop in prices be-
fore the rebound. Is there any 
good news here?

Yes. A little bit. 
The not so bad news is that 

locally over $15 million in new 
home construction occurred 
over the past fiscal year. That 
means that people are still mov-
ing into the area, or at least 
moving within the area. The tri 
county region has increased 
population consistently since 
2000 in the 3.5% per year range. 
Property valuation has consis-
tently risen in all three counties, 
and this past year is no excep-
tion, while admittedly a smaller 
rise since last fiscal year. Overall, 
the Lake economy is in reason-
ably good shape, as long as we 
can afford to be patient and ride 
out the economic troubles.

It’s certainly going to con-
tinue to be a bumpy ride for the 
nation and the Lake – but that’s 
the half the fun of living here 
in other people’s vacationland. 
Sometimes the sun shines, the 
birds are singing and you can 
catch sight of that pot of gold at 
the end of the rainbow…some-
times there are a few rumbling 
thunderclouds overhead….
and sometimes, it just rains. 
Right now, it’s a good idea to 
carry your umbrella and plan to 
weather out the storm. 

Auction, interest rates 
reflect buyers market 
at the Lake

www.TodaysBestHits.com

THE MUSIC 
YOU WANT

24 HOURS A DAY!
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After literally hundreds of 
bugs squashed, security fixes 
implemented and incorporat-
ing the feedback of users and 
testers—to some extent—Mi-
crosoft has officially announced 
“Windows Server 7”, as it was 
called, has gone gold and has 
shipped to manufacturers. 

Since last June, the package 
has seen significant improve-
ments—especially in virtualiza-
tion and networking. Most are 
concentrated on the Hyper-V 
class 1 hypervisor. It’s a big list: 
they’ve incorporated hot addi-
tion and removal of VM stor-
age—LUNs and file systems 
can be changed without a re-
boot. The TCP traffic can now 
be offloaded from a VM to a 
physical NIC if needed to ac-
commodate apps that use large 
transfers. Network interfaces 
can now have direct memory 
access into the RAM of a VM, al-
lowing the virtual NIC to appear 
as multiple NICs on the physi-
cal box for better performance. 
And, physical booting is now 
possible from a VHD file stored 
internally.

R2 can now support up to 64 
logical processors per system in 

Hyper-V, although the choices 
for boxes that can handle this 
number are few. Scalability is 
increased over R1 with up to 384 
VMs running across as many 
as 512 virtual processors per 
server. 

The release also includes Live 
Migration of the VMs in Hyper-
V hosts as a built-in, accessible 
through the system as well as 
with the forthcoming Hyper-V 
R2 Server. Hyper-V also sup-
ports high availability and fail 
over for the same number of 
nodes clustered.

Other features include CSV, a 
Processor Compatibility Mode, 
full support for 10Gb Ether-
net with Jumbo Frames, Core 
Parking, VM Queueing, and the 
soon-to-come System Center 
Virtual Machine Manager (R2).

According to Microsoft, avail-
ability is as follows:
For Volume Licensing Customers: 

If you are a Volume License 
(VL) customer with an existing 
Software Assurance (SA) license, 
you will be able to download 
Windows Server 2008 R2 RTM 
on August 19th via the Volume 
License Service Center (VLSC). 

Volume License customers 

without a SA license will be able 
to purchase Windows Server 
2008 R2 through Volume Licens-
ing on September 1st. 
IT Professionals: 

IT Professionals with Tech-
Net Subscriptions will be able 
to download Windows Server 
2008 R2 RTM in English, French, 
German, Japanese, Italian, and 
Spanish on August 14th and all 
remaining languages beginning 
August 21st. 
Developers: 

Developers with MSDN Sub-
scriptions will be able to down-
load Windows Server 2008 R2 
RTM in English, French, Ger-
man, Japanese, Italian, and 
Spanish on August 14th and all 
remaining languages starting 
August 21st.
For Technical Enthusiasts: 

Starting on August 20, you 
can download the 180 day eval-
uation version of Windows Serv-
er 2008 R2 from http://www.
microsoft.com/windowsserv-
er2008/en/us/try-it.aspx 

Additionally, Windows Server 
2008 R2 will be available in the 
retail channel on September 
14th.

Windows Server 2008 R2 RTM announced

.The Lake West Chamber was pleased to welcome Dave’s Appliance into 
their membership with a recent ribbon cutting.  Located at 12110 North 
State Hwy 5 in Sunrise Beach. Pictured are David Delashmit, Debbie Delas-
hmit, Buddy, Chelynne Lefrancois and Chamber Ambassadors. 

www.mayecreate.com  |  573-447-1836

This box offends me.

Boxes are meant for moving.
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by Darrel Willman
Synology DS409 - $440 – In-

gam Micro – www.synology.com
What’s in the box: CD, quick 

start flier, mounting screws for 
the hard drives, DS409 unit.

Installation was really 
easy—each tray slides out, has 
four mounting holes and then 
slides back in with a snap fit.

Rear ports include eSATA, 
two (2) USB 2.0 ports, gigabit 
Ethernet port and power.  The 
shipped installation disc came 
with Mac and Windows instal-
lation folders, and an auto-
run for Windows. Installation 
through autorun installs the 
Synology Assistant, which lo-
cates and installs the applica-
tions to the DiskStation.

The system and software is 
installed on a partition sepa-
rate from the storage on the 
#1 drive in the device. Instal-
lation of the software, format-
ting, and rebooting of the de-
vice took less than 10 minutes 
on our host PC.

Once finished (the reboot 
took most of the ten minutes), 
the application automatically 
logged us into the web-based 
configuration utility on the 
DS409. Here you find a host of 
remote utilities for configur-
ing and using the unit. 

We were informed we 
couldn’t proceed until we 
created a volume, which we 
did with “volume” under the 
“Storage” menu. This allowed 
us to format the remaining 
partition on the first drive and 
the others for form a RAID set-
up with 4 drives.

On the menu in the web-
based controls we have Infor-
mation, System, Privileges, 
Storage, File Sharing, Network 
Services, Applications, Backup 
and External Devices.

Looking under Information 
and System, we were able to 
verify the machine and its cur-
rent setup with Status, Log, 
Network, Language, PPOE, 
Time, Notification, Power, Re-
store Defaults and Firmware 
Update. We verified the IP, 
checked the status, had the 
ability to setup PPOE, config-
ured it to reboot after a power 
outage and more. Under Firm-
ware, we checked Synology’s 
website and downloaded the 
latest firmware and installed 
it. After another 10 reboot, we 
went on down the menu.

We opted to first setup an 

FTP server through the Main 
Menu. The setup wizard 
quizzed us on how it was con-
nected to the internet and then 
instructed us to forward ports 
to the DS409 for the ftp. A test 
connection from a colleague 
across town verified that he 
was able to connect through 
our router and firewall and 
access the ftp storage at the 
set upload/download transfer 
speeds we had specified. It’s 
great to be able to limit the up/
down transfer rates for users. 

We limited logins to 50Kbs 
for the test, and loaded the sys-
tem up with users, none expe-
rienced significant delays, the 
unit handled the loads well. 

Internally, our network is 
10/100, so we couldn’t take 
advantage of the built-in Giga-
bit Ethernet—our transfers 
over LAN averaged an ex-
pected 11.5 MB/s, or 92% of 
the theoretical limits of 10/100 
at 92 Mbit/s. Our 54 Mbit/s 
wireless network speeds var-
ied depending on the signal 
strength. Backing up 35 GB of 
data from an attached work-
station via wireless gave us a 
4 hour copy time, perfectly ac-
ceptable over wireless for an 
unattended backup overnight. 
An 89 GB backup over 10/100 
LAN took just under 3 hours.

Opening a 2.5MB file on 
the Diskstation over LAN took 
about 3.5 seconds, the same 
file on an internal hard drive 
was nearly instantaneous. An 
11 MB photo took 4 seconds to 
open on the Diskstation, from 
an internal drive; 2.7 sec. The 
web-based storage manage-
ment made it easy to moni-
tor usage, with a bar showing 
space remaining as a quick 
visual aid. The DS409 should 
be a terrific inexpensive file 
server in an office setting with 
a moderate number of users.

File sharing can be setup 
for Macs as well as Windows 
clients, and is completely con-
figurable. The device can also 
handle HTTP and HTTPS traf-
fic with SSL/TLS connections 
and serve DDNS to registered 
hosts. 

Along with Windows/
Linux/Mac file sharing, secure 
HTTPS and FTP services, the 
DS409 also lets you set it up 
as a photo sharing station, an 
audio sharing source, and an 
iTunes library share. You can 
also set it up to download your 

torrents or other P2P files for 
you unattended. You can set 
up the surveillance software 
to stream and record video to 
the DS409 from IP cameras on 
the network. And finally, you 
can even use it to host your 
websites for you with the right 
configurations.

For families, the DS409 
can serve as a repository for 
photographs, movies, music 
as well as provide a network 
backup destination. For busi-
nesses, hosting a website lo-
cally offers a distinct advan-
tage as far as accessibility 
and savings. Network unat-
tended backups to and from 
the DS409 can be done eas-
ily, and it links to other NAS 
stations to provide backup 
for those units. File shar-
ing is easily configurable for 
cross-platform accessibility, 
with password-protected ac-
cess for users. Secure web 
and FTP access are included 
and comprehensive. MySQL 
functions are available as 
well. In short, you can share 
the files your employees, cus-
tomers and internet browsers 

need quickly, securely and 
efficiently.

With an investment of 
$440, it’s hard to imagine a 
versatile unit like this not 
having a place in all but the 
largest organizations.

For the entire review, check 
out the website at www.lake-
busjournal.com.

Information on the DS409 
and other storage/NAS prod-

ucts is available at: www.syn-
ology.com.

There are many NAS op-
tions available to home and 
small business users, some 
priced lower, but none with 
better features. Including the 
cost of hard drives, the DS409 
should fit right in at well un-
der $1000, providing all the 
services a small business 
needs at an affordable price.

Synology has also since 
announced a similar 1U unit 
for rackmount enclosures.

Furniture
Pictures
Lamps
Mirrors
Accessories
Floorcoverings
Window Treatments
Wallpapers
Design Services

Open Mon. - Fri. 9:00 a.m. - 5:00 p.m.
Sat. 10:00 a.m. - 5:00 p.m.

3/10 Mile from Highway 54-42 Jct. 
On Highway 42 - Osage Beach

(573) 348-4444

Furniture
Pictures
Lamps
Mirrors
Accessories
Floorcoverings
Window Treatments
Wallpapers
Design Services

We review Synology’s DS409 FileStation
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Dumar Plaza - Lower Level
Osage Beach

1/2 Mile East of Highway 42

(573) -348-6006
Tile - Laminate - Hardwood - Carpet

Cordsen Residence shower

Home built by ATM Custom Homes, Backsplash by 
Barefoot Floors, Classic Interiors, & C.B.E. Tile.

Martin Residence fireplace

Buy 1 Room Flooring,
Get 2nd Room Half Off Labor Cost! 

AUGUST
SAVINGS!

Some restrictions may apply.  Equal or Lesser value.  Expires August 31, 2009. 

ON THE BOAT •  IN THE CAR • AT HOME • AT WORK • ON THE WEB

THE MUSIC YOU WANT • 24 HOURS A DAY!
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TEMS FOR SALE:

FOR SALE used & slightly damaged 
office furniture at 50%-70% off retail. 
Osage Office Products 573-348-1440 
Hwy. 54 -24 Osage Beach.

USED COPIERS - color printers In 
House Leasing and Service - Osage Of-
fice Products 573-348-1440 Hwy. 54-
24 Osage Beach.

CARS FOR SALE

1994 Cadillac Sedan Deville for sale in 
Eldon. Well cared for and in pristine con-
dition with all service records. Leather 
and loaded with Cadillac luxury. Rides 
and runs like a dream. Priced to sell at 
only $3500, OBO. Call for further de-
tails. 392-2049. 

SERVICES

GET YOUR HOME/CONDO READY 
FOR THE SEASON leaf removal, lawn 
care, painting, power washing, deck 
repair, cleaning and more. Insured with 
plenty of references. Call Jerry w/Lake 
Area General Maintenance at 573-365-
6430 or email nhogland01@charter.
net. 

REAL ESTATE – IMPROVEMENT

Save assets. Learn how. In-
stant renew roof coatings (SM) -graffiti 
protection - anti-slip coatings - colored 
coatings for trailer roofs - renew brick/
mortar - below grade water proofing - 
business opportunities wide open - fast 
easy start up - mfg direct Aztec 573-
489-9346

COMMERCIAL REAL ESTATE

4 Falcon Drive, Lake Ozark,  
Nicely updated 1836 SF, 3BR/3 Full BA, 
Two Level Home on .40 Landscaped 
Acre, contemporary colors compliment 
the original floor to ceiling stone 
fireplace and stone accents. New carpet 
throughout & laminate flooring, open 
floor plan, light & bright interior, white 
accent on the railings inside,  two decks 
to enjoy your country evenings. Master 
suite is unique, this would be a great 
starter or retirement home-easy to see, 
easy to like! MLS#3062352  $124,900 
Call C. Michael Elliott, Gattermeir Elliott 
Real Estate @280-0170 or 1-877-365-
cme1 

952 Imperial Point Dr., Four 
Seasons, Lakeview home, level 
landscaped lot , quality built 1730 SF one 
level, 3BR/2.5BA open floor plan, office 
off kitchen, 42” Gas Fireplace trimmed 
w/Granite, SS Appliances, Formal Dining 
Room, Tile & Wood Laminate Flooring, 
Energy Efficient Heat Pump, 11’ Ceilings, 

2 Car Garage w/Concrete Drive w/
Exposed Aggregate Trim, Large Backyard 
w/open Deck. Four Seasons amenities, 
several nearby marinas offer slip rentals 
plus boat launch nearby on Imperial 
Point.  $159,000 MLS#3060452 Call C. 
Michael Elliott, Gattermeir Elliott Real 
Estate @280-0170 or 1-877-365-cme1

FLAT! COMMERCIAL LOTS HWY 5, 
GREENVIEW  On site utilities, graded/
build-ready. Great location north of Hwy 
5 & 7 Highway close to Camdenton, 
MO, 377 ft Hwy 5 road front. +/- 3 
acres.  Perfect for strip center, hotel or 
any large complex.  Owners will consider 
subdividing or pad site for anchor tenant. 
Tell me what you need.  $389,900. MLS# 
3040348.  Also approx 6 acres available 
adjacent to this location with utilities 
$119,900 MLS#3040351.  Bruce Adams 
(573) 216-4690.  Adams & Associates-
RE/MAX Lake of the Ozarks (573) 302-
3630.  www.Adams-Commercial.com.

For Lease: 1700 s.f. commer-
cial property with beautiful lake 
view and excellent highway exposure 
suitable for office, retail or restaurant/
bar. Flexible lease, potential purchase 
option. Details of property at www.ss-
lakevision.com (866) 300-9844 or (913) 
638-5006

FOR SALE: CAMDENTON 
COMMERCIAL BUILDING.   Busy 
hwy 5 location in the heart of town 
just off the 5/54 intersection. Like new 
3,800 SQFT building w/ 160ft of hwy 
5 frontage currently used for auto/
service dealership. Purchase as is or 
owner will remodel to suit. $389,900. 
MLS#3043469 Call Bruce Adams (573) 
216-4690.  Adams & Associates-RE/
MAX Lake of the Ozarks (573) 302-
3630.  www.Adams-Commercial.com.

FOR SALE: CAMDENTON HWY 5 
COMMERCIAL LOTS.  200 feet of 
busy hwy 5 road frontage across from 
Hulett Chevrolet.   Includes 900 sqft 
existing building.  Great building site for 
most any type of business. Owner will 
subdivide and/or build to suit. Buy 100 
ft rd frt w/ bldg for $139,900, 100 ft rd 
frt vacant lot for $99,000, or all 200 ft 
rd frt w/bldg for $199,900.  Build to suit, 
tell me you needs – owner says bring all 
offers.  Call Bruce Adams (573) 216-
4690 for details.  Adams & Associates-
RE/MAX Lake of the Ozarks (573) 302-
3630.  www.Adams-Commercial.com.

FOR SALE: LAKEFRONT BAR-
MARINA:  INCOME PRODUCING 
lakefront business with great potential 
at the 66MM.  225’ of LEVEL lakefront 
with deep water directly across form 

new State access park (Wig Wam). Great 
area with both full time & weekend 
residents.  Currently operating as a bar 
with dining area (pizza, sandwiches), 
package liquor, convenience store, gas 
dock/marina, slip rental. Can easily be 
operated as-is or recent kitchen addition 
is ready for expansion. $389,900 MLS# 
3060141.  Adjacent property and 
residence also available for add’l $.  
Bruce Adams (573) 216-4690.  Adams 
& Associates-RE/MAX Lake of the 
Ozarks (573) 302-3630.  www.Adams-
Commercial.com.

FOR SALE: MAXIMUM HWY 5 
VISIBILITY IN SUNRISE BEACH: 2 
LARGE COMMERCIAL BUILDINGS, 
one bldg 7,200sf w/ 4BR/3BA residence 
above ($299,900), 2nd bldg 10,500sf 
w/ 24’/18’ sidewalls ($399,900). Buy 
one or both.  Owner will lease back 
residence.  Currently operating as 
BUILDING SUPPLY company. Business 
and inventory can also be purchased.  
Great opportunity!  Call Bruce Adams 
(573) 216-4690 for details.  Adams 
& Associates-RE/MAX Lake of the 
Ozarks (573) 302-3630.  www.Adams-
Commercial.com.

FOR SALE:  O Road MINI-
STORAGE FACILITY:  57 units + 
3600sf warehouse, in great condition 
located on O road in Laurie, MO.  Good 
tenant base with 10% cap rate and 
great potential - $269,900.  Plenty of 
room and opportunity for expansion.  
MLS 3060906 Bruce Adams (573) 216-
4690.  Adams & Associates-RE/MAX 
Lake of the Ozarks (573) 302-3630.  
www.Adams-Commercial.com.

FOR SALE: WATERFRONT SPORTS 
BAR & GRILL  Well known, established 
business with strong food/beverage 
sales, exceptional logo merchandise 
gift shop sales and good vacation 

rental income.  Great cove location 
on 47MM with lots of boat traffic. 
Full business, property and financial 
package available to qualified buyers.  
Call Bruce at Adams & Associates-RE/
MAX Lake of the Ozarks (573) 302-
3630.  www.Adams-Commercial.
com.

FSBO: PURCHASE OR PARTIAL-
LY TRADE FOR: 3 ACRES PLUS 
(Hwy frontage or ¼ mile off Highway) 
within 6 minutes to Osage Beach 
shopping, schools, etc. Dolomite lay-
ered building stone quarry (8.5 ac/
Hwy frontage). Stone can be seen in/
on local residential/commercial bldgs. 
Great small business opportunity & 
location. Also, have some weathered 
native & dolomite stone for landscap-
ing projects. A 14’ x 70’ & 24’ x 60’ 
needing TLC. Misc indoor/outdoor/an-
tique items. Combine skills/resources 
with family or friends to become land 
or business owners at the lake. Will 
trade on: needed construction/remod-
eling/landclearing work, lakefront 
property or ??? Talk to me 573-369-
3501. 

REDUCED!  GRAVOIS MILLS 
HWY 5 COMMERCIAL BLDG.  
Highly visible commercial property 
located on hwy 5 at the northern 
gateway to the lake. Newer 1,200 sqft 
building with great finish plus16’X24” 
building for additional merchandise 
display or storage. Continue as 
sporting goods store of would fit a 
variety of uses. Easy access from hwy 
5 to fenced sales and large customer 
parking and sales lot would be great 
for boat/RV/PWC etc. Now $169,900. 
Call Bruce Adams (573) 216-4690 or 
view at www.gravoiswaterworld.com 
for details.  Adams & Associates-RE/
MAX Lake of the Ozarks (573) 302-
3630. www.Adams-Commercial.com.

RESIDENTIAL SUBDIVISION FOR 
SALE.  ATTENTION BUILDERS, 
DEVELOPERS, INVESTORS:  
Great location on O road in Laurie, MO 
close to golf course, movie theaters, 
shopping etc.  22 build-ready lots with 
city services, infrastructure in place 
including water/sewer lines, lighted 
streets. $299,900 MLS 3061016 
Call Bruce (573) 302-3640.  Adams 
& Associates-RE/MAX Lake of the 
Ozarks (573) 302-3630.  www.Adams-
Commercial.com.

Shawnee Bend Road, Sunrise 
Beach,   2.9 +/- Acres with 525’ of 
Shawnee Bend Road Frontage right off 
of Highway MM and zoned commercial.  
BEST commercial potential at the lake-
this property sits in the midst of the two 
most prestigious developments – Porto 
Cima AND the Villages at Shawnee 
Bend! A perfect parcel with access to 
community water and city sewer in an 
area of spectacular growth. Adjacent 
parcels available with additional State 
Highway MM frontage. MLS#3062251 
$199,500 Call C. Michael Elliott, 
Gattermeir Elliott Real Estate @280-
0170 or 1-877-365-cme1

SPECIALTY FOOD FRANCHISE 
IN BUSIEST OSAGE BEACH 
LOCATION.  Tremendous opportunity 
in the busiest mall and fastest growing 
area of the Lake of the Ozarks. Well 
known, premium specialty food 
franchise priced below start-up cost 
with strong sales & operation base in 
place.  Great opportunity for hands-on 
owner/operator or family operation. 
Take advantage of a national brand 
franchise without the start-up pain 
and costs.  Owner financing available.  
Bruce Adams (573) 216-4690.  Adams 
& Associates-RE/MAX Lake of the 
Ozarks (573) 302-3630.  www.Adams-
Commercial.com.
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By Alison Schneider
We all know the economy 

took a hit last year and everyone 
is still reeling from the fallout in 
one way or another. In econom-
ic times like this, it’s the recre-
ational spending that people 
tend to cut first and in the Lake 
of the Ozarks, that means the 
second home market is slow…
really slow.

Not surprisingly, the real es-
tate market in all economies 
lives and dies by the mortgage 
rates offered by lending institu-
tions, and we all know it’s not a 
pretty picture out there for any-
one. Except the buyers.

Rates for 30 year mortgages 
have been on a roller coaster 
ride since last September’s 
governmental takeover. Prime 
lending rates have been gener-
ally dropping, as the institutions 
and governmental agencies are 
trying desperately to kick start a 
stalled market. 

A record low mark of 4.78 
prime was reached in April of 
this year and has been hovering 
around the 5% mark since then. 
According to Freddie Mac, one 
of the leaders in mortgage lend-
ing in the United States, the av-
erage rate for a 30 year mortgage 
this time last year was 6.26 per-
cent. Clearly, it’s a buyer’s mar-
ket. The question facing area 
realtors is – how do we get the 
buyers to come to our market?

A few innovative thinkers at 
ReMax Lake of the Ozarks came 
up with a pretty good idea. They 
contacted Cates Auction and 
Realty Company in Kansas City 
to handle the sale of four of their 
listed homes.

The Cates Company has 
been in business for 42 years 
through three generations and 
has handled every type of real 

estate sale in every price range 
for just about every reason. But 
this auction, which they billed 
as a “Luxury Lake Home Event” 
was pretty special, even for 
them. 

On July 18th, they brought 
their team of professionals to 
the Lake to sell off 4 lakefront 
mansions, originally listed from 
$1.2 to $3.7 million. Each auc-
tion took place on the property 
itself, allowing potential buy-
ers to look over the homes and 
imagine themselves lounging in 
the opulent surroundings. 

But here’s the real twist - these 
homes weren’t being auctioned 
because of any dire circum-
stances. No foreclosures, crisis 
sales – just “clearing inventory” 
as Greg Duncan, General Man-
ager of Cates Auctions put it.

Not too awfully long ago, the 
Lake of the Ozarks was safely 
nestled in the arms of a housing 
boom. Real estate prices were 
climbing and there seemed to 
be an endless supply of buyers 
for the ever increasing number 
of lakefront mansions. New resi-
dents, both fulltime and season-
al were fighting to join the Lake 
community. Speculators were 
building exquisitely beautiful 
homes with every convenience 
possible and they were selling 
almost as fast as they were be-
ing completed. 

In 2007, it seemed like virtu-
ally everyone had a spec house 
in progress – hoping to be able 
to cash in on the lakefront man-
sion frenzy. It takes a while to 
build a mansion though, and 
as the market started to cool, 
the homes didn’t resell quite as 
quickly as they once had. Still, 
the Lake economy seemed fairly 
insulated from the financial 
panic by which the rest of the 

country seemed to be affected. 
Families were still moving to the 
area in record numbers and job 
help wanted signs were every-
where as the area businesses 
fought to keep up with the traf-
fic. 

Pretty much unaffected by 
the economic downtrends 
plaguing the rest of the coun-
try in the early years of the new 
millennium, life moved on at a 
fast pace at the Lake. The 2008 
financial crisis didn’t pass us up, 
though. 

With failing lending institu-
tions, government bailouts in 
staggering numbers, plummet-
ing stocks and nest eggs seeing 
huge losses, well – it’s has been 
a whole different story since 
then. It seems like everyone 
is thinking twice, maybe even 
three times before venturing 
out into any financial risk – es-
pecially for opulent somewhat 
ostentatious mansions gracing 
the Lake. 

Suddenly, realtors had more 
bedrooms to sell than they 
knew what to do with. Cates 
Auction specializes in this kind 
of thing and this auction event 
was the success they knew it 
would be according to Duncan. 
“We were very pleased with the 
strong interest and large turn-
out at the open houses and the 
auction event.” He went on to 
say, “These are fantastic homes 
and it’s not surprising to see 
such a strong response.”

As a general rule of business, 
though – Cates tries not to ac-
cept properties that they don’t 
feel they can deliver a positive 
result. While it is their policy not 
to disclose winning bids, an un-
official query of the attendees 
of all four events indicated that 
the gavel dropped at amounts 

close to the original listing 
prices. One home actually sold 
prior to the event – someone 
spotted the auction informa-
tion on the Cates website and 
previewed then purchased the 
property. A lot of this has to do 
with the marketing techniques 
that Cates Auctions brings to 
the game.

Mark Beeler from the Beel-
er Group, ReMax Lake of the 
Ozarks was impressed with the 
way Cates handled the sales. 
“They identify the target mar-
ket, have profiles of potential 
buyers, and then get the infor-
mation out through saturation 
marketing, and it works”. Beeler 
went on to say he expected to 
see “some locals with dispos-
able income” show up for the 
sale. Basically, not only do you 
hire Cates to sell the homes, 
but you hire them to market the 
sale. Pretty smart.

“This area is unusual in that 
a lot of people have moved here 
from other high dollar real es-
tate areas” said Beeler. “There 
are a ton of successful people 
who have made the Lake their 
home and they bring their suc-
cess with them.” He went on to 
say, “Look at it this way, there 
is other place off the coasts 
that offers what the Lake of the 
Ozarks does”. He’s right. 

Greg Duncan likes the auc-
tion approach for sale of inven-
tory reduction of spec homes 
because of the sense of urgency 
and excitement that an auction 
atmosphere creates. Whether 
the urgency is real or imagined, 
it’s a tried and true method for 
the Cates Company. And they 
do it well – impeccably dressed, 
well groomed and friendly rep-
resentatives of Cates Auctions 
were everywhere, talking to po-

tential buyers and bystanders 
alike with a friendly smile and 
a quick answer to any question 
posed to them. They are pros, 
no doubt about it.

Tonia Grein, owner of the To-
nia Grein Team, Coldwell Bank-
er Real Estate Lake of the Ozarks 
was at the sales as well. “This 
event is unprecedented in this 
area and I’m really impressed 
with the professionalism of this 
group (Cates Auctions)” she 
said. “Me? I’m just here look-
ing at the opportunities that 
this type of sale provides. But 
if something’s happening that 
I think my clients might want 
to get in on, you can bet I will 
make a call”. 

Grein has made a name 
for herself in the Lake area by 
specializing in million dollar 
properties and the exclusive 
clientele that goes along with it. 
She prides herself on knowing 
the buyers for the market and, 
like everyone else, is looking for 
that different angle in presenta-
tion. “What a great opportunity 
to showcase these properties to 
potential investors.” Grein went 
on to say “The homes available 
now in this price range can’t be 
built today for the same cost. 
These might be the last really 
good buys at the Lake. Once 
these homes are gone – you 
probably won’t see them again.”

C. Michael Elliott of Gatterm-
ier Elliott Realtors in Lake Ozark 
agrees. “There is still spec build-
ing going on quite successfully” 
he stated. “Just not as aggressive 
as a few years ago.” All three re-
altors agreed that the market 
is picking up, though. “Sellers 
just have to be patient; it’s not a 
quick-turnaround market right 
now”. 

continues on page 41

Auction, interest rates reflect buyers market at the Lake


